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The Medintech floor.

Uiuisiially resistant
tobacteria growth
and stains.

Where a spec ofdust can ruin a
microchip, and laboratory spills can
breed bacteria, a functionally seam-
less fl(X)r like Medintech is essential.

Created specially for clinical envi-
n)nments where productivity and
preciskm depend on cleanliness,
Medintech is the most stain-resistant _rL
flex)r of its type available. Medintech's 1 1
resistance to chemicals, acids, and
abrasion equals or surpasses the
ratings ofcompetitive floors.

Tliis homoj™ne-
ous, inlaid, solid
vinyl floor can be
installed with heat-
welded or chem-
ically Winded seams,
pn)viding a seal
thiit prevents pene-
tration by liquids
and impurities.

In addition,

Medintech has an
attractive terrazzo-
like kx)k in nine
pastel shades. So it
meets the aesthetic
aswellasd
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co design tune. Article by
Andrea Truppin.
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Japanese VVocobulary
Shogun restaurant expands
Zen minimalism to include
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FIDER UPDATE

COMMITTEE CHAIRMAN
SEARCH
Since her letiremen! from ihe
University of Missouri this fall,
Kate Ellen Rogers. F1IDEC, has
resigned as Chairman of the
FIDER Research Committee, a
clearinghouse for research in
interior design education.
Nominations to hit the posi-
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THE EDITORS WORD

PAR EXCELLENCE

n January 1985, the first Presiden-
tial Awards for Design Excellence
will be presented by the President
in a ceremony at the White House.
der the auspices of the National
dowment for the Arts, the Awards
administered by the Federal De-
sin Improvement Project, whose goal
ifl to improve the quality of design
oduced for or by the Federal Gov-
ernment. The Presidential Awards are
to be conferred every four years for
projects by or for the Government in
the fields of architecture, engineering,
landscape architecture, urban design and planning, and interior, industri-
al or graphic design. The Awards will honor individuals from among the
1984 recipients of the newly launched quadrennial Federal Design
Achievement Awards.

This year’s panel, which will meet this month to judge the 650 entries,
include; 1.M. Pei, architect, Chairman: Colin Forbes, Pentagram Design;
James Marston Fitch, architect;
George Nelson, industrial designer; and
Leila Vignelli, Vignelli Designs.

The U,S. Government, the nation's
largest single builder, printer and user
of design services, has been one of the
only governments in the industrialized
nations to lack an official program to
encourage and support good design,
and the development of consumer and
industrial goods, and to help manufac-
turers gain prominent positions in
international markets.

In Great Britain, for example, the
Duke of Edinburgh’s Award, in conjunction with the Design Council
Awards, is given annually to British manufacturers for outstanding
product design. Similarly, Italy honors its furniture manufacturers, Japan
its automobile designs, and Germany its appliances.

Competitions tend to mobilize energy and ideas, and while the Presi-
dential Awards are limited to federal design, their prestige and endorse-
ment at the highest executive level is a giant first step towards establish-
ing multi-discipline design excellence as a number one national priority.

Aboves |.M. Pei, architect, left, is
Chairman of the Presidential Awards
for Design Excellence. Industrial de-
signer George Nelson, right, is a
member of the judging panel.

Above: Colin Forbes, left, partner of
Pentogrom, Interiors magazine’s graphic
designers; and Leila Vignelli, members
of the judging panel.
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We have only two things to offer:
extremely high quality, and a design
concept that integrates both the tech-
nological and human reqgquirements
of the computerized office.

Representatives: Los Angeles (213) 387-1248 « San Francisco (415) 821 -2408«New York (212) 697-0226 « Chicago
(312) 645-0814- Dallas (214) 742-7854 « Washington (301) 251 -1292 « Kansas City (913) 888-3504 « Miami (305) 445-1442

Lista International Corporation, Contract Furniture Division, 2520

KrKill is a registered trademark of Knoll Inlernational, New York, NY; Herman Miller is a registered trademark of Herman Miller, Irrc., Zeeland. MI:



“Compare Lista’s design with Knoll:
Compare Lista’s concept with Her-
man Miller: Compare Lista’s quality
with Haworth'. Compare Lista’s reli-
ability with Steelcase'.”

Lista International

Lisla 7000 Terminal Series

A

Adaptable Office Systems® o Furniture, Filing and Storage

Mira Mar Avenue, Long Beach, California 90815 * (213) 498-2397

Haworth is a registered trademark of Haworth. Inc., Holland, MI; Steelcase is a registered trademark of Steelcase Inc., GrarKl RapkJs, MI.
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New modular-look ceiling
in tune with the times.

Checkmate
Acoustical tiles and panels.

Theres a visual energy to this new ACOUSTONE ceiling, a rolling,
rhythmic pattern thatanimates a room. Note how deep and sharply cut
the pattern. Thats because the modules are carved, not moulded, by an exclusive
process. Installed in the all-but-invisible USG*Profile Grid System
(shown above). Checkmate is the striking new way to soft pedal
sound. Companion pattern Chex comes in 2'x 2'size with 6'"squares and
12" X 12" with 4" squares. Call your U.S.G. Representative. Or write to
O A g O hex panel teals snugly inh Sound Control Products. 101 S. Wacker Dr.Chicago. IL 60606, Deptl1084B.

U.S.G, makes the most elegant ceilings affordable. ~ UNITED STATES QYPSUMII
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All-Steel’'s new Syntrax

Syntrax System System .
components
letsyou create accommodate
near-perfect harmony the need
between workers and for Growth

their electronic tools.

The Syntrax System
integratesthe electronic
and physical support
these tools require

in away that encourages
usersto getthe
mostoutofthem.

New heights of
ergonomic design

are achieved with a
unique integral track
with movable carriage
enabling the userto
position the CRT where
it can be used

most comfortably.

An Articulating Arm
allows individuals

to position the keyboard
to match their needs.

The Syntrax System

gives users a strong sense
they are in full command

of their electronictools,
Comfortable beveled edges
invitethetouch
astheygiveyoua

distinct new

design element.

For a closer look at the
Syntrax System and other
new All-Steel products to
help you create more
comfortable, efficient
workplaces, contact
All-Steel Inc.,

Aurora, IL 60507.

Phone 312/859-2600.



Designed by Gary vanderwWood and Davtd Weslendod

Between o rock ond o hard place.

What to do? Should you specify Forum 90
for the office because of its stunning
appearance, or because it is remarkably
comfortable? Happily, it's a rrvxit question;

circle 10

La-Z-Boy, 1275 Greenliek} Avenue, Monroe, Ml 48161

every chair in this complete line is both
attractive and a joy to sit in. There's one
nrvDre feature that makes it even easier to
go with Forum 90: the very agreeable
price. And yes. it's by La-Z-Boy,"
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READOUT

Getting on line with office automation developments. By Deborah Dietsch

GETTING
USER-
FRIENDLY
WITH THE
VENDORS

s discussed in last

month’s Readout,

computer-aided draft-
ing/design systems increasing-
ly are being customized by
users to meet the specific
demands of their projects. For
design firms without the fi-
nancial resources to program
their own software. Part Two
points out how user-friendly
and efficient CAD operation
can still be achieved through
integration of computers with
conventional work methods.

Reprographics Meet CAD
One architectural firm that
has combined CAD with re-
prographic techniques and a
data base management system
into their own unique network
is Swanke Hayden Connell
Architects (SHCA).

After developing overlay
(pinbar) drafting in the 1970s
to speed up the design and
production of laige interiors
projects, the firm began

Abovei Typical ColComp CAD
workstation at Swanko
Hayden Connell Architects
features alphanumeric and
grophics terminals, key-
board, joystick, digitizer
tablet and stylus, circle 205

Below: SHCA's CAD worksta-
tions are integrated Into
drofting areos (top). Detail
drawings are assembled us-
ing vacuum frame cut-and-
poste methods.

studying the possible integra-
tion of CAD with overlay and
manual drafting techniques.
“CAD is electronic pinbar
drafting,” asserts Bradley
Meade, Director of the firm's
Computer Services. ““There
are up to 2S6 layers available
on a typical CAD system, sim-
ilar to the separate mylar
sheets of overlay drafting.

In evaluating the CAD sys-
tems on the market, SHCA
demanded that its system em-
body three, essential capabili-
ties: color graphics worksta-
tions to distinguish layers;
printouts that could be com-
bined with pinbar drafting;
and a shared data base that
would assign alphanumeric
symbols to graphics functions

for facilities management.

Instead of opting for one
system to accomplish all these
tasks, the firm decided last
year to purchase a CAD sys-
tem (CalComp’s IGS 500)
with graphics functions con-
tained at each workstation,
and a centralized database
management system (Micro-
data) that would be linked to
both the firm’s CAD and word
processing systems. “Why tie
up a $75,000 CAD worksta-
tion to create reports and
inventories?” asks Meade.

To optimize design and pro-
duction, the firm maintains 4
shifts of operators at the work-
stations so that the system is
in constant use. Time-con-
suming drawings of details are
composed using a vacuum
frame to “‘paste” separate
drawings onto one sheet.

Since the initial installation
of three workstations in Janu-
ary 1983, SHCA's CAD net-
work has grown to nine work-
stations. Positioned next to
conventional drafting boards,
they are completely integrated
into the firm’s work environ-
ment, helping to demystify the

continued on page 14
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conttnued

new technology.

Meade estimates that design
and production on the system
takes one-tenth of the time of
conventional methods. He is
now looking to input the
firm’s past projects onto the
system using a document
scanner, and hopes to auto-
mate detail drawings using
lower cost ($8-12,000) CAD

systems.

Better Late Than Never
Not all large, profitable firms
have rushed to join the CAD
software development band-
wagon. Gensler and Asso-
ciates, for example, purchased
an Inieigraph system last Ck:-
lober. “We didn’t want to be
pioneers in this field because it
was loo important a decision,
maintains Arthur Gensler.
Adds Tony Mirante, Gensler's
Director of Computer Ser-
vices; “Vendors have gotten to
the point at which they’re
sophisticated enough to solve
designers’ problems. Why
build your own system?”

The firm waited to purchase
an off-the-shelf system at a
point it felt CAD had become
an affordable technology and

14 INTERIORS OCT 84

better suited for architectural
applications. This decision,
however, was not reached
overnight, but cautiously ap-
proached through several
stages of automating design
and production. Like Swanke
Hayden Connell, Gensler had
developed overlay drafting
techniques, had tried out CAD
service bureaus and had used
micros for data management,
word processing and furniture
inventory to acclimate design-
ers to automation.

In evaluating the state-of-

the-art, Mirante modelled his
CAD research on methods
used by the banking industry
in buying computers. After
narrowing down the field to
two companies, he presented
both vendors with a “bench-
mark,” a typical floor of an
interiors project in order to
evaluate how each system
would manipulate the same
graphic and non-graphic data.
“Don’t rely on demonstra-
tions alone,” he warns.
Inteigraph was chosen for
its flexibility, price, DEC/

Above: Plot from Gensler’s
Intergraph tyitem shows
layers of an Interiors prel-
ect: fumih>re layout, core
and column grids, circle 206

Left: CAD workstations In
Gensler's San Francisco
headquorters ore on occessl-
ble port of its office.

VAX processor, large vendor
programming and support
staffs, and above all, for its
procedural modelling system:
“Intergraph thinks like we
do.” concludes Gensler.
Currently, the firm has posi-
tioned six workstations in the
drafting areas of its San Fran-
cisco office, and four worksta-
tions into each of its New
York and Los Angeles offices.
Training started last February
on the system, which has
begun to be profitable in the
first five months of its use.
Gensler’s advice to potential
CAD users: since CAD time is
expensive (Gensler charges
clients for computer time as a
percentage of billable project
hours), a careful implementa-
tion strategy should be devel-

oped. Training time should be
coniwiued on page 16






continued

budgeted in advance (the first
three to six months are non-
income-producing), and capi-
tal projections should allow
for changing work loads and
project commitments over a
long period of time.

Ornament On-Line

But for designers already wary
of computers taking over both
their art and their jobs, a thor-
ough cost-benefit analysis may
further inhibit any inclination
to automate. Centerbrook

*_ I*
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(formerly Moore, Grover,
Harper), a medium-sized firm
located in Essex, Connecticut,
based its decision to buy com-
puters more on high-tech op-
timism than on bottom-line
pragmatism. The early plunge
into the unknown depths of
automation has revealed some
unforeseen benefits and draw-
backs, forcing the firm to re-
evaluate the role of machines
within both its office and the
profession itself

“I think most of the archi-
tects who get computers are
gadget-freaks. Anyone who
sits down to analyze the situa-

16 INTERIORS OCT 84

tion will probably find that
only under very special cir-
cumstances is CAD a produc-
tion bonanza,” comments
Partner William Grover. “Asa
highly design-oriented firm, |
think that we recognized that
we would not make a lot of
money with the first computer
that we bought. But we did
feel that it was going to be the
wave of the future and the
only way to assess its impact
was to try one out.I*
The firm bought its first

microcomputer in 1978 from
the Intelligent Systems Corpo-
ration for its low cost ($5,000)
and color graphics. Initially
used to keep track of tele-
phone billing to clients, appli-
cations for the system quickly
grew to encompass word pro-
cessing, accounting, house
specifications, video games
and a program written by the
firm for energy analysis in
devising efficient solar heating
systems. Even the design of
ornament found its way onto
the computer screen: software
called ORNAMAT was formu-
lated by Grover using a car-

toid (heart-shaped) equation.
The variety ofgarland-shaped
patterns that the program pro-
duces are used to create sten-
cils for decorating interiors.
From the success of these
applications, Centerbrook
bought a Summagraphics
CAD system in early 1982.
Says Grover “It was the best
buy at the lime, ($80,(KX)) and
can be serviced locally.” As an
early pioneer of the system,
the firm was given the chance
to help develop the vendor’s

architectural software.

A 2'/2-dimension system
with a single workstation, the
computer has been used pri-
marily for the production of
large, institutional projects
such as the Hood Museum at
Dartmouth College. “We al-
most never design two build-
ings that are remotely the
same, so we haven’t taken full
advantage of its repetitive
functions,” notes Richard
King, an architect who heads
up the firm's CAD operations.

However, he points out that
the system is ideal for quickly
accomplishing labor-intensive
tasks such as cross-hatching,
shading, accurate dimension-
ing and site analysis.

“l once said that in five
years, all traditional draftsmen
would be replaced. I’'m going

Below: Centorbrook’i
ORNAMAT loftwore is pro-
grammed to design gariand-
like, lacy patterns for interi-
or decoration.

MK

Le-

it LA T

back on that statement. The
novelty of CAD will eventual-
ly wear off and its graphics
may no longer impress the
client,” declares Grover. Like
many early CAD enthusiasts,
he recognizes that it costs as
much as a low-level employee.
And like any tool, its success-
ful manipulation is dependent
on the skills of its users. [
Rate this article, page 170.

Balow; Elevation of the
Hood Museum at Dartmouth
College designed on Sum-
mographics CAD. circle 207
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CHOF é%IWLVA*ﬂS TM Pending, CoopCf Industries, Inc.

CAN VERTICALS THIS SOFT,
THIS RICH, THIS COLORFUL,
POSSIBLY MEET TOUGH
COMMERCIAL REQUIREMENTS?

They can-if they're Kirsch Touch of Glass Vertical Vanes,™
* Flameproof-not just flame resistant.
« Nontoxic-no noxious fumes when exposed to flame.
« Stain resistant-with Scotchgard® fabric
protector for quick soil release.
« Highly fade resistant. Also resist mildew,
rot and abrasion.
 Acoustically sound-muffling.
* Fast installation.
» Easy mainterwnce.
* Exclusive Kirsch hardware-heavy-duty, dual-channel
and self-lubricating.

Plus:
» The soft, appealing look of knitted fabric.
* Colors recommended by the Color Marketing Group.

For samples and more information, call toll-free:

1-800-528-1407. Or write on your letterhead to:
Kirsch, Dept. U-1084, +H
Sturgis, Ml 49091.
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In hotels:
Carpets of Antrorf
perform with style.

When The Beverly Wilshire and The WalJdorf-
Astoria-as well as many of America’s other leading
hotels-“roll out the led carpet” that carpet is Du Print
ANTRON*

Only ANTRON nylon can bring your most exciting
designs to life in so many styles and colors and textures.
More than any other single carpet fiber.

Carpet of ANTRON has the staminato stand up to the
pounding of hundreds of thousands of feet And luggage
carts and laundry carts and serving carts. And still look
good

And in restaurant and bar areas, carpet of ANTRON
can take ahnost anything the staff-or guests-dish out

In short, carpet of DuPont ANTRON projects a look of
luxuiy, while providing the soil, stain and wear-resistance
that means lasting beauty with easy maintenance.

That's performance with style. And that's what makes
DuPont ANTRON the most specified commercial carpet
fiber in America.

For a See copy of our new Specification Guide, write
DuPont Carpet fibers, Rm. X-39830, Wilmington, DE
19898.

*Du Pont Rgisieted trademark. Du Rmi nukes fibers, not carpeu

DU PONT ANTRON.'
AMERICA’S MOST SPECIFIED
CARPET FIBER.

+16 USPWTSTM CF*
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PRODUCTS

BY ROBERT JANJOAN

CURRENT
CATALOGS

Informotion roundup on products ond
procedures available in print from
contract manufacturers. Circle the
appropriate number on the post-poid
Interiors Reader Service Cards.

Wire Management
Midland Ross Corporation has released a
12-page, two-color brochure describing

Accommodations for literature, maga-
zines, files and charts ina choice of spicy
colors Only one category of freshly con-
ceived arnl masterly executed essentials
forbusiness interiors Pick a Peter Pepper
Productand you'vepicked the ingredients
that set an office environment apart Irom
the garden variety Literature available
through Peter Pepper Products, 17929 S
SusanaBd , Compton. CA 90224 (2i3j
979-0815

Salt and Pepper

20 INTfRIOfiS OCT 84 circle M

and illustrating the features and beneiits
of the range of underfloor wire manage-
ment systems and components now avail-
able from the company's Electrical Prod-
ucts Division. The Mult-A-Cell and Mult-
A-Zone underfloor raceway systems, Con-
cealed Service, Poke-Thru, and specialty
floor boxes, plus the Steel City line of cast
and steel floor boxes and accessories are
displayed, circle 208

Lighting

North American Philips Lighting Corpo-
ration has published a six-page, full-color
brochure describing the PL Fluorescent
System. Energy-savings and installation
information are included, circle 210

Atelier International has published the
first separate, full-length, binder-style
lighting catalog in the contract industry.
Several new products are included. Full
photometric data, calculations and dia-
grams are provided, circle 211

Tivoli Industries has expanded its catalog
to 40 full-color pages. The company’s line
of low-voltage tight tubing is dramatically
presented in photographed installations,
circle 213

Keene Lighting Products’ full line is
detailed in a 149-page illustrated bro-
chure. The range of product offerings is
divided into four sections; Outdoor,
Indoor, Industrial and Medical Lighting.
Each product is graded as Proprietary,
Best, Better and Good with accompany-
ing descriptions of each product to make
selection easier, circle 212
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Oxford Chair Designed by Gerald K. Zilty

Designed by EmM De Piero Morgan Chair
Contemporary
Contract
Furniture
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DETAILS

THE PURITYOF A LINE,

THE REFINEMENT OF A SEAM,

THE RELIABILITY OF A DELIVERY;

DETAILS THAT DEFINE DESIGN AND SERVICE.

MAKING QUALITY OUR PRODUCT AND OUR PROCESS.

Esse Chair

Designed by Leonard Scolt



TO CLOSE THE SALE
OPEN THE DRAWER

When customers
open these drawers
this furniture literally
sells itself, The
drawers move with
the smoothness and
silence of a ride in
an ultra-expensive
luxury car. The
reason is the
Accuride*slides that
suspend the drawers.

Furniture buyers
physically experi-
ence a sudden and
irresistible impres-
sion of overall
quality. And it carries
through to the entire
piece of furniture,
regardless of price.

The effect is
exclusive. No other
slides (even those
that use a “copycat”
design) come even
close to the Accuride
fine movement. And
there's no way any
other slide ever will.

More than 10,000 Accuride custom
designs are now in use in fine furniture
and file drawers, computer keyboards,
disc drives, photocopiers, shipboard
electronic enclosures and microfilm
readers.

dSurprising™ the steel into
a precision movement
Ordinary slides are bent progressively
by roll-forming, much the same way
you crease a piece of pap>er with your
thumbnail. And, like paper, the metal
“wants” to return to its original shap>e,
causing tiny dimensional variations in
the slide raceway. That's why ordinary
slides just don’t move very smoothly.

The Accuride raceway is created
simultaneously along its entire length
in a fraction of a second. Immense
forces in a precision die form the close
tolerance ball raceways of extra-
ordinary straightness and parallelism,
and the fine Accuride movement that
has never been duplicated.

Accuride controls virtually
all elements in the
manufacturing process
Accuride buys only steel and com-
monly available

plating chemicals.

Everything else

(processes and

components) that

other slide manu-

facturers “job out"

are done in-house at

Accuride plants in

California, England.

West Germany and

Japan. The result is

unparalleled quality control.

Dozens of the world’s
largest and most demand-
ing companies put Accuride
to the test every year

Despite exhaustive vendor performance
analyses, value engineering studies and

quality audits, over
95% of all Accuride
customers choose
to place 100% of
their business with
Accuride year
after year.

The reasons
are simple:
excellent quality
control, on-time
deliveries, reason-
able lead times,
stable pricing, and
superb emergency

response.

Here's an
offer that
puts the
proof into
our own
ands
Prove to yourself
that Accuride slides
are supjerior to
every other slide In
the world. Just send
a request on your
company letterhead
describing your interest in slides and
Accuride will send you an actual slide.

The action is so smooth and precise,

some people call it an “executive
pacifier,” but its
purpose is to
demonstrate the
value of the
Accuride quality
and movement.

Write to Accuride,
12311 Shoemaker
Avenue, Santa Fe
Springs, CA 90670.
(213) 944-0921.

circle 17



PLUM JOBS

BY DEBORAH DCTSCH

MID-AMERICAN CITY
REBUILDS ITS DOWNTOWN

Kansas City seeks o resurgence of its central business
district with the construction of the AT&T tower, designed
by Howord Needles Tammen & BergendofF, and Hell-
muth, Obata & Kossabaum's Commerce Bank Building.

n the 1960s, urban renewal

was synonymous with ur-

ban destruction, as block
after block of buildings in
cities across the country were
tom down to make way for
faceless office complexes sur-
rounded by vacant plazas.
With cutbacks in government
spending for cities, many ur-
ban redevelopment plans nev-
er reached fruition, leaving
downtowns to decay with in-
activity and neglect.

The rise of private reinvest-
ment in downtown develop-
ment and the preservation
movement have placed urban
renewal under a new, contex-
tual guise. Historic structures
are now accepted as valuable
resources and more new con-
struction is being designed
with an eye to established
architectural character.

Examples of this new urban
revitalization strategy can be
found in the heart of Kansas
City, now undergoing a build-
ing boom (see Interiors, Nov.
1983, pages 112-117). Within
the heart of its business dis-
trict, the new AT&T tower
and Commerce Bank have
been designed with materials
sympathetic to existing struc-
tures and ground floor retail
spaces intended to encourage
street activity.

AT&T Tower

The 1.2 million-squarc-foot
AT&T headquarters, designed
by local architects, Howard
Needles Tammen & Bergen-

Right, above: Commerce
Bonk Building, designed by
HOK, will include barrel-
vaulted shopping orcode.

Right: Plan of downtown
Kansas City showing odjo-
cent sites of Commerce Bonk
(shoded, top) and AT&T tow-
er (shaded, I"ttom).

For right: Main street eleva-
tion of AT&T headquarters.

doff, will retain two historic
structures on its site: the 1908
Boley Clothing Co. and 1913
Harzfelds Building. Along
Main Street, the 6-story base
of the new tower will be subor-
dinated to the height of these
structures and will feature a
2-story loggia for access to
ground floor shops.

A 9-story parking structure
on the block adjacent to the
tower also will incorporate
two historic buildings. The
1925 Bonfils Building will be
renovated for retail use, and
the Art Deco Jenkins Music
company will contain services

for the parking garage.

The 38-slory lower wilJ be
entered through a five-story,
vaulted atrium that leads to a
six-story rotunda in the center
of the retail space. Its exterior
will be clad in green-tinted
glass with a central granite-
faced strip that rises to the
building’s pointed, stone top.

Construction of the project
has begun and will be com-
pleted in 1986.

Commerce Bank Building
On the block to the north of
the AT&T site, a 477,000-
square-foot high-rise is under
construction that embodies
the same design intentions as
its new neighbor. Linked to
the adjacent Commerce Trust
and Tower Buildings by a
pedestrian bridge, the Com-
merce Bank Building by Hell-
muih, Obata & Kassabaum
will offer a street level, skylit
arcade between Main and

Walnut Streets. An enclosed
walkway will extend to the
south to connect with the
AT&T complex.

The 19-story tower of the
Bank will be stepped back at
the corners. Like the AT&T
lower, it will end in a pointed
lop. The roof of the tower will
be clad in copper. The other
materials of the structure’s
exterior include polished gran-
ite at the base, rose-colored,
granite aggregate precast pan-
els covering the upper floors,
and bronze-tinted glass in the
windows. Marble flooring in
five colors will be laid in geo-
metric patterns to decorate the
lobby and arcades.

The typical office floor in
the Commerce Bank will be
laid out on an adaptable, five-
foot module. Access for com-
puter cabling will be provided
on every floor.

The building is expected to
be completed in 1986. [
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INDUSTRY EVENT

BY ROBERT JANJIGIAN

CHECKING OUT WHAT'S
NEW IN HOSPITALITY

The 69th annual International Hotel/Motel and Restau-
rant Show, scheduled for November 11-14 at the New
York Coliseum, will feature o full array of seminars and
events on the ins and outs of hospitality design.

here is ““no vacancy

when it comes to infor-

mation gathering at this
year's International Hotel/
Motel and Restaurant Show to
be held November 11-14. Four
days filled with seminars, so-
cial events, demonstrations
and product viewing await the
50,000 expected attendees. All
four floors of the New York
Coliseum will be filled with
product displays of the over
640 participating exhibitors.

Above: Columnist Art Buch-
wald will deliver the key-
note address.

Left: Designer Corol Tobin
will discuss interior design’s
relation to economic success.

Of special interest is the
op>ening luncheon program at
the Waldorf-Astoria Hotel.
Author, newspaper columnist
and political satirist Art Duch-
wald will deliver the keynote
address and the announce-
ment of the winners of the
American Hotel and Motel
Association’s annual Gold
Key Awards for Excellence in
Interior Design will be made.
Drawings and photo”phs of
the hnalist entries will be on
display during the show at the
Designs for the '80s Galleries
on the fourth floor of the New
York Coliseum.

For a full information pack-
et and registration materials
for the show, contact show
management directly. Tele-
phone: (212) 686-6070. ]
Rate this article, page 170.

HOTEL/MOTEL/RESTAURANT SHOW PROGRAM OF EVENTS

Sunday, November 11

10:00 a.m.-2:00 p.m.: Exhibits
open to dealers, distributors,
wholesalers, architects, consul-
tants, food brokers, interior
designers, manufacturers’ rep-
resentatives and press.
2:00-6:00 p.m.: Exhibits open
to the entire trade.

Monday, November 12

10:00 a.m.-6:00 p.m.: Exhibits
open to entire trade.

10:00 a.m.: Official opening
and ribbon cutting.
10:30-11:00 a.m.: American
Hotel and Motel Association
Commissioned Calendar Art
exhibit opens. Fourth Floor.
10:30 a.m.-5:1S p.m.: Ongoing
culinary demonstrations.
Demonstration Kitchen.
10:30-11:45 a.m,: “Getting the
Most for Your Marketing Dol-
lar.” Moderator Peter Walts,
CHA. Presenter: William
Witcher.

10:30-11:45 a.m.: “Are You in
Control?” Presenters; Antho-
ny Conneely and Andrew
Schwarz.

12:00 noon: Opening Lun-
cheon. Keynote address by Art
Buchwald, political columnist.
Presentation of the fourth an-
nual Gold Key Awards for
Excellence in Interior Design,
Grand Ballroom, Waldorf As-

loria Hotel. Complimentary
buses to and from the hotel.
2:15-3:30 p.m.: “How to Op-
erate in the United States.”
Moderator: Mark Haukohl,
CHA. Panelists; Rocco Forte,
Paul Shceline, Isadore Sharp.
Robert Bums.

2:30-3:45 p.m.: “The Impor-
tance, Uses and Development
of Localize Lodging Industry
Data and Trends.” Presenters:
Dr. Joseph Cioch, CHA; Dr.
Lee Krucl, CHA.

3:00 p.m.: “Can the Personal
Computer Make it as an Inte-
grated Restaurant System?”
Presenter: Jack Morgan.
3:45-5:00 p.m.: “International
Idea Exchange.” Moderator
Fergus McKeever.

4:00-5:15 p.m.: “Hotel Valua-
tion.” Presenter: Stephen
Rushmore, CRE.

4:00-5:15 p.m,: “Effective Em-
ployee Evaluation and Its Im-
pact on Employee Perform-
ance.” Presenters: H.A. Di-
vine, Albert Bartlett.

Tuesday, November 13

10:00 a.m.-6:00 p.m.: Exhibits
open to the entire trade.

10:30 a.m.-5:15 p.m.: Ongoing
culinary demonstrations.
Demonstration Kitchen.
10:30-11:45 a.m.: “Improving
Feasibility Reports.” Modera-

tor Robert A. Riedel, CHA.
Panelists: John Diamond.
Douglas C. Lance, Jr., Kirby
Payne, John Lesure and Alan
Ostroff.

