
















READERS’ VIEWS

-  Well worth a read, I think so…Modern Design Magazine created by Diseño Earle the architecture and construction company from Fuengirola 
Spain. What is a cre8-e creative marketing executive doing reading architecture magazines, traditional offline marketing inspiration? Is it more 
than that, Let’s see…To start, MDM is beautifully designed, graphically an inspiring visual with perfect layout and presentation of modern 
persuasion as the title suggests. Now on issue #7 I’ve followed their growth from ground zero and soon encouraged our own cre8-e design team 
to read, admire and be inspired graphically and philosophically by this creation. As marketers we need to be creative and with passion if we are 
to express our products or services effectively, inspiration comes from many sources, one of mine is Modern Design Magazine. Well done the 
Modern Design Magazine team!
- Cre8 Integrated Marketing - Blog, January 4, 2008, http://cre8-e.blogspot.com/2008/01/well-worth-read-i-think-so.html

- I picked up a copy of your magazine when I was in the Oceana on Saturday night and absolutely love it! How refreshing and full of all the 
elements of design that, I also believe, contribute to the wider picture that makes up ‘architecture’! Although we have a place in Spain, 
unfortunately I still spend most of my time in ‘sunny’ England so can’t pick up a copy regularly!
- C.M, England

- What’s better than finding a cool new design magazine? Finding a FREE + available for download cool new design magazine. 
- architecture.myninjaplease.com, http://architecture.myninjaplease.com/?p=2218

- Just to congratulate you and the team at Modern Design Magazine for producing a great publication - stylish design & layout, informative and 
interesting features, and very enjoyable to dip into frequently.
- C.K.,  Marbella, Spain

We want to thank all our readers for your feedback. Please continue to send us your opinions, 
suggestions, criticisms and/or comments to: magazine@d-earle.com



You’ll remember our 
Green Skyscrapers 
feature in December 
highlighting the 
Brad Pitt-sponsored 
competition to help 
rebuild New Orleans 
following the 
devastating Hurricane Katrina floods in 2005. Pitt, an avid fan 
of modern architecture says of the people who’ve been homeless 
for the last 3 Christmases: “I’ve always had a fondness 
for this place – it’s like no other. Seeing the frustration 
firsthand made me want to return the kindness this city 
has shown me.” Nice guy, in more ways than one! To speed up 
redevelopment of the hardest hit Lower Ninth Ward, Pitt has 
teamed up with a green design expert, an investment firm, a 
leading New Orleans architect and a team of philanthropic 
international architects including Thom Mayne of Morphosis 
to design and build 150 affordable, environmentally sound 
houses over the next two years. Each was asked to design 
a 1,200 square foot house for $150,000 using the $10 million 
contributions from Pitt’s ‘Make It Right’ New Orleans match 
fund. The houses have to be built five to eight feet off the 
ground with a front porch and three bedrooms. Practical 
as ever, Mayne opted for a lightweight concrete foundation 
anchored by two pylons like a pier which would buoy the 
house if floodwaters rise. “It’s a boat,” he describes it as, with 
thoughts of Noah’s Ark obviously at the back of his mind.

Images of 
Extremes

Brad Pitt’s . . . .
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Project 
New 
Orleans

This is the winner of the 2007
“UNICEF Photo of the Year”
taken by American photographer Stephanie 
Sinclair and showing a non-too-happy wedding 
couple in Afghanistan who couldn’t be more 
opposite: the groom looks much older than his 40 
years while the bride is still a child at just 
11. Millions of girls are married while still 
under age so the photo raises awareness of this 
worldwide problem. “Most of these child brides 
are forever denied a self-determined life”, says 
UNICEF Patroness Eva Luise Köhler at the award 
ceremony in Berlin. According to UNICEF (United 
Nations Children’s Fund), some 60 million young women worldwide were married before they came 
of age. While all credit is due to Stephanie and UNICEF, many question the wisdom of meddling 
in the practically unchangeable traditions of an old civilisation like Afghanistan: just 
because Westerners can’t swallow the idea doesn’t make it wrong for other cultures. Anyway, 
what on earth can we do to stop it? – even if the Afghan authorities were willing to 
cooperate, which, let’s face it, seems less than unlikely...
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Home-based 

Whistling
down the wind 
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Philips 

nuclear 

Poster

reactor

The world’s biggest pipe organ 
is not played by a human – it’s 
the Sea Organ on the coast of 
Zadar in Croatia. Thirty-five 
musically tuned tubes with 
whistle openings along the 
sidewalk have been placed 
underwater to push air from 
sea waves, so depending on 
the size and velocity of the 
wave, music is piped through 
making it the first musical 
organ played by sea. This 
masterpiece originated from 
the hands of Dalmatian stone 
carvers and architect Nikola 
Basic, with people flocking 
to the beach and Zadar quay 
to listen to nature playing 
its music accompanied by 
beautiful sunrises and 
sunsets.
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Fancy a mini 
energy plant 
in your back 
garden? New 
Mexico-based 
Hyperion 

Power Generation Company 
are developing one right now. 
“The portable nuclear reactor 
is the size of a hot tub. It’s 
shaped like a sake cup filled 
with a uranium hydride core 
and surrounded by a hydrogen 
atmosphere. Encase it in 
concrete, truck it to a site, 
bury it underground, hook it 
up to a steam turbine and, 
voila, one would generate 
enough electricity to power a 
25,000-home community for at 
least five years.” They plan 
on producing 4,000 of these 
small nuclear “drives” in 
late 2012.

Energy 
Saving 

Leading the way in 
sustainable lighting, 
this billboard for 
Philips – a consistent 
leader in corporate 
sustainability – shows 
an image of the globe 
printed in ink that 
glows in the dark. The 
energy saving poster 
eliminates the need for 
artificial lighting.
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Plasma Studio

For a tiny, two-man outfit (actually an Argentin-
ean woman Eva Castro and German guy Holger 
Kehne), Plasma Studio don’t do things by halves. 
As the duo whose contribution to Madrid’s 
luxury Hotel Puerta América comprised a series 
of crystallized spaces with distorted rooms and 
colourful hallways “a highly geometric 4th floor 
design that could easily have come straight out 
of fiction” (see Modern Design, Issue 2), the fact is 
that the London-based winners of the Corus Young 
Architects of the Year Award 2002 continue their 
winning streak.

Selected as one of the 47 architects’ practices cho-
sen from 434 contestants to design the £2 billion 
Athletes’ Village for London’s 2012 Olympic Games 
and Paralympic Games, they’re clearly not stand-
ing still. Nor are they daunted by the architectural 
challenges they face as one of the 30 individual 
commissions selected by the Newham Council 
Design Review Panel in November 07. A look at 
one of their recent successful projects in Italy – 
the Esker Haus – may indicate what the Olympic 
decision-makers are looking for  London’s modern 
city skyline.

Esker Haus rooftop apartment

This modern rooftop apartment in San Candido, Italy, 
near the border with Austria, takes its name from
Esker (meaning a stratified geological formation) and 
is designed as a self-contained residential unit placed 
parasite-like on top of an existing 1960s house.

As you can clearly see, a series of steel and timber 
frames recreate the smooth hillsides of the surround-
ing Dolomites. This roofscape also determines the 
spatial character inside – the spaces are enfolded by an 
angular and dynamic series of planes creating new and 
ever-changing perspectives and spatial constellations.

The unique stratified construction system started off 
from projecting each step of the external staircase 
as a modular which was then proliferated as frames, 
enabling the subsequent deformation and softening of 
the overall geometry. Offering a diffusion of functions 
and conditions inside and out, above and below from 
the private bedroom, bathroom, kitchen, dining and 
living rooms towards the more public and exposed 
territory of the various terraces. The inside also features 
a unique wooden staircase built into it with sliding 
drawers for extra storage yet completely hidden from 
visitors’ view to maintain maximum privacy.  

