
















LETTERS FROM OUR READERS
-  “I’ve taken the first issue from the CAC in Málaga and I’ve finished to see the second online just a few minutes ago... Your magazine is absolutely 
fantastic, cool, interesting! I’ll be back in Italy next week, I’ll continue to read it online but in the meantime... where could I find the second issue in 
Marbella? I would like to collect as many issues as I can!
- name unknown, Málaga/Italy

- “It was a wonderful surprise this morning to find a copy of your magazine sitting outside our office! After reading for a while, I thought, ‘Wow, this is 
great! ‘ This is such an atypical magazine for this area. In a way, reminds me of Wired.” 
- M.H., Marbella/U.S.A.

- “…I will be writing to you shortly, as soon as I finish reading your latest issue, which, being so dense in coverage, doesn’t seem to have an ending :))”
- T. E., Málaga

- “Love your magazine – Fascinating, wonderful – A pleasure to Read.” 
-T.T., www.johnnygates.com, Marbella

- “Just picked up a copy of this on Saturday at The Passion Café, San Pedro and was extremely impressed. Congratulations - I don’t know much about 
pure art and design, but taught Modernism and Post-Modernism in film to second year university students and you seem to be aiming to touch all 
the bases. Very much looking forward to your next issue!”
- K.J.E., San Pedro

- “Today I started reading this month’s issue and just felt that I have to tell you that it is even better than the others. Though I do think the magazine 
is absolutely fabulous, I would like to make a suggestion. As you can see, I represent some artists. ......most of them are living on the coast. I therefore 
suggest, that you in each issue feature an artist living on the coast.......” 
- I.L., Marbella

We want to thank all our readers for your feedback. Please continue to send us your opinions, 
suggestions, criticisms and/or comments to: magazine@d-earle.com

 



US $1.6 million
 Loo House
Sim Jae-Duck of Seoul, Korea is a 
sanitation worker and founder of the 
World Toilet Association (yes there is 
such an organisation!). And to prove he 
means business, he’s built the world’s 
only house designed in the shape of a 
loo. The US$1.6 million structure opened 
to the public last month. 74 year old 
Mr Sim – who was born in a toilet – 
plans to live in the house until he 
dies. “Toilets were once regarded as 
stinking and dirty places. Not any 
more. They must be treated as the 
sanctuary that protects human health,” 
he said. A moving story if ever there 

Crazy house...... stunning location
This New Guinean tree roost seems to have been 
built by Ewoks with death wishes (remember those 
fictional species of hunter-gatherers in the ‘Star 
Wars’ universe?). The views are out of this world but 
you probably have to tip the pizza guy an arm and 
a leg for home delivery!

Hold 
on 
to 
your 
?!?!

998, 999 and counting. . . . . . . .
No less than 1,000 PVC hula hoops have been 
used to make the Storefront Ring Dome Pavilion 
in Petrosino Park in New York. Designed by 
Seoul practice Mass Studies, the US$3,000 
structure was built to mark the Storefront for 
Art and Architecture’s 25th anniversary. The 
dome was initially assembled in a Brooklyn 
backyard then dismantled and transported 
to the Manhattan site three days before 
the opening anniversary festival. Electro-
luminescent wire was embedded in the hoops a 
week later so the dome would glow at night. See 
also our piece on Mass Studies’ Seoul Commune 
2026 Tower in our Green Skyscrapers feature.

. . . . . .NEWS. . . . . . . . . . . . . . . . . . . . . . . . . . . . m o r e . .N E W S . . . . . . . . . .

If trembling with 
fear, writhing 
in anticipation, 
vomiting 
profusely then 
queuing up to do 
it all over again 
for thrills and 
excitement is your 
thing, then these 
highly innovative 
rollercoasters 
designed by 
the world’s 
best structural 
engineers are on 
the cards for you. 
Some disappear 
into special water 
tunnels, others 
have cars that 
rotate on death-
defying axes, 
while others are 
so tall you’ll 
probably throw up 
just looking at 
them!
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This is utter rubbish
You’ll like this one. This clever group of 30 leading 
international designers and creators are talking “use less” 

here – quite the antithesis of 
“useless.” Using every practical media 
platform to get their message across, 
Utterubbish explores and highlights 
the many ways design can pave the 
way for a sustainable future. The 
two-day UseLess Conference formed 
part of the Singapore Design Festival 
last month and focused on how design 
can create value for self, society and 
the world while aiming to inform and 
inspire new ideas, discussions and 
collaborations.

positive.negative
This dynamic arch and infill has been 
designed as a “strategic intervention” 
by J Mayer H Architects at Kicken 
Gallery in Berlin. The arch, which 
divides the gallery into two spaces, 
is complemented by a movable, free-standing infill positioned 
to either accentuate the division between the two spaces of the 
gallery, thereby enticing visitors to explore the concealed area 
behind it, or aligned to create a less tangible division that 
obliquely cuts up the space, drawing attention to its contrasting 
curved shape while reemphasising the gallery’s role as the main 
space for photography.

Dynamic 
dome 2
Another innovative dome 
structure for you. This time, 
a wall turns into a dome in 
a striking act of structural 
metamorphosis by Boston-
based architecture and 
design practice Office dA. 
Part of a public arts project 
for the Boston Institute of 
Contemporary Art and named 
‘Voromuro’ after a type of 
mathematical model in a 19th 
century island fortress, 
the dome occupies a vaulted 
brick space lit by a single 
tiny window built to hold 
the city’s gunpowder in the 
American civil war. Intricately 
fabricated with individual 
pieces of acrylic folded to 
create cylindrical cells and 
snapped together with 16,000 
rivets, the cell elements grow 
and change shape as the form 
twists from vertical surface 
to dome in a single sweeping 
gesture. The unusual, elegant 
structure moves around the 
room, creating a promenade 
for the visitor and reflecting 
light. “It’s like an ice cube,” 
says Office dA partner Nader 
Tehrani: “It catches the sun 
and becomes the only source of 
light.”

Touting Torino: 2008
World Design Capital 
Throughout the whole of next year, Torino (Turin) in northern Italy will be the 
first World Design Capital. Nominated by the International Council of Societies 
of Industrial Design, the purpose is to pinpoint cities in recognition of their 
excellence in the field of design, promoting them at international level as 
a driving force of economic, social and cultural development. This direct 
attention increases their visibility as creative cities, attracting economic and 
professional resources. 

. . . . . .NEWS. . . . . . . . . . . . . . . . . . . . . . . . . . . . m o r e . .N E W S . . . . . . . . . .

!
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Sir 
Norman 
Foster

is born!

Avid Modern Design readers will 
remember our feature on Norman 
Foster’s SuperYacht design for YachtPlus 
that’s coming on stream next year, as 
highlighted in our August 07 issue. It 
was such a radical departure from his 
famous high-tech, land-based projects 
that we couldn’t resist filling you in on 
some of Foster + Partner’s completed 
and ongoing worldwide projects more 
solidly attached to terra firma.

Good Lord –
Britain’s starchitect	

Text: Chris Dove



Bilbao Metro,
 Spain, 1988-95

Reichstag Parliament Building, 
Berlin, Germany, 1992-99

Kicking off on our own Spanish turf, Foster 
+ Partners have given us yet another 
reason to visit Bilbao in the north – if only 
to take a trip along Bilbao’s Line One and 
admire its breathtaking architecture from 
above, within and all-around. Conceived 
with architectural, engineering and 
construction integrated within a shared 
vision, the station’s dramatic curved forms 
offer flexibility for future change and the 
curved glassy structures at street level – 
dubbed ‘Fosteritos’ – make for an entirely 
unique entrance lobby, their shape sug-
gesting movement engineered to admit 
natural light during daylight hours. The 
stations are lined with prefabricated 
concrete cladding and completed with 
virtually maintenance-free prefabricated 
metallic elements.

Following the sensational Wrapped Reichstag project by Christos and 
Jeanne-Claude in 1995, reconstruction began revealing striking imprints of 
the past including graffiti left by Soviet soldiers and the original piano nobile 
and courtyards which F + P reinstated. Within its masonry shell, the interior 
transparent opening places its activities in view with an observation platform 
allowing people to ascend symbolically above the heads of their elected 
representatives in the chamber. The building uses renewable bio-fuel, which, 
when burned to produce electricity, is far cleaner than fossil fuels and results 
in a 94% reduction in CO2 emissions. Surplus heat is stored as hot water in an 
aquifer 300 metres below ground, pumped up to heat the building or to drive 
an absorption cooling plant to produce chilled water. At its core a light sculp-
tor reflects light into the chamber with a moveable sun-shield blocking solar 
gain and glare. As night falls, this process is reversed.

The huge 
glazed cupola 
is a symbol 
of clarity, 
transparency 
and 
Germany’s 
vigorous 
democratic 
process.

