


















Modernist movements 
in Mumbai
– it’s spreading.....
Construction is underway 
in what was Bombay! India 
Tower is a new 60-storey (301 
metres) Park Hyatt hotel, 
retail and residential 
tower in southern Mumbai, 
India. Aiming to become a 
US classified LEED Gold-
rated building (Leadership 
in Energy & Environmental 
Design) and making the 
least possible impact 
on the environment, the 
thoroughly modern rotating 
tower on its 3 acre site 
(1.2 hectares) integrates 
innovative sustainable 
systems and technologies 
– solar shading, natural 
ventilation, daylighting, 
rainwater harvesting, 
green interior finishes and 
materials – making it one of 
the greenest skyscrapers in 
India. Designed by New York-
based Fox & Fowle Architects 
(there’s nothing ‘fowl’ about 
their work!), construction is 
due for completion in 2010.

LEGO lands in China
The People’s Architecture Foundation and ArtAsiaPacific Magazine 
are collaborating on a travelling exhibition titled ‘Building Asia 
Brick by Brick’ – a landmark LEGO-sponsored cultural and educational 
experience that’s been touring the People’s Republic of China 
throughout this year before legging it to New York City in 2008. 
Aiming to raise awareness of architectural preservation in Asia, 
each original model to be exhibited will be built entirely out of 
white LEGO bricks. Appearing at the Children’s Science & Technology 
Pavilion in Beijing next spring, the tour comes to an end in New York 
with an exhibition and auction of the LEGO models. 

World Day of Architecture
celebrated 1 October
Announcing its theme “Transmitting Zero Co2 Emission Architecture”, the Union of International 
Architects declared 1st October 2007 World Day of Architecture, celebrated in conjunction with the United 
Nations World Habitat Day. Both aimed to demonstrate architects’ ability to drastically reduce carbon 
dioxide emissions through ecological design, construction and the maintenance of buildings and cities.

No less than 50% of greenhouse gas 
emissions come from the construction and 
transportation sectors, so the mobilisation 
of the world’s architects is crucial – it’s 
their responsibility to pass on to future 
generations a built inheritance and urban 
environments that do not compromise our 
planet’s future and climate. 

Through this year’s celebration, the Union 
aimed to highlight architects’ understanding 
of the current ecological emergency and 
invited all its Members to set up agendas 
around this theme. 

. . . . . .NEWS. . . . . . . . . . . . . . . . . . . . . . . . . . . . m o r e . .N E W S . . . . . . . . . .

1 0   M o d e r n  D e s i g n



Hold up – a 
cardboard 
what?????
You’d hardly expect cardboard to be strong 
enough to build a bridge, but that’s what 
ingenious architect Shigeru Ban used in his 
latest innovative work and context-sensitive 
design for a bridge across the Gardon River 
in southern France. Made from 281 cardboard 
tubes with steps constructed from recycled 
paper and plastic, it’s strong enough to carry 
20 people at a time (daring people tested it, 
many lived to tell the tale…). Adjacent to 
an ancient Roman bridge and creating an 
interesting juxtaposition, Ban explains: “It is 
a very interesting contrast, the Roman stone 
bridge and the paper bridge. Paper too can be 
permanent, can be strong and lasting. We need 
to get rid of these prejudices.” The cardboard 
masterpiece will be open to the public for 6 
weeks before being dismantled prior to the 
rainy season.

Subway sunlight shows us the way to go home
I can’t be the only one who’s stumbled (literally) 
from a subway station after clubbing all night, 
only to be blinded by daylight though it was 
dead of night when I went out! Thankfully, a new 
Subway Light Project channels natural light 
into the dark recesses of pedestrian tunnels, 
incorporating sunlight transfer in public urban 
art, with the dual aim of saving the city money 
on energy and putting the travelling public in a 
good (better) mood! 

First place winner in a 2007 school’s Sustainable 
Design Review, student Caroline Pham from the 
prestigious Parson’s Design School in New York 
City uses sunlight capture devices and fibre 
optic cables to channel sunlight into the 
enclosed corridors of a subway. Encouraging the 
use of energy-saving technology while promoting 
“biophilia” – the instinct of self-preservation – 
Caroline’s winning conceptual submission “would 
be used to illustrate elements of natural and 
urban landscape integration”, according to the 
Review Jury in August. Easy on our eyes as well, 
whenever we’re travelling.

Watt a turn off
We’re increasingly being reminded to save on our domestic electricity consumption by 
switching off non-essential electrical and electronic devises when we’re not using them. 
Sound advice indeed. With the best intentions in the world though, it’s so laborious going 
round every room, locating, kneeling down and untangling hard to reach cables and wires, 
unplugging them all. Now with the Whole House-Off Switch, you have no more excuses – and 
no more worries that you might have left the iron on as a single central button turns 
off all unnecessary items at once. Simply push the button to turn non-essential power 
off (excluding constant power supply to fridge/freezer, electronic alarms etc) and just 
push it on again when you return home. Simple. Designer J Godfrey Wood aims to make 
the green way the most convenient way in all our homes with the Whole House-Off Switch 
encouraging an ‘everyday environmental’ mentality where we don’t even have to think 
about ‘being green’. But you will have to think of keeping the kids’ hands off it.
www.jackgodfreywood.co.uk
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The Plaza de las Tres Culturas 
(Place of Three Cultures) in the 

Tlatelolco area of Mexico City is 
soon to boast a sustainable new 

office tower with a visible dif-
ference: on one side it’s located 
at the base of an Aztec pyramid 
and the 17th century Temple of 
Santiago, and on the other, sur-
rounded by numerous modern 
buildings housing the Foreign 
Affairs Ministry offices. Before 
reading about the Eco Tower 

and its firm of French/Belgian 
architects, this potted history of 

the Place of Three Cultures will 
help put this striking structure in 

its proper context...

MEXICOMexico’s cultural hotpot welcomes Vincent Callebaut’s exotic Eco Tower

Stepping back in time

In 1521, led by Hernán Cortés, the Spanish Con-
quistadors seized the Aztec region of Tlatelolco, 
massacring all 40,000 Aztecs in the tribe’s last 
stand and precipitating the subsequent fall of the 
ancient Aztec Empire. Mexico became known as 
the land of Three Cultures: a blend of influences 
from the Native Americans, the Spanish and the 
unique ‘mestizo’ European and Native American 
mixed race that developed over this time.

