
















LETTERS FROM OUR READERS
-  “It´s good to see such a modern focus in a magazine on the Costa, and there are some great photos in the current issue. I was pleased to see 
the piece on Eve Mosher´s project in there too, and you asked for views on the piece. I think the feature seemed a little reactionary! There is 
such an embracing approach to extreme and exciting new architecture that it seemed inconsistent that you questioned whether what Eve was 
doing is art or not. It is art - perhaps the question is more whether it’s effective, whether it works, whether it creates a response in the viewer, 
the person who experiences it etc” - B.L., Marbella

- “Many thanks for sending the copy of Modern Design, we were all very impressed with the lay outs and the quality of the magazine and of 
course the feature is great!! You definitely pulled together some interesting quotes. Zaha is in Vienna teaching and I look forward to showing 
her early next week.”  - ZAHA HADID ARCHITECTS, London

-” ......... I am a current Architecture student in Edinburgh Scotland. I have one year remaining in my course, my Diploma Year. I recently 
graduated with my Bachelors degree in Architecture with Honours, and have the one year remaining to complete my course. I recently was on 
holiday in the Málaga area, and picked up a copy of your magazine ‘Modern Design’, and I loved it, and wish there was a way I could subscribe 
to recieve it every month.” - A.J.B., Scotland

- “I wanted to congratulate you on the strength of the content within your pages. It is about time some modern stimulation was seen on what 
seems to have become unaware of the effect architecture has on the real estate markets, especially the sophisticated ones. If I may, I’d like 
to give some constructive criticism. The design is really busy and heavy on the eye. It takes away from the beautiful images and stand alone 
products that you display. I know the magazine is young but really have a look at the design element.” -  R.A., Costa del Sol

- “........... whilst I was in Spain for my holiday, I picked up your magazine and read it all the way through that entire day. I was extremely interested 
in the articles, especially the one about China’s changing face of architecture in magazine number 3. I was hoping you would be able to contact 
me back on the proposal of me being sent the magazine, as I am extremely interested in pursuing the career of achitecture. I’m only thirteen 
but I am extremely interested in the magazine and architecture.” - J.B, England

We want to thank all our readers for your feedback. Please continue to send us your opinions, 
suggestions, criticisms and/or comments to: magazine@d-earle.com

 



Al Gore winsNobel Peace Prize
Having won an Academy Award this year for his film 
‘An Inconvenient Truth’ – a documentary on global 
warming – Former US Vice President turned vocal 
climate change campaigner Al Gore and the UN’s 
Intergovernmental Panel on Climate Change have been 
jointly awarded the Nobel Peace Prize, for spreading 
awareness of man-made climate change while laying 

the foundations for 
counteracting it. “I 
am deeply honoured to 
receive the Nobel Peace 
Prize,” Gore said in a 
statement. “We face a true 
planetary emergency. The 
climate crisis is not a 
political issue, it is 
a moral and spiritual 
challenge to all of 
humanity.”

New BMW 
Welt 
building 
opens in 
Munich
On October 17th, architects Coop-
Himmel(b)lau inaugurated the BMW 
Welt in Munich at a festive ceremony 
headed by BMW’s Chairman of the Board 
of Management, Coop-Himmel(b)lau’s 
Principal Architect, Wolf D Prix and 
800 invited guests. Describing BMW Welt 
as the “third letter” accompanying 
the existing BMW HQ and Museum, Prix 
stated: “BMW Welt is one of the first 
works of a new generation of dynamic 
communication buildings for the 21st 
century and a very attractive stage 
for receiving a new car.”

The building is sustainable through 
innovative climatic concepts 
resulting in an estimated 30% energy 
saving, while a dramatic Double Cone 
visualises the soaring dynamics of 
the building with its continuous 
transition into the seemingly floating 
roof. The 16,000 m² roof landscape is 
supported by only 11 columns and 
unlike conventional architectural 
designs, the roof not only forms the 
space-enclosing upper limit of the 
building, but in conjunction with 
the Double Cone forms a functional, 
structural, independent entity. 
Prix went on to say: “We thank the 
requirements of BMW which demand from 
us an architecture that is more than 
just a shell for the delivery of cars, 
but reflects the elegance and dynamics 
that BMW represents.”

One long, hot
taxi ride
On July 3rd, a group of intrepid explorers started an 
epic 15-month journey in an über-green solar-powered 
taxi following a route through five continents and 50 
countries, clocking up around 50,000km when their mission 
is complete. Having already made its way through Europe, 
the Middle East and Dubai, the Solar Taxi took 3 years 
of development and some of the most cutting-edge solar 
technologies to build. The solar cells are provided by 
Q.Cells, a leading manufacturer of silicon solar cells 
and the high efficiency ZEBRA batteries are specifically 
designed for electric 
vehicles. The Solar Taxi’s 
lifespan is approximately 
200,000-300,000km and if 
mass produced would cost 
€10,000 (£7,000) – nearly as 
much as the cab fare from 
North to South London! 
Having reached India in 
mid October and Jakarta 
at the end of October, 
Solar Taxi’s next stops 
include Bali in December, 
Perth for the New Year, 
through to Singapore in 
February, Hong Kong in 
March then on via China 
and Japan into North 
America, back to Europe. 
The team have been 
documenting their journey 
over the past few months 
on their online blog, 
http://solartaxi.divio.ch/.
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(More) alternative 
energy 
updates
You must be fed up to the back teeth 
with us ramming green technologies 
down your throats but, hot on the 
heels of 100% Design, we’d be failing 
if we didn’t highlight new thinking 
on the latest design philosophies, 
projects and conquests in the rapidly 
changing world of wind and sun 
powered energy. So enter the Quiet 
Revolution helical wind turbine (try 
saying that after you’ve had a few…). 
40% of Europe’s wind is generated in 
the UK (THAT EXPLAINS EVERYTHING!!!) 

and wind technology is one of the most cost effective alternative 
energy sources there is, the problem being the huge amounts of 
space traditional bladed turbines take up. 

Design and engineering outfit Quiet Revolution have developed a 
helical (a twisted shape like a screw) wind turbine which is fully 
scaleable to various sizes and designed specifically for urban 
spaces and buildings. Wind tunnel testing, advances in software 
control and tweaking the physical design enables the efficiency 
of current turbines to be greatly increased and the Quiet 
Revolution team hope that larger and more integrated turbines 
can soon be allocated and designed to provide significant power 
for entire buildings. Watch this space for developments.

Ravers unite with energy shoes!
Last month we brought you 
the Crowd Farms concept 
and two students’ attempts 
to harness people power 
to generate energy. Now 
we’re going one step 
further and announcing 
energy harvesting 
sneakers. Yet more smart 
students have designed 
a scheme to turn regular 
sneakers (trainers to non-
US readers) into energy 
generating machines 
using a mini-generator, 
a tiny micro-computer 
and LCD display embedded 
on an adapted pair of 
Heelys’ popular rolling 
sneakers. Delivering 
random directions for 
a pedestrian to follow, 
arrows and text show up 
on the LCD screen every 
15-20 feet telling the 
wearer which direction 
they should travel next. 
The students claim that 
the point of all this 
(Is there a point?…) is 
that the shoes encourage 
the wearer to explore 
territory outside their 
typical transport 
routines, has an impact on 
urban planning decisions 
and encourages users to 
“act out and playfully 
brainstorm alternative 
modes of transport and 
energy.” Shouldn’t these 
smart-alec students be 
getting drunk in their 
union bar already, 
instead of wasting 
valuable time inventing 
“energy shoes’ that will 
never work, I mean, walk?

Coffeehouse comes of new age
Houses made from shipping containers aren’t new 
but the coffee branded illy Biennale House opens 
up like a flower in just 90 seconds and transforms 
itself from a compact container into a fully 
furnished and functional space with a kitchen, 
dining room, bathroom, bedroom, living room and 
library. All materials used in the house are 
recyclable or recycled. That’s innovation for you. 
As Andrea Illy, chairman and CEO of illycaffe says, 
illy was initially interested in the idea as an 
examination of “home as one continuous mouldable 
surface, a relief against which human activity 
would pop out.” Pass the biscuits, please.

. . . . . .NEWS. . . . . . . . . . . . . . . . . . . . . . . . . . . . m o r e . .N E W S . . . . . . . . . .
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ARCHITECTURE’S 
MAN IN BLACK

“The only 
truly serious 
popular 
architect”

“Libeskind’s 
architecture 
becomes 
part of the 
program, 
transporting – 
with content 
– messages of 
programmatic 
and cultural 
significance. 
The buildings 
themselves 
become 
destinations 
and 
generators of 
new culture.”

Text: Chris Dove

Danie



The Danish Jewish Museum, Copenhagen Denmark. This building is based on the unique story of Danish Jews who 
were saved by the Danes in October 1943.  The concept of the Museum was developed from the Hebrew word Mitzvah 
- an obligation or a good deed - which is symbolized in the form, structure and light of the Museum. Photo courtesy of 
BitterBredt

When your most prominent architectural works are 
memorials to millions of murdered innocents and your 
name is Daniel Libeskind, Black is an appropriately 
sombre shade with which to be portrayed.
Because Libeskind knows 
about commemorating 
murdered innocents. His 
relationship to the Jewish 
Museum in Berlin is both 
emotional and professional 
– cathartic perhaps; cer-
tainly artistic. A memorial 
to members of his Polish 
family who perished at the 
hands of the Nazis; and a 
creative interpretation of a 
hideous moment in mod-
ern history in memory of 
the many who never made 
it. Libeskind’s sentiments 
are Modernist to the core.  