Bilbao Metro’s architecture dramatically boasts flexible, futuristic curved glass. Image courtesy of Nigel Young  (Foster & Partners)

Images courtesy 
of Nigel Young  
(Foster & Partners)



Enjoying an esti-
mated half million 
visitors each year, 
Sage Gateshead is a 
regional music centre 
designed after exten-
sive consultation with 
audiences and musi-
cians. The windswept 
nature of the site 
suggested a covered 
concourse along the 
waterfront to link the 
auditoria, resulting 
in the entire complex 
sheltered beneath 
a broad, envelop-
ing, shrink-wrapped 
roof. Containing 
cafés, bars, shops, an 
information centre 
and the box office, 
the concourse is a 
major public space 
acting as a foyer for 
the auditoria and as a 
common room for the 
Music School located 
beneath it. With its 
informal atmosphere 
and unrivalled views 
across the Tyne 
Bridge arch, this has 
become one of the 
city’s great social 
spaces.

The Sage 
Gateshead, 
Gateshead, UK, 
1997-2004

With unrivalled views 
across the River Tyne, 
the entire complex 
is sheltered beneath 
a shell-like ‘shrink-
wrapped’ roof.

Image courtesy 
of Nigel Young, 
(Foster & 
Partners)
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Located on the south bank of the River Thames near Tower Bridge, City Hall is the purpose-built home of the Greater London Authority, London’s local 
government and one of the capital’s most symbolically important projects, expressing the transparency and accessibility of the democratic process as a 
sustainable, virtually non-polluting public building. A deliberately distorted glass sphere, the building is designed around a magnificent interior ramp down 
which people can symbolically walk above the debating chamber of their elected representatives. The visual and physical imagery of this ramp is such that it 
advances the symbolism of Foster’s earlier Reichstag in Berlin.

City Hall, London, 1998-2002

London’s seat of Local Government lends its visual and physical geometry from Berlin’s Reichstag.  Image: Nigel Young (Foster & Partners)
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These apartments located on the edge of a slope look down over 
St Moritz towards the lake. Timber forms the building’s exterior as 
both the indigenous architectural material and a highly renew-
able resource, aiding the environment through carbon dioxide 
consumption while growing and since the timber is locally 
forested, little energy was used in transporting it. Fusing state-
of-the-art computer design tools with centuries-old construction 
techniques, this environmentally sensitive building is seamlessly 
inserted into the local landscape.

Chesa Futura, 
St Moritz, 

Switzerland, 
2000-04

Large 
balconies 
face the 
lake and 
surrounding 
mountains. 

Images: 
Nigel 
Young 
(Foster & 
Partners)
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Occupying a central role in the intellectual life of Berlin, 
the Free University is one of the city’s most symbolically 
important institutions and one of the leading universities in 
Germany. F + P’s redevelopment included the restoration of 
the campus’ iconic Modernist buildings and the design of a 
new library for the Faculty of Philology (ie learning spoken 
and written methods of human communication). The Faculty 
occupies a site created by uniting six of the University’s 
courtyards: four floors contained within a naturally venti-
lated, bubble-like enclosure clad in aluminium with glazed 
panels and supported on steel frames with a radial geom-
etry. An inner membrane of translucent glass fibre filters the 
daylight and generates a sequence of generous, light-filled 
spaces in which to work. Amusingly, the library’s cranial form 
has earned it the nickname ‘The Berlin Brain’.

Free University, 
Berlin, 1997-2005

‘The Berlin Brain’ – each floor swells or recedes with respect to the one above or below it.  . Images: Rudi Meisel (Foster & Partners)
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Leslie L Dan 
Pharmacy 
Building, 
University of 
Toronto, Canada, 
2002-06
Providing state-of-the-art facilities for 1,000+ students, 
the multifunctional building centralises all teaching, 
research and administrative spaces into a single struc-
ture, uniting the largest pharmacy faculty in Canada. 
Its main mass is elevated above a 20 metre high, five-
storey, colonnaded circulation space naturally lit to 
provide a hub for undergraduate activities by allowing 
convenient access between the basement lecture the-
atres, laboratories and library. Two silver-coloured pods 
are suspended within this space, the larger housing a 
60-seat lecture theatre and reading room, the smaller a 
classroom and faculty lounge. Wet labs for postgradu-
ate research are housed on the upper floors while an 
atrium runs through the building bringing natural light 
into the laboratory support spaces.

Palace of Peace 
and Reconciliation, 
Astana, Kazakhstan, 
2004-06 The largest of the former Soviet Republics, 

the President of Kazakhstan commissioned 
F + P to design the Palace of Peace as a 
global centre for religious understand-
ing. Home to a 1,500 seat opera house, 
a university of civilisation and a national 
centre for Kazakhstan’s various ethnic 
and geographical groups, this diversity is 
unified within the pure form of a pyramid 
62 metres high with a 62 x 62 metre base. 
Clad in stone with glazed inserts repre-
senting its various internal functions, the 
pyramid has an apex of stained glass by 
artist Brian Clarke. The assembly chamber 
is elevated at the top supported on four 
inclined pillars representing the hands 
of peace. Lifts rise up the inward leaning 
walls to take delegates to a reception 
space lined with vegetation of the hanging 
gardens of Astana and a broad glass lens 
set in the atrium floor casts light down into 
the opera house, creating a sense of verti-
cal continuity from the building’s lowest 
level to the very top.

Carefully 
designed to 
sensitively 
respond 
to its 
immediate 
surroundings.

Image: 
Nigel Young 
(Foster & 
Partners)

The soaring central atrium is animated 
with spectacular cast light patterns.
Image: Nigel Young (Foster & Partners)1 8   M o d e r n  D e s i g n



This 150,000 sq m mixed-use complex at the heart of Amman is close to the 
new Al-Abdali city centre. The site, an extraordinary carved-out rock shelf set 
against a sheer 30m backdrop, presents physical challenges similar to those 
faced at ancient Jordanian sites such as Petra. A rough-hewn podium has 
been inserted with strong, vertical cuts into a line of natural rock. Grouped 
together on this podium will be a set of six inter-connected, sculpted towers 
including a boutique hotel, residential units, offices, shopping and leisure 
activities. The deep spaces between the towers house a variety of sheltered 
public spaces including a sunken amphitheatre and large, sheltered piazza. 
The towers have double-skin façades with screens whose horizontal lines 
recall delicate rock strata and whose function is to stimulate air circulation 
and provide shading.

Occupying an entire city block between the Marina Centre and the Civic District, the 
scheme will create a 150,000 square metre eco-quarter in downtown Singapore. A 
generous canopy protects the public realm at ground level, buffering the spaces 
beneath from the extremes of the tropical climate. Above the canopy rises a vertical 
city of clustered towers incorporating commercial, residential, retail and two high 
end hotels, as well as a direct ‘green’ link to an MRT station. Offering a light and com-
fortable environment, Beach Road is providing an exemplar sustainable quarter for 
Singapore with its design potential to achieve the Green Mark Platinum Rating.

Living Wall, Amman, 
Jordan, 2006-09

Beach Road, 
Singapore, 2007

With transparency at the higher levels and at the towers’ base, views across the city are unimpeded.
Images: Foster & Partners

The Singaporean ideal of the ‘city in a garden’ with its lush planting and sky gardens. 
Image: Foster & Partners M o d e r n  D e s i g n   1 9



Camp Nou 
Stadium 
for FC 
Barcelona, 
Spain, 2007

Spaceport America, New Mexico, USA, 2007

Motor City, 
Aragon, Spain, 
2007-10

Already the largest stadium in 
Europe, its enlargement will 
accommodate 106,000+ fans 
together with extensive new 
facilities including hospitality and 
public areas. A new roof will shel-
ter the fans while the stadium will 
be enclosed by a brightly coloured 
mosaic outer skin wrapped around 
the building and continuing over 
the new roof. The multi-coloured 
enclosure comprises overlapping 
translucent tiles in club colours, 
symbolising the loyalty and 
devotion of FC Barcelona’s fans 
worldwide.

Less solidly attached 
to terra firma than the 
other projects featured 
here, this will be the 
first private spaceport 
in the world. The build-
ing’s sinuous shape in 
the landscape and its 
interior spaces seek 
to capture the drama 
and mystery of space 
flight itself, articulat-
ing the thrill of space 
travel for the first 
space tourists. Making 
a minimal impact on 
the environment and 
organised into a highly 
efficient and rational 
plan, the Spaceport 
has been designed to 
relate to the dimen-
sions of the spacecraft 
with a careful balance 
between accessibility 
and privacy. Designed 
to have minimal 
embodied carbon and 
few additional energy 
requirements, the 
design aims to achieve 
the prestigious LEED 
Platinum accredita-
tion. The low-lying 
form is dug into the 
landscape to exploit 
the thermal mass, 
buffering the building 
from the extremes 
of the New Mexico 
climate as well as 
catching the westerly 
winds for ventilation. 
Natural light enters via 
skylights with a glazed 
façade reserved for 
the terminal building, 
establishing a platform 
for the coveted views 
onto the runway.

