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Koroseal vinyl wall covering adds color
and ease of maintenance to busy traffic areas in New York bank

Smart blending of marble, wood and Korosea/ vinyl wall covering assures maintenance-free beauty
in busy traffic areas of Bankers Trust Company at 44th and Fifth Avenue, New York City. A specially-
designed Koroseal pattern in soft blue and grey colors is featured in employee cafeteria, main
lobby and executive offices.

Fabric-backed Koroseal vinyl wall coverings by B.F.Goodrich keep their fresh appearance for years,
resist scuffs and stains, and are flame retardant. Washable with soap and water, they eliminate
the need for frequent redecorating, cutting maintenance expense. Koroseal coverings are available
in a multitude of colors and textures.

VINYL WALL COVERING

Koroseal in mind. For swatches and other information, write Dept. IN-11, B.F. Goodrich Industrial

Bankers Trust Company interior design by Henry Dreyfuss. On your next project, design with B FGOOdI‘iCh
Products Company, Marietta, Ohio. : >
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JOHN STUART ARCHITECTIVE FURNITURE
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Conference or Dining Table Made in any length up to 24 feet Walnut, Teak or Rosewood
Please osk us on your business letterhead for JSAF catalog.
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H N STUART 'NC NEW YORK PHILADELPHIA GRAND RAPIDS
g PARK AVE. AT 32ND ST, 230" CHESTNUT ST, EXHIBITORS BLDG.




f§ | TECHNO-CRAFTSMANSHIP

only the versatile skill of the creative techno-craftsman
can recapture and surpass the qualitative attainments of the handicraft ages

through mastery of modern technology

BORIS KROLL

220 Eost Fihf-“!‘!.'l Street, New York Chis ago San Francisco Los i:\"‘:\:El:f-_-'__ Miam Dallas Philadelphia Beston
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I'he Interior Designers Group which includes:

interior designers

architects and

industrial designers, who offer interior decorating services.

and the interior Fit'l'llrillin]_.[ 1||"|m|'lmt'llt- ol retail stores,
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20 years and 240 issues ago. by Olga Gueft., Editos

with this :-cj[u';‘:"rr'r IRRI§

Two Decades of Interiors: 1940-1960): \ CHRONICLS

e ci fr hi'r.‘fr arnr f ;H; yean
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Two Decades of Interiors: MARKET and iNpUSTRY

_I'n-r [lt'n .'Hfr'- uf Inlt*rinl'n: DESIGMN

The Guiding Stars. 1940 and 1960, by Edear Kaufmann. Jr.

Hindsight and Foresight: If all the world’s a stage. who's to
ilr'-i_:ll it e

The Evolving Environment. by Aldo Giurgola

An Interior to Come for 1980, by Mitchell & Giurgola with
Enrique Vallhonrat

Hindsight and Foresight continued: The Inventors and the
Form Creators

Reminiscences of a Survivor. by Edward ). Wormles
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Merchandise Cues

5 el - . . . . . i
200 America s Great Sources: an index to advertisers in this 1<)

Lover

Arnold saks

Next month \ glamorous collection of Restaurants and Clubs., unuswally rich in de-

sign ideas, includes the lilting Candlelight Restaurant in Fort Landerdale
hy Edmund Motyka and Leavitt & Henshell, which merges indoors and omt
in a most romantic way; the Chaparral Club in Dallas, where William
Parker MeFadden, ALD., creates a Southwestern theme without cow-

horns; the sophisticated Paul Young Restaurant by William Pahlmann.
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CALAMANDRE Silks

in Unusual Decorative Schemes

'he eracious air engendered hy Chasser Interiors

in rooms for cliente in Roslvn. Long lsland.
stems mainly from the beautiful stlk fabrics Iy
scalamandre which have been made a feature

throughout the
|1|-H*-r'. “IIII lhr' :J|||1||:__* il HFH'IHH'_‘ .“[g-q'tlx

for draperies and upholstery

off the large hiving room. and window walls an
important feature, Scalamandrée matching dra-
pery i.i}'Tlli wias ll-l‘ii iu Illrlh Foins, El't'ﬂuli!lf_’
heautifullyv—as alwavs—with lurniture woods,
}-.Iilslt-u'l walls and floor Coverings,

||| the '-lllll'h 1ir'-i'..'r1w| by |'+1||.| \itman for
clients in Harrison. N. Y.. contrast was desired
hetween walls sheathed in knotty pine and the fur-
nishings. The perfect medium was Scalamandre
fabries. of course, in a notable black printing on
white for draperies, with Scalamandre black
textured fabric for upholstery on a sectional sofa
holding cushions of Scalamandre colorful silks.

scalamandre fabrics are available in an endless
variety of colors, textures and patterns that are
available nowhere else, all in colors that have
been specially yarn-dved for exclusive use,

\vailable, too, are highly styled wallpapers
specially printed in patterns and colors designed
to be coordinated with Scalamandre’s spectacular
“ru* Hf I'U|Hl't*r| f;l]rl'i1'~.

See this greal collection of fabries, u;i|||uiiwl'-
and trimmings displaved in the showroom of
Scalamandre Silks., 63 East 52nd St.. New
York. Phone: Plaza 9-2070. Scalamandre
Sileana, our uptown showroom is located at
15 East 57th St., New York. Phone: Plaza
3-6 190,

INTERIORS / November 1960
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In living room of house with great bow window
extending width of room, interior designers Nat
and Sophie Chasser, NSID., achieve dramatic
interest with unusual drapery treatment of Scala-
uhnufn" hi-n(v silk with pmrlpfat'n ."lrrn‘ru!'{'ff r'.HHfl'.-"l'_
the pattern forming an integral part of the valance

design: dining room. shouwn below through wide

door opening into living room, has similar decora-
tive treatment of Scalumandre silks for draperies
with matching fabric. both rooms keved to furni-
ture in Ihrectoire stvle. Bedroom has turquoise
and white color scheme. with Scalamandre silks for
'fﬂl;”‘rn'\ and Fn'if\_rru'rrrf -ruuf _“\,;'r].’ffnu”“fr;- colorful
wallpaper on wall behind bed, an important con-

tributing factor in the development of the decora-
tive scheme,

« Study shown on opposite page, with wall sheathed
in honey kaotty pine in house by New York in.
terior designer Edna Altman, gitlns pattern anel
color contrast with Scalamandre decorative labrics
for draperies, upholstery of sectional sofa and
colorful sofa pilows.

® In our trimmings departmen lor both stock
and special orders vou will find trimmings

from the 1I.Hl'.l'llfl"\f o the maost ”lru.nf.r\ desiens




Wheo's corrupting culture?
SIS

| have read in
II!‘:*I'_\' . i;[;i_-._-.' ;lrliir'l'.-i:- fat
Furniture Mart Press

yous Mr.
the American

Conference.

,"“'l'}l'.i'ruhr'i 135e

Allowing for the fact that

must, 1n

_1-4-;;l\t*r'- 1o O
for the trade
established
say something

offensive, |

HEW |||'1{;”111: with

and venerable custom,

iry 1o
startling and, if [iu.-ﬂ!-i-".

still must admit to aAnnovanct

at being classified, along with the other
manufacturers of traditional furniture, as
a fraud, cheat, and the ethical eguivalent
..l,' H ! lfn[}t' [u-uhilm_

It rankles with the that, in

preference fol

rentleman

Spite of his own Flr'!-ur'l..'l.|

modern, so much of the public continues

LD 'H]}' Fll'rtinl Ly ies 1}1 -l:r-". I”"”I'l'l will

think and do they please in

'H.Il.j:l' 11?

Mr. Glass, and he is extremelv cross about
it. He finds no explanation for this pes
verted taste except a “maniacal race fo
sales” which leads American manufaectur-
ers to produce (of all things) the kind of
furniture want. We'll

certainly grant him that we manufacture

other Americans
what we hope we will sell, but “maniacal”

think, appropriately
apphied to anyone who did otherwise. A
for our thus projecting an image of the
American”

would be. we

“Ugly throughout the
It 1s our own opinion that it i3
intolerance that
Mr. way s
. the only way and who has only contempt
and abuse for

world,
bigotry and
that—the
believes his

t]oes American

who, like (lass,
those who differ from him.
Mr. Glass says, furthermore, that in pro
ducing copies of antiques we are “corrupt
ing our culture” “cheating the unsus
housewife.” In his

;Lrlr!

peeling brave new

world, a culture apparently springs up at

periodic intervals, full-grown and com

plete with ne roots in the past, no

connection with

with a

and
will
decade,
As for his second charge, the housewives
with whom 1w«

culture,
which
render 1t worthless in perhaps a

any other

;ﬂ:lr! H'l'll triu-nll“-'l'l'rl-'I'

deal know exactly what

they are doing and what they are buying.

They know, as Mr. Glass apparently doe

not, the I'Udi!‘Hu'Ill;H'_\' fact that “distress-

ing" 18 only to give a mellow, uncommer

cial quality to the finish, and that there
no attempt to deceive.

We ecan’t

I]!‘:1.--\.-\-\.‘

resist one last Mr.

against tne

fuote 1.|'1r'|;|

where he cries ouf
“eurrent stampede of graveyard plunde:x
ing” and “resurrected cadavers.” Lovely
imagery, 1sn't it? The fact is, Mr. Glass

and you must steel yourself to accept it

very many people honestly 18th
This

they can't admire and

prefer
century French and English designs.
that
like modern furniture: it only means that

doesn't mean

their preference is for designs from an

aye when the art of cabinetn reached

its unquestioned peak.
el
designer talents would come up with fur-

that
beauty, you

iIf you and all these frustrated voung

niture designs have equal charm,

e¢lecance and might put us
traditional furniture
out of business. Wouldn't that be fun, Mr.

(:lass? “-"oh\ liirll.t you ri*.”. ole your u'T|“1';_,’:;4.'-=

manufacturers of

to that mstead of name-calling.

Abris De ( Note:
De Gaal & Walker, Inc.
N CW 1'|.1II'|-{. .\Ii."'n.".' Ylll'h

(;aal (:aal, not Ghoul)

Stop Thief Postscript
SIrs:

"l]:u'.._‘-. your

Nhief” in T:'It’ :"':-I'!,}:l,'rf].lj-l'l ==

thanks for editorial ":";Iu!a
R r-f .‘llirfl Fiors.

National

L.egisla-

It inspired me to write to the
Effective li'r---l.;._'Tl

tion to offer Artists Equity’

Committee for
assistance.
John Rood

National President

Artists Equity Association, Ine.
Minneapoliz, Minnesota

Stimulating Samarkand
Qs ;

Congratulations on the superbly illus-
trated presentation of the “Samarkand at

the Waldorf”

iors. The plan together with well-chosen

article i September [nte-
photographs made the project come to life
from the printed page.

It 1s my humble opinion that
institutions,

a great many
restau-
woefully lack the

of il =1 i} = IH'E"’L“.

rants, motels and bars,

appeal (and therefore lack the trade)

which comes from stimulating design.

For this 1 do not blame the designers,

even though some things
times happen in the name of professional
Rather, | that too many
owners and managers lack the motivation
to do

dtuations.

strange s0ome-

work. believe

something about their sad design
As an effort to help rectify the situation,
| am introducing some basic design mate-
rial into the teaching of prospective hotel,
restaurant institutional

qu'fl'

and managers;

only to increase sensitivity  to

tlesign.
L A
School of Hotel, Restaurant and

Gunn, Associate Professor

Institutional Management
Michigan State University

East

Lansing, Michigan

Seven years with Interiors

bl ) - B

For

Pl e

vears, I have considered Inte-
a bible in the shelter field . .

seven

. admired

and respected it as the most (or only)
professional magazine, consumer or trade,
covering interiors. And seven years 1s the
length of my career in women’'s interests,

magazines and publie relations.
You do beautiful
editing and graphic presentation .
| feel vou should be told so . . .
ably very often are.

such a job: concept,
. . that

;|,]']1,] Il;'u'ﬂ-

So this morning when I was going through
Interiors for
information for a

past coples of background
release, |

thought, what would I do without it

syndicate

and why not write and tell you?

Virginia A. Maves
Hill and Knowlton, Ine.
New York, New York

On Interiors’' Two Decades
SIirs:

Cento Anni!!!!

Upon the advent of Interiors’” “Two Dec-
ades of Interiors, 1940-1960" anniversary
November 1960, the National
Society of Designers’ National
Board of Directors and members in every
State of the foreign
countries extend our felicitations and great

1ssue  In
Interior

and in 23

Union
good wishes for yvou for at least a hundred
vears more of distinguished leadership in
the interiors field and interior furnishings
industry.

Those of us who have practiced profes-
interior design over the past 20

vears have alwayvs looked upon Interiors

sional

as the leading publication in the interiors
Tlil!i “ht -'““ ||n_

The Interviors, its
distinguished publisher, Charles E. Whit-
ney, and his fine editorial staff, was simply
stated the occasion of the National
Society of Interior Designers’ first award
for Distinguished Practice of Professional
Journalism in 1958:

deserved esteem for

upon

“The Whitney Publications have through-
out the

leadership of

stable
Mr. Whitney, performed a
ficld of interior
design and its ally, industrial design. As
the publisher of these significant maga-
Mr. Whitney has
integrity professional

vears, under the wise and

dedicated service to the

ZINes, with

journalism at its
highest level, He has recognized the fore-
most  responsibility of the
journalist to report with integrity, accu-
racy, with discernment and insight .
and to speak the truth.

practiced

professional

“The pages of these magazines set forth
with distinction for the professionals in
the field of design the facts as they have
existed. They have reflected the trends
and overtones of the profession and the

ir1r|11.-1|'_1.'. (Continmed on .p”rf_r,n 140 )
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if antimued Fraon

Whitnev has

J.r._nﬂ'a ™)
“Mr.

bility as a

respected his responsi

professional journalist to
work

betterment of the

inform, to instruct, and to
ingly for the design
profession, the prosperity of the industry,
and the welfare of the public in promoting
a higher level of taste and design. He has
always sought to bring into focus the skill
of the artisan, the authority of the pro

uncens-

fessional, and the community interests of
allied professional fields, the progress of

the manufacturer. together with the in-
and the influ

ence of tradition and culture on the

ventiveness of the designe:
mores
society of which all are a part, and to
Il of us.

“He has done a fine profe

Vigion to a

Five

sstonal job, with
humility, courage, and without favor. He

a good journalist respected
publisher. He 1s a | f rood in the

field r-!- III"Lier] .

Inteviors in

what rooidl for the

The vision of

recoenizing and
presenting interion
design profession and the interiors indus

try was again evidenced when you )oined

the industry and the
National

"
W h, aAs

cele-
Design Month.
October 1960
Interiors, 18 dedicated to the |!1'1-|z1crli-|ri of

profession
brating Interior

reported in the

the interiors field and industry, and to the
interest of the public
responsible. We commend vou for this also.

to whom we are all

(C'ento Anni . .. Cento Anni . .. cento anni.

FEdward F. White,
National Society of Interior Designers

President

l.Los Angeles, California

It is

write you,

great pleasure and
Mr. Charles E. Whitney, and

members of the superior editorial staff of

privilege to

Interiors and congratulate vou and wish

vou the very best of everything on this

your 20th anniversary,
It is with delight each month that I re-
ceive my copy of yvour distinguished maga-

zine which I value highly; in fact, my file

of Interiors has grown steadily since 1040,
It 1s my wish that the magazine continues

to come for many, many more decades,

and should 1 still be around 1 will need

l'.liliHI.HH:lI Ihjijlh -xh--]'n..rn- L0

accommodate

them.

I want to commend you !'!rl' yYour coopera-

tion in observing National Interior Design
"i'llrn'lfh as I‘{*pnrlt'-] in your fli-t”ht-g' 1 96

issue of Imteriors, which I know has done

a great deal to stimulate the public's

promotion of the

furnishings and interiors field.

interest in the home

My very best to you for continued success
always.

William Gulden

President Emeritus

National ..“\'m'il't]-‘ of Interior Designers
New York, New York

10

SIS

We wish to take this opportunity to con-
J..l terviors :I‘]"-"'“I" 'TI

gratulate upon the

vour “Two Decades of Interiors

We wish to express our great esteem and
regard for your magazine and the astute
way in which vou

repont for the |Hl'!!lt".‘-

sional interior designer.

Albert Pines, President
New Jersey Chapter, N.S.1.D.

Elizabeth, New Jersey

Sirs:

We, of the Southern California Chapter,

are looking forward with great anticipa-

tion to vour forthcoming i1ssue depicting

‘Two Decades of Interiors 1960,

We are

%\'Tl':I COONYEeT RN :|||Fll ]Jil.l'h' ir

extremely grateful for the excel
iven the National

lT'1TI1|'|1 I'l AEFners .'[E'Hj =in

L) | I!.r.

cerely hope our future activities will

warrant voul

continued renerosity

Hughes, President
Southern Califormia Chapter,

Larry C.
N.S.I.D
L.os Angeles, California

National Interior Design Month

SIirs:

| want to say that your Naticnal Interior
Design Month feature was very gratifying
to all of us,

that this

for yvou stated very simply

promotion was for the entire

industry, as indeed it was.

Those of us who have been in the field for

more than 25 yvears felt that it was a pro-

gressive step, and a unified one, taken by

the leaders in our profession and in the
field making

the public know what a great contribution

interior furnishings toward
interior designers make to our culture and
living, that it was all done
for the public’s interest and for the profit
of our industry. It is this kind of coopera-
tion that makes

satisfying to us as

to good and

what we try to do =o
professionals and as
irt"nilll‘.

Thank vou again. You alwayvs present the
best In ideas in Interiors

Geraldine Nicosia
National Viece President
National Society of Interior Designers

New York, New York

SIrs

Fabrics
applauds

The Upholstery & Decorative
Association of America
efforts in behalf of
Month. This
a tremendous impact upon the
which little more
inducement to become as aculely aware of
their need to decorate their homes as they
feel the need to buy a new car.

:fqi'lj'l
National Interior

Design month

should have
buying
needs

public, only a

[f the entire industry follows your vision
and foresight, this annual event should

L:_il]n'in,i_'\' assume 1ILs ]'i;_‘,h”.'l.il position of

great importance.

Ti‘ll'ruilbtl‘ I;l'l‘l'lll. I.I'l“*jilt’llt
The Upholstery & Decorative Fabrics
Association

SIS

On behalf of the National Society of In-
terior and myself, I want to
express our appreciation for your feature
in the October
Month.

sinee

Designers

issue on National Interior
Design This was truly a great

SUCCEss, participation was a Jjoint
effort for the industry and will make the
public more aware of the

value of pro

fessional service.

Robert 5. Lindenthal
Chairman, Board of Directors

Midwest ( NSULD
'I-If'lh alri,

hapter,
HHmois

- )
= !

On behalf of the Virginia Chapter of the
National Interion
and myself, | want to take this opportu
nity to thank wyou for the reports and
other valuable information vou give to the

Hiﬂ'il'[:‘f of I'l‘ﬂ!.;.:'lll.‘l"'

professional interior designers.

H. E. Glave, President
Virginia Chapter, N.S.1.D.

Richmond, Virginia

SIrs:

On behalf of our

wishes to

Chapter, the writer
vou for the

you

commend astute

manner i which handling the

accelerated pace of our professional facets,

are

You have shown great ability in handling
both the that
become so complex in such rapid growth
as shown In the
prises,

problems and attributes

Interior design enter

You have reported so well the exciting

mission of our profession, and made us
our obligation to provide back
grounds for mood that
non-academic
'|l;|:]H}’I. Y ou
efforts we make

mission,

aware of
gracious hving (a

has become the

greatest
force In America

well the

cultural
report Sertous
our and

adept In lending us inspiration.

Lo perpetuale vou are

Mrs. Sarah Smith
Ohio-Kentucky Chapter, N.S.1.D
Cineinnati, Ohio

'
i

I want to thank you, as President of the
Florida Chapter, for the wonderful cover-

[ efforts for National Interion
Design Month. As a member of the Na-
tional Society of Interior Designers, it is

afFe 01 our

nice to know that such a publication as
Interiors gives such support to our efforts.

Gerald V. Ward, President
Florida Chapter, N.S.1.D.
Miami, Florida




It’s so easy to project your freshest ideas with “Dacron™

at Ih € II*EII([UH’S. Even summer can bloom in fall with these

flower-kissed casements! 100% “Dacron™ polyester fiber gives them a lasting beauty that sunlight and
washings can’t faze. Need little or no ironing . . . hold their shape . .. drape as if

they were made for your plans alone. Give your imagination carte blanche . . .

with “Dacron” as your ally! @ pn®

RiE 5 Pat oo

Better Things for Better Living . . . throwgh Chemisstry

Kandel[ features these casements in 12 prints, a wide variety of colors.

L4 i FiR. N D FONT MARLS FIDENE L] 1

As Advertised In NEW YORK TIMES SUNDAY MAGAZINE—Sept. 25, 1960; HOUSE BEAUTIFUL—Oct. 1960
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For

The A.LD.

Vinyl Upholstery

plants

Harve

your

The N.S.1.D.

Settings

ki tir

Probber's

National Design Center

Exhibitions

Awards and Competitions

orporaiuon exred

llection

o rare and D

1) Melanie Kahane's
20th century
designed
Fabrics at
and Herald
Decoration and De-
1961
Mosque"™

atrium
for Greefl
A.1.D
Tribune
s1gn show
The "

fabric is

maoten
derived
from a turned wood
grille in Cairo’s old-

The

applied to

esi
fabric is
all three walls by a
adhesive
agilable at

™ O '{EJ e

neu back -
ing av
Greef]

2) Ruth
logogia

slrauss’
gitting room
in which plants,
sculpture

add

tnt-

ENgs "armtn

uitve

ACCesSSOTIES

(18t appears on

and Design

page 248 for all
ettimgs published

features

A fRTY

i ]

an

an

thi

AlD

information

Century 21 Exposition

People

American Institute of Decorators

“Decoration and f’r'.\!f!‘jif 1961" Follow W | ‘_p

The over 32,000 people who thronged the
7th Regiment Armory in New York City
from October B-16 to view “Decoration and
1961," sponsored by the American
Institute of Decorators’ New York Chap-
ter, the A.1.D.’s Resources Council, and the
Herald Tribune, were rewarded with the
largest and richest panorama of interiors
by A.LD.
time. Thirty-four
spaces of their

Design

members ever presented at
A.l.LD.-ers took
own for the occasion, and
fifty-six others were invited by representa-

done

one

tives of the decorative trades to design
thelr hundred
manufacturers

home
furnishings repre-
sented in 126 provocative settings which
illustrated the high quality of the profes-
interior designer’'s work, and intro-
duced the decorative trades’

sixteen
were

spaces, Une

sional i
latest designs,
products, and trends.

Une
settings was the

trend noticeable in a number of the
“uncluttered look”™ which
allows for greater space in living areas.
Examples of by
simplicity of design appear on this page in
settings inspired by today’s re-
laxation. Melanie Kahane Associates, Inc.,
has adapted the atrium—the main
court of ancient Roman houses—to
temporary use in a delightful leisure room
for Greeff Fabrics, Ine. (1). A hand print-
“Mosque,” from Greeflf's
World” collection
walls and contrasts dramatically

spaciousness achieved

need for
inner
con-

ed cotton, new
“Mediterranean
all three
with sofa
with tripod bases of satin-finish steel. An
and a reflecting
restful setting.

A.LLD,
effect in her
architectural

COVers
two contemporary chairs and a

antique Spanish brazier

Ilnrii L'illlllllt‘ﬁt' Th“
-:"II.}] I.

tranquil

Strauss achieves the same

sitting room (2).

feature 18 a white
sculptured wall with blue behind the grill.
The blue is repeated in the handmade cer-
Artificial light filters
cur-

Chief

amic tile on the floor.
through the casement
tain panels casting a glow the
walls. The lemon tone 1s re-
and rug.
Furniture is light in scale, vet comfortable

natural linen

On pale
lemon yvellow
peated in the sofa fabric area
In a more sumptuous vein is the luxurious
contemporary living room (3) designed by
George Von Liphart with the same purpose
i mind: a spot for conversation,
reading, relaxing—and all—the
enjoyment of art. Rug, draperies and plaid
fabric on the couch are in a variety of off-
white tones which form a pleasant back-
the art in the room. The furni-
and unobtrusive.

serene

most of

ground for
is subdued
The theme of serenity is carried over
the inner office of a
executive designed by Harvey Probber, Inec.
(4). Focal point is a handsome desk of

into

tobaceo corporation
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mahogany in ebony finish with a natural

l'eakwood which provides ideal stor-

Iil[ll
Hyre =}|:|x't- il.ll.li every ]hl_-u_-]]'b]r 1.'..:-!"“”‘.;_’ Clgl-

vENIenoce.

The predominant colors are, ap-
propriately, tobacco and black.

A special

sofa group tIt“*IL"'I:I'Ii l-j.' “;1!"»1*_".' Probber
for informal conferences is placed over a
rug of black goatskin., Upholstery of the
sofu 18 in a I-}'lnl‘. 1::]11'-'”'}.' weave of il]il.{'h.
' In front of the sofa are

tables

0l INosew L--.-Ii YENeers

Lo iy .'Hlf! l'H]r.'I.'.'{"l'.

two occasional of geometric |r!:|r;u-.~‘
simple, vet striking
in design. Blinds are in a tiffany weave of

ack and tobacco hues; and a leather wall
i coupled with walls and floor of Amtico
natural travertine with strips of teakwood.
For De Gaal & Walker, Ellen Lehman Me-
Cluskey, A.LLD., has designed a charming
8th century octagonally shaped salon with

!h+- COolor

1
French gray panelled walls (1).

1

scheme 18 taken from four “Gris et Rose’

wallpaper applied to alternate
['he 18th

tury French and Italian reproductions, in-

panels

walls, f111‘!|![u!'-- t'lr!:|'!!ii'|+'-¢ Cerl-

cluding a black lacquer game table with
four |.'r-p_:’l'n|.‘t* caneback chairs cushioned In
rose taffeta, an Italian Directoire caneback
settee cushioned in French gray taffeta, a
Louis XV
gray silk brocade and a Louis XV armchair

hergere covered in a French

in pale rose taffeta. The floor is a dark
Vers

ithe

ailles parquet with black vinyl insets;
taffeta

' i iyt "'.Ffilf.l ._':..Ih

curtains are a roze silk with

French gray (Conti

*r I.i .'.I'.".'-' 1.*-1'.I.': o ]'--": J tury
al & Walk Decoration and
': .Jilrl‘-c fi 1‘--:-'1"-' : lf Mnimniy

“Iheria'

5 [a'.lJ.'-
Desion

SIMae

g atalr) 1or

trnduces his new collection for Charak

sniow

‘; ferrrarye l'.”-n]" af \‘”_‘-!,' }'f“,_‘”;” i ites
“Interiors Nineteen Sixty,” the second an-
nual show of settings by the A.LLD.'s Dis-
trict of Columbia Chapter at the National
Washington (October

}-30 ), gave visitors a convincing and enter-

Housing Center in

taining demonstration of the special skills
and resourcefulness of the interior design-
er. The small area (four by eight feet) al-
lotted to each of the 34 designers put them
on their mettle to take the torment out of

Nearly
himself to

ol Lny space every 1Il"‘l_"..'.'::'-.'l'

addressed gaining a sensation

of larger space—and very few relied on

the obvious mirrored walls. Those who did

employ mirrors did so in unusuaily crea-

Lillian
mirrore.l

Live ways
Walsh

panel at the el

such as the setting by

(photo 3) where a tall

was used not to double the

g1z¢ of the setting but to ' a sense of
esCipe from HH' small enclosure. The iil!‘;.‘,‘t‘
wallpaper mural of Japanese women gives
but
which destroys the flatness of

movement,
[hl‘
VWill. T 118 1020 1eT - "il. cnelre ) " = || 1-
1. T} K ller-Fauchere mural shin

gentle sense of

a strong

back

mered in copper, gold and silver leaf; a
Edward
Fields in tones of palest yvellow, pink and

carpet of scattered blossoms by
white, and a pink
shelf, were in tune with the soft and femin-

ine setting.

John J. Greer, in his Spanish vignette (4),

[”f!.'

sed on a mural by William Galpin

Radel leather writing

which simulated a portal and colonnade
in :im-}} ;wrﬂiu,-rtiﬂ.'l*, The Hl‘il}' color was in
the mural and in the Madonna and Child
painting by Douglas Teller.

An antique Spanish chair covered in hand
woven fabrie by Dorothy Liebes and an an-
tique iron standing candelabra against
textured walls completed the scheme.

In Robert W. Borum's traditional setting,
an illusion of depth was achieved by an
iron railing placed in front of an enormous
mural on the back wall, giving the viewer
the feeling of gazing out on a garden.
One of the more elaborate settings was 2
glamour bathroom by Stephen Jeffery in
French blues and white. Unusual feature
was a shower curtain in a treated fabric
which rolled up like a window shade, but
from the bottom. The same fabric, an ori-
printed chintz, with
vinyl and used as a floor. The limited space

ental was covered
was enlarged by the use of a blue grille
which filtered the light to create pattern
and diffuse the garden picture beyond.

The gala atmosphere of the show prevailed
even in the open spaces and outside boun-
daries, with colorful fabrics in clusters of
tall classic columns, and the outer walls of
the booths
and wallpapers, Shown below at opening-
night festivities (photo 5) are Mrs. Cham-
bers; Carlos “Top” Recker, President of
A.LLD.)'s D. C. chapter; and J. H. Leroy
A.LLD.'s National President.

exhibition covered in fabries

Chambers,

Vignettes by Lillian Walsh (3) and John J. Greer
i4) in Interiors 1960 show. At opening night (5

Mrs
*‘i'i"\'.

Chambers, Carlos Recker, J. H

national

Leroy Cham-

A.1.D

president of
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A.l.D.'s
Celenn S

officers of
prestdent

elected
Chapter,

Newly
ehra '-J\.':—r”h"”

md secretary Grace Harlar

it thet

at the Chapter’s

Winners of the 3rd annual student design
A.LLD.'s North
Chapter announced by
Mihailoff, A.l.LD.'s

Education Committee at the awards dinner

competition sponsored by

California were

Frances Chairman of

held at the Fior d'ltalia in San Francisco

on September 14. Principal speaker at the
affair was Dr. George D. Culler, A.1.LD. Ed-
ucation Associate and Associate Director
e san Francisco Museum of Art.
First Prize. £1.000

State College

vear's winners

-‘:'!"'-':t."irfl of SAN Joge
{shown
."'I g,

hara

from
Second Prize, $500—Bar-

San

below receiving his award
MihailofT) :
Drotleff,

Second Prize, $500

Jose State College:
Koch, Ru
dolph Schaeffer's School. Honorable men-
Eugene F.

Crafts:

Barbara

tions went to:
Arts &
,I'u-;n-, f‘;:lif*ri"r:iu.

Costa, California
Julie Williamson of San
used for
further study in interior design in a school
of college level, aceredited by the A.LD.
For this year's competition, the students
were asked to

The scholarship money must be

design the living room and
dining area of an apartment in a building
such as the Comstock in San Francisco for
a family including parents and two chil-
The

signed to be suitable for small gatherines

dren of college e were de-

rooms

as well as for formal parties.

Nat'l Society of Interior Designers

\.l['_--.-:.'l' 1"'.“"":'*-"1' fh gign

The ~.+'Ll|r1ti ;H‘H'I_U;l], observance of N-’l:i“]’iil:
Month
October 18) inspired nationwide participa-

Interior Design (September 18-
tion, as evidenced by the photographs at
The National
Desgigners, originator of the event, (Inter-

right. Society of Interior
Tite. # .‘":1-;1!1-;]]}}[_*1' 1960, pages 156-139) was
joined by 16 other organizations this vear
in promoting the work of the professional
interior designer and the decorative fur-
nishings market.

In New York, the N.S.1.D. stag
Chinie at the
auditorium on
N.S.LLD.,
photo, right) and introduced the N.S.1.D.
speakers at the table (left to right): Dede
Draper with
William
ing Children’s Rooms";
(“The

redd 1 Desien
School of Design
Marion Flor-

moderator (see top

Parsons
October b,

sheim, was

{co-chairman of the event

Gulden) who spoke on “Design-
Geraldine Nicosia
Interior De-
(“How Pro-

Work") ;

Meaning of National
Month") ; Michael Gree)
fessional Interior
Edith Gecker (* Dividers and their
Uses in the Home"”) ; Peter Lauck, N.S.1.D.
Member from H. B.
nor (“Approach to Color in the Production
Paul MeCobb  (“Built-In
Storage Units in the Home") ; and Marvin
It Controls
A question and answer period

.‘~i1,.'|!
Designers
Room

Trade Lehman-Con-

of Fabries”)

Culbreth (“Lighting and How
Our Lives").
followed the talks.

Design Clinic held by
N.S.[.LD.'s Northern California Chapter at
the Bella Pacifie Theatre in San Francisco

A similar wWas

on September 27. Moderator of the Clinie
N.S.LD, of the J. H.
Thorp Company, who is pictured at right

was Charles Davies,

flanked by guest speakers Robert Hering,
N.S.1.D., of Allied

“Color

Contractors, who dis-

and Color Coordination”;
Marconi of the Robert E. Sylva
Company (“How to Buy the Best”): Don-
ald Rumsay of
(“What's New in Wallcoverings™): and
Wwvnn Shaffer, N.S.L.LD., of Western Con-

tract Design (“Hotel Housekeepers'

cussed
Chris

Rumsay Associates

Tips
for the Homemaker").

ances Mthailott
presents frst
Sevison

alifornia’'s Chan-

John

immtial
'E""l

student

Right: U.C.L.A

students’

design
office
tion room in N.SI.D's
annual Decorators
Show in Los Angeles

recep-

Above: Marion Florsheim (at microphone) in-
guest speakers m NS.I1.D.s

Clinic held at Parsons School of Design

troduces Design

Davies,
Desgion

Hering,
NSID

ashaffer,
Clinic

Rumsay, Marconi, at
in San Francisco.

Abope Committee JTHFH NSID.''s 8§ r..'llh_fu?"r-'r!
Chapter seuted in the vignette they contributed
to Los Angeles Home Furnishings Mirt for
National Interior Desion Month

The jovial group in the photograph above
comprises a from N.S.I.D.'s
Southern California Chapter snapped in
the special vignette for National Interior
Design Month which they set up in the Los
Angeles Home Furnishings Mart. Stand-
ing, left to right, Michaels,

Tina
N.S.1.D.; (Continved on Page 257)

commitiee

are:;




Salby Wikliomd

2500 WEST OGDEN AVENUE, CHICAGO 8, ILLINOIS
SHELBY WILLIAMS OF CALIFORNIA, INC., 1319 EAST WASHINGTON BLVD., LOS ANGELES 21, CALIFORNIA

SHOWROQON i TROIT . NEW YORK CITY - DALLAS

MNo. 6175

INTERIORS / November 1960




215t Century as foreseen by the designers,
The exposition will provide 400,000 square
feet of exhibit space in permanent build-
ings; 350,000 square feet in temporary
structures; and 550,000 square feet of out-
door area for the construction of pavilions,
shops, restaurants, and amusement attrac-
tions.
The site will be divided into Five Worlds
of Century 21. The World of Seience, core
of the fair, will occupy 6'2 acres, with
five majestic towers highlighting its en-
trance (see photograph at left). The Sci-
ence Pavilion, a complex of five structures
joined around a courtyard pool and foun-
tains, will feature a “spacearium” to en-
able visitors to study the solar system as
if from a point in outer space. Architects
. of the Pavilion are Minoru Yamasaki and
' Associates of Detroit, an' Naramore, Bain,
Brady and Johnson of Seattle. Exhibits
will be designed by Walter Dorwin Teague
and Associates of New York.

"

UU.§5. Secience Pauvilion part o] the

£9 0 0 federal program of partici=-

pationm in Seattle, Washington's Cen-

tury 21 Exrposition in 9862, At right

Erterior of Washington State’s $4 .000.=-

r'.I.-I:,I-,t,:f::'.,;,:l, '}-'-.; :F;alg :H;r..ilf;- ' - The World of Century 21 will be repre-
mary architect for the exrposi \ - sented inside a 160,000 square foot Coli-

seum designed by Mr. Thiry (the interior

and exterior of which appear on this page).

Displays in the Coliseum designed by Don-

ald Deskey & Associates of New York will

show how man will live, work, and play

in the coming century. Vehicles for future

air, land, and water travel (a car without

wheels, sky ride, and heliport) will be de-

signed and produced by international firms

Herh Rosenthal, primary exhibi=

as prototypes of technical advancement.
Visitors will see full-size models of homes,
office buildings, factory centers and food
Using distribution centers of the future.
Plans Discussed at Waldori slides and motion pictures, newscaster The World of Commerce and Industry will

Chet Huntley took the audience on a guided contain 23 acres of covered and open site

Century 21 Exposition in Seattle for the betterment of mankind.”

¢ preview of the first Space Age tour of the T4-acre exposition site one mile for American and international displays.

World's Fair—the $70 million Century 21 from downtown Seattle. Two acres will be devoted to the Waorld of
' featuring outstanding international
artists and art productions. An 1l-acre

of man’s life tomorrow as it may develop World of Entertainment will spotlight

tists, educators, government officials, and from his industry and

l'-"-|"‘“‘.“1““ to be held in ?'“'":H'[tl*. Wash- Aim of the |-'_~{|m_=-:it':|-|| 12 to “offer an in- Art.

ngton, for six months, starting April 21, sight into the world of Century 21—a view
1962, was presented by a group of scien-

[ W

ingenuity today.” performing arts in the Concert Auditorium

businessmen at a special briefing session Paul Thiry, F.A.LLA., has been appointed and Arena; sports and spectacular events

at the Waldorf-Astoria on October 19, “At primary architect, and Herb Rosenthal, in the Stadium; and the latest in recrea-

Century 21 Exposition,” stated U.S. Sena- primary exhibition designer. The architec- tion and amusements in “Gayway 21." Fif-

tor Warren G. Magnuson of Washington, ture will exemplify the finest of contem- teen acres will be devoted to the Boule-

‘for the first time the United States will porary design and embody 1deas, concepts, vards of the World with bazaars, restau-
the

he story of how science is working and materials which may prevail in the rants, and an international park.
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Emily Malino Associates designed this decorative fireplace with chimney face and side wall in unglazed tile of 234" squares, c.e. in Sand Gray Textone with special design of 1'4¢" squares and 2%s" oblongs

c.e. in Black, Sand Gray Textone, White and Rust Brown. Raised hearth is glazed Crystalline tile in Scored Design SD-4 in 362 Crystal Black. Color Plate 118

Ye.*‘;; ”"*"‘K e UsSing tie In ING 1QC ?"*“iS' Thank good-
ness the days are gone when people thought of ceramie tile only for bathrooms.
Nowadays, designers and architects are creating pleasing new effects with tile in
many areas of the home. It’s so attractive and so practical-—with permanent colors

that stay bright and beautiful with such easy care and no

CERAMIC TILE

merican
full color booklet “Color Planning with Ceramic Tile”. | 0|ean

upkeep. To spark your own ideas for using tile, send for

AMERICAN OLEAN TILE COMPANY « EXECUTIVE OFFICES: 1558 CANNON AVE., LANSDALE, PA. « FACTORIES: LANSDALE, PA., OLEAN, N. ¥
LEWISPORT, KENTUCKY « MEMBER: TILE COUNCIL OF AMERICA, PRODUCERS" COUNCIL » A SUBSIDIARY OF NATIONAL GYPSUM COMPAN?}




London House
Design Center Project Makes U.S. Debut

LLast winter, the National Design Center,
in collaboration with the National Associ-
ation of Home Builders and the National
Center, architect
Herman York and interior designer Tom

Housing commissioned
Lee, A.LLD., to design a typical American
home which would illustrate the high level
of design possible in a $24,000 home by
designer-
builder-manufacturer. “London House,” as
it was dubbed, had a triumphant showing
Ideal Home Exhibition (In-
May 1960, page 14), and has now
come home to be reproduced in 13 states.

1'IH5-t‘ t‘t‘-ll:t]‘mrn[inll Iu-tu'm*n

in London’'s

Leriors,

The first model has appeared in Somers
Point, New Jersey, built by Carl T. Mit-
nick, chairman of the board of trustees of
the N.H.C., and is a joint venture of the
Housing Center and the Design
with the aid of fifty top U.5.
ers of materials, furnishings and equip-

Center,
manufactur-

ment.
One of the house, which
was designed by a special committee of the
N.A.H.B.'s Builders
with Tom Lee, A.L.D,,

11“11

features of the
Research Counecil,
as interior designer
structure which is
easily adaptable to every climatic condition
to be found throughout the United States.
(Other building the London
House include Philadelphia; Latham, New
York: Ralston, Nebraska:

coordinator, 18 a

localities

Tallahassee,

Living room and

Housze

2) Mediterranean Room b New Directions in
ented by the Gen-
¢ral Tire & Rubber Company at Savoy-Hilton
}) Manoir Salon in red in same shou

Vinul Unholstery"™ zshow pre

20

Florida: Roswell, New Mexico; Toledo,
Ohio; Springfield, Massachusetts; Tempe,
Atlanta, Georgia: Fort Worth,
Tulsa, Oklahoma; Pueblo, Colo-

Arizona;
Texas;

rado).

The living room coordinated with a spaci-
ous entrance hall (1) typifies the “open”
look characteristic of London House. A
marbleized Amtico vinyl floor (American
Biltrite Rubber Company) and translucent
woodcur]l panels used for window screens
(U.S. Rubber Tropicel) give a coordinated
look to the two areas. In the living room,
autumn tones of the walnut furniture (Di-
rectional Furniture sand-
colored walls, and vinyl floor are keyed by
rug (Bigelow-Sanford Inc.). A
fover chest (Heritage Furniture
pany), Westinghouse TV set,
lamp (Paul Hanson Inc.),
(Jo Mead
Burlington

Showrooms),

an area
Com-
brass table
wooden Indian
upholstery by
the

and
Fabrics

Designs),
House complete

scheme.
Exhibitions

Tom Lee Stages Show For General Tire

“New Directions in Viny]l Upholstery,” an
exhibition of nine stunning room settings,
illustrating the uses of vinyl and fabric
upholstery in rooms of different purposes,
atmosphere, and periods, was staged by
Tom Lee, A.1.D., for the Plastics Division
of the General Tire & Rubber Company at
the Savoy-Hilton Hotel in New York City

on September 28. The settings, by Color
Consultant Arthur A. Brill, were so ar-
ranged that one moved from room to room
in natural progression, following the colors
of the spectrum.

The Mediterranean Room (2), a con-
temporary living room with Dunbar furni-
ture designed by Edward J. Wormley,
A.LD., featured Bolta Cirrus white floor-
ing (Bolta Floors, a product of General
Tire used throughout the exhibition). a
mother-of-pearl-like expanse
which followed up the walls in three wide
panels. Patterned citrus-colored vinyl
bands also ran up the walls. The sofas
were upholstered in the same lemon and
tangerine pattern and back-cushioned in a
lemon-fabric; the chairs’ upholstery was in

sumptuous

the same tones of combination vinyl and

fabric, both of striated texture.

The simplicity of the Mediterranean Room
was contrasted with the opulence of the
red Manoir Salon (3), part of a three-
room French suite. The walls were covered
in Bolta “Prado,” a garnet vinyl with a
cut velvet feeling. The furniture by Yale
Burge (with the exception of a sofa by
Thayer-Coggin) featured a Directoire
wing chair upholstered in the same ma-
terial as the walls. The flooring was a con-
Bolta-
the suite’s bedroom,
topped with raspberry rugs by Bigelow-
Sanford. The teardrops of the erystal
chandelier point to gracious dining.

tinuation of a Versailles parquet

floor vinyl used in
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Sherle Wagner combines elegant design with washable durability to create
the most exciting wallpapers in the world. This one 1s called Byzantine.

Hand Hocked on IJfll]lr.l_I "‘n.qt[ll:it_- book ol [I|r'|1r[:l]1!| e collection 520, Sherle Wagner Inc., 195 East 57th Street. New York 22. New Yo o S

Represented in California by Kneedler-Fauchere; in Chicago by S. | Campbell; in Miami by \. Robert Schoen
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To the extensive and impressive list of
traveling exhibitions sponsored by the
Smithsonian Institution may be added the
invigorating “Japan: Design Today,” as-
sembled in collaboration with the Walker
Art Center in Minneapolis and the Japan
Design House (Jetro). On view at the
Center from October 16 through Novem-
ber 20, the show offers the best of contem-
porary Japanese design in the fields of tex-
tiles, ceramics, woodenware, metals, china,
nd glassware, as well as toys and semi-
ceremonial objects chosen by Meg Torbert,
design curator of Walker Art Center, dur-
ing a 9 week tour of Japan.

Both industrial design and crafts were
considered, but according to Mrs. Torbert,
the most interesting material available was
in the crafts area. Furniture design was
found to be weak, though materials avail-

ble “would make any designer envious.”

Appliance design was also found deficient
and lacking :-'un]lh]'hih‘:ltiull for Western use,
In the crafts, however, Mrs. Torbert found
humble objects, carefully and ingeniously
contrived from available materials and re-
flecting the thoughts and emotions of the
people who made them.
T'hree examples of the erafts displayed in
the exhibition appear below. The three ash
trays by Tsutomu Hiroi at far left are fine
examples of North Japanese ironware,
ind-cast by hand. Their simplicity is
matched by the plain lines of the iron ket-

tle to the right. The four lacquer bowlsg hy

Sugixama Shoten at the bottom of the
page are lightly stained to show natural
wood grain.

Also included in the traveling show are
wooden salad bowls, travs, chests, beauti-
fully crafted bath buckets, soap stands;
pottery from several regions, with glazes
and decorations characteristic of their par-
ticular area; individual pieces done at
home by cottage workers =0 that each ob-
ject has individuality.

Museums presenting the show after the
Walker Art Center preview include: Mu-
seum of Contemporary Crafts, New York
City; Institute of Contemporary Arts,
Boston; M. H. deYoung Museum of Art,
San Francisco; Museum of Science and
Industry, Los Angeles: John Herron Art
Munson-Williams-
Proctor Institute, Utica; Galleries of the
Cranbrook Academy of Art, Bloomfield
Hills, Michigan; and Montreal Museum of
Fine Arts, Montreal.

Institute, Indianapolis;

(sracie s Japanese Tea Honge Makes Debut
Further recognition of the delight Ameri-
cans are taking in Japanese art and cul-
ture was evident by the importation of a
full scale model of a pre-fabricated Japan-
ese tea house by Charles R. Gracie & Sons,
dealers and importers of Orientalia. De-
signed by a prominent Japanese archi-

tect, and faithful in line and detail with

all the important features of the classic

tea house, the graceful importation was

placed on display at the Gracie building in

New York City and may be purchased for
sx 000,

Distinetly Oriental with its sloping, peaked
roof, delicate fretwork, bamboo gutters
and downdrains, the house consists of one
room and an enclosed porch with total floor
space measuring 15 feet by 16 feet, 6
inches (see photo, bottom right). Walls in
front and rear of the house are sliding
shoji panels, and shojis also enclose the
porch, permitting a flexible flow of light
and air.

Japanese appreciation of pure lines and
unadorned simplicity dictated the use of
hand-rubbed and hand-waxed Cypress
wood, carefully chosen for beauty of grain.
Floors are covered with 2-inch thick tatam:
mats, and the ceiling i& bamboo-slice woven
with string. A cotafsn (seating well) is
centered in the room and a lacquered table,
seating six, fits over it for the tea cere-
mony. Other features include a fokonoma
or corner alcove in which the Japanese
place a hanging scroll and flower arrange-
ment: and a large double closet with slid-
ing decorative fusuma panels and four
storage drawers below, Storm doors housed
in special enclosures pull out to make the
house water-tight, and the roof and walls
are insulated.

What uses can an American make of the
tea house? A unique and useful poolside
addition is one suggestion; or a country
summer house or beach adjunet.

Belou A IITi'-T-]"II"ZL ated tea house made in For-
nosa and imported to America by Charles Gra-

e & Sons, Inc. for display and sale

Left: Cast tro

in Smithsonan'

I fshiraus featured
§ “"Japan: Destgn
Today" show at Walker Art Cene-
ter. Belou iron Kettle and lac-
gquered bowils, all Japanese crafts

in sameé shou
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The next sound you hear will not be a mother screaming.

! ;" HThe“lnwsuble" Chair*by Laverne washes cleaner than the child. It isoblivious to cats, dogs,
~~ canapés and coffee. It is very comfortable; the recommended chair for reading Proust or
L TN -,Ntchmgf‘%tnd.” In crowded rooms it seems to take no space, delighting all who see it.