10:30-11:45 a.m.: “Marketing
Technology in the Hospitality
Industry.” Presenters: Dr.
Frances Demoy, George Alley,
Rochester Institute of Tech-
nology.

11:00 a.m.-12:15 p.m.:
“Changing Trends in Food
Service Operations.” Pre-
senter Michael Hurst.
1:30-3:00 p.m.: ““Reducing
Maintenance Costs for Hotel/
Motel Operations.” Pre-
senters: Jerry Kimbrough,
Jack Combs. Texian Inn.
2:00-3:30 p.m.; “Creating the
Right Environment at the
Right Price.” Presenter: Carol
Tobin, Tobin Design.
2:00-3:15 p.m.; “Management
of Enei®y in Food Services.”
Moderator: John Kelly,
CEOE. Presenter: Dr. Michael
Redlin, Cornell Univ.
2:15-3:45 p.m.: “63 Great
Ideas to Increase Profit and
Performance.” Moderator:
Toni Chance. Panelists: John
Avella, Howard Johnson
Company; Martin Harder,
The Sheraton Corporation;
Nicholas Hadgis, Widener
University; Mel Sandler, Uni-

versity of New Hampshire.

2:30-3:45 p.m.: ““Managing
Service Effectively.” Modera-
tor: Fred Weiland, CHA,
CFBE. Panelists: Rudy Maz-
zonelli. Resorts International:
Gary Budge. Sheraton Wash-
ington Hotel; Joseph Gardi-
ner, Hilton Hotels; Rod Ston-
er, The Greenbriar Hotel.

3:45-5:00 p.m.: “What are

Useful Amenities?” Modera-
tor Drew Anthon. Inn Man-
agement Services. Panelists:

Larry Walker, The Sheraton
Corporation, James Nelms.
Quality Inns.

3:45-5:00 p.m.: “How to As-
sess Your Property’s Competi-
tive Edge.” Presenter: Julia
Crystler.

7:30 p.m.-Midnight: Interna-
tional Hospitality Ball. Shera-
ton Centre. Formal Attire.

Wednesday, November 14
10:00 a.m.-4:00 p.m. Exhibits
open to the entire trade.

10:30 a.m.—3:30 p.m.: Ongo-
ing culinary demonstrations.
Demonstration Kitchen.
10:30-11:45 a.m.: “Interview-
ing Techniques that Work.”
Presenter John Daschler, AH
& MA.

10:30-11:45 a.m.: ““Driving
While Impaired.” Presenter
Van Heffner, consultant.

contifxjed on page 36
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BY JAMES L. NUCKCXiS, IAID

LIGHTING: NEW INSIGHT ON
GETTING IT RIGHT

The Illuminating Engineering Society annuo! conference
produced some in-depth seminars devoted to bringing
lighting designers up to date with new techniques. Here
is a review of the most significant papers.

t the annual confer-

ence of the Iluminat-

ing Engineering Socie-
ty (IES) in St. Louis, many
presentations offered exciting
glimpses of the lighting tech-
nologies that may be with us
in a few years, *me will be
printed in full in the Society’s
journal. Lighting Design and
Application. A fraction of the
papers, those of greatest inter-
est to interior planners, are
summarized here.

Task Lighting in the Open
Office: A Visual Comfort Per-
spective. By Craig A. Berneck-
er (Instructor) and Robert G.
Davis (Graduate Assistant) in
the Architectural Engineering
Department at The Pennsylva-
nia State University with
Michael P. Webster (Manager,
Product Research) and Joseph
P. Webster (Research Engi-
neer) at Steelcase, Inc.

Studies in which workers
were asked to evaluate lighting
from a variety of four-foot-
long fluorescent task lights
mounted before them at the
front edge ofan overhead stor-
age compartment, within a
typical workstation produced
some interesting results. The
station was finished with the
surface treatment most select-
ed by workers. In summary:
“Perceptions of the visual
comfort in this particular task
lighting situation (arc) much
more dependent on the light-
ing of (surrounding) surfaces
than the lighting of the task.
There were no differences on
visual performance ratings,
while there were on visual
comfort ratings. Uniformity
plays the most significant role
in these ratings and that great-
er uniformity is better in this
situation.” In conclusion:
“Any lighting system that pro-
vides uniformity in the work-
station without excessive glare
and affecting the perform-
ance ofthe task is a good one.”
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Quantifying Reactions of Visu-
al Display Operators to Indi-
rect Lighting. By L. O. Harvey
(Department of Psychology)
and D.L. DilLaura (Depart-
ment ofCivil and Architectural
Engineering) ofthe University
of Colorado at Boulder with
R. G. Mistrick (Lighting Tech-
nologies) and P. Nagi (Peerless
Electric Co.).
vDU’s—(Visual Display
Units) yet another term for the
CRT (Cathode Ray Tube) or
vDT (Visual Display Termi-
nal)—have significantly
changed the nature of office
work. This paper stressed “the
strength with which vdu’s
invoke the luminous environ-
ment’s characteristics. Their
primarily vertical, specular,
self-luminous display screens
interact with luminaire and
room surface luminances in a
manner that conventional,
primarily horizontal, diffuse
paper reading and writing
tasks do not.” Secondly, “The
VDU is a task that is performed
in addition to conventional
tasks, and these tasks are
required to be performed si-
multaneously, in close prox-
imity to one another, with
each having equal impor-
tance.” And lastly, “The de-
sired illumination condition
for the two tasks is usually
different, if not contradictory
and the simultaneous satisfac-
tion of both requires carefully
achieved compromises.”
What form of room illumina-
tion is best, in view of these
conflicting conditions? In re-
sponse, three room lighting
layouts were tested, using ar-
rays of the following lumi-
naires; three-lamp, fluores-
cent. recessed, direct down
lights using 12-cell, large-para-
bolic louvers; and one- or two-
lamp, fluorescent, pendant, in-
direct custom-length lumi-
naires (light fixtures) with
curved lenses forming the up-
per half of their housing’s

cross section. According to the
study, “the indirect lighting
systems were judged superior
to the parabolic (direct light-
ing) system,” particularly in
terms of the type of light fix-
ture (the aesthetic quality of
individual units), glare from
the luminaires, glare from sur-
faces, and the computer screen
(contrast; glare; how well it
can be seen).

An IHluminance Survey and
Analysis of Partitioned
Spaces. By John F. Briggs.
AlcPhilhen/Omega Lighting
Division ofEmerson Electric.

The popularity of parti-
tioned open-plan offices cre-
ates a serious lighting design
problem. While it is now easy
to predict the amount of light
available in an empty office,
lighting levels, inside of*parti-
tioned spaces’ have been vir-
tually an unknown quantity. A
significant warning to Interior
planners! A system whereby
computer generated illumina-
tion patterns arc simulated
onto a plane closing offthe top
of a partitioned workstation
may be one way to obtain
more information, factors can
then be used to adjust this
data for the normal work
plane 2.S' above the finished
floor, taking into account the
light modifications of the en-
closing partitions.

The Application of Computer
Graphics in Lighting Design.
By Eaomi Johnson Miller and
Peter Y. Nagi of the Peerless
Lighting Company, and inde-
pendent computer graphics
consultant David D. Miller.
Most existing computer-
generated programs for light-
ing analysis develop intensity
data for numerical evaluation,
although some of the more
interesting formats enhance
the numbers with graphics (sec
InteriorSy December 1983).
The traditional alternatives
use models and renderings to
provide a fuller and more real-
istic picture of proposed light-
ing effects. However, this
study shows that these alterna-
tives arc not always appro-
priate “because the labor costs
involved may be prohibitive,
and there may not be time to
produce them.” Perhaps

skilled graphic programs,
based on predictive photome-
tries, can create pictures that
convey both numerical and
other illustrative information
accurately, quickly and with
remarkable realism. Several
rooms were illustrated with
variable lighting conditions,
and then these computer stud-
ies were compared with photo-
graphs of the acutal installa-
tions. A number of problems
were explored, including full-
range shading, infinite color
mixtures, and psychological
impressions of brightness, in
addition to the exaggerations
caused by computer programs,
visual experiences and the
photographic process.

Once these problems are
resolved, there may be several
ways . to emplo¥_ comolou_ter
graphics as a lifting design
tool. In the initial design
stages, planners can compare
generic luminaire types, e.g.,
the merits of up- or down-
light. or a combination of the
two. These programs may also
help designers visualize the
occurrence of shadow pat-
terns. the location of bright
spots, etc. Users will be able to
compare competing products,
revise mounting heights or
layouts (after seeing where
scallops appear on walls, for
example), and study compara-
tive aiming angles. Computer
graphics can enable designers
to look at three-dimensional
renderings and evaluate the
aesthetics of lighting products
for shape, scale or color. These
programs will be invaluable in
“presenting the final lighting
designs to architects, engi-
neers, owners and users.”

An Evaluation of Computer
Graphic Images of the Lighted
Environment. By Robert G.
Davis (Graduate Assistant)
and Craig A. Bernecker (In-
structor). both in the Architec-
tural Engineering department
at The Pennsylvania State
University.

This presentation provided
an interesting footnote to “Ai>-
plications of Computer
Graphics.” Once a full-blown
computer-generated picture of
an illuminated space has been
developed, will observers have

continued on page 30



FLEXIBLE

WALLCOVERING

Natkx”al Products lets you explore the
freedom of your cortcepts, Unbounded
by the restrictions of conventional
wallcoverings or surface shapes.

Create the image you desire with a vari-
ety of colors and patterns. The possi-
bilities are limitless. It's distirK:tr\«. It's
elegant. It's genuine mirror.

For more information regarding our
Flexible Mirror Wallcoverings or custom-
crafted Tambour Wallcoverings, call or
write:
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ambiance”™" is a new and com-
pletely unigue lighting control system.

ambiance”™ is unmatched by any
other system for operating ease, cost
efficiency and reliability. You literally
select the "ambiance" of a room with
the touch of a button.

ambiance”” systems begin to pay
for themselves immediately, by sav-
ing maintenance, installation, energy,
lamp and air conditioning costs.

ombiance'~uses a dual-function
digital control module to establish
lighting levels for six lighting chan-
nels. Each combination Is then stored
and recalled with the same push-
button control. Up to six of these
combinations can be stored.
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ambiance”** provides control for
virtually any lighting situation, includ-
ing multiple-room, partitioned
applications.

Write or coll <0(
our tree literoture

KIt*gl Bro».
32-32 48th Ave
Long Island City
New York 11101
212/786-7474
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impressions that are similar to
the real space? Results of one
experiment show “that these
(computer) models do indeed
have great potential for allow-
ing the designer to predict the
effect his or her design will
have on people's impressions
of the visual environment,
specifically with regard to the
impressions of spaciousness,
visual clarity, behavior setting
and preference.

Practical Consequences of Us-
ing Relative Visual Perform-
ance to Analyze Lighting Sys-
tems. By J. E. Scott and L. A.
Whitehead.

Many professionals are
aware of the raw lighting eval-
uations offered by simple foot-
candle measurements. In a
1970 attempt at sophistica-
tion, the IBS adopted Equiva-
lent Sphere Hlumination (esi
which, until recently, “has
been the only quantity pro-
ported to assess the visibility
produced by a lighting system.
Recent work by M. S. Rea at
the National Research Council
in Canada olTers an interesting
and seemingly robust model of
visual performance under real-
istic conditions like those
found in commercial office
spaces.” Rea’s work, summar-
ized as “relative visual per-
formance” (e offers an “al-
ternative” to esi in that, “it
predicts visual performance in
terms of speed and accuracy
with which the task is per-
formed.” Computer tech-
niques are applied “to demon-
strate the consequences” of
using this new model. Togeth-
er with other testing proce-
dures, a comparison of esi and
RVP under several common
interior lighting conditions
was achieved. “Results show
that the speed and accuracy
aspects of visual performance
are almost always satisfactory
in commercial interiors. Al-
though rve is still in the devel-
opmental stages, this prelimi-
nary survey of the calculation
of RVP values in a variety of
realistic commercial interiors
indicates that the emphasis
placed on reduction of task
contrast due to veiling reflec-
tions may, in many cases, be
unwarranted. Similarly, the
assumption that higher illumi-

nance levels. . . have a strong
influence on visual perform-
ance is also unwarranted.

Distribution of Light with
Prism Light Guide. By David
G. Kambich and Martin M.
McCloskey, both of Lighting
Technologies.

To be desirable in most
indoor applications, this pre-
sentation suggested that very
intense light sources (such as
metal halide) should be dis-
tributed evenly. “This can be
accomplished by indirect illu-
mination, where most of the
light is diffusely bounced off
the ceiling, or by light piping,
where the light is guided away
from the lamp.” The prism
light guide, a product invented
in 1981, is a pipe formed from
clear acrylic, with walls having
precise prism-shaped outer
facets which are efficient inter-
nal reflection mirrors. Glass
“windows” seal the pipe from
dirt; they are coated to reflect
back the light reaching the
tube's far end. Light escaping
from either side or top of the
tube is also reflected back into
the guide. Light escaping from
the guide’s bottom surface,
through a translucent lens, is
directed in a useful manner to
seeing tasks located below the
tube. It has been established
that light from small, intense,
highly-efficient sources can be
distributed over 16' lengths of
prism light guide with efficien-
cies of 50 percent. “The sys-
tem studied produces light
which is well suited for general
illumination purposes and of-
fers the practical advantage of
having the electric light
sources remote from the illu-
minated area.” "

A bound edition of most subjects,
containing over 1,000 pages, is
available from IBS Headquarters,
345 East 47th Street. N. K, N.Y.

Addenda-. The Pan Pacific lighting
Exposition m Son Francisco this month
(reported in Interiors, September
1984) IS not co-sponsored by the
iMD. It is bemg organized by the fS,
AiA, €0. and Aso. for more informa-
tion aExxjt the exposition, please cerf
(415)621-7345.



24 Ounces of Prevention®
JSJ Megatrend CG "'Carpet.

Anti-microbial. Anti-static. Stays odorless and fresh.

Here is the one new medical carpet that embxiies both
microbe and static control, J6¢cJ Megatrend CG.
Anti-microbial. J&J Megatrend CG permanently and
elFectively resists bacteria. This germ resistance is built into
the carpet fiber and will not \\ear off. The carpet also resists
fiingus, mold and mildew so it stays odor free as well.
Anti-static. Megatrend also gives you the mc”t effective
static control available today, maintaining less than lkv.
This makes it an ideal choice wherever static-sensitive
medical equipment is used. Static control is essential to the
accuracy ofyour electronic equipment and your computers.
Clean, Fresh Look. J&J Megatrend colors are

solution dyed which means they are 5 times as color-fast as
conventionally dyed carpet. And Megatrend can be pro-
duced in virtually any size dye lot, eliminating the problem
ofside and end matching. Megatrend carpets maintain their

brilliance through repeated cleanings — even with harsh
.solvents. And they hav'e extraordinary soil hiding properties.
The One Carpet. kSt Megatrend CG is the one carpet
that can be used throughout a medical facility: waiting
rooms, patient rooms, halls, operating rooms, rooms \\ith
electronic diagrk>sdc equipment, computer rooms.
Megatrend CG is available in broadloom as well as carpet
modules in 16 modern medical facilities colors. Get all the
details on this remarkable new medical carpet from your
j&J representative.

J&J Industries, Inc.

CONTRACT CARPET MANUFACTURERS

P. 0. BOX 1287, J&J DRIVE. DALTON. GA W720.404/278-44M

circle 70
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WHEN IT COMES TO LIGHT, WE ARE PROUD TO ANNOUNCE OUR NEW LIGHTING DIVISION. WE

WEMRE HEAVYWEIGHTS. SCULPT UGHT UKE WE BUILD FURNITURE. WITH THE SAME RESPEa AND

ATTENTION TO DETAIL, INNOVATIVE DESIGN, AND OLD-FASHIONED CRAFTSMANSHIP THAT HAVE MADE

OUR COLLECTIONS FAMOUS FOR YEARS. AU OUR DESIGNS ARE UL USTED, OR COMPOSED OF UL USTED

COMPONENTS. OUR SELECTION IS LARGE. OUR PRICES ARE COMPETITIVE. SO NEXT TIME YOU NEED

A RESOURCEFUL LIGHTING RESOURCE, WE HOPE YOU'LL WORK WITH US THROUGH OUR CAREFULLY

SELECTED DEALERS. ATEUER INTERNATIONAL: CONTRACT FURNITURE, RESIDENTIAL FURNITURE AND

LIGHTING. NOW ORGANIZED IN THREE DIVISIONS TO BRING YOU WORKS OF ART THAT WORK#

aiENT
«SIGN(R

UGHTING

CONWCT

SHOWROOMS
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DUeAI KANK. ITD.

SIVKIN WHISMAN

QUARTO, DFStGNED

BY A ANDT SCARM FOi FIOS
ATELIER INTERNATIONAL, LTD.
595 MADISON AVENUE,
NEWYOK.NY 10022

(212) t4* 0400

CHICAGO, LOS ANGELES,

DALLAS. WASHINGTON. D.C






You'll look forward to our backs.

#4387

At Sitting Pretty* we look at chairs from both sides—then design them so your customers
will be Sitting Pretty* from front to back.
The results are a complete line of fully-designed chairs that are truly attractive
any way you view them, and ruggedly constructed to last.
Ideal for hotels, motels, restaurants—every commercial setting.
Remember, at Sitting Pretty,® beauty doesn't take a back seat. It goes on our seat backs.
For a better look, write for our free Contract Catalog and the name of our local representative.

’ |
| 1
#4205 #5016 #5010 » #5042 #4380 #43l2 #5068'
- - - | |
POMT S I tt I n rett I V Iff Sdling Pretty*  a regisiered irademark
of Lewitles PufiXure EtXerpnses Inc
Lewittes Furniture Enterprises, Irx:... International Contract Division. 171 Madison Avenue. New 'ibrk, NY 10016 (212) 684-2255. Telex 429104

See us at the International Hotel Show, New York Coliseum, November 11>14, Space 2024

circle 22
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continued

Everybody needs a Here.
A nest, a niche,

a room of ones own.
A space with enough

of its own character
to accept yours.
A comer that belongs to you
as much as you belong to it.

%

mty”|
LN :
w7 tr. r-'

v
o
Somewhere you know
that knows you;
a homeroom at school,
a familiar street, a ship in port.
Anywhere that welcomes
you back when
there is no one there to say it.
A sense of place, solid enough

for light to break against.

u herman miller

. | Limi. Michi~tan U I'>;

continued on page 37 circle 23



Shelving. It should be as classic in design as the venerable

symbol of foodservice, the chef's hat. M ET R O
That's why ERECTA SHELF® and SUPER ERECTA SHELF®

wire shelving from InterMetro offer a timeless and elemental

concept you can live with year after year.
To make sure you’re purchasing a true masterpiece, look for

the unique “Snake Design" on each and every wire shelf. It's

your assurance of a quality METRO product. InterMetro Whellfief.y%UNSlE_T_éh(i)S tra?.emark’
Industries Corporation, Wilkes-Barre, PA 18705. youliiin quality.

circle 34
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continued

The meaning of a window
Is to bring the outside
inside
(while letting someone
on the inside out).
Light and air are clay
from which
we sculpt the spaces
to be ourselves in.

To look out
Is to have an outlook,

a point of view
dependent on a view
When the light is fresh
and the world
ready to be opened,
the minds eye
wants rcxmi to range.

u herman miller

continued on page 39 circle 23



NowBigelowHas
Executive Material For IBe Corporate QR®.

Carpets of Herculon Nouvelle™
Herculon Nouvelle s (feecontract car-
pet fiber that's truly qualified to per-
form CO every floor of your corporate
facility—from the lobby to the execu-
tive suite. With beautiful results.

Because carpets of Herculon
Nouvelle give you the ultimate blend
of beauty and on-the-floor perform
anoe. With awidevariety of new.

contemporary styles and textures
thatare ready to accept thedesign
challenge of any and every office
space application, And withaproven
record oi durability in resisting the
everydayspills, spots and wear of the
corporategrind. Foryearstocome,
So before you putjustanything
towork onthe floor of your
office, take alookat our
executive material.
And give your business
a better footing with
Herculon Nouvelle.

The Contract Fiber.

HERCULES

MW i kMcomhBrn\W Kiud
Nkwcme*. CiA UNri
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What we cherish most
are not givens but chosens.
As in a garden,
where surprises grow
because you planted changes.
But every change
becomes a change of place,
and where you are
may matter less
than that you choose
to be there.
In control.
A sense of choice.
another part of the garden.



Virtlitwv |

Any environment is wrong
iIf you feel stuck in it.
No one anywhere wants to be nowhere.
Or closed in.
A sense of choice,
a sense of place,
a sense of light and openness.
These are qualities we always look for
in the places where we live.
And now can find
In the spaces where we work,
bor people who have been asking
about the office of the future,
we have the answer.

Ethospace interiors from

u herman miller

circle 33






BROWN JORDAN

Brown Jordan Rattan. Strong in character, strong in construction.

Treillage.The beauty of an original design. Handcrafted of pole rattan
in the Orient to Brown Jordan Rattan's demanding specifications for commercial and residential use.
Comfortable cushions rest on high-quality upholstered decking.

Write ror6B-page, full color catalog. Brown Jordan RB(tar>, Dept. RZ642, PO. Box 5688, EI Monte. California 91734.
Showrooms; New York City » Chicago * Los Angeles ¢ San Francisco - Dallas 1 Miami « Washington O.C. - Atlanta 1 Seattle 1 High Point

circle 26
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COLORCORE.

THE ONLY SURFACING MATERIAL THAT CAN
KEEP UPWITH YOUR IMAGINATION.

Strata Designer: Brian Faucheux, 19&3

Faucheux” table is yet another example of how an exciting product like COLORCORE*
brand surfacing material can spark a designer’s imagination. The use of “torn” and routed
surfaces of Rose Ash and White COLORCORE create a table and tablecloth that are a tour de
force of Ingenuity. To produce the contoured, cloth-like appearance, Faucheux “ripped” the
edges of each layer of COLORCORE to create textured transitions from one strata to the next.

Because COLORCORE is solid color all the way through, it” vastly superior in
durability and versatility to almost any other surfacing material. It performs exceptionally
well in areas where high abrasion resistance and wear are important. What's more, it's
available Inall 72 colorsof THE COLOR GRID'system and the new COLORTRENDS " collection.

Because of COLORCORE, architects and desigr>ers are now able to take even more
exciting approaches to reception areas, office furniture, store fixtures, architecturai
applications and other installations as can be seen in new works by such people as Brian
Faucheux, Frank O. Gehry, Emilio Ambasz and Giancarlo Piretti.

For more information contact Formica Corporation, Dept. 9,114 Mayfield Avenue,
Edison, NJ 08837, (201) 831-4231. For free COLORCORE samples.

call toll-free: 1-800-543-8201. Ask for Operator #207. CO I 0O rCO re*
In Ohio, call: 1-800-582-1396. sudscn;l:(an;gtR%rgl\ll
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the color of

Nothing. This carpet is made of fiber that keeps
its color so well for so long, not even the harshest cleaning
detergents can cause it to fade. It is Solution Dyed, which
means the color is added to the fiber as the fiber is being
made, locking in the color.

The fiber is called Zeftron 500® ZX nylon and it's
made by Badische.

Zeftron 500 ZX nylon is unlike any other nylon fiber.
Solution Dyeing gives you 38 pure, clean, contemporary
colors. Heathers are softer, prettier. And Zeftron 500 ZX
nylon also repels stains, defuses static electricity, and
protects against harmful bacteria It does all these things
year after year, cleaning after cleaning, because they’re



bleach did to
thiscalpet

all engineered right into the fiber. As for
cleaning, Zeftron 500 ZX nylon is acinchto pT
clean, thanks to its five-sided shape which N
releases soil easily. And it hides soil excep-
tionally well The reason? A six-hole cross section that
deflects all hght passing through the fiber, making soil
virtually invisible.

The nexttimeyou're specifying
Zeftron 500 ZX nylon. The commercial fiber that
has more to offer than meets the eye.

Specify Zeftron SOOZX IT~Oon.
Natjustthe ri“™~tcolor,the rig™tcarpet.

Zeftron 500* is a registered trademark owned by the Badischc Corpwatioa.
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tions for which the fiber and yams were engineered. Once a carpet has been
certified, that carpet will live up to whats expected of it in its traffic
classification. Ifit didn”t it wouldn’t wear the Badische name.

BASF

Baidische

Notjustthe rightcolor,the right carpet.

circle 28
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The technology to build you a better contract carpet. A

Our major business is carpet fibers and yams for contract carpeting. So we 12
direct most ofour research and development resources, aswell as many ofthose tf 1
ofour $16 billion international parent company, BASIJ into new technology to .
create better and more beautiful contract carpeting.

One number to put over 40 carpet mills within eagr reach.

Dial (804) 887-6573, get the name ofthe Badische consultant nearest you
and then see how easy carpet selection can be. von will receive the Badische ?
Contract Carpet Guide which illustrates carpets, by traffic classification, from 1%
over 40 mills; help in finding the carpet engineered for your specific needs; | \'/
help in making up carpet samples; help in writing up your carpet specifica- 'ns
tion; and yam pom chains for color selection. All for free. ik
Anendurance testto ensure yotu" carpetwill endure.

Because no one wants conmlaints after the carpet is down, it must first be i
Badische Performance Certified. This means your carpet has undergone a A
series of rigorous tests that ensure it has been manufactured to the specifica- :

A AN

< H||4. a4 |
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Simply elegant

Created from unbleached canvasand a superbly crafted
wooden frame. Zip Jac/ds Market Umbrella™ is turning
a European tradition into an /American dassia

Practical as it is beautiful, it featuresa new ‘iiftcord system'’
(pat. pend.) for easy opening; a removable cover for
basic maintenance; and a pole designed to fit standard
tables. The cover is 10 oz., water-repelled, mildew re-
sistant boat canvas and the frame is made of oak, ash.
arrd maple. Shown above is the 9 ft diameter, Market
Round; also available isthe 11 ft. Market Round.

Square umbrellas and other sizes can be custom made.
Please call for a quotation.

TTre Market Umbrella™ is at home inside or outdoors and
isequally appropriate for residential or commerci” use.

circle 29 The Market Umbrellaly

CUSTOMCRAFTEDev
ZIPJACK
CUSTOM
UMBRELLA

aPJOCKIfCUSINCS ITDVIMIERS.NV 10TtM 914421SO00

SEE US ATBOOTH NO. 2301 AT IHM/R SHOW.

e <»4 »>JACKNDUSTKES
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cootinued

Above: The Ora chair, de-

signed by architect David Es-
trekh, Is made of solid ma-

ple. The Pace Collection.
circle 228

Above: The Tamaro choir.
designed by Novos, features
beechwood construction, o
fully-upholstered bock and

a number of custom finishes.
Beylerion. circle 226

Below: Imported from lItaly,
this hond-corved wood side
choir is finished in block loc-
quer. International Designer
Imports, circle 227

Left: The *'Poper Clip" chair.
from Shafer internotional, is
mode of lacquered wood. A
choice of upholstery fabric
or COM is offered, circle 229



c == O ONOO

-
o

SAN B8N O

— NS m—— OOAN_- ONE =305 T AN O< OSNOE BUT/N NIBVOS

DesignTex
fabrics.

More than

meets
the eye.

DesigniM
IDxilDginiTex

DesignTfes”

Du PMit
TEFLON
P
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PEOPLE AND

BY MAEVE SIAVIN

MOVES THAT
MAKE NEWS

New Marketing Director
Structural
Stoneware Inc.
has announced
the appoint-
ment of Rex-
ford R. Burton
as Director of
Marketing,
Burton with overall re-
sponsibility for marketing,
sales and advertising. The
company’s corporate head-
quarters is in Minerva, OH.
Burton will be located at a new
marketing office in Orlando.

EPR Appointment

Mark E. Heatley has been
named Director of Marketing
at the San Francisco office of
Environmental Planning &
Research, Inc. EPR is the inte-
rior architecture division of
CRS Sirrine, Inc., and has
eight offices nationwide.

50 [NTERIORS CXIT 84
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Stem Appointment
Professor Robert A.IM. Stern,
architect, teacher and scholar,
has been named the hrst direc-
tor of Columbia University’'s
Temple Hoyne Buell Center
for the Study of American
Architecture. The Buell Center
was established with a giB of
S5 million from architect-
developer Temple Hoyne
Buell of Denver.

ASID/Peoce Corps
liaison

The American Society of Inte-
rior Designers in association
with the Peace Corps will be
involved in a program to
assist artisan groups in the
Caribbean Basin region to find
new channels of distribution
for products in U.S. markets.
The first target country is the
Dominican Republic and the
first two volunteers are; Diana
Bejarano, Associate Member
ASID, Pemberville, OH., and
John Post, Alexandria, MN.
After a general orientation
course in Miami, they will
receive 12 weeks intensive

training at the Peace Corps
Training Center outside Santo
Domingo. Jamaica is targeted
for assistance in January 1985.
The program has received offi-
cial commendation from the
White House.

Rosen Announcement
Irving M. Rosen has formed a
national organization, |.M.
Rosen & Company Inc. A
founder of Pace, Rosen has
sold his 50 percent ownership.
The new company will market
furniture, fabrics and lighting
for the contract market with
some residential products. A
temporary showroom in Man-
hattan will be superseded by
space in IDCNY.

Rloke Lucos Swonson
Network 90*

The Chicago based contract
furnishing company Network

90* has appointed Duane Lu-

circle 32

cas. President; Todd Rieke,
Vice President Sales; and Rob-
ert Saarinen Swanson, Jr.,
Vice President Operations.
The company will represent
Arkitektura, manufacturers of
the Cliel Saarinen furniture
reproduction series. Swanson
is Saarinen’s great-grandson.