A major new leisure and cultural zone 
within a new motor sports centre in Alcañiz, 
Aragon. The smooth forms and volumes of 
the building are sculpted by solar and wind 
patterns with a lightweight roof that floats 
over the entire complex. Motor City will use 
passive environmental controls as well as 
harnessing renewable energy, enabling the 
whole complex to be carbon neutral. The 
roof integrates sustainable design elements 
such as photovoltaic cells and solar thermal 
tubes on its surface together with an array of 
wind turbines. The sweeping roof culminates 
in a tower which gives the development its 
identity and when illuminated at night, will 
become a beacon for Motor City. This is the 
latest in a group of projects Foster + Partners 
have recently won in Spain, including Ma-
drid’s City of Justice, the HQ for Repsol YPF, 
a winery for Faustino and a masterplan for 
Seville. ¡Viva España!

The Spaceport lies low within the desert-like New Mexico 
landscape.  Image: Foster & Partners

Inspired by the sleek aerodynamic aesthetic of the racing car.  Image: Foster & Partners

On match nights, the stadium will glow, providing a new 
architectural icon for the city.  Image: Foster & Partners
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London’s

Serpentine Gallery Pavilion 2007
Designed by internationally 
acclaimed Danish-Icelandic artist 
Olafur Eliasson and award-winning 
Norwegian architect Kjetil Thorsen 
of architectural practice Snøhetta, 
this timberclad structure resembles 
a spinning top and brings a 
dramatic vertical dimension to 
the original single-level pavilion 
designed by Pritzker Prize-winning 
Rem Koolhaas.



A wide spiralling ramp made two complete turns allowing visitors to ascend from the Gallery lawn to the highest point 
for views across Kensington Gardens as well as a bird’s eye view of the chamber below. Exploring the idea of vertical 
circulation within a single space, the architects reconsidered the traditional, single-level pavilion structure by adding a 
third dimension: height. The vertical movement of visitors in the Pavilion complemented the horizontal circulation in 
the exhibition spaces at the adjacent Serpentine Gallery.

Visitors ascended from the lawn to the roof via the ramp which functioned as a mediator between the Pavilion interior 
and its surroundings. Whilst journeying upwards, they encountered the interior space followed by an enclosed stretch of 
the ramp with the surroundings only glimpsed through the louvered facade.

Photos courtesy of Olafur Eliason



Beijing’s Solar Energy 
Efficient Building (SIEEB)

The Sino-Italian Ecological and Energy-Efficient 
Building (SIEEB) at Tsinghua University in Beijing 
is designed to maximize passive solar capabilities 
and is fitted with state-of-the-art active solar 
elements.

Architect Mario Cucinella and Milan Polytechnic 
conceptualized the structure to educate and 
showcase possibilities for energy-efficient building, 
particularly with regard to CO2 emissions. 

Photos courtesy of Danielle Domenicali





The project is a collaboration between the Ministry for 
Environment and Territory of the Republic of Italy and 
the Ministry of Science and Technology of the People’s 
Republic of China. The SIEEB takes on a symmetric 
layout that opens towards the south with stepped 
exposures and a central courtyard. Integrated photovol-
taic arrays shade terraces while capturing solar energy. 
Double glass façades with horizontal sunshades create 
the building’s exposed exterior on the east and west. 
Pivoting glass louvers with reflective coating cover the 
exterior walls of the courtyard to regulate daylight and 
solar gain. The northern exposure is heavily insulated 
and mostly opaque to shield against cold winter winds. 

Over 1,000 square metres of photovoltaic panels supply 
primary energy needs. With a focus on minimum CO2 
emissions, the architects opted for gas engines with 
electric generators for supplemental energy. Recaptured 
heat is used for hot water, winter heating and com-
bined with absorption chillers for cooling in summer. 
Conditioned air is dispersed via displacement ventilation 
and a radiant ceiling system enhances thermal comfort. 
Room temperatures and lighting are sensor-controlled 
to minimize energy use when rooms are vacant.

The SIEEB houses the Sino-Italian Cooperation Program 
for Environmental Protection, a collaboration for 
education, training and research with a focus on energy 
conservation and emissions reduction. The structure and 
the program both stand as an example for future energy 
strategies – a welcome trend in a nation heavily
dependent on coal.
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Photo courtesy of Alberto Seveso
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Unrivalled designer, artist, inventor and eco-engineer, Michael Jantzen from the Human Shelter 
organisation in California knows a thing or two about wind and even more about creating 
structures that take account of natural elements.

The mechanics of his proposed Wind Shaped Pavilion aren’t a million miles from that of a Rubik’s Cube. Made entirely out of lightweight fabric, 
each of its six main segments twists randomly around its central support frame in response to fluctuations in the wind. This means that the shape 
of the pavilion continually alters with only a slim chance of it ever returning to its original symmetry.
This truly great concept not only makes for an interesting space that can be used as a public or private pavilion, it also generates enough electrical 
power for its illumination at night. And, depending on the scale and materials used, the structure has dynamism built in as it could realistically 
become a groovy apartment block or hip commercial building.  
There isn’t a self-respecting architecture, design or home-related magazine that hasn’t featured Michael’s work, so to check out his portfolio of 
forward-thinking ideas on this and many of his other original projects, visit www.humanshelter.org

A               experience

Michael Jantzen’s

MIND-BLOWING

Wind Shaped Pavilion
Text: Chris Dove

Photo courtesy of Wind Shaped Pavilion



Suzhou Museum, China 

“The future of Chinese modern architecture” 
      by I.M. PEI ARCHITECT with PEI PARTNERSHIP ARCHITECTS

Designed by 
PEI Architects, 
the new 
Suzhou 
Museum 
adjoins the 
landmarked 
Zhong 
Wang Fu, a 
complex of 
19th-century 
historical 
structures and 
the Garden of 
the Humble 
Administrator, 
a 16th-century 
garden listed 
as a UNESCO 
World 
Heritage site.

Photos courtesy of Kerun Ip



Nicknamed the ‘Venice of the East’ and located on the lower reaches of the Yangtze River 100 
miles northwest of Shanghai, the new Museum couldn’t wish to have been built in a more 
historic and culturally significant setting. The 2,500 year old Suzhou city is renowned for its pic-
turesque scenery, 1,600 stone bridges, pagodas, meticulously designed gardens, its importance 
as a centre for China’s silk industry and an increasingly popular tourist attraction.

Covering 17,000 sq m² and comprising 7,500 sq m² of exhibition galleries, a 200-seat audito-
rium, curatorial offices, conservation studios, a study library and art storage facilities, the mu-
seum design takes its cues from the rich vocabulary of Suzhou traditional architecture with its 
whitewashed plaster walls, dark grey clay tile roofs and intricate garden architecture. However 
these basic elements have been reinterpreted and synthesized into a new language and order 
– one that is contemporary and forward looking as a possible direction for the future of Chinese 
modern architecture.

As with traditional Suzhou architecture, the museum’s design is organised around a series of 
gardens and courts that mediates between the building and its surrounding environment. 
The main Museum Garden is a contemporary extension and commentary of the Garden of the 
Humble Administrator to the north. As visual connections between the two properties are not 
possible due to the high garden walls, water is used physically and metaphorically as a bridge 
between the two properties.

The new Museum Garden and its smaller Gallery and Administrative Gardens aren’t landscaped 
based on traditional and conventional approaches – rather, new design directions and themes 
seeking the essence of traditional landscape design can be distilled and reformulated into 
potentially new directions. This new approach to Chinese garden architecture is a highly visual 
example of the transformation from “made in Suzhou” to “created in Suzhou.”







Brazil’s
Hotel Unique
 Nights in white satin at

Text: Chris Dove

Photos courtesy of Hotel Unique
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Ignore its uninspired name – Hotel 
Unique does what it says on the 
tin. It’s a unique stopover point 

located in the historic, tourist and 
cultural centre of Sao Paulo, close 
to the city’s financial centres, fairs, 

exhibition halls, theatres, shows 
and entertainment centres, and 
with its highly visible landmark 

boldly stretching across the Sao 
Paulo skyline, you’d be mad to miss 
a unique opportunity to revel in its 

4-Star luxury.

All well and good from the hotel exterior but it’s the interior we’re really interested in. Designed by 
famous Brazilian architect Ruy Ohtake, once you step into the hotel lobby, you’ll be blinded by the 
light – practically everything is white with touches of chrome everywhere you look. Six floors with 95 
apartments play host to carefully arranged objects with fine details. 

Shades of white, sand and brown provide elegant and well-balanced colours to the rooms with supe-
rior comfort added to the contemporary decoration. Floors of prime Brazilian wood lead to bright 
and airy bathrooms equipped for an energizing shower or a relaxing whirlpool tub – as guests revel 
in a private source of pure water. 

