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ON THEATER & INNOVATION

I love the wit and thrill of theater and dance.

The truly original against the serene landscape of an empty stage.

When the curtain rises on a wonderful set,

it's like magic and you clap because you can't believe it.

I want that in architecture, too.

I designed a house for my family in Massachusetts.

DuPont is meeting the chal-My husband wanted a New England-vernacular farmhouse.
lenge of innovative minds

The exterior was so traditional, I couldn't stand it.
with such inventions as

So I wrapped a band of wild-colored tiles around the whole house. DuPont Antron nyloa Ifie

dense molecular structure
To give it a kick.

of our type 6,6 nylon offers

To make it laugh. superior carpet perfor­

mance In theater spaces, itThat’s theater.

provides excellent acousti­

cal properties as it sets

the stage from the lobby

forward. DuPont Antron.

There is no equal. For infor­

mation, call 1-M)0-4DUP0NT.

Antron
Only by DuPont

C 1994 DuPoni Co pony
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HE New Cerrito 
OLLEcnoN From Roppe 

Muy Picajnte
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f*->*The most influentiitl style in ilecoratin}{ these days is 

Southwestern. And now Roppe introduces our newest^ 
rubber flooring Decor Group, the Cerrito Collection 
colors that evoke the splendor and tradition of the 
Southw'cst.
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And the Cerrito coloi^ are available AdDsJ our product liii^ 
Which makes coordinating your Roppe* Ruf)i>er Flimr Tll^ 
Cove Base

•y

Stair Treads easy.

For informat»r on the Cerrito OollBelio k call your Roppe 

distributor \ Or call 1-800-537-952' 
pronto.
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Volume C[^V 
Numbers. 1995 
107th Year of Publication
This Issue: Focus on 
Workstyles

46Disney Feature AnimoHon Building Michael Webf)
I lats off to honorary Mouseketeer Robert A.M. Stern’s imagina­
tive workspace, where cartoon genius holds sway

54Witeo Corporation Headquarters Heverly Russell 
Mancini-Duffy renovates a ’60s landmark with an eye toward
efficient workspacesOn the Cover

Di§ney‘§ new 
Feature Animation 
Building. 
Photography: 
Peter
Aaron/ESTO.

60Osborne Design Studio Jas/iri Henderson
Cass Caldcr Smith plans a piazza-style office for a hip graphic
design firm

Product
Information

Introductions 
Haworth 130
Crossings mobile 
components 
unchain workers 
from their panel 
systems 
Arc-Corn 132 
Charles Gibilterra’s 
fresh ideas for 
contract fabric 
Wilkhohn 140 
'I'he ('onfair line of 
mobile conference/ 
training furniture

Marilyn Zelinsky
Next Month
Focus on 
Communicating

NeoCon New and 
Notable 100
A preview of 
products
Panel Systems 
Round-up 126
New panel systems 
offer lower cost and 
greater mobility
Computer 
Furniture 
Round-up 136
Supporting 
the ubiquitous 
computer
LightFair 142
Product demonstra­
tion pavilions and 
issue-oriented 
programs at 
Ivightfair 1995

64Tcherevkoff Loft and Studio Gorman
Orsini Associates designs a sprightly livc-and-work loft for an
urban photographer and his family

INTKRIOHSrdSSN 
0164-H47U) is published 
monthly by BPI 
Communications, ISIS 
Broadway, New York, NY 
I00J6. Second class 
postage paid at New York, 
NY, and additional mail­
ing oBiccs. POS'I'MAS- 
TER: Send address 
changes to INTERIORS. 
P.O. Box 1993. Marion.

moreOH
43305-199.3,
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In Jvery Issue

First Word 10
Dennis Michael Cahill 
Publishing Director
Agenda 14 
News 16
Kristen Richards 
Strategy 22 
Starting Over 
Jean Gorman 
Books 36 
Workplace by 
Design
Marilyn Zetinsty 
Viewpoint 36
Getting Practical 
Reth Harmon-Vaug/ian
Last Word 154
'Phe Kmpcror’s new 
virtual offices 
Michael Brill

Minet Corporate Headquarters Beverly Russell 
Reconfigurable workspaces are key t(> the (jriswold, Heckcl & 
Kelley Associates plan for an insurance brokerage firm’s offices

74Federal Travel Kristen Richards
Phillips Swager Associates designs a travel agency/gallery with 
plenty of panache for just a little cash

Rothschild, Incorporated Offices Kristen Richards
Swankc Hayden Connell uses design rooted in tradition to give a
venerable financial firm an elegant, modern presence

Design Collective Incorporated MJ Madigan
DCI’s in a high-profile downtown location also serve

learning laboratory” to educate clients about materials and 
design options
as a

Bank of America Private Banking Offices Henderson 
Modern art sets the tone for a prixatc banking office that Interior 
Architects has designed like a gallery

Centro Medico de la Mujer Hospital Los Angeles Karin Tetloir 
Mixing elegance, local craft, and high-tech know-how, HDR 
delivers its first hospital for women in Mexico

N T E R I O R S May 199S6
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Our Mobile Easel helps you Communicate Any Message

ANYWHERE WITH THE GREATEST OF EASE.

See all the Components of

BRETFORD’S PRESENTATION ENVIRONMENTS AT

NEOCON 95 SPACE 1078, MERCHANDISE MART.

BRETFORD MANUFACTURING, INC. SCHILLER PARK, ILLINOIS USA

800.521.9614
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Beautiful new colors for the test of time.
Nevamar laminates look new longer Twenty-eight unique new laminate colors 

and patterns. Featuring Nevamar’s exclusive 
ARmored Protection™ Surface to keep them

Unretouched pholo oi bminale samples atter looking nCW longer. Call US.55.000 passes by a sliding 40 ounce steel can. ° °

Formica*Nevamar” WilsonarT

l>MjniainkeaJ ^ Aeiwmor*/-ofnA/aletHi^ /Ws Ixiininalet mpressionsSUIT
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DECORATIVE SURFACES

As tough as they are beautiful

INTERNATIONAL PAPER
DECORATIVE PRODUCTS DIVlStON
«}9 TEUGRAPH ROAD
<X>ENTON HD2IIIM397
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A
first . 

word

HEHiyM CASTERS rou gave us your wordFOR OFFICE PRODUCTS

PRODUCT SELECTION
■ 8arjle’~ or traditional designs.

Hooded or unhooded models.
■ Nylon or soft polyurethane wheels.
■ Variety of finishes and colors.
■ Nylon and zinc die cast body materials.
■ Variety of mounting types.
■ 50mm, 55mm and 60mm wheel diameters.
■ Meets BIFMA • ANSI standards.

SERVICE SPECIALISTS 
Allow us to serve you through our generous 
inventory, customized stocking programs and 
product innovations.

...And we're redesigning the content 

of our magazine to fit your specifications

ou MAV RKCALL the questionnaire we bound into 
last December's issue, inviting your help in shaping the 
new Interiors by telling us what you’d like to see more of 
(and less of) in our pages. One reader from Atlanta 
responded with a request of her own: ‘'This may be in 
your plans...but if not, please consider writing something 
on the comments and suggestions this questionnaire 

-and what your plans arc as a result of what you 
learn.” So...sure! Here’s what you told us.
You'd like to see more about:
• design team interaction
• disciplinary crossover
• client perspective
• the process of design
• business strategies
• product evaluations
• product introductions
• “the real world”
• smaller projects
• innovative projects 
■ "my” projects (a frequent retjucst!)
• criticism and editorial poini-of-view
• dates for industry events
• exterior photos of buildings 
But you'd like to see fewer:
• “huge budget" projects
• "perfect” or “contrived” projects
• people on the cover
• pufT pieces on product manufacturers
• firm profiles that go on and on
• bind-in cards of all types

Round table conversations at focus groups and with design 
professionals around the country gave us the opprortunity to explore 
these responses in detail. What we learned is being woven into the 
magazine each month. Our plan is to deliver a relevant journal of 
design to your desk , to stay out of the Ivory 'lower trap, and to get 
out there in the trenches where the action is ...where you are.

One last thing. You asked for controversy and criticism 
(constructive, of course). Not conjured up. Read the last page of 
this issue.
Dennis Michael Cahill 
F’ublishing Director 
Telephone: 212 5.^6.5138 
Fax: 212 536 5357

net;

Gordon Mfg. Co. 
5250 52nd St.. S.E. 

Grand Rapids. Ml 49512 
616'698-®)60 

FAX 6ieB98-0231

EST Company 
1600 7th Ave 

Grafton. Wl 53024-2333 
414/377-3270 

FAX 414/375-7740

Northfietd Metal Products 
195 Bathurst Dr.

Waterloo. Ontark). Canada N2J 3Z9 
519 884-1860 

FAX 519,844-5476

EST-West 
16801 Knoll Ave.

La Mirada. CA 90638-3869 
714/562-0210 

FAX 714 '562-0324

Colller-Keyworth 
330 N. Greensboro 
Libedy, NC 27298 

910622-0120 
FAX910’622-0150

Companies

circle 7
INTERIORS May 199510



Tliose Htacrks

fabricsof

tnkin^

places you’d
notratlie^i

be? :>rovo

your
vision.

Wliere to
look when you

tliink you’\'e

it all:seen

800-572-0032

CONTRAQ
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Publishing Director
Dennis Michael Cahiil 212-536-5138

Editor-in-Chief 
MJ Madigan 212-536-5152 
Design Director
Christopher Howland 212-536-5142
Executive Editor
Jean Gorman 212-536-5151
Managing Editor
Kate Hensler 212-536-5262
Special Projects Editor
Beverly Russell 914-255-9357
Senior Editor, Products
Marilyn Zelinsky 212-536-5145
News Editor
Kristen Richards 212-536-5277 
Contributing Editors
Justin Henderson (Seattle), Jose Manser (London), 
Karin Tetlow (New York), Michael Webb (Los Angeles)

Publisher
John M. Rouse 312-464-8515 
Business Manager 
Richard Francois 212-536-5159 
Circulation Manager 
Barbara Falk 212-536-5171 
Production Manager 
Alan J. Cohen 212-536-5149 
National Accounts Manager 
Walton E, Brown 310-472-4900 
Southern Regional Manager 
Michael Jones 312-464-8515 
New York/Eastern Regional Manager 
Loren Arethas 212-536-5160 
Inquiry Program Manager 
Beth Dever 800-795-3837 
Assistant to the Publishing Director 
Daisy Morales 212-536-5141and function. Innovation is brought to 

the t^ble at a respectable price. 'Ilie contcrus of this publication may not be reproduced in whole or in part without consent of the 
copyright owner, BPI (’OMMliNK^ATIONS. All titles, logos, trademarks, service marks, copy­
rights and other intellectual property rights are used under license from VNU Business Press 
Syndication Intematiotsa! BV. Chairman & CEO: Gerald S. Hobbs; President: Arthur F. Kingsbury; 
Executive Vice Presidents: John B. Babcock, Jr.. Robert J. Dowling. Martin R. Fccly, Howard 
Lander; Senior Vice Presidents: Georgina Challis, Paul Curran, Ann Haire. Riisalee l.ovecr. Vice 
President; Glenn Heffernan. BPI CO.MMUNICATIONS NEW YORK: American Artist, 
Architecture. Billboard, Back Stage, Back Stage/SHOOT, Hollywood Reporter. Interiors, Musician, 
Plants, Sites & Parks, VVatson-Guptill Publications, AMPHOTO, Whitney Library of Design, 
American .Anist Book Club, Photography Book Club; LOS ANGELES: Billboard; NA.SHVILLE: 
Amusement Business; LONIX)N: World Radio 'I'V Handbook, The Artists’ Book Club.

Jllseating
. ... /■•...................<

Tel:(905) 625-7723 or 1-800-563-3502 Fax:(905)625-6953
circle 9 ABP VBPAPrinted in U.S.A.

SEATING SOLUTIONS THAT ENCOMPASS STYLE, COMFORT AND AFFORDABILITY



^ Ideas created on the award winning Egan TeamBoai‘d"'using

a diy wijDe markei* ai*e captui'ed on your comjDuter in color.

Discover how, by visiting the New NeoCon Showi'oom #1079, or call

youi’ Egan Visual representative. f,E[
EGAN

VISUAL
circle 10 The Leader in Visual Systems

For product literature ca-the name of your local representative jriease call l-tl0(>-263-2387 in Central and Eastmi Statn; l-80(>-826-1778 in Western States; 1-800-263-2316 in Canada.



agenda

Competition 
deadlines

Designers Society of June 8: Universal 
America 1995 
National 
Conference &
Design Gallery.
Santa Fe, NM.
705-759-0 UK)
17-20: World 
Workplace ‘95.
Miami Beach 
Convention Center.
800-.559-4.562
20- 22: Compuicr- 
Aided .Architectural 
Design Futures 
International 
Conference.
Singapore.
Fax {6.5) 779-5078
21- 25: FIMII '95:
8th International 
Biennial Office 
Furniture 
Exhibition.
Milan, Italy.
Fax 59-2-4815580
27-29:
International 
Lighting
Exposition. Metro 
'Toronto Convention 
Centre, Canada.
W5-8904846

September 
13-16: Industrial

July
10-13: 7th 
International Forum 
on Design 
Management 
Research and 
Education. Stanford, 
C.A. 617-558-6380 
19-23: .ASID 
Internationa!
Design Specialties 
Conference and 
Exposition of 
Designer Sources. 
Chicago. 
202-546-5480 
26-28: National 
Center for Database 
Marketing 
Conference. 
Chicago. 
205-358-9900 
30-8/2: 
Illuminating 
Engineering Society 
of North America 
Annual Conference. 
New York. NY. 
212-248-5000

August
4- 6: Annual 
Conference of the 
Society for 
Marketing 
Professional 
Services. Boston. 
800-292-7677
5- 9; San Francisco 
International Gift 
Fair/Accenr on 
Design West. 
Moscone Center. 
8(H)-272-SHOW 
13-17: NcwVirk 
International Gift 
I’air/Accent on 
Design. Javiis 
Center.
800-272-SI low 
18: IntcrSymp-95; 
Focus Symposium 
on Cooperative 
Computer-Assisted 
Environmental 
Design Systems. 
Baden-Baden. 
Germany. 
805-756-2841 
18-19: Designfest. 
Orlando. 
407-896-4.W9 
22-26: Offices of 
the Future...'loday: 
International 
Business Products 
Industry 
Convention & 
Expo. Atlanta. 
800-542-6672

May
11-13: SEGD 
Annual Conference:
'Flunking Big.
Dallas. 617-868-5581 404-220-2217 
11-16: Art 1995 
Chicago. Navy Pier.
512-587-5500
13- 9/95:
1995 Chicago 
International 
Biennale.
512-251-0175
14- 16: Color 
Marketing Group 
International 
Conference. Dallas.
705-529-8500 
14-19; Council on 
Tall Buildings 8c 
Urban Habitat 5th 
World Congress.
Amsterdam.
Fax 51-20-6890981
17- 19: Hometextil 
Americas ‘95.
Orlando.
404-984-8016
18- 21: The NGA 
Show ‘95: America’s 
Glass Show. Georgia Gift & Decorative 
World Congress 
Center, Atlanta.
705-442-4890
20-23:
Internationa)
Contemporary 
Furniture Fair;
Surtex; Visual 
Marketing & Store 
Design Show. Javits 
Center, New York,
NY. 800-272-SHOW

June
7-9; lughtFair. 
McCormick Place,

Design
Competition, spon­
sored by the 
National Institute

Chicago.

8-11:45th 
International 
Design Conference 
In Aspen: New 
Business:
Redefining the Idea 
of Design. Aspen, 
CO. 505-925-2257 
10-11: Euro 
FM/IFMA 
Conference. 
I'Vankfurt, Germany. 
715-623-4562 
12-14: NeoCon; 
the Buildings Show; 
lechnoCom. 
Chicago. 
8(M)-677-6278 
24-30: Summer 
Dallas Super 
Market: Summer 
Furniture Market/ 
International 
Lighting 
Market/National

for Architectural 
Education. 
212-924-7000 
June 30: 15ih 
Annual (lold Key 
Aw'ards for 
Excellence in 
Hospitality Design. 
914-421-5515 
Augusl 1: 
Healthcare 
Environment 
Award.
510-570-0545 
September 22: 
Interiors Magazine's 
17th Annual Design 
Awards. 
212-5.56-5141 
October 20: 
CANstruction 
Design 
Competition.
Chcri Van Over 
212-686-9677Accessories Market.

Dallas Market
(Center.
214-655-6100

INTERIORS May 199514



GeigA BRICKEL

innovative

design.33 wood finish selections

exciting new textiles

74 European leather choices
Woven Chair
Desrgner Timothy defiebre

performanceon-time

nigh quality/competitive prices

3 10 year warranty

Dne source/one responsibility

manufactured in the U.S.A.

Drice as shown: $ 1,360. list

On.sDver 30 years serving customers &300
West Hubbard ^ 

Street 
Suite 400veneer 6-

.w D> CO
One btodc north of the Merchandise Mart

m m circle 11

basket weave.
twvYortt 212 974 5000 Chicago 312 644,155t losArigeJes 213.622 0077 Washingloo D C 202.223.0119 Dallas214 740 0100 Atlanta 1 800 444 8812 tofonto905 850 2988 london44 171 2500315



news
Ima^5

Barry Swanquist 
has joined Kl as 
market manager 
for its educational 
furniture division. 
He will be 
involved in prod­
uct development 
and management 
and marketing 
strategies. He 
comes to Kl from 
Allsteel, where he 
was director of 
product morketing 
and development.

bv Kristen Richards

Larry W. King, 
AIA, has been 
named senior vice 
president and 
managing princi­
pal of San 
Francisco-^sased 
Interior Architects' 
newly opened 
Chicago office. 
Prior to joining lA, 
King was presi­
dent of Larry King 
& Associates, a 
partner at both 
Gensler and 
Associates and 
Perkins & Will, 
and a senior vice 
president at PHH 
Environments.

Hong Kong Convention 
Center Expands

Another Casino for 
Chicago’s Waterways

'I'hc (Chicago office of Skidmore, Owings 
& Merrill in association with Wong & 
Oiiyang Hong Kong Ltd. has designed the 
I..S million-square-foot expansion of the 
Hong Kong (Convention and Kxhihition 
(Center. It is being developed on a landfill 
in the (China Sea, and will be connected to 
the existing center by an atrium link. 'I'he 
expansion will include a 4,500-seat con­
vention halt, three new exhibition halls, 
support facilities, and restaurants. 
(Currently under construction, the project 
is slated for completion in October 1997.

continued on page IS

The Hillier (Croup Architects, 
Philadelphia, has been commissioned to 
design a cruising riverboac casino and 
shore facility for Showboat, Inc., on Lake 
Michigan in East Chicago, Indiana. An 
existing riverboat is being upgraded to 
house 26,(K)0 stpiare feet of gaming floor 
on three levels. 'I'he project includes a 
35,000-st|uare-foot renovation of Pastrick 
Marina, which will serve as a temporary 
entryway with a reception area and restau­
rants while a new 75,000-squarc-f(K)t 
pavilion is constructed. The temporary 
facility is expected to be in operation by 
early 19%. A 1,500-car covered garage will 
also be constructed adjacent to the pavil­
ion. Construction on the new pavilion is 
scheduled to begin this fall, with comple­
tion in the fall of 1996.

Product Notes
Geiger Brickel and 
Herman Miller
have signed an 
agreement for 
(Jeiger to acquire 
the design rights 
and patents and to 
take over the pro­
duction of Sanford 
and Madeira wood 
casegotHJs collec­
tions... Milliken and 
Guardsman have 
received ISO 9000

J- .
i*l

registration. JilLJL

INTERiORS May !99B16



Geig^BRICKEL

continuity
in

33 wood finish selections

design.36 tintacoat colors

Tiatching Nevamar laminates

j n I i m ited p -choices
^eocon af the O®.-

300 Si^ West Hubbard 

Street
nigh quality/co ve prices <5;.

O;Suite 400w Z5
> CO

3 n -1 I m e p e r m a n c e One bkx^ north of the Merchandise Mart

3ne source/one respons Petri Casegoods m TtfUacoatA
Oesigner Marfred Petn

3 1 0 year circle 12

manufactured in the U.S.A,

rightDrice as shown: $6,130. list

3ver 30 years servlijig customers

lew VtKk 212.974 SOOO Owa9o312 644 1551 Los Angeles 213 622 0077 Washington 0 C 202 223.0119 Da«as 214 740.0100 Atlanta 1 800 444.8812 Toronto 90S 850 2988 London 44.171 250.0315



mor

Miissiichii setts.., 
Gensicr and 
Associates/ 
Architects, New 
York City, names 
seven new vice 
presidents;
Marty Borko, 
Madeline Burke- 
Vigeland, Katrina 
KosHc, Patri< 
O'Moiley, Cynthia 
Sherrill, Norma 
Spreeman, and 
Douglas Zucker. 
Judy Pesek, IIDA, 
has rejoined the 
Houston office as 
interior design prin­
cipal... Al Glatz 
and Mary 
Coughlin haxe 
joined O.R. 
-Associates (formerly 
O’Brien Riservato) 
as new partners... 
Inovo is a new 
design develop­
ment and market­
ing company 
formed hy 
John Carson and 
Ross Whitehead... 
Deborah L 
Kellogg, IIDA, is 
named associate of 
Rothenberg Sawasy 
.Architects, l,os 
Angeles... Kenneth 
Kane is promoted 
to vice president of 
design and new 
product develop­
ment tor Lighting

Services... Brown/ 
McDaniel, San 
Francisco, names 
$anjiv Bhandari, 
AlA, as a principal, 
and Reinhardt 
Muir as a vice pres­
ident... James P. 
Druckman is elect­
ed president and 
C:K0 of the New 
Y>rk Design 
Center . Pui'Pui Li 
joins Cassina U.SA 
and Flos as creative 
directtjr.

Norton Museum Gets a Wing
Kssex. ('onnecticut-based C^enterbrook Architects and Planners 
has designed the $16.5 million renovation and expansion of the 
Norton Museum of Art in West Palm Beach. The project 
includes the renovation of the existing historic structure, 
designed in the late 1930s by Marion Simms Wyeth, a 42,500- 
sqiiare-foot addition, and a park. 'Fhc addition will double the 
existing exhibition space to more than 22,(KK) square feet and 
provide a lobby and visitors service wing, and includes a tower to 
keep stored art safe from coastal Hooding. C^onscruction began in 
.April, and is expected to be completed in October 19%.