Nearly 450 years after Cortés’ victory – and just 10 
days before the opening of the summer Olympic 
Games in Mexico City in October 1968 – the “Mas-
sacre of Tlatelolco” took place in which more than 
300 unarmed students were killed by police and 

armed forces. Political unrest had been simmering 
throughout the year as Mexican students joined 
by sympathisers in France, Germany, Czechoslo-
vakia, the US and elsewhere protested against the 
Games. On 2nd October though, those protests 
turned nasty as demonstrators rioted, chanting 
“¡No queremos olimpiadas, queremos revolución! 
(“We don’t want Olympic Games, we want revolu-
tion!”), only to be violently suppressed by their 
own national security forces. 

Between the vestiges of a pre-Hispanic and colo-
nial past and the Utopia of the Modern Movement 
(depicted in dramatic detail in the 1960’s drawings 
by Mexican architect Mario Pani, designer of Hotel 
Reforma, the first modern hotel in the country), 
Tlatelolco’s tortured cultural past is finally taking 

Text: Chris Dove



a turn for the better. The Eco Tower project, formally titled the Ecological and Metropolitan Infographic Center (ECOMIC) creates a new symbol of insurrection 
“against the loss of freedom and the resignation of modernity”.

An ecological “freedom” Tower

Designed by French/Belgian Vincent Callebaut Architectures, the 1,450 sq m ECOMIC will be an archive and permanent exhibition of the different graphic 
expressions of Mexico City’s territory. Chief Architect Callebaut describes the Tower with each entity, office, workshop, exposure or file spaces as having its own 
expression: “Each course of the visitor is visible. The various graphic expressions of the territory of Mexico City are exposed on all the boxes of the tower”, includ-
ing pre-Hispanic books on Aztec culture, plans of the colonial, revolutionary, modern and contemporary city. 

Wind turbines along the building’s undulating sides with greenery along the entire structure project ECOMIC’s distinct ecological sensibilities. The Tower’s spinal 
column is linked all around by “an optical fibre network of glass boxes and showrooms. Thanks to this system the infographic data is shown on interior and 
exterior façades.”

ECOMIC is an interface between the past and future, creating a new skyline between the architectural landscape and the metropolis. This green tower is part of 
the ecology movement, incorpo-
rating renewable energies such as 
photovoltaic (solar-powered) wind 
mills. “Its vocation of information is 
clearly expressed to the citizens, as 
much as its flexible space mixing 
the pre-Hispanic, colonial and 
modern entities. It is an ambitious 
project talking with Mexico and 
her future development.” When 
completed, the Tower will be “a 
contemporary vertical landscape. 
A challenge to gravity. A recovered 
freedom!” 
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Freeze frame:
gazing into Kansas City’s ice cool art museum
When the Nelson-Atkins Museum of Art in Kansas City, US embarked on 
a major expansion in 1999, five of the six competing architects were keen 
to maintain the existing museum’s magnificent frontage with its classical 
columns, austere presence and hill top position overlooking a vast lawn. 
Aware that there was ample space at the back to house the museum’s 
extension, all five presented their designs along these lines. There was, 
though, one odd-ball: Steven Holl.





As the sixth proposer, Holl had no interest in hiding his structure around the back. Described 
as “assertive by people who are trying to be complimentary and as a bull in a china shop by 
people who aren’t,” Holl came up with a typically upfront approach: five irregularly shaped 
boxes of translucent glass which he called lenses, cascading down one side of the hill, linked 
underground by a series of galleries – giving the old museum a thoroughly modern perspec-
tive which the Nelson-Atkins board immediately fell in love with, stating, “Steven was the only 
one who had a real idea.”

Opened this June, the building is described as not only one of Holl’s finest, but one of the best 
museum designs of the last generation. “Its boldness is no surprise but it is laudably functional 
with a clear layout, handsome and logically designed galleries, and a suffusion of natural light. 
His five glass structures don’t mock the old building; they dance before it and engage it.”  

From his early drawings, Holl wanted the lenses to look like ice, deliberately disturbing the old 
museum’s symmetry so the new and old structures form a rectangular forecourt from which 
either can be entered. While in the middle of the forecourt is a square reflecting pool with a 
sculpture by Californian modern artist Walter de Maria as its centrepiece. 

Named the Bloch Building, Holl’s extension with its irregular shape crisscrossed by ramps, 
stairs and balconies, polished white plaster and floods of natural light are designed to make 
you keep moving from one gallery to the next. People have commented on how Holl treats 
light as if it were a building material in itself and his extension is a true testament to this 
observation. There’s open wonderment at the “ethereal” effect of light on the Bloch during 
overcast days and particularly at night when, lit from within, the translucent glass lenses are 
“transformed into a family of weightless objects, a composition of immense light sculptures 
and every surface glows with the softness of the moonlight.”   
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SeXing Up Concrete 
Concrete must 

be one of the 
dullest products 

ever invented, 
but now some 

clever folk 
in Finland 

have added 
an artistic 

touch to this 
basic building 

material.

We couldn’t live without concrete. It’s an essential man-made substance forming the foundation of any 
construction project, yet Finnish company Graphic Concrete have come up with ‘concrete art’ – managing to 
successfully glamorise it (a hard job if ever there was one) and offering the construction industry and home 
owners dramatic new design choices.

Adding a touch of class, a unique identity and a highly professional finish to any architectural structure, their 
patented Graphic Concrete technology involves applying a retardant to the surface of a special membrane – a 
method which allows pre-cast concrete manufacturers to produce high-quality concrete elements and slabs.  

Tested, safe and cost-effective, the pattern on the surface results from the contrast between the fairface and 
the exposed fine aggregate finish, and offers developers, designers and the construction industry opportuni-
ties to use concrete in new and stylish ways.

Choose from the company’s collection of graphic designs or develop your own unique style, with options for 
velvety smooth or a completely exposed fine aggregate finish.  
Graphic Concrete Ltd www.graphicconcrete.fi

Text: Chris Dove
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100% Design Exhibition
Drawing crowds of 35,000+, no one does 100% Design like London
Late last month saw Earls Court Exhibition Centre turn into the world’s leading destination for 100% Design London – 
the most important, must-be-seen-at event for movers and shakers in the industry. 



From heavyweight designers to furniture 
retailers, it’s become “the UK’s premier 
contemporary interiors event…con-
necting the worlds of architecture and 
design with innovative, interior products, 
creativity and an exciting mix of new and 
established talent.”

As highlighted on our EVENTS pages last 
month, an electric atmosphere and fran-
tic programme of exhibitions, seminars, 
workshops, special features, awards and 
parties provided the perfect platform 
to quickly build relationships. New 
products were shown with stands turned 
into impromptu showrooms and where 
lots of international business was done 
with primary customers from around 
the world: architects, designers, stylists, 
distributors and reps.