Growing up 
Libeskind

This diminutive doyen of 
design was visibly star-
struck viewing New York’s 
architectural skyline for the 
first time. As the suitably 
named SS Constitution 
sailed into New York Harbour, transporting the Libeskind family to liberty as they fled com-
munist Poland in the early 60s, this intense first impression was to have a lasting impact on the 
young, wide-eyed Daniel. Both for good and bad.  

Studying music in Israel (on an America-Israel Cultural Foundation Scholarship) and in New 
York, music and the arts were Libeskind’s first love as he developed into a virtuoso performer – 
entertaining family, friends and audiences with his favourite instrument, the accordion. Choos-
ing architecture over art on his mother’s advice (“You can put art into architecture but you can’t 
put architecture into art”), he received his architectural degree in 1970 from New York City’s 
Cooper Union for the Advancement of Science and Art, and a postgraduate degree in History 
and Theory of Architecture at the School of Comparative Studies at Essex University, England in 
1972. 

61 year old Libeskind’s close family ties are enduring – he works on every project with the love 
of his life, wife Nina, of whom he despairs at what the world would be like without her.   

Trading spaces

The Masterplanner’s Masterplanner, Libeskind recalls how, as schoolboys, he and his brother 
watched the World Trade Centre being built, reflecting on the walk to and from school as one 
of the highlights of their youth, seeing the twice daily spectacle of each element of the Centre 
taking shape. A spectacle that’s come back to haunt him in his later professional life.

Even with the aid of a crystal ball though, could Libeskind have foretold of how he would be-
come so intimate with this building and the building so intimate with him? Is there anyone alive 
today with a closer affinity to the WTC – and a more instinctive right to be so affiliated? “What 
happened on 9/11 was not something abstract, it happened to me,” he explains.

Photo courtesy of Michael Klinkhamer Photography



With Libeskind on the other side of the world 
attending the opening of his new Jewish Museum 
in Berlin, the Twin Towers were attacked. The 
rest, as they say, is history in the making. The 
poignancy, irony – call it what you will – of this 
American Jew toasting the memory of one 
persecuted race is not lost, only to be publicly 
upstaged hours before by another maniacal race 
of human persecutors, in an equally unimaginable, 
horrific manner. The impact on him may have been 
transformative, spiritual, eerie. An omen of sorts. 
He flew back to Manhattan on the first available 
flight, feeling he “had to be there.”

Libeskind’s masterplan for the revitalised Ground 
Zero is of “a sacred site, not just real estate.” 
Originally invited on the judging panel to select 
the winning designer of the WTC, a previously 
arranged, unmoveable appointment prevented 
Libeskind from attending the meeting. Not 
wanting to let his increasingly respected talents 
slip from this culturally significant project, the 
authorities suggested instead, “Hey, y’know Danny, 
maybe contribute some of your own designs.” 

Of the three architects selected for the WTC 
commission, Libeskind was the only one who took 
the time and trouble to venture deep into the 
bowels of the bombed building – searching its 
very soul deep within its foundations, investigating 
future possibilities while empathising with the 
3,478 fellow Americans who died in the attacks. A 
familiar emotion for Libeskind.     

On winning the final masterplan competition, 
things were looking up for Studio Daniel Libeskind. 
TV footage shows him at an early morning Ground 
Zero meeting with wife Nina. It was September 
11th 2006 and they were with their assistant, 
Terry for a site progress meeting with the Port 
Authority of New York project planning teams. It 
was one of many “progress meetings” that’s stalled 
the project to the extent that Libeskind’s plan has 
been compromised almost out of existence. All the 
buildings at Ground Zero have been assigned to 
other architects and few of Libeskind’s ideas will 
be visible. 

As things stand now, it’s envisaged that the 16-
acre GZ site will continue to feature a large area 
devoted to public space, as Libeskind intended. 
And nobody can take away his landmark creation: 
its 1,776 ft tower. His plan for a Wedge of Light 
to beam through the GZ site at 08:46 every 
September 11th is also well-supported.    

Jewish Museum Berlin (photos page 18)

Libeskind’s first design to be built – at his ripe 
young age of 55. Described as “a building of 
colossal scale and Berlin’s most radical architecture 
project to date”, Libeskind’s Jewish Museum is a 
memorial to the Holocaust, but not a Holocaust 
memorial.
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Photos above and below: Rendering of the World Trade Centre Path Station 
and Terminal by Santiago Calatrava. Courtesy of The Port Authority of New 
York and New Jersey. 

 Memory Foundations, New York, US – “A truly remarkable design that will reclaim
 New York’s skyline.”  Due for completion 2013. Photo courtesy of Silverstein Properties
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Shaped “like a deconstructed Jewish star”, it 
features three different passageways, each 
symbolic of a different aspect of Jewish Berliners’ 
experience. One is “the Holocaust void” – a tall 
empty unheated space through whose bare 
concrete walls you can hear the muffled sounds of 
the city outside. Lit up by a single high up slit that 
offers no view of the sky, Libeskind describes this 
space as “literally a dead-end” – an expression of 
hopelessness. 

Another leads outside to the “Garden of Exile”, 
a close-packed forest of pillars open to the sky 
where no surface is horizontal or vertical, creating 
a sense of the exile’s disoriented view of the 
world. The third, longest route winds through the 
building’s interior, its exhibits aiming to describe 
the joint histories of Berlin and its Jews showing 
“all sides of the story: contribution, assimilation, 
then termination.” Libeskind says of it: “If the neo-
Nazis want to blow up the Jewish Museum, they’ll 
have to blow up their own history at the same 
time.”

Denver Art Museum

“Libeskind’s new Denver Art Museum is an 
eruption of hard-edged rhomboids that suggests 
gargantuan quartz crystals. This is a bold building, 
and it is neither an inaccessible theoretical 
work nor a brazen piece of entertainment, but 
somewhere in between.” Paul Goldberger, The New 
Yorker magazine.

In contrast to Libeskind’s latter experiences on the 
WTC project, his “wildly self-indulgent” designs 
for the Denver Art Museum Hamilton Building 
in Colorado, US are highly visible. Inspired by 
Denver’s “vitality and growth”, there was palpable 
excitement surrounding the project’s opening in 
October 2006 – not least from Libeskind whose 
face was plastered over all the promotional 
brochures. His extension to the museum is an 
expansion of the existing eccentric structure 
designed by Italian architect Gio Ponti, best known 
for designing Milan’s Pirelli Tower. As well as 
forming the main entrance to the entire museum 
complex, Libeskind’s extension houses the Modern 
and Contemporary art collection as well as the 
collection of Architecture and Design and Oceanic 
Art. 

What he describes as “An innovative museum 
for the 21st Century”, is also his first American 
building to be completed, using materials closely 
related to Ponti’s existing context (local stone) as 
well as innovative new materials (titanium), which 
together form spaces that connect local Denver 
tradition to the 21st century. Libeskind’s addition is 
sheathed in more than 9,000 titanium panels laid 

Assertive. Bombastic. Masterly. Just some of the 
words used to describe Libeskind’s Denver Art 
Museum, Colorado.

photos: Extension to the Denver 
Art Museum, Denver, Colorado, 
US – “Integrating light, coloration, 
atmospheric effects, temperature 
and weather conditions for 
the benefit of the visitors’ 
experience.” Completed 2006. 
Photos courtesy of BitterBredt.1 6   M o d e r n  D e s i g n





not completely flat, so light bouncing off them seems to ripple as if the building were 
covered with a thin film of liquid. Exterior walls are perpendicular to the ground and 
each surface slopes at a different angle so that at any moment, the sun strikes each of 
them differently.

To make this point loud and clear to Libeskind, the Museum’s curators presented the 
architect with a 100% titanium-clad jacket on the Museum’s opening night, in front an 
appreciative 30,000 crowd. Marking a dramatic style departure for Libeskind from his 
Man in Black image, he donned his gift: a suitably fetching material and size fitted the 
beaming Libeskind, who could barely contain his pleasure at being decked out in an 
Armani exclusive. 

21
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Libeskind believes that 
architectural boldness, 

spatial inventiveness 
and functional 

ingenuity can be fused 
together to create 
an unprecedented 
experience for the 

public.

When a museum’s architectural design outshines the 
objets d’art to be presented within it, you have to wonder, 
which came first – the chicken or the egg? Critics have 
indeed pondered this, noting that an art gallery with 
an L-shaped floor plan, slanting walls, crystalline shards 
poking from every direction and a ceiling 8ft high at one 
end sloping sharply upwards to 34ft at the other doesn’t 
make design sense when it comes to installing paintings. 
Libeskind’s angular design and offbeat slopes were hardly 
conducive to displaying square framed works of contem-
porary art. 

Libeskind brushed this criticism aside: in his view, blatantly 
ignoring conventional notions of rooms and galleries 
provides the perfect display case for the unorthodox large-
scale works by Damien Hirst and Takashi Murakami. In one 
gallery, a huge striped painting by Gene Davis hangs on a 
wall that slopes the other way, with the canvas appearing 
to be dangling in space as the wall recedes behind it. At 
sight of this, Libeskind was beside himself with glee at this 
overly pretentious, unconventional positioning. Even the 
Museum’s curators convince you that complaints about 
form not following function are entirely beside the point – 
a point made all the more given that Libeskind had already 
helped them achieve their objective for the Museum, 
which was to give Denver the “Sydney Opera House effect” 
– ie raise its international profile and bring hordes of new 
visitors to the city.