Wide round windows offer exciting vistas from the rooftop terrace and swimming pool, giving unri-
valled views of Sao Paulo’s skyline. Don’t be turned off by the crimson colour of the pool – if you go 
for a dip, you’ll be rewarded with groovy underwater sounds. And the hotel’s technology-advanced, 
self-sufficient energy sources have everything to meet the modern traveller’s green lifestyle. Hotel 
Unique is part of Design Hotels. 

Hotel Unique
Av. Brigadeiro Luis Antonio 4700
Jd Paulista, Sao Paulo, Brazil
www.hotelunique.com.br
Bookings can be made at www.designhotels.com
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You may remember we previewed this key design event in Eindhoven, Netherlands in October (see Modern Design, Issue 3) 
so, by way of a follow-up, we’ve highlighted this one piece that particularly stood out from among the 100+ participating 
exhibitors.  

Titled ‘Dutch Daze’ by young collective Dutch Daze, this recently formed group of nine design graduates from Arnhem work 
independently but present themselves as a unit. Dutch Daze dazzles with surprising, mind-blowing product design: dancing 
lamps, rebellious fashion accessories, superb ceramics and glassware. See for yourself with this imaginative – some would go so 
far as to call it ‘creative’ – offering from these rising stars of Dutch design.  

Check out Dutch Design Week’s many other exhibits at www.dutchdesignweek.nl

Update on Dutch Design Week 2007

Grunge Garbage?

Photo courtesy of Dutch Daze



Alarcón is a beautiful city in the province of Cuenca, situated half way between Madrid and Valencia. As beautiful as it is though, the 16th century Church of St John 
the Baptist located in its principal square had fallen into rack and ruin and had been neglected for centuries. 

That was until 1994 when a young artist named Jesús Mateo – without sponsorship or commission – took it upon himself to trace the outlines of what were to 
become the Alarcón murals. Aged just 23 at the time, Mateo re-sketched, re-drew and repainted the huge proportions of the church interior, surmounting technical 
difficulties as well as the formal and chromatic complexity of his single-minded project, and committing himself to six years labour in the confined space.

This ancient, deconsecrated edifice had all the necessary features to house Mateo’s contemporary, radical artistic statement, offering a permanent home to his secu-
lar artwork as he took advantage of the exceptional interior layout of the space, creating his distinctive decorations. 1995 saw the creation of a cultural association to 
support his personal project by way of artistic patronage. More than 1,500 people from all over Spain responded by giving their backing to his works of art – a feat 
almost unimaginable in this day and age. Many have likened Jesus’ work to a miracle.

Through its “1% Cultural” programme, the Spanish Culture and Development Ministries supported the project by fully restoring the building, installing public 
facilities and ensuring its security to make it into an open art centre – providing the young Spanish painter with a unique 21st century international stature when it 
opened to the public on 15 July 2004. Declared of International Artistic Interest by UNESCO in 2007, the name of Jesús Mateo is forever ingrained into the religious 
history of one of Spain’s most important medieval cities.

To see more of the Alarcón Murals, visit the official website at www.muralalarcon.org – in Spanish only.

Celebrating 10 years of Jesús Mateo’s 
Alarcón Murals

On 3 December 1997, UNESCO placed the murals of 
young Spanish artist Jesús Mateo under its auspices, 
symbolising the cultural and artistic importance of this 
sole individual’s initiative.

Photos courtesy ofJesús Mateo
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Maintaining its position as one of the (New) Seven Wonders of the World in July – all eyes were 
on China again in October as the Great Wall became the centre of international attention, 
hitting the heady heights of fashion news with its first ever big show for luxury Italian fashion 
house, Fendi. At well over 1,500 miles along its entire length, this must be one of the longest 
fashion runways in history. A deliberately extravagant venue for Fendi to show the world and 
China in particular that they’re ready for business with the waking Asian giant.   

Exquisitely kitted out by Karl Lagerfeld and Silvia Fendi, 88 models strutted down this unusual, 
well-lit catwalk, especially constructed on a raised platform on a restored part of the Wall at 
Juyongguan, an hour north of Beijing. Showing off a colourful mix of furs and silks complete 
with belt buckles and Fendi’s signature “Baguette” bags, the show is estimated to have cost 
“around US$10 million” (€6.9 million). That’s one hell of a fashion budget.

Lagerfeld said he “played with circles” as his theme for the show, creating the combination of 
arcs and symmetry symbolising harmony. “I experimented with the cuts and prints to achieve 
a graceful effect that would look good on Chinese models.” The models sported mid-calf 
dresses in sheer and semi-opaque, worn over shorts with matching round-toe strappy stiletto 
heels. Fifties-style prom dresses and fur jackets were also on show as models dressed in Fendi’s 
seasonal must-haves tottered down the stage steps, often requiring assistance as they reached 
the end of the runway. 
 
In the world’s fastest growing economy with 1,500 new millionaires made every day, China 
is increasingly attracting the attention of global brands keen to help them spend their newly 
found riches and desire for Western luxury. Also launching its first perfume, ‘Palazzo’ in October, 
Rome-based Fendi aims to become a “star brand” with its core shoes and handbags business 
currently accounting for 60% of sales with furs and ready-to-wear making up another 30%. 

Fashion f irst for Fendi
As catwalk venues go, they don’t come more exclusive than the Great Wall of China. 

“We’ve worked 
very hard for one 
year to prepare 
the collection. 
Where do we 
go after? Maybe 
the moon. Why 
not?” Designer 
Silvia Fendi on a 
possible location 
for next year’s 
fashion show.

Photos : 88 models walk the runway 
at Fendi’s Fall/Winter 2007 fashion 
show on the Great Wall of China, 
19 October 2007. Designs by Karl 
Lagerfeld and Silvia Venturini Fendi.

Images courtesy of Lucas Dawson/Getty 
and Andy Wong/AP



The 18th edition of ArtFutura 
– the festival of Digital Culture 
and Creativity – has become 
Spain’s reference point for art, 
technology and digital culture. 
Offering an extensive program 
of activities in museums and 
cultural centres in 11 different 
Spanish cities, the increas-
ingly important annual festi-
val explores development in 
these fields during the last 12 
months with an international 
panorama of new media, in-
teractive design, installations, 
exhibitions, live performances, 
videogames, digital animation, 
conferences and workshops. 

Celebrating Spain’s 

ArtFutura Festival 

Barcelona
October 25-28 2007
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Artist: Moebius



ArtFutura Festival 

Since its inception in 1990, ArtFutura has shown how art and science are following parallel 
paths more than ever and it’s now impossible to view art as a separate discipline from new 
media, the internet and digital technology. Organisations and companies involved include 
such heavyweights as United Visual Artists, Pixar, Sony Pictures Imageworks and Media Lab 
from MIT in Boston, and with an illustrious showing from the great and the good of the multi-
media world, it was only fitting that the title of this year’s key theme was ‘The Next Web’. 

DAY 1: THE NEXT NET 

Spread over three days, the first session 
brought us up-to-date with the revolu-
tions in the web that have taken place 
over the last two years – now referred 
to as Web 2.0 – transforming it into a 
space of social participation and collec-
tive cooperation which cyber culture 
theorists of the early 90s would never 
have imagined. And, along with the 
boom in participative social networks 
catering to every possible age group 
and lifestyle, some of the internet’s 
original utopias which saw it as an 
opportunity to build a parallel and 
autonomous world with its own rules 
have also regained strength. 

This session encouraged provocative 
debates on where the web is going 
next with key thinkers, technolo-
gists and entrepreneurs of the digital 
economy leading the way. These 
included Steven Berlin Johnson – a key 
analyst of digital culture during this 
last decade who presented his latest 
project ‘Outside.in’: a service that filters 
the content of users on the Web with 
what occurs in its own neighbourhoods. And much attention was placed 
on Daniel Linden, head of Linden Lab, creators of the renowned virtual 
world ‘Second Life’ (see our feature on SL in Modern Design, Issue 5). 
Daniel is the closest that the virtual world has to a politician in charge. 
As much notorious as misunderstood, Second Life has become the most 
successful embodiment of the idea of the net as an immersive three-
dimensional space. 

Artist: Roshi Ishi

Artist: Usman Haque



DAY 2: STEREOSCOPIC 3D

The creation of immersive synthetic worlds was 
a key feature dedicated to the next great tech-
nological transformation of the worlds of cinema 
and animation: digital cinema in stereoscopic 3D 
(creating the illusion of depth in an image). When 
it comes to competing with new digital leisure 
Hollywood believes that cinema’s time has come. 

Directors such as Robert Zemeckis, James 
Cameron and companies such as Sony Pictures 
Imageworks demonstrated and analysed the 
work they’re undertaking in the production of 
images in stereoscopic 3D. For the first time, Rob-
ert Zemeckis’ new production ‘Beowulf’ was aired 
as the first super production filmed in digital 
stereoscopic 3D, recreating the work of Angelina 
Jolie and Anthony Hopkins in digital animation.