As the UK’s premier venue for showcas-
ing the most innovative and inspired 
furniture, kitchens, bathrooms, lighting, 
floor and wall coverings, textiles and 
fabrics, its popularity is going from 
strength to strength. According to one 
creative director, “If you show at 100% 
then you’re of a certain calibre”, a senti-
ment put in context by another who 
explained: “It’s the only UK show we do 
and the only European one other than 
Milan”, while yet another gives their 
backing to the annual event for its “…
good mix of ages, materials, products 

Previous page: Tête à tête rocker by L. Beckerman. 
While away your time on this groovy dual rocking 
chair.  This page: Simply Beautiful Candelabra by 
Black+Blum. Used individually or linked to create a 
cluster with natural balanced curves attracting the 
human eye.   



and the right 
people – that’s 

the most impor-
tant thing.”  

This year’s event 
maximised the 

show’s creative 
content with a series 

of special features 
designed to entertain and 

inspire visitors, as well as 
providing additional hubs of 

activity, networking and ideas 
exchanges for the designers and 

architects. 

Overwhelmingly popular was the launch 
of 100% Futures – an exciting new show-

case of the very best emerging design talent 
with awards presented for the most ground-breaking designs; 

most extraordinary design details and innovations for better build-
ing design; most sustainable products; most innovative, decorative and 

architectural lighting techniques; most leading edge and novel materials; new 
directions in manufacturing processes; an award for international entrepreneurship; 

as well as other categories of products chosen for the resonating impact they’ll make on 
the increasingly diverse and dynamic design world.

Exhibitors and visitors to 100% Design London know they’re not operating in a vacuum. Nowa-
days, this is a design world that has to be looked at in a global context extending far beyond its 

conventionally celebrated hotspots in Europe, the US and Japan. There’s no turning back as we’re seeing 
developments among creative young designers in the emerging Indian and Chinese markets start to make 

equally impressive inroads on this important artistic discipline – where aesthetics is the name of the game 
and it’s a game everybody’s in to win.

Right: Shoal by 
Scabetti: Creating a 
dramatic sculptural form 
inspired by the ocean 
depths, a mass of fish 
act as one to protect 
themselves against 
predators.
Below: Lucille 
Chaise Lounge By 
Wambamboo. A 
marriage between 
natural unprocessed 
bamboo poles and 
modern design, the 
stylised shape and 
foam slip reduces the 
corrugations against a 
person’s body. 
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1 | Climbing light by Black & Blum. This strik-
ing wall lamp holds on to any single screw with 
the silver topped bulb creating an effective, 
funky downlight. 2 | PlusOneTree Garden Seat 
by Casamania. Our breath “connects us to the 
earth…but…if you run out of breath as you 
chop down a tree, don’t blame it on the tree.”..... 
What a load of rubbish! Okay the real descrip-
tion: Modular pot and seat in polyethylene 
suitable for outdoor and public spaces. 3 | Key 
Lamp by Shimashima. Linked to nostalgia, this 
lamp unlocks your experiences of old memories 
and positively reinforces them. 4 | Lollypop 
Table by L. Beckerman.  Wonderful for enter-
taining whether as a side or coffee table, the 
transparent tangerine tabletop surprises with its 
myriad optical illusions created by light bounc-
ing off the ball. 5 | Keiko Layered Glass by 
Shimashima. Surprise, surprise! This looks like a 
wine glass but it’s a cocktail glass and tumbler...
maybe bringing someone to share both your 
glass and your drink with you?.... 6 | Ice Chan-
delier by Refer+Staer. A rich and spectacular 
look yet its simple asymmetric design gives 
away its modern Scandinavian look. 7| James 
the Doorman by Black+Blum. The perfect 
gentleman, holding the door open by wedging 
his foot under it. He doesn’t just door stop – he’s 
strong enough to keep books in place too! 
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Charting 
the progress 
of one 
woman's 
uniquely 
creative take 
on saving 
the planet, 
come hell or 
high water..

With their recent news headline 
announcing: “Environmental Art 
Warns of Climate Change”, Dis-
covery Channel seem to think so, 
so who are we to judge?... 

High Water Line is a public artwork on the New 
York City waterfront, designed to create an imme-
diate visual and local understanding of the effects 
of climate change. 

With the water line 10 feet above sea level around 
Brooklyn and Lower Manhattan marking the 
extent of increased flooding, brought on by more 
frequent storms and climate change, the environ-
mental artist Eve Mosher has been drawing a blue 
chalk line and installing illuminated beacons in 
parks across the City. 

Throughout this summer, she walked, chalked 
and marked 112 kilometres of coastline, creating 
public work and engaging in conversations about 
climate change and its potential impacts, drawing 
attention to the fact that “Through awareness and 
action, we can change the future.”

New York’s High Water 
Line – a mighty original 
effort, but for goodness 
sakes, is it really

ART?!?
“High Water Line seeks to engage people on the 
street, in the neighbourhoods where they live, 
work and play. People will encounter the chalk 
line and beacons while going about their daily 
lives. The work is an intervention in routine – the 
public’s as well as my own. This aspect of the piece 
ensures catching the public’s attention, and it 
provides easy and direct access. 

The simplicity of the project, aesthetically and vi-
sually, will appeal to people of all ages, ethnicities 
and economic backgrounds. Climate change is a 
silent, invisible threat – High Water Line gives voice 
and makes visible the affects of this threat. High 
Water Line is designed to engage the community 
and promote thoughtful, informed dialogue and 
action.”

Alerting us to the fact that the current 100-year 
flood height in New York City and its environs is 9.7 
feet – very close to the area outlined by her 10 foot 
contour – Mosher has studied the science of the 
City’s potentially devastating flooding.

According to her research, because the highly 

Photos: Pushing her agenda: Eve Mosher paints the town blue

developed nature of the coast within this region 
houses such a large population, considerable pri-
vate property and infrastructure will be potentially 
at risk to inundation and flooding. 
Given a worst-case scenario Category 3 hurricane, 
Mosher frets that the maximum surge levels could 
reach 25 feet at JFK airport; 23 feet at Liberty 
Island, New Jersey; and 18 feet at West 96th Street, 
flooding the West Side Highway – and these scary 
figures don’t include the additional heights of 
waves on top of the surge.
Funded by the New York Foundation for the Arts, 
New York State Council on the Arts, New York 
Department of Cultural Affairs and Brooklyn Arts 
Council, among others, her project certainly has 
some heavyweight supporters. 