Referring to the visual drama of his new Denver Art space, 
Libeskind states: “The new building is not based on an idea 
of style or the rehashing of ready-made ideas or external 
shape because its architecture does not separate the inside 
from the outside, rather this architecture has an organic 
connection to the public at large and to those aspects 
of experience that are also intellectual, emotional, and 
sensual. The integration of these dimensions for the enjoy-
ment and edification of the public is achieved in a building 
that respects the hand-crafted nature of architecture and 
its immediate communication from the hand to the eye to 
the mind. After all, the language of architecture beyond 
words themselves are the laughter of light, proportion and 
materiality.” 

photos left: (1&2) London Metropolitan University Graduate Centre, UK – 
Dedicated to the growing and diverse graduate population, not only as a facility 
to enhance the staff and student experience, but as a rentable community space 
as well. Completed 2004. (3) The Wohl Center - Bar Ilan University, Ramat-
Gam, Israel – The exciting form of the auditorium, lobbies, seminar rooms and 
public spaces are penetrated by the “labyrinth of letters” where a constellation 
of hierarchies is made visible. Photos (1&3)  courtesy of BitterBredt. Photo 2 
courtesy of Coverite Specialist Contracting

photos right: Imperial War Museum, Manchester England– The building is the 
interlocking of three shards representing earth, air, and water. Photos 1,2 and 4 
courtesy of BitterBredt. Photos 3 and 5 courtesy of Helen Binet.

1 2

3

4

5



photos above: Felix Nussbaum Mu-
seum, Osnabrueck, Germany – Dedi-
cated to the work of Jewish artist, Felix 
Nussbaum prior to his extermination 
in Auschwitz. Completed 1998 with 
more than 4 million visitors. Photos 
courtesy of BitterBredt

photos left: Jewish Museum Berlin, 
Germany – Completed 10% under 
budget in January 1999, the design 
engenders a fundamental rethinking 
of architecture in relation to its pro-
gram. (1) Photo courtesy of Guenter 
Schneider (2) Photo courtesy of 
BitterBredt

Freehand style
While flying over Colorado’s Rocky Mountains, Libeskind sketched his design for Denver Art Museum (left). Nothing un-
usual about that – we’re always hearing how the world’s most inspired ideas were “scribbled on the back of an envelope.” 
Libeskind, though, is different. Outlining his design for Canada’s Royal Ontario Museum on a napkin at a family wedding 
wasn’t because he’d forgotten his Blackberry – he simply doesn’t use gadgets, computers or mobile phones. A friend of 
his confirms: “Daniel is not a networker. He would have no idea how to send an email.” Nor does he have a desk at Studio 
Daniel Libeskind, preferring to communicate with colleagues face-to-face, drawing freehand pencil sketches and working 
with models to get his ideas across. 

Speaking of Libeskind…
“A creative adventurer.” “A buoyant, upbeat genius.” “The most optimistic person I’ve ever met.” And that’s just what his 
friends say. Paul Goldenberg, a leading New York architecture critic sighted Libeskind as “the only person to weave to-
gether renewal and conservation” in his approach to the WTC memorial. Paul Goldenberg, however, is not to be confused 
with Paul Goldberger, architecture critic at The New Yorker magazine who describes Libeskind as “a celebrity architect 
whose work is dismissed by many of his peers as too crowd-pleasing.” 

Crowd pleasing is very much part of Libeskind’s unwritten brief: “Architecture is not for itself, it’s for people. It can project 
a wonder…a poetic wonder,” he says. With projects under construction including a Contemporary Jewish Museum in San 
Francisco and a Creative Media Centre in Hong Kong, crowds of Libeskind fans will be out in force to cheer on their Man in 
Black when these projects are completed in 2008 and 2010 respectively. 
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Text: Michael Earle Architect: Sven Rottger
 Images: Francisco Vazquez

Renowned for its 
magnificent golf course 
and paradise location 
nestled in the Andalucían 
hills, Monte Mayor is 
“more than a place, it’s a 
state of mind.”

This villa, designed by Costa del Sol based 
Diseño Earle, represents an abstraction of 
the strict, white, cubic rationalism. Set as a 
sculpture in the Monte Mayor landscape, 
the special topography of which has exerted 
a strong inf luence on the formal design, it 
is uniquely placed among the trees. The 
orientation of the volumes, the lines of the walls 
and the arrangement of the window openings 
are all directly related to the surroundings. 
The elongated forms of the house are set at 
right angles to the contours of the slope. The 
narrow end faces of the distinct volumes are 
aligned with the mountains on the other side 
of the valley. 
The actual links between the building and 
its surroundings, however, originate in the 
interior of the house. On the lower f loor where 
the entrance is situated, a large vestibule 
provides access up the stairs to the bedroom 
level as well as acting as the atrium that 
combines the 2 lounges and kitchen on the 
lower level. From the living room, you are 
also aware of the visual links created by the 
windows which focus on and frame striking 
topographical features of the surrounding 
landscape. 
The broad areas of glazing in the narrow end 
of the individual volumes on both lower and 
upper f loors afford special framed views of 
the golf course directly below the villa. On 
both interior f loors the main atrium element 
acts as an ordering element for the centre 
of the house and gives a grand scale to the 
whole villa. Also in the interior, the design 
incorporates an adaptable quality to the 
master suite which can be incorporated with 
a spa within the master bedroom itself. This is 
the representation of the villa designed for the 
way we live today.



VIEW OVER
MONTE MAYOR



SILVER PAINTINGS –
ZAHA HADID’S NEW WORKS

Painting formed a critical part of Hadid’s early career as the design tool which allowed her intense 
experimentation in both form and movement, leading to her radical approach to developing a new 
language for architecture. Advancements in computer software have allowed her to transfer this 
experimentation into a digital field, yet painting has remained integral to her process.

The Silver Paintings series provide an evolving commentary on her architectural and design work. 
Beginning as virtual photographs, they capture historical moments within the development of 
each design, continually re-examining the progression of each project.

Silver Paintings are executed on a polyester skin treated with chrome and gelatine then mounted 
on an aluminium DI-BOND to resemble polished metal. Different media are used depending on the 
desired effect. Stained glass paint offers transparency while acrylic and Chinese lacquer generate 
opaqueness. UV-resistant ink combined with vinyl gives the highest degrees of reflectivity. These 
techniques combine to suggest a gradual intersection between reflectivity and opacity, from one 
architectural feature to the next. 

On display at Berlin’s Buchmann Gallery until 3 November 2007. www.buchmanngalerie.com

“Hadid’s is an 
architectural 
process that 
explodes all 

unilaterally 
constructive 

and cognitive 
procedures in the 

face of the invisible 
and imaginary”- 
Germano Celant, 

Senior Curator 
of Contemporary 

Art, Solomon R 
Guggenheim 

Museum, New York

12 sensuous new Silver Paintings by architect and designer Zaha 
Hadid represent the scope of her new international designs.



Photos courtesy of Alexandre Duret
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Albert Watson

Shooting from the lip:
A 1st hand testimony from
celebrity photographer,

Possibly the world’s most successful fashion and commercial photographer over 
the last four decades, Watson’s striking images have graced over 250 VOGUE covers 
around the world and featured in countless high profile magazines from Rolling Stone 
to Time to Vibe to Modern Design. 

“Whoever I’m shooting, whether it’s Bill Gates or 
Bill Clinton or a Las Vegas dominatrix or a prison 
convict or a young mother in Morocco, I give them 
the same attention, the same focus. I’m not really 
out there trying to capture fame or celebrity. I’m 
trying to capture a person’s charisma. I’m looking 
for something special about their facial geometry. 
Sometimes you find someone with absolutely zero 
charisma, and that can be startling and interesting 
too, because it’s actually very uncommon to find 
someone with zero charisma. 

Interestingly, when I do find someone like that, 
they’re often from the Midwest. You find people 
by keeping your eyes open, really. I was on the 
prowl in Las Vegas all the time. I was always scan-

ning rooms, changing my own visual perspective, 
looking up, looking down, moving around, to see 
people from different angles. Sometimes I’d hang 
out in front of a ladies’ room to see women come 
out individually, just for that change in perspec-
tive. It sounds a little strange, but it was effective.
“I was shooting mostly with a 4x5 camera, and 
occasionally my Hasselblad. I’m a bit old school, 
and I believe in film for this sort of work. Working 
with a 4x5 and a digital back has a delay. And with 
portraiture you need absolute control; you need to 
capture the moment you want. You can’t have the 
subject look at you with an expression that says, 
‘Are you ready yet?’ That’s deadly.
“Getting the picture right has to do with much 
more than just where I put the lights. I’m known 

for a kind of technical expertise, 
but I’m not really a techy person. I 
worked early in my career to learn 
as much about light as possible so 
that I can go into a portrait session 
with someone and not spend my 
time fussing over it. It’s really about 
establishing a connection between 
me and my subject. A portrait is very 
emotional in this way.”

