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WELCOME'HOME ROOMS: Designs that relax
!{EW VICTORIAN: Fun with ruffles and flourishes
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Choose Your Own FREE Issue I

If YouReadMusicoo.You 'll
Love
Our

O?
azln€.
n)

Sheet Music Magazine, the only magazine you
can play on your piano, organ, or guitar, wants
to send you a FREE issue of great songs (you
pick it from the ones shown)-just for trying a

subscription at no risk whatsoever.
Eactr and every issue is filled with the words

and music of the most popular songs ever writ-
ten, including Pop, Greot Standards, Jazz,
Show Tunes, Folk, Country, Tin Pan Alley,
Movie ond TV Themes, Classics, Rogtime,
Blues, and more. In addition, there are Key-
board Clinics, Guitar Workshops, Songwriting
Lessons, Sight-Reading, Playing By Ear, Basics
in Theory & Harmony, and so much more.

There are 100 or more songs per year, at a

cost of less than 150 per song, songs which cost
$2.50 each in stores. There is an organ edition
as well as a piano/guitar edition. All editions
come in easy-to-play arrangements or standard
arrangements. Check your preference on the
subscription application.

MAIL COUP()N FOR YOUR FREE ISSUE TODAY!

Music Magazine Dept. L-24-r2

352 Evelyn Street, Paramus, NY 07652

Please rush me my FREE issue with all the great songs listed. This issue is

mine to keep even if I decide to cancel. FREE ISSUES: Check (z) one.

Atr B! Ctr D!
(,2) check one
EOne Year (9 issues) $13.97
ETwo Years (18 issues) $25.00

DI enclose futl payment of $- (Make check payable to Sheet

lBill me later. Music Magazine)

Canadian residents please add $2.00 U.S. funds per year extra

,}C

(,2) check one
Piano/Guitar
trEasy
!Standard

Organ
trEasy
EStandard

Name

Address

t_

!
ID

MONEY BACK GUARANTEE
If your are not completely delighted after receiv-
ing your FREE issue, simply tell us to cancel and
you will receive a full refund or credit. You've
absolutely nothing to lose . . . so choose your
FREE issue now!
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ROYAL WORCESTER

VERBANO

MOSA

BOYAL DOULTON

WEDGWOOD

FRANKLIN

ZSOLNAY

HAVILAND

HUTSCHENREUTHER

The back of each plate will bear
the world-famous mark of its maker.

COALPORT KAISER



For the .first time euer . . . a collection of 25 miniature plates -
each one different - eacb designed and produced by one of tbe u,orld's most famous porcelain hottses.

Miniature Plates of
The \A/orld's Grcat Porcelain Houses

Available by subscription onl)'.
and only from The Franldin Mint,

Limit of one collection per subscriber

Tbe great porcelain bouses of tbe
\ u'orld' V'edgu'ood and Royal Doul-

ton of England. Royal CoPenbagen
of Denmark. Hauiland of France.
Hutscbenreutber of Germany.
Lladr6 of Spain. Noritake ofJapan.
Ginori of ltaly. Eacb b represented
in tbis unprecedented collection b!
an original miniature plate cre-
ated by tbat great porcelain bouse
solely for this seies.

Never before in the history of
plate collecting have the world's
leading porcelain houses panici-
pated in the creation of such a col-
lection. A unique and intriguing
collection representing the an of

. the world s greatest porcelain
houses.

Each miniature plare is differenr
from every other in pattern and de-
sign. There are also variations in
sl-rape, in size, in texture, in q'pe of
glaze and decoration. For each
platr embodies the distincriue
spirit, theme or traditional swle of
its maker.

Yet in spite of these differences.
all are elegant. all are beautiful, all
are wonhv representatives in mini-
ature of the great porcelain houses
that created them.

Impossible to assemble
in any other way

Assembling this collection has
been a formidable challenge. It
took four ,vears of meticulous plan-
ning and preparation bt'The Frank-
lin Mint to make this collection
possible. Years during which the
representatiYes of the mint trav-

. eled all over the world to secure
the cooperation of the leading
porcelain houses of the world and
to persuade each maker to pafiici-
pate in this unprecedented interna-
tional issue.

Even if ,vou traveled around the
n'orld yourself and visited each

A handsome hardq'ood 6tagdre. specialh'designed to displav the complete
collection. nill be provided to each subscriber at no added charge.

even though the plates must be
pr,rrchasecl bl Tl're Franklin Mint in
nrarrv diffcrertt ft )rciglr currencies
over the ltext two vears. In view of
s'orld-n'ide inflationan trends and
(rlrr(n(\ llrrctualiOlts. this is a

highh sigrri[ic.r]t guarantee.

Mail your application by
January 17, l9A2

Because it rr'ill take cor-rsiderable
tine tirr each porcelain house to
craft its miniature plate. and be-
cause each house has manl'other
(1)mnriln)Lnts. the iubst'ription ap.
plication belos should be mailed
to The Franklir.r Mint. Franklin Cen-
ter, Pa. 19091. no later than Januarv
31. t982.

r - - - - st,BSCRlpl toN .\ppLICAIroN - - - - -l

MINIATI]RE PTATES OF
THE WORLD'S

GREAT PORCELAIN HOUSES

Valid only if postmarked b!
January 31, 1982.

Limit: One collection Pu subsfiibil.

the Franklin Ilint
Ijranklin Center. Pennsllvania 19091

Plerse enter n\- supscription to.11lr7-
iature Plates o-f The \Y'orld's Great
krcelairr Hors€T. consisting ol 25
tineh cratiecl miniature plates. to be
scllt to r1lc at tl:e rare of one plate
per month.

I neecl send n() monev noq. Please

hill nrc $19 i0t l', )r ('J.l) r)rinif,rurc
plate in advance of shipmenr. A hard
wxrd 6trgire sill be pnlided at no
aclditional cost.

'Plus n state sales ta\ atki tl
[or sbippiilg arrd handlittg

Signature

porcelain house personall,v, you
could not duplicate this series. For
each miniature plate is being de-
signed and produced exclush,ely
for this collection.

Each miniature plate reflects
the pride of its maker

Since each plate in this collection
represents one of the great porce-
lain houses of the world, it is being
designed and produced by that
house's master artists and crafts-
men to the highest standards ofper-
fection. And since each reflects the
pride of a great porcelain house,
everv miniature plate will bear
upon its reverse the name and iden-
tifving mark of its maker.

Togetheq the plates will form a

most gracious and harmonious col-

lection. A collectior-r so beautilul. so
fascinating and so rich in the rrost
gkrrious traclitions of fine porcelain
that it is certain to be treasured and
prizecl throughout the vears to
conte.

The subscription plan

This unique collection is alailable
orzl1' from The Franklin .\1int. orzlt,
bv subscriptiou. and there is also a

limit of one collection per sub-
scriber. The plates s'ill not be n.rade

ar-ailable separatell, nr>r will ther'
be sold in anv retail stores.

As r suhscrihcr. rorr n ill rrcuirr'
rour collection at the rate of one
miniatLlre plate each month. at
the original issue price of $19.50
per plate. Ancl this price. *-ill be

€:uardnteed t() cach subscriber.

Mr
Mrs.
Mis

Address

Cit)

State. Zip

Plates shosr much smaller than actual size (3" dianreter average). icr 1982 FM
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Cullomer Seryics: For service on your magazine sub-
scription, including change of address, write to Customer
Service Manager Robert Austin, P.O. Box 4536, Des
Moines, lA 50336, enclosing a recent address label.



Henredon. For those who value excellence.

Quality craftsmanship is a tradition atHenredon. Discover it in these Folio 10

wall cabinets, meticulously executed in ash and ash burl veneers. With
eight different units and two finishes in the system, tremendous variety and

drama can be achieved. We invite you to write for our Folio lO catalog,
containing a potpourri of occasional designs. Please enc/ose $2.00.

Henredon, Dept. Ml2,
Morganton, NC 28655. Henredon
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A Special Message for Readers or MEIROIOLII N I|OME

You can now acquire for your home the ultimate collection of
the world's great classics,

The 100 Greatest Books Ever Written

Bound in genuine leather and accented with real gold

Like fine furniture and original art, beautiful books have
long been among the esteemed treasures of fine homes.
For generations, discerning men and women have
especially sought leather-bound editions of the great
clissics...for their worth as literature and for their
incomparable beauty in the home. Today such books are
not easily acquired. Yet, with this announcement,
readers of Metropolitan Home are invited to own "The
100 Greatest Books Ever Written" in one of the most
beautiful leather-bound editions ever published.

Beautiful books lend grace to every home. Whatever
the setting, fine leather-bound books impart an aura of
distinction and evoke a feeling of substance. They are
elegant in and of themselves; they bring importance to
their surroundings.

And, for those so fortunate to acquire such books,
there is the sheer joy of possession. For these are things of
beauty that enrich our lives and exalt our senses. Like a

treasured antique, a delicate print, a favorite work of
porcelain... each beautiful book is personally prized and
lovingly owned. Indeed, for those acquainted with
beautiful books, it is difficult to imagine one's home
without them.

Like fine art, these volumes will
be treasured always.

Books are treasured not just for their beauty. That, too-
but also for their content. Consider the titles chosen for
this incomparable collection-books whlch have been
recognized as outstanding for decades or centuries. The
greatest novels the world has ever known-among them,
Melville's Moby Dick, Dickens' A Tale of Two Cities, and
Cervantes' Don Quixote. Works of serious thought, such as

Plato's Republic. Heroic epics: Homer's lliad and Virgil's
Aeneicl. Sharp-witted satire, such as Swift's
Gulliper's Traoels. Works of beauty,
including Whitman's Leaoes of Grass.

Here are the titans of literature.
Shakespeare, Chaucer, Milton, Dante,
Dumas, and Dostoevsky. Tolstoy and
Turgenev. Our own beloved Mark Twain.
James |oyce. Henry |ames. Here are books
that educate, uplift, instruct, and inspire-
books you can enjoy for a lifetime and
bequeath to future generations.

Genuine full-leather bindings.
It is becoming more and more difficult to find books
bound entirely in genuine leather. Some publishers
produce volumes with only spines covered in leather, the
rest of the binding covered with cloth. These simply
cannot compare in beauty with full-leather bindings. So
please note: Every book in this collection will be fully
bound in genuine leather.

Intricate cover designs accented
with real 22kt gold.

Each luxurious full-leather blnding will be deeply inlaid
with real gold on the spine and in perfectly matched
golden designs on the front and back.covers. Then, to
bring out the full beauty of each cover design, the pages
will be gilded along all three sides with a special golden
finish' Centuries-old traditions of

fine book craftsmanship.
In accordance with centuries-old customs, each book will
be bound with a raised or"hubbed"spine-both for added
beauty, and durability. The endsheets will be of elegant
moir6 fabric, and each volume will have its own
permanently sewn ribbon page marker. The paper for
each volume will be specially milled to last for
generations. (Continued on nezt page)

"Hubbed" spines in the
classic tradition ol the

bookbinders arl

Handsome, readable .type
f ares individually seluted

for each oolume

Euery book

fully bownrl

in genuine leather

Distinttioe c0ver
accented with

zzkt gold

Highesl-qua'
neutral paper t

generations

Beautif ul illustrations
capture the essence of
each author's work

Gilded page

Permanently sewn ribbon
page marker

last for
uithout

turning yellow

prooide Endsheets of ilch
moiri fabric
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Exciting diversity.
Each book will have its own unique cover desigrL created
by a master book designer, to lend individuality to the
volume. The sizes of the books will vary, as will their
colors-with each book perfectly proportioned for beauty,
balance, and harmony with the rest of the collection.

Magnifi cent illustrations.

Each volume will be illustrated in a manner which matches
the mood and the meaning of the authoy's work In many
cases, authentic illustrations from the period of the literary
mastelpiece will be used. In other instanceg leading illus-
trators have been commissioned to create original works of
art expressly for this collection.

Available only by
Advance Subscription.

Subscriptions to The Easton Press edition of "The 100
Greatest Books Ever Written" are being offered on an ad-
vance registration basis. This means that only subscribers
to the collection can acquire this private library of dir
tinction. The books will never be made available to book-
stores or rare book galleries.

Comparable books bound in genuine leather command
as much as $75.00 per volume. However, you will be
pleased to leam that the volumes in this collection will be

(Continued from prmious page)

priced at just $gS.OOeach for the first two full years. Future
volumes will be similarly priced subject only to minor
periodic adiustrnent to reflect varylng material costs

Convenient Acquisition Plan.

Because of the extraordinary care and craftsmanship
required in printing and binding the books will be issued
one per month. This is of great benefit to you, because you
may pay at the convenient rate of one volume per monttr,
and you have a full month to enjoy each volume before the
next one arrives

As a subscribeq, you will never receive any books you do
not want A list of the 100 books scheduled in the col-
lection will be sent to you. You may indicate which titles on
the list if any, you do not wish to receive, insuring that you
acquire only the books you wish to own. If you desire, you
may return any volume within 30 days for a full refund of
your purchase price. Moreover, you need purchase vol-
umes only as long as you choose to do so; you may cancel
your subscription at any time.

To accept this invitatiorl simply complete the Preferred
Subscription Reservation at the right and retum it today. It
is not necessary to send any payment now This simple step
is all thaYs needed for you to begin building a private
library that is certain to become a mark of distinction in
your home.
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Preferred Subscription Reservation 627

The 100 Greatest Books Ever Written
No payment required.

Simply mail thie
Subecription regervation.

Please send me the first volume of "The 100 Greatest Books Ever Written" bound in
genuine leatherand reserve a subscription in my name. Further volumes will be sentat
the rate_of one book per month at $SS.OO'each. this price will be guaranteed for the next
two full vears.

A list bf books scheduled for future monthly shipment wi.ll be sent to me. I may
indicate which titles on this lisL if any, I do not want io receive, thereby insuring thati
never receive any books I do not wanL I understand that I mav retum inv book-within
3O days for a refund and that either party may cancel this subsiription agrirement at any
time' .plus $2.s0 pct bool< for shipping and hatdling.

Payment Options (Check One):
DCharee each volume to mv:

trMasterCard trVIilA Name

Credit Card No. Address

Expiration Date

E Enclosed is $37.50-. (payable to
Easton Press) for my first volume

D Bill me $37.50** orior to shipment siFraturefor my first voluine.

City

'Connecticut residents pay $40.32 to include sales tax.
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The Easton Press
47 Richards Avenue
Norwalk, Conn. 06857
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Professionols show you
how to use them,

Duos gi you o frosl professionolly
poired with o smokey shode so you
con shodow line ond conlour your
eyes in perfect toste .Try lhese ideos:

smokey shodow up 1o

the creose line,
lend

frosiy

To moke /ookbigger drow
o line ol lhe very bose of your
loshes, using smokey color with o
shorp point.

To light up your eyes: line the
inside of your lower lid with the
froslyshode.

built-in bose. Thot's why they line
so smoolhly, blend so beoutifully,
feelso creomy. Pick up o bunchl

A aylrellirre'
Eye Coloislyter-Pencil Duos

l0 METROPOLITAN HOME JANUARY I982

CONTENTS

MEIttOPOtIIAN
HOMEffi!ftm',$*'

January 1 982

HOT PROPERTIES

By Bobbie Stein .

Architect Michael Graves gets an artful commission
from NYC's Whitney Museum and southern Florida gets
invaded by office condos.
Plus Going Rates, Multiple Listings and the latest
real estate revelations.

APPRAISALS

Behind the Celluloid Curtain
By Ed Naha
Production designer Patrizia von Brandenstein has shaped
the look of films ftom Saturday Night Fever to Heartland.
Our backstage look at her turn-of-the-century rooms
for the lushly evocative Ragtime shows the enormously detailed
(and expensive) task of making 1982 look like 1906.

EQUITY

Taxing Times for Home Buyers
By William G. Flanagan . . . .

Our financial expert sorts out the truths and consequences of
President Reagan's new tax law. The good/bad news:
Inflation is slowing, but the old notions of home ownership
and financing simply do not apply anymore.

METROPOLITAN HOME OF THE MONTH*
Urban Planning
By Donald Vining
The challenge here ir';; ;;k; ;h; ; ile.nents of loft living-
pressed-tin ceilings, gobs of space-and apply human
engineering to fashion a welcome-home space.

HICH PROFILE

Alessandro: The Making of a New Status Name
By Leah Wallach
Alessandro is a designer who makes things-
chairs, tables, flatware and furnishings-with meticulous
old-world craftsmanship that's as evident in his individual pieces
as in his mass-produced lines for Baker,
Mikasa and other top manufacturers.

Continued on page l3
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Warning: The Surgeon General Has Determined

That Cigarene Smoking ls Dangerous to Your ilealthr
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CONTENTS
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STYLE

Victorian Impulse
By Donald Vining . . .

The spirit (not the ghost) of Victoria reigns in these rooms;
but don't-touch delicacy gives way to fun and comfort
in their original-and-repro mix.

DESICN PORTFOLIO

Moderne Quilts
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THE READERS' PAGE

"The floor, woodwork and kitchen in your October renovation home were beautiful.
Unfortunately, the rest of the house was a nightmare"

Sensual sensation

I had to write to express the seren-
dipitous joy at finding "Best-Friend
Rooms," in your November issue. It
was evocative, warm and just plain
"human." Juxtaposed with Michael
Graves in the same issue, it stood
out as sensual print, whereas Graves'
work, purely theatrical, made my
eyes hurt. Imagine Wallach curling
up in one of his Bauhaus-deco
rooms!

I can't. Let's hear it for rooms
that are not "done," but are inviting
in their fluidity and tactile sensuality
(and for more prose from Leah
Wallach!).

Gretchen Matisse

Turn to page 5l for Wallach's in-
timate profile of designer extraordi-
naire Alessandro.

Southern discomfort
The floor, the woodwork, the

hallway and the kitchen in your
October renovation home [MH Oc-
tober, 1981] were absolutely beauti-
ful. Unfortunately, the rest of the
house was a nightmare.

To take the charm, grace and lines
of an old Southern house and do
what was done to it was disgraceful.

To top everything off, you added
a picture of Mao.

J. R. Johnson
Harvey, IL

Getting green

In the article "The Urban Salon"
[MH September, 1981], you men-
tion a paint color, charcoal green,
but not the paint. Where can I get it?

R. J. Atkins
Salt Lake City, UT

Your local Pittsburgh Paint dealer
is the source for this evocative color,
known ffi cial ly-and ine x pl i cabl y-
as " Oxford Gray."

Circular logic
Metropolitan Home is a beautiful

magazine-photography, layout,
graphics, typography. My criticism
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White Russian
For a delicious change of taste, just add cream or milk.

And do send for the KahlIa recipe book. Our compliments.
Maidstone Wine & Spirits lnc., P.O. Box 8925, Universal City. CA 91608.
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is simple. Elaine Louie's story on
Mr. Chow ["Chinese Without Dra-
gons," MH November, 198 l], refers
to a "circular staircase." Logic, basic
knowledge of geometry, architecture
and grammar tell us there simply is
no such thing. One hopes the stair-
case is "spiral."

Susan Gainen
Baltimore, MD

Thanks for the kind words and for
setting us, er, straight. You're cor-
rect on all counts.

The Graves obsession

For several months now, I have

been enjoying Metropolitan Home's
new format. Your transformation
from adolescent to adult has been a
joy to behold.

During this time I have been

amused by your obvious love affair
with trendy East Coast designers.
We in the hinterlands appreciate
their leadership on the forward edge

of design, but we also recognize
their trendiness as a tongue-in-cheek
jab at the status quo (often at the
expense of unwitting clients).

The editors of Metropolitan Home
appear to be totally enamored with
these designers; however, an aware-
ness of good design-in products,
buildings, interiors or landscapes-
is too important to be presented in
such an unbalanced, uncritical and
provincial manner, especially when
you could be a vehicle for multidis-
cipline design awareness.

Your article about Michael
Graves was the last straw. Few de-
signers accept his leadership or con-
sider him "the brightest boy
around." For Melropolitan Home to
spotlight his neoclassic design as

being on the "cutting edge" reminds
me of the relationship between the
media and neoclassic designers that
was presented in Ayn Rand's Ifte
Fountainhead.