Briefly Noted
President Clinton 
has appointed 
Harvey B. Gantt, 
FAIA, as chair of the 
National Capital 
Planning 
Commission... 
Gregory Geslicki 
joins W’DW Design, 
('hicago, as vice 
president of archi­
tectural design... 
David Schutte joins 
Maharam as director 
of marketing... 
Horley Ellington 
Pierce Yee 
Associates, an inte­
rior design firm in 
Stuithfield, 
Michigan, changes 
its name to Harley 
Ellington Design... 
Edward J. Riley, 
AlA, A5ID, is 
named director of

architecture, and 
J. Paul Lewis,
AlA, now serves as 
director of design 
for Dewberry & 
Davis, a Fairfax, 
Virginia, architec­
ture firm... Alan R. 
Cooper, AlA, IIDA, 
is promoted to 
director of design 
for space planning 
and interior design, 
and Sanford 
Silverman, AlA, is 
director of senior 
living and multi­
family housing at 
the W'cihe 
Partnership. 
Washington, D.C... 
Larry Grossman, 
AlA, and Frederick 
A. Kramer, AlA, 
are named princi­
pals at ADD, 
Cambridge,

The Look of the Future
The seventh International (k)ntcinporary 
iHirniture Fair, from May 20 to 23 at the 
Jacob Javits (Convention Center in New 
York City, will present more than 4(K) 
international designers and manufacturers 
offering contemporary furnishings for the 
residential, home/office, and contract mar­
kets. A series of “In (Consersation With...” 
seminars will feature Kevin Walz, Sherri 
Donghia and John Hutton. Dakota 
Jackson, and Michael Graves. Pictured 
ah(j\e is a table by Arnold d’Epagnier.

continued on page 31

18 INTERIORS ,lfay 1995





rvrijrv*i
n (Hit 
UMitct

i.djMiiCij
Ui'
itt>

» (:K‘

A beautiful design 
should stand the test

Hi'
trr

of time. Not to mention
five o’clock traffic.’99

[HtjUKMfj
.-Hi'hHHi'
.((■Vliii.Kt! 
C( t HtCHU:

'■‘■m WfCHi i

i^U.V.Uf

Lynne Milchell East 
President, xKiiuheR Group 

Houstoti, TX

\t iHi 11 i i i 
iCHilO ( (• \
xrarmvTis
(rfVlUrUtO

*

Utiji'Hfiii it.a ,<<lO.() (ii.ivUi r otHCi ^tj.i in* tu:<t tMAt • ot t c t(t i (n tHitii
«r l(/f hi < f hi (i/tt***^ < fHhi Itni hH ( hi i i t

if (Hi i'H ifd'H H if (H<if (Hti(HH((i‘HHi (Hi i f (HH H (HH i'H if i(i * h 
> M.c<fr<f*(ii r.rifH{Hi i i i Hhii hi t:! If f i;n i i<ii i (!yl)phfii hi f-rc» # i;ff < »>f i fi'i l/rii^firr i iW H hi f-nH iW < fiPhU h( i

'H(f{t(hh{iCH((CfH/Jt'C( CH.Uf if t'fHM (f'HHHHf Cf'iHf tHHj f chHi (cu chacH'

Hi
ifii' r.fir.fti-



I f Ui /^O ^tuUKO f I f <u(# I <UJ^<»^ tU O ii iU K'i(* f Kiii* i-i,Lii i(iiit 11 rvtiii < vuCm t j.i
i (<:Htf.Li fti<.U.i.tfiL<.i';i <.tli ( f.i <.ili^iii (tiili ( fii<ti fiiiti (tii<.t)l(i i‘t.i<Xi Kf.i i i

<Yi* ifCitfifO* lid (*t(tino (rinoutdi^ itfttr(if€ffiotr‘i{*ifii i* utdo <i.i f Hi t (>Ci i U ((t.C' f,f iii(ii t filvO. ttdiO. • i,i (iiitiCr i<‘i( ’ t,i Ht ii (ft ii t u Hi t ffHiiii t ii( vOtCi
tf iff'i . (-vf ( rrid f a <‘(ci I i f (.idfH if-, f <f <^(cf (Y<f

r-iif, 5&V -
m((><U(i'(/(U$ K fi y 'SI

Ml IM M-l

iif do ttnTime. You can hity it, spend it, But while m're tough, we’re also sensitiue. Y>u

nutiiO I ft 
di'f/tf.ii li-i

df}j
even run out of it and still it wears on. need variety. Reginiefit comes in 17 coloruviys. You
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here, the bottom. While offering exceptional

Our Regiment carpet resistatice to or matting.

(which, incidentally, makes a Would you expect any less of a unmatafraa\

gorgeous frame for this ad) is 100% Dupont company that’s been making carpet for 127 years?

XtTf f<0 Uf i 

i i H

Antron Lumend*^ in a textured loop construction. Just call 1-800-633-0468 or your sales

M4iich means a deep, rich look without sacrificing representative for more information on Regiment

durability. Wltat could be better for a busy office? and our other beautifid carpets.

In fact, ive’re so confident our carpet can take a Tltey’ll look good through

beating and keep bouncing back beautifully. the years, and e\fen the
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iiv stand behind it with a ten-year uwranty. unawidable rush hour.
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Starting overw

What happens when you leave that higfinn? Some prominent designers tell 

how they cut loose to start their own businesses liy Jean (jorman Disrud & Associates 
principal Carol 
Disrud and her 
associate, architect 
Robert Meyhaus.

Since then 
[disrud has devel­
oped her business in 
the ureas in which 
she and Meyhaus 
have expertise. At 
Oensicr they worked 
on office projects for 
such clients as 
Apple C'oniputcr 
and Wells h'argo 
Rank, retail projects 
for Banana Republic 
and Disney, and 
hospitality projects, 
including several 
restaurants at King 
I'ahd International 
airport in Saudi 
Arabia. 'I'hc new firm's current roster 
includes a growing list of office, retail, and 
hospitality projects, ranging from a 330- 
square-foot juice bar to a 7,,S(M)-square-foot 
store for Scheiier Linens to a 65,000- 
square-foot corporate office for Wall Data.

Before setting off on her own. 
howet'er, [)isrud knew there would be 
trade-offs and planned for the changes she 
would have to make. “ There is great pres­
tige working for a firm like (iensler,” says - 
Disrud. “'[’here’s also an outstanding staff, 
great resources, a good financial package, 
and in-house back up. It’s a great training 

ground, too, and 1 had 
the good fortune of 
working witli wonder­
ful people, including 
Art (ienslcr, Orlando 
Diaz-Azeuy, Margo 
(irant, Kd Friedrichs, 
and 'lony I larbor.” 

Since Disrud 
was determined to 
keep her office

MKN (lAHOI, DiSHl'l) 

decided to leave (icnsler 
& Associates after 13 
years w itl) the firm, she 
was at a high (x>int in her 
career. As vice president 
and director t)f retail plan­
ning and design, she was 
hca\ ily invohed in a pro­
ject for the Siam 
('omniercial Bank, owned 
by Thailand's royal fami­

ly, and often traveled to Bangkok for trips of 
a month or longer. But Disrud’s personal 
priorities were changing: She wanted to 
spend more time her brother, who was diag­
nosed with AID.S, and with her husband, 
with whom she had purchased a home in 
the Sonoma wine country town of 
Hcaldsburg. .She also found that she was 
spending only about 25 ^x;rcent of her time 
doing the work she enjoyed—business 
de\ek)pmeni and project work—and was 
devoting longer hours to the things she had 
to do, including staff maintenance, project 
overviews, and nKctings.

After weighing the advantages 
and disadv antages of working for a large 
firm or striking out on her own, Disrud 
decided to make the leap. She joined 
forces with a former (Jensler associate, 
architect Robert Meyhaus, and opened an 
office in Healdsburg in 1993.

small—she and Meyhaus were to be the 
only full-time employees, with consultants 
hired on an as-needed basis—she knew 
the types of jobs she could do would be 
limited. She also knew she couldn’t rely on 
local projects alone. .She analyzed where 
her clients at Gensler were located and 
realized that most of them were outside of 
the Bay area. In order to preserve her con­
tacts in San Francisco, nationally, and 
internationally. Disrud made a commit­
ment to remain part of the San Francisco 
design community and now makes regular 
trips to the city to meet clients, brokers, 
and suppliers. She also participates on the 
IIDA principals’ roundtable. 'Id develop 
her local business, she also became active 
in the community, serving on the econom­
ic development board for Healdsburg’s 
Chamber of Commerce.

Disrud’s start-up strategy began 
while she was still at Gensler. Since it can 
take two to three years for new businesses 
to get loans, she obtained a personal line of 

continued on page 24

Before setting off on her 
own, Disrud knew there 
would be trade-offs and 
planned for the changes 
she would have to make.
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Upgrade 
To A First Class

Kimbull gives execulives more

than one way to go first class.

Our distinctive lines of chairs offer

a wide variety of styles.

sizes and prices. Variety that can

easily satisfy different preferences

and organizational levels.

And because each of our executive

chairs reflects the Kimball

tradition of craftsmanship and

ergonomic design, they allow busy

corporate leaders to travel in first

class comfort all day long. Even if

they never leave the executive suite.

(Shown front to bock: TrUlium. 
Principal and Carrington.)

KIMBALL
The Natural Choice.

Kimball Office Furniture Co.
A Division of Kimban Iniemalional Marketing, Inc. 

1600 Royal Street Jasper. Irxfiana 47549 
800.482.1816 
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continuedfrom page 22 
credic before leaving the firm. She also set 

a limit of financial risk, obtained profes­
sional liability insurance, and decided to 
phase in furniture and cc|uipment purchas­
es over a two-year period. After establish­
ing her firm as a certified woman-owned 
sole proprietorship, and targeting retail, 
hospitality, and corporate projects both in 
the I'niied States and internationally, her 
marketing approach began with sending 
out announceinencs to her network of for­
mer clients, manufacturers, suppliers, and 
II DA members, as well as to local newspa­
pers and national trade magazines.

Because of her commitment to 
technology, a major portion of Disrud’s ini­
tial start-up costs of $.V^,,S()0 were devoted 
to computer equipment purchases and fur­
niture. She has also hired a C'AD-irained 
draftsperson and a part-time office admin­
istrator. While the firm’s first-year project 
billings were not enough to cover its 
$f),000 per month expenses before salaries, 
this year its billings have doubled and 
more than covered its costs. Disrud’s five- 
year goal is to reach a half-million dollars 
in billings and have up to six full-time 
employees to augment the contributions of 
outside consultants, 
hands-on,” says Disrud, ‘‘and use my large 
firm knowledge with a small firm personal 
approach.”

left) Sheila Choi/ 
William Polanco, 
Lisette Robins, 
Marika Serras, 
Victor Colom, 
Rodolfo Castillo, 
Nazli Gonensay, 
Devon Morehead, 
John Schneider.

The staff of 
Gerner Kronick & 
Valcarcel: (seated 
in front) partner 
Miguel Valcarcel; 
(standing in front) 
partners Randy 
Gerner and 
Richard Kronick; 
(back row, from

When architects Randy Gerner, 
Richard Kronick, and Miguel Valcarcel 
parted from Kohn Pederson Fox Interior 
Architects this past January to start up 
their own firm, a hands-on philosophy was 
key to their strategy, as it had been to 
Disrud’s. However, their plans involved 
servicing a wide range of clients, both 
large and small, in several markets. From 
the beginning they planned on having suf­
ficient staff on board to gel the w'ork done, 
hiring 11 full-time architects and design­
ers. Fess than a half-year from startup, 
Gerner, Kronick & Valcarcel already has 
7.S0,(MK) square feet of international pro­
jects on the boards, including an adaptive 
re-use of the former Italian Embassy resi­
dence in Istanbul, a new cafe for Comedy 
C]entral, a retail project for Giorgio

Armani, a showroom 
for National Fiber 
Networks, and a 
500,000-square-foot 
office and retail base 
building project in 
Istanbul.

same concerns Disrud had about her 
departure from (jensler, (ierner, Kronick 
& Valcarcel’s reason for starting up their 
own firm was different—and their 
approach to building their business is dif­
ferent, too. 'I’he foundation of their busi­
ness strategy is to operate as a mid-size 
firm and produce high-quality design. 
“Our goal is to maintain our reputation 
as cutting-edge designers,” says Miguel 
\’alcarccl, “but wc don’t want to get over­
burdened with too much work and corn-

want to remain

The foundation of GKV% 
business strategy is to 
operate os o mid-size 
firm and produce 
high-quality design.

promise quality.
Tvvelve years ago, all three part­

ners were honored by Interiors magazine 
with the Designer of the \ear award, fol­
lowing Gerner’s successful completion of 
the prestigious l^roctcr & Gamble project 

continued on page 26

Though their 
decision to leave a 
major firm was 
fraught with the
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In a large firm you tend to be 
focused exclusively on new business 
or management or design. Once 
you reach a certain size you>e 
administering more than designing. 
With a small or mid-size firm the 
partners can stay hands-on and 
control the work and the quality.

//continued from page 24 
and Kronick and Nalcarcel’s completion of 
the Eqiiiiahle project, both for Kohn 
Pederson Fox. Shortly after receiving their 
award, the three designers were instru­
mental in developing Kohn IVdcrson Fox 
Interior Architects, cultivated as a separate 
interiors practice of KPF that at its peak 
brought in annual hillings of $12 million 
and kept 105 employees busy.

Having built the business from 
the ground up—(Jerncr was president of 
KPFIA and Valcarcel and Kronick were 
management and design partners, respcc- 
ii\ely—they worked together on a wide 
range of projects for an impressive list of 
clients including Viacom. MTFIy, and 
Bear .Stearns. By the rime they w’cre ready 
to start up their own firm, as a result of 
their experience they were able to identify 
the kinds of projects they wanted and 
establish a plan for doing business more 
efficiently.

//

“Because the structure of the dient/archi- 
tect relationship is different wherever you 
go,” says Kronick, “the only way you can 
maintain <}ualit>' is by establishing good 
relationships with the clients and local 
architects—prwiding full-time field super­
vision and getting people ui feel secure with 
a gtMxi review process.” All the partners 
were well grounded in working overseas as a 
result of their tenure at Kf’FIA.

Kronick credits the firm’s emphasis 
on client rapport to one of KPF s founders, 
(icne Kohn. who taught him the value of 
communicating effectively w ith clients 
when developing new business at KPFIA. 
“Gene is a master of marketing,” says 
Kronick. “He said, ‘When you go into a 
meeting with clients, you don't talk up to 
them or down to them, you just talk to 
them.’ 'Fhat’s where the clicnt/architcct rela­
tionship begins.” The contacts the partners 
have made over the years continue to serve 
them well in their new business. So far all of 
their w (»rk has come as a result of friends' 
recommendations, and from the long-term 
relationships they’ve cultivated with their 
clients, which they rightfully view as critical 
to their future success. •

fully supporting itself with projected first- 
year billings of $1.2 million—but the part­
ners don’t expect to pull in a salary for at 
least six months until they build up equity. 
Their goal over the next three years is to 
become a .^0-person firm, with each partner 
overseeing 10 employees. 'I'he idea is t«) be 
big enough to handle the larger jobs, but 
small enough to be flexible in responding 
t(j changes in the market. “Our business is 
so cyclical,” says Gerner, “it’s difficult tor a 
large firm to change direction. 'Fhat’s why 
the future of the design industry is in small 
to mid-size firms.”

“Wc wanted to he in a position to 
compete tor the kinds of jobs we were 
used to doing,” says Cierner, “but we 
wanted to be small enough to be involved 
in all aspects of the process. In a large firm 
you tend to he focused e.xclusively on new 
business or management (»r design. Once 
you reach a certain size you’re administer­
ing more than designing. With a small or 
mid-size firm the partners can stay hands- 
on and control the work and the quality. It 
gives you a lot more flexibility.” By elimi­
nating administrative overhead and the 
layers of management, Gerner, Kronick & 
Valcarcel is able to cut its ow n costs and 
billable time for the client. “Our clienrs 
get a lot of value for their dollar,” says 
Valcarcel. “Right now vvc'rc the cheapest 
employees we have.”

After an initial investment of 
$50.(KK) in start-up costs for office space 
and computer equipment, the firm is now

A ctjrnerstonc of their new busi­
ness is the strong working relationships the 
partners developed with one another at 
KPFIA. “In a large firm there can be a lot 
of dissension within the ranks, both in 
terms of design and henv the firm should 
be run,” says Richard Kronick. “Randy. 
Miguel, and 1 worked together for 12 years, 
and the relationship we have is solid. Now 
that we are in control of a growing entity 
we can mold it.”

With 25 percent of its current work 
in foreign locations, the firm gives plenty of 
attention to client relationships as well.
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■ f/*. Affinity.

Affordable
Quality.

Enhance your business image

without draining your cash flow.

Affinity’s broad line offers

L and U units, storage, filing,

bookcases and tables in

three popular finishes.

From the executive office to

the clerical station.

Affinity accommodates.

With the five-day quick

ship program, you

can move in next week ...

Kimball Office Furniture Co.
A Division of Kimbafl International Marketing, Inc. 

1600 Royal Street Jasper. Irxliana 47549 
S00.482.t818
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Lateral THINKING!

Visit our new showroom -The Merchandise Mart - 10th floor #1095



ANY SIZE, ANY COLOR, ANYTHING YOU CAN IMAGINE.
wood or other materials and there^s virtually no limit 

to the paint finishes available. And best of all, any of 

the above can be easily specified with our new 

FILES;>ec™ software program.

That^s the thinking behind Office Specialty Laterals, 

available in 41 heights, three widths with a unique 

range of drawer sizes and interior options. Electronic 

and paper media can be efficiently filed for easy 

retrieval, in less sf^ace. Cabinet heights can be matched 

with other furniture or architectural elements.

Fronts may be embossed, perforated or surfaced with
@OfficeSpecbl|K
Anytim you're thinking laterally fax us at i-800-$6S-7128 circle 18



f

CARRARA

Utilizing distinctive sloping edges and a centered concave reveal, the Carrara Collection by Gianni blends 

contemporary and classic design elements with functionality and superb workmanship. Designed by Salvatore 

Graziano and Mark Stenftenagel, the Carrara Collection is available in a full range of components and in a 

wide variety of woods and finishes. Contact Gianni for more information.

Photography: beorgo Lamoros

4615 West Roosevelt Road Cicero, IL 60650-1522 • 708.863.6696 • 1.800.237.0847circle 19



mor « STORAGE SYSTEM so EFFICIENT,

so WEU DESIGNED , IT OISOIEKS LATERALS.
AREA. ZvOs 
Angeles, in Small 
Offices; and 
Keating Mann 
Jernigan Rottet 
Los Ani^clcs, in 
Large Offices. 
•liiispiuility Design 
magazine’s 1995 
1‘latinum Circle 
Awards for out­
standing conrnbu- 
lions ro ho.spitaJity 
design were pre­
sented at the HD 
‘95 show in Las 
\egas to: David 
Rockwell, the 
RrickwcJI Group, 
New \brk (’it>; 
Robert Barry. 
Barry Design 
Associates, I,os 
Angeles: Howard 
Backen. Backcn 
Arrigoni & Ros.s, 
•San iTancjsco: Sue 
Firestone. Design 
I Interiors, Marina 
del Rev, California; 
and Tom Durkan, 
Sr., Durkan 
Patterned Carpet, 
Dalton. Georgia. 
*Unifed States 
Institute for 
Theater 
Technology
(Lsrn'). the 
American 
Association of 
Design and 
Production 
Professionals in the 
Performing Arts, 
conferred the 2nd 
Annual

Architecture 
Awards at the 
I'Srn CAmfercncc 
held this past 
March. Ihmor 
awards were given 
to; Polshek and 
Partners, New 
’^ork City, for the 
Center for the Arts 
'I’heater. U‘rba 
Buena Gardens.
San Francisco; 
William Rown 
Associates,
Boston, for the Seiji 
Ozawa Hall at 
Tanglewood. 
Massachusetts; 
Hardy Hoizman 
Pfeiffer
Associates, New
York C'ity. for the 
Brorsklyn Academy 
of Music Majestic 
rhcaire; and
£LS/Elsbani & 
Logan Architects 
and Morey Li 
Wong Architect,
Berkeley,
C^alifornia, for the 
Randall .Museum 
Theater. Merit 
Award.s were grant­
ed to: BOORA 
Architects, 
IMnland, Oregon, 
for the Byron D. 
Scaver Teaching 
Theatre; BRW 
Elness Architects 
and Paul Modson 
& Associates, 
Minneapolis, for 
the 'Fheatrc dc la 
Jcunc Lune; and 
Moore Ruble 
Yudell, Santa 
Monica, for the 
California (xntet 
for the Arts, 
(onlinueri on -Id

I I TM

Deborah Steele 
has been 
appointed vice 
president of mar* 
keting and design 
of KnollTextiles. 
Steele joins Knoll 
with 12 years of 
experience in the 
design, develop* 
ment, and mar­
keting of a vari­
ety of contract 
products, includ­
ing textiles, 
leathers, wallcov­
erings, and office 
and residential 
furniture.

Honors
• Wheeler 
Hildebrandt & 
Associates,
Minneapolis, is the 
$10,0(KK;rand 
Prize winner of the 
1994 i:»uP(mt 
Antron Design 
Award for the 
MartinAVilliams 
Advertising offices, 
(-afegory winners 
were: Gass 
Design, Brooklyn, 
New \brk, in Store 
Planning; The 
Bommarito 
Group, Austin, 
'lexas, in
Healthcare; BSHA 
Design Group, 
San Diegt), in 
Public Spaces;

COLORS **<>•' foiois

"«<» CONTOURS i« oFtKt stoufit

Eio riim QF fabric ans lamihait

NEOCON SUITE 866

Richards -Wilcox
Rotary Technology Group

5OOS01* Lak# .Auwn, It 60506 • 708.897.6951 .fi 708.897.6994 Circle 20



FABRICS FEATURED: KLIMT. ADACIO. AllfCRO. EXCALIBUR. SHIMMER. AND RADIANCE. TO THE TRADE ONLY

PINDLER & PINDLER INC, 11910 POINDEXTER AVENUE, MOORPARK, CA 93021 1S05> 531-9090 ORDER DESK: 1800) 669-6002 
SHOWROOMS: ATLANTA, BOSTON, CHICAGO, ORANGE COUNTY, DALLAS, FLORIDA, DENVER, HAWAII. HOUSTON,
LOS ANGELES, MINNEAPOLIS, PHOENIX, PHILADELPHIA, PORTLAND, SALT LAKE CITY. SAN DIEGO, SAN FRANCISCO, 

SEATTLE, WASHINGTON, D.C., USA. CALGARY, MEXICO CITY. QUEBEC AND TORONTO.
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tHi WARMTH 0^ WOOD.