For more of Watson’s portraits and a 
gallery of his images, visit 
www.albertwatson.net
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Watson
Images left to right, clockwise: 
1 | Snoop Dogg, Los Angeles, 1999  
2 | Alfred Hitchcock, LA, 1973  3 | Monkey 
With Gun, New York, 1992  4 | Dogs in car, 
Las Vegas, 2000  5 | B.B. King, Connecticut 
Blues Festival, 1989  6 | Mike Tyson, Catskills, 
NY, 1986  7 | Kate Moss, Marrakech, Morocco, 
1993  8 | Leslie Weiner, Yohji Yamamoto, 
London, 1989  9 | Gabriella Reece, Paris, 1989
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SECOND LIFE
A game in a bohemian 
playground or 
“Sadville” in 
cyberspace? 
You decide in 
Second Life: 
“the hippest and 
trendiest of online 
environments”

More serious than Monopoly – the most played commercial board game in the world with up 
to 8 players at any one time – Second Life is a 3D digital space inhabited by 9 million registered 
members in which real life “Residents” take on a virtual dimension, real life companies make real 
deals and real cash swaps hands.
It’s the virtual world’s hang-out spot of choice with over a million people at any one time coming 
together in a room full of servers and it’s currently one of the most widely used online social 
networking communities, growing by over 30% per month. 
Created by Linden Research in San Francisco in 2003 (now Linden Lab), the internet-based Second 
Life phenomenon has its own economy and virtual currency, Linden Dollars (L$) which can be 
swapped for real US Dollars in real time transactions. Exchange rates fluctuate based on supply 
and demand but remain fairly stable at approximately 250L$ to 1US$. 

Text: Chris Dove
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Breaking the rules of the game

Though Second Life is often referred to as a game, it’s 
unlike Monopoly in not having points, scores, winners, 
losers, levels, an end-strategy or most other game char-
acteristics. It fits the basic definition of a game though, 
given its semi-structured environment where characters 
undertake activities for the purpose of personal enjoy-
ment. 

While sales of Microsoft’s new Xbox video game ‘Halo 
3’are going through the roof (selling U$170+ million 
worth within 24 hours of launching on 25 September 
and registering 1+ million players within 20 hours of 
them buying), and with the game version of ‘The Matrix’ 
outselling its movie version by millions of units), it’s 
proof that interactive computer games with highly pol-

ished 3D graphical interfaces and simulated multiplayers 
represented in ‘alternate realities’ are becoming increas-
ingly mainstream. They have a growing stranglehold on the 
entertainment industry, a visible impact on our leisure time 
activities, and on both our real and virtual social behaviour. 

So what’s the point of Second Life?

Linden Lab say they were inspired by the cyberpunk liter-
ary movement, particularly Neal Stephenson’s cult novel 
Snow Crash in which he creates a user-defined Metaverse – 
a cyber world inhabited by people playing, doing business 
and otherwise communicating. In creating Second Life, 
Linden have provided the online infrastructure enabling 
members to open virtual doors on “Your World. Your 
Imagination. A vast digital continent teeming with people, 
entertainment, experiences and opportunity.” And “fun.”

After setting up a free SL account at http://secondlife.
com, the downloadable Second Life Viewer enables users, 
called “Residents”, to interact with each other through 
moving cartoon-like “avatars” – virtual representations 
of the member or the “personality” connected with the 
member’s internet screen name. Residents can explore this 
Other World, meet other Residents, socialise, participate in 



individual and group activities, create and trade items including 
virtual property, as well as buy and sell services in a constantly 
changing and growing environment. Your avatar can be anything 
or anyone you want. “You can be unemployed and ugly in real life 
but have the most beautiful, successful Second Life.” No wonder 
it’s so popular.

Communicating and moving around in SL
 
Within this vibrant virtual society, finding people who share 
your interests is easy and once you’ve introduced yourself to the 
people you like, communicating and staying in touch becomes 
‘second nature’. Its text-based communication is via local chat and 
global instant messaging (IM). Chatting is for public conversations 
between two or more avatars and can be ‘heard’ within 20 metres; 
avatars can also ‘shout’ (‘audible’ within 96 metres). IM is for private 
conversations between two avatars or members of a group. 
Dozens of events abound in this wish-list world: Fancy clubbing 
tonight? Attending a fashion show or art gallery? Forming a 
Residents Group or sci-fi movie fan club? Everything’s possible in 
SL – from the comfort of your chair.

The basic method of getting around is by foot – walking, run-
ning or jumping. To get somewhere quicker, your avatar can 
fly up to 170 metres above the terrain without requiring any 
special equipment and with virtually no limits as to how high 
you can fly. Magic! 

Avatars can also ride vehicles – from a basic go-kart to a 
helicopter, submarine or hot-air balloon. Airborne vehicles 
can fly up to 4,000 metres high, the ‘maximum’ altitude al-
lowed. Those in a big hurry can opt for instantaneous travel, 
teleporting directly to a specific location ie dematerialising in 
one place and reassembling in another, Dr Who-style. 

As you’d expect in this Other World, SL has its own language, 
Linden Script Language, “an internal, event-driven language 
which allows you to control object and avatar behaviour.” 
And of course there’s SL’s Education Page and Virtual Learning 
Environment – “a safe environment to enhance experiential 
learning, allowing individuals to practice skills, try new ideas 
and learn from their mistakes.”

As well its own blog, there are SL websites supporting Resi-
dents and offering advice on SL-related matters (eg Second 
Life Insider). There’s even an arbitration service called the 
e-Justice Centre, launched in August 2007 by the Portuguese 
Ministry of Justice to “provide mediation and arbitration 
services for all avatars in Second Life in the resolution of 
disputes.” 

Forget Monopoly money

Money-minded Second Lifers are invited to “Become a part of history by 
purchasing land and developing your own piece of Second Life. Pricing and 
Fees are simple: you pay US$9.95 a month plus a Land Use Fee proportional 
to the amount of land you own, allowing you to build and display your vir-
tual property. Whether it’s a modest nook for a relaxing cottage or an entire 
island to build your dream amusement park, land is for everyone”. Linden 
create new land to keep up with growing demand: what began as 64 acres 
in 2003 is now 65,000+ acres and growing rapidly.
 
Real life companies including Toyota, Mercedes-Benz, Bridgestone, Coca-
Cola, Calvin Klein, Warner Bros and Forbes have set up virtual presences in 
SL to attract ‘e-crowds’ using this dynamic new environment for their mar-
keting campaigns. IBM has embraced SL as a means of collaborating with 
staff and customers, and Italian fashion house Armani is the latest big brand 
to open an SL boutique, an avatar of Giorgio Armani himself celebrating the 
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launch on September 27. 
 
In addition to big business, SL is used as an educa-
tional channel by the likes of Harvard Law School; 
a political platform by US Democrats Hillary 
Clinton and John Edwards, and Spain’s Izquierda 
Unida politician Gaspar Llamazares; as a concert 
venue by U2; banking services by ABN AMRO; 
and by cities and countries including Amsterdam 
and Antigua. For avatars stuck for ideas as to the 
type of business they should operate in SL, Linden 
helpfully provide an “in-world menu of business 
opportunities”: fine artist, vacation resort owner, 
gunsmith, hug maker (you read that right) or 
architect…

Real life applications

Terry Beaubois had a problem when he was of-
fered a position teaching architecture at Montana 
State University, US. He wasn’t ready to move to 
Montana so by creating a virtual classroom in 
Second Life he was able to teach the course from 
his home in Northern California. “It’s a precursor to 
where much of the internet will be headed in the 
future,” he says, describing his SL lab and four is-
lands where he and his students create structures 
and interiors to teach and practice architectural 
design.

Taking a tour of his virtual lab from wherever you 

are in the real world, it looks just like a real lab with 
posters, diagrams and pictures on the walls, books 
on shelves and rooms where students design and 
make furniture. Click on the cover of a book to 
look at drawings and read the text. With another 
click, Terry repaints the walls and re-upholsters 
the furniture, demonstrating how a client can see 
what a room looks like before actually ordering 
furniture. Giving an aerial view of the campus and 
zooming in on replicas of real buildings, Terry says: 
“Creating environments people are familiar with 
in real life makes the virtual environment more 
understandable.” 

Spreading the virtual word

‘The AvaStar’ is the professional tabloid newspaper 
for SL Residents, packed with “the latest news, en-
tertainment, style and advice…keeping its readers 
informed about the vast, diverse and ever-chang-
ing world of Second Life.” Published by Germany’s 
Axel Springer AG who produce Europe’s biggest 
selling real-life tabloid, BILD, ‘The AvaStar’ has its 
HQ on AvaStar Island and its editorial team of 20 
reporters and contributors use their expertise and 
knowledge to uncover the best stories from the 
virtual world.

There’s also ‘Second Life Herald’, the weekly 
podcast edited by a Managing Editrix going by the 
unworldly name of Pixeleen Mistral and offering 

regular doses of SL gossip and drama. Then there’s 
‘The Grid Live – News on Second Life and Beyond’, 
‘Second Love – A Healer of Second Life’ and ‘Teen 
Second Life’, a version “specifically designed as a 
place for teens 13-17 to make friends, play, learn 
and create.” (Would you let your kid loose in such 
a place, where unscrupulous adults posing as 
teenagers can roam freely, incognito?...)

And don’t forget to stop at the Second Life shop, 
SLExchange, where you can “Shop Smart. Bid 
Smart. Trade Smart”, buying and selling objects, 
clothes and other weird stuff used in the game. On 
the day I looked, the most expensive product was 
a “Gothic Wooden Skull: The most realistic skull you 
can find in Second Life. A true work of ART by Light 
Waves, one of Second Life’s master artists. Price: 
L$5,000”. Or the cheapest item that day: “OMG 
Magazine: images of the most beautiful women in 
SL – interviews with successful SL business owners, 
product reviews of the best gadgets and gear that 
SL has to offer. Price: L$700.”