Janet Chilton
Tulsa, OK
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HOT PROPERTIES

By Bobbie Stein

The situation is Graves
Hot architect Michael Graves

(MH profile November, l98l) is
once again the center of a possible
architectural storm. New York's
Whitney Museum of American Art
recently commissioned him to de-
sign an extension to the Marcel
Breuer building that will double
the museum's exhibition space.
After interviewing more than ten
architects, Whitney director Tom
Armstrong picked Graves, spiritual
leader of the architectural revolt

against the International Style.
Graves, whose only other public
work is the almost-completed-and
still-controversial-Portland (Ore-
gon) Public Offices Building, will
design the Whitney extension to in-
clude income-producing space at
ground level.

"It will be very interesting for me
to absorb Breuer's language with a

compatible companion piece. It's
the most important commission of
the decade," Graves says, "and it

Michael Graves

will probably be controversial. Most
of my work is."

The Whitney doesn't plan to sell
air space a la MOMA.

State of the Union
Forget the St. Louis blues: The city's formerly de-

pressed downtown area is booming with revitalizatton.
Latest news is that urban redeveloper The Rouse Cor-
poration (Boston's Quincy Market, Baltimore,s Har-
borplace) will turn St. Louis' deserted Union Station
into a spectacular city center with restaurants, bou-
tiques, offices and a 550-room Omni Hotel. The $100-
million project is due for completion in 1984.

Going rates

A two-bedroom condominium in a luxury building
averages. . . $300,000 on the water in palm Beach,
$120,000 in Santa Fe and $300,000 around Diamond
Head in Honolulu. A three-bedroom house within
fifteen minutes of downtown averages... $160,000
on Palm Beach's Gun Club Road, $125,000 in east-side
Santa Fe and $300,000 in Honolulu's Manoa.

The sunshine state of condos

In southern Florida, the condo explosion has
reached such a pitch that it's moved into the com-
mercial market. Office-suite condos are the newest
trend in Dade and Broward counties, with the going
rate about $175 a square foot. Key Biscayne is debut-
ing an all-condo shopping center this month-and its
50,000 square feet are spoken for.

Finders keepers

John Saladino used fishing poles as wall art; Angelo
Donghia turned a Chinese parasol into an overhead
light; James Ruddock converted sewer conduits into
table legs. Such are just a few of the revelations to be
found in Ethan Allen ad director Joseph Ruggiero,s
new book Found Objects (Clarkson N. Potter, Inc.,
$29.95)-a design guide with many more glossy recy-
cling ideas and an introduction by Mario Buatta.

From the book Foand Objects

l6 PHOTOGRAPHS BY: (TOP LEFT) THOMAS HOOpER; (MtODLE) ARTEAGA;
(BOTTOM LEFT) JEFF HUNTER; (BOTTOM RTGHT) UNTTEO pRESS TNTERNATTONAL METROPOLITAN HOME JANUARY I982
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Laura and Bernard Ashley

Tatum O'Neal with father Ryan
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fibered brush effectively loosens and
wipes away stylus contamination,
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The D4,"
Record Care System
The highly active D4 fluid
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fibered pad removes
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debris that can cause
permanent damage
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Multiple Listings

Rock Concert impresario Don
Kirshner has put his 29-acre Morris
County, New Jersey, estate on the
block for $8.5 million-five million
more than any residential real estate
transaction ever recorded in the
state. Kirshner and the missus are
looking for "a small ranch house"
to replace the seventeen-room Vic-
torian mansion, bought in 1978 for
$670,000. . . . Laura Ashley opened
her thirteenth U.S. outlet at Macy's
in New York, the first of several
planned lor department stores. . . .

Tatum O'Neal, who just turned
eighteen and lives with Papa Ryan
in L.A., is looking for a place of her
own. . . . New 20th Century-Fox
owner Marvin Davis told his staff to
be ready to vacate the Fox lot next
year. He plans to subdivide the
property and move the studio.
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APPRAISALS

It's the production designer who puts the look of veriti into the cinema.
In Dino de Laurentiis' new movie Ragtime, it took an army of technicians as well

Behind the Celluloid Curtain
By Ed Naha

Turn-of-the-century
New York glistens in the
sunlight. Vegetable and
fish mongers litter the
streets, selling their wares
while newfangled automo-
biles sputter by. Children
in knickers play stickball
under shadows cast by
clotheslines hung from
tenement windows. A
crumpled newspaper de-
tailing the trial of famed
architect Stanford White's
murderer tumbles along
the sidewalk on what
seems to be a typical sum-
mer's day of 1906.

What makes this slice-
of-life tableau anything
but typical is the fact that
it occurred on the streets
of Manhattan in the mid-
dle of 1980. A block away
from this expertly crafted
time warp, a group of movie
technicians stood, filming
the scene for the $25-mil-
lion Dino de Laurentiis
opus Ragtime.

Based on E. L. Doc-
torow's best-selling novel,
Ragtime, the motion pic-

The artist and her canvas: Production designer Patrizia von
Brandenstein postdated Eleventh Street on Manhattan's Lower
East Side (circa 1906) for Ragtime. The architecture is
authentic; "incidentals" like newspapers and signs, reproduced.

lously construct the visual
imagery of a film, to trans-
form the ordinary into the
significant, the present
into the past.

Production designers
(or art directors, as they're
often dubbed on films with
a lower budget than Rag-
time) are a multifaceted lot
with mind-boggling respon-
sibilities. A good produc-
tion designer must have a
working knowledge of
architecture and design as

well as a familiarity with
decorative and costume
styles of all periods, sharp
graphic abilities, business
savvy and a nodding ac-
quaintance with all facets
of film-making, from light-
ing to efflects. One's typi-
cal Renaissance man
would pale in comparison.

To show how important
a production designer can
be to a film, try to imagine
a James Bond bash with-
out Ken Adam's saucy
scenery, or Gone Wtth the
Wind minus the Techni-
color-tinged South con-

ture is a qazy quilt of fact and fiction. Like the book,
it's set 75 years in the past and mixes real-life characters
and events with reel-life ones. In order to translate this
sprawling history fable to film, a time period long gone
had to be physically resurrected.

The woman who successfully accomplished much of
that task is Patrizia von Brandenstein, the person who
gave Travolta his white suit in Saturday Night Fever and
Rip Torn the desolate backdrop of Heartland. As a

motion-picture production designer, she is asked to do
the impossible on a daily basis. It is her job to meticu-

ceived by William Cameron Menzies, or Stqr Wars
bereft of John Barry's futuristic flair.

Although taken for granted by most moviegoers, the
production designer shoulders the king-sized task of
giving a film its "special look." And Ragtime, a vety
special-looking film, required more than its share of
unique visuals.

As the film's American art director (the production
Continued on page 20

ED NAHA's latest book rs Brilliance on a Budget: The Films of Roger
Corman (Arco).

l8 Photograph (top) by Thomas Hooper METROPOLITAN HOME JANUARY I982
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APPRAISALS

Some elements in a film can be factually accurate but will look wrong
because they don't jibe with what the collective memory thinks is accurate

The house that Ragtimebuilt: a fifteen-room Victorian meticu-
lously restored to include more than $250,fi)0 in antiques.

A key set in the film, the dining room was designed with Mary
Steenburgen's strong, dark looks in mind.

Up to date for 1906, the "redone" kitchen had a wood-burning
stove, an old-fashioned icebox and even old-time heating pipes.

Continuedfrom page l8
was so vast it was filmed on two continents and required
two independent art staffs), von Brandenstein had both
to create historically accurate interior sets and to trans-
form contemporary slices of American life into visual
echoes of days gone by.

"My job," the veteran designer reflects, "was to pro-
vide a visual focus in both a general, conceptual way and
a practical one. It wasn't just design. It entailed search-
ing out locations, working out a realistic shooting sched-
ule and finding out how much money was needed.

"Let's say you have to decide if you can take over
several blircks of the Lower East Side and turn them
into New York of 1906. How many technicians and
workers will it take? How much will that one crew cost?
There are a lot of nuts-and-bolts aspects to this work."

A production designer is routinely mired in the type
of maddening minutia that would lead a major deity to
drink. A film can, and often does, rise and fall on the
merits of its design. If a movie is intended to be a gritty
melodrama and the sets wind up looking like furniture-
store display ads, the mood evoked will be closer to
film nerd than noir. If a twentieth-century can opener
finds its way into a nineteenth-century kitchen, not even
Clarence Darrow could plead the credibility of that case.
And the credibility of Ragtime the movie's story-so
thoroughly anchored to the details and ambience of
New York just before World War I, so easily under-
mined by the fairy-tale elements.of Doctorow's plot
line-obviously depended on creating sets and scenes
and costumes with an exacting eye.

"On fi1m," von Brandenstein says, "every single
object says something about a character. If a man takes
a drink from a battered tin cup, the audience gets a
different message than if he sipped from a Tiffany gob-
let. The trick is to isolate the main thrust of the story,
the essence of the script, at the very beginning and then
work it through logically, scene by scene."

In order to avoid any jarring design inconsistencies,
the production designer and the director must agree on
a consistent approach before a single frame of film can
be exposed. The designer then begins his or her research.
If the film is a period piece, photos, paintings and his-
tories of the time are obvious sources for set ideas. If
the movie is a contemporary one, there are other re-
sources. Before working on Saturday Night Fever, von
Brandenstein lurked in bombastic Brooklyn discos for
countless weekends, both to digest the physical look of
Continued on page 22
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For inlormation ohone Tourism Ontario, collect, (41 6) 965-4008

Its background is impressive. Its performance,
consistency, utility and function are all part of a well-bred

tradition For you, a constant invitation to create your own
pi&:e de rdsistance with the only pot that stands alone.

Calphalon'€D
Built to be the last cookware you'll ever buy.

COMMERCIAL ALUMINUM COOKWARE, P,O. BOX 583, TOLEDO, OHIO 43699
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APPRAISALS

Continued from page 20
urban dance palaces and to absorb
the emotional climate. After the re-
search, the designer sketches every
proposed set, balancing aesthetic
clout with financial realities.

On Ragtime, von Brandenstein
and her crew faced challenges in
both areas. For verisimilitude, pro-
ducer de Laurentiis and director
Milos Forman wanted to bypass the
typical Hollywood sound-stage look
and create most of their historic
backdrops in the middle of con-
temporary America. Actual streets,
buildings, stores were to be used.
Plus, there were money problems.

"We must have budgeted the
film twenty times," von Branden-
stein laughs. "How many sets would
we need? How many workers? If we
budgeted the film too high, Mr.
de Laurentiis would shake his head
and say, 'I no make it.' We'd go
back and find cheaper ways of doing
things that wouldn't lessen quality.

"Did we really need 500 antique
cars or would 400 do? Did we really
need 400 extras in one scene or
could we manage with 150 ladies in
cartwheel hats because the hats
would take up more space? I had
graphs ofareas that actually allotted
square feet per person, per car.

"It was a tactical nightmare.
Where could we get 1,500 Mazda
bulbs so that the quality of light in
our Atlantic City ballroom would be
the same as it was in 1905?

"l was prepared for this sort of
challenge, however. When I started
out in this job in the mid-1970s,
there weren't many women in the
business. As a result, I worked on
small, strange, off-the-wall produc-
tions where every penny counted.
Hester Street, Girlfriends, Breaking
Away. By the time I got to Ragtime,
I knew what it was all about. If I
said something would cost $15 mil-
lion, I was right on the button."

After assembling a creative team,
von Brandenstein set about creating
working movie sets from existing

Cities of parks on lakes and rivers. Trendy boutiques, art galleries,
restaurants. cities made for people. Vacations are different in canada.
Theres so much to go for.
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architectural structures. In many
movie circles, this is known by the
technical term "masochism."

Her biggest challenge was in
transforming several blocks of Man-
hattan's seedy Lower East Side into
a replica of the 1906 immigrant real-
ity. She scoured New York, eventu-
ally finding what she was looking
for on East Eleventh Street, between
Avenues A and B, a haven for aban-
doned cars and citizenry to match.

"We chose that block because you
can turn about 280 degrees before
you see anything awfully modern in
the background.

"The architecture on the block is
still intact, virtually unchanged from
the turn of the century as well.
Brownstone buildings line the street.
Only their first floors have been
renovated for shops. We restored
the original look of the ground
floors, renovated an old stable, then
went to work on incidentals."

Von Brandenstein's "incidentals"
included both major props (like pro-
viding 1,000 pounds of fresh fish per
day) and minor ones needed to
make the street scene ring true.

"We reproduced the newspapers
of the time period that covered our
murder trial and substituted our ac-
tor's photos for the original like-
nesses. We produced magazines. We
created hundreds of signs, license
plates, cigarette packages, whiskey-
and soda-bottle labels and posters."

Yet another major hurdle to clear
before the film could commence was
locating the all-important house in
which to headquarter author Doc-
torow's main characters: The Fam-
ily, a group of solidly middle-class
small-town innocents that is drawn
into a web of intrigue and terror.

Since the novel's house is where
all the various subplots converge
and is, logically enough, the heart-
beat of the story, the film's home
was considered its most important
set. Von Brandenstein had to find an
existing domicile that was both his-
torically agreeable and visually ac-
ceptable to director Forman.

We drew a circle on a map of
Conlinued on poge 28

N4ETROPOLITAN HOME JANUARY I982 23 For free recipes, Dox {645, FDR Srotircn, }dY., NY. 1OO22.

Two qreot noturols
roqerhei for the first rirne.
leIoux Coffee Amoretto.

The Leroux Toasted Almond.
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Yankee ingenuity, it was one

did in classrooms of the
Solid pine cabinet is
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enclosed face,
movement, brass

the half-hour, counts
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Order now
catalog.
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800-562-6930) and ask for our

#N77VB774BT. Or send a
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OPTIONS

Subscriber
Notice

Metropolitan Honte subscribers
olten express interest in products
and services which are supplied by
Meredith Corporation, our publish-
er, and by other reputable firms.

From time to time, accordingly,
we send our subscribers olfers lor
books, home craft and decorating
items, other home related merchan-
dise, and services of potential inter-
est. We also make available subscrib-
er names and addresses to other
firms who supply appropriate prod-
ucts and services. We carelully
screen such offers and great care is
taken to send them only to subscrib-
ers who are most likely to be inter-
ested. Records of products previously
purchased, geographical location of
the household and characteristics
ol the community are taken into
consideration.

We firmly respect the wishes of
any subscriber who does not want to
receive such promotional literature.
Should you wish to restrict usage of
your name, simply send your re-
quest to Metrupolitan Home, P.O.
Box 10263, Des Moines, IA 50336,
enclosing a current address Iabel.

You may wish to state whether
you preler to receive only Meredith
Corp. ollers or no ollers over which
Meredith Corp. has control. Ml

Moving?
Make sure Melntpolilatr Honre

goes with you! Send your new ad-
dress and an old nrailing label to:

MEIROPOTIIAN
HOMf*'mmr',*

Box AC
Des Moines, IA 50336
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ums and private collections. Now you can
build your enjoyment of these towering
achievements at home while collecting a

magnificent library of your own.
The beautifully printed, slipcased volumes

of the Trur-Lrrr LrsRAnv or Arr take you into
the lives and worlds of such titans as that
astonishing genius, Leonardo... Rembrandt,
bedeviled by money problems, capturing his
countrymen in piercing portraits...Van
Gogh, driven by madness to artistic heighs
and suicide.

We invite you to examine Tbe Wvld oJ

Micltehn4elo. He has been called the greatest
artist who ever lived. You'll follow his stnrg-
gles to create, to outwit his enemies and
patrons, to attain the punishing standards he
set for himself. You'll see the Piera in close-up
detail no longer accessible to the public,
Mosa, hvid, the Sistine Chapel ceiling, the
mighty dome of St. Peter's-you'll probe the
driving inspiration behind each of his works.

Judge the value of this beautiful book for
yourself. You can collect further volumes one
at a time on the same free-examination basis,
surely a convenient way to build a library
you and your family will treasure in the
years ahead.
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Cilt'embossed titls, contrasting spin6 and the gracious touch
of a slipcase. Some 19) ovesized 9tA" x llvi paga offer ample
space for more than 150 illustrations (many in rich, full color)

and 40,000-word biographical text.

Explore the ttnnultuous' world of
MICHELAI\,ICELO

fortrO days FREE
O I9BI TIME-LIFE BOOKS INC

Completc and mail today to,
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YES, Iwould like to examine Ttx wgrtd tr|-{f
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days' free examination and enter my
suhicription to the Truc-Lrr Lrrury on fur. lf ldecide
to keep Tlr World of MiclxlanElo. Iwill pay $14.95
($16.95 in Canada) plus shipping and handling. I then
will receive future volumes in the Tur-Lrrr Lrsmrv or
fur series, shipped one volume at a time approximately
every other month. E?ch is gl4.9t (916.95 in Canada)
plus shipping and handling and coms on the same
l0-day free-examination basis. There is no minimum
number of books that I must buy, and I may cancel my
suh;cription at any time simply by notifying you.

lf I do not choose to keep Tlx World of Michhn*lo, I

will retum it within l0 days, my subscription for future
volumes will be canceled and I will be under no further
obligation. BHCy97
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APPRAISALS

Continued from page 23
Manhattan that extended 55 minutes
in travel time. Five teams of kids
combed every town, armed with
cameras. We finally found what we
wanted in Mt. Kisco, New York. It
wa.r Doctorow's house."

The final choice was a calm, albeit
slightly ramshackle, Victorian
manse. The fifteen-room clapboard
edifice boasted bay windows, a

wraparound porch and a rooftop
tower crowned by iron spears. "lt's
as authentic as can possibly be,"
says von Brandenstein. "It's repre-
sentative of everyone's ideal of what
a small-town home was back then:
white, graceful and multistoried.

"Actually, the house was built in
the 1880s and not in 1902 as in the
book. So, technically, it's not per-
fect. But it is what the collective
memory of an audience would feel
was perfect. There are some ele-

ments in a film that can be factually
accurate but will look wrong to an
audience because they don't jibe
with what the collective memory
thinks is accurate. It's all very sub-
jective."

Instead of doing a cosmetic job in
select rooms, von Brandenstein and
merry men decided to redo the house
from scratch. Floors were refinished.
A tattered porch was rebuilt and
battered trelliswork replaced. Walls
were expertly papered with period
prints imported from England. The
garden was relandscaped and a

gazebo added for extra flavor. All
modern conveniences, from dead-
bolt locks to gas ovens, were care-
fully removed. After consulting a

book of old photos by Joseph Bryon,
von Brandenstein ordered more
than $250,000 worth of antiques to
stock the home, from Chippendale
mirrors to Sheraton chairs.

"Everything was decorative yet
functional," she emphasizes. "We
created a working 1900s kitchen. We
rented a woodstove, a washing ma-
chine and an icebox. We even put in
old-fashioned heating pipes."

Aside from being historically true,
the home had to underscore the
film's tone. "The interior of the
house reflects the essence of Mother,
who's played by Mary Steenbur-
gen," the designer continues. "Mary
is dark with large eyes and a halo of
dark hair. When she's dressed in
yellow, she just glows. All through
the house, there's a deliberate un-
dertone of color designed to amplify
the strong presence of a dark
woman. The house radiates warmth,
a texture of light that makes Mother
glorious."

In spite of the logistical problems
involved wilh Ragtime, von Bran-
denstein accomplished her evocative

28 METROPOLITAN HOME JANUARY I982
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Staying home with your best friend can be more fun
than going out. Especially when you're enjoying music
from a JVC G-Series high tidelity system.

And buying a JVC music system is easy because
.lVC engineers have pre-matched everything for you.
Even the f ine cabinet. And a JVC G-Series system includes
exactly the same components audio buffs buy separately.

$b ask your JVC dealer to demonstrate a G-Series
system. And listen to music
you'll love staying home with

Music you'll love staying home with.
USJVC CORP

4l Slater Drive. Elmwood Park, NJ 07407
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task. The period scenery in the fin-
ished film is accurate without being
archaic, yet colorful enough to carry
the weight of the. movie's almost
fairy-tale plot twists.

Von Brandenstein is proud of her
Ragtime-lo-riches work but candid-
ly admits that "expensive films such
as this are a lot harder to work on
than smaller ones. It's difficult to
keep control. You have to be there
every minute or else someone will
slip something by you. There's one
scene in Ragtime that makes me
furious. We were shooting on the
corner of Irving Place and Eigh-
teenth Street. I was called away to
our New Jersey location. The last
thing I told my crew was to pull up
the venetian blinds on the Salvation
Army shelter in the background.