1HE STRENGTH or SOLID STEEL.

Project Briefs 
Odell Associates,
(iharlcKte, North 
Carolina, has been 
selected by the 
Ochsner Medical 
Institutions. New 
Orleans, to provide 
master planning 
services for all of its 
facilities...
The McCulley 
Group, San Diego, 
('alifornia, has been 
selected by Holiday 
Rambler, a sub­
sidiary of Harley 
Davidson, to design 
the interiors of one 
of its 1996 recre­
ational vehicle 
models...
Howard Snoweiss 
Design Group,
(voral (Jables, 
Florida, has been 
commissioned to 
design the prime 
public spaces for 
two new cruise 
ships for Royal 
(Caribbean Cruise 
Line.

• Directory of 
Cultural Resource 
Education 
Programs.
Published by U.S. 
Department of 
Interior/National 
Park Service; $6.50. 
202-783-3238

plan administrator 
Kathy Hargis,
Ritter Insurance 
Agency, at 
800-229-5552.
• The Association 
for Project 
Managers is spon­
soring a two-day 
symposium titled, 
“Cooperation, Not 
C^onfrontation: 
Managing Disputes 
in Design and 
Construction.” The 
symposium will be 
held June 22 and 23 
in Chicago.
For information 
contact ASM at 
312-472-1777.

Publishing 
Director's Note
Peter VV. Pepper, 
president, CTT), 
and founder of Peter 
Pepper Products, 
passed away sud­
denly on February 
14.1 last spoke to 
Pepper in his 
Chicago showroom 
during NcoCJon last 
year. As always, he 
exuded the zest for 
life that I always 
enjoyed over the 15 
years that I knew 
him. Our meetings, 
too infretjiient, were 
always a joy. He 
accomplished much. 
He will be missed. 
DMC

New Technical
Resources
- 1994-95 ENR 
Directory of 
Design Firms.
Published by 
McGraw Hill; $87. 
212-512-4635
• The Viscusi 
Directory of 
Independent 
Reps. Published by 
I'he Viscusi Group; 
$495. 212-595-3811
• The Accessible 
Building Product 
Guide, by John 
P.S. Salmen and 
Julee Quarve- 
Peierson. Published 
by John Wiley & 
Sons; $59.95. 
800-225-5945
• Compliance by 
Design. A work­
book on CAL 133 
compliance pub­
lished by DuPont; 
free. 800-4.53-8527

Association News Errata
• The Internat­
ional Interior 
Design Associ­
ation (IlDA) has 
endorsed the 
industry’s first pro­
fessional liability 
insurance policy 
customized specifi­
cally for interior 
designers. 'Fhc pro­
gram covers legal 
costs, settlements, 
and judgments 
against policy­
holders for claims 
involving design 
services. For more 
information call

• 'Fhe captions on 
page 75 of the April 
issue were incorrectly 
ordered, fllockwise 
from upper left, the 
companies featured 
are Laticrete, 
'Ibdagres, Crossville, 
and American 
Marazzi.
• The photo credit 
for KIliutt Kaufman, 
whose photographs 
are featured on the 
cover and pages 37 
and ,18 of the March 
issue, was inadver­
tently omitted.

NEOCON SUITE 866

RICHARDS ■ WILCOX
Aurora Shelving

600 South l*« .Atwo, II60506 • 708 897.6f51 .n 708.897.6W4
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The Amfihiteo iksk from Hiurorth

Each is iMdicatiife of hiph tribal status. Which one 
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you Ji'nJ yourself in. t.800.344.2600.
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i
books

Becker and Steele advise that at least a 
few of the corporation’s top executives 
must understand the value and process of 
making the needed changes, be willing to 
commit publicly to the project, and also 
be able to devote ongoing time and atten­
tion to ensure the project’s success.

'I'hough Workplace By Design is 
aimed more toward facility managers and 
business leaders than designers, the deci­
sion to update a physical work environ­
ment depends on the cooperation 
between designer and client, and Becker 
and Steele’s book shows the way to 
progress. Marilyn Zelinsky •

readers about the value of such new alter­
natives as satellite workspaces and nonter­
ritorial offices, which promote teamwork, 
flexibility, productivity, and higher levels 
of employee satisfaction and performance.

The authors first take a brief 
look at corporations around the world, 
such as Bell Atlantic, Scandanavian 
Airline Systems, and Great Britain’s 
Digital Equipment Corporation, that 
have championed new nun-hierarchical 
workstyles and have transformed their 
employee work environments to support 
the forward-thinking business philoso­
phies of today. The second half of the 
book gives advice on launching these 
effective new work strategies. Becker 
and Steele offer suggestions on how to 
overcome the three main obstacles to 
change: budget constraints, “old-boy” 
attitudes, and fear of the unknown on 
the part of both employer and employee. 
For example, in order to successfully 
restructure an organization's workstyle.

WMicglQce^bjfDMigntMagglngJlie 
High"PTformQn<« Workscpp#
by Franklin Becker and Fritz Steele. New York:
Jossey-Bass, 1995; distrihufed by Simon & 
Schuster. 234 poqes, 24 bfock-and-white line 
drawings. $27.00. Hardcover

ITHOUT KNOWINC; IT, 

designers and their clients 
continue to plan dysfunctional 

office spaces. 'Fhe layout of the conven­
tional office does not match the way 
employees need and want to work, but 
reflects instead the traditional way of con­
figuring office space—based on hierarchy 
and status. In Workplace by Design: Mapping 
the Hi^-Performance Workscape, authors 
Franklin Becker and Fritz Steele, authori­
ties in the field of organizational psycholo­
gy and facility planning, aim to enlighten
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Do you seeJ 1 W

It happened some­

time around here.

Do you see it? It’s the 

spark that ignited the 

spint and commitment 

of Milliken Carpet 

Frankly, we've 

been training for this 

moment for years.

Not that we 

expected anything like 

the loss of our Live 

Oak/Milstar complex.

But our acclaimed bias 

for action had prepared us to seize the opportunity 

to keep customers' orders on track 

We immediately reassigned carpet production to 

our worldwide facilities, workng around the dock 

to fijifill our commitments.

We also began working around the clock to rebuild 

the most advanced carpet production facility the 

industry has seen. Construction is already well along.

Sometimes it takes a little heat to start a fire. But 

in the end, the results are pure gold.

K
3
S
?
s

B£

MILLIKEN
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Getting Practical
A call to broaden interior design education to meet 

new challenges by Beth Harmon-Vaughan, IIDA

Again, we can no longer depend on old 
design models as a basis for developing 
solutions to these new requirements.

76 meet these challenges, we 
must broaden our definition of interior 
design education. Successful designers 
must possess traditional design talents and 
skills, yet also be excellent communica­
tors, developers of new design processes to 
meet new project types, and facilitators of 
complex design teams with nontraditional 
members. We must move beyond the tra­
ditional curriculum that taught program­
ming, space planning and understanding 
building systems and materials. We must 
learn to speak the language of our clients,

capable new professionals. Graduates must 
be able to understand how design influ­
ences a business’s bottom line and be able 
to communicate that value to the client. 
Defining interior design problems must go 
well beyond traditional programming to a 
more strategic understanding of the long­
term implications of design solutions. Being 
able to speak the language of the board 
room and to communicate the cause-and- 
effect relationship between design prob­
lem, solution, and outcome is critical to the 
client’s understanding of our real value.

The place to begin is in the 
schools. Individuals who serve on advisory- 
boards for colleges and universities must

help these institutions 
take a critical look at 
course offerings. We 
must ask the ciues- 
tion: “Are we prepar­
ing our students to 
function in the busi­
ness world, not just 
the design world?” 
The answer and sub­
sequent broadening of 

course requirements will have a dramatic 
impact on the success of our profession.

For seasoned professionals, the 
challenge is the same. We cannot be 
content to rest on our laurels. We must 
maintain and upgrade the skills that 
emphasize our value to our clients—skills 
that place us as cooperative partners in 
achieving their business goals. •
Beth Harmon-Vaughan, IIDA, is a vice 
president and national director of interior 
architecture for HNTB Corporation.

designer recently told me,
“Our work is much more com­
plicated than when 1 went to 
design school, and 1 graduated 
just 10 years ago!” In the past 
decade our economy and our 
society have changed dramati­
cally. The interior design pro­
fession has grown up as well. 
We are more sophisticated, we 
have a broader body of knowl­
edge and we have more codes 

and regulations for the interior environ­
ments that require our compliance.

Design problems are more com­
plex due to technology—both in terms of 
its advancement and its integration into 
our daily lives. 'lechnology is changing the 
way our clients work and live, causing 
changes in the design of workplaces and 
living spaces. 'Iraditional work environ­
ments are used as training centers, as 
home base for telecommuters, and as 
places for teams to come together for spe­
cific work endeavors. Our homes are multi­
use facilities housing personal and work 
functions.

Are we preparing our 
students to function in the 
business world/ not just 
the design world?

As a result, design professionals 
are addressing new problems—problems 
not solved by old design models. And as 
we face a new array of issues, we also face 
traditional client expectations for highly 
personalized service and faster, more 
innovative delivery systems. The design 
challenges can appear daunting. Home 
environments need to accommodate a 
professional, full-time work environment 
in addition to family needs. Iraditional 
workspaces must accommodate specific 
workplace needs of employees who are 
rarely on site. Companies and institutions 
that used to house workers in individual­
ized workspaces need more space for 
teams, social interaction, and training.

to understand the challenges of their 
industries, and to serve as leaders on their 
projects. Basic business and communica­
tion courses should become part of our 
profession’s educational requirements.

The education programs for our 
profession have traditionally taught design 
principles and theory. In the 1980s we 
added more information and instruction on 
building technology in design. The design 
practitioners of the future will need to be 
prepared with this traditional body of 
knowledge, as well as other skills to meet 
the demands of the marketplace.

Now interior design programs 
must teach effective graphic, written, and 
verbal communication skills to educate
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AGAIN m So YOU’U NEVER HAVE TO SURRENDER AGAIN.
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rhombus

Write for our free 1-95 list price workbook.

FIXTURES FURNITURE®IH
1642 Crystal. Kansas City. MO 64126 80(V82>-3500 • 816/241-4500 • FAX 816/241^027
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lJa\'is r iirniture. reco^zing the changing
multi-functional nee of UKiay's boardrooms, is
proud to introduce Zoom Meeting. Two tables
lengths ... beech or cherts; a linking table ...
ash, and a remote overhead projection unit

comprise the soH4'vood Zinmi Meeting
boardroom s\stei^P| Zoom reflects the solid

image expected of an executive conference table.
while it's flexible design expan3s for other

functions including: lecture, reception, lunch,

presentaion , seminar, or orientation.

Zoom - expanding the definition of boardr(M)m

table to meet today's busincs.s needs.

Davit Furnicure imJutirics. Inc. • 24U1 S. College Drive • High Point. NC 27261-206.S CSA phone: 9IU-889-20l»<) fas; 9l().aH9-00il
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^Vorkstyles
EFINE WORKPLACES, and viC6
versa. From the Stone Age to the 
Information Age, workstyles—and 
the workplaces that express them— 
have been driven by technological 
innovation. Today, it's digital technol* 
ogy that's changing our world— 
speeding up transactions and 
information transmission, increasing 
productivity, imposing a new 
egolitarionism on once-hierarchicol 
workplaces, and offering undreamed­
of options in terms of where, how, 
and the number and sequence of 
hours we choose to work.

In putting together this 
month's Interiors, the editors were 
reminded again and again of the 
impact computers have on our lives 
and workstyles. Like it or not, we 
are wired. From facilities that accom­
modate hundreds of workers— 
Disney's Feature Animation Building, 
or Witco's corporate headquarters— 
to small offices with fewer than a 
dozen employees (DCI's design studio 
in downtown Nashville or the 
Federal Travel agency in a suburban 
strip moll, for example) both work­
spaces and workstyles are shaped 
by the resources and requisites of 
electronic technology.

Brave New World or Bravo, 
New World? What we do with 
today's ever-more-astounding tech­
nology is up to us. We think the 
design choices illustrated in the ten 
projects selected for this May issue 
are just right, balancing technical and 
human needs in workplaces that 
reflect workstyles with both efficiency 
and grace.
MJ Madigon

L
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Disney Feature 
Animation Building______
Ikirbank, California 
Robert A.M. Stern Architects

Hats off to honorary Mouseketeer 

Robert A.M. StenAs imaginative workspace.,

where cartoon genius holds sway

by Michael Webb

IKTY-i IVK YEARS AGO. Walt Disney moved his 
fledgling company from its first ramshackle quarters 
txM»l modern campus designed hy Kem Weber, Still the 
best-planned movie studio in Southern California, it 
served the company well until the boom of the 1980s. As 
production activity escalated, new buildings were added, 
bur feature animation was pushed out of the nest and into 
a scatter of warehouses off the lot.
For a time, the company that Mickey built turned 
from animation, but the recent bonanza of films like 
Beauty and the Beast and The i.ion King has changed all 
that. I'he new Feature Animation Building inaugurates a 
new lot across the street from the old. Designed by 
Robert A.M. Stern, himself a Disney board member and 
honorary Mouseketeer, it uses cartoon imagery to animate 
a quarter-million square feel of well-planned work,space>). 
from the freeway the building reads like a three-dimen­
sional billboard, a witty pastiche of modeme. Streamlined 
trains inspired the south concourse, with its orange- and 

red-striped metal walls and parabolic roof. 'I'he north side is dis­
guised as a trio of sound stages. A pointed hat over the 
entrance—a reference to Mickey Mouse’s hat in his classic role as 
the sorcerer’s apprentice—htmses the office of the chief wizard, 
Roy Disney, who helped restore rhe company’s preeminence in 
animation. 'Fhe freestanding sans serif type outside and in mim­
ics the signage on Weber’s buildings. All these elements

to a

away

Roy Disney's 
office/ housed in 
the conical "hat" 
atop the entrance 
marquee/ sports 
mouse-ear 
chandeliers. 
Chairs: Herman 
Miller, Architectura 
with Spinneybcck 
leather.are

caouNo aooii h.an
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woven together as deftly as images are layered in an animated film.
'The interitirs take their cues from the production 

process, in which ad hoc groups of specialists constantly Interact 
to achieve the tinislied product. Up to 800 people can work 
together on two animated features, which may overlap and each 
take over a year or more, liach of the four expansive floors has a 
special role and character. Archives, camera room, and the com­
puter center occupy the basement. 'I'he first-floor reception area 
leads to a 139-seat screening rtnun and post-production facilities, 
including special effects and backgrounds. Animation on the sec­
ond fl(H>r and story development on the third are housed in flexi­
ble workspaces linked by a central stair, which opens onto the 
broad, light-filled concourse on the second floor.

If the Weber buildings suggest a model factory. Sterns 
was inspired by the industrial loft on New fork’s West Side that 
luuises his firm. The roof structure is exposed, and black felt— 
tacked up to provide sound insulation—evokes a starry sky. 
Service ducts are suspended above painted metal dividers and 
drywall partitions. Cheap finishes promote the cheerful cama­
raderie old-timers cherished before the move to Burbank, and hold 
the building’s cost to a modest $6.S per square foot. But essential 
needs have been met: i|uiet areas and private offices, meeting and

A view onto the 
second floor con­
course, with its 
Mickey Mouse 
table/stool com­
binations custom 
designed by 
Robert A.M. Stern 
Architects.
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The ah-ium and 
reception area, 
flanked by steel 
columns and 
glass walls. 
Terrazzo: Corradini 
Corporation.



combination, and in ceilings and chandeliers. Roy Di.sney’s office 
is marvelously eclectic; candy-striped walls, two-tone carpet, pear- 
w(M)d desk and credenza forming a wizards hat within the skylit 
cone, and wire cliandeliers in the form of Mickey’s cars. Dutch 
moderne chAiT'i can be rearranged for meetings.

I'or years the company hesitated to make changes, 
haunted by the concern, “What would Wait think.^" It’s likely that 
Walt—a hard-headed businessman with a strong sense of fantasy— 
would be well satisfied with .Stern's addition to his empire. •

break-out areas, balconies and terraces looking north to the hills 
and south o\er a park. C’arpeted cross “streets” that penetrate the 
grid of workspaces to facilitate access are punctuated with portals 
to meeting rooms. “We thought of it as a little city, with streets, 
intersections, and buildings on stjuares,” said Stern. ’^I'he top Hoor 
is skylit. Sixty percent of the floors in the building are raised to 
accomtmidate computer wiring.

.Stern has allowed himself a few flourishes. A terrazzo 
spool unwinds from the manjuee-like entrance to the atrium, 
where splayed steel columns and glass walls suggest an airy 
canopy. Mickey Mouse is iibitiuituus; his image appears in relief 
on the rounded reception desk, in a widely used tabic/siool

Robert A.M. 
Stern Arehife^tj
Robert A.M. Stem 
Architects is a 70- 
person firm of 
architects, land­
scape architects, 
interior designers, 
and support staff 
based in New York 
City. Over its 24- 
year history the 
firm has estab­
lished an interna­
tional reputation 
with its residential, 
commercial, and 
institutional work. 
Recently
completed projects 
include the 
Norman Rockwell 
Museum, 
Siockbridge, 
Massachusetts, 
and two hotels at 
Euro Disney. 
Among their 
current projects are 
I'he Disney 
Boardwalk Resort, 
Orlando, Klorida, 
and the (Jaces 
Computer Sciences 
Building. Stanford 
University.

The central stair, 
with painted 
metal divider, 
looks up to a 
felt-clad vault 
that simulates o 
starry sky. 
Acoustic ceiling 
fabric: Manville.
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Project Credits
Client: Disney Development C'ompany
Architecture and Interior Design: Robert A.M. Stern Architects 
Design team: Barry Rice, Paul Whalen, Michael Jones, Dan 
Lobitz, Geoffrey Mouen, Rosaimind Young, Alex Lamis, Pat 
Burns, Adam Anuszkiewicz, \alcrie Hughes, Jane Whitford 
Architect of record: Morris Architects
Lighting: Imero Fiorentino Associates, (atsentini Nghcing [Resign
Acoustic engineers: (Charles M. Salter Associates
Signage/graphic design: Beck & Graboski Design Office
Structural engineers: Dc Simone Chaplin and
Dobryn Consulting Engineers
MEP: Cosentini Associates
Civil engineers: Psomas Associates
Landscape design: SWA Ciroup
General contractors/pre-construction management services: 
McCarthy Construction
Cost and schedule consultant, design and planning 
phases: CBA, I^td.
Photography: Peter Aaron/ES'I'O

Break'Ouf areas 
function as town 
squares to pro­
mote casual 
encounters. 
Lamps: Ncssen; 
seating:
Archiiectura with 
fabric by C^larence 
House and Wolf 
Gordon.

The employee 
dining area is 
flooded with 
warm light.
Chairs: ICF.
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Witco Corporation
Headquarters
Cireenwich. (k)nnccticut
Mancini-nutYy



Witco Offices
Mandni-Diiffy renovates a '60s landmark 

with an eye towar d efficient workspaces

By Beverly Russel!

N 1993, Wi'l'co (lorporntlon, a 
Fortune 5(M) company engaged in 
chemical processing, decided to relo­
cate its headquarters out of Manhattan 
and consolidate several facilities to 
merge 850 workers under one roof. 
According to group vice president 
I irry Nelson, the company decided 
to manage this operation as they 
would tackle any business project.
“We believe in hiring the right people 
to do a job,” he explained.
Accordingly, he began by selecting a 

project manager, Janet R. Duggan & 
A-Ssociates, to begin the search for a design 
firm, and real estate brokers (aishman and 
Wakefield to find a site. Half a do/.en 
design firms were in the running for the 
project, and Nelson chose Manhattan- 
based interior design firm Mancini-Duffy. 
In the meantime, a lease option was lost, 
and a search began anew for a location. 
Mancini-Duffy joined in this process and

was instrumental in recommending an 
unusual building in Greenwich, 
Connecticut, formerly occupied by the 
American Can Company.

Designed by Skidmore, Owings & 
Merrills Gordon Bunshaft in the 1960s, the 
600.000-square-foot building enclosing an 
interior courtyard had won numerous archi­
tectural awards. Innovations included an 
under-floor cell system to distribute power 
and exposed pre-cast concrete T-beams. 
But the size—roughly the length of two 
football fields, with 115,0(K)-squarc-foot 
floor plates on three floors—reflected a 
more hierarchical work ethic of .30 years 
ago. In a sea of workstations (all in w hite 
laminate, with red carpet and black interior 
core walls), the American (^an staff was 
segregated from the executive branch, 
which occupied a separate small and luxu­
riously appointed pavilion nearby. Because 
of these eccentricities, the building had 
been empty for five years. While Mancini-

A new lobby 
provides Ihe right 
image for this 
Fortune 500 
company.
[fighting: Michael's 
I ..ighting Company; 
custom millwork:
I laggerty; veneer: 
Bacon Veneers; cus­
tom furniture; Dates 
Weiser; glass panel: 
John A Degan & 
Duncan T Laurie; ’ 
carpet: Spinning 
Wheel Rugs; granite 
and limestone floor: 
Del 'lurco Brothers; 
cotTee table: Metro; 
seating: fieigcr 
Brickell with Geiger 
Brickell fabric.

Peorwood 
paneling and 
custom carpeting 
in the colors of 
the surrounding 
countryside 
create a serene 
atmosphere in the 
executive area. 
Lighting: Lcucos; 
wall ctwering: 
Schumacher; 
painting: Benjamin 
Moore; veneer: 
Bacon Veneers; 
millwork: Haggerty; 
secretarial desks: 
Dates Wei.scr; car­
pet: Prince Street 
'lechnologies: 
furniture: Council. 
Furniture Masters; 
sealing: (k)uncil. 
Furniture Masters 
with fabric by 
Brunschwig & Fils, 
J. Robert Scott; 
granite and lime­
stone flooring: Del 
Tiirco Brothers; 
glass: (}csar Cflass.
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By retaining the 
original architec­
tural design, 
ceilings in the 
open work areas 
take advantage of millwork: Begg Sc 
a unique lighting 
and cooling 
fixture system 
designed by SOM 
in the 1960s.

Paint: Benjamin 
Moore; Zolatone;

Daigle; carpet: 
Interface; worksta­
tions and seating: 
Knoll; laminate: 
Abet Laniinati.