Reuters – the (real) world’s leading provider of 
news, information and financial data – have, un-
believably, set up a News Centre in SL, broadcast-
ing reports such as: “Pundits and political junkies 
will have their eyes on Second Life when former 
Speaker of the House and potential Presidential 
candidate Newt Gingrich rezzes (reproduces 
himself ) in the virtual world on Thursday…The 
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increasing visibility of Second Life on the political 
radar screen comes as the virtual world struggles to 
adapt to real-life laws on gambling, pornography and 
taxation.” At the time of writing this article, Reuters 
reported that “the amount of US Dollars spent in 
Second Life over the last 24 hours was $1,300,695.” 
That’s well over one million dollars of real cash spent 
in a virtual world – smallfry in the scale of global 
economics but still a significant figure spent every day 
and night. Unreal.

Reality v Virtuality

The irony of hit “reality TV” programme Big Brother 
occupying the virtual world of Second Life earlier this 
year was not lost. 15 SL Residents from three different 
time zones occupied a glass house on the site for a 
minimum 8 hours a day for one month, completing 
various tasks including creating a Christmas scene 
and building their idea of a ‘dream’ Island’. And, just 
like the televised BB, each contestant was voted off by 
other SL Residents until the lucky winner materialised 
– a Madlen Flint who was over the moon to hear her 
prize: proud ownership of her own idyllic Second Life 
paradise island “worth about US$1,675”. 

Who’s next in the SL House?

Things are getting serious when, according to 
Government Computer News, the US Department of 
Homeland Security is thinking of opening an office in 
Second Life. Fears that real terrorists will hijack SL to 
coordinate virtual bombing campaigns are obviously 
at the forefront of their minds but before paranoid 
people run away and hide, they claim they’re consid-

ering it for “first response 
planning and training 
sessions.” But what we really 
want to know is: where is it all 
leading…? 

One frightening prediction of where Second Life 
is leading us is to a psychiatric hospital. There are 
already reports of SL addicts who, forced to tear 
themselves away from their computers to go to 
work, are PAYING unemployed people to take the 
place of their avatar while they’re at work. People 
with extreme personalities can become addicted 
to anything but considering these same people 
also hold down responsible jobs, it’s scary as hell 
to think of the psychological repercussions this 
will have in the very near future.  

Google’s Second Life Competitor

Never ones to be excluded from the game, Google 
is preparing its own virtual world based on its 
hugely successful Google Earth application. 
People are already familiar with creating 3D mod-
els using Google SketchUp which is likely to be 
added as a layer to Google Earth, so the company 
already has a foothold in this expanding market. 
Its own avatars and virtual economy will be added 
together with loads of new servers to allow avatars 
to roam Google Earth.

Real life opposition to SL

Dismissed by critics as “just another over-hyped 
and inadequate online service that knows how to 

“Virtual worlds are the future!” according 

Amsterdam is one of the busiest places in Second Life. U
2 in SL virtual concert 

give journalists something to write about, but is 
actually a distraction from the real work of building 
usable online environments”, SL has been slammed 
as “Sadville”, ridiculing those who have so little to 
do in their real lives that they find SL interesting 
and engaging. And as the addict example above 
indicates, people who have difficulties socially 
interacting in real life may become even more 
vulnerable in a simulated Second Life.  

On the technical side, hardcore gamers claim they 
can’t work with the unwieldy user interface, finding 
the SL network crashes too often and its time lag 
and grid instability make even the simplest scenes 
stutter infuriatingly, with the network sometimes 
going offline altogether due to technical difficul-
ties.  

Questions to Modern Design
readers

Are you a “Lifer”? Have you or would you like to join 
Second Life or is it only for people with no bloody 
life at all? Is real life challenging enough without 
the added headaches of your “double” persona ie 
your cartoon-like avatar? Can you have a genuine 
connection and feel engaged with the trials and 
tribulations of a bunch of pixels? Have the lunatics 
finally taken over the asylum? Do please tell us, 
we’re fascinated to know! Watch this space for your 
conclusions… 

to  Big 

Brother Execs – and they should know.

for the Make Poverty History campaign

4 6   M o d e r n  D e s i g n



Photos courtesy of Alexandre Duret











5 2   M o d e r n  D e s i g n





Contemporary clubbing at Cocoon, Frankfurt
“…metamorphosis, development, new birth, surprises…”

That was then…
When arch-Techno German DJ, Sven Väth 
honoured me in a London nightclub, saying: 
“You sure know how to party!”, little did 
either of us know that 10 years later – by 
sheer coincidence – I’d be reviewing his new 
CocoonClub in Frankfurt within the pages 
of Modern Design Magazine. Belatedly I can 
return his compliment: He sure knows how 
to DJ! 

All photos courtesy of Emanuel Raab and The Coccoon Club Text: Chris Dove



  
Germany’s first club DJ to both produce and 
market himself, Väth laid the foundations of the 
Techno movement and the “Sound of Frankfurt”, 
becoming official patron of the specialist Belgian 
Techno/Underground scenes popular from Europe 
to the States, Japan to Mexico, with Ibiza his natu-
ral stomping ground.

Opening his OMEN Club in Frankfurt in 1988, Väth 
wrote a new chapter in club history – spearhead-
ing ‘Acid’ music in his international meeting place 
for club culture; himself its protagonist with hard 
beats and energetic vibes dominating.

This is now …

Fast forward to 2007: the beat don’t stop and 
Väth is again Master of his own club, Cocoon, 
saying: “A fascinating metamorphosis has now 
been achieved”, redefining what is understood as 

contemporary club culture and once again turning 
Frankfurt into an international playground for 
avant-garde electronic music. 

Two years in the planning, “transdisciplinary 
design bureau”, 3deluxe came up with Cocoon’s 
holistic design concept, symbiotically combining 
architectural, multimedia and graphical elements. 
With its unconventional spatial and graphic de-
signs, the architects have created an extraordinary 
dialogue between music and design philosophies, 
making Cocoon a unique enterprise within an 
increasingly demanding and highly competitive 
international club scene. 

Welcome to The Club 

Cocoon was conceived as an avant-garde field 
of experimentation where space and perception 
could be transformed with an increasing sensibil-

ity for its multimedia setting and total immer-
sion into constantly changing environments. A 
forward-looking club with two restaurants, Micro 
and Silk, set in a constantly changing semi-virtual 
atmosphere. 

Located on the ground floor of an architecturally 
outstanding loft building in Frankfurt’s ‘Ostend’ 
district, visitors to the CocoonClub can depart 
from what they perceive as reality for the duration 
of a night. Nothing unusual about that. Synchro-
nized sound, light and image effects produce 
synaesthetic stimulations, using some or all of the 
senses to make a lasting impression on guests’ 
emotional levels. With its 3D interface, the entire 
space is like an instrument being played in simul-
taneous acoustic and visual terms by both DJ and 
VJ (Video Jockey). 

The holistic interior architecture and medial design 

“To achieve the greatest 
of intellectual and sensory 
appreciation of a concept, the 
starting point of the design 
process is always an analysis 
of the principles of human 
perception.”        3deluxe



increase awareness of the surroundings and entice 
guests to actively participate in creating the mo-
ment. It’s up to dancers themselves to generate 
an energy-charged environment impossible to 
re-create elsewhere.
 
Totally technical

In designing Cocoon’s ‘genetic architecture’, 3de-
luxe were inspired by biological models reflected 
in the division of interior space and shape. The 
perforated walls of the triangular main section are 
reminiscent of a permeable cell membrane whose 
openings permit the flow of guests between 
the surrounding walk-about area and dance 
floor. Thanks to several layers of white flowstone 
modules and the deep texture of the outer surface, 
the so-called ‘membrane wall’ is one of the club’s 
most significant architectural elements. A moving 
360° projection synchronized in time to the DJ’s 
set is projected on the wall facing the dance area. 
The fact that this digital layer fits exactly over the 
membrane wall creates an impression of liveliness, 
its material nature appearing to dissolve. 

Located at various heights, 13 capsule-shaped, 
glazed micro-rooms penetrate the membrane wall 
enabling eye contact between the quieter outer 
area and the buzzing interior. These modern loges 
(small compartments) provide privacy for “cocoon-
ing” in the midst of a semi-public environment 
while three luxuriously appointed Cocoons can 
be reserved for an entire exclusive evening or just 
a few hours so VipCocoon occupants are actively 
involved in the action while enjoying the privacy 
and quiet of this extraordinary space.
 
The 570 m² dance floor is a landscape of dark 
wood platforms, illuminated edges forming an 
ornamental pattern on the three-dimensional 
floor. The platforms are at five different levels and 
include a stage, two columns for dance perfor-
mances, a VipLounge and three bars. 

Cocoon’s most striking element is its imposing 
white DJ pulpit, whose organic form seems to 
grow together with the membrane wall. From their 
raised position, DJ and VJ conduct the multi-media 
staging, in full control of the momentary mood on 

the dance floor. The media technology, operated 
using customised software and LEDs illustrate the 
evening’s musical dramatics, providing limitless 
opportunities for manipulating the club’s atmo-
sphere. 

