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<~ performance car. And @at the one on the right  the Volvo 740 Turbo Wagon look remarkably similar.
is a wagon. In fact, in repeated quarter-mile tests, they

A radar gun doesn’t notice minor details like that.  came up with virtually identical number—both in
It focuses on only one thing: speed. elapsed lime and miles-per-hour. In 0-60 tests, the
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Ifour appliances are so terrific,
how come we offer so much service?

As good as they are, even a GE appliance
can run into trouble But ifit did, our
factory-trained service professionals would
start looking pretty good to you. So would our
fleet of GE Consumer Service trucks that are
practically workshops on wheels.

Our 90-day money-back Sadsfaction
Guaranteed program* would come in pretty
handy, alsa If, for any reason, you don’t like a
GE major appliance, we’ll take it back and
replace it. Or refund your money. No other
manufacturer offers it. And it'sin addition to

our regular warranties.

Then there’s our Quick Fix* System,
including parts and easy-to-foUow repair
manuals for do-it-yourselfers.

You might even call the GE Answer
Center* service at 800-626-2000. Day or
night they’ll answer your questions. Plusgive
you the name oflocal dealers.

So even though the likelihood ofa GE
appliance breaking down may be fairly
remote, it’s nice to know the likelihood of
great service isn't.

wicivww «nd«00*inB produca
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Outdoor furniture may be
restful, but buying it isn’t.
Unless ofcourse, you choose
Tiopitone. Then you can
allow yourselfto be carried
away by compelling styles,
delicious colors,comTort and

luxury-and

Assured.

nevergiveamoment’sworry
to construction. When we
build our furniture, we build
in an assurance that every
detail’s been taken care of.

This ratchet design isjust
oneexample,butagoodone
(fig. 1). Depending on the
furniture style, we use either
a locking nylon ratchet,
which snaps into place, or
a tight, tough aluminum
ratchet. Each one is engin-
eered to support the chaise
back without leaving its
mark on the finish.

On some ofour designs,
we use mitred comers and
joints like these (fig. 2).
You’'ve probably seen them

before, on heirloom furni-
ture. We make our mitres
the same way
that cabinet-
makers do,
with skillful
cutting and
hand-tinishing.

At Tropitone,
we create all our furniture
with care and offer it with
confidence-the proofs our

“NoFinePrint” 15-yearwar-
ranty. So lean back. Relax.
When you buy Tropitone,
all you nave to worry about
is your tan and taxes.

Write Dept. 3047 for oat color catalog.
Onlv $t. P.O. Boi 3197, Sarasota.
FL 34230.5 Marconi, Irriae, CA92718.

tfipitMe
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Introducing today's most advanced telephone
systevi—with the convenience ofprivate
intercom—plus built-in AM/FM radio!

Personal Telephone Exchange

for communications
withinyour home or
around the world!

All the features of a hi-tech

office phone system in a family
telephone-intercom! When you
conned your incoming phone line
lo P'l X-1200, your regular phones
heroine super phones offering
speed-dialing, conference calls, call
forwarding, call-wailing, last-number
redial, line (jueuc, wake-up calls...
and loi.s more!

Listen to
music, news
and sports
throughout
your home
ihmugh paging/music speakers with
optional built-in FM/AM Radio and
cassette tape recorder/jilayer.

Answer the door from any phone,
monitor baby's room, talk privately
room-to-room.. .or around the world!
Use any phones! Up to 12 private
extensions.

LOl

r

Send $1.00 for full
color catalog

NuTone Inc., Oept H-5
P.O. Box 1580, Cincinnati. Ohio 45201

Matne.
Ad*«ee.
City. State. Zip

Phone S340
J

Circle 766 tor priced literature

HO/AE/MAY 1988 5



To ease the strains, pains
and tensions of a hectic
life, soak at home
daily. Or, more often
if necessary.

Find out how you
can put yourself
in the picture.
With your

own hot tub

. Or spa.

Call 1-800.528.6050,

ext. 79, for a free brochure

and a list of National Spa & Pool
Institute members in your area.

National Spa & Pool Institute

Circle 10 for free information

Wijb Stopped at 200 pages.
But the possibilities are endless.

Fhc new Lindal Cedar HomosPianKn'k. Its a pictureKxik, work-
IXH'k, relcreiKe Kx>k lis own tiling you vo dreamed ol. and ewrs'thiny
YOU ve yet to imai'ine. F(»r onlv 510 And et the video tor just $19"5
more. Write i>r call Kill tree, \’ISA and MasterCaird accepted. Or visit vour

lix'al Lindal dealer. 1-800~26-0SJ6

ALindal Cedar Homes

PO BOﬂ 240 |VfX SCltﬂ( RoW Sujro 8C CdrudiV T4
Circle 878 for priced literature
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The newbox
ISritthe
real news.

Frankly, we don’t expect anyone to Hip over Merit Ultra Lights
simply because they now come in a box. Oh, sure, it's a terrific package—the Flip-Top* is
very handy, and the sturdy sides stand up to all kinds ofabuse. Whafs really exciting is inside.
Thanks to Enriched Flavor,™ Merit Ultra Lights delivers real taste satisfaction.
And that's great news in ultra low tar smoking.

Enriched Flavor,™ ultra low tar. A solution with Merit.

Merit

rUuludUghls-.  {

SURGEON GENERAL'S WARNING: Smoking
By Pregnant Women May Result in Fetal

Kings; 5 mg “lar." 0.5 mg nicotine-00's; 6 mg “tar," Injury, Premature Birth, And Low Birth Weight.
0.6 mg nicotine av. per cigarette by FTC method.

O Philip Morrit inc.
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The Great

Hut Rut

IT STARTS EVERY YEAR around the sec-
ond week in February, when the sun
has climbed midway between winter
solstice and spring equinox. Green-
house gardeners and solar aficionados
refer to this time of year as the true
beginning of spring. But to the hun-
dreds of thousands of real estate
agents across the country, and to the
millions of would-be home buyers, this
marks the beginning of the house-hunt-
ing season. By late spring, the great
hut rut will be in full, inexorable swing.

Around our editorial offices, this
stranger-than-life, stronger-than-love
aJfliction has reached epidemic propor-
tions. About 30 percent of our staff is
either looking for land, seeking out
starter homes or toying with the idea
of trading up.

Forget about discussing story ideas,
meeting deadlines, reading bluelines,
talking over styling, propping or scout-
ing strategies. Hallway banter now re-
volves around minuscule lot sizes,
abominable house prices, deed restric-
tions, disclosure statements, legitimate
offers and counters to counter offers.

Every day, it seems, some battered
soul comes into the office with a grue-
some war story from "out there” in
the real estate trenches. Some are
heart-rending accounts of near-misses,
some are accusations of audacity and

S MAY 1988/HOME

greed, some are simple exclamations of
exasperation at the whole process.

To wit: One of our troop was shown
a plot of land with a great view, good
frontage, accessible water and electric-
ity. When she excitedly went back to
make an crffer, she discovered that she
had been shown the wrong piece of
property. Another found a home, made
an offer and bettered the seller’s
counter offer, only to have the owner
seU the home to “the nice young man
who came before” her. Another one of
us has gone through four agents; still
another has her mother out looking.
One erf us actually bought a new house,
then had a change of heart and decided
to get out of the deal a day after she got
in. The agent threatened her with a
lawsuit over the commission fee; they
settled out of court. | teU you, this is
better than Days of Our Lives.

Didn't home buying used to be fun?
Why does it now seem so much like a
bout with the Asian flu?

E~rt of the problem, | think, is that
we really want to move into the homes
we lived in when we left the nest, not-
withstanding the 20 years of hard labor
our parents put in to get there.

Another part of the problem is that
there are a lot more ants in the colony
these days, and far wealthier ones at
that. What's more, every tunnel in the

W == ——x

anthill costs radically more than it ever
did before. To complicate things, each
ant now has an agent, or two or three,
and many have lawyers. It's curious to
me that our culture has developed to
the point that in order to engage in one
of the basic survival activities of the hu-
man species—seeking shelter from the
storm—uwe choose to do it by proxy.
Very often, we don’'t even meet the
family whose home we're moving into.

Looking for a home nowadays is
such a demanding activity that it re-
quires a quasi-religious zeal. Skeptics
and agnostics need not apply. The
great hut rut is for believers only. You
put on your blinders, gird your loins,
envision the home you want and daily
repeat the mantra of the great house
hunters: "'l know in time we will 6nd
the home that is right for us.”

Believing that, yob can weather the
slings and arrows of your outrage and
misfortune, of finding a perfect little
hmise in a perfect little neighborhood
at a perfect $50,000 higher than you
can afford. You hold your tongue when
your agent shows you how to play with
the PITI figures, then drives you to a
ramshackle fixer-upper and wonders
out loud if you could make it as a
suburban pioneer. You smile at the
miles of orange carpeting and fluores-
cent tile you see along the way arxl
chuckle gamely at the words, “All
you'd have to do "

The great hut rut is not for those
weak of heart or weary of wandering.
The spoils go to the true believers, to
the well-networked, to those whose
mothers can get the word out that
their sons and daughters are on the
property prowl. From Dallas to Des
Moines to the Delaware shore, the
rush to buy homes this year is equaled
only by the political frenzy to get a new
family into that large white house on
Pennsylvania Avenue, the one with the
classical columns and the hemispheri-
cal portico. | wonder what its per-
square-foot cost is? | wonder if ray
agent can get me in to see it>—C.L.D.



Thereisn'tahome
IN Amerieathatcan’'t be improved
by a GAF Timberline roof.

Contemporary, colonial,
posh or plain. You name it!

Any home can be improved
not only in appearance but also
in trouble-free performance
and most importantly to you,
the homeowner, in value.

Consider, for amoment,
these two startling facts.
One, a roof represents one-
third of the surface of your
house; and two, a new GAP
Timberline* roof is usually
less than half the cost of

remodeling a single bathroom.
Which means the return on
your investment in a new roof
is outstanding.

In fact, dollar for dollar
it's unquestionably the most
noticeable improvement for
any home in the country. No
wonder GAF Timberline

iAF Corporaliun

shingles are the number one
choice of architects and
builders.

After all, compared to
ordinary shingles, GAF
Timberline shingles have a
rich dimensional texture that
bears an uncanny resemblance
to wood. The alternating rise
of shingles casts playful
shadows throughout the roof.
The overall appearance is
something neighbors can't
help but envy.

Then theres the colors
themselves. Eight warm, dis-
tinctive earth-tone blends —
from Charcoal to Sunset to

npen

Weathered Wood—each having
depth and dimension that can't
be duplicated. They also carry
a 30 year Limited Warranty.
For a closer look at GAF
Timberline shingles check
your Yellow Pages for a GAF
roofing contractor in your area.
You'll come away feeling
you've improved your home
by starting where you should.
At the very top.
G IF
TIte”l choice ofarchitects
Jor tlic Ixxtuty and value
it (ukls to any home.

AT

ABOVE ALL IT'S A GAF ROOF



THE NEW 160-HP, RIEL-INJEOED
S-10 BIAZER.NOW YOU CAN ACCEIERATE
YOUR ESCAPE VEIOCITY.

America’s most popular escape vehicle is now
available with the biggest engine in its class—the
4.3 Liter Vortec V6. To make the powerful pleasures
of getting away from it all in a 2- or 4-wheel-drive
Chevy S-10 Blazer even more exhilarating.

You get 28% more horsepower and 50% more
torque than previously available. More power to
pass, more power to tow. more power to whisk you
to the office, shopping or country club.

Or. with the flick of a single lever, you can feel
the freedom of dashing across countrysides, fording
streams, climbing mountains, plowing through bliz-
zards. humming down rain-slicked roads. Because the
4x4 Chevy S-10 Blazer comes complete with patented
Insta-Trac. to let you shift from freewheeling 2WD to
4WD High and back at any speed.

Test drive Chevy S-10 Blazer, now with new
available fuel-injected Vortec V6 power. It'll make
your palms itch and your heart beat faster.

Very, very quickly.

KM kel Best-backed Blazers ever. 6-year 60.000-
Q KA buckle u mile powertrain warranty protection and
CoMMINwFS Fiwa P 6 years or 100.000 miles of body-rust-

See your Chevy dealer for terms and thr_ou_gh protection. Solid proof of the quality
conditions of the limited warranty built into every new Chevy S-10 Blazer






Fall in Love
WithYour Home
All Over Again

hen you add the waim,
French country appeal of
Wing's La E3oor to any
room, you may fall in love
with your hcMne all over again.
La Dow lets you dress up your
hcMTie any way you want — with en-
graved glass or brass strip styling,
in sin”e, double aixi folding door
styles. It's perfect as a passage docM-
brtween roems, like your living
room and family loom. And La Door
cranes in eightsizes, to fitalmost any
dooropening.
Ifyou'd liketogothandrabtodra-
matic, contact your builder, remod-
eleror local h(ane center.

RO. Box 38347
Dallas.Texas 75238
1-800-341-WING
inTexas: (214)699-99(0

A 1988.Wing Induftrirs, Inc
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LETTERS FRONM OUR READERS

Writing
Home

Finishing with Swedish
We are building a house and would like
to use a Swedish finish on the new pine
floors we’re laying. But our local paint
store doesn’t carry it nor do they know
whether we should use it for our floors.
Can you help?

James Haynes

Larue, TX

A Swedi” finish is a good choice for
softwood jtoors for two reasons. First,
it remains flexible over time and
moves with the expansion and con-
traction of wide boards without frac-
turing. S*ond, thefirst application of
Swedish gets down into softwoods like
a penetratingfinish, which increases
its effectiveness. Unlike penetrating
sealers, however, it is relatively diffi-
cult to apply and most manufacturers
recommend hiring a professional
floor care expert.

Tko large manufacturers of Swed-
ish finishes we know of are Glitsa
American, Inc. (Bacca and Glitsa),
327 S. Kenyon, Seattle, WA 98108,
(800) 5275111, and Minwax Co.,
Inc. (“andian), 102 Chestnut Ridge
Plaza, Montvale, NJ 07645, (800)
526-0495.

Disposables don't disappear

I am happy to see your magazine sup-
porting a safe and healthy home envi-
ronment by printing articles and book
reviews about indoor pollution, toxic
household chemicals and the like.

But the pollution problem doesn’t
end there, as the February “Update”
section reveals: Many companies seem
intent on creating more throwaway
items. These products will end up in
the local landfill or dump and, if they
are made d plastic, they will be there
for years be<ause they do not decom-
pose. Does anyone really need a dis-
posable lawnmower?

George Blakey
Nederland, CO
Ofcourse consumers don Y need a dis-
posable lawnmower, any more than
they need scores of toothpaste brands

or a fast-food franchise on every cor-
ner. Disposables are with us because
automation has dramatically towered
the cost of producing many items
while the cost of having things re-
paired, including lawnmowers. has
skyrocketed. Thus many products are
being sold on the strength of conve-
nience rather than permanence. But
innovative ways to combat the waste
problem are beginning to appear, in-
cluding the photodegradable garbage
bags shown in "On the Market" (page
24 ofthis issue).

The naked truth
I like the open design and natural light
of the New American Home featured in
the February Issue. | wonder, how-
ever, about the lack of privacy for a
bather in the master bathtub. Isn’t the
greenhouse area a little overexposed’
Sarah J. Shmidt
Mason City, 1A
y&wVe right—you've caught us with
our windows undressed. The naked
truth ofthe matter is that builder Da-
vid Kennedy waited for input from
the reaNife purchasers of the house.
There are a number of ways to shield
the master bath, and Kennedy wanted
the solution tofit their specific needs.
The new homeowners have chosen to
extend the privacy wall around the

corner and to raise it by 1foot.
Marilyn Pierson of (Glassy Glass,



YilIaidr™ for the nevwarrivalL

v ~He had been mail ordered some 70 years ago. Been keeping outside heat out there,
handed down from Everett to Ruby to Mike as their time for Its special coating makes Sungate coated g”ass up to 70%
such a trustful friend first came, then went away. more effective at insulating than uncoated glass.
Today, the bear rests in his latest home. Awaiting his

latest charge. Rom, more or less on schedule, just a few short T h eamva L Light shines through the

nights ago. Sungate coated glass as the nursery door swings open. A napping

T h h infant moves from a mother's arms into an antique crib.

e O U Se « This home was different A long time family friend sits watching from the window.
from the ones the bear had known before. And finally, is lifted from the sill and introduced to Jason.

He thought the difference was all the windows. That For more information on how windows made with Sungate
made this place seem more spacious than it was. That let the coated "ss from PPG can add to the warmth, beauty and openness
light flood in. That kept the coziness from slipping out. ofyourhome, send foryour”~ee brochure. Or, call 1-800-2 GET-PPGto

In part, he was right. The windows were, in fact, some-  find out who in your area sells windows and doors with Sungate
thing truly special. coated glass.

| Yes. | WFuklbkeb) know more jIxHitSitfvafr coated

Thewindows.

of the windows... from the big bay in the living Address.
area to the round-topped one he anxiously waited

- L . . Cit>-,

in.. .was The Intelligent Window!" A kind made

with just one type of remarkable glass. State. Zip.

Sungate” coated low-E glass from PPG. Mail to: PPG Industries. Inc. Ssn*n*Marketinf Group.
Sungate coated lowers heating | Dept SC-333.P0. Boa 8727. Harrisburg, PA 17105. J

bills in winter b){ keepmg. inside heat inside. Sungate coaled gUss and The Intelligent VVndai axe tegtstered txademaiks
And lowers cooling bills in summer by of PG Industry, loc.
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the supplier of the solarium, has seen
a variety ofprivacy ideasfrom her cli-
ents’ interior designers, including
folding shutters or screens, window
shades that are pulled upfrom the bot-
tom, and landscapingfor privacy.

The cricket's batty cohort

My husband and 1 had a fit  laughter
over the cricket tale in the “Front
Door” column (February 1988).

We thought we had a tiny bat,
named Squeeky, in a barn on our rural
Texas property. For sbc months we
talked to the little creature, who
seemed to be hidden in a rolltop desk
stored there. When we moved back to
California and unloaded all the furnish-
ings, there was Squeeky, all right. Only
he wasn't a bat at all, but a smoke de-
tector with a battery wearing down
just like your cricket!

Janie Kirk
Lakewood, CA

No licensing for this decorator
The idea of licensing interior design-
ers—discussed in Mark Alvarez’s Jan-
uary “On the Scene”—is simply a new
way to rob the interior design field of
talent and common sense.

Prospective clients will be turned off
by interior designers who are required
to have a four-year degree, serve an
apprenticeship and pass a qualifying
exam before they can hang up a shin-
gle. Who wants to see an even more
expensive, elite profession?

The local “housewife decorators,”
as the 1988 president of the ASID re-
fers to them, have much more to crffer
than his prejudicial title implies. First
and most important, local decorators’
services are affordable for the average
family and small business. These pro-
fessional women and men are creative
and informed about design trends and
updates. Licensing will only make titled
and certified "interior designers”
charge more; it won't make them any
more accessible, personable, creative
or informed. Thanks but no thanks
from this “housewife decorator.”

Judith Presgrove
Ft. Worth, TX

Another view of interior designers
Thank you for the ““Redesigning the
Interior Designer” column by Mark Al-
varez. As an architect, | feel compelled
to respond to several points.
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First, architects actually do perform
work which, when done poorly, can
harm people and so we are licensed to
make sure that we protect the health,
safety and welfare. | find it difficult to
understand how even the most aes-
thetically displeasing interior design
scheme could prove to be dangerous.
Although interior designers need to
standardize their education and profes-
sional qualifications for uniformity, li-
censing seems to be unnecessary.

On another point, although archi-
tects spend four or five years obtaining
a professional degree and serve a mini-
mum three-year apprenticeship before
sitting for the licensing exam, the edu-
cation we receive is broad and does not
allow us to develop expertise in all as-
pects of a practice. We are essentially
orchestrators of the construction pro-
cess. The client, architect, engineers
and contractors are ail essential play-
ers in the creation process. Interior de-
signers, with their deep knowledge of
fabrics, materials, cobrs and furnish-
ings, are valued members of this team.

Finally, designer John Robinson
mentions that many clients ask for a
master plan to enable the completion of
a design over time as finances permit.
This planning is one of an architect’s
basic services. Our education and ex-
perience qualify us to develop master
plans with a much broader perspective
than can be done by interior designers
alone. We are trained to see pn”~ts
holistically, from zoning issues to cost
estimating to site planning to construc-
tion details to aesthetics and comfort.
We are a total design profession with
many facets; interior design is just one.
Together, the team can create a com-
plete design that is a seamless environ-
mental experience.

Ann Schubert Purdy
Buffalo, NY

ERRATUM

The landscaping on page 62 of the
March "Wslcoming Sights” article
was not credited. 1t wos done by \{brks
of Art Landscape Contractors, 411
OakridgeDr., Stafford, VA 22554.

HOME mtk.iMiiti .fuMirij m a| gd*ecU rebtkif to the hone,

at wefl w lettm about, and photognfte cl. readm’ own buSd-
kig and remodeing jngecU. Adikeaa queatlcaw, letten and

photoa (ctdor abdea are prdmed) to Vftidng HO”, HOME.
S900 Waahire Kvd.. State 1500, Loe Angeles, CA 90036. Be-
oiuae the large vobane (rf mail, weare not able to respood to al
letters or pubiish sD photographs. Letters selected tor pddicatian
may be edited. AS materials submitted became the property of
HOME Ma”zBK hihlishing Corp.

ife in mid'19th century

America had a certain
quality and charm to it. It
was a simpler time. A quieter
time. A time many ofus
yearn for today.

Now» Waverly has captur-
ed the essence of that bygone
era in its newest collection.

A collection inspired by

the famous Greenfield Village
located in Dearborn,
Michigan.

The abundance of lush
florals and inviting botanical
prints in this exquisite
collection evokes images of
the elegant gardens and sun-
filled conservatories that once
graced the finest of homes.

Its a look that's timeless.
A look that's very Waverly.

As with every Waverly
collection, “The Classics"
consists of coordinated
fabrics, wallcoverings and
Home Fashions; shams,
spreads, comforters and
draperies. All of which come
in a wide range of patterns
and colors that allow you to
create a total look. What's
more, they're all designed to
complement patterns from
other Waverly collections.

Its this special talent
for designing beautifully
coordinated collections that
is the art of Waverly.

For information on where
you can find Waverly fabrics,
wallcoverings and Home
Fashions, call 1-800-423-5881.

Waverly.’
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BY STIVE HOLLEY

John Nalevanko’s
((Nollo” Contender

ONE OF sAN DIEGO architect
John Nalevanko’s heroes is
Charles Rennie Mackintosh.

Why? Because the Scot-
tish designer refused to be
pigeonholed, applying his
talents to graphics, architec-
ture and furniture before

Update

turning to watercolors dur-
ing his final years.

Which may explain why,
even though Nalevanko cre-
ated his first piece (if furni-
ture for himself—mainly to
save money—and is now
busy designing custom
homes, he remains devoted
to the furniture pieces that
spring from short sketching

sessions. That first piece, a
breakfast table, sold quickly
to a visitor—and a fu”*ture
business was bom.

Since opening his own
practice in 1980, Nalevanko
has become one of San Die-
go's hottest young archi-
tects. Clients can’t say
enough about their homes,
many of which are like large
pieces of furniture, ceiling
beams carefully finished and
joined, squares of window
setting up rhythms like the
back of a classic Mackintosh
chair. And of couree the fur-
niture, whether subtly built
in or standing alone like
sculpture, always has flair.

To date, Nalevanko’s
best-known design is the
“‘Nollo” chair (pictured),
conceived in 1982 and since
honored by the San Diego
chapter of the American In-

“Th* meparation that hot b«*fl «haro<t*ristl< of both art and
orchitocturo In th# 20th contury now is boing challonged,™
bolieves architocturol historian Robort Jonson, curotor of o
now oxhibition, Arehftuetural Artt AHIrming th9 Design Ro/a*
flonthtp, which opons May 12 at tho
Amorican Croft Musoum In Now York
City. In conjunction with the AIA and
with support from Haworth, kic., the
museum shew illustrates how the
postmodernist endorsement of archh
tecturol ornament has created a new
attitude toward works of art. Among
the architectural art highlighted ore
trompo I'ooil murab, pictorial tapes-
tries and ceramic wall tile. Pictured is
an ornamental leaded gloss window at
the Oregon Justice Center in Portland.

TIMOTHY HMStfY
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stitute of Architects.

You know that classic
folding wood Adirondack
chair advertised in the back
of 77ie New Yorker* Nale-
vanko decided it was time
for an update. So he re-
created it with voluptuous
curves and five coats of slick
white Chevrolet automotive
paint, giving the new chair
his own nickname. It was a
hit, and clones have since
been minted for several cli-
ents. Now he's thinking (rf
mass-producing the chair in
plastic. For the moment,
though, you can order one
custom-made in any color
(619/481-5638)—and the
cost” Far less than you'd pay
for an Aalto or Corbu.

Of course, some day
Nalevanko hopes to retire
with his watercolors.

— Dirk Sutro

Techno-Color

A NEW COLOR-INFUSED acrylic
called Prismacolour has
been developed by Les
Prismatiques, a New York
furniture and lighting com-
pany. Available in eight
shades, the material has the
translucency of glass but is
tinged with subtle color.
Raymond Jurado's “Stressa”
coffee table (above) features
a blue Prismacolour base
supporting a blue pearl gran-
ite tabletop.



Carlton,
t's lowest!’

“‘And its got the
taste that's right
for me!

0.S.Gov'f. lestMethodconfirms!7gears0i
U.S. Gov't. Reports:

King Soft Psck: 1 “tar", 0.1 mg. N .
" ot it FTC Repo an 85 SURGEON GENERAL'S WARNING: Cigarette

Smoke Contains Carbon Monoxide.
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opening Up The Best
Vie™ In America

Ifyou tliink your patio dtxir opening was meant only for
sliding glass, think again. The Atrium Dtxir is about to
change your view.
Great looks. The obvious reason to own The
Atrium Door.
One glance will convince you of its beauty. Just take a look at
its handcrafted, all-wtxxI construction. Its solid brass
. mortice kK'kset with hinge's finished to match. Its
j optional maintenance-frée lIAilycron exterior finish
in white or earth-tone with a U) year warranty
against blistering, ptxding, and fading. Detail
for detail. The Atrium Ikxir outshines sliding
i gliLss in ways you never imagincxl possible.
'lhe hidden beauty ofenergy efficiency.
Some of our best features aren't as c*asy to spot. But
you don't have to see them to enjoy their bcnefiLs.
Consider Uie Atrium Ikxirls liigli-tcx.ii weather

stripping and its optional high-performance (A)mfort-E "
glass, designed to reduce enet”™' costs and fabric fading. You
~v-ont find a patio d(K)r tltat™ as well insulated or as energy
efficient.

A secure investment for your home.

Ilie Atrium IXx)r” solid brass mortice lockset is more
secure th;ui a deadbolt lock, providing far more protection
than sliding |>atio d<x)r locks.

Clearly America's best-selling s*thhl swing, patio door.
\X1ien it comes to beauty, eneig)' efficienc*>; and security
Tlie Atrium Dtx>r stops sliding glass in its tracks. It comers
fiilly assemblc*d and sized to fit most standard patio dtxir
openings. Install it yourself Or call toll-free 1-8(K)-S27-5249
for the names of dealers and authorized installers in your
area. (In Texas, call 214-634-9663.)

But 1(})k into 'File Atrium
1)<x)r Mxm. Bt*cau-se,

alx)ve all, you'll love 1U
tile view.

di

The Atrium Door« e window Company « P.0. Box 226957 « Dallas, Texas 75222-69S7 Atrl UI I I

Comfort-E is a product

AEG Industries. jtA

Ota» Circle 613for priced literature
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Fab Fifties Take
Star Turn

NOSTALGIA AND A LOVE for ow
familiar things may explain a
fascination for antiques, col-
lectibles and the furniture of
your childhood, but Carolyn

Robbins, owner/designer of
the Miami furniture studio
Antares, adds a modern
twist to reminiscing.

“What we're doing is like
‘rebirthing’ at an art gallery/
furniture store,” says Rob-
bins. With a variety of art-
ists, she transforms
uninspired 1950s furniture,
found at garage sales and
flea markets, into 1980s
works of art with automobile
lacquer, satin, suede, terry-
cloth, appliques and hand-
sewn touches.

According to Robbins, the

At h«r Miami
tho|», Antara*,

Carotyn Rolfr>
bini tpacializas
in rckawak»n*d
'50s Modern*
painted in
automobile lac*
quers and fin-
ished by South
Florida ortists.

imaginative pieces appeal to
fans of the eclectic look.
Each work is named, as a
painting or sculpture would
be, and priced from about
$150 to $3,500, though ac-
cessories can be less.

Each month new works
are introduced and displayed
in gallery-opening fashion at
Antares, named for a star in
the constellation Scorpio. A
recent “salon” debut fea-
tured fun-loving furniture
accented with cartoon mo-
tifs and inspired by animated
film and fantasies. Other ad-

A mutt for ou tovrant batht and deckt, hot tubi have maiiv
ttreamed beyond the mellowefi-out mantra culture. But care-
ful, you con get into, uh, hot water. For Inttonce, hot tube ever
104~ can be harmful If you are pregnant, have heart disease
or have been drinking. Herpes and AIDS, however, ore not
spread through hoMub water, soys on excellent booklet on
het'tub safety from the Seattle Health Department. To order,
send $3 to Seattle-King County Department of Health, Hot Tub
Booklet, 110 Prefontaln* PI. S., Seattle, WA 98104.

Openin
A NFe)W Lo%k

On Interior
Doors

When homeowners replaced their
old aluminum sliding patio doors
with The “Original” Atrium Door*
they gut beauty, energy efficiency,
and a secure, solid brass lever style lock ...
they fell in love with.