One of the up-and-coming creators of indepen-
dent digital animation, Ben Hibon’s nine-minute 
short titled ‘Codehunter’ was screened as part 
of the ArtFutura Show. Originally developed 
for MTV Asia based on the aesthetics of 1980’s 
European comics, ‘Codehunter’ has featured in 
over 30 festivals around the world this year and 
received prestigious prizes including the Golden 
Nica from Ars Electronica, the IMAGINA prize and 
the Promax/BDA. 

DAY 3: NEW GENERATION
              VIDEOGAMES

This year’s ArtFutura focused on innovation 
and playability in video games. One of the “new 
generation” of video games, ‘Little Big Planet’ 
was created by Media Module and is already 
changing the way we play – the user, not the 
developer, creates the characters. Similarly, these 
new generations of user created games are 
leading to more highly finished action games 
such as ‘Heavenly Sword’ – described as “the most 
ambitious game of 2007”. Developed by Ninja 
Theory exclusively for the PlayStation 3 console 
and released worldwide in September, its authors 
gave an exclusive presentation on how these new 
generation videogames also involve spectacular 
super-productions never seen before.

Visitors to ArtFutura 07 were also able to enjoy 
a spectacular 800m² marquee dedicated to 
electronic leisure in the form of a ‘NextFUN’ and 
‘Xperimental Arcade’. Here they were able to 
discover interactive pieces such as the Khronos 
Projector – a projection system that changed 
the spectator’s relationship with the screen. The 
Xperimental Arcade was a special “games room” 
in which the latest releases were mixed with 
products from independent studios, artistic proj-
ects and other examples from the less conven-
tional side of videogame culture. 

ARTFUTURA 2008
This year’s festival wrapped up with live shows, performances and a well-attended 
party with the organisers promising an even bigger and better event next year, 
and with GaleríaFutura promoting many more aspects of new digital creativity. 
Among the projects they’re currently working on is a large-scale exhibition in 
Madrid’s Museo Nacional Reina Sofia for 2008, backed with the support of Spain’s 
Ministry of Culture.

Photo above left: 
The German studio, 
realities:united, 
develop 
arquitect5ural 
projects which 
visually integrate 
into the urban 
landscape. Mercat 
de les Flors, 
Barcelona 

Photo above:
La Ballena Building: 
Mercat de les Flors, 
Barcelona
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The award-winning

Project Drop House 
Though it’s been cruelly compared to an over-sized biodegradable cat carrier, you can see for yourselves: Drop House is as alternative a dwelling as you’ll ever see 
on these pages – a completely prefabricated timber construct, easily transportable and very quickly put together. So when you tire of living in the same street, 
just find a new location, up sticks (literally) and you’ll soon be home and dry.

Conceived by four young Parisian architects calling themselves DROP, they won their first design competition in the 2005 Modular Architecture Challenge 
organised by Algeco – the European leaders in modular construction. The project aims to “exemplify private housing, industry and customisation” by allying size 
and surface constraints, maximising spatial comfort and creating a comfortable space with a strong identity and character. 

Their design – recently transformed from a prototype to a full size 48 square metre display of “elementary architecture” – is turning heads for its potential to 
minimise waste, reduce energy and allow its occupants the option to move at whim. The design is weighted along a single central axis with “pop-out” extensions 
forming the domestic functions: kitchen, bathroom, bedroom and entry grouped together in small units that expand the principal volume.

The layout provides maximum space within the constraints of a completely portable steel frame container that can “close-up” like sliding trellis drawers. Wide 
openings allow a visual expansion on the exterior space, preserving its intimacy while at the same time minimising any distractions from potential onlookers or 
intruders.

Transportable by road truck as a single component, the only fixed parts are its concrete foundations and connections to electricity, water, and telecommunica-
tions networks. When properly sited, the structure presents an opportunity for passive solar collection maximising thermal performance. The external joinery is 
composed of lacquered aluminium with thermal break and low-emission double glazing while the back is insulated with closed timber cladding on steel sand-
wich panels with 80mm rock wool. A distinctive spatial experience adding another dimension to the range of sustainable prefab housing. 





GOLD-PLATED DRINKING AND DINING

The Mystical metal
We hear of 

grandmothers in 
the ‘good old days’ 

receiving gold shots 
from doctors for their 

arthritis, as well as 
for its other supposed 

health benefits. 
If gold was good 

enough for granny 
then, it’s even better 

for us now.

5,000 years ago, the Egyptian Alchemists of Alexandria developed an “elixir” 
made of liquid gold, believing that gold was a “mystical metal that represented 
the perfection of matter and that its presence in the body would enliven, 
rejuvenate, and cure a multitude of diseases as well as restore youth and perfect 
health.” 

In medieval Europe, gold-coated pills and “gold waters” were extremely popular 
as Alchemists mixed powdered gold into drinks to “comfort sore limbs”, one of 
the earliest references to arthritis. And during the Renaissance, Paracelsus (1493-
1541) – the founder of modern pharmacology – developed successful medicines 
from metallic minerals including gold. 

Today, gold is added to food and drink as an eye-catching novelty in European 
countries including Switzerland, Austria, Germany and Italy, thanks to a World 
Health Organisation agreement to use gold as food additive Number 175 and a 
European Union agreement to use it as food additive Number E175.

Gold chocolate, sushi 
sprinkled with gold, 
ice cream topped with 
gold flakes, liqueur with 
24k gold!!! What more 
could a Diva ask for??

Text: Chris Dove



The Mystical metal

Heading for a “gold rush” 
The famous Swiss spirit Goldschläger (German for gold leaf maker”) is a strong (43.5%, 87 proof ), clear cinnamon schnapps liqueur swirling with 
hundreds of fine, visible 24k gold leaf flakes. It forms the main ingredient in 110 eccentric sounding cocktails including ‘Golden Nipple’ (mix with Baileys 
and butterscotch schnapps); ‘Fatkid on the Rocks’ (mix with Gold tequila, vodka, water, ice); and ‘Liquid Crack’ (mix with peppermint schnapps and 
Jägermeister). Not sure whether to stay away from that last one or to just drink to them all! 

The amount of gold in a 750ml bottle of Goldschläger amounts to a princely US28.8 cents on the international gold market (according to goldprice.org, 
rates last updated 24/10/07 at 18:22 GMT), so even with a belly full of the stuff, you’re never going to get rich; however, since it’s currently being parodied 
in the film ‘Superbad’ (one of the characters has to purchase an alcoholic drink called “Goldslick Vodka”), Goldschläger’s popularity is steadily increasing. Its 
promoters claim it may affect your equilibrium, giving you a light-headed feeling with the gold flakes delivering a stomach-churning gold “rush” but they 
would say that: gold flakes have no real impact on the body and since the amounts are so tiny, they’re insufficient to react with anything.

For the less hardened drinkers among us looking for an equally sensational gold kick, what’s described as “a precious metal from our rich land infused into 
a premium cuvée from South Africa” has just come on the market. Aurum Brut is a hand-crafted wine combined with Harmony Pure Gold™ (Harmony is the 
world’s 5th biggest gold producer). To enjoy the full effect of the gold flakes in suspension, they advise you to drink Aurum within five minutes of pouring 
(stockists: Wine Direct, email: aurum@winedirectonline.co.za).

Meanwhile, the forthcoming Washington DC Food Safety & Security Summit to be held in March 2008 issued a recent press release titled “Is the Ultra-
Luxury Gold Flakes Martini the Next Big Thing?” for “those who like the best of everything and don’t mind being seen in public enjoying a bit of luxury.” 
Made with real 24-carat gold flakes that glitter enticingly in the glass, the Gold Flakes Martini is made with ultra-premium, quadruple-distilled Gold Flakes 
Supreme Vodka, “A guaranteed magnet for eyeballs at the swankiest restaurant or nightclub…its ascension to virtual cult status is almost certain as 
demanding luxury lovers savour a clear taste superiority.” (Stockists: Shaw-Ross International Importers, email: tatianacolumbus@shaw-ross.com)

Golden platters
If liquid Au 79 (gold) isn’t your poison, then 
edible gold may be more to your liking. Safran 
Risotto with Goldleaf is a famous recipe by 
Italian celebrity chef, Gualtiero Marchesi. 
Gold sprinkled sushi eaten with Kinbashi 
Gold Chopsticks is approaching the height 
of decadence: these fancy chopsticks come 
stuffed with gold flakes between them so 
when you break them open gold sprinkles 
all over your meal; Gold Leaf Sake being the 
perfect accompaniment.