Mancini-Duffy
Mancini-Diiffy is a 
full-service interior 
archirecniral firm 
specializing in the 
development of cor­
porate facilities. 
Pounded by Ralph 
Mancini in 1981, 
the firm is a divi­
sion of Halsey, 
McCormack & 
HeJmer Architects, 
'riiere are 85 staff 
members working 
on the 21st Huor of 
the World 'Ifade 
C'enrcf in down­
town Manhattan, 
and an additional 
office in New 
Jersey. 'I’hcrc is also 
a branch office in 
Tokyo. C:iiems 
include Donaldson, 
Diifkin 6c Jenrette. 
KPMG I’eat 
Marwick, Merrill 
Cynch, Moody’s 
Investors Service, 
Morgan Stanley, 
Standard 6c Poor’s 
and a roster of 
other fortune 500 
companies.

To break up the 
SOO-foot-long 
corridors, 
enclosed offices 
were introduced 
as "town houses 
to provide a focal 
point for a 
neighborhood of 
workstations.

(Veiling: Armstrong; 
lighting: Lightolicr; 
paint: Benjamin 
Moore; Zolatone; 
glass: Cesar Glass; 
door frames: Altura; 
'I'he Customer 
Compf)nents Co.; 
carpet: Interface; 
hardware: Yale.

1/
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Project Credits 
C'lieni: Witco Corporation 
Interior Design: Mancini-Duffy
Project team; A1 D'Elia, Pat C^astellano, David Silver, Carolyn
Brooks, Michael McManus, (Connie Miz/.i, Brent Smith, Maxine
Weil, Atef Sedhom, Joe Suserman, Lev Krasny, Laura Lamartina
MKP engineer: Jaros Baum & Holies
Project management: Janet Duggan & Associates
Audio-visual consultant: Shen Milsom & Wilke
Structural engineer consultant: Wcildlingcr Associates
I'urniture consultant: CjBG Furniture Management
Art glass consultant: Dcgnan & Laurie
Art consultant: Editions JEIIL
General contractor: lurner Construction
Photography: Peter Paige

The board room is 
located in the 
newly created 
executive area on 
the third floor. 
Lighting: American 
Glass Light 
Company; veneer: 
Bacon Veneers; mill- 
work: Haggerty;

glass: Cesar Glass 
Company; carpet: 
Prince Street 
'lechnologies; con­
ference table: Dates 
Weiser; seating: St. 
'Fimothy with 
Bravton fabric.



Reception areo 
for Hie executive 
zone.
Ceiling: I^ighiolicr; 
veneer: Bacon 
Veneers; millwork: 
Haggerty; glass; 
Cesar Glass 
Company; carpet: 
Prince Street 
'lechnologies; table: 
Metro; granite Hoot­
ing: Del 'liirco 
Brothers.

Duffy saw the challenges of renovating this 
building for Witco. the design team, led by 
principal-in-charge, A1 D’KIia, AIA, felt 
the location on a bluff with extraordinary 
views of the Connecticut countryside was 
too good to pass up. “'I'he architecture 
made such a strong statement, we felt it 
should not be torn down. It had historic 
value,” remarked D’Elia.

A first priority was to give the 
building a proper cmtancc. (American ('an 
employees had entered directly into the 
workstation area.) The design team took 
one end of the building and created a 
brand new lobby with granite Hoors, an 
acid-etched glass wall incorporating a 
global map behind the reception desk, soft 
leather lounge furniture, and beautiful 
wood screens. “An impressive image was 
important for visiting customers.” 
explained D’Elia.

help to break up the 500-foot-long corri­
dors, “making the spaces more human,” 
said D’Elia. View's of the exterior were 
brought in by locating conference rooms 
on all four corners, and transverse corri­
dors were planned with conference rooms 
positioned on the exterior walls to access 
the outdoor vistas. Sandblasted glass 
walls admit light and open up views.
Glass walls are also used on perimeter 
offices, allowing more daylight into the 
workstation areas.

What particularly pleased Nelson 
about the overall project was the fact that 
the job was completed for $3 million less 
than its original estimate. D’Elia admitted

this was due partly to the recession in the 
Connecticut area, which forced lower 
prices for goods and services. Nelson 
added, “We got excellent value for the dol­
lar and the results are very go<Mi. We 
couldn't be more pleased.” •

W'ith a democratic management 
policy in tune with the ’90s, Witco had no 
intention of reusing the existing executive 
pavilion, so an executive office zone was 
created on the second floor. Pearwood pan­
eling and custom carpets done in colors 
that reflect the landscape outside the win­
dows give this executive area an aura of 
quiet stability.

'lb make the vast office floors 
more user-friendly, neighborhoods were 
designed around clusters of “town hous- 

Encloscd offices are linked to a 
power system through ceiling soffits and
cs.

The executive 
area elevator 
lobby continues 
the theme of the 
floor.
Ceiling: Lightolier; 
veneer: Bacon 
Veneers; millwork; 
Haggerty; glass: 
Cesar Glass 
Company; carpet: 
Prince Street 
'lechnologies; table: 
Metro; granite floor­
ing: Del 'Furco 
Brothers.
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On rile lowest
floor of the
building, the
cafeteria opens
onto a terrace
with pleasant
views.
(]eiling: Armstrong;
lighting: I,inear;
paint: Benjamin
Moore; carpel:
Millikcn; table:
Johnson; seating:
Knoll; veneer and
wood screens: Begg
& Daigle.

The floor plan
shows a typical
floor layout
around the
interior courtyard.



Michael Osborne Studio
San iTancisco
Cass Calder Smith Architecture



Design Studio
Cass Colder Smith plans a piazza-style office

for a hip graphic design firm

by Justin Henderson

RAPHic DESIGNER Michael Osbornc loves to hang 
out at Lulu, the San Francisco restaurant created by 
architect Cass Calder Smith. So when Osborne decided 
to mo\ e his 12-person studio to a new 4,500-st|uare-foot 
loft space, he asked Smith to design it in the same spirit 
as Lulu. Smith used Lulu’s guiding premise—interior 
as Italian piazza—but interpreted the idea more loosely.

“The piazza is the design core.” says Smith, 
referring to the central island of workstations. “It’s sur­
rounded by ‘buildings’ containing conference space, 
private offices, and storage areas.” 'The most significant 
space is the conference room, a stpiare, freestanding 
volume immediately adjacent to the reception area. 
Heavy wooden columns anchor the corners, and warm 
vellow walls lend prominence to the room; an expanse 
of glass with a panoramic view of the office gives the 
feeling of a ship’s bridge. Another volume contains the 
storage area, and two private offices Hank the far wall, 
with glass interior walls visually linking them to the 
"piazza.” Beneath the shell’s 24-foot-high ceilings, the 

conference room walls arc 12 feet high, the private office walls arc 
10 feet high, and the storage area walls arc 8 feet high. 'Fhe rec­
tangular “design core” consists of low-rise custom workstations 
made of dear-finish maple plywood.

Drafting tables face the windcjws, permitting the design­
ers views of a rear garden while drawing; they turn their backs on 
the garden while working on the computers, which are placed at a 
4,S-degree angle in a corner of each station. The stations are 
braced with steel 
and Allen bolts, 
with exposed metal 
details establishing 
a tough, industrial 
design edge. The 
core is set on an 
angle, with its axis

The ^'design 
core" houses 
workstations 
and a paste-up 
counter. Counter 
surfacing: /\/njck 
\ar. desks; Knn 
Rc/.ck (within cus­
tom workstations); 
light fixttircs: 
Phoenix.

A free-standing 
conference 
room is 
carpeted.
Seating: Bertoia; 
conference room 
carpet: Prince 
Street
'lcchnoh)gies.

61INTERIORS May 199‘i



pointing toward a new double d(M)r leading to the garden, where 
the architect added a small deck to bridge the gap between the 
new d<K>rs and a pre-existing deck.

Near the garden d(K)rs is a small Hreplace, a tongue-in- 
cheek reference to Lulu’s two vast cooking fireplaces. Flanking 
the doors and fireplace arc a library area and principal Michael 
Osborne’s desk. 'I'his accessible but separate location represents 
what Smith calls “the middle ground between private and open. 
Osborne is not a private office kind of guy. He likes to be in the 
middle of things.” 'I'he studio’s other elements are a fiat storage 
area surfaced in a striped, durable laminate; a copy room behind 
the reception desk; and the kitchen, tucked into a corner behind 
the storage and conference rooms. The glass wall, skylights, and 
perimeter windows bathe the room in daylight, controlled by ver­
tical blinds. The floor is carpeted in the design core, private 
offices, and conference room; the rest is original concrete.

Working with a lighting consultant, the designers devel­
oped custom fixtures, including pairs of “streetlights” made of 
upright steel poles supporting lamps with betit plywtM)d reflec­
tors. 'Fhey establish a ^■ertical presence in the core, and lend inti­
macy to workstations w hich might otherwise be lost beneath the 
high ceilings, says Smith. 'I'hrusting out of the painted sheetrock 
storage room wall, steel shelves displaying the firm’s work arc illu­
minated like billboards by spotlights attached to hook-shaped 
horizontal poles. The palette is primarily clear finished maple 
and white sheetrock, with white desktops and black laminate 
details, so the bright colors—yellow' conference room walls, terra­
cotta private office walls, striped flat storage surfaces—really 
jump out, as do the red Bertoia chairs in the reception area and 
conference room.

Once Smith had explained the “piazza” concept, 
Osborne was willing to let the architect try something similar 
with his studio—to “make a tow n within the space,” says 
Osborne. Architect and client then “worked together really well, 
he adds—one reason being that there was an open exchange 
between them. “I wasn’t fighting good design,” Osborne says, 
“and Cass was willing to listen to my ideas.” The resulting con­
cept balances the industrial muscle of the loft setting w ith form, 
detail, and color organized to create a sophisticated, comfortable 
workspace, on a budget of $LS0,000. •

Cass ColderSeen from the 
library area, 
principal 
Osborne's desk 
sits in a corner of 
the studio.
'Fables and desks: 
Ron Rezek; fire­
place: Superior Gas.

Smith/ AIA
Cass Calder Smith, 
AIA. has run his 
three-person firm 
out of a warehouse 
in San Francisco’s 
South Park District 
since 1990. In addi­
tion to a number of 
high-end residences, 
recent contract 
projects Include a 
new .San Francisco 
store for fashion 
designer Agnds B,. 
and Lulus 
Restaurant, also in 
San Francisco.

Most of the 
furniture, includ­
ing the Ron Rezek 
desk seen here, is 
recycled from 
Osborne's old 
studio.
Desk; Ron Rezek; 
storage/filing 
equipment: HON 
(lateral files); pole 
fixture design: 
Architectural 
Lighting, fabricated 
by Hazel 
Construction.
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A free*$tanding 
reception room 
and ''design 
core" anchor 
the space.

Axial view 
shows the design 
core with its 
series ot custom 

streetlights 
anchoring the 
workstations.

Desks: Design by 
C^ass Smith, fabri­
cated l>y Hazel 
Construction.

Project Credits
Client: Michael Osborne Design
Architecture and Interior Design: Cass Calder Smith Architecture 
Design team: (]ass Smith, Alex (^hiappetta 
General contractor: Hazel (]onstniction
Lighting consultant: David Malman, Architectural Lighting Design 
CJraphics; Michael Osborne Design Studio 
Photography; (Christopher Irion

na
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Tcherevkoff Loft ond Studio
New York City
Orsini [Resign Associates



Photographer’s Loft
Ontni Associates designs a sprightly live-and-work (oft 

for an urban photographer and his family

by Jean Gorman

ew V)rk-bascd interior dcsif^n- 
cr Susan Orsini has built her 
business on the solid, ongoing' 
relationships she cultivates 
with her clients. 'I'he work she’s 
done for well-known phtitogra- 
pher Michel 'Icherevkoff and 
his wife Veronica is a case in 
point; She has Just completed 
her second residence for the 
couple. But unlike the 
'Pcherevkoffs’ other residence— 
a house done in an b'nglish 

country style—their new loft in the 
l''latiron District of Manhattan is a lush, 
contemporary landscape of vi\ id color 
and sensuous form.

The couple came to Orsini after 
deciding they w’anted a new way of life— 
one that would cjimbine their living and 
working environments so that Michel 
'Icherevkoff could put in the long hours his 
wcjrk demands, and also spend time with 
his family without having to shuttle con­
stantly hack and forth between his home 
and studio. Renowned for his full-color 
photographs of elaborately crafted models 
created by his own crew of model-makers, 
'Icherevkoff has been commissioned to 
shoot everything from magazine co^'ers to 
consumer products. He also pursues pho­
tography as an art form, 'laking cues fr<»m 
IcherevkofTs photos, Orsini has crafted a 

functional studio and tush living <|uartcrs 
that pro\'ide a vibrant backdrop for display­
ing the photographer’s work. “'I’he space is 
a showcase giving clients an opportunity to 
view more of Michel’s work and see what 
he’s about,” Orsini says.

W'hat 'Icherevkoff is about is color 
and form, and his 5,000-square-foot, top- 
floor loft incorporates both. “'Fhe space 
just glows in the daytime,” says Orsini,
“and nothing is regimented, rigid, or sym­

Chrome yellow 
stainless-steel 
tracks support 
sliding doors in 
the studio. Steel 
accents appear 
throughout.
'lables; (icorge Sell; 
paint: Benjamin 
Moore; windows: 
Pittsburgh Corning; 
kitchen fixtures: New 
World Construction, 
Jeff Mattingly.

metrical.” The sumptuous, rounded forms 
of a chrome yellow Corbusier sofa and lime 
green, orange, and hot pink Dakota 
Jackson chairs in the living room contrast 
with the more complex sculpted bases of 
plaid-upholstered chairs and a glass- 
topped table in the dining room. 
Blueberry-stained wood floors and [>each 
walls envelop both living and dining areas; 
but the kitchen is more subdued, with ani- 
gre woodwork stained in deep teal blue, 
green, purple, and russet tones.

'fhe 'Icherevkoffs wanted a clear 
separation between working and living 
spaces, and the natural light streaming 
through north- and south-facing window s 
dictated the loft’s space plan. Since lots of 
light was a ret^uisite for the living area (but 
very little light was necessary for the studio 
space) the living spaces—which occupy 
roughly half of the loft—face south, w hile 
the studio faces north. 'I’he kitchen, master 
bath, and laundry of the living area, as well 
as the studio’s darkroom and kitchen, are 
clustered around the loft’s core.

Orsini added a 
new glass block 
wall to the 
entrance corridor 
to allow light to 
penetrate what 
had been a dark, 
tunnel-like space. 
Slate floor: G.C.; 
carpeting: Stark; light 
fixtures: Lighting 
Center: paint: 
Benjamin M(H>rc; 
custom furnishings 
fabricator: New- 
World.
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Since the client wanted all the
spaces in the living area be open to one
another. Orsini used wall and fl(K)r planes to
define the “r(K)ms.” One of a series of
sevcn-foot-high intersecting curvilinear
dividing walls, for instance, separates the
foyer fr<jm the dining room. Another
sculpted wall plane marks one side of the
living room and hides a coat closet on its
other side. While the stained wood floor The dining room

features brightlydominates the areas of the living spaces, a
custom rug—inspired by the coat of the colored custom
'Ichercvkoffs’ Dalmatian—distinguishes the chairs and a
living area from the dining area. A raised glass‘topped

table withfloor, covered in tile, defines the kitchen and
sculpted steelmaster bath and conceals plumbing lines

laid over the original concrete slab fltKir. ’Iwo bases.
different colors of Indian Raja slate—blue 'lable and seating:
and green, each siaincd terra-cotta—dclin- ciiscum designed by
eatc the foyer and entrance corridor. Hans van de

'I'hc intense colors of the living Bovenkamp with
areas were also used in the studio—its Giant fabric on
kitchen is laminated in apple green with chairs; glass:
red details, and 'Ichcrcvkoff spattered the Pittshurgh Coming;
concrete floors, I’ollock-likc, with paint. flooring: G.C.; light-
But color is of secondary concern here; ing: I.,ighting Center;
I'he emphasis is on the 25-f<M)t open span paint: Benjamin
needed for studio shots, and the generous Moore.

amount of space rc(|uired to store large-
scale models. 'Therefore, a block of space
ill the eastern corner of the working studio
has been left open. On the studio’s west
wall, a floor-level tier accommodates stor­
age while an upper tier houses offices and
a library that doubles as a bedroom when
IcherevkotT’s grown son visits. Grace notes
of steel tie the entire loft together, •

The kitchen Cknintercop
laminate: Formica;counters are

covered in rt<H)r tile: American
laminate and Glean; light fixtures:
paneled in .Artemidc, Lighting
stained anigre, (.enter; wallcovering:
with stainiess- American Glean;
steel detailing mirrors: G.C.;
and a mirrored hardware: Kraft;
back splash to plumbing fixtures:
add depth to Kohler, Broan.
the space.



m Proitf Cfditf
15I Client: Michel and Veronica 'Icherevkoff 

Interior Design: Orsini Design Associates 
Design team; Susan Orsini, Myles I lurlan 
Contractor: New World (]ontraciing 
Photography: Michel 'Icherev koff
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Orsini Design 
Associotes
Orsini Design 
Associates, a 16- 
person interior 
design Hrm found­
ed by .Susan Orsini 
in 1979, has offices 
in New V>rk and 
Los Angeles. About 
half of the firm’s 
work consists of 
corporate offices— 
particularly invest­
ment banking, 
financial manage­
ment, and law 
offices—and the 
other half of resi­
dential projects, 
including a recently 
completed apart­
ment tor Rol>crt de 
Niro in New \brk. 
Orsini is also 
known for her work 
on yachts,
jet airplanes, eques­
trian facilities, and 
restaurants.

living area
in

color.
's
IS are
on

i walls.
iting: Dakota 
kson. Modern 
e with fabric by 
novas and Henry 
an and leather by 
inncyhcck; tables: 
itom by I Ians van 
Bovenkamp; 
itom carpet; Stark; 
nt: Benjamin



Mmef Corporate
HGOc^uorfe rs
\cw ’iolk (]ir\
< iriswolcl. 1 Icckcl 6c Kdicv

Associates
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Minet Offices
Reconfigurahle workspaces are key

to the Griswold, Heckei & Kelley Associates plan 

for an insurance brokerage jinn new offices

by Beverly Russell

MI LTINATIONAL insurance 
brokerage company working in 
the energy, marine, and 
entertainment fields, Minet
Incorporated recently 
expanded its company head­
quarters in Manhattan. 'I'he 
5.S,000-square-foot space in the 
Grace Building was designed 
by Chicago-based (iriswold, 
Heckei & Kelley (GUK), a 
full-ser\’ice design firm. 
According to Minet facility 

manager and senior vice president Prances 
Pionegro, “We wanted to give our clients a 
feeling of stability, so we felt it was impor­
tant to project an image of prosperity, of 
upswing. We didn’t want to cut any cor-

I’he resulting workspaces—a vista of

With its view of 
the Empire State 
Building and 
Bryant Park, the 
reception area 
enjoys a premium 
vista of 
Manhattan. 
Reception desk and 
woodwork: Gale 
Woodworking: car­
pet: Shaw; seating; 
Metro Furniture; 
tables: ICP; light­
ing: Reggiani, 
Edison Price, Light 
Solutions; stair: 
Empire City Iron 
Works; wall fabric: 
Knoll textiles; 
paint: Benjamin 
Moore. Sherwin 
Williams: ceiling 
USG; artwork: Art 
Avenues.

nets.
French limestone floors, furniture and
detailing in bccchwood with occasional 
inlays of cherry, and custom carpeting and 
acoustical ceilings—reflect this attitude.

I’he assignment for CjHK was to 
bring together 200 people located in two 
other office facilities while working out a 
plan that would accommodate the com­
pany’s evcrchanging staff configuration. 
Two floors were leased on the 22nd and 
23rd floors of the tower buildings, with 
spectacular views of Bryant Park, the New 
York Public Library, the Empire State 
Building, and other surrounding architec­
tural landmarks. A graceful, custom- 
designed curving limestone stair links the 
two levels, It required extra bracing in the 
building’s curtain wall to build out, typify­
ing the client's willingness to go to extra 
lengths to achieve design excellence.
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A small anteroom 
with a curving 
perforated metal 
wall structure 
leads to the 
board room. 
Woodwork: Gale 
Woodworking; 
curved metal wall: 
Acme Architectural 
Walls; limestone and 
granite floor: Stone 
Source; carpet: 
Shaw; chair: IGF; 
lighting: Kcggiani, 
Light Solutions, 
Legion.

If there is one characteristic that 
distinguishes the ’90s from the ’80s in this 
stunning corporate headquarters, it is the 
feeling of democracy throughout the 
space. Executive corner offices are not 
palatial. Views are meant to be enjoyed by 
all, walking up and down the stairs, in the 
staff cafeteria, as well as in the boardroom. 
And high-quality artwork is generously dis­
tributed, not just in corridors but in all 
workstations and offices. From its eyebrow 
canopy floating over the imposing portal 
into the main reception area to the back- 
of-the-house mail rooms, an aura of quality 
and e((ua]ity predominates. •

The perimeter 
circulation ring 
includes worksta­
tions for support 
staff. Different 
heights conform 
to different job 
functions and are 
created by stack- 
able components. 
System w'orkstation: 
Knoll; sealing: Knoll 
with fabric by Jack 
Lenor Larsen and 
Knoll lextilcs; office 
fronts: Clestra 
fiauserman; custom 
uplighting on office 
fronts: Linear 
Lighting; other 
lighting: Legion; 
carpet: Shaw; 
ceiling: IJSG.

Creating a module based on the 
five-foot window mullions, GHK’s design 
team, headed by Gary Mong and jay 
Lubow, produced a plan that allows a 
seamless integration of exterior architec­
ture and interior design. 1'he layout is 
organized with two circulation rings, one 
around the perimeter between windowed 
offices and support staff spaces and 
another between support and back office 
functions. Customized movable office 
fronts manufactured in five-foot modules
and a 30-by-30-inch ceiling grid enable all 
lines on horizontal and vertical planes to 
meet. Incorporated into the office front 
modules are ambient iip-light fixtures and 
clerestory windows.

Except for top management’s 
corner offices, all offices are one size and 
all workstations another, responding to the 
client’s need for maximum flexibilitv.
I'hese spaces are also modular, with two 
workstations equaling one perimeter 
office. 'Fherefore, at any time an office can 
easily be converted to two workstations by 
removing the modular office front and 
installing the workstation components. A 
furniture system with stackable panels 
allows workstations to be reconfigured 
over the weekend, as is often retjuired. 
freight can be added or diminished 
according to specific job function, and staff 
churn maintained without changing or 
rewiring panels.

The elevator 
lobby entrance 
establishes an 
aura of quality 
and elegance.