ClubRestaurants: Micro and Silk
 
All tastes are catered for. Be it a classic clubber 
seeking innovative music and out-of-the-ordinary 
party ideas; a discriminating gourmet on a quest 
for an exquisite dinner in extraordinary surround-
ings; or a culture vulture design devotee who 
values Cocoon’s aesthetic interior and ambitious 
event agenda. 

Serving modern Eurasian fusion cuisine, Micro of-
fers a daily changing cultural and musical program, 
its interior architecture enabling various activities 
to be staged simultaneously without intruding on 
each other. 

The straight lines of the cube-shaped furniture and 
the exclusive use of dark wood give the interior its 
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captivating qualities. The graphic grains in the bamboo surfaces, together with their relief-like struc-
ture are particularly fascinating. 

Square tables with benches seating eight people are located within narrow hanging strings. While 
the various seating areas are separated physically they are not out of view so the open-plan charac-
ter of the space is preserved. Nonetheless, each area maintains its own private atmosphere, encour-
aging at-table conversation with softly glowing glass objects producing atmospheric lighting. 

In Silk, eating and drinking is elevated to the level of an artistic ceremony based on Asian and 
ancient eating habits. Guests enter an atmospheric reception room where they remove their shoes 
and put on textile footwear: an Asian ritual emphasizing the private atmosphere of the exclusive 
restaurant, and giving guests the impression that they are in for an unusual gastronomic experience. 

From the entrance, visitors are led to one of eight large couch areas separated from each other by 
gauze curtains. On each of the upholstered elements is room for up to nine diners to either lie or sit 
on oversized beds. The food and drink is served on fine glass trays and can be placed in deposits in 
the beds’ surrounding arm rests. The sound atmosphere created by the DJ is reminiscent of the Far 
East, creating a harmony with tasteful sensations. 

CocoonClub
Frankfurt, Germany
www.cocoonclub.net

“We wish 
to create a 
sustained 
platform 
for artistic 
expression 
in the 
Cocoon 
Club, to 
develop 
the Tech-
no genre 
further on 
the high-
est level…
to present 
current 
electronic 
music 
trends to 
a broader 
audience.”
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Defying traditional pattern making, Elbaz takes raw fabric at the edge and drapes, gathers and folds it, holding it in place with exposed 
zips, fastenings or stitches. Though the construction is seen on the outside, it doesn’t offer clues as to how the dresses are actually put 
together. But isn’t that the sign of a true artist? Observers don’t need to know the detail – we simply want to admire.

Lanvin’s notoriety extends well beyond France with a label that’s a lesson in luxury on a global level. In Europe and the US, Lanvin’s pres-
ence never ceases to increase within celebrated department stores as they transport their heritage, savoir-faire, energy and passion into 
the 21st century.

The brand is a reference point across all continents in terms of perfumes as well as fashion, as witnessed through their subsidiaries in 
Japan, Hong Kong and Taiwan. And in the Middle East, with its menswear and perfumes in particular, Lanvin is both the watchword for 
quality and the leading brand among the region’s well-heeled customers.       



Interview with LUCAS OSSENDRIJVER
Lucas Ossendrijver is the Dutch head menswear de-
signer at celebrated French fashion house, Lanvin in 
Paris. Working closely alongside head womenswear 
designer, Alba Elbaz, he’s refined the dandy look into 
a graceful yet attainable aesthetic and took time out 
to talk exclusively to Modern Design about his work, 
his colleagues and Lanvin’s latest developments in 
menswear.  

like to see people on the street wearing the same 
clothes as you? Not in the same way, not in a total 
look. I like individual garments with a personal mix, 
mixes with different individual pieces they can find 
in their own wardrobe.
You’re linked to one of the top men’s fashion design 
houses, Lanvin, yet you modestly shy away from 
spectacular big venues with special effects – this 
is unheard of in the fashion industry so what gives 
you such a different attitude from the mainstream? 
It’s about discretion, being quiet ‘low key’, no overt 
logos or branding, we’re true to ourselves and to 
Lanvin so we have no big shows, no complicated 
structures and we’re quiet discreet, understated 
and ordinary people like us for this and we’re proud 
of this.
You discovered your vocation for menswear very 
early on in your homeland Holland – can you 
remember which particular person or garment 
sparked your interest? The first time at college I 

was doing my final project and I saw a jacket at a flea 
market…it was black wool with ribbon stitching and 
very well tailored so I ripped up the inside and was 
fascinated by the hidden detail. That was my first 
deep interest in garments.  
You speak highly of your counterpart, Alber Elbaz, 
head womenswear designer at Lanvin – does your 
professional relationship run as smoothly as it ap-
pears? There’s no doubt about it, we’re like a family 
– we’re working in the same direction and we discuss 
every season’s projects. We’re both very opinion-
ated and we do fight a bit as it brings us closer to 
establishing a rapport. It’s very healthy – this is what 
Lanvin stands for, we’re very hands-on. Your view of 
menswear is “It’s so much about millimetres, about 
construction, about technical details” – did you ever 
consider a career in architectural design…?  I had the 
choice at art school to do architecture or fashion. My 
father had a construction background so I rebelled 
against it and chose fashion!

You say you’re a self-confessed “geek” in your approach 
to your craft – has your fixation with detail ever got you 
in trouble? We work in very great detail so precision for 
me is key and it’s very tricky when we’re doing a show. 
The background work involved doesn’t come across 
at a show – everything’s focused on the close-up. It’s 
never got me in trouble, maybe only with the fabric 
manufacturers but they are also very demanding!
You’ve been quoted as saying you make designs which 
reflect your own personal wardrobe – would you really 



PARIS FASHION WEEK
Report from Women’s Spring-Summer 2008

“Fashion passes, style remains.” Coco Chanel    |  “I like my money where I can see it...hanging in my closet.” Carrie Bradshaw (Sex And The City)

vIVIENNE wESTWOOD

sONIA rYKIEL

iVANA hELSINKI

cHARLES de cASTELBAJAC

Charles de Castelbajac Sonia Rykiel

Vivienne Westwood

Ivana Helsinki

Big Paris fashion secrets in…Fuengirola
Fashion Week or not, the idea that looking great 
wearing the latest sexy styles equates with being thin 
is gradually losing ground. Word is getting out and de-
signs for larger ladies are on the up. In-demand labels 
like Jean Marc Philippe and Giani Forté have cottoned 
on to this pretty obvious fact with their size 38-60 fit-
tings hand-picked and flown from Paris to Fuengirola 
every season. 
Boutique Madame Moda de Paris, 
C/ Jacinto Benavente, Edif Perla 6 (Next to the Port), 
Fuengirola. Tel: 952 586 911. 
For stick-thin Paris fashions, head round the corner to 
Boutique Estrella, C/ Miguel de Cervantes 28. You too 
can dress like a star!     

Charles de Castelbajac is Moda to the Max. 
You’ve gotta be a certain kinda girl to get 
away with this gear, so if you’ve got it, buy 
it. Singular, retro, skin-hugging sweats and 
knits stand way out from any crowd. Maybe 
too way out. Bring back the beehives, The 
B-52s and strut those funky socks! 

Sonia Rykiel’s collection is hedonistic heav-
en, like a reincarnated Charlie’s Angels. Fluffy, 
feminine, flouncy – hair and all. A couple of 
thoughts though...How many times can you 
make a dramatic entrance wearing the same, 
(all white) floor-tripping outfit? And where 
on earth do you hang your shawl?

Fashion statement V political statement. 
Dame Viv’s ultra-hourglass costumes and 
jewelled “trapeze artist” dresses. She’s got 
bottle: stout and well-established in the 
same vein as Guinness. Her manifesto 
argues: “…art and culture are the antidote to 
propaganda and the secret of civilisation.”

Flaky and ultimately flattering, anyone can 
look good in Ivana Helsinki’s earthy patterns, 
floaty shapes and colours. Cool comfort for 
cowgirls in the sand.

September 30 - October 7 2007
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WHAT’S IN STORE.....
Two fingers to 
Vilcus!
When we were kids, we were told 
NEVER to stick our fingers (or anything 
else) in electric sockets or it’d kill 
us. Now, this adapter for fingers has 
been especially designed for people 
who get a kick out of direct contact 
with AC power supply. These far from 
strange people normally use U-shaped 
fragments of bare wire, paper clips or 
even metal forks to feed their habit, 
but these gimmicks are unreliable, 
short-lived and tend to cause a short 
circuit. Enter the Vilcus dactyload-
apter (adapter for fingers). “The holes 
are spacious enough even for large 

phalanges and are set apart far enough for the comfort of the user. Copper 
plates are located above and below in the holes” so it’s a dead cert you’ll feel the 
charge. And, check this, “Vilcus doesn’t consume power by itself so it can be left 
plugged into the power outlet until the next session.” Electrifying stuff of course, 
but completely untrue as this handy little tool is a must for avid travellers who’ll 
appreciate the plugs for European and American sockets which form part of the 
standard package. There’s also a power strip version for inserting twelve 7/16 CEE 
europlugs, all 25 sockets backlit with LEDs to make it easier to find a free socket 
under a desk.   
                                                                                                                                                      
                                                                                                                                                      
                                                                                                                                                      
                                                                                                                                                      
                                                                                                                                                      
                                                            ww.artlebedev.com

The Mercedes-Benz folding 
bicycle 
With its unique, patented folding mechanism, this 
innovative bike belongs to Mercedes-Benz’ exclusive 
collection for the most exacting clients, offering them 
the perfect companion for city, excursions, pleasure boat, holidays or 
commuting. With just two simple movements, it folds around the central 
articulation to its minimum size of 800 x 800 x 200mm, perfect for packing 
in the boot of your car while maximising on comfort and security. 
www.daimlerchrysler.com

Furniture for all reasons 
Two of the most important names in industrial design, 
DuPont’s materials brand Corian® is used in an extensive 
range of commercial and residential furniture and 
special applications. Its solid surface lacks pores, is 
stain resistant, easy to clean, long lasting, renewable, 
reparable and even recyclable. Available in some 100 
colours, Corian® can take virtually any conceivable form 
of design while scratches are easily repaired without 
diminishing its beauty or colour uniformity.  
www.corian.com.es



MVRDV ARCHITECTS

You’d hardly think so to look at it but this is one of the most innovative buildings in Spain – awarded several inter-
national prizes and shown in numerous exhibitions abroad. 