But when those homeowners tried to find replace-
ment locks to match ... for their interior doors, these
elegant locks were not available ... until now.

Presenting a new look for your interior doors, in
polished or antique brass, in privacy, passage and
dummy models. Another “Original” ... The Atrium
Lock. Replace your old knob style locksets easily and
affordably. The Atrium Lock will fit securely in its place
in minutes.

The Atrium Lock. Now available at better home

w'hich

centers, lumberyards, and hard-
ware stores. Call toll free
800-527-5249, in Texas call
214-634-9663 the names

of The Atrium Lock Dealers
in your area.

Atrium
Lock.

HOME/MAY 1988 19

The Atrium Door.

A Wfedew Ceapuy
‘o Hii\ 11MS~ « Dallas. Texas
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Somethiiv” sensational
ISgoing on in Americas
bAri»*ooms.

m

n

New one-piece BedSack
and dust ruffle.
The perfect marriage. BedSack®
beauty, comfort and protection
united with dust ruffle elegance.
BedSack Plus® is a one-
piece patented* sensation
—qgoes on and off like a
fitted sheet, and fitted sheets
slip on magically over it. Makes
the bed and dresses it up with the
ultimate in convenience. Machine
washable and dryable.

BedSack Plus. Another Perfect
Fit innovation.

___ A better way to sleep



DON'T CHOOSE ASSEMBLY LINE

WINDOWS FOR YOUR ONE-OF

A
KIND HOME

Marvin Windosvs are built to go in houses, not
warehouses. That™ because every window we
build is for a specific opening in a specific home.
Any shape, any size, irx:luding over 5.000
slwdard sizes. Marvin Windo”. Made to fit your
one-of-a-kind home because they’re made to
order. For a free Idea Book, return the coupon
below or call toll-free 1-800-346-5128(In
Minnesota, 1-8(X)-552-1167).

Send to: Marvin Windows,'A”rroad, MN 56763

AddfCM

Phone

H.6013S

Circle 8 for free information

Cleckwisa from top loftt Aloffi's colobratod now Settsos*-
dosignod showroem; ""lIquity"* loothor armchoir by Mottos
grossl; "Proflli*" bookcofo; Morphos'i "*Gong"* toblos.

ditions include children’s
furniture and a first for the
studio—pieces made of new
handpainted pine, made to

look weathered. Clients can
also bring in pieces for re-
finishing and reupholster-
ing. —Nina Diamond Perry

Milan Elan

THOUGH THE TIME lapse de-
creases yearly, what wowed
them at the 27th annual
Salone del Mobile in Milan
last September takes a num-
ber of months to make
waves on this side of the At-
lantic. And while the more
adventurous Italian tastes
won’t necessarily play in Pe-
oria, a filter-down effect
most always influences the
designscape in this country
sooner or later.

Our man in Milan spotted
more ““technical and visual
refinements than radical
new designs.” But certain
images surfaced that are
likely to make some impact
on the American scene:

O Contemporary designs
showing the influence of
classics of past centuries.

Sute Zo

They were often expressed
in dark wood or a mix of ma-
terials, especially metal,
marble, leather and wood.

O Technical innovation and
the exploration of materials,
be it in the way leather is
treated—Iike origami in the
“Equity” chair—or in pro-
duction technique, exempli-
fied in the futuristic “Pro””
bookcase made of sheet
metal pierced by laser beam
(both pictured).

O Metal used everywhere.
Among the treatments:
metal meshing (steel ser-
ened with rubber in a chair
design); extruded aluminum
sheathed in leather for table
legs; steel, solid and musical,
for the series of ”(jOTg” ta-
bles (pictured).

FOR FURMER INFORMATION, SEE
BUYING GUIDE ON PAGE 104.
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OnThe Market

EDITID BY DEBORAH J. ELY

Container Gardening

PURPLE-THUMBED? The Anywhere Gar-
den is an easily portable, self-watering
planter that practically guarantees suc-
cess. Its soilless potting mix took three
years to develop; $25.

Sun Spots

LOOKING FOR LIGHT but have no space
for a traditional sunroom? Solar Addi-
tions has the answer: Nature’s Window
is a 4-foot-deep, 13-foot-high window
room that installs for about $5,000—
considerably less than a remodel!

Flipped Lids

CAMPERS AND BEACHGOERS
will flip their lids over
Coleman’s Personal 10 and
18 coolers. The top stays
attached but still reverses
to serve as a beverage
tray, while sealing tight to
keep beverages and snacks
chilled. Scuff resistant,
about $10 and $15.

PHOTOGRAPHED BY X)HN REED FORSMAN
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IMAGINE 190° COOKING HOT WATER.
INSTANTLY. RIGHT AT YOUR SINK.

Ready when you need it for any food prepara-
tion that calls for boiling water. From fresh ground
filter drip coffee, tea, soups and cerealsto gelatins,
gravies, peeling tomatoes and blanching vegetables.

Tlie uses are endless.

Really economical, too. Ccwts only pennies
a day to use.

And there's a Steamin' Hot that will fitin
beautifully with any Kitchen design.

Put more convenience in your Kitchen with
Steamin' Hot. See your builder, kitchen dealer or
plumbing contractor today.

For more information and a free Steamin' Hot
recipe book, call 1-800-421-5111.

Or write: In-Sink Erator, Dept.
JK, 4"X)-21st Street, Racine,
W153406

A super-heated tvater  item and di<
hi-oru. Compact tankfits neatly u the
sink. Connects to the atchen's cold water
line. Plugs into standard household outlet.

STEAMIN HOT*

No kitchen is complete without it



Window Seats

On The Market

LUTEN CLAREY STERN'S award-winning Window Chair collection boasts seven
interchangeable backs that will give you a view to smart design. The chair
backs are based on historically documented window patterns and can be or-
dered to mix or match. Available in a range of finishes, about $1,000.

The Untouchables

NO MORE MESSY switchcs from sticky
fingers! Honeywell’s Notouch light
switch turns lights on and off with just
the wave erf a hand. It also works as a
dimmer, turning on at dusk and off at
dawn. About $50.

Attention Fans!

Disappearing Act

WITH PLASTICS BECOMING 3 gTOWing part
of our already serious waste disposal
problem, Webster Industries’ new pho-
todegradable garbage bag, Good Sense,
makes a welcome appearance. Decom-
poses in two months to two years.
From $1 to $5 per box.

HOLMES AIR INTRODUCES a Versatile window fan that converts to a floor or counter
model in seconds. A reversible grill allows it to double as a ventilator, while its
detachable bug screen keeps out unwanted guests. Fits 22- to 37-inch windows
without tools or screws. Child-safe and whisper-quiet, it's $45.

FOR FURTHER INEORAMATK>N, SEE
BUYING GUIDE ON PAGE 104.



The book of etiquette recommends
that the 20th anniversary be observed with a gift of china.
(But you've never done things by the book.)

So whether it's your china,

wood or tin anniversary, this

years the perfect one to give her a
Diamond Anniversary Ring.

A band of diamonds in a full

or half-circle, created especially

to make your next anniversary special.

A diamond is forever.

The Diamond Anniversary Ring.
Only a band of diamonds says youd marry her all over again.

These rings range from 11,495- $1,795.

For more infrvmation, call: 800 647-0012.
In Virginia: 703 549-1890,

JEWELERS

Thi diMOftd ptofU *






MERCURY SABLE

Feiv production sedans in the world move through the air with the ease of Mercury Sable.
On the highway, itslips through the air so efficiently it uses less power, holding more power
in reserve. A reassuring thoughtin passing situations. Sable not only moves through the
air with less effort, it moves over the ground with greater sureness. Its shape directs
the rushing wind to help the car keep its hold on the road. Itactually uses the power of the
wind to help give the driver better control. And the closer you approach highway speed,
the greater the shapes effect on the wind becomes.
Meanwhile. Sable's flush-mounted glass helps mini-

mize wind noise-for a quieter ride.

Sable's inside is also

thoughtfully shaped to help the driver. It's designed to put you in closer touch with the
controls and instruments so your eyes stay in touch with the road. Even the switches are

Tllle ShapeYouWulltI ) Be In shaped so you can operate them without looking. And the seats

are shaped to give you excellent support for increased comfort and

M ERCU RY reduced driving fatigue over long distances. Obviously Sable's shape-both
inside and out-is dedicated to your control. And our dedication is to quality, as

evidenced by our 6-year/60.000-mile powertrain warranty. Naturally, certain restrictions

and a deductible apply So ask to see this limited warranty atyour dealer. For additional

UNCOIN MERCURY OIVIS40N

Sable information, call toll-free 1800 822-9292. Buckle up-together we can save//Ves.
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Ambition

BY MATTHIW SM TH

David Hunt's home is
not just the product of
his vision; it IS his vision.

EwviD HUNT'S DREAM HOUSE is nearly fin-
ished. It sits impressively in serene,
rocky foothills overlooking the San
Fernando Valley—an elegant Colonial
home, seemingly transported from the
antebellum South. It is surprisingly ru-
ral here, only 30 minutes from Los An-
geles; when the hammers and buzz
saws finally cease, only the breeze and
the birds will intrude on the silence.

38 MAY 19B8/HOME
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Hunt and his wife, Deborah, have spent
14 months and $1.5 million building
this house. They designed the floor
plan themselves: 28 rooms, 11,000
square feet, a massive ballroom, wine
room, solarium, indoor hot tub. Befit-
ting a man who is a pioneer of the re-
cent trend in fully computerized,
“smart™ homes. Hunt's new digs Nvill
be wired to the rafters with electronic
gadgetry. From two computer screens
and 32 telephones, the Hunts will be
able to program and operate their
lighting, appliances, heating, alarm sys-
terns, even their electronic drapes,
“This house is not just an accident,”
Hunt says. “It has been in my mind’s
eye for 20 years.'

In many ways, Hunt is one of those
American entrepreneurial cliches:
Born into a large, miserably poor
Southern family, he is now, at the
youthful age of 39, a self-made, up-
from-the-bootstraps multimillionaire,
the owner of sbc companies, with his
own entry in Who's Who in Califor-
nia. He made his money in home secu-
rity systems and home automation by
being among the first to recognize the
significance of technology for home-
owners and small businesses. Consid-
ering his background, then, his house is
not just a home; it is symbolic of long-
awaited financial freedom. When he fi-
nally moves in, it will no doubt be with
the sweet satisfaction of a prize hard
won. As it turns out, it came harder
than is at first apparent.

For when Hunt shows off his home
for a visitor, a certain irony is involved.
The reason why becomes evident as he
moves through the house. It is familiar
terrain, yet he walks carefully and
deliberately, and he occasionally has
trouble negotiating the flotsam of con-
struction. David Hunt is slowly going
blind. From his solarium, he points out
a panoramic view of the valley that in a
few years he will no longer see. He
walks through the library that eventu-
ally he will have no use for. He men-
tions the tennis court out back that
sometime in the near future he won’t
be able to enjoy.

Hunt was born with retinitis
pigmentosa, a degenerative eye dis-
ease in which black pigments gradually
encroach on one’s field of vision. His
father also had RP, and a roll of the
genetic dice passed it on to Hunt and
his two brothers. Hunt’s peripheral vi-
sion has eroded to the point that what
he sees now, he says, “is like looking
through a straw.” Inexorably, even
what sight he has will be gone.

Hunt refers to his disorder as an ““in-
convenience,” and in some ways it is

Entrapi David Huntt ""W* craat*
lifafttyl**, W« hav* a homa that thinks
for you instoad of you thinking for it."”



People are using very
colorful language to
describe our faucets.

They're using words like Ebony and Crimson.
Almond, Slaie and White.
VCbrds that capture the vivid finishes ofour

new Delta* colored feucets.

Faucets that arc so dramatic they’ll make a
splash in just about any room you can put a
feucetin.

Even before you
turn themon. We're first because we last.’

Amiable k a DELTA STL'DIO* SHOWROOM near yeu. 1-g00-421-4)W. IsiDdiana >-M0-S21-50». C19U Masco Corponiion of Isdiana, D 8021



Welcome to my

Four Seasons® solar health spa.

Where you don't have to be rich and famous to work-out in the sun.-robin uacb

Now. turn lui ordinary room into a spectacular spawarmed by
the rays ofcl sol. Soak up the sun. And tone up those muscles in
your own personal paradise where everyday tensions disappear.

The Four Seasons solar greenhouse is available in nine ex-
citing custom designs at prices comparable to what an ordinary
room addition would cost. Choose fn)ni carefree bronze or
while aluminum, or curved laminated wood frames.

iuif Reasons Satar AdVVantages™

Just when you need it most, your Four Sea.sons greenhouse is
there, beckoning you to indulge yourselfin its beautiful, sunny
climate. Enjoy nature at its best with exclusive features that keep
you warmer in winter and cooler in summer.

Our patented built-in shading s>'stem, special Heat Mirror ™
Glass and patented Pow-R-Vent®”" cooling and venting systems
give you the maximum benefits of your new exciting solar
lifestyle.

So visit a Four Seasons Design & Remodeling Center near you

*At parlicipating centers only. Sec center for details.
*1988 Four Seasons Solar Products Cc”.

and get some great ideas to brighten up your home.
CALL TOLL-FREE 1-800-FOUR SEASONS for:

« Free “Guide to Beautiful Living Space” plus the
location of the nearest Four Seasons design center.
« “The (Complete 80 Page Book” with plans, pictures,
design ideas, sizes and specifications. (Priced at
<5.00. Visa or MasterCard accepted.) Or write:

FOUR SEASONS SOLAR PRODUCTS CORP.
Dept. ('5

5005 Veterans Memorial Highway

Holbrook, NY 11741

om FOUR SEASONS
pMm GREENHOUSES
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Outdoor Living For A Lifetime™

Over 230 franchised locations nationwide.
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ON THE SCENE

no more than that to him—an encum-
brance, certainly, but one he has
learned to bear with equanimity. In
some ways, however, his waning eye-
sight has been the motivation for his
success. "l could have made excuses
for all the reasons why life has passed
me by, but no,” Hunt says. “l knew at
an early age that | had to make it. |
didn't have time to wait for someone
else to make decisions that would af-
fect my well-being.”

One of the early choices Hunt made
was to forgo music as a career. He
showed promise early—recording an
album at 16, touring the country in
bands. Twice in the late 70s he won a
national songwriting contest. But by
then he was beginning to realize that in
music, success can be a long time com-
ing. “You can be the best in the busi-
ness and not make a dime,” Hunt says.
“With my eye problem | had no
choice—I had to be successful while |
was young. Someone else controls
your destiny in that industry,”

Music did, however, play a periph-
eral role in his eventual success. As an
aspiring musician, Hunt owned thou-
sands of dollars’ worth of equipment.
To protect his investment, he bought a
small burglar alarm system. When he
told some of his musician friends about
it, they asked if he could buy alarms for
them too. The more he researched the
subject, the more impressed he be-
came with the potential market for se-
curity systems, and he decided to give
the business a try. In 1973, he founded
American First Alert Security.

Since the alarm systems Hunt sold
could be controlled by telephone, it was
a short leap to establishing another
firm, Commex Telesystems, which
specializes in sophisticated phone sys-
tems for homes and offices. With such a
system, many of a house’s electrical
functions—Iighting and appliances, for
example—could be controlled from a
telephone. Hunt’s fascination with
home automation led to his involve-
ment in a growing trend. Two years
ago he launched AFA Smart Alarms, a
distributor of the Home Manager, a
computerized brain that centrally regu-
lates virtually everything electrical in a
house. By touching a video screen, a
homeowner can program the tempera-
ture of individual rooms, have lights,
stereos, sprinklers and appliances turn
on or off at prescribed times of the day.

FACTORY DIRECT
TABLE PADS

GUARD YOUR TABLE
AND SAVE!

Order with confidence from
America's oldest and largest
custom table pad manu-
facturer. No advarKe deposit
or messy C.O.D. You pay
rtothing until you receive
your table pads and are
completely satisfied. 15 year

guarantee.
1-800/328-7237
Ext. 250
Box 2129. Thomasvilte. North CaroJma. 27J60 PAD CO "
e g7 (612) b4b-677S — ru 250 SINCE 1911
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Call AMERICA'S LARGEST
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“ DON'T MAKE A $10,000
LIFETIME MISTAKE
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Complete Selection of
Swimming Pools

Call Anytime...
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ON THE SCENE

have coffee brewing when he wakes up
and a casserole cooked when he gets
home from work. “Everyone else is
just talking about it, but we're doing
it,” Hunt says. Together, his compa-
nies operate with a staff of fewer than
30 people but generate several million
dollars in revenues.

It is a long way indeed from the life
Hunt remembers as a child. ““1 can tell
you stories you can’t believe about rags
to riches,” he says. He grew up on a
small farm in North Carolina, one of
seven children. From the age of six he
did manual labor with his father after
school, cutting and stacking lumber.
In elementary school, he remembers
having to pick up litter from the
schoolyard one year in exchange for
lunch. “The experience makes you a
strong person,” he maintains, “or it
can be demoralizing.

“I’ve had some real negativity in my
life,” Hunt continues. “But you’ve got
to be positive, you've got to keep try-
ing. Everybody has problems; some
people’s problems are just more than
the next guy's.”

His philosophies on business success
are no less axiomatic: “Make people
like you. If they like you and trust you,
they’ll do business with you. Always
give them more than they bargained
for, that's another one of my philoso-
phies. But let them know that you did.

“I treat people in life the way | like
to be treated,” Hunt declares. ““I give
my word and honor it. At whatever
cost. | believe in the old standards like
that. You're your destiny. What you
say is what you are. "

Pathos is a common response to sto-
ries of people with disabilities, but it
seems out of place with Hunt. That
may be illustrated best by a story he
tells about his and his wife’s decision to
have children, knowing that their kids
could also be bom with RP. They were
married in 1977 but put off parenting
for a number of years. “I was very con-
scious of my eyes and getting on the
path to success,” Hunt explains, and
for a time his wife was reluctant to
have children “because she didn’t want
them to suffer like | suffered. | said,
look, there’s nothing | hate about liv-
ing. I've enjoyed life. I've had an incon-
venience, but I've had to work around
it. It just made me a stronger person. |
said, | don’t want to take the ™t of life

from somebody who could enjoy it.”



They now have two young boys, and
Hunt reports that, "I don't think my
kids have it. I've said a lot of prayers.”

Hunt is beginning to talk about enjoy-
ing his own life a little more, and is con-
sidering semiretirement in a few years.
"But I'll never retire. Maybe instead of
working seven days a week I'll cut
down to three.” He says he would like
to travel to Europe and Australia while
he can still see. The rest of the time
he’ll spend in his custom-designed
house. He is building a special sound-

proof room behind a secret door in the
library. When he pushes a button, the
wall will open onto a grand piano, elec-
tronic keyboards and an elatorate ster-
eo system. I~rhaps he can take up
where he left off with his music career,
And when he’s done composing for the
day, it may be that he’ll wander down
to his temperature-controlled wine
room and select a bottle trf Chardon-
nay. As he carries it down the hall, in-
frared sensors in the ceiling will detect
his presence and turn on high-intensity
lights before him so he can see where

he’s going, all the way upstairs to the
master bedroom suite. There, Hunt's
computerized home will have already
turned on the hot tub at 5 p.m., and will
have opened the drapes to let in the
slowly dimming sunset. All that will be
left is to sit back, relax and enjoy the
world he has built for himself,

Matthew Smith is a Los Angeles-based
freelance writer.

FOR FURTHER INFORMATION, SEE
BUYING GUIDE ON PAGE 104.

Shouldn't you buy a Hunter Fan because
Ifs 90% quieter? We rest our case.

Actually, these situations just illustrate what a recent independent test by a leading acoustical
research facility proved. In that test, Hunter” lowest priced fan line ran 9(M quieter at low speeds,
and 5?% quieter at medium than the average of the fans of the five largest competitors.*

Of course, the reasons why are simple. Hunterh powerful, smooth-running
motor, vibration-free hanging system, and precision balanced real wood blades

with special noise isolators.

Justa few ofthe many features that not only assure you of a better fan.
But a better nights sleep, too. Building the bestfor over 100 years.

The Quiet Fan.

snested against thefive largest selling ceilingfan manifacturers who accountfor over 50% oftotalfan sates.
0O1988Hunter Fhti Co. Rtrfree brochure write, DigyL HE, 2500Frisco Avenue, Memphis, TN38114. (901) 745-9222.
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50th anniversary tribute to America's hest'loved movie classic,

An enchanting collection

of 20 memorable characters.
Crafted in porcelain

and painted entirely by hand.

Dorothy. The Tin Man. The

Cowardly Lion. The Scarecrow.
And 16 other members from the

most fascinating cast of characters

ever asseirbled on the silver screen.

Each a superb portrait sculpture
crafted in Tesori™ porcelain, a
sculptor’s blend of powdered
porcelain and resins capable of
holding the most intricate detail.
Painted by hand in all the vivid
“Technicolors” from the movie.

Each familiar face brought to
life as never before. Each charming
costume authentically re-created.

An enchanting “Emerald City”

hardwood display, custom-designed
to showcase your imported
collection.

The premier collection carrying
the official authorization of MGM
and Turner Entertainment Co.

Priced at $29.50 each. The
specially designed display cabinet
is included as part of the collection.

The Wizard of Oz Portrait
Sculpture collection is available
only from The Franklin Mint.

WIZARD OF Oz

PORTRAIT SCULPTURE COLLECTION

The Franklin Mint
Franklin Center, Peniuylvania 19091

Please enter my subscription for The W7iarJ
ofOzcollection. A custom-designeddisplay will

be provided as part of the collection.

1 need send no payment now. Please bill
me $29.50* per month for each sculpture in

advance of shipment.

Please mail by June 30, 1988.

Signature
MItMRS/MISS

PIEAM PRINT CLEARLY.
ADDRESS

City.

“Phis my state sales taxand
$1.95 forshippingand handling.

Statel/Zip

11074-29
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The Six-percent

Solution

BY HAL PORTER

Real estate commissions:
Can they be lowered?
When should you try?

IF you ReceNTLY sold 3 hoHie using a
real-estate broker—and approxi-
mately 80 percent of the existing
homes sold in the United States are
sold through a broker—then you paid a
commission. | can predict with almost
as much accuracy the commission rate
on that transaction; the odds are about
five chances in six that it was either 6
or 7 percent of the sales price. Fur-
thermore, if you paid 6 percent, then
almost everybody in your locality prob-
ably charges shc; if you paid seven, then
7 percent is likely the customary rate.

Ifyou sold a home for $100,000, a 7-
percent commission would amount to
$7,000. That might seem a very hefty
sum of money for what would typically
add up to at most a couple of weeks’
work. The question arises; Can you get
the broker or agent to accept less than
the standard commission in your local-
ity? When should you try?

Before | try to answer these ques-
tions, a few words about the source of
my statistics. Several years ago, the
Federal Trade Commission issued a re-
port on real estate sales practices that
included a national survey of 700 re-
cent buying and selling transactions for
single-family homes. Though there are
great local variations in these figures,
most brokers and agents with whom
I've discussed the study agree that the
commission rates and percentages of
sales sound reasonable.

One other caveat; Real estate bro-
kers are extremely shy about discuss-
ing their commission percentages. The
reason is quite understandable; while
it's legal for there to be a customary
charge for a service, it's not legal for
brokers to get together and discuss
what the customary fee will be in an

M  AMY 1988/HOME

area. That would be a conspiracy to re-
strain trade, and probably a violation of
the Sherman Antitrust Act and innu-
merable other state and Federal stat-
utes. Real estate brokers have gone to
jail for fixing fees—as have steel mag-
nates and businessmen in many other
industries. Yet the fact remains that, in
the residential market, there is re-
markably little competition among bro-
kers in terms of the sums they charge
clients to represent them.

Whether or not brokerage fees
should be so uniform is the subject of
another, more philosophical article. The
fact is that they are, so the question for
the home seller is how to hang onto as
much as possible of the sales price.

Obviously a seller can dispense with
the services of a broker altogether
with a FSBO transaction (see “The For

Sale By Owner Option” in the January
1987 “Dollars & Sense”). But using a
broker is helpful or even vital in many
situations, especialUy if the market has
few buyers and you need a quick sale.
In addition, many sellers aren’t very
good salespersons, especially when the
buyer is tramping through their home
making disparaging remarks to gain
bargaining leverage. So for whatever
reasons—markets or marketing—
let's assume that you’re going to use an
agent or broker. To negotiate a com-
mission it helps to know how that com-
mission pie is divided.

Setting commissions:

Who gets what

One of the most important services a

broker can provide a seller is inclusion
in the local Multiple Listing Service
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T our dream may be a light filled sunroom or
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VELUX* roof windows and skylights help turn
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DOLLARS A SENSE

(MLS). The MLS is a computer inventory of most of the
homes listed with participating agents in a given locality.
The great majority of transactions in an area with a strong
MLS involves two sets of brokers; both legally are agents of
the seller, but one brings the buyer in while the other con-
trols the sales listing. The two parties are brought together
by means of the MLS.

Usually half of the commissions will go to the listing agent
and half to the agent who brings in the buyer, that is, 3 or
3.5 percent to each if the total commission is the typical 6 or
7 percent. Furthermore, that 3 percent is split yet again,

One of the most important
services a broker can provide
a seller is inclusion in the
Multiple Listing Service.

with half (1.5 percent) going to the agent and half to his or
her brokerage firm. So your listing agent is likely to person-
ally receive at most a quarter of the standard commission.

When a home is listed on the MLS, the commission split is
also indicated. So picture an agent with a buyer in her office,
gazing at a computer monitor. The addresses of all the
homes likely to interest this prospect are lined up, with com-
mission rates appended. If two similar homes are listed, one
of which will pay the agent more than the other, in which
direction is the agent likely to steer the prospect first? Thus
the first rule of commission negotiations: If you're trying to
sell your house, don’t negotiate yourself out of the market.

The second rule? Assess the power of your position. Liz
Johnson, director erf media relations for the National Associ-
ation of Realtors (NAR), points out that commissions are
always negotiable. If the market for homes is particularly
hot in your locality, with many buyers pounding on the doors
of each seller, then the seller is in the driver’s seat when
negotiating a commission with a broker or agent hungry for
listings, (inversely, in a slow or stagnant market, the seller
has correspondingly less bargaining power.

A seller may not believe that he or she needs all of the
services offered by an agent. Perhaps all that’s desired is a
listing on the MLS—mno sign on the front lawn, brochures,
open houses, ads in the newspaper or on cable TV paid for
by the brokerage firm, or what have you. By demanding
fewer services you might get the agent to agree to a lower
OMnmission rate. In any event, you should interview several
agents before you select one (or more than one) to repre-
sent you. Discuss commissions with each in careful detail.

The nitty gritty

Don’t expect too much enthusiasm from a listing agent at
the suggestion of cutting his commission. Remember that
he's probably going to have to absorb all of the reduction,
since the prospect of a lower-than-normal split might well
prompt the buyer's agent to steer his client to another
house—especially if the lower commission rate is listed in
the MLS. On the other hand, one agent, who requested
anonymity, advises that in his experience there is no advan-
tage to going above the prevailing rate either; (rffering a 7-
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percent instead of a 6-percent
commission seems to have no effect on
traffic. This agent suggests that the
seller would make more money by con-
centrating on an overall sales strategy
rather than concentrating on commis-
sions: For example, it might be safer to
increase the price
by $500 rather
than decreasing
the commissions
by that amount.
This agent also
dismisses the re-
duction-of-ser-
vices argument,
claiming that the
examples listed
above—dispens-
ing with bro-
chures, open
houses and so
on—don’t truly
save much time
or money. He will
cut his commis-
sions when deal-
ing with three
types of clients.
One is corporate

relocation ser-
vices; they pro-
vide a large

volume of busi-
ness and are sim-
pler to deal with
than individuals.
He will also offer
a volume discount
to a builder. His
third instance of
reduced commis-
sions arises out of
sales in progress:
Occasionally he
will pare a few
dollars off com-
missions to make
a deal work, espe-
cially if several
other transac-
tions are depen-
dent upon the
first one. To clar-
ify this point, let’s
say Party A is selling a home to buy
another, and the owner of the second
home is selling to buy yet another, and
so on. Sometimes a single agent may
participate in several of these strings of
transactions, and may not even have to
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split the commissions on some of them
(he connected the buyer and seller di-
rectly). A break in the chain of deals
could cause all of them to collapse, so
the broker may sacrifice the commis-
siwi on one link of the chain to ensure a
much larger total return,

The bottom line

The brokerage commission structure
is implicitly linked to the use of the
MLS, because when several agents are
involved the commission is so carved
up that it Is difficult to reduce. Signifi-

cant (more than I*percent) reductions
are more likely to be obtained where
the commission is being split. Let's
say that ycxi're trying to sell your home
yourself, and an agent knocks on your
door with a buyer. There’s no reason
for you to pay the standard commis-
sion. In this case,
I would demand
that the commis-
sion be cut at

least in half.
Homes valued at
three to four

times the norm
for an area might
be priced at a flat
fee rather than as
a percentage
rate, saving the
seller  money.
Flat-fee commis-
sions for very in-
expensive pro-
perties such as
undeveloped lots
might also en-
courage a broker
to track down a
buyer by assuring
a guaranteed
minimum com-
pensation.

You might
think about scout-
ing discount bro-

kers, though
admittedly their
overall success

has been spotty.
In the FTC study,
11.5 percent of
the sellers sur-
veyed had con-
tacted a discount
broker, but only
2.3 percent actu-
ally sold through
one. | suspect
that the first fig-
ure would be
somewhat lower
today, but I have
no proof of this.

In the end, you
may or may not end up paying the cus-
tomary local real estate commission
when you sell your home. But remem-
ber: If you don’'t ask, you haven't a
prayer that the cwnmission charge will
be reduced.
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PROFESSIONALLY SPEAKING

Getting Your

L_ender to

BY OREO TARBOX

Dealing with errors or
changes in your
mortgage can be a
frustrating business.
Here’s help from a pro.