LAVERNE= FURNITURE, FABRIC, WALLCOVERING
NEW YORK: 160 EAST57TH ST.N.Y.22.N.Y.,PLAZA 9-5455 /CHICAGO1 6-162 MERCHANDISE MART, CHICAGO 54, ILL WHITEHALL 3-2455 / DALLAS: 270 DECORATIVE CENTER,
DALLAS 7.TEXAS. RIVERSIDE 7-8097 /MIAMI: 4100 N. MIAM| AVE., MIAM! 37, FLA,,PLAZA 7-8693 /OPENING SOON: LOS ANGELES: 144 N. ROBERTSON BLVD. LOS ANGELES 48 CAL




News of Additional Exhibitions

'our exhibitions worthy of note have been
presented across the land in the busy fall
season. The Madonna and Child illustrated
above is a green bronze statue by Joseph
Delauro featured in the 2nd National Re-
Art by the

" "
HEZIoOUs

Exhibition sponsored

Holy Name
in Birmingham,
with Irv-
ing A. Duffy, a vice-
president and diree-
tor of the Ford Mo-
tor

Parish

Michigan,

Company, as
chairman.
Madonna

general
Below the
appears another en-
trant in the national
invitational ecclesi-
astical and religious
art show Hans
Moller's “Crown of
Thorns.,”" an oil
painting in black,
white, blue, red-
brown and purple. More than $3,000 in cash
prizes were awarded to the more than 100
artists who accepted the invitation to ex-
hibit their work for the purpose of stimu-
lating interest in and appreciation of con-
temporary Pictured
are the exhibition judges examining works
by Trina Paulus, Sarkis Sarkisian, Bert-
hold Schewitz, Karl Drerup. The jury, left
to right, 1ncluded: David R. Campbell,
\.LLA., president of the American Crafts-
men’s Council; Maurice Lavanoux, editor
of Liturgical Arts; Reverend Michael Kol-
tuniak. The exhibition, planned as a bi-an-

religious art. above

nual event, was held on the grounds of St.
Regis Church in Birmingham
510 s ass

{ October 3-

The striking floating aluminum-plastic
sculpture suspended and shimmering like
a satellite in the inky sky (right) is the
unusual work of Barbara Blair, a young
Long Island housewife, who will have her
first one-man show at
the Architectural
League of New York
( November 28-Decem-
10). Miss Blair's
sculptures in various

ht'l'

modern materials
have won her prizes,
including the Burrows

Foundation Award. Included in the current
show 1s a trio of large abstract ballet fig-
ures of Plexiglas, each laced with 5,000 to
R.000 feet of
delightful,
weight. . . .

nylon cord which achieve a

airy spirit, despite their

An exhibition of “Ceramics and Fabries”
at the Silvermine Guild of Artists in New
Connecticut, last month intro-

new conceptions in crafts

Canaan,
duced several
media with special application to architec-
ture and interiors. Tauno Kauppi, painter,
and head of Silvermine's Cer-
amic Department, showed three handsome
wall pieces he calls “clay

ceramist,

paintings”

which are arrangements of clay pieces set
in plastic; one is shown at bottom left.
Sylvia Carewe, another painter, displayed

abstract, brilliantly colored tapestries of
her design which were executed at Aubus-
son (one tapestry 1s glimpsed in the far
right of photo below). Lenore Tawney, an-
other tapestrist, concocts fragile, gossamer
compositions of various threads in highly
poetic renditions. George Wells' beautiful
rugs; Hui Ka Kwong's ceramie vases ro-
mantically glazed in waves of vellows and
blues; William Wyman’s powerfully
shaped ceramics (see cluster of three in

Above
[eft by Tauno Kauppi
of Nnred clay pteces set in plastic; about 4 feet
wide. Below: Part of “Ceramics and Fabrics™
erhibition at Silvermine Guild of Artists in New
Conaan, Connecticut

Barbara Blair's floating sculpture.
“Underground Scene,”
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foregeround) : Jane h.'n:;n]u':-c wWiLLy ceramic

Harmon'’s fanciful

.'-LHHH.’:]‘*', ]‘;IH!H- Sstone
lanterns and jewel boxes in rough textured
turquoise glazing: and the weavings of Lili
Blumenau, and the late Mariska Karasz,
were among other high points in a show of
high general There were 16
weavers and 20 ceramists in all. The exhi-
bition, imaginatively

f-\:ri'”t*nl'r.

installed by Tauno
and Jane Kauppi in two large exhibit halls
at Silvermine, October 27, but

some pleces are on permanent

l'][i:"ﬂt'll T

VIew. .

At Steuben Glass in New York City, twen-

ty-one new collectors’ pieces of engraved
crystal have been placed on display. Many
are ﬂ('li]piiil';t] in concept, ‘l.'.ilh the sohid
crystal shaped and engraved to achieve a
sense of deep, transparent space. At right
we show the exquisite “Four Seasons,” a
whimsical interpretation of the subject in
four fragment-like engraved free forms.
Spring is a tattered old man caught in an
the wind and
sun: autumn, a festival dance performed
on a dry leaf; winter, a tired old man col-
lecting dried branches of the past year to

warm himself as snow falls. The glass de-

April shower; summer is
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Above: The Four Seasons at Steuben Glass

Donald Pollard of Steuben
(Glass: the engraving design by painter and
graphic artist, Jacob Landau.

sign 18 by

Among the other works on display are
twelve engraved crystal plates designed by
Don Wier depicting the signs of the zodiac
in their locations
arainst the seasonal pattern of the skies.

approximate stellar

FThraungh January B, The AdAris of Denmark : pre-history
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City (See Exhibitions, page 24).
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1-31.

Revolutionary
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fongress. New York Coliseam.
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Jlannary 310, Grand Rapids Winter Furniture Warkel.

Grand Rapids, Michigan,

January 6-15. International Home Furnishings Market

and ,"rl asrglive lereanarrgea LTI “d'rr'l'l .,\'Illl.l'l ]

Mart and Amerieran Furniture Mart, Chirago,

Mrs. Webb Presents Jowrneyman Awards
On September 29, Mrs. Vanderbilt Webb,
guiding light of the American craft renais-
sance and chairman of the American
Craftsmen’s Council, presented the annual
Journeyman Awards to twelve students at
the Isabel O'Neil Studio Workshop in New
York City, a unique repository for ancient
skills in painting and decorating furniture.
Awards are presented to students who dis-
play mastery of six techniques in antiqu-
ing, gilding, and advanced finishes applied
to furniture. This year’s winners included :
Margaret Abrams, Marie Combs, Justine
Laurie Johnson, Jack Kleiser,
Franceska Rose, Jean Sherr, Paula Tim-
merman, Sally Van Lier, Frieda Wenger,
Lee Wurlitzer, Millicent Zahn.
The award ceremony was held at a preview
of an exhibition of almost 100 examples of
work in leafing, gilding, marbleizing, tor-
toise, lapis lazuli, lacquer, faux bois, and
malechite, completed by students during
the past year. Their work displayed old
techniques with many modern adaptations.
(Awards Continued on Page 260)

Corbin,

(For Your Imformation Cont, on Page 35)
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A sampling

Below:; ARCHITECTURAL DESIGN, vol. 30,
no, 9, l:{".-'!ir- f',.-':.'.:tr'l?.nr'ﬂl.' TL‘IH.’!" .'.H 'lrrn--
conver, Canada, trom o collection ri_.l" new
theatres featured in this 1ssue,
ARCHITECTURAL DESIGN, a large slick
monthly, offers professional coverage of
international architecture and design.
The Standard Catalogue Company, Litd.,
26 Bloomsbury Way, London; $6.20 a
vear c¢/o Wittenborn & Company, 1018
Madison Avenue, New York.

Below: WERK, vol. 47, no. 7. Iron sculp-
ture by Georges Schneider in Switzerland,
subject of one or the many short articles
in this issue covering art, interiors, and
architecture all over Europe.

WERK, a handy professional Swiss art-and-
design magazine, entirely contemporary;
monthly; Buchdruckerei Winterthur AG,
Technikumstrabe 83, Zurich., $11.26 a
vear, ¢/o Wittenborn.

Above: DOMUS, no. 369, Hall of an Italian
B H’H.‘Hrf house h."f _.”H'a'r’lr ZH‘HHH::, J’IJ"HIH an
extensive article on a wnew residential
center on Capo San Martino.

DOMUS, the internationally famous Italian
review of architecture, interiors, and de-
sign, is published monthly by Gianni
Mazzochi, Editoriale Domus S.A., via
Monte di Pieta 15, Milano, edited by
architect Gio Ponti, Text summary in
English. $20 a vear ¢/o Italian Publishers
Representatives, Inc., 1475 Broadway,
New York.

>
=4

&

Above: BAUKUNST UND WERKFORM, vol.
13, no. 7. Chemistry department of a uni-
versity city in West Pakistan by Richard
Docker, to which this entire igsue 18 dedi-
cated.

BAUKUNST UND WERKFORM, a large slick
monthly, offers detailed surveys of inter-
national architecture and design projects.
Verlag Nurnberger Presse Druckhaus
Nurnberg GmbH & Co., Marienplatz 5,
Nurnberg, Germany. $11 a year, ¢/o
Wittenborn,

magaszilineas

Below: ART & DECORATION, no. 82, Library
of a Louwis XV style house in Neuwuilly,
from a comprehensive survey of rural
French residential interiors in this 188ie.
ART & DECORATION, slick, beautifully illus-
trated in color and black-and-white, is
the best potpourri of French homes, in-
side and out. 7 times a year; Albert Levy,
¢/o Librairie Central des Beaux-Arts, 2
rue de l'echelle, Paris. $15 a year, c/o
LLibrairvie de France, 610 Fifth Avenue,

New York.

J-Aiﬁla‘

-
Wiy =
"I Below : PROSPETTIVE, no. 22, Rendering o)

a stage set for “Il Barbiere di Siviglia,”
from a delightful portfolio of scenogra-
phy and costiume design dominating this
is8ue.

PROSPETTIVE, a big beautiful Italian mag-
azine, offers a rich and random harvest
of all facets of design, notably architec-
ture and stage settings, old and new,
Eight issues a year; Casa Editrice Gor-
lich, via del Politecnico 5, Milano, $12
annually e¢/o Wittenborn,




Above: TECHNIQUES & ARCHITECTURE, vol.
20, no, 4. 17th century summer housge of
the Japanese empevor at Kyoto, from
the magnificent historical survey of archi-
tecture to which this issue 18 dedicated.
TECHNIQUES & ARCHITECTURE, a French
bi-monthly, monumental in size, scope,
and editorial excellence; Auguste Perret,
19 Rue de Prony, Paris. $14.50 a year
¢ o Wittenborn.

Above: L'ARCHITECTURE D'AUJOURD'HUL,
no. 89, Garden mural behind a Parigian
apartment-building, from a portfolio of
new apartments all over the world cov-
erved extengive "I."" ine thig igsue,
L'ARCHITECTURE D'AUJOURD'HUI, a big
thick bi-monthly review, offers complete
professional international coverage of
numerous modern architectural projects.
André Bloe, 5 rue Bartholdi, Boulogne,
France. $16 a vear ¢ o Wittenborn.

Below: MOBILIA, no. 62, Ceramic vase by
Lizzie Sehnackenburg, whose witty works
are presented in this issue accompanied
by a dialogue-poem, with other equally
delightful articles on art and furniture.
MOBILIA, Denmark’'s superlative monthly
review of arts, crafts, and modern furni-
ture, claims international renown for its
graphic and pictorial presentations. Text
translated in English. Snekkersten, Den-
mark; $15 a vear ¢/o Wittenborn.

Below: MOEBEI DECORATION, no. 6/60.
."h.w;:fn‘u at the Dritish Industrial Fair,
from a survey ol th vork of Britain's
leading industrial desiguer Misha Black.
MOEBEL
stonal tri-lingual monthly concerned with
international interior design and home-
furnishings. Konradin-Verlay Kohlham-
mer GmbH, Danneckerstrasse 52, Stutt-
gart, Germany. $§9 a year ¢ o Witten-
born.

DECORATION, a glossy profes-

Above: CASABELLA, no. 239. Perspective
i f projected National Library in Rome,
one in a series of wrban developments
!"H.'r_-.' covered in this issu

CASABELLA, a

polemic monthly on international archi-

large, professional and
tecture and town planning, is edited by
Ernesto N. Rogers. Text summarized in
English. Editoriale Domus, via Monte di
Pieta 15, Milano. $20 a year, ¢ /o Ital-

1an Publishers Representatives.

Above: ARCHITEKTUR UND WOHNFORM
INNENDERKORATION, vol. 68, no. 5. Stair-
Clls T hotel ,U'“'-‘I" H. rrom an artricie
on architecture in Bulgaria on the Black
w0,

ARCHITEKTUR UND WOHNFORM INNEN-
DEKORATION, a handsome, detailed presen-
tation of interiors, furnishings, and arch-

itecture in Germany and elsewhere. Eight

times a year; Verlagsanstalt Alexander

Koch GmbH, Stuttgart, Germany. 39.50
annually, ¢ 0 Wittenborn.
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Above: el Peter
Voulkos pulling wp a large eulinder. Illus-

Frx';rrrh'u cera I'H.'.N‘f

tration Hrom Ceramics. f:-_:,r (Glenn C. Nel-
BN . i Ilurll'{"g""- ] a i irr _x‘l IlfH”“".\: :‘J r'frfj!‘r;f-
and instractive photographs of  the

i i'lf.'.'."l"-rh]flr'._l'"_li' jlflrf'l NN
Excellent ceramic textbook

\-\‘ JII-""“.F". Tl"_'” Pil_r,l ]l.'"1

hlack-and-white

CERAMICS. by Glenn C

2ub  pages 210 "rhu.*---
Holt, Rinchart, and Winston, Ine.,

383 Madison New

graphs
Avenne. York. $5.95.

This handsome textbook by leading cera-
subtitled
in effect, it is an illumi-
nating and thorough presentation of all
aspects of this important craft, of equal

mist Glenn Nelson is modestly

a “studio guide;”

interest to students, experts, and laymen.
The major portion of the book is devoted
to a graphic discussion of how-to-do-it,
accompanied by 103

gera |lh.-~. :"u t]

step-by-step photo-

forms of ceramics are pre-

sented, from simple tableware and vases
to statues and enormous wall sculptures,
Each from the preliminary mold-
ing of the clay to the final glazing, decorat-
and traced with
photographs of

‘P!'FH'P‘-;.-' :

firing, is detailed

ceramists at

ing,
close-up
work, accompanied with fully explanatory
text. how-to-do-it am-
plified by complete chapters on the mate-
rials themselves

The lessons in are
chemicals,
with indexed refer-
ence tables on chemical properties, glaze

clays, glazes,
and studio equipment

and clay recipes, and recommended firing
temperatures.

Mr. Nelson has interspersed his text with

30

photographs of work in all

kinds of ceramics, showing the enormous

exemplary

refinements and variations in technique
possible. One chapter presents a pictorial
survey of modern European ceramic work

English, Danish, Swedish, Finnish, Ger-
man, and Spanish—ranging from the fine
stoneware of Michael Cardew
Nathalie Krebs in Den-

whimsical and

traditional
in England and
mark, to the fantastic
such Sweden’s
Stig Lindberg and Finland’s Oiva Toikka.
The most fascinating section of all is Mr.
Nelson's the history of
ceramics, pointing up not only how little
the nature of the craft has changed, but
also how graphically ceramics reflect the
culture and living habits of different coun-
tries and eras. The pictorial historic sur-

shapes of INNOvVAators as

review of long

vev includes Neolithic, Bronze Age, ancient
Greek,

'-I.HII

Chinese, Persian Spanish,

Pre-Columbian

Early
English examples.
Handy guide to antiques

THE ANTIQUE COLLECTOR'S HANDBOOK /hy
(George Savage. B'g” x 5'%”, 304 pages with
accasional black and white drawings by
Frederiek Curl. Barrie and Rockliff, Lon-
don, 1959, Sole U. S, digtributor: Interna-
tional Publications Serviee, 507 Fifth Ave-
nne. New York., $6.95.

In this day and age when antiques and
period-mixing of all kinds are playing im-
portant contemporary interiors,
The Collector's Handbook
prove a quick source of information for
interior well as for the
“neophyte collector” to whom the author

roles in
,-1;-!?:.}.-“ should

designers as

says it is mainly addressed. Based on the
author's own experiences in handling an-
iques and works of art, this useful hand-
hook covers a wealth of subjects including
ceramics, furniture, glass, metalwork, tex-
tiles, and other antique objects of Euro-
pean, American, and Oriental origin, as
well as such subjects as auction-room pro-
cedures, buyers’ rights, et al. Arranged in
dictionary form for easy reference there
are also extensive appendixes on such
things as china and silver marks, as well
classified bibliography. Altogether
this handy guide conveys a wide gamut
of useful and easy-to-find information in

M.P.

as H

concise and readable form.
Behind the scenes of Danish design

II'JI“.-F

h-h’l' ".“-fl' I

by 9, 175 pages, 230

MADE IN DENMARK. by Arne

.“‘ leﬁ'l r ?.i.t l’l‘li mann.

illugstrationg in black-and-<white and color.
Published by Jul. Giellerup, Copenhagen,
digtributed by KEemhold Publishing f*lu"nnd
ration, 430 Park Avenuwe, New York. $7.95.
Almost this point, is thor-

oughly familiar with the classic items of

everyone, at

Danish design; another catalog or exposi-
tion would be quite superfluous. Made in
Denmark, however, serves a totally differ-
ent and unique funection: it tells us how

booOoOkshnhe 17T

things are made, in an engrossing view of
representative designs from raw material
to the finished product.

The authors’ point of view is also a totally
different one: not to show us how things
good but they
Esbjorn Hiort points out in his introdue-
tion: “If we are not entirely to lose contact
with things—and thereby the pleasure
they give us—we are simply forced to in-
terest ourselves in them . .. we must know
something about them.”

To this end, the authors show thirteen
series of pictures, six of hand-crafts and
six of industrial production, using the very
effective device of item 1In
each category which is bound to be famil-
iar—the Wegner chair, a Henning Koppel
silver pitcher, a Rolf Middelboe fabrie, the
Arne plywood-and-steel dining
chair, forth—and following each
through the entire process of design and
production, with close-up shots of every
phase in the process.

One of the most important aspects of show-
ing how things are made is the graphic
delineation of the similarities—and the
differences—between hand-crafted and in-
dustrial production. (This comparison is
also discussed thoroughly in the text.) In
the abinetmaking, for ex-
ample, we see Wegner's “chair” being made
in Johannes Hansen’s workshop, starting
with a pile of Bangkok teak and Wegner’s
drawing. The craftsmen
shown working on each part of the chair,
with hand tools and motor-driven tools. In
the discussion of the furniture factory, on
the other hand, we follow Arne Jacobsen's
plywood chair through Fritz Hansen's fac-
full-scale mass-production. The
craftsman-like care is still very much in

are whiy are good. As

choosing an

Jacobsen

and =0

discussion of

working are

tory in

evidence, from the precision of the ma-
chine operators to the precise hand-finish-
ing touches.

The step-by-step descriptions of how things
are made is followed by a cavaleade of T0
photographs of finished products, from
hand-erafted one-of-a-kind house wares to
precise, functional mass-produced items,
with detailed descriptions of each. The
graphic that emerges, sup-
ported by the in-production photographs,
is proof that the latter-day industrial rev-
olution that has taken place in Denmark,
the change from small craft shops to large

impression

factories, has, if anvthing, enhanced and
secured Denmark’s reputation for design
leadership in home furnishings.—E.W.\.

The depths of Dr. Dichter

THE STRATEGY OF DESIRE, by
f“r'."lfl FI-I-_:" I‘JH Kl-_-", :’lll
York: Doubleday & Company, 57
Avenne, $3.95.

Ernest
New

-r'l .1-.|"l'l'i'."I IPHHH

pages.

The Strategy of Desire is not, as it might
sound, the fictional chronicle of a wily
woman, but the real-life story of Motiva-
tional Research, considerably wilier and a
lot less charming. (Continued on Page 234)




KITTINGER sofa, shown below, is covered in SCHUMACHER Brick “‘Cordillera’” damask of 100% Du Pont
Upholstery Nylon . . . available in a wide range of colors.

——————

Du Pont Upholstery Nylon goes on selling you
long after you've sold it to her! Schumacher's new
nylon damask for Kittinger is elegance personified
...it's luxuriously soft, yet as truly livable, long-
wearing and easy to care for as you could ask.
No wonder more and more decorators are turning
to the newest luxury weaves and patterns of

100% Du Pont
Upholstery

Nylon
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“...and now take this memo
to Edwards in Purchasing:

Hate to say 'I told you so,"’
but everybody's been compli-
menting us on our choice of
furniture for the executive
offices. Everybody from the
Chairman to my own secretary.
Since you are taking credit
for the job,I think that the
least you should do is drop
a nice note to our designer
and the people at Jens Risom.

Don’t you agree, Miss Lash?”




“Martha, if there is one
thing | cannot stand it’s a
person who goes around
saying, ‘I told vou so!’
['ve already admitted
that you were right! The
new Risom sofa certainly
looks wonderful with your
Tiffany lamp and the new
rug. But don’t take all
the credit, dear. I've got
Jens Risom furniture in
my office, too, you know.”

/
f.— '

_ h‘

: .r:.fr'-; *I‘}y‘{-*‘ &'F
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JENS RISOM DESIGN INC,, 444 MADISON AVENUE, NEW YORK 22. NEW YORK SHOW
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Design for a modern kitchen by Huson Jackson

"CERAMIC TILE MAKES THE DIFFERENCE...

EASY TO WORK WITH...RELAXING TO LIVE WITH..."

¥ 5 . # o = - i — 5 1 i | —
1o help create a warm, functional kitchen

Architect Huson Jackson used ceramic tile

and captured this rare combination for work-free convenience and relaxe Ving
nd captured this rai ymbination for rk-1r MVET i relaxed hi

¥
[

The semi-separation of the breakfast area—at the tl_‘-lh: of the ceramic tiled cooking

1sland—aftords a pleasant place for eating and relaxation. In the kitchen section an
aqua tone ceramic tile wall from floor to cetling keynotes an easily cleaned, colorful
work center. The tiled counter tops, drainboards and floor guarantee lifelong service
and economy. Why? Ceramic tile won’t burn, scratch or stain!

Inside or outside the home, ceramic tile surfaces _~:-_|‘-.L: _*. our chents more beauty, less
work, negligible maintenance. Improved, lower cost installation methods are leading

the wav to even wider use of this L{Li.”il"u product.

THE MODERN STYLE IS . ..




CERAMIC TILE

I'he many benelits of ceramic tile
will make sense for both vou and
vour chients in anvy residential,

institutional or commercial [\THJL‘I..'I

you undertake. See vour local tile
contractor for up-to-date
information, including all the
details on the new lower cost
installation methods and the new
dry-set puril;uul cement mortar,

PARTICIPATING COMPANIES

Amearican Encaustic Tiling Co., Inc
Atlantic Tile Mfg. Co

Aztec Ceramics, Inc.
Cambridge Tile Mfg. Co.
Carlyle Tile Co.

Continental Ceramics Corporation
General Tile Co.

Gladding, McBean & Co
Hood Ceramic Corporation
Jackson Tile Mig. Co

Jordon Tile Mig. Co

lone Star Ceramics Co.
Monarch Tile Mig, Inc.
Maosaic Tile Co.

Murray Tile Co., Inc

National Tile & Mig. Co.
Olean Tile Co

Oxford Tile Company

Pacific Tile and Porcelain Co.
Pomona Tile Mig. Co.
Redondo Tile Company
Ridgeway Tile Co.

Robertson Mig, Co.

Stylon Corp.

Stylon Southern Corp.
Summitville Tiles, Inc,
Texeramics, Inc.

Wenczel Tile Co.

Winburn Tile Mig. Co.

TILE COUNCIL OF AMERICA, INC.

B00 Second Avenue, New York 17, N. Y ;

Room 933, 727 West Seventh St
Los Angeles 14, Calif ;

Room 207, 5738 North Central
Expresswoy, Dallas, Texas

r—

CERAMIC

For your information

(Continnwed trom 1“”!!"‘ 203 )

”.e.*-'r-fr.' -"‘...'H-'In’_lfj'r:
People

Harold D. Sprunger is the new president of Dunbar Furni
ture Corporation of America, suceeeding Grover W. Sprun
ger, who remains chairman of the board and treasurer of
the Corporation. Before his new appointment, Harold
Sprunger was executive vice president of the company,
which he joined in 1950. He was president last year of the
National Association of Furniture Manufacturers, In ad-
dition to the office of vice president of public relations and
advertising held by Gilbert L. Thurston, three new vice
presidents were announced: A. Parr, vice president in
charge of sales; Arthur Kieffer, vice president in charge
of manufacturing; Clifford Gillion, vice president for cus-
tomer relations. .

John Wisner, A.1.D., has been appointed design consultant
to Charles R. Gracie & Sons, dealers and importers of wall
paper, furniture, Orviental art objects. Mr. Wisner will re
design the Gracie line of furniture hardware, as well as
develop new designs for the company’s line of furniture,
shoji panels, room dividers, wallpapers and accessories. He
15 4 member of A.L.LD.’s board of governors and has served
as both president and chairmuan of the board of the New
York Chapter. . ..

Margaret D. Nelson, A.L.LD., past president of the National
Home Fashions League, has been appointed manager of
J. L. Hudson’s Decorating Department in Detroit, replac-
ing Belva Sanford, A.LLD., who retired to private life. Miss
:"ﬂ:i'l.-éll]':, who received lhl' N.H.F.lL.'s Trail Blaze: Award
for outstanding design in 1956, was formerly stylist and
coordinator of Arthur H. Lee & Sons’ Production Depart
ment in New York. She is a graduate of Parsons School of
Design and is listed as one of the school’s 76 graduates who
have contributed the most to the home furnishings industry
in the last fifty yvears. . ..

Carol Orbach has been named placement officer of Parsons
School of Design. Mrs, Orbach is an alumna of Parsons,

class of 1Y558. . . .

Two new appointments have been announced by Donald
Deskey Associates, industrial designers in New York City.
Jack Robinson has joined the Exhibits and Display Stafl
and will be Special Projeets Director for the theme building
(Coliseum) at the Century 21 Exhibition in Seattle (see
article on page 18). Paul John Grayson, A LLA., has been
appointed Projeet Architect for the firm’s Architectural
Department. He was formerly with Carson & Lundin,
Architects, as senior designer; with Skidmore, Owings and
Merrill, Architects, as project manager., e is chairman
of the A.LLA.'s New York Chapter Publications Committes
and is editor of their monthly newsletter, “Oculus.”

Dora Brahms, president of Dora Brahms, Ine., and
N.S.LIV's East Coast vice president, has been reappointed
chairman of the Interior Decorators’ Division of the New
York Arthritis and Rheumatism Foundation. She will head
the Foundation's 1960-61 drive to raise funds in the interion
decorating field for the attack on arthritis.
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A SALUTE
TO "INTERIORS®

Interiors

For two decades Interiors Magazine has been 1n
the vanguard in the field of interior decoration.
Its leadership has earned for it the enviable

reputation it has so long enjoyed.

The Barnes Printing Company humbly takes pride
in its role as the printer of Interiors. We have from
the first 1ssue dedicated ourselves to Interiors’

specific needs —the quality such a periodical

requires—the speed such a publication demands—

the understanding of special problems which such a

magazine needs.

The success of Interiors has also been our

success. We ol Barnes salute you, Mr. Whitney and

your outstanding magazine, Inferiors.

BARNES PRINTING COMPANY, INC.

229 West 28th Street, New York 1, New York

The artwork on the left hand page of this spread

is Relief Etching, done directly on copper by

B. Brussel-Smith, In Relief Etching the original
artwork is also the finished letterpress printing plate.




TREATED UNTREATED
WIiTH

DURASHIELD

, Wetalls ¢

Only cleaning,
Soil retarding,
mothproofing,
service honored
by all 3 seals.

Doggies, Decorators and Duraclean

(or how to help clients proteect your beautiful work)

“You've done it in exquisite taste and we're all terribly pleased. But now it needs cleaning. Whom do

vou recommend?

Many an interior decorator would rather that question never be asked. Yet aren’t you the logical person

to ask? If clients choose just any cleaning method you might hear this:

“That chair vou sold me is ruined! Why did vou select such delicate fabric?” or “You recommended

;ImIiI "JI'FH‘[. I,uul-. at i now!"

You can avoid these unpleasant moments and do vour clients a favor |pj. workine with a Duraclean expert,

H.- ¢.H}~|‘- [!|rm- Illlil ue “nn |u¢n1[iun“ -r'I".i"¢*- 1O Lr'u* ] I'urnhhin:w iil LOD 1‘1!!!1]i!ilril Sl r"h”
| | i Jet

1. DURASHIELD Soil Retarding Treatment. Coats fabries with an invisible dirt-repelling
film that keeps them elean months longer. Lets you specify light-colored fabries when it would be

impractical otherwise, (For instance, both chairs above looked exactly alike three months hefore!)

2. DURACLEAN Absorption Cleaning Process. Developed to avoid harsh serubbing, souk-

ing and shrinkage. Removes dirt by an absorbent action called peptizing. So sale it’s commended

by the Consumer Service Bureau of Parents” Magazine and MeCall's Use-Tested Laboratories,

3. DURAPROOF Treatment. Keeps moths and carpet beetles from eating wool lurnishings.

Guaranteed for 6 years,

Now when clients ask for someone to safely maintain their fine furnishings, refer them

to your Duraclean service dealer. Consult the “Yellow Pages™ or write for his name.

P.5.: Interior designers are entitled to a service commission for jobs they refer. Ask your dealer for details.

r-‘-------- - e e e S
] DURACLEAN COMPANY » INTERNATIONAL HEADQUARTERS
BOX 0-48MN « DEERFIELD, ILLINOIS

w » "
it Add these profit-making ser-
vices Lo Vour Ii-.{ Niw, f‘";r'ntl

Please send detoils of your cooperotion program for interior designers
gnd decorgtors ond nome of my nearest dealer

l'ul]julll [lll" Ill'“lil‘f

MAME
FIRM NAME

ADDRESS

Serving 15,000 communities as the
world’'s largest organization . ‘
speciolizing in the care of

home furnishings

CITY STATE

. Duraclean
.5
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Project:

A lobby in the new
building of The New York
Times to reflect the dig-

nity and stature of one
of the world’'s great
newspapers.

Solution:

A 20’ x 27’ feature wall
of beautiful easy-to-care-
for Picwood Formica®
laminated plastic with
bronze divider strips.

Architects:

Eggers & Higgins

Write Formica,
Dept. A-4, Cincinnati 32, Ohio, for
Form 796 full color brochure of
commercial interiors

L] 'I.i.l.,..
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ATHIS FREE
. BOOKLET...

Shows how decorative glass bright-
ens and beautifies homes, It is filled
with dramatic illustrations of the
ways translucent glass adds o
touch of luxury and smartness to
every room. Write for copy.
Address Department 19,

YOUR HOME

DISTINCTIVE

wilh . ..

- me mamy i‘l.i-l

Specify Mississippi glass. Available
in wide range of exciting patterns
and surface finishes wherever

quality glass is sold.

MissiIsSsSIPPI

GLASS COMPANY
88 Angelica St. « St. Louis 7, Mo.

NEW YORK » CHICAGO « FULLERTOMN, CALIFORNIA

WORLD S LARGEST MANUFACTURER OF ROLLED, FIGURED & WIRED GLASS
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D

Oo-la-la!

Let vour imagmation run wild visualizg
decorating possibilities of Ruban Mist
striped G-E Textolite pattern for colorfu
]"'II!..'.:IH'II\. Picture. 100 periect cOlor harmons
combining Ruban with the other Mist coordinat
Green. White. Giray., Cocoa and Beee, Best o

collection 1s available in both the conventional.

new Texrured finish. Make sure you get your free samples

\1‘ riie 1o {J'l. M l'H"|I ! -'I" frl C oompan ISt Fon., LN

GENERAL!
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GENERAL ELECTRIC CO lept. |F D, C

( ) Please send s
Ruban Mist and

( ) Flease hi
MNAMIE
FIRM
ADDRESE
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B _ B ]
... The Magazine of Elegance

1S

edited

for
cS*
the clhients

T N MR
of thcb e S ' decorators
e L G [ e

¥

...... 92% —executive and professional families......

...... $40.000 average income

...... $75,000 average home valuation

INTERIORS / November 1960




The handsome Executive Bar shows a superb use of bright, beautiful color.
Barstools by Chairmasters, Inc. are covered with soft, supple Naugahyde in punctuation

» colors. Varicolored Tropiglas® panels form the highlighted wall behind the bar
DESIGNS > DINING e o

”l\.jl}ll}l]'

LATER

[T

‘ Dinner in Oriental splendor is the chief attrac-
tion of the Marco Polo Room. The elegant banquettes and
the graceful side chairs by Chairmasters, Inc. use the warm
glow of tangerine Naugahyde over the matchless comfort
of Kovlon Foam cushioning.

SN—

P

A. The colorful Coffee Shop is as practical and
easy to clean as it is bright and attractive. Naugahyde
upholstery solves the problem of constant wear and tear

. needs only a damp cloth to remove food spots and
spills. The walls are paneled with new “breathable’ U. S.
Naugaweave® in the luxuriously textured Theme pattern,
The alcove walls are U.S. Rubber’s Tropicel".

DESIGNS FOR DINING...LUXURIOUS, COLORFUL AND PRACTICAL WITH

U.S. NAUGAHYDE" U.S. KOYLON FOAM

finest in vinyl upholstery genuine latex for the finest in cushioning

William Pahlmann (F.A.I.D.) and Associates feel that dining out should be an
adventure. To achieve the ideal combination of elegance and color excitement with long wear and
practicality, they chose U.S. Naugahyde for all upholstered furniture. The Chromata and
Doe-Vin patterns, shown in these installations, come in a wide range of decorator colors, go
with every type or period decor. And for come-again comfort, all the seating is cushioned with
Koylon Latex Foam Rubber...unrivaled for long wear and outstanding performance.

SEE THIS “DESIGN FOR DINING"” AT THE 45th NATIONAL HOTEL EXPOSITION, NOV. 14th—-17th, AT THE NEW YORK CITY COLISEUM

UI‘Ii'I'ECI Siuies Rubber
Coated Fabrics and Roylon

Seating Dept., Mishawaka, Indiana In Canada: Deminion Rubber Company, Ltd




New York 16, N. Y.

)80 Madison Avenue,
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COLOR NO'S

New dcsign prospects In

antile , CISTNE

o

The dramatic range ot Byzantle patterns in ceramic mosaic has
now been enriched with the addition of new tile colors, new pat-
terns, a new tile xh.ip::.

On the left (with the original Byzantile palette) are the two
newest colors: a light blue, a pale green. All in the new shape,

%y

a 2" equilateral triangle. And, below, one of the new Byzantile
patterns, No. 2577-A, employing the new triangle. See also Patterns
2578-A and 2579-A on the reverse page

The scope and vitality of Byzanule has offered architectural de-
signers unusual opportunities. These new additions make prospects
tor trontier breaking even more interesting

And the beauty of it all . .. Byzantile makes an indelible im-
pression. Whether used in public buildings or private homes,
indoors or out, the designer knows that the architectural spirit
he creates will remain faithfully unchanged,

THE MOSAIC TILE COMPANY

Member: Tre Councid of America, Inc. and The Producers’ Council, In

(1

ef, Mbowrsoms, Warehoswses: Atlanta, Baltimore, Beverly Hills, Boston, Buffalo,
Chucago, Cincinnat, Cleveland, Corona, Dallas, Denver, Detrout, El Monte, El Segundo,
Fresno, Greensboro, E. Hartford, Hempstead, Houston, Ironton, Jackson, Jacksonville,
Ransas City, Little Rock, Matawan, Memphis, Miami, Milford, Milwaukee, Minne-
apolis, New Orleans, New York, Philadelphia, Portland, Salt Lake City. San Antonio,
san Bernardine, San Diego, San Francisco, Santa Clara, Seactle, Sepulveda, Tampa,
Washingron, D.C., Zaneswville. Represemtarrver: Bumingham, Fair Haven, Oklahoma
City, Pittsburgh, Spokane, St. Louis. Disirrburers: Albuquerque, Hato Rey, P.R., Havana,
THE BYZANTILE PALETTE Honolulu, St. Lows, Quebec. Plamti: Corona and E| Segundo, Calif , Jackson, Miss.,
*New colors in Byzantile Little Rock, Ark., Matawan, N.]., ronton and Zanesville, Ohio




“TO MARKET, TO MARKET...”

Your ad in Interiors December Directory issue

of Amer;ca's Great Sources insures your inclusion
in the companion Pocket Directory

...the guide that stays with today's

fast moving designers all the way to market.

Interiors




PARKWOOD
Announces

NEW CHERRY
SUPERWOOD

s exciting new Parkwood laminate 1s a
"-H|"tl|l rl]-rlulmliull ol hrst=quahity, Hat=cut
Amencan Cherry, Many months were spent
searching for a perfect veneer one that was
tl..l“j. Jlliltt"llil, I]I,Ii imn] ._r|] I}H 4.]&.1!!;] ~t||1_|

dehicate heure of this hne wood.,

'he new wood-grain called Appalachian

Cherry, comes mn the warm, golden-brown

i”iill' HIII}I{' lJLt‘H"«I( "L'.-'I'Ilf.I. I.]Ll.' I” HHIJL‘]'“ (H H.i"i

it 18 ITI'IIJlt‘iI trom our own exclusive multi-
color rolls which msure .alnwluh-i} faithful
rL'j"IIHiIIilIHH. \Iso oflered 15 “"Harvest”. a

warm gray-brown in the contemporary vein.

For the hirst ume i the lammate fheld,
Parkwood offers a ]:.m:! with ne re peal across
i the gramm., Exerv veneer in the panel has its own
distinctive hgure. hence \L]ihil.ill”.t[l v }!L[l‘_'-
can be used ].1!;1 arcas without an artihctal

1Iili,!-l._..ll.IHLl..

‘5“- .fl'.lf I||II+l ! Jf‘.'.l'r "II'J.".”';-'.JFI'\.

' | . _-H'l; Hﬁt(’h,,

111 Water Street Wokefield, Massachusetts




PREVIEW: the new J G Contract Catalogue now coming off the press

* WA

includes both the established J G line and new designs recently introduced.

M h AR R

Items shown in the new Contract Catalogue have been carefully selected from

L)

If you have already received our recent Executive Office Catalogue you will

a -'_‘ : - o ———
2 s
oadd &l - T
,""--:i'f“g-,'f-‘i" I

automatically receive the new Contract Catalogue. To receive both, please

write: J G Furniture Company, 160 East 56th Street, New York 22, New York.




new word for ventilated vinvl fabric

made by

LANDIERS

THE FIRST NAME IN VINYL FABRICS

You may not find “Ventilan” in vour
dictionary yet, but it’s an important word you
should be familiar with—a word smart
designers and furniture stylists are using

more and more when they specify

upholstery fabric.

Ventilan i1s the fabulous fabric that successfully
combines the many practical advantages of vinyl
with the luxurious comfort of upholstery

cloth. And it’s easily cleaned, too.

Ventilan is available in a fascinating

range of new textured effects and color
combinations from ultra modern to

quietly conservative. Contact your Landers
distributor or write direct for free

Ventilan samples.

THE LANDERS CORPORATION, BOX 911, TOLEDO 1. OHIO.

INTERIORS / November 1960




THONET

1404
DESIGNED BY URSULA MEYER
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THA'BOK FABR'CS, I-TD-, famous for their Handwoven

Siamese Silks, now proudly adds to their American Collection a NEW LINE OF
PRINTED FABRICS. We believe they have a special distinction and beauty that

derive from the blend of freshness in design and magnificent color — both in-
spired and Inspiring...geared to meet any need.

3 East 52nd Street m New York 22’ HA‘BOK

DISTRIBUTORS —SHOWRODOMS: ROBERT S. COLLINS, 1

] iTHEAST A0TH STRLET
FERNEYLVANIA =

GEORGE & FRANCES DAVISOMN. INC.. 420 B
MONOL UL HAWA * DENST & SODERLUND, ©- 117 MERCHAN
FAUCHERE, 451 JACKSON SOUARE. SAN

MIAMI, FLORIDA = ROBERT 8. COLLINS, 141d WALNUT STREET
YLSTON TREET BOSTON |6 MASS & DECORATORS SHOWROOM, LTD., WAIALAE SHO

ILL. ®* BEN HANNEWYK., 2915 FAIRMOUNT AVENUE. DALLA TEXAS * MNEEDLER-
FRANCIS CALIF ®* KNEEDLER-FAUCHERE, 151 N ROBERTSON BLVD . LOS ANGELES. CALIF = MARY RICHARDSON FABRICS,
TE AVENUE ROAD TOROMNTD CANADA

PHILADELEMIA

PPING CENTER
BISE MART CHICAGD Sd
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\";{, have set aside one to grow on for Interiors and for the mdustry. Together we can count our

triumphs. The greats with the not-so-great. The pioneering issues of Interiors that challenged a ponder-
ous mdustry with editorial sting. The leadership that hazarded the cntics, drew the praise. The
Edward Wormley designs which brilhantly carry on the great traditions into new forms. The famed
5000A chair, the nine-foot sota now m 1ts second decade, the cane-back chair, the Téte-a-Téte of 1960,

move on into tomorrow. Draw up a chair, Interiors, we are ready to sit down with the next issue.

DUNB.

Dunbar Furniture Corporation, Berne, Indiana. Showrooms: New York, Boston, Chicago, Dallas, Denver, Kansas City, Los Angeles, Philadelphia, San Francisco, Seattle, Brussels, Honolulu,




THE ZOGRAPHOS CHAIR AND TABLE/WRITE: ALBANO CONTRACT D
ORATIVE CENTER, DALLAS/MARSHALL FIELD CONTRACT DIVISION
BLVD., LOS ANGELES/H. S. CROCKER CO., 720 MISSION ST., SAN FRA}
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it’s here now...
the totally new

STAINPROOF VINYL

FABRIC WALLCOVERING

THAT KEEPS FRESH

A unique new vinyl wall cloth for commercial or home use—
beautifully styled in soft spoken terms for understated elegance

ELEGANT ENDURA-CLOTH IS COMPLETELY NEW—

a different coneepl in fabrie walleoy erines. a new chemiecal
entity that provides never-before-seen durability and
heauty for your decorating projects. The exclusive
Fndura-Cloth process allows entrancing designs not [pOs-
sible before: gives a new permanence to the fresh, bright
look of newness. It affords new ease of cleaning with just
soap and water—and yet can be scrubbed 25,000 times,

SEND COUPON TODAY FOR FREE
TESTING SAMPLE AND AIA FILE FOLDER

(g il {//(/// il / /(f///

ENDURING VINYL BEAUTY WITH STRONG CLOTH FOUNDATION

through
a better lile *
UNITED WALLPAPER COMPANY
3101 5. KEDZIE AVENUE » CHICAGO 23, ILLINOIS

INTERIORS / November 1960

it is so durable, This 1s an Elegant Endura-Cloth guaran-
tee. | |l*:_';ml Fndura-Cloth -Il'rll*__'lhru- and prrotects
walls, resists steam. ]lulnillit}.. fire, abrasion and seufling.
It 1= '-l.lill'bl'ﬂ”l‘ and miur-]nrnul'. Best of all, 15 1ts case of
;||:p|ir.‘|linn. Fndura-Cloth ]n-.'ull_'. lasts forever— but if
a change in decor is desired, it comes off in a flash! Get
full details now on Elerant Endura-Cloth -I.I!'lljﬂ'lutr

vinyl fabric wallcoverings. Mail the coupon.

I'nited Wallpaper Company, Dept. I'T-116

3101 South Kedzie Avenue, Chicago 23, lllinois
Gentlemen: Please send me free testing sample and detailed infor-
mation on Elegant Endura-Cloth. I'm interested for possible use in:

1 hotel sleeping rooms ] lounges O auditoriums
1 hotel commercial rooms clubs [ hospitals
| private homes offices (] other

[] restaurants ] motels

SAME
COMPANY

ADDRESS

—————————————

CITY




STROHEIM & ROMANN
APPLAUDS w BEAUTY
AND PERFORMANCE of
AVISCO RAYON % % %

This pioneer in the decorator fabrics field has picked many

fabrics of 100% Avisco rayon for the magnificent “Colorama”
collection . . . the talk of the trade!

Look at these unusual fabrics and you see the wonderful effects
that can be created with Avisco rayon. Note the unusual
surface textures, the shimmering, glowing colors that subtly
accentuate every highlight and shadow; the drape and hand
that is easily adaptable to so many decorating ideas. Not only
are these fabrics beautiful, but they are durable as well.

This is a good example of how a progressive 95-year-old leader
in decorator fabrics Looks to Avisco Fibers for new ideas!

AVISSO

AMERICAN VISCOSE CORPORATION
350 Fifth Avenue, New York 1, N. Y.

INTERIORS / November 1960
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o dels you use carpet color with grealer freedom than ever before

In this one carpet, Carter’s “Crest,” you've a choice of 182 tweed combinations! And a wider,
richer color range is just one of the many advantages of Textured Caprolan® nylon. Caprolan
hrings a freshness and originality to the multi-toned look never before possible. Best of all, even
the palest pastel is practical in any carpet of this continuous filament nylon. That’s because
Caprolan won’t trap dirt...is easier to clean and maintain. And no matter how neavy the traffic,
it won't pill, fuzz or shed...will stay lively and luxurious looking. Other Caprolan carpets by

Aldon., lialhmn}'. Croft and Peerless of Canada...all Certified for Performance.

W

To discover what nylon can do, you just have to find out about (‘([]), '() [(1’2

MYLON FOR THE 6Q's

’ib""’

L hemicel

Fiber Marketing Dept., 261 Madison Ave., New York 16, N. Y




FOR HEAVY DUTY...
AND INVITING BEAUTY

ELASTIC FABRIC BACKED

Masland Duran

VINYL UPHOLSTERY

P

,_-,‘5.;:';"-5; : f&::-‘;-'..‘;j;;.‘_j{f o A -};{i«‘n‘:{ﬁ Distinctive and durable! Economical and convenient! That, briefly,
e L - : ,e‘é?%-_-_%ﬁ"”_# 'fiz%-,;?f is why Masland Duran, in Government Specification weight, was
e *,_,..;- 4 selected for this installation. It stands up superbly to evervday

ey eFFr 7 hazards . . . accidental spills, soiling, scuffing, etc. Even sticky

food stains wash off. You'll find Masland Duran in a class by
itself for colors and patterns that accent good taste on all types
of seating. Before making any commitments for new installations
or redecorating, investigate the advantages of this top-quality

: kS % s vinyl. Write for samples. The Masland Duraleather Co., Dept. 48,
CHATHAM PATTERN Philadelphia 34, Pa.

INTERIORS /November 1960




OVER 30 YEARS of outstanding contemporary de-

signsmaking significant changes for American interiors in lamps, lighting fixtures,
clocks, Danish furniture (including famous Omnibus wall system), specialty and
casual furniture, functional and decorative accessories. Crafted throughout the
world and created by renowned designers including Hans Wegner, George Nelson,
Russel Wright, Paul McCobb, Ben Seibel.

Write for complete catalog collection,
Department |I:

| IO

Richards Morgenthau, Co.

225 Fifth Avenue, N.Y.C.

Showrooms: 225 Fifth Avenue, N.Y.C.
« 1215 Merchandise Mart, Chicago

INTERIORS / November 1960




newest design -Trianon.

authority in wrought iron

Write for our new catalogue.
LEE L. WOODARD SONS OWOSSO, MICHIGAN
305 EAST 63 STREET. NEW YORK 6248 MERCHANDISE MART, CHICAGO
8051 BEVERLY BOULEVARD, LOS ANGELES




PHOTOGRAPHED AT TILE THINK SESSION

thanks

TTLES
THINKERS

=
Fo Y .
&= NS

THANKS, GLADDING, McBEAN TILE*THINKERS! Youw've applauded
the news of Hermosa’s 39 beautiful basic tile colors. ..and the way they are coordi-
nated into 8 family groups! You've cheered Hermosa’s 8 additionally exciting accent
shades...and the great collection of new decorative tiles! Now, they're all yours! A
whole new world of Hermosa Glazed Ceramic tiles. Available for immediate delivery

from your nearest Gladding, McBean Tile* Think Center in Los Angeles, San
Francisco, Portland, Seattle or Phoenix.

INTERIORS / November 1960
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\ NEW SECRETARIAL JHEEEE I FOR ILLUSTRATED
DESK FEATURING NS PRODUCT & PRICE
ROTATING STORAGE?® % &5 SPECIFICATION

ANOTHER EJR{}]}E(—I FOOKS. WRITI 1 O
OUR DEPT. DESKS

FROM LEHIGCH'S NEW _ LEHIGH FURNITURE
GROUP 7 DESIGNER » g - I_ CORPORATION., I6 EAST
DESK COLLECTION. & {13 53 STREET, NEW YORK 22

-
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Confarence Room Cann
General Life Insurance Co
Bloomfield, Conn
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Hotel Hyatt House

San Francisco

Supper Club Cafe D'Or o
o — — — — A — — — — — Sharaton-Dallas Hotel

(_)n every kind of job . . . decorators
are specifying the 3-way protection of

@ CONTACT THESE FINISHERS, SPECIALLY LICENSED BY 3M: ATLANTA Soulheastern
Textile Shrinkers, Inc. CHICAGO: Westarn Piece Dyers & Finishery, inc. CLEVELAND . Gaitman Sponging Co
FANSAS L'-I‘r H-'D Manhattan "i[P'_’lF'g ng IG'E. ‘u‘ﬂ.[II'_\ GElman 'E\-:mﬁu.-"-i Co. andd Clilfo{n.ﬁ I :.n:q_l-ur::u_..f__--_

SBABM and Procemsing Co. (Pasadema) MINKEAPOLIS: Geltman Sponging Co. NEW YORK: Perma-Ory Co i

PHILADELPHIA - Niesling-Hess Finrshing Co. and Synthelus Finrthong Corg SAN FRANCISCD Geltman Sponging

STAIN REPELLER R it S e BT

‘ﬂ"' 2
Minnesora N inine ano Nfanuracrunine compaNY /£ “*t
«s« WHERE RESEARCH 15 THE KLY TO Tﬂ"ﬂ'lﬂwﬂlﬁi ‘.lr

DD e

INTERIORS 'November 1960




1

LEHIGH EXECUTIVE GROUP#7

NEW PRODUCTS FROM LEHIGH'S EXCLUSIVE DESIGNER COLLECTION OF DESKS, CABINETS,
CHAIRS, TABLES, SOFAS. WRITE FOR ILLUSTRATED PRODUCT AND PRICE SPECIFICATION
BOOKS. LEHIGH FURNITURE CORPORATION, DEPT. II, 16 EAST 53 STREET, NEW YORK 22.




FOR HOTELS, INSTITUTIONS, CONTRACT INSTALLATIONS

DRAPEL FABRICS BY SPECTRUM witH VEREL

Flame Resistant - Solution-Dyed Colors
Easy to Handle - Abrasion Resistant

LT . _ .. -
At last, something different for your contract drapery customers...fabrics that
feel like fabrics, drape like fabrics, sew like fabrics and have the styling you
want! Eastman Verel is the reason. This flame-resistant modacrylic provides
both hand and eye appeal...makes possible these stunning textures. DRAPEL
fabrics by Spectrum are dimensionally stable...washable or dry-cleanable...
solution-dyed for top color fastness. Blends of Verel modacrylic, Rovana'
saran microtape and rayon. See them now at Spectrum Fabrics Corporation,
261 Fifth Avenue, New York 16, New York.

Verel ia the trademark for Eastman modacrylic fiber *Rovana is a trademark of Dow Chemical Co

EASTMAN CHEMICAL PRODUCTS, INC., SUBSIDIARY OF EASTMAN KODAK COMPANY, 260 MADISON AVENUE, NEW YORK 16, NEW YORK

INTERIORS / November 1960




AN ADVENTURE IN OFFICE LIVING

1s yours with the Ultra group by Robert John. Superb design,
infinite variety and the lasting satistaction of owning the best, with
the ;:._,'I‘ill-lijl{‘:iliun (31‘ moderate cost. Create a %Iimll];tl‘lll;{ A0S~
phere, and use room with relaxed ethciency. Form mdividuality,
with unique optional features. Open wide horizons for ex-
pansion, through Ulwra modularty. Adventure R|O/B/E/R T |
awaits vou, designing and hving with Ultra, by [J]/O/H|N/c|o.