China Seas Appointment
Susan S. Blum
has been
named Execu-
live Vice Presi-
dent of China
Seas. She

J\ joined the com-
N pany in 1979,

Blum and will contin-

ue to oversee design and

licensing activities. Blum is a

contributor to Batik: Fabled

Cloth ofJava authored by Inge

McCabe Elliott, founder and

President of China Seas. The

book was published in Sep-

tember in conjunction with an
exhibit of Javanese batik or-
ganized by The Textile Muse-

um. Washington, D.C.
continued on page <52



IE )

Every member
of your health

care team must
be flexible.

Modular carpeting from
Milliken HealthStyles
fits squarely into the
health care environment.

! S T Y |- IE S

Pul 1t firwn m less time HfialthSiyles rrvxJulaf car|)ei *s ffotj lay. aiul mwjiiir<*s aljout fxw*
instaliatiof» hour per room So Uiwo's minimum rjisruplioii ol fwliorils, fwrsrKirwH. i.Hiiiiprnenl
And mimmum revenufj kjss Irom closed br?ds

Pick 1t up 10 no time nertHivo, rejrifK.e. recycle as
necessary, without laying a wtiole new Ikxx II's convenient
and cost effective B”ause it saves you at>pfoximatety 60"> m
replacement costs

Use 1t anywhere Waiting rooms, administrative areas,
nursing stalifjns. ouipatieni areas, corridors, rooms The
specifically engineered k)w pile height won't imfXHle rolling
Irafitc ElecIncal installation and repairs, telephone wiring, CRT
hookups, rearrangement of work walls anrf partitions won't la/r? it

Design with it everywhere Put patterns along heavy traffic
routes use contrast colors to channel traffic place lighter

colors in roorrts with porx natural light i
Get to know It b”ter Call 1-800-241-2327 (in Canada call

613-396-3423) lor our free txochure r>n HealthStylos textiles,
and learn fKw Miihken mcxfular be a flexible member of
your health care team

MILLIKEN

A total textile resource for
the health care irtduslry.

circle 33



continued

PEOPLE AND

Harper Promotions

Hank Harper has been pro-
moted to President of Harp-
ers, the Southern California
based manufacturers of office
and systems furniture. Harry
Harper assumes the position
of Chairman ofthe Board, and
Linda Lee Harper becomes
the Vice President.

SOM Partners
Skidmore, Ow-
ings & Merrill
announces five
new Partners
who will as-
sume responsi-
bilities in the
firm as of Octo-
Woo ber 1984. They
are: Alan D. Ilinklin, Chicago;
John L. Kriken, San Francis-
co; Douglas Stoker, Chicago;
Robert L. Wesley, Chicago:
and Carolina Ying Chi W'oo,
New York.

Hotel/Motel Finalists

Gold Key Award finalists
have been selected and their
work in three categories will

EVENTS

be shown at the International
Hotel/Motel/Rcstaurant Show
at the New York Coliseum
Nov. 11-14. Winners will be
announced Nov. 12 at the
show's opening luncheon. The
finalists are; Golemon & Rolfe
Associates, The Hillier Group,
Allemose Architects & Engi-
neers, Cardenes/Darrall Asso-
ciates, Cigaholels Interior E>e-
sign Dept., J. Ray Baker, Sp™-
trum Services, Design Conlin-
um, Inc., Jay A. Almour,
Melinda Auge & Associates,
The MacDonald Design
Group.

Houston Design Center

m=——w = Roger E. Hayes
has been ap-
pointed to the
position  of
President ofthe

- Houston De-

sign  Center

l now under con-
yes struction in
Greenway Plaza for Novem-
ber completion. Since January
1984, Hayes has been serving
as Executive Director. Prior to

joining Century Development
Corp.—"joini venture partners
with Mischer Development,
Inc—he was President and
CEO of Dunbar Furniture
Company.

Billingsley Rudd

Focus on Boston

Both the Merchandise Mart
Properties, Inc. and the Dallas
Market Center have an-
nounced their intentions of
opening design centers in Bos-
ton. William H. Rudd, former-
ly a Vice President with Boris
IGoll Fabrics, has been named
Director of The Man’s Boston
venture. A building of 550,000
to 750,000 square feet with
expansion options is expected
to be ready for opening in late

1985. Lucy Billingsley, Presi-
dent of the Dallas Market
Center and the Decorative
Center of Houston, with
Richard A. Flier, a Boston
develop>er, made public ajoint
venture partnership, planning
a renovation at 660 Summer
Street. Schwartz/Silver Archi-
tects will design the project.

INDUSTRY DATES

NOVEMBER

1-3: Conexion, Atlanta

I- 4: Art Expo Texas, Dallas
4-9: IBD Rapids Rally '84.
Grand Rapids

7-9: Capitol Design Week,
Washington Design Center
11- 14: Hotel/Motel/Restau-
rant Show, N.Y. Coliseum

JANUARY

10-14: International Furniture
Exhibition, Paris

1S-20; International Furniture
Fair, Cologne

18: Interiors Awards Break-
fast, Plaza Hotel. New York
23-25; CONDES. Dallas
26-31: Showpiece Square, San
Francisco

PHOBLEM WALL?

r

PLAStERIN A ROLLw |

OVER 10 YEARS
EXPERIENCE ON MILITARY

[® m

BASES WORLD-WIDE.

ECONOMICALLY COVERS
CONCRETE, BLOCK, TILE,

PLASTER, PANELING, ETC.

I"LEXiI-WALL

7 J PLASTER INAROLL™

FLEXI-WALL’ SYSTEMS

R O. BOX 88, LIBERTY SC 29657

(803) 855-0500
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m Heavy duty performance

m Government, hospital, school,
public housing approved

m Attractive colors

m Class-A flame spread

m Zero smoke generation

m Meets N.Y.C. firetoxicitycode

m Eliminates lead paint hazard

m |deal passive solar finish

m See Sweet's General Building
File 9.13 FL, Spec-Data and
Means Cost Data

WRITE OR CALL FOR
COMPLETE CONTRACT
DATA INCLUDING SWATCHES

e 1964 FLEXI-WALL * SYSTEMS

circle 34



It's time to shape up.

Nucraft Geometric Tables bring a new dimension to
the business world. There are cubes and cylinders. Mahogany, oak,
walnut and walnut burls. Square edges, radius edges, beveled edges. Glass
tops and recessed bases. The choice is yours, from Nucraft.

NUCRAFI

NUCRAFT FURNITURE COMPANY. Grand RapdsFadtty 5151 West Rivef Drive. Comstock park, Ml 49321 | 800-453~100
circle 35
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The charm of childhood is recreated here with Julia, one
of 29 different designs In 3 to 7 colonways, many with
correlated 48" wide fabrics. There are also 28 torders that
add to the design possibilities of this beautiful collection.

In addition to its endearing young charms, the Little Prints
Charming collection is practically childproof. Its scrubbable
vinyl coated, pre-pasted, pre-trimmed and strippable.

Warner’s Little Prints Charming, Vblume 11l is available now
in one full size book at only $27.50.

The \"famer Company 108 South DesPlaines, Chicago. IL 60606.
Showroom: 6-134, The Merchandise Mart. Chicago. IL 60654.

All the elegant things happening to walls are by

Warner '

\Afellcoverings & Fabrics

Chicago ¢ Cleveland + Dallas ¢ Detroit « Houston ¢ Kansas City
» Milwaukee ¢ Minneapolis ¢ Pittsburgh circle 36

MCX)ERNISM continued

While these factors are es-
sential to the construction pro-
cess, they can give rise to nega-
tive consequences when ap-
plied dogmatically, detached
from one another.

Economics has become the
driving regulator for planning
and building, even more so
than new materials, tech-
niques or inventions. Eco-
nomic thinking has led us to
believe in quantifying at the
expense of understanding
qualitative differences.

“Architecture - function x
economics,” was Hannes
Myer’s fanatically materialist
formula. This view was sup-
ported by an optimistic con-
viction of people’s limitless
adaptability and the possibili-
ties ofdeveloping a new socie-
ty through enlightened design.
The environmental require-
ments developed by the twen-
tieth century technology have
been expressed in quantities,
standards of hygiene, etc., and
functionalist architecture s”s
design as an exercise in causal
relations, as pure problem
solving.

“Creative work,” wrote Al-
var Aalto, “must succeed in
doing the seemingly impossi-
ble”—uniting opposites and
counteracting fragmentation
and polarization by bridging
the gap between the conceptu-
al realm and the realm of
experience.

Cultural Continuity

The true human function of
art is to enable us to experi-
ence the world and our lives at
a level of intensity and depth
which would otherwise be be-
yond our scope of understand-
ing. The purpose, then, of
architecture is to fuse the rela-
tionships of people to their
community, their institutions
and the world they live in. It
should create a feeling of cul-
tural continuity, helping us to
know who we are.

In this sense, art and archi-
tecture are on the side of pres-
ervation, not of change. Their
content is not novelty, but a
reconstruction of man’s for-
gotten links to the past, both
on the order of individual
memory and that of the pri-
mordial, mythical past.

Today's planning has dealt
solely with the sterile, assess-
able aspects of human life,
regarding it as endlessly adapt-

ive and fundamentally with-
out metaphysical connections.
Contemporary architecture
designs for the young, healthy
and strong, and only for the
shelter of their physical bod-
ies. But our dreams, memories
and fears need shelter perhaps
even more desperately than
our bodies and social egos.

While a sense of reality,
implying given factual condi-
tions in the world, has become
the measure of professional
maturity, the architect’s true
talent lies, perhaps, in a capac-
ity to dream and to believe in
an ideal. The task is not to
enhance or humanize the ev-
eryday world of facts, but to
open up a view into the “sec-
ond reality”—that of dreams,
memories and imagination.
What we need today is a spiri-
tual philosophy of architec-
ture, a bio-cultural view, as
opposed to the prevailing
blindly pragmatic and intellec-
tually alienated approach.

Some relevant issues are;
—interdependence of uncon-
scious mental contents and
aspirations of culture and their
expression in art
—interdependence of the col-
lective and the individual in
art and creativity
—interaction of confinement
and freedom in creative work
—relation of the eternal or the
archetypal and invention
—interaction of the practical
or material with the mental or
metaphysical
—ecoexistence of intellect and
feeling
—interaction of conscious and
unconscious faculties in be-
havior, experience and also in
creativity
—role of bio-cultural factors
in making and experiencing
art.

The aspirations and motifs
of spiritual architecture, which
have seemed whimsical to the
rational eye of our time, could
find their vindication in the
neglected shadows of our un-
conscious. As the psychologist
Edward Edinger states, “Our
most urgent need is to discov-
er the reality and value of the
inner subjective world of the
psyche ... to discover the
symbolic life . . . Symbolism
in some form is a prerequisite
for psychic health.” It remains
the task ofart and architecture
to translate this symbolic life
into material and spatial
form. [
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You'll find colorful style here..

with Ultron'3D

Color

Color is one of the first qualities
you specify, and the mills who use
ULTRON® and ULTRON® 3D fibers
by Monsanto offer a never-ending
color palette. Just select any shade
for any traffic location. The high
quality of ULTRON fibers lets the
carpet stay attractive and good-
looking for many years to come.

Luster

ULTRON fibers combine the ex-
pensive wool-like luster with the
long-lasting function and practical-
ity of nylon. The luster you’ll see

in ULTRON and ULTRON 3D fibers
will give a unique glow and brill-
iance to a lobby, office area or
restaurant application.

Texture

ULTRON fibers are designed to
resist crushing and matting-
regardless of the traffic flow. Low
pile, cut pile, or berber look ... all
have the “bounce-back” features
of ULTRON. ULTRON stays good-
looking over many years of use.



and lasting performance here

Performance

ULTRON and ULTRON 3D fibers
feature a carefully engineered
triangular cross section construc-
tion. This tri-lobal design resists
abrasion. It provides excellent
resilience. And It ensures excellent
soil-hiding and low-soiling charac-
teristics. Plus, Monsanto's built-in
proprietary antistatic elements give
permanent static control.

Durability

ULTRON 3D is a heavy denier
product with a firm hand. It offers
even better protection against soil
build-up and three dye level ver-
satility. Both ULTRON fibers are
made of type 6,6 nylon—the tough-
est of all manmade carpet fibers.
And both have achieved an out-
standing balance of appearance
retention properties.

ULTRON* anO ULTRON* 30 are registered
trademartcs o1 Moosanto Company
circle 36

Monsanto
ntracrRbers

ULTROH

Yes, | want to learn more about ULTRON fibers
by Monsanto Please rush me your new:

O Design Specification Guide

O Technical Specification Guide

O Commercial Stain Removal/Maintenance
Chart

Name

Title

Company

Company address

City Stale.
Zip

Phone.

Send to: Monsanto Company
320 Interstate North Parkway
Atlanta. GA 30339

Or call Bob Docherty at (404} 951-7642

MFIC-4-323






Introduces

THEPCE OF SpECmUzaTIlOm
In commercial flooring

No one offers as many different kinds of flooring. Noone!

No single floor covering can perform the variety of tasks
demanded in today’s commercial environment. Differentareas of
the same building, even the same room, may require different
flooring That’s why Tarkett has developed 11 types of sheet
vinyl flooring.

Each type is highly specialized to help you solve a specific
problem ... with properties ranging from greater slip resistance
to improved acoustics, from electrical conductivity to increased
bacterial control. Most are homogeneous for superior durability

with color and pattern going throughout the full thickness of
the material. All are asbestos-free, stain resistant and easy
to clean.

And with a total of 105 colors and 14 patterns, Tarkett en-
hances your freedom of design.

Sp>ecify Tarkett. . your assurance of getting the right flooring
for the right area.

Your Tarkett contract specialist will put our diversity and nearly
100 years of worldwide experience to work for you. For more
information call toll-free 1-800-225-6500.

The world's most experienced
flooring company.
P.O. Box 264, Parsippany. NJ 07054
circle SO



BY ROBERT JANJGIAN

A DESIGNER
WITH KNOWHOW

Young industrial designer Tim Dona*
hue has designed a new table for
Howe Furniture and marks his en-
trance into the contract design field.

hile there is a crowd of young

designers throughout the coun-

try making furniture, few of
them seem as determined for success as
Tim Donahue, 25. The Wilton, Connecti-
cut-based industrial designer, whose strat-
egy is to work within the system rather
than on the artistic fringe, approached
Howe Furniture with plans for a mass-
produceable table approximately one year
ago. Still fresh from his stint at the
Rochester Institute of Technology, Dona-
hue had established a storefront show-
room and workshop near his home aiming
to design furniture, manufacture produc-
tion-ready prototypes and sell the results
to contract manufacturers.

Alan Burr, Vice-President of Product
Design at Howe, admires Donahue’s abil-
ity to detail his pieces. He and Pat Howe
were “looking for a very well-crafted
design.” With the Donahue table, he says,
“the challenge is to maintain that crafts-
manship in mass production.”

The Donahue table, delayed due to the
technical working out of production strat-
egy, is in keeping with the existing Howe
line. Its simplicity is striking, while subtle

!

Abovat Th« Donahu* tobU will bu
ovallable In a number of colors with
contrasting or matching legs, circle 256

details can, in fact, be called “ornamen-
tal.” A laminate top is punctuated at the
comers by rubber leg caps, producing
what the designer calls, “a domino
effect.” The table legs are geometric col-
umns split to reveal color areas that can
match the table top. While the prototype
is a rectangular shape, circular and square
versions have also been thought out by
Donahue, incorporating the same orna-
mental details. The details, he says, are
important but, ““they must not intermpt
the function of the piece.” Color also

60 INTERIORS OCT 84

Above: Tim Donahue was trained at
the Rochester Institute of Technology.

becomes a factor in such a simple design.
Tabletops and legs will be available in a
number ofcolored laminates. “A designer
will be able to mix or match the colors of
the legs and top,” states Donahue.

While Howe is his first success in coor-
dinating a legitimate production-ready
table design, Donahue has his sights set
on working with a number of contract
manufacturers. His own custom designs,
including a modular filing system he sold
to the Connecticut branch of a major
corporation, are seen by the designer as
prototypes for the future. Donahue
admits that there is no one stylistic direc-
tion he is taking. ““I design with the intent
of fitting into a manufacturer’s particular
line. Each has its own style,” he says,
adding, “maybe | haven't come to the
stage of refinement where | only work in
one style.”

Mass-produced designs arc only one
facet of Donahue’s developing career. His
interest in woodworking continues to
inspire designs that focus on the natural
beauty of wood. One of his pieces, a
curvilinear highly-polished sculptural
wooden armchair, was exhibited in New
York City at the Ourhaus furniture shows
held during the fall of 1983. His partici-
pation in the Silverinine Guild Center for
the Arts remains an important aspect of
his professional life. “My first interest is
wood,” he admits and that is most appar-
ent when one walks into the storefront
studio he runs. The space is filled with
numerous displays of Donahue’s techni-
cal expertise in wood.

With high goals set and a practical
approach planned, there is no doubt that
Tim Donahue will succeed in the contract
design industry. With his table to be
added to the Howe line, next to the
designs of such noted practitioners as
Norman Chemer, he seems to have
gained a place in the design history of the
decade with further chapters to come. =
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BY RC6ERT JANJOAN

A COORDINATED
CLASSIC

A new seating line, Lineor, is devel-
oped by August to introduce the clas-
sic tuxedo sofa and club chair into
high-use contract instailations.

Above: The Linear Series, from August,
is ovailabte In o lorge selection of the
company’s fabrics or COM. circle 257

nown for cxtremeiy high-quality

seating, August has introduced a

new series, Linear, to the contract
market. Its importance to the industry is
subtly important. While there are any
number of gangable seating units availa-
ble. the Linear Series offers the option of
individual freestanding units. Designed
by Judith Fister, the series also offers the
patented August construction method
wherein a minimum of four compressions
of high-resiliency fire-rated polyester ure-
thane foam is employed, framed by dow-
elled and glued solid hardwoods.

Fister sees the series as working equally
well in intimate or laige installations.
“It’s classic look,” she says, “that can be
individually interpreted through the use
of upholstery and is strong enough for
high-use installations. The 14 available
elements in the system offer flexibility to
the designer, although some standardiza-
tion is intentional. For instance, all seat
cushions are the same size to maintain
what Fister calls, “visual continuity.” She
designed the series to complement Au-
gust’s existing curvilinear products. [

Above: Dofail of tfto comer shows
attention to module relationships.



KITCHENS

Turn Ordinary
Rooms into
TEFFICIENCY"

Apartments

. EXECUTIVE OFFICES
48" HOSPITALITY CENTER  w|NTO REFRESHMENT CENTERS

| NURSING AND J
HOSPITAL PANTRIESI;

INTO KITCHEN FACIUTie

AN EXTRA ROOM INTO
HOTEL-MOTEL RENTAL INCOME
ROOMS INTO
HOUSEKEEPING UNITS

NOW AVAILABLE WITH ICE-CUBE MAKER, AUTOMATIC
DEFROST AND ENERGY-SAVING ELECTRONIC IGNITION

The world’s most convenient, compact appliances—with all the most wanted features. All sizes
from 30" to 72" in width . . . available with overhead cabinets and other accessories ... in the

newest decorator colors—and all at budget prices.

KING REFRIGERATOR CORPORATION

76-02 Woodhaven Blvd. « Glendale. N.Y. 11385 « (212) 897-2200

circle 40
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AnsolV

Your vision becomes more colorful with Collins & Aikinan's dyed base colors in our exclusive Yjirn Box. Send if to u.s, and
Custom Color Kit. It gives you a color you'll receive a hand-lufled siimple for your approval.
rtmge as infinite as your imagination. The ixxssibilitie.s iire endless, but there's one wnstanl. All
Ami just as immediate. our pn)ducts are made from AlHckl's juiti-static, imti-microbi;il,
Ifyou cantfind the ailoryouwant ~ ANSO I\* CK nylon. So the colors stay as fresfi ns the da>- you
in our five jiroducl styles, from tile to chf»se diem. It'sno

bmadkxim, tmd 51 stock colors, just wonder designer turn Collins & Aikman
twist your own yam from the 40 yiuii to Collins & Aikman. cMmnvieoH

The Custom Color Kit, Only from CoUins & Aikman. Send for youn today. Custom Kil Adv..311 Smith Industrial Boulevard. Dalton.Ceontu. 30720 (404) 259'9711

circle 41
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Reflections of the Splendor and Opulence of the 1925 Paris a|
Exposition des Arts Decoratifs et Industries Modernes.

TXrrv «

1 1 ;SHELBY WILLIAMS INDUSTRIES, INC.

Executive Offices: P.O. Box 1028 « Morristown, Tennessee 37816 1028 « Phone (615) 586-7000  Telex: 55-7457

SHOWROOMS IN PRINCIPAL CITIES WORLDWIDE 1954 by Shdby Wikvns IncfcjMnrs, Inc
circle 42



ARC-COM ANNOUNCES A
MAJOR ADVANCEMENT IN
ENVIRONMENTAL THERAPY.

MEDARG.,

ArC'Com adds the human dimension to
health-care fabrics with Medarc 2. a collec-
tion designed with the patient in mind.
Available in over 100 combinations; bright
and pastel colors provide round the clock
therapy by creating a calm, soothing
recuperative environment.

Combine the colors and patterns to com-
pliment the existing interior design or to
create a completely new patient friendly at-
mosphere, 72" wide, the 100% Trevlra®"
polyester for FR fabrics can withstand all the
stress and rigors of the health-care environ-
ment. They are washable up to 160®, Inher-
ently flame resistant, and surpass the most
rigorous fire codes in the country. As
cubicles, draperies, or bedspreads Arc-Corn's
Medarc 2 takes the health-care facility
beyond its function to therapy in itself.

FABRICS.INC

6 East 32nd St /New York. NY 10016/(212) 689-9370
Atlanta/Boston/Chkiago/Denver
Detroit/Houston/Kansas Clty/Los Angeles/Miami
San Francisco/Seattle/Washington. D C.

circle 43
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CUSTOM MOLDING
ENDLESS POSSIBILITIES

Now you can manufacture almost any seating

design your mind corxeives and still meet
the most stringent flammabiliiy
requirements.

. T?eaicers unique foam
ing process provides true ™~ \\

sculpted-looking contours. "\ %\
More precise shaping. Cleaner\ 1\
lines. Greater consistency. |

mabaRcaicebcan provice |
Isothane™* CMHR to help you

pass California and Boston

Ci” Fire Code full-scale flam- |
mabillty tests. You can also

specify molded rigid poly- ’

1

éﬂBSW@:HFoR%JPﬁS h?f@sr Iiﬁgncel

IHRjfioamformaximumcomforty

Shefdy Ulilliams Model 7270 chair produced with molded
Isothane™ CMHR, Metal infrastructure is included in
the mold to reduce assembly requirements.

and support. Choose from a full range of densities and

ILD's for total comfort control.
<\ Structural frame components can_be
<~ included in your mold to reduce final

>> assempbly and upholstering costs, too.
wW Rectlc)él pl’O\PideS san(\Jp es at a

Xononosiest c0stn Fiee BHOETefaL g pr
nical support. With custom molding, your
design, production and profit possibilities
are endless.

Formore infor-
mationoncustom
molded foam, call
or write Recticel
today.
circle 44 \¥ >

FOAM CORPORATION

Recticel Foam Corporation
\ Southern Divisiori/Morristown Foam
Box 1197

Morristown. TN 37814 O (615) 581-8350

Atlanta. GA O Corx)ver. NC O Cookeville. TN O Knoxville. TN



The 1000 System! Soft. The eye eases around corners, naturally, uninterrupted. One surface flows logically to the

next. Subtle continuity expressed through the smallest of detail! The 1000 System! A full complement of system

panels, componentry, tables, desks and storage elements. Providing the designer an influence in creating more

cohesive environments! The 1000 System! One system in a thousand, Manufactured by the designer's choice!

Corry Jamestown Corporation! Division of HON Industries 800'458-0593 circle 45
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Environmental studies
in Trevira' for FR. DImen-
sionally stable, machine
washable and dryable
(with no need for iron-
Ing). fabrics in Trevira
for FR meet or conform
to the country's strict

fire codes, with flame
resistance that is built
into the fiber.*

What's more, with new
technologies. today’s FR
fabrics rival the beauty
and luxury of the finest
residential naturals and
blends.

The same Trevira' for FR
that brings fashion stand-
ards to the workplace,
brings workplace stand-
ards to the fashionable
home.

In luxurious uphol-
stery fabrics. In residen-
tial quality window
treatments that range

from the sheerest ba-

tistes to casements to

satln?/ rich draperies.

In colorations, patterns

and textures to make

the whole home fur-

nishings industry stand

up and take notice.
Trevira for FR.

It feels right at home.

For more Information
and specifications, call
Home Furnishings Dept.
212/869-3650 or write:
Hoechst Fibers Indus-
tries, 1515 Broadway,
New York, NY 10036.

TREVIRA

for FR fabrics.

W

Hoechst M

circle 46
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FROM THE
IMAGINATIVE
WORLD OF

DAN RIVER "

Nai«natT/8«JeFirmrnerT>tief IBD
circle 48

CARPET:

carpeting. | thought | might have to use custom-
dyed carpet, but Wunda Weve had, in stock.
just the shade | needed Not only is it beautiful,
it's Anso’ IV nylon, so | know it's going to wear
well. too.

Wunda Weve Cardigan

oUnflusiry FoufxJaiw ASIO



patented august incorporated, box 43 centerviile. Ohio 45459
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laurel series
true circles, 8 to 20 feet diameters
rectangular units, attachable arms
patented replaceable cover
designed in 1980 by Lee Fisler, Jr.

circles



last, there s a cource of com-

mercial {institutional grade

vinyl upholstery cued to
today's tastes. Architectural colors.
Classic contract shades. Spectrum
hues. Chroma-colors. Pastels. You'll
find the depth of color, tone and tex-
ture you need to orchestrate with
new laminates, wallcoverings and
textiles. Ask and we'll send you
swatches of the complete Boltaflex”
contract line. You'll find lots of rea-
sons to celebrate.

diversitechQeneral

Coated Fabrics Division ~ Ts
Contract Upholstery Group

RO. Box 875/Toledo, Ohio 43696-0875
(419) 729-3731

C1994. OiversiTcch QeNfNAL. Cc«t9d Fabrics Division, a
OonCofjy DMsion i
BoAsffex *isa reastarod trademark ol QerrCorp. circle 49



Architectural Supplements Inc., a subsidiary of Habitat Internal™ il Ltd., 341 East 62 St.. New York, N.Y. 10021
Showrooms and/or representatives iri'atl 50 states Telephone: 2T53-0922 Telex: HABINTAS! #125-206
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VectaContiact™a Raf System " 'l fe-1
Rat' System, a well thought "
out respt)iise to the needs of e
public sealing. = Covers 2%wm
are removable, replaceable. NVE_)V
Rases offered in 10 colors
to coordinate with uphofstery.
m Cianger clip is easy to %
u.se. Units form curved or V- i
Straight nnv seating—even 1

sofas. m A 10" high base
protects upholstery. m The
conservative use of uphol* Vo

e O
stery reduces COM costs. A «t.VI'
m Please write V'ecla Contract, - U ‘.kv
1800 South Great Southwest TR i ’ N
Parkway. Grand Prairie, I'X =
75051, and ask for a coin- vooevr



The natural touch of real wood.

Vinyl-sheathed to Nve with moisture; fight off stains.
And as easy to maintain as vinyl tile.

Frost OaK GenuWoodf Ideal for restaurants and other
high s"H incidence areas; from the originator of high
wear natural tioorings — PermaOrain Products, Inc.

PermaGrain Products, Inc.
800/546-5000 (In PA 800/692-7000)

circl* 53



olor it with confidence

Douglass presents an industry breakthrough- contract fabrics
with the permanent ~il & stain protection of ANSOIV® nylon

Douglass fabrics of Anso IV nylon
offer the most advanced soil & stain
rotection you can get in a fabric
t'sthe same provelg protection of
Anso |V carpel fiber, now adapted
specially for contract fabrics.

Protection you can depend on
Permanent soil & slain resistance is
chemically integrated into every fi-
ber of Anso IV, so spills and soil par-
ticles are kept “suspended” on the
surface for quick and easy removal.
And. unlike many surface treat-
ments, Anso IV protection lasts for
the entire life of the fabric.

Performance you can deperKion
Though their soft, natural textures
may suggest delicacy, Douglass
fabrics of Anso IV nylon are truly
iron-tough. In laboratory abrasion
tests, they resisted wear many times
longer than industry standards re- M
quire. And, they pass the strictest
contract use and safety tests. So
you can specify Douglass fabrics
with confidence even in the most
demanding applications.

Beauty you can depend on

The real breakthrough of Douglass
Anso IV fabrics is that they don't
look tough. Their range of tactile
textures, original patterns and re-
freshing colors permit design free-
dom never before possible with a
‘workhorse" fabric. And, the deep-
dyed colors of Anso IV nylon won't
fade astime goes by.

If your reputation depends on pro-
viding the finest design and per-
formance features available...

Color it with Confidence
Color It with Douglass

Douglass Industries, Inc.
P.O. Box 701
EggHartxx, NJ 08215

(800) 257-B551
(800) 642-9169 (New Jersey only)

ANnsoDT

AILIEOCOSP NVION

circle S3



Meet your new security guard.

He’s called the CareTaker. And he’s the latest
lighting innovation from Crouse-Hinds.

The CareTakeris a low wattage, high pressure
sodium (HPS) lighting fixture that pro-
vides security, safety and savings in
your home or business.

CareTaker is easy to install, easy
to atm, corrosion and vandal resistant.

It can be retrofitted in place of a PAR
fixture, mounted anywhere, inside

or out, and is color impregnated so

the color won't fade or peel. And, it's

more energy efficient than a conven-

tional PAR lamp. In fact, one 50 watt
CareTaker gives the illumination of

two 150 watt PAR lamps. And the

HPS lamp lasts, on the average, 6.5

years. Compare that to the usual 6 to 7
months that a typical PAR lamp lasts. It
adds up to a savings of almost 80% on your
lighting costs. The CareTaker is also avail-
able with 5, 7 or 9 watt fluorescent lamps.