GETTING THE LOAN fot yOUr homc
wasn’t necessarily a pleasant process,
but you had lots of help: Your real es-
tate agent, branch loan officer and es-
crow agent or attorney all eased you
along the tangles of red tape.

So it can come as a shock—when an
undeserved late notice arrives in the
mail or a question about loan policy
comes up—that you're on your own af-

~
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Listen

ter the papers are signed. And the folks
you'll be dealmg with aren’t the people
at the local branch or anyone else you
know or who knows you, but the lend-
ing institution’s large centralized loan
servicing department.

With all of its different sections and
departments to handle different func-
ticMis, loan servicing can seem like an
impenetrable bureaucracy to the out-
sider. But getting the information or
changes you need is relatively simple if
you're Imowledgeable in two areas:
where to direct your inquiry, request
or complaint, and how to communicate
and document your needs.

A road map of loan servicing

The larger the lending institution, the
more specialized and departmentalized
loan servicing will be. Getting to know

')

the various departments listed below
will help you direct your inquiry to the
right place—something that can save
you hours or days of frustration. Listed
under each department and its descrip-
tion are some of the problems that
these departments can address,
Customer Servic handles all in-
coming inquiries on the main phone
number. \*en they can't fulfill your
needs, they will transfer you to a per-
son in a department who can.

Problem: You're uncertain which de-
partment to contact to discontinue the
impound account on your loan.

Solution: Customer Service will
transfer you to the appropriate section.

Problem: You are putting your house
on the market and your broker asks
you for your approximate remaining
principal balance.

Solution: Try Customer Service

first. Right-to-privacy laws may not al-
low them to give you an exact balance,
but they’ll be able to mail it to the bor-
rower of record.
Payoff Department—known as the
“Demand, 'Bene and Demand” or
“Statement” Department. Prepares
demand statements (also called “estop-
pel letters”), which detail payoff fig-
ures to escrow or attorneys involved in
the sale of your home. They also pro-
cess payoff checks and issue refunds
for overpayment, cancel private mort-
gage insurance and FHA insurance,
and perform full satisfactions,
reconveyances and releases.

Problem: You are due a sizable re-
fund from your payoff.

Solution: Check first with your es-
crow company or attorney. Lenders
typically send refunds to them, not to
the borrower. Once you’re sure that
they don’t have the check, call the Pay-
off Department and ask whether the
refund was mailed and when.

Problem: The lender will not release
your refund because of a check hold on
your last house payment. (Lenders
typically place a 15- to 30-day hold on
payments to protect against checks
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drawn on insufficient funds.)

Sb/ttfio«; The only way to shake this
boulder loose is to prove to the layoff
Department that your check has
cleared by supplying a copy of the front
and back of your canceled check. An-
other method is to show that you made
the payment with certified funds—a
cashier’s check, money order or cash.

Problem: You paid off your old loan
six months ago. In applying for a sec-
ond mortgage you're told that a release
of lien (also knovm as a full reconvey-
ance or satisfaction of mortgage)
hasn't been recorded.

Solution: If the layoff Department
says they can't perform the full re-
conveyance because the original loan
documents are not available, ask if they
can write an affidavit of lost document
to expedite the process.
Assumption Department—also
known as the “Transfer,” “Bene and
Demand,” ““Change of Ownership” or
“Statement” Department. It issues
beneficiary statements, which detail
loan terms for additional financing or
loan assumption. They are also typi-

MAY 1988/HOME

cally responsible for changes on the
computer that generates monthly bills
in the new owner’s name.

Problem: You've just assumed a loan
but haven’t received your correct
monthly billing.

Solution: Call and ask the Assump-
tion Department why your name is not
on the loan records. An assumption is
usually held up because all requested
documents have not been received
from the escrow company or attor-
neys. Call your escrow officer or law-
yer, tell him what is missing and have
him send the documentation immedi-
ately. If you find out that your name is
on the loan but you haven't received
any bills, have the Assumption Depart-
ment check your mailing address. But
make your payment on time with or
without the bill. Although lenders may
forgive a late charge following the
close of escrow on an assumption, they
will take a harder line on any subse-
guent late payments.

Problem: You need a simple change
recorded on your loan—say, a name
change or the deletion erf a co-bor-

rower from the title.

Solution: Call the Assumption De-
partment and inquire how to request a
record change, liiere may be a fee.
Tax Department—monitors tax due
dates and amounts; pays property
taxes for loans that have tax impounds
(called, confusingly enough, ‘“escrow
accounts” in the Southeast).

Problem: Both you and your lender
paid your property tax installment
simultaneously. This can happen when
you do not know your loan has an im-
pound account for taxes, when the
lender pays taxes right before a loan is
paid off, or when the lender uses the
wrong parcel number.

Solution: The county or town will
usually cash the check that is received
first and return the second one. To ob-
tain a refund you will have to show that
you paid the installment by copidng the
front and back of your canceled check.
Insurance Department—maintains
insurance pobcies for all loans in the
portfolio, pays premiums when due,
places forced-order insurance when
policies cancel without replacement



policies being received. Insurance de-
partments only service policies; they
do not underwrite them.

Problem: You receive a notice stat-
ing that the lender is going to place
forced-order insurance and bill you for
it by advancing the amount to your
loan, or by increasing your payment.

Elution: Send ina copy of your in-
surance policy as proof of coverage.
Should there be any lapse in coverage
between the inception date of the
forced-order policy and your policy,
you will be given a prorated bill.
Payment Processing Depart-
ment—-also known as the “Cashier-
ing Department.” It processes
payments and non-sufficient funds
(NSF) checks, and distributes cash.
Don't try to call this section directly.
Collection Department—makes
phone calls and sends letters and tele-
grams on all deUnquent loans. They
also order property inspections when
necessary, handle all late payments and
submit loans to foreclosure.

Problem: You receive a delinquent
notice and are charged a penalty in er-

And pick up this free book

on decorating with carpet.

Ifyou’re looking fora new carpet, look for

the nearest store with this sign.

Then walk in to see the newest styles and

colorsof DuPontCertified Stainmastei* carpet.

Andyou'll
DUPONT walkout with
SI/MNfWVSniR a helpful.

28-page, full-color

guide to decorating with

today's Stainmaster.

Published by some ofthe

world's top home-fashion magazinecditors.

Now you can pick up lots ofbeautiful ideas.
Thanks to the carpet that lets you pick up so

many ugly spills.

Carpet Fibers

Circle 12 for free mformation

ror. There are a number of reasons
why this can happen: Your check was
applied to someone else’s loan, there
was a processing delay in posting your
payment, or your payment was not ap-
plied but was returned to you.
Solution: Ask Collections to re-
search the source oi the problem and
correct it. They will ask you for copies
of your last payment check (yes, front
and back again) to begin their research.

Getting heard

Knowing where to start in a loan ser-
vicing organization is half the battle,
but it won't do you much good unless
you follow some simple rules in com-
municating with these departments.
Here are some suggestions:
Telephoning. The best way to
start is with a phone call The main
number for loan servicing will probably
be answered by a customer service
representative. They are limited to
giving general information: mailing ad-
dresses, loan paid-to dates, payment
amounts and basic company policies
and procedures. When the rep can't

help you with your request, he'll trans-
fer you to the appropriate department.
Whether or not you get the depart-
ment you need depends on how well
you explain what you want.

This is where preparation pays off.
Before you phone, have the following
in front (rfyou: your loan number, your
questions, and space to write down the
answer; the complete name of the per-
son you talked to, his or her depart-
ment, his phone number (and exten-
sion), his mailing address, and the date
and time of your call.

To keep from having to tell your
story all over again if you are discon-
nected, write down the names, depart-
ments and numbers of the person you
are talking to and of the person to
whom you're being transferred.

When you reach a solution to your
problem on the phone, have it con-
firmed in writing (particularly commit-
ments such as waiving a late charge,
reducing fees or correcting your credit
rating). If you fail to receive a con-
firmation letter, send them one.

If the person you are calling is un-
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... And Thank You for Your Patronage

To most of us, a home mortgage is a fairly
personal thing. On some mornings, it's
the wily reason you struggle out (rf bed
and go to work. But to the investment
world, your mortgage note is just another
negoliaUe instrument that can be bought
and sold countless times to other leixlers
or to investors. Even huge savings and
loans that have traditionally maintained
their own portfcriios are beginning to sell
their loans at an ever-iiKreasing rate.

This creates apprehension arxl even
anger in many borrowers. Rest assured,
though, that the basic terms of your loan
(its interest rate and length of term) can-
not be altered. However, there can be
some minor fallout for you, the borrower,
in any sale of your note. Here are two
common scenarios and the changes they
are likely to incur

Your loan is sold to an investor.
Many lenders, such as mortgage bankers,

routinely sell their loans on the secondary
market to investors like the Federal Na-
tional Mortgage Association ("Fannie
Mae”) or the Federal Home Loan Mort-
gage Corporation (“Freddie Mac”). In
nnost cases, the lender continues to ser-
vice the loan. In fact, your lender will not
even notify you when it sells your loan to
an investw.

The good news is that you're workin
with thé same bank: the b news is thal
different investors have different policies
regarding prepayment penalties, loan
assumability, principal paydowns, partial
reconveyances, fees and other condtirxis
concerning your note. As unfair as it may
seem, your cniginal terxler is required to
enforce these new pclides—even if they
disagree with your original contract.

Your loan is sold to another lend-
ing institution. In this case, your lender
will send you a polite letter in the mail

announcing that from now <m you’ll be
sending your payment to another bank
(and that they have appreciated your
patronage).

You may encounter problems during
the transition. House payments sent to
the original lender may not reach the new
noteholder in time to be posted before
late charges begin to accrue. Should this
ha{”n to you, calling your original lender
won’tdo you any good. All records—your
master file, loan history, computer
records, etc.—have been transferred to
the new institution. Like it cm' not, you
have to deal with them.

Ask their Customer Service Depart-
ment for instructions on having late
charges waived. Find out yCHir new loan
number and get instructittis on how to
address your payment if the biU doesn’t
arrive in time fw payment in the forth-
coming month. —G.T.

Thebestway|d lookata Spa.

enough? Ours feature a full 22 p.s.i. ateach nozzle.

Our spa offers the best hydrotherapy avail-
able uxlay, with more different kinds ofjets than
any other spa.

Our exclusive Moto-Massage®, for example,
automatically moves up and down your spine.

And Jetstream® redirects the entire pump
pressure of the spa out of one powerfuljet, for
deep reliefto calfand foot.

Sitin it.

Feel the things that make your body feel
gfxxl and you'll pick a Hot Spring Spa.

Like, is the water alw'ays hot? Our spa never
needs a warm-up, even in a blizzard.

Is the seating comfortable? Can you move
easily to otherjets, or are you confined in a
bucket?

How do thejets feel? Are they powerful



available, leave your name, loan num-
ber, reason for calling and phone
number. Always anticipate where you
will be when leaving phone numbers,
but leave as many as pt~ble. You
should also indicate any time zone dif-
ferences (a factor you can use to save a
few bucks if you time your calls right).
Witing. Never jot a request on
your payment coupon—it won’t be
read. Instead, call Customer Service
and ask to whom the correspondence
should be addressed, and the proper
mailing address for this particular re-
quest ((“en different from the post of-
fice box on the payment envelope).
Ask specific questions and define
your problem; be clear about what you
need to know or what you want to hap-
pen. If your letter is a followup to a
phone call, briefly recount the con-
versation. Name names. Refer to en-
closed copies of canceled checks or
statements by check number and re-
spective amounts. The more you show
and tell, the better. And always keep a

copy erf everything.

V/”te your loan number on your cor-
respondence and all attachments. Be
sure to put your home phone, work
phone and/or car phone in your letter.

Getting it there fast. Iftime is in-
deed money (dming a closing, for in-
stance), you have a number erf options:
aOvernight service. Be sure to direct
the package to a specific department
and person {or at least, “Supervisor”).
Notify the recipient that the letter is
coming so it doesn’t languish in the
mailroom after delivery. Call the next
day to make sure it arrived and that
you sent the right documentation.
uRixing. This method of telecopying
has become quickly accepted in the
lending industry when original docu-
mentation isn’t needed. You'll need to
address your transmission to a specific
person and department, and let them
know when it is coming. Your trans-
mission should include a cover letter
with date, time, recipient's name, your
name, number of pages, your phone

number and fax number and any special
inslnictions. Have them call you when
they receive the fax.

uHand delivery. If your lender’s loan
service center is nearby, you can drop
off the documentation yourself. This
may save you a few dollars and give
you an opportunity to discuss your case
personally with whoever is handling it.
It pays to telephone ahead, though,
since some service centers have strict
security procedures,

n Delivery service. Make sure you call
for instructions if sending a messenger
so that your documents end up in the
right hands.

olnterbranch delivery. Ask your local
branch office if they have overnight
courier service to the loan servicing
center. wm

Greg Tarbox has been a Payoff and as-
sumption supervisor for about 10 years,
and iscurrently an assistant manager in
the layoffDepartment ofa large Southern
California savings and loan.

The bestwaytolookataspa

Turn it upside down.

Find out how the thing was built, because
that'll tell you about maintenance headaches
later.

See our insulation (over 130 pounds of it).
And figure in the lower energy bills.

Look for the ease of oversized filters, de-
p>endable stainless steel heaters, pumps designed
for swimming pools.

Insiston a shell made of ROVEL™* the state-
of-the-art material that lasts longer.

And look for something you can “install” by
simply plugging itintoa 110-voltoudetand filling
with a garden hose.

But the best way to look at a portable spa is
with our free 16-page Buying Guide. Call 1-800-
243-9851. (In Calif.,
1-800-331-5832.)

*ROVEL is a irademark of the Dow Chemical Company.



6 mg"tar." 0.6 mg nicotine av. per cigarette, by FTC method.

SURGEON GENERAL'S WARNING: Cigarette
Smoke Contains Carbon Monoxide.



By adding lights soft
furnishings and deft
accents, designer
Lina Raymond has
transformed a once-
ordinary California
beach shack into a
chic hideaway.

By Suzanne Boone

'l HAVE BEEN rethinking, reforming and

reshaping my environment since | was
in my crib—which, | guess, says a lot
about my capacity for change.

Relaxing on a sofa in yet another
home, the one she moved into just a
few months before this interview, Lina
Raymond is describing the plans that
will transform it into the latest of eight
jewelboxes in which she has lived over
the past decade. Her penchant for set-
tling into what real estate agents call
“fixer uppers” is equaled only by her
ability to live up to their suggestions
that the places need just “a little TLC.

An actress by profession, Lina is also
a passionate architectural designer and
her own contractor. In fact, she will
don whatever hat is needed in order to
get the job done. The project we are
discussing today is one of her favor-
ites—a little cottage located in Man-
hattan Beach, an easygoing community
just southwest of Los Angeles. “Quite
frankly, my needs when | was house
shopping two years ago were very sim-
ple. | was finishing up a divorce, | had
nothing but cookbooks, clothes and
some framed photographs, and | didn’t
want to change my teenage son John’s
school. | found the perfect place: small,
dark, depressing and very, very cheap.

"I like to think that the overhaul was
a visual one, though it turned out that
there wasn’t a single square foot from
the street to the back fence that wasn’t
rewired, reroofed, retiled, replastered

PHOTOGRAPHED BY MiCHAEL E. GAIIANO

Top ond obovo: With only subtio changes,
the formerly unremorkable fofode is
now focused. A flewer>covered lattice
turns on overhang into a pretty garden
breezeway. A fence between Iwuse and
garage and o path of salvaged brick
further define the approach. Crisp punc-
tuation is added by a new awning ever
the windows of the opartment above,
occupied by the owner’s son.

Oppoiite: Tha living area, once comfcvt-
ably dowdy, has been given a dote of
sunlight ond life. A mirrored wall high-
lights the room’'s assets—reflected light
from outside and an unusual asymmetri-
cal fireplace chimney. Belowt Lina tends
her lush rose collectien.
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Bathroom
Bedroom
iT U

Oofwion Kitchen

hb»

New

DemoKion

Above: With only about 550 square feet of public space to
work with, down came barriers between kitchen, dining room,
living room and hall. The patl~facing wall was moved a few
feet out end glazed. Below and right: Kitchen now flows pest
counter into dining room. Commercial range is capped by a
custom stainless steel heed, a sculptural accent viewed from
three sides. "It ovght to be a statement,"" laughs Lino, "'since it
cost mere than the range Itselfl™

Left: Subtle suggestions distinguish vari-
ous functions within the public room: A
step down to the patio doers, a change
of flooring from hallway to dining area.
a half-wall defining the kitchen. Door-
woy at reor leads to master bedroom.
Belevn Before the remodel, living room
windows looked onto ontry holl.



or replumbed,” Lina sighs. “But those
are the details. What interested me
was the aesthetic change. | had been
working for years with the fresh feel-
ing of white-on-white, and | wanted my
ideas to culminate in a final state-
ment.” (True to form, her current
project is all warm, rich, dark woods).
“| gutted a ‘Let's Make a Deal’ maze of
little doors that was once a most con-
fusing entry hall, extended the living
area into the patio and lit it with a sky-
light. and tore down the dividers be-
tween minuscule kitchen, dining and
living rooms.” She adds with a grin, ““I
also exposed the inside stairway lead-

ing up to John’s apartment-room—
now it's open to the living area so he
doesn’t feel so ... removed.”

Lina and John resided under a tarp in
the living room for six months, shower-
ing in the kitchen and visiting the local
gas station’s facilities for weeks at a
time. “When the shell was complete, |
was so exhausted that | floated numbly
in the pool just looking at it for another
shc months.”

Then the decorating commenced, al-
ways a gratifying process because
progress is so visible. There was a
small problem, however: Lina had run
out of money. She remained un-

daunted. “I cheerfully allocated the last
of my budget to fantasy items—a white
piano, a commercial stove, and bed lin-
ens. After that ! couldn’t afford any-
thing new. | didn’'t even worry about
colors—I was committed to white and
just assumed that old upholstery would
need recovering. So | scrounged
around for shapes | liked without wor-
rying about upholstery (1 think the
pieces | bought had a terrible gold bro-
cade pattern), and stitched them into
creamy white canvas slipcovers. Tlie
odd part is that | liked the slipcovers so
well that | made another set, out of
sheets, to protect them.”
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Top and abovet French doers invite par-
ties and family gatherings to spill onto
the formerly unused potie. Aggregate
decking is sefiened with groupings of
large petted plants; a seating vignette
in a protected nook lends a private air.
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Tables, cabinets, beds, lighting—all
were picked up at garage sales, salvage
yards and close-out blockbusters. Lina
even visited the local marble works and
persuaded a skeptical stonecutter to
cut scrap into jagged shapes for
dresser- and tabletops. She beams,
“I'm his only broken marble customer.

“But to be serious,” Lina continues,
"the h(Hise is a cocoon erf warmth, ele-
gance and comfort, and its secrets are
uncomplicated. From the start | asked
this little cottage to exemplify the qual-
ities | admire: simplicity, form and
light. The work went according to
schedule, but my satisfaction is far
greater than I'd expected because |
created physical solutions to my own
lifestyle issues.

“For example, | like to be with my
guests when I’'m preparing dinner, so
the kitchen is open; it just has a waist-
high countered wall to camouflage
messy goings-on. | like sunlight, so it

streams into the living room and plays
patterns on the walls. | have modem
needs for convenience tempered with
an old-fashioned love for rich elegance,
both of which are overridden by an ex-
tremely inflexible budget—the total
cost of the makeover was $40,000,
less than $10,000 going into the inte-
rior. So | decorated with my eye on the
practical, my hand on the calculator
and my heart in the flourishes.

I toyed with the definition of
‘white’ in my palette, washing tile very
lightly to create one shade, bleaching
wood flooring for another. It's aston-
ishing, too, how many shades you can
get from Dunn-Edwards Plain White
#1. | kept fabrics hard-working and
practical, adding softness in the way a
curtain draped a window or a length of
lace decorated a tabletop.

“As for the backyard, consisting of a
decked-in swimming pool, initially |
considered it a drawback. | wasn'’t par-



Tops Tho limplott color e«chomo, whito on
whito, U frosh ond intriguing in tho
bodroom becouxo of itf rich Intorploy of
varied textures. Bedside tables are sol*
vaged cobinets topped with unmatched
marble dobs. The originol bathroom
(above) is almost unrecognizable, even
though major elements remain intact In
the new version (left). The mirrored wall
and morble countertop make dromotic,
elegont touches.

HOME/MAY 1988 S3



Above: Now thot the pool Is easily
reoched (the original path, running olon”™
side the once rorely used patio,. is also
new more traveled™ it Is a multipurpose
gathering spot. Lina explains, "Its ap-
peal is quintessentially Californian—
warm people, cool water and weather
that never lots me down."
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ticularly interested in sunning, and |
was definitely wwinterested in replas-
tering, new pumps and maintenance,
But as | came to understand the house,
I kept being lured outside and | unex-
pectedly discovered the pleasure of
swimming” (and, presumably, the
therapeutic benefits it offers the con-
struction-weary). “When | added, as

Lsftt On th* bsdrpom’a rear wall, on
awkwardly placed window (below, from
outiide) wet replaced with glass doors
opening to the pool deck. The canvos
window coverings, a relaxed variation
on the bolloon shade theme, filter late
ofternoon sun.

one of my last projects, a set of French
doors from my bedroom to the pool
deck, 1 was hit with a realization: Not
only had | sculpted this little house into
a reflection of my personality; it had
also made its magicjil imprint on me.>

FOe FURTHEK INFORMATION, SEE
BUYING GUIDE ON PAGE 104.



THISA>®ERSEN WtoowKvJOWS.

The Andersen’ High-Performance

window is definitely no ordinary double-
pane window. It's designed to know the

difference bet™een light and heat.

It actually detects radiant heat and
reslricts its flow through the glass,
keeping your home comfortable. In fact,
it's also 42% more energy efficient
than an ordinary' double-pane window.

And for homes with intense sun

exposure, we offer High-Perfwmance
Sun window's. They rSiuce the sun's
heat  times better than conventional
single-pane windows.

Both Andersen High-Performance
windows also filter out the ultraviolet
rays that fade fabrics and finishes.

For more information, see your
Andersen dealer fm the Yellow' Pages
under “Windows”). Or send the coupon.

For your free booklet call 1-800>25S*2550 toll free.
Oi maiUhiscoupon to Andcrwn Cogi.. BoxI2, Bayport.
MN 55003. | plan to 1 build D remodel Creplace.

Name
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You don” need to have sun and sand outside to cultivate a desert
aesthetic inside. Three baths show how the warm colors,
distinctive tiling and molded spaces of Southwest style can be

adapted for any setting.

IN DESIGNING and building their new
home in Rancho Santa Fe, California,
Gary and Nancy Ann Zeff were aiming
for a Spanish look. But at the sugges-
tion of designer Sheryll Jackman (and
after a couple of visits to Santa Fe), the
Zeffs found themselves captivated by
the style of the desert Southwest.

The master bath decor is perfectly
in tune with the home’s Southwestern
harmonies. Five-inch unglazed Saltillo
tiles—smaller cousins of the standard
12“x12" tiles used elsewhere in the
house—cover the tub platform and
edge the carpeted floor. They are cewn-

T T

I>e._

Above! Cherry cabinets hava a water-
proof berited-on finish. ""His" oxtrcKloep
medicine chest, fitted with electrical out-
lets, stores shenrer and hair dryer.

Opposite, left: Bothroom includes open
shower, separate toilet nilcho, hls-onc”
her sinks and medicine cabinets, buift-in
loundry bin. Since this is a master bath,
vanity is a tall (and comfortable) 37
Inches. Center and righti Shower, tub
platform foature storage niches.

Right! Tub surround's unglazed Saltillo
tiles ora seoied for easy maintenonce.
Window frames are Douglas fir, stained
to match the cherry cabinetry; windows
overlook a small private gorden.

MOTOOtAMD BY JOAN MX-NMNOCItSCHUIT

By Patricia Connell

plemented by glazed, subtly toned wall
tiles, some cut into triangles and set in
decorative bands. The owners wanted
an unusual tile treatment but without
any “cutesy flower borders”; the de-
signer settled on her lively arrange-
ment CMily after making painstaking
tile-by-tile drawings.

At one end of the double-sink vanity
is an open shower with bench. Oppo-
site the vanity is the toilet enclosure;
the Zeffs enhanced it with a window
and a little extra space to make it
(more pleasing ... and not just a spot
you aren't supposed to know about. ft
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PAUL AND TORY Zahlei’s Santa Monica,
California, house would look very dif-
ferent indeed if they hadn’t been
snowed out of Reno airport one Valen-
tine’s Day weekend. Scuttling plans for
a Lake Tahoe ski trip, they decided at
the last minute to visit Santa Fe—
"and fell in love.” So the couple made a
rapid design shift in their about-to-be-
built house—switching from Mediter-
ranean to Southwest style—and have
never looked back.

Interior designer Van-Martin Rowe
planned the sleek master bathroom
around several handpainted tiles that
the Zahlers brought home from Santa
Fe. Used as accents in the steam
shower and on the two sinks' back-
splashes, they are complemented by
strategically placed rows of stock tiles
in similar deep hues. These splashes of
color bring just the right note of
warmth and liveliness to the room’s
cool expanses of neutral tile, glass
block and mirror.

u Dressing t")ie

U Tilj

Opposite: Owners originally planned a
combined tub/steam shower; the de-
signer suggested that they divide them,
using gloss-block wall to bring light into
shower, floor is tiled with Mexican pav-
ers; custom cabinets are maple.

Below and right: The bathroom design
was inspired in port by these desert-

motif handpainted tiles, which the home-

owners found in Santa Fe.

Above: With gloif-block well end gloss deer of either end, the oversize, double-fixture
steam shower receives plenty of light. ‘1 love having a double shower,” soysthe
owner. "With two kids. It mokes it eosy for everyone to clean up at once.”

PHOTOGKAI>HCC> rr OAVN) GIOMS
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©IMdMoervSianadyne Inc

STANADYNE

Moen has your color.

Burgundy. Rich and daring.
One of the many finishes in the new Moen Colors line of faucets
foryour kitchen and bath. Exciting new decorating possibilities
for your home Match shades fora complementary
-~touch. Orchoose a contrasting colorto accent
yourdesign.MoenColorsarepricedwlthin
X the reach of just about everyone And all
are covered by Moen's Lifetime Limited
N\ rranty against leaksand drips. They're
style made practical. Fora look atall the
Moen Colors, see your Moen dealer, or
call usat 1'800'321-8809. ext. 2151.

Moen. feucets fora lifetime. (2d

Circle 14 for free information



The\“y)*GenesisBarbeque.
Onceyoifvetriedit,you
maQrneveroMddnrideagain.

This is no ordinary grill.
This is a barbequing
breakthrough: The Weber®
Genesis™" Gas Barbeque.
Lift the heavy-gauge
steel hood. Beneath the
porcelain grill you’'ll find
a gridwork of Flavorizer™
Bars, arevolutionary
cooking system. As food
cooks, juices and excess
fat fall onto the hot Fla-
vorizer Bars, where they
vaporize to give your favor-
ite fare that savory, rich
outdoor barbeque flavor.

There are no lava rocks
to trigger flare-ups. And no
briquettes to hassle with.

Look further. Under
the Flavorizer Bars are
three gas burners that
deliver exactly the heat you
want—exactly where you
want it. No more hot spots.
No more cold spots. And
that gives you total cooking
control over everything
from sirloins to swordfish.

In short, the Weber
Genesis Gas Barbeque
is guaranteed to make
outdoor cooking more
exciting, more rewarding—
and more fun.

You love if, or we take if back. Ifyou're not completely satisfied with your Weber Genesis
Gas Barbeque within 45 days of purchase, we’ll give you your money back.* No questions asked
(we don't expect many takers). For a closer look at the barbeque that will .
change the way you cook, call 1-800-99WEBER for the Weber dealer yl e M P

nearest you.

'InordertoreceivebcnefiuofgiurantM. purehas«mustbemad(byMay 31.1988 Intveniofnlum.grill mustbe returned clean and undan
toplaceofpurchase accompanied by original receipt.

C 1988 Weber Weber. Generis. Ravwizer and * are registered trademarks of Weber-Siephen Products Co .200 East Daniels Rd .Palatine. IL60067
Genesis 1.11. 111. XX and XXl are covered under paiem No 4£77.%4ar>d other patents pending
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LoS”geles and Seattlle

le the slopes with confidence.
By Wendy A. Silv*rsfein'



Previous page: The trilevel home, sur-
faced in cement plaster with sprinklings
of metal filings, clings to its Los Angeles
hillside. The architect expects plantings
of creeping fig eventually to cover the

exterior, making it ""part of the hHI

ogoin." Above: Framed In vertical-grain
~glas fir, custom-made French doors

ond windows orient the house teword
the canyon view. Above right: Phot™
grophod on the socont~floor contor bot-
cony, just off the dining area, are
architect Tony Unruh and homeowners
Frank Unruh and Titch Pleasance.

rank Unruh and Titch Pleasance

wanted to live in a secluded Los

Angeles canyon, surrounded by

nature yet still close to the city.

After a fruitless search for

homes in their price range, they
turned to architect Tony Unruh,
Frank’s brother. He encouraged them
to stop house hunting and, instead, to
look for unimproved land in the area.
The couple found a steep, overgrown
lot just off a main canyon road for an
affordable $60,000.