"l came back the next day to
watch the dailies and damned if
those blinds weren't down! You
can't miss them! I screamed my
head off! Venetian blinds in the mid-
dle of 1906! My God!

"lncidentally," , she chuckles,
"they did exist back then. If you
look in the 1902 Sears Roebuck cat-
alog, you'll see venetian blinds. We
don't think of them as existing back
then so they'll seem wrong on the
screen. That's what I meant by the
collective-memory process. It's one
of the tricks of the trade you pick up.
You instinctively sense when some-
thing won't ring true."

Showcased in Rogtime, von Bran-
denstein's uncanny knack for blend-
ing the artistic with the practical
dates back to her southern Arizona
childhood when "after seeing a
movie, I'd go home to my backyard
and re-create it 'live.' We'd make
drops and curtains out of my
mother's sheets and hang them on
the clothesline."

Spending her teens in Europe, she
returned stateside to study in a va-
riety of learning institutions before
getting involved in scenery and cos-
tume-design work for stage. Eventu-
ally, she found herself with the
American Conservatory Theater,
where she met her husband, set de-

signer Stuart Wurtzel.
Her first film assignment was as

assistant art director on Play It
Again Sam. From that point on-
ward, she was hooked. "l didn't
know exactly what I was doing," she
laughs, "but I knew I wanted to do
it the rest of my life."

After apprenticing for a few films,
she emerged as an art director/pro-
duction designer, usually working
on small, intimate films. "You don't
need a lot of money to make most
films look good," she says, 'Just a
lot of iove. If you plan carefully
and your standards are high, there's
no way you can go wrong.

"ln Heartland, for instance, we
didn't have much of a budget, but we
managed to create a realistic frontier
world by keeping the scope of the
movie small. I built a little town in
Montana. There were only four build-
ings. Fine. We didn't need more than
that. The small sets underlined the
intimacy of the story.

"ln Breaking Away, we had only
$2.5 million to work with. Every-
thing had to be meticulously
planned. When the poor boys swam
at their quarry, it had to seem a
magical place, something apart from
their real world. The quarry we
used actually existed, but we sand-
blasted it so that it was so pristine,
so beautiful, that it seemed un-
worldly, a magnificent Roman bath.

Von Brandenstein pauses and,
reaching into a worktable in her
Manhattan loft, produces the shoot-
ing schedule of her latest project,
Some Sunny Doy, a film being shot
on location at a New Jersey board-
walk amusement center. She gets
caught up describing every ride, every
carny game to be used. Her years ol
experience are heightened by a charm-
ing sense of cinematic naivet6, a

sincere beliel that anything can hap-
pen on the screen if you will it to.

"If you take the cheap and sleazy
way out, it's going to look cheap
and sleazy," she says. "You have to
make it happen. But I love it. I want
people to leave my films saying the
movie looked good and true." Ml
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Warning: The Surge0n General Has Determined
That Cigarette Smoking ls Dangerous to Your Health.

Regular: B mg"tarl '0.6 mg nicotine-Menthol: I mg"tarl'
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EQUITY

Thxing uyersTimes for Home B
By William G. Flanagan

lltlit /4R AM,+,IE,CAR ,,t4R. &C.ErAn?
I REAI4EI @
cai'E/t'l/ \

President Reagan is an Indian
giver. While his highly touted Eco-
nomic Recovery Tax Act of 198 I

will, indeed, trim your income taxes,

homeowners, would-be homeowners
and real estate developers face much
weightier economic woes than a lew
dollars, more or less, in their pay-
checks.

The simple truth is that the new

tax act, coupled with the President's
economic policies, means that many
of our notions about home owner-
ship and real estate investing are ob-
solete. Consider the lollowing:
o Home price increases are coming
to a halt. While the average price ol
new homes rose 176 percent in the
last decade, the increase in the past
year dropped to just l0 percent and
is still flalling. Used homes, which
rose 167 percent in the last decade,
went up only .4 percent in 1981, and
in some areas are substantially lower
than a year ago.
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o Despite stagnating prices, many
would-be homeowners are shut out
because of those heady interest rates.

They simply cannot qualify for mort-
gages-even the new adjustable/var-
iable/graduated mortgages.
o In order to sell used homes, many
sellers have resorted to "creative
financing." In other words, sellers
are being forced to take on risks that
the banks wouldn't. And there are
plenty of pitfalls in creative financ-
ing. Consider the seller of a home
valued at $200,000, for example: A
potential buyer (it's a buyer's market
if you have the cash and the income
to qualify for a mortgage) offered
the owner a choice of deals. He would
pay the $200,000 asking price, if the
seller would take back a mortgage of
$150,000 at l2 percent for thirty years.

Or, the potential buyer would pay
only $185,000 lor the house, using
his own conventional bank financing.
In this case, less is more. Assuming

the new buyer sells the house in ten
years, the seller would have been
ahead another $25,000 if he had tak-
en the $185,000 up front and invest-
ed it.
o The new All-Savers certificates,
which were supposed to free up lots
of mortgage money, may be good
for savers, but they provide no relief
to home seekers. Thrift institutions
and banks are supposed to earmark
70 percent of all new money invested
in the All-Savers for mortgages. But
most of the All-Saver money comes
from existing bank certificates of
deposit and other accounts, so it is

not "new money." It only allows
banks and thrifts to get away with
paying 70 percent of the interest rates

they were paying on other certificates.
o Less federal aid to cities and states
probably will result in higher real
Continued on page 34

Wl LLIA M G. FLA NAGA N, a senior editor at
Forbes, frequently contributes to MI1.
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Reaganomics 1982: The new tax law has changed real estate rules dramatically-
the gravy train's been derailed. Here's what it really means
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Car y Srrnon appears courtesy of Warner Bros Records, lnc
'Columbra" s a trademark ol CBS lnc. O 19Bl CBS lnc.

EQUITY
Continuedfrom page 32
estate taxes, as local governments
feel the pinch.

But there are silver linings in the
economic clouds. The good news:
o Inflation is slowing, to single-
digit rates. And the Administration
seems determined to keep it there.
This is certainly good news for
young, potential homeowners. No
longer must they feel like swimmers
trying to catch up with a boat mov-
ing faster than they, as their savings
fail to match home-price increases.
o The new tax law rewards you
more for being a bit daring with
your investments. With the maximum
capital-gains tax cut to 20 percent,
the stock market and other areas of
investment have taken on new luster
for young couples anxious to accu-
mulate cash in a hurry.
. The tax law also allows sellers
over age 55 a huge, one-time tax
break-they can pocket $125,000 in
capital gains and pay no federal tax.
This might encourage lots of people
in their mid and late fifties to sell
their homes and move to smaller
ones-if interest rates moderate.

For the serious real estate invest-
or, the new tax law contains two
nuggets:
o Yearly depreciation deductions
have been increased, since the allow-
able useful life of property has been
shortened from as much as forty to
just fifteen years.
. In most cases, the sale of a capital
asset-such as an apartment house

-will result in less taxes paid, as the
effective rate of capital gains has
been reduced.

But against these advantages have
to be weighed the high cost of money

-and the halt in what seemed to be
"automatic" appreciation.

On balance then, it is a difficult
time for housing-and for the peo-
ple looking for it, or looking to
unload it. Reaganomics and the
changes that have taken effect are
certainly not going to rejuvenate the
housing industry. Ml
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It's the latestl This spring, the New Spiegel brings you
contemporary furnishings that reflect your individual style. Plus

names like Dakotah, Le Creuset, Akai and Hasselblad.
Choose from designer fashions including Norma Kamali, Liz Claiborne,

Ellen Tracy, and Carol Little for Saint-Tropez West. Over 55O exciting pages.
Shop for all the names you love.Without leaving home.

SenO $3, applicable to your first purchase, with attached reply
form.The New Spiegel. Box 6340, Chicago, lL 60680.

The uncommon catalog.
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Heritage
Craftsmanship in the Finest Tiadition

Foryour nearest authorrzed r..,..",r[:,j::iil::ixFJl,,1€:,uJl?::11..::" .o.ot. 3o-r-82,Drexer, N.c. 286re
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T]RBAN PLANNING
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city, a loft still lacks all the amenities: bookcases, livable
lighting, walls (or nonwalls) for privacy, a see-worthy
kitchen and a splinter-free floor. Beginning with the

stretch ofthis gallery entrance, here's a plan for lettering
an untutored lof,t. It keeps the best and does the rest,
preserving the cast-iron columns and pressed-tin ceiling
and adding new oak floors and open bookcase shelves.

Produced by Carol Helms and Peter Bocour; Written by Donald Vining
Design by Siris-Coombs Architects
SOURCES ANO RESOURCES, PAGE 98

METROPOLITAN HOME JANUARY I982 Photographs by Thomas Hooper 39

GIEE+F

r#

lc

I

I

lE
I

t

! .\.

ltll

E;

EII* --

rd

il li'z
.I

f

I
*

\



Room-scaping
with wood sets the

welcome-home tone

ffl hough the cast-iron

I columns along the
I- gallery and the

pressed-tin ceiling (all re-
stored urban archeology
and available as repros
now) tend to steal the
show, it's the strong ar-
chitectural use of wood
here that deserves notice.
Without these warm
planes, the space would
seem cold indeed. From
the unexpected rustic pine
dining table, the grainy
glow spreads to the newly
laid oak floor (with plank-
ing emphasized by V-
shaped bevels between the
wide boards), and on to
the maple counter top, the
open oak shelving and the
window lrames.

The straightaway aspect
of loft living-which may
feel like setting up house-
keeping on the Nevada
Salt Flats-is relieved here
by changes in level. Each
new altitude is signaled by
one of the storage unit/
semiwalls. Base camp is
the gallery/dining level,
which all the other heights
overlook. The studio/liv-
ing room (hidden behind
the two-faced storage wall)
is up two steps, the bedroom
(behind the gallery's book-
and-toy cases) is up four.
Even the kitchen is a cut
above the baseline. The
traffic-and emotional flow

-pools 
in the dining room

like an army traveling on
its stomach.
SOURCES AND
BESOURCES, PAGE 98
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METROPOLITAN HOME OF THE MONTH

Zoned R- 1

for the view and
the glorious light

H[i;:r]]il:tr:
cabinets that divide it
from the dining room
physically, but not visu-
ally. As with the gallery
shelves, these are two-
faced, the rear of the stor-
age unit serving as the
sofa's built-in backrest.

Because the floor here
is a foot higher than the
dining level, the perspec-
tives change. The counter
behind the sofa drops to
table height and the win-
dows seem to stretch al-
most floor to ceiling.

Those five-by-eight-foot
windows, by the way, are
at once the glory and the
bane of the loft: glorious,
obviously, for the precious
light; bedeviling for the
street noise and winter
drafts. Storm windows
were not the answer, be-
cause the facade of the
landmark building could
not be altered. The solu-
tion was an inside job:
new glass shutters, double-
paned and framed in oak,
that open into the loft
like the double doors on
a freezer-over-refrigerator
combo. Now, with three
layers of glass between the
street and the interior,
only the light gets through,

Ranged around the ceil-
ing, track lighting focuses
between the windows,
bouncing a warm glow back
into the room at night.
SOURCES AND
BESOURCES, PAGE 98
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METROPOLITAN HOME OF THE MONTH

Low walls, masquerading as counters or
shelves, establish important territories

ff.l his commanding kitchen, entered through a rear

I door, is countered on two sides and hemmed in
I- on the third by a low-level restaurant stove (no

overhead broiler). Overcounter lighting from industrial
fixtures illuminates the ceiling and the space below.

Reached by steep stairs that shape shallow shelves in
the back wall, a loft-within-a-loft guest room overlooks
the kitchen through a Levolored window.

Compare the bedroom photo (above) with the photo
(page 39) of the entrance gallery. Open shelves in the
bedroom are the flip side of the gallery bookshelves-
that two-faced concept again. Because the difference in
floor height between the gallery and bedroom is 28

inches, the shelves in the bedroom appear to be quite
low on the wall. Above the bedroom shelves, the
Levolor "wall" (partially open) can be closed for privacy
or drawn up for communication.

SOURCES AND HESOURCES, PAGE 98
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METROPOLITAN HOME OF THE MONTH

Telephotos

I Shelved or countered, the gist of
glazed shapes comes from Gordon Fos-
ter. What the ashtray used to do for a
color scheme, great dishes and bowls do
with more style.

I Daring designers like Olli Mannermaa
have taken the drab out of office furni-
ture. This ICF stick-shift stool and desk
chair have moved from boardroom to
bedroom.

I Comfortable color comes from Karl
Mann in the puffy shape olsilk-covered
pillows. Take straight iridescent grape,
bordered bicolors or dyed-in-the-thread
ikat weave (bottom).

I Atelier International went back to Le
Corbusier's 1927 plans and found that
some shockingly good colors had been
originally intended for the metal frames,
an apple green among them.

I This durable dhurrie will handle traf-
fic and still look light and lovely under-
foot. Flat-woven ol wool-a dhurrie is
pileless-this one has the folksy look of
a quilt (F. Schumacher & Co.).

I Classical as column fluting, contem-
porary as loft living itself, Georg Jen-
sen's "Bernadotte" sterling flatware for
Royal Copenhagen is an everydayjoy.
SOURCES AND RESOURCES, PAGE 98
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Did you ever wonder about the
qualiry ofthe hi-fi components that go
into many of today's attractively pack-
aged pre-matched sound systems?

Well, with a Sony Music Lab you
don't have to wonder.

Each Music Lab was carefully
assembled for component compatibil-
ity, performance and high-quality
sound, not inventory clearance.

Each Music Lab includes innova-
tive features that make components
easier to use than ever before. Like a
receiver with Sony's exclusive ' Auto-
Sweep." At just the touch of a button,
you'll hear a sample of every avail-
able station on the dial. Automatically
Without the noise in between.

Direct-drive tumtables with
straight low-mass tonearms that actu-
ally preserve your records.

Speakers whose 3-way, bass
reflex design maximizes the spectrum
of high-fidelity sound, no matter how

NTRODTJCNG
THE,

SYSTEMGOOD

BE,

much or little power you feed them.
And it's a simple fact that when it

comes to cassette decks, nobody makes
them better than Sony.

So if you're in the market for a com-
plete hi-fi system, audition the only
total system whose parts are every bit
as good 6s-tlrwhole.'"1-- --Th";;lir.i" 

iuu\om Sony.
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The c{reat
li.rhflook
oFtheSos.

A room should, first and foremost, radiate
the personality of its creator, who should
appearto be atravelerto curious destinations, a
collector of objects allwith stories behind them.

ln the spirit of the Orientals, who abhor syrn-
metry forget about matching. Each piece
should look as if picked up on the run in a differ-
ent corner of the globe, preferably a village not
on the map.

Flattan furniture conveys this impression.
Being handmade, no two pieces are identical.
(No one can quite match Pier I's new rattan and
wicker collections)

Repress any fear of clutter. Surfaces should
display whimsical objects that your friends will
ask you to explain. flhe shelves of Pier I are full
of such eccentric odds and ends)

lf you have tired prints of famous paintings,
give them to a naive friend. Secondhand art is
an embarrassment. (Specialize rather in Euro-
pean and American museum posters, now on
view at Pier l.)

Plump pillows are essential. When a guest
has to fight with a gang of these biggies for a
place on the sofa, you know you have achiev-
ed the right effect. (See our collection of pillows
in the important new pastels)

You will not want to furnish a room entirely
from Pier l, nor would we want you to. But a
generous intermingling of our accents with your
own favorite pieces will give you the exuberant
and eclectic look that is now the very essence
of fashion.

Recently we have been searching farther and
widerthan everfor unusualwares. We now have
new collections coming in from 63 countries.

Won't you pay us an exploratory visit-and
let us help you put together the great light look
of the 80s?

Thenew

PlBr I Pier I lmports: more than
300 stores coast to
coast. Check the white
pages tor the store near-
est you.

Masteoard and Visa
accepted.collections
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Aless
The Making ofa New Status Name

By Leah Wallach

f , was close to a full-scale media blitz. "Introduc-

I ing Alessandro," crowed the ads in newspapers

I.- ;:Hf, :ff :.:',ri ; Il?r, ff ilTl::' :ill:
tion last year. Inset in one corner was usually a head
shot of Alessandro, the main man himsell Central Cast-
ing Italian handsome.

Alessandro, in case you missed the introduction, is a
39-year-old Italian designer. He doesn't "do" rooms like

D'Urso or Donghia. He was never a couturier who par-
layed a way with torsos into a license for draping love
seats. Alessandro makes things: chairs and tables, knives
and forks, carpets and lamps. And the things he makes
are made for the Eighties' sensibility.

Originally trained as an artisan as well as a fine artist,

New York-based LEAH WALLACH'S last feature wos "Best-Friend
Rooms" in the Noventber issue.

Produced by Carol Helms

I

Photographs by Thomas Hooper 5l
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An encounter of the high-line kind (above): the designer with a

Baker engineer and vice-president Rod Kreitzer (left). The
"Key" desk (below) is typical Alessandro: a basic form made
startling by the curving slice into space.

The designer's philosophy is "movement and restraint in each
pattern" l the initial sketch for the "Onde" rug (below) is a

case-in-point. Alessandro for Karastan previewed in October,
1980, anchoring Baker furniture at High Point.

Always, it's hands-on detail for Alessandro: At the Baker
factory in Grand Rapids, Michigan (above and below)' the
designer trains the artisans. "Alessandro is willing to get his
hands dirty," says Mikasa vice-president Roy Burns.

Show and tell with Arloa Sweet of Baker's decorating
department (below). Alessandro takes pains to communicate
exactly how and what he's after. The artisan, he says, "has to
have the same feeling to translate my feeling into his."
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HICH PROFILE I ALESSANDRO

Like coutur€r it's image that sells
Alessandro was one of the
youngest artists to work
on restoring the Floren-
tine frescoes after the 1966

flood, and many of his de-
sign concerns reflect that
experience'with frescoes:
trompe /'oefl perspective;
the use of one medium to
create the feeling of an-
other; moving forms
against an architectural
grid; achieving an overall
mood of balance and
serenity; and developing
subdued but vibrant col-
orations. "I love muted
color," Alessandro says,
"because the best color is
early morning or late af-
ternoon. Then the light is
just perfect-you want to
eat it almost."

Many of his pieces use
moderne curves, offering

The conference table commissioned by Mobil Oil, whose stone
collection inspired the parrot-wing agate Iinish.

Mastercraft, and Norman
Perry.

"The emphasis," ex-
plains Sal Lanza, presi-
dent of the Alessandro
Collection and the impre-
sario who produces, but
does not direct, the Ales-
sandro show, "was on
establishing not just Ales-
sandro furniture or car-
pets, but The Alessandro
Design Philosophy." Sum-
ming it up in his rather
precarious English, Ales-
sandro explains: "Taste is

what you like. Style is how
you combine things. When
you can combine style and
taste, you have a third
feeling: elegance."

Alessandro likes the
verb "marrying," by which
he means combining things
that contrast instead of

streamlined references to an earlier opulence: Holly-
wood 1930s, daydreams of luxurious old worlds, Egyp-
tian tombs, Greek temples, Japanese houses, British
Imperial pavilions. It's a design sensibility that would
have been unthinkable ten years ago, most particularly
in the retail-furnishings market where Alessandro meets
his public daily.

In fact, Alessandro is carving out a unique niche in
the furnishings industry-and he and his four subsidi-
aries are still very busy sculpting that niche to particular
specifications. In the world of fashion, it has become
commonplace to see boutiques within department stores
entirely devoted to the output of one set of initials. The
name is sold over the counter just as much as the prod-
ucts. In contrast, the furniture designer has traditionally
been a faceless entity who works well behind the lines.
It's the company that sports an image, if at all. Not so
Alessandro. Like the couturier, Alessandro-the man
and his products-is packaged. It's image that's being
sold. A complete vision. Only instead of handbags and
perfume, scarves and dresses, this designer presents
simultaneous collections of home furnishings-and his
showcases are some of the classiest companies in the
business: Baker, Karastan, Mikasa, Fieldcrest, Ames,

match-as, the casual and the formal, the classic and the
contemporary. His personal style too is an odd but
happy m6lange of slightly incongruous qualities. His
posture and movements are Sixties loose, but at intro-"
ductions and leave-takings he springs into a very tradi-
tional courtliness. He can be disarmingly attentive one
minute, stubbornly assertive the next. He is an almost
Rousseauean sentimentalist who genuinely believes in
the innate goodness and good taste of man and nature-
but also a man insistent on his place as arbiter ele-
gantarum. He is a gentle but strict teacher, a charming
but demanding business partner. He loves to dance.
"When you disco dance,".he explains, "your body has
to be free, you have to follow your vibrations. We come
back in primitive time . . . the simplicity and the free-
dom to dance, it's spiritual."