Why not check out the site http://highwater-
line.org for yourselves then email us with your 
thoughts: Is this project REALLY art, as welcome 
as it is in raising our awareness of the dangers of 
climate change? We want to know your views – se-
riously – because we have a few of our very own…

Whichever side of the line you’re on, please for-
ward your comments to: magazine@d-earle.com

Text: Chris Dove





Destined for pride of place slap bang in the centre of the Netherlands, this design for the new theatre 
in Lelystad with its abundant sights, sounds and light is the essence of modern architecture and a key 
feature of the city’s new Masterplan.

Designed by Amsterdam-based UNStudio, the flexible and transparent design explores the integra-
tion of theatre arts and new media. Its sculptured, multi-faceted form across its 5,890 square metres 
functions as an icon for the city centre both day and night when the theatre reverberates to the sounds 
of its main hall seating 750, its multi-functional hall seating 200, its theatre café and 300 square metre 
congress hall for big events. 

The team was keen that the building’s envelope composed an overlapping multi-faceted surface 
which, because of perforations, creates a moiré pattern of overlaid grids representing a kaleidoscopic 
effect. Internally the vertical foyer and its grand staircase are designed to carve through the centre of 
the building’s volume, clearly delineating trajectories and orientation with the interconnecting theatres 
and congress halls located on different floors while winding through the entire building. 

Treats in store at 
Theatre Agora, 
Lelystad, The Netherlands
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As an aspiring Ad Exec in the late 80s, my Creative 
Director singled me out to work with him on “an 
exciting educational project” (his words) with Lon-
don’s Royal Ballet and Royal Opera House to help 
bring the pleasures of classical dance and high 
opera to the masses. 

I say I was ‘singled out’ because my Director knew 
darn well I was a practising ‘disco diva’ – committed 
to dance music alright, but strictly the pounding, 
non-stop nightclub type, ignorantly refusing to 
listen to anything else. Opera? Ballet?? He had to 
be joking? He wasn’t.

So, you can imagine my profound sense of déjà 
vu when, on the morning of Pavarotti’s death, my 
current Creative Director likewise ‘singled me out’ 
to write this article, applauding both Pavarotti the 
Man and Pavarotti the World’s Best-Known Tenor. 

Conspiracy theories raced through my mind. I’m 
(still) into dance music, having regressed from Dis-
co to Techno in the intervening years, so what in all 
honestly could I possibly write about Pavarotti?… 

I needn’t have wondered. Throughout that evening 
and well into the night – and with curiously simul-
taneous timing – every single TV news channel 
was awash with reports on The Great Man’s Death, 

commenting on his musical legacy and mourning 
his passing as a tragedy that reached beyond the 
confines of opera music. And there were right.

Holding my hand up and admitting I’m no lover of 
opera music (nor ballet dancing for that matter), I 
was literally forced to listen to the endless praise 
being heaped upon Pavarotti as TV crews gathered 
outside his villa in Modena, north-central Italy. But, 
strike me down with a feather if I too didn’t feel a 
twinge in my throat, as I re-lived clips of his crowd-
pulling concerts in concert with millions of his fans 
worldwide.

So, what made Pavarotti so ‘flab-bergastingly’ 
popular, loved by people of all ages, cultures, 
backgrounds and lifestyles? What had I been miss-
ing all those years? And then it struck me: it was, of 
course, his voice. His masterly voice towered above 
all others with the strength of his emotional and, 
dare I say it, his natural, soulful overtones.

“The Maestro’s” musical legacy

Pavarotti’s music agent, Terri Robson, rightly called 
him “The Maestro” as we were taken back to his 
modest beginnings in Modena where, aged nine, 
he developed a keen interest in singing and joined 
the local church choir with his father. Having 

begun formal operatic training at 19, he failed to 
find recognition for his art for the next six years, 
but thanks to his parent’s continued support, he 
stuck at it.

In 1965, as an impromptu stand-in for a tenor tak-
en ill on an Australian tour, Pavarotti was warmly 
received during his triumphant performances 
and his popularity rapidly spread throughout the 
world. He captivated fans and critics alike with his 
voluminous voice: they’d never heard anything like 
it – one of his shows at the New York Metropolitan 
Opera earned him a record 17 standing ovations. 
Little wonder he was ranked the third highest 
selling musician behind Madonna and Elton John 
in the 80s.   

And so his legacy grew – along with his celebrated 
waistline. Indeed it’s been argued that without 
his numerous plates of pasta [sic], his voice could 
never have achieved the magnificent range, depth 
and tone that it did, especially his “high C” note 
which became one of his trademarks.

Mixing it with famous friends
 
Pavarotti’s crossover into mainstream music came 
as he delighted an unlikely audience of 800 million 
football fans around the world when he clubbed 
together with Spanish stars Plácido Domingo and 
José Carreras as ‘The Three Tenors’ to sing operatic 
classics on the eve of the 1990 World Cup final in 
Rome, Italy. This was followed by repeat renditions 
during the 1994, 1998 and 2002 World Cups, to 
ever increasing armies of fans.

By this time, Pavarotti had made it to the top of 
the mainstream music charts with collaborations 
and sold-out concerts performing with the likes of 
U2, Sting, Robbie Williams, Youssou N’Dour, Oasis, 
Lou Reed, Grace Jones and James Brown – often as 
part of huge charity fundraising events bringing 
global poverty and the hardship of war-weary 
refugees into the spotlight. 

And it’s for this boundless appeal among diverse, 
multi-age audiences that we must ALL take our 
hats off to Luciano Pavarotti. Single-handedly, he’d 
succeeded in taking the opera world by storm, 
transforming an elitist musical discipline into 
a populist genre and engaging new audiences 
in a way that no well-intentioned educational 
campaign by the Royal Opera House ever could. 
Having spurned his musical talents during his 
performance-packed career, only now can I appre-
ciate him for what he was. Truly A Maestro.

The Modernist musician

Readers wondering what Pavarotti has to do with 
Modern Design need only consider the true im-
pact of his work. No one can deny opera’s limited 
appeal prior to him taking to the stage. To coin a 
phrase, he literally and physically took opera ‘out 
of the box’ it had been confined to for centuries 
– no mean feat given the class divide, where high 
art was the preserve of aristocrats. Modernism’s 
central theme, on the other hand, has always 
been to improve the lives of “the masses” – that’s 
you and me, mate – and to break down social and 
economic barriers. By opening opera up to the 
world with his singing partnerships with rock stars; 
by visibly sharing his concerns and caring for those 
less fortunate than ourselves; and by taking us all 
with him in these quests, that’s Modern Design.