Woodwork: Gale 
Woodworking; 
lighting; Reggiani,
I .egion; glass doors, 
logo disc and eye­
brow canopy: A-Van 
Architectural Metal 
Corp.; limestone 
flooring: Stone 
Source; paint: 
Benjamin Moore, 
.Sherwin Williams.
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Griswold/
Heckel & Kelley 
Associates
Incorporated in 
1955, GHK has full- 
service offices in 
New York, Boston, 
and Chicago and a 
team of more than 
125 architects, facil­
ity programmers, 
project managers, 
space planners, 
designers, CAD 
technicians, and 
construction spe­
cialists. GHK main­
tains longstanding 
relationships with 
organizations like 
The Quaker Oats 
Company, A.C. 
Nielsen, Alexander 
& Alexander, Dean 
Witter Reynolds, 
Arthur Andersen, 
and Citibank, 
among others.

i

\mj
in

A typical private 
perimeter office is 
furnished with 
beechwood com- 
ponents that 
match Hie general 
workstotions. 
Casegouds: Knoll; 
seating: Knoll with 
fabric by Jack Lenor 
Larsen and Knoll 
Textiles; lighting: 
Linear Lighting; 
ceiling; USG; car­
pet: Shaw; occu­
pancy sensor: Watt 
Stopper; paint: 
Benjamin Moore.

Floor plan shows 
double circulation 
corridors.
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Phi Hips Su'ager Associates designs a travel agencylgallery

with plenty of panache for just a little cash

bv Kristen Richards
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Federal Travel
I’coria, Illinois
Phillips Swager Associates

OSTERS AM) PROMOTIONAl, brochures aside, a 
typical travel agents office can be pretty pedestrian. At 
Federal Iravel, however. Peoria-based Phillips Swager 
Associates created an em ironinent where patrons could 
plan exotic journeys, or merely escape the banality of the 
setting—a strip mall in Peoria. In addition to its travel 
planning function, part of the office was to be a retail 
gallery of objects imported from around the world.
With a budget of only $40 per square foot, 
project architect Clhristopher Frye approached the 1,6(X)- 
square-foot space as a gallery installation within a ware­
house shell, creating an environment that is both 
dramatic and low-cost. Because the configuration of the 
space is awkward—it is just 20 feet wide but HO feet 
deep—a number of theatrical ploys were used to force 
persjjective and establish the illusion of an open, timber- 
beamed warehouse. From the entrance, an ever-widening 
progression of five birch plywood arches visually fore­
shortens the depth of the space. 'Fhe 11-foot-high, black- 

painted ceiling almost disappears, making the arches seem much 
grander. And the concrete fl«K)r was left untreated except for a sealant.

'Fhe furnishings, including the agents' stations and 
product displays, are freestanding sculptural forms set within the 
seemingly expansive industrial space. Four agents’ desks are 
situated between the arches along one side. The outer edges of 
the work surfaces are curved to follow the arc formed by the 
expanding arches. I^esks are separated by 4 1/2-foot-high slatted 
partitions made of spruce two-by-fours. Reinforcing the industrial 

aesthetic, the desktops are finished in a 
black, stone-textured laminate. Steel pipes 
that run from the ceiling into the desktops 
handle wire management. 'I’he work areas 
arc lit by fluorescent ceiling fixtures with 
parabolic lenses, cutting the glare on 
computer screens and work surfaces.

On the wall opposite the desks, 
free-standing birch plywood shelving units

In the narrow, 
deep space, 
the illusion of 
a beamed ware­
house is created 
by a series of 
plywood arches. 
Seating: Knoll; files: 
'lechline: laminate: 
Nevamar; lighting: 
Tramirack.
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on wheels, positioned between the arches, display a changing 
selection of art objects. The mobile units are easy to move, with 
merchandise and all, when it is time to rescal the concrete floor. 
“The natural, muted tones of the furnishings allow the art to pro­
vide color and stand out in the space,” says Frye. Everything from 
the arches and slat walls to the shelving was assembled with over­
sized black nuts and bolts for a gutsy industrial accent.

'I'he transaction counter for support personnel is located 
at the far end of the space facing the entrance, with owner Mary 
CJeiseman’s office behind it. Because of Geiseman’s concern about 
being “tucked away and unaware” in a private office, the architect 
installed a sliding sandblasted glass w'indow in the wall of her 
office at desk height, which gives her privacy when needed and, 
when the window' is open, a clear view to the front door. “Now 
that the ‘back office’ is out front, all office communications flow 
more smoothly," says Geiseman.

Neutral and serene, the combined gallery/office pros ides 
a fine background for the forms and colors of the decorative 
objects, as w'cll as a quiet place to plan crips. •

The floor plan 
illustrates the 
deep, narrow 
proportions of 
the space.

The public area, 
defined by the 
atxhes, uses stan­
dard track light­
ing to highlight 
the retail gallery 
wall (the shelf 
units were not 
installed when 
photographed). 
Seating: Knoll; 
carpet: Lee’s; files: 
Techline; laminate: 
Nevamar; lighting: 
Tfamtrack.
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Phillips $woger 
Associates
Peoria, Illinois- 
based Phillips 
Swager Associaces 
(PSA), an architec­
ture, interior design, 
and engineering 
firm established in 
1954, has offices in 
Naperville, Illinois, 
and Dallas, 'Icxas.
It is a broad-based 
firm with projects in 
health care, educa­
tion, commercial, 
and corrections.
PSA practices on a 
nationwide level, 
with projects cur­
rently underway in 
Klorlda, Virginia, 
Ohio, Minnesota, 
Missouri, and 'Icxas.

From her office, 
the owner can 
keep an eye 
on the retail 
space through 
sandblasted 
glass sliding 
windows. 
Seating: Knoll with 
Gilford fabric; lami­
nate: Nevamar; 
lighting: 'Iraniirack.

Project Credits
Client: Marv Ciciseman
Architecture and Interior Design: Phillips Swager Associates 
Design team: Christopher Frye, Richard House 
Photography: Mark Romine
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Rothschild, Incorporated
New York City___________
Swankc Hayden Connell

78 INTERIORS May /995



Rothschild Incorporated
.Swa^ike Hayden Connell uses design rooted in

tradition to give a venerahie financial firm 

elegant, modern presence by Kristen Richards

he name Rothschild calls to 
mind a tradition of liigh finance 
dating hack to the 18th century, 
'The American affiliate of 
Rothschild, Incorporated, the 
Kuropean-based private invest­
ment hanking firm, has main­
tained offices in New ^ork (hty 
since 1948, with hcad(|iiarters 
on two floors of a Rockefeller 
C'enter building since 1975. Last 
year the firm decided to relocate 
to a space that would allow it to 

consolidate its offices to a single floor and 
make operations more functional. I'hc 
company’s new offices, though still techni­
cally located in the Rockefeller (Center 
complex, are now in a 42,(KK)-s(|uare-foot 
space on the 51st floor of the former Exxon 
headquarters building, a 1971 glass and 
stone skyscraper. Within this new context, 
the New York office of architects Swanke 
Hayden C^onneil has designed offices for 
Rothschild that reflect its eclectic heritage, 
with a combination of 19th-century 
English and 1920s French Deco design 
references.

The board room 
features a lighting 
fixture designed 
by Carl Hillman. 
Triangular braces 
support four units 
that provide 
fluorescent and 
incandescent 
down- and 
uplighting. The 
glass wall to the 
reception area 
and the exterior 
windows are 
fitted with both 
transparent and 
opaque mechani­
cal shades.
Chairs: Wood & 
Hogan with ArcC’.oin 
Fabric; table: Walter 
R Sauer; custom 
pendant: W'inona; 
wallcovering; 
Scalamandre; shades; 
Mechoshade; 
artwork; \'iart; mill- 
work: Langenbachcr.

Rothschild wanted its new offices 
to have a strong presence w ithout being 
flashy. Senior designer Barbara Zieve says, 
■‘'Fhe design has the dignity and elegance 
of understated wealth, combined with 
inventiveness and verve.” Perhaps the most 
significant and rewarding aspect of creating 
the dignified and elegant environment—for 
both the design team and client—was 
doing so within the constraints of a strict 
budget. Project principal Harry Van Meter 
attributes much of the success of the pro­
ject to the collaborative client/designer 
relationship established with John 
McCfUrk, president of Rothschild Realty,
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und senior managing director Robert 
Andrew. “It was a team effort, with a client 
team that stayed with us throughout the 
process,” says Van Meter. “'I'hey under­
stood and respected us as professionals, 
and knew how to get the answers that we 
needed to develop the project and bring it 
to fruition.”

The elevator lobby 
introduces a Deco 
frome-within-a- 
frame motif with 
ebonized maho­
gany frames 
around the 
elevator doors 
and the 
mahogany 
veneered walls, 
and the wood- 
strip floor around 
the carpet.
Carpet: Scott; wood 
floor: Design \\bod 
Floor; custom light­
ing: Carl llillmann, 
Winona; miliwurk: 
Langenbacher.

The south foyer 
has a square 
vestibule on either 
side that leads to 
conference rooms. 
The furnishings 
are English 
antiques and 
reproductions 
from the previous 
office.
Carpet: Scott; 
upholstery: 
Schumacher; wall­
covering: Jack Lenor 
Larsen; wood floor: 
Design Wood Floor; 
conference table: 
Thomas E. Baer; 
artwork: Viart; 
doors; Doweraft 
(metal), RACO 
(frames), D&P 
(glass); millwork: 
Langenbacher.

Bringing in the construction man­
ager at an early stage of design develop­
ment allowed cost-conscious decisions to 
be made without sacrificing design 
integrity. 'The general office areas reflect 
the same aesthetic as the public and execu­
tive spaces, but the treatments are actually 
quite different. In the public and executive 
areas, the crow'n molding, the fran>es 
around the dotjrs and wallcovering, and the 
baseboards arc all finished in mahogany 
veneers. In the general areas the crown 
molding is fiberglass, the door frames arc 
painted metal, painted sheetrock frames 
the wallcovering, and the baseboard is 
painted w(mk1. Only the custom worksta­
tions are finished in the mahogany veneers 
used in the public and executive areas.

'Fhe long, rectangular floorplate, 
with its large central core and modular 
windtrw pattern, was ideally suited to 
developing a space plan that fits the

client’s corporate culture. Pri\ ate offices 
are positioned around the perimeter with 
secretarial and assistant workstations 
opposite. I'he 12-foot-high ceilings, rarely 
available in modern office towers, allowed 
the designers to develop architectural ref­
erences to the company’s European roots. 
The architectural envelope recalls the no­
frills, clean-linc forms of the 1920s Art 
Deco eta—framed panels and openings— 
that arc repeated throughout the space. 
Among the elements that reinforce the 
frame motif and add visual texture are 
paired and framed sandblasted glass 
perimeter office drM)rs, recessed six inches 
from the corridor walls.

Ceiling treatments were key in 
defining the space. A nine-foot-high 
dropped ceiling “fl<»ats” over the worksta­
tions opposite the perimeter offices, 
suggesting a “canopy” W'ithin a grander 
space. 'Ib break up the relentless length of 
the corridors, the architects defined and 
articulated these areas with 12-foot-high-

The reception 
area, with the 
board room 
beyond, firmly 
establishes the 
Deco motif. 
Reception desk: 
Walter P. Sauer; 
carpet: Scott; wmid 
floor: Design Wm)d 
Floor; entry doors; 
D&P; door handles: 
Guerin; conference 
chairs: Wood Si 
Hogan with 
ArcCom Fabric; 
custom pendant: 
Winona; millwork: 
Langenbacher.
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Swankeby-6-f<H«-widc cast fiberglass barrel-vaulted 
ceilings surrounded by a cur\'cd crown 
molding, and covered the floor with a bor­
dered carpet that mirrors the ceiling’s 
design, \cnccred portals spanning the 
width of the barrel vault along paths also 
help to modulate the corridor length.
Deco detail and scale is also introduced in 
the elevator lobby with a barrel-vaulted 
ceiling, eboniited mahogany frames around 
bronze elevator doors, warm mahogany- 
veneered framed walls, and a wood-strip 
border around the overscaled marbleizcd 
carpet. The reception area at the north end 
of the elevator lobby is centered on the 
primary lobby axis, and the reception desk 
is a visual anchor at a key intersection of 
the office circulation system. Circular 
vestibules Hank the area, and serve as 
entry foyers to the executive corridors. A 
glassed-in boardroom behind the reception 
desk offers a soaring view north to Central 
Park and beyond. At the other end of the 
elevator lobby, square vestibules Hank the 
south conference foyer.

As a final challenge, the art 
chosen for the office had to assert itself 
within the strong interior architecture. 
Viart, a New York (hty-based art manage­
ment firm, assembled an eclectic selec­
tion of vintage architectural artifacts, 
including a five-foot-diameicr cast-iron 
ventilator grill circa I860, Deco-period 
cast aluminum panels, and bronze 
grillwork from the 1940s. The collection 
carries its weight in Rothschild’s new 
offices, counicrpointing the interiors with 
historically appropriate—if sometimes 
whimsical—ohjeis d'art, •

Hayden
Connell
'Fracing its lineage 
to a practice 
founded in 1906, 
the 190-person firm 
is now an interna­
tionally recognized 
organization hcad- 
quartcred in New 
^brk Chty', with 
offices in
Washington, D.C., 
Miami, and 
London.
Concentrating on 
architecture, inte­
rior design, and 
restoration, the firm 
provides design, 
technical, and man­
agement expertise 
for projects around 
the world.

The long rectan­
gular floorplate 
suits the tradi­
tional perimeter 
office plan 
extremely well.

Project Credits
Client: Rothschild, Incorporated
Architecture and Interior Design; Swanke Hayden Connell
Design team: Richard Carlson, Harry Van Meter, Richard T.
Baker, Barbara Zieve, Mario (hircio, Pamela Hersch, Michael
Gelling, Ana Tishelman, Allan Lee, l3on Kiel
Mechanical engineer; Sidney W. Barbanel
[..ighting design: Carl Hillmann
Art consultant: Mart
Telecommunications: CIS
Signage: Smith Graphics, Dura
Food service: Raymond & Raymond
Construction manager: OD&P
Photography; Peter Paige
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A circular 
vestibule off the 
reception area 
leads to executive 
offices.
Cjrpec: Scott, 
Bentley; wallcover­
ing: Jack Lenor 
I^arsen. C^arnegie 
Baumann; wood

In typical corri­
dors/ the custom 
workstations are 
finished in the 
some mahogany 
veneers used in 
the public and 
executive areas. 
The door frames 
are painted metal. 
C^arpet: Bentley; 
wallcovering: 
C^arnegie Baumann; 
files; Office 
Specialty/Stonval;

pendant lighting: 
LAM; ceiling tile: 
Armstrong; doors: 
n»)wcraft (metal), 
RACO (frames); 
cast barrel vault, 
crown molding: 
Lorniglass; custom 
furniture; 
Sommervillc; 
millwork: 
t^angenbachcr.

floor: Design Wood 
I'loor; artwtjrk: 
V'iart; doors; 
Doweraft (metal), 
RACO (frames), 
D&P (glass); door 
hardware: Schlage, 
D&P; millwork: 
Langenbachcr.
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Design Office
DCIs workspaces in a

high-profile downtown location

also serve as a ^'learning laboratory 

to educate clients about materials office is managed by its principals, with its 
own fee structure, all three offices of the 
collective share staff and marketing efforts, 
enabling them to service clients across a 
broad swath of the country from CJIeveland 
to Birmingham. [X^Is Nashville office has 
a staff of ten. while the Columbus office 
has fourteen employees and Cleveland 
seven. A West Coast office is being 
considered.

and design options by MJ Madigan

HI:n KIVK Historic 
Register buildings in 
downtown Nashville 
were recently conjoined 
in a 240,000-s<}uare-fmu 
tomplex of offices, 
shops, and restaurants 
around a center atrium. 
Design Collective 
Incorporated <DCI) 
seized the opportunity 
to move its seven-year- 
old Nashville offices to 

the highly visible location. The design 
firm—the only contemporary interior in 
this othenvisc traditional complex—occu­
pies nearly 4,000 square feet of shell space 
on the main interior atrium walkway. “It’s 
like working in a fishbowl,” says D(il prin­
cipal Gene Daniels, FIIDA, “but that has 
its marketing advantages. The location 
catches the attention of passing business 
executives who may eventually become 
clients.”

Following the design precedent 
set by the C'olumbus office, which was 
redone about five years ago, DCl’s new 
Nashville quarters were conceived as a 
“learning laboratory" for clients, fitted out 
with many different interior finishes show­
ing the range of available materials options. 
Kor example, the walls are both veneered 
and painted, and there is a variety of loop 
and cut-pile carpet on the Hoor. The lay­
out is straightforward; Working “zones” 
define what had been a raw space w ith 
unfinished 17-foot ceilings, no existing 
walls, and lots of exposed steel, brick, and 
concrete. “Basically,” explains Daniels, 
“our workspace is a big rectangular box, 
broken on one end by restrooms for an 
adjacent deli—we’ve designed around that. 
Clients approach the office by walking 
through the atrium past our front windows, 
which gives them a go(»d look at our design 
library—it’s a great introduction to the 
firm’s extensive resources.”

From the entry in the center of 
the kmg rectangle, visitors have a clear line 

of sight to the main 
conference room, 
behind pivoting 
glass d(M)rs. A 
smaller circular con­
ference room is 
immediately to the 
right of the 
entrance. the far

A sloping curved 
beam traces the 
long axis of the 
office, past the 
conference areas 
to the library. 
Chairs: Knoll. 
Herman Miller with 
Herman Miller fab­
ric; table: .Steelcasc; 
carpeting: Helios, 
Masland, Lotus; 
light fixtures: Halo, 
Artimede; etched 
glass doors: 
Pittsburgh Plate 
Glass with 3M 
etching.

DCn is known for its innovative 
approach to corporate organization as well 
as design. Started a c|uarter-century ago in 
Columbus, Ohio, it now has affiliate offices 
in Cleveland and Nashville. 'Fhough each





right is the resource library, overlooking the 
atrium, with its floor-to-ceiling fixed mill- 
work shelves full of product catalogues and 
reference materials (“Our law library,” 
Daniels likes to call it.). In front of the 
cutt ing wall of shelves, a long custom- 
designed table functions as a worksurface 
as well as “a training facility for when reps 
come in from the other offices.”

'16 the left of the entrance is the 
main design studio, its windows overlook­
ing the river. Here, the computer worksta­
tions arc comprised of granite slabs, desks, 
and h'ames chairs salvaged from the “old” 
Nashville office. '16 break up the space, 
angled walls have built-in bookcases, and 
topping the flat files is a “war table,” 
where impromptu conferences on work in 
progress can take place. “In the design 
studio—our ‘professional neighborhood’— 
everybody can hear w hat everybody else is 
doing,” Daniels says. “All the principals sit 
in the same room as the designers. This 
informal, sharing kind of layout is the 
embodiment of our collective workstyle.” 

Running the length of the office 
is a long, curving beam suspended at grad­
uated distances from the ceiling. Its built- 
in downlights arc exactly seven, eight.

as

nine, ten, and eleven feet above the floor, 
to give clients a ^'isual demonstration of 
ceiling height. This hollow plywood beam 
is the major architectural feature of the 
space. It was built on the floor, faced with 
drywall, and hoisted up to the othenvisc 
raw ceiling plane. “It was a puzzle to the 

Daniels recalls. “Wc had to

Pivoting glass 
doors set oH the 
main conference 
room.
Chairs: Herman 
Miller with Herman 
Miller leather; cus­
tom black granite 
table fabricator: 
Creative Marble; 
carpet: Helios; 
Lighting: Halo; 
wallcovering: 
Dcsign’Iex; paint: 
Devoe, Zolatonc; 
ceilings: L'SG; glass 
d(H)rs: Pittsburgh 
Plate fflass with 
3M etching.

contractor, 
build a model to show him exactly what 
wc wanted.”.\ll told, the construction 
allowance for building out the space was a

The library's wall 
of fixed millwork 
shelves serves as 
a backdrop to the 
research and 
training area. 
Chairs: Knoll 
International, 
Herman Miller w’ith 
Dcsignlex fabric; 
table: Stcelcasc; 
desk: Kimball 
International; 
carpeting: Masland, 
Lotus, Heli(»s; paint: 
Devoe; lamps, 
sconces: Artimcdc; 
ladder; Putnam 
Rolling Ladder; 
millwork: Middle 
'lenncssce 
Millwork.
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Project Credits ________________ _______ ______
(Client: Design Collective lncor[)orated
Architecture and Interior Design: Design Collective Incorporated 
Project team: Cienc Daniels, FIIDA: Chuck Smith. Al.A; Rusty 
Foguesong: Philip 'Irent; Jay Purkey; Chris P{)\vers 
Contractor: Corporate C-onstruction Managers 
Purchasing: C'orporate F^xpress 
Lighting consultant: Icnnessee Lighting 
Graphics: Design Collective Graphics 
Photography: Michael Houghton

High windows 
overlooking the 
river and ongled 
walls with built- 
in bookshelves 
add interest to 
the studio.
C]lvairs: Herman 
Miller, Knoll; cus­
tom hlack granite 
table and desk

fabricator: Creative 
Marble; filing 
equipment: 
Planhold, Herman 
Miller; carpeting: 
Lotus; light fix­
tures: ! lalo. 
Artimedc; paint: 
Devoe, Zolatone; 
ceilings: IJSG.
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modest $v^5 per square f(K)t (restroom facil­
ities are c(M)peratively shared with the 
“encroaching” neighboring deli) and 
$45,000 was allocated for the purchase and 
refurbishment of furniture.

Daniels, who is active in the 
IIDA, believes that this collaboration 
among geographically distant yet philo­
sophically compatible design offices that 
has been so successful for D(-I can be 
achieved by smallish firms all over the 
country. He credits his years as an 
involved IBD member with helping him

to forge the professional associations that 
made a “design collective” approach 
workable for his firm. “People see and get 
to know each other in design associa­
tions,” he says. “They can benefit greatly 
if they use this network to maximize mar­
keting strategies. If designers stop being 
so internalized about their stuff, they can 
do great things.” •

Design Collective 
Incorporofed_____
DCI’s Nashville 
office was opened 
seven years ago. It 
has since become 
an affiliate of 
DCl, which has a 
primary office in 
Columbus and 
another in 
Cleveland, Ohio.
All three collective 
affiliates share staff 
and marketing 
efforts. With a staff 
of ten,the 
Nashville office has 
doubled in size over 
the past two years, 
taking on design 
projects related to 
the healthcare and 
music industries. 
Major clients 
include Chorum 
Heath Resources 
Croup, Coventry 
(Corporation. 
\’anderbilt 
University, Spero 
Records, and Ward 
Records.