Ice cream desserts topped with gold flakes 
are a unique way to polish off an adventurous 
meal, as created by a New York restaurant 
and served for US$1,000; while a Gold Tartina 
dessert made with caviar and edible gold leaf 
is another delectable, super-costly option. 
Finally, there’s simply no better way to impress 
her than with a luxury box of DeLafée’s Gold 
Swiss chocolates adorned with shiny flakes of 
24-carat edible gold and to impress him with 
DeLafée’s finest hand-rolled Dominican cigar 
wrapped in 24-carat gold leaf (www.delafee.
com). Guess we’re all sorted for Christmas…



THE A-Z OF MODERN 
ARCHITECTURE

Editor: Peter Gossel 
Publisher: Taschen

“Selling” and “hotcakes” spring 
to mind for this indispensable 
title covering not only architects 
but groups, movements and styles from the 18th to 21st 
centuries. Unlike most architecture encyclopaedias which 
overdose on buildings and floor plans rather than on their 
designers, this volume puts the architects in the spotlight 
and features their portrait, a quotation and short biography 
as well as a description of their important works, historical 
context, general approach and illustrations including 
drawings and photographs.

MODERNISM REDISCOVERED
Authors: Julius Shulman, 
Hunter Drohojowska-Philp, 
Owen Edwards, Philip J 
Ethington
Publisher: Taschen

This three volume set brings 
together over 400 architectural 
gems from across the United 
States, Mexico, Israel and Hong 
Kong. Each project and photograph was personally selected 
from over 260,000 photos taken over a two year period. The 
team of authors construct an informative, lively oral history and 
portrait of the times, augmenting the photos with an in-depth 
introduction; captions on decorative elements; biographies of 
key architects; and personal reflections from the publisher.

FRED CLAUS

Starring Vince Vaughn, Kevin Spacey, 
Miranda Richardson, Rachel Weisz, 
Kathy Bates

An all-star cast for this timely com-
romp in which brotherly loves proves 
to be something of a sore point. Fred, 
envious of his saintly, goody-too 
shoes sibling Nicholas Claus, agrees 
to help Nick out in return for a favour. 
So far so good – until you realise the 
favour involves Fred making toys, a 
task he is far from capable or committed to completing. With 
Christmas rapidly approaching, Fred’s antics could not only 
jeopardize the merriest time of the year at the North Pole, but 
also for millions of people around the world. A hilarious cliff-
hanger to have you chuckling your socks off! .

MARTIAN CHILD

Starring John Cusack, Joan 
Cusack, Sophie Okonedo

John Cusack, regarded as one 
of the most versatile actors 
in Hollywood, plays a writer 
struggling to come to terms 
with the death of his fiancé. 
Finding a six year old boy 
who thinks he’s from Mars, Cusack tries to adopt 
the boy in an attempt to create a family while the 
boy, desperately wanting a father, is troubled by 
his Martian roots. With Cusack’s sister Joan playing 
the sister of Cusack’s character, the family theme 
running throughout is entirely plausible and 
touching.

DARFUR NOW

Starring Don Cheadle, Hejewa 
Adam, Pablo Recalde

Rated PG for thematic material 
involving crimes against 
humanity, this documentary 
showcases the efforts of six 
people attempting to stop the 
genocide in Darfur and bring 
humanitarian relief to the 
millions trapped in the ongoing 
war. A UCLA student with no 
political experience passes a state bill to stop money from 
going to Sudan while the Prosecutor of the International 
Criminal Court plays a central figure in the World Food 
Program. Incidentally, Cheadle and his Ocean’s 13 co-stars 
raised nearly $10 million for the Save Darfur charity.

Cinema

BOOKS

 & 

CINEMA

Books







Text: Paul Manchester

can a band signed to a major label be 
underground (or independent)?  While 
Garage Rock (or its sub-genres like 
Garage Punk) is generally released on 
independent labels that is a literal rather 
than figurative use of “independent”.  
In addition, Indie Rock covers a 
wide spectrum of styles, music and 
instruments whereas Garage Rock 
sticks pretty close to its raw mid-sixties 
roots.
For me, the kings of the Garage Rock 
scene remain the Sonics, a 1960s 
Northwest US band that I was lucky 
enough to see live recently in New 
York.  At a time when the Beatles were 
singing “I Wanna Hold Your Hand”, 

“I Wanna Be Your Man”, and “I Saw 
Her Standing There” the Sonics were 
belting out “Psycho”, “Boss Hoss”, 
and “Strychnine” (teenage boys’ 
Unholy Trinity of girls, cars, and drugs, 
respectively).
But dig a bit deeper today and you’ll 
find there are real Garage bands all 
over the world, from Los Peyotes in 
Argentina to the Frantic V in Greece, 
from the Urges in Ireland to Muck & the 
Mires in the USA, from the Maggots in 
Sweden to Shutdown 66 in Australia, 
from the Rockfour in Israel to the 
Unchayned right here in England.
 
http://www.dirtywaterrecords.co.uk/

Part 3 – Yesterday, today and 
tomorrow

Today there are many bands who refer 
to themselves, or are described by 
some sections of the media, as being 
“Garage Rock” when really they’re not 
much more than indie bands with a little 
bit more punkiness (e.g. the Strokes, 
Black Rebel Motorcycle Club, etc). 
Indie, short for Independent, Rock 
initially was a term for artists that were 
unsigned or signed to independent 
record labels although for many years 
it has been used as a synonym for 
underground music.…which in most 
cases it emphatically is not i.e. how 

Images above: Los Peyotes in concert

Music’s Minalmalists
What is it about Garage Rock that can attract more than 100,000 people to its underground music festivals? 
We asked Paul Manchester, co-owner of Dirty Water Records label to explain exactly what is garage rock in a 
special three part feature covering its birth in the 60s, through the 70s to the present day.   





Photo courtesy of Alberto Seveso



First Place



Last month, we invited readers to snap a photo of their favourite building or anything that inspired 
them architecturally. Needless to say, we had a good and varied response, demonstrating the 
wide appreciation of both modern architecture and great buildings from around the world.

The top three photos are as follows:

First Place:  This fantastic InterActiveCorp HQ Building in New York City, designed by Frank Gehry – 

one of the leading Modern Architects and taken by Tony Lee from Marbella.

Second Place: A photo titled: “Past and Present Distortions” taken by Sylvie Chadourne from 
www.visualartworld.com, San Pedro de Alcántara. 

Third Place: The Step pyramid at Saqqara, Memphis, Egypt  by Glyn Williams from Gaucin, Spain. Photo taken 
with a Nikon F3 with tri-X film.

 

CONGRATULATIONS TO OUR 3 WINNERS! And thank you to all who took part. 

November photo contest winners

First Place

Second Place Third Place



From A to B
Reaching for the skies and new heights of design – 

Airbus A380
v 
Boeing 787 Dreamliner

“We’re talking about an airplane 
[A380] that is representing 
aviation in the 21st century in 
terms of efficiency” 
– Jens Bischoff, Vice President for the 
Americas, Lufthansa
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“Virgin Atlantic is pleased 
to introduce the Boeing 787 
Dreamliner as our aircraft of 
the future” 
– Steve Ridgway, Chief Executive 
Officer, Virgin Atlantic

Text: Chris Dove



From A to B

Flying the banner “Greener. Cleaner. Quieter. 
Smarter”, Airbus – the world’s largest airliner – 
promises passengers on its newest fleet of A380s 
that they will enjoy “an unparalleled experience 
aboard no matter which class of service they are 
seated in.” The 525-seater, double-deck, four-
engine European airliner made its maiden voyage 
in April 2005 and its first commercial flight this 
October, hence all the flapping and hand-wringing 
we’ve been hearing about it recently.

In performance, specifications and cabin comfort 
terms, Airbus claim to have the upper hand stating 
that theirs is the most advanced, spacious and 
efficient aircraft ever conceived. They point out 
that the A380 has a maximum takeoff weight 
of 590 metric tonnes and a range of 15,200 km. 
Sounds impressive. Equally impressive sounding 
is the plane’s cabin layout: versatile on both decks 
and offering more space to first, business as well as 
economy class, along with wider seats and aisles. 

Banging the biofuel drum meanwhile, Boeing 
is introducing its 787 Dreamliner as a “state-of-
the-art aircraft designed to reduce greenhouse 
emissions and provide more sustainable air travel.” 
Designed not only with fuel efficiency in mind, 
Boeing have made sure that passenger comfort 
and interior design play a key role in improving 
the overall pleasure of flying for its 250 maximum 
seated passengers. Using new technologies such 
as lightweight carbon-fibre for the fuselage and 

wings instead of aluminium sheeting, Boeing has 
been able to substantially reduce the airplane’s 
weight. It also increased the fuel efficiency of its 
new engines, yielding an overall reduction in fuel 
consumption of almost 30%. Because of the new 
materials, the humidity in the cabin can be much 
higher than before so providing better passenger 
comfort. 