FHERE ARE ROBERT JOHN DISTRIBUTORS IN PRINCIPAL CITIES. ADDRESS INQUIRIES TO 821 NORTH SECOND STREET, PHILA. 23, PA

.
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[.et PPG HIGH-FIDELITY® Mirrors

help you do a better decorating job

Fum'ffunu”f;, A full-length mirror i a functional
touch that adds a big extra to any bedroom. A bedrocm
mirror is always put to good use-

next to a bathroom mirror it's probably the most-used
mirror in the house, Give vour clients the best—

a Twin-Ground Polished Plate Glass

HiGH-FIDELITY Mirror by PPG

TS s

HIGH-FIDELITY
MIRROR

:‘ 1'5"..“ .
sl Lo

U{‘r‘m*r:fft'f.’fy. A decorative mirror in the foyer
creates a good first impression. A fover mirror can
make a small entrance area look larger, and can
provide a place for last minute hat-straightening—
and that's important to any woman. When first
impressions are important, choose

PPG HIGH-FIDELITY Mirrors. They're easily identified
by the distinctive red and blue HiGH-FIDELITY label.

Archntectu mHy. (;ive the impression of added
space in game or play rooms with strategically placed
wall mirrors. A mirror placed from ceiling or wall-
to-wall ecan double the apparent size of a room. and
quality PPG HicH-FIDELITY Mirrors add a bright and
airy touch to any surroundings. Always look for the

red and blue HIGH-FIDELITY label,

_ | E Pittsburgh Plate Glass Company

Paints » Glass » Chemucals » Fiber (lass

In Canada Canadian Pittshureh Industries Limited

INTERIORS / November 1960




architect

styled

beauty

Architect-styled beauty combined with unmatched GF quality ... that's
the new 1000 SERIES desk by GF. Designed by one of America's
leading architectural firms, the 1000 SERIES matches the clean-cut
"“new look" of America's finest office buildings. Write for full in-
formation. The General Fireproofing Company, Youngstown 1, Ohio.

1000 SERIES BY

ENERAL

N BUSINESS FURNITURE S

IREPROOFING
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BE SURE TO LOOK FOR:

ACETATE, the beauty fiber, in curtain, drapery and upholstery fabrics

CELAPERM acetate with “sealed-in™ color for unsurpassed fade resistance in curtain, drapery and upholstery fabrics
CELAIRE acetate, heavy-duty luxury acetate blended with nylon, in upholstery, slipcover and drapery fabrics
CELALOFT bulked acetate in richly textured upholstery fabrics

Ceianesnt

INTERIORS / November 1960




FORTISAN rayon, the SU]“‘CI’—HHL‘ yarn in luxurj.'-hu'r].-; curtain and dmpfn' tabrics
ARNEL triacetate. the ease-ot-care hiber. in sheers and Jmp{:n' tabrics

CELACLOUD acetate, the pure white fiberfill, in upholstered furniture and marttresses

CELAFIL acetate, the pure white hberhll. 1n }ull-;m-v. and comtorters

Celanese Fibers Company, 180 Madison Ave., N.Y. 16, (a division of Celanese Corporation of America)

INTERIORS /November 1960
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Sl net Ml b C l a dash o' flair into motel, hotel or
g rrors y aJII.O lnaJ roam deearation. .. flatter fhh’.i}_r;f_u;

| »eeton to charm the maost digerim HMHHHJ ,\H;H. t Mirrors reflect the ”,,,,,-‘F frnsl 1yl p.,'__”””!frl t F”-'I'PH'.M',.‘
f the host whose concern is for the comfort and convenience of his guests in surroundings that become them.
I'rend-setting Signet Mirrors, of finest polished plate glass, are styled in rectangles, squares, rounds and
eTaons rfa,.ar- mirrors rrn-’f r'l_?l'r'firur'gf,'-'. minhils units for _H.‘;}"h”:; rfr-,._r_..-_ !“Hf?'tl'i"ﬂf!ff H’F.i'f'J f” J'f'fﬁf = l]l_|||',|‘]!I”
framed in satin brass, gold metal leaf, or walnut. Framed even in porcelain, handsoni

elegant textured fabric panels. And now...the amazing exclusive Signet Supreme backing

guaranti - s 1 CrIing ‘_i-..rji "l-i'.!'.' .|r|'_a." r]';.!alr‘ -!rj_s;-‘ rj,rj.;f1 'IrF\"_ Ill-_l'il.r, f-f.j-' yonur .‘\..1.;!”. ! JI]‘-‘I"I":"}‘ ['qfﬂf“” j””"””_

Carolina Mirror C{':-r]mration » North Wilkesboro, N.C. » World's f.r.'r',‘h:\'.' ;‘tff??i’:’-r_fm“ﬂ!?‘r?‘ of Mirrors

The management is
enchanted
youre enchanted
madame

Photographed at Marriatt Motor Hotal, Key Bridge, Washington, D. C

MIRRORS
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SERVICE TO DESIGNERS
FROM

FILIOOR(S

The makers of Kentile" Floors have doubled the size of
their national field service force of Architectural
Representatives.

These men, experts in resilient flooring, are available
for consultation with designers and architects, without

obligation of course.

And you can be confident of completely objective coun-
sel pertaining to the selection, installation and main-
tenance of the most suitable tile Hoor tor every interior,
because Kentile produces all types of resilient tile
... solid vinyl, vinyl asbestos, rubber, cork and asphalt.
Contact the Kentile office nearest vou whenever a Hloor-
ing problem arises. Your Architectural Representative

will be glad to consult fully with you.

58 Second Avenue, Brooklyn 15, N. Y. + 350 Fifth Avenue, New York 1, N. Y. * 3 Penn Center Plaza, Philadelphia 2, Penn. + 55 Public
Square, Cleveland 13, Ohio *+ 900 Peachtree Street, N.E., Atlanta 9, CGa. = 106 West 14th Street, Kansas City 5, Mo. + 4532 So. Kolin

Avenue, Chicago 52, . « 2929 California Street, Torrance, Calif,

INTERIORS /November 1262




SHOWROOMS; NEW YORK
CHICAGDO » PITTSBURGH
PHILADELPHIA » BOSTON
DALLAS #» INDIANAPOLIS
SAN FRANCISCO = DENVER
ST LOUIS » LOS ANGELES
MINNEAPOLIS » TORONTOD

“EWBER

JOHMNSON FURNITURE COMPANY

1101 Godfrey A ™ -
DOTrey viEnua -
Grana Rapids, Michigan

“Discriminate’ dining room designed by Bert England.

INTERIORS / November 1960
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LEADING INTERIOR DESIGNERS...LIKE L. MAXWELL SMITH OF NASHVILLE...INSIST ON ROBBINS VINYL TILE

gy
|
|

"EXCELLENCE IN DESIGN, QUALITY, GOOD TASTE AND
SPIRITED COLORS ARE THE COLLECTIVE ESSENTIALS
DEMANDED BY TODAY'S FASHION-WISE CLIENT.
ROBBINS VINYL IS THE ONLY RESILIENT FLOORING
MATERIAL CAPABLE OF SATISFYING ALL THESE
WANTED FEATURES."

In an area of the nation famous for its gracious 4
nomes, L. Maxwell Smith and his associates are
fondly known for their many outstanding
interior design contributions. While their
“thinking” is largely along contemporary lines, they
have achieved a very special reputation for their ability
to blend today's decorative design with the influences
and characteristics of the “heritage” so predominant
in this part of the country. The Smith Company
showrooms, on old West End Avenue in Nashville,
display furnishings and appointments from America’s
finest sources.

Mr. Smith, President of L. Maxwell Smith Company, is
photographed here in a Nashville home-setting fea-
turing an installation of more than 700 square
feet of Robbins new and dramatic Vinyl Polkatile

. . @ white background with random gold dots

fahuu:u/s;v

floors

FRobbins .
FLOOR PRODUCTS, INC.

Tuscumbia, Alabama -

ROBBINS FLOOR PRODUCTS OF

CHOWROOMS: NEW YORK: 515 MADISON AVE CHICAGO: 5PACE 13-15% MERCHANDISE MART. LOS ANGELES: 120 NO. ROBERTSON BOULEVARD,




Brilliant conceptions in wood arm
seating units, the “‘Carmel VII"' chair
and sofa, designed by Folke Ohlsson,

nave already achieved the status of classics.
They are among the many new seating units
in the DUX furniture collection for 1960:

all of them are illustrated

in the complete DUX catalog, $1.00.

PN s 0 A

Decorative Arts Center .

|- - ..
-}- -
A

Bl X I N € ORI
805 East 63rd Street. New York

" WY -
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Introducing new Country ?“*Irirt' colors 1n Cabin Crafts Acrilan carpet

L
il

Cabin Crafts makes old ways with color new again

':]H-..,'L'_ in -.,'u_"-lllt_‘_t'\.'.‘.u‘: H._‘]'IE.:T"IL{ Crofts. mans colors
were ~"}"llH 1'-"':_’1._‘1}"-!_': o P:t"'l.!i-L.L‘ varn of a singl

‘\IL“'-‘- dll

ess blends four

vibrant hue exclusive Cabin Crafts proc-
colors into one with warmth and
bloom never seen in ordinary one-color carpets
Starting with this carpet. you will find unlimited

Inspiration for new schemes using any

variation

\ better idea In rugs and arpets

1C

of the four ingredient colors or harmonizine

L e ()
families. Exact matching 1s unnecessarv. Acrilan

makes the carpet extra resilient and crush-

resistant. easv 1o Hi‘!L"I -..'iL‘.!]"l_ ]ut:."d] for home or

contract installations. Be sure to see new Coun
ry Spice carpet with Acrilan acrvlic and moda
crvlic i"lh‘ at vour leadine decorator sources now

Cabin Crafts. Inc.. Dalton. Georgia,




MAYD STUDIOS

K-UNITS MULTIPLE SEATING BY KIPP STEWART

COMPREHENSIVE SEATING

MR. CHAIR Il SWIVEL-TILT
LOUNGE BY GEORGE MULHAUSER

STACKING CHAIR FIBERGLASS
PLASTIC BY PAUL MC COBB

SOLID WALNUT CHAIRS ALIGNABLE IN ROWS BY KEN CHORLEY. JR

A fresh approach to the many specific problems of contract seating . . . created by noted designers . . . for the exact-
ing needs of the interior planner working within budget requirements . . . illustrated material available on request.
DIRECTIONAL CONTRACT FURNITURE CORPORATION

160 East 56 Street, New York 1700 Merchandise Mart, Chicago 307 North Robertson, Los Angeles
Distributors: .4tlanta Boston Dallas Miami Milwaukee Minneapolis Philadelphia Pittsburgh and other leading cities




the definitive
lexicon of Wallpaper
A afy by
Philipp Yost, created

stylesyingluding m
interior designer.

exclusively for the
‘murals, ine.

16 east 53rd sStreet
new york 22.w. y




TROPICRAFT

SINCE-1932

DESIGN STUDIOS

DRAPERIES - SHADES «- SCREENS - DIVIDERS - MOVABLE WALLS - WALL COVERING
568 Howard Street - San Francisco 5, California + Phone YUkon 2-4157
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Drapery Panels, George Reinoehl, A.LD. Cord and Pulley Shades,

Tahoe Walnut Design, James Erdman, A.LD., La Jolla, California
Stowe and Davis Executive Offices Tahoe "C" Custom Colors Design

Original Woven Wood designs for residential,
commercial and institutional use

hand-woven *
o
-

DESIGN STUDIOS SEND

FOR SAMPLE “5==
¥ 2 Sors (aamcico o~

Since 1932 aglow with color
and texture

DRAPERIES = SHADES » SCREENS » DIVIDERS * MOVABLE WALLS * WALL COVERING

Chicoageo: E. Virginia Kemper B Assoc. Fort Lavderdale: Jim Griffith,
Ing,, SUpeniar 7-4725 LO 4-4955
Honeluwlu: Pocific Home Furnishing, Washington, D.C.;: Peggy s Showruam,
Lid., Honalulu 50-1845 FE 3-1045
New York: Roger Spotts, MU 8-7457 Evergreen, Colorado: Roberi F. Lehr,
Seattle: Edword Murphy, EA 3-5757 Evergreen DB4-RY
Grand Ropids: Aithor L. Sherea, Lea Angeles: Tropicraft, CR 5-8751

GL 9.7234 Minneapolis: Frank Leavenworih,
Boston: Montege, CO 4.7422 1108 Nicollet

Dallas: Glenn Hennings, EI 7-1105 Grosse Pointe: Howard E Pilbeom,
Philodeiphia: Acton-Carberry, Volley 1-8715
LO 3-1493 Knoxville: Cecil & Davis, 1845 Beech

Drapery Panels, Carl Wald
Guild Custom Design
Caravan Lodge, San Francisco

We encourage
your own designs and
Colorways




W hose
reputation

are they
talking about

now
D)

Ours. . . and we love it! They couldn’t say nicer things about the way we handle Scotchgard® processing
for the best decorators around. Of course you know how remarkable Scotchgard* Brand Stain Repeller
is at protecting your fine fabrics from dust, dirt and stains. But did you know that K-H can apply
Scotchgard* Repeller to any and all face-finished fabrics? that we give 48-hour service? that we regard
no yardage as too small? and that we will even process without shrinkage (naturally we preshrink, if
you prefer). That’s a reputation that ought to be talked about . . . and it is.

KIESLING-HESS FINISHING CO., INC., 1011 Wood Street, Philadelphia 7, Penna.
Custom Finishers to the Decorative Trade: SYL-MER, Flame Proofing, SCOTCHGARD*

Hats courtesy of Bonwit Teller, Philadelphia *Reg. Minnesota Mining & Mig. Co
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Downs
quaiity
carpeting o T

Our Contract Carpet Division was chosen to work with
Stanley S. Stark, head of John Wanamaker's Design
and Decorating Contract Bureau, and Howard L. Kratz,
consultant, in creating the handsome and original all-
wool carpets in the numerous dining rooms, foyer,
cocktail lounge and corridors of the luxurious “Summit
Club” atop Philadelphia’s new suburban Barclay Build-
ing. This is still another in the ever-growing list of lead-
ing decorators who chose Downs for similarly creative
magnificence — or make their selections from our vast
stock of basic patterns, textures and colors. Why not
investigate how you yourself may do the same thing to
your greater credit and pride!

WRITE FOR OUR NEW CONTRACT CARPET
BROCHURE AND LEASING PROGRAM DETAILS,
CONTRACT DIVISION, DEPT. |-1160

DOW NS

DOWNS CARPET COMPANY,
“A" Street and Indiana Avanue

Fhilodelphia 34, Pa. & “Summit Club” Entrance Foyer

INTERIORS / November 1960




BUREKE, INC, FURNITURE MANUFACTURIERS

4056 Trade Mart, Dallas 7, Texas Telephone Riverside 8-00285

A gentle reminder

to see two new chairs

from Burke, fnc.

New triple-laminated plastic shell
has no surface hberglas

provides smooth opaque texture
in charcoal,

white or putty beige.

Non slip 3* poly-urethane

foam sealt cushion

with zippered covers

in wide choice of colors.

%" tapered polished chrome legs
selt-levelling nylon glides. _
No. 83 side chair  $45 retail
No. 85 srmchair  $55 retail
Write for descniptive literature
(*) Patent applied for.

SHOWROOMS: Chicago, New York; Providence, Dallas, Los Angeles, San Frahciseo, Seattle, Monolu/u and Toronto, Canaoa,

(*) All ehairs also available with
optional automatic return swivel.




"We bank on Gulistan;

says WALTER R. WILLIAMS. Jr., President. Union Dime Savings Bank, New York, N. Y.

Main othee, Union Dime Savings Bank, Cu

“Six vears ago, we said: Wall-to-wall carpeting for
the f!a';m.\i!ur.\. not just the H't'e'-;u'f'.\idrnf.\,' And
we n]‘u'rn-{! our new 39th Street branch with
Gulistan Carpet in the whole banking area —the
first bank in town to take such a step.

“Naturally, we chose Gulistan again when it was
time to cover the floors of our new main office.
With Gulistan economy and lasting luxury, we'll

always bank on Gulistan Carpet!”

stom carpet b Gulistan Design |}1'|:-.'irt|m-ut_ Carson and Lundin. New York. Architects.

With all these il{hilil[il_'_:{‘h—'lt’dllt_\‘ ]Ull_{_{ wear,
mothproofing, soundproofing, safetv—Gulistan
needs so little care it cuts costs of floor mainte-
nance up to 509 over other kinds of Hooring. In
limitless colors and original designs. Ask vour
Gulistan dealer about them. Or let us work out a
one-of-a-kind {h'ai_-,:n carpet for VOIL.

More distinguished banks, hotels, restaurants,

theaters, choose Gulistan than anv other {';trpt*ling.

Write: Commercial Department 111, A. & M. Karogheusian, Inc., 295 Fifth Avenve. New York 16, N. Y
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FACTORY & GENERAL OFFICE: 32-24 111th St., East Elmhurst, N. Y.+ SHOWROOMS: NEW YORK,
1 Park Avenue - GRAND RAPIDS, Arthur L. Shera Studios - BOSTON, New England Contract Furnish-

ings, Inc.- CHICAGO, Coronet Showroom - SAN FRANCISCO, Rogers-Kneedler, Inc.- CLEVELAND,

Tom Sinks Furniture Co. + MINNEAPOLIS, Manor House - DALLAS, Space 4046 Dallas Trade Mart




MASTERWORKS IN DECORATIVE FABRICS

ENRICHED WITH BEMBERG RAYON

Authentic period styling in fabrics with unusual surface
interest sets the English Group of decorative fabrics
apart from anything on the market today. A masterwork
ccllection of textures for upholstery, draperies, and
bedspreads with Bemberg rayon warp and spun rayon
filling . . . typically Bemberg in their exquisite color
beauty, lush draping qualities, and unsurpassed service-
ability. 119 coordinated decorator colors in Duraweave,
a plain, and & Jacquards: Joliette, London, Brampton,
Woodbine, Mattawa, and Cornwall

Avalable fram Mol Fabricy
150 Filth Avenve, Mew York

ARISFrOCRAT@OoFr RAYON TARN

W POR AsiN|Chr BlmRER

BEAUNIT MILLS, Inc., Fibers Division * Main Office: 261 Fifth Avenue, New York 16, N. Y. * Plant: Elizab

AR UM BATON TAF

ethton, Tenn,
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71 FIFTH AVENUE « NEW YORK 3, N.Y. « AL 5-5454 . BUSINESS FURNITURE... for offices that reflect success




L N ic.R\=tH\m: o
A \

Left to right: Series 9840/ 42 47" Geometric Potchwork, Series 9820/2% 47" Furka Stripe, Series $830/34 46" Sunda Stripe.

JOFA

Established 1823  JINC.

Importers and Wholesalers of drapery and upholstery fabrics

45 EAST S53rd STREET, NEW YORK 22

L

BOSTON ( HICAGO MIANM] FTORONTO . SAN FRANCISCO DALLAS - LOS ANGELES PHILADELPHIA
W20 Boylaon St ® 6l 1 Mesch Maer ® I NE. ik Sa Howor 5 W L Sansomoe 20 Decorative Cenrer 106 N. Robertson Bled o 1717 Sanson St




%

7;% FOLDING
N

PARTITIONS

ey
%,

i,

.. . massive WOOD panels

to divide large areas
of space

—

P

New |-urw| dimensions: 10-3'8"” wide x 1-1/16”
thick « Heights up to 20 = Neat yel massive

appearance o Strength and stability for heavy duty

usage ® O genuine wood veneers . . . factory-finished

or ready for finishing  Patented steel spring hing-

T P T F'-r"—'"""-'-'

ing for easy operation ¢ Factory-assembled in

sections lor fast. easy installation ¢ Economical.

I ——

ROLSCREEN COMPANY. PELLA.IOWA

6 FINE WOOD VENEERS
AMERICAN WALNUT « PHILIPPINE MAHOGANY
WHITE ASH + BIRCH - OAK + PINE

MADE BY MANUFACTURERS OF PFELLA WOODD FO
WODD SLIDING GLASS DODRS, WOOD» WINDDWS AND RO

*THIS COUPON ANSWERED WITHIN 24 HOURS
ROLSCREEN COMPANY, Dept. LC-59, Pella, lowa
Please send me literature on PELLA WOOD FOLDING PAL

TITHNS ~|ur1 name of nearest pELLA distributor

MNAME

Fimksi NAME

ADDRESS

CITY & ITONE

INTERIORS / November 1960




DINOLEVI rESUMES WAREHOUSE OPERATION

NOW THAT THE DECKS ARE CLEARED
AT 521 EAST 72nd STREET,

DINOLEVI IS PRESENTING A NEW AND TREMENDOUS
COLLECTION OF VENETIAN AND ITALIAN FURNITURE
AND ACCESSORIES. PRICES HAVE BEEN SUBSTANTIALLY
REDUCED DUE TO A NEW STREAMLINED OPERATION.

DINOLEVI
521 East 72nd Street

;\?()H, };“?.[l‘ 3} IJE 5_{@3‘.;.;
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CONSTANT INNOVATFON-
S |
TREND- SEXTING HARDWARE

-

e A

- ;COMPONENES
L TR
ACCESSORIES

_ Newi vatalogug ayailedie approis -
- matelp Januafy 1-Request yours.

a2 bR |

i
|
T ke 1-‘#

8445 MELROSE AVE. « LOS ANGELES 46
DISTRIBUTORS
Los Angeles Teresa McLaugh
501 Robertson Blvd
New York ‘Luten Clary-Stren, 50 §
Chicago. Wells & Carter, Inc., 37°
Seattle Paul [
San Francisco Dec
Miami

Dallas Bot




WHEN AN OFFICYE minsxt properfy ri fleel the statuwre and competence
of an eflvetive wan. Staw & Davis furnil e

Ix ¢l H-"r'-f lfr' wdi -'f-"'n'rr f Jr.f-'ulir_ Iur.‘r (bt it} ||'ri-' r,rf—. i i’.’.‘r .-.'f:f::.rurf: *

It will be a pleasure to send you our brochure. Please write 11 Summer Ave.. N.W.. Grand Hapeds 2, Michigan




.M. HEXTER COM

HANN UAL
~. AWARD

for the M standmg
mter Df 1960

3 @«
?'#' - 'l:l 5

j
;
1
|
|
|

for‘ “de talls of
the alf exylense pald trlp
to Europe for t@ree weeks
contact your He %, representative

or any Hexter off e. Closing date:
Januar _‘1 1961

i.
£

S. M. HEXTER NEW YO SHOWROOM : 509 MADISON AVE.
i

CLEVELAND « BOSTON + PHILADELPHIA - MIAMI : CHIGEBEO - MINNEAPOLIS - LOS ANGELES - SAN FRANCISCO




FURNITURE
BY

SsSauer

The chairv and table illustrated are from

a diversified group. Additional models are available

in our New York City Sales Office, which gerve

M8 !”'”fuf;flm 5. .*-.';HJH'J'IJ.!_I,' ”u HSe 01 Hnﬁ-‘f r'Hr‘i"a"ff ."HIth‘i“

i various designs

Our factory facilities

are available for

manufacturing contract orders

to meet the specifie designs

THERE'S A DIFFERENCE

and itnterior designers.

WALTER P. SAUER & SONS, INC.

Sales Office: 2 West 46th Street, N. Y. 36 Factory : 30-28 Starr Avenue, L. 1. C. 1.N. Y.
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Positive
tabric

protection

T

= —_—

for
beautiful
Caneel Bay

Plantation

Delightful beachfront room at Caneel Bay Plantation, St. John, Virgin Islands.
All decorative fabrics are Scotchgard processed by Perma Dry.

Why Ann Hatfield Associates selected

COTCHGARD@ applied by PEIMA DW

BRAND

STAIN REPELLER

for luxurious Virgin Islands resort

Decorated fabrics stay fresh with the finishing touch of Scotchgard! Fabulous Scotchgard
shields a fabric’s every thread with invisible, almost invulnerable protection against dry soil

Y

and water-and-oil-borne spots and stains. Cuts down upkeep cost; keeps fabrics looking lovely
longer! That's why Ann Hatfield Associates called in Perma Dry, not only at Caneel Bay,

but also at Dorado Beach Hotel and Estate Good Hope. Have you discovered the plus of
positive fabric protection—the extra client satisfaction—of Scotchgard, applied by Perma Dry.

e Protects against dry soil
o Protects against oil-and-water-borne stains

e Protects even after repeated dry cleanings

FREE! New brochure gives complete data on
Scotchgord. We would also be pleased to
process a sample of material. Contact wus, - "
todoy. .

4 P ERMAIDPRYco.inec.

TEXTILE PROCESSORS D ——
i A
= \

v\\-/\ ,f‘\..\: o

3 West 17th Street, New York 11, N. Y. WAtkins 4-0877
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RESTAURANTS.

: 'H-: / h—.‘.

Interiors Book of RESTAURANTS

Ready November 7th < the

first book ever written on restaurants
and their design < opens up a
profitable new field of practice for you

224 pages o 9 x 12 o complete text—

never before published e over

350 illustrations e 100 different restaurants and
bars e work of 60 designers

Every phase of the design problem is handled
basic decisions prior to design e
kind most likely to succeed o
city vs. country location e
what information is needed—how to get it
from the client  professionals who
practice in the restaurant field e
how the designer is engaged
and paid e« all types—Iluncheonettes
cafeterias and festive ¢ design of

kitchen

dining room

entry and public spaces

wash rooms

exterior

parking areas

signs and graphics

Order Today and Save
Pre-publication price $13.50 « Price after December 1st $15.00

Whitney Library of Design

18 East 50th Street

New York 22, New York

] money enclosed [] bill me

Yes, please send me a copy of Interiors Book of
Restaurants as soon as it is off the press,

Save with cash: We pay postage on all
domestic orders if you send money with
order. Please enclose 35c per copy for
orders to be sent to Canada or other
foreign countries. 3% Sales Tax on orders
to be mailed to New York City.

Name
Street or Box No.

State

— S — i ————— o — —




Cumberland #5802: biscuit tufted leather bench 48" long on mirror polish stainless steel Cumberland Furniture: 4 East 53rd Street, New York




the most flexible modular office units in steel and wood

;__

DESIGNCRAFT

sensibly low priced, companion desk groups in steel or oiled walnut

Chosen by leading architects, intenior
designers and dealers for important clients
throughout the country

Engineering Johnson & Johnson Eng. Div., Chicago, 1.
Industry Olivetti Corp., Hartford, Conn.

Business ... Bache & Co., Seattle, Washington

Arl The Museum of Modern Art, New York, N. Y.

Science Manufacturing Lab. Iinc., Cambridge, Mass.

Write for catalog and purchasing information.

DESIGNCRAFT METAL MFG. CORP.,
WwOOD PRODUCTS, INC,
155 27th Street, Brookilyn 32, N. Y
Please send me the following:
CATALOG
PURCHASING INFORMATION
HAVE YOUR REPRESENTATIVE CALL

Name

Address

DESIGNCRAFT CORPORATION | 155 27th STREET, BROOKLYN 32

s e s s . < O S s iy
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Modular Integrity :: by Mills

Change after change, a Mills Movable Wall System maintains its integrity because it has been custom-crafted to the
building module. Only Mills design assures you that even after many changes, joints and trim will be tight; partitions,
on module. Mills representatives are now showing further examples of Mills-conditioned office space; you may see
them by writing to us, The Mills Company; since 1921, manufacturers of movable wall systems: 983 Wayside Road,

Cleveland 10, Ohio.

Space-Conditioning:

a total concept by Mills.
Control « Comfort
Privacy « Efficiency
Beauty

INTERIORS / November 1960




FOR OVER
THREE DECADES —
INIMITABLE
L1 »n
Charleton ®

LAMPS AND

ACCESSORIES

Abels Wassedberq 6. nc

23 EAST 26th STREET, NEW YORK 10,
Chicago: Space 1575, Merchandise Mart
Grond Ropids: Grond Ropids Exhibition Bldg

los Angeles: Home Furnishing Mart
1933 South Broadwaoy, Rooms 216-218

INTERIORS / November 1960
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VERAZZ(

The closest you can come to real
terrazzo without throwing in the
trowel! Since the “stone chips”

are various shades of a single
pastel color (choice of 6)
VERAZZO is a wise choice
wherever a subdued, elegant
background is called for. Like
all VPI flooring, VERAZZO is
exceptionally serviceable, being
flexible, resilient and durable far
beyond accepted standards.
Tiles are Micro-squared for
seamless effects, resist indenta-
tion, recovers quickly to original
smoothness.

o
Y
i
WRITE FOR FREE SAMPLES
& ILLUSTRATED LITERATURE

VINYL PLASTI(S "¢

1825 Erie Ave. ®* Shebovgan 11, Wise,

actual size of pattern
’




: I'be Certification
of the Profef.rional Interior Designer

The National Society of Interior Designers is a professional organi-
zation of professional interior designers who have mert the high educational
and performance requirements for professional membership, whose work
represents the high taste level required for membership, and whose respon-
sibility is to serve the public as responsible professionals obligated to
contribute to the public’s well being, culture, and satisfaction, NSID
members are educated, trained and experienced professional business people
qualified to create effective, comfortable, beautiful interiors and achieve
effects which serve the needs, desires, and utility of the client.

The purpose of the NSID is to create and advance the highest taste
level for the American Home, American Business, and a better way of life
for Americans. NSID is the certification of the professional interior designer.

The NSID is designed and organized to give identification and to
represent the professional interior designer to the public and society at large.

1961

INTERNATIONAL FABRICS FAIR
And

FASHION SHOW
Design Periods of the Ages

The Third annual NSID International Fabrics Fair will present an
exhibition of fine decorative fabrics of NSID Trade Members' firms in a
standing exhibition, and at the luncheon will present the fashion collection
created by the noted fashion designer, Maria Sandi, who will design, create,
and present gowns and costumes of the periods made from selected fabrics
of the participating NSID Trade Members’ firms.

NSID's 1961 Distinguished Editorial Award will be presented to an
outstanding journalist for distinguished reporting in the field of interior
design and will be given special commendation for editorial integrity.

JANUARY 24, 1961 ¢ GRAND BALLROOM o HOTEL PIERRE, NEW YORK, N. Y.

Professional Interior Designers, Industrial Designers, Architects. Scenic Designers, Educators in accredited
schools of Architecture and Interior Design, Museum Heads, Lighting Engineers, Color and Design
Consultants and Landscape Architects are accorded Professional Membership.

Applications for membership may be requested from

NATIONAL SOCIETY of INTERIOR DESIGNERS, Inc.

157 WEST 57th STREET - NEW YORK 19, N. Y. . JUDSON 2-1421
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the Tri-Point. ..

the Crossroad ...

the Saucer-Base...

smoking stands by Heifetz. . .
a perfect wedding of matte
vhite ceramic, solid polished or satin brass

and finely grained walnut.

the h eifEtZ company

Clinton, Conn.

Showrooms: 16 East 53 St., N.Y.C. the Tri-Spacer. ea




Sanders

Brett

Two small mahogany stands,
featuring tops of myrtle burl.
Dia. 15'5", H 20"

DECOMI‘OVJS CbOiCE: Four of a Kind from Old Colony

|

Burwell

Mahogany with rose-
wood parquet top, brass
feet and rosettes.
Top 19" x 19", H 19",

Davis

Mahogany servette with

English yewwood top

inlaid with ebony line /’7
Dia. 15%", H 23" ; o c ( nq

ol -‘Zfru.@- e (g“ln?aamy 5/-::;:'

NASHUA, NEW HAMPSHIRE




The entire “Taffeta Plus" collection is now available for
convenient selling in D. F.'s newest TIME AND SPACE SAVER
“TAFFETA PLUS", BOOK #443...containing a total of 140
samples, each 7" x 9", The price of this book, $6.50, is refunded
upon receipt of orders for these fabrics totaling 100 yards.

D. F. presents a rich rustie of taffeta fabrics, so right for
today's home fashions. The new “Taffeta Plus" collection
spans a wide panorama of eleven patterns...ranging from
plaids, stripes, checks, dots and moires to solids, dobbys and
antique weaves...all in a shimmer of lustrous hues.

DECORATIVE¢ FABRICS, INC.

Showrooms: 13 East 53rd Street, New York 22, New York \ Offices: 380 Second Avenue, New York 10, N. Y. Alsc Miami

S




BIGELOW
!CARPET!

CHOSEN FOR THE

WALDORF
ASTORIA'S

BULL ¢
BEAR BAR

MOSAIC SQUARES IN AN INTRICATE ORIENTAL MOTIF GIVE TURN-OF-THE-CENTURY SPLENDOR TO THE WALDORF'S BULL AND BEAR RESTAURANT.

THERE'S A CARPET FOR EVERY PURPOSE
AND DECOR IN BIGELOW’'S WIDE SELECTION

Bigelow Carpet is selected by top designers for the most important architectural jobs. Reasonable price,
long economical service, and top performance under traffic—as well as beauty—are prime considerations
in every Bigelow Carpet designed for use in public areas. Special designs, colors and textures available.
If you plan an installation, consult Bigelow's Carpet specialists about colors, patterns, weaves, at prices
your client can afford. No charge for this service. Contact Bigelow through the nearest sales office or by
writing to Bigelow Contract Department, 140 Madison Avenue, New York 16, N. Y.

|
|
PEOPLE WHO KNOW...BUY & Bigelow

RUGS - CARPETS
SINCE 828

following cities: Atlents, Ga.; Boston, Mass.; Bulfalo, N.Y.: Chicago, Ni.: Cincinnati, Ohio: Cleveland, Ohia: Dallas, Texas: Denver, Cola

P Kantas li:".p'. Mo.: Los A"ﬂl".l",l Calil.: Minneapolia, Minn : New York, N. Y : Ph !.j:f.-';,-h-a_ Pa.: F'*'.T,'_qu_.;!"-, Pa.: Si LU-'.J"-. Mo.: San Francise 3, alil,:

INTERIORS / November 1960




| immediate, diversified, precise finishing on decorative fabrics
regardless of the process used . . . plus other benefits you have
s right to expect . . . rely on the experience, research and. know-how
of SYNTHETICS, America’s largest independent-textile processor.

For no-fuss, no-worry, no-excuse, no-delay service in Stain Repellent,
' Fire Retardant,

Ea" n“ . Fabric Backing, and other
... _finishing services,

your best bet is

FOREMOST NAME IN

| ° : . ' FABRIC FINISHING’
u" E Ics : Ll - el R ATION
e .
[ ] 4
The whole range of Synthetics processing services, and what
-\ they mean to you, are described in our informative booklet,

What The New Synthetic Finishes Mean To The Decorator
Write today for your free copy!

SYNTHETICS FINISHING CORP.

u““[ = 462-70 N. 8th 5t., Phila. 23, Pa., MArket 7-4855

Our controls assure the maximum degree of water
and oil repellency and dry soil resistance, consistent

turing Co. May be applied to fabric either alone or
in combination with other finishes.

EXﬂ l:i Shgn'iic OTCHGARD 57 devlstn Womee ing ard Wi

» ® L ] 'l
' | A durable fire retardant finish that can withstand a
] great number of dry cleanings. Can be applied to
cottons, rayons, wools, mohairs, or combinations.
" 5 [

Faobrics treated with this process by Synthetics Fin-

P D o ishing have low char lengths, with little or no after-
v R o s ET flame or afterglow. Developed by American

Provides a high degree of fire retardancy at a low

cost. This practical finish, developed by §.F., is suit-
s yN P able for installations in which fabrics are not
normally washed or commercially dry cleaned. Fab-

rics so treated may be renewed ot a later date.

Synbac affords fabrics o greater measure of dura-
bility, improves seam strength, prolongs wearability,

improves ravel-resistance through the application
N of a fabric backing. May be applied with special
adaptations for fire retardancy and dry cleanability.

An exclusive development of Synthetics laboratory
research.

No | I|I|11|‘l[||1|||||1|l|||,|4||i|l|i1=|r||11|||Iilil|:!|||1|j||l|||1||||||||||l||I|I[L||g'lli=|' |I | JULUL ||| I'||]|1 UL |I|til|lql|l Iil||] l|| ] i l}ll |1l|lt|l|
FABR'C Lossv 1 2 3 4 o 6 7 8 o 10 11

insured by ""SynFin"
dimension control on all finishes!




GRONFELD HOUNE 18 design in motion...

the Kind of motion it takes to move trends in new directions,
contemporary or traditional. These lattice-laddered chairs and the
pedestal extension table have that motion. They are from our
new fruitwood finish mahogany dining group by Lester Byock, A.1.D.
One of many new movements circulating at GROSFELD HOUSE.
New York: 215 East 58th Street / Dallas: 1544 Slocum St.
Los Angeles: 145 No. Robertson Blvd.
Miami: Euster Merchandise Mart, 3300 Northeast 2nd Ave.
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Al MORE THAN A CENTURY OF LEADERSHIP IN CARPETING FOR HOMES, OFFICES, HOTELS, PUBLIC BUILDINGS
" 4 SIMON MANGES & SON, INC. .

MURRAY HILL 8-7700
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HOW

BIG
IS
BIG
i')

»
Functional Fabrics “BIG™ 1s the most In
decorative fabrics. Enough yardage in
stock to cover miles and miles, and miles,
of institutional wall area. Functional
Fabric IH{r "1s the least in fabri Prices
Low enough for the most restricted con-
tract budget, Functional Fabrics “BIGT 1s
the widest range of style, fiber, color and

pattern vou can command for vour needs

. -=

If yvour necds are contract, and reasonably

5

“"BIG.) write: Functional Fabrics Inc
dn Altiligie of Kandell Indwsiries. FEsial j925

261 Fifth Ave.. New York 16, New York

We specially feature BB IR SO H / enestration Fabrics in prints, solids, textures for heat and sun glare control,
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As Confucius say,

“Man who decorate with new
Interplay-Oriental make
smart move.”

See the complete colleotion at
our showroom now, inscluding
this Dynasty Armoire with
Celestial Blue interiors and
drawer faces, combined

with the magnificent tones

of rich walnut.

ALLISON FURNITURE COMPANY, INC. « ONE PARK AVENUE - MuUrray Ml 36143

TERPLAY

CONTRACT DIVISION: 1 PARK AVENUE, N. Y.

Wa are proud to anneunce the opening of our new
showrooms at 525 Nerth Walls, Chicago 10, Hiinols.
 SUperior 7-7832

.lt:-‘_:.-_ St
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Y 5T PITTSBURGH: 100 ROSS ST PROVIDENCE: 160 S. WATER ST, SEATTLE: 1501 OLIVE WAY
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| Bird Cage courtesy of Mayhew Coa MY .C

Tho Modtina Cillbtnt
” Vil ¥ (7 y
/A'/ I Jdp(/lkj A _('_,)C *(&if #4|:|5 White hand lvmhraidvry on Swiss grrjgnd" Made n P{H'uf_]ﬂ} Ch;r‘ﬂnfhpm.’]m P4 x 40 ""'Idt‘

Two New York Showrooms to serve you:

J. H. THORP & CO., INC., DECORATORS’ MART. 425 EAST 53RD STREET AND 41 EAST 57TH STREET
ALSO'IN BOSTON + PHILADELPHIA * CHICAGO * MINNEAPOLIS * DALLAS * LOS ANGELES * SAN FRANCISCO

MORTON SUNDOUR FABRICS » DECORATIVE FABRICS » WALLPAPERS * TRIMMINGS




There's a wonderful wealth of table
news in the Statton collection of
American Traditional furniture. lllus-
trated —five selections from a line
that makes news—and sales—when-
ever it's shown. All five tables are
available in Solid Cherry and three in
Solid Maple, too. For details about
the complete Statton collection, write
today to Department |,

STATTON FURNITURE MFG. CO.

Hagerstown, Maryland

SHOWROOMS: 6th floor, Decorators Mart,
425 East 53rd Street. New York # Exhibi-
tors Building, Grand Rapids « 242 Furniture
Mart, Chicago » 330 Decorative Center,

Dallas « 1069 Western Mdse. Mart, San
Francisco




Wi

\\\
LA \ \\“\t\\\\\

\, | % n\\\\\\\m

\
‘t\\\\\\

kel

Al L
4 8

* é—\!

J

Luxury and beauty in the contemporary manner by |

VSOSKE ?

The finest masterpieces ynur fluurs can frame

REPRESENTATIVES IN: BOSTON + CHICAGO + CINCINNATI
CLEVELAND -+ DALLAS - GRAND RAPIDS + LOS ANGELES
MIAMI + NEW YORK -+ PHILADELPHIA + SAN FRANCISCO
SEATTLE » TORONTO - LONDON




all
this
and
heaven,

Yes, the beauty and styling of magnificent Pavane cabinets by
Tomlinson, plus the heavenly sound of stereophonic high fidelity and
television instruments by incomparable Capehart . . . perfectly blended
for the finest in both sight and sound. Exclusively yours, only at

Vanleigh, the largest, most exciting decorator showrooms in America
and Canada.

at the gateway to the United Nations

323 EAST 44th STREET, NEW YORK
MONTREAL: 5380 ROYALMOUNT AVE.




The

”
Gramercesy Park

Clollection

!1

Tailun Traditionals . .

[ ]
TELLY

i

fabrics dr:-‘-igned in the studios of

Kravet . .

'TI1FR

. using the newest blend of

HIE
H-'!I: "
i

man-made and natural fibres. The

i
{it;',"
L

|
l

luxurious qualily and texture of

14
\
i

i
i
;liilir

Taslan in combination with

il
15i41ii0a)
144
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cotton and spun rayon.

Wil

31..

1

A distinguished collection of fabrics, to be seen

only in the Kravet Showrooms.

KRAVET FABRICS, INC.

50 EAST 53rd STREET « NEW YORK 22, N. Y.
Plaza 3-!290

Boston « Atlanta ¢ Chicago

* San Francisco + Los Angeles







IMustrated: Count White., Earl White. and Queen White. PPG manufactures the yarn only, not the fabric. Photo: Corsinl

New weaves...new tones...new beauty for you
in wonderful fiber glass drapery fabrics

. and you can see them now, displayed by David and Dash at the National Design Center in New York (or
at any David and Dash showroom) as David and Dash join the swing to fashion fabries with PPG fiber glass
yarns. ® These are just three of the lovely new fiber glass drapery weaves made from PPG varns that you'll
see. There are more, In a wide selection of beautiful tones .
Dash unmistakable taste. m Practical fiber glass.

. . plus exquisite hand prints in the best David and
. . 18 easily washed, is the only drapery fabrie that never needs
ironing . . . won't stretch or shrink, is fire safe and moth proof, can’t mildew or sun rot. All this

and beauty,
too! See these fabries—soon!

|[E‘} PITTSBURGH PLATE GLASS COMPANY, Fiber Glass Division, Pitisburgh 22, Pennsylvania




GOTHAM GETS AROUND to so many
important events in keeping up-to-the-
minute with the latest in floor covering

colors, designs, qualities and fashions.
Why don’t you, too, get around to GOTHAM . ..

GOTHAM

CARPET ASSOCIATES INCORPORATED

515 Madison Ave., N. Y. 22 N. Y. Plaza 9-3388
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“Children wel
when Du Pont Carpet Nylon 1s on the floor”

says Mr. Charles L. Cairo, Mgr., Franklin Motor Inn, Philadelphia

"Iun']\“ thousand suare vards 15 a lot ol carpcet 1o kt‘l'|1 fresh and
clean,” says Mr. Cairo. “That’s why we chose carpets of Du Pont
Carpet :\"@-.inu and 501 Larpel .\"_uiull they take everything in stride !
Any busy motel needs casy-cleaning, hard-wearing carpeting. Du Pont
Carpet Nylon hlls that need handily. Most stains sponge away easily
with detergent and water or spot remover. Carpet Nylon is engineered
to stay beautifully resihient, even 1n heavily traveled lobbies. Du Pont
Carpet Nylon keeps down the cost of keeping up vour business! Look for
the Du Pont label. It's vour assurance of quality and superior performance.

— .
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MARKED FOR DISTINCTION ... OFFICE FURNITURE BY

Engineered functionally
ind understandingly

for the human factor
txcellence in design,
material and manufacture.
In all respects a

high mark for contract work
Executive series 2000
catalog available

QH BLE Furniture Inc
Bedford, Ohio
New York: 103 Park Avenue
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whichever design direction you look,
there is a wide vista of vastly varied fabric
to be seen at Stroheim & Romann. See and
sample the Contemporary and T'raditional

fabric collections at our showrooms.

Stroheim & Romann

Decorative Fabrics ol Disuncuon
%5 East 53 Street, New York 22, N. Y.
Boston, Philadelphia, Cleveland, Miami,

L.os Angeles, Chicago, Dallas, San Francisco

contemporary

or
traditional ...




Why were the experts wrong?

by CHARLES E. WHITNEY, Publisher

Twenty years ago we acquired a magazine called
The Interior Decorator, and turned it into INTERIORS,
in the belief that the interiors field needed, wanted,
deserved, and could support a professional journal
devoted to all professionals active in this field.

Not everybody in the field shared our optimism. Old
friends felt obliged to point out a few sobering facts
contradicting our expectation of indefinitely expand-
ing circulation among bona fide interior designers.
We had acquired 3,000 subscribers of certified pro-
fessional standing from The Interior Decorator and
assumed that this nucleus could be doubled, tripled,
and even quadrupled in a few years. But the head of
one of the largest of our fabric houses cited cold
figures that presaged a far less promising future; his
firm, which depended for its bread and butter on its
ability to keep in contact wtih the roster of profes-
sional decorators, had the names of practically all
decorators in active practice on its mailing list, and
there were 6,000 names all told. This, it seemed, was
the highest circulation INTERIORS could hope for.

The fact that the experts turned out to be wrong is
less astonishing than how far wrong they were. And
it is less significant than the reasons why they were
wrong. They had predicted that in time of peace
INTERIORS could expeet a maximum circulation of
6,000 and that it would not be able to live through a
war at all. . . . INTERIORS, of course, did better than
survive; by the end of 1945 it had a circulation of
nearly 8,000. The figure has since risen to more than
25,000, and it is continuing to rise at the same rate.

During seven of the most difficult war and post-war
years, from 1942 through 1949, INTERIORS was the
only professional journal serving our field; during

those years the expansion of its circulation, as the
records show, continued at its normal rate.

Why did the experts go wrong? In general, because
they misjudged the nature of the American economy.
In particular, because they underestimated the in-

fluence of interior designers and the potential of The
Interiors Market.

Their calculations were based on a static economy, a
fixed or declining population. They could not foresee
the violer* - versal of the population trend that was
to burs: vld boundaries of demand. Nor could
they ¥ _.eil that through American design and
Amervican designers new ideas and new products
were to produce new and expanded markets that
would stimulate interest in and demand for better
surroundings than America had ever known. Nor
could they have envisioned the remarkable and over-
whelming acceptance by big business of the impor-
tance of good interiors in our retail shops and stores,
in offices and showrooms, in schools, hospitals, and
institutions, in theaters and public buildings, in
hotels and restaurants and in transportation facili-
ties of every description. Nor could they have known
that the ranks of professional interior designers were
to be swelled by thousands of architects and indus-
trial designers who with augmented staffs were soon
to handle in their entirety office buildings and steam-
ships, great shopping centers, and educational insti-
tutions down to the last decorative detail.

In our productive economy the American people
have the wherewithal to satisfy their demands, and

they are hungry for the good things of life. The In-
teriors Market has many to offer.




Two decades ago, we set out to serve The Interiors
Market by publishing a monthly compendium of in-
formation — in words and pictures — which might
be of use to all its members in their daily work. We
did not regard ourselves as historians. Our aim was
gimply to preview the market, report the activities
of your professional organizations, cover events of
related cultural interest, record your outstanding
achievements, and alert you to creative experiments
that might build up into new waves or movements.

That is about all a professional magazine can aspire
to, aside from defining its loyalties. Ours are so une-
quivocal and frequently re-stated that they need not
be repeated here except in the briefest way: We be-
lieve that designing interiors is a professional activ-
ity to be practiced only by trained, qualified people
operating within the framework of strict profession-
al and financial responsibility. We believe also that it
is to the benefit of all concerned—public and design-
ers alike — if the contribution of the professional
desigmer is clearly defined and understood.

We can only hope to support your standing in terms
of this credo, and to disseminate the information you
are concerned with, Unlike certain consumer publi-
cations we cannot presume to teach you anything
because you are already equipped with a professional
education. Nor can we assume the role of a taste-
maker since that is one of your prerogatives. Our ef-

forts can be directed only towards accuracy and
thoroughness when we are dealing with facts, and
sensitivity and attention when we are scouting for
creative ideas and impulses. When it came upon us
that we had been at this job for two decades, and had
accumulated bound volumes stretching across Tig

feet of shelves, the thought occurred that although
we were thoroughly familiar with their contents, it
might be fun to dip into a few and sample the old
days once more, to re-live the old battles for profes-
sional recognition and possibly even laugh at the
dated designs which had once looked so chic and
avant-garde.

It was an enjoyable experience, but less as a joke
than as a revelation, for everything was there—not
only the interiors but the spirit of the times, the per-
sonalities they expressed, and the implicit beliefs as
well as explicit theories that molded them. Each idea,
invention, and artistic impulse that contributed to
the contemporary interior as we know it today made
its appearance in its proper place, invested with the
shock of our realizing how much poorer we had all
been before it arrived.

You, also, are quite well acquainted with the story,
since it is part of your own history, or, if your career
is now only beginning, part of what you have studied.
But we thought that you too might enjoy it if we
could somehow enable you to review it without heft-
ing the big bound volumes in our office, and that is
the reason why we have culled its high spots, and
the most important pictures. You will find them on
the next 70 pages, together with some data on the
profession’s growth between 1940 and 1960, the in-
dustry’'s development during the same period, and
some guesses by people who have proved rather good
at such guesses about what has really happened to
design in the last twenty years, and what is likely to
happen in the next twenty. We hope you find it worth
your while, and thank the many of you who have been
with us these two decades.




20 years and 240 issues ago

by OLGA GUEFT, Editor

To our busy readers the news that this is INTERIORS'
241st monthly issue may not sound like a cue for
fireworks. Only the birthday, this time, is actually
yours—that of your profession and your industry.
The anniversary we are noting here does not belong
as much to the recorder—INTERIORS, as to that which
INTERIORS has been recording these two decades.

Two hundred-and-forty-one! The number of birth-
day candles—and issues—seems incredible to those
of us who have watched each freshly printed package
roll off the presses. This has nothing to do with the
sentimental aspects of the situation. The time that
has elapsed seems incredible because all sense of its
passing has been obliterated—continually and com-
pletely—by these two decades’ torrent of activity,

spectacular expansion of opportunities, and fertile
production of new ideas,

In such energetic periods the reporter’s eye is riveted
on the immediate task — the picture to be photo-
graphed, the story to be set in type. He is too pre-
occupied to think of scanning the overall record until
the calendar, like a gong, reminds him that it is time.
It is indeed ; in these two decades the interiors field,
and the magazine which serves it, have both come
of age.

At this point you will raise an objection: “This mag-
azine of yours is undoubtedly two decades old, but
doesn’t the art of creating interiors date back just a
bit further? Roughly to a time when creatures who
walked on their hind legs found warmth and security
in caves?”’