Through atrium 
windows, clients 
get a preview of 
the extensive 
resource library 
and a small 
conference room.

Chairs: Herman 
Miller with Herman 
Miller fabric; cus­
tom black granite 
tables: reused; 
carpet: Masland, 
Lotus; paint: 
Devoe; signage: 
Columbus Sign 
Company,
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IManhold, Herman 
Miller; carpeting: 
Lotus; light 
fixtures: Halo, 
Artimede; paint; 
Devoe, Zolatone; 
ceilings: LSG.

In the design 
studio, all work­
stations ore 
<omputerized; a 
central '*y/ar 
table" tops the 
flat files.

Chairs; Herman 
Miller, Knoll; 
custom black 
granite table and 
desk fabricator: 
Ocative Marble; 
filing etiiiipment;
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Bank of America
Modern art sets the tone for a sophisticated hanking office

that Interior Architects has designed like a gallery

by Justin Henderson

HK Bank of A\fKRicA 

is not a staid institution, though 
it is an established one. For the 
San Francisco-based bank and 
the designers hired to help 
shape its image, the challenge 
was to find a way to gracefully 
express that distinction. 7’hus, 
the new domestic private bank­
ing office recently completed by 
Interior Architects (lA) of San 
Francisco under the direction of 
Anthony Garrett is classical, 

restrained, and elegant—yet imbued with 
a sense of solid worth, for \\'arhol and the 
other 20th-century artists on display are 
certifiably blue chip.

'I'he 20,000 stjuare feet of new- 
office space houses employees formerly dis­
persed among three locations. In terms of 
total square footage, the consolidation is a 
downsize. More significantly, the program 
for the new office represents a fairly major 
corporate values shift, as a number of 
employees formerly occupying private 
offices have been moved into open-plan 
workstations in the new facility. Fhe rooms 
that would have been offices have been 
made into private rooms for client meet­
ings. There arc six of these rooms, three on 
each side of the reception lobby, and each 
is organized with a uni(|ue furniture plan 
and layout to “accommodate various meet­
ing styles,” notes Garrett.

In the gallery 
corridors, the 
curved, dropped 
ceiling and blush 
maple woodwork 
serve to soften 
the rectilinearity 
of the spaces. 
(>arpet: l^rincc 
Street
'Icchnologies; 
paint: S'FO 
Industries; door 
fabrication;
Century 
W(Mid\vorks; art­
work; Brian I lunt.

The designers 
create surface 
interest in a neu­
tral palette by 
using various 
grid-motif ele­
ments such as 
woven coverings 
and shoji 
screens.
Fabric on existing 
seating; Hickory 
Business Furniture; 
carpet: Prince 
Street
'Icchnologies; 
marble; Clarvi 
Marble; walls: 
C^ortina woven 
leather; fabricators 
for custom furnish­
ings: Century 
Woodworks.

'Fhe elevator lobby in the building 
core opens onto the reception area, and the 
wide circulation corridor linking reception 
with the six adjacent meeting rooms serves 
as the primary gallery for the display of the 
corporate art c()llection. 'Id create a gallery 
ambiance in this area, the designers turned 
the rectangular corridor into an arched 
space by installing a curving asymmetrical 
lowered ceiling (hiding MR-16 spotlights 
on its low'er side) down the length of the 
corridor, with brushed maple woodwork 
lending richness to significant passages and 
portals. 'Fhe arches and a softly curving 
carpet pattern help to distinguish the 
gallery space from the rest of the rectilinear 
floor plan, and also establish a counterpoint 
to the rectangular grid motifs that charac­
terize the decoration of the open-plan 
workspaces.
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With the grid as springboard, the 
designers created several workstations in 
different scales and materials as a means of 
“developing surface interest in a neutral 
palette,” says Garrett. The grids range 
from the tight, small-weave grid of the 
woven leather wail panels, to the maple 
and glass ^^oyV-siyle grid of the doors, to 
the large-scale grid of the wall panels 
themselves. 'I'he materials include woven 
leather, polished marble, steel, and blush 
maple woodwork in the gallery corridor 
and rcceprion lobby. In the meeting rooms, 
while the art and furniture vary from room 
to room, the finishes arc the same: each

contains a window wall, an off-white wall 
to display art, a fabric-paneled wall with 
cabinetry', and a wall finished with inte­
gral-color plaster.

Seating: Area; 
desks: custom by 
Century
Woodworks; carpet: 
custom by F’rince 
Street Technologies; 
marble: Clarvi

The designers selected most of the 
furniture from Bank of America’s existing 
inventory, refurbishing selected pieces to 
create an eclectic mix boldly set against the 
restrained contemporary architectural back­
drop. T'his final element (though no one 
would guess the pieces are “reused”) 
demonstrates that the Rank of America is

The reception 
area. Furnished 
with black leather Buchner Veneer; 
Corbu chairs atop millwork fabricator: 
marble flooring, 
leads to the 
gallery corridor at 
rear left.

Marble; sculpture: 
Bryan Hunt; veneer:

Century
Woodworks.smart with its ow'n money—a perfect 

message to send to the high-end clients who 
will be doing business in this facility. •



The long corridor 
houses the corpo­
rate art collection 
and accesses the 
six rooms, three 
on each side, 
used for client 
meetings.

Interior A view out into 
the gallery corri­
dor from one of 
six private client 
meeting rooms, 
this one with art 
by Robert 
Mangold (and In 
the hall, by Mark 
Lere).
Fabric on refur­
bished sealing: Liz 
Jordan Hill, 
(Carnegie; storage: 
custom credenza 
with catalytic paint 
finish; carpet; 
Prince Street 
Technologies; 
marble: Clarvi 
Marble; hardware: 
Ironmonger.

Architects
I'ounded in 1984, 
San Francisco- 
based Intcriiir 
Architects employs 
140 designers, 
architects, and 
technical and 
support personnel 
in five offices 
nationwide. lA 
approaches 
projects with a 
“philosophical 
commitment to the 
balance of method 
w4th creativity,” 
intended to 
establish long­
term working 
relationships with 
corporate clients 
including Bank of 
.America, Merrill 
Lynch, Levi 
Strauss, and Visa.

Projoct Credits
Client: Bank of America
Architecture and Interior Design: Interior Architects 
Design team: Anthony Garrett, John Miesner, Bill Cooper, 
Jo Berning, Brian Klomp, (iretchen Addi. Kim Windham 
General contractor: The Shorenstein Company 
Engineers: ITack+Kurtz 
Lighting: Lighting Integration Technology 
Photography: Beairi/. Ciloll
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Centro Medico de la Mujer 
Hospitol Los Angeles_______
lorreon, Coahuila, Mexico_____
Henningson, Durham & Richardson

Mhiug elegance, local craft, and high-tech know-how, 

HDR delivers its first hospital for women in Mexico

by Karin leclow

V.V IN THK HUjH DESKRT P I. AI n s of'lorrcuti, 
Mexico—wich walls of limestone. Hoors of marble, and 
a reverence for American hospital codes—is the new 
Centro Medico dc la Mujer I lospital Los Angeles.
'Fhe first of ten unitjue new hospitals for women 
designed by MDR of Dallas, it signals a rich design 
future ft>r the growing crdlaboration between Mexico 
and the United States. With its indigenous materials, 

centuries-old mastery of building, and refreshingly cordial altitude 
to new^ construction methods, Mexico is a treat and a challenge for 
the growing number of AnKrrican designers and architects invited 
to help the nation compete in the global economic arena. Shopping 
malls, electronically equipped hruels, and office buildings attracted 
the first rush of development funds. Now for-profit hospitals built 
to l^S. codes are seen as a hot new market.

Noting that virtually no private hospitals ha\e been built 
outside major .Mexican cities in the past three decades, Antonio 

Safa, a member of the ABA/lnmueblcs 
development team of the Centro Medico 
dc la Mujer, sees g<K)d oppt)rtunities in the 
midsi/.ed cities, lie also believes that niche 
hospitals catering to wrmien and children of 
the upper income levels offer the best 
financial return. “As you know, Mexico has 
trouble w ith her economy, but we have 
faith in our neonatal future,” says Safa.
“We know general hospitals are needed, 
but its too early to build them and fulfill 
our goals.” Delighted w ith this first ven­
ture. the developers have begun construc­
tion on a second hospital in Monterrey, 
while schematic design is complete for a 
third in Chihuahua.

In the Hospital Los Angeles, built for 
$16 million including land, the footprint is 
diagonally divided into “building” and 
“parking.” Atop the parking is a three- 
story medical office building with offices 
for 46 physicians, sonic of whom are 
investors in the project. Outpatient

The dining area 
features an Art 
Deco dining table 
that belonged to 
Wolter Chrysler. 
Above it is a 
painting by Mimo 
Paladino, with a 
Deborah 
Butterfield horse 
at right.
Art Deco chairs: 
Jean Laloe; cab 
chair: Mario 
Bcllino; lighting 
fixtures: Lightolier; 
custom glass 
and steel door: 
fabricated by Weld 
& Design.

A medical office 
building sits atop 
the parking area, 
adjacent to the 
hospital.
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Women’s Hospital
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services, plus waiting areas for the large numbers of family 
members who attend births, is organized around a central 
clerestory-lit “mall” w hich contains diagnostic and treatment 
spaces. Patient rooms are clustered in five pods of six rooms 
each off a subcorridor, away from the noise of public traffic. The 
pods open to the outdoors, where patients can enjoy the 
bougainvillea and listen to the trickling fountains while reclin­
ing on their trellis-shaded patios.

What makes the Hospital Los Angeles so special is the 
way its forms and colors—the work of project designer Bernie 
Bortnick—resonate with Mexican tradition. I^xtending this feel­
ing, interior designer Carol Myers has deftly mixed local products 
with a furnishings ordered from standard American healthcare 
catalogues. Bortnick used the characteristic Bo\eda De (^atalana, 
vaulted brick ceilings brought to the New World by the Spanish, 
who copied the technique from the M(K)rs. Crafted by a father- 
and-son team working by eye, starting from opposite corners and 
adding one lightweight porous brick at a time, the vaults extend 
the length of the mall and are sealed on the exterior w ith con­
crete fitted with drainage apertures. Other finds are the locally 
(juarried Canterra limestone used as cladding on the exterior and 
interior walls of the mall and dining room, and marble used on 
emergency, diagnostic, and treatment room floors and on the 
vanities of patient bathrooms. Since carpeting is viewed as a 
desirable luxury, the patient rooms are carpeted with imported 
product. 'Phe developers, with an eye on both perceived luxury 
and keeping to code, wanted vinyl tile for the service corridors. 
The H[)R team suggested terrazzo and an economical compro­
mise was reached with marble pieces that match the other floor­
ing. The surgery suites follow U.S. hospital code w ith seamless 
floors and epoxy-coated dry w'all.

While high-end materials and craft work are less expen­
sive than in the United States, imported everyday items such as 
ceiling tile, laminates, and vinyl tile cost far more, particularly 
with the poor peso exchange rate. So for the next hospitals, both 
Bortnick and Myers are searching for alternatives. Already Myers 
has found ceiling tile manufactured in Mexico, but has sought in 
vain for fire- and durability-rated Mexican-made fabric. \et the 
upside is the opportunity to do more custom design and detailing 
such as lounge seating handrails and lighting fixtures.

HDir
Founded in 1917 in 
Omaha, Nebraska. 
Henningson, 
Durham & 
Richardson special­
izes in the design of 
health care, justice, 
and science and 
industry facilities. 
With olfices in 
major cities across 
the country, HDR 
employs nearly 
!,6(K) people. In 
1983 the firm was 
acquired by the 
French company 
Bouygues, .S.A., one 
of the largest 
design/biilld com­
panies in the world.
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PaHent rooms, 
which open onto 
private patios, 
are furnished 
with American

patient chairs: 
AOI): lounge chair: 
Health Design, 
Brayton
International with 
Maharam fabric; 
patio furnishings: 
Brown Jordan: bed­
spread fabric: 
Fanragraph.

products.
C^larpet; Collins & 
Aikman; molding: 
h'ypon; window 
treatment: \erosol
FR; lamp: Nessen; 
bed: Hill-Rom; 
table: \ecta:
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The longest learning curve was the collaboration with the 
local firm, Fernando Siller Rodrigues Arquitectos, which devel­
oped construction drawings from HDR’s schematic design draw­
ings, served as contractor, and worked with a local consultant to 
select artwork. Interior selections were made from a binder of cut 
sheets submitted by Myers, who also specified the placement and 
size of the art pieces. Inevitably there were surprises, as Siller and 
the client team learned the importance of liming in placing 
orders. Some color selections were not reviewed, and the wood of 
some of the casework in the patient rooms w'as changed to match 
the furniture. For the Monterrey project IIDR has delivered con­
struction documents, while Myers w ill have the opportunity to 
keep closer tabs on final selections. Hospital [.,os Angeles is 
clearly a triumph in design which acknowledges the best from 
both countries. It will certainly be intriguing to see HDRs new 
solutions as design control firmly stays in the United States, while 
product selections shift to Mexico. •

The quiet color 
palette of the 
outpotient 
treatment mall 
is warmed by a 
meticulously 
handcrafted brick 
vaulted ceiling. 
Flooring: Rosa 
Imperial marble; 
column finish: 
Polomyx; acoustical 
panels: Decoustics 
with Carnegie 
fabric; seating: 
Vecia with Guilford 
of Maine fabric.

Patient
bathrooms are 
designed to 
meet ADA 
requirements.
Flooring, vanity: 
Rosa Imperial 
Marble; w'all tile: 
Dal-'l'ile; vanity 
light: Ughtolicr.

Each of the three 
labor and deliv­
ery rooms has 
cherry doors, 
while oak tam­
bour cabinetry 
matches the 
furniture.
Vinyl flooring: Tbii; 
vinyl wallcovering: 
Lanark; bed: Hill- 
Rom; sofa: custom

with Maharam 
fabric; lamp table: 
Steelcase; round 
table: \ecta; patient 
chair: ADD; bed­
spread fabric: 
Fantagraph; floral 
arrangement: Arte 
y Decoracion de 
Jardines; art: 
Marccla Lopez.

Project Credits____________________________________
Client: ABA/Inmucbles S.A. De C.V.
Architecture, Interior Design: Henningson, Durham 
& Richardson
Design team: Bernie Bortnick, Mike Tmgney, Carol Myers, 
Vince Kllwood, I.eo Rios
Associate architect: Fernando Siller Rodrigues Arquitectos 
(leneral contractor: Plate 
Photography: Mark'Irew
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products

f
ew & Notable

at Neocon

This year's NeoCon will showcase hundreds of finishes andfurnishings. 

Here's a selection of particular interest by Marilyn Zelinsky

Weekend Monday 
June 12

Tuesday 
June 13

Wednesday 
June 14June 10/11

NeoCon Conference and Exposition
80 Educational Sesdons
500-f Exhibitors of Commercial and High-end Residential furnishings

Coiicurrart IndustiY Forum: 
Urncad Maufmieiit kisUlu1( fo' 
AKliltcctiiniEi«in8*i««

(AMWSitBidar 9IJIL • S pjL

N(X)G)n. ikiildiiujs Show NjIa hnoCbm Buildings Show Conference and Exposition 
38 Educational Sesdons
200+ ExhibHofs Displaying Commercial BulMing Products & Services

Coocurroni Inducby Forum: 
iriiinf flinipnmtlirtfhrti Inr 
ticMUrtiW S Eoglmwim
IMMQ
SmdarSukSMi.

XPANDED THIS VKAR, the 
Chicago Merchandise Marts annual 
market event has a new moniker to 

reflect its broadened product offerings. 
The NeoCon 95 Worlds Trade Fair will 
feature three major components: the “old” 
NeoCon, the Huildings Show, and 
TechnoCom. NcoCon '95 offers 80 
educational sessions and 500 exhibitors of 
commercial and high-end residential 
furniture—most in permanent Mart show­
rooms; the Buildings Show, in the adjacent 
KxpoCentcr, delivers 36 educational 
sessions and 200 temporary show' booths; 
and ’IcchnoCom, the newest addition (for­
merly known as the Midwest Iclecom- 
municaiions C'onferencc), also housed in 
the ExpoOnter. offers 33 educational 
sessions as well as a comprehensive display 
of state-of-the-art telecommunications 
technology. For more information contact 
the Merchandise Mart at l-8(X)-677-6278.

COMCurrHTt Industiy Fonm 
MmuHmiI SstMr •(
FacMies tMMiiMt ItSTD

TechnoCom Conference and Exposition 
33 Educational Sessions
Full Range of Cifttirrg-edge Technok^ on Display

Cowcurrairt Imtustir Fonm: Coociinoirt lwkiUi)i Fonmu 
BimuiM TrUt Ca—failBO' 
toodata «l tba IbiM OlSce 
fwiHtare IbMtKimn 
IAsa*d»l 

8Jt -19J8t.a.

Concurrent Intfustry Forwn: 
AacrtcM MMe at ArcMtoda 
(AM) Merton CnmUN 

SHUTlto39aJL-4U9ML

EihMtor Breakfast 
•eft •( NaeCea Aoer9sMMk Ctomen ae9 MaMcers

tofOMelBOMI

«J0uo.-4ml

Concurrent Industr)' Forwii: 
Offlea Fanltve Deaton Mbnce 
(OnMVMMft FreAacb 
todwtontosaeMtoellFM)
Sindaf l2:tS - 4:99 ml

Concurrent Iwtustiy Forum: 

‘nheSaM«Ftnerg<Dlsr
Concurrent Industry Forum: j Concurrent Industry Forum: 
nmdMltoc Ei«toe«rto( Scdetif (K^ “Pmurt Mimenuid - BdWtoa 

10aju-3:39ML9 am. • eeoo (Sesriee 11 1 Hetotmtog w Ofctoet Tem"
2-SMLlScttiee2) 9aA-4vjL

Concurrent Industoy Forum: 
Arcbeoerkf

Concurrent Industry Forum: 
CWcagB WoMO to ArcMtecteie 
ICWAI 

1-4ML

CorKurrent Industry Forum: 
Nftwerkel tweettre Weewe 
toHeipIMH) IHEWHI
2-3:30 ML

IIDA AihhuI Meetiflt 
SeMay4ML 10:30 ajL - neae

tIDA MidnieM Affair HeeCM a< W|d>t ^rty
5:38-8 am.
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Fast CoXors.

The guaranteed quickship upholstery fabric program.
Guaranteed stock. Guaranteed next day shipment. Or we pay the freight.

13 patterns, 75 colorways, all under $45 per yard. In one easy sample folder.
circle 31800. 727. 6770



Introducing The Ne^^
Substantially Different

•!| U

TopLtnes
appealing aesthetics
and high-performance fea­
tures combine to create an executive
environment of singular quality.

Reap the rewards of open-plan productivity 
with a wide choice ofTopLine components 
designed for the many ways you work.

Whether you need practical peformance o\ 
sophisticated style. Topline combines valu, 
and versatility in a broad product range.

Topline offers an impressive collection of 
quality features that contribute to a higher 
standard of excellence in the workplace.

NeoCon OR
Tr»lf Far Visit our showroom #330 during Neocon 95 June 12-14 circle 32



IbpLine Designer Series
Significantly Better.

That’s what we did at Panel Concepts 
to design a new kind of office system.
With more than two decades of experi­
ence behind us and a commitment to pro­
vide real-world solutions for today’s work­
place, we looked at what’s right and not so 
right about systems furniture. Then we 
created TopLine to be the system you 
want, instead of the one you settle for.

What makes TopLine different is the 
details. Thoughtfully considered details 
that speak to your sense of style and desire 
for quality. Highly functional details that 
enhance productivity. Details that set 
TopLine apart as the complete systems 
solution designed to make your office a 
better and nicer place to work.

All of this attention to detail and qual­
ity comes at a cost significantly lower than 
the competition. And with our innovative 
connecting system, panels install in a 
quarter of the time of other systems. Plus 
TopLine comes with Panel Concepts’ tra­
dition of responsive service. From state-of- 
the-art specification capabilities to our 
unrivaled, 99% on-time delivery record, 
we’re always at work for you.

So take a closer look at TopLine. For 
our free, color brochure or the authorized 
Panel Concepts dealer nearest you, please 
call 1-800-854-6919.

Aluminum top and 
comer caps finished in 
ivood grain laminate 
add a distinctive 
touch.

nel Concepts, Inc., is a subsidiary of Standard Pacific C.orp. (NYSE).

mfort is a key benefit of 
articulating keyboard 
y with cushioned wrist

Enclosed shelves feature 
flipper doors in a choice 
of finishes, including six 
handsome wood grain 
laminates.