Dutch architects MVRDV collaborated with Spanish architect Blanca Lleó on this unusual housing complex in 
the centre of Sanchinarro, a residential suburb on the north east edge of Madrid. Surrounded by highways, this 
is certainly not the most attractive domestic architecture project we’ve seen. Even the residents disagree about 
whether the building is a masterpiece: some think the architects have thought only about the external appear-
ance, not about the building’s users.

Developed as a reference point for the city extension and region at large, The Mirador is a counterpoint against 
the massive uniformity of the surrounding blocks. The 22-storey building acts as a frame for the distant land-
scape with an impressive large lookout 40 metres above the ground serving as a residents’ and neighbours’ 
meeting area, playground, community garden and space through which they can contemplate the skyline. And 
because it is  one of the highest buildings in the area, it affords long views from the lookout gap towards the 
Guadarrama Mountains. 

The building’s façade is colour coded for different uses – red for corridors, for example, and the complex contains 
a wide variety of compact housing types. In contrast to the serial and rationalist repetition of the standard family 
unit, the housing units are grouped in small ‘buildings’. These ‘blocks’, stacked and glued together, make up a new 
towering ‘superblock’ providing the neighbourhood with an unusual urban capacity.

On the lookout 
from Madrid’s 

Mirador. 
Domestic 

architecture 
towards a 

new city 
environment and 

its surrounding 
territories.
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OCEAN DOME jAPAN

Opened in 1993, Ocean Dome accommodates 10,000 people and welcomed its 10 millionth customer last year. Spanning an impressive 300 
metres long, 100 metres wide with a height of 38 metres, the Dome boasts a cunning device: an automatic retractable roof allowing sunny 
skies to beam in for large chunks of the year, while off-season visitors experience the same blissful warmth and scenery when looking up 
to the closed roof, lapping up the painted blue ceiling complete with fluffy white clouds. This cosy ambience is helped by the controlled air 
temperature inside – kept at 30°C all year round and the permanently turquoise blue water temperature at a steady 28°C. 
 
The life-like beach of crushed marble pebbles forms a blanket of pure white sand yet there’s no danger of sunburn or mosquito bites. There is, 
however, a volcano erupting every hour on the hour, sending simulated smoke and fake flames into the otherwise perfect sky and transform-
ing the ocean into a sea of waves. Every hour the high-tech machinery creates perfect surf conditions as visitors pay to ride the waves with 
body boards. And with professional surfers performing their own shows several times a day, as well as many other gimmicks and entertain-
ments, Ocean Dome could easily be mistaken for Vegas on Water.

Certified by the Guinness Book of Records as the world’s largest indoor waterpark, we 
splash around Japan’s Phoenix Seagaia Resort in Miyayaki, just for fun, of course!











CONGRATULATIONS TO

COOP HIMMELB(L)AU’S 
WINNING DESIGN FOR THE 
MUSEUM OF CONTEMPORARY ART & 
PLANNING EXHIBITION,SHENZHEN,CHINA

We don’t hold grudges! 
Though narrowly pipped 
at the post in the final 
design competition for 
this Chinese cultural proj-
ect, that doesn’t mean 
we don’t appreciate 
other architects’ dy-
namic modern designs 
– quite the opposite 
as our fact-filled archi-
tecture  features prove.                      

orientation is achieved through this rotation to the 
axial centre of the cultural zone and to the main 
circulatory flows. The resulting rotation generates 
a dynamic building in the form of an active wave. 
By using black anodized metal and black glass, the 
active wave is frozen into an urban monolith. 

A large bridge connects the building to the 
Youth Activity Hall, sealing off the east wing and 
respecting and simplifying the building’s original 
geometry.

Building and circulation

Through the main entrance the visitor enters the 
light filled Entry Hall – a generous urban multi-
functional plaza featuring cafés, bars, bookstores, 
museum shops, a sculpture garden and museum 
event spaces. This generous public level serves as 
a key turning point and orientation centre where 

multiple entries and exits are possible. The under-
side of the museum, above the entry hall, contains 
the Shared Spaces while the central lobby’s double 
cone vertically penetrates the entire building, 
bringing natural light into all levels. 

Both exhibition levels consist of generous floor 
space and allow for flexible and multifunctional 
usage. The upper level houses the offices, adjacent 
Green Zones and mechanical spaces. The remain-
ing volume of this roof structure serves as a filter 
for daylight, louvers, a rain retention and solar 
energy system, while the overview of the roof grid 
from the existing adjacent skyscrapers resembles 
an animated checker board.

Construction is due to start later this year.

One of our favourite European design teams, Aus-
trian-Polish duo Wolf D Prix and Helmut Swiczinsky 
developed their proposal based on the functional 
requirements of future museum complexes while 
integrating innovative solutions for a modern 
information centre, optimising environmental 
building systems and construction concepts.

Their building is integrated with the established 
master plan: the structure’s various pieces 
optimally positioned according to their function, 
meaning and requirements, creating a refined 
museum experience resulting in various public 
and semi-public areas.

Urban design concept

The form of the building is a result of a verti-
cal extrusion and rotation from the rectangular 
ground floor through to the roof level. A new entry 
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LAGOS: HOW IT 
WORKS

Author: Rem Koolhaas
Publisher: Lars Müller 
Publishers

Lagos, Nigeria is the symbol 
of West African urbanism, 
contradicting almost every 
defining feature of the 
“modern” city, yet it’s a city that works. Koolhaas’ essays, il-
lustrations, maps, diagrams, interviews and anecdotes follow 
the country’s development from a small-scale settlement on 
the shores of the Gulf of Guinea in 1800 into one of the larg-
est megacities in the world today.

INTERNATIONAL DESIGN YEARBOOK 
2007

Author: Patricia Urquiola
Publisher: Abbeville Press

The 21st edition of the leading international showcase of 
domestic design, guest editor Patricia Urquiola surveys 
the best furniture, lighting, tableware, textile and product 
designs of the last two years. Her eclectic selection ranges 
from futuristic kitchen products to glowing chandeliers to 
wallpaper ripe with political imagery. Designers featured 
in the book include Ron Arad, Tord Boontje, Andrea Branzi, 
Tom Dixon, Zaha Hadid, Ross Lovegrove, Ingo Maurer, Jasper 
Morrison, Gaetano Pesce, Karim Rashid, Richard Sapper, 
Philippe Starck and Marcel Wanders.

EL ORFANATO
Starring Belén Rueda
Directed by Juan Antonio 
Bayona

Spain’s candidate film for 
the Oscars as Best Foreign 
Language Movie, ‘El Orfanato’ 
attracted 1 million viewers 
into Spanish cinemas in the 
four days of opening at the 
beginning of October. It 
tells the story of Laura who 
returns to the house where 
she was raised and decides 
to transform it into an orphanage. Soon, her son, Simón, 
makes an invisible friend and goes missing, tension 
mounting as Laura fights to find her son.

NOTODOFILMFEST.COM

Film Fest

Cinema

BOOKS

 & 

CINEMA

Books

5th Edition Internet 
Film Festival sponsored 
by Jamieson Distilled 
Irish Whiskey
Boggle-eyed browsers 
are invited to view 
the website www.
notodofilmfest.com 
then download or 
send the link for 
their favourite film 
shorts to a friend, or 
read other viewers’ 
reviews. The main 
event centres on five 
film award categories:                   

Grand Jury Prize for BEST FILM went to 
‘Atracciones’ (Attractions) by Oriol Puig 
Playà – synopsis: A couple walks through an 
amusement park…  

Jury Prize for BEST FICTIONAL FILM was 
shared. Firstly to ‘Suerte’ (Luck) by David 
Barrocal – synopsis: A kid. A mother. A bar. 
The value of a coin. Secondly to ‘Tía, no te 
saltes el eje’ (Aunt, do not jump the axis) by 
Kike Narcea – synopsis: Vane and Lore are 
two movie lovers who enjoy the Seventh Art 
in between stuffing boxes of pizza!

Jury Prize for BEST ANIMATED FILM was shared. Firstly 
to ‘La adolescencia’ (The adolescence) by Edu Crespo 
– synopsis: That’s it then, adolescence. Secondly to 
‘Lágrimas demasiado tarde’ (Tears too late) by Pablo 
Polledri– synopsis: A school classroom is the setting 
for a history of weapons, violence and stupidity.   

Jury Prize for BEST DOCUMENTARY FILM was ‘Fajas y 
corsés’ (Girdles & Corsets) by Víctor Moreno Rodríguez 
– synopsis: Girdles and corsets are intimate tokens.