With the slope of the hillside in mind,
Tony designed a three-level residence
whe” high, open spaces, clean lines
and gray, black and white scheme spot-
light the view. Most rooms open out to
a balcony or the lap pool.
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A third-floor recording studio and
first-floor office accommodate profes-
sional needs, while Frank and Titch
live on the second floor. They spend
much d their time in the heart of the
house, an open-plan kitchen, dining and
sitting area; here the couple enjoy un-
impaired views through rows of French
doors and windou”. But the visual ap-
peal is not, to be sure, all outside. The
architecturally interesting main living
space features twin stairs, metal
railings and a galley kitchen with mixed
laminate cabinets. Carefully selected
art and furnishings complement Tony’s
design and make the room calm and
comfortable. The private master suite
is situated at one end of this level, a
guest wing at the other.

Building the foundation was the
most challenging part of the project.
Since the architect wanted the first
floor on level ground, 400 cubic yards
of soil and several trees had to be re-
moved. Then, to prepare for the pier-
and-grade-beam foundation system, 17
holes for piers were dug to a depth of
20 feet. Ten of the piers support the
house, four support the pool and three
the driveways.

Before construction, Frank had had
reservations about living on a steep
canyon hillside. But after moving in, he
and Titch fast became accustomed to
the pleasures of life from a bird’s-eye
point erf view.

VAL

o I-

(u

Abova: A ctalrway lead* up from the tint
fleer te the epen-plan kitchen and din-
ing/>itfing area*. Twin stoir* ascend to
the third-fleer carperts. Opposite: Even
within the limited budget (the 3,00(™
equere-feet house cost under $60 per
squore foot), the architect wot obie te
odd special touches: He faced the kitch-
en’'s lew-cost cabinets with block-end-
white patterned lomlinat d topped Its
simply shoped counters with granite.

PHOTOORAMED BY MKHAEI E. GARLAND
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Carport

Whil* tha ttairwalli and central balco-
nl«s or* porollal to the street, the ar«hi>
tect oriented the house to the view by
rototing It 6 percent to the west. The
couple live on the second floor and work
on the first and third floors.



sr,

Abovsi Th« mast«r suite offers great
privocy, even with raised blinds, as well
as a commanding southern view. Above
righti Working with the homeowners’
predilection for black, white end gray,
the architect designed a striking tile
pottern for the tvrodieaded shower/tub
in the master suite, loch of the house's
four bathrooms has a different pottern
of tiles. Right end above for right: The
radius«curve lap pool is roomy enough
for one person to wade while another
swims olong the edge. Metal rollings
were custom”esigned.



better sun exposure than level land,
the lot was architecturally challenging.
CcMTiments Warren, "Every aspect of a
hillside structure, from foundation to
floor plan, requires creative design
solutions."

A natural shelf located halfway down
the hillside provided a level base for the
house; the architect poured a conven-
tional foundation there. An aerial
bridge, which doubles as a garage, ex-
tends from the house to a huge street-
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Oﬂpont* topt Seattle architect Warren
ock u*ed a zigzag motif on every-

thing from the ztepped roof fofode to the
floor's tile pattern. Herlzental cedar
siding, pointed white, faces the exterior;
metol railings and custom-made, factory-
painted aiuminum windows add color
and never need refinishing.

level "deadman” (an in-ground anchor
that helps tie a structure to its hillside).
Here the "deadman” is a 28-foot-long
retaining wall with reinforced concrete
piers that penetrate deep into the hill.

Too tall and thin for wood framing
alone, the house is framed in wood and
steel. An enormous exposed steel
crossbrace on the downhill side keeps
the house rigid and adds structural in-
terest to the exterior. To support the
stepped roof, steel beams were cut at
45-<legree angles and welded into a zig-
zag. Because of the house’s part-steel
construction, project framers had to be
more exact with their measurements
than working in wood alone demands.

Warren designed the house so that it
is only accessible from its almost com-
pletely windowless street side. Owing
to the steepness of the site, the view-
facing decks and windows at the back
of the house are completely private.
Though the house has four floors, War-
ren and his wife Ginger spend most of
their time together in the second-floor
master suite and third-floor open-plan
kitchen, living and dining areas.

Although they have planted a small,
level garden outside the first-floor
guest rooms, the Pollocks prefer to re-
lax on the wooden decks. From this
vantage—with no ground in sight—
they see their hillside house as the ulti-
mate in high-rise living.

FOR FURTHER INFORMATION. SEE
BUYING GUIDE ON PAGE 104.

m

Opposite, bottom, and above rlg\
narrow bridge ieads to the win Wed
heme office loft, perched at the top of the
four-level, 2,150-square-foot residence.
An L-shaped half-wall divides the living
and dining areas below. Right: A gloss-
block wall in the skylit Kitchen brings in
light and provides privocy from the
neighboring house.

FHOTOGRAPHEO BY AUCHAEt XNSEN
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Open to below (& | Garage

Stucly

i g

FOURTH R.OOR

LKing room

Deck

THROR.OOR

Dningroom

Abevai Th« repeated u»e ef o zigzag
pattern throughout the house Is even
apparent In the well”™~gonlzed plon. Pub-
lic spaces occupy the top two floors; be«t
rooms are below. Each floor opens out to
a deck or garden. A single stairway
connects the four floors—and keeps the
homeowners fit.

Left; Pespite Its locotlon on a crowded
Seattle slope, orchitect Warren Pollock's
stepped-roof residence Is easily spotted.
Below and oppositet Gless4»lock ond win-
dow patterns in the seconc/floor master
bath and bedroom repeat the recurring
zigzog motif and offer a constant re-
minder ef the home's hillside site. A
primary color scheme Is used as an ac-
cent throughout the house.



Master bedroom
Guest
bedroom

[ Guest
bedroom
"7 a
o
SECOND FLOOR RRSTR.O0OR 11 HU

bd o o
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WHERE THE

While the front of a house should put the homeowner”s best
foot forward, these three backyard relandscapes show that the
pleasures of a private retreat are equal to those ofa stunning

entry. By Deborah J. Ely

THIS reriTE GARDEN in San Francisco
was little more than dirt and a retain-
ing wall when landscape architect ftt
O'Brien first saw it. Owners Charles
and Rachel Hagner, busily restoring
the Victorian home attached to it,
contacted her to redesign the yard
within its 25'x30" boundaries.

To create a feeling of larger space,
the rear of the garden was raised two
steps. The existing 15-foot retaining
wall was painted pink and a super-
scaled white trellis was attached to it.
The hint of pink adds a glow to the
area and gives the trellis depth, mak-
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ing it appear to be freestanding and
giving a focus to the yard.

Additional lattice appears on topof
the fence and garage, providing par-
tial screening—and, as O’Brien
notes, "Obscuring the edges of a
space makes it seem larger.”

Existing pittosporum trees were
retained and incorporated into the
garden, while bougainvillea climbs
along the lattice, standing out in bril-
liant contrast against the white back-
ground and drawing the eye forward.
The whole creates a comfortable, pri-
vate escape from city life.

Abov9t This small San Francisco garden is
onlorgod by playing with parspoctlvo. Exist*
Ing retaining wall is obscured by lattice. Left:
Concrete stepplngstones ore softened by
dichondro. The lattice at back of picture
blurs the line between garden and street.

Right: Narrow poth widens to raised patio,
creating the sensation of depth. For right:
Originolly sloped, the site was mode bilevel
by raising the back portion onto a podium
two steps above the front.

mMoTOG«AN«O IV iaum biack/arx






This pondllk* pool with wotorfall was carvod from on oxtromoty tight space. Weed deck masks the heating and filtration system.

"WHO WOULD HAVE believed this could
be possible her™” asks Ann Neuman
delightedly of her northern New Jersey
pool and deck. Looking at the yard in
its present form, it’s hard to guess just
how small the space really is: The tri-
angular site is only 16 feet across at its
narrowest point, 28 feet at its widest.
Ann and her husband Robert didn’t
think they had room for a pool at all

74 MAY 1988/HOME

until they happened upon landscape ar-
chitect Michael Hartnett; ““I was the
first person they contacted who didn't
laugh,” he remembers.

The garage and part of the driveway
making up most of the yard were mer-
cifully gone by the time Hartnett ap-
peared. He designed a 32'x14'x9" pool
for the space, mimicking the angles of
the house on the edge facing it while
letting a natural flow rule the opposite
side. Existing shrubs and trees were in-
corporated into the design.

The site naturally drains toward the
house, so Hartnett built up part of the
pool and concealed PVC drainage pipes
under a wooden deck. The decking dso
serves to hide the pool’s filtration and
heating equipment.

The yard is used mostly between
Memorial and Labor Days, and is great
for entertaining, but the Neumans en-
joy looking at the pool year round. "It
took a while to convince me that this
was a good idea,” admits Ann. "Now |
wouldn’t change it for anything."

PHOTOGKAPHEO BY TOM TEE



Abovet Although only usod from May to Soptenv
bor, tho pool it loft uncovered year round* OccfH

sional fallen lecn/es add to its natural looli. Below:

Tho siteoriglnolly comprised o driveway ond go*
rage. Right: Decking was built up both to follow
the naturol slope of the site and to creole an
illusion of greoter spoce.
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This bil«v*t tunk«n t*rroi« was originally a baskotboll court. Brkk, bluostene and green”™*nd>whito plonts create a quiet retreat.

THEL-SHAPED, 1,400-square-foot Provi-
dence, Rhode Island, yard that pre-
sented itself to landscape architects
Susan and T. P. Plimptcm was a rather
unlovely sight. Weed-ridden wood
chips covered the ground in one sec-
tion while a cracked asphalt basketball
court comprised the other; a lattice
fence separated them.

The Plimptons removed the basket-
ball net and dug out the asphalt, replac-
ing it with a pair of brick ovals that
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forrn a sunken terrace. Punctuated
with bluestone pavers, its two levels
create a sense of changing space and
encourage movement. The wood chips
were replaced by more bricks in order
to form the main terrace, while the
steps leading down to it from the house
were revamped in order to better re-
late the two areas. The existing lattice
fence was recycled, becoming the
sunken terrace’s back boundary.
Acknowledging the problem of two
dig-happy resident terriers, the
Plimptons raised surrounding planting
beds above the reach of curious paws,
with the result that the edges of the

beds also serve as seating.

Because the owners spend much of
every summer out (rf town, the design-
ers decided to rely on low-maintenance
plant materials that are not dependent
on seasonal color for interest. Gener-
ous use of groundcovers and ever-
greens combined with white tulips,
impatiens and azaleas gives the space a
fresh, calm feeling. "One of the nicest
things about the shape o( this garden,”
notes Susan Plimpton, *is that you
don’t see it all at once; it unfolds as you
venture in."

FOR FURTHER 1INFORMADON. SEE
BUYING GUIDE ON PAGE 104.

FHOTOCRAFHEO RF SUSAN PUMFTON



ITTTTTt

trri

Abova right and balow: Ravompad ttoira connect the
yord to the house; the previous stairs turned the
viewer awoy from the garden. Having used roised
plonters throughout the gorden, the designers irw
eluded one in the new stoirway, helping to Integrate
It Into the plan. Right: Low*maintenance evergreens
and groundcovers combined with white tulips and
impotiens create a serene atmosphere that encour*
ages contemplation.
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GOOF-PROOF SPRAYS
FOR A MORE BEAUTIFUL

LAWN AND
GARDEN.

« 0

Just hook up a bottle of
Greensweep® liquid fertilizer
to your garden hose and spray.

% One quart covers up to 5,000
C square feet in about ten min-
\ utes. No mixing. No measuring.

With regular use, Greensweep
products are the goof-proof
way to a healthier, more
beautiful lawn.

CCop”ri™ \9$$ Greensweep Products
CCopyri” (9SS The Wall Disney Company //

THE OFFICIAL LAWN AND GARDEN PRODUCTS FOR DISNEYLAND.



IN THE FAMILY
TRADITION

three Washington-area homes, small, dark livingspaces and inconveniently located
kitchens become family rooms that bring togetherness back into style. By Robin Duke

The boy of this Woshlngten, D.C., family room addition offers a sunny, intimate nook within o grandly scaled, 450>
square>foot space. The bay's operable panes look out to the backyard's low>walled patio.
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Top: Gloss pocket doors sepo*
rate kitchen from family
room activities, while a high
interior window, similar to
those of the existing house,
filters sunlight between the
two rooms. Above right: From
the exterior, the pedimented
ben™ window suggests the it"
terlor'f grand scale.
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pHorooeAPHeo by oavio fbazier

Above! BullNin cabinets and
choir rails were rolsed to
""leaning level™ to maintain
the expanded scale created
by the higher ceiling. The
half>rcund window over the
fireploce, o special reguest of
the owners, necessitated
building the chimney at an
angle to keep the view clear.



ituated in a picturesque
neighborhood of Be-
thesda, Maryland, this
center-hall Colonial of-
fered the perfect location
for its new owners. What
the home lacked, however,
was an organized arrange-
ment of adequately sized
rooms. “The original house
was a series of dead ends—
a collection of bits and
pieces,” says architect
Heather Willson Cass of the
firm Cass & Pinnell. “The
lutchen was small and dark,
and the beautiful backyard
had been virtually ignored. f

The owners needed a
larger, more efficient
kitchen and family room/
dining area that was well
integrated with the home’s
overall circulation. Chang-
ing the old, too*small for-
mer Kitchen into a laundry
room, Cass added a lofty
850-square-foot space to
the rear of the house. She
then divided the large area
with a wall pierced by glass
pocket doors and overhead
windows. To create a strik-
ing focal point in the family
room and to give it a sense
of height in keeping with
the interior’s grand scale,
the architects installed a
bay window that rises above
the eave line.

Of the design’s essential
simplicity and spatial drama,
Cass notes that she took
care to “make the architec-
ture out of the space
rather than relying on spe-
cial materials for effect. As
an example, nearly aU the
windows are standard; in
fact, the only custom win-
dow is the half-round above
the fireplace. Its unusual po-
sition required that the
chimney be built at an angle
S0 as not to obstruct the
view. The result is an airy
space that sparkles with
sunlight and offers an unin-
terrupted vista of the hand-
some backyard.

The owners are so happy
vrith the remodel that they
speak of the addition as
their "weekend house. *

Top: Tho oxtriHwido countor-
top provide* ompio work »ur-
fa«o 0> woll as dining space.
A lew desk tucked under the
muitipaned window enfeys a
view of the garden beyond.

Above! The U-shaped kitchen
design places all appliances
within easy reach—a must for
the owner, who is an avid
cook. Sight: Cabinetry is re-
cessed into the partition woll
(of left) to make the most of
the kitchen's square footage.
Two skylights ere poised to
bring light into the adjoining
windowless dining room.
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Th« p*<Axd ceiling of the now
fomUy room draws tho oyo
upwwd to intricate brodcet*
ing designs token from the
existing home's exterior or-
nament. French doors leod to
a walled terrace.



Th« pontry and porch war*
ufod to onlorgo tho kltchon.
Oak trim and hardwwo wwm
tho lominato cabinotry.

MOTOGCAPHEO BY DAVIO HIAZK*

Th« llraplac* a* iMn from
th« dining room doorwoy.
tlghti Tho odditlon (toft)
smoothly ond soomlostly com*
plotot tho homo. Bolow right:
Trim dovico concoals striM*
turol mombors.

hen a house of dis-
tinctive style
needs modifying,
the architects’
task is usually a difficult
one. Yet the family room
addition to this stately
Washington, D.C., Tudor
home ““solved itself," says
Anne Lewis of McCartne
Lewis Architects. “The ft
west end of the house easily
lent itself to an addition.
After the project was com-
pleted, everyone agreed
that the home had always
needed the change.”

“We had to have an infor-
mal space off the kitchen,”
say the owners. “There’'s a
spare room at the other end
of the house, but it was too
far away.” Lewis corrected
the situation by adding on a
390-square-foot family
room with a peaked 21-foot
ceiling. Inside, decorative
bracketing taken from de-
signs in the stucco-and-half-
timber exterior gives more
definition to the gable lines.
To make the addition seem
a logical extension of the
home, the new fireplace lies
on the axis from the study
through the living and din-
ing rooms.

The architects enlarged
the kitchen by 90 square
feet, bumping out the wall
behind the sink; they also
reworked the former Kitch-
en’s poor design to achieve
the present sleek look.

On the exterior, the addi-
tion’s roof pitches, windows
and character perfectly
echo the existing structure.
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Right: Within th« exitfing
ar«o, th« architncts eniarged
th* kitchen and opened it to
the fomity room. Below right:
Oecoroth<’e t*umni dlitin-
guith the kitchen area from
the family room. Lower cabi*
nets conceai teieviclon/ stereo
and wiring for the computer.

arolyn and Roger
Johnson had two pri-
orities in remodeling
their kitchen and fam-
ily room. First, they wanted
a larger kitchen that didn’t
separate Carolyn from her
family when she prepared
meals. Second on the list
was a more open family
room, with fireplace, in
which the whole clan could
work and lounge. Without
enlarging the existing 400-
square-foot space. Washing-
ton, D.C., architect Jack
McCartney of McCartney
Lewis Architects reorga-
ni2ed the area to accommo-
date the owners’ needs.
Removing an interior
brick wall which had divided
the kitchen from the family
room, McCartney created a
spacious L-shaped kitchen.
He then removed the area’s
rear wall—made up of two
small windows fianking a
bookcase—and replaced it
with custom French doors
and a fireplace. To recoup
the lost storage, built-in
cabinets and bookshelves
line one wall. The original
ceiling height oiWVt feet
was raised to a soaring 25
feet, and the upper walls
were perforate with circu-
lar and double-hung win-
dows. “The transforma-
tion," declares Carolyn
succinctly, *“is amazing. pr

FOR FURTHER IF#OR>AATION, SEE
BUYING GUIDE ON PAGE 104.
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The new master bath ever>

leekf the family areo. Above:

In the new rear well of the
family room, French floors
flanking a traditioncri flre-
ptoce offer an unobstructed
view of the backyord.

o.V'(

Topi The functional butcher>ble<k dining counter was
one of the owners' chief requirements. Above: The
fomily room is closely reioted to the terroce, which was

extended around the rear of the house.
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“I've always wanted si2s
N aroom like this.” t

| wanted sometliingdifferent,
something that fits the way 1 feel about
my home.

“Howdididoit? | dreamed a little. |
talked to my friends, looked Uvough
magazines, and remembered what ! liked
mv> ﬁtlt best in other peoples homes.

“And | visited Calico Corners. What great
fabrics! The salespeople showed me how
to mix patterns and textures Even better,
they made me feel good about my choices.

“Then, their workrooms made and in-
stalled the curtains and bedspreadsand
reupholstered the chaise. | never dreamed
L could finish my bedroom in a fabric store." H OJMIEpFjA B'R | C S

K

ftiid
o

it!

We've got your dreams covered.

Calico Comers has 70 stores nationwide. For free samples ol the fabric shown and
location of the store nearestyou, call toll free 1-800-821-7700" ext 810.

Fabricsshown: Arista, Santa Fe, Caribe, Regent, *n”*eam, H/itage Flamestitch.

Circle 2 for free informatior}



Architectural installations using high tech textiles

are imaginative, effective and economical alternatives to
conventional construction. By Leslie Clagett

MATERIAL
CULTURED

HOME/AAAY 1988 *9



1S A tension/compression rig, anchored by
counterweights, holds sectional pyramids

over skylights In this project by the Los

- Angeles architecturol firm Morphosis.
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The packcleth panel* provide more than
shade; they form *culptural elements that literally
cap off the otherwise flat roof of the house. The material and
frame must withstand volatile ocean breezes.
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MATERIAL
EVIDENCE

Cordura's principal attributes are Its
strength and durobiiity; industry tests
for abrasion end tearing show it outlasts
not only cotton canvas, standord nylon
and vinyl, but leather as well. Unaf-
fected by rot or mildew, the lightweight
(6.3 0r 9.9 0z./yd.) nylon fabric comes in
varied weaves and colors. Custom fire-
retardant treatment is avaiiable.

CORDURA

JUST AS DIFFERENT buUding materials are

chosen for their particular_characteristics
and job suitalMlity, the selection of industrial

fabrics is determined by a number of fac-
tors unique to the situation. and
body should be considered; canvas duck
doesn’t have the fluid, billowy quality of a

Originally designed for marine use, Ar«
genaut has a responsive drape compara-
ble to ordinary upholstery material.
Under normal conditions, this 9.5 oz./yd.
acrylic duck is guaranteed against mil-
dew and foding for five years. Fully
water repellent but not flame retor-
dont, it is mode in o0 4™Inch width in
opaque solids ond stripes.

ARGONAUT

lighter fabric, such as Ripstop nylon. This

isn’t a strictly %antifiable attribute. As
they say in the tr*e, "Put your hand to the

goods” (but not your home sewing ma-

chine—these textiles are tough, and may

clog the works with chemical residues),
Materials have varying fade resistance

If canvas is too heavy and nylon's toe
light, Uitrafab, at 9.6 oz./yd., is an ideal
oil-purpose middleweight textile. Of-
fered in a vivid spectrum of 60-inch sol-
ids and 30-inch stripes, it is a fire-
resistant acrylic-coated polyester. A
special ultraviolet inhibitor protects
ogainst fading, end the fabric is abra-
sion-, water- and mildewproof.

ULIKAFAB



when exposed to full sun. A related issue:
the shade factor is calculated in percent-
ages that increase with the fabric's ability
to filter out light (for example, a shade fac-
tor of 95 percent borders on opacity).
Most industrial textiles designed for out-

door use are easily cleaned with a hose or

Davaloped for use in the camping Indus-
try, 60inch Ripstop nylon with a polyure-
thone coating weighs a mere 2.S oz./yd.
The surface treatment repels water and
inhibits ultraviolet light. As the name
suggests, the material Is tear resistant
(small punctures can be repaired with
special tape). The strong, low-porosity
fabric is a gcMd wind barrier.

RIPSTOP

soft brush. Be aware, however, that certain
cleaners may affect the waterproofing of
some fabrics; heed manufacturers' cau-
tions. Check, too, the material’s susceptibil-
ity to mildew and fiber rot—and how to
prevent (or cure) these material maladies.
The textiles highlighted here are but a

Often used for window shades, 72-inch
Sol-R-Veil is a vinyl-coated fiberglass
fabric that, at 14.7 oz./yd., poses a for-
midable 88-percent barrier to heat as
well as a 78-percent light screen; in cold
weather it olso protects against heat
loss. Impervious to rot, the sturdy weove
resists cracking at temperatures rang-
ing from -85 F to 125'F.

Raminitc«nt of a captive Kite, this free-
wheeling bock/ord shelter was a joint
effort of S)»lvia Gentile and Los Angeles
architect Jeff Tohl. Extending from con-
crete columns, pivoting metal pipes ol-

few CM those available; custom upholster-

ers.sailmakers, and banner and awning fab*
ricators usually have a large selection of
sample cards and can help with the design.

K>R fURTHEK INPORAUTtON, SEE
BUriNG GUIDE ON MGE 104.

Produced in a variety of solids and pat-
terns, this vinyl-coated polyester mesh
affords o shade focter ranging from 50
to 70 percent, depending on color (a
similar material, ""Sunsure," provides 95
percent shade). The highly durable.
flame-retardant fobric carries a five-
year warranty. Textilene's 6(Vinch open
weave is ideal for windy sites.
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Stock oak cabinetry, no-frllif tile In an off*white *hade, end white perceleln sinks kept costs down in remodeling this oiry kitchen.

BUDGET GOURMET

A great kitchen doesn” require a great budget By managing their remodels, three cost-conscious
homeomiers made limited funds add up to kitchens with style and function. By CHristino Nelson
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TOTAL COST: $16,250 BREAKDOWN; Stock
Cabinetry and Installation—$5,750 Hardwood
Floor—$2,200 Tile and Installation—$1,800

CONTRARY TO POPULAR BELIEF, it docsn't take a fortune to
remodel a large kitchen with an eye to style and function. A
prime example is the handsome update of Ingrid and Jack
Purcell's '60s kitchen in Mill Valley, California. The 27'x14'
room, with its adjacent sitting area and nearby wet bar-
tumed-pantry, were reorganized and restyled for a mere
$16,250. “The secret,” says San Francisco designer Daen
Scheiber, “is to combine inexpensive but high-quality ma-
terials with a good floor plan and the right color scheme.”

Stock oak cabinetry, for example, cost only $5,750, but a
light-wash finish and careful planning for a perfect fit lend a
more expensive custom-made look. In another economical
move, the Purcells kept the existing wall ovens and refaced
the refrigerator, but treated themselves to a new dish-
washer and cooktop. Hardwood floors and off-white tile take
the place of linoleum and electric blue counters. When the
family cooks, an expanded, 10'x6" island becomes the hub of
activity—uwith three pull-out breadboards, two built-in chop-
ping blocks and a sink for washing vegetables. Steps away, a
banquette lets guests stay close to the action.

Scheiber also increased the natural light in the kitchen,
relocating to the sitting area three small windows that had
been scattered around the room, adding a fixed window over
the sink, and painting the dark redwood ceiling and walls in
neutral colors to reflect light from the existing skylights.

Above! The homeowners de-
cided to relinquish o little-
used wet bar In favor of a
large wolk-In pantry. Below:
By almost doubling the size of
the existing island, they man-
oged to add room for a long
breokfast bar, vegetable
sink, TV and wine rock.

i OrensFtef.
folivrig “TT

**“ room

Abov«i Th« ev*raiz* itiand feature! a new go! cooktop with
dowr~droft vent that eliminated an obtrualve overhead heed.
Tharefrigerator wos timply refo«ed with on oak panel to
match the cabinetry. Belewt The trie of windows above the
new banquette were recycled from elsewhere In the kitchen.



Abov«i This Arixono homa'i ownar-detigner combined cuitom-craffed cabinets of native alderwood, o termltepreof poured con>
Crete fleer ond existing oppliances in the kitchen of his 1870s adobe. A new window was added above the cooktop.

TOTAL COST: $13,000 BREAKDOWN: Cabinet
Design and Installation—$6,500 Oncrete Floor
and Installation—$2,800 Plasterwork—$1,200

THE SECRET TO THIS SMALL Arizona kitchen’s success? In a
word, efficiency. Its planning makes use of every available
inch, whether behind dosed doore or out in the open. The
owner, building and landscape designer Dick Guzauskas, has
managed to bring more style and function to this 1I'x12’
space than are found in many kitchens twice the size.
Before its 1983 remodel, the kitchen served as a studio
apartment in an adobe-tumed-boardinghouse, closed off
from adjacent rooms and short on natural light. When
Guzausl”s renovated the house, he started by opening up

the area physically and visually: adding a second window,

96 MAY 1988/HOME

replacing the solid backdoor with a glass one, creating a
doorway and a pass-through to the sunroom/dining room.

Guzauskas’s changes increased the amount of light but
reduced valuable wall space. He offset that loss by installing
cabinetry and shelving all the way to the 9V2-foot ceiling and
designing lots of pull-out work spaces, including a 2'x3V2'
pasta board that fits across a doorway and doubles as a ser-
vice area. An enthusiastic cook, Guzauskas created more
under-counter storage by locating the refrigerator and a
roll-away dishwasher in the adjacent pantry/workroom.

The designer admits that his kitchen is not for everyone;
the wooden countertops require upkeep (though the pol-
ished concrete floor is a breeze to maintain), the upper cabi-
nets are hard to reach, and there’s not much room for
clutter. But its modem efficiency is what counts for this
cook; "Everything has its place,” he affirms.

fHOTOGtAPHED BY TIM RALBI
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Above: A new doorway and
pass*through open the
11'x12" kitchen to a previ*
outly inaccessible sunroom/
dining room. The pantry/
wrorkroom houses the refrig*
erotor, portable dishwasher,
chopping block and addi*
tional storoge. Below: A stor-
age cabinet keeps frequently
used staples close at hand.

Below: Cleverly concealed work space Includes a pasta board that con be pulled Above: The extro-lorge enclosed china
across the doorway (left) and o copper shelf handy to both cooktop and microwave. cabinet hides a 12-squore-foot shelf that
slides out to serve as breokfast bar ond
desk. For maximum storage capacity,
the cabinets are built all the way to the
9"~N-feet ceiling; the 6'1'* owner relies on
an olderwoed stepstool to reoch the top-
most shelves. Below: Using every inch
of available space, the owner even in*
stalled bookshelves over the doorway
to the pontry/workroom.
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Abov*:

r*ceding cotori—biaa<h»d r«d«ak cofainett, almond countortop* ond pole green tile—give thU 8'x1V kitchen a

feeling of openness that belies its narrow gotley plan. A window In the new Dutch door brings In notural light.

TOTAL COST: $8,000 BREAKDOWN: Custom
Cabinetry—under $4,000 Hardwood Floor—
$500 Tile Design and Installation—$600

WHEN JUDEE HUMBURG bought her modest little bungalow in
Menlo ftirk, California, it certainly wasn't for the kitchen—
a relic of the 1950s vrith green linoleum, gold-speckled
counters, a few dark cabinets and no organization at all. The
new owner managed in the narrow 8'XIT galley by adding
second-hand cabinets, painting surfaces white and rarely en-
tertaining. But she kept mental notes on how the room
should look and function, and by the time she was ready to
remodel, most of her homework was done.

As a start, Judee spent hours browsing in bookstores and
home improvement centers, visiting kitchen showrooms,
evaluating cabinetry and figuring what would fit in her tiny
galley. Then she drew and redrew floor plans, deciding fi-
nally to close off one opening to the dining room to make
space for a pantry, but to enlarge the existing pass-through.
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She eliminated a window near the backdoor, compensating
for the loss of light by installing a half-glass Dutch door.

"1 also jotted down notes on how | cook,” Judee explains,
“and planned cabinets accordingly.” Among her priorities
were multiple spice racks, slide-out cutting boards, an appli-
ance garage, heavy-duty roll-out shelves, linen drawers, and
the pantry with multiple foldout shelving to store family
china, flower vases and daily staples.