You are right of course. Mankind began to decorate
the shelters nature made for him millenia before he

became particularly adept at putting up shelters on
his own. The decorative arts are older even than the
building arts. Needless to say this overshoots our two
decades mark by rather a wide margin. But our point
is this: Although the designing of interiors was re-
peatedly carried to brilliant peaks of achievement by
artists, architects, builders, feudal lords, burghers,
sovereigns, Princes of the Church, and anonymous
homesteaders, only recently has this activity been
recognized as a specific profession. That of course is
our subject.

Even in that not-so-distant past when a privileged
few could order an integrated interior, the concept
of the interior designer as the responsible profes-
sional in charge had not been so much as suggested.
The designed interior might be a by-product of some
other professional service such as architecture—the
Brothers Adam, and McKim, Mead & White were
among the architects who went in for “total design”
in their time, or else it was the end product of an
enterprise operating a collection of workshops with
the incidental assistance of a staff of company de-
signers—and even firms headed by such distinguished
personages as Louis Comfort Tiffany and Louis Kil-
marx fall within this category.

In any case the only clients who commanded total
service were Vanderbilts or their peers. The ordinary
citizen could come by merchandise by ordering it
from a craftsman or buying it ready-made in a store,
but there was no one to whom he could entrust the
responsibility of planning or designing the interior
this merchandise was meant for. Merchandise could
be had, but not professional service.

It goes without saying that before there were pro-

127




fessional interior designers there could be no maga-
zine for professional interior designers.

It might, however, be reasonable to suppose that
some of the tradesmen and craftsmen active before
the emergence of interior designers might find use
for magazines published to serve them. Some did.
Since 1888, for example, an unassuming little month-
ly called The Upholsterer prospered modestly in the
East, gradually moving up from springs, horsehair,
and goosedown to fabrics and fringes. Let's not be-
little it though, for it came out, prosperity or depres-
gion, every month through November 1934.

Then something happened to it. Not a disaster, for
The Upholsterer did not die; it has never died. It
changed. The December 1934 issue was called The
Upholsterer and Interior Decorator; and the one
after that, simply The Interior Decorator. For there
is a corollary to the rule that no trade or professional
periodical can exist independent of the field it serves:
namely that to survive, every specialized periodical
must change with the field it serves.

The Upholsterer’s trausformation was an inevitable
adjustment to the power of a new professional group
who had taken the initiative for the activity of cer-
tain segments of the crafts and trades—upholstering
included—away from the manufacturers themselves.
A new breed of artistic types who had both the talent
and the will to take command of the complicated
process of designing and producing interiors was
coming to the fore. In 1931 some five hundred of
them met in Grand Rapids—a town disposed to re-
gpect their claims—and formally declared their pro-
fessional status by founding the first of thoir pro-
fessional organizations, The American Institute of
Decorators.

The Interior Decorator was as modest as its prede-

cessor, consisting of, on the average, 66 pages, and
measuring 6 by 9 inches. Nevertheless an examina-
tion of its old bound volumes reveals that it enjoyed

sound health both as an enterprise and as a reporter.
Its title page bears the seal of The Audit Bureau of
Circulations—signifying that the quality as well as
the quantity of its circulation were verified by inde-
pendent audit. As far as its contents are concerned,
it not only covered the field but captured many clues
and gignals foretelling the shape of things to come.
It reveals items whose significance can be readily
grasped, in hindsight, today, though they might not
have appeared significant at that time. From time to
time interiors are shown, for example, which cannot
be attributed to interior decorators; the creators
thereof, among whom are Raymond Loewy, Donald
Deskey, and the late Gilbert Rohde, refuse to wear
the same badge as a caste whom they regard as ama-
teurs substituting social pretensions for professional
qualifications and systematic business practice. They
admire the gifted Lady Mendl, Elsie de Wolfe, but
they obviously do not wish to compete in her per-
fumed territory. Often they are involved in large-
scale projects where the client is not a private indi-
vidual but a business firm. They have, moreover, a
basically different attitude about the nature of the
art itself. In a collection of Thoughts from American
Designers (November 19356 Interior Decorator,
pages 18-25) Donald Deskey writes: “The modern
interior is designed, not decorated.” And Walter
Dorwin Teague states: “Modern interiors must be
designed as a whole.”

So in the late thirties the stage was set, the time ripe.
Most important of all, a hard-won victory over the
long, crippling depression was restoring the flow of
the nation’s economic life-blood. The art of designing
interiors was becoming recognized as a profession
with a systematized relationship to the industry
which supplied the great amount of quality supplies
required—a profession with a tremendous growth
potential in our expanding economy. The moment
had arrived for the next incarnation of The Interior
Decorator, and for the beginning of the story which
INTERIORS has been recording for two decades. The
main body of the current issue is literally a con-
densed playback of that record, and it has been re-
produced directly from our copies of INTERIORS.




1940 avant garde, from INTERIORS’ second issue: Paul Laszlo’s conversation pit and deck sweep toward an expansive vista of Beverly Hills.

Two Decades of Interiors:

A chronicle condensed from the published record

129




cven the barest factval outline of 240 ;..w‘.f.-'-';,a,:
thizs magazine can he squeezed into the 2415t

RINnce o i DHY readeérs lay readen

&

estricted to jnrl}'.n'll il

il et i'; ¥ as !i;'”il'.._-:_n:.l:f.-;.'f,[.g'l |'.H.’.' ] |'."'

or members of the indust W), our hrief

an aoccompan _-r.r,‘rj _h;.ll'u;ﬂllr...'ri”ff ”f. II’.."H.'-J-

may serve 1o ri eall the events. the de-

ian flavor, and the creative guants whaose proig-

¢88 sel the pace ol thetn |‘ra'-'i|lj':r;f”_-'_ There s no
nope of jm'-".-::.r'.r'.rr_.,r the tace—or eren H'H FLCE o

iFeveryone who .I.Hf]'f.flp il r'iai.lr"j f.lr'.l',-'l'r,f.l'r,l'f: M Jr.- {] T} =

7 I ] - ]
(TP NESR, nou, (5 ThOge wne Hii -Iu iR .w.'.l.uj.hf; :.I'I_

(Certainly the first INTERIORS, of November 1940,
made a breathlessly energetic effort to record every
facet of its subject: 1. For provocative, trail-
blazing design there was Lily Dache’'s Chicago
salon, by a sculptor turned interior designer, Les-
ter Gaba: curving walls, amusing wire-framed
furniture, Blackamoor murals in staggeringly ex-
aggerated perspective, and over-scaled white
architectural Baroque details combined the most
fashionable earmarks of the |]1'T‘11!h}' llt'u}}ﬂ' and
Bauhaus schools. 2. For a studyv-in-depth of a
pecific type of interior, there was a portfolio of
fovers by Joseph Mullen, Bertha Schaefer, Intra
mural, Inc., A. Kimbel & Son, D. Lorraine Yerkes,
and others, 3. As INTERIORS’ first contract feature

though it was not labeled thus — there were
ship interiors: the passenger-cargo S.S. Presi-
dent Jackson's, by W. & J. Sloane, and the S. S
America’s by Smyth, Urquhart & Marckwald
.. For technical data there was an article on
modern lighting by specialist Walter Kantack
2. About eur professional societies there was a
report of the A.l.D.'s Elsie de Wolfe luncheon
and plans for the A.1.D.'s forthcoming Tenth An
nual Conference in Boston. 6. For coverage of
;LH';:”V' cultural news there was the ?‘;_k'l'ul.".iﬂ'
Museum's Ninth National Annual Ceramic Art
Exhibition. 7. For previews of market trends
i har

was on article on contemporary furniture
Hlustrating, among others, Tommi Parzinger de-
signs for Charak, Eliel Saarinen and Virginia
Conner designs for John Stuart, Wormlev's “Mr.
and Mrs.” chests for Dunbar. 8. For showroom

news, a spread on new accessories

‘Snapshots”—articles focussing on leading per
sonalities introduced a varied gallerv during
the next few months, Among them were William
Kimbhel, third generation head of the venerabl
firm of A. Kimbel & Son; William Pahlmann, Jr.,
who had I'n-t':-hTh el longues wagging with his
flambovant, rule-smashing Pahlmann Peruvian
settings at Lord & '1111.}.'1*'1‘_ Edward J. 1'I,‘|.*']'!'!||1*I‘-. "
Naney V., MeClelland:; Tommi Parzinger, an
emigree from Munich: Aalvar Aalto, one of the
many architects who ventured into furniture and
interior design; David L. Evans: industrial de-
signer HI'I'T_‘-. . Glass; another industrial de-
dgner, the creative and influential Gilbert Rohde,
vho before his untimely death in 1945 was to
make history as the shaper of the Herman Miller
(Company's decision to make design adventurous-
ness company policy. Still another Snapshot sub-

ject was Paul Laszlo, a Hungarian-born convert
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Bent laminated Aalto furniture;
Artek-Pascoe, maker (June 1941).

\rehitect Morris Lapidus designed this cosmetic howuse re-
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to California, whose style, illustrated on page 129,
was a summation of the avant garde of 1940.
[t was much influenced by the horizontal sweep
of modern architectural spaces, and though furni-
ture remained as rectilinear as in the Bauhaus,
it became a great deal plumper, the individual
pieces making up for their scarcity by their im-
portant bulk. Bold animal skins and the contrast
of shiny and fluffy textures provided drama, and
sumptuousness was achieved despite scarcity of
ornament.

In 1941 INTERIORS launched its annual January

Interiors to Come, collections of interiors not yvet

built but hopefully prophetic of future trends

Although in subsequent vears the rule was aban-

doned, the first collection was solicited only of

members of the American Institute of Decora- Eero Saarinen's daughter Pipsan, and her architeet husband
tors, coinciding with the 10th Anniversary A.L.D. Robert F. Swanson, design a house ingide and out (July '41).
Conference in Massachusetts. Nation-wide repre-

sentation ranged from Fritz Baldauf, of San

Francisco, (indoor-outdoor dining room

through Marie E. Stosskopf of Chicago (circular

“Moon Garden” supper c¢lub), also Mabel Scham-

berg of Chicago (recreation room with a partially

camouflaged private bar), and Planert & Lange

of Pittsburgh (round retail store), and Mulligan

& Sheldon of Providence (library with disappear-

ing walls), to a number of New York designers:

Smyth, Urquart & Marckwald, William A. Kim-

bel, Joseph Mullen, and others. Two of these proj-

ects are 1llustrated in this issue’s design section

(pages 170-198), where the significance of the Bruno .1.-'rrrrh:-:.~.'-rn ,r';.-;-m_fm-f- up__m'u:'ﬂf repeatedly
whole Interiors to Come effort is evaluated. over two decades, !'J.-'L,JHHHH.(,I n f‘i'hl'h‘ﬂl‘ﬂ 1941.

William Kimbel,
“Snapshot” per-
sonality (Dee.’40).

For the convenience of its readers, the maga-
zine's content was departmentalized. In 1941 a
monthly page of Letters to the Editors; the afore-
mentioned Interiors to Come: a series of articles
on historie sources of design: a Newsreel (now
known as Merchandise Cues); an Anatomy for
Decorators; and an Industrial Design section
were introduced. Later appeared For Your In-
formation, a general news section; Retail Story,
documenting the work of the decorating depart-
ments of retail stores; a Bookshelf; a Sampling
of Magazines from Abroad; and periodic mar-
ket reports on furniture, fabrics, and other mer-
chandise.

The Industrial Design section was conducted
by Donald R. Dohner, head and creator of Pratt
Institute’s Department of Industrial Design. Doh-
ner died the following year, and one of his assist-
ants, J. Gordon Lippincott, carried on, but event-
ually Industrial Design split off as a separate
magazine. The series on historic sources reap-
peared tmder several guises, including Makers
of Tradition. Anatomy for Decorators gave
the measurements of the standing, sitting, re-
cumbent, reaching, walking, and otherwise oc-
cupied human frame as theyv affect dimensions
and allowances of various kinds of interiors and
components thereof, was illustrated by architect
Nino Repetto of Genoa; in due course the chap-
ters were gathered into a special issue (July
1944) and finally into an Interiors Library book.
A little cinema, a florist shop, several supper
clubs, George Fred Keck's first Solar House. a
windowless restaurant by Joseph Platt, industrial
design reviews of Raymond Loewy and Morris

Built-in musie “bank™ at century-old Wheaton College's new
art center; interiors by Ann Hatfield (February 1941).
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Herman Miller “ectoplastic” desk. Nail heads (Gilbert Rohde
hold leather cloth to pedestal (June 1941). the designer.

Joseph Mullen's Texas Club, in Greek Revival-ish setting, exrploited lighting, neutral backgrounds (November 1940).




Sanders, an Allen Porter article on Hollvwood

settings, residences varving in stvle from strietly

traditional to a house designed inside and out by

sauhaus architects Walter Gropius and

Marcel Breuer, a treatise on saloon bar art, a

ollection of offices in Wallace K. Harrison's I}il- Alden B. Dow, architeet,
ar of modernism, Rockefeller Center, an article “”’”'“”'_"r' SR f"“””'r*'
by lighting expert Abe Feder, and the new Good- Lloyd Wright disciple.
all fabrie showrooms by Eleanor LeMaire, were

among the contents of 1941 i1ssues.

Don't UL know there's a war on?"" Thi question THE WAR
ras asked by Francis de Neuville Sehroeder, for-

ner drama and art editor of Time and more re-

cently a foreign correspondent for Life, to whom

4T r,'n.ff:r'.l_-;i er affered the 10b of i!.ll.‘l."f.ﬁ_l‘.f INTERIORS

m June of "41. If joie are,”’ he went Oon, "'no ont

could ever guess it from this magazine. You

readers know gquirte a hit about it. H;HHHL_' h'.'-_,u.r

are already feeling the pinch in their business,

and they're going to feel it a lot more soon.”
From the moment when Sechroeder n:h';n;:rrf 1,
INTERIORS '.rr-ﬂ' naote not rr_l'.l'-J_..,J' of the war but of
the entire milien that provided the market and
the tnspiration for our readers. Schroeder.
an architect’'s son, had a built-in und: rstanding

of the nature ol

he designing professions, but as el he land , l’
: : dow designed spaces opening expangively to the landseape, founc
1 muf'ur{r'.i,-.il' Hn ,I'l.‘.i.r- ' .r[."_a:n J'J'.r”.l" thi .*'uufﬁ,.l'f iOr !” ’ q : p 3 ,'F g ! Y 'I =T,
. 4 ; . .a.-r'fifphu'm’ richeg in einder bloek (A ugust 1941, June 1943).
general events is as powerful in shaping the his-

tory of any specialized field as forees emanating

om within the field itself.

By November 1940 Britain and France had bheen

al war with (e rmany for more than a year, Neth-
eviands, Belgium and Luxemburg had been oc-
cupted by the Nazis, Paris had fallen, France had
hien forced to sign an armstice with Germany,
fl‘f}.r_r..' had itnvaded France. On November 1414
\N'azi bombers flew over Cove ntry:; only parts of
‘he Cathedral's shell were left standing.
On June 22nd, 1941, less than two years afte
igning a 10-year non-aggression pact with
Russia, and after the subsequent dismemberment
if Poland, the Nazis invaded Russia. On August
14th Roosevelt and Churehill came to an agree-
ment about the war aims of their respective coun-
fries, On December Tth, 1941, Japan attacked and
crippled the U. S. fleet at Pearl Harbor. The next
day The U, S. and Great Britain declared was
n Japan, and three days later the United States

declared war on e rmany.
Even before we were at war, Roosevelt had mobil-
ced industry under the National Defense Advpis-

ry Commassion to administer ;g.-‘nff.'r.r'.l'.in,u. and 1n
Vugust the draft extenston bill won the Howusé hi
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“Retail Story”" reporting work of dec-
orating departments in several depart-
ment stores included a B. Altman set-
ting by John Gerald with old Vene-
tian chairs, H}H.!ff!'l"-f!rtl'.'-t h lfu'r'p blue
floors, midnight blue wmetallic wall
paper; plaster hands hold lamps

Jac IJ.HF*H”” ””rh”rf'{ }”-'l”r'lp';‘ g of the transient j‘f--fr'!l bedroom Xl

'\:'.'“hlj”hrr 1943, H;!”“"-”-"I- amaongy '-'-”“-"-‘f. the modest but neat and

practical example at right. Most important ttem was a commodions,

i I‘H'IJ.IH_H::H'” .f;'rf‘ o p'hf”‘f.r; f”r;

roman bed (not studio coueh, appear-

ances to the contrary). Need for gtoragi furnitture was minimal.

!ll”{l'.'-l; I:l'li."'fh_ Vil =
AR ..Ir' f”','.'r'”’h“”'”-
digliked the wu ay 1M J.},”.h ““”“ "N e SIgNErs
wwere -r;-fFf”lrill_."p‘Hlif.“ but he was ;'I,.“'ll'_” one ol
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draperies and stockings would soon have to be
made of something else. There were even voices

clipped and convineing—which announced that
as a purveyor of non-essentials, the entire in-
teriors field would soon be forced into hiberna-
tion, or at least underground, for the duration.

Editor Schroeder published his emphatic denial
of this defeatist idea in his very first editorial,
of June 1941, entitled Great Days, and he sent the
same one back to the printer after Pearl Harbor,
repeating it in the January 1942 issue. He wrote:
“The workers in totalitarian industry are housed,
and they are fed, after a fashion. But the work-
ers in our system want more than that. They want
homes, homes they can be proud of. They want
to go to eoffices and shops whose appearance
should be an incentive to higher production.
Soldiers, when the flag comes down at Evening
Parade, want to find recreation buildings that
don't look like abandoned tobacco barns. People
want to ride on trains that don't smell like a
menagerie. They want to forget their troubles
in theaters that are at least as attractive as the
shadows on the sereen.

“We repeat: these are great days, and great days
for the interier designer too, if he but recognize
his responsibilities and take advantage of his op-
portunities.”

1942 was a great yvear for low-cest knock-down
furniture. The Widdicomb Company put out
“Flexi-Unit” pieces, Freda Diamond designed a
line for the Lenoir Chair Company, Dan Cooper
designed a Pakto group for Drexel, and C. Cogge-
<hall a Plyline group.

With menfolk in the Army, the woman executive
gained stature and found new opportunities, and
INTERIORS discovered that among the masculine
prerogatives business ladies had pre-empted was
the right to a handsome office. Helena Rubinstein,
Betsy Talbot Blackwell, Mrs. Alfred Knof, Beryl
Austrian, Hortense Odlum, and Dorothy Shaver
were among the big wheels whose silken saneti
our camera invaded.

Lord & Taylor lost a particularly valuable mem-
ber of its decorating staff to the armed forces,
but before stepping into a Captain’s (Air Corps)
uniform, William Pahlmann Jr. made a last-ditch
gesture which succeeded in keeping fresh the
memory of the Pahlmann flare. His parting group
of displays included a Swedish dining room with
painted furniture, a cocktail and game room with
an irregular-striped rug, and a room with two
plump armless semi-circular settees,

The August “Year's Work” collection of 1942 in-
cluded some of the most impressive interiors of
the decade, whose style it crystallized. Jose Fer-
nandez’ prophetic Rebajes jewelry shop, Loewy’s
Penn Railroad tourist office with curved walls
and a boomerang-shaped counter, a boy’s room
by Joseph Aronson rimmed with low bookshelves
that jutted forth in three semicircular tiers to
partition the vestibule area, a private bar by Per-
cival Goodman with all the accoutrements of the
era’s glamor—pigskin stools, Macassar and Hun-
garian Ash burl veneers, and a jungle animal
mural, a Thedlow Inc. bedroom with purposely
primitive Baroque furniture silhouetted against
walls painted and rubbed shinv bottle green.
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Editor Schroeder reminded readers of “John
Henry Belter, the forgotten man,” who lami-
nated plywood a century ago. (October 1942).

s

The withdrawal of wmetal for springs led to experiments with

wood by designers, manufacturers, students (December 1942),.

Despite the war, retail store design was revolu-
tionized in the early forties. Architect Jose Fer-
nandez designed this shop (May 1953).
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Russel Wright, one of the first important industrial designers,
lived in this Park Avenue duplex penthouse with his wife Mary,

also a designer. Two views of the hiving room (June 1943).

FPaul T. .F"'J"H.mlr.'-"r from mddl .F';-'H'H'IIH - tound a COnge nial ge ”H.r!_.' for hig brand of modern in
Beverly Hills, Others in the same August 1942 igsues were Richard J. Neutra & Paul Laszlo,




Robsjohn-Gibbings™ entry was a salon whose dark

grav settee was =et off by fuchsia cushions, ‘tl"'i‘

violet fabric on flanking Louis XV chairs, and

blue walls
A small group of architects who had found rela-
tively little to do during the latter depression
vears and early war vears occupied themselves
by designing shops. Morris Ketchum Jr., Morris
Lapidus, and José Fernandez succeeded in revolu-
1 EI-HHIHL’ the entire field before the Fifth Avenue
Association was fullyv aware of what had hap
pened. The three made adroit use of open fronts
and deep cut arcades, luring the passerby onward
and inward without his realizing that he had
passed from the exterior to the interior. Fernan-
dez hung a curving glass jewelry counter from
the ceiling by guy wires, and placed interior and
exterior displavs in small shadow boxes set into
walls which almost invariably curved. The boxes
were usually of the shape sometimes called the
woggle, sometimes the Arp (after the painter
[t was the dominant form in commercial design
of the forties. Other hallmarks of the glamorous
interior were Marbalia wallpaper—marbled like
bhookend papers, not an imitation of marble; and
animal-skin upholstery.
'he most interesting interiors, residential and
non-residential both, were modern. The reason
for this lay in the fact that traditional interiors
were totally traditional, deviating from period
prototypes only through carelessness or econom)
Modern interiors were equally total, therefore
strikingly different, and because the invention ol
modern forms was then in process, every design
was capable of packing a surprise. The othe:
element responsible for the success of modern
during the early forties layv in the caliber of the
people who were designing in that idiom. Some
of the best architects of our dav were t]i'rHIL’
houses Inside and out : Richard J. Neutra, Walte)
Gropius, Marcel Breuer, Alden Dow, R. M. Schin-
dler, and Harwell Hamilton Harris
Refugees from Nazism, settling in New England
and Los Angeles—these seemed to be the favorite
places—made interior designers freshly conscious
of the outdoors by buillding houses with outdoo
rooms. Richard J. Neutra designed one with four
private courts, each intimately related to its own
interior area.
With building activity curtailed to all but the
necessary minimum, the principal type of work
consisted of remodeling. Dorothy Draper remod-
eled the third floor of Kerr's Department Store
in Oklahoma, and INTERIORS devoted three con
secutive 18sues to hotel remodeling.
As upholstery components grew scarcer—metal
springs, craftsmanship—furniture consisting of
exposed wooden frames ustually laminated
joined by interwoven webbing was seen in many
modern lines. Knoll Associates, founded in 1943
by voung Hans Knoll, son of a leading German
furniture manufacturer, had a few of the best
versions—a lounge chair by Eero Saarinen. an
architect and son of Finnish architect Eliel Saa-
rinen, and a group of upright chairs bv Jens
Risom, a voung t]l'.‘*iﬂ'lil’l' from “t‘l'll'li;ll‘k who was
employed by Knoll. Another Knoll emplovee was
Florence Schust, later Mrs. Hans Knoll, trained
at Cranbrook and in England, as an architect
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Burly Alerander Calder pits together a Mobile of polished and painted sheet steel and wire for Modern Mugewum ( November 1943).
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1945 was a year of giant gtrides, of faith in the 1945
future, of renewed confidence tn sur vival. It was
the year of victory. World War [l ended, and
Roosevelt died. Japan and Germany were occu-
pted, Thi [United Nations was not to repeat thi
League of Nations, and the [.S.8.R. was a friend.

Hope notwithstanding, the volume of building
and interior design were relatively low, and the
most exciting three-dimensional design seemed
to lie in the related fields of display, exhibition
design, theater design, and stage design, and in
interviewing Tom Lee, Dikran Dingilian (who
taught display and three-dimensional design at
Cooper Union), Larry Callahan (then in charge
of Lord & Tavlor's windows), Joseph Roberto,
and painter Xanti Schawinsky, we learned that
many people in our field found it quite natural
to work in all three fields. Showroom interiors
and display jobs were particularly combinable.
Charles Eames, an architect and former Cran-
brook design instructor who had moved to Los
Angeles, made the biggest story of the decade that
vear. Inventing processes for molding laminated
plywood into compound curves and electronically
joining the plywood to other plywood or steel
members with rubber disks between for resili-
ence, he simultaneously produced exquisite forms
and proportions and a new concept of completely
separating a chair's back and seat within its sup-
porting frame. At that time the technology of
the Eames chair was what attracted attention.
Today the nature of his forms seems the greater
contribution.

( 'f! ur:‘t'H Et.‘ nivs

In 1945 Alvin Lustig, a voung California de-
signer, settled in New York, designed visual com-
munication systems and offices for Look magazine.
Another event of 1945, which seemed hardly mems-
orable at the time, was an exhibition of antique
Chinese furniture at the Brooklyn Museum, un-
der the direction of an antiquarian named Kates,
who had brought the surpringly unornate furni-
ture from China himself. When INTERIORS came
out with the story, a Grand Rapids manufacturer, Shown tn
Hollis S. Baker, got in touch with Kates, and July 1946
induced him to go 1o Grand H}li‘ii{i.‘*. article on
In 1946 Knoll Associates attracted attention by Eames:

expanding its Planning Unit—an interior design
studio—which began to do offices, residences, and

plywood

gculpture by
college dormitories. The roster of designers rep-

resented in the Knoll furniture repertoire ex-
panded to include architect Ralph Rapson and
George Nakashima, who was trained as an archi-
tect but who preferred to work as a furniture
craftsman. Knoll's greatest success was, however,
a technological feat parallel to Charles Eames’
plywood chair, and by Eames’ former collabora-
tor, Eero Saarinen, whose “Womb" chair created .

{

.

4
)y 1947 production of furniture, fabrics, and :
lamps responded to the combination of pent-up
demand and the end of wartime restrictions on )
production. Both Knoll and Herman Miller pre- /
y

his wife, Ray,
and 3 of his

chairs.

a sensation.

sented large design collections. Knoll's included
a Illlll—flrilijllj.’ I]Ii‘tlt] version of 1ht’ ftul[“]]g winod
and canvas Italian officer’'s chair. The new ver-

-

Mugeum of Modern Art ex-
hibition by Herbert Bayer
(July 1947). v

s0 promptly and copilously knocked off that Knoll
removed it from the line within a few vears.

sion, done by three South American designers,
became known by the first—Hardov, but it was

I T —
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'he Robsjohn-Gibbings collection at Widdicomb,
alwavs done in pale walnut, was being slowly
expanded, and perfected, during this period. Pris-

es with flush doors and one or two

of (then) immense length joined

lussic chai One item characteristic of the

as dropped, the three-legged coffe
table with the free-form top. This design, had
been one of the most popular In innumerable
manufacturers’ lines, but it suddenly disappeared
from all of them
The January 1948 furniture market also vielded
a folding Eames table at Hoerman Miller, the first
FEnglish 18th Centurv) version of Baker's ex-
pandable “party butler.” and a Saarinen collec-
tion of the Johnson Furniture Company. In New
York, the House of Italian Handicrafts opening
on East 49th Street offered New Yorkers a glimpse

P

of the exciting new world of [talian furniture
and interior:

The American scene was forgotten by July 1948,
when a whole 1ssue of INTERIORS was devoted to
Italian interiors, which had remained out of
American range since the berinnings of Il Duee’
regime. Around Milan an able group of Italian
architects (Italian architects study and practice
interior and furniture design as well as archite
ture) had developed a modern styvle markedly
different from the American. Richer materials,
lighter, more spidery, more playvful furniture,
and an easy acceptance of antigues and works of
art were its earmarks. It made ours look coarse,
unbending, unsophisticated. And it was rich in
lght-hearted but practical devices more reminis
cent of display techniques than what we had bee
accustomed to assoclate with residential interiors,
For example the Milanese were in the habit of
attaching reflectors to poles or walls and ]Hﬂ!l“ﬂ_r
them at the ceilling, thus utilizing them for all
lighting purposes. The reflectors themselves had
geometric shapes generally like ours, but the
were more delicately spun, and the metal arms
had a sculptural, tactile nicety. Large mounted
paintings or drawings clipped to pipes or poles
held under pressure between the floor and cetling
were thus displayed almost as often as on walls,
or served as screens or partitions. And ther
seemed to be as many ways of putting together a
shelf or closet syvstem as there were Italians.
The August "Year's Work” collection of 1948
Included interiors il}». several architects, includ-
ing a remodeled version of J. H. Thorp’s show-
room by Lester C. Tichy (celebrating the firm's
139th anniversary), a Chicago shop for modern
furniture and accessories, Baldwin-Kingrey, by
Harry Weese, and the 6-story Fiberglas Building
in New York by Skidmore, Owings & Merrill. A
number of interior designers were represented
by non-residential interiors: Eleanor LeMaire by
a Widdicomb-Irwin furniture showroom in Los
Angeles; William Pahlmann, Jr. by the Tth floor
of the New York Bonwit Teller. The same vear.
William Pahlmann moved into a three-and-a-half
story house in Manhattan, where he placed,
among other things, a 200-vear-old Chinese table.
a stark Charles Eames chair, a brass Moorish
brazier, and a Louis XVI1 armchair upholstered
in sky blue leather. The general atmosphere was
[talian.
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f-'”r‘frr;ﬂf J'H-".'.«-Ir,r i ply ’... architect Carlo

Mollino of Turin (Abo low : July 1948 issne on Ttaly)

Green ceiling, white walls, antiqies, in attiec apartment of architeet Mario Lombardini in Milan. Litigi Veronesi drawing.




The first glimpses of Italian and Scandinavian
furniture and interiors were harbingers of
change, and of the eventual doom of the thick-

it, bulkv look that had meant modern during
the early forties. Sculptural modulation replaced
the uncompromising geometry of chair legs that
were round ]1l|];1!'~'~. of table LOPS with a :~'h;1|'|i
edge suggesting that the top had been stamped
out with a cookie cutter. There was a promise of
change in rooms as well as furniture. The small
six-story) Corning Fiberglas building by Skid-
more substituted the sheer sharp transparency
of a glass cage for the heavy movement of thick
slabs against which slablike shelves and pregnant
upholstery looked natural. Massiveness in furni-
ture was losing its architectural raison d'étre.
Even Paul Laszlo, whose contributions to the

; leazg From Georoi Nelzon which became
Herman Miller design team had been the heavy Ideas from (eorg

standard e .ll..-.'r'-;u re: slat benech and adinst-
u.rfr.lrp L.”;rr.huf”p_l" f“ .llr_h' Ir‘uu':‘? fff Finidry ,‘I,".”u r'i.
il il ,\"'I-rlifif:l".fi' rfi'.l'” li‘h'fnjh r 1‘.*‘"2. JI-"'rlr,‘ l'..'l";l_

ipholstered pieces, began to scale down. Herman
Miller experimented just once more with plump
items, but even these had an entirely different
character .'Ll]"ll']'l'*l"l.llll"'h' M_‘H]]?TI_H'{*M;LH‘ rather
than slablike. They were, appropriately enough,
the work of a sculptor, Isamu Noguchi, and they
consisted of a curving armless sofa with a back
much more limited in area than its seat—resem-
bling an offcenter small sausage resting on a
larger off center sausage. Isamu also designed
a coffee table consisting of a free-form glass top
resting on three massive shaped legs. We haven't
seen one in ten vears.

Noguchi was the subject of several articles at
this time—not as furniture designer but as sculp-

tor, for sculpture was generating new excitement

both for its form suggestions and for its expres-

" i a f‘ " . . l'a
dive effect as an articulator of space and shee reorge Nelson

decorative punctuation. In sculpture, as in in-
teriors, the late forties were vears of innovation
and discovery. The skeletal-fine vet not-bony walk-
ing men of Alberto Giacometti were recorded on
our pages, and followed a few months later by
the taut-muscled cats and supple nudes of Agenore
Fabbri. Meantime Isamu Noguchi and Alexander
Calder were turning out the September Morn's
of avant-garde interiors with all possible speed
One sign of recovery from the war was the ap-
pearance of manyv complete new buildings: mere
remodeling had been the former order. Alexander
Girard bullt himself a new house in Grosse
Pointe, and Victor Gruen built a department
«tore, Milliron’s, in Los Angeles. It was circled
with ramps leading to the roof, which was de-
voted entirely to parking space, and its ecrisp
interiors are in a style that Gruen still uses.

[f anything, modern art was a subject even more
controversial than modern design, so that in spit«
of our lack of formal identification with the fine
arts field, it gave us greater pleasure to publish
a piece which i1ts author, George Nelson, entic-
ngly titled, “Venus, Persephone, and September
Morn.” Nelson expressed a better opinion of
Leonardo da Vinei than of Chabas, which sur-
prised no one, but he also made what must have
appeared a subversive—unAmerican—attack on
the reputation of one of this country s sacrosanct
painters, Thomas Hart Benton. Nelson's actual
purpose was to explain what are the valid bases
for judging any work of art, but the three nude
ladies made the message easier to swallow.
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l'he ; pproaching turn ol the decade l-a'--miwsi 1new 1950
riches, new decisions. Good taste ceased to be a
mere matter of keeping things “clean and unclut-
tered.” The Italians set an example by playing
ornate antiques against sternly simple back-
grounds, but complications set in when the back-
grounds ceased to be simple. A modern Roman
cinema with mosaic floors 1i|-r-i}.1'11r'll ’ra_&' Massimo
Campigli and a neo-classic stucco ceiling, cove
lighting. turned wood balusters., formal velvet
draperies, and plain glass doors, proved that an
interior could be both modern and faney.
With gathering _-|wl-¢| every category in the glos-
sary of furnishings became more various. Lamps
modern lamps in the forties — had meant
cone, bullet, or dish-shaped reflectors of metal or
plastic, and large white glass globes, but by '49
L.e Klint folded paper lamps, plavful, attenuated
[talian lamps, and the luxurious pierced brass
fantasies of Finland's Paavo Tynell gave welcome
relief from our unremitting utilitarianism.
Though the newly discovered contemporary furni
ture of Italy and of Denmark had little in com-
mon with each other, what thev did have in
common was an overt expressiveness totally re-
mote from the muteness of our square-slabbed
modern furniture. Seized by nostalgia, one dav,
Editor Schroeder arrived at the conclusion that
the great traditional ‘-*-'Ii"n'lt':‘ and the I":!H'H]H*.;IH ‘The" Wegner chair from our first report on aunial
moderns were both activated by the same desire hrris s I;”Mh_h Cabinet Makers (February 1950).
for elegance, that this was the direction of the fu-
ture, and that articles on the leading designers of
the past would for the time being find a more
interested audience than articles on industrial
FI*HE}.’U S0 Schroeder launched a series called
Makers of Tradition, The first three were Andrea
Palladio, Thomas Chippendale, and the Brothers
Adam
Lbess elegant but infinitely funnier and more
touching was Schroeder’'s article “The Scenes of
Our Childhood,"” accompanied by remarkable in-
terior photographs from a cache of 3,000 plates
taken between 1888 and 1915 by one Robert L.
Bracklow, member of The Camera Club of New
York. Bracklow was not only an exceptionally
accomplished, if amateur, photographer, but had
the good sense to record the interiors, panoramas,
and vignettes of his dailyv life and times.
Edgelighted Henry Moore-ish Plexiglas sculpture
and murals in fluorescent paint gave an undersea
glow to “The Well of the Sea,” a Chicago sea
food house ||_~. the late Robert E. Lederer, archi-
tect, who set many precedents in restaurant de-
'~iHI|
Totally different was the lighting innovation ex-
ploited by George Nelson in three refurbished
Herman Miller showrooms (in Chicago, New
York, Grand Rapids). Nelson used adjustable,
clip-on Bulldog Trol-E-Ducts on ceiling grids of
wire-bearing white metal pipes for total flexibility
without the cost of a dropped ceiling.

Warner-Leeds, an architect team now separated
(Harold Leeds is now Chairman of Pratt Insti-
tute’'s Department of Interior Design) completed
the new Bonniers on Madison Avenue that vear.
A beautifully framed two-story front, magnificent
riser-less stair, eflicient order of display racks,

and a Scandinavian-inspired predominance of
light wood distinguished it.
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Milan, the grand stairway by architects Luciano Baldessari and Marcello Grisotti was dominated by weightless
of neon tubing by sculptor Lucio Fontana. Its apparent volumes changed with each step taken by the observer.




To transform the architectural frame and accelerate its perspective. wall and ceiling panels fled from the perpendicu
h” ( 'Hruj_uj floated before a huf___u,* white _;..-.-_-:.-!' abore a mural j,..!, Del Bomn .5,;~};z'l-_'r_r|i,+--,.- 1951 INTERIORS)




A modest harbinger of what was to become a
major trend appeared in the San Francisco apart-
ment of John Carden Campbell, of the architec-
ral team of {.iI“l]FIH*“ and Wong. The unpre-
tentious domicile, furnished with the simplest of
modern furniture and a few oriental antiques,
was striking for but one feature: pierced Japa-
nese lattice screens, of Hinoko wood. Partner
Worlev K. Wong had bought seventy of them at
auction after the dismantling of the Japanese Tea
Garden in San Francisco's Golden Gate Park.
The next instance where we found such screens
impressively used was in architect Edward D.
Stone's New York town house. )
The Museum of Modern Art's Good Design Show
at the Merchandise Mart was installed by archi-
tect Finn Juhl that vear, but Edward Wormley
was the designer who scored the biggest hit as

alexandre georges

M. Singer & Sons di r'n’upuf {1
Italian collection. Ieo Parisi table

TNIE: f_r.‘j“'-l"”l,_ (Decembers 1951)
far as the selection of items was concerned, with

nine Dunbar pleces among the chosen.

'he Spring of 1951 was a heroic one. In February
the United States Lines floated the giant S. S
1’:111-]rt*l1|il*llt‘t', wtih interlors h}.' industrial de- Irwin Laverne's new showroom was punetu-
signer Henry Dreyfuss. The theme of Americana ated with a knitted sculpture (March 1952)
vas announced by a wooden Indian in the First p VAPV e -

(lass Lounge. We illustrated the handsome ap- "‘F"‘r

pointments in our April issue, the same one also
dedicated to the A.1.D.'s Twentieth Anniversary
A history of the A.1.D.'s first conference in Grand
Rapids was detailled in an article by Evan Francis,

1 e S

preceded by a salute, “Twenty Years After,” from
editor Schroeder.

alexandre georges

In May, Knoll Associates moved into its present
New York headquarters at 575 Madison Avenue:

Baker showed a Finn Juhl collection

farr.a w1 oot r ST 3§ lilkka <cri1iln. . ) i -
Lall lzea refiecting |HIHI_ iﬂlhlﬂ'vh hi"" Clap (srand Hﬁ‘;’l:rf.w ( November 1951)

tures by Harry Beroia, and a frame-svstem cal-
culated to hide the bullding’s architectural short-
comings, were among its design points.

A totally traditional apartment of modest size
but grand mannerisms gave the June issue an
elaborate stamp. Bedecked with Empire furni-
ture, erystal chandeliers, a stupendous silver tea

service, a collection of blue Bristol, and a black

and white dinette in lace motifs, it was the home

of decorator Iris Barrel. For contrast it preceded

a presentation of Herbert Baver’s ski-lodge studio

on Red Mountain, Aspen Colorado, where a con-

versation pit was ingeniously placed to give the

occupant his choice of warming his hands at the

hooded fireplace, or keeping his back warm while Leaves of laminated plywood by
admiring the view through the glass wall facing Tapio Wirkkala (November 1951)
the fireplace.

July was devoted to “cvelops In the parlor’-

TV and except for miniature portables which

author-researcher Deborah Allen failed to an-

ticipate, that article is still the best summation

of the subject in print anvwhere, we are informed

by experts in the video industry,

September carried Walter Dorwin Teague's bril-

lant report of a brilliant international design

event, the Ninth Triennale Exhibition of Archi-

tecture and Decorative Art at Milan, Ttaly,

Teague, who was a journalist before he turned to

designing, supplied an informative, extremely

perceptive text; the exhibition itself was stu-

pendous. (The grand lobby staircase is illustrated

overleaf.)
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That vear Finn Juhl made the daring decision to
do a furniture line for the Baker Furniture Com-
pany, the only attempt to carry into relatively
large production a tvpe of furniture which form-
erlv had been made piece by piece by craftsmen
working alone. Baker's is a highly skilled crafts
operation also, but the question was whether

could emulate the extraordinary standards of
Juhl's I';nm'ilﬁ t‘;ui:iﬂt'lﬂ‘l.‘tkn'l} .\'ivlﬂ Vodder, Thl'
large line was shown in Grand Rapids in the Fall.

This is an appropriate point to comment on the

enormously important role played by Hollis §S.

Baker as an impresario in the design field. Baker

is an excellent example of a category of individual

whose contributions to design tend to be over-

looked. Baker has never designed a piece of furni-

ture, but he has been responsible for the presence

of some of our best reproductions of English

antiques, for excellent Italian Directoire (Pal-

ladian) adaptations, and several other first-rate

period reproductions; for the eriental-modern

wave (the Far Eastern line developed with Kates

after the memorable 1945 exhibition at the

Brooklvn Museum), and the Finn Juhl collection.

He has also made tentative models of Philip

flohnson and .M. Pei designs. William Milling-

ton, his designer of the Old World collection, is

a master of the art of making fine reproductions

His present chief designer, Winsor White re-

cently developed a new group of office furniture

for the Upjohn Building in collaboration with

Skidmore, Owings & Merrill.

Herbert Rothchild, President of John Stuart,

and the late Hans Knoll and Florence Knoll also

have acted as impresarios.

The 21st Annual Conference of the A.l.D. sent _ ; : ,

INTERIORS’ staff on a determined tour of Man. Lina J.":u Bardi in her .nrf'n chair, i: plastic
| bowl in a sateel base ( November 1953).

hattan Island, in order to prepare a detailed guide

to points of interest. Laverne and Dunbar were

among the showrooms showing new faces for the Wire chair by sculptor Harry Bertoia for

occasion (Wormley also designed new Dunbar Knoll suspends eradle. (October 1952).

Boston and Los Angeles showrooms

The Truman family was forced to vacate the

White House for some months when it threatened

to fall about their ears. Franco Scalamandré and

Schmieg & Kotzian were among the generous

contributors to the refurbished interiors, illus-

trated in the July issue,

Major enterprise of our Fall issues was an am-

bitious study of “Lighting—Its Service and Its

Spell” by John Anderson, who is now Executive

kditor of INTERIORS, Deborah Allen contributed a

History of Grand Rapids, and an article on Oliv-

ettl, the typewriter company whose policy of good

design in products, factories, graphics, and shops,

has made history. The December issue presented
a collection of recent Italian work, including a
(io Ponti apartment almost entirely lined with
trompe Uoeil prints (even the furniture), some
interesting shelving systems by Mangiarotti, and
a fine interior by Belgiojoso, Peressutti, and
Rogers.

F'rancis de N. Schroeder, editor of INTERIORS. died
in Naples on December 28th, 1952. Bunny was
not indispensable; he was irreplaceable. To this
day hardly a week passes that we are not keenly
reminded of the loss.
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Modular case pie-
CeR I'.i I .\'H rmdan
("herner (Novem-
her 18953 ).
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Leather-sling, chrome-leg chair by Katavolos,
Littell & Kelley for Laverne (August 195%).

Lina Bo Bardi's r'r'_rj:dful'r honsi wr it h
.”,rf.l,\.'”rl" H'...rr_ ftutgues i .'”rr:'p 1851 )
:1. .|'|r g Hf_»_h',p' f;i-r'r”'frh' old howuse in (srosse f'lu'ﬁh . MN-
dulating plywood screen held changing exhibition
of objects, paintings, candles (Janunary 1953).

charles eames
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1957-58

Edward . Stone borrowed from many

tradittons—Near Eazstern ap rrr'lr":-.'!'ruf . Ore-
ental shoji, Spanish Renaissance, Ameri-
can Vietorian i his own Manhattan
apartment (below ), Chain-mail eurtain of
I:;J.-r.l‘ alieminim -’lufl'—.fﬂul'u 8. miarhle ”‘uni" red

velvetl ereale r.Hr;lr rial etWeet (Juni 1958 ).
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Edward Wormley looked backward in his
Janug collection, gave it a nostalgic setting
im Janus House fr:yh“-—m ren rooms in
turn = ol = the - century o remitectural sef-
ting within Dunbar’s Chicago showroom.
But lighting, paintings, and materials sang
a contemporary tune, “Hallmarks of Janus
furniture—soft edges, contrasting woods
and inlays, moldings and hand carvings—
are Waormley only wmorve s0,” was our
comment (October 1957).
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Three of the most interesting modern houses of
this period were: 1.
Brazil bv Lina Bo
trained architect
Museum of

a steel and glass house In
Bardi, the Milan-born-and-
wife of the Director of Sao
Modern Art. Its
garden, and on

Paulo's

cage-like

interiors enclosed il

its glass-
MOSAIC -[I:H.'i‘li floor were massive, ornate ;1[]Ii||l||:--~.
Another rectangle
North America

furnished

though not so glassy, and in
was an exquisitely detailed and
nouse by Abraham Geller. And in
William Pahlmann, Jr. achieved livable
effects in a large modern house he decorated in a
collaborative relationship with the Cuban archi-

tects

Havana

which permitted him to plan for necessary
wiring, plumbing lines, ete. before the structure
was begun

Philip

:1Tu| H

Johnson designed two *-il‘H[;llLIr‘t' ;H'rf:.'_'-
cafeteria for the Museum of Modern Art
INTERIORS devoted a speclal 1ssue to climate con-
trol, emphasizing that air conditioning is not the
only solution to unsatisfactory temperature and
humidity conditions. For dust control, however,

we could offer no other solution.
Nelson's

1Hnew

George
Milles way to build case furniture:
like skyscrapers on a steel skeleton. But there
was one difference. Instead of placing the walls
outside the skeleton, the sides and ends of drawe)
cabinet units were attached to the drawer
and the whole box—be it cabinet or
drawer, could be suspended inside the steel frame.
A wide

macle

].‘Iil'.‘-'[ jnwmwn l'lrl' Ht-rm:ua

Was a

n..'.ni
;rlat'[un]-.
choice of wood and enameled finishes
it possible to play all kinds of Mondrian
tricks with the design of the fronts.

Raymond Loewy, whose blond wife of 1943 we
had photographed in Loewy's modern baroque
Mexico City wvacation house, ten vears before,
contributed pictures of his new brunette wife in
nis smart St. Tropez villa for the Januarv 1954
INTERIORS,

Gradually, imperceptibly, the vocabulary of lamps
multiplied. Morthenthau imported a
slender, three-armed standing lamp with a choice
of many colors for the three cone reflectors. and
the arms and cones were infinitelv adjustable in
height, direction, angle. Bonniers began to import
Noguchi's Akari lamps, made in Japan and in-

Richards

spired by traditional Japanese lanterns. Light,
inexpensive, and foldable, they offered Noguchi
infinite scope in sculpting paper-enclosed luminos-
ity. Folded flat for shipping, thev exanded into
all variety of shapes and sizes. some being room-
neight columns of great character.

An issue dedicated to the 23rd A.1.D. Conference
included an exhaustive tour of Chicago, and
Nelson won the A.LLD. Annual Product
Award. Tommi Parzinger, whose ereative hand
with furniture and formal brass accessories never
lost 1ts touch, opened a New York showroom.

i v B8 Ll'b_"t-

T'he most interesting office interior of the period
were the Tower Fabrics offices bv Gerald Luss.
who made the budget job look lushly sumptuous.
The most interesting residence was a Minnesota
art home, with all its glass-walled
rooms looking inward to a landscaped atruim.
Architect
interiors,

t'iJ”i‘l'TlJ|'1‘-’

Philip Johnson designed exteriors and
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article the following vear, and again there were many
other Italian architects represented, mostly in a con-
tract feature on retail shops. One of them, by INTER-
10RS" former art director, Roberto Mango, used plas-
tic bubbles on steel pipes for display purposes.

In the Spring the A.L.D. took a Grand Tour en masse,
with that well traveled designer, William Pahlmann
Jr. (A.LLD, President) acting as chief guide. At home
(eorg Jensen opened a furniture floor, and in Miami
Morris Lapidus finished the hotel of the year, The
Fontainebleau, tropical utopia in an arc-shaped
building with oversized French-flavored interiors.
The INTERIORS field gained a powerful ally at that
time-—a Dallas realtor, Trammell Crow by name,
Crow, whose specialty is commercial developments,
decided that Dallas could use a Decorative Center and
that he had an ideal site for one. The Dallas Decora-
tive center opened in September '55.

The Olin-Mathieson offices by Gerald Luss of Designs
for Business, Inc. set many new precedents in office
design. Industrial Designer Alvin Lustig, going
blind, completed one last interior with the help of his
wife, Elaine, and died shortly after its publication.
It was totally original, hauntingly beautiful.

In Sweden the Kosta Glass Showroom by Mathsson,




had a floor of iridescent glass mosaic. In Rome the

Etruscan Museum unleashed an energetic display of

display techniues. In New York Herman Millel
moved into the Decorative Arts Center, with the
imaginative help of George Nelson.

The A.1.D.'s 25th Conference converged on San Fran
¢ciseo, giving this department an opportunity to visit

one of its favorite places to prepare an advance

baedeker, in accordance with our custom. The Deco-
rators Big Show in the Civie Auditorium was unusu
ally lavish, and Jackson Square, all flags flying, in-

vited the visitors to one gala affair after another
Afterwards, naturally, many of the members of the
conference went on to Los Angeles, where the South-
ern California Chapter of A.LLD. had a motor corps
in readiness to cope with the problem of covering the
uncountable miles of what has been called “nine
suburbs in search of a city.”

ezrg stolier

IL:n'If[Ir.I'I.'J‘ 1'..(,1."””‘- “jh‘]‘f.‘“’h‘ X .'f.h :r_i;ji'r.l I H ‘\..f f1FH I H _h';r:'r'*':—' ﬂiJa'rf.l-.-"'.

|
FTOCHEECS COOFf (JEkrne tric .H’I]'i”i'r e i

Il f‘;r'r-'lflr:-ri'.‘.i'.f.“ rug l.”f.*_'.f 1957).