"Primitive" is an important word to Alessandro. He
uses it to define what is basic to design or feeling. And
feeling, to Alessandro, is basic to everything.

"Your moods change," Alessandro says, "if the per-
son could afford, it would be nice to have a whole palace.
You have a yellow room, the green room, the library
PHOTOGRAPHS BY AVES AND WYCKOFF PROOUCTIONS

SOUBCES ANO RESOURCES, PAGE 98
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Since 1978, Alessandro and

company have been working at
getting the whole house cov-
ered. Here, the designer poses
with his collection for Baker,
which evidences all the Ales-
sandro signatures: moderne
curves, reflecting planes, vi-
brating, touch-me finishes. The
pieces sell for $900 to $4,000
($2,000 for the "Reflecto"
table, foreground, winner of
the ASID Award). Lighting
the scene: a frosted-Lucite
Norman Perry lamp.
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HICH PROFILE

AIessandro-style
room, the music room. But today we cannot afford. So
you want to have just one or two pieces that look more
like sculpture than furniture-and are functional."

Alessandro grew up among palaces with a room for
every mood. The son of an architect, the descendant of
eleventh-century merchants, he was born 39 years ago
in Rome, during the war that killed his two older broth-
ers. When he was fifteen and a student at the Belle Arte
Liceo, his father died. From an early age, enchanted by
the vaulted ceilings and lordly doors of the palazzos, he
wanted to make new interior worlds. His father wanted
him to be an architect. Alessandro thought he could
practice architecture by designing furniture. "I do what
make me feel happy to do," he says, "and what I do, I
try to do well. And I'm very aggressive."

Such confidence came easily and early to Alessandro.
In his late teens, when he began designing furniture,
Alessandro developed extraordinary faux finishes to
bring out the pieces' bold planes and dolphin curves. He
used Renaissance techniques for layering lacquer to
create surfaces that look like malachite, marble, parch-
ment, leather. At nineteen, Alessandro formed his own
company, and his first big-name client was Gore Vidal.
While building a custom clientele, he worked for the
magazine Jeune Afrique, an association that brought
him wealthy French-North African clients. By his late
twenties, Alessandro was established, traveling in Pari-
sian design circles with the likes of Guy LaRoche
and Paco Rabanne, and in artistic and aristocratic cir-
cles in Rome.
Continued on page 58

The master knocks off his own creations: These lacquered
boxes by Mikasa are $4!to-$100 versions of the $4r00G'to-
$6,000 jeweled cache pots he designed for Cartier. More from
the master at large (below) . . .
SOURCES AND RESOURCES, PAGE 98

Mikasa's stainless steel with gold. Stoneware to go with caviar or Twinkies.

56

Belle Art Award-winning crystal.
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{ore Mikasa: lacquered baskets. Karastan carpet's to make space flow.

57
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From Fieldcrest, puckered pillow shams,
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HICH PROFILE I ALESSANDRO

The Italian designer has never really looked like everyone's idea
of an Italian designer. Then Alessandro walks in-and does

Continued from page 56
It was in Rome that he met Sal

Lanza, then vice-president and head
of television for Foote, Cone &
Belding advertising agency. Lanza,
who had done film features on Killy
and Pel6, among other celebrities,
liked working with star material-and
Lanza knew he could make Alessan-
dro a star. "It was a casual thing
then," says Lanza. "I told him if he
ever decided to come to New York,
please give me the first chance at it."

"I said, well, if I come to New
York, I need a good mind," Ales-
sandro explains, "not just in busi-
ness sense but to understand my
design. You know, you need two
persons."

Like Alessan dro, Lanza is a senti-

mental man who wins. He uses the
word "beauty" without embarrass-
ment, something few seasoned ad
men will attempt. When he describes
a truck driver responding to Ales-
sandro's work, or the joy on the
faces of Baker craftsmen receiving
Alessandro's praise, Lanza's voice
honeys over. He is confused by sub-
ways, bored by jet planes; he likes to
work with people he likes and he is
an open man. He cries easily.

Sal Lanza doesn't make or manage
Alessandro. The designer is now
chairman of the board of the Ales-
sandro Collection and its four sub-
sidiaries. Together these companies
oversee his continuing custom busi-
ness and his new mass-market signa-
ture collection, which, when com-

plete, will include every aspect of
home fashion. Clearly Alessandro
decides where Alessandro wants to
go. But it is Lanza, to a large degree,
who gets him there. Lanza stands
firmly between the manufacturers
and Alessandro, the stores and Ales-
sandro, and the press and Alessan-
dro. The designer himself appears
only for the climactic scenes.

This dynamic duo set out to make
American beauty. The job that Ales-
sandro decided needed two people,
was taking on the mass market-not
merely penetrating it, but educating
it. Why, Alessandro asked, shouldn't
the consumer be able to buy the best
pieces directly, as he can in Europe
where showrooms are open? Why
should the consumer with his own
taste pay a huge markup to a

decorator? Alessandro wanted to ap-
proach the best companies in each
area of home furnishings. "For the
total home," Alessandro says, "I say

to myself it will take seven years. To
get involved with the best companies,
I have to have prestige."

It took Alessandro only three years

to acquire the prestige, thanks to
custom clients like Charlotte Ford,
Bob Hope and Norman Lear; a Re-
sources Council Award; and judi-
cious retail marketing of pricey ac-

cessories. ln 1976, he and Lanza
tested the marketing waters at the
Hoffstatter showroom in New York.
"Hoffstatter at that point was the
most traditional showroom," Lanza
says. "The response was terriffic.
We knew we were on the right track."

By then, the association between
Lanza and Alessandro had devel-
oped, well, elegantly. Both men had
begun their imperial march into
America's homes. Lanza's business
style combines an insistence on a

few powerfully simple ideas with a

&TE)K.
TDK cassettes are warranled for a lifetime. @'1981 TDK Electronics Corp., Garden City, N.Y. 11530
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patient attention to detail, every detail. He and Alessan-
dro also seem to have devised something of a good-cop/
bad-cop routine: Lanza becomes reasonable when Ales-
sandro is demanding; Lanza offers to bring Alessandro
down to price points when the designer gets carried away.

By 1978, the times were right for the birth of the Sig-
nature Collection, and Baker, with its reputation for
craftsmanship, became his first associate. "We began
by admiring the unique process of Alessandro's finishes,"
says Phillip Kelley, president of Baker, Knapp &
Tubbs, "and then moved to develop a line of furniture
that would be appropriate for the finishes." The rela-
tionship was an intimate one. Alessandro went to the
factory in Michigan to train Baker artisans himself.
"Quality, design, presentation," Alessandro says, "it is
three angles."

There is, however, a fourth angle, as buyers are only
too well aware: price. Alessandro's pieces for Baker are
priced at the high end of that company's high line. Yet,
for the money, the client gets a piece handcrafted by an
artisan taught by Alessandro himself, a sort of school-
of-Alessandro one-of-a-kind. The same table made by
Alessandro's own studio would cost thousands more.

The Alessandro-Baker collection was introduced in
High Point, North Carolina, in the spring of 1979. It
was a smashing success. In 1980, Alessandro's Reflecto
desk/console won the ASID award.

During the year, while Alessandro was promoting his
Baker flurniture, he was also beginning work with the
companies that would help complete his home collec-
tion. In November, 1980, Mikasa introduced Alessandro
tableware. The Karastan carpets debuted in January,
1981, followed by glass-and-Lucite lamps for Norman
Perry in October, 1981, Bed and Bath for Fieldcrest, and
luxury bath for Ames in November, 198 l. "It's like
having five wives," Alessandro grins, "and each one is
different."

The man evidently has a gift for polygamy. These
wives get along beautifully. Karastan carpets were pre-
viewed at High Point in the Baker showroom, under-
neath Alessandro's furniture, of course. Alessandro
tableware appears on Baker's table with a little Lucite
holder containing a card "Alessandro for Mikasa."
Indeed, so much is Alessandro a key part of the com-
panies' marketing plans that Karastan produced a pro-
motional film that begins with Alessandro walking
through an autumn landscape, his workman's hands
and poet's eyes tenderly examining a leaf. The film then
spends the next two-thirds of the reel selling, not
Karastan carpets, but the designer: Alessandro furni-
ture, Alessandro fabrics, Alessandro's childhood among
the domes and portals oI the Eternal City, Alessandro,s
charm, Alessandro's aesthetics . . . .

This cooperative marketing-all informally arranged
Continued on page 97
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I
Dont get something
less fitting for your legs.
Get the one and only
L'eggs-!

I

l
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Why clo I love [eggs?
Because [eggs has
perfect-fitting Memory
Yarnl" so it cloesn't wrinl<le
or sag lil<e some other
brancls. [eggs stretches
out and bacl< to fit my legs,
your legs, beautifully. In
Regular, Control Top and
Unclie-[eggs'styles.

Nothing beats a
great pair of Leggs."'

I

O 1981 feggs Proclucrs. *LtGCS is the registerecl trademark of Leggs Products for pantyhose.

i

v

r
ffi

]ffir- -n
Y\r-#

t

G.^**

il

t]

T

h

$ttElot

ery,t$E

q!?!n!!!!ala!Enrn6* rji



STYLE

VtcroRIAN IIIPLJLSE,
Authenticity for its own sake isnt the point-

the goal is worldly rooms full of fancy

f! ince a little Victorian goes a long way in a room, it seems prudent to follow the
\ spirit, not the letter, of those rather recent styles and times. Fortunately, the Vic-
\-f torian spirit is a generous one, composed equally of industrial wealth and trade-
happy empire building. Because Victoria's reign was a long one (1837 to 1901), there's a
lot of stuff to choose from. The contemporary approach is to feature one or two aston-
ishing pieces, then fill in the gaps with proper-looking, if less authentic, furnishings.
And this broad mix, strangely enough, is exactly Victorian.
Produced by Donna Warner; Written by Donald Vining Designed by Judith Beck of Patchworks souRcES AND BESouRcES, eAGE 90
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ft o long as it doesn't trespass on the spirit of Victorian

\style-the solid citizen with global reach-the period
LJ.un be evoked without depending on originals.

Here, dark walls, heavy draperies and double-parlor
seating, though strictly of this decade, fit our

memory of what is usually considered "Victorian."
By contrast, the real Victoriana is treated in a modern

mode. The American sofa in the rococo taste has been

recovered with new hand-painted floral fabric, and the
Victorian "crazy" quilt hangs artfully on the wall.

STYLE / VICTORIAN IMPULSE
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STYLE I VICTORIAN IMPULSE

In 1840, Victorian tastemaker A. J. Downing decreed that oak was the proper wood
for both the dining room and library. Forests were felled for fashioh

-f.l he Victorian dinner, which ran quite literally

I from soup to nuts with each intervening course
I- commanding an army of special utensils, was an

occasion for the kind of conspicuous display that char-
acterized the era. Like the blue-and-white assembly on
the crowded sideboard (above), dining paraphernalia
came both from the enriching East-West trade and from
domestic production that imitated Oriental wares.

A Victorian paterfamilias, moving from a colonial-

style living room into a Tudor-style dining room, expe-
rienced no dislocating shift in time or taste. Style-con-
scious Victorians might install a "fashionable" interior
in one room, leaving the rest of the house untouched.
In this typically dark, oak-paneled room, the contem-
porary color and small-patterned wall paper is refresh-
ing. But the mix of mass-made furniture (the pressed
backs of the oak kitchen chairs simulate carving) with
the handmade Chinese carpet is properly Victorian.

64 METROPOLITAN HOME JANUARY I982
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STYLE I VICTORIAN IMPULSE
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hiq large, airy bed/sitting room has the feel ol a
contemporary space. Floating on the bare par-
quet, the colonial-style four-poster is buoyed by
Iight from scantily clad windows; the other fur-
nishings, encamped by the fireplace, are an as-

sortment that speaks to us of import emporiums. We
lorget that the globe-trotting Victorians invented that
eclectic mix, combining, as here, Turkish carpet, Amer-
ican Eastlake-style side chairs (in modern dress), a
Chinese table and, on the wall, a Japanese kimono.t;
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Myers's Golden Rich
A uniquely rich taste inspired
by Myers's Original Dark.
Superbly smooth and
beautifully mixable.

Myers's Platinum White
Exquisitely smooth and born
to mix. With a subtle
richness that could only
come from Myers's.
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First Collection of Luxury Rums.



REAL ESTATE

The Design Hactory

w

A cost-conscious team bypasses the middlemen to give a long-abandoned
shoe factory an architectural lift

By Nancy Adams

ith unerring derring-do, tdn Chicagoans-six of
them architects-lifted a page from the urban
developer's handbook and rewrote it by banding

together to revamp a shabby old factory at the edge of the
city's lush Lincoln Park area. After an on-paper division of
the property into eight tidy condo spaces, the alliance agreed
on an exterior mode and then split into factions to ensure
its original aim: uncommonly individualized interiors.
The upshot? Architects George Pappageorge and David
Haymes, two of the shareholders, fashion ed a razzle-d,azzle
habitat from their vertical slice of the building (drawing at
right). Each triplex-loft town house has its own entrance,
roof deck and architectural solution as unique as a mono-
gram, despite the conventional facade.

NANCY ADAMS, our Chicago contibuting editor, writes on interior
design and architecture for the Chicago Tribune.
Produced by Ben Lloyd and Steven Ll'agner

Designed by George Pappageorge A.l.A. and David Haymes

METROPOLITAN HOME JANUARY I982 Photographs by Jim Hedrich/Hedrich-Blessing 77
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REAL ESTATE / DESICN FACTORY

Acting both as architects and contractors, the partners saved l5 percent on construction
and undercut comparable housing prices by nearly $40 a square foot

An elliptical
wall at the core is
broken by foggy-
gray shelves, step-
ups to a skeletal
staircase that deft-
ly funnels illumi-
nation from the
skylight into the
virtually window-
less primary space.
The central
partition, curved
to broaden and
bend vistas, begins
as a wraparound
for a first-floor
powder room and
climbs aloft to de-
fine second- and
third-floor spaces.
Another curl of a
wall descends
from on high, then
bumps into a bare-
beamed ceiling,
unmasked along
with the wood
floors to recall the
building's heritage.
Expect the unex-
pected; in contrast
to the building's
lofty nuances, a

homespun, hand-
woven rug and the
sofa's flower-
garden chintz.
Sidling up to such
coziness are
column-based
tables that say
"architecture" as
clearly as a roll of
blueprints. The
trim dining corri-
dor links the living
area and the rib-
bon ofa kitchen.
Stretched across
the back wall, the
galley is behind a

borderline cabinet
with wheels, which
houses (and moves)
the refrigerator.

SOURCES ANO
RESOURCES, PAGE 98
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REAL ESTATE / DESICN FACTORY

Pooling design talent and money, the all-for-one and one-for-all enterprise
spawned a cunning conversion for under $150,000 a unit

f f / ith the amazing grace of a gull, a

W paddle tan glidis above the soaring
Y V Y-shaped staircase. Necessity in-

spired invention, and the upside-down T cut-
out required for the blades' motion prompted
the symmetrical visage that dominates the
pierced panel of plaster. The apertures allow
light from above to spread throughout every
layer of the interior. Not that the dramatic
vertical element is purely functional; it gave
Pappageorge and Haymes a playground. A
pair of "demi-Doric" columns and the key-
stone lend classical allusion, but in actuality
are plain pastiche. The punched-out wall is
as pristine as a nurse's cap, although its color
is a somewhat more evocative chalky lilac.
Like a cloud, it manages to fill the well visu-
ally without being overbearing.

The perforated slab lifts the eye as well as

the spirit and segregates two sleeping rooms
that cohabit on the upper level. The strip of
lights running along one of the side walls
serves to cast brightness into the well and its
surroundings when day is done. The adept
amalgam of geometric forms within the laby-
rinthian space is worthy of Euclid as well as
the American Institute of Architects award
that the environment has garnered for its
innovative creators.

Tucked atop the bedrooms and edged with
healy, raw timbers, a small niche (right) over-
looks the architectural pyrotechnics below.
The loft is a perch that approximates a thresh-
hold for stairs to the roof deck while the
skylight holds forrh above it all. The nook
also is an appropriate display spot for a wall-
mounted architectural rendering by Helmut
Jahn, another Chicagoan.

A newfound air-
iness, eras beyond
its former life, was
instilled in the re-
juvenated brick
building. The old
factory offered the
wide-open yester-
year proportions
that gave play to
the architects'exu-
berance. The blend
ol classical ele-
ments and a fan
right out of a
I 900s workroom
works. So does the
notion that space
is as critical as
structural tangibles.

SOURCES AND
RESOURCES, PAGE 98
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REAL ESTATE / DESICN FACTORY

Capitalizing on the central light shaft, the three-layer 2,l0Gsquare-foot loft
plays all the angles, yet is as comfortable as an old pair of sneakers

As arresting as
the view upward,
the view down
shows off thejux-
taposition olver-
tical elements and
horizontal lines.
Four-decker tubu-
lar railings are a

contemporary
clich6 but look
appropriate here.
Plus, they echo the
shape of the
column. lnset in
the wooden stair
landing, a quartet
of glass blocks
allows a smidgen
of light to pene-
trate the powder
room below. The
stair enclosure
zigzags alongside
the steps and, in
the same spirit as
the flooring strips,
augments the
orderliness.

Looking across
the stairwell from
one sleeping space
to another, the
scene reveals the
openwork ofthe
steps. Four ingen-
ious doors of
Lalique-like
frosted glass
swivel to close as
effectively as ver-
tical louvers. All
in all. the culmi-
nation of the ar-
chitects'efforts is
enviable: At a cost
of $45 a square
foot for the reno-
vation work, the
resultant habitat
has the lure of a
loft and the sensi-
bility of a town
house. What loft
ever boasted a

basement, after
all?

SOURCES AND
RESOURCES. PAGE 98
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lmportant changes are coming in the design of
major home appliances. And Whirlpool is proud
to be a leader. With our first family of quality
appliances to give you the benef its of solid state
technology today.

Our newest refrigerator is almost human. lt
constantly monitors itself to help protect your
food.

Our Whirlpool microwave oven has a minia-
ture computer built right in. To help make pre-
paring complicated meals a little simpler.

Our solid state dishwasher can be pro-
grammed to start washing hours after you turn
it on. And when you're done setting the controls,
they totally disappear.

And our solid state Whirlpool laundry pair
has electronic controls to help get today's fabrics
washed and dried just the way you want them.

The solid state family from Whirlpool. They're
more than just our latest innovation in home
appliances. They're designed to put the quality
of tomorrow's technology into your home today.

@
Whifln,g^gl

Quality. Our way of life.
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THE NEW AMERICAN CUISINE --J
Short-OrderChef

The smart answer to "What's for dinner?" These flash-in-the-pan
meals are done with high style and thirty-minute timing

sat'tino rRoL,T w,rrH cLARET sAL(.[.
ff utting loose over the holidal doesn't demand the retribution ola Scarsdale e urc: ir's

L simpll time to rethink menus. Giant steps berond cotrage chec:e ani grapelruit.
\-/ these rapid chicken, veal and lish nreals are llne enoush for -euesrs. ea:r'cnough tbr
an evcnins alone. Stvle, simplicitv and a celcbration ot'a le,,r outstanding in_urcclierits (rn
unusuul combinations) stimulate the best short-order chel.s.
Pn4ls;1'i fi1'( untl Helnr.t: tl riiltil ht Dilnn.t tl'drnt,r SOURCES AND EESOURCES pAGE 98 BECtpES. pAGE 
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THE NEW AMERICAN CUISINE

Short-Order Chef
Naturally tender, fresh seafood shines

with a little heat and light herbs

Rolled filets of sole by any other name (sometimes
turbans ot paupiettes) are still fast and simple. The
precoiled filets are poached for just fifteen minutes in
white wine and clam juice. Pureed watercress mixes with
the broth for a springlike sauce, and saut6ed cucumber
slices and orange rind keep the pace (above left).