Heeding NASA’s warnings about how increasing 
air travel could account for half a degree increase 
in carbon emissions per decade and keeping their 
eye on the increasingly heated debate about 
air travel’s (and air traveller’s) carbon footprint, 
Boeing’s efforts deserve keen applause since 
their Dreamliner is a revolutionary aircraft in this 
regard. Before you rush to book your super-green 
seat though, be warned: Boeing only went into 
production with the 787 Dreamliner in 2006 so its 
first flight isn’t scheduled for take off until the end 
of the first quarter of 2008, with full certification 
and entry into service due late November/
December next year. 
  
So whose jumbo is better?
Commentators at the 10th Dubai AirShow (11-15 
November 2007) placed Airbus way ahead of 
its competitor, calling the showdown between 
them very much “Airbus’s show”, especially since 
the former’s showing at the International Paris 
Air Show in June. This might also have a lot to 
do with the fact that half way through the Dubai 

Show, Emirates Airline announced they’d put in a 
“big” order for A380s and Paul Griffiths, former Head 
of Gatwick Airport and now Chief Executive Officer 
of Dubai Airports, announced they’ll soon have 26 
international gates ready, willing and able to land 
A380s in.  

Encouraged by Royal Jordanian Airlines purchase 
of 12 787s and not to be outdone at the very same 
event, Boeing and Dubai Aerospace Enterprise (DAE) 
signed a strategic partnership deal for 100 Boeing 
planes (comprising a mix of 737s, 787s, 777s and 
747s). Lee Monson, Boeing Commercial Airplanes’ 
Vice President of Sales for the Middle East and Africa 
stated: “Royal Jordanian’s confidence in the 787 is 
based on a sound strategy of updating its long-
haul fleet with an airplane that will provide great 
efficiency and superb economics”. Royal Jordanian 
were the first Middle East carrier to order Boeing’s 
fast-selling 787 so in an industry where the stakes can 
literally get no higher, this is obviously welcome news 
and a visible sign that the demand for green air travel 
is on the rise.

Since the two planes aren’t yet on a “level playing 
field”, it’s hard to judge which is or will be “better”: 
Airbus is touting its greater capacity and customer 
service; Boeing its technical and fuel efficiency. We’ll 
have to wait and see which of them encounters the 
greatest headwind or tailwind, or if other enlightened 
airlines are waiting in the wings to compete in the 
commercial and non-commercial flight markets.

Image (above) coutesy of Boeing



Having started enjoying taking photos with his Sony DSC-T5 point-and-shoot camera in 2006, 
ace photographer Alexandre Duret explains the techniques he uses to create his extraordinarily 
unique Wee Planets images, focusing on his spherical panoramas and stereographic projections 
featured in Modern Design’s ‘THINK’ series throughout Issue 5.

“All these pictures are 360°x180° panoramas projected to look like small planets. 
To build a 360°x180° panorama you have to take pictures on all directions, but 
not only on the horizon. You should also shoot the sky (zenith) and the ground 
(nadir). A missing zenith is not important if you only plan to build a planet. This 
initial panorama is built from many individual pictures using specific technical 
tools to create control points, to figure out from the control points how each 
picture should be distorted and to stitch the distorted pictures together.

Converting the panorama into a planet can be done in different ways. Firstly 
using the “polar coordinates” filter of your photo editor or secondly using stereo-
graphic projections which usually look far better, achieved using a programme 
plug-in called mathmap. I’m now using a DSLR on tripod with a panoramic head 
but until November 2006 I used a simple tripod without panoramic head. Even 
though the tripod won’t rotate the camera around its nodal point, it still helps to 
reduce errors. 

La Géode: built from 55 
pictures.

Parc départemental
du Val-de-Marne: built 
from 50 pictures and 
hand-tinted black and 
white on hard-to-correct 
exposures.

Passerelle Simone de Beauvoir: built 
from 48 pictures, this bridge was inaugurated 
this year and does not yet appear on the 
satellite maps. The pictures of this panorama 
were shot during a 24-hour photo marathon.

A room with a view II: built from 8 
pictures..

The first 48 planets (before February 2007) were all shot with my Sony DSC-T5 
point-and-shoot camera. The problem is that there is no way to lock the expo-
sure, so the 50+ shots it takes to make a panorama are all exposed differently. 
Someone pointed me to a blender to colour adjust a picture to match its 
neighbour, even though using the blender to colour correct an entire pan-
orama is difficult and time consuming. I then bought a DSLR (Pentax K10D), so 
all panoramas taken after February 2007 will be shot with it and I’m now using 
a Pentax 10-17mm fisheye lens. I also use a special tool to copy the EXIF data 
from one of the shots into the final panorama. This way flickr knows when the 
panorama was taken and people can look at it if they want.”

To view Duret’s online gallery of over 200 colourful Wee Planets, type in this 
flickr link: http://www.flickr.com/photos/gadl/sets/72157594279945875/
 

Bigger landing...: Though we didn’t feature this image in Issue 5, Duret built it from 9 pictures shot handheld.

Think Again - Explaining last month’s “THINK” feature



Photo courtesy of Alberto Seveso



A generation which grew up with Sony’s PlayStation Gran 
Turismo will need no introduction to previous iterations 
of the iconic Nissan GT-R – and who’s to say that today’s 
adolescents have wasted their youth fiddling with their 
joysticks? Those of you who prefer the waistband of your 
jeans to grip your waist rather than be suspended just 
south of the arse cheeks may have been overlooking a 
rare, performance car bargain. 

NISSAN GT-R Text: Ian Baxter



The old formula was pretty effective: start with a 2-door Nissan Skyline coupe, disguise the humble origins by adding aggressive 
flares and spoilers on every possible surface, fit all wheel drive, and stuff in a high performance turbocharged 6 cylinder engine, 
which could easily be chipped to yield even more power. The result was an exceedingly fast car with very sure-footed handling, 
albeit with mincab ambience on the interior.

For the next generation of the GT-R Nissan has started off with a clean sheet of paper, designing this car afresh, from the ground 
up. The design brief for the GT-R was to put supercar performance in the hands of all drivers in all conditions. That’s a lot harder 
to execute than it is to write, because most cars providing supercar performance only do so in dry conditions, on a baby bottom 
smooth race track, with a very capable driver at the wheel. However, much of the time the weather isn’t perfect, nor are the roads 
we drive on, and most of us are not good enough drivers to regularly push performance cars to the limit without pranging them, 
regardless of how much testosterone we may produce. 

Photos courtesy of Nissan



To verify its claims of supercar performance it’s no secret that Nissan has 
been benchmarking the GT-R against the Porsche 911 Turbo in testing, and 
on paper it stacks up very well against the German performance flagship. 
The specification for the GT-R includes a 473 bhp twin turbo V6 engine, all 
wheel drive and a 6 speed automatic transmission which can be shifted in 0.2 
seconds via F1 style paddles mounted on the steering wheel. All of this high-
tech wizardry results in the GT-R scorching from 0-60 mph (0-100 Km/h) in 
around 3.5 seconds, with a top speed of around 190 mph (305 Km/h).

As part of its design brief Nissan has also devoted significant attention to the 
handling of the GT-R. This includes three suspension settings which can be 
controlled from the cabin: comfort, normal and ‘R’ mode, the latter catering 
for occasional trips to the race track. Moreover, with its all wheel drive system 
the GT-R promises to stick to the road in most weather conditions like day old 
chewing gum to a training shoe. 

One of the signature features of the previous GT-R’s interior was a large, 
centre-mounted LCD, providing a plethora of information from turbo boost 
to cornering force. The video-gaming generation will feel completely at 
home with the bewildering quantity of data in the new 
model, as Nissan has enlisted the creator of Sony’s Gran 
Turismo to assist in the design of the menu system for 
navigating through all of the available information in the 
multifunction display. 

Externally, Nissan has created a fresh, modern design, 
without the generic appearance of so many Japanese 
vehicles. However, the styling cannot be called beautiful, 
nor is it entirely cohesive from all angles, notably the 
C-pillar supporting the rear window. Like it or not 
the results are beyond dispute, since the Nissan’s 
aerodynamics are more slippery than a Teflon coated eel, 
which should result in relatively good fuel consumption 
for motorway cruising. 

The GT-R goes on sale in Japan this month (December 
2007), with release dates for Europe and North America 
still to be announced. Although pricing for the European 
and North American markets has yet to be determined, 
expect it to be very competitively priced compared to 
rivals from Germany and Italy offering less accessible 
performance. In this rarified market segment it remains 
to be seen whether the user friendly supercar dynamics 
of the GT-R are sufficiently compelling to overcome the 
less than prestigious Nissan brand image. 