The reader has surelv noticed that the closer we
come to the present, the more our narrative skips
obviously because this is the part of the stor)
vou are most likely to remember.
Six of the most significant pages of May 1956
were devoted to the H'IJ]]I'T'III';tE concrete walls of a
voung German artist who had settled at Yale. Like
stone grilles, they had a pierced pattern, but were
dvnamically three dimensional. Hauer had origi-
nallv cast them as complete walls or in large sec-
tions, but eventually he developed systems of in-
dividual blocks to be fitted together. The problem
of disguising the joints was the biggest bug, but
it has been solved, and Murals, Inc. has bought the
riyhtw to manufacture and distribute them. Some
are made of a special plastic aggregate instead of
concrete.
In 1955 a Contract Series was initiated in ordel
to study each type of contract work in depth. Of-
ces, banks, hotels, restaurants, shops, showroom
religious buildings, hospitals, schools, and trans
portation facilities were among the subjects sched-
for at least one major article every year
After five vears quite a bit of data has been assem-
bled in usable form. If the reader is confronted
with an assignment to design a store, for example
a glance at the shelves where he has stacked
INTERIORS (In proper order, with the printing on
the backbones visible) enables him to make a
rapid survey of recent work in the store field.
( The inference is obvious: save your INTERIORS.
The typical contract job is big, and big jobs
tend to be done by big firms, the so-called *‘de-
sign factories.” They are interesting In them-
selves—interesting to other big firms, to small
firms who would like to grow into big firms, and
to observers in the design field who wonder how
standards and a consistent stvle can be main-
tained in a “design factory.” These questions,
raised by some of the features in our Contract
series, were the motive for still another series,
of Design Firm Case Studies, launched in Jan-
uary 1959 with an article on the Chicago office of
Skidmore, Owings & Merrill. The other three so
far published are Welton Becket & Associates,
Designs for Business, Inc., Vietor Gruen & As-
sociates, and Cannell & Chaffin. Coming up are
Michael Hamhi--r' & Associates, Maria Bergson,
and Perkins & Will (in January, April, and July
1961 respectively ). Four are architectural firms;
two are interior design firms specializing in space
planning and contract work: one is an interior
design firm with separate residential and contract
divisions.
In the meantime the caliber of work done in the
residential field has risen rapidly, and the best of
the work now being done cries out for attention.
If we are to do it justice, INTERIORS will have to
expand. A larger, more knowledgeable clientele.
larger crops of bright voung graduates from the
design schools, and a huge new vocabulary of
resources have produced a ferment of design ac-
tivity. Not all of it 15 good, but in general it is

imbued with vitality rather than the seeds of

decadence. Good Interiors are now recognized as
one of the pleasant facets of a high standard of
living—and interiors are of course one of the
most pervasive elements of our lives. The profes-
sion concerned with them has come into its own
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Michael Greer’'s Mozartian finesse in traditional

work was evident in Lavan houge (June 19060 ),

Erwan Hawer's conervete walls (later made in
geetions) h.i‘n.-fyhf e Ht'H.".uhrn.'f drama to inter-
THA. f.‘f”f." .Iu]f;,.‘




Two Decades of Interiors: the PROFESS'ON

The professional status of those qualified by training and experience to design and
create interiors is in general acknowledged by the public, backed by design schools,
guarded by professional organizations. But professional labels and backgrounds
of people in the field vary dramatically. Some designers are simultaneously mer-
chants or manufacturers. For wide is the choice of CAREERS IN INTERIORS.

Business or Profession?

Professionalism was of little moment in
the interiors field when the market for
interior designing service was as small
as it was in 1888, birth year of The In-
terior Decorator, INTERIORS' predeces-
sor. It is the last two decades’ enormous
development of the market (described
in the following section, page 169)
and the emergence of new types of
clients—upper middle class residential
clients and corporate business firm
clients—that have made an issue of pro-
fessional status.

The issue—which is basically whether
the interior designer is a seller of choice
merchandise or of high caliber service
—is pretty well settled by now, although
the question was difficult to clarify and
the answer took long in coming. At the
root of the difficulty lay a bookkeeping
phenomenon — the fact that in many
branches of practice, payment for pro-
fessional service was and in a majority
of cases still is made in the form of a
profit on the re-sale of merchandise. In
branches of practice which have grown
most rapidly in importance during these
two decades—those which can be lump-
ed, for the sake of convenience, under
the term contract work—other systems
of renumeration have had to be devised,
systems which acknowledged a reality
the older system had ignored, a reality
over-riding the fact that when an inter-
for is created, merchandise changes
hands. This larger reality is that what
the client actually purchases from the
designer is the service of a person with
the training, knowledge, skiils, talent,
and experience to design and produce
an interior. As we all know, the execu-
tion of that interior requires that the
client also acquire merchandise (which
presumably is not begged, borrowed, in-
herited, or stolen, but paid for) and
that he also pay artisans, laborers, and
others who may contribute to the fin-
ished product.

In residential jobs, especially small

ones, and even in small non-residential
jobs, it is convenient—perhaps one can
say it is natural and inevitable—for the
designer not only to choose and acquire
the necessary merchandise but also to
contract for and supervise the other
services. It would be difficult, impracti-
cal, and unjustifiably costly in terms of
an accountant’s wages to detail a book-
keeping analysis of the payments due
the designer on each function he has
performed. The profit, taken by the de-
signer on the merchandise he has sold
to the client at a higher price than he
paid the manufacturer, is assumed to be
a reasonably close approximation of
what all those little fees would add up
to. It makes pretty good sense, for one
expects a fair degree of correlation be-
tween the costliness of the merchandise
and the care and time expended by the
designer, though there are many excep-
tions, even in residential work. Every-
one knows of cases where a designer
has given time and thought to a job out
of all proportion to the cost of the ma-
terial components, and when he could
expect no proper compensation save
glory or personal satisfaction. But that
has a name too: labor of love, and it is a
phenomenon of all professions and arts.

This system won’t do in contract work—
for innumerable reasons. The corporate
client, to begin with, wants a more ac-
curate account of what he's paying for,
and the designer’s staff is likely to be
large enough to make it feasible to tabu-
late designing man-hours, supervisory
man-hours, etc. The merchandise is
rarely, even when it is stock merchan-
dise, bought at the retail price because
the size of the order automatically re-
duces it, so that the price on which to
estimate a reasonable profit would have
to be decided arbitrarily. Further, a
substantial amount of furniture (and
other items) is custom-manufactured
on the basis of competitive bids, so that
the designer, should he be working on a
percentage, would be penalizing himself

Newspaper woman,

department store trailblazer,
business woman,

pioneer decorator, antiquarian,
wallpaper expert, scholar,
writer: Nancy V. McClelland

Interior designer,
second generation head
of his own large firm:

J. H. Leroy Chambers

Interior designer,
head of her own firm:
Maria Bergson

4

.’.
Interior designing partner in industrial
design firm: Walter P. Margulies

Display and interior de-
gigner at head of Mhis
own firm: Tom Lee




CAREERS IN INTERIORS continucd

Industrial-interior designer,
head of his own firm:
— Edward J. Wormley

Architect—
interior designer,
head of his own firm:

Interior designer
Morris Lapidus nierior desig

associate in

Interior-industrial designer, \ B William Pahlmann’s
partner in his firm: Gerald Luss-» B R interior design
: firm:
_ Daren Pierce
Fcbnc dﬂﬁgﬂ.ﬂ.
manufacturer,
consultant to
industry, head of

hisz own firm:
Jack Lenor Larsen

Seulptor, furniture designer

' Ha Bertoia
. Interior-furniture i

. designer, head of her own
* firm: Florence Knoll

Imterior designer, §
member of an architectural

_ - .
firm: James MeQuaid Interior designer,

ouner of home furnishings
store: Paul Laszlo

Lighting expert:
A Richard Kelly

’ Interior-furniture
Fabric designer-weaver, designer, head of
consultant to industry, _ art gallery:
firm head: Dorothy Liebes «Bertha Schaefer

Architect, interior
designer, sculptor:
Frederick Kiesler
Interior Design head at
J. L. Hudson Company, Detroit,
until recently
fabrie conswltant:

Margaret Nelson Beulah Spiers, AID.,
backer of California
licensing bill.

(from page 161)

if he heeded his client’s interest in
choosing a low bidder.

As a result, professional service has
come to be identified as such, given a
price tag, measured, and analyzed by
the types of contracts and billing sys-
tems of the field. There are many, and
some, even in contract work, add a per-
centage of the total cost of the job to
the total design fee (as is the practice
in the architectural profession). There
are also flat fee payments, with bills be-
ing paid directly by the client. And flat
cost payments, with the designer acting
as contractor and keeping the difference
between what he is paid to produce the
finished job and what it costs him. And
all sorts of combinations of these sys-
tems and still others. But our main
point here is that it has become abso-
lutely necessary for both designers and
clients to acknowledge and measure the
intangible commodity of professional
service.

Designers may be merchants too

There is nothing to prevent a qualified
interior designer from selling merchan-
dise without service. Many first rate de-
signers, for example, operate retail
stores: e.g., Paul Laszlo and Van Kep-
pel-Green partners. And there are firms,
such as Frederick Lunning, Inc. which
simultaneously harbor an interior de-
sign studio, own a store (the New York
Georg Jensen), and sell imported furni-
ture and other decorative furnishings
“to the trade” through their own and
others’ showrooms across the country.
Nancy McClelland sold wallpapers and
antiques, manufactured wallpapers.
Bertha Schaefer sells paintings and
sculpture. There are business activities
congenial to a career in the design field
but, unlike the billing and budgeting
chores involved in doing an interior,
they are not part of the profession.
The ability to design interiors is the
skill which defines a bonafide member
of the profession. Should he be unable
or unwilling to cope with the business
aspects of the work he can avoid them
by hiring or associating with a business
manager, or joining a firm as associate
or employee.

The licensing Issue

Beaulah Spiers of the Southern Califor-
nia Chapter of the A.LD. is the driving
personality behind the only earnest
campaign to enact legislative action to
make interior design a licensed profes-
sion based upon an examination. The
licensing issue is a controversial one,
to put it mildly, and there are enor-
mous (Continued on Page 222)




EDUCATION FOR INTERIORS

Richard Bach, who in
1949 retired from his
post as Dean of Ex-
tension and Educa-
tion at the Metropoli-
tan Museum of Art,
a post he had held for
thirty years, has de-
voted a considerable part of his time
since then to surveying the educational
facilities available to students who
would qualify as interior designers, and
he is the guardian of a list of approved
schools of college level which offer pro-
fessional training in interior design.
Bach flatly refuses to guarantee it.
His caution is understandable. The edu-
cational route or routes to this field are
ill-defined. And even when the skills
deemed essential to the graduate, and
the courses leading to those skills have
been arrived at or described, it is not
easy to check on performance standards
in the classroom.
Moreover there is considerable dis-
agreement on what constitutes the pro-
fessional equipment of the qualified in-
terior designer. Need he be strong on
the history of interiors, able to detail
a rococo scroll or Victorian headboard?
Gerald Luss, who obviously hasn’t done
too badly as a space planner and in-
terior designer, couldn’t possibly; he
concentrated on architecture and indus-
trial design in school. Should he insist
on becoming a full-fledged architect
(there are some who believe in this) ?
The history of architecture and prin-
ciples of architectural design are fully
transferable to interiors, but structural
techniques are not. Should he place
mastery of design ahead of all other
aims, and choose his school and curric-
wlum on that basis? Then how will he
cope with the upholsterer, the lighting
contractor, and the painter who
threaten to distort his perfect vision
before he can get it translated into
reality ?
Conflicting theories about education for
interiors echo the conflicting profes-
sional attitudes of people in the field.
Architects, i.e. people trained as archi-
tects, who have mastered interiors, in-
sist that architectural training is the
essential. Industrial designers, i.e.,
graduates of industrial design courses,
insist that that is the only valid route.
Interior designers who have had an ap-
proved interior design course in say,
Pratt or Parsons, find serious faults in
the work of both of these related profes-
sions, but admit that a few of their
members have made enormous contri-

butions to the interiors field.

What schools did Elsie de Wolfe and
Frank Lloyd Wright attend?

The first hard fact which has to be faced
at this stage in the development of the
profession is that the case of the intui-
tive genius who will teach himself any-
way, or of the voracious worker who can
master two or more professions in the
time normally required for one, is be-
side the point. The skills and knowl-
edges essential to competent interior
design have been clearly defined, and
they do not include structural stresses
or an analysis of the design possibili-
ties of standard factory machinery.
But there is another question which
comes up when any educational adven-
ture is contemplated : What about trans-
ference? What about the interior de-
signer who branches out into display
work (or vice versa like Tom Lee) ? the
interior designer who specializes in
furniture (like Edward Wormley) ?
What about specializing in rendering?
Or doing backgrounds for photographed
settings? What about taking a few
courses in electrical engineering with
a view, say, to becoming a lighting ex-
pert?

The general curriculum for the interiors
field will not prevent the student from
branching out in any of these direc-
tions. Most specialties of this kind, in
any case, are in a constant state of de-
velopment in the field, and there are
few ways of anticipating the skills and
knowledge leading to them.

But there is one basic principle which
should be used to appraise all courses,
curriculi, and schools, which is that the
technical, practical, and commercial as-
pects of the profession are relatively
ephemeral, and can be counted on to un-
dergo several metamorphoses during the
course of a normal career. The basic
gkills — the mastery of design in two
and three dimensions, the ability to vis-
ualize, the understanding of scale, the
skill in drawing and in reading blue-
prints — these are the foundation on
which everything else can be built or
rebuilt. They will survive changes in
taste, construction systems, and oppor-
tunities.

Such subjects as the details of running
a business will do no harm to those
students who expect to run a business
rather than join some firm’s design
staff, but they are the least intrinsic
of all the values which the student de-
gsigner need (Continued on page 223)
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Professional organizations of the interiors field:

THE AMERICAN INSTITUTE OF DECORATORS

AT THE A.LD.'S HELM IN 1940:

The nation-wide organizations which
play a role in the interiors field are
many in number and varied in type.
Some are strictly professional in the
sense that they represent and speak for
their respective professions. Two of
these vie for the allegiance of interior
designers. They are The American In-
stitute of Decorators, founded in 1931,
and accurately speaking an international
organization, and The National Society
of Interior Designers, founded in 1955
by a group of purportedly dissatisfied
AJ.D. members. Because A.l.D. Press
Affiliates were not present when the
break occurred, this magazine cannot
give an account of the issue. Since the
N.S.I.D.s founding, INTERIORS has, as
a matter of policy, impartially reported
all activities of both organizations.

The AILD. was founded in 1931 in
Grand Rapids, as a result of a bid for-
warded by the furniture manufacturers
of the town to William B. Moore, a lead-
ing Chicago Decorator. Moore, in turn,
approached the Women’s Interior Deco-
rators’ Association of Chicago, The
Decorators’ Club of New York (women),
The Society of Interior Decorators of
New York (men), and other groups and
individuals. The result was a conference,
which opened on July 8, 1931, at the
Pantlind Hotel, accompanied by exhibi-
tions of room setting created by out-
standing decorators. Moore was elected
president, and the organization agreed
on a definition of the profession, and on
educational and experience standards
for membership. 342 of the 500 deco-

rators present were able to meet these
standards.

Nancy V. McClelland, Walter E. Johnson,
President

18t Viece President

The events and speakers of the opening
meeting won the new organization an
interested press. Among subsequent
accomplishments of the organization:
1) the awards program including the
Rorimer Medal established in 1934 by
A.1.D. founder-member, the late Louis
Rorimer (father of the present Director
of the Metropolitan Museum of Art);
2) the annual product design competi-
tions; scholarships, and activities reg-
ularly reported in our “For Your In-
formation™ pages. But there can be no
doubt that the A.I.D.’s most significant
achievements were to define the decor-
ator and to set the standards for joining
the A.L.D. The definition:

“A decorator is one who, by training
and experience, is qualified to plan, de-
sign and execute interiors and their fur-
nishings, and to supervise the various
arts and crafts essential to their com-
pletl'.ﬂﬂ."

The requirements for membership:

In addition to financial and moral integ-
rity and ability and reputation as a
decorator, “active” wmembership re-
quires completion “of a four-year course
of college level, one half of which eon-
sists of academic and technical training
in design and three years of practical
experience in a recognized establish-
ment of interior design and decoration,
such practical experience to include the
complete exzecution of comtracts.” Spe-
cial dispensation is given to decorators
who cannot meet the education require-
ments, at the discretion of the National
Board of Governors, provided they have
a minimum of ten years’ experience.
The A.L.D. has acquired a total of 2,172

Architect Stone accepts cita-

Peering at Magec's space at Al.D.'s
recent Degign & Decoration show

tion from President Chambers
W\ ety )

!

Mrs. Francis Lenyogon, M. Howard Matee, Jr.,
2nd Viece President

3rd Viece President

active members in regional chapters in
the United States, Canada, Alaska,
Puerto Rico and the Virgin Islands, plus
168 affiliate members (who will become
active members when the experience
qualification is met), 21 international
members (in Australia, Austria, Den-
mark, England, France, Hong Kong,
Japan, India, New Zealand, South
America, and Sweden); 1,066 student
affiliates, 39 Honorary members, 30 Fel-
lows and 474 Associate members (in-
cluding architects, landscape architects,
industrial designers, stylists and de-
signers in the decorative trades scenic
designers, educators, and the press.
The A.L.D. has become a voice powerful
in guarding standards and ethics, in
promoting the profession through group
and individual activities winning pub-
lic attention in the press, radio, and
television, and—signally—through the
work of its national and chapter educa-
tion committees, in furthering the
standards of professional design educa-
tion.

To the extent, however, that not all
qualified and bonafide interior design-
ers are in the A.LLD., A.LD. cannot be
said to fully represent the profession.
But the threat posed by its rival is not
wholly injurious, to the extent that it
has stimulated the A.LLD. to more ac-
tively solicit qualified members and to
make a more energetic bid for the at-
tention of industry and the public. The
recent Design & Decoration show in
New York was a resounding case in
point. It is clear that under President
J. H. Leroy Chambers, re-elected to a
second term, A.L.D. is on the move.

William Pahlmann,

multi-term prexy
and board chairman

Karl Boek organized
first Al.D. con-
ference Trade Show.




THE NATIONAL SOCIETY OF INTERIOR DESIGNERS

When N.S.1.D. plans were in work for
National Interior Design Month:
Executive Secretary John Taliaferro,
Audré Fiber, David Barrett,

William Gulden, Geraldine Nicosia,
William Raiser, Janet Reisner,

Dede Draper, Frank Judson, Jr.

man at Philadelphia Chapter National
Home Fashions League symposium. Others:
Tass Baum, Chapter Prexy;

Alcoa's Design Director Samuel Fahnstock;
Knoll’s Vincent Cafiero;

Program Chairman Beatrice Rosenfeld.

As in our account of the A.L.D., on the
preceding page, we shall avoid recapitu-
lating such information as the identity
of current officers and details of recent
activities, because such news is reported
fully in our For Your Information sec-
tion each month (starting on page 12 in
this issue).

The introduction (in italics on the pre-
ceding page) to these brief descriptions
of the professional organizations in our
field, recount the bare circumstances of
the N.S.I.D.’s founding as a rebel off-
shoot of the A.I.D. Because of this, the
N.S.I.D. is in many important ways
parallel to the A.I.D.—in basic stand-
ards for membership, in the kinds of
membership, in its program of exhibi-
tions, of service to the community, of
participation in educational, museum,
and industry exhibitions favorable to
the prestige of the profession in general.
It would be more informative, there-
fore, to concentrate on the differences
between the two organizations.

In fundamental theory, the most notice-
able difference lies in the N.S.I.D’s
broader interpretation of what consti-
tutes the professional roster of the field.
This is expressed in the active member-
ship, which the A.1.D. offers only to in-
terior designers—who design interiors,
that is. The A.L.D. offers designers in
closely related fields—demi-colleagues,
you might say, such as scenic designers,
landscape architects, etc.—and colateral
professionals such as teachers of design

Friendly and related organizations:
ARCHITECTURAL LEAGUE, IDI, ASID, NHFL, and others

The Architectural League, subject of
an INTERIORS article last June, has much
to offer our readers. Its true range of
interests is better described as all the
shelter arts than architecture alone. It
is not a professional organization in the
sense of serving as an official voice for
any profession. It is more concerned
with such educational activities as its
beautifully coordinated series of com-
petition-exhibitions, accompanied by a
lecture program at the League building
in New York (a disarming arriére-
garde brownstone). Last year’s culmin-
ating Gold Medal Exhibition was set up
(masterfully) at the Museum of Con-

temporary Crafts and then sent travel-
ing to museums around the country.
Attending League functions iz a simple
matter of paying the fair price of the
good meal involved, or less to hear the
lecture later. Becoming a member is a
matter of being asked, and the League
is not at all stuffy about it, opening its
arms to architects, engineers, interior
designers, industrial designers, mural-
ists, sculptors, craftsmen, journalists,
educators, and other right-minded
people..

Another reason our readers should
watch the League is that it is working
on an exhibition of interiors. The Na-
tional Home (Continue on Page 222)

—affiliate membership only. The
N.S.I.D,, in contrast, offers these groups
full active membership.

One difference between A.I.D. and
N.S.LLD.: N.S.I.D. has not yet held any
national conferences. This is not to imply
that its members are less active, or that
their activities have been one whit less
successful in winning the cooperation of
industry and the attention of the press,
Since the nucleus for the N.S.1.D.’s na-
tional board was built on the structure
of the New York Chapter of the A.LD.
(the original rebel group) the N.S.1.D.
was successful in continuing a number
of activities that had been the special
pride of the A.I.D.’s New York Chapter,
particularly exhibitions of model apart-
ments in new luxury apartment houses.
The N.S.I.LD. has also participated in
annual decoration shows in San Fran-
cisco and Los Angeles, and in a number
of exhibitions at the Fiberglas Fabric
Center and the National Design Center,
and like the A.L.LD. has an active lecture
bureau and volunteer system to man an
information service for the public at the
National Design Center. Right now the
big N.S.I.LD. project coming up is the
International Fabrics Fair and Fashion
Show deseribed on page 258.

Another difference between the two—
perhaps a technicality—is that N.S.1.D.
enrolls Trade Members, while A.I.D.
organizes the trades in a separate
though related entity, the Resources
Council.

The incumbent,
4 Robert W. Cutler
Past Architectural
League President
Morris Ketchum, Jr.




MUSEUMS gpread the word on design, serve interior designers, sometimes even plug them

In 1940 it was natural to expect that
museums of art — general and special-
ized—presenting period room settings
or collections of decorative arts should
automatically serve as educational and
research centers for working and stu-
dent designers. It was also natural for
them to heighten the public’s interest
and knowledge, perhaps transforming
potential into full-fledged aficionados.
It was even possible to accept that schol-
arly exhibitions of period furniture—
such as the Brooklyn Museum's 1945
exhibition of Chinese antiques (page
138) might stimulate an alert manufac-
turer — Hollis Baker in this case —to
produce a new line of furniture. But no
observer would have been likely to guess
that our museums would involve them-
selves directly in the development of
modern furniture and interiors, pio-
neering as a public relations front for
designers and introducing the profes-
sional interior designer to the public.
The fact that this has happened is as
much a sign that a revolution has taken
place in the museum field itself as of
the impact of the interiors field on the
museums. For museums have changed
from their one-time limited function as
musty sarcophaghi of dead art into in-
stitutions totally involved in the daily
lives of their communities, competing
for attendance with highly dramatic
display techniques and auxiliary ameni-
ties — restaurants, gardens, concerts,
and romantic settings with the added
fillip of intellectual snob appeal. They
are the amusement parks of the egg-
head, and in a period which has seen
the transformation of the egghead from
social outcast into popular hero, it is
heartening to note that museum officials
and professional designers — including

interior designers, architects, and in-
dustrial designers — are speaking the
same language and speaking it to each
other. Thus engaged, in the photograph
above, are Henri G. Marceau, Director
of the Philadelphia Museum of Art,
Lewis F. Gross, President of the
A.1.LD.’s Eastern Pennsylvania Chapter,
and A.L.D. National President J. H.
Leroy Chambers. The document they
hold is a certificate of Honorary A.1L.D.
Membership presented to Mr. Marceau
with a citation for his contributions to
the decorative arts, notably the Phila-
delphia Museum’s remarkable period
rooms and architectural features. The
event took place in Philadelphia last
September 29th.

The close rapport between the Metro-
politan Museum of Art and the cause
of education for the professional in-
terior designer is referred to on the
previous page describing the systema-
tization of educational standards in the
field. Richard F. Bach, retired Metro-
politan Museum dean of the Museum
Extension and Education, has since
1949 spent most of his time at the ser-
vice of the A.L.LD., keeping tabs on
American schools which offer profes-
sional courses in interior design. And

Among museum people who speak the language .

Director of New York's
Museum.of Modern Art:
Réné D’'Harnoncourt

the new president of Parsons School of
Design, Dr. Sterling A. Callison, was
Mr. Bach’s successor at the Met until
his recent move to Parsons.

During the early years of our two dec-
ades, museum activities reflected the
old attitude that arts of the past and
arts of the present were separate and
distinet. In New York, for example, one
vigited the Metropolitan Museum of Art
to see American or French 18th Cen-
tury rooms, and the Museum of Modern
Art to see modern furniture as exempli-
fied by the Organic Design Competition
of 1940 or well-designed Useful Objects
under $1.00, $10.00, or whatever the
price limit happened to be that year at
the Modern (reflecting the inflationary
price spiral, it rose steadily).

The Modern Museum has not altered its
almost belligerent identification with
the present, but its definition of “pres-
ent” has expanded to include design
movements that were new in its staffers’
infancy. Thus art nouveau and de stijl—
as remote to the teen-ager of 1960 as the
quatirocento—have been given import-
ant exhibitions. Many museums across
the country now follow “Moma’s"” exam-
ple in snaring the public more concerned
with their own homes here and now
than in the daily lives of Louis XIV, or
even Paul Revere. Naturally it has made
enemies, becoming a lightning tower for
attacks on the modern movement.
But its predominance of glass and tra-
vertine do not alter the fact that the
sunny, unmonumental, unforbidding,
and conveniently located building is
a magnet for the smart and young,
getting away from the boundaries of
the flowing cape art world with a De-
partment of Industrial Design, a deli-
cious film library.

Curator of
Decorative Arts at

The Brooklyn Museum:

Marvin Schwartz

Director of

Museum of Modern Art's
Department of Architecture
and Design:

Arthur Drexiler Curator of

Industrial Design at
The Brooklyn Museum:
Robert Riley

Director of

The Metropolitan
Museum of Art:
James J. Rorimer

Associate Curator of
Museum of Modern Art's
Department of
Architecture and Design:
Greta Daniel '
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louis reens

Museum of Contemporary
Crafts, opened in 1956, en-
tices public with delights
heretofore unpublicized, gives
exposure to American crafts.

De Young Museum, San Francisco,

recently showed work of region’s
craftemen in settings by interior
degigners. This one by Virginia
Anawalt.

Above: Examples of interior interest in four museums

Under erstwhile Curators of Industrial
Design Eliot Noyes and Suzanne Was-
son-Tucker, erstvwhile Consultant Edgar
Kaufmann, Jr. (represented with an
article starting on page 185), erstwhile
Director of the Department of Architec-
ture and Design Philip Johnson, the
Museum has presented such exhibitions
as the aforementioned Organic Design
competition introducing Eames and Sa-
arinen, among others; Brazil Builds;
Alexander Calder; Are Clothes Mod-
ern?; Design for Use; the work of
Charles Eames; America Builds; Post-
war Homes; Modern Textiles; Modern
Lamp Competition; New Furniture;
Arts of the South Seas; Airways to
Peace; Modern China by Eva Zeisel;
Modern Rooms of the Last Fifty Years;

International Low-cost Furniture Com-
petition; Lobmeyr Glassware; Modern
Art in Your Life; For Modern Living
(objects for Christmas giving) ; House
in the Garden — there have been sev-
eral; including an authentic traditional
Japanese House; the famous series of
Good Design Exhibitions also presented
at the Merchandise Mart in Chicago; Le
Corbusier; 8 Automobiles; The Matisse
Chapel; Thonet; De Stijl; The Modern
Movement in Italy: Street Signs; Built
in U.S.A.; The Architecture of Japan;
Arts of India; Textiles U.S.A. — This
list is incomplete.

Another activity impossible to outline
in the space available is the Circulating
Exhibition Service of the Modern. In
this, however, it has a peer or possibly

« Spectacular “Arts of
Denmark” (covered in
October issue) at Metro-
politan Museum through
January B is Met's first
venture into 20th century.
Show ranges from prehis-
toric through modern times,
with leading contemporary
creations starred.,

jack youngerman

Cooper Union Museum for
the Arts of Decoration is
open to the publie, but
its treasures are best
appreciated by

members of our field—
designers, scholars,
antiguarians, artists.
Under Director Calvin
Hathaway, the 63 year-
old Museum is edmirably
geared for research, and
its learned staff always
willing to help.

a superior, the venerable but ever spry
Smithsonian Institution, which has sent
through the U.S. and abroad exhibitions
on Design in Germany Today; Japan:
Design Today; British Artist-Crafts-
men ; Italian Fabrics; Sardinian Crafts;
scores more.
Writes Joan S. Mickelson of the Smith-
sonian’s Traveling Exhibition Service:
“Household design in general simply
can't be too contemporary to please the
public. Present taste in design is well-
educated.”
The museums deserve some of the credit
for that fact. And the new rapport be-
tween them and the interiors profes-
sions is one of the best omens of 1960.
—0. G.




STORES

John Gerald,
AlD.of N.Y.
W. & J. Sloane

Harry Jackaon,
Pacifica
impresario

Eleanor Forbes,
A.lD., of

AlD., of
San Francisco
W. & J. Sloane

Henriette ¢
Granville

Gerda Clark |

PROSELYTE THE CAUSE OF DESIGN

The fact that the A.L.LD. was founded
when it was—1931, and where it was—
Grand Rapids, was at least partly a re-
sult of the economic blows rained upon
the home furnishings and department
stores by the depression. The stores’
reaction was to abandon quality furni-
ture, and so the better manufacturers
turned, in their desperation, to the
decorating profession.

The depression had scarcely relaxed its
grip when a second dislocation—war—
deflected the normal development of the
profession. But this period of agony, so
interminable when we were living
through it, seems, in 1960 but a mo-
ment’s delay in a story of steady prog-
ress. Stores now proceed on the as-
sumption that the best way to compete
with the design fraternity is to join
—or employ—them.

The best stores have run hard on the
heels of the museums in presenting the
outstanding achievements of modern de-
signers. Henriette Granville, Blooming-
dale’s, showed Eames’ first plywood
chairs as soon as they became commer-
cially available, several Baker collec-
tions including Finn Juhl’s, and in 1958
a spectacular show, “At Home in Scan-
dinavia.” An Italian period coHection,
“Casa Bella,” cleverly mounted by Bar-
bara D’Arcy, Miss Granville’s successor,
was reported last month.

Interior design staffs of the stores do a
first rate job of representing the inter-
ests of the profession for the simple
reason that they are of it. Many careers
encompass periods both in and out of

POWERFUL ALLIES IN THE PRESS

Betty P

stores, including that of Guy Roop, who
last year closed his New York studio to
join the San Francisco W. & J. Sloane,
John Gerald, who has alternated be-
tween store work and private practice,
William Pahlmann, who opened his own
office after his spectacular years at Lord
& Taylor, Henriette Granville, who is
now consultant to Baker Furniture
Co. and Boris Kroll, and Margaret
Nelson, who after several years with
Stroheim & Romann & Arthur H. Lee
has assumed the top decorating job at
J. L. Hudson’s, Detroit (see p. 162).
Neither the biggest cities nor biggest
stores have a monopoly in educational
promotions. Under Theodore Simpson,
F.A.1.D., Albany’s Mayfair has been
one of the most effective publicizers of
the A.L.D., while Hemenway's in New
Orleans, has made its mark as tellingly.
Still another kind of store with educa-
tional propensities is that which reflects
an individual or national or regional
point of view. Edward Keith, Inc. of
Kansas City, Mo. reflects the crisp but
not startling contemporary predilec-
tions of its third generation owner.
Richard Gump of Gump’s San Francisco
divides his preferences between Orien-
tal antiques and modern. Just Lunning
of Georg Jensen Inc. (and Frederick
Lunning, Inc.) and Holmquist of Bon-
niers stand for Scandinavia. Harry
Jackson has pioneered in modern acces-
sories and Pacific cultures. Though
none of these five is officially a designer,
each is among the most inspiring im-
presarios of the design field.

Because of its willingness to define the
interior designing professions to the
publie, the consumer press has become
a powerful ally. Oddly enough, news-
papers are doing the job best, though
the slick shelter and fashion magazines
are not careless about crediting interior
designers. But the dailies run articles
about outstanding interior designmers,
open their pages to guest “question
and answer” columnists, and faithfully
report merchandise available “through
decorators only” when it is of outstand-
ing design.

Mary Roche (now Managing Editor of
House & Garden) created the Home
Department of The New York Times in
1944 and the related department in the
Sunday magazine section, which filled
only two inner columns (between ad-
vertisements). In 1949 her successor,
Betty Pepis, pushed the Sunday story
out to full double-page width, also in-

creased daily lineage. She relinquished
the post to Cynthia Kellogg in 1956,
has since built a tri-weekly column cir-
cuit of more than 80 dailies for Mec-
Clure’s Syndicate.

The New York Herald Tribune’s Home
Furnishings Department has been run
by lively Harriet Morrison since 1950.
The Tribune’s Sunday magazine, “To-
day’s Living,” gives her the advantage
of rotogravure color, which The Times
still lacks, though Los Angeles, Miami,
Detroit, and other big city papers have
had it for years. She used it to advan-
tage in two special issues covering the
A.LLD.s recent “Design & Decoration.”
Both the T'imes and Tribune report pro-
fessionally designed non-residential in-
teriors on their real-estate pages.

Of the news magazines, Life does the
most spectacular job, out-coloring even
the T'ribune in covering “Design & Dec-
oration.” Mary Hamman is in charge.




T'wo Decades of Interiors: lNDUS I R I and MARKE I

The Interiors Industry is Big Business. And the designer, as purchaser and specifier,
18 the control—focus, hub and catalyst for a multi-billion-dollar product. How did
the Interiors Industry rise? How does it operate? Why does it flourish?

The rise of the professional interior de-
signer in the past two decades (detailed
in the previous section of this 1ssue, on
the growth of the has
brought about tremendous expansion in

profession )

size, basic readjustments in focus, near-
revolutions in distribution pattern, and
even a certain moral fervor among the
producers of interior furnishings and
materials. It was not entirely pointless
to talk of an Industry™ in
1940, since it—or rather, itz component
members-

“Interiors

had existed on a small scale
and in an unorganized manner for some
decades before that. But the Interiors
Industry has only begun to take shape
as a unit, and to have a dominant focus
in the past two decades. That focus is,
of course, the designer of interiors, who
in the sum of his guises—interior de-
signer, interior decorator, architect, in-
dustrial designer, retail
staff—has become the major purchasing

store design
power for interior furnishings in the
nation today.

The acceptance of—in fact, the demand
for—the interior designer by the public
and by business has swelled the volume
of older the industry
enormously; it has spawned scores of
new and Importing
firms; it has drawn the close involve-
ment with design of giant basic mater-
Alcoa, U. S.
Steel, DuPont ; it has built a network of
wholesale showrooms that touches ever)
major city in the country, and in some
cities sizable Decorative Centers; it has
changed the product of innumerable
manufacturers, who have come to real-
ize that their designs (“design” was a
with some of them) must
meet a new professional standard; its
ranks continue to grow steadily, both in
number and kind of interested concern,
some of the most recent adherents to the
faith falling among high fidelity and
kitchen equipment producers; it has
spurred the creation of a score of trade
associations which channel all or much
of their promotions and services to the

producers in

manufacturing

als producers, such as

new word

interior designer. In short, all the evi-
dence—and there 1s scarcely an excep-
tion to be found, scarcely a single case
of a manufacturer turning away from
the designer—amounts to a broad and
steady current of expansion and con-

l}llt*:it_

Risc of the furniture showroom

Any broad historical perspective of the
Interiors Industry must be keyved to the
rise of the furniture showroom, because
it was the quality furniture manufac-
turer who provided the first sound and
efficient working base on which the in-
terior decorator could grow in numbers
and in business activity. Until the mid-
dle 1930°s there was scarcely such an
for
furniture. A handful of quality fabrics
and carpets firms had maintained decor-
ator showrooms for many years, with
siich names as Schumacher and Thorp
dating back to Victoria. But the decora-
tors (as many of them as there were be-
fore the '30's) rarely standard
furniture lines but had special furniture
pieces made up. The origin of the furni-
ture showroom is a story compounded of

animal as a decorator showroom

used

accident and plan, of one man’s near-
sight vs. another man's foresight, of re-
luctance and enthusiasm. The country
was deep in the depression in the 1930's,
and the furniture and department
stores who had been the major market
for the fine makers deeided
that the only profitable way to do busi-
ness was to sell low-price merchandise.
Some of the finest furniture
producers, convinced that there would
alwayvs be a market for quality furni-
ture, refused to accede to the store's
demand that they cut quality; so they
turned their attention to the growing
band of interior decorators.

)aker and other furniture makers in
Grand Rapids invited the decorators to
a gala market in 1931, at which the
American Institute of Decorators was
founded. Dunbar, Charak, Herman Mil-

furniture

nation’s

ler, and Kittinger opened showrooms
in the early '30's, some in New York
and some in Chicago, to join Baker as
pioneers in decorator furniture show-
rooms.

These would never have
gone into operation if the stores had not
given up the quality furniture business
of their own volition. In recent years

r-;ht W Iroomes

the stores have tried to recoup some of
by estab-
lishing decorating departments of their
own; and more and more of them are
using the wholesale
extension of their own selling floors.

The success of these first manufacturer
showrooms was remarkable even during
the depression (considering the depres-
sion), but it was after the war that the
showrooms really began to surge and

this business, most notably

showroom as an

blossom. The pioneers were joined by a
growing number of new manufacturing
firms who staked their business on the
trade; by older firms
added decorator lines; and by distribu-
tor showrooms which hll}' from a vari-
ety of manufacturers and re-sell to dec-

decorator who

orators and dealers.
Showrooms now span the land

Real estate men—the astutest of busi-
nessmen—began to see the money power
of the decorator showroom, and wooed
some of them into multi-story buildings
devoted to the decorator trade—the lar-
gest being the Decorative Arts Center
and the Decorators Mart in New York.
Manyv producers began to open show-
rooms in other cities, thus giving the
new decorators a boost Iin getting them-
selves established. With the expanding
economy, the growing population es-
pecially in large urban centers, and the
public’s advance in taste, there came to
be an economic justification for the
opening of decorative centers In key
cities across the nation. In 1952, Jack-
son Square in San Francisco, which was
founded as a neighborhood through the
comradely efforts of the
themselves, became the first of a dozen

showrooms
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such decorative centers (see HI‘-IH}.-:itI.'
page) which gathered all the
interior products in a single location,
The list two only last
month, with the opening of centers in
Atlanta (pages 172-173).

various
expanded by

and Boston

Two realtors—Crow and Ginsberg

Trammell Crow Norman (rinshe rg

estate men who have made
giant contributions to the interiors field
are Trammell Crow of Dallags and Nor-
man Ginsberg of New York. Mr. Crow
in 1955 envisioned and created the Dal-
Center to give the
swelling ranks of interior designers in
the rich Southwest a central showroom
headquarters. Mr. Crow is also, with
Atlanta architect John C. Portman, Jr.,

co-developer of the Atlanta Decorative

T‘.\u !'t‘::]

las Decorative

Arts Center.

Norman Ginsberg, who opened the Dec-
orators Mart, a large showroom build-
ing at 425 East 53rd Street In New
York, in the Fall of 1955, established
the now world-famous National Design
(Center three vears later. The Design
Center was conceived as a showcase for
both the interiors profession and the in-
teriors industry, and its every effort is
dedicated to the promotion of the inter-
ior designer, Before the existence of the
Design Center, Mr. Ginsberg points out,
“the consumer had no real or true rela-
tionship to the interior designer or the
decorative industrv. He eould not see
the merchandisze, he knew little or noth-
ing about how the decorator works. Our
object was to get a greater consumer
exposure to the well-designed product,
and in 20 doing create a bigger market
for the decorator and his industry.”
Perhaps the most dramatic testimony to
the success of the National Design Cen-
ter 18 the fact that Grav Line Tours
finds the Center one of its most popular
stops, includes it on six tours, and has
just printed up 500,000 brochures giv-
ing the Design Center the feature spot
on the back cover, with a color picture.

How big is the Interiors Industry?

How to take the measure of the Inter-
jlors Industry? How to assess its growth
in the past two decades? The Interiors
Industry comprises such a vast network
of produets so multifarious in kind, and
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so elusive In boundaries, that it is diffi-
cult to hold steady and clear under a
statistical microscope. The U. S. De-
partment of Commerce does not break
down its Census of Manufactures in a
way that would even aid a compilation
of the total interior products—Ilet alone
that part of it purchased or specified by
designers. No organization within the
Industry itself has undertaken a com-
prehensive statistical survey.

Piecemeal indicators

are available.

however, and when the facts pile one
upon the other, it becomes clear that the
interiors Industry amounts to a multi-
billion-dollar force, and occupies a place

in the American economy today that no
one dreamed of in 1940.

'he furniture
second (to automobiles Jamong durable

imdustry alone ranks
consumer goods industries. Total hous»-
hold furniture production in 1959
amounted to $2,900,000,000, in manu-
facturers’ sales volume. This 12 almost
double the figure—3$1,468,000,000—for
1947. This jump is more im-
pressive in view of the fact that the
1947 included a “catch-up”
splurge after the war vears. And we
can be sure that the interior designer's

gven

figure

share in the 1959 figure was terrifically
larger than in 1947.

Manufacturing figures for other inter-
lor furnishings are harder to come by.
but another Department of Commerce
tabulation, of Personal Consumption
Expenditures in 1959, again shows an
industry that deals in many billions of
dollars (see table on page 176).
Figures above concern only home fur-
nishings, and by no means include the
-for
contract as well as residential installa-
tions. One indication of the size of the
contract market may be seen in the re-
sults of a survey compiled for INTERIORS
In 1958 by Fact Finders Associates,
Inc., which showed that 177 interior
designers, architects, and industrial de-
signers purchased or specified a total of
$614,625,021 worth of interior-use prod-
ucts for contract installations in a typi-
cal year. Products specified included
installations, air conditioning,
stock demountable walls, hardware, and
acoustical surfaces and finishes, as well
as furniture, fabrics, and other items
within the former “limits"” of the in-
terior designer.

bulk total of inferior furnishinegs

*-:HHIH%

Designer’s position in big industry

The broadening sphere of the designer’s
influence among wider product types
has won the attention of a number of
materials firms, who have
launched large-scale programs either di-
rected at the designer or capitalizing on

basic

the prestige of the designer to promote
their products. Frank L. Magee, board
chairman of Aluminum Company of
America, stated before the national
meeting last month of the American So-
ciety of Industrial Designers: “Alcoa
recognizes the designer as one of the
most influential foreces in industry to-
dav and intends to make 1ts sales efforts
directed to the design field even more
comprehensive in the future.” Alcoa’s
“Forecast” program of retaining de-
signers to create new conceptions for
products and interiors in aluminum is
widely advertised in the consumer
press. U, S. Steel’s new “A Study in
Steel” progrim (October INTERIORS,
pages 154-155), for which designer
Peter Muller-Munk commissioned
to “explore the personality of steel” in
creating new office furniture designs
was also openly addressed to the design
fraternity.

was

Conquest in the office

Speaking of office furniture, it is in this
field that the designer has made one of
conquests — though the
here fairly typical in all
areas of the Interiors Industry. The
number of old-line metal office furniture
producers who have within the past
four or five vears employed designers to
create new furniture to appeal to other
designers 18 legion—and about to be ex-
panded next month when Art Metal
Furniture Company, the nation’s second
or third largest producer of metal office
furniture, will introduce a total new
line by Knoll design staff.
The advance of the designer in the office
furniture field is not observed only by
designers, The October 1960 issue of
Office Appliances, a trade journal for
retailers of office supplies and furniture,
almost blares—a report of a
survev conducted by Robert Zeidman
Associates, Ine. which states that “the
metal office furniture (dealer), by over-
looking and byv-passing the designer in
former prosperous vears, has now de-
faulted control of his future to design-
ers—the architects, interior designers
and space planners. . These taste-
makers actually made the new
war ) market and, as a consequence, the
purchasing agent found himself no
longer in control of planning office lay-
outs and interiors. When the purchasing
agent lost his influence in this area, the
metal office furniture dealer lost his
prime contact, and . . . the dvnamic and
exploitable new building and new office
market passed into the hands of the ag-
gressive new group (architects, interior
desgners, space planners) selling to top
management.”"—J. A.

his greatest

events are

Associates’

carries

( post-




DECORATIVE CENTERS :across the land have been the major innovation in the distribution

pattern of the Interiors Industry in the past two decades. Thumbnail histories on this page.

New York
Home territory of Elsie DeWolfe and
nearly all the rest of the nation’s first
decorators, New York possesses the largest
concentration of lli‘.“'.l;_"']"ll'l".‘". the Freatest ar-
ray of sources. Most showrooms have been
clustered in Manhattan's East 50's for de-
cades; some, forced off Madison Avenue by
the influx of advertising agencies in the

t.

—

_
—
L1 T T SR T

ol e e L L T
. B

!-. 8
P

T e ———
S e o W
B ¥ o s wowis o BERAEE
LU e e w
i -
b

La s
. -
I ——

[ =

-
'_

'

"I f} 0ove _\'i (l
gshowroom hiild-

155 East
Street

g af
56th ‘
lert: new Dicor-
ators Cenl

Puilding.

1940°s and '50's,

east

grouped together farthe:

in multi-story buildings devoted to
the decorator trade—especially the Decor-
ative Arts Center at 305 East
the Decorators Mart and its adjoining Na-
tional East

Even with the development of decorative

63rd, and

Design Center at 415 hard

centers in other cities—some fairly near
hy—New York's showroom activity is in
a perpetual state of expansion. Two new
buildings now under construction will be
at the service of decorators by early 1961
a six-story building at 155 East 56th Street
cut) which will house two leading
fabric houses—Stroheim &
Greeff Fabrics, Inc.;
Decorators Center
315 East Street, in

tenant will be Yale R

( see
Romann and
and a new five-story
Juilding (small cut) at

62nd which a prime

Burge.

Chicago
The Mart's
floor is the decorator stronghold in

sixth
this
which
the American
Furniture Mart, opened in 1924, and the
Merchandise Mart, opened in 1930, Sixth

Merchandise glamorous

furniture J of the world,

boasts two great marts

Decorative
Guild ago for the
exchange of ideas information per-
taining to promotion, publicity, advertis-
ing, showroom procedures, and other per-

Ihm]' :-1|1!H.".' rooms formed H |

Showrooms five years

and

tinent ten-
have
opened in the vicinity of the Merchandise
Mart in recent years—the six-story Har-
gri Building at 212 West Kinzie Street:
Exhibitors Building at 325 North Wells.

problems concerning member

ants. Two other decorator centers

Grand Rapids
Birthplace in 1931 of the American Insti-
tute of has

over a century,

Grand
heen a furniture town for

Decorators, |:1i|liil.4
concentrates its showrooms in the Exhibi-
tion Building.

San Francisco
Jackson still only eight
vears old, 1s the granddaddy of the na-

Square, while
tion's charming decorator
1{':!: i.l‘.,'

ii”ll."-l.‘, and

ru-i;:}ﬂ r-:+|'!';¢ rlH] <
k T‘.t‘f"”t'l" Fil.'nl‘.']".*']'t‘.
-H"n‘

pany, the Square numbers today some 75

Founded in

Regrency MeGuire Com-

showrooms, The pleasure it takes in itself
the delightful Herman
Miller showroom in color on page 158,

is suggested by

Los Angeles

Two pleasant decorative centers, within a
few blocks of each other, form the decora-
tors’ shopping nucleus in Los Angeles
Robertson Center dates back to the middle

'50V’s, now has some 70 showrooms. carries

\.r i f{n“” .h';l‘lli'."f'r.lf}ill ¥ Ik’rlftip ritgon fla_ nter
the big national lines. La Cienega Center
15 a little older (some firms were there be-
fore 1952), a little smaller (some 40 show-

rooms), and

specializes in one-of-a-kind

antiques and accessories, craftworks, ete.

Miami
The

st

Miami North-
{0th Street began to gain an influx of
14953
Carmen Graham and
the West to

“Showroom Ine.”
..h{' ”ﬂi‘-'t’ I'f

Decorative Center on
showrooms around two yvears after
Barbara Dorn came
start a firm
the street from
Jack Cameron, A.1.D. Scores
of national and loeal lines are now repre-
the and more Miami
afoot, with Henry End, A.LLD.,
De-
building on
North Miami Avenue which will house dis-

from called

dACTOss

sented In Center
plans are
[.D.L., planning a new International

gign Center, a three-story

plays by some 140 manufacturers.

Dallas

The Dallas Decorative Center was one of
the few in the country which did not grow
from the desire of a number of showrooms

in the trade to band together., but was in-

fﬁ'.'-i': etional g Hu-_u il ,1,"1‘” i _”an k g fh.'-"f,-:_n'

vented from scratch by a real estate mas

Trammell Crow, who hasg also been a sig

nificant one-man factor in making Dallas
a riant marketing center with his creation

f Mart Trade Mart,

of a Furniture
both 1n the vi iﬂil}.' of the Decorative Cen-

and a

ter and |'1J!t1;r]v11'ti within a few year s

after the Center opened in 1955. Today,
the Decorative Center's handsome cluste:
show
Marvin Marks
Directional Fu

furniture,

of one-story buildings includes 28
rooms—including the new
Associates, I't‘]ll‘t':-i,-ll'[ihj__:
niture (see

cut) among its 15

fabrics, and accessories suppliers.

Philadelphia

Philadelphia, which until quite
had not put up much fight with the hour-
New York.

begun a mild

]'.I.'lrl‘T.'!\

away decorator showrooms in

has in the past few years
boom as a decorator center on its own. The
Interior Design Center—a five-story build-

iT!}_.“' on {.|'1l'=TT.!J‘E Street i'1|r|1'|-l‘h-4|' fj'n:”

factory four vears ago—now houses an im-

portant score of furniture manufacturers

(John Stuart showroom pictured), many

John Stuart
e how
l“f.' .'Fr[fll'!! Jflr.lfr:'u'h‘
Interior Design
Center.