Salmon steak has a dominating and royal presence,

and, like crosscuts of swordfish, snapper or halibut,
broils in ten minutes or less. Simplicity enhances salm-
on's natural elegance, so marinate it in lime juice with
onion and scallion. Then, while the steak's a-broiling,
reduce the marinade for a quick sauce (lower left).

Smelt baked with zucchini conjure up a luminous
netful of flashing quicksilver, perfect for a moonlit,
magical meal-especially after a long day's night.
Flavor with lemon, tarragon, broth and butter (above).

A very impressive shellfish stew emerges after surpris-
ingly few minutes of cooking and preparation time. Ask
the fish market to clean the mussels and shrimp, and add
ready-to-cook scallops for a savory simmer with onion,
celery, vermouth, broth, saffron and cream (right).

SOURCES AND BESOURCES, PAGE 98 RECIPES, PAGE 94
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THE NEW AMERICAN CUISINE

Short-Order Chef
Veal is an artist's empty canvas

awaiting a stroke of genius

Veal with linguine and artichoke hearts is a short-order
variation on nuovo cucina (also known as nouvelle Italian).
It owes its speed and lightness to a well-balanced sweet-

sour, salt-herb spiking with marsala, lemen, anchovies and

basil (above left).
Veal and prosciutto are a long-standing couple: The

silky, spicy, paper-thin prosciutto brings out scallopini's
delicate flavor. Pungent capers, lemon and bright green

parsley add instant spice to the match and interest to the
presentation (lower left).

Veal pancetta' another toothsome combo we've

known and loved, teams red peppers, eggplant, black
olives, pancetta (a rolled, meaty and mild Italian bacon)

and. veal-leg steaks. This renewed (not stewed) version

features eggplant transformed into creamy caponata
topped with vegetables and pancetta (above),

Many a broiled chop has been served, quite lonesome

and sauceless, often too dry for its own good. Braising
quickly cures those evils and adds saucy goodness plus

easily varied, intriguing flavors, We like pear brandy and

chicken broth, but substitute any spirit (right).

SOURCES AND RESOURCES, PAGE 98 RECIPES, PAGE 94
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THE NEW AMERICAN CUISINE

Short-Order Chef
Free of typecasting, chicken will make

a comeback in flashy new roles

Calvados chicken flaunts the French ability to soothe
both soul and palate-whether sipping the beloved
apple brandy straight or melding it with food. Add
Calvados to a rich cream/apple sauce on boned chicken
breasts and savor an updated, quickly cooked version of
a traditional Normandy classic (above left).

Broiled chicken is stereotyped-too often put down
for its bland character. But its simplicity is deceptive.
Like so many straightforward presentations, it takes
well to subtle changes, like basting with Dijon mustard,
walnut oil, wine vinegar and herbs (lower left).

Stir-fried chicken does a graceful pirouette with short-
order timing. This poultry-vegetable medley is a flash in
the pan, after a few minutes devoted to cutting up the

Chinese green beans, bok choy, bitter melon, mush-
rooms, broccoli, red pepper and scallions (above).

Chicken saut6 takes things more calmly than a stir-fry

-a gradual browning in butter and then a thirty-minute
simmer in white wine with onions, potatoes and thyme.

The fast finish is a last-minute mix with cherry toma-
toes, asparagus and parsley (right).

SOUHCES AND RESOURCES, PAGE 98 RECIPES, PAGE 94
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OBJECT LESSONS

THE LEADI]YG EDGE

I Not only is the design au
courant, but electronic works
let you program the perk
time-start to finish. Norel-
co's Ready Brew Il ($70).

I If you've any timeless ap-
pliances, The Kitchen Con-
troller will act as an on/off
timer, convert measures and
calculate. West Bend ($80).

I The updated air iresheners
are small but mighty. Rival's
Air Purifier draws fumes
through charcoal and a silica-
treated filter ($30).

I An electrostatic filter (read:
magnetic) is Norelco's dust-and-
odor catcher-clears a l4-by-18
foot room in twenty minutes.
Clean Air Machine II (about $50).

Pared-down, revved-up double-function equipment-
press a button, flick a switch and you're master of the craft

Produced by- Steven Ll/agner; Written b1'Charla Lawhon souRcEs AND REsouBcES, PAGE 98

Photographs by Peter Bosch MrrRopoLIrAN HoME TANUARY te8292

rr

\is'

I Space conqueror: This food:
preparation system (right) folds
down to 8t/z by lt/e inches and
has an arm that powers action
like a processor, with five attach-
ments. Results: professional. West
Bend ($260).

I The scale remembers seven
weights and displays them at eye
level. From Krups ($150). Also
battery operated with digital
readout, Moulinex's scale ($60).

I A blenderlike base is the mus-
cle lor run-of-the-mill attach-
ments and a cliff-hanging mixer.
A digital speed control is the
mind. Oster's Touch Control
Kitchen Center (5260).

I The microwave's new bag of
tricks: Accessories steam, brew
and grill, heated directly by the
pulsating waves. Raytheon's Mi-
cro II (from $20).

I Convection ovens have gone
electronic with programmable
pacing through defrost, cook and
keep-it-warm. Farberware ($359).
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( See page 85 )

SAUTIED TROUT WITH CLARET
SAUCE
Serves 4

Salt; 4 trout, fresh or frozen
4 strips bacon, chopped
4 shallots, minced; 7z cup claret

Rind of % a lemon, slivered
Juice of % a lemon; % tsp. sugar

Salt the trout inside and out. Fry the
bacon for I to 2 minutes; remove the
cooked pieces and set aside. Saut6 the
shallots for I to 2 minutes. Add the trout
(do not thaw, if frozen) and saut6 until
lightly browned on each side, 15 to 20

minutes. Remove the trout and keep
warm. Bring the pan juices and remain-
ing ingredients to a boil, scraping up all
brown particles. Spoon the sauce over
the trout. Serve with julienne strips of
celery poached in chicken broth and
sprinkle with the crisp bacon.

( See pages 86 and 87 )

ROLLED FILET OF SOLE
Serves 4

Salt, white pepper

8 sole filets, 4 to 5 oz. each

7r cup dry white wine; I cup clamjuice
% cup chopped watercress leaves
2 tbsp. butter mixed with 2 tbsp. flour
Salt and pepper the filets. Roll them

up and put them seam-side-down into a

large skillet. Add the wine and clam
juice. Cover and simmer gently for l5
minutes or just until the fish turns white
and flakes easily. Remove the sole and
keep warm. Puree the remaining ingredi-
ents with the pan juices in a processor or
blender. Pour this back into the skillet
and stir over medium heat until hot and
thick. Spoon over filets. Serve with sau-

t6ed cucumber slices, chopped fresh dill
and slivers olorange rind.

SALMON MARINATED WITH LIME
Serves 4

Salt
4 salmon steaks, each I inch thick
t/ cup lime juice; I small onion, minced
2 scallions, minced
7z tsp. each dry dill weed and grated

lemon rind; 7r tsp. freshly ground

black pepper

% cup butter
Lightly salt the salmon. Marinate the

salmon in a mixture of the lime juice,

RECIPES / SHORT.ORDER CHEF
onion, scallions, dill weed, lemon rind
and pepper for l5 minutes. Drain and
brush with butter. Reserve the marinade.
Broil or pan fry until lightly browned on
each side, about l5 minutes. Meanwhile,
boil and reduce the marinade to half its
volume, then spoon over the cooked
salmon. Garnish with lime wedges and
celery leaves.

SMELTS BAKED WITH ZUCCHINI
AND TARRAGON
Serve.s 4

Salt
2 lbs. small smelts, cleaned

4 zucchini, thinly sliced

% cup chicken broth
Juice of I lemon

l7r tsp. chopped fresh tarragon or
7z tsp. dried

7s cup melted butter
Salt the smelts. Line the bottom ol a

shallow baking dish with the zucchini
slices. Put the smelts on top. Mix the
remaining ingredients together and pour
evenly over the smelts. Cover and bake
at 350" until the smelts flake easily,
20 to 25 minutes. Top with some of the
pan juices. Garnish with sprigs of fresh
tarragon.

SAFFRON CREAM SHELLFISH
STEW
Selves 4

I small white onion, chopped

I clove garlic, chopped

7r cup minced celery and leaves

2 tbsp. butter
/z cup dry vermouth or Lillet
Yr cup chicken broth
I tsp. saffron threads
I lb. sea scallops
I lb. medium-size shrimp, shelled and

deveined while raw
16 mussels, scrubbed and beards

removed

I cup (72 pint) heavy cream mixed
with 2 tbsp. flour

Salt
Saut6 the onion, garlic and celery in

butter until tender, 5 to 6 minutes. Bring
to a boil with the vermouth, chicken
broth and saffron. Add the seafood,
cover and simmer 5 to 6 minutes or
until the mussel shells open. Stir in the
heavy cream mixture and continue to
stir until hot and thick. Salt. Serve with
baguette slices that have been browned
on both sides in olive oil.

94 METROPOLITAN HOME JANUARY I982

( See pages 88 and 89 )

VEAL WITH ARTICHOKES AND
LINGUINE
Serves 4

Salt; I lb. veal scallopini, cut into
Yz-inch-wide strips

Flour; Yr cup olive oil
7r a lemon, thinly sliced and seeded

8 flat anchovy filets, chopped

I tbsp. chopped fresh basil leaves or
I tsp. dried

4 large artichoke hearts, cooked and

thinly sliced (fresh, frozen, canned)
7r cup marsala; % cup chicken broth
I lb. linguine, cooked and drained
Salt the veal. Coat lightly with flour.

Brown it on all sides in the olive oil for 7

to 8 minutes. Add the lemon slices, an-
chovies, basil, artichoke hearts, marsala
and chicken broth. Simmer for 5 min-
utes. Toss the veal mixture with the lin-

ilj* 
Serve at once with grated Par-

SAUTI OF VEAL WITH
PROSCIUTTO AND CAPERS
Serves 4

Salt, pepper

l14 lbs. veal scallopini; Flour
3 tbsp. each olive oil and butter

Juice of I lemon
2 tbsp. drained capers

/r cup chopped prosciutto
Salt and pepper the veal, then coat

lightly with flour. Brown in the oil and
butter over medium heat. Remove the
veal and keep warm. Stir in remaining
ingredients, scraping up all brown par-
ticles. Bring to a simmer, then spoon
over the veal. Sprinkle with chopped
parsley.

VEAL PANCETTA
Serve.s 4

Salt
8 veal steaks, % inch thick, 5 oz. each

Olive oil
l6 pitted oil-cured black olives, minced

I red pepper, seeded and chopped

I cup fresh or canned caponata
% cup red wine vinegar
8 slices pancetta (ltalian rolled salt

bacon)
Salt the veal very lightly, then brush

both sides with olive oil. Broil on each

side for 5 minutes. Spread a mixture of
olives, pepper, caponata and vinegar
Continued on page 96
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Easy does it with
@

ry

0perales
on any

110 Voll
AC-60 Cycle

0ullel.

ttlodel EI-50
ELECTRIC

SIAPTE GU}I
It's TRIGGER-FAST!

Just plug in. . . and SH00T!
Its easy squeeze, trigger-last operation makes
the lightweighl compact ET-50 Electro-Matic the
homemaker's ideal all-around tastening tool!
She'll breeze effortlessly through scores of light
decorating and repair chores. . . like covering a
valance, lining a closet, trimming a kitchen shelf
or mendrng a torn screen!
Yet it packs the staple driving power to penetrate
hard woods! Periect f or those man-sized jobs like
installing ceiling tile, insulation and weatherstrip-
ping! Features on/off safety lock, one-piece solid
steel base. Uses 6 staple sizes: 1/4", 5/16", 3/8",
112, 9116' and Ceiltile.

Available al All Leadino Hardware, Home Center
& Discounl Deparlment Stores Everywhcre.

ELECTRO.MATIC

Anow Fastenet Companv, lnc
271 ilayhill Slreet, Saddle Br00k, ll. J. 07662
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Continued from page 94

over the veal steaks. Top with the pan-
cetta, then broil until the bacon is golden
brown and crisp, 5 to 6 minutes. Serve
with small red peppers.

VEAL CHOPS WITH PEAR BRANDY
Serves 4

Salt, white pepper
4 veal loin chops, I inch thick

Crumbled dried chervil
7r cup butter; 7r cup each pear brandy

and chicken broth
Salt and pepper the veal chops; then

rub with chervil. Brown them quickly on
both sides in the butter. Add the pear
brandy and chicken broth. Cover and
simmer gently until tender, 15 to 20
minutes. Remove the veal and keep
warm. Boil the pan juices until slightly
thickened, scraping up all brown par-
ticles, and spoon over the veal. Serve
with whole Seckle pears.

( See pages 90 and 9 I )

CHICKEN CALVADOS
Serves 4

Salt; 8 small skinless and boneless
chicken breast halves (about 2 lbs.)

Flour; 7r cup butter
/r cup Calvados

Juice of I lemon; I tbsp. honey
4 small Granny Smith apples, peeled,

cored and thickly sliced

Salt the chicken, then coat lightly with
flour; cook slowly in butter until golden
brown on both sides. Add the Calvados,
lemon juice and honey. Turn the chicken
to coat on each side. Add the apple
slices. Cover and simmer until apples are

tender but retain their shape, l0 to l2
minutes. Remove the chicken and apples
and keep warm. Cook the pan juices
until slightly thickened, scraping up all
brown particles. Spoon Calvados sauce

over the chicken.

CHICKEN DIJON
Serves 4

2 broiler-fryers,27z lbs. each, split
7r cup red wine vinegar
2 tbsp. Dijon mustard; 7r cup walnut oil
% tsp. Herbes de Provence or

Fines Herbes
Brush the chicken with the vinegar,

mustard, oil and herb mixture. Broil
bone-side-up for l0 minutes. Brush with
mixture every 5 minutes, Broil skin-side-

RECIPES / SHORT-ORDER CHEF
up for another l5 minutes and continue
to brush every 5 minutes. Turn again
and broil for 5 more minutes. Heat re-
maining Dijon mixture and spoon over
chicken. Garnish with fresh pea puree,
Italian parsley and ripe mango slices.

STIR-FRIED CHICKEN AND
CHINESE VEGETABLES
Serves 4

l7z lbs, skinless and boneless chicken
breasts, cut into 7r-inch-thick
slices; 7r cup sesame oil

7r cup Japanese soy sauce

2 cloves garlic, mashed

I tbsp. grated fresh ginger
7r lb. Chinese green beans, cut into

2-inch lengths
2 small bunches bok choy, cut into

lYz-inch pieces

I small bitter melon, cut into
%-inch-thick slices (about 6 oz.)

7r lb. mushrooms, thickly sliced
2 cups broccoli flowerets
I red pepper, cut into thin strips
4 scallions, sliced
I cup chicken broth mixed with

2 tbsp. cornstarch
Mix the chicken, oil, soy sauce, garlic

and ginger. Let stand at room tempera-
ture for 15 minutes, then cook over a

high heat in a skillet or wok, stirring
continuously until the chicken is cooked,
5 to 6 minutes. Add the vegetables and
continue to stir-fry until they're tender
but still crisp, about 5 minutes. Add the
chicken broth mixture and stir over high
heat until thick. Salt. Serve with a gar-
nish ofthe inner stalks ofbok choy.

CHICKEN AND VEGETABLE SAUTI
Serves 4

Salt, pepper

2 chickens, about I% lbs. each, cut up
7r cup butter
8 small white onions, peeled

8 new potatoes, quartered
7z cup chablis or dry white wine
Yz tsp. thyme
I pint cherry tomatoes, hulled

7z lb. asparagus, trimmed and cut into
2-inch pieces

% cup chopped parsley
Salt and pepper the chicken. Brown

evenly in the butter. Add the onions,
potatoes, chablis and thyme. Cover and
simmer for 30 minutes, then add the
remaining ingredients. Simmer, oovered,
lor 5 minutes. Serve with pan juices. Ml
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-makes obvious sense to the companies. "No doubt,
people are buying because it's Baker," says Kelley, "but
the cachet of Alessandro's name has added value." Ales-
sandro's products do command first-class display, carv-
ing out the space around them to give a very handsome
show. "People see things," explains Roy Burns, vice-
president of Mikasa, "and they think, 'I want this in my
store.' "

Then, of course, there's Alessandro's marketability.
"You know," says Sal Lanza, "the Italian designer has
never really looked like what everyone envisions an
Italian designer should look like. Then, all of a sudden,
Alessandro walks in. And he does."

Finally, there's timing. Licensed names are enjoying
both vogue and profits right now, while more and more
furnishings stores are setting up boutique display. Ales-
sandro, who receives a 6- to 20-percent royalty each time
one of his products is sold, is presently the only designer
in a position to fully capitalize on these trends (though
Cardin attempted, not very successfully, to do something
similar several years back). He's the only one in the
business who literally has, or shortly will have, the
whole house covered.

By the summer of 1982, the Alessandro signature
collection will be complete, including Alessandro room
fragrances. When it's all done, Sal Lanza is going to
take his first holiday in years. "What I'm going to do,,'
he says, "is ski a lot."

"My work," Alessandro says, "is a vacation for me."
Throughout these years of airport-hopping, he has
managed to preserve a little of that elegant simplicity in
his private life. He doesn't, for example, bother with his
houses in Italy and France. He dropped his two last
names to make introductions less complicated. He social-
izes only for business. "If I spend time outside," he ex-
plains, "I don't have time for me . So I have a very close
friend. We don't see each other for months, but we talk
on the phone every evening. This is a great thing, to have
one really great friend."

Alessandro has managed, too, to keep a certain spon-
taneity in his creative life. He disciplines himself to get
up between five and six in the morning for what he calls
"meditation." After that, he says, "if I feel I should
work at home, I work at home. Or sometimes I get up in
the middle of the night. I work where I feel comfortable.
You cannot schedule that."

Alessandro might one day like to build a school for
artisans, or produce some pieces for a museum-Ales-
sandro for Alessandro-or, if the mood strikes him, live
lor a while in Japan.