9 4   M o d e r n  D e s i g n



MARBELLA
THE PURITY ROOM
MUFFIN CAFÉ 
GREENDESIGN 
EDIF. KING EDWARD 
CAFÉ DE RONDA
DON MIGUEL
CAFÉ G. VERDI
CAFÉ CHILLOUT
GOYO
MARBELLA DESIGN ACADEMY
FRIKIA CAFÉ
HABANA BAR
O2 CENTRO WELLNESS
RUBI
GARUM
BUDDHA BAR
NAILS BAR
CLINICA OCHOA
MOCCA CAFÉ
LE NÔTRE
CASA LA CONCHA 
CLINICA BUCHINGER
OXIGENO
OFICINA DE TURISMO
VITAMINA LOUNGE CAFÉ
ZOZOI
LOLITA
CASANIS
EL PATIO DE LOS PERFUMES
ABSOLUT CAFÉ
BRITISH & INTERNATIONAL FINE ART
MARBELLA REAL 
FASHION SUSHI
LOVE TO EAT
MUSEO RALLI 
HOTEL PUENTE ROMANO
MARBELLA CLUB HOTEL
MC CAFÉ
SUKHOTHAI

SOTOGRANDE
PELO’S UNISEX
BRANDO & CO
GOLF VALDERRAMA
GYM TONIC
HEALTH & BEAUTY
HOTEL CLUB MARITIMO
 DE SOTOGRANDE
KE BAR
MAAL & F. Y KIOSCO PRENSA
CORTIJO LAS FLORES
NH ALMENARA
POLO CLUB DE SANTA MARIA
TOAP BOATS

PUERTO BANUS
OFICINA DE TURISMO de Puerto Banus 
BANG & OLUFSEN
NEWS CAFÉ
WATER FRONT
PRAVDA
LANVIN
VON DUTCH
LIQUID LOUNGE
TERRA-SANA
SAMMER GALLERY 
TRADER VIC’S
GOLF LA DAMA DENOCHE
MOLDING CLINIC MARBELLA
Spejos
PLATINUM SUSHI
DELI-ICIUS 2
HOTEL MELIA MARBELLA DINAMAR
PORSCHE
BMW
STARZ

NUEVA ANDALUCIA
ANDALUCIA DEVELOPMENT
DELI-CIUS 1
BISTRO LOS NARANJOS
HOTEL LAS BRISAS
GOLF LOS NARANJOS
MAGNA CAFÉ
MANOLO SANTANA 
GOLF ALOHA

TERRA SANA
H10 ANDALUCIA PLAZA
CHARO HALLIN
ARTE GRAFIA
NEW STYLE GYM
ESCUELA INTERNACIONAL DE GOLF

SAN PEDRO - POLIGONO
FISCHER 2
PASSION CAFÉ
HOTEL BARCELÓ
GUADALMINA GOLF HOTEL
GOLF GUADALMINA
HAIR STYLE
HAIR STUDIO
THE NORTON GALLERY

EL ROSARIO
BONO BEACH
FUSION
PEPERMINT PAPER PALACE

RIO REAL
GOLF & HOTEL RIO REAL
INCOSOL
ROCHE BOBOIS
D’HONDT 
CASASOLA

ELVIRIA
THE BEACH HOUSE
SANTA MARIA GOLF CLUB
VENEZIA
STUDIO B
PUB. CASI CASI
FLUID LOUNGE & BAR
RELAXATION & STUDIO
GOLF EL SOTO DE MARBELLA
GOLF GREENLIFE
EL CASCO PADLE & TENNIS
GOLF SANTA CLARA
MARBELLA GOLF CLUB

RIVIRERA DEL SOL
MAX BEACH
MIRAFLORES GOLF
AZTEC COUNTRY CLUB
LA MANDRAGORA

BENAHAVIS
EL HIGUERAL GOLF
GOLF MARBELA CLUB
MARBELLA CLUB GOLF RESORT
MONTE MAYOR GOLF & COUNTRY 
CLUB
EL ESTUDIO (arte y decoración)
FINICCI 
TERRA LUZ
LEXUS
HOTEL SELENZA (Thalasso-wellness)
ART OF LIVING

ESTEPONA
GOLF ESTEPONA
GOLF DOÑA JULIA
H10 ESTEPONA PALACE
KEMPINSKI HOTEL BAHIA ESTEPONA
PASSEPARTOUTS (Galería de arte)
MAI TAI BAR
LAS DUNAS
CAFÉ DEL MAR
L’ATTITUDE
GOLF ATALAYA
HOTEL GUADALMINA
LAGUNAS VILLAGE
HOTEL LA QUINTA
GOLF LA QUINTA
GOLF LOS ARQUEROS
CROWNE PLAZA HOTEL
GOLF LA RESINA
HEAVEN

CALAHONDA
TENIS CLUB DEL SOL
GOLF LA SIESTA
SPIKES
POOL & SPA CENTER
CARMA BEDS

CABOPINO
GOLF CABOPINO
DA BRUNO
JAIPUR PALACE

LA CALA
EL OCEANO BEACH HOTEL
FORUM
NEW HOME SOLUTIONS JA!
GOLF EL CHAPARRAL
LA NORIA GOLF
CALANOVA GOLF CLUB
LA CALA RESORT & GOLF
MIJAS GOLF
CIO MIJAS
SOLUTION (CLUB & BAR)
LA PLAZA

FUENGIROLA
INGA LOTZE
SWING (Esculea de Baile)
HOTEL BEATRIZ
MATISSE
DECOR ARTE

BENALMÁDENA
GOLF TORREQUEBRADA
HOTEL TORREQUEBRADA
MONET PUERTO MARINA
HOTEL RIU
SAKURA
MARINAS DEL MEDITERRANEO

PUERTO MARINA
GRAN CAFÉ LA RUBIA
KALEIDO TERRAZA
NAUTICA J. REUS
ROOP KALA
VANGUARDIA (boutique)

MIJAS
CENTRO SANUM
MUEBLES DANESES
GRUTMAN 

KERABEN
VALPARAISO

MÁLAGA
PARADOR DE MÁLAGA GOLF
LOLA ANARTE
SALONIA
ART STUDIO MULTIMEDIA
LA SILLA ROJA 
HOTELES ROOM MATE
CAC MÁLAGA
HOTEL LARIOS 
HOTEL MOLINA LARIO
RAYUELA IDIOMAS (Librería)
GACMA

GIBRALTAR
Casino de Gibraltar
Caleta Palace Hotel
Rock Hotel
OCallaghan Elliot Hotel 
Sacarellos                                     
Angry Friar                                      
The Cannon Bar                               
The Horseshoe Bar                          
Da Paolo                                         
The Clipper                                    
Cohen and Massias 
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Directory
Promote your business with Modern Design for 100 euros.

For more information call 951 26 00 41 or email: ad@d-earle.com

Edif. Don Alonso, Ofic 7
Calle Almería 1, 29670 San Pedro Alcántara

Málaga, Spain
Tel: 95 278 3677

UK Direct line: 0871 71 77884

Esprit Design
C/ Águila 2,  Urb Colina Blanca,

Mijas Costa, 
(behind Muebles Benitez 

on the outskirts of Fuengirola)
Tel: +34 952 466 189

www.esprit-designs.com
info@esprit-designs.com

design and marketing company
specialising in corporate branding



María Jesus Fernandez 
Technical Architect

C/ Notario Luis Oliver
 nº 6, 6º D.

Marbella 29602.
Tel: 952772055
Fax: 952824176

E-mail:  info@estudioareatecnica.com
www.estudioareatecnica.com  

Edif. Don Alonso, Ofic 7
Calle Almería 1, 29670
 San Pedro Alcántara

Málaga, Spain

Tel: 952 783 677

Eduardo Jimena Diaz
Osteopata / Osteopath
Entrenador personal / 
Personal Trainer
Tel: 629 217 100



PREVIEW OF NEXT MONTH’S ISSUE

- Open wide – 
a deeper look into 

ILLYCAFFÉ’S 
container house

     ARCHITECTURE

DESIGN

ART

AS YOU’D EXPECT FROM MODERN DESIGN MAGAZINE, WE’LL CONTINUE TO BRING YOU 
FASCINATING FEATURES, ARTICLES, PROFILES, INTERVIEWS, INNOVATIONS, NEWS AND EVENTS 

. . . A N D  L O T S ,  L O T S  M O R E !

Modern Design Magazine is making a name for itself already –  start receiving yours now with 
our FREE 1 year subscription. And check us out at www.d-earle.com

CONSTRUCTION

- Full FRONTal
     furniture feast

- An exclusive interview with 
“Hyperrealist” artist and photographer, 

- The Millau Bridge – 
spanning the River Tam 
in the south of France: 
engineering prowess 
and architectural grace

-  The Laminata House in 
Leerdam, 
Netherlands by 
Kruunenberg 
Van der Erve 
Architecten – 
built from 1,000s 
of layers of glass

- Women in Modernism – 
We explore the past and present roles 
of women in the male-dominated 
world of modern architecture

 -  53 West 
53rd Street, 
New York 
Jean Nouvel 
unveils his design 
for a new 75-
storey tower  next 
to the Museum 
of Modern Art in 
New York
 

Rodolpho Simeon

INCLUDING…...