Firiy pil 'l

nad not shown in ]'.]'l.!léitil'gl'li,.-.l

The

represents

of whom

before. older Furniture Industries

Mart

group of furniture producers.

another considerahle

Seattle
The

Olive Way is one of the most handsomely

1 _l:l.-

Seattle Decorative Center at 17
ill-r-iu'!lt'!i and !!ul'.elr-ll'ufn'-i decorative el
ters, located atop a hill overlooking Puget
Sound. While still in its

opened in 1957), it counts among its mem-

young years (11

bers some of the finest furniture, fabries,

:Hiqi {ll'l,‘t'.';-."ilill'.tl':-'-. ifTH"‘u




Two new members join the Decorative Center commonwealth of cities:

The Atlanta Decorative Arts Center,
whose progress we have been noting in our
For Your Information section for the past
vear, is slated for an official opening in
January, when the Center is expected to be
fully occupied. Like the Dallas Decorative
Center, the Atlanta center was conceived
and developed as a real estate venture—
in fact, Trammell Crow, businessman and
brains behind the Dallas project, was also
one of the co-developers of the Atlanta
center, along with John C. Portman, Jr.,
an Atlanta architect who is President of
the Atlanta Decorative Center as well as
its designer. The great success of the Dal-
las center, together with Atlanta’s popula-
tion boom and its position as the trade
capital for a seven-state area with a popu-
lation in excess of 24 million, plus a rise in
income level and decorator acceptance, all
predicted a rosy outlook for a decorative
center in Atlanta, in the view of Messrs.
Crow and Portman.

The Atlanta
stages of

center 18 now 1In
completion. On a

the late

seven-acre

172

tract in Peachtree Hills, a prestige location
only three miles from downtown Atlanta,
the center sketeh revolves
around a landscaped patio and parking
court to accommodate 108 cars. All told,
the several buildings will contain about
150,000 square feet of display space.
Already the Atlanta center is about 50 per
cent oecupied, and the individual
rooms condueting business, Last
month, members of the American Institute
of Decorators attending the Southeastern
Regional Conference in Atlanta spent an
afternoon at the center.

(sep above)

show-
are

Tenants

Showrooms now in active operation are:
Baker Furniture (see cut), whose space
also includes Boris Kroll and Fortuny fab-
rics;

Jens Risom Design, Inc. (see cut)

F. Schumacher & Company

Stow

Ine.:

& Davis Furniture and Steelcase,

ATLANTA

Atlanta Decorative Arts Center

Baker Furniture Company's space

Kittinger Furniture, including Kittinger's
Williamsburg Reproductions, plus other
lines;

Whitecraft Rattan, Crest Company, and
Friedman Bros. Decorative Arts;

Thonet Industries;

American Seating Company;

The Annex, Ine., with Charak Furniture,
Design Technies, Clavos, Ine., A. Guerin
Reproductions, JG Furniture, Kravet Fab-
ries, Prazza Originals (House of Italian
Handicrafts), and Venini of Venice (Alt-
amira) ;

Ralph Dennard Company,
Crafts, Dellinger, Tai Ping,
craft Mills, and
covering lines;
and Rosenthal Company, with Japanese
shoji sereens, room dividers, ete.

Mr. Portman is also President of the four-
vear-old Atlanta Merchandise Mart, and
designer of the Mart's new 23-story build-
ing now under construction and scheduled
for completion next June.

with Cabin
Magee, Pat-
custom

other fine floor




BOSTON

Kittinger Company, Ine. selting

F. Schumacher & Company
fabrics and carpets

Dunbar Furniture Corporation’s

central area

The old Berkeley Building at 420 Boylston
Street in Boston rechristened last
month as the Decorative Art Center, In
recognition of the building’s growing role

Was

as a center for decorator merchandise of
all kinds. Two grand old names in furni-
ture—Dunbar and Kittinger—moved into
handsome showrooms in Oectober, to give
the building its first important furniture
collections. A few decorative fabrics and
accessories firms had been in the building
for some time, but most of the showrooms
are new—and most for the first time in
Boston.

Dunbar’s Boston showroom, designed by
Edward J. Wormley and Associate, Ed-
ward Crouse, is one of the most colorful of
all Dunbar’'s showrooms across the land,
and it was designed with even more than
usual flair not only to give Dunbar’'s own
furniture a persuasive selling situation,
but to set a goal and standard for the
Decorative Center as a whole. (The inspir-
ation to rename the building the Decora-
tive Art Center originated, in faect, with

58
el
B
1
aw

Gilbert Thurston, Dunbar vice president
who, from his headquarters in the New
York showroom, will Boston
operation, too),

manage the

Tenants

Tenants with their own showrooms in the
Decorative Art Center, besides Dunbar and
Kittinger, Schumacher cut) :
LLehman - Connor; Jofa;
Thorp; Greeff; Stroheim & Romann; S. M.
Hexter; (Cut Order
Mansure; James V.
White (fabrics and wallpaper); Interior

al'e. | sge

Scalamandre;
Dazian's: LoPaine

Services, Ine.): E. L.

Design & Decoration (wall decorations and
aAccessories ) -

and
(oriental

Barsamian & Moomfy
Oriental Rug Importers,
rugs) ; Blanche P. Field (lamp shades);
H. Yatsuhashi and Takeda Studios
ental art); and C. M. Lindner
bedding).

Ine.

{ori-
{ CUuUstom

A number of other showrooms represent
lines. Kittinger's space includes
Interiors Import Company, the Philip La-

various

verne Collection, and Norman Perry, Inc.
Other showrooms are: E. J. Hickey (oldest
wallpaper firm in Boston, which carries
Strahan, Thibaut, Perspectives,
Federman, and Grandberg Bros.) ; Seavey's,
Inc. Beth Whitman fab-
Inghilleri (fabries by
McDonald, Pete:
Schneider, and Lee Behren: Dods-Murdick
furniture) ; Arthur Ltd. (Kneed-
ler-Fauchere, Pippin Papers, Rowen, Alta-
mira); Devon ( M. Boris
Kroll, Fortuny, Louis Bowen, Van Luit.
Old Stone Mill): Arthur H. Lee &
( Brunschwig & Fils, E. C. Carter,
Jailev & Griffin, Jud Williams) ; Vinson
Products & Frances
Davison (carpets by V'Soske; furniture by
Richardson-Nemschoff, and
Saybolt & Cleland; fabries by Jack Lenor
Larsen, Thaibok, Isabel Scott, Quaintance,
Denst & Soderlund, A. L. Diament, Elen-
hank, Oken, Norman Trigg, Payne & Com

{-,“]“r

and
Frank

(assen,

(Croyden
rics): L.
Henry Gene
Dennis
Hrl"‘l.'it'l*

Singer,

and
.‘"‘:-u!ﬁ:-
“'4'111':_’1'

{Vicertex) :

Orsenigo,

pany: papers by Walls Today; accessories
by Karl Mann).
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TRADE ASSOCIATIONS have risen as needed to oil the wheel of a complex industry, to build

an ever larger market, and to guard the standards of an industry whose cornerstone is quality.

Resources Council of the American
institute of Decorators 1= the
thing to an

nearest

industryv-wide association, and

hopes to become just Formed only

last year, it has already enlisted

than 70 members, including producers of
raw materials and unfinished products as
well as interior furnishing products of all
types, trade associations and eraft guilds
as well as and

for membership

mdividual manufacturers
Only limitation

the firm be “of

I|Il:!'l|'H'] ..

15 that reliable characte:

and rlrtr-i standing,

of i1ts responsibility to the public

;lTI'E L
the interiox

design profession.”

Council was mnitiated essen

improve commianica-

three-way
L ;"[

(lesifFners.
:ulII
ha= the ultimate al

loping a
interior

: 1'.1-".l

and hirvher standard of

ri.r=]'...’!i
and interior products. To accomplish this
Council gath

érs information from its members

.r"
l1aison, the Resources

and
from the A.L.LD. concerning interior trends,
colors, styles and moods, to aid producers

in determining what sort of designs to

produce; 1t brings the exciting story of
interior furnishings before the public via
vith the nation’s press, and
with a library of display panels and slides,
lecture and the like. Biggest
the Resources Council’s
Deco-

last

cooperation

Programs,
event to date was
co-sponsorship of the
161"

“Design and
N ew

12 and 14).

ration show 1In

York
month pages

Close relationship between the
Council and the A.LD. is maintained by
the inclusion of the following A.I.D. mem-
AL s
Chapter
A.l.D's
William

President of

] "
|n_*-nlli g

bers within the Council: the
National Board of

Presidents, and

(rovernors,
members of
Trades Relations Committee.
A.LLD., 12 In fact

the Rezources

Pahlmann

Council. Rene llill-]-itlii of
F'. Schumachei
of the Board. New headquarters are at

342 Madison Avenue, New York.

& Company is Chairman

Left: Rene Car-

!'.l.‘rl'lh_

“IF- !I’f SOoNMrYrees

Chairmanw

Couneil.

Below left: Theo-
dore Greeff, Pres
DFA.
Below rvright:
Meshery,
Pregsident of

DFM.

r..‘-flv nrer al

f;- i fJ'-

more

and has given evidence

Decorative Furniture Manufacturers
Association, Inc., founded in 1942, em-
braces 28 furniture man and
at whole=ale only
in New York City.

up guideposts

Iifacturers
direct importers, selling
and having showrooms
The

standards for

Association and

V-

..'ll'[.._
ethical u}rl]:llinrl* n

ing the decorator ll';tr!r‘, members ex-

change i1deas and information concerning

such and

tional activities of common 1niterest.

topics as service, credil promao-
DFM
Couneil of
Madison

Mesbherg of

member of the Resources
the A.L.D Headquarters: 350
.‘\II"T'l. \lllllt'\.
Directional is current president.

Members Albano, Baker Manor House,
Jacques Bodart, Brunovan, Charak, De-
Gaal & Walker, Directional, Dixon-Pow-
dermaker, Dunbar, Ficks Reed, Grosfeld
House, Kittinger, Meldan, Herman Miller,
Milling Road Nahon,
Pashavan, Probber,
Brothers,
Kotzian,
Wood &

15 H

Avenue,

George

Shop, Orsenigo,

Harvey Jens Risom,
Ruder
Scalia-Schmieg &

Widdicomb.

Romweber, Rway, John
Singer, John
HHL’HH. vh-ﬂ“ili!l"!-

Upholstery & Decorative Fabrics
Association of America, founded in
1932, segment of
the fabries industry which caters to the
interior designer. The spectacular 60-foot

represents the creative

fabric canopy |see <¢ut), ilt‘.‘i]ﬂ'll'c*ll ]}}'
Henry Sheehan, A.LLD., for the Design &
1961 show, is the latest DF A
group display. Theodore Greeff of Greeff
Fabries i1s current president.

Members: Bailey & Griffin, Brunschwig
& Fils, E. C. Carter, Henry Cassen, Decor-
ative Fabries, Erbun, Greeff, Henrose,
Howard & Schaffer, Jofa, Kent-
Boris Kroll, Jack Lenor Lar-
sen, Arthur H, Lee, Lehman-Connor, Oken,
Ramsona, Schumacher, lsabel Scott, Stro-
heim & Romann,
Whitcombe

Decoration

Hexter,

Y vras gz 8
I-!u..'-i.ltln‘,

MeGeachin-Patterson.

The Floor Covering Association, Inc.,
founded In 1945 specifically to serve the
designer, floor-
exclu-
direct to

work

mterion represents 14

covering supply houses which sell

sively to the

sumer. FCA

trade, never Con-

guarantees done by
members, provides such services as main-

tenance information, holds a giant “Floor

Thorp, Jack Valentine,

Decor” show every two vears to introduce

new designs, and participates in various
trade shows such as Decoration & Design
1961, President: Frank Millman of Kken-
more Carpet Corporation. Headquarters:

100 Madison Avenue, New York.

Belgian Linen Association was formed
s1x years ago in Courtrai, Belgium, by 22

linen spinners and weavers who felt that

banding together would strengthen the
position of Belgian linen in the American
and l":HI'Hflt’H.H markets, New York head-
quarters at 280 Madison Avenue i1s in con-
stant contact with decorative fabries firms

and interior designers.

National Cotton Council of America,
whose the entire
cotton industry, and its affilinted National
Cotton Batting Institute 1958
sponsored an annual furniture design
competition which has become one of the
vear's important design events (1960 win-
ners are pictured on page 18 of August
Interiors). P.O. Box Y905, Memphis.

2,000 members embrace

have since

Wallpaper Council, Inc., formed in 1953
to promote and publicize wallpaper to the
public and the trade, includes 17 members,
all machine print manufacturers. The
council maintains headquarters and a dis-
500 New York,
welcome to inspect
sample books and wings., The Counecil will
also supply papers to designers for room
settings in Member of Resources
President: J. A. Pedi-
Wall Paper Corp

play room at Madison,

where designers are

shows.
A.LD.
Ronkonkoma

Council of
:-li.'h.

Upholstery Leather Group,
three decades
voted to the
furniture,

almost
association de-
promotion of upholstery
architectural, and
transportation fields, and represents seven
major U, S,

old, 1s an

leather in

tanners. ULG emphasizes the
professional designer in all its promotional
efforts, and has been an important influ-
ence in gaining recognition for designers
in the nation’s press. All exhibition set-
tings (most notably ULG's bi-monthly dis-




plays at the National Design Center) are
created by top-flight designers, or by new
talent sought out by ULG. (Photo at bot
tom of t:-ppn:-;"rh- page, of setting for ULG
and Van Keppel-Green by Arthur Elrod,
A.L.LD., at Design & Decoration-1961, feat-
VEKG
indoor-outdoor furniture and as a colorful
canopy).

ures leather on

new all-weather
ULG's design competitions, for
furniture and other interior products in
which leather is applicable, turned up a
number of imaginative designs (which
actually went into production) and intro-
duced new designers. Headquarters at 410
Fast 54th Street, New York, under direc-
tion of Martha Shaeffer, is an information
clearing house, offers among its body of
literature the prize-winning film about
color in leather, “The Purple Cow,” fo
showings. President: Roff Dimm of Lack-
awanna Leather Company.

International Silk Association
(U. S. A), Inc., formed in 1950 to pro
mote the use of silk by means of advertis-

ing, fashion shows, store promotions, and

an educational program, in the last few
vears turned a good share of its efforts to
the home furnishings field. It
William Pahlmann Associates to
the “Country Pavilion of California Red-
for Design &
Four Association
used :

employed
design
wood"” setting (pictured)

1961
silks

Decoration show.
Scalamandre,
Far John McHugh.
( Full page 254). Seventy
members, principally manufacturers,
verters, dvers and
Walter Strassburger of Walter Strass
burger & Company, Inec. Headquarters:
1856 Madison Avenue, New York.

members' were

Eastern. Shulman,
source lList on
con

importers. President:

Tile Council
an extremely

of America,
design-conseclous

Inc.,
organiza
27 manufacturers of
tile. The Counecil
has retained many outstanding architects

tion, comprises

ceramic floor and wall

interiors for its
licity and advertising programs;

to create “dream’™ pub
SPONSOrs
a scholarship program for architectural
students at 27 institutions (looking ahead,
the Council 15 considering establishing a
schools of interiom
design) ; provides teaching materials; has

built a $500,000

similar program for
technical research centes
at Princeton, New Jersey; and publishes
a variety of handsome color brochures for
builders and

Peter C,

architects, interior designers,

the publie. President: Johnson,

Summitville Tiles, Ine. Headqguarters:
Second Avenue, New York.
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Fine Hardwoods Association, founded
in 1933 as the Veneer Association, adopted
its present name in 1953, today numbers
Much of the

promotional efforts are directed to archi-

33 members. Association's
tects, interior designers and furniture de-
signers. Its “Design in Hard-
competition; its lecture program
at architectural schools on how to specify
architectural

annual
“.,.:”iu“

interiors and trim; and its
movies, booklets, and full color brochures
are among important activities. President:
. A. Heidt of Penrod, Jurden & Clark
Company. Headquarters: Lake Shore

Drive, Chicago.

TR

American Walnut Manufacturers As-
sociation World War 1

when walnut manufacturers wers

was formed in
lumber
brought together by the War Department
to expedite the production of

stocks. the

important functions

walnut gun-

One of Association’'s

most
leurE;L}' 1= 1ts active

."-JI'!--tr'}' program, 0 encourage propel
planning for the cutting and conservation
The offers tech

nical guidance to furniture manufacturers

of walnut. Association

(largest single users of walnut veneers)
designers and architects; publishes infor
mation on types of veneers and brochures
demonstrating walnut in architectural and
interior applications, Current president is
J. B. Petrus Jr. of Midwest Walnut Com-
66 Lake Shore

pany. Headquarters:

[ll'i‘u'i" {‘Il.“'.'jull_

Mahogany Association, Inc., today
representing 15 importers and manufac
turers of mahogany lumbel
wias formed in 1924

mahoganv

and
Lid ]bl'nll'i'{

veneers,
the name
other hard
woods which attempted to use the name
ithe fight the
Three
vears ago the Association began a major
promotion effort to
favor in guality

of genuine from

continues today against

term  “Philippine mahogany”).

restore mahogany to

furniture-—a position it

had been losing to walnut for several vears
E :

previously—by introducing 150 new ma
hogany finishes, developed in consultation
with interior designers, among others. In
1959 the Association took another major
step in focusing attention on mahogany as
a design material by establishing its
Mahogany Awards Competition for furni-
ture manufacturers (rules for the second
annual competition are on page 39 of
Winning
will be shown in vignettes by the I[llinois
chapter of A.L.D. President:
Kinley of William L.

quarters:

September [uteriors). designs

l;t‘ul'}fl' 1.

Marshall, Ltd. Head-
66 Lake Shore Drive, Chicago.

California Redwood Association,
organized in 1912, includes six prineipal
redwood producing mills. It places great
emphasis on design and architecture in its
promotions, research, development of new
products and uses,

establishment of
grade standards. From its great body of
promotional and technical literature, CRA
has compiled an “Interior Designer's Red-
File,”

and

wood showing secores of handsome

installations, presenting redwood’s vari-
ous finishes and grains, ete. A quarterly
News,"
planned with the designer and architect
President: C. Russell
Company.

street,

» il
publication, *“Redwood Is  also

in mind. Johnson,

Union Lumber Headquarters:

H76H Sacramento San Francisco
Hardwood Plywood Institute,
flr}'!ni’ll 1n ]:'11‘ '[H!I:I}.' |!.‘1.'~ o !r‘.rn'.iu 'S, Lt“

HPI

exacting than

hardwood plywood manufacturers,
standards
Standard

seal to

establishes more

Commercial requirements and
signify  this

available

has its own higher

standard. Literature includes
“Where to
showing the species and sizes each pro-
Lthey
Carl D.
Corporation.
South Walte

Buy,” a listing of members
manufac-
Wheeler,
Headgua
Reed

duces, !H'l'i.‘ill_‘\' FH'*.HJH:!'I*-

ture, ete. President:
Pacific

ters: 24310

LsCorgia -
Drive,
A rlineton. Virginia.

Window Shade
sociation, an
cloth
member of  Resources
A.LLD. President: J. E.
Shade Cloth Company. Headquarters: 3541

\!:z:i'r-un Avenue, Nn"ﬂ. "ILH:I]\.

Manufacturers As-
manufac

association of

turers of window shades, 15
Coumetl of the

Gallagher, Illinois

Venetian Blind Institute, ten vears old,

is comprised of 14 producers of basie
materials and components to the Venetian
blind industry.

an  the

Promotional emphasis 1s

interior design possibilities of
Venetian blinds, and the Institute’'s major

is a VBI New

York City, in which five leading interion

annual event Panorama in

Ih'-h"l‘,:IH'T“- create room | =8¢ Cut ol

etlInyrs

sitting room-guest room by Howard Wil-

liams,

A.LLD.. of W. & J. last
vear's event). The Institute supplies Vene

Sloane 1n

tian blinds to designers for room settings,
has a sound film which it expects to show
to A.LD

c‘ities,;

and A.LLA. chapters in various
the film dramatizes Venetian blinds
as a design tool by decorating with light
patterns. A member of the
Council of the A.L.D., the Insti

exhibited In

and shadow
Resources
Lute
141,

Liernum-Vitae

Decoration

sam E.

Design &

Current president (Gold,

i']'uuil“'! <« L.orporation.
Marble Institute of America,
i“ ]Hli !HH-

mote new uses for marble in building and

founded

Lo Hr'lj__';.T’I;l.'[i'. enNncourare and

interiors, places in the hands of interior
substantial

(Continned on ,r“r:luf JH4 )

designers and architects a

amount of
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Prosperity, a growing upper middle class, educated tastes, and a spectacular prospect for con-
struction afford a glorious outlook in the Sixties for both residential and contract MARKETS

The interior designer today
different than in
first has fifty

lives In a
1940. In the
million more
people to choose his clients from (131.-

660,275 In 1940, 180

world

place, he

million
\mericans today are very much richer,

today ).

and naturally thev spend more (Per-
<onal Consumption Expenditure in 1940
was $71.9 billion, in 1959 $313.8 billion

These bald themselves are
enough to assure a I"OS) future for the
interior but the picture is
happler still when certain changes in
'|1|-||!4].'H]".-H pattern,

!l‘u‘i*- i]‘i
designer,
In the national

into account. The
urban and suburban

and
pevehology, are taken
steady growth of
population, in relation to rural, brought
the urban population in the 1950 census
to b4 per opposed to 56.5 per
cent in 1940, Fortune in May 1959 noted
the wealth of *The New Masses,”
that 43

enjoved

Cént. As

stated
non-farm families
after-tax incomes of from
$5.000 to $10,000. And America's state-
of-mind in

IH'[' Cent |rf

post-depression, verge-of-
war 1940 was not characterized by the
kind of sanguinity that invites indul-
non - life - and - death

matters as good taste in interior decor-

gence 1n such

.I"jlll].

Taste i1s on the rise

loday there is a large-scale interest, not
to say preoccupation, with “the better
life.” Perhaps in no area of American
culture does Fortune's comment of July
1959 apply more accurately than in in-
teriors: “American 1S changing
the better.” cited four
reasons: (1) rising real income (which
not only enables people to buy more,

taste

for Fortune

but enables businessmen to provide con-
sumers with a steadily wider range of
cholces); (2) more education, both
formal and informal: (3) the efforts of
the tastemakers, and (4) the old Amer-
ican striving for self-betterment.” The
article goes on to that “The
American housewife wants furniture in

say
good taste . but does not know for

what good taste in furniture is,
and the furniture industry has con-
founded her with a plethora of stvles.
Consequently she spends too much time
just ‘looking around.'”
signers! To the rescue!

sure

Interior de-

But despite this rise in taste; despite
the rise in an urban middle and upper
middle class; despite the sheer growth
in numbers of interior designers (from
a maximum of 6,000 in 1940 to about
30,000 today) ; and despite the common
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estimate that the interior designer to-
day appeals to the top 20 per cent of the
population (against the top 1 or 2 per
cent in 1940 )—despite all these things,
the fact seems to be that the interior
designer still does not operate in any-
where near his potential market. The
consumer is not spending a much larger
share of his dollar for furnishings
1940 (see table). Fortune
1959
between

than in

in August
that
and housing standards. Since 1929 real
income (after taxes)

noted “‘a discrepancy

exists [l"l':-'ll'll.'tl incomes
has risen by some
30 per cent, but the value of the average
house and apartment
1Ishings )

(including furn-

declined.” The
Administration, too,
states that people today can afford to
spend 71 per cent more for houses than
they actually do.

has actually

Federal Housing

‘““Discretionary Dollar’’ the object

From the point of view of the future, of
course, this over-ripe market, couldn't
be more delightful. One is encouraged
that the interior designer,
and with him the interiors industry, is
on the verge of his greatest dayvs. The
American consumer has the cash, and
he has the desire; the trouble seems to
be that he is still a trifle uncertain about
what to do with his advanced taste, a
shade uncomfortable with his new “free
money."

O }Jl*]iL"l.'i'

( His real income, incidentally.
18 expected to rise by 50 per cent over
the Sixties for
an industry-wide campaign which could
give the interior designer his first
breakthrough to the mass market.

Actually, such a campaign is already
afoot, though still in its formative
a brillhantly conceived cam-
paign which reevaluates housing as a
“discretionary dollar" industry rather
than a “demand” industry. Norman
Ginsberg, president of the National De-
sign Center and chairman of the project,
explains that the basic job of the cam-
paign will be to give housing a new
character and image; to take it out of
the area of pure shelter and to create,

The stage seems set

stages

in the sense of image, a totally new
product—a product with an attractive-
ness and a motivational power that will
compete (especially with automobiles,
travel, and other luxury items) for the
consumer's discretionary dollar.

At the foundation of the concept 1s that
it be a joint venture of the housing and
home furnishing industries—industries
whose prosperity is mutually independ-
ent, but who so far have usually gone
their independent ways, It is obvious
that the selling foundation for this new
“product” will be the human appeals of
pleasant environment, good taste, and
enjovable living—in a word, the prod-
uets of good design. And the participa-
tion of the design fraternitv—archi-
tects, Interior designers, industrial de-
signers—1s being ardently sought. Mr.
Ginsberg introduced the project at a
two-day conference on the subject of
mass housing in New York last month,
sponsored by Life and House & Home
magazines, the National Association of
Home Builders, and the National De-
sign Center, and attended by leading
architects, builders, industrial design-
ers, and nine interior designers—the
last including J. H. Lerov Chambers,
Michael Greer, and William Pahlmann.
Mr. Ginsberg has enlisted the support
of the Federal Housing Administra-
tion for the [H'Hlit'l."l.

Prospects for the contract field

A building boom of staggering propor-
tions is expected for the Sixties. Archi-
teetural Forum in February 1960 fore-
cast a construction expenditure of 670
billion dollars for the next decade—60
per cent more than the total for the
Fifties, and more than the total of all
money spent on new construction since
1925. Residential building is expected
to rise by 25 per cent, and to account
for the largest single slice ($256 bil-
lion). All categories of non-residential
buildings are expected to rise, at scales
ranging from 10 to 160 per cent. A
splendid decade obviously awaits the
contract designer.

Personal Consumption Expenditures

1-1'.:.' Ilii..”.an.i.!-; flrl r.’uf‘;ﬂ't',\‘, ."':IJH'I"{‘T':

Total Personal Consumption Expenditures. ..
Furniture and Other Durable Household Eapt.

Automobiles and Parts

Clothing and Shoes. ..

Housing D B e B AT R h

Food and Aleocholic Beverages.......

. 5. fi.--pr”'fmrﬁf aof Commeree)

% 01

total 1959 ‘v of total

$313.8
18.8
17.9
274
40.5

8.2

5.4
3.7
10.39:
12.9%

28.2¢




What forces have drawn
the tides and currents of design

in the last two decades?

How may they decide
the esthetic destinies of

the next two?

Two Decades of Interiors: DESIGN

THE GUIDING STARS, 1940 AND 1960

by EDGAR KAUFMANN, JR.

1940

Under what constellation of design was
Interiors born in 19407 It was a name-
less cluster in the Modern nebula, com-
posed of six stars whose spectra have
been analyzed. The influence of each,
and of their inter-relationships, can be
traced throughout the past twenty
years, as evidenced in the preceding
documentary section of Interiors’ lustral
issue. Following thereafter, it will be
suitable to look at the constellation of
design which may guide the profession
on its voyage through the uncharted
seas of the ’60s.

In 1940 the guiding stars of design
were:

1. SCANDINAVIA: Swedish modern was
pulling the tides of commerce, follow-
ing the great success of the Swedish
pavilion at the New York World’s Fair.
While the alert public was deserting
maple for birch and replacing the Afri-
can violets with ivy trained around the
inside window frame, star-gazers were
discovering nearby nova whose intensi-
ties were growing fast. Aalto was the
first acknowledged genius outside the
German-French axis; his furniture and
glass, as well as his architecture, gave
Finland a new importance that was
closer to the techno-sociological spirit
of the age than anything produced in
nostalgic, academic Sweden. Yet Sweden
produced a maverick, Mathsson, who
was undeniably a first-rate furniture
designer. Both men were quickly fea-
tured at the Museum of Modern Art,
thanks to John McAndrew of its staff,
in exhibitions and in its new building
interiors that opened in 1939,

2. BAUHAUS: When Hitler’s comet shat-
tered the Bauhaus, some of the most
considerable fragments went into orbit
in the U.8.A., becoming the newest and

brightest lights in the skies of design
education here. Gropius, Breuer, Mies,
Moholy, the two Albers, Bayer, Schawin-
sky, sparkled like a Christmas tree.
They too had their innings promptly at
the Museum, who published their auto-
history and gave them a superb show.
The Bauhaus introduced its preliminary
design courses based on kindergarten
techniques, and stood for social respon-
sibility in the practice of design. Philip
Johnson was its sponsor at the Museum
of Modern Art.

3. THE AMERICAS: The regional inde-
pendence of architecture and design on
the West Coast became recognized
about the time of the San Francisco
World’s Fair (simultaneous with that
of New York). Informal living and
patios became admirable, and the seed
of the ranch style was sown. The
lyricism of John Yeon's houses added
a province, the Northwest. Van Keppel-
Green's classic terrace furniture rose
above the horizon. Behind these mani-
festations of design lay a whole com-
plex of self-discoveries by Americans.
Frank Lloyd Wright's corona was flam-
ing higher and hotter than ever before
—Falling Water and the Johnson Wax
Building were brand new. American
painters were eagerly designing not
only murals but rugs, after the waden-
ing experiences of W.P.A. days. Mexi-
can art had been extensively celebrated
north of the Rio Grande, and itz mar-
velous folk crafts followed in the wake
of Coatlique, Orozeo and the two Riveras.
Pahlmann discovered Peru, and Kidder-
Smith, Brazil. René d' Harnoncourt’s
San Francisco show of U. 8. Indian
crafts was brought to the Museum of
Modern Art, where he now reigns. The
Brazili~n buildings and gardens at the
New York World's Fair joined Aalto’s
glass and chairs to introduce a wild,

m




baroque conga into the hitherto rather
restrained rhyt* uws of modern design.
Picasso, Miro, and Arp may be the suns
of free form, but Burle Marx was its
morning star. Regionalism, organic de-
gign, free form, and Amerindian erafts
were the four aspects of Americanism
that had intellectual prestige in 1940.

4. THE TRADITION OF MODERN DESIGN:
Modern design has a long history of
histories, as if it were preparing for a
session on the analyst's couch. But the
histories that rose to prominence in the
19408 were so cogent and elogquent that
they have dominated subsequent dec-
ades. These now orthodox gospels were
written by two scholars trained in the
Germanic school of art history—a
tautology, since there is no other. Pev-
sner's Pioneers is the more conven-
tional, the more accurate, and the earlier
of the two. He is brilliantly synthetic,
and flawed by an academic parti-pris
for the fine arts as sources of all visual
creativity. His remains a lovely and
winning book, and a solid basis for fur-
ther work. Two years after it was pub-
lished (in England), Giedion delivered
the lectures at Harvard that led to
space, Time and Architecture (1941).
This was a bigger, bolder, more exciting
volume that substituted a mythology of
the vernacular (amplified in Giedion’'s
later Mechanization Takes Command
and in Kowenhoven's competitive but
captious Made In America) as the ori-
gin of design invention. Today, both
genealogies of design seem trumped up:
design takes care of herself (to para-
phrase Eric Gill), and needs not trace
an ancestry in either the nobility or
the peasantry. But like Pevsner's,
(riedion’s book has been updated and
remains an unchallenged and stimulat-
ing achievement that greatly strength-
ens modern design. Pevsner’'s book has
just been revised for the second time
and reissued in jumbo form with an
enormous number of illustrations by
the Museum of Modern Art.

-

2. MUSEUM FOMENT: The Museum of
Modern Art has been observed actively
spreading the news of stellar modern
design—but two of its activities shone
with their own light in the field of de-
sign by 1940. Eliot Noyes staged the
Organie Design program that intro-
duced the team of Saarinen and Eames,
two men who have individually become
standard bearers of U. 8. design. Their
early recognition was a cultural mile-
stone of more than national importance,
as is now clear. Even earlier, annual
surveys of good modern design avail-
able to a wide public were inaugurated
by the Museum under the name of “Use-
ful Objects”; their educational value

178

and that of the successor “Good Design”
shows was handsomely acknowledged.
This was my main field of activity at
the Museum.

6. INDUSTRIAL DESIGN: Streamlining
was nearly a four-letter word around
1940, at least in some circles, like Mu-
seum of Modern Art. But one industrial
designer was well intentioned, well in-
formed and rather deft; that was Russel
Wright, of course. He cared for handi-
crafts, was not above learning from
“Early American,” could twist a chromi-
um tube with the best of them and win
hands down when it came to spinning
aluminum, and he had a flair for free-
form design as well. He and the less
versatile but not less sensitive Gilbert
Rohde were the men who beat a trail
from the sand lots of industrial design
to the vieinity of the marble stadium
on West 53rd Street. They were not the
only ones to break through. Norman-
Bel Geddes may then have seemed en-
tirely too Hollywoodish with the G. M.
“Futurama” at the New York World's
Fair, but his Elbow Room (later the
Barberry Room) was the Four Seasons
of its day. And Morris Sanders, pioneer
of transparent plastics, was recommend-
ing d'Arcy W. Thompson's Growth and
Form years before it became the most
wonderful compulsory reading ever
known to design teachers and students
alike. Industrial designers were clearly
not only making money, they were a
good, strong, tough opposition, and a
phenomenon of the United States un-
paralleled elsewhere. The stars shone
bright in 1940!

1960

What will the stars indicate for design
in 1960s, now that this issue of Interiors
has traced its course over the last 20
years? Will extrapolation yvield a
curve? Not a very reliable one I think.
Clearly enough, from 1940 to 1960, a
great change in taste has taken place.
The rule of reason; the magic of its
symbol, the machine; the faith in bet-
terment of environment and of ways
of life—all these have neither vanished
nor been rejected, but they seem far
less significant. Folly, feelings and fears
have returned to the scene, under the
signs of atomization, automation, and
over-population. Folly is included be-
cause at this moment our problems are
bigger than our self-confidence. Design
necessarily will adopt the fantastic, the
amusing, the intuitive, the exaggerated,
in doses unacceptable to an earlier dec-
ade. The stars that guided design in
the 1940s are still in the heavens. It
may be interesting to see how their
lights shine now, on this altered scene.

1. SCANDINAVIA: Aalto, we now can
see, was the brightest but by no means
the only luminary from Finland; in-
deed this may prove to be the sector
with the richest design spectrum of
all. The pale, cool light of Sweden has
been replaced by the hot wave-lengths
of Danish talents, whose bursts of en-
ergy seems near some kind of peak.
Their super-activation began in furni-
ture and has extended through all the
eraft and semi-craft products until it
now includes plastics, steel, and other
media of industrial design. After 20
vears, Mathsson still burns with a
steady, indeed intensified, small bril-
liance.

2. BAUHAUS: In eclipse, but still power-
ful, for three reasons. The cult of
“anti-Bauhaus” noisily pronounces that
its rites and incantations are responsi-
ble for the eclipse, thus perpetuating
the memory of a nearly forgotten natu-
ral phenomenon. The educational tradi-
tion broadcast by the-Bauhaus-in-ex-
plosion has retained its energy and suc-
ceeded in lighting new fires. And the
purely irrational, purely lyric expres-
sions of the machine style by Mies van
der Rohe have, like so much hot Bach,
been swept into the mainstream of popu-
lar U. 8. commercial usage.

3. THE AMERICAS: In 1940 it was possi-
ble to separate four sources of light
grouped around this center—regional-
ism, organic design, free form, and
Amerindian erafts. The last has proved
essentially evanescent. Free form in
the Brasilio-Finnish range has been
modulated into a related but different
rococo—the shell trend in design, rein-
forced by plasties and concrete, in prod-
ucts and architecture respectively. The
steady increase of powerful brilliance
at this source, and the obvious magnetic
influence of its field, to the west and to
the east, confirm that in all the sky no
sector produces more splendiferous ac-
tivity than this one. The implosion of
Frank Lloyd Wright's death makes it
impossible to trace the next develop-
ments in organic design, but so power-
ful a radiation must have long-lasting
effects, including some not fully evident
just now. Regionalism in the 1940
sense is almost forgotten in its com-
plete acceptance; but in the next 20
yvears one might expect a renascence of
the idea, on a global rather than national
scale. 1 can imagine a regionalism in
design that deals with West Europe,
East Europe, Anglo-America, Latin
America, Far East, Near East, North
Africa and South Africa—though only
the rudiments would be apparent by
1980. No?




4. THE TRADITION OF MODERN DESIGN :
Obviously a waxing light, that already
has broadened its scope a lot. Pevsner
and Giedion have both revised their
studies to include areas and factors
originally omitted or buried in foot-
notes. Reyner Banham, ALF Be¢e and
Stefan Tschudi-Madsen have detailed
the maps of 1800 to 1900 with unex-
pected richness, and more explorations
are promised—Robert Schmutzler's for
instance. The important architectural
background of modern design has been
re-surveyed to the great advantage of
all concerned, by Henry-Russell Hitch-
cock in Architecture: Nineteenth and
Twentieth Centuries. Two fine source-
books of modern ideas have been pro-
vided by E. R. de Zurko and Lewis
Mumford, in Origins of Funetionalist
Theory and Roots of American Archi-
tecture; the latter transcends architec-
ture, inevitably.

9. MUSEUM FOMENT: The most valu-
able new museum enterprises in design,
not mere continuations of the trends of
the 1940s, have been in support of the
historians. In 1952 this aspect burst
into since-unequalled splendor with two
definitive shows: in Zurich one ecalled
Um 1900 (ecirca 1900), which proves
to be the best of several surveys of art
nouveau, and in London, under the
guidance of the late and brilliant Peter
Floud (gentle deflator of the William
Morris myth) another on Vietorian and
Edwardian Design. 1llustrated records
of both were published. As modern de-
sign and industrial design came to coin-
cide more and more, museums began to
retreat from the field of current sur-
veys, that in the U. S., around 1952,
again, had reached a maximum spread.
The later '50s can be credited with a
remarkable local New York comet, the
Museum of Contemporary Crafts, that
gave off more light than any spectro-
analyst would have forecast: like Hal-
ley’s, this will bear watching.

6. INDUSTRIAL DESIGNS: Now more ma-
ture, with a new population arising,
this little nova went to market and
came back enormously enlarged — as
Whitney Publications readers have
cause to know. This is the sector of
design tuned directly in to the most
explosive elements of modern society—
technology, distribution, and promo-
tion. Its influence on design at large
cannot be anything less than dominant.
It will continue to change as its influ-
ence grows, and it will inevitably stim-
ulate counterbalances and undertake
fusions—an area of maximum unpre-
dictability and opportunity. In 1960, the
stars of design shine bright, and they
twinkle with the promise of changes
greater than any of the past 20 vears.

The Elbow Room by Norman-Bel
Geddes (December 1940 INTERIORS).

1940

1960: The Barberry Room, formerly The
Elbow Room, as re-designed by Chandler
Cudlipp Associates (May 1960 INTERIORS).

Unlike the aver-
age astrologer,
who merely casts
horoscopes, Ed-
gar Kaufmann,
Jr. has so inti-
mately and ac-
tively involved
himself in the
firmament of de-
sign that he fre-
quently affects
the movements
of some of iis
leading lights.
His apprenticeship for his distinguished
career included three years of painting
here and abroad, two years of design
at the Vienna School of Arts and Crafts,
and a year as omne of Frank Lloyd
Wright's disciples at Taliesin. Between
these preliminaries and his first leaps
as writer, eritic, and museum i1m-
presario, Kaufmann spent five years as
decidedly down - to - earth merchandise
manager at Kaufmann's Pittsburgh de-
partment store. At the Museum of Mod-
ern Art, with which he was associated
for fifteen years (minus some time in
the U. S. Army Air Force), Kaufmann
initiated the momentous and stormy
Good Design exhibitions co-sponsored
by the Merchandise Mart in Chicago.
Kaufmann has edited four Frank Lloyd
Wright books, and ten years ago pro-
duced a small but controversial bro-
chure defining What is Modern Design?
for The Museum of Modern Art. His
copious writings include about 25 ar-
ticles for Interiors, among them the
first United States presentation of the
furniture designs of Finn Juhl, a sur-
vey of Fifty Years of Modern Interiors,
and monographs on art nouveau and
gsome of its outstanding figures.
Kaufmann is the enthusiastic owner of
“Falling Water,”
tiful houses designed by Frank Lloyd
Wright, and he is responsible for the an-
nual design award of $20,000, adminis-
tered by the Institute of International
Education, whose first recipienis are

announced on page 190,

one of the most beau-
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Guesses on Interiors to Come: HINDS'GHT AND FORESIGHT

I['f all the world’s a stage, who's to design it? Architects? Industrial Designers?
Interior Designers may have to, but who knows how?

In his concise history of the design influences of the last
two decades (preceding pages), Edgar Kaufmann made
a few hedgy statements about the future. But the astute
reader has no doubt noticed that Kaufmann took care not
to commit himself. Such forbearance is rare, when, as all
of us know, everyone interested in interiors has an im-
mense curiosity about their future.

Curiosity of this kind was the motive behind INTERIORS’
custom of publishing Interiors to Come every January
from 1941 through 1956. Interiors to Come were interiors
not yet or perhaps never to be realized but indicative of
the work their creators would like to do when the oppor-
tunity presented itself. In short they were particular
prophecies, and in publishing several of them together
every year—chosen for each designer’s significance or the
project’s creative spark — INTERIORS hoped to provide
a few reasonable answers to readers’ questions about what
was coming up in design. The first year only members of
the American Institute of Decorators (whose Tenth An-
nual Conference was to be held in the same month as the
issue) were invited to submit projects; eleven were sub-
mitted and published. Later invitations were extended to
designers outside of as well as within the A.I.LD., and even
to architects and industrial designers who were doing in-
teriors.

Two illustrations from the first collection are reproduced:
(1) a “free-plan library with disappearing walls” by Mul-
ligan & Sheldon of Providence; and (2) a retail shop
shaped like a cyclorama equipped for visual, i.e. video,
display and selling, by Planert & Lange of Pittsburgh.
In detail both are rather interesting. The library’s walls
are sliding glass; its night-time privacy is secured by a
shield of light through the sheer window curtains; its
ceiling consists of apricot-colored wood panels, the cen-
tral panels with a sand-blasted design; its side chairs are
metal padded with foam rubber sheeting; lighting is indi-
rect. The shop is round ; designed to serve partly as a com-
munity center; and is planned for efficiency in traffic flow
and use of wall space.

Nearsighted visions of the future

But are these interiors of 19607 Or even 19507 Alas, the
curving walls, thick slab counters, and coarse-grained
woodwork of the shop, and the squat upholstered chairs
(even the modernistic library side chairs) shriek 1940
—or 1943 at the latest.

Where are the sculpturesque elegance and lightness which
characterize so much of 1960’s furniture? Where are
1960’s decorative lighting fixtures — shaped bubbles or
sparkling sprays? Where are our recessed spotlights
highlighting works of art and plants? And where are the
works of art? Where are our brilliant silks, our Finnish
rugs, Danish furniture, and Italian mosaics? Where are
our beautifully detailed demountable shelving systems?
Where are our marble tables and rosewood or walnut
paneling? Where are our bas relief walls or trompe l'oeil




wallpapers? Where are our heirloom antiques nestling like -
pampered treasures in their modern settings? Where is _"'-ﬂ«“—;j-:-...;;-.
our clutter of rich curios? Where are our room dividers? o :::',':
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ors; they were architectural works comprising at least a S
-

building and sometimes several, and their decor was e T

wholly incidental to the architect’s structural or planning o
concept. Some were exciting by virtue of their far-reach- - - ~ e 4
ing implications about what kind of interior space they ' e iy g W
would offer the occupant and interior designer. Others ) v
were exquisitely drawn, but rarely was the decor devel-

oped in any detail. The architect was preoccupied with

larger matters transcending problems of the individual

building in search of solutions for the landscape or

town plan.

In retrospect it appears inevitable that interior designers

should fail to respond enthusiastically to an opportunity

to present a hypothetical interior. Interior designers are

professionally oriented to praectical, specific problems.

The display setting, which after all must meet very strict

specifications, is as prophetic a project as any interior

designer will want to bother with once his student assign-

ments are behind him.

Farsighted visions of architecture

The twentieth century revolution in architecture has con-
fronted the architect with such an immense and perhaps
even alarming range of choices that organized speculation
about the future is a very natural activity for the profes-
sion. The counter-revolution against the original archi-
tectural revolution of this century has only intensified
this tendency. Besides, architects are beginning to worry
about the challenge of housing for an overpopulated globe.

Visionary architecture at the Modern Museum

The fascinating current exhibition of Visionary Architec-
ture at the Museum of Modern Art, organized by Arthur
Drexler, reveals something of the scope and daring of J
these architectural concepts. The most intimate of them,
such as, for example, Louis Kahn's Skyscraper (3) would
present the interior designer with new kinds of interior
space related in an unfamiliar way to mechanical services
and passageways. The less intimate ones entail the adorn-
ment of mountain tops with crystal cathedrals, and the
distribution of the population on caissons sunk in the sea
or on networks of highways wrapped around our com-
munications-dominated world.

Not all the visions are brand new. Some of the most im-
pressive, and detailed, are Vincent Korda's settings for
the 1936 film production of H. G. Wells’ “Things to Come”
(4). Also there are 1920 skyscrapers, and an 18th
Century Piranesi Civie Center, a Buckminster Fuller
bubble enclosing part of Manhattan Island, and an egg-
like, sculptural “Endless House” by Frederick Kiesler
essentially the same as the one INTERIORS published
exactly ten years ago this month (8) and (9). Kiesler’s
house offers irregular, womb-like spaces for human beings
to cuddle in, and it might be especially fascinating, as
Kiesler pointed out, in the unfamiliar ways in which light
from the strangely placed window openings or the artifi-
cial sources would reflect on the curving surfaces. It
might be fascinating, but we'll risk an imprudent guess:
the unlimber American adult won’t buy it.




Architecture? Or anonymous shelter?

While the visionary architects fail to give us cues about
the interiors we may expect, neither do the more practical
people who are making the decisions about what kinds of
buildings are going up here and now. George Nelson de-
fined the situation in After the Modern House, published
in the July 1952 INTERIORS. Nelson brushed aside the whole
controversy of modern versus traditional architecture
for the individual residence by pointing out that there was
very little difference between the two, that both solved the
problem of shelter inefficiently, and that the true future
of shelter lay in the same direction as that indicated by
the anonymous factory frame or office frame. Such build-
ings are in essence economical barriers against the
weather, complete with mechanical services. What they
offer is undifferentiated, unpartitioned, air conditioned,
artificially lighted space: in two words, controlled environ-
ment.

In this respect the most elegant multi-story buildings,
such as Mies van der Rohe's Seagram House (5, preceding
page) have much in common with badly designed office
boxes that make no pretense of being architecture, and
also with Buckminster Fuller Geodesic domes (6 and T,
preceding page)—which are not architecture but indus-
trial design for shelter. None of these have any inherent
interior character. A small dome, of course, is likely to be
handsome inside (though devilishly hard to plan, since
pie-shaped spaces should be avoided), but right now both
Nelson and Fuller seem to be thinking in terms of Man-
hattan-Island-sized spaces where the huge plastic-faced
bubble keeps the weather at bay enabling families to ar-
range their furniture in gardens differentiated by a few
strategic screens and bushes,

Whether or not this is about to happen, the anonymous
multi-story structure (which is more efficient than a
dome, anyway, in providing space over valuable land) is
with us here and now. And in such structures the interior
designer is called upon to make practically all the deci-
sions, to create everything for the client's apartment,
office, or shop. In the Seagram building, for example, we
find avant-garde, midi-garde, and arriére-garde offices.
Mies simply provides a platform and guarantees to keep

out the rain; it is up to the interior designer to supply
the decor.

How space controls the interior

The interior designer may of course be somewhat re-
stricted by the nature of the space allotted by the archi-
tect. The low-ceilinged but horizontally unrestricted
space (a) of the modern house or skyscraper rental area
yvields a very different psychological reaction from the

stable, continuous classic circle (b), which in turn differs
markedly from the mysterious consciousness of upward




endlessness of the Gothic space, (¢) or the complicated
concentric sensation of the Baroque (d). (These diagrams

are from an Interior to Come by Roberto Mango in the
January 1952 INTERIORS). But it is precisely because so
much has been said about the importance of space that
it is time to insist that like a stage designer forced to
work on too narrow or shallow a stage, the interior de-
signer can conquer many space problems if he knows
how to use scale, color, and the other elements of design.
The size and form of objects in a space can exert visual
and psychological effects as significant as the space itself.

Contrasting interiors in identical spaces

In the United Nations Conference Building there are
three conference chambers virtually identical in size,
shape, orientation. and use. The three interiors were done
by Scandinavian architects—Norwegian Arnstein Arne-
berg, Dane Finn Juhl, Swede Sven Markelius. Yet all
three are totally different in apparent shape, atmosphere,
fundamental conception, and every detail. The first is a
formal Nordic hall; the second is gay, warm, human—
though of superlative workmanship and materials; the
third is a smashingly powerful theater. Twenty pages of
our July 1952 issue compared the three. (A color photo-
graph of one is on page 151.)

The kind of concrete architecture which has almost be-
come sculpture may be harder for the interior designer
to subdue. The La Concha (shell) supper club (November
1959) by architects Toro & Ferrer seems to have intim-
idated the interior designer to some degree (10, 11, 12).
Economically priced formed plastic homes like the Mon-
santo House (13, 14) and another commercially feasible
design (15) seem to demand industrially designed com-
ponents. And expressionist exercises like the bird-shaped
Saarinen-designed airlines terminal (16, 17) and S-0-M's
“folded paper” Crown Zellerbach (18, 19, June 1960)
are total designs not to be tampered with.

Architects who are reveling in the new non-rectilinear
approach include even such Miesians as Philip Johnson.
In a lead article in The Architectural Review of London
—which reserves its lead articles for portentious analyses
of architectural trends—Johnson answered the headline
question: “Where Are We At?” with a gay ambiguity
implying either that he neither knew or cared, or, if he
knew, that he didn't care to tell.

But perhaps there is still some chance for an architecture
which is neither industrially anonymous shelter nor free-
wheeling sculpture. The meaning and implications it
might have, and the interior spaces it might provide us
with, are outlined overleaf.




THE EVOLVING ENVIRONMENT

The Interior to Come which follows might have

been fitted within a box-like building. Instead each room

18 given architectural importance and makes a statement

as a particular segment of the building

shell, while the architectural whole serves as a symbol

of the building’s purpose in the landscape.

This does not imply that box-like buildings per se

are always wrong or ugly. Some are not only beautiful

in proportion and detail but also eloguent as

to their basic meaning and as to the uses of their parts.

But only a few buildings — boxlike or otherwise,—

have such meaningfulness; it is left to the

interior designer to differentiate between the office

box and the residential box and to give the

spaces whatever emotional particularization they eventually
acquire. Even when honest in structure and

materials, such structures should not be ranked as architecture.
Architecture is more than building, more even than
well-designed building. A practical shelter solution in a structure
good to look at may have less in common with architecture than
with certain kinds of industrial design, where an invention
such as a telephone or refrigerator is put into workable

shape and simultaneously given an appealing or saleable
appearance. It is important to understand that

two different sets of values apply to the useful,

usually transient object, and to the relatively permanent
element which is to become part of the

evolving environment.