And if Alessandro decides he wants to do any of those
things, no doubt he will. Ml
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SOURCES AND RESOURCES

Below are our sources, retail and mail order,
plus manufacturers who can tell you where to get their products

COVER
Franch counlty chair-Le Vieux Monde,94 Charles St.,
NYC 10014
Table-Kuther Antiqu6s, 40 E. 20th St., NYC 1 0003
Vase and bowl-Carrington,854 Madison Ave., NYC
10021
Oulll-"lris Applique," private collection, courtesy of
Made in America Antlques and Ouilts, '1234 Madison
Ave., NYC 10028
Rag runner-Made in America Country Antiques and
Quilts

(See page 39)
Archltacts-Siris-Coombs Architects. The Central Sav-
ings Bank Building,2l12Btoadway, NYC 10023
Rugs (throughout)-"Super Dhurrie," from F. Schumacher
& Co,, 939 Third Ave., NYC 10022
Venetlan bllnd3-Adco Venetian Blind Co. lnc., 167 W.
107th st., NYC 10025
(See pagos 40 and 41)
Napkln-Descamps,723 Madison Ave., NYC 10021
Plates, covered pots, bowl and small gre6n bud vase-
Gordon Foster, 1326A Third Ave., NYC '1002'1

Pink bowl8 (on counler)-by Claudia Schwide from Lee
Bailey at Henri Bendel, '10 W. 57th St., NYC 10019
Coveied pol (top left, bookcase), urn (lower right
shell, bookcase), stand and glnger lar (righl rear)-
LCS lnc., 1059 Third Ave., NYC 10021

Casserole-"Cuisine de Provence," lrom Turpan Sanders
lnc., 386 W. Broadway, NYC 10021
Armchalr (left rea4-"Lo/7," by Cassina from Atelier
lnternational lnc., 595 Madison Ave., NYC 1 0022
Chandeller-fabricated by Teddy's Lamp and Lighting
Fixtures Parts lnc.. 1 82 Grand St., NYC 1 001 3
Wlndows-J. Zeluck |nc.,5300 Kings Highway, Brook-
lyn, NY 11234
Trackllghtlng-Lightolier lnc., 1'1 E.36th St., NYC 10016
(See pages 42 and 43)
Throw pillow3-Karl Mann Assoc.,232 E.59th St.,
NYC '10022

Chalse and armchsir-"Lcl4" and "LCl3" by Cassina
lrom Alelier International lnc.,595 Madison Ave., NYC
10022
Collee t8ble-A.V.1.,34-16 1 1th St., Long lsland City, NY
11106
Ceramlca (on cotlee table)-Gordon Foster, 1326A
Third Ave., NYC 10022
Stand and ginger lar (behlnd plant, rear)-LCS lnc.,
1059 Third Ave., NYC 10021

Sota cushlons-w. B. Wood Co., 203 Park Ave., NYC
10017
Wlndows-J. Zeluck lnc., 5300 Kings Highway, Brooklyn,
NY 11234
Track llghtlng-Lightolier lnc., 1 1 E. 36th St., NYC 10016
(See pages 44 and 45)
Baskels-Dean & Deluca, 1 21 Prince St., NYC 1 001 2

Blue plates-Lcs lnc., 1059 Third Ave., NYC 1 0021
Pink bowls and slemware (on counler)-Lee Bailey at
Henri Bendel, 1 0 W. 57th St., NYC 1 001 I
Napklns-Descamps, 723 tvtadason Ave., NYC 10021
Slerllng sllver llatware (on counler)-"Be.nadotte,"
from Royal Copenhagen Porcelain & Georg Jensen
Silversmiths, 683 N.4adison Ave., NYC 1 0021
Cabinets-A.V.1., 34-16 '11th St., Long lsland City, NYC
11106
(See page 45)
(Badroom detail)
Oullt and cover, sheels and plllow cases-"Chatta-
nooga," by Mary Quant for Doorma, from The Con-
tinental Ouilt Shoppe, div. of Euoquill lnc., 129 E. 57th
st., NYC 10022
"PrlmroEe Boldier" pillow caaes and "Gerlaln" blsn-
ket-Ocscamps, 723 Madison Ave., NYC 1 0021
Basket tray (on bad)-Gordon Foster, 1 326A Third Ave.,
NYC 1 0021
Cup and saucer, bowl and plete (on lray)-Lee Bailey
at Henri Bendel, 10 W.57th St., NYC '10019

Green va3es and alarm clock-lvlanhattan Ad Hoc
Housewares, 842 Lexington Ave., NYC 1 0021
Lamp. (in headboard)-Lighting Assoc. 1nc., 351 E.

61stSt., NYC 10021
"Mlmi" stool 8nd "86lle" chalr-lCF 1nc.,305 E.63rd

sr., NYC 10021
Venotlan bllnds-Adco Venetian Blind Co. lnc., 167 W.
107th st., NYc 10025
Carpet-Clodan Carpets lnc., '185 Madison Ave.,
NYC 10021
(See page 46)
Ceramlc!-Gordon Foster, '13264 Third Ave., NYC
10021

"Mlml" stool and "Belle" chalr-loF lnc., 305 E. 63rd
st., NYC 10021
Sllk and "lk3t" pillows-Karl Mann Assoc., 232 E. 59th
st., NYC 10022
Armchalrs and chalse-"Lo/7,' 'LCl3," and "LC/4,"
Atelier lnternational lnc., 595 Madison Ave., NYC 1 0022
Rug-"Sup€r Dhurrie," F. Schumacher & Co., 939 Third
Ave., NYC 10022
Sterllng 3llver-"Bernadotte," Royal Copenhagen Por-
celain & Georg Jensen Silversmiths,6S3 Madison Ave.,
NYC 10021

ALESSANDRO
(See page 51 )
Console-"Reflecto," !2095 by Alessandro for Baker,
Knapp & Tubbs. Available through Baker, Knapp &
Tubbs showrooms
(See pages 52 and 53)
"Reglna 12085" chair (back leli), "Thiee C f2083"
console (cenler left), table (rront lelt), "Relleclo q2085"
cocklall table (cenler lront), slulled chair (lront rlght),
"Key" desk (cenler rlght), "Desle ,2067" bar (back
rlghl) and "Octangle Mlrior !2069"-Alessandro for
Baker, Knapp & Tubbs. Available through Baker, Knapp
& Tubbs showrooms
Lamp-Alessandro lor Norman Pe.ry. Available through
furniture showrooms and fine stores nationwide
(Sea pages 54 and 55)
Lacquer bores and lray, "Estasl" llalware, "Rustlco"
sloneware, "Flore," "Laguna," "Sereno," "Medlcl,"
and "lnlermezzo" slemwale, and baskets-Alessandro
lor Mikasa. Available through speciality shops and fine
stores nationwide
"Esta3i" sheets-Alessandro for Fieldcrest. Available
through line stores nationwide
"Mo3aica" carpet (top) and "Onde" carpels (boltom)

-Alessandro for Karastan Rug Mills. Available through
Karastan and at fine stores nationwide

VICTORIAN Ii/lPULSE
(See page 61)
Brals torchare-Laurel Lamp Mtg. Co. lnc., 200 Lexing-
ton Ave., NYC'100'16
Fabrlc on 3ota-by Elaine Golp Gongora, from Patch-
works, 121 S. Mountain Ave,, Montclair, NJ 07042 or
Kipp Collections, Pacific Design Center,8686 Melrose,
Los Angeles, CA 90069
(See pages 62 and 63)
Upholslered armchalr!-Drexel Heritage, Drexel, NC
2861 9
(See pagss 66 and 67)
Comtorler, pillow caseg and 3hems-Martex of West-
Point Pepperell, 1 22'1 Ave. of lhe Americas, NYC '1 0020

MODERNE OUILTS
(Se€ pago 69,)

"Flower Pots and Sla13"-American Hurrah Antiques,
316 E.70th St., NYC'10021. Approx. $950
(Se6 pages 70 and 71 )
"Oi.mond"-American Hurrah Antiques, 3 l6 E. 7oth St.,
NYC 10021

"lris Appllqu6"-Made in America, 1234 Madison Ave.,
NYC 10028. Approx. $1,500
(Se6 pages 72 and 73)

"Fealhered Star"-American Hurrah Antiques, 316 E.

70th St., NYC 10021. Approx. $750
"Shadow Box"-Thomas K. Woodard American An-
tiques & Quilts, 835 Madison Ave., NYc '10021. Approx.
$750
"House on the Hlll"-KeltetrMalc6 Antiques,361
Bleecker St., NYC 10014. Approx. $2,000
(See paga 72)

"Heert3 and Olemond3"-Thomas K, Woodard Ameri-
can Antiques & Quilts,835 Madison Ave., NYC 10021.
Approx. $800
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THE OESIGN FACTORY
(See page78)
Urns-Karl Mann Assoc.,633 [,lerchandise Mart, Chi-
cago, lL 60654
(See page 79)
Roll.arm couch-"l2063," by Randolph & Hein from
Rozmallin, 1253 Merchandise Mart, Chicago, lL 60654
Plnk handwoven cotlon ru9-Stark Carpet Corp., 1 270
lvlerchandise Mart, Chicago, lL 60654
"Cynthia" armchalr rnd "Tootlie Roll" otloman-by
John Saladino from Dunbar,633 Merchandise Mart,
Chicago, lL 60654
Collee lables-by John Saladino lrom Dunbar
Black 9la3s vase (on cotree lables)-by Tuscany from
Ronsley lnc., 363 W. Ontario St., Chicago, lL 60610
Throw plllows-by Waverly from Granlalloon, 152 W.
Huron St., Chicago, lL 60614
"Dream Tsble" dlning teble and "Oueen Anne" black
dlning chairs-by Cidue from Roche-Bobois,333 N.
Wells St., Chicago, lL 60610
Blue dlnlng chalrs-"41577," by John Widdicomb lrom
Baker, Knapp & Tubbs,6-187 Merchandise Mart, Chi-
cago, lL 60654
Japanese wooden laco mesk (on rear wall)-"Ko-
Omote," by Dragonfly Jumeau trom Rozmallin,1253
Merchandise Mart, Chicago, lL 60654
Chlna and llatware (on collee lable)-Crate & Barrel,
850 N. Michigan Ave., Chicago, lL 6061 1

Urn3 (on wallshelve3)-"Pink Burmese Glass," from the
Rami Collection at Rozmallin
Floor lamp-by Ambience from Patterson, Flynn &
Martin Inc., 1 226 Merchandise Mart, Chicago, lL 60654
Archllectulsl renderlngs (on ttalr wall)-"A Proiect
for Tuilleries," by James Shields from Frumkin & Struve
Gallery,620 N. N,lichigan Ave., Chicago, lL 6061'1
(See page 81)
Chalae-"Waves," by Robert Sherwood for Tiffany at
Max Furtorian Assoc., Ltd.,1680 l\,lerchandise Mart,
Chicago, lL 60654
Plnk lamp-"Cobra," by Laurel Lamp Mtg. Co. lnc., f rom
Al Brandwein & Assoc., 1 262 t\rerchandise Mart, Chicago,
tL 60654
Throw plllow-by Waverly lrom Granfalloon, l52 W.
Huron St., Chicago, lL 60614
Archltectural rerdorings-"First Center Bank," by
Helmut Jahn trom Frumkin & Struve Gallery,620 N.
N,lichigan Ave., Chicago, lL 6061 1

Stereo syslem-"f535D," by N4arantz Co., lnc.,20525
Nordhoff St., Chatsworth, CA 9'13'1 1

SHORT.ORDER CHEF
(See pages 85 through 91 )
Plales and bowlt-by Claudia Schwide from Lee Bailey
at Henri Bendel, 10 W. 57th St., NYC 10019
Flatwale-"Scof," from Manhattan Ad Hoc Housewares,
842 Lexington Ave., NYC 10021
Nepkln end table coverlng-"Habiter," from Chelsea,
Barney's, 'l 1 1 Seventh Ave., NYC 1 001 1

Wlre tray-Jenny B. Goode, '1 194 Lexington Ave., NYC
10028
(See page 86)
Gla3s-"Oelfoi f602," by Arabia of Fanland,5603 Howard
St., Niles, lL 60648

THE LEAOING EDGE
(See pagas 92 and 93)
"Food Preparatlon Systom" and "Kltchen Controller"

-West Bend Co., 400 Washington St., West Bend, Wl
53095
Dlgltal scales-"ES-1," by Moulinex Products, lnc., 30
tvlain St., Oanbury, CT 06810; Robert Krups North Amer-
ica,7 Pearl Ct., Allendale, NJ 07401
"Touch Conlrol Kllchen Cenler"-Oster Co.,5055 N.
Lydell Ave., Milwaukee, Wl 53217
"Micro 21" mlcrowave accessorles-Raytheon, 4300
W. Bryn Mawr, Chicago, IL 60646
Eleclronlc Convectlon Turbo-Oven-Farberware. 1500
Bassett Ave., Bronx, NY 1046'l
Collee maker fl51928 and Clean Air Machlne #1920-
by Norelco Consumer Products, div. of North America
Philips Corp., High Ridge Park, Stamlord, CT 06904
Alr Puriller-Rival Manufacturing Co.,36th & Benning-
ton, Kansas City, MO 541 29
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Everybody loves dip. But

everybody isnt olwoys there to eot
it. So Cupo.Soup hos creoted
three delicious dips designed to
feed o few ot o time. Eoch
recipe yields one cup. The ;
Onion Dip hos ollthot Lipton C

flovor you love. And the other I

two ore brond new-dips you con
moke only with Cup.o.Soup. For
more good ideos for cooking in
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Box 8597, Clinton, lo. 52736.
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Half-Pint Onion Dip
Blend 2 envelopes Lipton' Onion

Cup.o.Soup with I cup (8 oz. ) sour creom
or ploin yogurt; chill.
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Blend 2
Cup.o.Soup with I cup {8
ploin yogurt; odd 7a cup
green chilies ond 2

Garden
Vegetable Dip

Blend 2 envelopes Liptono
Spring Vegetoble Cup,o.Soup with I cup
(8 oz. ) sour creqm or ploin yogurt; chill. 
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I{ABDYIARE & GENERAL STOBE

53 Main St., Lynchburg, TN 37352

Old-time Riverboat
Playing C^ards

Both of these decks are prettier than a paint-

ing, and so is the antique tin card case. Each

card is a bit larger and thicker than normal-
like those used on riverboats in the 1890's.
There's a black and a green deck-both with
an antique gold "distillery design." The lace
cards are reproduced from 100-year-old art-
work. So it's a real unusual set of cards for
the serious player. Twin deck in antique case:
$8.50. Postage included.

Send chect, money order or use American ExDress,
llisa or MaslerCard, including all numbera and
siSnature. (Add 6% sales tax lor TN delivery ) For a
colgr catalog full ol old Tennessee items and Jack
Daniel's memorabrlra, send $1.00 to the above ad-
dress. ln continental U.S. ol A. call 1-800-251-8600.

\ 
Tennessee residents call 615-759-7184. 

I

HOW MY WIFE INVENTED
YOUR BIGGEST BARGAIN IN CAVIAR

A barrel of imported Beluga Caviar weighs 200lbs.
So the eggs on the bottom are partially crushed.
lf we didn't stir before packing, some customers
would get imperfect Beluga.

My wife soid we should throw owoy our stirring
spoon,"Let the broken eggs stoy'i she ordoined,

Only chorge o lot less."lf Belugo sells for $ 1 5
0n ounce, the "Bottom of the Blrrel should be

moybe holf. "
Wouldn't you know it ! That's iust the way it
worked out. OurKamchatkaCaviar(that's what
we call it) caught on so quickly and sold so fast
that now we need two bottoms to every barrel'
Let her figure lr01 out.
A case of 1 2 one oz. iars is a bargain at $80.
This includes shipmenl anywhere in the
U.S. Or you can order a sampler of 3 iars
for $22.95 postpaid, including our catalog
of great foods.
Remember we're talking about real Caspian stut-
geon Caviar, vacuum packed to keep a year
without relrigeration. No added color. Not an
imitation of anything else. We're sure you will
enjoy it. Ot we will make immediate ref und for
the unused iars and thank you lor lrv tng it
Send chech or save an average of 5 days by
phoning toll"free 800-221-1020 in New York
Slale, Hawaii & Puerto Rico phone 212-759-7410
and charge lo credit card. Prices guatanteed
for 1 month after publication.

Souiorferioov-
CAVIAR CENTER USA

29A East 6(hh Street N.Y.10022

Unicorn of
Solid Brass
Unique collector's
item, an unforget-
able gift. This myth-
ical creature symbol-
lzlng lnnocence, pu-
rity and good for-
tune is magnifi-
cently captured in
lust rous heavy
brass. Ideal for dis-
play shelf, executive
desk. Stands 7'tall,
protective felt base,
$ 17.77 plus $2 shpg.
ESSEX HOUSE,
Box 80, MHl,
Scotch Plains, NJ
07076.

Tilt Mirror-
Beautifully con-
toured oval mirror
frame with intri-
cately braided rat-
tan trim. tilts on
sturdy base. Com-
pletely handwoven
of natural rattan,
l0" Wide x 17"
high, $19.95 + $2
P&H. Send 50c for
88 page catalog.
FRAN'S BASKET
HOUSE, Rt. IO,
Dept. MH I, Succa-
sunna, N.J 07876.
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Stationery Catalog
Full color catalog displays a delightful assortment of
personalized stationery, pads and self-mailers. Choose
from a wide variety of fine papers, contemporary and
traditional designs and colors, and many varied type
styles. Complete with actual samples. 50c. THE LETTER
BOX, Dept. ALl09, Box 371, Woodbury, N.Y. I 1797.

Classic Gifts
The Paddle Wheel Shop's col-
lection of fine gifts is dedi-
cated to comfon and inspired
by the late 1800's - a lime both
more elegant and more earthy
than our own. Free color cal-

Dispense A
Self-Stick Label
Plain, initial or zodiac. Any
copy up to 4 lines in black,
satin gold foil or Iranspar-
ent material. Free dispenser
and envelope seals.500
White $3.95, Gld, $4.95,
Trans. S5.95.3 orders
(mixed copy OK) White
$9.95, Gld. $11.95, Trans.
$14.95. P&H .30 per order,
Ca. res. add 67a tax, LAB-
ELS UNLIMITED, Dept.
MHl, 182 Paul Drive, San
Rafael, CA 94903.

Double Your
Closet Space
Make your closet do "double
duty". . . no tools, no intalla-
tion! Simply hang the expand-
a-bar from the existing bar
Expands from 15" to 28" and
adjusts up and down as you
wish. 56.95 each: 2 for Sll.50.
Add $1.50 p&h. BRUCE
BOLIND. MH l. Bolind
Bldg., Boulder,CO 89302.

Country Curtains
Insulated
Homespun Tab
Made of Cotton and
Polyester homespun
bonded with soft
thermal acrylic lining
in warm beige or
whire, Width is 84" per
pair. Lengths: 36" S20
pr. 45" or 54" $25 pr.
63" or 72" $30 pr. 81"
or 90" S35 pr Please
add 2.'15 P&H per
order. Free catalog.
COUNTRY CUR-
TAINS, Dept. MHl.
Stockbridge, MA
01262.

Amezing New Bar Tool-
Pop N Stop"
Amazing new bar tool opens
and reseals bottles with origi-
nal capl Keeps pop, soda,
beer fresh and bubbly. Quick
and easy to use. Forget inef-
fective plugs and stoppers.
Saves wasting, pays for itself
in no time. Qualily crafted in USA of cold
rolled steel with chrome finish. 56.95 ea. PPD.
Send check, MO, M/C or VISA (include
expiration date) to: L-N INTERNATIONAL,
INC., 7021 S. W. McEwan, P.O. Box 1868,
lake Oswego, OR 97034.

r,ili
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THE HOME SHOPPING DEPARTMENT

Order any item shown
with complete confidence.
Each company will refund your
money if you're not pleased.

By lrene Levine
Metropolitan Home, 750 Third Ave.
New York, N.Y roolT (2tzl ss7-6s22

Save Money and Energy
With Breethe Easyo 11

With unique patented non-
elecric humidifier Costs no-
thing lo operate. Silenr.
One year full warranty. No
tools. Works on any heating
syslem. Style A for convec-
tors. radiators. floor vents.
Style B for wall registers,
baseboard heat. 59.95: 2 for
$17.95; 3 for $24.95. Add
$1.25 S&H. Indicate A or
B. Visa r MC accepted. J.P
GLENN RESEARCH.
Dept. A, P.O. Box 443,
Rockville. MD 20850.

Women's Beaded
Moccesins in
Legther or Suede!
lndian design, handcrafted
of supple, full-grain leather
or sturdy cowhide suede.
Fringed vamp has a strong
nylon tie that allows fit ad-
justmeni. Finished off with
handlaced toes and colorful
beadwork in a "thunder-
bird" motif. By Minne-
tonka. White or Natural
grain leather; Brown or
Blue cowhide suede. Half
sizes 5 to 10, medium width.
Order iVl690 (leather),
flVl80l (suede). S20 pair *
$I.85 S&H, DEERSKIN
TRADING POST. DeDt.
SC, ll9 Foster St.. Pia-
body, MA 01960.

Sliding, Glass
Safety Bar for

Doors Or Windows
Powerful prolection against lock pick-
ers. Impossible to open door when
lock is in place. yet installs easily with
no tools or screws. Fits all doors
adj. up to 50". Sll.95 + $2 S&H.
HOUSE OF MINNELL. PO. Box
31, Dept. ALl28, Deerpath Rd.. Ba-
tavia. lL 60510.
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"Apple Chart" by Mary
LouAlpert:20 x28":True
Color Litho: r16.0O (ppd.)
Send iust.2 (retundable)
,or brilliant color calalog
or order poster shown
with credit cards. Toll
FE: (tOO) 5:11{6lL

,^ArG lPos&er
\"9lRnPq,ny
22255 Greenlield, Suite 142-t36. Southtietd.
Michigan 46675 o 13r3) 559-lZ3O

New! 3&Foge
Cololog ol
Poslers & Prints

BABY'S PORTABLE CHAIR
Replac6 the High-Chair Yet Costs So Much Le$!
Clamps Securely to Table or Counter . . . Great for Travel
. . . and Held Firmly by Baby's own Weight. tt Allows Baby
to Eat at the table with Family. Grandma can k@p one at
her house for visiting days. Made of Sturdy Steel with
Plastic Seat and Back For up lo 4 Years of Age 919,95
Plus $2.75 P&H. lllrnors Resrdents add 5o/o Sales Tax. We
Accept AX, BA & MC Chgs.