Jury Prize for THE BEST TRIPLE DISTALLATION FILM went 
to ‘El origen de la familia’ (The Origin of the Family) by 
Francisco Arasanz y Ángel Pazos Betanco – synopsis: 
During the Spanish Civil War, two republican soldiers in 
a trench dream of the day they would return home.



THE modern art of booZing in ThE

Recently, this intrepid reporter set sail for the 
British Virgin Islands, a breathtaking archipelago 

on the eastern end of the Caribbean Sea.  My 
primary mission:  to get stinking drunk.  (Mission 

accomplished, by the way.)  My secondary purpose, 
which was actually a by-product of my primary 
goal, was to discover for myself the finest bars 
in the chain.  This goal may or may not have 
been reached, but I must say I did give it one 
hell of an effort.
 
I set up Base Camp on the tiny isle of Jost Van Dyke, 
which is situated just to the west of the main is-
land, which is called Tortola.  With only a couple 
hundred permanent residents, JVD could very well 
be mistaken for Gilligan’s Island, with one notable 
distinction:  there are bars everywhere.  Ap-
parently, everyone who lives on the island is 
employed as a bartender or waitress, which would 
explain why there are no other stores or shops 
of any kind.  Thankfully, a few of these bars also 
serve food, which explains why I did not starve 
to death while I was there.
 
The first thing one must do when he or she ar-
rives in the BVI is to pick up a handy booklet 
entitled ’The Drinking Man’s Guide to the BVI.’  
This literary jewel, authored by the inebriated 
duo Juswon Moore and Lillibet Tiddely(get it?), 
lists the names and locations of seemingly every 
watering hole in the chain and provides a brief 
description of each.  An innovative idea of the au-
thors was to include free drink coupons at the back 

for every bar listed.  Rather, this idea would have 
been innovative if the bars I visited had accepted the 
coupons.

 
One feature that is common to many of the bars in the BVI 

is that they are located on the beach.  This idea, while not 
innovative, is nevertheless a good one, just as long as you 

don’t start walking off in the wrong direction when you leave 
and drown yourself.

 
Of course, one cannot drink in the BVI without partaking of the 

national beverage, which is a delicious concoction made of rum, 
pineapple juice, cream of coconut, orange juice, and grated nutmeg.  

The drink is called a Painkiller but should be renamed a Paincauser 
due to the headache that you wake up with after downing a few.

 
Without further ado, here is a sampling of the bars I 
visited while in the BVI:
 
Foxy’s:  This is the largest and most popular establishment in JVD.  The 
place is typically jammed with tourists, and the cover band that performs 
there is clearly a big fan of Van Morrison.  Unfortunately, one of the main 
reasons I came to the BVI was to avoid the music of Van Morrison, and so I 
left Foxy’s as quickly as possible.
 
Foxy’s Taboo:  This is Foxy’s sister establishment, and is the only bar 
located in the northeast corner of JVD.  Since I stayed in the northeast 
corner of JVD, it doesn’t take a genius to understand why Foxy’s 
Taboo was my most frequent drinking destination.  It is also the destina-
tion of choice for many of the idle rich that sail around the Virgin Islands 
during the winter months.  The food and drinks are tops, and Lewis the 
bartender makes one of the best margaritas I have ever tasted.  A word of 
warning:  Lewis definitely operates on island time, so be prepared to ask for 
your drink a few times before it appears.

 
Corsair’s:  Owned by a transplanted American biker named Vinny the Blade, Cor-

sair’s is located next to Foxy’s in Great Harbor, which, as the name implies, is 
the largest harbor in JVD.  Since Corsair’s was the only bar that accepted my drink 

coupon, I figured I would give it a plug.
 

Ivan’s Local Flavor Stress Free Bar:  A short distance to the west of Great Harbor is 
White Bay, which is where Ivan’s is located.  Not surprisingly, Ivan’s is owned by Ivan, an 

affable gentleman who also owns the campground next door.  A great feature of Ivan’s, and 
one that is employed by many bars in the BVI, is the use of the honor system, whereby pa-

trons serve themselves and keep track of their own bar bill.  Whether the use of this system 
is inspired by one’s trust in one’s fellow man or simply laziness is up for debate.  Another 

interesting factoid about Ivan’s is that it is frequented by Keith Richards, a ringing endorse-
ment for a bar if I ever heard one.

 
The Soggy Dollar:  A beachfront bar with hammocks.  What more do I have to say?

 
Pusser’s Landing:  Conveniently located in Tortola’s busy West End, Pusser’s is a great place to have a Pain-

killer while waiting for your boat to be refueled.
 

Top of the Baths:  Top of the Baths is located on Virgin Gorda, an island on the east end of the chain whose most 
striking feature is the presence of huge volcanic boulders that litter its shoreline.  Unfortunately, one must travel 

over, under, and through these boulders in order to reach Top of the Baths.  Consequently, I was so exhausted by the 
time I reached Top of the Baths that I really don’t remember much about it.

 
There you have it:  a listing of some of the best bars in the BVI, or at least the ones that I remember.  So, if your travels 

ever take you to the beautiful British Virgin Islands, and regardless of whether you get there in a million dollar sailboat 
or a dinghy, please remember to support the local proprietors of alcoholic beverages (responsibly, of course).  Enjoy!

BriTiSH VIrGIN IsLANDS
Text: John Cumming



Testing 
times
 for the 
Tesla 

Until now electric cars have conjured 
up images of plastic shoe-clad envi-
ronmentalist owners with a penchant 
for knitting their own clothing, since 
it took a single-minded devotion to 
Mother Nature to put up with the fug-
ly impracticality of electric transport. 
It was as if driving an electric car was 

penance for driving any 
car at all. Tesla Motors is 
changing the percep-
tion of electric vehicles 
with its stylish Roadster 
which has faster accel-
eration than a Porsche 
911 and, by extension, 

most other cars on 
the road. Finally 

here is an elec-
tric car you 
don’t need 
to be embar-
rassed about 
valet parking 
at a smart 
restaurant.
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The company has enlisted the help of fabled Brit-
ish sports car manufacturer, Lotus Cars, to produce 
an attractive, light weight and great handling 
sports car, based on the body of the Lotus Elise. 
The power is supplied by an electric motor produc-
ing 248 horsepower (185 KW), more than Lotus’ 
own petrol engine Elise. This results in a 0-60 mph 
(97 Km/h) dash of 4 seconds, which puts it in elite 
company of some seriously fast cars, with a top 
speed of 125 mph (200 Km/h). 

The beauty of electric motors, unlike petrol 
engines, is that maximum torque is always avail-
able regardless of revs. For the non-mechanically 
minded that means that when you press the ac-
celerator you will experience an instant response. 
In contrast, petrol engines deliver peak torque 
in a relatively narrow rev range, hence the need 
to change gears frequently to ensure optimum 
acceleration. Fail to do that and find yourself in the 
wrong gear when you try to accelerate, nothing 
much happens – a phenomenon often observed 
when traveling in minicabs which are invariably 
driven in too high a gear at all times.

Historically, the Achilles heel of electric vehicles 
has been the range, since previous lead acid 
battery technology severely limited the distance 

one could travel before needing to recharge. The 
Tesla Roadster uses modern lithium ion batteries, 
the same as those which power laptops and other 
portable electronic devices. However, it requires a 
custom designed pack consisting of 7,000 of them, 
so don’t think for a moment you’re going to be 
able to carry a spare battery around in your trouser 
pocket, unless of course you’re inclined to do that 
anyway, although a rugby sock has less sharp 
edges and looks more realistic. 

The battery pack in the Roadster gives a range of 
around 245 miles (394 Km), which no other pro-
duction electric car has ever come close to achiev-
ing. This effectively means you’re constrained to 
destinations of half that distance assuming you 
want to get home before recharging. The batteries 
take about 2 – 3.5 hours to recharge, depending 
how far you’ve driven, but similar to a mobile 
phone, once you get into the habit of charging 
it up at night it isn’t something you’d think twice 
about. Tesla Motors does offer an optional mobile 
charging unit if you need to charge the car and 
don’t have access to your home charging unit. 

According to Tesla Motors the cost to run the 
Roadster is a frugal 2 cents per mile, assuming 
you’re recharging it during off peak hours at night, 

which equates to 135 miles per gallon. Further-
more, since it’s 100% electric the car produces 
zero emissions, although the electricity generating 
companies which produce the power to charge 
the batteries can’t make the same claim of their 
coal and oil burning power plants. 

All of this guilt free fun comes at a high price, 
since the Tesla Roadster costs around $100,000, or 
roughly double the sticker of the petrol engined 
Lotus Elise in the US, and 50 grand still buys a lot 
of petrol – about 17,000 gallons at current US 
prices – accompanied by a lifetime supply of give-
away petrol station tat. Although most prospective 
Roadster owners will be wealthy purchasers with a 
conscience, or celebrities wishing to earn column 
inches by making a statement about the environ-
ment, Tesla Motors intends to use economies of 
scale to produce more affordable 4 door saloons 
aimed at the mainstream market in the near 
future.

Given ever rising fuel costs, ongoing concerns 
over the volatility of many leading oil producing 
nations, and an increased public awareness of the 
affects of harmful exhaust emissions, Tesla Motors’ 
timing is perfect in offering the only green alterna-
tive to the traditional petrol engined sports car. 
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