Plasma Studio’s
Esker
Haus
Rooftop 
Apartment Text: Chris Dove

Photos: courtesy of Plasma Studios
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Image courtesy of Martin Klimas
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We can build almost anything...
“It is not because things are difficult that we do not dare,

it is because we do not dare that they are difficult.”
SENECA

Nothing is too difficult for us to build. We guarantee it. Apartments, villas, 
bars, restaurants, pools, offices, clubs…Guaranteed quotes within 24 hours.

Guaranteed 5000€ penalty if we delay. Guaranteed 10-year construction 
quality. Guaranteed finance and credit line.

Architecture & Construction

Calle Churruca 2, Fuengirola, Málaga, 29640
Phone:  951 26 00 41      |     www.d-earle.com
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THINK AGAIN… 
      ‘Love Your Earth’

Judging by readers’ reactions to our THINK feature last month, 
lots of you do indeed ‘Love Your Earth’. 

The three winning designs were the result of an international 
design competition organised by designboom and Japan’s 
Design Association and was a free-to-enter contest open to 
professionals, students and design enthusiasts from any country. 

The purpose of ‘Love Your Earth’ was to create a graphic artwork to raise 
awareness of the environmental problems facing the earth, since, throughout 
history, graphic design has proved itself one of the best means to instigate 
changes in society and communicate the urgency of action. Entrants’ designs 
were required to provoke a positive change in the many issues compromising 
our biosphere.  

Entries closed last September with an impressive jury including Patrick 
Burgoyne, Editor of the UK’s ‘Creative Review’ magazine offering the generous 
award structure of a 1st prize of ¥500,000 YEN (€3,102), 2nd prize of ¥200,000 
YEN (€1,240) and three 3rd prizes of ¥100,000 YEN each (€620).  

As you can see from the shortlist designs and the runners up featured here, 
they’re used for flags, stamps, posters etc and exhibited throughout Tokyo and 
the 100% Design Tokyo venue during Design Week last October/November.

Images courtesy of Designboom
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 Playing to the gallery in Beijing’s

National Grand Theatre 
Situated in the heart of the city near the Great Hall of the People, Tiananmen Square and the Forbidden City, it covers a total surface area of precisely 
149,500 square metres. The titanium shell is shaped like a super ellipsoid with a maximum 213 metre span, a minimum 144 metre span, standing at 46 
metres high and divided in two by a curved glass covering 100 metres at its base. Throughout the day, light flows through the glass roof into the building 
while at night, movements within can be seen from outside. 

The building houses three performance auditoriums – a 2,416-seat opera house, 2,017-seat concert hall and 1,040-seat theatre – as well as art and 
exhibition spaces integrated into the city. The building is connected to the shore by way of a 60-metre long transparent underpass leaving the exterior 
of the building intact. The interior takes the form of an urban district with its succession of different public spaces endowing the building with its open 
character: streets, plazas, shopping areas, restaurants, rest places and waiting lounges. The different performance auditoriums open onto this common 
concourse with entrances positioned so as to ensure the even distribution and easy flow of people.

The opera house is at the centre of the complex and is its single most important element given the nature of the art practiced here: Chinese opera is a big 
cultural phenomenon in both its historic and contemporary worldwide context, so the concert hall and theatre are situated on either side of the opera 
house. Covered in a gilt metal mesh with opaque walls, when the areas behind it are unlit it becomes partially transparent while at the same time creating 
a distance. Spectators enter the opera house through one of two large doorways in the gilt ring wall and when they cross this threshold they penetrate into 
a world of vertical circulation, drawing them near to the point in time when the show will begin. A lounge on the highest level under the roof affords the 
general public and theatre-goers alike with a panoramic view of the city and offers a hitherto unseen perspective. 

The architects strove to create a theatre that shows respect for the buildings around it while demonstrating the vitality of modern architecture and being as 
bold today as the old buildings were in their day. Aiming to achieve harmony through modesty and ambition, agreement and opposition, they never lost 
sight of the project’s fundamental objective: making the Beijing National Grand Theatre part of the fabric of the city and China’s new district of aural and 
visual art open to all. 

designed by 
Paul Andrew
Architects

The curvaceous building emerges like a cultural island at the centre of a beautiful lake

photo courtesy of Paul Andrew Architect

Text: Chris Dove 
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Each year, these Japanese rice farmers in the northeast rural town of Inakadate plant millions 
of grains on their fields making different patterns and images and mixing red and black 
grains with regular white grains to ensure a balance of colour. We’re bowled over by the 
amazing visual results but sadly the beautiful aerial display lasts only as long as it takes to 
harvest the paddy field. Eating art: a distinctly novel way to indulge yourself.

The creative mind is a wonderful 
thing and in the Land of the 

Rising Sun, they’ve created truly 
wonderful artworks using the 

world’s most widely consumed 
basic commodity: the humble 

grain of rice.

Rice Field Art
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Drink Away Art
Here at Modern Design, we love bringing 

you avant-garde gems from the exciting 
world of modern art, but this project had us 

falling over legless with its neat combination 
of our two favourite pastimes: art and 

alcohol appreciation! You could call it the 
Modern Art of Drinking...

Ingenious German Hannes Broecker has come up with 
the brilliant idea of inviting Dresden’s cultural elite to grab 
a glass at an exhibition to “drink away the art.” No matter 
what we do or do not understand about art, everybody 
agrees it stimulates our senses. Broecker has aroused our 
senses of sight and taste by hanging flat, attractive glass 
picture frame containers on walls around the exhibition 
space, filled with a variety of colourful cocktails, possibly 
packing a pretty potent punch. 

Unsurprisingly, as the night progressed, the levels of 
multi-coloured infusions diminished – whether guests 
rapidly knocked them back or sipped them at a refined 
pace isn’t disclosed. Throughout the evening, the more 
popular beverages became obvious and by the end of the 
event, the art itself literally ran dry. All the empty drinking 
glasses were returned to their original place while guests 
congratulated themselves on having experienced a truly 
refreshing interactive art installation.   

Text: Chris Dove 





Image courtesy of Martin Klimas
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Global warming,
CLIMATE CHANGE, GOING GREEN – 
what on earth does it all really mean?...  

The first in our series of hard-hitting articles on the biggest debate of our times: the Environment

There seems to have been only two 
explosive topics making a big impact 
on world affairs and international news 

these past few years: the Iraq war and the 
Environment. While the former is pretty much 
out of our hands, the latter certainly is in our 

control and impacts on us as a society and as 
individuals far more directly than the former.  

According to the US Environmental Protection Agency, global warming is an 
average increase in the temperature of the atmosphere near the Earth’s surface which 

contributes to changes in global climate patterns. Global warming is caused by an 
increase in “greenhouse gases” in the atmosphere. These gases (water vapour, ozone, 

carbon dioxide (CO2), methane, nitrous oxide and chlorofluorocarbons) occur naturally 
in the atmosphere but amounts are increasing because of population growth and human 

activities including the burning of fossil fuels and deforestation. That’s the straightforward 
definition! 

Data from the National Oceanic and Atmospheric Administration (NOAA, which provides timely 
and precise weather, water and climate forecasts as well as monitoring the environment) and the National 

Aeronautics and Space Administration (NASA, which pioneers space exploration, scientific discovery and aeronautics 
research), the Earth’s average surface temperature has increased by 1.2 to 1.4ºF since the beginning of the Industrial Revolution 

and 1900 with dramatic predictions that it will increase to more than 10ºF this century. The warmest global average temperatures on record have 
all occurred within the last 15 years with the warmest two years being 1998 and 2005. 

Most of the warming in recent decades is “more than likely” the result of human activity, while other aspects of the climate are also changing 
before our very eyes including drastic hot and cold weather events happening simultaneously around the world; more violent rainfall patterns 
leading to increasingly severe weather phenomena including storms, hurricanes and flooding; temperature increases resulting in rising sea 
levels of up to nearly 3 feet; the reduction in snow cover in the northern hemisphere; and expanding oceans causing ice sheets to melt.