HOUSE OF Mt
Deerpath Rd. Dept. ALt2

NNEL
Brlrvl., lL 60510

SAVE MONEY! SAVE ENERGY
WITH Breathe Easy I

The Non-Electric
Room Humidifier

(es rdycrtisrd on TV)
"Graat tor tlomo rnd Olffc. U$!"
INITALIS N SECONDS W|IHOUT TooLS
.Soothes dry nose, throat, skin
o Saves enerov . Cuts heatino
costs . Greatl6r dants and furl
nihJre . Reduces static electricttv. Slent . No batteries

onrv$9s5 
3Hill:33

Orrcr itw! Send chek, mmev
ords. q VisMasts Chage (irctudegd rc., erciratm date & mmhrrel
lnclude $1 .25 shrmno & tadno
Sprcttry styh A d d when orOcan!.
J.P. Oenn Reach, OeDt. A
P.O Box 443 R@kule. MD 20850

Money Brck

MBffiffi . Galvanized steel
aircratt-type cable
tor maximum str€ngth

. Non kinking . . . non tangling

. Continuous-loop cable holds
over 950 lbs.

o Nicopress cable connectors
are stronger lhan cable itselt

. Non-slip llat rungs for a sure
looting

. Nothing to install! Brac€d
rails hook s€curely over win-
dow sill

. Lightwoight, rugged - a
child can us€ it

. Heavy-duty standofts hold
ladder away from wall

. Quick-access slorage case

15 foot - 2 Story: $24.95 (Calif . res. add 60/0 tax)
Send Chsk or Money Order
AEVERLY HILLS SAFETY
SYSTEM,469 North

to:

Address
Cresont Drive. F2492 City 

-

Bevorly Hills, CA90213 SVZip-
SEND FOR FREE BROCHURE

conYoctors,
radialors

FREEc"tcrlos!
Before you buy a car stereo, portable stereo
persorial computer, home stereo, telephone,
or telephone answering system, you need
enough accurate information to make an
intelligent buying decision.

Get a// the information you need by reading
lhe CRUTCHFIELD Catalog. Easy to read
articles and indepth product comparison
charts make it simple for you to buy sophisti-
cated electronic equipment at low discount
prices I

Order your FREE copy today at no obligation.
Use the coupon below or call toll-free:

800446-t640
ln virginia cail 800-552-3961

CruKfiflElD
Deparhenl L
1 Crutchlield Park
Charlottesville, VA 22906

T-.l Send my catatog by f--'lLJ third class mart I I

Name

l'm,
first

enclosing $1 for
class mail

Address

City

State

F
t
I
T

I
I
I
L

zip

III..III'IIIIII

-,g5CEg
'' a-Oa-
- -ato-r aaraa

clltAi

Tm8€ine, or Blu€. Shipped

No COD'I
Shipped uwsembled
Shpg. chge. collect

DANISH
LOUNGE CHAIR
Dimt Eurcpm impn.
Danish !tyl€, full siz. lounge
chlir. Wainut fini.hed,
rclid herdwmd chair, dth
authentic cwed Dsilh
ame.28'1" Sde, B'hith.
Thick 4 plyf@E Eat cu.h-
ion. 22"t22". EacI culhion
3" thict fGh. t?"t22".
Cuehions zippnd, tully
welhd, and EveBible. Avail-
cble in erpedable suppotud
vinyl, o! h.sry te.od frbric.
Colon: Olive. Blecl. cotd.

unwmbled, easily 6et up in l0

only

$69es
Send 75C for Danish Furniture Catalog.

GENADA IMPORTS
Dept. Ml, P.O. Box 204, Terneck, N.J.07656

1
L

\1 .\ 6lt2.l

Ilarr Smith
2t ( hester l'l

JUST
AI{ D

STICX

1000 ffi
ME & ADDRESS

0nlY

$ loo
ttD

BELS

lmprint Products, lnc
4t2 Sunrise Hry., Rockville Centre, t{Y ll57l

Send 

- 
set(s) ot 1000 NAME & ADDRESS LABELS

at $1.0^0 per set plus 350persettor post/handtrng Send
Cash. Check or Money Order. Atlow 3 to 4 we6ks lor
shrpment (NY res. add sales tax). U.S.A. only.

Persona|ze as follows: (Please Pnnt) Dept. 888

N ame

Address/Apt. #

Crty

lllPRttiT PR0DUCTS tilC

Jan
b
Mer
Apr
Mry
Jun
Jul

Uvall All-Natural rattan compartments make it
easy to keep things within hands reach 7" x 18".

ihgulll Ect-Ihis lightweiqht handwoven
rallan rack puls newspapers and magazines

at your fingertips 12" x 17" H.

Your

pl US
postage

Send 500 lor our 88 page catalog.

cfrar{b BASKET HOUSE
Route 10, Dept. MHt, Succasunna, NJ 07876
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2OExposureRoll....
Each roll. add 75c
for Postage and Handling.

24ExposureRoll....
Each roll, add 75c
for Postage and Handlinq.

36ExposureRoll....
Each roll, add 90c
for Postage and Handling.

$299

$339

s539

BEAUTIFUT llUATITY
G 0 t0 R El{tARt Errr EI{TS
FROM NEGATTVE OR SLIDE

5 r 7 ...... .......... $f .OO ea.

llegativeorSlide... .9Oea.
ffi
3 or more from same
llegativeorSlide ... l.2Oea.
ffi
3 or more lrom game
llegativeorSlide ... 2.3Oea.

Poat&g€ and Handllng
for rgprint ordera .....
Minimum reprlnt order
For a complete
price brochure
of our other ser-
vices, please fill
in the coupon
below and mail
it today !

';{***,-...
L 

brogoodl@a(.

S 1.?5
s3.00

msnil oulllilsru0l0
p0. urr 4t3t . cLuco.ltl'lxrls 606t0

for Postage and Handling
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color transparency.

li)'!,.,;ii,?,. wffi

SSIXG.OUALITY

PRINTS FROM
o
lrla
o
Eo
Jo(,
o-
oF-ul-

F

a
Do
c
o
ul
e
J

Ar!lVnO
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Wallet size color
from your favori

p ic tu res
te pictu re

35mm color negative or

Kodachrome - Ektach
126. 1 10 or 35mm

$179

COLOB

12 EXP.
ROLL

Each roll
add 45c

DEVELOPING &
JUMBO PRINTS

FILL lT lN: ENCLOSE lT WITH YOUR FIL

.-,-** D
P.O. Box 4838 - Chrcago, lllinors 60680

Please send me a Prrce Brochure and Mailer I

,,A.'*..r.*

Name 

-

A d dress

Crty

State _- 
- 

Ztp 

-

L _ ---J

I I t I

I

I/ lill llllt II
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Prrces sub;ecl 1o change wrthout notlce.

ME I ROPOI-I'IAN HOME .IANI.]ARY I9Ii2

highly yind fu ony

giltgiing ocetfun
"tY ttAtE" EllBossER
converts envelopes and plain

paper into erpensive-looking
raised'lettel stationery.All steel

liletime construction-no main-
tenance Hrshly Drtzed lot any Srtt grvrng occasr0n rncludrng holdays.

brthdays. elc. Limrt 24 charactirs and spaces per €ach ol 3 llnes

$13.95'#:,:fr,','; i I3l l3l ,'* t3 50 post'hdrs'

ll 4 line name and address is required, add t2.98.
Desk Model: Add 33.00 each embosser

l*Qr,a^, ro, a vatetv ol uses ltom same embossel older ertra

N*-*i1'n'[:,J,11'ff iil:lil',ff ',,:,'-UiilTft ,'Nrr^ rt you return your @pyholdel and plales t[h nuts'

full @lor catahg $2

W6hington lesidentsi Add 5.3% sales tar

lfinau A.Ko^tul

HOME SHOPPING DEPARTMENT

Old-Time
Budweiser Beer Case
Back at the turn of the
century, caset like this
were used to ship the first
glass-bottled drinks. Use
it for magazines, potted
plants, records, tapes, kind-
ling, picnics. The inside of
the lid boasts a 9%" check-
erboard. Colorful bottle
caps that are included are
designed to be used as
checkers. Solid pine.
t'7 t/a"L.'l tt/i'w. I t"D.
$27.95 ppd. MILES KIM-
BALL, l0 Bond St., Osh-
kosh. WI 54906.

Gingham Check
Shower Curtain
So goodJooking in 8
fresh colors: red, green,
blue, orchid, pink,
black, brown or gold.
%" check. 6' x 6' vinyl.
Matching tailored win-
dow curtain 68" w x 54"
I with tiebacks. $5.95
each. Add $1.75 p&h
per order. MATHER'S,
3l E. Main Sr. Mll,
Box 70, Westminster,
MD 21157.

Solid Brass
On Solid Oek
Exact working replica
of an antique English
letter scale. identical in

the weights and nonmar feet. 7 x 3%" x 3Vt" hieh.
$27.98 + $1.50 S&H. LILLIAN VERNON, Dept.
M9LE, 510 S. Fulton Ave., Mt. Vernon, NY 10550.

Vsncouver, W8h. 98663

ENJOY the elesance of thi8 Oriental radition in vour
home or office. Excellent ae room dividere, eliding doore
or window covering. Each panel kit ie precieion aaftEd
from the hicheet oualitv oine. Eaav and quick to aeeem-
ble with onlv 4 riews dn'd 12 brad-E. Scredn material is a
duable trarielucent 6berglass that givee any room a eoft
clow. Each panel ia 7 x 6'high, completc with hardware.
Onlv S9.50 + S5 P&H. Set of 3 unele-$198.50 ' $15
P&ff. Other eiree and sliding tracke available. Write for
free brahure. BLUE HORIZONS 1716 Ocean Ave.
Bor 123. San Francim. Ca, 94112. In Ca. add 6:.igi,
s T. 'VISA & MC ordeni call toll-fre W 227 -1617
ext. 186. In Ca. 800 772"3545 ext. 186.

ffi
JAPANESE
SHOJI
PANELS

h' 'r
Y
fir*-ttr{.,"1

fashion apparel. Multi colored
decorative patterns are 1OOY" wool on
hand-loomed 10O% cotton
Direct from tmporter. from $12 Yd.,

Money back guarantee 52'wide.
Send Sl for color catalog and swatch

f,
Fifth Ave,,

By The Yard for upholstery
draperies, sli
tablecloths, '

covers,p
andcoverin(F,

VISA or MC

REWEiL

From lndia

I[[U1[U$
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I

I

.l

)

r'

ThoYEARLY BOOKKEEPER
Keeps household papers organized and handyl Now
you can throw out that old shoebox, or stop wasting
iime going thru drawers, hunting lor records to ligure
your taxes, pay bills, or balance your check book.
This yearly Bookkeeper will solv€ the problem with
its pock€ts lor separat€ rcnthly checks, receipts, lor
credit cards, and utilities. Even you. bank stalsment
and passbook, plus iumbo pocket tor unpaid bills.
Folds to a compact 12" x 15". Made ol handsome
leather-grained vinyl. Only t6.97 plus $1.45 ppi SAVE
two for ll3 plus $2. pp.

Sgnd Check or M.O. 20 day rcney back guarantee.

H0LST, lnc.
0epl. MH-I82, I
Box 370, Tawas

llEW.Lake,
Ml 48763

ADORESS LABELS IN FREE DISPENSER
Sell-Sticking labels dispense wiih ease ready to apply.
No moistening needed. up to 4 lines in rich black FREE
ENVELOPE SEALS with each order. Deluxe 2v"" 19.
Money back guarantee 500 labels per order

WHITE GOLD CLEAR
1 Order ... t3.95 3 4.95 3 5.95

3 Orders {Mixed copy OK) .. .. t9.95 $1 1.95 314.95
Specily:Plain( ) lnitial( ) Zodiac( )

Add 500 per order Post/Hdlg. (Cal. res. add 60/0)

Seno tor LABELS UNLIMITED, oept. ?31

182 Paul O7., San Ralael, CA 94903

a:,
-a]-.

6i ilii iri;:.r,...

fREE OISPENSEF

SELF STICK
WHITE GOLD

OR CLEAR

FNEE ENVELOPE SEALS
WITH EACH ORDEF

Jumbo

Model

SAVE ENERGY
SHOP by MAIL
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HOME SHOPPING DEPARTMENT

Strut Your Stuff With Style
With an elegant hand<rafted walking
stick. Solid brass head. Your choice oT
horse. hunting dog or duck. Shaft of
top-qualitl ash in either natural or
black. A dislinctive and unusual gift.
S55 includes gifr wrap and card. THE
FRANKLIN MINT GALLERY. I48
Town Ctr. Boca Raton. Fla 33432.
305-392-4144.

Plant Man
Metal sculpture is 27" from floor
to fingertips and will hold pot
with base up to {1" diam. White
satin enameled steel. Also comes
in I l" desk model for pots up to
6" diam. Plant not incl. Floor
Model: 535.00 PPD. Desk Model:
$19.00 PPD. AE. BA & MC acc:
HOUSE OF MINNEL. PO. Box
.ll. Dept. ALl2P. Deerpath Rd.,
Batavia. lL 60510.

Gient Tee Caddy

Under-bed Storage Chests
Made of heavv gauge vin1,l *ith zippered
see-lhrough tops. Metal inside frame lor
firm edge. Perfect for blankets. linen. cloth-
ing. shoes. Moth. milde*. and dust free stor-

uqg C!9gT fr9ry two slyles. Shoe wardrobe hotds 9 pr: .16,.x i8,.
x6" at 5.1.98. 42"x | 8"x6" at $4.98. plus $ I.50 S& H. Send check or
moner order. MC. Visa accepted. HEATHER pRODt ClS.
LTD.. Dept. DA-1. 5ll(0 Naranja St.. San Diego CA 92il4.

Attrrctive "Cebin" Canisters
Blue speckled enamel conrainers in
I. 2. l. and 5 quart capacity. Dark
walnut knobs- Bean's Cabin Canis-
ter Set c7869W $18.00 ppd. L.L.
BEAN. INC..9935 Spruce Sr.. Free-
port. ME 04033. Free catalog.

Hangs at the top of your golf bag. Has
5 rubbe r grommets which hold 5 golf
tees al your fingerrips. Solid alumi-
num construction. chain included.
Any initials or name smartly en-
graved.5" Tee Caddy 57.50 ea.
ELGIN ENGRAVINC. 940 Edwards
Ave.. Dept. MHl2. Dundee. lL60l 18. %l

Lifetime Stainless
Steel Pocket
Screwdriver
Onh' 2" long, fits on
his or her keychain . . .

l00l uses! Guaran-
teed forever Anv 2 or
.1 initials engrived.
ELCIN ENGRAV-
ING CO.. 940 Ed-
wards Ave.. Dept.
MHl2. Dundee. IL
60il8

Adjustable
Speaker Stands
No assembly needed. Each holds 150 lbs. Made of
genuine hardwood. walnut stain. A few inches can
make all the difference in the way your speakers sound.
Speaker Uppers lift any size spiaters 7" off rhe floor.
$19.95 a pair plus 52.50 P&H. MC. visa accepted. lnc.
sig. No. and exp. date. ELECTRONIC MARKET-
INC CO.. Dept. MHl. PO. Box 698. Matibu. CA
90265. CA. res. add ST

@
)t
I

Save Up To 3570 On Our
Shadow Box Curio Shelf.
A 3/ 16" thick plate glass mir-
ror behind the shelves adds
dimension to vour drsplay
Pieces. -1 shelves. l6t/{' x 3th"
are adjustable. Solid pine
with birch plywood backing.
.16"H 2l"w 5%"D. KIT: Was
$54. NOW $34. FINISHED
(dk. Pine): Was $69. NOW
S44. $9 P&H ea. Sale Prices
Expire April 15. 1982. YIELD
HOLISE. Dept. H2lB. Norrh
Conwal. NH 03860.

Colorful Hand
Embroidered Crewel
Bedspreeds From Indir.
Multicolored decorative patterns
in manv varieties feature 100/6
wool. hand embroidered on lWZc
cotton which is handloomed. Sin-
gle S80. Full $95. Queen gil0.
King $120. Money back guaran-
tee. VISA MC. Send $l for color
catalog & swatch. GURIAN'S
276 Fifth Ave., New York. Ny
r000 I

A Reussble Decoretive Dispenser!
Square l. Dispense liquid soap. hand lotion. cologne.
vermouth. cream. etc.Ceramic sprayed 8 oz. glass rEfil-
lable French square bortle in perminent coldrs: black.
white. yellou or red. AII white pump. 58.50 ea. I for
$24 mix or match. Add $1.75 P&H. Wash. stare res.
add S.T. lndicate color. quanrir\'. DAVID HFy-
WOOD.ASSOC.. tNC.. Deit. M Hi 2 t. 9050 Detridge
War. S.W. Sealrle. WA 981d6

i1 1,1 I ,":{

Train at home in spare time...No previous experience necessaryt

Be an ITTTERII|R IIE$IGITER and
HtlME IIEGI|RAIITTG SPEGIATI$I

r-n
al\z

Everything.explained with plenty of pictures, diagrams and
drawings. No need to quit your presentjob or chang6 your daily
routine. Leam at your own pace with no time wasted -going 

to ani
from class. lnstructors are as close as your telephonefand'we pay
the bill! Ose our toll-free 24-hour h6me-studv hotllne for Jour
questions as soon as you enroll. Learn how to-work with cli6nts.
how to deal with upholstery and drapery workrooms and how to
set up your own interior decorating and design business.

Exciting, Fascinating Hobby or Career

Tools, materials,
everything you
need for a fast

start included with
your course.

You ll r<eive a complete home deco-
rator's kit including fabric swatches.
paint chips, skdching materials, scale
rule, furniture templates...and much,
much more. Just a few of the subjeds
covered irclude ruking floor plans and
fumiture cutoub to {de, planning color
schemes, flcor coErings. window tred,
ments, lighting, plus every phase of
home decorating and commercial
design as well.

Discover how much fun it is to plan rooms
for youmelf or friends. lnterior 

'Decorators

may qualify for discounts on carpet, drap-
eries, furniture. But it s not saving money
alone that makes Interior Decorating such
an exciting career. Think of the fun you'll
have...be the envyof friends and neighbors
...design and choose your own home
furnishings with the confidence of a profes-
sional. Married or single, young or old, if
you want a career that you can enjoy full or
part-time, get free facts about lnterior
Decorating. Find out how you can learn
room design. furniture buying, fabric
selection and much. much more.

Learn how you can train at home in

MAIL COUP()N T(lDAY!

School of lnterior D6ign. Dept, VXOCI
ICS Center- Scranron PA 18515

Send lor
FREE FAGTS
and c0L0B

I 
^oo*u",
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Rush me fre facts on how I can learn Interior Deco-
rating and R@m Design at home in spare Ume and be
ready to start my own full or part-time business from
my home.

-'l

NAMF

Dept.
18515rcs
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Great Sterks
The gift everyone loves. Send
for this full color caralog and
browse rhrough the best burcher
around. Steaks cut from corn-
fed Midwestern beef. poultn.
seafood. snacks and desserts. A
l016discount coupon will accom-
pany your catalog. OMAHA
STEAKS INTERNATIONAL.
Dept. 1500. 4400 Sourh 96th
Street, Omaha. Ne. 68127.

I
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and interior

your own

with no
home,

No salesman
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Natural or White
TIERS
20" or 25" . ,. .... 9.50 pr.
30" ,36" or 40" 10.50 pr.
TIEBACKS
45",54" or 63" 16.00 pr.
72", 87" or 90" 18.00 pr.
VALANCE
10' x 80" . . .. ... 5.25 ea.

Send lor lree cotolq
Country Cudains are a
tradition...years of old-
fashioned quality and con.
scientious service. Sturdy
ball {ringe on cottory'poly-

COUNTR,\' CLIRTA
Dept. 16, Stockbridge, Mass 0

@

onBall

D,
or back.guaranteed your money

I NS
262

Press

HI or LOW
TU.POLE

SUSPEXOS MSTABLE RIGHT

WHTBT Y(lU WAXT IT . BUT

usts x0 FL00R sPAcEr

$r 5.95

ceilings. Holds sets
deep, 17" hiOh. I0T

plus $2.50
shipping

This wonderful space-saver

Elltl.t.IYPE PoL[ lo? lrtl.
nodrhuct 24'dlr.8/uorle'
color. !17 +g rhp!. MC, VISA.