Plaudits still pouring in 
Post-Pavarotti

“I think a life in music is a life beautifully spent and this is what I have devoted my life to.”
Luciano Pavarotti, 12th October 1935 – 6th September 2007

Text: Chris Dove

Cartoon: Des Buckley
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Whistle-stop tour of the Week
Well I’m glad that’s over and it’s only just 
begun! As anyone who knows anything, 
daaahling, New York Fashion Week is the 
first and biggest of the “Big Four” shows, 
and while the runways have stalled for this 
season, the real business behind NYFW 
has plenty more mileage, having set a high 
benchmark for the London, Paris and Milan 
outings to follow.

The look we’ll all be dying to replicate next spring/
summer is “centred on a ladylike polish with wasp-
waists and sheer, almost transparent fabrics in 
muted colours – accented with ruffles and feathers 
for the more frivolous fashion risk takers”. If this 
very specific style doesn’t happen to fit your ward-
robe, simply sling on a big black bin bag instead 
– no one will notice. 

Toni Maticevski
One of the year’s most stand out outfits came from 
Toni Maticevski with his flouncy, wrap around 
comfort zone, more reminiscent of a campsite 
sleeping bag than a catwalk creation, though 
definitely catwalk not campsite price.  

Gwen Stefani’s L.A.M.B. 
L.A.M.B. by label but not by nature – this is a 
wicked collection from a wicked girl – and we 
mean that in the nicest possible way, Gwen! She 
effortlessly embraces the new electro disco move-
ment with dark and sparkly and a bold, linear, 
black and white mod influence, plaid patterned 
minis, slinky cocktail dresses and sassy street wear, 
adding that definitive touch in her own unmistake-

Fashion Week - Spring 2008 Collections - 5-12 September 2007
New York
“I don’t know anything about this stuff.”
Actor Matthew Broderick (The Producers), the ONLY genuine, 
honest person at the entire 8-day event.  

“No one invited me.”
Ralph Lauren’s response to queries about other shows he’d be 
attending. Good job he threw a party for himself.

“Fashion remains the most culturally potent force that everyone 
loves to deride.”   
NY fashion press.

able fashion. Keep on doing what you do, 
Gwen, we love you! 

Top style trends and influences 
Still, according to a head count of the forth-
coming styles and trends, there’s an earthier, 
more tangible take on what’s in store next 
year. The 60s era was way ahead in the style 
stakes as designers scratched their forty year 
itch to focus on the 60s as their favourite 
design look.
 
Some telling statistics reveal designers’ preferenc-
es: 54 garments were influenced by the 1920s; 19 
by the 1930s; 243 by the 40s; 145 by the 50s; 441 
by the 60s; 230 by the 70s; and 245 by the 80s. And 
the trend for leather outshone any other material 
excluding knits.   

Top parties 
Talking of the 60s, 68-year-old Ralph Lauren’s 40th 
Anniversary Dinner in Central Park was always go-
ing to be a cause célèbre. “Everyone’s going nuts!” 
was the overriding response from those loathing 
Lauren for “hogging” the best runway models and 
forbidding them to walk in other shows – showing 
his clout in monopolising models, true A-Listers 
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Levi’s Warhol

(Deniro, Hoffman, Donna Karan, Vera Wang) and others 
with a “studied disinterest in fashion”. 

After-Party of the Week Award went to Marc Jacobs, 
America’s darling of fashion, following his Fifth Avenue 
show at the Armory. Doors opened 41 minutes earlier 
than expected (every minute counts when you’re 
fashion paparazzi), lights dimmed and Jacobs ran out 
giving his end of show bow at the beginning of the 
show, to much amusement and confusion among the 
crowds. The night’s revelries took a similar bent: Jacobs 
ambushed by the press with his bodyguards politely but 
firmly telling them all to get lost. 
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Text: Chris Dove













me!
Kid’   Kool
Themed Spaces

z
Hands up! who wants to be a kid again? 

From cool schools to hip learn-
ing environments, kids design 

is radically cranking up, expos-
ing the next generation to 

fashionable interiors and creat-
ing well-rounded adults with 
a heightened sense of good 

design. About time too.

Me,  me, 
Nestlé’s Chocolate Museum, Mexico
Mexico is the ancient home of chocolate, so when Nestlé’s factory in Mexico 
City needed a new inner pathway for visitors to see their favourite chocs roll 
off the production lines, Rojkind Arquitectos’s came up with a design that’s 
a treat for the eye and chocolate lovers’ palates. Kids, parents and teachers 
drool with excitement as they approach the entrance, preparing for their 
‘hands-on’ gooey experience. Spot the attention to detail: brown coloured 
foam seats resembling cut outs of irregular chocolate chunks. Yummy! 



abc
Laid-back libraries
Traditionally, libraries suffer from an image problem. Hordes of books coupled 
with the ‘sshhhh’ factor don’t make for a kool kids’ environment. By installing 
colourful interiors such as oversized bookshelves, a learning space is trans-
formed into an area where kids are inspired to read and learn.

Bye-bye boring bookshops
Designed to inspire children to enter and purchase, these slippery-slide-
inspired shelves house books in a fun way, breaking from the traditional table 
and chair reading areas with padded L-shapes for tiny readers. Dull lighting 
is replaced by snakelike fittings radiating a variety of colours while providing 
plenty of light to read with.  

Pampered primadonnas
For the ultimate giggly girls’ night out, Alton Towers Hotel in Staffordshire, 
UK caters for up to six sleeping beauties in its special Sleep Over Suite. The 
soundproof room features a party area with entertainment system, karaoke 
machine, mini dance floor and pink fridge filled with ice cream; while the 
chill out beds connect into one big bed for six sweet, under-sixteens plus a 
wall-to-wall mirrored bathroom flowing with pampering products. 

PlayPlaces
Forget fake grass playgrounds – this daycare centre in Denmark uses a tree trunk as its very founda-
tion, evoking a warmth which youngsters eagerly respond to (when we were kids – long before Play-
Stations et al – climbing real trees was as natural as fun and games got…). Here, Dream Blossoms grow 
out of the tree trunk creating sleeping areas to snuggle in and nap, while its Lego-like look and feel 
encourages today’s school kids to do the sorts of things most of us used to get a good spanking for!

Ordrup School
Reading tubes at this popular, progressive Ordrup School in Gentofte, 
Denmark are a fry cry from traditional school designs with a teacher’s 
desk and blackboard. Varied rooms with space for differentiated teach-
ing and creative thinking feature heightened window seating where kids 
can sit and watch the world outside, green platforms with round holes 
where discussions can buzz and bubble, and large upholstered tubes 
where they can hide with a good book or spend some time alone.