Not only is the planet supposedly hotting up, so the debate’s hotting up as well with radicals and mainstream supporters on both sides of the 
argument accusing each other of scaremongering or denial. However – and this won’t go down well with those in the “deniers” camp – years of 
debate have produced a consensus among the world’s leading scientists that we are indeed warming the planet. Unless we take steps now to 
curb global warming, our way of life, our planet and our children are all in grave danger: if we don’t change our behaviour, actions and lifestyles 
NOW the world is going to end sooner than we previously thought. 

And it’s not just environmental campaigners vocally raising the alarm. In his Christmas Day 2007 speech, Britain’s Archbishop of Canterbury (Dr 
Rowan Williams who heads the Anglican Church) warned of the “fragile imbalance of species and resources due to human greed”, while at the 
Vatican in Rome that same day, Pope Benedict spoke of “putting people first” and warning us not to jump on the climate change bandwagon. 
Over this same period, other talking heads warned us to “avoid our collective suicide” by waking up to some unwelcome environmental facts. So 
how ironic then that 30 December 2007 brought news of the death of Bert Bolin, creator of the Nobel prize-winning Intergovernmental Panel on 
Climate Change (IPCC) helping to start the new year with climate change right at the top of the political agenda. The timing of Mr Bolin’s passing 
is symbolic in giving us all more than enough to think about in the weeks, months – and years – ahead.

Text: Chris Dove 
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There seems to have been only 
two explosive topics making a 
big impact on world affairs and 
international news these past 
few years: the Iraq war and the 
Environment. While the former is 
pretty much out of our hands, the 
latter certainly is in our control 
and impacts on us as a society 
and as individuals far more 
directly than the former.  

According to the US Environmental Protection 
Agency, global warming is an average increase 
in the temperature of the atmosphere near the 
Earth’s surface which contributes to changes 
in global climate patterns. Global warming is 
caused by an increase in “greenhouse gases” 
in the atmosphere. These gases (water vapour, 

ozone, carbon dioxide (CO2), methane, nitrous 
oxide and chlorofluorocarbons) occur naturally 
in the atmosphere but amounts are increasing 
because of population growth and human 
activities including the burning of fossil fuels and 
deforestation. That’s the straightforward definition! 

Data from the National Oceanic and Atmospheric 
Administration (NOAA, which provides timely 
and precise weather, water and climate forecasts 
as well as monitoring the environment) and the 
National Aeronautics and Space Administration 
(NASA, which pioneers space exploration, scientific 
discovery and aeronautics research), the Earth’s 
average surface temperature has increased by 
1.2 to 1.4ºF since the beginning of the Industrial 
Revolution and 1900 with dramatic predictions 
that it will increase to more than 10ºF this century. 
The warmest global average temperatures on 
record have all occurred within the last 15 years 
with the warmest two years being 1998 and 2005. 

Most of the warming in recent decades is “more 
than likely” the result of human activity, while 
other aspects of the climate are also changing 
before our very eyes including drastic hot and cold 
weather events happening simultaneously around 
the world; more violent rainfall patterns leading to 
increasingly severe weather phenomena including 
storms, hurricanes and flooding; temperature 
increases resulting in rising sea levels of up to 
nearly 3 feet; the reduction in snow cover in the 
northern hemisphere; and expanding oceans 
causing ice sheets to melt.

Not only is the planet supposedly hotting up, 
so the debate’s hotting up as well with radicals 
and mainstream supporters on both sides of the 
argument accusing each other of scaremongering 
or denial. However – and this won’t go down well 
with those in the “deniers” camp – years of debate 

“The scientific evidence is now overwhelming. Climate change presents 
very serious global risks and it demands an urgent global response.” 
Sir Nicholas Stern’s UK climate change report

forest fires, California,USA
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“THE GREEN DREAM”

With greenhouse gas emissions and greenhouse gas reduction targets buzz words we’ve become familiar with hearing, 
questions remain as to what we need to do to cut these emissions, how we’re going to do it, when we need to do it by 

and, most importantly, who on earth’s going to pay for it? Climate change has a big impact on economic wealth and since 
“distant future” equates to 40 year estimates in environmental terms, this time frame is well within most of our lifetimes.

Wanting to be “seen to be green” before leaving Office, Britain’s former Prime Minister Tony Blair commissioned Sir 
Nicholas Stern to study the key concerns global warming presents us with. Stern’s 550-page report into the economics of 

climate change concluded: “The scientific evidence is now overwhelming. Climate change presents very serious global 
risks and it demands an urgent global response.” More recently here in Spain, the tinsel town of Marbella also hosted its 
own Climate Change Conference last December – presented by Pancho Campo, one of the 200 climate change leaders 
selected to spread the word about Al Gore’s often-quoted Nobel Prize-winning campaign ‘An Inconvenient Truth’. In his 

talk Campo carried out a special analysis of how climate change will affect the economies of regions like southern Spain, 
applying his knowledge of viticulture and oenology to the most important wine growing regions like Valencia, Alicante, 
Jumilla and Jerez with their global exports of popular grape varieties including Rioja and Moscatel (subjects close to our 

hearts!). He explained the effects of climate change observed by well known producers as well as measures being taken in 
different regions to combat the consequences and adapt to the changing environment. 

As far as how much global warming will impact Andalucía, according to ‘Olive Press’, there’ll be more health-threatening 
heat waves and wildfires in Spain and southern Europe; reduced availability of water and hydro power potential; reduced 

crop production and reduced summer tourism – we don’t need reminding of the devastating forest fires rampaging 
through Greece and Italy last summer, killing dozens of people, destroying hundreds of homes and causing millions of 

euros of damage (some fires were deliberately started by lunatic pyromaniacs but most were not). Estimates forecast 
that rainfall could go down by 40% by 2050 with average summer temperatures in Andalucía going up by as much as 
7ºF by 2070. The European Union estimates the potential loss in summer tourism in the south of Europe as a whole to 
be up to 100 billion euros annually, confirming the observation above that climate change really does have a massive 

impact on economic wealth. Meanwhile, the term “the Green Dollar” has been coined by strident green lobbyists and is 
being bandied about in both environmental and financial circles – they’re not referring to the US currency – it’s the cost in 

economic negligence we will all pay if we ignore global warming.

“He is guilty of 
misreading the 
data, of distorting 
the evidence to 
suit his political 
masters’ dogma, of 
throwing numbers 
about with 
reckless abandon, 
of promoting 
alarmism in 
place of rational 
discussion and 
of reinventing 
climate history.” 

Richard Lindzen, Professor 
of Meteorology at the 
Massachusetts Institute of 
Technology, US on Stern’s 
report

above image: aerial view, 100s of people protesting global warming.
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of today’s levels. Dickinson says: “This may require 
a similar reduction in the consumption of fossil 
fuels. I believe we will eventually achieve that goal 
but it will probably take 100 to 200 years.” This 
means reductions in vehicle emissions and carbon 
dioxide released from coal-powered electric 
power generation and other industrial activities. 
“But the effects of carbon dioxide that have been 
released into the atmosphere from the burning of 
fossil fuels last for at least 100 years. That means 
that any reductions in CO2 that are expected to be 
possible over this period will not result in a cleaner 
atmosphere and less global warming than we see 
today for at least a century.”

While there’s an outstanding question of how 
much global warming is caused by natural 
temperature variability as opposed to human 
activity, EFFECIENCY and SUSTAINABILITY 
in everything we do are the 21st century 
watchwords. There’s lots of advice out there about 
what we can all do to help prevent further global 
warming with education programmes based 
around The New 3 Rs: REDUCE, REUSE, RECYCLE 
becoming increasingly common in schools, adult 
education centres and across the full spectrum of 
the media. 