Sure, it would be nice to have security
guards all over yourgropert , but who
can afrord it? With CareTaker you've
got constant, inexpensive protecticm.

And, this is one security guard who Thek':e's more tohcrouse"‘””ds
never goes on vacation. than meets the spec.
LOW WATTAGE

LIGHTING FIXTURE

For more information on CareTaker lighting
write for free bnxhure.

CROUSE-HINDS LIGHTING

Dept. 101/P.O. Box 824/Vjcksburg, MS 39180
circle S4



DURKAN PATTERNED CARPETS...
DISTINCTIVELY OURS,
EXCLUSIVELY YOURS.

ON STAIRS...IN LOBBIES...
IN RESTAURANTS...AND IN CORRIDORS

Only Durkan combines state of the art pattern
bonding with high quality construction...
custom carpels specially engineered for high
traffic, anti-static and high soil conditions.

Choose from over 700 patterns select any
of our 390 brilliant colors We |l create a special
strike-off sample .. custom patterned carpet
that sets your hotel apart from any other
Monscmo
INTRODUCING
TWO NEW DESIGNER COLLECTIONS
AT THE NEW YORK HOTEL.
MOTEL 8t RESTAURANT SHOW.
BOOTH #2723C

DISTINCTIVELY OURS. EXCLUSIVELY VDURS. PA I I ERN ED CAR PET POBOMOO6* CWTON GA 30720 = TEL 404-278-7037

circle 55



THE

TWENTY GRAND
COLLECTION

ealizing the complex needs facing today’s Interior Designer, Boris Kroll has

designed the Twenty Grand Collection. This special group of fabrics possesses
the high quality and design standards inherent in every Boris Kroll Fabric, yet they
are available at affordable, value oriented prices. Nothing has been sacrificed and
the Twenty Grand is a part of the now historic Boris Kroll Designer Collection.

[ Produced at the Boris Kroll Manufacturing Center in Paterson. New Jersey, these
fabrics have been engineered to meet the intricate functional demands of today's
market place. The Twenty Grand Collection offers designers 14 styles in a total of 44
standard colors, with virtually unlimited color options. Standard widths range from
52" to 54" and custom widths are available. Delivery will be three weeks.

BORIS KROLL

MANUFACTURING CENTER > PATERSON, HJ. « DESIGNERS « JACQUARD WEAVERS « DYERS > HANDSCREEN PRINTERS Dul\>nt
NATIONAL HEADQUARTERS AND SHOWROOM . D&D BUILDING « 979 THIRD AVENUE. NEW YORK. N Y. TEFLON 1

Atlanta « Boston « Chicago * Cleveland « Dallas « Denver  Detroit * Houston 1 Los Angeles « Miami Mil A Stain npeHtr
New York ¢ Phtladelphia ¢ Portland « San Francisco « Seattle « Toronto # Washington
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A Miracle Cure
For Hospital Rooms.

Addon Furniture introduces the Health Care Collection, a contplete line of furniture
specifically designed for health care environments. Handsome, durable solid oak
creates the appearance and comfort of home. Thoughtfully developed safety
features meet the most stringent specifications. The Adden (Health Care Collection
also includes complementary lounge and waiting room furnishings.

The Health Care Collection. A major medical breakthrough.

IIDDEN

26 jackson Street, Lowell, MA (617) 454-7848

Showrooms:
Boston, 77 North Washington St.
Chicago, 11-112A Merchandise Mart

circis 57
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SCULPTURE-340, 343.
Affordable luxury, in oak

or walnut, for important
clients. Matching executive
swivel chairs are available.
Hayes has a large selection
of contemporary seating—for
conference, office and lounge
areas.

For more information, your
area representative, a catalog.
the Hayes Fabric Collection.
contact;

Hayes, 1036 47th Avenue
Oakland, California 94601
Toll-free. 800 922-7876

In California, 415 534-4511



New Nevamar solid colors. The chase is on for cleaner, brighter primary accents. So feast your eyes

on new Liberty Red and Courageous Yellow.. .with three additional mouth-watering new colors

on the side; Grotto. Lynx and Amethyst Gray. Like all Nevamar solid colors in Textured Finish,

they feature our exclusive ARP SURFACE" to keep these laminates looking new longer... even in

hectic commercial environments. Catchup to them at Nevamar. For samples, call 1-800-638-4380.
Nevamar Corporation. Odenton, Maryland 21113.

NEVAMAR-

DECORATIVE LAMINATES

circle s9



HOT PRODUCTS

A regular report on important new
roduct releases. Featured here: A
oldly minimal collection of executive

accessories, a fabric with a history, a

stool that combines whimsy and sim-

Elicity and a table and chair designed

y an eminent architect.

1

Above: Becker ond Becker
has mode available in the
U.S. the HP Design accesso-
ries collection. Desktop
and tabletop items are in
white Corian or polished
anodized black aluminum,
circle 200 Cotton/silk fab-
ric, Dreamland, from
Marc/Raymond, circle 201
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2

Below: Woven by the pro-
ducers of the upholstery in
Milan's opera house, La
Scala, a 53-inch-wide
plush, features one pound
of mohair per running me-
ter. The fabric is offered in
blue, green, and the origi-
nal red. Gretchen Bellin-
ger. circle 202

3

Above: The Jonus toble
and the Linear chair are
both designed by architect
Steven Holl. The table,
named for the Roman god
Jonus who faced in two di-
rections, offers two distinct
profiles—an upward zig-
zag and a downward spi-
ral. The steel base Is
topped by a 44-inch diam-
eter glass top sandblasted
except for a clear 16-inch
square center. The chair is
a modern interpretation of
the tilting slat chair devel-
oped by the Shakers. Itis
constructed of a solid alu-
minum bar with saddle
leather upholstery. The
Pace Collection, circle 203

Brooklyn-based designer
Leo Blackman’s drafting or
counter stool is made of
y«-inch birch veneer ply-
wood. The seat may be
surfaced with linoleum or
upholstered. The scroll-
back offers lumbar sup-
port. circle 204

—Kaobert Janfigian

FWOTOGRAPHY BY MICHAEI PARAS



LE CORBUSIER'S THEORY REAUZED IN CERAMICS

Le Corbusier's Modulor. This system of dimen-
sionol co-ordinotion, begun by the architect m
1942, does not consist of multiples and sub-
multiples of o basic unit, but rother derives pro-
portions from the oncient 'Golden Section' ond
the humon body from which the Golden Section
wos lItself defined. Modulor, which wos first pub-
lished in 1948, begins with the division of the
height of o man Into two proportions: the first
being the distonce from his novel to his upraised
hand, ond the second from his novel to the soles
of his feet.

Buchtal architectural ceramics sub-
scribe to Le Corbusier’s theory of
modularity and design dimensions.
Buchtal is manufactured in unique sizes;
uptoagiant 4'x5', inawideselection of
designer colors and surface treatments.

BUCHTAL ss

Telephone (404) 256-0999
circle 60



SERIE DELTA
Luce all'alogena
da 500 watt.
Vadaluce.

Vemiciato In Nextel.

rJi'9 +>U-X
5007 / V

DELTA SERIES
500 watts of
halogen light.
Dimmer,
Nextel finish.

KOCH+LOWY Headquarters: LI.C..NY 11101 Telex 620056 Showrooms; NY/LA/Dallas/Chicago/SF/High Pokil
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Movement.
Ward
Bennett's
New
Casement

Collection

Brickel

Associates

Ward Bennett Designs For Brickel Associates Inc. 515 Madison Avenue New York. New York 10022 (212) 688-2233
circle 67



A well-rounded work surface
does more than one job.

Bring people, tasks and technology spontaneous conferences for up to six
together with Convergent Work Sur- people. Let us show you how with

faces by Haworth. Capture the unused Convergent Work Surfaces.

inner space of the office. Create high Send to Haworth, Inc.

efficiency wrap-arounds. Share today for your ““Convergent

access to CRT’s. Provide for 1 - Work Surfaces Package”’.
HAWORTH

EXCEIIENCC »NOFFICE FURNISHINGS

H'lwoflh. Im: Owv M.wixlh f-kiKarxj. Ml USA « MavwHih Otfia"Syslwiis, Mil, :i3 Yoixjt* SI, SiHti* ?70. Tiwonto. OnlarK) iG-i Caiia<l.i
Atliinia Boston Ctncayo Oallas Oimwoi Houston | os Aiujolos N»’w York San Piancisi®o loronlo Washington DC
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GOINGOUT

Upscale lifestyles stir up
design sophistication in the
effervescing restaurant market.

he National Restaurant

Association (NRA) esti-

mates, based on the
1977 Census of Retail Trade
statistics, that there are more
than a quarter ofa million eat-
ing places of all categories in
the U.S. Projected sales figures
for 1984 are in excess of $103
billion, representing an in-
crease of some five percent
over last year big business
bucks.

For many reasons, not the
least of which is the two-career
family, eating out appears to
be a growing American trend.
However, assertions that the
actual number of restaurants
is increasing, are difficult to
support in view of non-avail-
ability of statistical backup.
Since the business is extremely
vulnerable to changing fash-
ions, fads and habits as well as

recession/inflation, it is proba-
ble, says an NRA spokesper-
son, that as often as a new res-
taurant opens, an existing one
vanishes.

Judith Stockman, a premier
designer of memorable restau-
rants, notes that every restau-
rateur hopes to make history
and to create a unique gastro-
nomic and atmospheric experi-
ence. Great food is clearly the
key to the successful vintage
restaurant. But in today's de-
mandingly sophisticated mar-
ket, ambiance isalso an issue of
substantial importance. To this
degree, therefore, the designer
is as critical as the chefto the
ultimate and long-term accept-
ance of the recipe. Reinforce-
ment of the dining experience
by design, brings people in and
lures them back for a second
helping. )
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Above: Symmetrical plan
shows centrolly ploc” bar,

with plotform seoting ot left.
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GOING OuUT

HIGH-VU

The latest entry in the
entertainment sweepstakes.
Private Eyes, by Sam Lopata,
offers video galore.

he part of New York

below Twenty-Third

Street is quickly becom-
ing a late night gathering
place. The Area club in Tribe-
ca has introduced disco thea-
tre and happening and Heart-
break, a large dose of funk.
Limelight, in an old church,
adds an exotic note and Danc-
eteria represents the disco as
department store with a differ-
ent mood on each floor.

The newest event on these
dark, but fast reviving streets,
is a video bar called Private
Eyes just West of Fifth Ave-
nue on Twenty-First Street. It
is possibly the only one of its
kind in the country though
one or two places in California
are a primitive form of what
may bwome a new style.

The owner, Robert Shalom,
intends to make it a new fash-
ion with plans already in the
works for London, perhaps
Paris and all across the States.

It is surprising that this form
hasn’t evolved earlier, tied, as
it is, to video in its power to
enhance rhythm, mood and
drama. Shalom already thinks
of it as a form ofart with the
interior as an integral part of
the effort persuading people to
participate in the event.

The street entrance is very
low-keyed, with a central door
in a white facade below a sec-
ond floor women’s body
building gym. The entry, with
a coatroom and a lai"c statue,
immediately opens out into an
oval to welcome the crowd
before propelling them into
the main arena through a pas-
sage lined on both sides with
eye-level video screens.

The main space is immedi-
ately dominated by a very
large island bar right in the
center facing the arriving cus-
tomer, though there are two
small bars on each side of the
entry for those who need sus-

Right: Thoroom risesupina
series of bonquettes hovered

over by a giant screen, with
a curv”, white-wolled areo

for spontoneous dancing.

PHOTOGRAPHY BY PETER PAIGE
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tenance immediately in the
crush. It is a good staging
place to order a drink and fig-
ure out what is going on all
around before moving out to
the periphery where the sec-
ond ring of circulation moves.
There is a lot of space here
backed up by banks of carpet-
covered seats.

Everything is made for
watching; the banks of video
screens and people. There are
thirty-two screens, nineteeti-
and thirteen-inch, arranged in
groups, columns and strips
around the room. Dominating
each end are two huge screens
ten and twelve feet wide.

with the latest and best techni-
cal equipment, its own moni-
tors and a viewing window.
They flash several different
videos atonce.

The designer, Sam Lopata,
arranged the plan in a highly
effective manner for circula-

Above: Approach to the big
bar with a panorama of video

Right: Monitors ore grouped
around the room with the
sound system builtIn.

tion and participation. Lopata
decorated all this in a very
simple way covering the walls
in white laminate, and the col-
umns and bar in ash wood
veneer, integrated in a grid
pattern of various sizes. The
floor is wood, the better for
impromptu dancing. The sur-
rounding banquettes and the
raised floor are covered in a
gray speckled carpet. The far
banquette permits a straight
view back to the lai®est screen
over the entrance—the perfect
observation post in this new
entry in the entertainment
sweepstakes for our time. [ |

—Kenneth Brazen



Left: The rear sides have
seatingandwatching oreo
with nautical rails.

Left: The control room is full
of equipment ond monitors
for non-stop performonce.

P«OJICT:Pi»VAT({YES
INTERIOR DESIGNER: SAMIOPATA. NC.

[Je=lgn t«ami Sam lopoto, GrosmtcE.
(Dosi”w m Chorge)

G*n*rol (ontTOCtor: Jome

Special con$vltontt9 JctnNogoihd
lengneemg). Bran Thorrpson pgH*ng|
Floorii Modngs Phoerax {ca>p«0
WOoR*: H & H Gxisirucion [lomrcw)
Doori/hardwor«i Hawi

Lighting: 1.S.1.. Hob

Acousricst Crazy Eddy. Burt Rasen (oud«|,
Poul Cruz (vbeo|

Flowvr*: Mosoda

Bothreem fixture*: Amencon Standard
Kitchen ecpilpinenti H. Fnedman & Sons
Cablrtetwork: Q.M.S- MosW Cob>ne) MoLer
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lub Diego’s is a little

piece of the slick city on

Southern California’s
sunny shore. Its high tech
look, resembling a television
recording studio, contrasts
sharply with the over-used
wood and brass and Spanish
Mission styles ofthe area.

This aesthetic was not ser-
endipitous; the designer,
David Hannon Freeto, hails
from Chicago where he
worked at Skidmore Owings
and Merrill, a firm synony-
mous with big city sophistica-
tion. In addition, he and the
owners, Ernesto Casco, Mich-
ael Magnanti and Remo Ton-
tini, travelled to various cities
gathering ideas for the new
club. Enthusiastic about the
clubs that they saw, the three
owners were determined to be
the first to bring a video club
to San Diego.

As owners ofa Mexican res-
taurant adjacent to the club's
site on an open parking lot,
they voiced practical concerns,
as well, that influenced the
design. While it was impera-
tive that the club’s noise and
its patrons avoid disturbing
both the family-style restau-
rant and the residents ofapart-
ments located only twenty feet
away, the club was to be con-
nected to the restaurant to
encourage the exchange of pa-
trons between the two.

The plan attached the club
to the restaurant by means ofa
large patio whose centerpiece
is a tall tree whose top extends
through the skylit roof. A bar
and tables on a floor of Mexi-
can quarry tile and dyed con-
crete create a place for a quiet
drink for patrons seeking re-
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spite from the noise and fren-
zied movement of the club,
and at the same time, discour-
ages their potentially disturb-
ing presence in the street. The
space also serves as a visual
transition from the warm
wood and stucco restaurant to
the cooler, more aggressive
atmosphere ofthe video club.

The interior design require-
ments called for ease of circu-
lation from the entrance to the
bar, dance floor and wash-
rooms even when the club is
filled to its 300 person capaci-
ty, to facilitate serving drinks
and to encourage mixing
among the young singles
crowd that makes up the bulk
ofclubgoers.

"A little warehouse to en-
close sound and video,” is
how Freeto describes the rec-
tangular 3000-square-foot
building. Us 17 foot ceiling
provides ample space for air
circulation and a sense of
openness when the club is
crowded, and for the jumble of
cables that feed the lights hung
from a Unistrut system, and
the four suspended video
monitors. There is also a 10
foot X 15 foot screen mounted
on the wall. Placed high up in
the loft-like space devoid of
obstructing elements, the
monitors and screen arc Vvisi-
ble from all vantage points.
While the club shows rock and
sports videos, the main attrac-
tion is live shots ofthe dancers

Rights Low tables ring the
donee floor under neon light
sculptures, video monitors,
and colored spots, which cre-
ate fluctuating visual effects.

GOING OUT

ALLONA
PLATTER

David Harmon Freeto’s design for
Club Diego’s dissolves disco into a
multimedia experience.
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themselves. The video thus
serves as another connection
between the restaurant and the
club; additional monitors in
the restaurant entice the din-
ers tojoin the fun.

The gypsum board and con-
crete block walls, designed for
sound insulation, and painted
a glossy dark blue to facilitate
viewing ofthe screens, are free
of decorative elements save
for some mirrors with beveled
edges. The siarkness adds to
the recording studio effect and
lets the club’s patrons and the
lighting effects invent a con-
stantly fluctuating decor.

The DJ and video operator
work out of a separate room
located above the restrooms,
from which they can view the
club’s activities through three
large windows. A separate air-
conditioning system protects
the records and tapes.

Ease of circulation is as-
sured by the central location
of the 600-square-foot dance
floor, open on all sides. The
low, round tables and chairs
along its perimeter assure a
clear view of the dancers,
while the 42-inch-high oblong
tables, resting on chrome legs,
along the walls and near the
bar encourage mixing, says
Freeto, “Because no one can
lay claim to them; people
come and go.” With high
stools, they are easy to get in
and out of, and they double as
convenient surfaces on which
to leave empty glasses. The
attractive and wear-resistant

Right: Table topi resemble
records with club's logo.
Block ond white Hies slgnol

entrance.
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table tops were custom-de-
signed to resemble records
printed with Club Diego’s
logo, and are covered with a
quarter-inch layer of clear res-
in for durability.

Two large rectangular win-
dows made ofglass blocks face
the patio and are illuminated
by spots trained on the tree
behind. They also serve as
sound insulators. Glass
blocks, lit by colorful fluores-
cent lights, were used for the
laminate-topped bar and for
the raised seating platforms on
either side of the dance floor.
The entrance area and the
dance floor are of black and
white abrasive tile, while the
circulation areas are of dura-
ble rubber flooring.

Neon sculptural shapes by
Steven Powell and Associates
seem to float in the air, and
reflect their colors on the
many shiny surfaces.

Clubgoers are notoriously
fickle, faithful only to novelty.
One season at a club is usually
the limit, before they move on
to a new one. Club Diego's
success—initially up to one
hour waits on weekends—has
spurred competition, with
many local restaurants meta-
morphosing into clubs that
draw, at least momentarily,
part of the crowd. But the
built-in flexibility of Club Die-
go’s open space, high ceilings,
exposed wires and lack of
fixed decorative elements may
guarantee its continued suc-
cess. As new lighting, video
and sound devices are devel-
oped, the club can simply
incorporate them and renew
itselfperiodically. [

—Andrea Truppin

Bor is built of gloss blocks lit

wHb colorful fluorescent

lights, and topped with weor*

resistant laminate.

Kitchen

\ Donee floor, open on four
sides for easy access and

| paved with abrasive black

" and white tUe, is centrally

, located.
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DJ and vidoo operator have
view of club from second lev-
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GOING OUT

VOCABULARY

Upbeat graphics
and other tasteful surprises
at Shogun by Sussman/Prejza.

he long» sybaritic coast

that runs down south of

Los Angeles is an in-
creasingly populated area that
is energetically trying to form
itself into diversified commu-
nities with individual identi-
ties. Oliice and shopping com-
plexes, museums, theatres,
restaurants, hotels and librari-
es are adding new sophistica-
tion and urban amenities to
these sprawling, sun-swept,
beach-suffused towns.

The prototype must have
been Santa Monica, so close to
the mother lode of Los An-
geles, and in the last year it
spawned one of the most
humorously stylish interiors
with Chinois on Main, a sort
of Post Modem memory of
pre-war. Art Deco Shan”ai.
Long Beach is taking reason-
ably good care of the Queen
Mary, a tolerable tourist at-
traction, and the Costa Mesa

Above: Colorful, comprehen-
sive graphics with brilliant
effect and unconventionol
layout corry out the total

Mall is sometimes claimed to
be the busiest in the country.
Philip Johnson built his Crys-
tal Cathedral and Michael
Graves has just finished a fan-
ciful library for San Juan Cap-
istrano in the area. Newport
and Laguna Beach are vying
for artistic leadership with two
active museums.

In a very different mood to
the tongue-in-cheek Chinois
on Main, the Santa Monica
design firm of Sussman/Prejza
has created an innovatively
stylish Japanese restaurant in
the heart of this belt at Hun-
tington Beach. In a mixed-use
complex of shops, restaurants,
offices and a large marina
called Peter's Landing, they
have taken a fresh look at the
conventions of the Japanese
restaurant, particularly as it is
known in the States, and come
up with a refreshing attitude
toward this hybrid category.

design concept for this new
approach to the design of o
contemporary Joponese
restaurant.

PHOTOGRAPHY BY ANhtTTE Otl ZOPPO



Below: The dromotic, vermil-
lion columned gallery leads
through the entire restau*
rant. Although some tradi*
tionol lights are used, the
lighting in this area Is unob-
trusively recessed.
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This type of restaurant does
not exist in Japan at all. Res-
taurants there rarely, if ever,
would mix different types of
cooking, and would be small
and conducive to privacy as
eating out in Japan is not
essentially a social act. There
are no traditional restaurants
in which to see and be seen.
The whole thrust is towards
private hospitality and cere-
mony. But the marriage of
American conviviality, Cali-
fornia ease and Japanese col-
or, forms and appurtenances
offered Sussman/Prejza a
stage for dramatic appearances
and they performed their roles
to the hilt. The interiors of
most fast increasing Japanese
restaurants have been surpris-
ingly without variety, general-
ly Rillowing basic tradition
and effect.

Peter’s Landing folds
around the extensive marina,
and it was desirable to stretch
the restaurant out to great
length and position the vari-
ous dining rooms for the best
water view. You enter a wait-
ing area on each side of which

102 INTERIORS OCT 84

Above: Slotted fencing
shields the inside view from
the parking lot. VVaried signs
suggest the upbeat mood.

is a glass brick-enclosed stone
garden. The Japanese owners,
who own two other restau-
rants in Southern California,
included a member who was a
landscape gardener for whom
this special touch was particu-
larly desirable.

This entry leads into a long,
slightly raised, gallery that
runs throu” the middle of the
entire restaurant setting its
own gracious and dramatic
mood with a gray tiled floor
and a procession of brilliant
Vermillion columns. The bar,
to the left of this entry is the
least Orientally suggestive of
the interiors. Along the gal-
lery, the main part of the res-
taurant steps down towards

r-T

the water, and the sushi bar,
which is on the land side of
the gallery, steps up, creating a
mini-amphitheatre with the
water as a stage. This bar is
brilliantly backed by a phalanx
of large red splayed fans. It
was particularly revolutionary
to move the sushi bar to this
position as it traditionally
faces the entrance.

Further along the gallery the
private tatami rooms also
view the water where the top
and bottom of the glass shoji
panels have been left clear for
the passage of light and visual
excitement yet obscure the
middle, seated eye level, sec-
tions for the essential sense of
privacy. More classic furniture

Above: Kitchens and offkes,
are placed along the bock of
the plan owoy from the wa-

terfront view.

is used here with Noguchi’s
Akari paper shades for the
lights. The teppan-yaki room
concludes the procession with
some walls in indigo, and min-
gei cabinets for accent.

Many of the glass partitions
are sand blasted in a square
shoji effect and the colors, ver-
million, indigo, gunmetal
gray, purple, and the natural
wood ceilings, were all sug-
gested by indigenous Japanese
buildings, shrines and arti-
facts. Sussman/Prezja person-
ally purchased the natural and
folk objects and brought them
back from Japan.

The graphics by Debra Va-
lencia in the Sussman/Prezja
office also show a lively new
solution complementing the
decorative scheme. The very
with-it, modem London/Los
Angeles graphics, by way of
Russia 1920, with jagged float-
ing lines, unbalanced geome-
try and broken checkerboards,
with an integrated mood and
coordinated colors contribute
to the upbeat verve of this
refreshing restaurant. |

—Kenneth Brazen



Right; Traditional tatami
rooms with largo windows
ore trootod in a serene man-
ner with classic furnishings.

PfIOJECT: St-OGUN Of JAPAN
INTERIOR DESICNERS: SUSSMAN/f1£J2A

Pro|«ct monogan KAcluel Russel
Oanaral controclori <en Sozuiu
Oraphics and signagat Delvo Valence
FumHiira: Beylanoe



elsinki, Finland’s capi-
tal since 1812, sits on a
promontory jutting
into the Gulf of Finland. The
archipelago washing the coast
is dotted with islands, the
most important group of
which, historically, is Suomen-
linna. In 1747, when Finland
was a province of Sweden,
encroachments toward the
west by Russia raised fears
about the security ofthe King-
dom’s eastern defense system.
Accordingly, it was decided to
build a centralized fortress
intended as a naval defense
base for all of Finland. Suom-
enlinna, three bridge-linked is-
lands, because of its strategic
location in plain view of the
mainland, was the chosen site.
A 37-year-old artillery offi-
cer, Count Augustin Ehrens-
vard was given the task of
planning fortifications capable
of withstanding siege, and a
town to support their naval
and army garrisons. Ehrens-
vard, a cultivated man aware
of the philosophical, scientific
and cultural advances of the
contemporary Enlightenment,
left a sophisticated legacy of
stone-constructed military in-
stallations on the islands* pe-
rimeter, with buildings care-
fully integrated in the central
areas, including a church and
a castle courtyard. The fortifi-
cations were blended into the
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GOING OUT

A FORTIFYING
EXPERIENCE

Below: The Wolholla
Restaurantls reclaimed from
its 18th century military
surroundings.

Fortifications constructed
in the 18th century provide rich
texture fora modem
Walhalla on a Finnish island.

rocks and dunes of the coast-
line, further camouflaged with
grass-planted flat dirt roofs
Walhalla Restaurant has been
created out ofa section of this
escarpment.

The fortress ofSuomenlinna
withstood the test ofthe antic-

ipated devastating siege which
occurred in the war between
Sweden and Russia in 1808-
09. Ironically, however, the
garrison surrendered as Russia
was victorious and annexed
Finland which became an au-
tonomous Duchy. Subse-

quenlly Czar Alexander | de-
creed that a new capital city
should be built at Helsinki,
and the statesman Johan Al-
brecht Ehrenstrom drafted
plans for a Neo-Classical town
which were implemented by a
German architect Carl Ludwig
Engel. He was inspired by the
soft pastels of St. Petersburg,
and thus “The White City of
the North” came into exis-
tence almost a century after
Ehrensvard’s Suomenlinna.
Following independence in
1918, the fortress became a
Finnish military base and was
declared a national monu-
ment. No particular steps were
taken to restore the islands’
architecture until the 1970s
when general planning propos-
als were ratified. At this time,
renovation is well under way,
and Suomenlinna has become
a tourist and recreation attrac-
tion reached by ferry boats
from Helsinki harbor. Cars are
prohibited, and the visitor
must walk from the dock
through a series of streets and
squares which constitute the
plan. Walhalla Restaurant is at
the furthest point, and is a
welcome sight after the fresh
breezes of the island’s op“en
topography.

The office of Aulis Blom-
stedt, one of Finland’s dynas-
tic architectural firms, was
commissioned to convert the

PHOTOGRAPHY BY SIMO BSTA, TIMOWIPIO



Abov«: Fireploce glow worms
onciont ttonoworic and lights
toblos In the Walhallo main
dining room.

Topi Custom-made sconces with
wroughtiron bases and cylindrical
mesh shades create the eKect of
floring torches on the vaulted
wolls of Wolholla's dining room.
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ancient underground passages
into a warm and richly ap-
pointed restaurant. Aulis
Blomstedt. the son of P.E.
Blomstedl, married the daugh-
ter of Sibelius, and died in
1979, two years after the com-
mission, when their son Seven
took charge of the project.
Reconstruction and renova-
tion of the structure required
elaborate engineering, and
completion of the restaurant
took seven years, with the
opening in late 1983.

The entry is carved between
the parallelogram and the pen-
tagon which comprise the larg-
er geometric shapes of the for-
tification section. Public
spaces executed in a pristine
modern vocabulary—tiled
floor, whitewashed walls,
blonde wood balustrades and
benches—give no hint of the
stone vaulted main restaurant.
The configuration of the ma-
sonry core inset with fireplaces
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Above: Signage Is dUgIo ed
on wroughtiron standS/ i l-
ing up the moterial used for
borson studded timber doors
designed to repel invoders.

repeats the pentagonal foot-
print of the enclosing walls.
Low density sconces softly
illuminate the overhead
arches. The fireplace glow,
brass table lamps and votive
candles supplement this soft
ambient lighting. Tables are
set with Arabians new Tuuli
chinaware and pastel Mari-

Abovei The geometric ele-
ments of Walhallo’s footprint
are partof Augustin Ehrens-
vard'’s plan of fortification
which continue along Suom-
enllnna's entire perimeter.

mekko tablecloths. Kimmo
Varjoranta’s fan backed chairs
with black wool upholstery
and birch frames elegantly
exemplify Finnish Post Mod-
ern design.

The bar and indoor cafe are
placed in the adjoining struc-
ture, which opens to an out-
door summer cafe. A second-

Below: The cafe entrance ra-
tains the 18th century charcK-
ter of Suomenlinna's heri-
toge, and offers a secondary
entry to the bar which opens
from the second floor foyer.