Man needs to exceed his physical limitations—

his size, his strength, his pace, his voice, his senses,

his reach. And so he makes spoons, levers, cranes,

wagons, automobiles, space ships, shoes, tents, trumpets,
telescopes. These inventions, which vary in

complexity according to his technological means, have an anatomical
character, being intended to fit his body and be

subordinate to his will. Some cope with problems in life’s

most intimate arena; these are precise, detailed,

deliberate in design, and as close to man as the seat of an
aircraft where the belt, the ashtray, and the

lever are comparable to an extra hand or spare lap.

But this realm of useful objects can also

extend beyond the human scale, relating the narrow range of
human potentialities to the giant distances of the
astronomical universe—e.g. the telescope and space ship.

But between the two extremes of physical reality

which man subdues through his inventions, still another realm
exists. The domain is given to man by nature,

for him to modify and build upon so as to produce the environment
he chooses. This purpose is the life-source of

landscape design, architecture, and interior design — the

arts which reflect man’s nature more than the

arts concerned with objects that are mere tools.

Space is nature, and its making is an act of creation

in the highest sense of the word. But eventually the creations
separate from the creators, and their relationships

and the message of their existence go beyond

summing up the purposes, limitations, and plastic considerations
that determined what they were to become.

An effort to develop both the object and the space

as part of the same design system leads nowhere. These
are two separate worlds — the tool world continuously
replacing itself while the other becomes the

echoing world of the evolving environment.—Aldo Giurgola
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Iinterior to Come —

DESIGNERS AND ARCHITECTS:
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president’s office

ADMINISTRATION BUILDING FOR A NEW COLLEGE

The building will house three main areas: 1) the
president's office, with space for assistants and
visitors; 2) a Board of Trustees’ room, also con-
ceived as a special-occasion hospitality area:
3) administrative office with clerical staff and
an information couuter for the public. The build-
ing as a whole is to serve as the gateway to the
campus.

The design directly follows the program. Each of
the three different rooms grows from a central
core, which is square. Uncovered ground on the
fourth side is the way in. The whole stands

on a round platform of land retained by a tile
rim. A carpet-like lawn further differentiates the
platform from the relatively natural surrounding
landscape. The three building areas unfold in
every direction that the various parts of the
campus will eventually develop; none is empha-
sized, following a decision not to be too specific.
Growth implies change, a gate is a beginning,
this building will be the beginning for a college.
And an image is needed—to be seen from the
road, to be known, to be a starting and a recur-
rent point, to be a symbol.




We often associate the future with excitement
and extravagant oddities, but perhaps the most
exciting realities of the future will be found in
places modest, and important—where the word
“dignity” may again have meaning.

The board room’s out-angled lateral walls seem to
embrace the landscape without interference from
the glass exterior wall. Clerestories on the inner
wall lend still more sky and light to the interior,
heighten its pavilion-like exrpansiveness, though
the unified furniture grouping and the solid
materials—textured travertine floor and bush-
hammered concrete walls—maintain a sense of

|
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view of board room

architectural stability. Trustees’ seating ‘‘grows”
up from the floor, with joined, bench-like seat
back hiding the forest of chair legs (and trustees’
legs) that would otherwise be wvisible. Precast
concrete truss resembling a line of high windows
13 actually a roof brace but adds an interesting
trellis-like horizontal to the overhead vista. Works
of art include a large-scaled sculpture and high-
hanging tapestries. All walls, inside and out, have
bush-hammered finish. Some panels are painted
with diagonal stripes in alternate layers of differ-
ent colors, resulting in a non-opaque, subtly vi-
brating, three-dimensional play of color.




reflected ceiling plan

Glass-sheathed, lantern-like

tower serves as light trap for the
windowless square room below it.
Clerestories rimming the platform
around it send light

into three main rooms, balancing

light from outer glass walls and
preventing glare.

The structure consists of poured comerete
radial walls which

support a roof of concrete beams joined with
wood. Roof cover is copper.

Two concrete trusses with window-shaped
openings are stretched

between the concrele radial walls

to brace the roof on the outer periphery

of the building. These trusses

are in front of and free of the glass
window-walls.

e
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section perspective



east elevation

gouth elevation
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HINDSIGHT AND FORESIGHT, confinned

Décor—which means a setting either on or off stage Design—Sacred or Profane?

h.‘lh |H'I'nmi* 1l ;thllk:th-'nf H'n]‘q] to well }Jl'tnlﬂlli up lii'lii- T:l'-i'[t‘-% VArY, El!lt| .,-h;””_rp; e .I,r,;_uh.f'ur.»; Hin .-I'.r.wlu.'.r!‘-[urfum

zens of this field: it connotes a social butterfly atmo- . . . S0 INTERIORS avoids definitions of good taste. Good
sphere possibly lacking in honesty and permanence—the design affords solider standards to hold on to, though it,
artificial, ephemeral qualities of theater as against the too, 18 haunted by chimeras: words like honest, dishonest,
eternal verities of architecture and the evolving enviro-
ment defined on page 184. But décor has validities deserv-
ing consideration and distinet from the limited criteria
of eftliciency and saleability by which industrial design

clean, funetional. Russell Lynes has traced the dark Puri-
tan roots of the American tendency to apply the vocabu-
lary of morality to the arts. Design is neither sacred nor
profane, honest or dishonest, only beautiful or ugly.

1s judged. For aside from the esthetic identity between On preceding pages we have attempted to state our case
the arts of stage ‘I"*lﬂr! and interior -'fvwl].!ll. the word for the interior 1|i*.-iu'llt+|' as the 1!1'11'E'l'.-.-"t“!1:1] with the
decor refers to the elements of fun, of play, and of cere- greatest potential control of and responsibility for the
mony in interiors—elements indispensable to civilization design quality of the settings in which the drama of life
and happiness., Permanence and durability are desirable, will take place—since only a few of the shelters being

but not absolutely, and we change our settings and pos- produced either by concerned architects or unconcerned

sessions when Ihl'}' Frow ."'th'lill:l'll'l., not rlm'run;ll'ih' because builders |'I|'ll"|.'i|it‘ more than anonymous weather |||'n1+;;;'.r'gnn_

hucksters have succeeded in their strategem but because The two decades behind us have multiplied the interior
tastes change, families grow, and we are -1I|I,IH'1 to bore- 1!«-.-~|1J!m-1".-L imaginal and material resources to a bewilder-
dom. And let's face 1t, this review of two decades of 1n- ing degree, though we shall play 1t safe and not attempt
teriurs, however brief, has demonstrated that changing to guess at interiors of the future. But in the closing
fashions are as inevitable in this field as in anv other, pages of this section we will attempt to point out the
though the pace mayv be t'*'hl”‘-*'h' slower |II1]ll't‘l“['til|!1t' elements which have brought interiors

to a point so little conceived of 1n 1940.

189




(5e orgi Nelson

HINDSIGHT AND FORESIGHT: New ideas, new forms

Not one of our prognosticators, not one of the able and
imaginative designers who contributed *Interiors to
Come” for our January issues vear after vear came reas-
onably close to the design picture which prevails in our
field today. The best of them failed to guess even what
interiors they themselves would be designing (an example

of the current work of a superb designer who was a very
bad guesser is illustrated overleaf).

For Mr. Gallup, or for a professional gambler, so abysmal
a score in foretelling the future might be depressing, but
none of our readers are, we would imagine, reacting in
this way. On the contrary, it is the shocks and surprise
packages of design that prevent this field from getting to
be a bore. Besides, it is rather fascinating to try to figure
out just what causes the miscalculation. What throws us
off ?

Unforeseen inventions

The unforeseen differences between interiors of 1940 and
those of 1960 are bevond enumeration, but it is clear that
they fall into two classifications: ideas, and forms.
Certain practical ideas and functional innovations that
are ubiquitous in every kind of interior today—modern or
period, residential or non-residential—such as storage
walls, room dividers, demountable partitions, and modu-
lar case furniture were virtually unknown in 1940,

An astonishing number of these ideas can be attributed
to a handful of men—with architect-industrial designer
(George Nelson easily in the lead. By 1945 Nelson, then
without an industrial design office but dividing his time
between an architectural practice and the managing edi-
torship of Arehitectural Forum, had, in association with
the late Henry Wright, his fellow managing editor of
Forum, come out with his idea for the Storagewall. Set up
as a wall or against one, Storagewall’'s modular demount-
able components provided convenient, space saving
answers to storage problems previously handled by book-
cases, desks, cabinets, chests, and closets—without the
purchase of inflexible furniture or investment in labori-
ous carpentry (1). At about the same time, another archi-
tect-designer, the late Morris Sanders, designed a modu-
lar case svstem for the Mengel Company, but did not
think of using the mounted units as walls.

It wasn't long before Nelson designed a refinement of the
storagewall system for Herman Miller in the form of a
Basic Storage Component system (2), and during the
same period produced the grandfather of all the free-
standing pole systems—including his own Omni system
plus “polecats” and other illegitimate offspring—in the
form of a demountable packaged system for traveling dis-
plays. Basis of all is use of the pressure of adjustable
sleeve inserts on floor and ceiling disks to hold poles in
place (3)

Nelson and Henrvy Wright invented Thru-Vu Vertical
Blinds (4), another favorite of plagiarists, in 1947, but
in the meantime Nelson was pouring out a fountain of
other ideas—some practical, and others less definable as
inventions than as designs, though in Nelson's work it
isn't always easy to draw the line between inventions and
forms. His steel-frame case piece system (5) for Herman
Miller, which lowered costs on handsome-looking storage
furniture by placing the structural load on a separate
steel frame is clearly an invention—Ilike his steel-frame
chairs (6) and his day beds (7T) with elastic webbing as
mattress base. But his pert clocks for the Howard Miller
Clock Company (8), (Continued om Page 221)
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HINDSIGHT AND FORESIGHT: ; 1960 interior by an architect who in 1940 looked forward to curves
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Two Decades of Interiors: REMINISCENCES OF A SURVIVOR

by EDWARD J. WORMLEY

While INTERIORS looks back to 1940 to
mark the beginning of the history it be-
gan recording under its present aegis,
this designer, by that date, had been
working for the furniture manufactur-
ing industry for ten years nine of
them with his present client in the field.
We had just been subjected to our first
big invasion of Scandinavian design. It
was “Swedish Modern™ then, instead of
“Danish”™ as todayv. Even that was only
a name, as far as furniture was con-
cerned, for though we saw a fair volume
of glassware, some ceramics, and tex-
tiles that were actually imported from
Sweden, practically no furniture was
shipped over. The Swedish Modern fur-
niture on the market was an American
product purporting to express the di-
rectness and graceful rationalism of
Scandinavian taste.

1940 was the time, also, when it wasn't
a bore to contemplate the dichotomy of
traditional versus modern furniture.
My firm designed and made both, in
equal and unbiased proportions. We
even bridged the gap between the two—
in a wav—in pieces we all called “tran-
sitional.” I'm still doing it. How can I—
or even, how dare 17 Well it's like this:
| had decided in grammar school that 1
wanted to be an interior designer—no—
let’s be honest! In those davs it didn't
even make me cringe to say decorator,
That's what | said, and what 1 wanted
to become.

It was onlv because of a rather niggling
and self-taught style of drawing 1 had
developed that custom furniture sketch-
ing, and later furniture designing, fell
to me in Marshall Field's Decorating
Studio, where I found my first job. And
[ was diverted permanently to furni-
ture, though one erstwhile employer
urged me to take up dryvpoint etching
instead of design. (Such are the flag-
poles of destiny, and the accidents that
shape careers!) Since the day when I
decided to reject his advice I have pur-
sued a course which my friendlier
erities call ambivalent. Others resort to
words like echameleon or worse still,
Philistine,

Decorator’'s view of furniture

At anyv rate, even though furniture de-
sign has been my principal activity and
industrial de .wfy“* 18 [leh:lh'[_‘l.‘ the most
accurate term for my profession, I have
always approached my furniture-de-




A designer who has won the admiration of the avant garde while fulfilling his commercial obligations

explains the secret of his success by defining the role of furniture in interiors

signing chores with the basic mental
attitudes of a decorator (or interior de-
signer, as 1 prefer). In other words |
have never lost the habit of thinking of
any piece of furniture as an object less
important for itself than as the com-
ponent of an interior. My fundamental
question about it is how it will compose
with others to provide the major furn-
ishings of a room scheme.

Architect’'s view of furniture

Architects loathe furniture. It
clutters or at least competes with their
spaces. I, on the other hand, love to fill
their spaces. Architects design pieces
of furniture—if they get around to it

which theyv like to describe as architec-
fonie, In other words architects’ furni-

really

ture designs, or furniture preferences,
are objects so edificial that they tend to
become the primo buffos of the interi-
ors thl'}.' occupy hence one or two such
strong characters are all a room can
stand, and if more are called for, then
only multiples of each are tolerable.
Architects feel about interior sSpaces as
I feel about furniture. They say that
people and art are the proper furnish-
ings of a room; furniture, if any, must
be self-effacing. | agree. But then they
proceed to design or to choose chairs
which blaze with such dynamic individ-
uality that they are incompatible with
other chairs, objets d’art, and, frequent-
lv, with people. In the last two decades
it has not uncommonly happened that
many an architect-designed interior has
obviously needed a prima donna or two
to i}l‘il‘ll.! it to life. H}-' 1H-inL however, 18
that such an interior usually is suffer-
ing from some fundamental design flaw
in the first place.

I am fond of an observation made by
one architect friend of mine—an excep-
tion to the run of architects 1 have been
deseribing—who defines a good interior
as one which retains its personality and
the coherence of its design when its
furniture is in disarray. He cites as ex-
amples the great French court periods,
when rooms were frequently empty of
furniture (it often carried from
room to room as needed, in accordance
with the ancient conception of furni-

was

ture: meubles meaning movables); or
when they were totally unarranged ac-
cording to the standards of a modern
interior designer.

I like to think of furniture that way too,

only with a better supply of 1t—at least
enough for every room. But most of all 1
like to think of rooms or spaces, If you
prefer, which do not require a set ar-
rangement of furniture to seem com-
plete, ordered entities. Such rooms can
accept fashion and the
growth of families and still maintain
their stvle.

changes of

It seems necessary to sa)
to explain how |

these things
furniture.
It is needed for practical reasons, and

feel about

because 1t must be there 1t may as well
he as pleasant as possible to look at, and
also, in a less definable psychological
way, comforting to the spirit. But it de-
finitelv should not take over.

Good manners in furniture

| believe that superficially applied styl-
i1stic earmarks are dangerous and usu-
that
such arbitrary mannerisms are as often

allv guarantee spuriousness—but
typical of the aggressively “modern”
piece as of the topical revival. 1 like the
kind of anonyvmity in
silhouettes which
acquire their personality

forms
them to
through the
way thev are handled in terms of color,
finish, upholstery material,
through the company they keep.

I was most flattered when my furniture
Was Kauf-
having
:\:rrllirli].' has ever ac-

furniture

and allows

and and

once described by

who should
“good manners.”

Edgar
mann, know, as
cused me of emulating (as if 1 could)
the excruciations of genius. But then,
I've never tried, and I'm keeping it a
that 1 am desolated
didn't invent the wheel.

secret because |

Other responsibilities of a designer

In defining the design goals I have
aimed for, I have given an answer only
in part to the question which this mag-
azine asked me to tackle here. 1f 1 un-
derstand it correctly, I am supposed to
explain how | managed to satisfy the
design requirements of a given com-
pany for what they

v tell me is an in-
ordinate

other
words, how have I survived so long, and
with honor (I hope)?

I would be failing in my assignment if |
left the impress<ion that it 1s enough to
have the right idea about furniture and

number of vears; in

to be capable of designing in accordance
with that idea. Assuming a client-de-
signer relationship with a prospect of

longevity, the designer will find that he
has taken on a few responsibilities: he
may have a factory or factories, work-
ers, a distribution setup, even a whole
town dependent at least in part on his
taste and his hunches. He must meet the
deadlines of semi-annual markets, must
work within the production facilities of
his client while nudging them toward
experimental technologies and still
must produce something new at regular
intervals. This last because news gath-
erers, magazine significance-prognosti-
cators, and, above all, sales people, need
the arm. Whether the con-
sumer needs it on schedule is more dif-
ficult to demonstrate.

a shot In

Under this kind of pressure it becomes
difficult not to resort to gimmicks, to the
fake design trend or reverse-pendulum-
swing design trend, in short, to all the
phoniness that goes with change for the
sake of change.

Survival techniques

If the designer decides that he wants to
j reality, if he is skeptical of the
tower in the mirage,
then, somehow, he must produce under

tace
Ivory business
the pressures of the market without go-
ing to pieces. My experience formula
does not apply to any situation but mjy
own, but at least some general princi-
ples of survival can be deduced. And it
seems to me that one fundamental rule
may always applyv: the designer must
find some way of having his products by-
pass the necessity to compete on the
basis of price alone.

This will mean that the client's corpor-
ate image (to cliche ) —

use a current

whether large or small—must be care-
fullv nurtured, and inspected periodi-
cally for symptoms of Madison Avenue
fever. Therefore the production possi-
bilities of the firm should be analyzed
for some particular advantages that can
be exploited by the designer to produce
pieces that rival firms cannot profitably
copy. My client had the advantages
which go with small volume, and so to-
gether we have built
craftsmanship.

toward fine

Ulterior motives in design

The bigger the volume of production in
the furniture industry, the more com-
petitors there are in this America eager
l‘.){;l

to live danger- (Continued on pag
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HINDSIGHT AND FORESIGHT, con

F'hough not an arehiteet, designer Harold Sehwartz showed hold architectural imagination tn teaving out inner

calls of his ;’,,-”_f_;; room (ahorve) and studio (behind curtain on lower [LOOr), o) ”r'”” these once dark cubicles
to a mid-level sk .a.r.f'f.ur';h d room which he had ereated by enclosing a hack nard. Sehwartz did basie vemodi ,J'I,'””
1t frr;.‘-' awn hands over 11 nears (o, that .*-:.'”IF_H was recorvded in the ! ,r.u.r’f 145 INTERIORS. :’“:I,rH F'fl‘“‘”l’”f 1 1=

provements gsince then will be illustrated in owr January 1961 issue. Antique faience bird cage rests on steel rod.
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The new abundance

To trace the tumultuous and unpredicted changes in in-
teriors through these two decades would require much
more than the comments on furniture design which ap-
pear on the preceding pages. The unexpected apparitions
which have materialized in furniture showrooms are
matched by a multiplication of resources for every in-
terior element, from lighting fixtures to surfacing ma-
terials. Such items as the new resilient floorings have
encouraged designers to give their imaginations wing.
But there is also marble tiling—and pre-cut wood inlays

and glass mosaies—and tile—and special order weaving in
rugs to choose from. A whole new vocabulary of screens,
shields, grilles, shoji, and partitions is at hand to enrich
the scene. Artists now vie with antiguarians as ‘“‘en-
richers” also. Modern art may be incomprehensible, but
that, if anyvthing, enhances its usefulness as sheer deco-
ration. Paintings become walls, as we have seen, with
remarkable ease. And sculptors have developed economical
techniques of making bas-relief sand murals and light-
weight metal murals and mosaic murals and ceramic
murals to cover walls at hardly more than the cost of
keeping the same wall in a decent coat of paint for a

two-decade period. Then stained glass and stained plasties

In new guises, leathers soft enough to use as draperies,
vinyl fabrics to compete with the leathers, noise-killing
wall fabrics in felt's vivid hues but without felt's liability
to shrink and discolor, offer themselves, plain or printed
to the designer's fancy.

Did anyone hear a raspberry?

Mies's “Less 1s more,” a popular profundity in 1940, is
hardly ever quoted today, but every now and then a
doubting or peevish voice suggests that more is not neces-
sarily better—i.e., that the new sumptuousness, lavish-
ness, and tossed salad permissiveness of design is not
necessarily a good sign. That voice not infrequently turns
out to be that of Terence Harold Robsjohn-Gibbings, one
of our favorite furniture and interior designers, who has
made a hobby of deriding antiques (Goodbye Mr. Chip-
pendale ), modern interiors (Homes of the Brave), mod-
ern art and the Bauhaus (Mona Lisa's Mustache), and
primitive art. Invited to contribute to a special section
of The Herald Tribune's Home Living supplement coin-
ciding with the American Institute of Decorator’'s Design
& Decoration exhibition last October, Gibby sent in an
article which queried: “No-Taste?—today's new recipe
for decorative elegance?” It's reassuring to know that
(zibby is thoroughly impartial, and just as willing to
attack his vigorous colleagues as to beat that very dead
monkey, the Bauhaus. Amidst the melodies of mutual
admiration, the buzz of an angryv wasp mav serve a
healthy purpose.

The happiest breed

That's how things go in design. Pressures and counter-
pressures, visions and budgets, send a confusing suc-
cession of signals. But the decors our readers build are
settings for life—stately or lively but alwavs a dance
alwayvs art. That i3 the interior designer's contribution,
and the advantage of his career. He mayv worry about
the uncertainties of taste, but he is a practicing artist
not cut off from but involved in life.—0.(.

Antiques, luminong cetling, inlaid vinygl

toor. ff__u.f David Whiteomb (May 1960).

lauis reens

Picasso tapestry framed in light abouve
alabaster-and-teak light-platform. 4 Seasons

restavrant by Philip Johnson ( December 1959 ) .

Ballroom f;lf; Everett Broww and Lighting expert Feder.

{ Fr'-’u‘:rrrr‘y 1959).
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Scalamandré’'s captivating papers

SCALAMANDRE WALLPAPER, INC., 63 FEast
52nd Street, New York, a division of Scala-
mandre Silks, Inc., formed in Spring 1957
and now on its own feet, presents its full-
blown Fall 1960 “III Wallpaper Collec-
tion” of 29 patterns styled by Wilton E.
Oken., The new papers some with co-
ordinated or related fabrics — have been
greatly influenced by Colonial documents
from various American restorations and
from early damasks. Emphasis is on
subtle colorings for wide usability, and
on the dimensional textures of shiki silks,
grasscloths, or rough base papers. Any
design, however, may be custom printed in
any colorway on any base including the
vinyls at slight extra charge (minimum:
six rolls). Of particular interest is the
“Marblehead” dominotier paper (1), copy
of a recent “find” in the Old Glover House
in Marblehead—the latest and as yet in-
complete Scalamandré restoration. This is
an abstract stripe alternating with tiny
geometrics in the original colors of antique
white on dark olive green, or in reverse
print—Ilavender on chalk white. “Marble-
head” has a fabric coordinate. “Peonies”
(2), a beautiful (Continued on Page 232)




PRIDE IN CRAFTSMANSHIP

Yesterday and Today...reflected in these signed Masterpreces

WHILIAMSBURG and the Hallmark are the registered trademarks of Williamsburg Restoration, Inc.

John and Peter Targee, New York City, master silversmiths of the 19th
(Zt’ulur'}-. ]-rnm]ly p]acf{t their Hallmark on this Hli}_‘_ill;ll Silver Fruit

s E it ’ . . . . . — _  mmae,
Basket, about 1805 (from the Collection of the Darling Foundation). r . YIRS

-

IITIVGER

Today...Kittinger also proudly identifies each of their WILLIAMSBURG®

.
Furniture Reproductions with the famous Hallmark of Williamsburg e lh
Restoration, Inc. 1

THEN AS NOW : 1 L ME—,
FTHEN AS NOW. .. perpetuating the name of the maker as a symbol €l -,

ol hne (:r;-if[sumnﬁllip.

Exhibits: BUFFALO « NEW YORK « BOSTON « CHICAGO « DALLAS « LOS ANGELES « SAN FRANCISCO

Opening in Fall, 1960. . .ATLANTA, Decorative Arts Center, 153 Peachtree Hills Ave., N. E., in association with Paul Raulet

INTERIORS 'November 1960




Bowen's multi-faceted fall collection

LOUEE W, BOWEN, IN{
New )
wallcovering
florals from

ultra traditional to off-beat contemporary),

HJUY Madison Avenne,
ork, 18 showing an impressive new
that
{running the

collection embpraces

panels, gamut

abstracted side wall repeats, and textures.

In addition to its regular lines, Bowen now

also has exclusive Eastern representation
of Ramsay wallpapers from San Francisco,

The I::IIII.“-.'I.:\-' line includes damasks, archi

tectural stone rubbings, Chinese charactel

lesigns, and Mexican primitives,

Two of the four new Bowen Fl.af!i':.‘- are in

ant stvlized manner of the 18th

i

“Empire Medallion,” 28’

Autnenti

i, 9, 6 DANTEN

ing. Background to the swooping, swirling,
'Htl'tt:i”hlrl
tern with a 28"

curving 18 an overall star pat-
repeat, Louis XV “Reveil-
. named for the 18th century
painter famous for his “Four Seasons™” and

teNEVEN

lonesque” (1)

v e ad =¥ ..
~SENses, IS8 9

wide.
Matching border, 12" deep with a 14" re-

peat,

high x 28"

echoes the elaborate patternwork on
the wall bracket and scarf.

Americana usurps the scene in *Harvard
Yard™ (2), a five panel scenic (each panel,
28" wide x 5" high) by Mildred MacNutt

that draws together some of the

univer-
Available
colorways and backings are olives on olive

Yvinyi,

sity's most famous landmarks.

grays on gray vinyl, tans on ovster

, Ereens on white vinyl, bl

vinvl,

es on white

}
and rFreens (N

white grasscloth.
'||u'=1'!"': i I:--"n"xl'F,h a T-i"n- il.'|.1=.+-! SCeN 'L"-i'l]l'l.".

traces exotic {( ontin e Pade

'3 B
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Choice crop of florals at Danten

DANTEN PRINTS, 65 East bdth Street, New
York, is abloom with a fresh and jaunty
collection of hand printed wall-
coverings designed by Thom Neville. In
all the patterns—whether
horders, or all-over repeats

custom
new stripes,
flowers flour-
ish, both in natural and stylized form. And
they may be printed, at no extra charge,
in a virtually unlimited choice of colors on
any available backing, such as paper, Shiki
silk, vinyl, and grass cloth.

Two of the new designs, “Field
“Danten
choice of

Daisies"

(H) and Border,” are available
ailk noil, silk
Fortisan, acetate spun ravon, and polished

The

.
heads

on a fabrics:

cotton. first of the two, a galaxy

of daisy executed unin-

221)

with an

hibited free-hand (Continwed on Pagi




Congoleum-Nairn does it again. Showcase* Vinyl. A sensational new
technique in inlaid vinyl flooring. It's sheet goods (by the yard and six
feet wide)—with the decorative fleurpoints set right in. Yes, a genuine
custom effect by the yard. Beautiful. Glamorous. Exciting. Also—this is
C-N's very finest sheet vinyl. The utmost in wear, stain, indentation
resistance. With a muted gloss that hides scuffs and scratches. Finally

—notice the stylized material insets. You can match drapes and furni-
ture coverings to them.

Yes: Showcase* Vinyl 75 5 N :
—truly “revolutionary”! {@ | (]()Ilgoleum_Nalrn

FINE FLOORS




Impressive fabric array at Thorp

J. H. THORP & COMPANY, INC., 425 Fast 53rd
Street, New York, has recently presented a
dazzling new fall collection, abounding in
beautiful fabrics of every deseription.
There are contemporary prints, a Fiber-
glas group of varied range, new Sundour
designs, some cotton florals, styvlized tradi-
tional sheers, and formal upholstery styles.
Colors receiving special emphasis are
mauves, lilacs, purples, off-beat reds, and
many unusual blues and greens.

Thorp's two new contemporary prints are
notably different both in mood and design
approach. "Rain Forest,” a primitive Aztec
geometric that alternates 4 and 1%”
stripes on a 50" wide imported linen, gives
the feeling of tensions, epitomized by ner-
vous lightning streak forms which are held
in check by immobile striae. In violent con-
trast is “Cote d’Azur,” a sweeping impres-
sionistic design in the manner of Dufy that
sketches on cotton with an airy brush
stroke some of the more humorous and
colorful aspects (Continued on Page 224)

1, 2 THORP

Crisp contemporaries at Lieb/Meyer

LIEB/ MEYER CORPORATION, 16 FKast 52nd
Street, New York, has a choice new group
of graphically arresting prints by such
outstanding present-day artists as Norman
Ruskin, Roland Carter, Sarah Provan, and
Joseph Barbrowicz. Designs may be print-

3. 4 LIEB/MEYER ed in any color on a choice of fabrics, in-
cluding Belgian linen, linen/ Dacron blend,
1007 Dacron batiste, and three types eof
Fiberglas—all at no extra charge.

Though “Chickory” by Norman Ruskin is
ostensibly an abstract interpretation of
chickory flowers, it looks more like a color-
ful display of pyrotechnics with vari-sized
pinwheels of exploding color. When printed
on Lieb/Meyer's linen and Dacron blend,
which derives extra strength from tough
Dacron warp yarns, this pattern is espe-
cially well suited to wear-and-tear contract
applications. Roland Carter borrows from
nature for the title of his print, “Crazy
Daisy”; but there the relationship abrupt-
lv ends. His (Continwed on Page 229)
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Big bouquet of florals at Quaintance

0@

QUAINTANCE FABRICS, 227 East b6th Street,
New York, bursts forth with life and
growth in a sprightly fabric panorama
crammed full of flora and close relatives
thereof. Prints are outstanding for their
versatility, being as adaptable to contem-
porary as they are to traditional settings.
And colors have a muted quality that sug-
gests a new emphasis on refinement and
elegance.

“Fougere” (5) silhouettes in white against
warmly tinted grounds a pleasant variety
of ferns and fronds, which appear as lacy
cutouts on draperies, upholstery, or slip-
covers. Retailing for $6.75, the print is
hand screened on 50” linen in lemon peel,
antique (Continued on Page 228)




easyl! ERWIN-LAMBETH is “interpret-able”!

Ask ftor the most imaginative change—in a sola. a
chair. anv number O .;~|.1.,1. ' pleces, \-.\+-'||
IHHlIII'L | fasl. II v.) ',r =|r|:|u'f1 matier.
|
|

absorbing ideas 1into our design hecause
l‘.r‘ﬁl[l-l LITLE M '.l'l = rll!:!'-'f["l'l- 1:* !. 1 1]r | I.-'*-~r-.'|‘~r|=
would like another vard of sofa. The Bedfords want

chairs on bases that turn. HIH we can do mor Lake

wood-lrame arm 1
masking

look quaimt with

Erwin-Lambeth

|I:["1§‘!"1 the exact | '-.‘1|r.--=

respect., we musl relu lo make

-1'..t11~r1|.'1r1-]'|ifn_ 11_‘- .1!‘-*-.1‘.- ~1:}~=-1E-

erwin=-lambeth

most “interpret-able™ furniture you can ind!

SHOWROOMS NEW YORK * CHICAGO

THOMASVILLE DENVER * PHILADELPHIA

“.nnlul vou like our newest brochure? _I‘-.i-1 write
Ih*Fut [-11. Erwin-Lambeth, Thomasville, N.C., on vous

?rrn!-.w_-.mn.:l letterhead., No charge, ol courss




. 2.3 PATTERSON, FLYNN & JOHNSON

Abstract painting rugs at P. F. & J.

PATTERSON, FLYNN INC., DD

East 5Tth Street, New York, long famous

& JOHNSON,

for fine custom-made Aubussons, Savon-
neries, and Alpujarras (Spanish loop rugs
of a coarse nature), has recently embarked
artistic that
of transposing abstract art from the me-
painting to that of

rugs. So visually spectacular are the re-

Oon an interesting venture:

dium of hand-woven
sults that many art connoisseurs actually
prefer the rich textural variation of yarn
with its differing pile heights to the rela-
tive flatness of 0118, ]'I‘Irt', oo, 18 an en-

ticement. Because the chosen painters,
such as Lawrence Di Rosario. Sheila Bur-
William Allbritton. Olivier

Charles, and Raymond Baker, do not yet

lingame,

have the international fame of a Picasso
or a Kandinsky, these abstract rugs are
well within the financial reach of most
fanciers,

A sampling of Patterson, Flynn & John-

Elh“i[ ract

contemporary art

[ip\;ign'-i are l”l].‘-‘ll'lt“"l

SON '8

204

above. Richard Nielsen's painting (1) 1is
an exuberant interplay between sun-like
baubles and wheat sheaf forms in muted
earth tones and pale golds. The rug made
after Sheila Klsworth Burlingame’s paint-
ing (2) is done in shades of deep blue,
grold, and rust reds.

William Allbritton’s frenetic abstract (3)
revels in a

with

lavish
blues,

texture, excitingly
orange, and white.

Any of these or other rugs in the Patter-

{'I.l]lll'l-'ll

son, Flynn & Johnson gallery are avail-
able in any size the client desires.

Should none of the fifty available paint-
ings satisfy a customer's taste, he may
bring in a design of his choice and select
his own colors fl'nl'ﬂ a :'11|li-!l1~']_'||.‘ :-:T,m']-u-il
varn museum assiduously enlarged over
the years. Both regular stock and custom
contemporary rugs, knit entirely by hand

in Europe, are all-wool with a cut pile.
And because they are knotted carefully by
hand, the rugs have a

remarkable dura-

bility and long life, even in high-traffic

Areas.

4, 5 MONSIEUR K

Exotic fur imports at Monsieur K

MONSIEUR K, 1207 Lerxington Avenue, New
York, as full of furry things as a zoo, is a
brand new shop which specializes in fur
accessories for the home, Shown are fur
pillows, rugs, bedspreads, poufs, throws,
and blankets
intriguing

all made of skins from such

far-away places as Yemen,
Africa, Kenya, South

France. Or if,

Iceland, America,

and perchance, a client
harbors a secret passion to have his bath-
room walls papered with zebra or his most
comfortable armchair upholstered in
French calf skin, Monsieur K offers a cus-
tom service which will supply these or any
other mad fur trappings the client might
aspire to, Should a mink or any other type
of fur coat become de trop, it, too, may be
into a throw. Nor
1s the automobile neglected. Car seats may

converted glamorous
also be lavished with Monsieur K's custom
fur upholstery.

Fur pillows, made up in any size or shape,

regularly (Continned on Page 231)
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Architectural cove lighting at Lam
LAM, INC., 414 Main Street, Wakefield,
Massachusetts, are manufacturers of the
Modulume linear structural lighting sys-
below (1) along a waiting
wall. The wood-shielded
fluorescent fixture, called *“Profile” and
designed by William M. C. Lam, produces
different light distribution by means of
a variant in the Pre-
a variety of woods and ready
to install, *Profile” may be ordered as in-
dividual units or in multiples which in
combination produce fitted installations to
any they may also be continued

tem shown

room open-cove

curves available.

finished in

length ;

around corners.

Gitlin’'s multiples of pendants
HARRY GITLIN LIGHTING, 917 Third Avenue,
New York, has developed a new line of
etched finished opal glass globes (2) for
lighting in mix and match relationships,
designed by Harry Gitlin. This interrelated
collection of eight gentle globe variations
in combination with wood have stems of
metal or flexible wire and are designed
for surface mounting, ceiling hanging, or
wall hung mountings. Ornamental sculpted
caps are of oil finish, wood, or metal in
white, black, or colors to suit. Attractive
variations of the clusters may be arranged
suitably for both residential or
installations.

contract

3, 4, 5 RAYMOR S
. LY

Cherner lighting at Raymor

RICHARDS MORGENTHAU, 225 Fifth Avenue,
New York, presents the Norman Cherner
designed “American Group” lighting fix-
tures with shades of brightly-colored,
frosted-finish, hand-blown glass. Triple
pendant of graceful conical shapes (3) is
available in a color range of orange,
lemon-lime, brown, blue, or crystal white.
Overall height: 15 inches. “Tear Drop”
glass fixture (4) in crystal color only ap-
pears as a 2- or 4-light candelabra on brass
arms. This same shade is mounted
on a single or double light wall fixture.
The single glass and brass wall pendant
(5) 1s in any of the above colors.

also
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Above everything...a Diament Chandelier!

[ hese imported chandeliers are the most beautiful vou have ever seen!
F.ach one i1s a true reflection of brilliant artistry and hnest

craftsmanship . . . providing shimmering accent pieces of
special elegzance. Write us for catalog.

VL Do £ G

ESTARBLISHED 1883

NEW YORK, 34 E. 53rd St. - PHILADELPHIA, PA. P. O. BOX 7437

Qur 75th Anniversar )

PALLADIO

H-1119 White marble top table, cast aluminum
base in antique gold leaf. H-1117 Matching chairs,
muslin covered foam rubber seats. A-79993 Vene-
tian lantern. Interiors’ ImportCo. Inc., Showrooms:
New York/783 Third Avenue; Chicago/Mer-
chandise Mart, Space 6-170; Dallas/Dallas Trade
Mart, Space 4046. A. Marangoni, Pres. Outside
U. S. Inquire P. O. Box 668, Florence, ltaly.




Charak designs for young homemakers

CHARAK FURNITURE COMPANY, 38 Warehan

Street, Boston has developed a voung-in-heart
and well rounded collection of medium priced
upholstery pieces, case goods, tables, and oc-
casional pieces called “Sequence.” All case
pieces have flexible interiors which may be
engineered to fit specific needs such as fittings
for bars, TV, hi fi, or storage drawers om
shelves, Over-scaled walnut cabinet at right
(1) with four double doors “floats” on the nar-
‘ow and sculpted base frame; 96x18Bx341.".
Interior has been arranged to include a stereo
with left and right speakers, TV, and a record

plaver on pull out drawer.

“Sequence” upright masculine walnut
chest (2), opens (3) to expose pull-out
storage drawers. Top panel lets down, re-
vealing open shelves for shirts and crea
ting a shelf on which to rest small objects

while dressing.

Walnut cabinet in graceful proportions
(T2x18x34%™") ornamented with black
“arch” inlay on accordion-fold doors with
touch latches. Interiors are arranged to
hold equipment for a buffet. Adjustable
shelves have slide-out plastic-top serving
shelves. Center section contains four trays
one partitioned and lined for silver,




New headquarters office building of Keasbey and Mattison Company
in Ambler, Pennsylvania. Designed by George M. Ewing Company
A Thortel fenestration of Fiber gloss material used throughout.

FIREPROOF FABRICS

4001CTC

Architects Bldg.,
101 Park Ave.,
Mew York 17
Phone: MU 4-2426

THORTEL

FIRESAFE

Decorative Druperv Materials Exclu
sively . Designed Especially for the

CONTRACT MARKET

“FIBERGLAS™.......,

*TM Rez. 'S, Pat. o

Marquisettes, Boucles, Casements and
Prints "l"t'lglu'i. "Rufnet "Thor

tex, Aerocord,’ Aerobark

Aeronub,” “Texnel

Thorcoat” and “Thorglow

Sample booklets available

Representatives:

BOSTON H A

CHICAGD Briargate

Sheldrake 1-522
CINCINNATI Capital 1-3530

COLUMBIA. 8 C Alpine 2-6126
DENVER Keystons 4-1384
MANSAS CITY, MOD Westport 2-2722
LOS ANGELES Foplar Ll

Triangla 7-BITG
NEW DRLEANS Jachson 2-5659
PHILADELPHIA Miohawk R
SAN FRANCISCOD Esbrook 2-6i60
WASHINGTON, D. C Waoodley 0122
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New line of smoking stands from Heifetz New ceramic facing from Federal Seaboard

A new line of smoking stands for both contract and resi-
dential applications has been added by the Heifetz Com-
pany, 16 East 53rd Street, New York, to its long-standing
lines of lighting fixtures, lamps, and accessories, The seven
numbers in the line, designed by Yasha Heifetz, 1.D.1.,

“CV Durathin,” a new ceramic facing material 3" thick,
has been introduced by Federal Seaboard Terra Cotta
Corporation, 10 East 40th Street, New York. It is avail-
able in sizes up to a maximum of 18" x 24" in an un-
restricted color choice. Initial costs and installation costs
of “CV Durathin” are low because of its thinness, light
weight, and large unit sizes. Face distortion and size
tolerance are limited to 1/16 of an inch or less; units are
available with bull nose on one, two, or three sides. Face
to wall dimensions is 13" “CV Durathin” and 5% " mortar.

G. E. “Textolite' woodgrain plastic laminates

Danish and Gunstock Walnut are the first two of several
new “Textolite” woodgrain patterns introduced by General
[Clectrie, Schenectady, New York. Greater realism in the
woodgrains is achieved through fewer repetitions of pat-
terns and greater fidelity to grain reproduction. Danish
Walnut is a warm walnut color and Gunstock, its darker
counterpart, has the deep richness of oiled walnut. The
two new walnuts have extra-long, five-foot repeating
grain patterns. The random sliced-cut grains and long
repeats of the new patterns are particularly desirable
for large surface applications, such as dinette tops and
wall coverings, where reduced repetition makes it possible
to more closely simulate actual wood surfacing. Even
the slight natural imperfections of the copy wood have
been reproduced to achieve a high level of realism. Still
president of the firm, are all variations on four basic greater authenticity is possible with “Textured Textolite,”
types: Tri-Spacer, Tri-Point, Crossroads (pictured), and which actually has the grainy feeling and appearance of
Saucer Base, Each incorporates mat white ceramic trays a natural wood surface. Both new walnuts are available
with high polish or satin finish solid brass ash screens. Iin “Textured Textolite” as well as the conventional satin
However, Saucer Base and Crossroads use solid black finish in standard sheet widths of from 24 to 48 inches
American walnut in addition to the standard materials. and lengths from 60 to 120 inches,

HER BY MAXINE I

The distinctive strength and beauty of design of contemporary For Catalog or information, write or phone:

, . 3 VAN KEPPEL-GREEN—-116 So. Lasky Dr.,
o furniture by Van Keppel-Green have been brought about by Beverly Hills, California/CRestview 4-6149

imaginative exploration and experimentation with techniques VAN KEPPEL-GREEN—161 East Erie St.,

: - : SNy hicag iNoIs F 036
and materials. VKG designs have the refinement and dignity YAN KEPPEL Chicago 11, lllinois/ DElaware 7-0361
- : : _ G REEN LUTEN-CLARY-STERN—50 East 64th St.,
necessary to harmonize with the best furniture of any period. New York, New York / TEmpleton 8-6420
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the No. 1078 Low Chest has exceptionally graceful
P lines. It is shown with a beautiful White and Gold
@ finish as is the No. 201 Linenfold Clock. The No. 56

Chairs are richly finished Fruitwood with plumes in

*, M Black and the foam rubber cushions are covered

with Douppione Silk. All designs are by Robert

Kuykendall and are but a few of over 70 pieces for

the living room, dining room and bedroom.

Jamestown Lounge Co.

Jamestown, N.Y.

mNTEM PORARY STYLING

WITH EASY CHAIR COMFORT

Gracefully trim beauty to match today’s
interiors. The K-Line Chairs represent
total concept planning—comfortably func-
tional, yet a masterpiece of contemporary
design. Offered in five chair models and
< ; | . in a galaxy of luxurious fabrics ond
Model 1421 ' 3 colors—all moderately priced.

Model 1423 WRITE FOR COMPLETE DETAILS

&ﬂ/ﬂz%- POSTURE CHAIR CO.,INC.

625 Adams Street, Dept. |-11 Kansas City 5, Kans.
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from the 1961 ““Room of Tomorrow™
another unique ceramic achievement
from the kilns of

harris g strong

our guide to quality

f
i

Specialists in motel
and hotel room
installations. Stock

and custom designs
to suit individual
requirements.

"\ VERSATILITY CRAFTSMA
o on request
HARRIS G. STRONG, 465 £. 147th Street, N. Y. 55. N. Y. 04

L
‘Showiooms: NEW.YORK: 351 E. 61st St, '
LAGO: 325 N. Wells St,
. I?h

Martin-Senour's Nu-Hue Custom Color System |}

A new system of 1200 “Working colors,” called Nu-Hue
Custom Color System II, has been released by the Martin-
Senour Company, 2500 South Senour Avenue, Chicago,
revising 1ts original system brought out in 1946. Easy
color selection is emphasized in all the forms in which the
new system 1s presented. The simplest to use is a purse-size
packet, called the Contempotones Selection, which contains
the 64 most useful decorating colors arranged in “families”
of colors (eight per card) entitled Sunshine Colors, Aqua-
tones, Quiet Colors, Fresh Greens, Pretty Pinks, Lavender
Blues, Neutral Tones, and Happy Hues (for accent),
P'rinted on the back of each card are suggestions on how
to use the colors for the desired effect in a room and what
colors they can be used with for harmony or for accent.
The second group, which expands the Contempotones pack-
“families”
of eight hues per card with suggestions for use, in a

age, contains 256 decorator colors, arranged in

pocket pack for on-the- 1H|1 use by designers and architects.
I'his same collection of 256 colors 1s also available in an
album of enlarged (6" x ,"- } color samples for those who
need memo samples for plans and presentations. A full
range of more than 1200 colors is arranged in a large
directory at paint dealers for reference by those interested
in a complete spectrum. Fach of the 1200 colors ts coded
on a punch card for instant preparation on Martin-Senour

electronic Colorobot mixer by the paint dealer.
New patterns added to Boltaflex vinyl line

FFour new patterns have been added by the General Tire
& Rubber Company, Bolta Products Division, Lawrence
Massachusetts, to its line of Boltaflex unsupported vinyl
coverings: “Atlantis,” “Orleans,” “Dahlia.,” and “Man-
tilla.” Contemporary *“Atlantis” (left), in white, mocha,

charcoal, turquolse, and belge, superimposes striated and

a :L ‘-r- ‘:’ , # r' ’
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textured geometric forms. Printed on six different color

-

grounds is “Dahlia” (right), a delicate floral. “Orleans”
15 a provincial design of triangles, circles, and stars in
beige, tan, and mocha and “Mantilla” has an S8 cut-out
pattern characteristic of Spanish lace in white, beige, or
mocha. Like all the Boltaflex line, the new patterns offer
scufl resistance and a minimum of cleaning care.

New patterns for GE Textolite Mist line

Four new patterns, three solids and a stripe, round out
the 1959 Textolite Mist line of beige, gray, and cocoa
from General Electric, Schenectady 5, New York. The
new solids available in this decorative surfacing plastic
are green, white, and vellow. These designs, which have
a subdued mottled pattern, don’t show wear or soil readily.
A versatile multi-color, ribbon-like stripe pattern is called
Ruban Mist. Its random stripes are soft misty vellow,
cocoa, white, pumpkin, and turquoise. These gaily colored
laminates may be used as a counter backsplash; a door,
wall, or furniture surfacing; a powder room vanity cover-
Ing; a restaurant counter and table top; or as parts of
store fixtures. All Mist patterns are offered in standard
sheet widths, ranging from 24 to 48 inches, :nd lengths,
from 60 to 120 inches in both general purpose and post
forming varieties,
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For PEPSI-COLA ... better offices by design
with DORIC

newest office furniture &
by CORRY JAMESTOWN .~

I:EE:-.::: ]
ol AT

Consider the enduring quality of clean, contemporary styvling the appearance and working utility of vour own offices. For
In the exciting new DORIC line which graces the offices of  free copy, write to: Corry Jamestown Corporation, Depari
Pepsi-Cola’s new world headquarters in New York City, Then ment [-11, Corrv. Pennsvivania. The American nstolute

send for our colorful new DORIC eatalog to discover how Decorators presented DORIC with a 1960 Award of Merit for
beautifully the graceful line of DORIC can be used to enhance  destgn achicvement.
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4900 Charlemar Drive, Cincinnati 27, Ohio

THIS IS wt%h—m elegant aplamdl' )
to casual li n%mfrom the taiented
hand of John , A.LLD, -
Showrooms: New York * Chicago * Miami
Denver » Atlanta » Grand Rapids * Dallas
Indianapolis * Minneapolis = Jacksonville
Los Angeles * San Francisco * Milwaukee
Handsome catalog on request
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3i23-PS-UB

R quest our new
catalogue #20

howing a variety of
modern & contemporary
chairs. tables and

bar stools for Hotels,
f';'!,\-‘fﬂf”'”.r!fhl (lubs

and Institutions

8202-SP-UB

EMPIRE STATE CHAIR CO.,

showroom:

424 Madison Ave.,, New York 17, N. Y.
Plaza 3-5881

General Offices & Factory:
Haverstraw, N. Y.

Murra i Hill 9-059]

INC.

Luxury-Tufted broadloom from Loomweve

A new collection of broadloom carpeting, called “Luxury-
Tufted,” has been introduced by Loomweve Rugs and
Carpets, a division of Congoleum-Nairn, Inc., Lawrence,
Massachusetts, as a supplement to its fiber rug line.
Notable for a broad and beautiful range of colors, the
Luxury-Tufted collection includes five grades (12’ x 15’
widths), each with a different texture, in three price
brackets—$7.95, $11.95, $12.95 retail per square yard.
“Windspun” ($7.95) is a 100% 15-denier virgin, long
staple DuPont Nylon with a heat-set Textured Twist;
“Flight” ($11.95), a 100% 15-denier virgin, long staple
DuPont Nylon with a heavy heat-set Textured Twist;
“Fashion Floor” ($11.95), a 100% imported virgin wool
with a random-sheared three-level cobblestone effect:
“Landscape” ($12.95), 100% imported virgin wool with
a random-sheared sculptured texture; and “Hacienda”
($12.95), 100% imported virgin wool with a thick deep-
loop pile.

Armstrong’s marble-like Palatial Vinyl Corlon

A new luxury sheet flooring material which simulates
marble has been introduced by the Armstrong Cork Com-
pany, Lancaster, Pennsylvania. Featured in the inlaid
design are metallic sprinkled veins of transparent vinyl,
accent nuggets of translucent and opagque vinyl, and a
mottled background of millions of vinyl chips. The eight
available colorways are beige with monochromatic taupes,
white with gold veining, black with gold veins, pink blush
with transparent veining, soft green and translucent veins,
ivory with gold veining, white multi-color with a clear
veining, and taupe with translucent veins. Since the new
flooring is made with Hvdrocord, Armstrong’'s moisture
resistant backing material, it can be installed in basements
and other below-grade areas, as well as on-and-above grade
Hloors, Made in .070" gauge sheets, six feet wide, Palatial
retails for approximately $1.10 a square foot,

Azrock adds Wood Tones to asphalt tile line

Wood Tones, an asphalt tile pattern that simulates the
look of wood ﬁlml'in;:. has been added h}‘ Azrock Products
Division, Uvalde Rock Asphalt Company, 500 Frost Bank
Building, San Antonio 6, Texas, to its line. Available in
two colors, Sycamore D-81 and Cypress D-82, the wood
grain pattern effect extends through the thickness of the
tile. And since no two pieces of tile are exactly the same,
an authentic random pattern look is possible. Wood Tones
comes in a standard 9" square size, 3" thickness only.