Panel Concepts
Solutions At W>rk



mor 3. Jack Lenor 
Larsen's new
Colloquium line 
features plush, 
durable panne 
mohair in a variety 
of rich, traditional 
colors for corporate 
interiors. Shown 
here are N’ernisage, 
a triangular motif, 
Logc Cloth, a 
Roman stripe, and 
(hnemu, a solid. 
Circle 220

1. Interface's new
line of carpeting, 
designed by Oavitl 
Oakey of Roman- 
Oakey, features 
subtle all-over pat­
terns such as 
Marrakesh, a loop 
construction in 24 
colors. A matching 
custom tip-sheared 
fabric called 
Marrakesh Express 
is also available. 
Circle 218
2. Carnegie 
focuses on 'Irevira 
f'R with Short 
Stories, a textile 
line by Laura 
Guido-Clark and 
Beverly 'Ehome. 
Shown are tapes­
tries that have with­
stood 75,000 double 
rubs on the 
Wyzenbcck test: 
Diamond in the 
Rough, a large dia­
mond-scale pattern, 
and Flower Power, a 
gridded floral 
design, each $54 a 
yard, ('irclc 219

4. Dauphin's new
side chair. Froggy, is 
available in four-leg 
and sled base 
versions, with arms 
or armless, 
upholstered or in 
brightly colored 
woods.
Circle 221
5. Executive Office 
Concepts
introduces 
Anrhrom, an fully 
ergonomic chair 
with wood 
detailings,
Circle 222
continued on page 106
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ADJUSTABLE
WORKZONE.Efficiency and value, combined wiiti height adjustment Itexibility, 

meaning to designing the workspace tor the indtvidrral.
^^Kn-800-424-2432.

citcle 33



mor

9. F.S. Contract's
Kristie Strasen has 
developed 
(Ihromariqiic as a 
study in color and 
texture.
{^hromatique con­
sists of seven fab­
rics with net prices 
from $25 for the 
competitively 
priced chenille stip­
ple to a $45 worsted 
wool. Circle 226

10. Hag's Scio task 
seating line has a 
rocking mechanism 
to facilitate natural 
movement during 
prolonged periods of 
sitting. 'I'he tilt ten­
sion automatically 
adjusts to the user's 
weight. Circle 227 
continueti on page 110

6. Charlotte, a
division of Falcon, 
offers Zeta, a stack 
chair that can be 
ganged, with a 
selection of back 
treatments cut from 
a curved maple ply­
wood shell that 
mounts on a steel 
base. Circle 223
7. DesignTex 
capitalizes on the 
success of its 
durable Nuts & 
Bolts collections 
with Nuts & Bolts; 
The Next Gener­
ation. Shown here is 
Transom, a small- 
scale square, and 
Finial, a leaf pat­
tern that has a coor­
dinating cubicle 
curtain.
Circle 224

8. Boyd Lighting
unveils the Cord & 
Tassel Collection, a 
line of two pen­
dants and three 
wall sconces includ­
ing the Duchess 
model shown here, 
each inspired by 
traditional French 
design. Elements 
include pure silk 
cord and tassels, 
solid cast brass 
details, and hand- 
blown etched glass. 
Carcle 225
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braytoninternational
Come see the new Brayton . . .
Space 11-114 Merchandise Mart NeoCon ‘95
A Stealcase Design Partnership® CcmooTy

«

circle 34
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Worid Class Standards At Every Product Level.

circle 35



14« Harbinger
incorporates a new 
tufting technology 
into two of its 
styles. I'eaturcd is 
Oroundcover, a tex­
tured eut-and-loop 
construction that 
looks like chenille 
fabric. Circle 231

17. Vecta intro- 13. Herman
Miller's newduces Assisa, a

value-priced office Ergon 3 combines
the style andchair that ships

partly assembled mechanics of Ergon,
for cost-efficient its successful 1976

chair. Like the newand quick delivery.
Four basic models Aeron chair, h'rgon 3
are available, each now comes in three
with or without sizes to suit users of
arms. Circle 229 all body types.

Circle 230
11. Pindler and 
Pindler took a cue 
from the artwork of 
Henri Matisse to 
develop Mafra, a 
chenille in a bold, 
colorful large-scale 
stripe. Here it is 
shown accented 
with Addison and 
Afghan from the 
Tribal Texture 
Collection. All 
fabrics are 54 inches 
wide. Circle 228

15. Paul Brayton
Designs offers the
Almost collection as
an alternative to
leather and vinyl.
Each virtuully tear­
proof Alm{)st prod­
uct i.s constructed (»f
KM) percent nylon 
fibers that are 
designed to simu­
late leather.
Circle 232
amtinued on page /12
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Patricia Ririgway, Felicia Hyde aiul the project

Ridgvvav Associates in I.os Angeles Ibt the geontettie interior of Deutsche Bank, Ixts Angeles,

and Patrick Carpet Mills’ “Geneva” carpet with Monsanto

: with line and color.

1994 Doc Award toMonsanto presents the prestigious

team at
CUassicThe winning designers used Ponce Street s

Ultron- VIP nylon to soften erisp, bold forms. Aitd punctuate the space

Ultroif VIP carpet Hber tor your next project. And vou conld be a winner, too.
('hoosc

Monsanto
Contract
Fibers circid 36

tor dclaik about the 1995 IXk ards, contact
Wiiininjt dcsijtn team

iIII



19. Rubbermgid 
Office Products
expands its Aspira 
computer furniture 
series with a com­
pact printer stand­
ing 30 inches high 
by 28 inches deep 
and wide, with a list 
price of $298.
C'lrcle 236

17. Sitag's
European designed 
Reality' line 
includes task, man­
agerial, and guest 
seating. A waiting 
room unit with a 
small table is shown 
here. Circle 234
18. Geiger Brtckel 
expands its textile 

collection with 
Elements by Jane 
Eschbach, easing 
textile selection 
and specification 
with its cohesive 
and focused collec­
tion. Circle 235

16. Girsberger
incorporates the 
patented Pondomat 
mechanism into its 
new Contact seat­
ing scries. 'Ehe 
Pondomat elimi­
nates the need for 
manual tension 
control by automat­
ically adjusting the 
chair to the weight 
of the seated indi­
vidual. Circle 233

20. Rodolph's new
Connoisseur collec­
tion includes 
Fleuri, a pattern of 
stylized flowers on a 
background of iri­
descent silk 55 
inches wide. It is

paired here with 
Kings Ransom, a 
plush 100 percent 
Mohair that is 51 
inches wide.
Circle 237
continued on page U4

m



\\7iateveryour table needs are, \ecta has a design solution.
Cxmference. Training. FoUiing. Team. Dining.

Vecta offers tables that uforh how and where you work.

©1994 V'ecu® Grand Pnune. Texas 75051

VECTA Tel214 641 2860 Fax214 660 1746

A Sieelcase I>esigu Paruiership® company.circle 37



21. Charles 
McMurray Design
introduces 'Phe 
Rio Collection, a 
seating group com­
bining traditional 
generous scale with 
contemporary lines. 
Shown is the Rio 
Wing pull-up chair. 
Circle 2.^8

22. Pollack & 
Associates broad­
ens its offerings 
with a large resi­
dential textile 
collection of prints 
and wovens. Shown 
here is Hanabishi, a 
simple Jactpiard 
patterned chenille 
of viscose and cot­
ton that is 57 inches 
w ide and available 
In tivc colorways. 
circle 259

24. Ironwood, a
young decorative 
lighting company, 
introduces the 
Stancion lamp, 
inspired by a study 
of antii|ue balusters 
and lantern stan­
chions. The rust 
patina finish is 
shown here with a 
custom shade of 
handwatcred silk. 
Circle 241
25. The Harter 
Group designs (]lio, 
a comfortable gener­
al purpose chair 
constructed for long 
periods
of sitting in high- 
traffic locations. 
What’s special is 
(>lio's scat back, a 
compound curve 
(hat provides the 
lumbar support not 
found in many gen­
eral purpose chairs. 
Circle 242
( ontinue/i on page 110

23. MilNken
launches the 
Affiniti line of 18- 
inch modular car­
pet. featured here 
Is the pattern 
Southern l^eartrec, 
an unusual botani­
cal expression 
interpreted for the 
contract market. 
Circle 240



For informotion and samples coll 800.645.3943

circle 36
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Wilkhahn

Year 1

Wilkhahn celebrates a successful first year in the U.S.

IIDA Apex Award, Tubis, Best of Competition, 1994 
IIDA Apex Award, Stitz, Innovative Product Solutions, 1994 

IIDA Apex Award, Palette, Tables, 1994 
IIDA Apex Award, Tubis, Lounge Seating, 1994 

IIDA Apex Award, Picto, Task Seating, 1994 
Roscoe Award, Picto, Best of Seating Collection, 1994 

IIDA Acclaim Award, Tubis, Lounge Seating, 1994 
HOA Acclaim Award, Versal, Stacking Chairs, 1994 

IIDA Acclaim Award, Stitz, Task Seating, 1994 
IIDA Acclaim Award, Palette, Folding Tables, 1994

1



Wilkhahn

June 1

Visit our new headquarters and showroom

Architects & Desigr>ers Building 
150 East 58th Street New York, NY 10155 0002 

Tel 212 486 4333 Fax 212 486 4334 
Toll free 800 249 5441 Internet wilkhahn@aol.com

Visit our showroom at NeoCon

The Merchandise Mart 
Suite 1035 Chicago, IL 60654 1103 
Tel 312 527 1050 Fax 312 527 1051

First form, first function, environmentally conscious furniture circle 39
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CREATING INTIMATE SPACES FOR PUBLIC PLACES. INTRODUCING HYDE PARK.

Brian Kane has combined (he graceful shapes of interior furnishings with (he durability of metal 

to create our Hyde Park^ bench - available in two lengths. Call today for more information about 

Hyde Park benches, 800/430-6202. Classic solutions from yi LANDSCAPE FORMS, INC.

circle 40



Imagine
the
Possibilities

NEW ideas from
Peter Pepper Products

• MultiMedia Carts
• Express Desks
• Flip Chart Easels
• Lecterns
• Wardrobes
• Illuminated Displays

Our new catalog is yours for the asking.

Peter Pepper Products, Inc. FAX *310.639.6013 circle 41



26. InternaHenal 
Fabrics responds to 
the design commu­
nity’ with the 
Alliance Collection, 
a line of well styled, 
economical, and 
high-performance 
upholstery fabrics 
with guaranteed 
on-time delivery. 
Clirclc 243
27. Steelcase's 
new' chair Rapport 
is an attractive 
ergonomic task- 
intensive chair with 
a hint of residential 
styling. Circle 244
28. ICF offers a 
new generation of 
office furniture 
called the
Campus Collection, 
fabricated with a 
minimum of 
material to make 
the furniture light­
weight and more 
affordable.
Circle 24.S

29. Decorators 
Walk introduces 
Rowena, a UK) per­
cent cotton chenille 
50 inches wide and 
available in 25 
colors. Circle 246
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IntelligenceDesi lU

1.

. . BECAUSE IT TAKES MORE THAN A GREAT«

»)DESIGN TO BUILD A SUCCESSFUL PRACTICE.

RESERVE MY SUBSCRIPTION FOR 24 
ONLY SeO (REGULARLY SI49)

SSUES NOWITRENDS, ISSUES. SOLUTIONS. DATA. INSIGHT WITH ONE

NTERNATIONAL SI79PURPOSE: TO IMPROVE THE DESIGN PIRN'S CONDITION.

□ Bill me□ Payment enclosed
□ Charge my credit card: □ American Express □ Visa □ Mastercard

Design Intelligence
TWO FOUNTAIN SQUARE 

I 1*11 FREEDOM DRIVE, SUITE SSO

RESTON,VA 120*0 fiXPIRATION OATte
N AMI

PHONE ORDERS: I-100-247-21 4P

EDITORIAL AND RESEARCH: 703-904-604S T ITLC

fBOOTH No. $34

tiP eoofSTATCCITT

PAXP HONI

Mail tbU card today or call 1-800-247-2160,OIOU5 OB C»KKKNWAY OROri»* INC'.



lUustraied left to ri^t: Style %32. 5080.8410-42. 8180-AB. 5134-42

10 YE AR

SHELBY WILLIAMS <»

BANQUET SEATING
FOR THE NEW CENTURY AND BEYOND

For more information call Shelby Williams Industries at 615/ 5B6-7000 or Fax 615/ 586-2260
€> 1995 by 9telby WlBums Industries, Inc

circle 42



Office cIesicn is
CHANcing

bECAUSE THE WOTLD iS

[changiNc].

C T Q SS 1 H 0 Sat NEOCON95
3rd floor Merchandise MART

[e]xperience

HAWOFTTH
Furnituke ThatWorks.

circle 43





the office. Meridian's Stackable Files give

you maximum flexibility to solve

tlie ever changing problems of

today's workplace.

Add another file drawer at/•J H

any lime. With Meridian, you buy

only what you need.

Divide space by

reversing drawers to

optimize your floor space

and employee work flow.

■Multiply your possibilities

with our desks. Built-in wire

inaiiageinent and movable

pedestals make Meridian the one

solution that’s a perfect addition

to any system.

Subtract your hassles. For

more infonnation or the name of

reformulate 
at will.

your Meridian representative, call

1-800-320-0508.

circle 44See how Meridian adds up at showroom #318 in the .Merchandise Mart.

»



Panel Syste 
Round-up

Manufacturers^ new panel systems offer lower cost, 

greater mohUity, and better accommodation of voiceldata

and communications services by Marilyn Zelinsky

1. Marvells and instead can
DeskSystems is a hang components
desk-based furni- on desks, allowing
tore system built for easier, faster
from the ground reconfiguration.
up. 'I’hat means the Circle 201
user doesn’t rely cm
components that
hang from panels.

2. lEM developed 
for client Silicon 
Graphics an 
unusual system and 
wireway called the 
Hummer Power- 
pole. Good-looking 
and functional, the 
Hummer Power- 
pole is comprised 
of “wing” walls that 
slide along a central 
stationary spine

(2a). Powcrpoles 
have a distinctive 
curved facia and 
textured paint fin­
ish. Large panel- 
boards have a 
capacity of up to 
400 amps that 
accommodate path­
ways for voice/data 
services for clusters 
of up to 12 worksta­
tions. Circle 202



3. Panel Concepts
designed its 
IbpLine panel 
system with a 
patent-pending 
camlock connector 
to eliminate recon­
figuring headaches. 
The 2 1/2-inch

panels are light­
weight aluminum 
for easy mobility 
while retaining 
structural strength 
and stability. 
Circle 2(B

4. BPI introduces 
an expanded 
version of its eco­
nomical People 
Furniture Desking 
System. Curvilinear goods l(K)k. 
and rectilinear 
worksurfaces are

now’ available, and 
all workstati(}ns 
feature full-height 
modcstv and end
panels for a case-

Circle 204

5. Rosemount
designed its 
\clocity system to 
be one of the sim­
plest on the market 
to (juickly reconfig­
ure. A basic desk is 
the foundation on 
which Velocity is 
built, using a “uni­
versal connector” 
that eliminates 
multiple parts. 
Circle 20.S



Wto«f»/r>ft«r»O.C. (tOO> 635-0038

^lATiONiU. Wallcovering
Okfahi Ctry (80fl) 333-1028

SuRMKE Materials
Clwiland (800) 231-3223

. TrI'Ke; Contract Wallcovering

Oallos (800) 200-8120

Rqdda Paint

Portland (SOS) 244-7312

Cohmercial

Wallcovcrino Source

Denver (800) 666-9160
SaH Lake CHy (800) 666-9160

I HE ESSENCE OF ANCIENT JAPANESE ARTISTIC EXPRESSIONS,

Wall Resources. Inc.
New Mexico (800) 323-8226

' Wolf-Goroon Wallcoverings

New York (800) 347-0550
Boston (800) 347-0550
Los Angolas (800) 366-3965

MOC WALtCOVERING
Chicago (800) 621-4006
Minneapolis (800) 333-9008

Kansfis Ctty (BOO) 523-3133



Everything is in a state of flux, everything is 
changing. Design of office space is becoming 
time design. Long periods of time can thus 
only be designed with furnishings that 
incorporate change and development; as do 
the Mailer Furniture System.
Open to the future - for over a quarter of a 
century.
We shall be happy to send you further 
information. Just cali 1-800-4 HALLER and 
quote the following reference no.: KD1

HALLER SYSTEMS

CFS
Certified Furniture Services, Inc. 
Mr Dennis Singer 
200 Hudson Street 
USA-New York, NY 10013 
Phone: 212 343 2900 

212 343 2901Fax:

Mobili G Inc.
Mr D^iel Gozzi 
Showplace Design Center #341 
2 Henry Adams Street 
USA-San Francisco. CA 94103 
Phone: 415 431 9900 

415 431 9901 circle 46Fax:



I n trod ucti

Haworth's Crossings is a collection of 

mobile components that unchains workers

ftvtn their panel systems by Marilyn Zelinsky

1. Though 
Crossings has a 
rough'hewn look, 
there ore supris* 
ing architectural 
touches such as 
the leg detail 
shown here.

SIX- I’AC K ” method of orga­
nizing offices—a row flanked on both 
sides by Identical cubicles—has out­

lived its usefulness in many workplaces. 
Today people usually need to work outside 
the boundaries of their cubicles to get the 
job done efficiently. I'br this reason, furni­
ture needs to be designed to accommodate 
impromptu teamwork sessions as well as 
quiet thinking times. And it must also be 
easy to reconfigure complex connecting 
hardware. To address these needs,
Haworth, known for years for its mid- 
priced panel systems, has broadened its

T
approach with Crossings, a collection of 
stand-alone mobile components tin casters 
designed for a non-hierarchical, untethered 
corporate culture.

HK

The various Crossings compo­
nents let pctiple work whenever, wherever, 
and for however long they need to in a “bull 
pen,” cluster, or individual setting. 
Components are small in scale so they can 
also fit into a home office. Crossings compo­
nents don’t have the orderly look of panel 
systems, but rather an informal, things-get- 
done-around-here appearance.

2. An overview 
of Crossings com­
ponents. Though 
the components 
are designed 
for creative, 
computer­
intensive offices, 
the materials 
and finishes are 
noticeably 
low-tech: finished 
particle board 
and metal tubes. 
Bags are made 
from a water- 
resistant material 
used to line army 
boots.



3. Some 
Perimeters 

solutions include 
o simple screen 
of tempered, 
dimpled "shower 
glass" doors on 
wheels that con 
be simply 
attached to walls 
or panels with 
screws. Shelves 
can be attached 
os needed to 
lateral ladder 
structures found 
on carts and 
work planes.

// //

4. Another 
simple, elegant 
detail is the slider, 
a rubbery handle 
used to pull the 
dimpled glass 
screen open 
and closed.

right tools to get the job done,” says Brian 
Alexander, one of Crossings’ designers. 
Alexander says that clients who sj>ecify 
panel systems often pay for more than is 
really needed in terms of fancy accessories 
and space. A solution like Crossings, he says, 
will not only reduce furniture budgets, but 
will cut down on occupancy costs for entire 
office projects. Though Haworth cautions 
that Crossings is not for everyone, the col­
lection offers a sprightly solution for compa­
nies that want employee flexibility and more 
open lines of communication. Circle 217 •

Haworth developed a new vocabu­
lary to describe the different Crossings com­
ponents. “iA'rimeters” are free-standing 
fences—a screen of three sliding panels of 
glass, fabric, or other material, plus roller 
shades on ladder-like structures: all Imv-cost 
ways to delineate semiprivatc territories. 
“Work planes” arc mobile work surfaces. 
“Stow aways” are mobile filing/storage cabi­
nets and bags. “Gear” is such technology 
support stuff as mobile equipment carts, 
sticks for monitors, cable bags, and CPU or 
keyboard holsters. “Gadgets” arc mobile 
display and teaming support items such as 
marker boards, organizational drawers, tubs, 
and shelves. “Power and communications” 
elements are free-standing docks for multi­
ple technologies.

Crossings is egalitarian in concept. 
'I'here arc no styles especially created for 
executive, mid-management, or support 
staff. In fact, the components are so practical 
and uncomplicated in design, they look 
almost unfinished. “'I'he big achievers in a 
company don’t need fluff, they just want the
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Introduction^^^^^

For the first time in its history,

Arc-Corn taps an outsideptoduct designer, 

Charles Gibilterra, for fresh contract fabric ideas 

by Marilyn Zelinsky

OES THE COMMKkCEAI. uphol­
stery fabric industry need another 
stripe? ArC'(>om doesn’t think so. 

The company has spent years cultivating 
its well received and comprehensive col­
lection of basic fabrics. Jeff I .ayne, presi­
dent, and Peter Layne, executive vice 
president, decided it was time to break 
through the barriers and offer commercial 
designers a more crafted, passionate textile 
collection, 'I’he Laynes recruited product 
and interior designer Charles CJibilterra, 
principal of the C/ibilterra Design Studio, 
to push Arc-Corn forward with a wave of 
new signature fabrics.

D
'I’he result of this collaboration is 

Nature [Dance, a collection of three designs 
that interpret the patterns created by the 
perpetual motion of water. Nature Dance is 
in fact the first textile design Gibilterra has 
created in his 30-year career as a contract 
and re.sideniial furniture and interior 
designer. Gibilterra, t)wner of an incredible 
collection of seaweed, driftwood, shells, 
and rock formations that i(M)k like sculp­
tured works of art, is clearly influenced by 
the beauty of these natural objects. I Us 
designs are fluid and organic, compared to 
many of the linear designs in contract fab­
rics today, yet the patterns .seem to be |ier- 
fcctly scaled for upholstered sealing pieces.

Specifiers will appreciate the 
process Gibilterra used to design the fabrics. 
I le envisioned each design as if it were 
already in place on a chair or sofa, a very dif­
ferent process from that typically used by 
many fabric designers. Specifiers will also 
embrace Nature Dance’s reasonable price.s, 
ranging from high $20s to a maximum of 
$.S3 per yard. Gibilterra has said he often 
found it challenging to select fabrics for his 
projects, since he 
always sought those 
special enough to be 
displayed as wt>rks of 
art—a vision he has 
now realized with 
Nature 
Circle 211 •

Sea Echo, inspired 
by the abstract 
designs formed 
by pools of water, 
is 52 percent 
cotton and 46 
percent polyester. 
The 54'inch-wide 
fabric comes in 17 
colorways with 
no noticeable 
wear after 
53,000 double 
rubs.

EbbHde, a 
detailed design 
resembling a 
river bed at low 
tide, is a 55 
percent mercer­
ized cotton and 
45 percent rayon 
blend, 54 inches 
wide. It comes in 
11 colorways 
and shows no 
noticeable wear 
after 58,000 
double rubs.

Dance.

It is 56 inches 
wide, is offered 
in 11 colors, and 
shows no notice­
able wear after 
60,000 double 
rubs.

Tsunami, created 
to emulate the 
swirls of sand 
made by rushing 
water, is 50 per­
cent worsted 
wool, 30 percent 
rayon, 15 percent 
linen, and 5 
percent polyester.
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Introducing the Teckno Woodtronics System. While other office systems

retrofit ’50’s design to the office of the ’90’s, Teckno was designed with

the computer in mind. Its heritage is the cyberdriven world of Wall Street,

its cost surprisingly efficient. For more information, see us at NEOCON or

call 800-990-DESK. circle 47

Woodtronics

m-

\

Neocon Room 879 Merchandise Mart



The Value Solution

Harpers
A Division Kimball International Marketing. Inc.

Systems



Harpers responds with value*added 

products, programs and services to 

heip peopie work more effectively. 

Call Harpers Customer Service for 

more information.

Harpers new factory is located in 

Post Falls, Idaho, 26 miles east of 

Spokane, Washington. A one-haif 

million square foot plant, built with 

concern for the environment on 60 

acres of land for future expansion.

1 . 8
circle 48

SeatingCasegoods



i
products

r
iputer Furniture 

Round-up

From home to office to training or

board room, here's a selection of furniture

to support the ubiquitous computer

by Marilyn Zelinsky

11 .Vogel Peterson
supports telecom­
muting and
hoteling with its
affordable, small-
scaled Interactive
Office Docking
Station, designed
by Dennie
Pimental and John
Duffy. It includes a
persona! storage
caddy with drawers
and a surface that
slides out to reveal
file space and a

7. Bretford has
designed a compre­
hensive line of fur­
niture called the 
'Ibtal Presentation 
Environment that 
includes all the 

components neces­
sary to furnish 
training, meeting, 
conference, or pre­
sentation settings. 
The line includes

stacking table for a folding training/ 
seminar tables, 
audio-visual carts, 
overhead and multi- 
media presentation 
tables, a lectern, 
television mounts, 
projection screens, 
and a wall-mounted 
system of presenta­
tion boards.
Circle 207

computer. 
Circle 206

continued on page 138
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FinaJIy. a Mirage that fulfllls your expectations.