Below, left: Massive masonry
wolis were rebuiltby contem-
porary Finnish craftsmen.

ary entrance to the cafe and
bar occurs at the base of the
parallelogram.

Finland is proud of its Nor-
dic heritage. Walhalla Restau-
rant sustains an ancient legacy
and at the same time makes a
clear statement of contempo-
rary integrity. n

—NMaeveSlavin
Rale this article, page 170.

PROJECT! WAUHAILA RESTAURANT,
SUO/tNIINMA. HEISINJO

ARCHITSCTi sevBaBLOMSTEDT
INTERIOR OESIGNi TIMO KIPO

LighHngi Custam designed by HeLb Keio
F«*mitur«i Kimo VVapram. {designer). Arsel
QOy (moniocMer)



Abovo: Depth of this window niche
ond cannon aperture in Walhallo's main
dining room testify to the
sturdinessof the fortification structure.
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GOING OUT

COMPLEX DIVERSION

A wealth ofexcitement at the Caravan of Dreams,
the new center ofperforming arts in downtown
Fort Worth, where karate joins nightclub enter-
tainment and serious theatre in one multi-level
building remodeled by Sarbid.

arouf, an impover-

ished cobbler magi-

cally uncovers a car-
avan of wealth in the last tale
of the Arabian Nights. Taking
its theme from this ancient
fable, a contemporary retinue
of riches known as the Cara-
van of Dreams has emerged in
Fort Worth, Texas. The ap-
proximately 40,000 square-
fool downtown performing
arts center functions as a res-
taurant/night club, theatre,
dance studio, karate center,
and cactus preserve.

The Caravan of Dreams is
housed in a two-story reno-
vated turn-of-the-century
structure. A party wall has
been removed to combine the
two buildings which were pre-
viously occupied by 1950s
retail shops. The architect.
Margaret Augustine, applied
continuity and repetition in
order to achieve unity between
the two buildings. A 100-foot
copper canopy fuses the dis-
tinct facades. Arch forms are
repeated on the scalloped can-
opy edge, windows, splayed
arch entrance and on the brick
sidewalk pattern.

Red-orange, the dominate
exterior hue, is carried into the
interior with carpet and uphol-
stery. Brass and quartzite tile
are applied throughout the
building, while oak and brick
from the tum-of-the-century

structures have been incorpo-
rated into wainscoting, furni-
ture and flooring.

Accentuating the marked
difference between the Cara-
van of Dreams and other
downtown buildings is the
roof which is crested with a
mountain, housed in a geodes-
ic dome and planted with cac-
tus. This is illuminated by
multi-colored neon at night
for further emphasis. The
project firm, Sarbid Ltd., has
brou”t life to the rooftop in
order to utilize space which is
often neglected in modern
architecture.

Two waterfalls flow from
the mountain into cement
rock basins in the lower grotto
bar and North African Cafe. A
brick wall with blending pink
mortar joints separates the
mountain area and cafe.

On the second floor of the
multi-use building is a theatre,
lobby and dance studio. The
auditorium, with a seating
capacity of 213, evokes the
intimacy of an ofF-Broadway
theatre. Excellent stage visibil-
ity is assured with seats on
one-foot risers. A 40-foot by
20-foot stage with adjustable
depth provides versatility for
productions. Another custom
design is a computerized
bridge crane which transports
lighting across the ceiling.
Architectural forms such as

strategically spaced arches in
addition to fiberglass insulated
sheet rock have been imple-
mented for acoustical control.
An additional luxury is the
recording studio in the theatre
balcony for taping.

Contrasting hues dominate
the theatre/dance studio lob-
by. A plush green carpet is
inset in a yellow and red bor-
der. Clerestory windows open
to the roof level above while
panels of arch windows open
to the staircase. Curved forms
are repeated with an engaged
column, arch windows and
arch theatre entrance. Adja-
cent to the lobby is the dance
studio which also functions as
an exhibitgallery.

This multiple-use theme is
carried through to the hrsl
floor restaurant which trans-
forms into a night club seating
3S0. Oak pedestal tables, de-
signed by the architect, com-
plement the oak chairs and
bar. The area is accented with
red-orange plush carpet,
ribbed upholstery and mir-
rored columns. Coffered oak
ceilings define the split-level
dining areas while blue and
yellow cloth ceiling panels
radiate above the stage and
oak dance floor. Located in
one corner the stage conceals
the musicians green room
which is a split-level lounge/
dressing area with private
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Right, topi Elevation drawing

shows two distinct buildings, f

topped by geodesic dome on

the roof. 7

Right, center: Exterior of the
entertainment complex fused
with copper canopy. Neon
odds night-time excitement.

Right, bottom: The 213-seat
auditorium on the second-
floor has arched ocousticoi
woll treatments.
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Left, top: Plan of rostauront
ni9htchA wMi controHy posi-
tioned bor orea, on the first
floor.

Left, bottom: Aoditorlum plan
and support spoces, on the
second story of the building.

Opposite, top: Mezzonine
level of the auditorium show-
ing theatrical supportspaces.

Opposite bottom: Roof-top
plon with coctus preserve
contained in the geodesic
dome and open-air barand
lounge areo.



back door.

Unusual murals in the res-
taurant and theatre lobby are
an integral element in the the-
matic concept of the Caravan
of Dreams. Four artists collab-
orated on these superscale art-
works—Marie Allen, Corinna
MacNeice, Zara Driegstein
and Felipe C. DeBaca—which
trace the history ofjazz.

Oak and brick are carried
down to the basement which
has been utilized as a karate
dojo studio and as ofhce and
employee space.

A complex design program
that might give some people
insomnia, the Caravan of
Dreams is a project of seven
international entrepreneurs
whose talents have made a
spectacular addition to starry
Texan nightlife. [

—JaniceBailey

PROJECTi CARAVAN Of DREAMS
ARCWTrEaSi SARBO. LTD.. JAAAESR.

WOOlw AND Assoc-

Prot>ctt*amtMargor«f Augufime. Jam»sR.
Woolen fproieciorcNpcts). WAom F. Oenipsier
|sy$ienisengneeft. fbsh Alen foriiskc ckecto”
General controcton Thos. S. Byme
Spetipl coficwHfwitsi Ccner ond Ekrgess
[siructLrd and mechoncdengciaerrgl, October
Uudo. MdicJud AVdGrexto InxjrcAl. le>
ThvB Be Neon {"ghiirgl. Umerjfrof An”ono.
Depl. of Ecobgy |boUnicd], InsiiMe of
Ecoiedncs (ecobgicd sysiems). lorjon Conpony
[foncbcev>ef, Power Soon, GIG Erterprses
(sound). CcKonex” Toed (ocousecs), Cartouche
(rtenors)

Floi>n/floorcov«ringi Nonhpcrfc TfeCexp.
Walls/waHcoverfngi Pemer and Cheney,
JondD.Inc.

CeiBngst Expodeme. lordand Burrbom. Gisn
ondBnggsJondD, Inc.

Ooofs/Kordworei Acero, Lourtzenand
Mdon. Odbs Meialsnwhs. Woodard Bddng
Supply

Kitchen equlpmenh Cooles Restourom
Supply

SpecteRsed ec|wlpfnenti TexasPrecasi.
fdcor Steel. Anchor CroneandHoot, Esco
Elevdors, Genard EngrwemgCorp. Jess Brools,
Inc..Binswanger Glass

Pumitur*>fo>ire Woodworis
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GOING OUT

PARIS ON
HUDSON

Sam Lopata transforms a neglected
village hall into a traditional Paris
Bistro called Raoul’s.

isitors to this quiet

town perched high

above the Hudson Riv-
er may well wonder at the
American and French flags fly-
ing aloft from a single flagpole
above the Village Hall. It is
not in honor of some visiting
dignitary, but simply Raoul’s
restaurant, bringing a taste of
Paris to Main Street. Located
in Nyack, New York, the res-
taurant occupies the two-story
structure, circa 1880, that once
contained the firehouse, court-
house andjail.

French co-owner. Serge
Raoul, proprietor with his
brother Guy, chef, of both this
and the original Raoul's in
Soho, was inspired to create a
restaurant in Nyack because,
he says, there were no good
French restaurants in the area.
He had also fallen completely

112 INTERIORS OCT 84

in love with the Village Hall
with its red brick and white
wooden trim.

While his goal was to give
the restaurant a distinctly
French look, he worked with
designer Sam Lopata towards
a design that would respect the
building’s character, incorpo-
rating the many fine original
details such as the tin walls
and ceiling stamped with a
fleur-de-lis pattern and the
ornate moldings.

The building may have
looked wonderful, but, much
to everyone's dismay, when
construction commenced, the
walls, floors, roofand even the
foundations were found to
have suffered the ravages of
periodic flooding from an un-
derground river, fires and age.
What had set out to be a rela-
tively straightforward job of

PHOTOGRAPHY BY JON NA>U!



Opposite: Facade of old Vil>
logo Hall, circa 1880, remains
unchanged except for awn-
ing and folding doors.

Left: French style banquettes
with brass roils In dining
area. Murol of Hudson River
by Paul Bergtold.
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Above: Extensive wine cellar
is located in what was once
the joil on ground floor.

1M INTERIORS OCT 84

decoration and careful renova-
tion of details, turned into a
major structural restoration,
sending the cost of the project
soaring from an estimated
$300.000 to $800,000. In addi-
tion. heating and air-condi-
tioning systems had to be
installed and the water system
overhauled.

While the facade was left
intact, except for the addition
of folding French-style doors
and an awning, the interior
was organized in typical
French fashion, with an ante-
room with a stand-up bar and
two cocktail tables leading
into the dining room which
seats seventy. Embarking on
new, more cheerful careers,
the jails on the ground floor
became the wine cellar and
restrooms, and the courtroom
upstairs seating one-hundred,

a

now hosts dancing, banquets,
cabaret and concerts.

It is the furniture, above all,
that creates the French atmo-
sphere, with red banquettes
topped with brass rails along
the walls, bistro chairs and a
carved wood bar imported
from France, custom etched
glass partitions and custom
cabinet work. Brass racks with
glass shelves for glasses fit into
the frames of two windows,
letting in daylight but partially
concealing the view ofa wall.

The space is formal vyet



brightly lit, as in France, a dis-
orienting blend for many
Americans, says Raoul, who
typically associate such light-
ing with cafeterias and inex-
pensive coffee shops. Raoul is
pleased with the startling ef-
fect: “They walk off Main
Street,” he says, “And find
themselves on the Boulevard
Bonne Nouvelle.”

The neutral color scheme of
beige, gray and light taupe
tones down the busyness of
the patterned walls and ceil-
ing, and avoids overwhelming

the panoramic view of the
Hudson River by artist Paul
Bergtold that decorates an en-
tire wall and serves as a
reminder that this is, after ail.
America.

Ironically, such a carefully
executed interior for a moder-
ately priced restaurant, by to-
day’s standards, may have its
drawbacks, as Raoul found by
talking to the locals. They
would compliment him on his
restaurant but would admit
that they had never been there
because they assumed it was
very expensive.

The restaurant has been suc-
cessful, however, in drawing
those from Westchester and
New Jersey who no longer
have to make a trip to the city
to find the atmosphere of a
fine French restaurant. [

—Andrea Truppin

Above: Anteroom with corv-
ed bar from France. Stamped
Hn walls and ceiling are origi-
nal. Cocktail tables and
etched glass partitions odd to
French bistro atmosphere.

Left: Floor plan, opposite
poge, second floor, was court-
room, now cabaret and danc-
ing. First floor, contoins din-
ing, kitchen and wine cellor.

PROJECTS RAOUI S VTIAGf HAU
DESIGNER: SAMIOPATA. INC.

Pro|«t teams Sam lopato, GrasrrKL
General controclor: SethCbster

Special consultantss Bnan Thompso*

LighHng/lompsi ISI

Rathroem Oxturets American Ssondord
Kitchen equipments Boss & Boss
Purnitwres Artur Porks [bongjenes|. GiEord

Fobrlcotori tor custom works Seth
dosser (custem hxntura, storefront). Model Brass
& Bronxe jbross wori), Sheh Brothers |e*ched
gloss). Pod BergicM Iponed murol)
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GOING OUT

DIVIDE AND CONQUER

A young Dallas architecture firm, ArchiTexas,
rejuvenates a financially troubled movie theatre

with a revenue-generating renovation that introduces
a bar/lounge in the lobby.

unnmg a movie theatre

today has become

something one does
more for love than money.
Cable television, home video,
changes in film distribution
procedures and increased op-
erating costs have meant a
thinner slice of the entertain-
ment industry pie for more
and more theatre owners. Es-
pecially hardpressed are the
art and foreign film movie
houses whose audiences are
riotable for fierce loyalty rath-
er than financial support.

The Inwood movie theatre
in Dallas was no exception,
until the owners decided to
buck the odds by introducing
a full bar in the lobby of the
theatre. This was realized by

Above: Axonometric shows
how gloss block wall sepa-
rates the general lobby (in
lower right) of the movie the-
atre from the bar/lounge.

Above: A curved entrance
was created for the bar, en-
abling the Inwood to comply
with Texas liquor lows.

the firm of ArchiTexas in Dal-
las, which developed a design
scheme that gave the lounge
an identity that would attract
a clientele independent of
movie-goers and yet comply
with Texas liquor laws.

Principal Partner Craig
Melde met the prohibition on
selling liquor at movie thea-
tres by creating a separate
street entrance to the bar,
which was formed by dividing
the lobby with a 7-foot curved
glass block wall, cutting ofif
indoor access between the gen-
eral lobby and what became
the Inwood Lounge. At the
base of the wall is a waterfall
that rushes down a ribbed
ceramic-tiled basin and pro-
videsacoustic privacy.

The waterworks also aug-
ment the nautical art moderne
character of the original 2,217-
square-foot theatre lobby built
during the 1950s as the center-
piece of the Inwood Village
Shopping Center.

Contemporary polish was
added in the selection offurni-
ture and finishes with black
pin-striped laminate table tops
and Italian chairs in the
lounge, meeting client cau-
tions not to over-indulge the
art modeme.

The owner, Theresa Alexan-
der, a developer/reslauraleur
with an interior design back-
ground was wary of gimmick-
ry that would soon fade. She
wanted a straightforward inte-
rior, and Melde was quick to
attribute her concept to the
success ofthe Inwood.

The novelty ofthe lobby bar
has attracted a sizable crowd
of cinema buffs and neighbor-
hood regulars who like their
drinks straight. [

—LoringLeifer

PHOTOGRAPHY BY CAROtYN BROWN



Right: Plexiglass stondords
support neon tubes atop
glassblock walland help In-
tegrate contemporary ele-
ments into the 1950s Intorlor.

Below: View from mezzanine
of movie theatre shows three
high intensity spotlights on
underwater murols.

PtOJICTi INWOOO TrATRE ICXINGC
AtCHLtTIiOi ASCKTEXAS

D««lgn taomi Crag Molde, Gory Skomich,
MKrhoel Bruner

Oenerol ciMifracton Oakes Consiruceon
noorcovertngi  Wyte, MoUovon
Wolkovering: Moklaran. PMsbirgh Coming,
Eurorex

Doore/hofftworer SrookknetnduS$rr«s
UghNngt Aieker keemoiond. bghtoker
Signeg* and noont Neonics, George
Goodenow, David Odeor

FismHwrai Giondomenico Beloni

Plactk lominatat Foimca

Holpgfwni Museum of Holography

Right: The rose tone color pal-
ette, chosen to flatter pa-
trons, Is enhanced with pink
neon tubing.
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BY MAEVE SLAVIN

ohn C. Portman, Jr.
FAIA, is a softspoken,
unassuming Atlanta man
with a global reputation. As he
turns 60 this year, he also
approaches the 25th anniver-
sary of his controversial debut
in 1960 as an architect-devel-
oper. His gif) for realizing
visionary architecture is com-
bined with the imagination
and energy of a singularly
audacious business tycoon,
meeting on a peer level with
Henry Ford il and David
Rockefeller on vast scale ur-
ban development projects. His
megastructures have brought
coherence and exuberance to
downtown America in Atlan-
ta, San Francisco, Los An-
geles, Detroit and soon New
York’s Times Square. In the
course of this unrivaled
achievement, he has revolu-
tionized the design communi-
ty attitude toward entrepre-
neurship, leading the way to
professional acceptance of ar-
chitect/developer practice. His
astronomical success is con-
vincing proof that architects
can be one of their own best
clients. Approximately half of
all Portman projects are de-
signed for outside clients.
Between 1960 when his At-
lanta Decorative Arts Center
(ADAC) opened, and 1984.
the construction value of in-
place Portman projects, in-
cluding the Pavilion Inter-
Continental Hotel, Singapore,
shown here, exceeded $4 bil-
lion. In 1985, completion of
six more will increase that fig-

COVER STORY

PORTMANIA

The Atlanta-based architect-
developer surveys an empire with a
$5 billion plus price tag.

ure by a further $1 billion.
Peachtree Center, the 12-acre
mixed-use complex credited
with revitalizing downtown
Atlanta, accounted for $200
million in 1973. San Francis-
co’s Embarcadero Center
(1974-81) reportedly cost $250
million, Detroit's Renaissance

Above: The 12-story, 450-
room Pavilion Inter-~ontinen-

tol Hotel in Singopore by JPAA.

Center (1976) $500 million,
and the Los Angeles Bonaven-
ture Hotel (1977), $90 million.

To be unveiled next year
are: Marina Square in Singa-
pore, with three hotels and
800,000 square feet of retail
facilities including four de-
partment stores; the 50-story

Right: Portman signature

flourishes: glass elevator,
greenery, skylight.

PHOTOGRAPHY BY JAIME ARDWSARCE
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Lefts On the atrium second
level, the Lower Bor Isin the
foreground. Suspended Above: Green shaded areas
sculpture is by Michio Ihara. indicate location of atrium.
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New York MarrioU Marquis,
with 1878 rooms and suites, a
46-siory airium. nine restau-
rants and lounges, and a 1500-
seat theatre; the 52-story At-
lanta Marriott Marquis, with a
47-story atrium (Portman’s
tallest atrium yet); the adjoin-
ing Marquis | office tower;
and the first tower in North-
park Town Center, a 44-acre
mixed-usc urban center in
suburban Atlanta. Late 1985
will see the opening of the 22-
story, $50 million, 600,000
square foot addition to the
two million square foot Atlan-
ta Merchandise Mart, with

Above: On the first floor level
The Royol Pavilion (main din-
ing room) is seen from the
atrium. Swirling staircose
rises to three atrium levels.

Left: Gilded gazebos on the
terroce of The Chinese Res-
taurant on the atrium'’s third
level. Gloss elevotors afford
spectacular views of the
atrium panorama.
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special emphasis on the con*
tract industry. This expansion,
the third in the Mart’s history,
will give a permanent home to
Conexion, the annual South-
east contract market, launched
to great acclaim in 1983.
When the 750,000 square foot
computer mart, Inforum, joins
these facilities in 1986, the
Man will comprise over 5 mil-
lion square feet of permanent
showrooms and temporary ex-
hibition space. Finally, three
hotel projects in San Francis-
co, Jakarta and Kuala Lumpur
are now on the boards and
scheduled for completion in
1986 and 1987.

Backing up this formidable
real estate empire are nine
component companies which
serve Portman’s wide ranging
activities in design, develop-
ment. investment, administra-
tion. construction manage-
ment, purchasing and trading.
These are: John Portman &
Associates (JP&A), the archi-
tecture and engineering entity
which literally shapes the total
corporate configuration; the
Atlanta Market Center (AMC)
which includes the Atlanta
Merchandise Mart, the Atlan-
ta Apparel Mart and ADAC;
Peachtree Center Management
Company; Portman Properties
and, Portman-Barry Invest-
ments, two real estate devel-
opment companies; Peachtree
Purchasing; Project Time &
Cost; and the Atlasia Trading
Company.

Portman presides over his
multi-national enterprise with
imperturbable aplomb.
Whether he wears the hat of
the architect, interior and fur-
niture designer, art connois-
seur, investor, developer or
Bnanciai wizard, he applies
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Above: Portmon’s landmark
hotel. The Hyatt Regency, At-
lanta, introduced hU spectac-
lar otrium concept.

Above: Pedestrian bridges
connect the buildings of At-
lanta’s Peachtree Center, the
13-acre mixed-use ongoing
Portman development start-
ed in 1960, which launched
the urban Megaplex concept.

Top: Peachtree Center Car-
den Cafe is on example of
Portman's belief that people
respond intuitively to nature.

1971

Above: JutHn Herman Plaza
in Embarcadero Center, San
Francisco, puts Portman's
"people wotching" theory
Into proctice.

Top: The Hyatt Regency
O’Hare, Chicogo, displays
Kite sculpture by John Port-
man, adding color to the
atrium scene.



1976 1977 1985

Above: Portmonesque use of Above: Under construction,
trees and water in the Los An- Portman’s New York block-
geles Bonoventure Hotel em- buster Marriott Marquis wiil
phasizes nature in the interior contain a 1500-seattheatre
environment. in addition to a 46-story

atrium and 1876 rooms in-
cluding suites.

Above: in the Westin Detroit Above: John Portman’s At-
Pioza Hotel, Portmon pieces lanta Marriott Marquis Hotel
sculpture totake best odvan- introduces a curvilineor

tage of light from atrium sky- shaped atrium 47 storiestall,
light. the lorgestso far.

Top: The Povilion Inter-Conti-
nental Hotel, Singapore,

Top: The Westin Detroit Plaza brings Portmon luxury on a
Hotel is one unitin Porfr_non's smaller scale: nine guestroom
downtown complex which floors, three floors of public
includes four office towers. space and a 12-story atrium.
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extraordinary concentration
and perception. No detail es-
capes his vigilant scrutiny.
John Portman is first and fore-
most an architect. He pro-
poses, however, that he is fun-
damentally a philosopher.
From a philosophical view-
point, then, Portman studies
and analyzes human response
to the environment. In a pro-
cess he compares to zero base
budgeting techniques, starting
from often basic common-
place issues, he reconciles con-
stant and variable elements of
a design problem. His conclu-
sions lead to his now well-
known and repeated-with-
variations hotel formula
which creates the effect of the-
atre in the experience of space.
Glass elevators “‘explode,”
bringing the thrill of the roller-
coaster. Rooftop restaurants
rotate, as the 360-degree pan-
orama of the city below gently
unfolds between soup and
nuts. Soaring atria are be-
decked with banners and cas-
cading plants, reflecting pools
and tumbling waterfalls.
Sculpture and clusters of ficus
trees are introduced to define
human scale proportions.
Bridges, ramps, escalators and
spiral stairways wind paths
through interlocked levels of
restaurants, bars and glamor-
ous shops. The drama of volu-
minous space is accentuated
by tunnel-like “people scoop”
approaches from entry lobbies.
The word ““Portmanesque”
has been coined to describe
the myriad effects of his inter-
disciplinary bravura. It is used
pejoratively (flamboyant, vul-
gar) as often as appreciatively
(dynamic, people-oriented), a
fact which Portman accepts
with stoicism. His position,
quite simply, is that architec-
ture is public and non-elitist,
and should appeal to the com-
mon denominator of society.
While his projects are de-
signed on a generous urban
scale, like walled medieval
towns, they offer small worlds
within their gates. Open plazas
and terraces provide places to
sit and watch the passing
parade. These flower-filled ex-
travaganzas arc arranged with
tables under gaily-colored um-
brellas in interior courtyards
removed from traffic sounds
and pollution. The comings
and goings of pedestrians cre-
ate a spontaneous theatre of
life. Portman himself is an

avid “people watcher.! The
continuous interaction of peo-
ple observing other people in
Peachtree Center or Embar-
cadero Center is Poriman’s
own restaging of the cafe life
of the C hamps Elysees, Tivoli
Gardens or the Via Vencto.
Back in the mid-1960s,
when Atlanta's Hyatt Regen-
cy, the epitome of “Portman-
esque,” was still in construc-
tion, the great hotelier Conrad
Hilton predicted “that con-
crete monster will never fly.”
Portman has shown that when
the architect is at the controls,
projects take off and remain

airborne. Expanding the scope
of the architect into the devel-
opment business also enlarged
Portman's vision from single
buildings to complete cities.
His visit to Brasilia in 1960
convinced him that a sterile
environment is hostile to the
human spirit. He anticipated
the decline of glass box archi-
tecture decades before what he
calls “that Post Modem stuff
became a prevalent obsession.
How history will evaluate
Portman’s contribution to the
urban scene remains to be
recorded. When a visitor men-
tions that the BBC has identi-
fied Michael Graves and Phil-
ip Johnson as America’s great-
est living architects, Portman’s
response is quiet laughter: a
sound which reverberates all
the way to the bank. ]
Rale this article, page /70.

Left: The Royal Povilion is
richly paneled in rosewood.
Banks of chandeliers are cus-
tom-designed by JP&A.

Below: The Tea Garden is an
opulent sidewalk cafe. The
terrace of the elegontChi-
nese Restourantls immedi-
ately above.
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Lighting! lumen Designs. Sengiijp Electric
Componykl'ondekers), Sentmsl Igheng
Furniture: Amlor*. Archrectura) Supplemeots,
Inc., Shek>y Wilpms. HoweFumA/e, Tropcone
Upholstery molarioUt lociowocna
leokief, Kook Teurtes, Ben Rose, Meborom
Custom Fabrication: CFieng Meng FumAre
Accessories; ArcNtecurd Supplemenrsinc..
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Artwork Sources: Alrich GaHery, AmerKon
ArtInc , Wnxria Asch. Esteie Dodge Assocs

Inc , EireMonresGolefy. Hunsoker/ScHesignef
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Armour Weave™ Is a richly
textured wallcovering and
upholstery fabric.

Armour Weave’* is the
strongest contract wallcover-
ing and upholstery fabric
available. It will not tear, fray
or ravel under the most severe
conditions.

Armour Weave™ exceeds
100,000 double rub cycles on
the Wyzenbeek Tester and
has a Class A flame spread
rating.

Armour Weave'* is back-
coated and easy to install by
using conventional methods
and a pre-mixed vinyl adhe-
sive. As an upholstery fabric.
Armour Weave"' seams beau-
tifully and is easy to manage.

Armour Weave" is availa-
ble in coordinating solids,
stripes, tweeds and
herringbones.

For samples and informs-

4 .<  tion, contact the distributor in

£ your area.

ARMOUR WEAVE™
DISTRIBUTORS:

Arlon Corporation
Atlanta, QA
1-800-647-3633/GA

Brod-Ougan Company
S| Louis. MO
1-800-346-1111/MO

Canada Wallcoverings
Scarborough, Ontario
416/752-0000

Telex 06-963565

Capital Asam, Inc.
Washington. DC
202/484-2554

Fashion Wallcoverings
Cleveland. OH
1-800-362-9930/0OH
1-800-321-9907/USA

Gilford Incorporated
New York. NY
212/243-2700

Hirehfield's
Minneapolis, MN
612/332-6511

Kinney Brothers
Oakland. CA
415/261-4920
1-800-227-2392/USA

Midwest Wallcoverings
Elk Grove. IL
Styles Shown: 1-800-942-0345/IL
A m #10058, #40017 1-800-323-0364/USA
r O u r I. Lappin Wallcoverings
Boston, MA
1-800-882-1680
Philadelphia, PA
. . 1-800-225-1537
For Wallcovering And Uphoister** ByKleen-Tcs."

Wall-Decor, Inc.
Halo Rey, PR
809/763-5140

Aimoui W«j¥t *>»a legatoMIrade ncm«olKleen Tea In«ws«ies me WMmnQOWBon Laa>*nge Oeo'g>a 30241
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EXPOSITION

Dlovember 1-3, 1984

Permanent Contract Showrooms available soon-
Merchandise Mart expansion complete in 86.

Atlanta Market Center-Suite 2200
240f act)treeSt., Atlanta. Ga 30043
<4041688-8994
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BY KATHLEEN BREWIN

mmost a hundred years
ago the city of Atlanta
adopted as its symbol
an image of the mythical
phoenix emerging from the
llames above the Latin word
Resurgens,” meaning “rising
again.” It was an appropriate
metaphor for a city which had
been burned to the ground
twenty-three years before by
the Civil War troops of Union
General William Tecumseh
Sherman and then rebuilt by
determined citizens.

It's not a bad metaphor
either for a city which has sur-
vived the real estate and bank-
ing debacles as well as the rac-
ially overtoned political trou-
bles of the 1970s to emerge as
the premier city of the South-
east—and still growing.

Almost two million inhabit-
ants reside in the seven-county
metropolitan area. Delta Air-
lines, The Coca-Cola Compa-
ny, GeoiNia-Pacific Corpora-
tion and Days Inns of America
arc among the major corpora-
tions that call Atlanta home.
AFCO Realty Associates re-
ported a total of 7,290,000
square feet of office space
under construction or renova-
tion at the end of the first
quarter of 1984. Some of this
will house the 150 companies
that either established or ex-
panded their place of business
in the area in 1983 alone.

The convenience of conduct-
ing business in the same time
zone as New York, but at a
vastly reduced cost, has been
cited as a factor in drawing
companies to Atlanta. But a
major attraction appears to be
the transportation system.
Hartsfield Atlanta Intemation-

SPECIAL REPORT

ATLANTA'S BOOM

Emer~ngas the South’s premier metropolis
and still growing, Georgia’s capital reports over
7 million square feet ofoffice space on line.

al Airport surpassed Chicago’s
O'Hare as the busiest airport in
the world in 1983 and a fourth
runway, to be completed this
year, will increase Hartsfield’s
aircraft capacity from 120 to
150 per hour.

Interstate highways 75, 85
and 20 fan out to connect
Atlanta and its freight and
trucking companies with the
rest of the country. Over one
and a half billion dollars of
improvements to that system
will be completedin 1986.