Vocal campaign group Friends of the Earth have 
been garnering signatures from members of the 

While people in the West continue to fret about 
the hardship of changing our comfortable 
lifestyles, developing nations including China, 
India, South America and equatorial Africa are 
the nations bearing the brunt of our industrial 
and social excesses. Rightly or wrongly, 
they’re reluctant to curb their own economic 
development to save the earth when it wasn’t 
them who caused the problem, and especially 
right now at a time when many renewable energy 
sources are costly and largely unproven. This is 
where progressive environmentalists are calling 
for the developed world to “get our own house 
in order first” by researching and investing in 
renewable technologies before preaching to 
governments and peoples in the south on how 
they must tighten their belts to save the planet.

SO, WHAT TO DO TO MITIGATE THE 
EFFECTS OF GLOBAL WARMING?

The Western world has to reduce its greenhouse 
gas emissions to cap their concentration in the 
atmosphere to manageable levels. According to 
Professor Robert Dickinson of the Georgia Institute 
of Technology’s School of Earth and Atmospheric 
Sciences in his “Climate Change: Integrating 
Science, Economics and Policy” paper, the only 
way to stop the increase of carbon dioxide in the 
atmosphere is to reduce CO2 emissions to 20-30% 

public to ask their local Members of Parliament 
to support calls for a new UK law to make annual 
cuts in carbon dioxide a key part of the global 
warming agenda. As part of their initiative titled 
‘The Big Ask’, FoE report that last year, 130,000+ 
people signed their petition with the Government 
announcing last November that it would introduce 
a Climate Bill – a major success for one of the 
earliest environmentalists who now face the 
challenge of ensuring that the Bill is a tough one. 
But while we wait 
for politicians 
to get their 
fingers out and 
pass more anti-
global warning 
legislation, 
impatient 
individuals are 
keen to press on 
with helping in 
any way they can 
to nip the problem 
in the bud. 

CLIMATE CHANGE MYTHS

Because climate change has been misnamed as 
a coming ‘ice age’, this has led to some rampant 
speculation on the internet that ‘global warming 

Example of High Resolution Full Climatology Flash Lightning Rate
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causes an ice age’. This is simply not true. Others believe that a brighter sun causes global warming, whether it’s sunspots, solar flares or 
some other impact from the sun. A study by Swiss and German scientists suggests that increasing radiation from the sun is responsible for 
recent global climate changes: “The sun has been at its strongest over the past 60 years and may now be affecting global temperatures. 
The sun is in a changed state. It is brighter than it was a few hundred years ago and this brightening started relatively recently (in the last 
100 to 150 years).” Dr Sami Solanki, Director of the respected Max Planck Institute for Solar System Research in Gottingen, Germany led 
the research in this area and concluded that: “The increased solar brightness over the past 20 years has not been enough to cause the 
observed climate changes but the impact of more intense sunshine on the ozone layer and on cloud cover could be affecting the climate 
more than the sunlight itself.”

CLIMATE CHANGE DENIERS

Ten years ago and until very recently, US President George W Bush was the most reviled politician on the planet in environmentalists’ eyes 
(and many others’ eyes, for numerous reasons…) for refusing to acknowledge that the phenomenon of global warming even existed. His 
reluctance to sign the 1997 Kyoto Protocol as part of the International Framework Convention on Climate Change left many incredulous 
that the leader of the worlds’ most polluting nation could be in such denial of genuine environmental facts staring him right in the face – 
facts including the horror of the 2005 Hurricane Katrina catastrophe and his administration’s all-too-late, pitifully shambolic response.

In a grudging reversal of conscience however, during the highly charged UN Climate Change Conference in Bali in December 2007, the 
United States rejected and then accepted a compromise to set the stage for intense negotiations in the next two years aimed at reducing 
carbon dioxide emissions worldwide, as part of the global warming pact’s round of negotiations ending in 2009. In a statement, the White 
House said it still has “serious concerns” about the agreement: “The negotiations must proceed on the view that the problem of climate 
change cannot be adequately addressed through commitments for emissions cuts by developed countries 
alone. Major developing economies must likewise act”, also saying that the negotiations must “clearly 
differentiate” and link responsibility with the level of emissions, size of the economy and energy 
use among developing countries. UN Secretary-General Ban Ki-moon called the pact “…a good 
beginning and not an ending”, adding: “We’ll have to engage in many complex, difficult and 
long negotiations as the new pact is meant as a guide for more climate talks which will 
culminate in Copenhagen in 2009.”

Preferring instead to proffer an attitude of “healthy scepticism”, Richard Lindzen – the 
respected Harvard trained atmospheric physicist and Professor of Meteorology at 
the Massachusetts Institute of Technology wrote recently of “Climate change – the 
bogus religion of our age?” , believing that Sir Nicholas Stern’s UK report (mentioned 
above) is “completely divorced from scientific reality…it’s an inconvenient truth 
for Stern and his political allies that there is, in fact, precious little hard evidence 
to back up his sweeping claims.” (Inverting the title of Al Gore’s book and award-
winning documentary film ‘An Inconvenient Truth’). “He is guilty of misreading the 
data, of distorting the evidence to suit his political masters’ dogma, of throwing 
numbers about with reckless abandon, of promoting alarmism in place of rational 
discussion and of reinventing climate history.” 

Much closer to home but equally embarrassingly, even Spanish leader of the opposition 
People’s Party, Mariano Rajoy didn’t appear clued up on this emotive issue, openly 
questioning Al Gore’s judgement when Gore visited Madrid in February 2007 to highlight the 
climate change dangers. Rajoy is heard to have told Gore: “Listen, I’ve brought here ten of the 
world’s most important scientists and not one of them can guarantee what the weather will be like 
tomorrow ...How can anyone say what will happen to the world in 300 years?” This sceptical, uninformed 
view is said to have cost Rajoy and his PP party significant levels of support during last year’s regional and 
municipal elections. 

THE TIP OF THE ICEBERG. . .
Whichever side of this political, economic or environmental debate we sit on, global warming is a massive, complex and important 
subject to get our heads round, but it’s better to discuss it than to bury our heads in the shifting sands. Over the coming months we’ll 
be bringing you lots more on this contentious topic including the impact of global warming on Nature, Vegetation and Wildlife in Part 2; 
Energy, Waste Reduction and Waste Management in Part 3; while in Part 4 we’ll highlight some of the key figures, actions and valuable 
information sources available in the increasingly heated climate change debate. 

 

“…a good 
beginning and 

not an ending…We’ll 
have to engage in many 

complex, difficult and long 
negotiations as a guide 
for more climate talks in 

Copenhagen in 2009.” 
- UN Secretary-General Ban Ki-moon on 

the climate change pact made in Bali 
December 2007

Miss these important issues over the next three months at your peril!

Useful weblinks and sources of information
•	 Greenpeace	–	Investigate,	expose	and	confront	environmental	abuse				www.greenpeace.org.uk
•	 Friends	of	the	Earth	–	Inspiring	solutions	to	environmental	problems			www.foe.org.uk
•	 Treehugger	–	The	Union	of	Concerned	Scientists			www.treehugger.com
•	 The	Olive	Press	–	Andalucía’s	fortnightly	green	news	publication				www.theolivepress.es
•	 Climate	change	and	wine	–	The	impact	of	climate	change	on	the	wine	industry	www.cambioclimaticoyvino.com



Top 10 things you can do 
to help prevent global 
warming, reduce the 
impact of climate change 
and go green at home, at 
work and at play:

10. Plant native, drought- 
resistant trees and shrubs 
around your home and 
outdoor air conditioning unit.
9. Cut your lawn using a 
push mower instead of a 
petrol-powered or electric 
mower.
8. Replace your current home 
appliances including fridge, 
washing machine and dish 
washer with high-efficiency 
models.
7. Buy food and other 
products with reusable or 
recyclable packaging instead 
of those in non-recyclable 
packaging.
6. Replace ordinary 
incandescent light bulbs with 
compact f luorescent bulbs.
5. Install a solar heated 
system to provide your hot 
water.
4. Recycle newspapers, 
cardboard, glass, plastic and 
metal.
3. Leave your car at home 
– walk, bike or use public 
transport instead.
2. Insulate your home, clean 
your air conditioning filters 
and install energy efficient 
showerheads.