Colors are light to help the narrow room feel more spa-
cious. Custom-made red oak cabinetry and oak flooring were
bleached to match floors elsewhere. Almond countertops
harmonize with a pale green tile backsplash. But the finish-
ing touch is a custom-designed tile pattern incorporated into
the backsplash. Its inspiration came from a local decorator
show house; as Judee recalls, “I thought of my garden and
my botanic-theme china and suddenly envisioned a delicate
vine meandering across celadon tile.”

FO(t FURTHER INFORMATION. SEE
BUYING GUIDE ON PAGE 104.

PHOTOGRAHCC BY LAURIf BUCK AND ROSIVN BAMSH/ARX



Belowi Th« custoifMI«slgn*d tH« pattarn—tnspir«d by tha own-
er's flowar gardan and chino—usas ~inch tilas rothar than tha
ttondard Mnch tiia. Right: Ceuntartep ond shall adgas ara
bavalad to match tha cablnat doors. An oak strip givas tha poss*
through shall to tha dining room a rnoro fermai look.

Above: Fold”™ut pantry to left
of tha backdoor accounts for
holf the kitchen storoga; tha
ironing board tucks away into
o top drawer. Belowi Closing
off a doorway to tha dining
room gained space for the
pantry. The existing pass-
through was enlarged.

o]0
oo

Ref.

Balow: Gloss«frontad cabinats display the owner's favorite din<
nerwara and raliava tha long axponsa of oak cabinetry.
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Antigue Wicker

Clinic

BY DON VANDERVORT

Giving antique wicker
new life with a
craftsman’s touch

IN THE BALMY SUMMER air, the porch
swing creaked as Grandma knitted and
Grandpa snoozed beneath the daily
newspaper, slouched in his favorite old
wicker chair. Wicker: It evokes pleas-
ant memories of gentler days gone by.
Maybe that's why antique wicker is ex-
periencing such a resurgence in popu-
larity. Today it accents homes of all
styles, connecting contemporary fam-
ilies with the comfort, care and crafts-
manship that were once a part of
everyday life.

The term “wicker” actually covers
many woven-fumiture materials, in-
cluding rattan, cane, reed, rush, fiber,
willow, even Oriental seagrass. For the
sharp shopper, there is plenty of an-
tique wicker waiting to be found—at
garage sales, flea markets, or in Aunt
Ida's attic. The trouble is, most antique
pieces are either in tattered shape
or—if restored by a dealer—pricey.
Here we show you how to make over a
classic wicker chair that would cost
$100 or less at a garage sale but about
$500 in an antique shop.

We chose to restore a chair from the
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Antique chair, taxed from o garage corner (left), often style, comfort ond character.

early 1920s and give it a contemporary
paintjob. This particular chair is made
from rush, a manmade paper fiber.
Master craftsman Alan Serebrin of
Wicker Design Antiques in Seattle,
Washington, demonstrates the resto-
ration procedures on the facing page.
Keep in mind that you can adapt these
techniques to nearly any wicker items
from lamps to baby carriages.

In some cases it may be difficult to
distinguish a new wicker jMece from an
old one. Before you spend a lot of time
restoring a chair (or any other piece,
for that matter), you’ll want to be sure
to verify its authenticity. To do this,
take it to an antiques dealer, preferably

a specialist in old wicker.

The tools and materials needed are
shown at right. You’ll need needle-nose
pliers, diagonals, ‘/2-inch nails, uphol-
stery tacks, hammer, nailset, utility
knife, bristle brush, wire brush, small
paintbrush for detailing, and a drop-
cloth to protect your work area. In ad-
dition, buy replacement wicker (as
needed), white glue, spray paint (and
primer, if required), and a pint of
enamel for detailing.

To find replacement wicker, look in
the Yellow Pages under “‘Rattan,
Reeds, and Willows,” “Caning” or
“Wicker Products.” When you go to
buy the replacement wicker, take

PHOTOGRAPHED IY RARRY GREGG, IAAAGE PIRST PHOTOGRAPHY. SEAnif



1. Her* ore the tools and materialsyou'll 3. Glue and renoll ony loose parts of the 3. For unraveled wrap, first cut off and
need to restore a choir like this one. See  understructure; set noilheods. Tighten or  tack down end of old wicker. Tuck ond
the text for a complete listinp. reploce ony missing screws. tack new wicker end; wind tightly.

4. To finish wrop, tuck loese ond under fi- 5. To reweavo, first snip out broken or 6. Weave in the now wicker, starting
nal wind, tack through both and snip end damaged wicker materiol {from under- from the underside. Follow the weove's
flush. Apply glue oround perimeter. side) where spokes will support cut ends. pattern, pulling wicker tight os you go.

%

7. Snip off the ends of the new wicker re- 8. Replace spokes by pushing them Into 9. After thoroughly brushing chair, apply
pair from below, where the cut ends will  ploce with needle-nose pliers, following  primer and spray paint. Using a small
"lock' against the supporting spokes. the pattern of the weave. paintbrush, detail with enamel.
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STEP BY STEP

along damaged pieces of the original to
confirm the materials and sizes you’ll
need and to discuss with the dealer any
special techniques for working with
those materials.

Though we had the cushion recov-
ered by a professional upholsterer, if
you have a sewing machine and mini-
mal talent you can easily fashion a slip-
cover for a foam-rubber cushion.

Basically, there are four techniques
that are key to repairing most wicker-
style furniture: wrapping, over-and-un-
der weaving, inserting spokes, and
finishing. These techniques are shown
on page 101. Certain pieces might re-
quire braiding or complex weaving; if
you're facing such a situation, study

" Yankee Barn. Each home a unique, personal state- the original work for clues to duplicat-

ment in post and beam. ) ing it and talk with a wicker prerfes-
A wealth ofspace,_w_hereIlghtc_ascadesthrough _gener- sional before you begin. Staining
ous glass. For entertaining or self-indulgence. For dinner

parlies in the great room, or retreating to an intimate loft. vanwse natural wicker to match original colore
An exclusive investment in your homesite, your lifestyle. Bcai“rv is best left to_ the_pros. . .
Call for your planning portfolio Uxlav ($15, all major Also keep in mlnd t_hat the dlrectl_ons
creditcards). 1-800-258-9786.9-5 EST. In NH 1-8634545. here are for a fairly simple restoration,
Depj. HOME 0688 Yankee Bam Road, (“ranthain. NH 055" where no major structural parts are

missing or broken. For your first
project, try to choose a chair that has
minimal damage—or perhaps a non-

weight-bearing accessory piece.
In addition to the step-by-step in-
1 = formation, here are a few tips that will
We Ve Got SIX help you achieve professional results

more easily:

- h d B h OIt's often helpful to take the chair toa
K I tC e nS a.n a.t S gas station to blow off all the dust and
dirt. If it's shaggy with fiaking paint,

1 .
You I I I Ove to C I ean Elx:hygud(\)/v\,\(l)?lzvglr:. repairs, be sure to

direct cut wicker ends and tacks down-
And for only $4.00, wc'll send you the pictures to prove it. They'll come ward or—if they are part of the under-
to you by way of the Success .Systems Color & Design Guide. Produced by structure—in toward the center
the best in the business: American Standard*. Blum*. CAI\PLA.ST*, h th tb
Jenn-Air*, Maytag®, and WILSONART®, the Guide features 32 pages of where : ey V_Von € seen.
the hottest Eurostyle kitchen and bath ideas around. Not to mention, the CiIf you're using reed or cane, you must

Circle 902 for priced literature

best of the WILSONART Design Group I™ line of decorative laminate soak it in water before bending or
patterns and colors. winding. Cane requires about a five-
Success Systems...fresh ideas for the kitchen and bath. minute soak; reed needs longer, de-
pending upon its thickness. Rush, fiber

Success .S>-stems* Color 6c Design (>uide 1900 Westridge, Irving. TX 75038 and grasses don’t need soaking be-

I've enclnsed a check or money order for $4.00. cause they qre more p“able' )
Please rush my copy uf the Success Systems Color & Design Guide. OWhen cutting out broken wicker and

reweaving, be sure to remove a long

Name: enough expanse so that the repair
wicker will lie flat, conforming with the
Address: . existing weave. If spokes are missing
yGoodHmyiM?ng* where considerable reweaving is nec-
City: essary, replace the spokes before re-
' N K Grrtuconne weaving (see step 8).
Suce: “ip: WT wrMurw
*1968. Siaxas SysMu FOR FURTHER INFORMATION. SEE

BUYING GUIDE ON PAGE 104.
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BAIKIES SHOWN AFF80XIUATELY AmJAL SfZe.

These minted masterpieces are $45
each. And the imported display—custom-
designed to showcase your collection—
is included at no additional charge.

Handcrafted in solid sterling silverand
24 karat gold on sterling

Tlieywore the badge. Because it stood

for courage and integrity in the Old West.
And nowyou can own the badges of the
greatWestern lawmen. Re-created for the
first time in the Western Heritage
Museum'’s official collection.

Twelve famous badges in all—each one *
as unique as the brave lawman whowore it.| "
All based on extremely rare originals—
many ofwhich were thought to have
vanished—until an exhaustive search
was undertaken to recover them.

Each badge is actually minted in solid
sterling silver from hand-engraved dies to
capture every authentic detail.

And the legendaiy badge of Pat Garrett id i

24 karat gold electroplate on sterling silver,
re-creating the original to exacting detail.

!

Actutimeof
Official Bad™ of the GreatWestem Lawmen

ORDER FORM

Please mail by May 31,1988.
Limit; One eoUeotion per subscriber.

The Franklin Mint, Franklin Center, PA 19091

Please send me the 12 Official Badges the Great
Western Lawmen at the rate of one every other
month. Bill me for each badge in two equal monthly
installments of $22.50*, beginning when my first

badge is ready to be sent.

‘Kwny itdtf (orM<f

«lo4aicfH. and kndiimfffor asok badgi.
Si"ture. oabtar'iai luLiSi tsicccriMCf
Name
Address
City, State, Zip

85174*8

The Franklin Mint
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1t5 loaded with “inside
information on kitchens
and baths, butit isn't
designedfor just anybody.

In fact, it's designed specifically for the
trade, for professionals, for pacesetters.

It's sent directly to the nation's top
architects, Certified Kitchen Designers,
custom home builders, upscale re-
modelers and interior designers.

It's a compilation of manufacturers’
product literature on appliances, cabi-
nets, countertops and much, much
more.

Its The PRO System™" from HOME
Magazine.

of your dreams.

You can select the kitchen and bath
products you want from over 200
pages of the best and the newest in the
marketplace.

You can use The PRO System™ as
your personal source of inspiration or
you can pass it along to your designer,
builder or remodeler.

You can read what some of the most
respected manufacturers in the coun-
try are telling their top professional
customers.

You can enjoy the convenience of a
handsome three-ring binder with tab-
bed divider pages and detailed index
for easy cross-referencing. There's
even room to add your own brochures.

from HOME Magazine

I'd like inside information on kitchenibath
renovation. Send me The PRO Sy.'item™ for
Kitchens and Baths for $19.95.

Clip this coupon and und witA your payment in a
stamped envelope to The I'RO System,** do HOME
Magaiine. P.O. Box 92000, Los Angeles, CA 90009.

Price includes mailing costs.

KAME
Iptens* prmtt

ADDRESS
CTTY

STAEE zIP HMSeS

Find enclosed my 1check I mon” order
payable to HOME Magazine.

IL, yy and CA residents, add aydicabie sales tax.



dale. AZ 85253; Cabinet Hardware by CavaEiere
Blacksmiths, 3805 N. Brown Av., Scottsdale, AZ
85251: Ceiling Fhn by Casablanca Fan Co.. 450 W.
Baldwin Park Blvd., City of Industry, CA 91746; Win-
dow Shades custom-made by Kitcfaefl Interior Design
Associates; Handpainted fabric on kaxige by Mitrh-
el John, P. 0. Box 44583, Phoenix, AZ 85064; INint
(1%arl White) by Dunn-Edwards Cxxp.

MAKING THE GRADE

(PAGE 65)
Architecture by Tony Unruh, 1946Vi N. Vermont
Ave.. Los Angeles, CA 90027; Interior Design Con-

suiting by Itish Boyer, 1946” N. \%imont Are., Los
Angeles, CA 90027; Structural Engineering by Con-
sUntine Tzianixis, 436V" Altiar PL, Wnice, CA M291;
INint by Sinclair 1™Mts; Doors and Windows by
Loch Lotunood Finish Materials loc., 22539 Cass Are.,
Woodland HiBs, CA 91364; Carpeting from CharEma
Floor Covering, 853916 Melrose Are., Los Angeles. CA
90069; Railings by Alfredo's Iron Works, 2420
Forney St., Los Angeles, CA 90031; Cactus fr<»n
Maleenee Desert Gallery. 216 S. Rosemead fflvd.. Pas-
adena,CA91107: Railing Design by architect.
(PAGE 66]

Stting area; Couch designed architect and fabri-

Mf/iCRAvs?/never

/Nenj until wv built
this houai\ Our
Ixiildersaid UILVCO

price. ~(/,sfiy(/i.i(

WENCO
WINDOWS

Al)ivisHm t£JKi1vWLN
WIndiM' simimei. JV7* Bay
wth(<n>(Hr Kiil

‘[)rsvfivvlittTiilnrcaiKI iwiinf.sol WINt()<k‘ali'rsiKs»r v<hi, wrili- WTMO.Bux I1ZIM.Mimnl VVnsNi.Oll LKITitl.
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cated by F/trkk Kaufman, 2965 N. AUesandro Aye.,
Los Angeles, CA 90039; Cushion 1" Nu Made Up-
hoistering Co.. 7611 Beverly Kvd., Los Angeles, CA
90036; Fhtvicoo couch (series 6000, black-and-white)
from ()Id Oaxaca Loom Exports, 503 Seaport Crt, Ste.
102, IV>rt of Redwood City, CA 94063.

(PAGE 67)

Dining area: Sconces from Cwuan's, Mail Order Dept.
HM, 4 S. Middlesex Ave., Cranbuiy, N] 08512; Cale
Amtchairs imptxted by Ttopi-Cal, 5731 S. Alameda
St., Los Angel”, CA 90056; Small Table/Stool by
MickviDe from Modem Living. 4063 Redwood Ave.,

Los Angeles, CA 90066; Art near stairway by Los An-
geles artist Barney O'Brien; Scrolls by 'Br~” Klein

horn Ruth Bacbofner (dOery, 926 Cdonida Ave.. Santa

Monica, CA 90401; Black Plate from Industrial Revo-
lution. 7560 Melrose Ave., Los Angeles, CA 90046.
Kitchen: Calrinetiy by fhtrick Kauhnan. 2965 N.
AUesandro Ave., Lr» Angeles, CA 90039; Laminate
by Abet Laminati horn 'ATC, 12110 ~“rman Way,
North HoBywood, CA 91605; Puila from Details,
862516 Mefanse Ave., Loa Angdes. CA 90069; Sink by
Kohler Co.; Fixtures by The Chicago Faucet Com-
pany; Refrigerator by Sub-Zero Freezer Co. Inc., P.O.
Boi 4130. Madison, WI 53711; Stove atul Dish-
washer by KitchenAkt Inc.; Espresso Mini by Robert
Krups NlO”™ America, 7 Pearl Ct., Allendale Industrial
Park, Allendale, NJ 07401; Aldo Rossi Teapot by
Alessi dist. by The Marcuse Group, 281 Albany St.
Cambridge, MA 02139; Ulen” Holder by Copco
from Industrial Revolution, 7560 Melrose Ave., Los An-
geles, CA 90046; Glass Vase by Crown Comiing. sub-
sidiary of Coming (}lass Wxks. Coming, NY 14831;
Cups and Plates  H.F. Coors Clm, 8729 Aviation
Blvd., Inglewood, CA 90301; Black Bowl from Indus-
trial Revtriution. 7560 Melrose Ave., Los Angeles. CA
90046; Tea Towels by Now Designs, 540 Hamptiiire
St., San Francisco, CA 94110-1494.

(PAGE 68)

Bedroom: Chaise  Atelier Internationa] Ltd., 2351V
dfic Design Center, 8687 Melrose Ave., Los Angeles,
CA 90069; Light by Ron Rezek Lighting and FhmitLire
Inc., 109 Greene St.. New York, NY 10013; Shades by
Best Drapery, 6710 Melrose Ave., Los Angeles, CA
90038.

(PAGE 69)

Bathroom: Whil Tile and Floor Tile (Cmtisa) from
Intematkxial lile, 1288 S. La ~ea Ave., Los Angeles.
CA 90019; Sink and Fixtures by Kohler Co., 444
Highland Dr., Kohler, W] 53044; Towels by Andrfe
Putman from Industrial Revdution, 7560 Melrose Ave.,
Los Angeles. CA 90046; Vase by Crown Coming, sub-
sidiary of (Anting Glass Wixks, Cmning, NY 14831;
Pin horn Maxhelds. 8825 Melrose Ave., Los Ang”,
CA 90069; Whtch from Wanna Buy A mtch,’, 7410
Melrose Ave.. Los Angdes, CA 900”. Exterior IV>ol
by architect; Chairs by Sof-Sof from Modem Living,
4063 Redwood Ave.. Los Angeles, CA 90066.

(PAGE 70)

General: Architecture by I”hrren R>Uock, RtOock,
Lau and Associates, 1100 Olive Way, Ste. 201, Seattle,
WA 98101; Windows by Mercer Industries, 2636
~W. 26th Ave., PbrtJand. OR 97210; Pkint (Sdver
Ffiih)”~ Amentone ftint Corp. Sitting area: Hunt
rail (Safety Red) by Ameritone Bunt Ctxp; Flyline
Chairs by CMP, ladova, Italy, from Current, 1201
Western Ave., Seattle. WA 98101; Cube custom-made
by David Graebner, Speaker Lab, 6307 Roosevelt Way
N.E., Seattle. WA 98115; Coffee Table and Vase
from Keegs, 310 Broadway E., Seattle, WA 98102.
(PAGE 71)

Li\-ing room: Couch by Dania Fiimiture. 6416 Roose-
velt Way Nj:.. Seattle, WA 98115; Tiztolkble Lamp
by Artenude Inc.,, 150 E. 58th St, New York. NY
10155; Coffee Table from Keegs, 310 Broadway E.,
Seattle, WA 98102; Chair from Current, 1201 Wxt-
em Ave., Seattle, IM 98101; Wool Carpeting (Dark
Gray) from Sound Floor Covering Inc., 18375 Olympic
Ave. S., TXikwila, WA 96188; Japanese i”)t frnn De-



Agathon Leonard’s original
sculpture in bronze acquired by
the Franklin Mint Museum.

The ScarfDancer

An exemplary work ofart
nouveau by renowned
19th-century sculptor
Agathon Leonard.
Celebrated. Coveted by
collectors.

Authentically recreated in
fine bisque porcelain by the
master craftsmen ofThe
Franklin Mint. Theldirsi
reproduction ofa treasure
fromThe Franklin Mint
Museum Collection.

Assignificant acquisition.
A dramatic showpiece for
your home. On a solid brass
base. $225.

Shown smaller than actual size of
IP's'high including solid brass base.

A

MASTERPIECE

1IN

PORCELAIN

The Scarf Dancer
Please mail by May 31,1988.

The Franklin Mint
Franklin Center, Pennsylvania 19091
Please enter my order for The Scarf
Dancer, an authentic reproduction of
an Agathon Leonard original crafted
for me in fine imported porcelain.

| need send no payment now. Please
bill me S45.* when my sculpture is
ready to be sent, and for the balance in
four monthly installments of S45.*
each, after shipment.

<P/m* iny statesales tax.

SIGNATURE
AUOfE>£AIS AM SCTECITOACCRFTANCE
NAME.
PUASCnUNTaEAUV
ADDRESS.
CITY.
STATE.ZIP

as4ii-3



sign Coocan, 1427 Intern Ave., Seattle, WA 96101:
Rieter froni Mondrian National Gallery, 1200 N St.
N.W.. Washington, DC 20005: Dining area: Dining Ta«
Ue (Corbusier Air™ane TA>le) and Flyline Chair* by
CMP, FAdova, Italy, from Current, 1201 Western Ave.,
Seattle, WA 98101; Tray ClVacy AraiJacobson Design)
by Stelton USA, P.O. Box 1645, New 'ioA, NY 10028;
Pbafer from Museum of Contemporary Art. 250 S.
Grand fete., Loe Angeles, CA 90012; Light over punt-
ing from Current, 1201 Western Ave., Seattle. WA
98101; Fainting by Carolyn Graebener, Seattle, WA.
Kkchea* lighting by Li~tober, 100 Lighting Way,
Secaucus, N] 07305. Kitchen: Cabinetry by Kbid
Cabinetry. P.O. Box 2332, Kirkland. WA 98033; Pulls
from Forms -t- Surfaces, P.O. Box 5215, Santa Bar-
bara, CA 93108; Countertop and Flooring (ltalian
porcdain tile) by Fiandre, available from most tile sup-
pliers; Sink and Fixtures by Krcm Inc., Charles
Square. Ste. 300, Cambridge, MA 02138; Cooktop
and Oven by Gaggenau U.S.A. Corp., 5 Conmwn-
weahh Ave., W)bum, MA 01801; Microwave by
Amana Refrigeration Inc., Amana. IA 52204; Flylioe
Chain by CMP. Mova, ltaly, from Current, 1201
Western Ave,, Seattle, WA 98101; Glass Block g\r—
gus) by Phtsbiurgh Corning Corp., 800 Presque Isle Dr.,
Pittsburgh, PA 15239; Ame Jacobson Coffee Ser-
vice and Stainless Steel Bowl by Stehon USA, P.O.
Elox 1645, New York, NY 10028; Coffeemaker aTtd
Grinder by Gaggmau U.SA Corp.; Saucepan by
Cuisinarts Inc.

(PAGE 72)

Bathroom: Lighting by Li~tober, 100 Lighting Way,
Secaucus. NJ 07305; Cabinetry by Kbki Cabinetry,
P.O. Box 2332, Kirkland, WA 98033; Pulls and

Guide

Hooks from Forms 4 Surfaces, P.O. Bca 5215, Santa
Barbara, CA 93108; Countertop and Flooring (ltal-
ian pnrretam tile) by Fiancke, available from most tile
suppliers; Bathtub Tile by Lafco Tile Co., 2943
Gleneden St. Los Angeles, CA 90039, from Unique
Distributing, 3807 Second Ave. S., Seattle, WA 98134;
Sink and Fixtures by Kroin Inc., Charles Square, Ste.
300, C:anibridge, MA 02138.

(PAGE 73)

Bedroom: Bed from Scan Design, 10515 N.E. 6th St.,
Beflevue, WA 98004; Bedding from I'Yederkk A Nel-
son. 501 St., Seattle, V/A 9SU1: Blinds by Bali
Blinds, Marathon <“arey-McFaU Co.. P.O. Box 500,
Mmtgcxnery. FA 17752; Light by Ariemide Inc., 150
E. 58th SL. New Yrak, NY 10155.

WHERE THE GRASS IS GREENER
(PAGES 74-75)
Design by 1™t O’Brien, Meacham/O’Brien. 1706
Stocktce St., San FYandsco, CA94133.
(PAGES 76-77
esign by Michael Hartnett, Contemporary Land-
scapes Inc., 7-<I8 Third St, Fkir Lawn. NJ07410; Rx>|
Construction by F~ron Fx)b, 32 Depots, Vercma, N)
07044; Pitcher, Glasses, Pillow, Blankets and
Basket from Conran's, 450 ObCTIm Ave., CN 2103,
Lakewood, NJ 08701-1053.
(PAGES 78-79)
Design by Susan W. and T. P. Plimpton, Pbmpton As-
sociates, 1hjK Rant. North Kmgstown, Rl 02852;
Laitdscape Planting by Herb Kaiser, Kaiser Tree
Ffreservatkn Co., 37 Flagg La. North Kingstown. RI
02852; Masonry by Alfred Ifreire, Iktitas (“cxistruc-
tkai, 174 Main St.. Lincoln, Rl 02665; Carpentry by

Citrone Brothers. 9 Grotoo St., Johnston, R102919.

IN THE FAMILY TRADITION
(PAGES 81-83)

Gerterak Architecture by Heather Willson Cass, Cass
& Pinnell Ardiitecta. 1532 16th St. N.W., Washington.
DC 20036; Contracting by Accent General, 1925
Mayflower Dr., Silver ~xing, MD 20904. Exterkx:
Exterior Enamel Paint by Duron Paints and
WaOcovemgs; Patio of local btuestone and Ixick;

tio I”~imilure by Brown Jwdan, Dept. UZ613, P.O.
Box 5688, El Monte, CA 91734, and Thconfcxt Corp.,
200 Lexington Ave., New York, NY 10016. Fan%
room: Interior Paint by Duron Paints and
\WIlkoverings; Semicircular Window (over fireplace)
custom-made by Bruce Becker Custom Windows. 2615
Windsor Ave., Baltimore, MO 21216; All Other Wm-
dowa by I"Ua/Rolscreen Co., I"Ua, IA 50219; fon-
dant Lights by George Kovacs, 330 B. S9th New
York, NY 10022; Upholstery Fhbrict <n sofas by
Yves Gonnet Inc., 979 llurd Ave., New Ywk, NY
10022; Upholstery Ribric cm armchairs by Manuel
Canovas, 979 Third Ave., New York, NY 10022; Up-
holstery Fabric on side chair by Brunschwig & FQs
Inc., 75 Virginia Rd., White Plains, NY 10603. Dining
area: Oval Dining Table (red Fcxniica with oak trim
and base) custom-made; Dining Cbaira (lon) by Mod-
em Mode Inc., 306 E. 61st St, New York. NY 10022.
Kitchen; Skylight (*3392-SP) by Pda/Rohcxeen Ca.
102 Main St., Mb. IA 50219; Cabinets and Hard-
ware by St. Charles Mfg. Ca, 1611 E. Main St., ™
Charles, IL 60174; Countertop Material by Formica
Corp., 15021 Broadway, Ste. 1519, New York, NY
10036; I”"ndant Light by George Kovacs; Refriger-

Willard Scott Dispels Planting My ths:

“Ttople —~o

you

cantplimtin the surnmnmer

jJust hhaven't seen the lyit.”

For years, jietiple have lived by the mytti tliat it's
t(M) hot to plant in the summer.
Don't you believe it! New |)laiitsenjt»y long, sunny
days, just as much as you do!
'Phink how proud you'll be when the shnibs, trees
j'V and flowers you plant make your home prettier —and

- more valuable.

SunniHT isn't the time to slop planting. It's the
lime to keep right on growing!

Nursery

(]

Diseovor thd plfiusurc or plants.



Pella’'s new wood entiy door

All ttie we/come of

wood withoutall
the problems.

Thesolidwood

door built to resist
warping, splitting,
cracking and
leaking. True Pella
quality.

Even theprice
is welcome.
I' Free Pella
| Idea Book Name__
| Please sand my free Address
20*page book of .
| Winpdr%scaping"* City.
| ideas for Pellawood State- Zip.
windows, doors, sun-
Phone.

rooms and skylights.
I plan to:

1 build

1 rerTK Xtel
replace

ator (TBX-22R) and ~11 Oven by General Electric,
Major Appliances, Appliance f~k, AP4-293, Louis-
vile, KY 40225; Cooktop (*GTH36) and Hood (Se-
ries H41) by Thermador/M”e King, a Masco Cki,
5119 District Blvd., Los Angles, CA 90040; Stainless
Steel Sink by Just Mfg. (Jo., 9233 King St.. Franklin
I”ki IL 60131; Riucet by Moen Group/Stanadyne
Inc., 337 WxxUand Ave., Elyria. OH 44036; Dish-
washer (*KE>C-21) by KitchenAid Inc.; lottery
(Botanic Garden) by ftatineirion USA, 225 Fifth Ave.,
New York, NY 10010; Teakettle designed by Michael
Graves for Alessi, dist. by the Marcuse Group, 281 Al-
bany St., Cambridge, MA 02139.

(PAGES 84-SS)

(General: Architecture by Anne Lewis, McCartney
Lewis Architects, 1635 Connecticut Ave. N.W., Wash-
ington, DC 20009; Interior Design by (Tarol Ridker
Interiors, 1611 21st St. N.W., Washington, DC 20009;
Contracting by Ftterson and CoOins, 2329 Champlain
St. N.W., Washington, DC 20009. Family room:
I'YetKh Doors custom-made by Peterson and Cdhns.
2329 Clianiplam St N.W., W”shk”on. DC 20009;
Fireplace by M”estk FirefAces, P.O. Box 800, Hun-
tington. IN 46750; Prayer Flags (over fireplace} and
Temple Horn (on hearth) from Nepal; Persian Rug
from Stark (Carpet Co., 300 D St. 5.W., i”shingtrai. DC
20024. Kitchen: Cabinets (Concept 400 Continental
Series) by Heritage C"abinets Inc., 14 Clegbom St,,
Fitchburg, MA 01420; Countertops (*949 with oak
e<”) by Fbrmica Corp.; Stovc/C<mktop and Trash
Compactor by Thermadw/Wasle King, a Masco Co..
5119 District Blvd., Los Angeles, CA 90040; Sink
(Wakefield) by Kohler Co.. Kohler, Wi 53044; Fkucet
(300 S with ~ay) by Delta Faucet Co., 55 E. 111th St.,
P.O. Box 40980. Indianapotis. IN 46280; Food Pro-
ceasor by (Masinaits Inc.; Can Opener 1* General
Electric, Housewares and Audio Buaness ., 1285
Boston Ave., Bridgeport. CT 06602.

(PAGES 86-87)

General: Architecture by McCartney Lewis Ardu-
tects, 1635 C’onnecticut Ave. N.W,, Washingtra, DC

This coupon answered In 24 hours.
IMailto:PeltaWrKk)wsar>dDoors,Oepl.C66£8, tOOMam
Street, Pella, lowa ~219. Also available throughout
Canada. 01988 Rolscreen Corn”ny.