M.ARTA, the intra-city rail
system, will add five stations
to its lines in December for a
total of 25 stations and 25
miles of track in service. And
as a new station opens, new
development crops up like
mushrooms after a rain storm.

The Lenox Square station,
opening in December, will
bring superpower status to the
part of Atlanta known as
Buckhead. or Uptown, an area
already successful as a retail
and financial center and con-
venient to some of the most
expensive housing in town.
Land there is selling for rough-
ly a million dollars an acre,
and Resurgens Plaza, a 42-
story office lower to be located
next to the station, will pay
rent for the air rights over the
rail tracks of $100,000 a year.
Charles T. Reeder, whose
company. Duet Holdings, is
developing a hotel directly on
top ofthe station, says the sta-
tion will “put the bull’s-eye
into Buckhead,” providing
definition and less-congested

Above: John Portman’t
Northpork Center will totol
1.3 million square feeton 44
acres in Perimeter Central.

access to the area whose
growth was initiated by the
development of Lenox Square
shopping mall in 1960.

Buckhead is the first but not
the only area grappling for the
economic limelight that for-
merly shone exclusively on
Downtown Atlanta. The
Northwest Corridor of the city
and a more central northern
area referred to as Perimeter
Central are experiencing a
flurry ofdevelopment.

Both areas are anchored by
large shopping malls in bed-

room communities and have
conlinued on page 13"
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Ashwood
1200 Ashwood Pkwy.

Atlanta City Hall
Renovation
Mitchell St.

Atlanta Marriott Marquis Hotel
lvy St. between Baker & Harris

Atlanta Merchandise Mart
Spring St. at International

Atlanta Plaza
950 E. Paces Ferry Rd.

Capital City Plaza
33M Peachtree St.

The Carter Presidential
Library and The Carter
Center of Emory Univenity
Cobb Corporate Center

Coca-Cola Office Tower

Coloiw Park
14th $t. & Piedmont Ave.

Crown Pointe at Perimeter
Center

Cumberland Center
3065 Hargrove Rd.

Cumberland Festival
U.S. 41

Fifty Eight Perimeter Center
East

Fifty Eight Seventy One
Glenridge Drive

First City Building
3405 Piedmont Rd.

Ford Factory Square
699 Ponce de Leon Ave.

Fulton County IYe-Trial
Detention Center

Georgia World Congress
Center Expansion
285 International Blvd.
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ATLANTA

TOP 48

DcvAlopmentU locoted

inthe areas Indicafod:

Perimeter Central

Northwest Corridor

Downtown
~ Midtown
Buckhead
218.000 3/85
260,000 N/A
1,526,235 6/85
600,000 1/86
653,879 12/85
1,400,000 1986
(phase 1)
150,000 Earl
198
115.000 10/84
700.000 1986
60.000 12/84
70,000 12/85
150,000 1966
250,000 3/85
165,000 12/84
38,000 8/84
375,000 6/85
68,000 12/84
88.400 10/84
155.720 1/85
1260-bed 1988
1,096,076 12/84

Cooper Carry & Assoc.

Muldawer/Moultrie,
Jova/Daniels/Bushy.
Harris & Partners

John Portman and
Assoc.

John Portman and
Assoc.

Smallwood. Reynolds,
Stewart, Stewart/
Turner Assoc.

Smallwood, Reynolds,
Stewart, Stewart

Jova/Daniels/Busby and

Lawton/Unemura/
Yamamota

Tipton Masierson
Hecry A Heery

Chapman Coyle
Chapman Assoc.

Chapman Coyle
Chapman Assoc.

Dan lonescu
Welton Becket Assoc.
Cooper Carry & Assoc.

Gary B. Coursey &
Assoc.

RTKL A Assoc.

John B. Weaver A
Assoc.

Smallwood, Reynolds,
Stewart. Stewart

Bradheld Associates Inc.

Miilkey A Brown and
Jova/Daniels/Busby

Thompson Ventulett
Staioback A Associates

Holder Properties and
MONY

City of Atlanta

Portman Proi”riies/Ivy

Street Hotel
John C. Portman, Jr.

Vantage Southeast
Propeny Co.

Great South Really

Carter Presidential
Library, Inc.

Carter and Assoc.
The Coca-Cola Co.

Citihome Developers,
Ltd.

Citihome Developers,
Ltd.

Citihome Developers.
Ltd.

Ackerman and Co.

Pope & Land
Lnterprises

Trammell Crow Co.
Taylor A Mathi”
Metropolitan Life
Stanshirc Properties
Lincoln Property Co.
Ford Factory Square
Assoc.

Fulton County

Stale of Georgia

$25 million, 5-story
office

$20 million renovation
and annex construction

1800-room, 52-story
hotel, SSO parking

$50 million. 22-story
addition wholesale space

$74 million. 26-slory
office

3 office towers and 350-
room hotel

$25 million, 30-acre
library, museum, policy
center and park

Office park
20-slory office

$7.5 million, 56 condo
units

$7.5 million, 60 condo
units

$11 million. 13-story,
180 condo units

10-slory office

$15.8 million. 7-story
office

$3.8 million. 20-unit
specialty center

14-story office

3'/"slory office

5-story office

$5.5 million renovation.
Residential and retail

$45 million jail

$10.3 million, exhibit
space, meeting rooms,
ballroom



Government Center
Pryor Street

Hurt Buildin
45 Fdgewood Avc.

Ibis Hotel
109 International Blvd.

lvy Place
3423 Piedmont Rd.

Lenox Park Hotel
E. Paces Ferry & Lenox Rds.

Monarch Plaza 2000
3414 Peachtree Rd.

The 900 Building
900 Circle 75 Pkwy.

Northpark Town Center
Ga. 4(x) & Abernathy Rd.

One Midtown Plaza
1360 Peachtree St.

One Securities Centre
3500 Piedmont Rd.

Overlook Office Park
2849 Paces Ferry Rd.

Park Centre

Parkway 75 Center
1-75 8t Marietta Pkvzy.

Peachtree Center Marquis
One Office Tower

Ivy Street between Baker &
Harris Streets

Piedmont Center éExpansion)
3495 Piedmont Rd.

Plaza 400

Ravinia

1-285 & Ashford-Dunwoody Rd.

Resuicns Plaza
E. Paces Ferry Rd.

Russell Federal Annex
77 Forsyth St.

Technology Park/Lenox
Roxboro Rd.

The Terraces at Perimeter
Center
400 Perimeter Center Terr.

Tuxedo Festival
Piedmont & Roswell Rds.

Twenty One Hundred River
Edge Parkway

' Twelve Seventy Five Peachtree

at the Circle

Wildwood
3299 Windy Ridge Pkwy.

435,000
380,047

100,000

85,000

310 suites

723,000

368,631

540,000

240,000

301,000

268,183

96.000
60.000

240,000

134,000
579,460

300,000

80,072

377,471

600,000

200,000

3,150.000

486,000

55,808

266,000

144,000

295,000

N/A

10/84

7/85

1/85

3/86

1986

12/84

9/85

10/84

5/85

1/85

10/84
8/84

7/85

12/85
6/85

12/84

9/84

2/85

1986

3/85

N/A

10/84

5/85

12/84

9/84

3/85

FABRAP/Tumer Assoc.
Associated Space Design

Archeon Inc.

Smallwood, Reynolds,
Stewart, Stewart

Sherman Carter &
Barnhart

Smallwood, Reynolds.
Stewart, Stewart

Barrett & Assoc.

John Portman and
Assoc.

Smallwood. Reynolds,
Stewart. Stewart

Smallwood, Reynolds.
Stewart. Stewart

Smallwood, Reynolds,
Stewart, Stewart

Lockwood Greene

Wakcheld/Beasley &
Assoc.

Smallwood, Reynolds,
Stewart, Stewart

Whatley & Romm

John Portman and
Assoc.

Smallwood, Reynolds,
Stewart, Stewart

Tipton Masterson
Associates

Kevin Roche John
Dinkcloo Associates

Smallwood, Reynolds,
Stewart, Stewart and
Associates

General Services
Administration

Richard Rothman

Skidmore, Owings &
Merrill, Oticago

Gary B. Coursey &
Assoc.

Cooper Carry & Assoc.
Thompson, Vcnlulelt
Stainback & Assoc.

Smallwood, Reynolds,
Stewart, Stewart

Building Authority of
Fulton County

Atlantic Realty Co.

The Ibis Corp/The
International &
Williams Ltd.
Partnership

Great South Realty
Duet Holdings Lenox
Station, Inc.

W.B. Johnson Properties
with Equitable Life

Franklin Property
Company

Portman Barry
Investments Inc.

Holder Properties and
MONY

Homart Development
Co.

Crow Terwilliger/
Trammell Crow Co.

Ridgeway Development
O’Neill Developments

O’Neill Developments
O’Neill Developments

Portman Properties/
PCTT Associates. Ltd.

PC Associates

Infinity Real Estate
Development Corp. for
MONY

Gerald D. Hines
Interests

American Home
Equities

U. S. Government

Technolcy Park/
Atlanta Inc.

Taylor & Mathis and
Metropolitan Life
Insurance Co.
Trammell Crow Co.
Wilma Southeast Inc.

Carter and Assoc.

Wildwood Office Park

y

Multi-story office for
administrative services

$15 million, 17-story
office renovation

SI 1.5 million, 11-story
260-room hotel

$8.5 million, 5-slory
office

$42 million, 24-story
hotel

$90 million, 32-slory
office

18-siory office
Office, hotel, food
village development

$35 million. 13-story
office

15-story office
13-story office

3/z-story office

$3.8 million. 25-shop
specialty center

$20 million, 12-story
office

8-story, 230-room hotel

$50 million. 30-story
office

$35 million, 1 9-siory, |
4-story office

4-story office

1st phase of multi-use
complex containing 4
17-18 story offices and
500-room hotel

$57 million, 42-story
office

$7 million, 7-story
renovation

Phased development of
office/retail, 1854

residential units. 600-
room hotel

$40 million, 10-story
office

$5,5 million. 25-shop
specialty center
12-story office
7-story office

$30 million, 15-story
office
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STRUCTURA'
expressions in space

Stnjctura isametal frame supporting system, giving results,
that require new images, stylishand pKactical. Itiseasily
assembled in sections similar to a construction kit, so
versatile that numerous configurations can be produced to
suit any situation. It can carry major wiring for essential
services and is designed to incorporate alt Altairte lightin
systems, together with Hs $p>eciaily designed Ruorescen%
and H-1-D. rrxxlules. Structuratreesthe designerfrom any
borxf. allowing lighting to «fty».

XXX XYy =N
SEE

Distributor for the U.S.A.
mmMUNOERALK3HT

14741stSt. -Brooklyn

NY. 11232-Tel. (212)499-3777 ru

ruia

OMSIONE TEONO DELLA
TARGETTI SANKEY SRA

THUNDER A LIQHT/WEST
144 N. Robertson Blvd.
Beverly HMs. CA. 90048
Tel (213) 659-4555
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ATIANTA BOOM continued
attracted developers with land
cheaper and more plentiful
than that in Downtown or
Buckhead. The Northwest
Corridor surrounds a highway
grid composed of Interstates
285 (the perimeter road), 75
and U.S. 41 and appeals to
sales and distribution'Oriented
companies in need ofaccess to
surface transportation.

Companies less dependent
on the Atlanta community for
their operations are locating
their national or regional
headquarters in the Perimeter
Central area. The nearby sub-
urb of Dunwoody provides the
kind of housing attractive to
upper level management per-
sonnel likely to be transferred
in from offices in other parts
ofthe country.

Dramatic

Development

Perimeter Central is also the
stage for the most dramatic
and competitive development
in Atlanta. Four major devel-
opers, three based in Atlanta
and one in Houston, have
called in some architectural
heavyweights to create park-
like complexes on sites rang-
ing from 23 to 44 acres. The
Chicago office of Skidmore,
Owings & Merrill, New York’s
Welton Becket Associates, and
John Portman and Associates
are designing for the local
developers; Pritzker prize-win-
ner Kevin Roche is the archi-
tect for Gerald D. Hines Inter-
ests’ Ravinia project.

The costs of full-scale com-
petition can run pretty high:
Hines bought Ravinia’s forty-
two acres for $21 million in
1982 and spent an additional
million dollars just getting the
zoning changed. When impact
studies showed that the proj-
ect would clog up Perimeter
Central’s traffic, Hines offered
to construct 4 new traffic lanes
as well as a police precinct to
service the area, an additional
$3 million. “The highway im-
provement program,” said
Project Officer and Vice Presi-
dent C. L. Davidson, “will be
the first privately funded hi™-
way program in Atlanta,¥ g
well as the largest improve-
ment program in the county in
which Ravinia will stand.

A 19.46 acre parcel of land
directly across the street from
Ravinia has a price tag of$1.3
million per acre on it and is

not currently zoned for high
density. Both pieces of proper-
ty had cattle grazing on them
just two years ago.

Continuous full-scale devel-
opment to the north has
seemed to many to pwrtend
the demise of Downtown as
Atlanta's central business dis-
trict. Developers along the
Perimeter have had the opp>or-
lunity to tailor pristine envi-
ronments to their sp>ecifica-
tions and commercial Buck-
head developers have had the
advantage of prestigious resi-
dential Buckhead addresses to
entice occupents.

Downtown on the other
hand has had to weather the
urban storms of crime, race
relations, lack of available
land, aging buildings and in-
creased distance from neigh-
borhoods popular with profes-
sionals. But suffering builds
character and a melting pot
environment adds flavor; in
true phoenix fashion, the
central city app>ears ready to
rise again.

Service-oriented industries,
government centers and the
majority of the city’s conven-
tion facilities are located
Downtown and insure a strong
daytime occupancy rate. At-
lanta architect and develop)er
John Portman hclp)ed begin
the downtown commercial re-
suscitation process with the
construction of the Peachtree
Center office, hotel and retail
complex in the late sixties.
Georgia-Pacific delivered ad-
ditional life-suppK>rt with the
location of its national head-
quarters in the center of
Downtown in 1982.

And although many of the
banks and laier law firms
have op>ened satellite offices in
other parts of the city, they
have retained their main of-
fices downtown, which ac-
counts for the 85 p)ercent occu-
p)ancy rate of finished build-
ings and the highest rental
rates in town. Coldwell Banker
Real Estate Consultation Ser-
vices reported that downtown
office rents increased 23 p>er-
cent from 1982 to 1983 to
range from $16 to $26 pxr
square foot.

Renovation of a downtown
post office to serve as the
annex for the federal office
building and construction ofa
new Fulton County adminis-
tration building will increase

continuedon page 148



Since you have
to have them.

You always strive for a clean, coordinated look
in your buildings.

Now you can have it, down to the last ashtray,
with Bobrick Modular Accessories for corridors
and lobbies.

Installed individually or in modules of two, three,
four or more, these trim, recessed units can be
coordinated by color (35 standard colors), by finish
(four to choose from), by material (laminated plastic

why not make
them look good!

doors and panels with solid phenolic cores to
eliminate metal dents and oil-canning) and best of all,
by you!

Using Bobrick 1:24 scale layout sheets,
standardized sizes and shapes make it easy to design
accessory systems that look as good as they work.

Write for catalog to Bobrick Architectural
Services, 60 E. 42nd St., New York, NY 10165.
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BOBRICK

We think like architects, )
because we ask architects what they think.



CAMBRAV  CARPETS. 14066 BORATE  STREET.  SANTA FE SPRINGS.  CALIFORNIA 90670, TELEPHONE (213)  921-5929

e 1964. CAMBRAY MILLS. INC.

THE COMMONS, a public area carpet. HEAVY TRAFFIC
FHA. Type | « Clots |l

Schools, Hospitals, Offices, Malls, Hospitality. TUFT BIND
20 ib. overage

AnsoDTHP

""HaloFresh
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ARCADIA

OMs<on of Cowv;:;'aylk Joumigan 2 !ssociates

15610 So. Main St, Gardena, Co. 90248
(213) 770-4353

Arcadia Chair Wi

Arcadia Chair health care seating is designed with smooth, radiused edqges, correct seating
pitch and lumbar support, and is correctly proportioned to help keep the patient comfortable and resting easy.

Solid oak, hardwood construction and the highest quality materials provide long lasting
durability and beauty. The affordable price tag will help you relax.

Because Arcadia Chair builds furniture with complimentary styles, fabrics and finishes, the

designer can specify for all areas of the entire hospital — all from one source e- circle 70



Above: Interiors Editor-In-
Chief Beverly Russell.
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INTERIORS OPINION

THE STERN CONVERSATIONS

“Hung ceilings, fluorescent lights and generally
anonymous spaces are among the many things that
have killed retail. The conception ofshopping as pure acquisition

Robert A.M. Stern,
Professor of Architec-
turc at Columbia Uni-
versity, principal of
his own firm—Robert A.M.
Stem Architects—and author
ofa new TV series to be aired
on Public Broadcasting in
1986, is one of the most out-
spoken critics in the fields of
architecture, interior design
and furniture design today.
Recently, in a series of tape-
recorded conversations with
Editor-in-Chief Beverly Rus-
sell. he discussed how prob-
lems in our society relate
directly to the inadequacies of
our public buildings and their
interior spaces. In this dia-
logue he discusses how a lack
of discrimination in our last
generation of merchant
princes has led to the deterio-

(B8]

ration of the shopping experi-
ence and an aesthetic decline
in the department store—at a
time, paradoxically, when con-
sumer power has never been
more elevated and in need of
determined guidelines.

B.R: Shopping used to be a
discrete act. You went to look
for what it was you wanted to
buy. Someone showed you a
selection in a very personal
way. and you made your deci-
sion unobtrusively. Today the
emotional factors involved
with shopping appear to have
changed dramatically. There
seem to be two directions, nei-
ther of which is discrete. One
is the kind of shopping in
which everything is put on
show in a luxurious manner—
Suzanne Stephens calls it
Glitzkreig. Then there is the
opposite side of the coin,
which is having the merchan-
dise displayed in the barest
possible way, perhaps in card-
board boxes, in a kind of
supermarket format. How do
you feel about this evolution
in shopping?

R.S: It’s true that we have lost
that sense of personal service
in stores. Of course, those
were also the days when no
prices were displayed on the
merchandise, and you could
find yourself terribly embar-
rassed when it was time to
pay. | think Americans today
are probably far more com-
fortable when they don’t feel
like a salesman is guiding
them—we like to make our
own mistakes. What concerns
me is that we are witnessing a
vast increase in the quantity
and variety of luxurious mer-
chandise, but our shops them-
selves are surprisingly lacking
in luxury. Behind your ques-

results, at its worst, in very u”™y buildings.

tion is the issue of what kind
of environments we make for
buying and selling things,
which 1 think bears some
investigation.

B.R: Can you identify how
design has affected the shop-
ping experience?

R.S: The theory behind Sears,
Montgomery Ward and Best
Products is that a consumer’s
only objective is to get his
bicycle, television or whatev-
er, take it home and play with
it. Shopping itself is not cele-
brated as a social experience,
it’s reduced to simply trading
cash for goods. That concep-
tion of shopping as pure
acquisition results at its worst
in very ugly buildings—blank
warehouses, not stores—or at
best it leads to simplistic
attempts to grab your atten-
tion and pique your fancy as
you drive along the highway.
Such buildings are signs in the
most limited sense. Their ap-
proach to marketing is similar
to a gas station’s: if the Mobil
sign is taller than the Texaco
sign, more vividly colored or
in some way distinct, you may
turn in at that station. The
Best Products buildings are by
comparison quite p>owcrful.
but like a magician’s sleight of
hand, they are still just tricks.
The buildings appear to be
falling down, disintegrating or
overgrown with trees, but they
are essentially architectural
one-liners.

B.R: Is there anything that can
be done to encourage a revi-
sion of those undistinguished
blank boxes that symbolize
most of these major retail sub-
urban operations?

R.S: A few years ago develop-
ers started to rebuild marvel-
ous old theatres as modem

PHOTOGRAPHY BY JON NAAR



blank boxes, but soon discov-
ered that this did not necessar-
ily lead to box office success.
They realized too late that
people go to theatres not only
to see the performance, but to
enjoy an event. They want to
see and be seen in the lobby,
to look around in the intervals
and watch people at their most
glittering and attractive. Ifthe
architecture sets the stage for
the dramatic action, it also
sets the stage for social action
between the acts. Architecture
is what makes the difference
in an evening out.

Our cities don’t have the
outdoor gathering places of
Europe. We don’t live in piaz-
zas the way Italians do. Our
theatres, museums, depart-
ment stores and malls are
where we go to mingle, rub
shoulders and watch a kind of
improvised popular theatre.
Today consumers are realizing
that shopping can be more of
an event, that there is more to
it than getting into a car, driv-
ing to a parking lot and diving
into an ugly, concrete box.
The more intelligent retail op-
erations are beginning to re-
spond. We are seeing the
revival of some grand old
downtown department stores,
a second generation of subur-
ban malls, such as the one by
Frank Gehry in Santa Monica,
and the rise of the arcade or
internalized city store com-
plex—New York’s Trump
Tower, for example. Consum-
ers are smart enough to know
that a Ralph Lauren shirt or
Maybelline eyeshadow is the
same no matter where you buy
it. But they are seeking out
environments that make the
merchandise look different
and enhance the ritual of

shopping. The environment is
turning out to be at least as
important as the merchandise.

B.R: And this has produced
the disco type of Glitzkrieg on
the one hand and the card-
board box. no-frills supermar-
ket on the other?

R.S: Blooniingdale’s has cer-
tainly set the pace for the dis-
co-w!th-fabrics type of mer-
chandising. It is an emotional
carnival carefully orchestrated
to increase sales. Blooming-
dale's has established an im-
age that makes anyone over 40
feel 1000 years old as soon as
he/she walks into the place,
but it makes millions of peo-
ple happy, so who am | to say!
Conran’s has extended the
idea of the no-frills supermar-
ket by evoking the Third
World **soukh,” with loads of
baskets and individual bays
like market stalls. Blooming-
dale’s and Conran’s are both
very well done, but in each
case the consumer is really
assaulted—barraged, in fact,
by too much visual stimulus—
and 1 have a feeling that this
approach is not going to be as
popular in the future. People
are not buying clothes with
bugle beads any more; they are
buying quieter, rather more
preppie clothes. Look at the
inroads that Benetton’s small
boutique franchise operation
is having among the masses.
They sold $1(X) million worth
ofclothes in the U.S. last year.

B.R: If you were giving some
store design guidelines to re-
tail operations what would
your suggestions involve?

R.S: People are beginning to
respond to the grand old
department stores in down-
town, for the same reason they
go to Country Club Plaza in

Kansas City. Somehow these
places have a certain authen-
ticity. We all search for au-
thenticity in our lives as a
counterpoint to punch cards
and television. (Everyone
knows that what happens on
television isn’t real—it’s fasci-
nating, but it’s not real.) When
we go out, we want to patron-
ize a store that speaks ofgenu-
ine quality, and suggests that
what we buy there today won’t
be out of fashion—or fall
apart—tomorrow. That’s why
people are beginning to gravi-
tate downtown again, where
the city looks as if it grew up
naturally and a certain patina
of time and architectural char-
acter is already present. Wana-
maker’s in Philadelphia has

recently been restored to its
continued on page 154

Above: Robert Stern, archi-
tectand educator.
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Right: Entrance to the Warner
Communkafiont Child life
Center designed by architects
Rogers, Burgun, Shahlne, A
Deschler, more, next poges.
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HEALTH CARE DESIGN

HEALING RESEARCH

Recent changes in health care administration policies
and federal regulations are encouraging hospitals to
be more efficient and employ environmental design
strategies that help people get well faster.

BY KARIN TETLOW

hen Florence Night-
W ingale accomplished
her legendary mira-
cle oftreating 10,000 wounded
in the Crimea, her war was
fought over sanitation and
decent conditions. Now more
than a hundred years later
hospital administrators put
their energies into the less
heroic, but equally challenging
battlefields of cost efficiencies
and productivity.
Not since the 1966 advent
of Medicare has the health
care industry faced such sub-

stanlive changes in its way of
doing business. Beginning last
October, Medicare reimburses
hospitals for cost per diagnosis
rather than cost per service.
This means that hospitals re-
ceive the same amount per
patient per diagnosis (some
states, including New York
and Massachussets, are pres-
ently exempted) regardless of
treatment or length ofstay.
With lower occupancy rates
due 10 unemployment and
economic hardship, and in-
creasingly stringent monitor-
ing of capital expenditures,
each health care facility is

forced to shift its self-identity
from being a social communi-
ty-serving institution to realiz-
ing it is a major business com-
peting for customers.

As Nashville’s Hospital
Corporation of America, the
largest corporation in the
medical marketplace remarks,
“Now for the first time the
rewards should go to the effi-
cient instead of going to the
inefficient.”

What does “efficient” mean
in the context of present day
health care? In patient terms it
could mean the motivation to
create more healing environ-
ments which address the needs
of all users—staff, patients
and visitors.

Innovative administrators
and architects arc recognizing
that thoughtful, effective de-
sign is crucial to both cost effi-
ciency and the enhancement
of the healing environment—
and that it can attract patients.

An example is New York
City’s Roosevelt Hospital,
which recently renovated and
expanded its emergency de-
partment. Motivated to attract
West Side neighbors who were
accustomed to use the more
chic Upper East Side emergen-
cy facilities and to beef up
admissions since 25 percent of
patients are admitted through
the emergency room, the ad-
ministration wanted to broad-
cast the message that it deliv-
ered excellent medical care.
Most patients have no imme-
diate means of evaluating
medical care, but they can
make personal judgements

5dtor's note; Karin Tethw has a
Masters Degree in Environmen/al Psy-
chohgy and is a consu/tory an work

space monagement.



about the physical and social
environment. Ifthey feel posi-
tive about what they see they
will be more confident about
getting good care and more
receptive to treatment. The
old Roosevelt emergency
room, characterized as a visu-
al disaster, was certainly not
an environment that inspired
immediate confidence.

Better Lighting

Norman Rosenfeld AIA Ar-
chitects, cheered the waiting
room with bright yellow furni-
ture, and reduced the institu-
tional look by using red oak
trim, natural wood accents
and low reflectivity wall fin-
ishes. To counter patient dis-
orientation and anxiety, bright
light sources were eliminated
and all areas lit with warm-
white indirect light, with treat-
ment areas supplemented with
exam lighting on timers.

The effect of design on the
organizational and social envi-
ronment was perhaps more
important to patients. Major
trauma and minor treatment
stations were separated, the
psychiatric area observed by
its own nurses station, and
separate adult and pediatric
waiting areas. This design pro-
gram contributed to an enor-
mous change from the old sys-
tem where patients of all ages
and woes waited and were
treated together. While not all
attributable to the new design,
emergency room visits have
risen by 17 percent.

Ineffective hospital design
not only runs counter to pro-
ductivity because of time
taken up in compensating for
it but will contribute substan-
tially to the already stressful

conUnued on page /48

DESIGNING FOR HIGH-TECH HEALTH CARE INTO 201 5

omputers and the new

technology will influ-

ence and impact the
health industry during the
next 30 years. Adapting to
these changes will require new
design, which Dr. Roger E.
Panther, Assistant Vice Presi-
dent of Programming and De-
sign for the Hospital Corpora-
tion of America, outlin”™ in
his paper ““Hospital Design in
the Year 2015. It

Panther lists three major
types of health care facilities
for the 21sl century: day or
residential complexes for chil-
dren and the elderly, “minor-
plexes” for routine communi-
ty care and “majorplexes” for
surgical and intensive care.

In both the major- and
minorplexes, computers will
do much of the patient moni-
toring and diagnosis. They will
also allow for the sharing of
information, require less stor-
age space and significantly
alter the admitting routine.

Other services and depart-
ments are also predicted to
change in ways that affect
design. An increase in outpa-
tients will require more Ireat-
mcnl/exam rooms. Post oper-
ative recovery rooms will be
eliminated because of the
shortened length of stay. The
pharmacy will be best located
adjacent to specialty care
units. Clinical and pathologi-
cal laboratories will need less
room, while genetics and
transplant organ storage will
need more.

Some of the new develop-
ments in design expected by

2015 will include fiber optics
to transmit sunlight into a
patient's room, thus saving
energy and eliminating the
need for windows. Moving
sidewalks, conveyor belts and
other such transportation sys-
tems will move patients and
materials.

Robots will be used in many
support areas such as house-
keeping and food service.
These will require more and
different space than these
areas do at present. Permanent
disinfecting ingredients in
building materials should
make some cleaning duties
obsolete as well.

How will hospitals adapt to
these changes? Flexibility is
the most important factor,
according to Panther. Mov-
able interior partitions and
honeycomb floors will in-
crease efficiency by linking or
separating departments as
needed. Productivity and cost
effectiveness are the health
industry’s major concerns,
and these goals can be
achieved through careful plan-
ning of the relationship be-
tween touching or overlapping
departments. ““Implicit in
these relationships is an obvi-
ous functional reason for their
location. In particular, they
implicitly assume that opera-
tional efficiency and cost ef-
fectiveness cannot be compro-
mised by aesthetics or exces-
sive building detail.”