Plastic grillework from Integrated Ceilings

“Infinilite,”” a plastic grillework that allows a uniform,
non-modular, luminary texture over a plane of any size,
has been developed by Integrated Ceilings and Grilleworks,
Inc.,, 11766 West Pico Boulevard, Los Angeles. The new
grillework is composed of small circular polystyrene plastic
louvers which come in standard size panels of 24" x 25",
Panels are easily cut to afford a flexible ceiling to fit a
room of any size or shape. “Infinilite’s” suspension system
eliminates “T” bars or anyv visible sign of econstruction
whatsoever; the panels are suspended on wires with easily
adjusted clip hangers. A special brightness control ring
which throws the lower half of each cell into shadow
assures low surface brightness. Estimated light trans-
mission value is B07% . White is the standard finish color;
however, special colors are available, as well as gold,
grass, and bronze metal finishes. A descriptive file folder
(A.LLA. File Number 31-F-14) is available on request to
the company.
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available today because vou feel they cannot be safe from
soil by those tiny little handprints. erayon marks, radiator

' ) } "1 Do not deny your clients the use of the lovely wallcoverings
p dust, dining area spatters, and other household stains.

F'or now any wallcovering of your selection . . . wallpaper, grass
cloth, silk and many other kinds . . . from any source may be
highly resistant to stains through the custom service of

HESI?TANE

TAADE AR RFC'EYTIWRTID

“the protector of wallpaper’

Send for FREE BOOKLET describing how this service is avail-
able. You will receive also, without charge, a RESISTANED
SAMPLE with which you can prove to yourself that

A RESISTANED WALLPAPERED WALL
Is Easier To Keep Clean Than A Painted Wall

RESISTANE COATING CORPORATION THE RESISTANE COMPANY

966 Nepperhan Avenue, Yonkers, New York P.O. Box 66 Madeira, Cincinnati 43, Ohio

SERVING AMERICA FROM COAST TO COAST

TRIANGLE
ENGRAVING
CO.

Established
1916

229 W. 28th Street \ 4 Tel. PE 6-8880-1
New York 1, N. Y. Day-Night Service

Among the First in Pioneering

COMMERCIAL SHEET FILM  FLUSH BLOCKING
POWDERLESS ETCHING
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Address Book

BETHLEHEM FURNITURE COMPANY has opened two new
showrooms, one in Chicago at Welles & Carter, Inc., 325
North Wells Street; the other in Cleveland at Gordon
Furniture Company, 2201 Superior Avenue.

CHASSER INTERIORS, INC.,, have moved to new and larger
quarters at 509 Madison Avenue, New York.

CHILD CRAFT FURNITURE, division of Smith Cabinet Manu-
facturing Company, Inec., Salem, Indiana, has leased space
in the Atlanta Merchandise Mart.

H. 8. CLIFTON, LTD.,, manufacturer of custom-built uphol-
stered furniture, has moved to 1114 First Avenue, New

"I‘n:"i{.

COLLINS & AIKMAN CORPORATION, makers of upholstery
fabrics for the furniture and transportation industries,
has moved from the Chicago Merchandise Mart to the
American Furniture Mart, 666 Lakeshore Drive, Chicago.

COMARK PLASTICS DIVISION, Cohn - Hall - Marx Company,
makers of “Con-tact” self-adhesive plastie, has moved to
new and larger quarters at 1407 Ht‘u:u!w;l}'. New York.

CREATIVE DESIGNS, INC., super market design, interior and
exterior commercial design, and industrial packaging de-
sign, has moved from 2778 Webster Avenue in the Bronx
to 1 Riverdale Avenue, Riverdale, New York.

ROBERT CROWDER & ASSOCIATES, formerly at 110 North
[Hobertson Boulevard, Los Angeles, has moved to a new
and larger showroom at 3784 Beverly Boulevard—still in
the heart of Robertson Center.

CROZET, INC., 1617 Willow Lawn, Richmond, Virginia, has
added an Interior Designing and Decorating Department
under the direction of Robert Arnold de Vignier Copper.

DESIGNER/CRAFTSMEN OF CALIFORNIA showcase has moved
from the Cliff House, San Francisco, to 1507 Grant Avenue,
San Francisco.

MRECTIONAL CONTRACT FURNITURE CORPORATION; NESSEN
STUDIO, INC., lamps; and ISABEL sCoTT, fabrics, have opened
a joint showroom at 307 North Robertson Boulevard, Los
Angeles. Shown for the convenience of decorators, archi-
tects, and designers in the contract field are furniture
products, lamps, and fabries for use in institutional and
industrial interiors.

EHRMAN & REINER, INC,, 212 Fifth Avenue, New York, was
formed by the merger of two industrial design organiza-
tions, Ernst Ehrman Associates and George Reiner Asso-
ciates. The new organization will handle every type of
project in package, product, trademark, and interior de-
sign. Also the facilities of a complete merchandising and
marketing consulting service will be made available to
its clients,

FICKS REED COMPANY, Cincinnati, Ohio, now has exclusive
distribution in the United States and the Caribbean of
Medallion, a thirteen-piece collection of solid wrought
aluminum outdoor furniture.

FLEETLINE, distributing organization for the complete line
of Cottonsmith Furniture Manufacturing Company, Inc.,
has opened an office furniture showroom at 223 lvy Street,
Atlanta.

FLINTKOTE COMPANY has appointed Carroll Walters, new
owner of Beacon Sales Company, 50 Webster Avenue,
Somerville, Massachusetts, and branch warehouse at 1103
Main Street, Worcester, Massachusetts, as a distributor of
Tile-Tex ﬁuul‘illg tile and ACCessory prmlm-l.-a.
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PENGUIN REFRIGERATED FURNITURE

.’L
Exquisite and versatile...custom-built cabinets to hold all the necessities for gracious entertaining.

Refrigerated compartment. Luxurious hand-rubbed hardwoods. No installation required. Just plug
into any outlet in office or home. Nine individual models. Write for new illustrated catalog.

SPRINGER-PENGUIN, INC 54 9-07 34TH AVE., LONG ISLAND CITY 6, N.Y.

\

t

308 EIGHT HOLDERS; 32" H, 20" D:

312 TWELVE HOLDERS; 38" N,

INTERIORS / November 1960




under this hallmark
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at our new building:
[ east 53 street,n.y.

DESIGN-TECHNICS

FLOWERS UNLIMITED, originators and designers of Perma

trees and flowers of all types, garden settings, potted

plants and interior plantscapes, has moved from 125 East
39th Street, New York, to 1140 Third Avenue, New York.

FUNCTIONAL FABRICS, INC., 261 Fifth Avenue, New York,
division of Kandell Industries, will design and manufaec-
ture fabries for contract installations.

GENERAL ELECTRIC, Laminated Products Department,
Schenectady, New York, has named five new wholesale
distributors for Textolite decorative laminated plasties:
DIAMOND W SUPPLY COMPANY, Los Angeles: J. 8. TAIT &
COMPANY, LTD., Vancouver, British Columbia; McGRANNA-
HAN BUILDING SUPPLY COMPANY, Lexington, Kentucky;
MCKEE ENTERPRISES, INC., St. Paul, Minnesota; GLASER
CORPORATION, Dayton, Ohio.

GENERAL TIRE & RUBBER COMPANY has appointed GRAND-
BERG BROTHERS WALLPAPER, 268 Summer Street, Boston,
as its distributor for “Fashion” wvinyl wall covering in
the New England area; BRINN & JENSEN COMPANY, 1110
Harney Street, Omaha, Nebraska, and BAKER-THOMAS-
WOOLSEY WHOLESALER, INC., 300 South 12th Street, Phoe-
nix, Arizona, and 1622 East Factory Avenue, lucson,
Arizona as its distributors of Bolta-Top vinyl material

for counter, table, and furniture topping.

GOODALL VINYL FARRICS COMPANY, a division of Burlington
Industries, has appointed GLABMAN-TEICHNER, INC., Chi
cago, as national sales agency to the furniture manufac
tur'ng trades.

GOODYEAR TIRE & RUBBER COMPANY, Akron, Ohio, has ap-
pointed GOODFLOR DISTRIBUTORS COMPANY, INC., Dallas,
Texas, and CAROLINA TILE DISTRIBUTORS COMPANY, INC.,
Charlotte, North Carolina, as distributors for its flooring
products.

HONG KONG TEAKWOOD, LTD., has appointed PLYFLOOR, INC.,
manufacturers of laminated hardwood block flooring,
Hattiesburg, Mississippi, as its agent in the Eastern and
Southern states.

INTERIORS' IMPORT COMPANY, INC.,, New York, has opened
a showroom in the Decorative Arts Center, Space 319, 420
Boylston Street, Boston.

THE KEYHOLE, a new cooperative, self-service showroom
displaying fabries, carpet and wallpaper, has opened at
1219 Broadway, Hewlett, Long Island.

LAURALEE ASSOCIATES, INC., accessories, fabries, rugs, and
furniture (including the Arch Gordon Company con-
temporary line) has opened a new showroom at 236 East
b3rd Street, New York.

LOOMWEVE RUGS AND CARPETS, a division of Congcleum
Nairn, Inec., has appointed seven new distributors: METRO-
POLITAN FLOOR COVERING COMPANY, 1701 South Santa Fe,
LLos Angeles: L. D. BRINKMAN AND COMPANY, 14056 Turtle
Creek Boulevard, Dallas: BICKOFF, INC., a division of Kane
Company, 4004 East Tlst Street, Cleveland; BIGELOW AND
DOWSE COMPANY, 245 Secona Avenue, Needham Heights,
Massachusetts: D. A. SMITH COMPANY, 1301-14 West Eighth
Street, Kansas City, Missouri; KABAT DISTRIBUTING COM-
PANY. 801 Washington Avenue, Toledo, Ohio, and 5464
Bellview Avenue, Detroit, Michigan, and TRI-STATE FLOORS,
INC., 435 First Street, Mineola, Long Island.

STEPHEN MICHAEL. ]_‘_phnlﬂg‘["ilph{‘l‘ .-4.w-*iulizir11,: in interior

and product design photos, has moved to a new address
at 235 East 34th Street, New York.
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NO-SAG SPRING COMPANY has signed an agreement with
MORLEY FURNITURE CORPORATION, Chicago, granting No-Sag
exclusive sales rights throughout the world to the Morley
Torsion-Rest Comfort Construction which combines the
principles of the lever and the spring in sinuous spring
seat constructions.

NATIONAL SOCIETY OF INTERIOR DESIGNERS has moved its
national headquarters to 157 West 57th Street, Suite 700,
New York. Telephone number is JU 2-1421.

opl will open a new showroom for its office furniture
designs at 315 East 62nd St., New York, on December 1st,

PLYMOUTH RUBBER COMPANY, INC.,, Canton, Massachusetts,
has appointed TEXTILE TRADE SUPPLY, 153 Sheridan Ave-
nue, Toronto, as its Canadian distributor for Plyhide, and
DAVID ROTHSCHILD COMPANY, American Furniture Mart,
Chicago, as its Midwest representative.

RESOURCES COUNCIL OF THE AMERICAN INSTITUTE OF DECO
RATORS has moved its headquarters to 342 Madison Ave

nue, New York.

EDWARD AXEL ROFFMAN ASSOCIATES. INC., office furniture
showroom, has moved to 160 East 56th Street. New York.

DON RUMSEY ASSOCIATES has U[H‘Ht*il a new showroom in
Jackson Square at 472 Jackson Street, San Franecisco,
which displays wallcoverings, foils, murals, textures, vinyls
and custom designs.

SCANDINAVIAN DESIGN, 20 East H8th Street, New York,
now offers the complete line of Alvar Aalto designed
furniture.

SHIBUI SHOP, carrying a line of Asian handeraft and gift
items, has recently opened at 251 East 57th Street, New

York.

SPACE-PLANNER COMPANY, INC., manufacturers of {ree
standing prefabricated fireplaces, has moved to new quar-
ters in the Broadmoor Center Building, Suite 212, 151
South Tucson Boulevard, Tueson, Arizona,

225 Fifth Avenue, New
York, importers of Spanish home furnishings, has ap-
pointed MARK-FOUR, LTD., 1548 Merchandise Mart, Chi-
cago, as showroom representative for the Midwest. Also,
Spanish Trading Center will open a large furniture show-
room In Los Anpgeles and Seattle in the near future.
R. SIN, Barcelona, Spain, manufacturers of Spanish tra-

SPANISEH TRADING CENTER, INI

ditional and French antique reproductions, has appointed
the Center as its United States representatives.

SPARROW INTERIORS, INC., 214 East Victoria Street, Santa
Barbara, California, is the new name and address of
sSparrow Studios, also known as Elaine Sparrow, 1726
State Street, Santa Barbara.

THE SUNDIAL, Long Ridge Road, Route 104, Stamford,
Connecticut, is a new shop featuring decorative arts, gifts,
antiques, imports and a decorating service by Edyth
McCoon, A.LD,

LESLIE THORNE, A.L.LD., N.S.1.D., has opened a decorating
studio for residential and contract service at Highway 25,
P. 0. Box 94, Marble Dale, Connecticut,

UNITHD STATES PLYWOOD CORPORATION, New York, will mar-
ket the entire exportable surplus of the only plywood manu-
facturer in Guatemala, called Industria De Madera “Las
Quebradas.” This arrangement will assure a supply of sev-
eral tropical woods, prinecipal among which is Banak, a
dark red hardwood with a highly figured grain which makes
a decorative prefinished panel.
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For those with impeccable taste

.« . @ smartly luxurious, laminated,
Chromspun fabric wall-covering in
distinctively created colors
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SUITE 6-134 MERCHANDISE MART

Chicago

BERNARD VINICK ASSOCIATES, interior design firm, 69 Gillett
Street, Hartford, Connecticut, has established a new and
completely separate firm, called DESIGN DISTRIBUTORS, INC.,
to handle the procurement and sales of fabriecs, furnish-
ings, cabinets, lighting fixtures and carpeting, with em
phasis on custom designed items. The new division is at
the same address as the parent company.

Pirtle heads Union-National New York showroom

U'nion-National, Inc., Jamestown, New York, manufacturer
ol fine decorator collections of bedroom and liiTliI’Il.f "GO
furniture in French and Italian Provincial and contempo
rary stvles, opened in late October its first decorator
howroom in New York—and in a very choice location: the
first floor of the Decorators Mart, 425 East 53rd Street,

adjacent to the National Design Center. James S. Pirtle,

.flﬂ.rr-f 8 ."'*-. ;J’H‘ -”lf

managing director of the showroom, also designed it.
employing vignettes by Albert Wellman, A.LD., of James

town. Mr. Pirtle was for eight years contemporary furni

ture buyer for W. & J. Sloane’s New York and suburban
stores, and prior to that, in a similar capacity at Brook
Ivn's Abraham & Straus, he built that store's
furniture division.

modern

Manufacturers’ and Showroom Personnel

ALLIED CHEMICAL CORPORATION, 61 Broadway, New York.

has appointed HELEN D. VINCENT as stylist for fabries

made from Caprolan 11_‘.JHH.

AZROCK PRODUCTS DIVISION, Uvalde Rock Asphalt Company,
Box 541, San Antonio, Texas, has

KRUSE as 1ts special architectural representative in Texas

Houston.

appointed ROBERT 0.

RPET BY WILLIAM GOLD, INC., has named SEYMOUR FRIED-

T A% | 2 .
1A SA1CE TNanagel

DIRECTIONAL FURNITURE SHOWROOMS, INC., has appointed

ROBERT ALBY as manager of its Chicago branch located
Space 6-121, Merchandise Mart, . . .

in

EASTMAN CHEMICAL PRODUCTS, INC., has appointed BRUCE
F. ROBERTS as assistant director of merchandising for its
F”H'l'h [H\.'i:-'lnll, . e

FUNCTIONAL FABRICS, INC., an afliliate of Kandell Indus
tries, Inc., 261 Fifth Avenue, New York, has named JACK
ODIN as vice president and director. . . .

SELIG MANUFACTURING COMPANY, INC., Leominster, Massa
chusetts, has appointed RICHARD LAUVER as first vice presi
dent and sales manager. . ..

SUMMER & CASUAL FURNITURE MANUFACTURERS ASS(MIA
TiON, a division of National Association of Furniture
Manufacturers, has named VICTOR REITER, sales manager
for Lawnlite Company, as president. . . .

THAIBOK FABRICS, LTD., 3 East 52nd Street, New York, has

established a Contract Department under the supervision
of WILLIAM WORMAN.
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Hindsight and Foresight

{Continned from Ji‘r.rr;r 1490)

undeniably inventive technically in that the faces are not
behind glass but exposed — owe their personality to the
visual play of inexpensive geometric components, Another
Nelson “first” was the breakdown of office furniture into
interchangeable components—tops, pedestals, drawers, ete,
Almost every manufacturer selling the interiors market
has something on this order today (photograph 10, page
190). The round table (8, page 190), long table (9) and
“swaged-leg” desk and chair (11), though inventive in
structural and functional concept, are memorable, rather,
for the progressive refinement of their design. Anothe:
point about the swaged-leg chair is that its molded seat is
a variation of an Eames theme. Nelson asked and received
permission to use it—Eames is a close friend—and both
designers are under contract to Herman Miller, o there
was no design piracy.

Eameses Win Kaufmann Design Award

While we are on the subject of Eames’ influence, he and

his wife have just won the first annual Kaufmann Inter-

national Design Award of $20,000, tax free, biggest plum

of its kind. A crystal symbol by Finn Juh! accompanies the
|

cash, administered through the Institute of International
Education. Jury of General Eleectrie’s Arthur BecVar,
Danish Royal Academy’s Erik Herlow, George Nelson,
British critic Herbert Read, Olivetti’'s Dino Olivetti, made
the choice from candidates submitted by a world-wide ros
ter of consultants for “outstanding record of achievement
in the practice of design.”

Fames' technical preoccupations overshadow his great
esthetic finesse, with which his sculptress wife, Rayv, may
have much to do. His original “Organic Design” (12, page
191) competition chair, done in collaboration with Eero
Saarinen, preceded his later device of separating seat and
back, as in the molded plywood chair (13), which Saarinen
has not used (though scores of other designers have)., When
the two designers separated, each continued to produce
important molded chairs: Saarinen a big “womb"” (page
142) and exquisite pedestal chair (15): Eames a wire
frame group, molded fiber glass group, massive soft leather
group (14), elegant leisure group (16), and just recently
two new groups (17 and 18). Eames designed the trio (18)
for Alexander Girard’'s La Fonda del Sol restaurant.

Both designers are obviously trying to eliminate the forest
of legs described by George Nelson in “The New Subscape”
( November 1950 INTERIORS). Both keep on refining.

Furniture of Distinction

In general, technical progress has not affected modern
furniture nearly as much as have esthetic impulses, though
almost all our designers are moving toward greater re-
finement and luxury, e.g. Jens Risom, whose wartime de-
signs for Knoll are compared to a 1956 model (20-21, page
191). Robsjohn-Gibbings, however, who was serenely clas-
sic to start with (19), remains in fashion without
changing. Paul MecCobb has ranged from upholstered to
wooden (23) and molded (24) forms without failing to
express his propensity for crisp lines and good proportions.
Arne Jacobsen uses womb forms (he calls them eggs) like
Saarinen and plywood like Eames (25-26) without for a
moment ceasing to be Jacobsen. The “Architective” group
by Lundquist and von der Lancken for John Stuart is a
handsome exercise in maseculinity achieved through square
cut slabs (27-28). The luxurious steely grace of the Mies
chair has set a pattern for a style not at all badly emulated
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TOO BEAUTIFUL TO FOLD- BUT IT DOES.

Niakmore

THIS STAKMORE CHAIR
SAVES SPACE,
LOOKS PERMANENT,

AND IT FOLDS!
You'll find an extensive range of
stvles to choose from at Stakmore . .
in gleaming hardwood, upholstered
in decorator-approved colors to
compliment and complement your
room plan, your color scheme.
Write today for your free copy of

Stakmore’'s illustrated brochure.

STAKMORE CO., INC.,, 200 MADISON AVE., NEW YORK 16
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in an Albano contract group (design, by Nicos Zographos,
won first prize in the National Cotton Batting Institute
Furniture Competition) which also includes beautiful
curved steel-ribbon and glass tables as well as the chairs
shown (29) and by Danish designer Poul Kjaerholm (30).
Speaking of design personality, those who think of Hans
Wegner as uniformly gentle and homey should ponder his
chaise (29). And the irrepressible Italian baroque of Carlo
Mollino (22), the sophisticated club-house assurance of
Donald Deskey’s aluminum-frame Sculptra armchair for
Charak, and rollicking plump Ditzel “ring” chair (at George

oA ceels 4/////},7

/ Tanier), should prove that modern design has, if anything,
o i too much personality. And it is personality—the artistic,
/7//{"{ {44 /(’//U the human factor in design, that the prophets cannot anti-
cipate; that is why the future of design invariably remains

a mystery.—0. (.

Professional Organizations
{(Continued from Pr]‘lr'j- ll;ﬁf

et e - b T L Fashions League 18 not a professional but an industry-wide
a0 -l.'l Iﬂ'ﬂj ¥ T % b - - : - . ‘
i s e we e na S group, for women only — publicists, sellers, designers,

§ -
TR R
dru T IEE L

journalists. Chapters around the country conduct lecture
luncheons, tours, bazaars. A Trail-Blazer Award for out-
standing design is given annually. One of INTERIORS' most
provocative articles, George Nelson’s “After the Modern
House'" was prepared for a NHFL lecture. National Secre-
tary Jo Brush conducts a good placement service.

American Soer flu' of Industrial [« .H'i..”.i']'\i ra and f”{f”,;,l';-g'”,l
Designers’ Institute are professional organizations for in-
dustrial designers, but ASID inecludes few members out-
side of heavy industry, whereas IDI has many members of
the interiors field, e.g. Jens Risom, Henry End, Edward
Wormley (he's a Fellow), Leon Gordon Miller (newly
elected President), Ann Franke (also a Fellow, and Secre-
tary), and John Vassos (still another Fellow and Chair-
man of the Board).

Careers in Interiors

{I‘I‘“;I“I'H-fil'i'r r-i'-rl.”.f ]J.rfrﬁrl 1*:‘_:'

obstacles in its way; most serious is the need to prove
that the public’s welfare is at stake. Mrs. Spiers’ bill would
not prevent the unlicensed from practicing but only from
calling themselves interior designers. Opposition consists
primarily of stores with decorating staffs whose qualifica-
tions can presumably not bear scrutiny.

In general, opposition to licensing from within the profes-
sion, is caused chiefly by fear of bureaucracy. It can be
argued, in answer, that a reasonable law would limit the
examination to practical fundamentals, that candidates
with recognized academic degrees might be licensed without
examination—and that other reasonable procedures could
keep the powers of the examining commission to a mini-
mum. The few disadvantages that might persist would,
moreover, be worth the expected advantages—elimination
of the unqualified who take title to the profession, and
whose want of competence and integrity pulls down the
reputation of bonafide practitioners.

The interiors field entails service and production, which to
some degree can be appraised, assigned some monetary
value, perhaps even regulated. It also encompasses arts
which in absolute and defensible terms can never be ap-
praised, assigned specific monetary values, or regulated.
Herein lie the dilemmas of defining members of the pro-
fession, and of regulating professional practice. But at
least one thing is clear: Careers in interiors, whether gen-
eral or specialized, whether arrived at by direct or indirect
routes, are united by their common foundation in the
visual arts.—0. G.
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Education for interiors

(Continued from Page 163)

expect of a professional school, and they can be acquired
elsewhere and later should the need arise.

Between these two extremes of the rock foundation and
the frills, there lies a desirable body of learning. One might
call it the cultural or scholarly equipment of the designer,
over and above the rudimentary history of design. It can
to some degree be covered in classroom courses, but ideally

it should be a lifetime interest, well established before the
student decides to enter the field. The school should be im-
mersed in such preoccupations, rather than attempt to
spoon-feed them to the student.

The choice of a school is an il'l1|lu|’l;l?'ll decision but not
the all-important one. No school can supply talent or the
intelligence to analyze problems. But one tangible contribu-
tion it ought to make can be readily sized up in student
work: its standards in drawing. Drawing can and should
bhe lhul'l:l]l."hlj.' taught. It 1s the fastest, most direct, most
economical means of communication at the designer’'s dis-
posal.

It has been said that interior designers need to be shrewd
psychologists and business men, but fundamentally they
are artists, and all the art-based professions have much in
common. Schools which do a conscientious job of training
aspirants to related professions—painting, architecture,
or industrial design—may oeccasionally provide a better
foundation for interiors than indifferent schools specializ-
ing in the interiors field. Under the late Alexander Kostel-
low, for example, the Industrial Design Department of
Pratt Institute developed a number of the teaching tech
niques now used by Pratt’s Interior Design Department.
As a rule the best schools are staffed by designers who
practice in the field, though competence in design does not
in itself make a competent teacher.—0. (5.

continental craftsmen iInc.
412 e. 59 st.. N.Y.C. « EL 5-6840
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Impressive fabric array at Thorp

(Contined from ,"uyr 202)

of life on the fabulous French Riviera. Scale is large: re-
peat is 36", and colors are coral, violet, and yellow.
Though most stress in the Fiberglas group is placed upon
a trio of florals, there is one very exciting contemporary
design, “Rio Rita.” It is a swirling geometric comprised of
broken circles and their fragments—both printed in bril-
liant colors on a white ground. The florals range from
“Grand Epoque,” a striking Baroque scroll design in lilac
on blue, and “Estoril,” a stylized wreath design in blues,
aquas, and off-white (all with metallic gold), to *“Mid
Season,” a delicately drawn harmony of ferns and wild
flowers, quietly reminiscent of a Japanese water color.
New Sundour offerings, imported from England as always,
include a casement and a print. The former, an all-cotton
chenille sheer with a delightfully soft and luxurious velour
hand, is resplendent in wonderful shades of pumpkin, blue,
beige, gold, natural, white, and grayv. The latter, called
“Punchinello™ (photo 1, page 202) 1s a veritable explosion
if brightly colored harlequin forms, small and tightly
packed at the center of a 20" repeat and scattering and en-
larging near the periphery.

[horp’s warmly colored cotton florals make handsome back-
drops for English traditional or American colonial furnish
ings, “Charente” 15 a large scale r-lj.‘]i}’.t'f] rendition of
stems and leaves with a background sprinkling of tiny buds
in mauve and blue on white, beige with black on white.
pumpkin on white, and soft blue and green on walnut. A
lush l..'ii.l'l!t*“ of l:i]'i_"t". u'lt'ill‘]}' detailed flowers takes the form
of 4" wide stripes in “Martigues” with a 24" repeat printed
on a 36" wide cotton. “Toulon,” a gay stripe of camellias,

bachelor buttons, roses, and daisies in vivid combinations

MARGARET OWEN

INCORPORATED

515 MADISON AVENUE
NEW YORK 22

Hand printed imported and domestic

W allpapers, cottons and voiles
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of reds, blues, greens, beiges, and roses—all on natural

ground—completes the group. ‘ : U S I o M
Sheers are characterized by super-elegant designs that

harmonize perfectly with the refinement and fragility of
their gossamer-like textures and weaves. “Lyons” (photo 2, | E F F EC I S
page 202) displays a large damask pattern with a pine-
apple motif in monotones of red, blue, gray, and white (all |
with metallic gold accents) on a silk and Fortisan sheer. |

Classical figures, urns, and foliage form flamboyant stripes
in “Directoire Column,” hand printed on silk and Fortisan
sheer in lilac, red, blue, celadon, gold, and white—all on

white. “Valois Velute Sheer” prints and

s and flocks a large
snowflake-like medallion and a small round medallion on a Rl I I
1007, Bemberg in beiges, blues, or golds.

Upholstery fabrics in the new Thorp collection focus em- I t!
phatically on formal luxury. “Chinoise,” imported from at Ow COS
Italy, is a rich cut velvet on a cotton rayvon silk ground. E 7 o :
Continuing in the same luxuriant vein are two new da- ‘

masks, “Bercy,” a small-scale pattern on 1007, ravon

fancy; and “Anjou.” a large-scale design in 1007, silk.

“Shamrock,” dominated by a quatrefoil motif, is a spun

rayon and cotton repousse—particularly rich in a new rose

shade. “Ballerina,” also an Italian import, is a rayvon and

cotton moire in a variety of exquisite new shades. Rounding

off the collection is “Bellissima,” an imported rayon and

cotton hammered satin in 24 colors.

Correction: Louise Hincz, not Louis, at Duo-Bed

Louise Hinez, not Louis, as erroneously reported in our
October issue on Page 56, has been made operational vice-
president in the East for Duo-Bed Corporation, manufae-
turers of hotel furnishings. Miss Hinez has been with the
firm since 1957 and will be connected with their Miami

office.

IRVICO'S mass production of "‘ALUMINUM GRIDSTEEL"
now enables the designer to achieve the "'custom look™

A'"WHO'S WHO” in grillework economically.
OF SELECT SOURCES | “ ALUMINUM GRIDSTEEL" is a honeycomb mesh that allows

great flexibility in scale and texture, and diversity of
ATLANTIC CITY CHINA & GLASS SHOW application. lts third-dimension affords varying degrees
JANUARY 8-13 + Convention Hall of opacity depending on angle of view.

NEW YORK LAMP & s "ALUMINUM GRIDSTEEL" is

HOME FURNISHING ACCESSORIES SHOW B e available in rigid or flexible

JAN. 15-20 + Hotel New Yorker & Trade Show Bldg. &z R Eﬁﬁjﬂiiﬂ,”;’;';?‘i’éé'if‘”'
&y mill finish.

WASHINGTON GIFT SHOW

JANUARY 22-25 + Hotel Willard

LLERY Write for
CHICAGO GIFT SHOW colored brochure -

FEBRUARY 5-12 + LaSalle Hotel & Palmer House Qr)"\ i IMAG'NEERING " e

g M- ] in ALUMINUM
FEBRUARY 26-MARCH 3

Hotel New Yorker & Trade Show Bldg. ' : - “GRIDSTEEL"@

BOSTON GIFT SHOW

MAR. 5-9 *» Hotel Statler & First Corps Cadet Armory

PHILADELPHIA GIFT SHOW

MARCH 19-22 + Hotel Benjamin Franklin IRVING SUBWAY
it Leie Morei tas Vel GRATING CO., Inc.

ORIGINATORS OF THE GRATING INDUSTRY
FOR FURTHER INFORMATION ABOUT THESE SHOWS,

PLEASE WRITE: 220 Fifth Avenue, New York 1, N. Y. Offices and Plants at

5059 27th ST., LONG ISLAND CITY 1, N. Y.
1859 10th ST., OAKLAND 10, CALIFORNIA
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Reminiscences of a Survivor

T {Continued rrom .‘“rF_F',.h 195)
STENICS

ously in the price gutter, The obvious solution for the de-
signer of a limited volume producer obviously lies in the
LOOK FOR THIS GKB SCENIC BOOK direction of products which recuire intricate artisanship,
and whose design concept, however straightforward, is
realized through very indirect meins. Careful calculations
of such factors will produce a result that can perhaps be
caricatured but hardly imitated. Whether that result is also
art is another question. I have never self-consciously ap-
proached designing as if | were attempting to create
“works of art.” | have merely tried to design products
which satisfy human needs gracefully and beautifully.

The dangers of complacency

When a firm which is a relatively small factor in its in-
dustry has whacked a clearing through the jungle of com-
petition into the light of notoriety, it tends to rely too much
on the customer acceptance it has already achieved, there-
by risking a hiatus in its progress. Here is the point where
both the designer and the producer must resist the tempta-
tion to kill the goose with adventuresome seed., Old and

aging best-sellers must be supported by new additions to
the line—not killed off, and not allowed to die for lack of
companionship.

T —

—

The responsible performer

— -:__'

In a continuing association, the designer by this time may
have achieved a quiet-seeming position, as when a juggler
has all his plates in the air. It is when he wonders whether
to throw in the big rubber ball as well that he risks dis-

F'M. Deuign Pat. Pend,
DECORATIVE FABRICS
THRUHI‘I’ This GEB Scenic

Aabh O .4 et by F. RUSSELL ANDERSON ASSOCIATES
f fow in ractiveness \ ! b I - [ =
ol o v, B eperien S ] »4s B ‘._' . o designed by NUNZIO J. PRAVATA

or motel lobbies, termineis,
ﬂrdq?"serpghl.r build ngs Th.

CONTEMPORARY FURNITURE
Pve paneli in the complete de
syt fasherads gy prriong ! | e . created by DR. ALVARO DE LA RIVA

covera spoce el 118, with tha
highest point of design 53
inches. Colorways include Tw
light Blue, Pastel Sondlewcod
and Dove Gray

Thruway is only one of 19 breathtakingly beautiful Scenics comprising the New DlLLHOFF'TEGTA

GKB Scenic line. Charm and distinction are not the only pleasing features of W INC
these outstanding wall decorations...add the benefits of constant freshness and

enduring permanence. GKB's method of POLYMERIZED PROTECTION 26 East 55th St., New York
assures such satisfying results. The special polyvinyl colors are imbedded

through and through, giving built-in durability...not merely a coating. Write
tor illustrated folder

Ploza 2-4770

GEORGE K. DIRGE CO., INC,, 235 NORTH ST., BUFFALO 1, M. Y.

Available through interior decorat d B
leading wnlluwtri:gi lt:u: ir:r:\o::o:‘t:r:nml. G INTERIORS/November 1960

New York Decorator’s Showroom, Room 820, 515 Madison Avenue, New York 22. N. Y.

Copyright 1960 George K. Birge Co., Inc., Bu'falo, N Y




turbing the rhythm of the whole. He must also be aware, at
this stage, that the gambles he would take are not mere
exercises in artistic self-indulgence—remember that fac-
tory, that labor force, and those salesmen? So his career is
an endless succession of calculated risks, which only work,
worry, and alertness can protect. The performer should try
to make the act look easy—effortless if possible—and he
may even jest wittily, meanwhile, about esthetics. Also, by

now. however, he knows he’ll never create a second wheel.

Addendum: Nahon in Westinghouse setting

Our description of the setting by Ausby E. Lee in the
Westinghouse exhibition at the National Design Center
( October Interiors, page 14) mistakenly neglected to
mention that all furniture (except the Westinghouse con
sole) was by Nahon Company.

The Greenhouse plants at American Airlines

Our article on the new American Airlines Terminal at
[dlewild (September, pages 140-147) madvertently neg
lected to credit The Greenhouse for furnmishing and

installing all interior planting.

Choice crop of florals at Danten

(Contimued rrom ,r”ri”'r 2000

brush technique, has optional flocked centers providing an
interesting textural accent. The second, an interlacing
stylized floral motif that curls floridly like a baroque
French horn, is available in flock, print, and metallic on a
paper ground or on fabric to be made up into draperies,

OLD WORLD CHARM
IIN "SAXONY"

PPAUL A .STRAURB & CO.,,Inc
H. 2th St. * New York 10, IN. Y.
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ODI 136 WILLIAM ST. N.Y. 38, N.Y.

REQUEST BROCHURE NO.26
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bed spreads, or wall borders that combine for a richly
decorative bedroom decor.

“Block Stripe’ (photo 4, page 200) 18 a quiescent design
featuring one-inch-wide striae in which quatrefoils framed
in double diamonds are embedded. More fluid in technique
18 “Cosmo Stripe,” an alternation of slightly twisting rows
of petals and blossoms. “Rosebuds” and “Wild Flowers”
( photo 6, page 200) are both frantically blooming gardens
alive with gaity and color.

Big bouquet of florals at Quaintance

{(Continned from J*iup 202

gold, empire green, dove gray, and delphinium. A Jacobean
floral i emulated by “Clarendon” with its burgeoning
flowers and whimsical butterflies etched in soft hues of
sandalwood, beige and blue on a 50" linen and cotton blend.
Le Midi” (photo 6, page 202) populates a vat dyed linen
ground with sunflowers of mammoth proportions, lush
philodendron leaves, and myriad small flowers. Colors are
blue and Iu-iuw ru-zl 'lrui gold, vellow and gray, green and
purple; a vard retail.
Both 1m't|:lIHL a melange of luscious fruit and full
blown flowers; and “Grasse,”” a bevy of tiny stylized
flowers on a -I1":;‘nt'l] ground, use a YEery unusual [I!'illlirl}.‘,’
technique that results in a shiny-dull look similar to bro
cade. This effect is achieved by the contrast between the
slight sheen of a vat-dved background and the matt finish
of a pigment print. Colors in “Cortland,” $7.50 a vard, are
orange peel, lavender, walnut, and gold-ming; colors in
“Grasse,” $7.90 a vard, are Persian red, natural, sun gold,
blue, and brown,
India and Italy are inspirational fountainheads for “Bia-
pia’ and “Roma.” The former, hand printed on a 48"
Dacron sheer, is reminiscent of an Indian sari with verti-

OUR VERSATILE MODULAR 36 PIECE
( ISl GROUP FOR DENS & JUNIOR BEDROOMS
SOILED WALNUT ALS0O WITH MICA TOPS

ACQUERED FRONTS (8 COLORS) WHITE
LEATHER HANDLES

associates inc.

Brunschwrie & Nls

“r'rnrl”i?'#' f'n‘far:rn
O MADISON AVENTE « NEW YORK 2
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cal floral stripes of varying widths. As each stripe has
a slightly different mille fleurs motif, the overall effect is
quite spectacular when used in a broad window area. The
latter executes a traditional damask design with a textural
“cross stitech” effect on a light and shimmery silk and
Fortisan blend. Colors are patina, alabaster, Como blue,
antique gold, and melon.

Though not directly concerned with flowers, per se, the last
two prints are very closely allied to their fellow soil-mates.
“Forest Floor” is a carefully drawn botanical print of
mushrooms and leaves on 50” natural linen ground in moss,
lemon, antique gold, and delphinium. And “County Fair,”
on 54" cotton, is a beautifully engraved medley of repro-
ductions from 19th century farmer’s catalogues and county
fair posters.

Crisp contemporaries at Lieb/Mevyer

{Continned From f’r:_tlrr 202)

daisies bear a marked resemblance to ragged paper cutouts
sitting squarely atop drinking straws lined up horizontally
like columns of soldiers. “Pods"” (photo 3, page 202) by
Joseph Barbrowicz, on the other hand, is a straightforward
interpretation of rows of seed pods definitively etched with
a strong line technique.

Appropriate for the new fall season is Sarah Provan's
“Migration,” a fluid, almost mobile, abstract of teeming
flocks of birds swooping diagonally across a white ground,
In “Togetherness,” Miss Provan eliminates fabric waste by
stacking rows of small rectangles in such a helter skelter
fashion that a definite repeat is obscured. A particularly
handsome color combination for this design is russet, gold,
and spruce green on natural linen. Bangles printed over

own design
and colors

Imagine! A 9 x 12 rug can be obtained for less than $500! Yes,
that is the exciting story behind our imported Kent.Crafted Rugs
our new hand-woven rug that you con have in

contemporary,
traditional, European or Oriental . .

. in your own pattern and colors.
AVAILABLE IN A RANGE OF 4 QUALITIES
No longer need you deprive yourself of the prestige ond pleosure
“~\ of special order rugs.

(( | REASONABLY PROMPT DELIVERIES ASSURED

\
/i 30S East 63rd Street,
INC New York - TEmpleton 8-3120

Western Representative: R. Donald Skinner
719 Marth Lo Cienega Blvd., Los Angeles
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One of a series of repeat pattern wallpapers.
a

Hand processed designs in pure metallic leaf

on textured papers.

A Bill Keliehor Designs, Inc. exclusive!

Bill Kkeliehor Designs, Inc.
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LUXURY FOR LOUNGING . . . Howell's versatile new ENCORE

vcollection of upholstered modular furniture. Light tubular steel with
clean modern lines . , . three smart metal finishes—white, bronzite
or sating chrome . . . choice of supported vinyl or fabric uphol-
steries . . . 3 inch firm cushions. Chair units are free standing or
can be combined with simple clamps for a variety of seating ar-
rangements. Tables, too, fit into the modular plan.

Send for catalog illustrations, specifications and photos of actual
installations—tell us the possible use you have in mind and get

specific recommendations. Stacking Chairs—Lounge Furniture— Cewen's multi-faceted fall collection
Tables and Chairs—Occasional Tables.

(Continved trom Page 200)

nruly desert floras with a straightforward line tech
nique, may be sold as a set, as is, for 837.50 or it may be
custom colored by hand for 75 dividual panels are
8" wide by 60" high.
]'!--t.';| |‘|.'|.1T_'.'I'I':.- are esnper ':';!.1" .':'.111."-."1'-.".iil'-. f Ol [ili']]' 111
pressive range and variety. “Urintemps,” to begin at the
traditional end of the spectrum. i1z a copy of an old Japa
nese fabric }r:z'r:n_-!_ that di !'!:i.:'l a lush green network of
eaves, stems, and zinnia-like blooms enlivened by realistic
ntlies and grasshoppers irideinge the gap betweer
aditional and the abstract are two designs by Berk-
“Grande Grandiflora” and “"Edee of a Wood.'
| .':!]1:-~--11i';|-|-

nd droopins

':-_'\' whimsica
Berk-Hunter’

neiful interp!as

completely

vl toward the

prints sculptural fragment:

i3 over a ground striated and run witl

* 1 hand-rubbed, hand-painted look

On a eround 1s “Les Femmes d’Asuka.” a flam
boyvant mnterpretation of a sphinx, popular as an artisti
motif in the days of Marie Antoinette, with intertwining

NS

DDANI DD
e

&Y STREET - N

—

A~
i |

- ROUWELL

425 S. First St., St. Charles, Ill.
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ARCHITECTURAL

. 978 AND
* INTERIOR DESIGN
L. SERVIGE

A new service of America
House to help the archi-
tectand interior designer
extend the artist crafts-
men’'s work into the com-
mercial, institutional and
industrial fields of archi-
tecture. Informative bro-
chure on request.

AMERICA
HOUSE

the finest in American crafix

44 West 53rd St New York 18, N. Y. Plaza 7-9404

INTERIORS ' N

INTERIORS MAGAZINE

« » « has bean, through 20 years,

a strong, consistent, important force In the fostering
and safeguarding of this country's
contemporary design sense. Qur own progress bound to the
same objective, ls better assured by the happy presence
of this magazine in the years to come.

Isabel Scott Fabrics Corp.

516 Madison Avenus, New York 22 N, Y
Boston, Philadeiphia, Washingtan, D. C.
Detroit, Chicago, Minneapalls, Denver, Seattle
San Francisco, Los Angeles




[ ]
and a high-interest mottled motif ($225) from the back
Other rugs in the collection are wolf from Canada (3600),
fox from France ($£95), zebra from Africa ($250). and

most luxuriant of all, a blue fox from Norway ($1300).

Hre“ablhty” Sl mpm(les Scalamandré’s papers

(Continued from Page 198)

! ' - contemporary vine-like version of the traditional Chinese
Ur deS|gn|ng D[Oblems decorative ﬂuu'vr‘ 15 hnh“}' n'l.,lt]illi'fi. ]Hrl.’,‘ﬁ.' scaled (26 i[li‘h
. repeat), and colored in seductive shades. “Shoenbrunn”
- (photo 3, page 198), with delicate Biedermeier designs of
: . : white “etched” flowers and open-work taboret on solid
’ Allwin serves designers, decorators and architects groynds, has a design repeat of 25 inches. The delightful
... has no conflicting design service of its own. country “Petit Panier” (4) is a whimsical trompe !oeil
. 1 with gaily colored fruit baskets, demi tasse cups, bowls of
P Allwin has the know-how and experience to flowers, and assorted nosegays and fruits over-painted on
execute ideas from drawing board to installation. a stencil floral design. Repeat is width of roll by 36 inches.
Not shown but noteworthy in a wide and flexible range of
P Aliwin carries leading national brands. styles are “18th Century English Floral,” a Chippendale
chinoiserie random foral: *“Pastoral Scene” of toile-like
country scenes of castles, garden gates, fountains and
graceful groupings of people; “Mimosa Floral,” a cheerful
little overall pattern with sprigs of white mimosa against
solid grounds, and “Adam Bouquet,” an elegant floral
complete with delicate swags of flowers in typical Adam

Brothers stvle.

Correction: Capehart Chicago distributor

Distribution of Capehart Corporation products in the
Chicago area 1s through a sales representative, Jack Zink,
9716 Thurlow Street, Hinsdale, Illinois. An item in our
October i1ssue concerning the appointment of a new Chi
cago distributor for Capehart was in error.

Here a world of
ideas await you...

what CITY
KNICKERBOCKER
doesn’'t show
authentically

it reproduces
faithtully

CONTRACT
WORK
INVITED

BITT KUIEKERS DB A

781 EIGHTH AV, (47-48 5t.) NYC * JU 6-3939

ALLWIN OFFICE FURNITURE COMPANY, INC.
6 East 33rd Street, New York 16, N. Y. - MU 4-0970
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Avisco's fiftieth anniversary I-C() I{ \ I S I \ ( : I {\ S’I‘ \ l J

layon, e first man-made fiber for use in home furnish- e . .
| \yon the first man-made fiber for e i homse fur‘mah \ ' ( I\ l ' l \ |} Q I [] \ .\ I)
ings introduced to this country in 1910, has come of age _J i y . \ 4

and maturity as pioneer American Viscose Corporation

(Avisco) celebrates its fiftieth anniversary as the first \]( )\ \ \I( )I{ \I I::\‘\\(l l]ll )l
and still largest producer of the rayon fiber. The high :
degree of rayon’s stability and performance today 18 a
result of fifty vears of technical research geared to im-
provements in specific end use performance. Avisco since
1955 has awarded an Integrity Tag to manufacturers
whose end products meet strict quality requirements set
|.I:'u' Avisco,

Avisco's home furnishings history emerged in 1950 when
the development of a crimped carpet staple opened the way
for expanded textile tufting—important in floor coverings.
Since this technical breakthrough Avisco has introduced

L/
Aosta,

SWEDEN

the following advancements: 1956—"Colorspun,” a solu-
tion dved rayvon and acetate resisting discoloration from
sun, fumes, and climate conditions; used In drapery
fabrics. 1956—"Super L,” a smooth non-dirt-lodging staple
for rugs that have a high wear resistance. 1957—"Avricon,”
a latent erimp filament rayon which produces special text
ured effects and actually re-Crimps itself when laundered;
used in scatter rugs. 1958—"Avron,” a high strength
rayon enabling the spinning of a fine yarn to lend a high
degree of le strength and a smooth hand in 1007
rayvon or in a blended drapery and upholstery fabric
1958—"Cotron,” quality rayon and cotton blend—a com-
bination which adds strength, launderability, and a luster
and color 1"LE|T'1T_‘-. which could not be achieved i.},' either

fabric alone; for bedspreads and draperies.

Winer new president for Capehart
Capehart Corporation, Richmond Hill, New York, has

elected Julius D. Winer as its new [II'i'-L[H;!

p e T S
v

&

The little touch
®  that makes the
8 Big difference!

B, For catalog or information,
write to:

BONNIERS

605 MADISON AVENUE, NEW YORK 22, N. Y.
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Interiors bookshelf

Frinki f;r:r,h a4 )

story is told by Dr. Ernest Dichter, president and
founder of the Institute for Motivational Research, pub-
lisher of Motivations, *a monthly psychological report for
business and advertising,” and author of Suecessful Living
(not to be confused, presumably, with Positive Thinking).
The theory behind MR, as it's affectionately known around
Madison Avenue, is briefly this: man is not rational, he
18 almost completely motivated by deep psychological needs
and desires that are irrational; and to sell him anything
at all you have to know the “inner man.” Our purchase
of soap, hence, does not hinge on cleanliness but on our
attitudes toward doctors, choice, Nixon, religion, guilt, or
whether our grandmother was German or Puerto Riecan.
I'he shape of oven handles is closely related to the *
structure of life,” one of Dichter's favorite phrases (along
with “psychological self-realization,” “expressive status

‘super-

kP, "

power,” and “the soul of soup.”) Though MR is geared
specifically to, and most frequently associated with, the
advertising and selling of consumer products, Dr. Dichter

-

claims his theory is valid and workable in all situations
where persuasion is called for. Designers, decorators, and
architects, hence, can apply motivational research tech-
nigues in persuading a client to see their way of thinking,
to accept a new plan or idea which rationally the client
would be directly opposed to. The sales technique proposed
to manufacturers of consumer products applies equally
to the “sale” of ideas: “not only to sell his product but
also to re-orient, re-evaluate the value system prevalent
in our soclety.”

- «?ﬁld’ﬂn‘ A2r.

_I“-:u‘”-‘l - v,

There can be no doubt in anyone's mind that MR has made
enormous inroads in modern selling techniques, effecting

e - o

FROM THE e =
CORONET =

SERIES o= )
BY
JAY | 5

| %
® The luxury of the Coronet Heit ant J']()lle.ﬁ & CO., INC.
line of lighting fixtures is distinguished onvenient  showroon (

by inherent good taste in design . e Y,
and adherence to highest quality l e ferOver Hall & “f:::;;:i;""

in workmanship. Write Dept. 1160 ' o~ -

. : o and Tiles 19 East 53 St. @ New York 22
for nearest Coronet Distributor or visit Phone: Plaza 54900

(hir own workrooms
and supervised instal

JAY LlGHTING MFG. CO-, INC. ; :r'ir'r;‘;;'l'_.rf:C:I‘L‘t:if:..afﬂlll.'rr bie Floor Covering Assn,,
NEW New York Showroom: 5 East 35th St. '
DISTRIBUTCRS IN PRINCIPAL CITIES
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almost evervone directly or indirectly. Vance Packard,

in his hook The Hidden Persinaders, warns: “These depth
manipulators are, in their operations beneath the surface

1: ¥ TIE | + # . V1) . . v 4 . .
life, starting to acquire a power of persuasjo

of American
that is becoming a matter of justifiable scrutiny arnd con
cern.” To rt Packard’s moral opposition, everyone
15 51!'1*!1}.:'1_"{ ureed to read The ."'.-J.lh"r_-'J'I af Desire: the
“serutiny” could best be applied to Dr. Dichter’s so-called
survey research, which includes a table which tells us
whether oranges or grapefruits are more intellectual
(grapefruits are.) MR might sell soup, God, furniture,
cars, and even America, but 1t has not managed, in
."'-'I'.l'rih_i_!_r.i, to sell Dr. Dichter.—B.W.\

American Institute of Decorators
|I‘I|'I|J|'.'.l'-'i { Tiran f'!f:ffl 1"

and rose tassel detail. The room adjoins the early 19th
Century bedroom also designed by Mrs. McCluskey. John
B. Wisner, A.LLD., contributed a regal dining room to
introduce “lheria”™—a new collection he has desig