The compound curved, 2 piece shell, and waterfall seat

blend clean, fluid lines with functional support. Five amis

and 3 distinct upholstery options are tangible qualities

that won't vanish in front of your eyes.
Division of Cosey/Woyne Joumioan a Associates

With elegance and comfort so real why this name?

Because it looks loo good to be true. 
M-I-R-A-G-E.

Designed by David Dahl and Cari Muller

15610 South Main Street 
Gardena, California 90248 
(310)532-9100 
Fax (310) 217-9110
circle 49



3. Nucraft's Dave 
Chism designed 
this simple wood 
Notebook 
Computer Cart as 
an alternative to 
larger furniture 
used for desk-based 
computers. The 
cart’s lid has a built- 
in document holder 
and can be locked 
closed. Circle 208



4. Egan Visual's
leamBoard con­

nects a computer to
i whiteboard.
Whatever is written
or drawn on the
board can automati­
cally be put into
the computer, then



I ntroduction^^^^^

Wilkhahns new Confair line of lightweight.

mobile confei'encettraining furniture

gives new meaning to the word ''reconfigurable

by Marilyn Zelinsky

»>

HKRH’S TRAININtJ Foom furni­
ture and then there’s conference 
room furniture. Wilkhahn’s new 

Confair system accommodates both func­
tions with flexible furnishings that roll, 
fold, and stack in a matter of seconds. 
Confair made its debut at Orgatec in 
October 1994 to onlookers who praised its 
mobility and its slim, contemporary silhou­
ette—attributes seldom found in metal 
conference/training furniture. Confair’s 
official introduction to the II.S. market will 
take place at NeoCon.

T
The comprehensive line of com­

ponents is fully equipped with casters, 
wheels, or gliders for mobility. The line 
includes a lightweight stackable chair, a 
foldable table/desk, a larger foldable con­
ference table on wheels, a lectern, a 
mobile server with three open or closed 
shelves for audio-visual equipment or 
refreshments, a flip chart, and a pin board.

Confair’s differences go well 
beyond its streamlined aesthetics. Its com­
ponents, especially the tables, are func­
tional and useful in design because

Wilkhahn believes 
that the configura­
tion of participants 
in a conference or 
training session is 
never constant. 'I'he 
mobile table/desk.

Confair'^s lectern 
(right) has a 
perforated, 
slightly curved 
metal front. The 
unperforated top

can accept a com­
pany's logo. Light 
and microphone 
cables are con­
cealed in the alu­
minum leg.

for example, has an angled top of birch ply­
wood for writing and a horizontal surface 
to hold cups, joined by a flexible groove for 
writing utensils. A user can roll it easily by 
flipping down the top. 'I'he larger folding 
conference table on w heels has space for 
eight people. Its lightweight plywood 
tabletop has two built-in utensil trays that 
remain horizontal even when the table Is 
folded. Missing on both table and server, 
however, are tabletop outlets, grommets, or 
other wire management options for 
electronic e(|iiipincnt. (’ircle 247 •

The stackable 
Confair chair has 
a bowed back­
rest. Its shell is 
polypropylene 
with removable 
polyurethane 
upholstery. The 
frame is made of 
aluminum tubing 
and die-cast alu­
minum. An 
polyamide net 
can be specified 
for the bottom of 
the chair. The 
small Confair 
table/desk has 
an angled writing 
surface and 
another surface 
for cups and writ­
ing utensils. It is 
mobile and folds 
easily.

The larger 
Confair confer­
ence table can be 
easily folded and 
rolled away. 
Mobile servers

roll on four cast­
ers. Open shelves 
or closed contain­
ers ond drawers 
may be specified. 
The feet of the 
pin boards are 
angled in so they 
can be easily 
arranged in a 
circle. Laminated 
plywood flip 
charts be 
adjusted to 
three heights.
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Af
Beauty is sometimes More 
Affordable than you Think.

BEAUTtFUL
Our Classic Approach is to Bring 
ONLY Beautiful Designs to Life.

True Affordability can only be 
REFLEaED BY True Design Classics.

Imagine the Possibilities
Brno Chair designed by Ludwig Mies van der Rohe

the
Visit our Showrooms during NEOCON'95so that you can 
Discover the Future Classics as you Rediscover the ABC of Design 
Brueton Contract Represented by Ford Associates Space 349 
Brueton Residential Represented by Cyrna International Space 12-101 
For a personal presentation of the Brueton Affordables in your own office, 
OR for any additional information call toll free 800.221.6783

of design

circle 51



irLightfair
Round-up

Lightfair 1995 will offer product 

demonstration pavilions and

issue-oriented conference programs

by Marilyn Zelinsky

cCoRMiCK Pi.ACE in 
(Chicago is the site of this year’s 
[Jghtfair International exposi­

tion, from June 7 to 9. Seven hundred 
exhibitors will offer lighting products and 
components, and there will be a 28- 
seminar conference program with GKU 
courses. For more information call 1-800- 
856-0327 or fax 214-245-8700. Here is a 
preview of products featured at this year’s 
Lightfair.

5

3. Alkco intro­
duces Lines, a 
patent-pending 
extruded aluminum 
undercabinet 
fixture that plugs 
together with 
Moiex connectors, 
cutting labor costs 
and allowing halo­
gen and fluorescent 
in the same row of 
fixtures. Circle 214

4. Zumtobel has 
expanded its ZX 
(!Iontiniious 
Fluorescent Series 
with three new 
styles, including the 
ZX-RC-AP 2/32 All 
Perforated fixture 
with a 16 percent 
uplight. Circle 215

5. Edison Price
Lighting introduces 
Lenslux SM, a 
surface-mounted 
compact fluorescent 
downlight for 
offices, lobbies, 
corridors, rest 
rooms, and public 
areas. Lenslux SM- 
VR is a vandal- 
resistant version, 
designed with 
impact-resistant 
acrylic and tamper­
proof screws.
Circle 216

1. Fibersfors
offers Fiberescent, 
a fiber-optic 
recessed ceiling 
downlight fixture 
that provides illu­
mination without 
electricity, heat, or 
ultraviolet radia­
tion. Rach fixture 
has an output and 
quality of light 
approximating that 
of 75- to 100-watt 
incandescent 
lamps. Circle 212

2. W.A.C. 
Lighting/ makers 
of recessed and 
track lighting, intro­
duces its HTK 121 
track lighting unit. 
Available for two- 
and three-wire 
tracks. Circle 213
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introtiucing 
Decora Plus.
When the finer 
points matter, 
theserewless 
face makes a 
cleaner, more 
elegant aesign.

Standard wallplates have exposed 
screws right on the face. Not so with new 
Decora Plus. This Leviton innovation has 
no screws to mar the appearance. Add to 
that a softer concave rocker design and 
the result is a look of pure elegance.

Even better, these beauties have real 
strength underneath. The inside is strictly 
commercial grade quality construction 
that stands up to demanding applications. 
These devices are engineered for maxi­
mum flexibility, too, In fact, you can fit 
Decora Plus wallplates onto existing 
Decora devices, Choose from a wide 
variety of models and six contemporary 
colors. With Decora Plus, you’ll always 
find just the right touch!

See for yourself. Send us your business 
card and we'll 
send you a FREE 
Decora Plus 
switch and wall- 
plate as well as 
a Decora Plus video. Write today:
Michelle Barbossa, Leviton Manufacturing 
Co.. Inc., 59-25 Little Neck Parkway,
Little Neck, NY 11362.
Or call 1-800-323-8920. ext. 6655.

In Canada, Leviton Manufacturing of 
Canada, Ltd.,165 Hymus Boulevard. Pointe 
Claire. Quebec H9R 1G2, 1-514-954-1840 
or FAX 1-514-954-1853.

lEvmin

circle 52
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Kl's NEOCON 5K Run/Walk is back for its 9th year. We’ll be hosting the 

3.1 mile run or 2 mile walk along Chicago^ lakefront and the after-race 

breakfast “under the tent". Everyone will receive a free Kl t-shirt. The 

race begins at 7:30 a.m. on Tuesday, June 13. Shuttle buses are 

scheduled for all major hotels in the Loop area for transportation to and 

from the race, To register, mail the coupon below or bring it to 1181 

Merchandise Mart by Monday of NEOCON week (June 12). After you 

register, pick up your entry packet which will include your t-shirt, race 

number, race information, and information about making a voluntary 

contribution to OIFFA (Design Industries' Foundation Rghting AIDS). 

The Kl Run/Walk is a benefit for DIFFA again this year. All personal 

contributions to OIFFA v/ill be used to fund AIDS research, services and 

education. Kl will match all race participants' contributions up to $250.

Mail this coupon today to;
Kl Run / Walk, 1181 Merchandise Mart. Chicago. IL 60654

NAME

COMPANY

ADDRESS

CITY STATE ZIP

T-SHIRT M L XL SEX F MCHICAGO HOTEL



Ideas Information A Valuable Resourre of Products,
Solutions, Ideas and Information

FABBY Ughfing
Scylc and versatility make 
F'ABBY IJghting the ulti­
mate rcsoiirec for wall 
sconces and overhead fix­
tures. Our catalog features 
over 400 styles of quality, 
hand-made ceramic lights. 
Both interior and exterior, 
ranging from subtle, archi­
tectural sha|>es to delightful 
cut-out designs. Kiln Hied 
for durability, all lights are 
available in the natural, off- 
w Kite bis(|tie finish - beau­
tiful as is • excellent for 
painting, l-br a catalog 
write KAUBY Lighting, 450 
S. !-a Brea A\e., Lo.s 
Angles, (lA 9(K).Wi. or cal! 
21.^9.5V-|.?K«. C;iale 101,

Skyline Design
Fur 1.5 years Skyline Design has earned a national reputation specializ­
ing in the finest custom etched, carved, and painted architectural glass. 
Any design element can he matched and translated into a sample at no 
charge. Our innovative patented Skyline Ktch Scaler keeps glass free 
uf fingerprints and stains, 'lo request a catalogue, please call 
312-27H-4660. Circle 100.

Ornamental Plasterwork For Real Excitement
(JKORCK N. KUVSHIMKOV - FINE ORN.AMEN lAL PLASTER- 
WORK is old world craftsmanship coupled with a "Nothing is 
Impossible" altitude that brings your project satisfaction as well as 
excitement. I’Vom restoration to modern custom work, your project is 
limited only by your imagination. For information call «0(M37-1083 or 
FAX 814-838-8470. Circle 102.

Transwall Corporation
REASONS by 'Ifanswall, a new stacking system designed to provide 
improved office space facilities with maximum flexibility and a minimum 
of parts inventory. It offers quick off-modulc changes for work surfaces 
and overhead storage. It is easily rearranged on horizontal rails without 
structural panel changes. Available in unlimited color selection and 
wiring capabilities. Call 800-441-92.55 or F.\X 610-42^-1411. Circle 103.

Design Shoji Custom 
Ponels
DESKiN SHOJI offers shoji 
panels for both residential 
and commercial use. Chouse 
from 12 different finishes or 
custom colors on imported 
Ramin wiwkI. More chan 20 
different inserts can be used, 
including C.O..M., wallpaper, 
glass, traditional rice paper, 
vinyls, fiberglass synskin, 
laminated paper or laminated 
fabrics. Additional options 
available. For further infor­
mation call 415-363-0898. 
Circle 105.

Thos. Moser 
Cabinetmakers
'Fhos. Moser
Cabinetmakers announces 
its introduction of the 
American 'Fansu design col­
lection. Moser’s design sig­
nature is evident in the 
purity, grace and balance of 
these ICascern influenced 
pieces. On display at the 
AIAExpo95 member ser­
vices and lounge area, or 
call 207-777-.5047 to receive 
prtuluct information. Circle 
104.

iL':i
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Ideas Information A Valuable Resource of PrvductSy
Solutions, Ideas and Information

Clotsie Seating Series
Davis Furniture recently introduced Classic Seating Series, designed by 
Burkhard Vogtherr & Manfred Flzenbeck. This new transitional execu­
tive swivel chair features a roll arm detail on the executive high, medi­
um, and low hack sersions. The series offers medium and Uiw back arm­
less versions and a cantilever chair. Classic has a syncron kneetilt mech­
anism with a 2 to I ratio. The chair bases are black or polished chrome. 
(Classic can he upholstered in a variety of fabrics and leathers, offering 
numerous color/contrast choices. Circle 112.

James M. Taylar & Company
Half round table featured in bird's eye maple and black walnut. James 
M. 'laylor & Company offers handcrafted furniture and cabinetry. 
Working closely with architects, interior designers, residential, commer­
cial , and corporate clients enables us to provide individualized, distinc­
tive furnishings for homes, corporate facilities, educational institutions, 
libraries, and private and public environments. For further information, 
call 207-439-1176. Circle 11.3.

Pav^ing Erstrance Mat & 
GroHrtg Systems
Our new 20-page catalog 
describes the Pawling 
“I'W’O-STEP” scrape-and- 
dry system. Featured prod­
ucts: patented ROL-DF-K 
rcccssed/surface mats and 
DRAIN-WELL recessed 
grating systems. Installed in 
busy commercial entrances, 
these premier systems pro­
vide first-defense protection 
of itttcrior rugs, carpeting 
and flooring from heavy 
pedestrian traffic. Call 
I’awling Corporation, 
Standard Products Division 
800-431-.34.36. Circle 115.

Interior Systems 
Sigrtature Series
If you can imagine it, 
Interior Systems can create 
it! I'se Interior Systems' 
.Signature Scries cuscum-ciii 
acoustical ceiling tile to cre­
ate one-of-a-kind single or 
multiple tile designs like 
this golf course layout! The 
Signature Series uses a 
uni(|ue computerized cut­
ting prtK'ess for consistent 
(jiiality. Any design or logo 
can be transformed into 
decorative acoustical ceiling 
tile and painted to match 
any decor. Call 800-782- 
0070. Circle 114.

Original Cast Lightirrg
Customizing our fixtures 
for a variety of applications 
is something we do quite 
well. Shown here one of 
our IVndaru series fixtures, 
catalog no.PSN-237H-niM- 
X. This fixture is 23" in 
diameter and 30” in overall 
length. It has an opal 
acrylic diffuser and brushed 
chrome finish. Available 
lamping is cither energy- 
saving compact fliKtfcsccnt 
or incandescent. The 
Original Cast Lighting.
Inc., 6120 Dcimar Blvd., St. 
Louis. MO 6.312-1204, 
314-86.3-1895, FAX .314- 
863-3278. Circle 116.

tb 1

\u

Design Monoger For Intermr Designers
Need help with your design business? Franklin-Poticr Associates offer a 
Windows version of its popular Design Manager software for interior 
designers. The program handles proposals, purchase orders, billing and 
accoimring. Management reports identify ]K)tential problem areas within a 
job. For further information call 800-836-2999. Circle 117.

To advertise call Belh Dever 800-795-3837



Ideas & Information
A Valuable Resoutre of Pivducts,

Solutions, Ideas and Information

You've got a HUGP] investment tied up 
in your brochure, catalog and hinder pro­
grams.

And they aren’t doing you much good on 
your shelves or in your rep’s trunk.

Specifiers and design professionals use 
Interiors Annual Catalog Showcase to get 
product information they want to have, 
literature they have a need for.

Smart Elegance From Atlantic
Add elegance to vnur interior. For a rich sculptural appearance. Plus 
efficiency. At pre-engineered cost. Create styles of spare to rich detail. 
Blend contemporary, classical, or high tech From one experienced source. 
Rccjiiesi our portfolio. Fax drawings. Atlantic Siairworks, Inc., P.O. Box 
244, Newburyport. MA OI9.SO Tcl:508-462-7502 FAX: 508-465-2618. 
Circle 118.

Pop for a Grand and, for pennies per 
specifier, we’ll make your investment in 
product collateral work better and harder.

Sauder Manufacturing 
Company
The Laurelwood .Motion 
chair epitomizes the sinceri­
ty and practicality for which 
Sauder healthcare seating is 
known. Its smooth, broad 
plybent wood armrests offer 
ample support, while the 
rocker box provides relaxing 
and therapeutic motion. For 
more information on the 
DesignCare Series, contact 
Sauder Manufacturing Co., 
930 w. Barrc Road,
Archbold, OU. 43502-0230, 
800-537-1530 or FAX 419- 
446-3697. Circle 119.

For Less Than A Penny 
Per Sales Call...
Sell your products, showcase your ser­
vices, or distribute your literature to the 
most important architects, interior design­
ers and facility managers. Let them know 
what you have to offer. Advertise in Ideas 
6c Information. Phone Beth Dever 
800-795-3837 or FAX 916-241-1793.

Closes: July 15,

To reserve space or get more details, call 
me today.

Dennis Michael Cahill Publishing Director 
(212) 536-5138 fax (212) 536-5357.

Circle 60

To advertise call Beth Dever 8(X)-795-3837
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All Great Designers 
Have A Vision.

We’ll Help Malte V)urs Happen 
For The Federal Government.

The possibilities are as endless as your imagination when you work with UNICOR. Choose 

from scores of high quality flirnitiire options at competitive prices. UNICOR even olTers interior 
and exterior architectural signage. Learn more about our wide range of office ftirniture, from our 
modular and systems lines to t)ur traditional executive wood fiirniture and large variety of seating.

us, Ikpsi-tment of JusticeCall or fiix Dept. IN. Phone (800) 827-3168 or fax (606) 254-9390 ^ 
for yourfree UNICOR farniture atul atxlntectm'vU sfant^e catalog. \

y
UNICOR
Rdcnd Prison Industries. lie.

circle 54
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T/ie Emperor's new virtual offices

want (or near those they work with). I'hc spaces for teamwork are 
off in a separate wing, so people can’t easily Htm back and forth 
between team and solo work. All this suggests they shouldn’t be 
there, but out with their customers. As if firing half the workplace 
before move-in weren’t suggestion enough. If they’\'e^o/to be in 
the office, shouldn't they really be supported with a workspace 
designed as a tool for work.^

IBM is a drop-in-and-work-office for laptopped people 
mostly out with their customers, folks doing real virtual work, 
using about 135 square feet per person. C-hiat/Day is a virtual 

office, but in the office, where nobody owns anything, even 
though they come in every day to work (for the creative vibes, 
man) at about 200 square feet per person. It doesn’t make sense. 
At that space utilization, people ro«4/have dedicated space.

If you think of (^hiat/l)ay New York as just an ad for an 
ad agency, it’s O.K. As an office, it feels naive, and it is uncomfort­

able. 'I'hat’s because it 
is one person’s 
((yhiat’s) way of work­
ing, forced on 149 
other people. No one 
has a space.(“\bu 
own r///the spaces,” 
C'hiat tells them.) 'I’hc 
oppressive insistence 
on this singular vision 
of work style is cou­

pled with an (oppressively) giddy environment. All surfaces are 
cacophonously colored and "decorated,” mostly high gloss and 
reflective, a visual assault, no place to get away: joke drawings on 

the floors (Do you x^ant to hear/see the same joke 10 times a day?); 
plop-down plug-in stations in a high-sheen, glary, acoustically 
bouncy space; people seeking (and not finding) comfortable places 
to do laptop work; lots of awkward postures in evidence; heads- 
down work constantly interrupted; people lugging around a ht of 
electronic gadgets andihCxx briefcases; M'l'V design, pure Image.

By now you must be saying, “Wow, what has Brill so 
pissed?” I’he world of work and therefore the workplace is in a 
true revolution, and at a furious pace. Cktmpanies look around, 
often frantically, for help, for something to benchmark against, 
some image of what it might be like. And I'm deeply disturbed 
that these two awful places might be seen as models, or worse, 
“it,” and 1 simply hope to alert seekers to seek elsewhere, or bet­
ter to l(M)k inward to what yo/r/ tjrganization truly is, for your otrn 
office-of-the-future.
Columnist Mikr Brill is ptvsident of BOSTl, the Buffalo Organization 
for Social and Technological Innovation.

BM’s OPPRKSSIVK collection of cells 
in Cranford, New Jersey, and Chiat/Day’s 
vi\’idly colored day-care center In 
Manhattan are our two most talked about, 
most-published offices-of-the-future-herc- 

right-now-isn’t-it-amazing. Designed by the Switzer Group, IBM’s 
offices get published mostly in the business press, and 
Chiat/Day’s, designed by Gaetano Pesce, in the design and popu­
lar press. 'I'hey are seldom featured together since they seem so 
opposite in concept, but really they are not. Both are self-serving 
public statements. Chiat/Day’s is a wildly successful ad—for an ad 
agency—and IBM’s is a demonstration that Big Blue has “really 
cut out the fat and gotten serious.” Both are unbelievably lousy 
offices to work in for both individuals and 
teams. Both were conceived of by charis­
matic autocrats, Duke .Mitchell and Jay 
Chiat, based on their personal vision of 
how work ought to be done. Both insist on 
a ruthless interpretation of that vision, over 
many complaints that the vision works 
poorly. Both save enormous amounts of 
space. Both consider ownership of a space 
or handling of paper criminal acts. Both 
have designs that ignore much of what w’c 
know about human physiology at work. Both are funky. Funky (for 
IBM certainly) is painting the exposed ducts up in the warehou.se’s 
high ceiling in bright colors (the workspace below, however, is far 
from funky); funky for Chiat/Day is having every surface covered 
w ith every color and texture imaginable. Both are widely touted as 
glimpses into the office of the future. At best, they are among the 
few completed early examples of New Officing, both substantially 
flawed and highly imageable: fur me a dangerous combination.

('I'herc’s a giggle in their connection. It was Chiat/Day’s 
1984 ad for Apple that depicted IBM workers as regimented 
clones, and IBM has just obliged by making its star office of the 
future look like the 1984 ad come true.)

IBM Cranford was, in a way, designed not to work, 
because its boss wanted to make sure his salespeople were out 
there with their customers, not lollygagging back at the office.
I'he sea of three-fooi-high cubicle walls offers no privacy for 
heads-down work. A team cannot get workspaces together 
because the switch that automatically programs your phone num­
ber to the cubicle you're assigned is attached to a random number 
generator, designed to prevent people from sitting where they

If they Ve got to be in the 
office, shouldn't they 
really be supported with 
a workspace designed as 
a tool for work?
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