Another area of concern
related to achieving the de-
sired design for 2015, is build-
ing codes. “So far, significant-

ly improved building prod-
ucts, technology and the
strong incentive to reduce
costs without sacrificing safety
has not appreciably reduced
the excessive amounts of regu-
lation in building codes,” Pan-
ther noted. “The high cost of
meeting current regulations
has had a profound effect on
the cost of construction. Since
new building material im-
provements arc expected to
occur, many existing codes
will become obsolete over the
next three decades. Regula-
tions at all levels are a major
barrier affecting the efficient
use ofcapital resources.”
Transition to the new facili-
ties and technology will most
likely require duplication of
services and personnel for a
lime. Hospitals designed for
flexibility will find the change
much easier than others.
“Physical plant alterations will
be necessary to accommodate
the future information proces-
sors,” Panthers warned.
“Equipment parameters must
be established to provide
needed compatibility and flex-
ibility for future technology.”
A problem that Panther ac-
knowledged but offered no
solutions for was the aliena-
tion of patients in a highly
technical environment.
Nurses or para-nursing per-
sonnel will offer some sup-
port, but the challenge is really
the designer’s ability to create
an atmosphere conducive to
healing while at the same time
cost effective. ]
—Linda Fridy
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he fact that most hospi-
tals treat people like pa-
tients is accepted with
varying degrees ofgood nature
by most adults who usually
have other things to worry
about during their hospital
stays. But to a pediatric pa-
tient who is probably already
bewildered by the arcane med-
ical world, being cut off from
all familiar routines and social
interactions can be all the
more traumatic. In the past,
most attempts to address this
have been isolated and small
scale, revolving around ame-
nities placed in individual
rooms in children’s wards.
However, New York Hospi-
lal-Comell Medical Center has
recently launched one of the
most broad-based experiments
to date toward meeting the
non-medical needs ofchildren
in hospitals. Its 3,500-square-
foot Warner Communications
Child Life Center, designed by
Rogers, Burgun, Shahine &
Deschler, Inc., Architects,
ministers to the recreational,
educational and social needs
of children from infants to
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SKY PLAY

The Child Life Center designed by
RBS&D is an experimentin
humanizing hospital visits
for children.

Above: Acraftsarea Is sec-
Hlonfed off befhmd a rm;sjedh
BB A Bty ket

Child Life Center.

Left: A peaked skylight max-
imizes natural lightand pan-
oramic views ofthe East River
in New York.

teenagers in a non-threatening,
playground-like atmosphere.
The concept of the center has
sparked the interest of other
hospitals, as has the inventive-
ness of its application in the
hands ofRBS&D.

The center is located in
found space on the roofofone
of the buildings in the Cornell
medical complex. Existing
arched brick pergolas on the
cast and west sides of the
building became perimeter
walls, above which clerestories
were constructed intersecting
with the roof line. A peaked
skylight bisecting the facility
was added to maximize natu-
ral lighting.

Components of the design
program include a stage, class-
rooms, offices, multi-media
facilities, a garden and an
open play area designed to
encourage interaction.

The inspiration behind the
design program was to recre-
ate the every-day settings of
childhood so that pediatric
patients can escap>e for a time
the confinement of their hos-
pital rooms and progress
toward health oblivious to the
fact that they’re in a hospital. =

—LoringLeifer

PROJFCTi CmO LK CENTER
AJtCHInCTi ROGERS. BURGUN, SHAHNE &
OESCmtR

Dsilgn tMmi Michoal Azonan, Jock Suben,
Adrian Porcitesaj, Mary Four, Sheib Mirpkiy
contractor! Bor & Barr
Daolari Tobron Ofce Fumiiure
Floorc/caiiingii AmsironQ
tfordwore/«igM9ai Schhee, New York
Sign Systems
W Indewo Fisher. Woutov Metab
Sothroom Ilatwraci Amenccai S<anckvd.
Bobnck
FwmHwroi O. Scandinavian Oesgn. Hermon
MSer. Resko, btenkomper, Corry Jontedown,
Rudd keemoBond
MHIworlc! HeUmon ConstrucKm
ConMfltantci ft/dy & Henderson (sructufor,
Edward A. Seen Assoc. |(nech./dect.|
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AbQV*: Plant show main floor
and mosxanino (top) of tho
3,500-s<}Uore-fMt Child Life
Center.

Left: A conference room on
the mexzonlne hot a balcony
that opens onto the moin play
area for the observation and
evaluation of young potients.

Belovr: View from play area
shows how the Gothic-revival
elements in the existing facil-
ity were incorporoted into
the contemporary design
scheme.
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G608 X TOWARD THE STATE-OF-THE-
b g® ART HEALTHCARE FACILITY

g’ h in 3 New technical products ensure that today’s healthcare

facility is safe, efficient, responsive and aesthetically
pleasing. Here are eight examples from manufacturers
whose concerns are good health.

Above: The Innerfoce interi-
or sign system Is designed
for fast, affordable revi-
sions. Popular architectural
colors are standard. Federal
Sign, circle 234

Above: Aiphone RAX com-
pact duplex microprocessor-
based intercom system pro-
vides a range of standord
communication functions.
circie 235

Left: The Hiil-Rom 950E Pow-
er Column Unit ollows ser-
vices to be centralized near
the patient, circle 236

Above: The Dukane System 2070 Multiplex Communications
System is a microprocessor-controlled hospital communica-
tions system capable of servicing 3072 beds, circle 237

continued on page /46



Shelving. It should be as classic in design as the time-honored
badge of healthcare, the nurse’s cap.

That's why ERECTA SHELF® and SUPER ERECTA SHELF®
wire shelving from InterMetro offer a timeless and elemental
concept you can live with year after year.

To make sure you’re purchasing a true masterpiece, look for

the unique “Snake Design” on each and every wire shelf. It's Wh this trad K

your assurance of a quality METRO product. InterMetro you?ﬁii%%ul\/lsg?ﬂ?(l)sqagliteymar ’

Industries Corporation, Wilkes-Barre, PA 18705. '
circle 72
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Archit;ect:ural Dimming

Demonstrable versatility in a

wide range of dimming applications...
from simple, single station installations
to complex, multi-station systems...
with custom lighting effects.

The beautiful lobby of ttio Century Pla™a Hotel in l.os Angeles shown above is
now equipped with Strand Century's Environ 2 Architectuial Dimming Syslorn

VS Slider Programmable

Control

Master
Station Station
/__ K Customer engineering services include working model demonstrations
- 7

of manual or programmable dimming applications, comprehensive
literature, technical data and personal consultation. Call today for total

planning and installation support by qualified sales representatives.
-V

o 11 It %

. STRAND, CENTURY
I‘.-

A Subsidiary of Rank IndustrH's Ampiica Inc

Excellence in Lighting Since 1929

stran Centupl Inc. 16111 Soulh Santa fe Av&mir. P.O. Boi 9004, Rancho Domin
Strand Century Inc. 20 Bushes Lane. EImwoo

guen C.ililotnia 90224 Tel: (213) 637-7S00. Telex. 664741
Park. New Jersey 07407 Tel (201) 791-7000. Telex 130322

Strand Century Company, Ltd. 6490 Viscount Road. Mississ.uiga. Onfario.Canad.) L4V1H3 Tel: (416) 677-7130. Telex 06968646

For further inlormution write to DepurlnuMil |.



Introducing

PANTONE” Colors
for people and their

environments.

It's the aU new 1,000 color PANTONE
Professional Color Guide.

A color specification system especially developed for use in
eveiy medium, including fabrics, cosmetics, carpets, paints,
plastics and ceramics. It's different from the PANTONE
MATCHING SYSTEM, which was specifically designed for the
printing, publishing and packaging fields.

To develop the palette. Pantone, Inc. obtained color sam-
ples from professionals in fashion, cosmetics, architecture,
interiors, textiles and product marketing from all over
the world.

This color system represents the state-of-the-art in color
selection today.

Each color is designated by a number and a name in six
languages. The tear-out chip format makes it easy to attach to
designs, plans, renderings, specifications or materials. There
is also a fan-out color selector for on-site color checking.

Now your color selections can be communicated accurately
by phone or telex with no language problems.

Buy the new PANTONE Professional Color guide at your
artist material dealer now, or call Pantone at

800-222-1149
. (in N.J. 201-935-5500).
The special introductoiy price
of $99 is good only until
the end of 1984, then the
regular price of $125
takes effect. This is the
color tool you asked for.
Now you just have to
ask for it.

Special
Introductory
Price
$99t

Setting standards for
the world of color.

PANTONE

Pantone, Inc.
55 Knickerbocker Road, Moonachie, NJ 07074 U.S.A.
800-17122-1149 exceptC Il\rlr.e; (201-935-5500

TeimtWi ~ eolM rr»rod»cua») Lien"t  tpty ud ghAdtsi
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ATLANTA BOOM continued
the number of government

buildings and workers down-
town. The completion of the |
million square foot expansion
of the Georgia World Con-
gress Center and the largest
hotel in the Southeast, Port-
man’s 1800-room Marriott
Marquis will enhance Down-
town’s capabilities as a prime
convention site.

But although the streets of
Downtown are crowded by
day, with the exception of an
occasional conventioneer,
they are deserted by night.
Groups like Central Atlanta
Progress, a planning and re-
search organization for Down-
town, feel that increasing near-
by housing possibilities is one
way of keeping people down-
town in the evenings.

Central Atlanta Progress has
also joined with the city,
MARTA, the slate and Fulton
County in master-minding an-
other attraction—the revitali-
zation of Undei”round Atlan-
ta, a retail-entertainment com-
plex that lived and died in the
seventies. The Maryland-
based Rouse Company, cre-
ators of Baltimore’s Harbor
Place and Boston’s Quincy
Market, would undertake the
$120 million endeavor ex-
pected to attract I11.S million
visitors annually and $200
million in private investment
in the Downtown area. The
project has a ways to go before
final approval, but Central
Atlanta Progress’ Dan Sweat is
“confident it will happen.

Pastis Prologue

The city of Atlanta has been
through the fire but, as they
say, past is prologue. Atlanta
is a new city. The regime of
second black mayor Andrew
Young is a successful one and
Rand McNally’s Places Rated
Almanac continues to rate it
high among the nation’s most
livable areas. Richard Meier's
sparkling white High Museum
of Art opened last year in Mid-
town, the burgeoning arts dis-
trict, and construction is
slated to begin on the Carter
Presidential Library. Offices,
hotels and shopping malls are
popping up so fast it almost
seems like a western boom-
town, but the green rolling
hills and the dogwood are
there to remind you that it is,
indeed, Atlanta. ]
Rate this article, page 170.

HEALING continued
environment experienced by
all levels ofthe hospital hierar-
chy. Physicians are pressured
by time and the “ullimaie
respK>nsibility”” and nurses suf-
fer physical fatigue and from
the contradictory situation of
being responsible for patients
but having little power to
influence treatment. But most
vulnerable arc patients be-
cause they are sick and be-
cause of the “helpless” role
that hospital life demands.
Relinquishing personal re-
sponsibility and control affects
patients’ coping abilities.
Effective design recognizes
and reflects the functions and
needs ofthe users, and makes
the environment more ap-
pealing to all. Two health care
institutions, one in New York
and the other in Michigan,
focus on research and applying
findings in real-life hospital
settings. Each year the Envi-
ronmental Design Research
Association conference sched-
ules sessions on latest findings.

Critical Evaluations

Bellevue Hospital Center,
Manhattan’s largest public
health care facility, believes
good design is “an integral
part ofthe treatment process™
and established this country’s
first in-house environmental
design program—made up of
an environmental psycholo-
gist, an art coordinator, an in-
house architect and interior
designers—to implement its
goals of improving patient and
staff morale. Encouraging pa-
tients to become more active
and helping visitors and pa-
tients get to their destinations
quickly, Bellevue’s unique ap-
proach is its focus on pre- and
post-design research and eval-
uation. ““Redesign at Bellevue
is based on documented needs
of the people who use the
area,” says Richard Olsen,
Ph.D., Director of Environ-
mental Research. Once an
area is selected for renovation,
Olsen and doctoral students
from CUNY’s Environmental
Psychology Program engage in
systematic interviews and ob-
servations with both staffand
patients to establish baseline
data. Six months after con-
struction. researchers evaluate
the new design by repealing
the interviews and observa-
tions. Staff and patients are

continued on pc” /51 |
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The walls of this office tower
entrance and elevator lobby
are covered with acoustic panels
manufactured by Decoustics.

As floor and ceiling are highly

reflective, a sound-absorptive

treatment was essential for

the waits. The design solution

called for narrow acoustic

panels, visually separated and

horizontally applied to give

the walls a sculptured look.

Decoustics provided high impact acoustic panels
nominally 48" high and up to 155" wide, deep
grooved on 10" centers. They appear as narrow
planks but avoid the high manufacturing and
installation costs common to such treatments.

A Decoustics installation commends itself by
high acoustic technology, skilfully applied. So
accurately are Decoustics panels manufactured
that they can be butted for runs of hundreds of
feet without gaps, misalignment or visible
mounting hardware. Similarly, ceiling treat-
ments can present an uninterrupted expanse

elegantly

or conform to any architect-
ural feature or design require-

ment.

Decousttcs has the experience
and capability to work with
architects, designers and
acoustical engineers in the
development of unique acous-
tical systems, or utilization of
its standard components.
Technical support is available
as required.

Inquire about the ways Decoustics can help you
develop almost any acoustical treatment you vis-
ualize ... elegantly.

1A,

Pro~f: Texaco Bui(<h'ng. Denver Co. Entrance and elevator lob&y.

Architect: HOK Architect*. Denver, CO

Designer: HOK Inlerion Group. Denver, CO

Fabric: Architex Nyluxe; 10096 nylon face, 10096 cotton backing; flame treated.

C decoustics

15 Webster Street 5 Disco Road
North Tofi*war*da, NY. 14120 exdaie, Ontario, M9W 1M2

(714) 692-6512 <416) 675-39S5
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Your success
starts here

dyriund executive furniture -

Q commitment
to the very best.
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HEALING continued

also asked how renovations
affect their emotional state.
Tuneups arc made in the
design if evaluations turn up
unwanted consequences.

The Ann Arbor. Mich., Pa-
tient and Visitor Participation
Project, a first in the U.S., was
started to combine empirical
research and advocacy to in-
fluence the design process for
the $285 million University of
Michigan Hospitals Replace-
ment Program.

“One thing | did not want
was to end up with a hand-
some state-of-the-art structure
that was inhuman in the way
it addressed people,” said Ex-
ecutive Director Jeptha Dal-
ston, Ph.D. *“1 wanted a build-
ing that would relate to people
in the warmest way.”

The majority of its design-
related recommendations
have had direct impact on the
new facility’s design, reports
Project Manager Jan Reizen-
stein Carpman, Ph.D, whose
research has revealed prefer-
ences on a variety of issues
including furnishings, design
and placement ofyou-are-herc
maps, most comfortable pa-
tient chair and design of visi-
tor lounge. Visitors are impor-
tant hospital users because of
their role in the recovery pro-
cess. Patients are directly af-
fected by the confidence or
stress expressed by visitors.

Carpman and Assistant
Project Manager Myron Grant
approached their research
from the conceptual idea that
user needs could be met by
reducing the stress inherent in
hospital settings. They ad-
dressed four areas of potential
hospital “stressors’: wayfind-
ing (the greatest worry visitors
have), physical comfort, priva-
cy and personal territory, and
symbolic meaning. (Docs the
message conveyed by the
building itself suggest a com-
petent institution which cares
for its users?)

Outdoors Indoors

Views of the natural environ-
ment have long been known to
elicit positive feelings which
reduce stress, and now, reports
Science, they are shown to
shorten recovery rates in sur-
gical patients. Olsen’s team
demonstrated that pictures of
the outdoors reminded pa-
tients of their former lies with
the outside world. Two huge

computer-printed scan murals
of New York Harbor and New
York’s Central Park selected
by patients and donated by
3M, helped transform two
drab and dreary day rooms on
a surgical floor into pleasant,
cheerful, relaxed places which
took patients’ minds off their
illnesses and, for a significant
proportion, increased mobility
by encouraging patients to
leave their rooms. Each mural
was accompanied by a two*
minute tape of sounds fitting
its visual image. The harbor
lounge tape with its sounds of
water lapping, seagulls and
foghorns was played close to
6,000 times in its first year.

Researchers at Bellevue,
Michigan and other institu-
tions have documented what
responsive architects and ad-
ministrators already know—
that interior design, signage,
and detailing such as selecting
a workable toilet door for
weak wheelchair patients or
installing easily grasped grab
rails, arc vitally important in
the total therapeutic process.
Far from being a frill, these
features substantially reduce
staff and patient stress and
enhance recovery rates.

To cite some examples in
existing hospitals; To give
visual variety and avoid glar-
ing light sources, Norman
Rosenfeld designed ceiling
“tents” to reflect warm-light
tubular uplighting for Lenox
Hill’'s Family Centered Mater-
nity corridors. And to im-
prove psychological effect, he
installed special hand paddles
in the new Coronary Care
Unit rooms so patients can
control their light switch, TV
controls and nurse call button.
Aware that patients in inten-
sive care seldom use a bath-
room, Michael Mazzarella,
Administrator of New York’s
115-bed Northern Dutchess
Hospital, insisted on each ICU
patient room having its own
toilet, a statement that recog-
nized the importance of per-
sonal control for patients.

Nursing Comforts
The relationship between pa-
tient rooms and nurses sta-
tions has an immediate effect
on nurse fatigue and patient
care. Fortunately, the stressful
nature of nursing is not con-
sidered by all a necessary evil
and some administrators have
continuedon page 152

Announcing:

The
Creative
Ceiling
Aweirds

Two design
competitions
sponsored by
CONWED

CREATIVE CEILING
CONCEPTS

Using primarily Conweel
designer }iroduris. create
a ceiling for one of three
business environments.
Runs from 10/l 1/84 to
2/15/85. Open to
professional architects
and designers. Special
category for students. 12
winners.

CREATIVE CEILING
CONSTRUCTIONS

Awards in two categories
for ceilings Installed in
commercial facilities.
Runs from lo/1 1/84 to
9/1/85 Open to
professional architects
and designers only,

6 winners.

S45.000 IN CASH PRIZES

Judging panel: John Morris
Dixon, editor. Progresslue
Architecture: Beverly
Russell, ediiorinchief.
Interiors: and Walter
Wagner, editor.
Architectural Record.

For an entry kit. call
Conwed toll free:
1-800-328-9497, or wrilC
Public Relations Dept..
P O. Box 64237.
St. Paul. MN 55164,

circle 77



UIG

worth looking for.

A recent sun/ey* reveals 8 out of 10 professional carpet
installers prefer Jute's natural ruggedness for a faultless job.
Stronger hot-melt seams. Fewer delamination problems
Faster, less-costly, more reliable direct glue installotions
Plus lots more natural virtues no plastic substitute con
match. Look forthatdistinguishing rugged appearance and
moke Jute your natural choice.

=JUTE HTIBOEZ

*JUTE OtE NATImI

*For o detailed survey report, wnte:
THE JUTE CARPET BACKING COUNCIL
P.0. Drawer G = Centerport, N Y. 11721

Ameocon Industries. Inc = Asiatic Co (USA), Inc
Buffington & Pritchord Co. Ir>c = Cosmic IntemofKxwl. Inc
DelCQ International Corporation = A deSwaan. Inc
Friedman Bog Compony, Inc = Hanson & Orth, Inc.

O G Innes Corporation = Langston Enterprises « Solina. Inc

circle 78
152 INTERIORS OCT 84

HEALING continued

long sought solutions to the
problem. As recommenda-
tions for organizational
changes have little effect in the
established hierarchy ofa hos-
pital, they have looked for
answers in design solutions.

Attracting continuing atten-
tion is the ’cluster' approach
where patient rooms surround
the nurses stations and sup-
plies. Nurses walk less and
both patient and nurse have
greater visible contact.

Zachary Rosenfield & Part-
ners developed a cluster theme
for the new Link Pavilion at
Hackensack Medical Center,
N.J. Each 24-bed cluster is at
the end ofa corridor to avoid
through-traffic and noise and
each patient bed is within 12
feet of the nurses station. To
increase light and patient/
nurse visibility, Partner Herb-
ert Bienstock, AlA, placed pa-
tient room doors opposite
windows and sited bathrooms
on exterior walls. Patients lean
on the elbow-height walls of
the open-plan nurses stations
which are topped in 6-inch
half-round wood and faced in
colorful wall carpeting. Neu-
tral earth toned carpeting was
installed for safety and quiet.
Gean supply and medical/sur-
gical carts, stretchers and
wheelchairs have their own
alcove space. Indirect up light-
ing, soothing pastel themes of
mauves and blues, and acous-
tical control create a very
comfortable, safe, cooperative
feeling.

Nurses participated in the
program phase of the new
wing and reported “‘striking
and unusual” enthusiasm for
the design. Crucial was the
accessibility to people and
things which the spatial ar-
rangement provided. Nurses
fatigue and turnover subsided
and patient recovery rates are
better compared with those in
the traditional units. Also sig-
nificant was the improvement
in the nurses’ professional sta-
ture. “It has changed the rela-
tionship between doctors and
nurses,” said Dianne Dunne
RN. “There’s a different re-
spect, a colleague-type atmo-
sphere because the physician
sees that the nurses know the
patients.” Physicians are now
inviling nurses to conferences.

While most non-profit hos-
pitals (90 percent of total U.S.
b”s) are each seeking its own

best way to competiiively
meet community needs, the
investor-owned chains have
the advantage of a corporate
overhead and access to capital.
They are serving patients by
providing better managed and
shorter-stay care.

HCA has breezed to the lead
by consolidating expenses and
computer systems, using man-
agement systems techniques
and standardizing the design
and programming phases.
Now owner and manager of
more than 400 hospitals with
an annual construction budget
ofclose to a $1 billion, it has
created its own standardized
Hospital Design Guildelines.

Using their own best hospi-
tal managers as consultants
and Nashville engineering and
architectural firms, HCA, un-
der the direction of Assistant
Vice President Roger Panther,
PhD, developed a master pro-
gram of all spaces found in
any 50 to 350 bed hospital.

By predesigning each room,
encouraging the use of CAD,
HCA has tight control of peo-
ple, time and money. Total
construction costs are 20 per-
cent below national averages,
and project time from basic
conception to construction
start is a phenomenal five
months.

Hospitals today present a
great challenge to designers to
create an environment which
is both an efficient machine
and a place which heals.
Already architects are con-
vincing administrators that
frills’ such as the atrium cre-
ate a wonderful sense of place
for people to get well in. Effi-
cient machines are built with
the tools of management and
computers. Places which heal
are created with awareness—
and knowledge—of the needs
ofall its users. Knowledge can
come from research and from
personal experience. Design
Consultant Eleanor Pepper,
AIlA Associate, one of the first
to address hospital lighting
and color, recently spent two
and a half months in a coro-
nary care unit. She com-
mented on the excellent design
and care—and her uncomfort-
able bed which did not pro-
vide enough leg room when
raised. ““I’ve ordered many of
them. We always looked at the
engineering quality. 1 just as-
sumed the break in the bed
was in theright place.” a
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STERN continued

former splendor and it’s a par-
adise. The success of Wana-
maker’s is that it offers an
affordable sense of luxury. It’s
a palace and you go in there
and feel “Wow! This is some-
thing.” It’s not glitzy, rather a
sense of quality has been
recaptured. When you dine in
the restaurant on the top floor
you feel as if you were in the
finest club in New York; it's a
marvelous place for a refresh-
ing pause between rounds of
shopping. Wanamaker’s has
brought back the educational
element as well, which was
one of the most attractive
aspects of big department
stores in the old days. The
store once functioned for the
urban middle class somewhat
like suburban shopping malls
do for teenagers today. You
went to Marshall Field’s or to
Wanamaker’s for the whole
day: you shopped, you
munched, and met friends.
But you could also attend an
edifying lecture, perhaps a
concert, tour the store’s own
art gallery—it was an adult
learning experience. All you
can learn about in today’s
stores is how to have your face
made up. So pervasive is this
commercialization that when
you go to the Metropolitan
Museum, you are greeted by a
shopping center that looks like
a Bloomingdale’s. It’'s what
Bloomingdale’s always wanted
but never could afford.. . .
B.R: What is this architectural
quality composed of?

R.S: We'd better find out—if
we can’t learn to achieve qual-
ity again pieople will tire ofour
newly revitalized downtown
as quickly as they tired of the
malls. First ofall, we have to
put some architecture in and
whip up the outside as well as
the inside. Then we have to
strip away thirty or forty years
of hung ceilings, fluorescent
lights, and generally anony-
mous spaces—among the
many things that have killed
retail—and try to recapture
the old ambiance. You cannot
achieve elegance with fluores-
cent lighting, it’s just contra-
dictory. Down lighting in gen-
eral always makes me feel ner-
vous, like a hamburger being
kept warm at McDonald’s. It's
incredible to me that the
dressing rooms of so many
stores are so badly lit that they
literally make people look

ugly. The great department
stores that never abandoned
good, indirect lighting—Saks,
on its main floor, for in-
stance—arc still popular and
successful. The source should
never be visible. That is to
deny magic. Shopping is thea-
tre, and when you go to the
theatre you don’t want to
know how the special effects
are achieved or why the lead-
ing lady is looking so fabulous.
You want to see a shaft oflight
that catches the star, but not
the source ofthe light, because
then all the magic is gone and
the illusion looks puny.

The next thing is to create
spaces. 1 don’t mind a kalei-
descope of merchandise piled
up all over the place, but |
think the diversity of the
goods should be set off by a
sensible architectural struc-
ture—columns and capitals, a
great ceiling—so that you
have a sense of something
larger and are enticed to
explore the entire store. It's
important to be able to experi-
ence more than one scale in
the store, to walk through the
merchandise and then get to a
place where you can look back
down on it. A mezzanine or
balcony was always a compo-
nent of the old department
stores, as was some sort of
glazed rotunda. Wanamaker’s
has just restored its atrium.
Maybe others should poke
some holes in their slabs and
open up two or three floors to
give people the sense of a
place within the place.

B.R: Natural daylight was
eliminated in stores when
technology made it possible to
control the internal climate
with air conditioning. Would
you bring back daylighting?
R.S: The real reason depart-
ment stores eliminated natural
lifting was the hope that if
peo/p\le didn’t know what time
of Ny it was they would be
fooled into staying longer. !
have always felt that was a
spurious theory. People do
have wrist watches, and fur-
thermore shopping is incredi-
bly fatiguing. A more intelli-
gent strategy is to provide a
place where customers can
refresh themselves. If stores
provided a place with natural
light where you could have a
meal or just sit and relax, cus-
tomers would find the energy
to go back and shop some
continued on page 158
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more. There is natural light
coming through a dome m the
recently renovated City of Pa-
ris store in San Francisco, and
a restaurant overlooking
Union Square. It seems to
work very well. We should
also remember that people
tend to look more attractive in
natural light.

B.R: Apart from the big pala-
tial department store, are there
other environments that you
feel are responsive to shopping
in its best form?

R.S: Museums today seem to
understand how to create
spaces for people. In my opin-
ion, I.M. Pei’s East Wing of
the National Gallery in Wash-
ington, D.C. would make a
perfect environment for shop-
ping. Pei has used all the tricks
of the great merchant princes
to entice people into the build-
ing and give them a great emo-
tional experience. When you
come in there is a great room
with a few objects in it, and a
certain code, character, mood
and quality is immediately
established. The escalators en-
tice you through the building
where you discover the vari-
ous—shall we say—*shops™
the David Smith shop, the
Impressionist shop, or what-
ever. When your taste for art
is sated you can go up to a
very elegant restaurant and sit
and dine, or you can go down
to the basement to another,
not so elegant, but neverthe-
less pleasant cafeteria. Aside
from museums, there is the
more intimate shopping expe-
rience of the Paseo in Santa
Barbara, where you wander
along a chain of little shops
through courtyards with
splashing fountains. This sort
of shopping experience offers
something quite wonderful. |
don’t see why our suburban
shopping malls can't lavish
more character on the spaces
In between stores.

The real problem is that we
don’t have any good merchant
princes today to point our
stores in better directions. By
and large merchants think that
architecture gets in the way of
merchandising. The same
thing happened in the theatre,
as 1 mentioned, but it proved
to be very wrong. The Rouse
Company, whose technique
sometimes verges on Wall
Disney trapped in a pastry
chefs convention, is trying to

make some improvements.
Their Quincy Market deserves
to be recognized as a vital
addition do downtown Boston
and a very successful integra-
tion of modern merchandising
and historic architecture.
Their projects in Baltimore
and the South Street Seaport
in New York are more prob-
lematic. One thing they should
try to correct is the inescap-
able assault of food and cook-
ing smells. | find it uninviting
and unappetizing.

B.R: What have we learned
from pedestrian malls, and
enclosed atrium type shopping
spaces as in Minneapolis and
New York?

R.S: It's all very well to beat
our breasts and complain
about change and unsuccessful
experiments—to say that
malls have no place down-
town. Yet given our climate—
in the north as well as the
south—shopping indoors
makes a lot ofsense; and it did
so to the early generation of
merchants who built marvel-
ous galleria-type arcades in
Providence in 1829 and Cleve-
land in 1890. And the first
great department stores—
Fields in Chicago, Wanamak-
er's and Altman’s in New
York—all had interior atria to
bring a sense of the outdoors
inside. People say the suburbs
drained our wonderful down-
towns, and shopping got out of
control. The truth is that the
suburban mall took hold in
part because we’d already lost
our wonderful downtowns and
we’d ruined our store build-
ings. Altman’s ripped out its
rotunda in 1938 and put in
more shopping floors; Wana-
maker’s and Field’s blocked
the views into their atria to
increase wall area. Things go
in cycles. Today we can bring
a lot ofexperience to retailing.
We should use covered streets
for pedestrians, but we
shouldn’t use them to replace
regular streets, which give us
traffic noise and hustle and
bustle. Skywalks, and pedestri-
an passageways can be
evolved architecturally to
form a hierarchically arranged
network of connections. We
can establish hierarchies in the
shopping flow, pull crowds
upwards. Those are funda-
mentals that we can build on
for the future, to restore a
sense of quality for our ever-
expanding consumer society. m
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VvWhat
1S an
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Since Oggos were first sighted
over a year ago. they have spread
rampantly throughout the restaurant
and hospitality industries across the
country. )

Designs from the deepest jungles
of Europe, the 1984 Oggo
Collection represents the best of the

species: traditional and European
styled chairs that feature quality,
design excellence, versatility and
durability. And that means the
Oggos have a strong survival rate in
everyday use and abuse.