Easy eating
10 minutes from central Amsterdam, this light, spacious restaurant, Praq, gives 
children a sense of independence while seated within their parents view, allowing 
them to play with giant puzzles, draw and order from their very own menu from 
their specially designed kids’ table.

Atomium Kids Sphere Hotel 
A night in an alternative universe is the ultimate kids’ dream. 
At the Kids Sphere Hotel in Belgium, a replica of the Atomium 
iron molecule with nine aluminium spheres offers overnight 
accommodation for starry-eyed guests – set among fascinat-
ing sci-fi exhibitions and original spheres. Kids are entertained 
with a packed calendar of events including films while the 
restaurant at the top shows off Brussels at its best.
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Unveiling a small 
apartment com-

plex in a Tokyo 
suburb that’s far 

from comfortable 
and calming, the 
pair say: “People, 

particularly old 
people, shouldn’t 

relax and sit back to 
help them decline, 

they should be in 
an environment 

that stimulates their 
senses and invigo-

rates their lives.” 

“Architecture against death: Live better, longer and even forever”
That’s the no-nonsense claim from Japanese artist Shusaku Arakawa and poet Madeline Gins of their inno-
vative housing project in Tokyo – aiming to keep elderly residents sharp by throwing them off balance!

With this seemingly heartless but logical objective 
in mind, they designed a building they call ‘Revers-
ible Destiny Lofts’ featuring nine brightly coloured 
apartments resembling a kids’ indoor playground. The 
interior of each apartment features a dining room with 
an erratically sloping, grainy floor; a sunken kitchen; 
a study with a concave floor; electric switches in un-
expected places so the old folk have to grope around 
to find the right one; and doors so small, they have to 
bend to crawl in and out! Constantly losing their bal-
ance, having to pick themselves up and often tripping 
over and falling is all part of their daily routine.

Ten minutes of stumbling around is enough to send 
even the healthiest youngster over the edge yet ac-
cording to Arakawa, that’s precisely the point. “[The 

apartment] makes you alert and awakens instincts, so 
you’ll live better, longer and even forever.” The US-based 
visionary couple produce boundary-defying art and ar-
chitecture, promoting their ‘Reversible Destiny Lofts’ with 
the phrases “We have decided not to die” and “Architec-
ture against death”. 

They must be doing something right as their contro-
versial yet original approach to staving off old age has 
found favour with Japan’s elderly residents – the apart-
ments cost twice as much as a normal apartment in the 
neighbourhood and there’s a waiting list to buy. So much 
so that there are even proposals for a ‘Hotel Revers-
ible Destiny’ in New York with the 5th floor being the 
‘Transformation + Healing’ level to “produce, expand and 
harmonize energy so that your life can go and on…”

Reversible Destiny Lofts
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Photo Courtesy of Mark Jenkins



Herd the joke about 
Crowd 
Farms?...

Well it isn’t a joke. Crowd Farming is a 
concept designed by two students at the 
Massachusetts Institute of Technology 
School of Architecture and Planning, aim-
ing to milk the mechanical movement of 
thousands of assembled people to pro-
duce electrical power. Their experiments 
prove that given enough people power, 
sufficient energy can be produced to 
move a train or power sound systems at 
rock concerts. They’ve already shown how 
the simple act of sitting on a “power stool” 
can generate enough electricity to turn 
on four LED lights, literally transferring 
power from the bottom up.

Their idea builds on the emerging consensus 
that power generation in the coming decades 
will need to rely on sustainable resources 
including wind, water, the sun and our own 
bodies. “We engage with the city in a very 
physical and bodily way, every day, even 
though people don’t really think about it like 
that,” they explain. “Our project tries to make 
that connection visible through this balance 
between capturing and using energy.”

Seeing crowds of pedestrians walking over the 
Williamsburg Bridge to Brooklyn during the 
2003 New York City blackout gave them the 
idea about capturing the collective power of 
crowds. With training shoes and calculators at 
the ready, they estimated that an individual 
pacing around an apartment wouldn’t gener-
ate much power as each step would be just 
enough to light two 60 Watt light bulbs for 
a split second. But the aggregate power of 
28,527 steps could power a moving passenger 



train for the same length of time. Basic physics maybe but these 
bright sparks have shown a valuable, practical application. 

Most of us have heard of projects involving human energy to 
power everything from bicycle lights to hand-crank radios, so 
while the Crowd Farm idea isn’t entirely new, it does go one 
step further by using people’s collective mechanical movement 
to meet the environmentally sustainable goal of producing 
non-polluting energy. And with billions of people walking 
around the planet, the students’ supporters say: “If there’s a sen-
sible, sustainable way of capturing that energy, it’s a win-win.”

The students went so far as to project 3-dimensional images of 
a regional train station and subway platforms in Torino, Italy in 
2050 embedded with pressure-responsive units. High-volume 
sections of the flooring or stairs could be overlaid with special 
mats to capture the energy of a crowd or key areas embedded 
with variously sized electricity-generating boxes in the sub-
flooring.

In April this year, their conceptual design won top honours in 
a student competition sponsored by the Swiss-based Holcim 
Foundation for Sustainable Construction, however the students 
agree that transforming the concept into a cost-effective 
system on a large scale would require a dramatic ramping up of 
current technology. 

We’ll have to wait and see if there’ll be light at the end of the 
students’ tunnel but even so, Gary Numan’s 1979 hit UK song 
“Are ‘Friends’ Electric?” now has a powerful new significance.





WHAT’S IN 

STORE.....
Airwash waterless washing machine

AIRHEAD
WE’VE REALLY 
HEARD IT ALL NOW!!!
This lightweight ‘Wing’ Personal Windmill produces 
enough electricity to satisfy the primary needs of the 
mobile, connected individual. “Perfect for remote 
installations,” apparently, ‘Wing’ is also “suitable as a 
secondary power source in any settled situation.” (?) 
It earned an INDEX Award: Design to Improve Life in 
the HOME category though, so what the hell do we 
know?... And sorry, the answer’s NO – we are NOT 
including it in our INDEX Design feature this month. Far 
too ridiculous compared to the genuinely useful, well-
thought out items that did win. So there.  
 www.iskrawind.com

Dry cleaning isn’t new but this waterless, detergent-
less home washing machine certainly is. Winner of the 
INDEX Awards: Design to Improve Life Competition, the 
innovative design by two Singaporean students will be 
warmly welcomed by all green-minded consumers.
Using negative ions, compressed air and deodorants to 
clean your clothes, the eco-friendly appliance will wash 
whites whiter than Persil and brighten colours in min-
utes. Ironically inspired by the workings of a waterfall, 
Airwash can clean all kinds of garments including deli-
cate fabrics, making conventional dry cleaning obsolete. 
The height of innovation in both form and function, its 
sleek, minimalist design is conveniently unobtrusive 
and takes a forward-thinking, sustainable approach to 
a mundane domestic chore. With no more visits to the 
dry cleaners, no more waiting days for that favourite 
‘Dry Clean’ only garment we inevitably forget about 
for months, one will be nestling in “the home of 2020” 
long before then. Hopefully though, its makers will have 
come up with a much snappier name… 
In the meantime Sketchleys, look out – your time is 
nearly up! 