And the number one thing 
you can do to prevent global 
warming is...

1. Buy a fuel-efficient car 
rated at 32 miles per gallon 
clean fuel consumption if you 
insist on using a vehicle.

Source: Treehugger –
The Union of Concerned Scientists

above image: New Orleans, Louisiana, USA after Hurricane Katrina
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Diseño Earle S.L. | Architecture & Construction | www.d-earle.com | Tel: 951 26 00 41 | C/Churruca 2, 29640 Fuengirola, Málaga 

Would you like your VILLA to be ENVIRONMENTALLY friendly???

Making buildings energy efficient and less damaging to the environment and landscape is a global priority. 
Construction costs are often the same as conventional buildings and with tremendous cash savings over time, you’ll 
be rewarded in more ways than one.

Siting buildings in relation to sunlight with improved natural ventilation and greater insulation helps save our planet, 
and through well considered design, we can help you reduce your carbon footprint using solar and wind power 
renewable energies in your new home.

Contact us at Diseño Earle and we will design and build the green villa that you want and our planet needs.



The Styx Valley Protest 
Structure	in	Tasmania,
designed by Andrew Maynard Architects

We love the name of this project! Styx Valley 
Forest is a pristine wilderness in south western 
Tasmania, 240 kilometres off Australia’s south 
eastern coast. Home to the tallest hardwood trees 
in the world averaging over 80 metres, it’s a unique 
ecosystem unlike any other with many trees well 
over 400 years old but with less than 13% of 
them remaining. A large area of south western 
Tasmania’s pristine wilderness is world heritage 
and protected but Styx Valley falls just outside the 

South West National Park and it’s now under attack 
from logging companies.

The logging companies clear, fell and burn any 
remnant vegetation once they’ve removed any 
timber considered of value. The high quality 
timbers that are then removed are reduced to 
nothing more than wood chips exported mainly 
to Japan. According to Greenpeace, from this rape 
and pillage of Tasmania’s previously untouched, 

pristine landscape, the country receives only 
AUD$10 per ton of woodchips.
 
GLOBAL RESCUE STATION – THE TREEHOUSE

In an attempt to halt the Styx Valley clear felling, a 
large group of activists formed human barricades 
to stop the entry of bulldozers and log trucks. The 
centre piece of the activist’s protest is the Global 
Rescue Station – heavily disguised as a treehouse 

Text: Chris Dove 
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– perched within the canopy of a grand old Styx 
gum fondly named Gandalf! The GRS has been 
manned by numerous local and international 
activists since 12 November 2003. Made simply 
from two simple platforms suspended by rope 
from the branches of Gandalf, the GRS has been 
the centre piece of the activists’ tactics, their 
multiple aims being to have a visible protest 
presence within the forest; provide a manned 
structure that the authorities would be reluctant 

(if not powerless) to remove; protect not only 
Gandalf but those activists present.

With the help of Andrew Maynard Architects, the 
protesters have designed an improved GRS taking 
account of weather conditions, aiming for a more 
permanent treehouse and a more drastic level of 
direct environmental protection: by spreading 
its load over three trees rather than the canopy 
of a single tree, they’re able to protect a number 

of trees per structure from logging. The protesters 
rationale is that as the surrounding trees will pose 
a threat to the structure if felled, a small number of 
structures can secure the well being of a large area of 
pristine wilderness.

Many readers will be fascinated by this project, as are 
we, so to keep up to speed on the activists’ protests, 
read more at http://weblog.greenpeace.org/
tasmania/ and email them offering your support.

Images courtesy of Andrew Maynard Architects

M o d e r n  D e s i g n   7 3



50 GREAT E-BUSINESSES 
AND THE MINDS BEHIND 
THEM

Authors: Emily Ross & Angus Holland

The modern-day gold rush created by 
the internet means – theoretically – that 
anyone with a computer and internet 
connection can make their fortune. Here, 
fortunes are made, lost and the pace of change is lightning-fast 
as Google, Amazon and YouTube prove. There’s also space for 
the common man like Phil Leahy who started his eBay business 
selling old records from his collection and has come back from 
bankruptcy to be one of the most successful online sellers. Yet 
while people talk about the ‘magic of the internet’, says Bob 
Young (the open software pioneer and creator of start-up Lulu) ‘It 
is not easy stuff’ which is why the 50 e-businesses featured here 
make intriguing and inspiring reading.

THE DESIGN HOTELS 
YEARBOOK 2008
Author: Design Hotels

Celebrating 15 years of Design 
Hotels™, this boldly designed 650+ 
page hardback volume features 
striking photography, in-depth 
architectural descriptions and 
quality design reporting. “Looking Forward” is the Yearbook’s 
theme reflecting the company’s mission to spur on a new 
era in travel and hotel design with top flight hotel designers 
including Karim Rashid sharing their ideas for future, 
progressive hotel design.

JUNO
Starring: Ellen Page & Michael Cera

A whip-smart teen confronts an 
unplanned pregnancy by her 
classmate Bleeker. With the help 
of best friend Leah, Juno finds 
her unborn child a ‘perfect’ set 
of parents: an affluent suburban 
couple longing to adopt. Luckily, 
Juno has the total support of her 
parents as she faces some tough 
decisions, flirts with adulthood 
and ultimately figures out where 
she belongs.

PERSEPOLIS

Starring: Chiara Mastroianni & Catherine Deneuve

Being touted as “the perfect 
film”, this finely etched 
animation is about growing 
up in Tehran during the 
revolution and the Iran-Iraq 
War. A myriad of themes 
handle religious oppression, 
teenage rebellion, cultural 
dissonance and war, but 
don’t be disheartened as, by 
some strange and fortunate 
circumstance born out of 
vision, patience, luck and 
sheer talent, the filmmakers 
have managed to incorporate 
each of those weighty 
topics into a work of art 
that’s as light as a feather 
in the manner of a true 
masterpiece.

GLASGOW FILM FESTIVAL 
14 – 24 FEBRUARY 2008

Cinema

BOOKS

 & 

CINEMA

Books

This increasingly popular international film fest features 
everything from silent cinema to the best new Hollywood 
films, to documentaries that’ll stir you to anger and 
tears, to a special focus this year revealing the rich film 
cultures in Poland, Hungary, Serbia, Romania and the 
Czech Republic. Glasgow presents films that are accessible 
to all from the discerning movie buff to someone who 
just wants to forget their daily cares with a great night 
at the pictures. This inspiring weekend of short films is 
where you can spot the stars of the future – before they 
subsequently appear headlining every other conceivable 
blockbuster Hollywood movie and boring us all to tears! 
Visit www.glasgowfilmfestival.org.uk for full details, line-
up and tickets.



Image courtesy of Martin Klimas



Text: Chris Dove 
Images courtesy of Philip Treacy
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 M ther Nature.......

THE ARTIST
Text: Marie Malone
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 M ther Nature.......

THE ARTIST

The Wave, Arizona, USA 
‘The Wave’ is a stunning, swirling, sandstone formation, 
found in the Coyote Buttes, in the Paria Canyon-
Vermillion Cliffs, in the Northern Arizona Desert. It is 
a chasm, specifically located on the NW edge of ‘Top 
Rock’, close to the Arizona/Utah border, about halfway 
between Page, Arizona and Kanab, Utah.

It is a nature, or landscape photographer’s dream - as 
the light shimmers across the hot Colorado Plateau, 
offering a wonderful array of shadows and reflections, 
around this incredibly fluid landscape. In fact, this is one 
of the most photographed rock formations in North 
America!