Circle 11 for free irtformatior}

20009; Contracting by SBR Contractors, 720 Maple
Ave., RockviBe. MD 20850; Landacaping by Osama
Shknizu, Shknini Landscape Carp., 6102 Bryn Mawr
Ave., Glen Echo, MD 20812. Exterior ~ding of clear
cedar, for infomtation contact the Red Cedar Shingle &
Hand">lit Shake Bureau, 515 116th Ave. N.E., Ste.
275, foUevue, WA 98004; Exterior Phint by “nja-
min Moore & Co.; Exterior Wall-mounted
Downlighi by Edison-Price Inc., 409 E. 60th Sc, New
York, NY 10022; htio Rimiture from Woodward
and Lothrop, 1025 F St. N.W., Washington, DC 20013.
Family room: Interior Paint by Benjamin Moore &
Co.; Will Unit and Semicircular Transoms cus-
tom-made by contractor; Brass Door Hardware by
Baldwin Hardware Mfg. Corp., 841 Wycmissing Blvd.,
P.O. Box 82, Reading. PA 19603; Circular Window
With Rotating Sash (above wall unit, *RV1-11) by
Webb Mfg., 1209 Maple S1, P.O. Box 707, Conneaut,
OH 44030; Double-hung WiiKiows (abme French
doms) custom-made by Becker Custom Windows, 2615
Windsor Ave., Bahknore, MD 21216; Quarter Sphere
WUI Sconces by Atelier Intematioiial Ltd, 596 Madi-
son Ave.. New York, NY 10022; Brass Andirons by
Baldwin Hardware Mfg. C*., 841 Wyomissing Blvd.,
P.O. Box 82, Reading, PA 19M3; Sofa and Chairs by
Hickory Chair Ca. P.O. Box 2147, Hickory, NC 28603.
Kitchen: Cabin”s (white pfastk lanxnate, Series 949)
by St. QiarlesMfg. Co., 1611 E. Main St., St. Charles,
IL 60174; Countertops are of 949 white CdcxCOTe
and IlA-nch mafie butcherblock; ColorCore Lami-
nate on countertops by Fonnica Corp., 15012 Broad-
way, Ste. 1519, New York, NY 10036; Refrigerator
(#241) by Sub-Zero Freeze Co. Inc., P.O. Box 4130,
Madison, W1 53711, Stainless Steel Sink (LR-2522)
b% Elkay Mfg. Ca. 2222 Camden (”., Oak Brook, IL
60521; "Faucet (~300) by Moen (“roup/Stanadyne
Inc., 337 Wxidland Ave., Etyria, OH 44036; Dish-
washer (Imperial «KDI-21) by KitdienAid Inc.. 701
Main St., St. Josefrf). M1 49085; Electric Cooktop
(E36) and Range Hood (VR-600) by Thennador/
Waste King, a Masco (20., 5119 District Kvd.. Los An-

Your finish lasts
up to twiceas

ason ordinary
wood doors.

Choose from

7 styles. Matching
transoms, side/yhts,

decorative glass,
too.

We'llhelpyou
designyour entry-
bringyour home
to Pella.

1

ThePdla
Window
Store

WiodD<i«,[)oan,
S«Rroaoua H

geles, CA 90040.

MATERIAL CULTURED

(PAGE 89)
Fabric Installation by Tom Lombardi and Sylvia
(TentOe, Windlines, 1450 23rd St.. Santa Monica, CA
90404, (213) 828-1938; Argonaut Fhbric by Vkst
IVxnt 1"ppereU, Industrial Faixics Div., P.O. Bm 71,
West Hint. GA 31833. (404) 645-4000, dist. by
Unitex West, Corporate Headquarters, 1641 N.
AUesandro St., Los Ang”. CA 90026, (800) 421-
8506; Glassware from T7 Fbttery Bam, 10250
Santa Monica Blvd., Los Angeles, CA 90067; PVC
Tubes horn Armstrong Hardware, 1321 W»t Pico
Blvd., Los Angeles, CA 90064.
(PAGE 90)
Hwch Cover Architecture by Andrew Sussman,
6666 Enxnet Terrace, Los Angeles, CA 90068. (213)
850-6105; Fabric Installation by Windlines;
Textilene FsIMic dot. by Unitex, Corp«ate Head-
quarters, 1641 N. AUesandro St., Los Angeles, CA
90026, (800) 421-8506; Chair Cover by Berk's. 2520
Santa Mcmica Kvd., Santa Mtmka. CA 90404; Exte-
rior Skylight Cover Architecture by Morphosis,
1718 22nd St.. Santa Monica, CA 90404, (213) 453-
2247; Plant from Anawah Uxnber Co., 1001 N. High-
land Ave., Hollywood. CA 90038.
(PAGE 91}
Fabric Installation by Windlines.
(PAGE 92)
Architecture by Hank Koning, Julie Eizenberg, Archi-
tects, 1550 18th St,, Santa Moiica, CA 90404, (213)
828-6131; Fabric Inatallation by Windlines;
Pyrotone Fhbric dist. by Unitex, Corporate Head-
quarters. 1641 N. AUesandro St., Los Angeles. CA
90026, (800) 421-8506; Coffeemaker from The Pbt-
tery Bam, 10250 Santa Monica EUvd., Los Angeles. CA
90067; Cordlira by E. I. du Hmt de Nemours & (A.,
Textie Fibers Dept., Specia] Industrial Marketing, Goi-
tre Road Building. WilmingtoD, DE 19898, (302) 999-
2791, dist. by Jdin King Inc., 1121 East HcoBlvd, Los
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BuYing the wrong
ool cover gets you
years at hard labor.

Most pool (X>vers are a pain. With those awful sand
or water bags. The swamp that forms in them over
winter. The pumping,

the creepy crawlers,

and the rest of the

spring clean-up

hassle.

Most covers are an
eyesore, too. And a
danger to children
and pets.

But some covers are
different. Loop-Loc
mesh co™rs, for
instance, stay dry, safe and great*looking all year
long. And go on and off easily in minutes.

Find out about the different types of covers before
)Ou buy. Get our free Pool Cover Survival Guide by
filling in and mailing the coupon below. Or contact
Loop-Loc. Ltd.. 1585 Sycamore Avenue, Bohemia,
NY 11716.

Loc”Loc, Ltd.. 1585 Sycamore Avenue. Bohemia. NY 11716

1 Send me my free Pool Cover Survival
Guide, describing the different types of
covers on the market.

Name

Street Address
City, Stale

Zip

HO-1
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Buying Guide

Ai~«les, CA 90021, (213) 489-2200; Argonaut by den Raven Mills. Custom Fab-
rics Div.. den Raven. NC 27215, (919) 227-6211, dist. by John Boyle and Co. Inc.,

634 South Hunbiedoo. City (A Industt}/. CA 91744-5742, (gls 965-5312;
Ultrafab mamtfactured and distributed by John Boyle and Co., 634 South Hambledon,

i <i| d . CA 91744-5742, (818) 965-5312.
BASLdslY (818)

Architecture by Jetirey Michael ToM, AIA, 8522 W. Third St., Los Angeles, CA
90046; Fabric Installation by Wincfiines; 1"ckcloth artd Ripalop dist. by Busch &
Associates Ltd., 871 W. 16th St., Newport Beach, CA 92663, (714) 722-9929; S(d-
R-Veil by Sol-R-Vyi Inc., 635 W. 23rd St., New York. KY 10011, (212) 924-7200;
Textileoe <kst. \rf Unitex. Fbr general information about outdoor fabrics contact the
Industrial Fabrics Assoc., 350 Endicott Bldg., St Paul. MN 55101, (612) 222-2508.

BUDGET GOURMET

(PAGES 94-95}
Interior Desi'g_n by Daen Scheiber, Sche&xr Design .Grou/p\. 365 I”"moot St., Ste.
201, San FivKisco. CA 94103; General Contracting Tun Cooney, Oxjixy

Carpmtrg, 2307 Barry St., N\%Fa, CA 94559; White Stain on ceiling by Otymgic,
2233 112 St. N.E., B~vue, WA 98004; Mnt on walls by Benjamin-Moc”e & Co.;
T"ack Lighting by Halo Lighting, div. of Cooper lod., 400 Basse Rd. Elk Grove
Village, IL 60007; Flooring i»w*all»irf by TVrin Oaks Floor Co., 61 Bahama Reef,
Novato. CA 94949. Khcben: Oak CabiiteU from American Kitchen & Bath Con-

cepts, 10 Mendell, San Flancisco. CA 94124; Tile by American Olean Tile Ca.
Lainsdale.RA 19446; Fixed Window over sink by Ocean Sash & Door Co., 3154 17th
St, San Francisco, CA 94110; Wall Ovens and DUhwaaher by General Electric,
2100 Gardiner Ln., Ste. 309, Louisville, KY 40225, or call the G.E. Answer Center,
(800) 626-2000; Refrigerator by Sub-Zero, P.O. Box 4130, Madison. WI 53711;
Down-draft Gas Cooktop by Modem Maid, div. of Caloric Corporation. 403 N.
Main St, Toplon, RA 19562; Phucets by Gtohe America Inc., 900 Lively Kvd., Wxid
Dale, IL 60191; Vegetable Sink by Kohler, 444 Highland Dr.. Kohl”®, WI 53044;
Compactor by Broan Mfg. Co., 926 W. State St, Hartfcad, WI 53027; Chain
(America Bar &o(ds) from Amtaente, 300 Kansas St., San Francisco. CA 94103;
Mixing Bowl from Emporaan-Capwell, 835 Market St, San Fiancisco, CA 94103;
nntery on refrigerator from DmMd” Associates, 2 Henry Adams St., San Irancisco,

CA 94103. Ban%uette: Coffee TaUe frcm Beauty line, 1640 S. Redwood Rd., Sait
Lake City, UT 84104; Cotton Banquette Fabric (Natural) by Scheiber D”*gn
Group, 365 N*rmont St, Ste. 201, San fVancisco, CA 94103; Accent PUlowa (Ma-
hatma Stripe) by Donghia Textiles, 200 Kansas San Frandsco, CA 94103; Nee-
dlepoint PillowB from I/ trick/~anklin ShcTwrooms, 2 H«uy Adams St, San
~andscD, CA 94103; Botanical Prints from Panels Lee KaiAnan, 101 Henry
Adams St., San FranriscD, CA 94103.

(PAGES 96-97]

Design by homeowner; Cabinetry and Door designed by homeowner and (Sary
Kautto; Ceiling Light Fixturea from City, 361 W. Chestnut, Chicago, IL 6061(h
1Unt on wall (Pure White) by Inttsburgh F~ts; Alderwood Cabinets by James
Kirsten. Predsioa Jdnery, c/o Unfinished Furniture CkHnpany, 7071 E. 22nd St..
Tbeson. AZ 85710; Hardware by Bakhrin Hardware C”*..'841 E. Wyomissing
B)vd., Box 15048. Reading. PA 19612; Bnired Concrete Floor by Carson Con-
crete. 3475 Dodge Ave.. l\icson, AZ 85716; Gaa Cooktop and Electric Vkll
Ovens by Chambers, div. of KitchenAid, 701 Main St., St. Jos”, M1 49085: Micro-
wave (Radarange) Amana Refrigeration Inc., Amana, IA 52204; Sink by Ekay
Mfg. Co.. 2222 Camden Ct, Oak Brock. IL 60521; faucet by Detta Faucet Ca., div.
of Masco Corp. of Indiana. 55 E. 111 St., P.O. Box 40980, Indianapolis, IN 64280;
Stool, Terra-cotta |1A>ts and Pitchers from Crate & Barrel, 725 Randwehr Rd.,
Northbrook. IL 60062; Antiune Re;)roduqtion Pottery from Ka}/\MaIIek Antiques.
3859 E. Grant Rd., Tucson, AZ 85712; Diptych over docxway Ron Megoedon,
Mesa (jaBery, 2178 Bush St.. San Ifranctsco, CA 94115; Fish Plates from Neanan-
Marcus, The Rotunda, 150 Stocktm St., San Frandsco. CA 94108; Blue-and-White
Crock from Vboden Apple, 4811 E. Grant Rd., Theson, AZ 85712.

q_F?iAGES 9%—992_ - .
ile Design by Derlise Lees, Custom Artistiy by Denise. 300 2nd St, Ste. 111, Los

Ahos, CA 94022; Refrigerator, Microwave and Dishwasher by General Electric,
2100 Gardiner Ln., Ste. 309, Louisville, KY 40225, or call the G.E. Answer ("ter,
(800) 626-2000; Down-draft Range by Jenn-Air Corp., 3035 N. Shadeland Ave.,
Indianapolis. IN 46226; CcMian Countertops by DuBxit, Corian Consumer Infonna-
tion C/er, The DuRmt Co., Room (*50849, Wifanington, DE 19801; China

(Botanic Garden) by Portmeirion USA. P.O. Box 5. Naugatuck, CT 06770.

STEP BY STEP

(PAGES 100-102)
Wicker Chair and Antique Lamp by Wcker Design Antiques. 515 15th E. Ave,,
Seattle, WA 96112; Calendar, Wire Basket and Stationery by City Peak's
Mercantile. 500 15th E. Ave., Seattle. WA 98112. For further information on wiiker
fuTniture see The Official Price Guide to Wicker by Richard Saunders, The House of
Collectibles Inc., 1900 EYemiCT Row. Orlando. FL 32809.

Prices are appruximate and sulgect to change.

Since the Buying Guide is based on interviews with homeowners, architects and
designers. HOME cannot guarantee its accuracy. When mformation is unavailable,
items are omitted from this listing: one-of-a-kind, custom-made or antique items may
also be omitted.



Hand-painted porcelains
from the foremost authority
on culinaiy' arts.

The great country houses of
171h-century Europe displayed a
lovely new art fomi-hand-painled
porcelain moulds.

This collecting tradition takes
I>eauliful neic form in six
sculptured moulds of the finest
{Kjrcelain. Lavished with
hand-painted colors and French
country charm from Lc Cordon
Bleu de Paris.

Even connoisseurs of the art
have never seen fxircelains of this

i"he: cordon

bileu

quality—the first ever authorized by
the world-leading culinary
institute. Each is glazed to a
lustrous finish, complete with its
own specially created recij>e from
Le Cordon Bleu.

Culinary art to enhance every'
decor. Classics to complement your
style...and good taste.

porcellain

mould

Please mail bv
June 30, 1988.

SUBSCRIPTION
APPLICATION ~

Le Omion Bleu <j« Parj!>
*A[oTlir Franklin Mini
Franklin Center. Pennsjlvania 19091
Please enter my subscription for The Cordon Bleu
Porcelain Mould Collection, consisting of six im>
purled moulds of lustrous, hand-painted por-
celain.
| need send no payment now. My moulds will be
seni to me at the rale of one every other month,
and | will be billetl for earh one in two monthly
installments of $18,7.5* each, with the rirst pay-
ment due before the mould is sent to me.
* Plus my slate sales las and a total of tl-
for slupping and handling.

SIGNATURE
ALL ASSLICATIOSi ASS SuajSCT  ACCISTAMCI

MK.'MRS./MISS
etSASS SSIHT CLSASLf

ADURES.S

cm

-STATE ZIP

11006 -122
collection



YourQutlook.

Bring the great outdiKn in with a Lindal Cedar
SunRoom. Framed in beautiful Western Red Cedar,
(hey come in 15 standard Myles, custom design

your&\évtnbur Ib-page SunRoom brochure for just

$1.00. \\Viteorcallb>tMree

_ 1-800-426-0536
ALindal Cedar SunRoons
rus. nrr= «A WI24

Circle 878 for priced literature

Keep your working
parts in order.

d‘vAmerican Heart Association

WOVE FIGHTING FORNOW? UFE

Product Literature

Mail-order products and services

APPLIANCES

FREE DISCOUNTS AND SAVINGS. New National
Directory of Whdesalers, Discounters and Manufactur-
ers. .. for peofrie who are going to buy ap(4iances and
fumitiire! Save b money by buying direct at rock-bot-
tom prices. How and where to write for Inaidreds of
free catalogues, frice listsand sale buBetins from manu-
facturers, tritolesalers and discounters. Covers all SO
states and indudes a free national mail-order (firectory.
Money-back guarantee. Price: $2.25. Mark Hft», Au-
thor. Circle 724.

BATH

DESIGN YOUR BATHROOM. Here's how to plan
and design a great bathroom for a new or cM bouse,
including how-to instructions (or the do-it-yourselfer.
192-page guide featuring over 300 photos. Money-back
guarantee. Price: S12.95. The Building Institute.
Circle 891

ACCENT ON ACCESSORIES. New 4-page color
brodwe features traditional attd contemporary bath ac-
cessories, ndudiflg soap<iah, watar glass holder, toilet
tisvie h(”r, r(” hook, glass shelf and towel bars in
several sizes. The Chicago Ibucet Co. Circle 20.

CABINETS A COUNTERS

CREATING WITH CORIAN. A 20-page color bre®
chure filled with photographs and suggestkms for the
many beautiful, innovative and practical ways you can
use Corian ri the Idtcben, bath and throughout your
home. Price: $i DuBml Corian. Circle 618

DISTINCTIVE CUSTOM CABINETRY. Quaker
Maid's literature pack includes a 40-page, full-color bro-
chure featuring their cdlectkm of contemporary and
traditional door styles lor the kitchen and bath; wood
finishes; hardware collection; various convenience and
St<»age features oflered. Warranty stated. Price: $5.
Quaker Maid. Circle 830.

DECORATING

PROFESSIONAL INTERIOR DESIGN BY
MAIL. Would you like to have a room or rooms de-
signed by a prefearionaP Wauld you like to do this with-
out leaving the comfcKt of your home? Wxiki you like a
professional detailed to foDow? Best of aH, would
you like to save up to 40 percent on each and every
decorating purchase? Send for color brochure. Price:
$1. Designer Secrets. Circle 617.

DO-IT-YOURSELF

FREE GIFTS FOR DO-IT-YOURSELFERS. New
national directory of valuable things for do-it-
yourselfersand handym«il How and where to write for
hundreds of free gifts, catalogues, discounts, sairgyles,
instructions, advice and much, mu(di more. Money-back
guarantee. Price: $2.25. Mark Miss, Author.
CircU 725.

DOORS

ATRIUM CK)OR SYSTEMS. Atrium Etoor systems
are thoroughly explained and depicted in a 24-page bro-
chure containing detaDed drawings and coiw photo-
graphs. fecial cmistruclion features and versatile
design <">tions are shown with infwination on installa-
tion. finishing, materials and hardware, accessories and
maintenance. Price: Si The Atrium Door & Window
Corp. Circle 615.

FLOORING

NO-WAX PORTFOLIO. Welcome to the stylish
worid of Armstrong no-wax floors. Fact-filled folder
holds cdoffid brochures pictising and describing avail-
able choices. Telte what to ask the sale”*rson: explains
such things as no-wax surfaces, installation and upkeep.
Contains copy of warranty. Armstrong. Circle 19.

DECORATING IDEAS CATALOGUE, A 24-page,
full-color catalogue (fi”Ny's beautfuUy decOTated rooms
featuring the new generation of care-free Bruce Hard-
wood Flocws. These reasonably priced floors have the
new Dura-hister and Dura-stain fini” for beauty and
easy care. Chock full of unique decorating ideas and
cokv combinations. Just perfect to enhance the beauty
and warmth of hardwood. Also features a section on tips
for easy care of your new Bruce Hardwood Floor. Price
$1.50. Bruce Hardwood Floors. Circle 658.

THE PRESTIGE OF TILE. SunvnilviUe Tile's 1988
catalogue features six new products in a 40-page book.
See glazed and unglazed tile, country classics, deco-
rative inserts, new address plaques, S-777 Thin-Set
Mortar ai>d new cc”oa m Strata 2 and OUe Towne
bnes. Setting and grouting products are also described.
Price; $3. Summitville Tiles. Circle 765.

HARDWARE & TOOLS

NEW LOCKSETS. Give a new look to interkw doors
with elegant sohd brass, lever-style locksets. Replace
old knobsets in minutes. In polished or antique Ivass
finishes. Send for free pamphlet. The Atrium Door A
Window Corp. Circle 18

KITCHEN

KITCHEN DESIGN AND IDEAS BOOK. A new
15-page guide loaded with ideas tefls how to plan and
design a new kitcha). It covers cabinets, appliances
countertops and more, while cdfering vahiaUe do-H-
yourself advice, Many photos; money-back guarantee.
Price: $14.50. The Building Institute. Circled”

STEAMIN' HOT WATER DISPENSER SYS-
TEMS. Steamin' Hot water dispensers ~ve you 190*F
cookkig hot water mstantly. .. right at the kitchen sinL
Perfect for beverages and foods that require boiling wa-
ter. No kitchen is cnnplete without one. Four models
available; each has a 1-year in-home service warranty.
FuU-cokr brochure highlights features and benefits. In-
Sink-Eraior. Circle31.



Say goodbye to painting for a iong, iong time with

W | t t 1) / XI
Tru-Test Weat AirAllica I Qndlch pigments,VWeatherAll

brushes on smoothly and covers most
surfaces in just one coat. Choose
WeatherAll in flat, satin or gloss
finish, in a wide range of colors.

Get beauty and protection

that just won't quit.

House Paint has proved its endurance

at Tru-Test's exposure-test labs in
Northern Illinois. Season after season,
year after year, this unique acrylic formula
stands up to wind-driven sleet and snow,
seeping moisture and scorching sun. And

keeps its fresh-painted beauty through it all.

Special preservatives fight mildew, fading
and discoloration. The tough latex bond
adheres without cracking as surfaces
shrink and swell. The paint breathes

to resist blistering and peeling.

STK;-1e5ianoWearie'MI arere%eieisoirademaosd
Cotter&Cornpan«'Chcaoa L 60614

HARDWARE STORES

Paint now—Pay later.

Tn-Test* fMts tr« taM eidMivtfy ky Tnit VtM Hartwart $»%% Wt Hom Caatin
mrta Dwa thair awi taiat iKianas laakatMar Pa«t-Tra-Tasl = Om VaMw Paiaa

Circle 30 for free information

Pain.

FLAT. SATIN OR GLOSS

~Good Housekeeping ¢

ptamus

Gloss
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Our o”wful 65 pa” Design
Pwtfolio will introduce you
to the fine quality, energy
ef&tency and ease d
creating your new home.
Mail $10 to the nearest
(rffice, or telephone VISA*
or MasterCard™ orders.

eTPtf. tac., 1988

TIMBERPEG

Traditional or contemporary. Large or
small. Single or various levels. Select
and modifyfrom an existing plan or,
with our architects, create an ideal post
and beam home foryou and your land.
Dept- H15. Box 1500, Claremont. NH 03743 (603) 542-7762
Dept. H15, Box 880, Fletcher. NC 28732 (704) 684 1722

Dept. H15, Box 8988. Fort Chollins. CO 80525 (303) 221-3355
Dept. H15, Box 70123, Reno, NV 89570 (702) 826-4447

Circle 877 forpriced literature

Product Literature

MANUFACTURED HOMES

MANUFACTURED HOMES. Kit contains two akr
portfolios and flow plans d 47 energy”effideot active
and passive solar designs, ii styles from traditioiul to
ccmtemporary. Prices start at $50,000 for an erected

t0 $320,000 fuD finished. Homes range from 1,400
to 4,300 sqg. ft. Price: SIS. Acorn Strtutures Inc.
Circu9o4.

COMPLETE GUIDE TO FACTORY-MADE
HOUSES. A 184-page gukfe tefis all about factory-
made houses that you can build or buy. They offer you
high-quality design in nearly every sise, type and price
of bouse, with savings up to 40 percent. Money-back
guarantee. Price: SII X. The Building Instilute.
Circle 90S.

ENERGY-EFFICIENT CEDAR HOMES. Spec-
tacular custom cedar homes are featured in a bi™-
new, 200-page plan book with over 250 color
photographs. Tc” in energy eUkiency. FtiU detail on
insulation and solar, too. Draw your own custom home
using the unique (banning grid enclosed. Price: SIO.
Lindal Cedar Homes. Circle 880.

CUSTOM POST-AND-BEAM HOUSES, ranging in
size from 900 to 2,500 sg. ft., are shown and described
in three booklets. Artists' rendoings of contemporary,
country-contemporary and traditicnal designs are ac-
companied by floor plans, construction information,
price and optkais hsts. Price SIO. Sawmill River Bat
4 Beam. Circle 881.

PAINTS & SEALANTS

WORRY-FREE PAINTING! Broduire tells how you
can paint quickly and smoothly, with no Ume-cn“uming
deam”, using revolutionary new Tape 'b Drape—the
dropci” and masking tape all in one! Dauberi Coated

Products. Circle2&

PLANNING AIDS

PLANNING KIT. Act now—order your full Planning
Kit from Authentic Lx>g Homes and receive a free pas-
sive sdar pamphlet on how to use the sun's heat in you
new log home. Your lot oxitains a design manual with
42 floor plans, color photos, prices, custom design and
more. You'll also receive a boddet to guide m planning
your new home and a “lecial bocAlet on facts about
woods used in log homes. Price SIO. Authentic Log
Homes Circle 879.

HOME-BUILDING KIT. Created by HOME maga-
zine, this durable file box indudes articles, graphs, tem-
plates and worksheets to hdp you build your new home.
Product literature from many manufacturers is also in-
cluded. Special Limited Qfer: S23.95. HOME maga-
sine. Circle 899.

KITCHEN AND BATH SPECULISTS. Directory
contains the names and business addresses of speciafly
qualified kitchen and bath design firms who have met
the highest standards d business coiduct, prdesskmal
practices and fair pricing, and are e]Jg>erts in the design,
planning and installation of kitebens and baths. Na-
tional Kitchen and Bath Assoc. Circle 21.



FREE KITCHEN. BATH, LAUNDRY REMOD-
ELING PLANS. New national directory of valuable
free (dans for people who are gdng to build, remodel or
decorate a kitchen, bath or laundry! How and where to
write for hundreds of free j*ans, layouts, blueprints,
samples, aids, posters, boc”s, “How-to” plans, “do-it-
yourself’ i*ans and mudi more. Includes a free nattonal
directory of sources erf free decorating, building and
remodeling (dans from the government. Money-back
guarantee. Prier; $2.25. Mark Author.
Circle 726.

PLANS & DESIGNS

BUILDING YOUR OWN HOUSE. Here's how to
build a custom house from a home manufacturer’s tdt at
savings up to 30 percent. The kit can be prefabricated
for you from your plans. Price: $1. The Building Insti-
tute. Circle 616.

LOG HOMES PLAN BOOK. Want alternatives to
the same old look-alike houses." Then order your unique
design portfoko from Concept Design Institute. Eadi of
the over 290 new heme (rfans is suitable for log. brkk or
frame construdion. Plusiirfonnationondecks, hottubs,
landscaping and more. Indudes he4rful articles such as
selectXM) orf suppliers lor your heme buDding preiject
Blueprints availatrfe. Price: $14.96 Concept Design In-
stitute. Circle 903.

TRADITIONAL HOME PLANS. Over 125 tradi-
tional designs, many with solar energy features. English
Tudor, Cape Cod, *ctorian. Oriental and classic farm-
house are just a few erf the ~yles. Many full-color illus-
trations aod easy-to-read door pfans are included. Price:
$3.96 Garlingkouse Co. CircleSOS.

315 ONE-STORY DESIGNS UNDER 2,000 SQ,
FT. An outstanding coUeetton erf designs from 364 to
1,997 sq. ft, with distinctive exteriors and practical liv-
ing floor plans. Booklet features over 625 iltustrations
and 192 pages of designs for restricted and modest
building budgets. Includes Thdor, Spanish, French, tra-
ditkxtal and contemporary houses. Price: $4.95. Home
PlannersInc. Circle 906

BUILD A GARAGE. Plan and build your own garage
using this step-by-step 88-page guide. Over 100 illus-
trations and diagrams make building easy to do. 38 ga-
rage designs are illustrated with do-it-yourself
blueprints. Price: $12.95. National Plan Service.
Circu907

DOME HOMES. Oregon Dome Uving is a rlistk
building process featuring outstanding manufactured
products and exchiog home designs, offoing substantial
savings on energy, ccnstruction and maintenance. The
result is a “lackMis and affordable envirnunatt Our
piice-and-planoing padcage gives product comparisons,
ffoor-irfan options and energy effidency data. Price.-$8
Oregon Dome Inc. Circle 869.

POOL, PATIO & YARD

SOLAR-HEATED SWIMMING POOLS. This 12-
page cerfor booklet illustrates and describes Fanta-Sea
Bwils' complete line erf above-ground, solar-heated
poob with a bu3l-m pateiiled serfar dedt systan that
both heats and cools the pool watCT. Five different-size
swim areas with many deck editions. Price: $1- Rinta-
SeaibtrfsL Circle 619.

DECKS AND OTHER PROJECTS. This popular
36-page cokit booklet includesphotos, diagramsandin-
structions for jrfanning and building several kinds of
decks, walkways. Ibices and other outdoor projects. A
$3 rebate coupon for Georgia-1”cifk: building cruets
is also included. Price: $3. Georgia-Pxcific Corp.
Circle 764.

REMODELING

KITCHEN DESIGN. “You and Your KHchen—eRim-
ing a Dream into Reality" is a colorful 40-page booklet
taking you step-by-step through the remodeling pro-
cess. Explore state-of-the-art c"xions in eqi“xnent and
design elemenls, complete with directions for choosing
a pnrfessional kitchen designer. Prke: $4. National
Kitchen and Bath Assoc. Circle 812

FREE BUILDING AND REMODELING GIFTS.
New national directory erf valuable free gifts and thinga,
phis government boiefits. for peofrfe who are going to
build, remodel, add on! How and where to write fer
hundreds of free gifts, plans, samples, layouts, bulding
and remodehng plans, books, government benefits,
low-cost loans and much more. Money-back guarantee.
Price: $225. tttiss and Daughters Circle 90&

ROOFING

RAINGO* ROUNDUP BOOKLET. This 24-page
booklet for the do-it-yourself consumer is a coioifrii

toinstalhng Gaiova's Rmgc” sobd vinyl gutter
and downspout system. Price $1. Genova Products
Inc.CmU<€20.

