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Choose Your Own FREE Issue!
If You Read Musi You’ll

- e

Sheet Music Magazine, the only magazine you
can play on your piano, organ, or guitar, wants
to send you a FREE issue of great songs (you
pick it from the ones shown)—just for trying a
subscription at no risk whatsoever.

Each and every issue is filled with the words
and music of the most popular songs ever writ-
| ten, including Pop, Great Standards, Jazz,
Show Tunes, Folk, Country, Tin Pan Alley,
| Movie and TV Themes, Classics, Ragtime,
i Blues, and more. In addition, there are Key-
! board Clinics, Guitar Workshops, Songwriting
Lessons, Sight-Reading, Playing By Ear, Basics
in Theory & Harmony, and so much more.

There are 100 or more songs per year, at a
cost of less than 15¢ per song, songs which cost
$2.50 each in stores. There is an organ edition
as well as a piano/guitar edition. All editions
come in easy-to-play arrangements or standard
arrangements. Check your preference on the
subscription application.

MAIL COUPON FOR YOUR FREE ISSUE TODAY!

352 Evelyn Street, Paramus, NY 07652

Please rush me my FREE issue with all the great songs listed. This issue is
mine to keep even if 1 decide to cancel. FREE ISSUES: Check (.~) one.
AO BO cO pO

(=) check one (+») check one |
Piano/Guitar Organ [JOne Year (9 issues) $13.97
[CJEasy O Easy OTwo Years (18 issues) $25.00 }

l [CJStandard CStandard
Name _____
MONEY BACK GUARANTEE |
If your are not completely delighted after receiv- Address L
ing your FREE issue, simply tell us to cancel and City -1 Shate Fin

you will receive a full refund or credit. You've
absolutely nothing to lose . . . so choose your
FREE issue now!

1 enclose full payment of $ (Make check payable to Sheet
OBill me later. Music Magazine)

Canadian residents please add $2.00 U.S. funds per year extra for postage.



COALPORT

HUTSCHENREUTHER

The back of each plate will bear
the world-famous mark of its maker.




For the first time ever . . . a collection of 25 miniature plates —
each one different — each designed and produced by one of the world’s most famous porcelain bouses.

[
The Worlds

Available by subscription only,
and only from The Franklin Mint.

Limit of one collection per subscriber.

The great porcelain houses of the
world: Wedgwood and Royal Doul-
ton of England. Royal Copenhagen
of Denmark. Haviland of France.
Hutschenreuther of Germany.
Lladro of Spain. Noritake of Japan.
Ginori of Italy. Each is represented
in this unprecedented collection by
an original miniature plate cre-
ated by that great porcelain bouse
solely for this series.

Never before in the history of
plate collecting have the world's
leading porcelain houses partici-
pated in the creation of such a col-
lection. A unique and intriguing
collection representing the art of
the world’s greatest porcelain
houses.

Each miniature plate is different
from every other in pattern and de-
sign. There are also variations in
shape, in size, in texture, in type of
glaze and decoration. For each
plate embodies the distinctive
spirit, theme or traditional style of
its maker.

Yet in spite of these differences,
all are elegant, all are beautiful, all
are worthy representatives in mini-
ature of the great porcelain houses
that created them.

Impossible to assemble
in any other way

Assembling this collection has
been a formidable challenge. It
took four years of meticulous plan-
ning and preparation by The Frank-
lin Mint to make this collection
possible. Years during which the
representatives of the mint trav-
eled all over the world to secure
the cooperation of the leading
porcelain houses of the world and
to persuade each maker to partici-
pate in this unprecedented interna-
tional issue.

Even if vou traveled around the
world yourself and visited each

]

niature Plates o
Great Porcelain Houses

A handsome hardwood étagére, specially designed 1o display the complete
collection, will be provided 1o each subscriber at no added charge.

porcelain house personally, you
could not duplicate this series. For
each miniature plate is being de-
signed and produced exclusively
for this collection.

Each miniature plate reflects
the pride of its maker

Since each plate in this collection
represents one of the great porce-
lain houses of the world, it is being
designed and produced by that
house’s master artists and crafts-
men to the highest standards of per-
fection. And since each reflects the
pride of a great porcelain house,
every miniature plate will bear
upon its reverse the name and iden-
tifving mark of its maker.

Together, the plates will form a
most gracious and harmonious col-

Plates shown much smaller than actual size (3" diameter average).

lection. A collection so beautiful. so
fascinating and so rich in the most
glorious traditions of fine porcelain
that it is certain to be treasured and
prized throughout the vears to
come.
The subscription plan

This unique collection is available
only from The Franklin Mint, only
by subscription. and there is also a
limit of one collection per sub-
scriber. The plates will not be made
available separately, nor will they
be sold in any retail stores.

As a subscriber, vou will receive
vour collection at the rate of one
miniature plate each month, at
the original issue price of $19.50
per plate. And this price will be
guaranteed to each subscriber,

even though the plates must be
purchased by The Franklin Mint in
many different foreign currencies
over the next two vears. In view of
world-wide inflationary trends and
currency fluctuations, this is a
highly significant guarantee.

Mail your application by

January 31, 1982
Because it will take considerable
time for each porcelain house to
craft its miniature plate, and be-
cause each house has many other
commitments, the subscription ap-
plication below should be mailed
to The Franklin Mint, Franklin Cen-
ter, Pa. 19091, no later than January
31, 1982.