‘The Wave’ is made from Jurassic-age Navajo sandstone, 
laid down layer upon layer, over 190 million years ago, 
from sand dunes which have turned into rock. As the 
dunes became calcified, the rock formed both vertical 
and horizontal curved shapes, in awesome sandy, 
cinnamon and caramel-coloured formations.

It can be reached by walking about 6 kms across some 
of the most beautiful curved sandstone, at an elevation 
of about 1600 metres. However, ‘The Wave’ is such a 
delicate formation, that access to hikers is limited, to 
normally 20 reserved or lottery allocated, cheap daily 
permits, so that the soft sandstone ridges are not 
further eroded.

Visitors are given a topological map, along with their 
compass, to locate the exact position of ‘The Wave’, as 
it is not easily identifiable on the ground. During the 
hike, they will pass by scattered red rock domes, walk 
along the plateaus of sand and slickrock, and be able to 
identify distinctive notches, in the thinly layered rock. 

The average hike is about 3-6 hours - not very 
strenuous, but with some modest navigational 
challenges! Visitors, however, are advised to take at 
least 1 gallon of water per person, as temperatures in 
the summer can reach over 100ºF. The area is a largely 
uninhabited wilderness, rugged, and desert-like, apart 
from the few patches of rain left behind in the gullies 
from the great sandstorms. 

The trail can be accessed from either ‘Wire Pass 
Trailhead’ about 30kms from Page, Arizona, or from 
the US Highway 89A from the Arizona side. Often, the 
access can be impassible during stormy weather, or in 
the sand and mud afterwards, even with a 4x4 vehicle, 
so visits need to be well planned.

Although ‘the Wave’ is the most visited rock formation, 
other distinctive, but equally beautiful rock spots 
are well worth viewing. The ‘Second Wave’ is a lighter 
sand colour, but has a wonderful multi-coloured rock 
structure, in pastel shades of yellow, pink and red 
rock. Other interesting quirks in the rock, such as the 
‘Escargot’ (a small snail-like rock) and the ‘Leapfrog’ (a 
jutting rock stump at the top of the cliff) are also well 
worth a look! 

This ‘psychedelic’ sandstone area is full of pillars, cones, 
mushroom and other odd shaped rocks, mixed with 
iron oxides, hematite, and geothite over time, to create 
beautiful dramatic layers. ‘The Wave’ is definitely an area 
worth exploring!
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When a music artist/musician leaves our world, 
they leave behind their music. The first reaction of 
their assigned record company is to respond to the 
music buying public’s grief by immediately releas-
ing a ‘Greatest Hits’ album followed by the artist’s 
entire back catalogue and that was it! However, of 
late this trend has evolved, born is the genre of the 
deceased duets! 
 
Thanks to the wonders of digital studio technol-
ogy, it is an effortless task to deliver a polished 
vocal collaboration with an artist from back in the 
day with an artist from this generation. More often 
than not it seems to be family collabs’ that appear 
time and time again. Bob Marley’s sons mainly 
Damian, Ziggy and Stephen never got to work 

with their father whilst alive but you can guarantee 
a duet with him on any one of their albums! In fact 
the album ‘Chant Down Babylon’ is a duets album 
with the reggae don featuring the likes of Lauryn 
Hill and Guru to name a few. The same can be said 
for the late Notorious BIG aka Biggie Smalls ‘The 
Biggie Duets’ had a whole host of RnB & Hiphop 
stars team up with the late East Coast rapper - an al-
bum I admittedly got excited about. Only to realise 
it wasn‘t all that…I‘d rather just hear Biggie! Even 
The King himself Mr Elvis Presley didn‘t escape the 
deceased duet having ‘performed’ a duet with his 
daughter Lisa-Marie. Natalie couldn’t resist either 
to have a good ol’ sing-a-long, sorry duet (the sing-
a-long is what we do) with her father Nat King Cole 
on his classic ‘Unforgettable’. 

 
I can’t help feel that these collaborations stem from 
a brat-ish attitude of ‘I wanna work with X because 
they are my musical hero’ or ‘he was my father and I 
hold the rights to his music, I‘ll do what I want’! Maybe 
I’m wrong but I still think I’d rather hear the original 
version of Nat King Cole sing ‘Unforgettable’ than hear 
the duet version! Maybe it’s time to let an artist rest in 
peace and not in the studio. Some would argue that 
it opens up the artists’ musical vault and makes them 
more accessible to a younger audience, that would not 
have heard the original versions first time round. But 
aren’t originals supposed to be exactly that…original!

Millie Johnson can be heard on Global FM 96.5 
Monday - Friday 11.00 - 2.00pm and Sunday night’s 
Street Soul 6pm-9pm.

Text: Millie Johnson
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Need we say more about this spectacular, super-sexy catwalk parade featuring beautiful Victoria’s Secret models showing off the new 2007/08 lingerie 
range? Great music heralded in high flying models strutting their slinky stuff down the glittery runway in brightly coloured and bejewelled bras, panties, 
basques, leotards and angel wings while men hid their erections with their show brochures – they thought they’d died and gone to heaven! Who on earth 
can blame them?

And with supermodels including Adriana Lima, Alessandra Ambrosio, Heidi Klum, Miranda Kerr, Selita Ebanks, Izabel Goulart, Karolina Kurkova, Eva Longoria, 
Hayden Panettiere and Marisa Miller among others donning the daring attire, the highly charged event was packed from head to toe with the world’s most 
lusted after beauties. 

There was even more great music in the form of a duet between Heidi Klum and singer husband Seal (Germany’s top couple in answer to the Beckhams, 
though admittedly 10 times cooler!) while star turns by the reunited Spice Girls – themselves fully decked out in revealing Victoria’s Secret costumes – 
helped heighten both the temperature and the palpable sense of glamour. 

Founded in Ohio in 1972 and often surrounded by controversy, Victoria’s Secret hit the big time in the 1990s when it began using hot supermodels to show 
off its sexy lingerie. Often attacked by the US religious right, the company is itself a pop culture phenomenon that’s given women permission to retain 
their wholesome “naughty but nice” image while looking drop dead gorgeous and physically unattainable. With a thousand outlets around the world and a 
thriving mail order service, it’s a smart strategy that works wonders for women – and men! – everywhere. 

VICTORIA’S SECRET FASHION SHOW 2007/08
 Kodak Theatre, Los Angeles, December 2007

Text: Chris Dove 
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Gold cased phones; multi-faced watches; mahogany-panelled yachts; jewel encrusted car 

parts; exclusive villas on exotic islands; mansions in Marbella, these are some of the goodies 

f launted to the rich who attend the annual International Moscow Millionaire Fair. But that’s 

not all. Guest appearances from rock stars and national sports heroes; raff les that award 

ticket-holders with bottles of perfume worth 25,000 euros; priceless works of art paraded as 

casual ornaments and fashion shows modelled by Russian ballerinas. Sound f lashy? That’s 

the idea. This event proudly touts itself as the ultimate representative of the luxury goods 

market. The dazzling array of premier products with suitably outrageous price tags attests to 

its unrivalled decadence. 

‘Quality is remembered long after the price is forgotten’
Stanley Marcus, President of Neiman Marcus

A LUXURY FUTURE

Now in its third year, the Moscow fair continues to grow in attendee numbers and sales. A staggering 12,000 guests attended this year’s 
opening gala. Over the four-day event, almost 45,000 visitors passed through the doors to be regaled by more than 200 exclusive brands 
like Porsche, Cartier, Bvlgari and Rolex. Entrance tickets are priced at a reasonable 30 euros, so most can afford to catch a glimpse of what’s 
hot in the world of the super rich. But, for the majority of attendees this event is about indulging fantasies of inane spending. And in 
Moscow, where there is a reported population of 103,000 millionaires, those fantasies become real. Russia’s new elite is eager to prove their 
improved status and the fair is the perfect vehicle. Between them, exhibitors spend millions creating elaborate stands that rival Broadway 
stage shows for lighting effects and performance value. Meanwhile attendees whirl round in black tie and ball gowns, perhaps sipping a 
Dom Perignon while ogling a Louis Vuitton or a Jaguar. Every detail conspires to make the fantasy real. But the exhibitor’s expense is not 
in vain. Sales for the 2007 Moscow fair were reportedly estimated at 734 million US dollars, according to event organiser Yves Gijrath. The 
forecasted trends are also positive. While the demand for luxury cars, designer watches and haute couture is healthy, it is the rising interest 
in art and antiques that excites Gijrath who claims this is a sign the Moscow market is maturing. 