Find your dream home
oryour money back

*k Oversiud, easy-to-
reodjloorplans!

L.

NOWAVAILABLE TO YOU!

The Portfolio of

America’s finest

Ik Beautiful sturdy binding!

Large 11" x 14~ size

foreasy reference!

lith-;

Home Plans for
Professional BuOderS

Nowyou can have the 425 home
_most tamd by America's

leading custom buildeérs., .unique,

beautiful homes that satisfy de-

manding people like you.

No matterwhat st”e or size you're

looking for—oryourbudget —

the Garlinghouse B)rtfolio of Cus-
~om/fomeP/anisthebestwayto

discoverthe home of your dreams.

There's nothing else like it! Each
oversized page gives you the com-
plete picture, with detailed floor
plans and front, back and side
views of each home. You'll visual-
ize everything from how it fits on
your lot to how it fits your furni-
ture— at aglance!

And each stunning design is
backed by affordable professional
blueprints from Garlin™ouse,
America's most respected home
design company since 1907.

Only $27.50. Complete money-
back guarantee. Avar7od/e only by
mail orphonefrom Gorlinghouse!

Please rush me The Gariin”ouse Portfolio of Custom Home Plans. If not

debated. | may return it within 10 days for a complete refund.

ie Fnmt, ba<"andside Name . s 27.50
views ofeach home! gar'ﬁo[lo .
Address 1ppings
2.75
Ihae OPSwingtdtSredoPO 60) Hanoiiflg
State . Sales Tax;
ett IP Kansas SI.51
1 MasterCard [ VISA Conn, $2.27
Account # Exp
TOTAL:
Signature
Ngi«*Wtriesssitn«d |

For faster deliveiy, call 1-203-632-0500. Make check v/ money m-der payable in U.S. funds

to The Gaiiingbouse Co. Do not send cash.
) The Gariing™iouse Co. 09696

Mail to: 34 Industrial Park Place

CSAni-INGHaUSE

Middletown, CT 06457



ATLANTIC

/Mantic StairwDfks. Inc

The focal point. Your Atlantic
freestanding staircase. A free-
floating sculptural form. Indi-
vidually designed and hand-
crafted for your home by the
nation’s foremost manufacturer.
In fine hardwoods. Contempo-
rary to traditional. With many
styles, sizes, selections. Our
color portfolio is $2. Atlantic
Stairworks, Inc., P.O. Box 244,
Newburyport, MA 01950. (617)
462-7502.

Circle 688 for priced literature
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Creative Residential Concepts
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Product Literature

ROOFING TIPS AND TOOLS. Shin” coverage,
roof inspection and (reparation tgn. stripping methods,

flashing api”ication techniques and more fill “The Re-
roofing Bo”.* Order this 6-page hrodnire, complete

with tool and safety listBig. Price: $Z Georgia-Piui/it
Corp. Circle 684.

SOLAR PRODUCTS

BUILD YOUR OVTN PLACE IN THE SUN. Six-
teen-page fuH-cokr brochure shows how easy it b to
build a SungxM sunroom. It b packed with ideas on
where to put a sunroom and how to accessorize it for
comfort. Price: $1. QDL Inc. Circle €22.

BEAUTIFUL SUNROOMS. Sunbiit sunrooms pro-
vide the highest-grade structural componenu and glass
avaibble fcr maximuni energy savings and weather-
tightness. They offer unmatched beauty and versatihty
at a price that's substantiaOy less than adding on a con-
ventional room. Free catalogue. Sunfiiff Solar Prod-
Mmcls. Circle 2S.

SPECIALTY PRODUCTS

GOURMET COOKWARE AND FURNITURE at
savings of 20 to 40 percent. Henckeb cutlery, Cuisinart
food (Tocessors, Le Creuset and Mauviel French copper
pans, Knips appfiairces, KitchenAid mixers, Marique
and Chicago Metallic bakeware, miivuyt pcrcelains,
Taylor Woodcraft butcher-bkxdc wewk twites and much,
much more... 1,300 items. Pricrfl. A Cook's Wires.
CireU €21.

CUSTOM-BUILT SPIRAL STAIRCASE. SuiUhle
for new construction or remodelings, qgxral staircase
can be made to your exact specificaticns in a choice of
solid oak or wrought iicxi. O)lor brochure. Price 7Si.
Goddard tdfg. Circle 596

NEW 40-PAGE, FULL-COLOR CATALOGUE 0-
lustratmg nearly 200 prints XAmerican artist P. Buck-
ley Moss. Offset litht™1” reproductions, original
lithographs, silkscreens and etchings are included as
well as a brief biography cf the artbt and information
concerning her imagery, Price: $10. Moss ftrtfolio.
Cirrugs2.

BUILT-IN IRONING CENTER. Hides ireming board
in wall, behind attractive wood door. Ideal for family
room, bedroom, laundry—any rontn. Board swiveb, ad-
justs up and down for comfort. Automatic safety fea-
tures, wOTKk light, shelf for hot-iron storage and other
ironing needs. Easily installed in exbting homes or new
construction. FUU-color brochure. Price SOi. NuTbne
Inc. Circle 560.

FACTS ON AIR CLEANING. Background informa-
tion on in-the-home air pollution control in a free boc4c-
let, “Air Cleaning Facts." Air filters and home air
cleaners are described; presents efficiency data on re-
moval of house dust, tobacco smoke, pollens and spores
by a new type c4 air cleaner that uses no etectrlut?;

te Reseat Products Corporation, 10IS E. Wash-
ington Ave,, P.O. Box 1467, Madison, W153701; or call
toll-free 1-800-356-9652. In Wisconsin, call
(608) 257-8801.

to onter these brochures arx> catalogues, use the
handy AutomatK: Secretaiy folowing page 116.
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490 orr
LEVOLORI

Dei Mar Lowrerdripe'
COIOMSsTORY MRECT MHU*tUNDS

5 DAYS

Uf$ SHIPPINB
THE~~ OflU CORPORATION

I1Mm Or., UHMw. CE 11124

1-800-877-4800 m

. . Live Better

Spacious, lightandnatural. A Classic.
Indi\idually designed, energy'-effideni and
built on wursite.

To receive the 1988 Design Portfolio

featuring newphoto andplan
DECK™M™  collections, call or send $12.

HOUSE! [-800-225'5755

BcB24Mt=>+pt. HOM .AeBn,lIAO17S0(17'25»«4S0

VIXEN HILL GAZEBOS

gazebos. pr«-ef\gine«r«d For assembly by (he

VERSIVRATBEISS R SR LR 2C Bess SR caia %y

The Club
that beats the
streets
needs a hand.
Yours.

BOYS CLUB

The Club that beats
the streets.

Ve(8«s*» 1

We'll help you
up and down stairs
for $2 a day,
or less*

« Straight, curved or spiral stairways

* Smooth, comfortable, easy-to-use

« Ask about low rental rate or lease

« Over 50 yearsin public and private
sectors

* Wheelchair lifts and porch ele-
vators also available.

FOR FREE BROCHURE, WRITE OR CALL

LR00.£84;1222

The Frif<tom<“Movement

cheneyV

A Kledufuip llraMteart t im/tany
Depi HF. PO. Box 18K. New Berlin. W1 5.M5I

‘Based on typicalstraighl installation at
mfn. SRPamortuad over 60 months.

Circle 1 forfree mformation

INTERIOR
DECORATING

Your Eyes Give It Away.

You look at things in a fresh way. Now,

you can use that ability to beautify your

home, save money doing ii... and possibly

enter a whole new career.

Now Train At Home.

ShefBeld's new audiocassette method

makes it easy and exciting to leam at

home.

« You design real-life projects

* You are guided step-by-step from the
beginning

* You have your own Personal Advisor on
call at the School

* You get all the “tc»ls of the Iradc”

~etC haibr

This unique creation allows you to sit
or recline, combining the style of in-
novative furniture with the comfort of a
hammock. Swings (ram beautifully fin-
ished hardwood crossbar. Weatherproof,
durable and holds up lo 500 lIbs. Installs
easily, completing an™ room ur yard with
casual elegance. Chair; chain one 19

pillow $52.95.Two for $99. Extra pillows
S8.50.Visa/MasterCard CALI. TOLI. FREE
800-845-1119 ext. 301. in HY
914-895-2549. Or send chech/MO. MYS
residents add 7% sales tax.

nonEY BACK GUARANTEC
~qiqueSinjpficities

Box 1 IBS (A3), new Paltz, nv 12561

Everyone Can
Ttell You're
A Decorator

Decorator Discounts

As a Sheffield Graduate you qualify for
decorator status. Meet interesting people.
Travel to decorator marts. Gain access to
wholesale showrooms and receive dis-
counts to 50" off.

Interior decorating- a new lifeslyle...
perhaps a new career.

Surprisingly affordable tuition. Flexible
terms.

For free catalog, mail coupon or call
TOLL-FREE 800526-5000. NooMigailon.

ShetBeld School ot Interior Design

Dept. H058,211 East 43 Street New York, NY 10017
[dYes. I'd like to find out about the rapidly expanding interior decorating
field and how leanjoitvthe thousandsofsatisfied Shcfheklstudents Send
free catalog — no obligation.

1 If under 18, check here for special information.

Name —

Address

CMy/Slale/7ip.
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I iranufKturer's let prices, not
phoney departmentstore pnces Ball
mini & mcros custom made in 7

vYorIdnJ dafi. custom ma(ile)(\ll'(t))(()gl

ated, mim, iruao ax
inds by |ev0|or Bali, Ouette,
Louverdrape, ~ Verosol, Joama,

Graber 8. HunterUouglas. Free UPS
on custom ordersin 48 states Ready
to she Bali Basics, American made,
afiminum mini blinds from $10.99.
Serty sizes ?<9labie in or
wvUa No tax wtiere applicable.

-yl .
bllnld 6{0’(%%tklt!
we«h coior card,
measinns instructions, €S

Wdlcovcftnst up to 40% offl
Scfurachc, A'a-ry. A\nmeWo,
Irpenal, Jay Yang & more

$Mai919

PINTCHIK

HOMIs IVOIliKS

S LYOL M4

tIM iMb Avc., HUyn, NV11114

More than
just a pretty space

Janco brings homes to life all across
America, With over 125 standard
models—from state-of-the-art
Solarooms to traditional horticulture
greenhouses—you can count on Janco
for years of sunlit pleasure

Cal! 1-800-323-6933 for a FREE color
brochure or for $5.00 we'll send you
“Janco Environment,” our exciting new

color portfolio of brilliant possibilities,

complete mwith prices.

Visa or Mastercard welcome
Or write to: Janco Greenhouses
DeptHM 5 9390 Davis Ave
Uurel, MD 20707
In Maryland: (301) 498-5700

GREENHOUSES

AM)GLASS SmXmfiES

LOWMMT POUCES QUARANTBSO! 1

LEVOLOR

1' MINI BLINDS

Retail
American Blinds...

SHIPPED 5 DAYS THEYRE

for InhrmaHon B Mam

CUSTOM CAU.
ADE 80035450

* Ptealod ShadsB
« Vertical Blinds
a Micro Blinds

MseeAQ.F.

BUND FACTORY

3000T«wnCwit«r #T50 —
SouthTMi, W 480n

Victorian & Cfiippendale
k< NAA0rm-Screen
M Dcx>rs.

P O Bor 1427. Dapl. HM56
ClarksviHe. Va. 23927
18041 374-S787

Hand-crafted
wooden doors in
many styles and
all sizes.

For your copy of
our IS'page catalog,
sand 12.00 to:

DOGGIE DOORS!

VOUR f>€T WILL LOVE THE
FREECX3M YOU U LOVE THE
CONVENIENCE SAVES ENERGY
AND CARPETS TOO!
- PET DOOR PANELS FOfi
SLIOM6 GUSS DOORS
— NO HOLE TO (»TI
— IT MODELS AND
SIZES FROM $65.95
TRADITIONAL MODELS
FOR WOOD DOORS AND
WALLS
-SS MODELS AND
SIZES FROM $18.49
MONEY BACK GUARANTEE
CM or Wits Iff FREE CATALOG
PATK} PACIFIC, MC. DEPT H8
244J3 Hwthame 6hd
Tffranc«.CA9050S  (213) 378-9286
TolFfM 1-600-331-3667
InCA 1-800426-2871
AMERICA'S PET DOOR STORE
SINCE 1973
— WE SNIP NATIONWIDE —

Discount Wallcovering

THE PHONE WAY
33%20-66%
ALL BRANDS FIRST QUALITY
FREE DELIVERY
NO SMXS TAX IOVmiE MI

SHOP IN YOOR
1 NEIGHBORHOOD

Writedown
Pattern Number Book ~ T

Then Call XX
SILVER WALLCOVERING INC

3001 t1 Awnu* + RTiiaaiiofiiB. hklIYISA

Z 1-600-426-6600 A\

Product Literature

WINDOWS & GLASS

MARVIN WINDOWS REPLACEMENT BRO-
CHURE describes msde-to-order windcws and their
special energy-saving features. Brochure includes
unique case histories and ilhistratea how windows can
be installed in 12 easy steps. No fit kits are necessary
because windows are made to fit, Marvin Windcws.
Cirtu22.

PEACHTREE WINDOWS AND DOORS. For a
free 32-page, full-coter brochure covering ftachiree’s
congiJete tine ofentry doors, patio doors and windows,
and the name of your nearest Bachtree dealer call 1-
80(M47-4700.

PERFECT COMPLEMENT. Thejoy of having natu-
ral li~t stream into your home through Vehix roof win-
dows and skylights can be enhanced with the
decOTative, energy-efficient sunscreen accessories
available through VehEL There’s a duice of roBer
blinds, awnmgs and Venetian blinds. Send for "Su)-
screerang,” a free color brochure on accessories. Wus-
America Inc. CircU 27.

CREATE BEAUTIFUL WINDOWS. New bot™
from Vfenco Windows is designed to give homeowners
assistance in window replacement. Stresses many win-
dow styles and sues available in today’s market, and
previews ideas to fill your home with show-sti®ipK”
windows. Also available: “Choosing the R/t Win-
dows”—covers window bases such as energy-effi-
ciency and window care and maintenance. fUnco
Windows. Circle 2d.

OME

Call Our Toll-Free Number

1-800
876-HOME

For Customer Service

Dial the above toll-free
number for prompt, court-
eous subscriber service and
receive fast results. Please
have your mailing label or
subscription notice on
hand when you call.

If you prefer, you may
write us. Please at-
tach your mailing
label and send
correspondence to:

HOME
P.O. Box 10050

Des Moines, |A
itSjL. 50340-0050



SS'A

p«ee OF
SMOKE

POLLEN

Powerful EnergJAire* lonizer cootinuout!y
purifiM up K> 4,000 Cubic feet (a large room) o< pottuted
airandmaltesiMireaibabieandii”abng Restores natural

ion balance to unheaHtiy environments caused by industrtal
polMon, automoble eidiausl, central air conditionirKi and
beating, smoke, dust, pollen, ammai fur.. removes micro-
scopic pciuMn particles not removed by any other method
of arr purification

EnergA”e was rated Number Orw for reriKtvai of cigarette
smoke by the leadir™ consumer protection magaiine.
EneroAire works the way nature deans the av durtng a
thunderstorm. Like lightning, it produces a concentration of

negative ions whicfi attach themselves to pollution particles

in me air causing both to fall harmlessly to the floor. It has
no noisy fan. c (" filter, and requires no maintenance.

EnergAire produces 450,000 or more negative ions cc. sec
(at one rtveier). Uses less than 2 watts. 0" high, 3" dia
1 Ib. Plugs into standard flO volt outlet. Complele instruc-
tions included. Manufactured by Monadnock m the U.S A.
Immediate shipment

30-DAY MONEY-BACK GUARANTEE... 12 MONTH
MANUFACTURER'S WARRANTY

TO ORDER: Send $59.95 plus $3.50 shipping and handling
(in Mass, add 5% sales tax) by check. Money order, or Mas-
lerCard.Visa number and expiration dale to MONADNOCK
SALES COMPANY, Depl.405, 891 High SI.. P.O. Box 1B9,
Dedham. MA 02026, or caH TOLL FREE (anytime] 1-800-
334-0854 Extension 651. (N.C resHdenis, or for mformalion.
call 617-326-8675.} ASK FOR PRODUCT NUMBER 405
(891 High Si is not a Ktf retail locetion)

Up Its
QOurs™

To the new dormer.

Orthe new loft. Then

down lo the finished

basement. Through the

duplex, offthe deck and back up
the spectaculor main stair.

Allwith MYLEN SPIRAL STAIRS.
The most complete selection of
models, sizes and options
available. From adjustable ™~
kits to the finest in

custom designs. For

the dramatic <
entry-way to the

spoce soving out-of-

the-way. With

detailed drawings at

no chargetotoll-free

design assistance. Up

ours, down yours on

Mylen Spiral Stairs.

Send 50c
for catalog to:

Myleii SEiraI Stairs
650-VV Woshington St. Peekskitl, N.Y. 10566

914-739-8486; 212-585-6767
Exteniion 15V

Victorian Singerbread” am s A

T O .

GREAT FOR THE rOUNTRY LOOK! 1l
Prompt Shipmoot Sstfs/actron GMjranteed § 4

' sOpg ILLUS. ~

CATALOG .VJ
by fturn mail >2 J

SoM Wooa/Us$ tnvOut ~ Dept.1023. S13S. Ad = a-
0Buy OO(I)ivetS?i SXW!U Freepdterlckstxjrg, X 7;&;]212 (_I oun tg/ CuJdtains™
Over thirty yearsof old f*hioned quality
N and conscientious service . . . charming
r WALLCOVERI NGS ruffles, fringe and lace trims. Tab styles too!
Warm cobrs and cheerful prints, balloons,

30% N 50% OFF and more. Please call 415-

RDER BY PHONE 243-1300, 24 hours a day-
N = No sales tax Satisfaction guaranteed.
outside PA ’ Visit our retail shops,
m No shipping charge CUNPAINA
-~ m Seme day computer O PLEASE SEND FREE
vl processing COLOR CATALOG.
It 0  m sallalaction m
guaranteed Name
C41.LUS WITH BOOK NAME iPATTEPN NUMBER -
ALL BRANDS INCLUDING IMPERIAL Address
TOLL FREE 1-8Q0-627-2220 City -State Zip
8 AM TO 7 PM EST WEEKDAYS Country Curtains
SOLQER WHOLESALE At The Red Lion Inn
35 VEAffS WDFCOBATWG Dept. 3686 , Slockbridge, MA 01262

ALL SUNROOMS
ARE NOT
CREATEDEQUAL

Here is an inrxjvative sunroom de-
Sign. The optional KLEERTEK"
Glazing System by Sonbilf* uses
™ no extérior cross caps. It creates a

crystalline illusion of one sheet of

iiv.. 'V glasseliminatingunsightfyoverhead
water and dirt resulting in a totally
maintenance free, thermal efficient
room addition. The sweeping 40"
curves add a graceful touch. Com-
pare feature by feature and learn why
Sunbill IS the BEST SUNROOM
MADE IN AMERICA." ™

The Sunbilt Creative Sunroom is I
50% heavier than most competitive

models, tubular cross muntins for I
rigidity, t” insulating glass—and

more —all designed to create a
superior, affordable, quality sunroom.

™ EXCLUSIVE SUNBILT DEALERSHIPS AVAILABLE
CREATIVE SUNROOMS
Call or write for SUNBILT SOLAR PRODUCTS by SUSSMAN, INC
FREE Color Catalog 109-10 180th St., Dept C, Jamaica, N V' 11433 = (718) 297-6040
RESIDENTIAL A COMMERCIAL ENCLOSURES ~1687 Sunbilt

Circle 3 for free information



Save More On All New
Sterling And China.

Cal Ross-SImons
ToltFree 800-556-7376

4 Pc. Setting* 5 Pc. Setting™
GORHAM LENOX SALE
Chantily CALL Charleston » 47.00
Slnsbourg. CALL  Auturm ’1%9 gg
Fairfax. Mrwport Scroll EUemal. SolitBite - s
LaScab.Meaw CALL Monroe. Tyler - 62.00
REED&BARTON Holiday = 70.00
181t) Century CALL  McKinley » 66.00
Eng. Ouppendale CALL ROYAL EKXO.TON
Francis| CALL JulieL Mdissa *46.00
WALLACE Hallow *89.00
Rose Ff.Reg. CALL Carlyle +105.00
Grand Baroa®Je CALL  MINTON
TOWLE Jasmine, Grasmere *71.00
Old Master caLL Consoit, Grosvenor *96.00
Chippetvdale CALL  WEDGWOOD
Grand Duchess. CALL Amiierst .@g 88
King fSctiard Osborne *B5!!
LUMT Runnymede *99.00
Bel Chateau CAU  NORITAKE
ElotjuefK: CALL  Barrymore. Shenarv
K::)RJ;eBTfEFF dosh.Magrsficence *46.00

Old Maryland Eng. CALL
VAllamsburg She! CALL
DTTEIftATIONAL

VnJ-EROY&BOCH
Pebte Fleur, Riviera *50.00
Arnapda. Basket *65.00

atArc. Fwude. Wild ROVAL WORCESTER
Rose. Rhapso” CALL Evesham <6 pc.) *37.00
Most m”or brands and patterns available.

CALL TOLL-FREE 800-556-7376
FOR OUR BEST DAILY STERUNQ
SILVER PRICE QUOTES.
Ok to ediwTw siK«r volMIKy prices can be changing <tely.

RO8S<81NONS8 JEWEI ER8

136 Route 5. Dept H5. ynvwick. RI 02866

‘£
AN
.
1D
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AWARD WINNING HOUSE PLANS
-CUSTOM HOUSE PLAN COLLECTIONS-

A 1000102900 $Q fl of *

B 3000to3000M ft 8gp|§ans """"""" lg

C 400QI0a9D0SQ Lt 80p>an» }0

0O SOOQMTOOOsa .

E. 8030 and upsq fl QQB@E §Zg
50 T,idiliona< Enirancas *
50 T>adiiionai Fireplaces tlg
30 Q'«et Room Firepiscss 15
AR Ians 115
30Tred<tional Bookcases w15
30 Crown Mo>ding 15
SOTiad'tionil Inlerioi WaIIs s
SOTtad'f'onai Window: 15
SOTudor Details (measurad drawmgs) 15
500ard<nandEstate *15
25 Stables and Barn Plans *2@
20Tradit>onai Garaga Plans *
50 Luiury Home Conal’uclion Details *40

(ConairuciionBiutprinti Avaiisbiei
Send Cfieck o< money order to

MIKE TECTON” CUSTOM HOMES
1469 Spring Vale Ave . Dept. HM2
McLean, Virginia 22101 (703)356-6600

PET
DOORS

= TWO-WAV

= SEE-THRU

= SELF-CLOSINO

*LOCKABLE

- WEAT«RPftOOF

= QUIET. SAFE,
EAST TO USE

= SIZES FROM CAT
TO GREAT DANE

Pet doors for interior & exterior house doors,

sliding glass doors, walls, garages & screens

+ electronic cat doors. FREE CATALOG |

IVnfe,'C8«. PETDOORS U.S.A., Dept. HM58

4523 30lh Street W, Bradenton, FL 34207
(813) 753-7492

SOLJIR.BRASS

Beds, Daybeds & Accessoriss cHl 1 iv
NinoRw;iSe wrtli Coi>li4*<ict FREE
From  rown iMtory *Inet IMS Colof CnUtod

BRASS BEDS DIRECT

4Se W. Jetlervon BIVIL  CALL 1-«00-S49-1S300f
LA. CA 90016 CARtv |-m-737-«*6S

Best Quality e Direct

WALLCOVERING
upto  75%0 OFF

FREE DELIVERY
FOR = ROLLS OR WORE
SELECT VOUR WALLPAPER BORDER S FABRIC

Tell US the Bookname & Pattern No.
Call Toll Free:

1-800-233-1895
GOLDEN WALLPAPER

“a family in wallpaper since 1895"
1061 Pontiac Rd.. Or«z*l HM. PA 1002* 4YQ

/_ |
‘mjusr >
WU THE | {iHfveP
-7
AWe

Arc you one of the million-s wh'i'may
need to pay estimated taxes? Ifyou are
retired, own your own tiufuness, or do
notpayjxnir tax through withholding,
you might have to pay estimated lax. For
more information contact the IRS for
free Publication 505.

A PUBLIC SERVICE MESSAGE FROM

THE INTERNAL REVENUE SERVICE

Shopping At
Home

Best Value Table Pad Co. provides the best
value at the lowest price. FactOTy-direct savings
of 50 percent and more! These folding-style pads
feature a durable vinyl top and a sc” felt base.
The price is just $39.95 for any normal size and
includes a 5*year factory guarantee. A large se-
lectKM) of colors, quantities and extended 10- and
15-year guarantees are alsoavailable. Best VA ue
Table ftd Co. Call toU-free (800) 345-9795.
ext. 650.

Best-Selling Home Plans book brom HOME
magazine crffers more than 160 renderings and

, floor plans, and features many styles including

solar hiHnes. Working Uueprints are available for
each plan by toll-free td”~one or mail order.
Send $3.60, including postage and handling, to
Hcwne Plans Fulfillment. Dept. SX-88, 5900
Wilshire Blvd., Los Angeles, CA 90036.
Circle S03.

Rose tablerunner. Invite the sweetness
summer roses inside with this beautiful Rose
tablerunner from Rue de France. A beautiful ac-
cesswy that will complement your decor from
casual country to formal Victorian. Send $2 fora
color catalogue of imported lace, linens and deco-
rating accessories to Rue de France. 78 Thames
St., Dept. HMES588, Newport, Rl 02840.
Circle 691



Tradition

-

Elegant Baronet Love Seat is the
latest addition to this lovely group-
ing, cast from the same master pat-
terns as the benches in the While
House Rose Garden. It's charm with
a touch of historic interest. Cast in
durable aluminum, beautifully
finished. Send $3 for color catalog of
Old South Reproductions for home,
garden, and poolside.

tkix 1179. I>cpt. HMs
McniHnc. GA 317761179
TollTree |1 800-841-8674

Circle 762 torpriced literature

NOW!

The
Affordable <Q©

OA Kspiral.

ONLY

foe.
Bfoomall, PiK
For 4' dkjm. {hts. 8" to 6'8h")

Compwoble SCMOCB ori
S' dkm (K>d other
floor-to-floor heights.

C The aon Shop tWS.-67

Our Oak Spiral Stair Kit is superbly

crafted from choice, selected oak
and ingeniously designed for easy
do-it-yourself assembly. And best of

OIL rfs priced well below any compar-

able stair on the market!
CALL OR WRITE FOR FREE COIDR BROCHURE:

THE IRON SHOP (215) 544-7100
Dept. OH58 RQ Box 128, 400 Reed Rd

BroomatL RA19008
MasterCord. VISA and AMEX

Other Showroom & Warehouse Locations Irt

Pomona, CA 714) 598-5766
Houston. IX 713) 789-0648
Sarasota FL 813) 923-1479
Chteoflo. IL 312) 952-9010

THE IRON SHOP

MANUFACTURERS

\NALLPAP ER For The LOWEST PRICES In

All America Call:

FREE DELIVERY U.S.A. BLIND FACTORY

NO SALES TAX (outside PA)
MASTERCARD/VISA VERTICAL &
CALL WITH BOOK & PATTERN # MINI-BLINDS

33 - 75206
OFF!
= VMr CiRtoffl-M»<le Ortfef Shil»ptd it S PrpdKiiet Otys!

MARY'S DISCOUNT PAPERS £ 243,001 comict sl s
FAMILY BUSINESS SINCE 1925

Call £1-800-356-1331
1-800-521-3393

Factory 23600 West 8 Mde = SimIMKW. MI 40034

PROTECT i Lizesed pinno Tale To
TABLE PADS

SAVE 70% anp oroeriNG
$29®® Reg. $99.95

MCA/ISA/AMX

ONCE IN A LIFETIME
OFFER!!

S5yr Factory Guarantee

—Any Normal Size
Loon und»r (he

table and tell us - . " .
any number that may appear This Ofler may expire without advance notice

FACTORY DIRECT TABLE PAD COMPANY TOLL FREE 1 (SOQ) 428-4567 |ndiana i (800) 433-3618

Vv »l

The Science of Building, The Art of Design

It’s a science, putting together « package of services and materials that ensures enduring
quality, and reduces the hazards of building to its lowest level. It's an art that takes your
lifestyle and dreams, and produces a form both beautiful and functional, a home uniquely yours.
This combination, the successful joining of the building arts and sciences, has b~n the
hallmark of Northern Homes since 1946.

Before you buy or build, invest a few dollars in our design collections.

[ I'menclosing |1B. Please send your design catalogue cd'

N O rt h e r n homes up to 3820 sg. ft.
[ I'm enclosing |3S. Please send the design catalogue,

and the Scholz Collection of homes up to 6800 sg. A.
Name

Homes i

51 Glenwood Ave., Glens Palls, NY 12801 City

i Sute___ Zip
Available coast to coast Telephone

(518) 798-6()()7 We accept check, VISA and Master Card



RENTING |

D ISCoveyr

Your A.R.A. rental store can help whittle that
big project down to jour size

Before you call a coniracior or carpenter about the project

you thought was too big to handle, visit your nearby

A.R.A. rental store. I'he rental proft*ssionals there

can offer expert advice and equipment. |
From cement mixers to extension liiH |l

I t HP*

ladders. Paint sprayers to nail guns. J
, Your rental store can offer fast,

\
I inexpensive ways you can do
§ , more of the work yourself J
) j
'

and save more money.