The Oggos have been sighted in
all colors, finishes and covering
textures, giving them the uncanny
ability to adapt to all conditions and
environments, which seems to be a
major factor in
their tremendous
widespread growth.

To find out what
else an Oggo is.
just send in the

coupon. o
This is not

Please send me ( ) Oggo Catalogs. ].

. Name___
| Company
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Telephone .

Cco
The OGGO

1 Corporation
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| Fort Lauderdale
' Florida 33335

| 305/525-5503
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..
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. - . price
iia»bj 062058 P
Ve g il Design Professlortal
Ki~®
h* manpower, marketing and

G®”redlo large and modesl-sired
linns. 2-color throughout 80 charts =™ tables 160
PP (pU) pnee$24 8§85) 07434X
Designing Your Client's House Cost-saving desui

Iwhniques combined with structural theory. 43 case
stales from 23 leading architects and designers t>-
N JO T f«<|gs.320B8.W'llus.200pp (pub price

Carpenter Gothic Unique survey of New England's
jmesl IOm-century ornamented houses Well-in-

Over 150 BAW ilKjs' ibo'ro PiviabSharesHVoore
$14,95) Q71014 pnee

know about

elosignjHhejntore it shows!

n, do nothing; it will be shipped to you automati-
cally Ifyou want an alternate instead-or nothing atafl-simpjviei(us on the card

l cancel my Membership at any time thereafter

i, .heboxybgto”

mv Credit Card

- O NMEEWORrIRSpY 22 /e ek
l Card No. Exp Dale
1 Signature
® Name
1
L]
P® Fi Address
- Slale Zip _
~ check or money order inthe amountof $6 95 dlus aooli-

1 caWe s s lax in the states of OH. TN. MA. CA. NJ. NY, aiSVA fpSher

. you

1
I OEOUCTIBLEN"*®"

“~ AH appileatiofts sub|ectto credit approval.

money-backrefuffogoarariteed

PROFESSIONAL PURPOSES arE TAaX
DB8X2607
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CLASSIFIED ADVERTISING

POSITIONS AVAIUBLE

TO ORDER AN AD

Regular Classified (ads without borders): $1.00 per word per

insertion. $50.00 minimum. 5%

discount for three consecutive

insertions, 10% discount for six, 15% discount for 12.
Classified Display (all ads with borders): $55 per column inch, per
insertion. 5% discount for three consecutive insertions, 10% dis-

count lor six, 15% discount for 12.

Box Number count 10 words for our Box # and address, arrd add

$3.00 per insertion for handling.

Payment Must Accompany Order.
Deadline: 1st of nnonth prior to publication. Carrcellations must be

in writing to be accepted.
Address All Ad Orders:

INTERIORS Classified Ad Dept., 1515 Broadway. N.Y.. N.Y.

10036. phone: 212/764-7317

Or Call Toll Free (outside New York State)

800/223-7524.

HELP WANTED

EXECUTIVE SEARCH

CONTRACT FURNISHa"GS & DESIGN R40USTRY

821-B MERCHANDISE MART e CHICAGO. IL 60654 = 312-527-0797

:0b/ n Contract Sales
Morketry Posilkx's National

4627 Sepulvedo Bhd , Su«e 210 Sherman Odes

CA 91403-1991 (818) 906-1776

ARCHITECTURAL
INTERIOR
DESIGNER

Top 20 nokond A~ firm e seekxig cxi
Nenor h'oiect Designer tor is lowo heod-
quoners. Cnnddcee must hove o boche.
tor's degree and mmmm of 4 years
expenence «i rsaiutiorkd. commerexd or
contract deagn. Should hove complete
Femkniy wsh Kxnidwigs. menor bulkrg
materials and specifiemion wreng. Mopr
responstofiees nckj” design, bux”el con-
kd, schedukng, ckent contact and dent
presertceon. t cyjolty of He and profes.
SPnd grow#! ore wportor* to you. look
mo our dynoTTK orwrted firm
bcoied <t o vary professKtnd Big 10
university comnxjnty known For <s cukurd
erwironfnem.

We offer on outstoncing professiond
opporMst\é wth competitiva sdory ond
oltroctive benefits. Serid letter ond fesume
m confidence to-.

HANSEN LIND MEYER

Drower 310. Plato Cereer One
kMTO Giy. IA 52244

teXM/f
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ROXANNt DeVaD
DKkNMS IAYIOR

Rita Sue Siegel Agency'”, O recrmtitg
service For consultants, busnesses ond mstitu"
tems_For excellani orchmcis, mierKy. graphic
and indusind designers, morketng and sides
apport people. Confidered. Nationwide,
imemotiond. 60 W. 55ih Si.,, NYC 10019.
(212] 586 4750.

INTERIOR

DESIGN MANAGER

Mdk-blon dofior. Mid-Attanec finoncol
nsMuAon B seakng on experienced manor
design professxsnol to heod up its kitenor
Ensi%n Deportment, Responsibfiees MI
ochjde manor design, coior, spoce ploh-
nmg and Krrxture for branch bonks and
office seas. Successful conckdote wl
hove 5-10 years' design experarce. To
pudue the grow*)-onemed oppOTMMy.
please send resume or bnet leiter of nqury

BOX 4320

lisancirs Mogozne
1515 Broadway
NewYoit, NY 10036

Equd Opportunity Employer M/F

CLASSIFIED DISPLAY
ADVERTISING In INTERIORSI

Now you con reach over 80.000 kv-
nishmgs and design professicnds every
mor4t ngft Fiere, ft "the worttyook cf
the contract lurr«sFimg$ ndudry,” wfh
yeKX own ifnque, otlentiorvgettrig ds-
phy dassiM’nessoge-.

DESIGNERS AND ARCHITECTS
Formng design gfcxjp. txci*ng o(»ortjn*:
lor sefgci prgfegscn]&s K> 9 (Dm 1—|Ssy
long Island oRce. Shore common sample,
drcmA. recapeonst rooms. Wort n pro-
lessond anwonment vwh peers >0 coneA.
Msnton own ckerfs—gtt big new |obs
wiih power os group.

(51" 499-4041

DESIGN MANAGER

Our ckeni, on esfuNIshed tirm n Gnonnak,
CH, seeks a professiond to manage ihev
n-housB conmercial design group. This e
on exceleni ofipoilurTty For o craoirve
desgn mono” or locmes ptomrig mon-
oger. You wa hove heavy corporoie clem
conlaci, lui responsibililv lor staff and
budget manogement, and responsitilihes
For Tie cooriination and drechon of dl
design protects. A successful mcTiagemeni
bock™ound a essantid end a degree
preF~ed. Cdl or wnie n confidence:

R. Mchod S”ple
CentBnnd Ex.
Sum 221!
Carew Tower
Cnomcai. OH 45202
(513) 381-5185

ARCHITECT/SENIOR
FfIOJECT MANAGER

Boston orcheacturd rtancx design firm
seeks senior protect monoger to nXerfoce
wc«h dwni representokve and manage the
lechncd process reg«red to execute inte-
rior design protects. Registered orchiiecl
i"eroxima_tetv 8 years experience
preferr™. Requires comprehensive expen-
ence n execu” <nd dreckrtg the devet-
opment OF controd dociments and the
OB'hWb work w*hr a team and to asMim
proieci ptarntg <nd staff supervision.

ProtessKxid Designs. Inc.

123 North Washridon St.
Boston. MAO2T14

ArcMHcturd tnteHem Directer
for downtown Woshnglon. D.C. orchaeclurd
im n meded. educoeond and
fooiass. Dvector inisl Fiaveo

nwwiutt of 10 years expenence end be
copofcfe of orﬁorxrxg 0 new xaanor desqn
service wiAn he trm. Send deioiled resume
tol

Oudetu & Knapp, WcFstects

1320 19* St.. N.W.
WoshnQton. D.C. 20036

SALES AGENTS WANTED
OmAty plus compeewefy priced office Fumi.
mure  monufocturer seeking knowledgeable
dynomc agents for the Folowng protected
lerrtones: AJobemo. Georgo. Tennessee,
Rexsdo. Contact:

1. KDNARSKI.
BTONAR. NC..
401 Nor*i Court,
ftotvie. Al 36067
(2051 365-1643.

DEVELOPER/BUILDER

Needs ntenor designer to plon
and design ntenor enwonmenls
pnmorily for commerciol occourtS;
some residenhal. Includes ligNing.
power and Sigrxd plonning ond
intenof color, fobrics, fum”hings
Qf>d occessones. Heavy involve-
ment in spoce planning and layoU
for H-Rise focilihes. Occasionii
corWxt with suppliers requred.
Musi be capable of mcAing mod-
els of building nlenors, providhg
graphic design orxJ rendering for
presentohon to ctents. Portfoto
required; must include samples of
space pionnng ond loyout prot-
ects. Bochelor's degree m INTERI-
OR DESIGN. Solory $15,000 per

yeor.
Cortloct:
Texas Employment
Commssion
Fl. Worth. TX
or send resume tO:
Texas Employment
Commission
Tec Bldg.
Austr, TX 78778
(Refer to J.0. 3660829)
|Ad paid by Equal
Opportunity Employer)

LINES WANTED

LINES WANTED
Attention Manufacturer

Do you wont to set! your product n N.Y.,
N.J. & The Cornbeon Monds? We ore a
monuFoctirer's rep orgonzoiion sMFi 20
Vveors expenence seing to contract, office
KmAxe, office sippfy oeolers & wholesd-
ers & colege bookstores. Coreoct;

M.J. MOaaiO. PRES,
c/o Morolo-Brovwi Assoc.
P.O. Box 351
Monsey. NY 10952
(914(357 1948

FOR SALE

STAINED GLASS
FHOTOGRAPHC OASS

by
fingiite Poslemok

ROCKIAND COUOO CORP.
Piermoni. NY 10968 914 359-5559

SERVICES

TE(TIES: custom desiw ~ and prmed for
the menor design rvu . Contoct Ooth-
works Ltd. 132 Rowel reei. Voncouver,
G»9doV6A IGI Tdi (604(669-0127.



REPS WANTED

MARSIE THE
TERRITORIES AVAILABIE

{mser Tie |o dtvsion of Emser Irs & Mig |
o supplier of ceromc tfo, marble and
gronee, is seeing cfxJSed convrassened
orcheeciurd reps o iolewing lo repre-
senl thee bne ri exclerye lerreones noterv
oly. An excelerf pcxkage oflenog sub-
skinhd stpport via Sweets. Brochoes ond
ArcheeOu” sampbig program a ovol-
obis. For available lemtones and odd*on-
d delols, please contact;

W. Simms
5730 WV I Bkrd

REPS WANTED

Top evecuirve aid boaiiumii KfiAre
esiofafehed corpcvde usen Twrtory—
East Coast—Rondo—Ileios

Imenor Mogazre

Bo> 4321

1515 Bfoodwoy
NewYod, NY 10036

Mandoctrer oi imovalive Ine of CLStom
Conon Fumture whch includes arc tables,
conference tables, pedesksb, desks and
more, seeking wel esioblisFied repsto col on
high end des™ners. orchitects ond corporate

Los Angeles CA, 90036 occounis. Ple” send resume including com-
(218) 938 2125 mission recfiremerrts to:

J. Con. lie.
280 Ri*ood Hi St.
Wawibury CT 06708

DISPLAY
ADVERTISING
IN INTERIORS!

Now you can reach over 80,000 furnishings and
design professionals every month right here, in
“the workbook of the contract furnishings indus-
try,” with your own unique, attention-getting dis-
play classified message:

m REPRESENTATIVES WANTED
m HELP WANTED

m LINES WANTED

m SITUATIONS WANTED

m BUSINESS OPPORTUNITIES
m SERVICES.

Call Toll-Free now for more information!

800-223-752

(212/764-7317 in N.Y. State)

BUBOASO njBUCATONS. MC.------ Oiomn And Prudert. W. D. baMord. EseeuWa Vica Pr«i
dar«s; Gerdd S. Hobbs, Jdes Paral. P<vicL Knlohof Vica Presider«$; WRom H. Evans  Treosurer, Las
7Hk>. Bifcood Operations: John B. Babcock. Product Oevekspmert; C. McCoUnck. Pisotvid.
Ann Hor«, Croiohon, Pod O. Cerron, Trexte Groifi; SeueUy; Emesr Lorch. Coraorolcn Monogers
Mane K. Gorrben. Corporate Produenon, Robert Lews. General htenoger of hjblsners Graphics.

BUBOAIO PUBLICATIONS------ rdw vottt Amencon Artist, Nenors. MusiocTi, Player & listener, Photo
Weekly. WoWon-GupU Pubkotoni, AMPHOTO, WAtifney' Lbro” of Design, American Arlsl Book Ckb,
Desonm 6~ Cki>. Camera Arts Book Ckijbi ten B&oord; NA5Hviif Amusement Bustfiess;
tONOGN World Rocio TV Hanefeook. The Amts' Book Ckb.

VoksneCXIIV Member ~nencon ember. Business Pubkcolon
Busress Press, Inc- V BPA Mmmo&{(zﬁrc oInn. KX.

Louis Sullivan
designed only one building
in New York City...

The

BavaRD
comier

A NATIONAL HISTORIC
LANDMARK

65 BLEECKER STREET

Between Broadway and Lafa}Vite

This 1898 architectural masterpiece
is undergoing extensive renovation
to preserve its unique character.

7,700 sq. ft. floors

Skyline views—all sides
Ibp floor with skylights

We invite you tojoin
these dLstinguished firms:

Editorial Photocolor Archives
WinkJerde-sigii — Graphic Designers
Architrale — Architects  Builders

Rdf'ae] Viiiolv Architects, P.C.

Mariano D. Molina, P.C. — Consulting Engineers
Slomaiison, Smith Barresi — Architects
SidntT P. (JillxTt 6s A.ssociatcs, P.C.—Architects

John R. Mctknern 6» Associates—Architects
Site Pn/)fel.s. Jnc.—ArcJjitect.s

Near NYII cfiin))iii>. n'Hlauraiiia, titealres, galtrrirs anil liixtirv
housing. Trans{x>rtaliim at Iniililiiig: IRT 4,5,6 subwav, INU
B. t). r lines, Intse.s.

SHULSKY PROPERTIES

212-685-1514

CAVTMT 'Vlanajermmt
circle 99
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Reader
Service
No. Advert!sor
93 AA-Abbingdon Affiliates Inc. 164
17 Accuride........ccooovevvienicnenne. 24
57 Adden Furniture. 83
9 All-Steel, Inc......... 10-11
71 APCO.....cccceevveuen. 144
70 Arcadia Chair Co.... 137
43 Arc-Corn Fabrics, Inc........... 65
64 American of Martinsville ... 128
| Armstrong......cccceeeevesrieniene ILF.C, 1
47 Asahi Glass Co., Ltd 70
21 AlcUer International 32-33
66 The Atlanta Matrt....... 130
8 AUGUSL.......cceiiie 72-73
28 Badische Corp 44-46
61 Bobrick Washroom Equipment, Inc.
135
56 Boris Kroll Fabrics Inc.. 82
1 Boyd Lighting Co........... 15
62 Brickei Associates........... 89
7,26  Brown Jordan 8, 42
60 Buchtal ........ccccoveeiiennns 87
39 Burlington Glass Fabrics 58
69 Cambray Carpet Mills, Inc. 136
96 Casablanca Glass & Dnign, Ltd.. 173
5 Chairmasters, Inc. .. 4
79 CHF Industries...... 153
41 CoUins and Aikman 63
77 CoDwed Corp........... 151
45 Cewry Jamestown ... 67
54 Crouse-Hinds......... 80
83 Cubicon Corp.......... 159
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75 Decoustics Limite 149
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49 Diversitech General...... 74
53 Doi”ass Industries........ 79
13 Dupont Co., Antron Div, 18-19
55 Durkan.........ccocceveeenenen. 81
30 Dynasty... 48
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88 Eurotex 162
84 Filing Equipment, Inc. 160
92 Fine Art for Design.... 164
34 Flexi-Wall Systems .... 52
27 Formica Corp.......c....... 43
86 Gulistan, J.P. Stevens 160
63 Haworth.......... 90
58 Hayes Mfg. Co. 84
25 Hercules, Inc. . 38
46 Hoechst........... 68-69
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20 J&J Industries..........ccccovrueee.. 31
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12 Kirsch Co................. 17
65 Kleen*Tex, lac. 129
19 Kliegl Bros........cccovvereniiennne 30
61 Koch & Lowy.......cccccovveveenee. 88
90 Lake Country Brass.............. 162

Jack Lenor Larsen.... 60-61
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4 Lees Carpets (Dupont)........ 2
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91 L'Ermitage Hotel Group .... 163
22 Lewittes Furniture (Dupont) 34
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87 The Oggo Corporation 161
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14 Peter Pepper Products, Inc............. 20
52 PermaGrain Products
32 Pouliot Designs Corp........c.cevvrunnes
44 Recticel......ccooevviiiiienieceine, 66
42 Shelby Williams Industries........... 64
99 Sbulsky Properties..........c.c.coouuenn. 169
94 Ship 'N Out CO....oovvvevevreeeee 164
82 Simplex Ceiling Corp.......c.ccovvvnne 158
80 Southeast Wholesale Furniture Co.

154

Strand Century, Inc.......... 147
50 Tarkeu INC....ccccvvvvviennnnns 59
67 Thunder St Light............... 134
99 United States Gypsum Co. 9
Si Vecta Contract.................. 76-77
37 Verosol, U.S.A......c.cccouee. 55
36 Warner Company.............. 54
29 Zip Jack Umbrellas............ 47
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RATE
THIS ISSUE’S
ARTICLES

Use the reader service card on the

opposite page. Your evaluation will
help earn a special award for the
author of the year’s top rated article.

START VOTING NOW.

Look at the articles and their
corresponding number listed below.
Then rate each article you read as
Very interesting. Interesting, Fairly
interesting, or No interest at all, by
circling the appropriate number in
each column on the reader service
card. Your feedback helps to produce
the best possible magazine each
month.

No. Article

1. Getting User-Friendly with the
Vendors. By Deborah Oietsch, page
13.

2. Checking Out What's New in
Hospitality. By Robert Janjigian,
page 27.

3. Portmania. By Maeve Slavin, page
118.

4. A Fortifying Experience. By Maeve
Slavin, page 104.

5. Atlanta's Boom. By Kathleen
Brewin. page 131.

ADVERTISING SALES OFFICES
New York 10036
1515 Broadway
Dennis Cahill (212) 764-7521
Publisher
Arthur Brody (212) 764-7560
District Manager
Joe Frank Purcell (212) 764-7374
Sales Representative
Laura J. Viscusi (212) 764-7328
Sales Representative
Jim Flatley(212) 764-7317
Classihed Advertising

Chicago, lllinois 60606
150 North Wacker Drive (312) 236-9818
William K. Murray, Advertising Manager

Posodeno, Californio 91107
Don Hanson St Associates (213) 796-5762
3452 E. Foothill Blvd., Suite 120-G

Don Hanson, Sales Representative

South
1515 Broadway, New York, NY 10036
Joe Frank Purcell (212) 764-7374
Sates Representative



The Big H

How exciting! When the
Houston Design Center
(above) opens, it will be one of
the most innovative and inter-
esting buildings of its kind.
(Interiors. April 1984). We will
keep you informed of our
progress in opening a new
showroom there. We look for-
ward to working with Interiors
on this project.

Armenang L. Goganian
President

Kasparians, Inc.

Alhambra, Calif

A Stand Out

I want to compliment you on
the beautiful job you did on
the editorial ““Memphis Makes

It {Interiors, July 1984). It
gets a top rating with me. As
an artist, 1 can truly appreciate
the eye-appealing layout
which is so well coordinated—
pattern and colorwise. | am
proud to be part ofit. For the
record. Interiors has become a
magazine that is so informa-
tive and well written. It is an
essential part of the design
industry. Congratulations!
Son! Wallace

President

Soni Wallace Designs, Ltd.
New York, N.Y.

Ooh La La

Interiors' edhoTial of President
Mitterand’s renovation of the
Elysee Palace (August 1984)
was great. But, even better,
was the graphic design quality
of the following pages. Your
presentation was certainly a
big help to the product shown
in these six pages, so elegantly
designed.

Eliane Pepper

President

Eliane Pepper, Ltd.

Gardena, Calif

A Change of Opinion
After staling so many negative
comments about your maga-
zine in a recent survey, | must
compliment your efforts on
the August issue. The entire
issue, in most every way, is
very well done. Beginning
with the cover, the contents
and graphics are very nice.
Please continue the ongoing
improvements.

Brenda H. Mkkel

Design Associate

Melosi, Inc.

Greenville, S.C.

Donghia

CasaBlanca Glass Co.

ffr

iKiKi

Maw

-« QudUy Leaded Beveled Glaa Panes.
* Craftsmanship to last the ages.

- Send for the CtiUeclUm of Clastic Designs and
Pricing Information.

Casa Blaiua Class Co,
19'3.5 Dflk Inchistriul Court, Suite B

Marietta, Georgia 30067
(404) 952-1281

circle 96

Professional Charisma

1 just want to say how great
interiors looks. It gets belter
each month and outshines all
competition.

Angelo Donghia

President

Donghia Associates

New York, N.Y.

Without Reservations

| was very pleased with the
Anatole Hotel story in the July
issue of Interiors. Thank you
for your assistance and fine
efforts.

James J. Haggard

Senior Vice-President

Cannell & Chaffin

Newport Beach, Calif

Addenda: The Interiors Fabric
and iVallcovering Directory,
(July 1984) omitted Art People, a
source for wallcovering and up-
holsteryfabrics. Their address is:
Art People, 594 Broadway, New
York, N.Y.. 10012. Contact:
Gary Golkin, President.

SPEAK OUT
IVrite t0 interiors 1515 Broad-
MYiy, New York, ny 10036.

circle 97
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HEALTHCARE/INSTITUTIONAL FURNISHINGS

S E L

New furnishings, fabrics and flooring for use in healthcare, educational,
built-in safety features necessary for high-use. The products are tough and

1. This choir opens into a
bed and is covered In Uni-
royol slow smoke/slow
flame Naugahyde 2/300
fobric. La*Z*Boy. circle 242
2. The Medarc 2 Collection
Is designed for the health-
core environment. The )00
percent Treviro polyester
fabrics ore 73-Inches wide,
washable up to 160 degrees
and flame-resistant. Arc-
Corn. circle 243

3. When wall mounted at 36
inches from the floor, this
electric water cooler con
serve the needs of wheel-
chair users. Sunroc Corporo-
tlon. circle 244

4. Lounge furniture from
Modu-Form features rugged
construction and DuroTuft
upholstery, circle 245

5. Deco Bias is an inherently
and permanently fire-resist-
ant fabric monufactured
specifically for the health-
care field. The 73-inch wide,
100 percent Treviro polyes-
ter fabrics hove a dual face
for curtain InstoUations.
Frankel. circle 246

6. MET-AL-LAB, a new line of
metal loboratory cabinetry,
off ed drawer ond
door pulls and Is available
In 6 colors. Classic Modulor
Systems, circle 247

7. The Atrium Series Is the
newest in Modison Furni-
ture’'s line of seating to in-

174 INTERIORS OCT 84



S

hospitality and institutional environments offer rugged construction and
iIncorporate design features integral to the successful installation.

AV N VZ

<o
>e

11

corporate Scotchply-brand
reinforced composite springs
for sitter comfort, circle 248
8. A new three-by-tfiree inch
geometric pattern has been
added to the Fascination
ceiling line. The ceiling tiles
carry an NRC of .50 to .60«
an STC of 35 to 39 and have
a Class A Flame Spreod rot-
ing. Conwed. circle 249

9. Wall>mounted visuol dis-
play boards, from Tully Cus-
tom Visuol, ore offered in a
wide range of finishes and
sizes. Far Hills Woodwork
Company, circle 250

10. The Brentwood High
Lounger hos an increased
seat height for patients
whose mobility has been im-
paired. Lumex. circle 251

11. Crosstroke, from Ben
Rose, is o three-color pat-
tern fabric handscreened in
a choice of colorwoys on a
variety of flame-resistant
ground fabrics, circle 252
12. Addon hos introduced
the Heolth Core Collection, a
complete line constructed of
red oak. circle 253

13. Forbo’s Tracttonfloer-
Studded is an anti-slip sheet
vinyl flooring, circle 254

14. Gang seating from Shel-
by Williams features individ-
uol back odjustment. Folding
desk surfaces for notetaking
use are included, circle 255

—RobertJanjigian
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BY DEBORAH DETSCH

SS

BEEFING UP THE
FAST FOOD IMAGE

In learning from A & W« Arby's and Wendy'’s, the work of
architects Charles Boxenboum, Stanley Tlgerman and

RMM

Inc. serves as a proctical lesson In designing o

restaurant prototype that appeals to the masses.

levating the image of the

fast food franchise, mak-

ing it seem “almost all
right,” to quote architect Rob-
ert Venturi’'s self-proclaimed
theory (““‘Main Street is almost
all rint”), presented a unique
design challenge for three ar-
chitects. Their assignment: to
transcend the overt commer-
cialism associated with the
hamburger stand without sub-
merging its recognizable iden-
tity and rapid service.

Short Hills Short Order
*Designing a fast food restau-
rant is like positioning a din-
ing room in front of a facto-
ry,” asserts architect David
Norris of Charles Boxenbaum
Architects, a firm responsible
for upgrading the image of A
& W Restaurants. The coun-
try’s oldest fast food chain, A
& W was bought two years ago
by developer Alfred Taubman,
who decided to change both its
image and menu from a road-
side root beer stand into the
“A & W Great Food Restau-
rant” for an upscale market.
Boxenbaum approached the
A & W prototype, located in
the Short Hills, N.J. mall, by
studying the history ofthe res-
taurant to extract the essence
of the building type and its
graphic and functional identi-
ty. The traditional association
of A & W with root beer is
emphasized through a glass
block kiosk that serves as a
separate soda fountain-type
service counter and a symtwl
for the chain with its frosty
allusion to a root beer mug. A
list of food items stenciled on
an interior fascia and stepped
signposts at the entrance to the
restaurant announce menu
changes, acting as billboards
on the mail’s “street” in the
spirit of the original stands.
Further historical continuity
with past A & Ws is provided
by photomurals of earlier res-
taurants mounted on light box
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Above: Wendy's of New Or-
leans designed by RA” Inc.

Above, right: Interior of Chi-
cago Arby’s, designed by
Stanley Tigermon.

“windows” along the interior
walls. Bright cafe chairs, tiled
and wood floors, and a central,
columned vault elevate the
quality of the usual fast food
furnishings.

Machine for Eating

The importance of quick ser-
vice, crowd control and easy
maintenance to the success of
a fast food chain is under-
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scored by Stanley Tigerman’s
1977 design for an Arby’s res-
taurant. In renovating an infill
building in a choice Chicago
location, the Lunan Corpora-
tion felt it was important to
create a “one of a kind” fran-
chise on the site.

In creating his restaurant
design ““without irony,” Ti-
german carefully studied the
Arby’s prototype. ““Both
graphics and garbage disposal
are basic fast food concepts,”

/

the architect explains. He
stresses the need to accommo-
date the fast turnover of res-
taurant clientele and to pro-
vide an interior that can be
easily maintained, stating:
“My design for Arby’s meta-
phorically conveys the mes-
sage of the clean machine.”

Where’s the Beef?

Like Arby’s flagship franchise
in Chicago, Wendy’s of New
Orleans decided to build an
upscale outlet based on a
prime downtown location
near the Superdome in an
SOM-designed oflice tower.

A S

Its award-winning design by
RMM Inc. (see Interiors, Jan.
1984) was proposed to the fast
food company by the build-
ing’s developer/owner Lee
Schlesinger of Westminster
City Center Properties. He
pointed outthe need tointegrate
the restaurant into the qual-
ity of the immediate site and
surrounding neighborhood.

Inside the restaurant, free-
standing arches organize the
space and formally echo the
building’s exterior arcade.
Brass railings, suspended light-
ing. wood chairs and carpeted
dining areas signal a marked
departure from the beaded
curtains, plastic laminate and
wallpaper that decorate the
ordinary Wendy’s.

While the wholesale adop-
tion of the architect-design”®
fast food interiors is cited as
prohibitively expensive by
franchise owners, some point
out the influence these exam-
ples have had on upgrading
company building standards.

For the architects involved
in these projects, the fast food
prototype provides a lesson in
how to blend art and commer-
cialism into a successful mar-
keting formula. “The commer-
cial limitations become aes-
thetic challenges,” states
David Norris. Their designs
combine low cost efficiency
with attractiveness that is any-
thing but ordinary. ]

Below: A & W prototype
draws on graphic devices of
original restaurants.
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VERTICAL
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THE IDEAL HOSPITAL WINDOW COVERING

LOUVERDRAPE VERTICAL BLINDS MEET HOSPITAL REQUIREMENTS IN THESE UNIQUE WAYS

Reduce Maintenance Costs
Save Money

= Vertfcols do not collect dust os do
fobric drapery or horizontals.

< Con be cleof>ed without removal.

Control Light & Privacy
= Louvers rotate 180" for ideal light
ond privacy control.

422 Beautiful Louver Choices

3 Basic Louver Styles

< Rocwn darkening economical solid
vinyl.

= Softlight filtering free hanging fabric.

= Decorative room darkening insert

louvers combining solid \inyl with
fabric.

For more informotion on the many
benefits of LouverDrape Vertical Blinds
and a free 36 poge brochure, write to=
LouverDrape, inc.,

1100 Colorado Ave., Dept iiiOB ™
Santa Monica, CA_W401
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are the ditfefKa. Every ItJovedDrcp”
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