MILLIONAIRE’S FAIR
Text: Tasha Smith



The Academy of Arts gallery displayed paintings by Wassily Kandinsky and Nikolai Roerich, whose mystical mountainscapes have skyrocketed 
in value at Sotheby’s and Christie’s Russian art auctions. By teaming up with Russian Fashion Week and hosting the press event to announce the 
forthcoming heavyweight bout between current champions, Vladimir Klickdo and Sultan Ibragimov, the millionaire fair gains cultural cache and 
reinforces its role on the annual Russian events calendar.

Despite the blatant opulence, the millionaire fair had a modest start in Amsterdam as a trade show for readers of Gijrath’s magazine, Miljonair. 
That was 2002. In 2003, exhibitor and visitor numbers quadrupled. Now six cities host their own fair; Kortrijk (Belgium), Shanghai, Munich, Istanbul, 
Amsterdam and Moscow. According to their own press, this year’s Amsterdam fair broke all records by attracting 47,000 visitors. Sales included a 
Bugatti Veyron for 1.2 million and a number of Maserati’s. Rolex, Breitling and Audermars Piquet each claimed business was booming. And Gijrath 
signed a deal to host the fair at the Amsterdam RAI for another three years. 

The fair has also established itself in Shanghai. As the largest city in the People’s Republic of China, Shanghai is widely regarded as the nation’s citadel 
of modernity. It provides the perfect platform to harness China’s burgeoning luxury goods market, which is ranked third largest in the world. In just its 
second year, the Shanghai 2007 fair doubled in size attracting 14,000 visitors and more than 150 top global brands. China’s rapid economic growth, 
unique hierarchical society and ambitious citizens suggest that soon every Chinese city will resemble Hong Kong. Here, flashy 20-somethings dressed 
in designer suits, sporting handmade Swiss watches and hi-tech gadgets are common. 

These statistics bode well for the future of the millionaire fair. Verdict Research Limited, a leading American research firm, forecasts that global 
expenditure on typical retail luxury goods, such as clothes, watches, cosmetics and handbags will be 450 billion US dollars by 2012. They cite 
emerging markets in the Asia Pacific region as the driving force behind this growth and say the region will shortly take over America as the second 
largest luxury goods market in the world. The problem is however, if everyone can afford it, can a product truly be classed as luxurious. By definition, a 
luxury product should be rare, unique and expensive. It should be of superior quality, feed into the buyer’s fantasy and confer some element of status. 
It is this last attribute, which truly captures the imaginations of buyers in emerging markets like Moscow and China. 

A ridiculous award ceremony at the Moscow fair that recognises up and coming socialites in categories such as ‘Most frequently invited lady of the 
year’, ‘Debut of the year’ and even ‘The most invited person who never went anywhere’ demonstrates just how strong the lure of this new found status 
is. And who can blame them? The desire for a better life is a basic human goal. The millionaire fair gives everyone the chance to see what a better life 
could entail. Of course whether or not you agree with their prognosis begs one simple question – Chanel or Versace?

For more information, visit www.millionairefair.com 
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Speeding around the world in the 

100% carbon neutral, the boat 
runs on BIODIESEL – 
including 7 litres of the crew’s 
body fat. Now that’s what you 
call eco-logical…

Moored at London’s O2 Dock in Greenwich ahead of its attempt to break the world speed powerboat record of 75 
days, currently held by British boat Cable and Wireless Adventurer in 1998, Earthrace plans to only take 65 days to 
complete the round the world trip. Her cool, sleek look is not a design gimmick: the high-tech, green energy ecoboat 
is technically known as a trimaran, having three hulls all designed to pierce through waves as opposed to running over 
them, making her speed through rough seas faster than any other powerboat on the planet.

Earthrace EcoboatText: Chris Dove 



Earthrace Ecoboat

Built in Auckland, New Zealand, the 10-ton 
superboat has low-emission engines and 
claims to have a zero carbon footprint. 
41-year-old skipper and founder Peter 
Bethune believes biodiesel is a viable 
alternative to petrol and thinks his extreme 
Earthrace Ecoboat is a chance to develop 
the international biodiesel industry while 
encouraging “less reliance on dodgy parts 
of the world”. The former oil exploration 
engineer is so committed to the project 
that he had liposuction to contribute 100ml 
of his body fat to fuel Earthrace while two 
other volunteers also contributed their fat to 
the cause, making up seven litres of biofuel 
– enough to power the boat for just over 9 
miles (or 7.8 nautical miles).

A worthy cause of course, but get out your 
calculators to check just what this means 
for the overall fuelling of Earthrace as she 
sure needs a lot of biodiesel: holding as 
much as 3,000 gallons doubles the weight 
of the vessel yet just one refuelling goes a 
long, long way, travelling from Vancouver 
to Acapulco, Mexico – that’s 2,582 miles (or 
2,969 knots or 4,155 kilometres or 2,244 
nautical miles). No guesses for calculating 
how much weight the entire crew would 
need to lose to even partly fuel the green 
boat! An impossible task so Portugal-based SGC Energia are supplying 165,000 litres of superior quality biodiesel as the amount required to safely break 
the speed record in their planned time scale.

Yet more statistics for you: Earthrace has been designed to have up to 7m (24ft) of water on top of her yet this can theoretically be achieved in 15m 
(50ft) waves. On one test race, waves of 40ft had Bethune and the crew terrified she’d capsize but she rode each wave in her stride while giving the other 
petrol-fuelled powerboats a serious run for their money.

Due to set off this March from Valencia on Spain’s Costa Blanca, all eyes will be on Earthrace, Bethune and his crew as we say ‘Bon voyage with biofuel 
and good luck for a speedy return!’  

Journey of the ecoboat
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C/ Águila 2,  Urb Colina Blanca,

Mijas Costa, 
(behind Muebles Benitez 

on the outskirts of Fuengirola)
Tel: +34 952 466 189

www.esprit-designs.com
info@esprit-designs.com

MARBELLA
C.C. TORRE REAL, CTRA.CÁDIZ-MÁLAGA. 

TEL. 952 777 858

Expressing your interior world
www.roche-bobois.es



MARBELLA
THE PURITY ROOM
MUFFIN CAFÉ 
GREENDESIGN 
EDIF. KING EDWARD 
CAFÉ DE RONDA
DON MIGUEL
CAFÉ G. VERDI
CAFÉ CHILLOUT
GOYO
MARBELLA DESIGN ACADEMY
FRIKIA CAFÉ
HABANA BAR
O2 CENTRO WELLNESS
RUBI
GARUM
BUDDHA BAR
NAILS BAR
CLINICA OCHOA
MOCCA CAFÉ
LE NÔTRE
CASA LA CONCHA 
CLINICA BUCHINGER
OXIGENO
OFICINA DE TURISMO
VITAMINA LOUNGE CAFÉ
ZOZOI
LOLITA
CASANIS
EL PATIO DE LOS PERFUMES
ABSOLUT CAFÉ
BRITISH & INTERNATIONAL FINE ART
MARBELLA REAL 
FASHION SUSHI
LOVE TO EAT
MUSEO RALLI 
HOTEL PUENTE ROMANO
MARBELLA CLUB HOTEL
MC CAFÉ
SUKHOTHAI