Check out the nearest
L A.R.A. rental store listed in the
W yellow pages. That big project
' might be just your size after all..
once you Discover Renting!

Wec rent only the very best.

amencan rental assoctation
1900- 191h Street.
Molir>e. Illinots 61265

(309) 764-2475

Circle 561 for priced literature

® ""That old

coon cat
spends more

time on the
rocker

than

The Keene Rocker. Strong, versatile Adirondack
cedar, sturdy dowel-io-hole constructioo, and a
contoured seat and back kx exhacHdioary comfort.
$129 + UPS shipping.* Call or vmte to order.

1 Send FREE 20-Page full adex Willsh(xo Country
Furniture Catalog.

| Address

| CHy Swe
Willshoro Wood Products
Box 336, Dept. 03ES1, Willsboro, N.Y. 12996-0336

800-342*3373 In Newark, 1 518 834 5200
Dealer inquiries wdeonoe. *N.Y. add 7% to.

YESTERMORROW

DESIGN/BUILD SCHOOL

BOX 344 WARREN VT 05674
802-496-5545

TWO WEEK DESIGN/BUILD COURSES
MAY29-SEPTEMBER3

SIX WEEK PROFESSIONAL COURSE
(8 COLLEGE CREDITS)
MAY 22-JULY2

ONE WEEK CABINETRY COURSES
JUNE 26-JULY2
AUGUST U-AUQUST20

PLEASE CALL OR WRITE FOR
1988 BROCHURES

‘Yestermorrow Inc. is a non-prolil organintion
wtiich does not discriminate on the basis
of race, sex or creed

Shopping At Home

The Vixen Hill Gazebos model VK-15B is
maoufactured of old-gFowth Wxtero red cedar
and is precision”gineered for on-site assemUy
in less than 20 man-hours, with no drilling, nail-
ing or sanding. Meets or exceeds all natkmal
model building codes. For our 20-page color cat-
alogue, call (215) 286-0909, or write to Ytxen
Hfll, EJverson, PA 19520. Circle 16.

A summertime classic. Designed by the Adi-
rcMidacks’ finest craftsmen. Deep contoured seal
and wide arms. Hand select pine, pressure-
treated to last generaticMis. Superior quality at
the lowest price. Simple assembly. $74.95 ($15
shipping); 2 for $69 each. MC/Visa call toU-hee
1-800-845-1119, ext. HO5 (in NY: 914/895-
2_549?, (tH send check/nxHiey order to Uniclue
Simplicities Inc., P.O. ~x 1185H05, New Iz,

NY 12561.

Window quilt insulating shades seal <xi all
four sides to block winter cold aisd drafts, keep
you cooler in summer—and cut your energy
bills. Choose from two attractive patternsand 14
decorator colors. Literature and swatch, $2. To
order, call (802) 257-4501, or write A("pri-
ate Technology Corp., 7 Technology Dr..
Brattleboro. VT 05301. CirtU 692.



Custom Mini Blinds In Only 3 Days!

CUSTOM SIZES FROM 10" TO 120" WIDE!

3 Day Blinds, CaKfomia" iar"st manufac-
Sampling of Mini Blirtd Prices

ture and retailer of custom mini blinds, is
offering ftdsulous sasrings natiorrrrkJel

Wft also have = Lower Prices! fr sv
a tfefticais at mretW”le e Faster De”ry! m
sawngs in Vin®, Fabric a Lifetime -Jr TT ﬁ ™ ﬁ IT
& Alomknim. kieantee! LU 0T ' TT IT 11
= Custom 1"Wood BKnds. =« Many Colors to n '

Shippirig — No addrtionat  Choose from!

charge on most sizes. 3 D n f
'&5.

Shop and Compare
Oui Prices Against Anyone Elses!

Cal TOLL FREE for FREE Mini Bind or Wsflicat Orcler Kit!

1.800-234-5002

16902 \fon Karman < Irvine, CA 92714
Visaarxl MasterCard accepted.

SHIPPED IN 3 DAVSt

tT\VWWWWWWWW
DESIGNEHR

» Wallcoverings AN

* \Window treatments

= Fabrics
e Accessories
e Lamps
MERCHANDISEK> 0 BELOW RETAIL

PROFESSIONAL INTERIOR DESIGN BY PHONE

CALL 1-800-221-9099
DESIGNER SECRETS

Box 529. Fremont, NE 68025

EWWKWWWWWWM

WHOLESALE
WALLCOVERING BY PHONE!

30-50% OFF

FREE DELIVERY!
No sales tax! (Outside PA.)
’V"V‘CI"VAUNEA(I):QWS In the business for over 20 years'
| a complela Nrw ol CALL WITH ANY PATTERN
stum bent oak FROM ANY BOOK
Instant quotes - no obligation

bath and kitchen
accuserias. Tha

TOLL FREE 1-800-323-1237
8 AM. TOG6PM. EST. MON -SAT

STEAM BENT
SOLID OAK

designs cwnbine
dun contemporary
ines witfi the warmth o( wnd. Al pieces
are finished with a low gins lacquer and
come with brass hardware. For a free brechure and Master
sample cder chip, wrtle er cak: CURVAUNEAR Card Visa  Optima  Discover

American
Etpress

4734 S3rd S.. Sutlle. WA 98118 = = (206) 72S-0316

LOOKING FOR THE
BEST FURNITURE BUY?

Woc provide you wHh the
products of over 350 furrvHure
and accessory manufacturers.
Savings to 40% « Pius
Cali Toll Free 1-000-334-0000
or write lor infermoNon.

Furniture Distributors, Inc.

Bex 4a« ThofnoswUe. NC 371M

Ash about OUf BIG dacwintson InslaUation materials.

Small Business

The IRS conducts workshops to help
small business owners undei”tand

their tatc r| hts and responsibilities,
Entac:tt e IRS gorelrﬁormat;on

joei
1
r
j’\_q’_) JK
T

o

A PUBLIC SERVICE MESSAGE FROM
THE INTERNAL REVENUE SERVICE

yr

ft*; v

FRENCH COUNTRY LACE

Beautiful quality lace curtains, table-
cloths, runners, pillows & more.

SEND $2 FOR COLOR SPRING CATALOG.

Name
Address
City

Slale/Zip
Send to: Rue de FrarKe. Department HMO0S8S
7BThames Street, Newport, Rhode Islarsd 02840

IMPORTED FROM FRANCE

Circle 689 forpriced literature



SHOP AND COMPAHEI OUR ACTUAL PRKTES ON
LEVOLOn BUNDS ARE LCNVER THAN MAX>R
DEPARTMENT STORES SALE PRICES AND
LOWER THAN OTHER ADVERTISERS' CLAIMS OP
UP TO 7D% OFF WE GUARANTEE THE LOWEST
PRHXSONLEVOLORBLINOS DONT BE FOOLED
— SHOP AND COMPARE!

NOBODY BEATS OUR LEVDLOR PRKES ON. . .
FOREVER 1" MINI BLINDS « VERTICAL BLINDS
FAMOUS RIVIERA BLINDS = MONACO MINI
BLINDS « WOOD MINI BUNDS = PLEATED SHADES

CALL TOLL FREE 1-BOO-547-8982
FREE UPS SHIPPING (4B STATES)
FREE LEVOLOR BUYERS GUIDE

WELLS INTERIORS, INC. (12 CA locations}
7171 AMADOR PLAZA, DUBLIN. CA 94568

national

An outstanding collection of pianbooks.
lealuring many Architectural Styles.

PLANBOOK PRICES: A-33 thru A-70, Single copies
S3.95. 6 books S16.00. additional books S2 sO
each. A-130 8 A-131, Books $5.95 each.
Please send me books checked
[1A33 SpanislwTudor
[JA34 Portfolio of Best S~ing
[JA35 Home Style Trends
[1A36 BeHer Uvktg Home*
[JA37 Selected SmaR Homes
C A39 Early American Colonial
[JA41  MuKH-erel/Hawde
t] A42 Affordable Ranch Homes
A43 Better Homes A Gardens
A44 Energy Savine Book IT2
O A4S Custom Ranch Homes
' CA47 Contamporary Homes
dDA4S Ccunby/HusUc Homst
CA49 SmMIHomss
. A50 Vacation Homes

+-.CA51 Duplex-Townhouse
'‘OAS2 Practical Contemporary

ke enefhs somgauess

ICATO Tudor A Other Poputer Designs
:CA130 Earth krtegrated RcskfenUsl Designs
[JA131 Homes For Narrow Lots

Itf. [ 1 util ull
Msiitf t imiiic . J2.N
HIKLiicliiti H

124  AAAY 1988/HOME

plan service

Retail

BLIND FACTORY

Blleree 1-800-5334

Ni MiekliM (Sill M7 «n

V.

MM TEIIMAPM «<m = birmmsham. m 4nii

Japanese

Shoji I™nels
Add elegance to )wr paiio
doon with Japanese Shoji
panels. Translucent screens
provide an affordable soiu-
lion for privacy and softdif
fused lighting. Precision
crafted inthe U S. wtlh hand
selected clear pine Easy to
assemble and install. Kitin-
cludes all hardware, screen
insertsandoak ihreshold Ibr
masimum durability. Pic-
tured aretwo 36* x 80'panels fora 6 foot openii”. Total
price only S383.00 plus shipping. Custom orders
welcome. Other door and windcnv treatments available.
Send SIDO lbr brochure. 20S Florida Si. Dept. H. San
Francisco. CA94103 (413> 626-K02

L

ot-

BL.I'K 1IOKI7X>NS
Sustaining Tradition in a New World

1500 HOME PLANS

DESIGN 1236
SPECIAL
OFFER!
$8.95 with the "UNTR.\rmB

purchase of 2 or
more book>

|] SPIISI-LEMN TDSE A
QENEDAL CONTAACTOR-This
book will shoe y<xi taw to te*s
15% to 30% ioinew Ind
rsmodetodhomes Howto
arrings yourown nnsneing t |

how to tshiMlit your casu

I\Rmy docuntonI¥ ta etarts

12lpe««s S'Itr Prto«S<2»5
USECHEOTT C4RDSONLY FOR $1SOOOR MORE USA ONLY
Use your pMesterCardlJViee Exp date-----------------meeemmeen

Master Charge kilerbenk No

Card Number
tenow riaJmis pUaae idd €%% utos tsx
M.CA

MO. OH «W md PA ftmm odd iwwrr— lax
NATIONAL PLAN SERVICE, INC.
DEPT H5QC

435 WEST FULLERTON AVENUE  *
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Shopping At Home

I"tHloor panels for sliding glass doors. Dis-
cover the practical solution for installing a pet
doorwhen youcan't cuta hole ina wood door or
wall. These attractive panels are easily installed
in the jamb (tf a sliding glass door and can be
locked from the inside for security. We carry ev-
ery brand in sizes ranging horn cat to St. Ber-
nard, as well as a complete line of traditional pet
do(H" for wood doors and walls. For a free cata-
logue, call toll-free 1-800-334-3667 (in CA:
800/826-2871) or write fttio Pacific Inc.,
America’s Pfet Door Store, Dept. H5, 24433
Hawthorne Blvd,, Torrance, CA 90505.

This chalet log home (24'x38") is 1,200
square feet with two bedrooms, full bath and a
combination living, dining and kitchen area. The
second-door hft includes a large master bed-
room and bath—for a package {mice =~ $21,550.
For free informatkHi, write Aha Industries Ltd.,
Box 88, HakottsviUe, NY 12438.

Levolor mini-blinds available direct hrom the
factory at 75 percent ctf retaiU We guarantee to
ship your National bhnds in 5 days or they're
FREE! Clall NatkMial Blind FactMy at 1-800-
533-6020 or (313) 647-0320.



WORKING BLUEPRINTS FOR HOUSES YOU CAN BUILD

pvie RJ\l\e

SUN ROOM AND DECKS ENHANCE A DISTINGUISHED PLAN

PLAN 3118

O Large foyer leads to the elegant living
room with fireplace and adjoining dining
room.
[ Peninsula kitchen and sunny breakfast
nook provide an ideal area for casual
family dining; breakfast nook has access
to the rear deck.
1 Family room features a bay window
overlooking the deck and a wood-burn-
ing stove with brick hearth.
O Luxurious master bedroom suite has a
fireplace, cozy window seat, private
deck, a walk-in closet, dressing area
and a sunroom bath with separate spa
tub and shower.
[ Two additional bedrooms, one with a H e i
window seat and the other with a walk- Aw Bednom
in closet, share a full bath.  J N «lIc
O Materials list costs $30; mirror-reverse )
plans are available if specified. Uuct Ll |

[ House measures 64' x 46" (including . L ?\jldi%n
breakfast nook). [0kl Bednom
[ First level has 1,368 square feet (ex- —— 23rt

cluding garage); second level, 1,182 CowndPvei Q-i0
SECOND LEVEL

square feet.

RRST LEVEL i
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MODERATE
WIDTH SUITS
A NARROW
LOT

PLAN 2*74

SOLARIUM
WARMS A
LUXURIOUS
MASTER SUITE

COMPACT
PLAN INSIDE A
TRADITIONAL
FACADE

PLAN 8501
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[ Bay windows adorn the dining area and 43
family room; family nxHn has access to y
the deck, and is equipped with a fire-
place with raised health and a nook for
wood storage.

1 U-shape kitchen is divided from the 8
family room by a convenient eating bar. Dmg

O Upstairs, the master bedroom with
vaulted ceiling and a full bath, and two

additional bedrooms with an adjoining o

bath complete the plan. 13%«ZT
O Plan includes a basement. A
1 Materials list is included; mirror- a

reverse r/\s are available if spedfied. UlLpi

0 House measures 43'4™ x 46" (exclud-
ing deck). LI
O First level has 1,075 square feet (ex-

cluding garage); secrmd level, 816
square feet.

1 'Hie tiled entry is accented by an atrium
visible fn>m ite living room, dining
room and kitchen.

[ Great room with fireplace and adjacent
dining area share sliding glass doors to a
rear patio.

1 Open kitchen includes a vaulted nook
that gives access to the two-car garage.

A vaulted solarium adjoining the master
bednwm includes a spa for relaxation;
the master suite also incorporates a
shower/bath and walk-in closet.

1 Two more bedrooms share a full bath.

1 I'lan 490y-A is available with a daylight
basement. Please specify one when
ordering.

n Materials list costs $K); mirror-reverse
plans are available if specified.

[J House measures 51' x 57'6"".

O House has 1,399 square feet (excluding
garage); solarium, 124 square feet.

O Tlimed posts, shutters and a window
box give a cozy look to a country
Victorian.

O Tile-hearth fireplace with a built-in
wood box dominates the great room,
which has a fan suspended from the
sloped ceiling.

1 Master-bedroom suite has twin van-
ities, an oversize tub and a walk-in
closet; similar closets enhance two
other bedrooms.

CJA separate diningkroom and a tiled
Idtchien with breakfast nook complete

the plan.

O Mirrw-reverse plans are available if
specified.

O House measures 49'4™ x 5L

[ House has 1,754 square feet.

Deft

Famljton

cnjd

jaisd

Gnge
8'S'iS'B’

RRSTUVO.

Porcli

BrekMis|
or*a

vaulted
great Roenr
17" X 136"

"KiKten

M

Den 01

gl
Vv

Courtyard J

Poten

;iir

Enfey

Balkan Mnn
OTXIZT vrtvr

SECOKCLfVB.

Bedrootn
0
W

10-6+

vaulted
Master
Bedroom
11'4'x U’

Bedroom

1ZTx 12

Bedroom

\2-r X 12
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COMPACT DESIGN
REVEALS A
CLASSIC VICTORIAN

PLAN 7610

O Charming Victorian boasts tum-of-the-cen-
tury “gingerbread” detailing, old-fashioned
parlor and three bedrooms.

O Located to the left of the entry hall is a din-
ing room, complete with a five-sided bay
window.

O The large country kitchen is adjacent to the
dining room and the living room/parlor, which
features a fireplace.

O Upstairs, master suite has a large bay-win-
dowed area and offers a full, private bath;
two remaining bedrooms share a bath that
has access to a washer/dryer.

O Mirror-reverse p”*s are available if specified.
O House measures 39'4” x 35'6”.

a First level has 870 square feet; second level,
821 square feet.

MB  MAY 1988/HOME
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TO ORDER HOME PLANS

CALL TOLL FREE (800) 526-4667*
OR COMPLETE ORDER FORM BELOW

The home plans on the previous pages
reflect the work of architects and design-
ers across the nation. They cover a vari-
ety of architectural styles and sizes and
are available as working blueprints that
you can actually build fmm.

Most plans c{)nfomi to the Uniform
Building Code, a national standard for
residential construction in various states,
in effect at the time they were drawn.
Remember that modifications and
the assistance ofan architect or pro-
fessional building designer are usu-
ally necessary, either to comply with
local and state regulations or to ac-
commodate your personal taste or
building site conditions. In fact, most
of the homeowners who buy and build from
our plans make some changes in them.

Home plans packages vary slightly with
each designer, but most of them include
the following elements:

Exterior elevations, which show the
way each side of the house will look when
its built.

Foundation plans, which include
drawings for a full, partial or daylight
basement, crawl space or a slab founda-
tion, depending on the plan you order.
Some designers routinely include draw-
ings for more than one type of foundation:
others require you to specify the founda-
tion you want.

Detailed floor plans, which show
each level of the house and provide di-
mensions for rooms, doors, windows,
stairways. waOs and so on.

HOME PLANS

ORDER FORM

I"lease send me
No.

When wdering the items bekw, cfxisult the page
where rendering appears for the appropriate

surcharge:
[JReverse bhx.‘prints $
I Materials list

CA.IA.iUNy TN RsidnMb
add Aiph”~bie alesun $

Mailing cost (check one)
[ 1-4 sets
5 or more sets

$5.00%.
$8.009.

Total Enclosed (U.S. Funds <xily) $

Interior elevations, which show
cabinets, built-ins, fireplaces and other
specific features.

one each for your general contractor, bank
or loan company, electrical contractor,
plumber, heating/ventilating contractor,
building permit department, interior
designer and one for yourself.

Cross-sections, which show details

sets of bhjeprinis for Flan

of the home's framing, construction and
insulation.

In addition to the blueprints, some de-
signers include other helpful elements, or
provide them for a nominal fee. Available
only if specified in the plan description,
these items include:

Materials lists, which tabulate types
and quantities of everything a builder will
need—Ilumber, flooring, windows, roofing
and other essentials.

Mirror-reverse plans, which show
the floor plan in reverse and the lettering
and dimensions backwards. Mirror-re-
verse plans are usefiil when a house will fit
your site better ifall the nxmis are on the
opposite side than originally drawn. You'll
need one set of mirror-reverse plans for
the ccmtractor. Inaddition, you must
purchase at least one set of right-reading
plans, and any additional sets should also
be right reading.

Full-reverse plans, which are the
same as mirror-reverse, except that the
lettering and dimensions are right reading.
That means you don't have to refer back
and forth between two sets of plans. It's to
your advantage to order all sets full-re-
verse ifthey're available, since they're
much easier than mirror-reverse plans to
read and use.

You can enjoy a sizable saving by pur-
chasing our 8-set Blueprint Package —

TO ORDER BLUEPRINTS?

» Enter the plan number and the number
of sets of blueprints you want in the
proper blanks on the order fonn.

* Check the price schedule and enter the
appropriate charge.

* Remember that materials lists and/or
reverse plans are available only when
specified in the plan description. Enter
the charge(s) if applicable.

 To speed a credit-card wder, dial toll-
free (800) 526-4667. Office liours are
9:00 am to 5:00 pm Pacific time, Mon-
day through Friday.

*ToU-free number not available from
Alaska, Hawaii, Canada or any other
foreign country. Use order form or
call direct (213) 938-3756. No collect
calls, please.

PLAN PRICES

1 set $125
Additional Sets ** $25 each
SPECIAL 5-set Builders Package $180
(Save $45!)

SPECIAL 8-set Blueprint Package $205
(Save $95!)

"Additional gets limiled to within 2 months of
original order.

Plans are not returnable.

Mail to: HOME PLANST IMillnient Department

5900 WiJshire Blvd., Los Angeles. CA 90036

1 hereby authorize Home /s to execute a sales slip on my behalfagainst my:

O MasterCard
Credit Card No.
Your sigiature
Name (["ase print)
Address
City
Daytime Phw)e (_____ )

O Visa

O Aoierican ixpress

Expiration Date

State Zip

RI»58

Make check or money order payable to H<Mne I'lans. Sc«Ty, no CODs; Prices subject to change.
Please allow 21 days firm our receipt of your order fw delivery of 1st class or UPS orders.
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ORCHIDS

KJuUu T The Ultimate
mm ST > inHouse Plants!

Grow and onfoy orchids, the most beautiful ftowers
in the worid, in your own home. We'H show you
how. Receive a different plant each montti, iMth
instructions for care. Buy one plant or many. For
free brochure

Orchid Plant-a-Month Club

B0i2SS.  Die« HMS OoUmi Bndf*. N'Y 105S
TOLL FREE 1-800-621-5199

Name
1 Address

AMCitjr/State/ZIp

Flexible Textured Finish

* Looks and feels like stucco

« Elastic - won't crack or chip

« Bonds to wood, concrete and
foam Insulation

 Easy to apply * water clean up

For more information contact our

Ftedmond or Knoxviiie office.

Dept. H58
P.O. Box 2603. Redmond. WA 96073 / <20Q 8BS-6060
1605 Proaaer Rd.. Knoxville, TN 37914/(619 524-7343

FURNITURE .
SHOPPING?]

Check Our Prices
Before You Buy!

£

We sell famous brands ot furniture

direct at a tremendous savings.
——————— Nationwide Delivery

Call or wnta for information.
THOMAS HOME FURNISHINGS
401 S. Hwy 331
Qrande Falla, N.C. 28630
704/396-2147

nevSwSUy

r:«t
I-TiimilE i I

PLUS OTHER F4AMOUS NAMES;
LOUVER DRAPE « DEL MAR « KiRSCH

WALLPAPER
NATIONAL UANDS: SURER SAVINGS

Custom Windows a walls
A< iddion WAGREMISSR  wE
(m Micftrean 1-313-585-3026
1-800-777-7747 /1-800-772-1947

START BUI

LDING

YOUR DREAM

FOR$9.95

Send for our complete guide with 10! plans for building a superb log home
to fit your dreams. And. at a price you can afford. We have everything you
need—the finest quality materials plus nationwide financing support and
contractor referral service. Bring your dream closer to reality right now by

sending $9.95 for our complete planning
guide. To order by credit card, call toll-free
(US) 1-800-872-4254, Ext. 523.

P.0. Box 669, Dept. HME 038

AmeS” | nk Batlleboro, NC 27809

Everythingyou need to build your dream

[ 1 want to start building my dream. 1 enclose
$9.95 for your Home Planning Guide,

G | plan to build within one year.

[ 1 already own a lot.

Name. .Occupation.

Address.
City.
Zip.

Phone. ‘HME 058

*E?(c[iisive Offering ,..

101 HOME P

CONVENTION
HOMES

Americin LjineomHomes anCM’AmerLink*and e not
amaMwith Untski Liigs. LM or LncMi LogsInc

THE EXQUISITE PIRCOaOUNGE 1

A classic example of Parquetry In The

Round®

- Designer Terenzoni's Premier

statement of contemporary elegance In
sculptured hardwood.

Each chair is individuany handcrafted from
choice hardwood in the heartland of America
to OU world Standards.

Available in solid Oak ($666.00) or Walnut

($778.00) in a wide choice of fabrics.

FOB

- Faclory (OKC)

Limited quantity of Americar) Cherry now

available.

Fully guaranteed

The enveloping design and comloit of his
Yiiy inique lounge diair makes it more

NAME
than aplace to s4 1 /fa i pita to £].

ADDRESS
For a brochure that includes fabric CITY
swatches mail the coupon with $5.00
(refundable upon purchase or return STATE
of packet) to: PHONE

PIRCO
P. O. Box 26328 CARD#

Oklahoma City, OK 73126
or cal: 1 (800) 227-5413

Amancan EiprMX Q htaur Card * V»a [
Ta aipadaa praeaaang, (Vaasa ba aura M ani

ZIP

EXPIRES

(Rawa cTwck ona)
al quanena



The of

skylightii®

have changed dramatically!

afrflowll
able easy

ELUX* presents the new Model FSF, a fresh
new idea in fixed skylights. The Model FSF
features a unique ventilation flap. This exclu-
sive VELUX feature lets you enjoy the benefit
of limited ventilation, and gives you the ability to
vent hot stale air and allow fresh air to enter.
The ventilation flap also helps control and reduce
condensation.
The VELUX Model FSF is produced with the
same precision craftsmanship and materials that

Sales, Warehousing and Service Nationwide

Mail this coupon. VNfell send you a free copy of “The Complete

Guide to Roof Windows and Skylightsr a price list, and a
| dealer list within 24 hours.

VELUX CANADA INC.
16817 Hymus Blvd.
Kirkland, RQ,, Canada H9H 3L4

| VELUX AMERICA INC.
RO. Box 3268
Greenwood, SC 29648

go into VELUX roof windows, with prices starting
at $158.*

Innovations like the VELUX Model FSF give
you another good reason for choosing VELUX,
the world leader in roof windows and skylights.

V E L U X The world leader

in roof windows and skylights.

*Retail pricefor FSFHH-9including

VELUXTypeL Flashingkit. enti VELUX AMERICA INC.
4VELUX B( re(Btcred (mkfmri

FREE 28 pagefull color brochure !
Name |
Address. - |
City/State/Zip. H5881 J

Circle 33 for free mformation
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If | Had

A Hammer

BY JEAN MCcELROY-MILLER

The day Mother defined
women's liberation for a
whole generation

ASTALL AsHER 5 feet, and twice as wide
as her 100-pound frame, the hole in the
kitchen waU had taken Mom six hours
of hacking with both the claw and head
of her hammer to create. Flashing a
bright smile toward me as | gaped in
astonishment, she quickly turned back
to her work. Another few strokes
knocked away a large chunk of plaster
and opened the hole to the living room.
Mom had finally broken out by taking
the hammer into her own hands.

The Cape Cod-style house | grew up
in—one of those post-World War Il an-
swers to the housing shortage—was
remodeled inside and out by my father
over a period of 24 years. The unfin-
ished second floor became two large
bedrooms. Half of the single-car garage
was transformed into a rec room. Built
onto the back of the garage was a
man’s dream of a tool shed, and a loft
carved out above it housed old bikes
and discarded toys. But for years noth-
ing was ever done to improve the tiny,
hidden kitchen.

If you walked into our living room
through the front door, at the back of
the house you would see a wall and a
dining ell with a doorway. Through
that doorway was Mother’s kitchen.
On either side of the doorway were the
stove and refrigerator. The sink, on
the northern wall, faced blue cabinets.
At the back of the kitchen was a door
to the backyard and a tiny window
through which Mother could look out
and see bluebirds and raccoons (though
in the dead of winter they deserted
her). The remaining wall was the one
my mother broke through.

Through three baby girls who cray-
oned living room wallpaper with lip-
stick while she put away groceries in

132 MAY 1988/HOME

the kitchen; through three daughters
who ran out the front door, never, ever
closing it behind them, while she fixed
meat-and-potato meals on her small
stove; through three female adoles-
cents who got up from the dinner table
and headed off to other activities while
she washed dish after dish by hand, my
mother was walled in by her kitchen
and excluded from family life. But all
that changed the day she took the ham-
mer into her own hands.

Beginning as soon as we had left for
school that day, Mom covered the
hardwood floors of the living room with
white sheets to catch the flying debris,
then began to pound away at the plas-
ter. Wearing garden gloves, she pulled
out miles of insulation and stuffed it
into a garbage can.

The bright smile she gave me when |
first saw her work still glowed through
my father's tirade when he came home
that night. He screamed about support
beams. He yelled about wiring. He
ranted and raved about taking the ham-
mer into her own hands. Then he went

out and got our neighbor, a retired
electrician. Together they relocated
the thermostat 2 feet down the hall-
way, smoothed off the rough edges of
the hole and framed it.

And still my mother smiled.

She smiled as the sunlight from the
living room windows shone through
the new opening into the kitchen. She
smiled as our neighbors, Mrs. Tyler,
Mrs. Johnson and Mrs. Lynch, came to
see this marvel of the early 1960s: a
kitchen you could actually look out
from to be a part of your family as you
worked. And they told their friends and
neighbors and on and on until this
heady news of liberation reached the
ears of women everywhere.

My mother is gone now, and | miss
her. But every so often, when | build a
bookcase or construct a deck, the
weight of the hammer in my hands re-
minds me of when my mother took the
hammer into hers. And I smile. h

Jean McElroy-Miller is afreelance writer
living in \hllejo, California.
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awesome hotel. Did | tell you about the clothes | brought back?
Great colors! And the Mexican people were terrific. They were even

nice to my little brother. Now that's incredible!

Como. FobIthg UfflRmTH DFniBxica

For more information, call your travel agent or write to: 'Sruriwno de Mexico.
« ., Mexico Tourism, RO. Box80T3"-MI”* Smithtown, NY 11787."
|
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THE BOLD LOOK
OF KOHLER

Reflecting the elegance of a young swan, Kohler Cygnet!" In block, white, brushed nickel or chrome, accented
with 14k gold. Faucets, using a new Kohler ceramic washerless valve, and a full accessory line designed with
style and grace. See Yellow Pages for a Kohler Registered Showroom. For complete product portfolio send $7
to Kohler Co., Dept. AKS5, Kohler, WI 53044 or call 1-800-4KOHLER, Ext. 76.

Cop™*>ohl Co
Circle 863 for priced literature