Music’s Minalmalists
What is it about Garage Rock that can attract more than 100,000 people to its underground music 
festivals? We asked Paul Manchester, co-owner of Dirty Water Records label to explain exactly what is 
garage rock in a special three part feature covering its birth in the 60s, through the 70s to the present day.   Te
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Part 2 – The Garage Revival

Despite us referring to these bands as being in the 
“Garage Rock” style, at the time they saw them-
selves simply as pop groups or rock’n’roll bands. 
The style wasn’t really defined as such until record 
collectors in the early 1970s began to catalogue 
the era. Particularly influential was the compilation 
of the Nuggets LPs on the Elektra label, on which 
Lenny Kaye (guitarist in Patti Smith’s band) pulled 
together a number of the larger selling bands of 
the period.

Around the time the Nuggets album was first 
released in the early ‘70s, the music was being re-
ferred to as “Punk Rock” (a term most likely coined 
by Greg Shaw, later of Bomp Records) but, for vari-
ous reasons, the word “Punk” eventually came to 
identify the likes of the Sex Pistols et al and nowa-
days the term “Garage Rock” seems to be generally 
used to refer to the sixties punk bands and those 
in the years since then who are heavily influenced 
by them. (The term “Garage Punk” can also be seen 

on various compilation albums and on websites.)  
Later that decade “Garage music” for some meant 
(and still means) the disco/house music emanating 
from the Paradise Garage club in New York City…
but we’re not changing our name again!

Many of these sixties groups had regional hits, 
where they sold enough records in a certain local-
ity to appear in the charts in a particular area of 
the country and yet failed to impact nationally. 
Those who did have one or more national hits 
include the likes of Paul Revere & the Raiders (“I’m 
Not Your Steppin’ Stone” amongst many others), 
the Seeds (“Pushin’ Too Hard”), the Standells (“Dirty 
Water”), ? & the Mysterians (“96 Tears”) and the 
Electric Prunes (“I Had Too Much To Dream Last 
Night”). While many of the lesser-known groups 
only had locally released singles (though some of 
these local discs were picked up by larger labels for 
national distribution) it is today easy to hear them. 
Following the success of the “Nuggets” albums, 

there was the “Pebbles” and then the “Boulders” se-
ries, then “Back From The Grave”, more recently the 
“Teenage Shutdown” and “Fuzz, Flakes and Shakes” 
series, amongst hundreds of other compilations. 
Re-issue labels like Big Beat in the UK, Sundazed in 
the USA, as well as many others worldwide (legal 
and not so legal) make these songs easily available 
on vinyl and CD.

Paul Manchester
Dirty Water Records, London
http://www.dirtywaterrecords.co.uk/
http://www.myspace.com/dirtywaterrecordscouk

Many thanks to PJ Crittenden of London’s legend-
ary Dirty Water Club and the late, great Greg Shaw 
for their massive contributions to this article.
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The French started it – eating snails as a delicacy. 
Though that’s the common perception, it’s not 
strictly true as the ancient Romans beat them to it. 
From 9BC to 5AD, citizens of the Empire were par-
tial to the succulent taste of these slimy creatures, 
and following the Roman’s trail, the Moche people 
of ancient Peru worshipped and depicted snails in 
their artworks from 100 to 800AD. 

The edible species, land snails, live in every kind of 
habitat – from deserts and mountains to marshes, 
woodland and gardens, and as they’re “anthropo-
philic”, they’re most often found around human 
habitation. 

But back to the French. ‘Escargot’ is French for 
“snail”, prepared using traditional recipes and 
served in the shell with garlic and parsley butter. 
Yum! And celebrity favourite L’Escargot Restaurant 
in London’s West End dishes up a mean Escargots 
en Coquille ‘Bordelaise’ and Escargots Sautés Bour-
guignonne on its popular lunch and pre-theatre 
menus. Yet les français aren’t the only ones with a 
penchant for slow food. 

In Greece, people from the island of Crete (Cretans) 
eat the most snails – fried in olive oil with lemon 

Eating snails in Spain

Barcelona’s Restaurant Los Caracoles (The Snails) is one of the 
oldest and most famous eateries in Spain. Serving “authentic Cata-
lan comfort food” in the Gothic Quarter (Bari Gotic) and tucked 
away in a cobbled side street off La Ramblas, it was established in 
1835 by the Bofarulls and continues today as a successful family 
business.

People get drawn in by the aromas wafting from the outdoor 
wood fire before taking a fascinating walk through the bar-like 
entrance, via the hot kitchen and labyrinthine interior, past aging 
kegs of wine, walls adorned with photos of famous celebrities 
who’ve eaten there – including John Wayne, Charlton Heston and 
Ernest Hemingway – and cured hams hanging from every ceiling.

With bread rolls amusingly shaped as snails and with a plateful 
of 24 caracoles served in a lentil sauce making a hearty starter for 
two, Los Caracoles comes highly recommended by all the major 
travel books. For a slice of local culture and with its renowned 
cosy ambience, it’s definitely worth a visit but it’s always best to 
book first.

“The most charismatic restaurant in Barcelona”
Los Caracoles
Calle Escudellers 14 

is their favourite traditional dish. And across the 
country snails are found alive in supermarkets, 
making them one of the few live organisms sold 
in supermarkets as food. When cooked alive, the 
snails wake up and attempt to escape from the 
cooking pot so chefs have to keep a watchful eye 
they end up on diner’s plates not on the kitchen 
floor! 

Other countries with a taste for snails include 
Malta, Sicily and Sardinia where they’re first boiled 
with salt then served with tomato sauce or bare 
with oil, garlic and parsley, while Asians’ appetites 
for snails (and other weird insects) are also well-
documented.  