DSSEf,IIOI]SD
Box 80. Ml-2

Scotch Plains, NJ 07076

microwave appliances
lrun Raytheon
the invemo(s ol Micowave (helN

GRILL: Foods are really orilled,
look grilled and laste grilled- in

minules, with no oven mess! Use
in any lull size microwave oven.

Please send me the lollowing microwave appliance(s). Add

$2.00 postage/handlin0 l0r each item 0rdered. lllinois residents
add 6./. sales tax. Send checks to: ThG Cool! Shop

GRILL(S).r
Ptzl ovtltlS) ,l

Port.ge/iandling/t.r
Tolal rmounl 6nclot!d

$ 34.es

deep-dish or thin-
crust pizza-use in any
lull size microwave oven

onty $!$.$$

NAME

AD0ntss

CITY STATT ZIP ,

lililtilililll

#try

Jrltrtrd
,291

CALLIGRAPHY LABELS
Your name and address artistically hand-
lettered (or any 3 line message). 22 letlers and
spaces per line. 500 labels with black ink on
white gummed paper, or 250 on gold gummed
papet. 5/s" x 13l4", packed in a plastic box.
(Allow 4-6 weeks.) Specitywhiteorgold. $7.95
+ 750 postage and handling. BRUCE BOLIND,
91-C Bolind Bldg., P.O. Box 9751, Boulder
CO 80301. Useful 80-P. Gift Catalog, $1 .00
(Since 1956, thanks to you!)

Calligraphy

ou ca major in business
management

a Train now lor management
positions
bility you
bigger
be. We

y0ur paycheck should

to do an
show you what
rd how to do it.

Learn modern
manaoement methods.
Finance. Susrhess law.

Sa/es leclmiques.
Ma*eting. Yes, the
whole fascinating world
of Business Management.

Your Home Is Your College Compus
Leam t}lis easy home-study way in spare time.
Our management experts train you every step
of the way with easy-tofollow lessons. You get
examples of actual business situations calling for
executive decisions. You make tleml You
sharpen your logic. your judgment. And you
study at your own pace. Every hour can bring
you closer to moving up in management or even
startrng your own business.

You'll Be u Gollege Gruduute

The more responsi-
can handle, the

You'Il have a major in Business
Managementl You'll gain new
confidence. ..new qualities of
leadership. Your entire life style
will be enriched.

ilP rxtcljTtl,r$ Tnilltr0 BY lc$
. STUART SYMIt{GTON, tJ s. senatar

. BEiIJAMIN FAIRLESS, serveoas
President. U.S. Steel.

. PHILIP MURRAY, Founder cto

Thousands More!
ADD YOUR I{AME TO THE LIST!

J .5->

Bet of all, there's no need to change your working
schedule or scial life. No traveling to class. And it's so

convenient when lessons arrive by mail...and ae returned
with personal comments by your instructors. lnslructors
are ffi close as your telephone. We pay lhe bill! Use our

toll-free home-study hotline as smn as you emolll Join
thousands now working toward degres. Over 8/z million
students enrolled at ICS since l89l. Start now towild
you executive career and college degre.

FREE! send tor your
College Oegree Career Kit
Send no money. Just mail
coupon for exciting racts-
ALL FREE! No obligation.
No salesman will call.

CENTEN FON DEGREE S?'UDIES
Busin8ss Mgmt. College Ctr., 0cpt. vxocr

Scranton, PA 18515
YESI Rush FREE Career Kit telling how I can
train for ar executive job and get my College
Degree at home in spere time.

NAM|..........................................AGE .................
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HOME SHOPPING DEPARTMENT

TY Swivel Bese
Lazy Susan lets you rotate
TV to position most com-
lortable for viewing. Hand-
some walnut finish on na-
tive pine. 20" x 10" x 2".

Free moving turntable with
ball bearing action. $2 1.97 +

53. shpg. HOLST, INC.,
Dept. MH-182, I ll8 W.
[-ake, Box 370, Thwas City,
Ml 48763.

Record Go Round
Just a light touch spins the
bottom shelf-showing all
albums clearly. Beautifully
finished top shelf remains
"still". Holds 150 albums at
your fingertips, it also does
"flipside" duty as a great
end table. Handsome wal-
nut grained wood. Rugged.
Mar-resistant. l'1" hi. 2Y
dia. $29.95, $5 p&h. HAR-
VEST GIFTS, Dept. MR-
ll. 6226 Acadia Ave.,
Agoura, CA 91301.

A lovely rculptural lamp con-
structed from parchment-
like paper with a durable,
washable and fire retardent
finish. The wood base with
a separate stand lends itself
to a variety of treatments.
Even without illumination,
the fan lamp creates a lovely
atmosphere as an accent
piece. $18.50. l98l full color
catalog available. Send
$2.00 to SHINERA, Dept.
MH, P.O. Box 528, Boston,
MA 02102. MC/Visa. Totl-
free: 800-343-2997 (8-4
EST).

Megnolie
by Stel'en Kenny in true colors on black and deep
purple background. Size 32" x 24" $29 ppd. A striking
lithograph. Send $2 applicable towards first purchase
for all new, expanded, full color 36 page catalog of
contemporary graphics, botanicals, photogiaphy, pop
and classical prints, orientals, children's art, silk-
screens, custom framing. ART POSTER CO.,22255
Greenfield, Suite 4l l-108, Southfield, Ml 48075.

ffi

The Talbots
Fall Catalog
Filled with a superb
collection of truly
timeless clothes. Youll
find beautiful dresses.
finely tailored sports-
wear and all the right
accessories. Send for
your free subscription
now, and youll receive
a new catalog every
season. THE TAL-
BOTS, Dept. AZ, I75
Beal St., Hingham,
MA 02043.

Mirrored Lucite
Illuminations
Will accent your crys-
tal. LiEht radiates up
and thru lhe object giv-
ing it a dramatic ef-
fect. 7 watt bulb, 6'
silver cord, line switch.
4" sg. x2" H., $28.501
5" sq. x 2" H., $32.00;
6" sq. x 2" H., $34.00;
7" x 3Va" x 2" H..
535.00: 8" x 5" x 2
H., $38.001 8" x 8" x
2" H.. $46.50. VER-
SATILE CREA.
TIONS, INC. I3I35
Chadwick Court, W.
Palm Beach, FL 3341 l.
305-793-5566 FL res.
add 4Vo tax.

ffi
m#

Folding Rope Cheir
Danish style. European im-
ported made of solid Beech-
wood. walnut finish with hand
woven rope seat and back 33" h;
17V2" seat widthl seat 16%"-
folds for storage. $39.95 ea. Min
order of 2; 6 for $219.95. ShiP-
ping charges collect. Catalog
50c. GENADA IMPORTS.
Dept. MH l, PO. Box 204,Tea-
neck. N.J. 07666.
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Wllere tluwell-dr*yd
TDOtnfin

Th9..!a!bof Resort and Sping Catnlog
is filled with timeless sportsuear,
dresses,shoes and accessories. For a free
subsription, call toll-free 80G225-8200
(in Mass. call 800-232-8181). Or wite
The Talbots, Dept. NU, Hingham,
MA 02043.

Name

Stred

^:LttU State Zip

1

-<-E'*falbctts
CaIl or write for the slore nearest you.

ro

TAMBSWOOL
COMFORTER

Our new. aIl naturai com,
forter l5 a truly luxurlous

and economlcai allernaLve
ro down Naluraily warm
and resrlrenr lambswooi ls

encased rn beautiful down-
prmF fablc wrrh white pip-

Ing and made rn l]ry
qenerous rizes to keep even
our tallesl ct/stomers warm.
Iwjn-krnq. s165.O0- 265.00.

Io order .all TOLI FREE
800-343-2997 {Mass. resi-

dents 617-426-4536]l.

For out excirtng new
1982 full color catalog of

Shinera's complete
natural

and

PO.8ox

2 natural

::.. .. rn.

slrinera

Order ant cotolog shotn *.ith romplete confidence.
fuch company will refund lour mone1, il yiu ore not
pleosed.

By lrene Levine
Mail Order Manager
Metropolitan Home
750 Third Avenue, New York. Ny I0017

Get set for Spring. Nowyou con
tum your moil box into the world's
lorgesl deportmenl store. ln the
next three poges of this month's
Metropoliton Shop, you will find
odvertisements feoturing the
9pring colologs of monyofAmer-
ico's leoding merchondisers.

We invite you to order these
exciting ond helpful cotologs.
Simplylelect lhe 6nes you wo-nt,
look for the numberc oi the bot-
tom of the ods, then circle your
choices by number on the form
on poge ,109. Ihe price for eoch
cotolog, if there is o price, is indi-
coted. There is o modest $,1 seru-
ice chorge to help coverthe cost
of processing your order.
Goupon OrderFom on Poge 109

{$rRl
'.4

Send $1 lor ESPRITs new dress
and soortswear calaloo.
ESPHIT DE coRP.757 Mtnnesota
San Fnnclsco, CA 94107

E

A luxurious
catalogue of
lacy teddies,

camisoles
6 tap pants,

Frencb bra (t
bikini sets,

elegant gotuns,
kimonos...

(r much,
mucb more.

/

4a%"

d

'ingerie!
utiful

desrgno
lingerie

>!*i-
?{{',

Send $S for catalogue to Dept. MH-or
Box jr44z, San Francisco, CA 94rjr
Boutiques: San Francisco, Palo Aho (i Cupettino, CA

METROPOLITAN HOME JANUARY 1982 r07
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Traditional Clothing
Warehouse Catalog

Our Catalog enables you ro pur-
chase quality Traditional Cloth.
ing at affordable prices, such as...
OXFORD CLOTH SHIRTINGS,
60/{0 cot,/poly., avail. in white,
blue, ecru, yellow & pink. Men's
l4Yz" / 12-17 Yz'7 36), Woment (4-14)
Warehouse price $16.5O
Please include siues and colors. Add $1.25
ship. and hdlg., Calit. ra. please add 6%
salq tu.l(rur satisfaction ruranteed. Send
your check, money order, Visa or Master
Card (acct. # and exp. date) to:

ORDER A FREE CAIALOG NO\ry.
621 South B St.MHAl,Tustin, CA 92680

lblephone 714/7314151
5 outside Catif., Alaska & Hawaii

call: 80O.854.6177
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It's the art of living graciously, often with more taste than
money. And, it's beautifully expressed in the pages of
The Horchow Collection, with everything f rom ten dollar
practicalities to ten thousand dollar luxuries.

For a series of catalogues starting next month, send 3.00 and
your name, address and zip c<-rde to The Horchow Collection,
Box 340257, Dept. NC700, I)allas,l'exas 75234.

HORCHOW6

STYLT. Sfeep Warrn
and Save

lloney, Too!
Our lfi)% Cotton Flannel
Sheets let you sleep in
luxurient warmth even with the
thermostat tumed down.

Specially woiren in England
with a raised nap for years of
practical luxury.

Sizes and prices: twin-$21.50
ea.; full-$23.00 ea.; queen-
$24.50 ea.; king-$34.00 ea.
Specify flat or fitted.
Pillowcases-$ 1 1.00/pair.
Shipping: sheets-add $1.50 ea.;
cases-add $.50/pair.

Four rich colors: orange,
yellow, blue, and white.

Mail your check today.
VISA/MC also welcome.

urcY
srE'\,lnRrs

7
P.O. Box 443-NA
Gralton, NH 03240

for
Croodnews

\ ilrosleep!
lntroducing our 1982

full color Catalog ol custom
comf ort producls including :

patchwork quilts (in a variety of
sizes and colors $180-$240)
f ulons, hardwood bedf rames,
flannel sheets, nightgowns,

kimonos.
and much, much more!

8

The Company
Send S1.00 for Catalog to: Dept. H,7 Lansdome St.

Boston,MA 02Ub (617) 267-93m

I

America's most famous catalog
for makeit-yourself rugs,

wall hangings, pillow covers.
With our latchet hook kits it's as easy as tying
a knot. Our kits are available by mail order only.

SEND NOW
FOR FREE
CATALOG.

(filol.te...

Europe
for your money . . . exclusives from
and the whole world over -weimport direct, that saves you money!

MOR.E for your home. . . to make it more
attractive, efficient, organized!

MORE for you... to make you a better
cook, decorator, gardener, hostess I

MORE convenience. . . save time, gas and
effort when you shop at home by mail,
plus my money-back guarantee!

yourE filect
MORE than 120 pages,
600 color photos
and a free gift
with each $10
you purchase
(when I promise

:5y.Tlo'' ,o

f fl I ian\rGrrrrm','iii.,
Box LV, 5l0Sourh Fulton Ave., Mount Vonon, NY l055ll

FREE inmyftee

UUf&r"

--t
Please send me, free and without obliga-
tion, your new, f ull-color 48-page Shillcraft
catalog with 195 exclusive latchet hook
designs in 56 colors, plus exciting designs
in other needlecrafts. 

a-s4

(prinl)Name

Address

City

State Zip

I Aboveoffer good only in U.S.A. and Canada.

Mail lo: All other countries send $2.

a
Address

toR

Depl. A-94,500 N. Calverl St., Baltlmorc, n202

MFTROPOI ITAN H6MF IANIJARY I9'i2

Send $1 .00 lor new lall/
wnler catalog (Befund-
able with odet). Othet
ptoducls include down
pillows and comlorlets,
wool blan|ets and
thtows plus many mote.

ta2
I

I

cb
,1



FREE CATALOGUE OFFER
Call or write for

an assortment of fine
English antique reproductions

and home accessories.

d[,bW
Lomr.any

Cal! Toll Free l-800-535-6876
In Louisiana 504/891-4415

11 
Department M7

New Orleans, La. 70153

Addr e(q

City
State, Zi

Brownstone sale...
What fits a brownstone's space and
style fills the pages of our February
Home Sale catalog, where traditional
mixes with modern, domestics.
electrics and eclectics. To receive
your copy, and a six-month
subscription to all our catalogs, send
$3 in check or money order to:
Macy's P.0. Box 333
Hillside Branch 14
Hillside, N J 07205

Addr
C ity
State -Zip

Name _..-.....-_--

*

r-nQg_ys
METROPOLITAN HOME JANUARY 1982 109

The Laura Ashley 1982
Catalog Kit features the

charming prints and fabrics
that have made her famous,

plus quite a bit more. It
includes the 1982 Home

Furnishings Catalog, The
Spring/Summer Garment

brochure and separate
brochures on Laura Ashley

perfumes and the new
Home Fragrances

Collection.

All Laura Ashley products
share a common quality,

entirely exclusive designs
that are always in the best

12 ofstyle.93.

OLD

if you want . . .
Iamous labels

. top quality

. comlortable fit
many in hard
to find sizes:

slnce7945

send$7
toda91
lor a

SPBING
CATALOG

and ...
RECEIVE a

. missy . half

. tarse . petite SZ BONUS
shoes & accessories... DISCOUNT

. wide sdection of
styles and sizes to use on

your ftrst order
SEND COUPON TODAY_ 1 3IIONil BACK GUARANrEE

OLD PUEBLO TRADERS, Depr. MTl,
Palo Verde at 33rd, Box 27800, Tucson. AZ 85726

D Enclosedis$ (check or money order)

NAME

_ sT _ztP _

The Metropolitan Shop would like your help.
Would you please take time to answer the next few questions.

l. Do you buy food products by mail? E yes tr No
lf no. why not?

n A. Never thought of it. ! C. price too high.
! B. Unsure of quality. ! D. Food can spoil easily in shipping

2. Have you been satisfied with food products purchased by mail? ! yes tr No
3. of the products listed below, which of them would you most likely buy by mail.

Please number in order of preference. Steaks /cheese-/Seafoorr
Smoked poultry & meats /Nuts-/Candy & Snacks-/Fresh
Fruits-

4. I would like more information about purchasing food by mail. t want to know
what makes it special, why it is better, and how the shipper can guarantee it will
arrive in good condition. n True n Fabe

To send for the catalogues you want. just circle the numbers on the form below. price of
catalogue. if any, is indicated next to each number. Add $ I to the total cosl of your catalogues
as a service charge. Make checks payable to the Metropolitan Shop. U.S. currincy only.

Catalogue Shopping Department Order Form
l. Free 3. $1.00 5. Free 7. $1.00 9. Free ll. Free 13. $1.00
2. $2.50 4. $3.00 6. $3.00 8. $1.00 10. Free 12. $3.00 14. $3.00
Total money enclosed including $l service charge S_
Mail this form today to: The Metropolitan Shop

P.O. Box 2867
Clinton, lowa 52735

Name

Address

City State- Zip_
January 1982 IssueThis form expires March 3 l, 1982

\
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PREVIEWS

NextMonth in
Metropolitan Home

Metropolitan Home: High style meets country charm.

Profile: Roger Horchow and his mail-order Horchow Collection.

Portfolio: Saporiti and designs at Milan's Furniture Fair,

Cuisine: Hearty stews from ourjust-published cookbook.

On sale January 19

Furniture hot off the presses: Design Portfolio moves
to Milan to cover the latest in Italian design trends.
Our upcoming High Profile describes the life and peri-
patetic times of Roger Horchow, whose best-selling
Horchow Collection has given mail order a first-class
image. Real Estate explains where America's new elite
lives-a guide to new status addresses in twelve cities.
Appraisals rates the price tags and reputations of the
young collectible crowd in photojournalism. Plus, inside
moves in Hot Properties, the Wiz and more.

METROPOLITAN HOME OF THE MONTH'":
Town house with a heightened sensibility-
country elements like wide-open space, lots of light
and simple, comfortable pieces create a home that
says "retreat" and "polished" all at once.

HIGH PROFILE: Based in Dallas, Roger Horchow
is the man who's made a business of taking the
plain brown wrappers off mail order-and e'rite a

business it is. The scoop behind his gilt-edged
home accessories is on order next month.

REAL ESTATE: A story to warm a city dweller's
heart: Some just-built houses in one Washington,
D.C., area have brand-new gingerbread details and
Victorian gables. Yes, you can go home again.

DESIGN PORTFOLIO: Furniture fashion from the
biggest exhibition in Europe: The Milan Furniture
Fair offered Fifties-inspired shapes, skinny tube
legs and was heavy on the yellow. Read all about it.

OBJECT LESSONS:The Leading Edge. Seen in
Milan, too-and coming to a showroom near
you-the Memphis Collection. It's furniture with
wit and fantasy-a little satirical, a little punk.

STYLE: Renovation for the space age: Sweeping
architectural curves, glass bricks and pastel railings
teach an old dig new tricks.

THE NEW AMERICAN CUISINE: The Essential
Stew Pot. From the pages of our just-published
cookbook, steaming cauldrons filled with good-
for-the-soul soups. Ml
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@198] Toyota Motor Sates. U S A., lnc.

THENEWCELICA
SPORT

offer more shoulder, hip, and leg room.
Contoured seats provide superb lateral support.
And theres full instrumentation -huge, blacked-
out speedometerand electric tach, and gauges
forall engine functions. Even an AM/FM/MPX
stereo 5-speaker receiver on the CT.
The Rtght Equlpment. The stuff of which
true sports cars are made. Rack and pinion
steering. Ventilated front disc brakes, to help
prevent brake fade. And a 5-speed overdrive
transm ission. Or Toyota's innovative 4-speed
automatic overdrive is available.
The Rlght Stuff. A practical, beautifutcarata
Celica price. The t982 Celica Sport Coupe.lts
practically perfect!

UPE.

a

lntroducing the all-new Toyota Celica Sport
Coupe. Practical inside. Beautiful outside. This
new sporty car's definitely got the right stuff.
The Rtght Exterior Shape. A biautifut,
wedge-shaped body honed and refined in the
wind tunnel. Even the headlights tilt back to help
the Celica achieve its incredibly low drag
coefficient: iust 0.38!
The Right Interior Design.
It may be sleek and sporty
outside. But inside, the
new Celicas
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8 mg. "tai',0.i mg. nrcotine av. pet cigarette by FTC method'

Warning The Surgeon General Has Determined

That Cigarette Smokrng ls Dangerous toYour Health'

rugular.
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