SOTOGRANDE
PELO’S UNISEX
BRANDO & CO
GOLF VALDERRAMA
GYM TONIC
HEALTH & BEAUTY
HOTEL CLUB MARITIMO
 DE SOTOGRANDE
KE BAR
MAAL & F. Y KIOSCO PRENSA
CORTIJO LAS FLORES
NH ALMENARA
POLO CLUB DE SANTA MARIA
TOAP BOATS

PUERTO BANUS
OFICINA DE TURISMO de Puerto Banus 
BANG & OLUFSEN
NEWS CAFÉ
WATER FRONT
PRAVDA
LANVIN
VON DUTCH
LIQUID LOUNGE
TERRA-SANA
SAMMER GALLERY 
TRADER VIC’S
GOLF LA DAMA DENOCHE
MOLDING CLINIC MARBELLA
SPEJOS
PLATINUM SUSHI
DELI-ICIUS 2
HOTEL MELIA MARBELLA DINAMAR
PORSCHE
BMW
STARZ

NUEVA ANDALUCIA
ANDALUCIA DEVELOPMENT
DELI-CIUS 1
BISTRO LOS NARANJOS
HOTEL LAS BRISAS
GOLF LOS NARANJOS
MAGNA CAFÉ
MANOLO SANTANA 
GOLF ALOHA

TERRA SANA
H10 ANDALUCIA PLAZA
CHARO HALLIN
ARTE GRAFIA
NEW STYLE GYM
ESCUELA INTERNACIONAL DE GOLF

SAN PEDRO - POLIGONO
FISCHER 2
PASSION CAFÉ
HOTEL BARCELÓ
GUADALMINA GOLF HOTEL
GOLF GUADALMINA
HAIR STYLE
HAIR STUDIO
THE NORTON GALLERY

EL ROSARIO
BONO BEACH
FUSION
PEPERMINT PAPER PALACE

RIO REAL
GOLF & HOTEL RIO REAL
INCOSOL
ROCHE BOBOIS
D’HONDT 
CASASOLA

ELVIRIA
THE BEACH HOUSE
SANTA MARIA GOLF CLUB
VENEZIA
STUDIO B
PUB. CASI CASI
FLUID LOUNGE & BAR
RELAXATION & STUDIO
GOLF EL SOTO DE MARBELLA
GOLF GREENLIFE
EL CASCO PADLE & TENNIS
GOLF SANTA CLARA
MARBELLA GOLF CLUB

RIVIERA DEL SOL
MAX BEACH
MIRAFLORES GOLF
AZTEC COUNTRY CLUB
LA MANDRAGORA

BENAHAVIS
EL HIGUERAL GOLF
GOLF MARBELA CLUB
MARBELLA CLUB GOLF RESORT
MONTE MAYOR GOLF & COUNTRY 
CLUB
EL ESTUDIO (arte y decoración)
FINICCI 
TERRA LUZ
LEXUS
HOTEL SELENZA (Thalasso-wellness)
ART OF LIVING

ESTEPONA
GOLF ESTEPONA
GOLF DOÑA JULIA
H10 ESTEPONA PALACE
KEMPINSKI HOTEL BAHIA ESTEPONA
PASSEPARTOUTS (Galería de arte)
MAI TAI BAR
LAS DUNAS
CAFÉ DEL MAR
L’ATTITUDE
GOLF ATALAYA
HOTEL GUADALMINA
LAGUNAS VILLAGE
HOTEL LA QUINTA
GOLF LA QUINTA
GOLF LOS ARQUEROS
CROWNE PLAZA HOTEL
GOLF LA RESINA
HEAVEN

CALAHONDA
TENIS CLUB DEL SOL
GOLF LA SIESTA
SPIKES
POOL & SPA CENTER
CARMA BEDS

CABOPINO
GOLF CABOPINO
DA BRUNO
JAIPUR PALACE

LA CALA
EL OCEANO BEACH HOTEL
FORUM
NEW HOME SOLUTIONS JA!
GOLF EL CHAPARRAL
LA NORIA GOLF
CALANOVA GOLF CLUB
LA CALA RESORT & GOLF
MIJAS GOLF
CIO MIJAS
SOLUTION (CLUB & BAR)
LA PLAZA

FUENGIROLA
INGA LOTZE
SWING (Esculea de Baile)
HOTEL BEATRIZ
MATISSE
DECOR ARTE

BENALMÁDENA
GOLF TORREQUEBRADA
HOTEL TORREQUEBRADA
MONET PUERTO MARINA
HOTEL RIU
SAKURA
MARINAS DEL MEDITERRANEO

PUERTO MARINA
GRAN CAFÉ LA RUBIA
KALEIDO TERRAZA
NAUTICA J. REUS
ROOP KALA
VANGUARDIA (boutique)

MIJAS
CENTRO SANUM
MUEBLES DANESES
GRUTMAN 

KERABEN
VALPARAISO

MÁLAGA
PARADOR DE MÁLAGA GOLF
LOLA ANARTE
SALONIA
ART STUDIO MULTIMEDIA
LA SILLA ROJA 
HOTELES ROOM MATE
CAC MÁLAGA
HOTEL LARIOS 
HOTEL MOLINA LARIO
RAYUELA IDIOMAS (Librería)
GACMA

GIBRALTAR
CASINO DE GIBRALTAR
CALETA PALACE HOTEL
ROCK HOTEL
OCALLAGHAN ELLIOT HOTEL 
SACARELLOS                                     
ANGRY FRIAR                                      
THE CANNON BAR                               
THE HORSESHOE BAR                          
DA PAOLO                                         
THE CLIPPER                                    
COHEN AND MASSIAS 

Some places where to find 
MODERN DESIGN 
MAGAZINE

You can now subscribe to Modern Design Magazine!

*FREE 1 YEAR SUBSCRIPTION*
shipping and handling charges:

Spain 36 euros
EU and non EU 72 euros

USA 84 euros
*6 month subscription also available at half these rates

Please mail cheque for corresponding amount to:
Modern Design Magazine, Calle Churruca 2, 29640 Fuengirola, Málaga, Spain

or email to magazine@d-earle.com for bank transfer details.



PREVIEW OF NEXT MONTH’S ISSUE

Despite their 
name, Paris-
based 5.5 
Designers 
don’t do 
things by 
halves!

     ARCHITECTURE 
PEOPLE AND PLACES

DESIGN

ART

AS YOU’D EXPECT FROM MODERN DESIGN MAGAZINE, WE’LL CONTINUE TO BRING YOU 
FASCINATING FEATURES, ARTICLES, PROFILES, INTERVIEWS, INNOVATIONS, NEWS AND EVENTS 

. . . A N D  L O T S ,  L O T S  M O R E !

Modern Design Magazine is making a name 
for itself already –  start receiving yours now with our FREE 1 
year subscription. And check us out at www.d-earle.com

Fashion

Wood works 
alright! A 
collection 
of amazing, 
ever-
changing 
hard wood 
artworks by
 Eddie 
Parkiet

Bread & Butter Barcelona – tasty, tasty, very, very tasty…

INCLUDING…...

-  Heading for 
the Record 
books – 
Norman 
Foster’s
Crystal 
Island:
the World’s 
Biggest 
Building 
Coming to 
Moscow

- Steven Holl  -  

- Transporting 
us to other 
worlds: the 
transdisciplinary 
design projects 
of Germany’s 
3deluxe

From academic 
excellence to 
architectural 
excellence with his 
new commission 
for Princeton 
University’s elite Ivy 
League in the US



We can design almost anything...
“It is not because things are difficult that we do not dare,

it is because we do not dare that they are difficult.”
SENECA

Nothing is too difficult for us to build. We guarantee it. Apartments, villas, 
bars, restaurants, pools, offices, clubs…Guaranteed quotes within 24 hours.

Guaranteed 5000€ penalty if we delay. Guaranteed 10-year construction 
quality. Guaranteed finance and credit line.

Architecture & Construction

Calle Churruca 2, Fuengirola, Málaga, 29640
Phone:  951 26 00 41      |     www.d-earle.com