The largest snails in the world are found in West 
Africa, specifically Ghana, where aptly named Gha-
na Tiger Snails grow up to 326mm (one foot long!) 
and are a much-sought after delicacy, though 
hardly hard to find due to their sheer size! Snails 
are also hugely popular in southern Portuguese 
cuisine with the country consuming 4,000 tonnes 
of snails each year.

Not to be outdone by their land neighbours, tradi-
tional Spanish cuisine is also fond of snails (“cara-

coles”), consuming small to medium size varieties 
cooked in spicy sauces or soups while bigger spe-
cies are used in dishes such as “arroz con conejo y 
caracoles” – paella-style rice with snails and rabbit, 
popular in the south-east of the country.
Yet nowhere are snails more popular than in Cata-
lonia where they’re called “caragols” or “cargols”. 
They even host an annual snail festival, the “Aplec 
del cargol” in Lleida each May, drawing more than 
200,000 participants. That’s a hell of a lot of snails 
being swallowed at any one time but then there 
are lots of varieties to choose from including “ca-
bretes”; white “vineyard snails” or “Spanish snails”; 
and “wood snails” or Spanish “vaqueta” introduced 
to many US states from Massachusetts to California 
and from Tennessee to Canada.
At approx 25mm long, meat from the “burrowing 
snail” is most highly prized and is native to France, 
Italy, Mediterranean countries, California and 
Louisiana, found above ground only during rainy 
weather. When it’s hot and dry, they burrow deep 
into the ground and lie dormant until rain softens 
the soil. With autumn and winter approaching 
bringing the very conditions under which this spe-
cies thrive, listen out for wild cries of “snails alive!” 
as seasoned gourmets sink their teeth into their 
favourite local grub.    

Alive!!! 
Join us as we gallop around the globe, digging up a 
delicious local delicacy that for some is too hard to resist…

 nails 

Cartoon:  Les Barton

Text: Chris Dove
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ICE CREAM: CON-
TEMPORARY ART 
IN CULTURE

Author: Ten Curators
Publisher: Phaidon Press

“A dynamic showcase of 
the next big flavours of the 
year.” Presenting 100 of the 
world’s most exceptional 
emerging artists from over 
25 countries, selected by 10 
esteemed curators includ-
ing the curator of The Wrong 
Gallery, formally “the smallest exhibition space in New York” 
that’s now housed in the Tate Modern.
 

THE CARPENTER’S NOTEBOOK

Author: Mark Clement
Publisher: Centerline Media

A novel about construction and life featuring a carpenter who sees building as a vital expression of who we 
are and can become. His jobsite lessons make sense of his existence as a young father, husband and man in 
search of meaning.

HOUSE
Starring Michael Madsen, Leslie 
Easterbrook, Bill Moseley, Lew 
Temple, Julie Ann Emery

Set in rural Alabama, two couples 
fight for survival running from a 
maniac killer. Fleeing into the woods, 
they seek refuge in a house but soon 
realise the killer has purposely lured 
them in and now they’re trapped. The 
killer establishes his House Rules – at 
least one of them must die or they all 
die at sunrise. They learn the only way 
out is to stay in but going further into 
this house is equally deadly…

CONTROL
Starring Sam Riley, Deborah Curtis, 
Matt Greenhalgh

Shot in black and white, this is a stirring 
profile of Ian Curtis, the enigmatic singer 
of leading English new wave band Joy 
Division whose personal, professional and 
romantic troubles led him to commit suicide 
in May 1980 aged just 23. With their dark, 
cavernous sound, throbbing bass guitars and 
electronica, the band pioneered the post-
punk sound of the late 1970s. After Curtis’ 
death, the remaining members reformed 
as New Order and went on to achieve huge 
critical and commercial success.

MY KID COULD PAINT THAT
Written & Directed 
by Amir Bar-Lev

Fascinating documentary about “a 
budding Picasso” – Marla Olmstead, a 
4-year-old girl who’s sold over $300,000 
dollars worth of paintings. Until CBS’s 60 
Minutes aired an exposé suggesting that 
her father, himself an amateur painter, 
actually painted the girl’s pictures. With 
the family’s reputation at stake, the 
filmmaker sheds light on the situation 
where he’s torn between his responsibility 
as a journalist and the family’s desire to 
see their integrity restored. tle humour.

Cinema

BOOKS

 & 

CINEMA

Books
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Directory
Promote your business with Modern Design for 100 euros.

For more information call 951 26 00 41 or email: ad@d-earle.com

Edif. Don Alonso, Ofic 7
Calle Almería 1, 29670 San Pedro Alcántara

Málaga, Spain
Tel: 95 278 3677

UK Direct line: 0871 71 77884

Esprit Design
C/ Águila 2,  Urb Colina Blanca,

Mijas Costa, 
(behind Muebles Benitez 

on the outskirts of Fuengirola)
Tel: +34 952 466 189

www.esprit-designs.com
info@esprit-designs.com

design and marketing company
specialising in corporate branding

María Jesus Fernandez 
Technical Architect

C/ Notario Luis Oliver
 nº 6, 6º D.

Marbella 29602.
Tel: 952772055
Fax: 952824176

E-mail:  info@estudioareatecnicacom
www.estudioareatecnica.com  



Eduardo Jimena Diaz
Osteopata / Osteopath
Entrenador personal / 
Personal Trainer
Tel: 629 217 100



PREVIEW OF NEXT MONTH’S ISSUE

- Mark Jenkins
Street art like you’ve never 
seen before, except in
Modern Design Magazine!

     ARCHITECTURE
 - From a public 
broadcasting 
HQ to housing 
for the elderly, 
no project is too 
tough to tackle 
for  MVRDV 
Architects

 
- Music sounds sweeter at 
 Herzog & de Meuron’s Hamburg Philharmonic Concert Hall

- The Institute 
of Tropical 
Architecture 
Making buildings 
withstand the 
vagaries of 
climate, economy 
and very limited resources 

ART

 CULTURE

Real life isn’t enough for some 
– now 
people and 
corporations 
want to
 live a
 Second Life

AS YOU’D EXPECT FROM MODERN DESIGN MAGAZINE, WE’LL CONTINUE TO BRING YOU 
FASCINATING FEATURES, ARTICLES, PROFILES, INTERVIEWS, INNOVATIONS, NEWS AND EVENTS 
INCLUDING…...

. . . A N D  L O T S ,  L O T S  M O R E !

Modern Design Magazine is making a name for itself already –  start collecting yours now or 
check us out at www.d-earle.com

DESIGN
- As the nights draw in, we shine the light 
on the architectural lighting industry

- WOW!  360° panoramic views projected to 
look like Wee Planets….