= ===5UBSCRIPTION APPLICATION === ==

MINIATURE PLATES OF
THE WORLD'S
GREAT PORCELAIN HOUSES

Valid only if postmarked by
January 31, 1982,
Limit: One collection per subscriber.

The Franklin Mint
Franklin Center, Pennsyvlvania 19091

Please enter my supscription to Min-
fature Plates of The World's Grear
Porcelain Houses, consisting of 25
finely crafted miniature plates, to be
sent to me at the rate of one plate
per month
I need send no money now. Please
bill me $19.50* for each miniature
plate in advance of shipment. A hard-
wood étagere will be provided at no
additional cost
*Plus my state sales tax and $1
for shipping and bandling

Signature

ALL APPLICATIONS ARE SUBJECT TO ACCEPTANCE
Mr

Mrs.

Miss

PLEASE PRINT CLEARLY

Address =
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California Avocados.
Only 17 calories a slice:
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Would this body lie to you?
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Henredon. For those who value excellence.

Quality craftsmanship is a tradition at Henredon. Discover it in these Folio 10
wall cabinets, meticulously executed in ash and ash burl veneers. With
eight different units and two finishes in the system, tremendous variety and
drama can be achieved. We invite you to write for our Folio 10 catalog,
containing a potpourri of occasional designs. Please enclose $2.00.

Henredon, Dept. M12,

Morganton, NC 28655. Henredon
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A Special Message for Readers of METROPOLITAN HOME

You can now acquire for your home the ultimate collection of

the world’s great classics,

The 100 Greatest Books Ever Written

Bound in genuine leather and accented with real gold.

Like fine furniture and original art, beautiful books have
long been among the esteemed treasures of fine homes.
For generations, discerning men and women have
especially sought leather-bound editions of the great
classics...for their worth as literature and for their
incomparable beauty in the home. Today such books are
not easily acquired. Yet, with this announcement,
readers of Metropolitan Home are invited to own “The
100 Greatest Books Ever Written” in one of the most
beautiful leather-bound editions ever published.

Beautiful books lend grace to every home. Whatever
the setting, fine leather-bound books impart an aura of
distinction and evoke a feeling of substance. They are
elegant in and of themselves; they bring importance to
their surroundings.

And, for those so fortunate to acquire such books,
there is the sheer joy of possession. For these are things of
beauty that enrich our lives and exalt our senses. Like a
treasured antique, a delicate print, a favorite work of
porcelain... each beautiful book is personally prized and
lovingly owned. Indeed, for those acquainted with
beautiful books, it is difficult to imagine one’s home
without them.

Like fine art, these volumes will
be treasured always.

Books are treasured not just for their beauty. That, too—
but also for their content. Consider the titles chosen for
this incomparable collection—books which have been
recognized as outstanding for decades or centuries. The
greatest novels the world has ever known—among them,
Melville’s Moby Dick, Dickens” A Tale of Two Cities, and
Cervantes’ Don Quixote. Works of serious thought, such as
Plato’s Republic. Heroic epics: Homer’s Iliad and Virgil's
Aeneid. Sharp-witted satire, such as Swift’s
Gulliver's Travels. Works of beauty,
including Whitman’s Leaves of Grass.

Here are the titans of literature.
Shakespeare, Chaucer, Milton, Dante,
Dumas, and Dostoevsky. Tolstoy and
Turgenev. Our own beloved Mark Twain.
James Joyce. Henry James. Here are books
that educate, uplift, instruct, and inspire—
books you can enjoy for a lifetime and
bequeath to future generations.

Every book
fully bound

in genuine leather

Distinctive cover n‘rsl;gns
accented with rea
22kt gold

Highest-quality, acid-
neutral paper will last for
generations without
turning yellow

Genuine full-leather bindings.
It is becoming more and more difficult to find books
bound entirely in genuine leather. Some publishers
produce volumes with only spines covered in leather, the
rest of the binding covered with cloth. These simply
cannot compare in beauty with full-leather bindings. So
please note: Every book in this collection will be fully
bound in genuine leather.

Intricate cover designs accented

with real 22kt gold.

Each luxurious full-leather binding will be deeply inlaid
with real gold on the spine and in perfectly matched
golden designs on the front and back.covers. Then, to
bring out the full beauty of each cover design, the pages
will be gilded along all three sides with a special golden

finish. Centuries-old traditions of

fine book craftsmanship.
In accordance with centuries-old customs, each book will
be bound with a raised or“hubbed”spine—both for added
beauty, and durability. The endsheets will be of elegant
moire fabric, and each volume will have its own
permanently sewn ribbon page marker. The paper for
each volume will be specially milled to last for

generations. {Continued on next pagel

“Hubbed"” spines in the
classic tradition of the
bookbinders art

Handsome, readable type
faces individually selected
for each volume

Beautiful illustrations
capture the essence of
each author's work

Permanently sewn ribbon
page marker

Gilded page edges provide
elegance and protection
from dust and moisture

Endsheets cz rich
moiré fabric
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Exciting diversity.
Each book will have its own unique cover design, created
by a master book designer, to lend individuality to the
volume. The sizes of the books will vary, as will their
colors—with each book perfectly proportioned for beauty,
balance, and harmony with the rest of the collection.

Magnificent illustrations.

Each volume will be illustrated in a manner which matches
the mood and the meaning of the author's work. In many
cases, authentic illustrations from the period of the literary
masterpiece will be used. In other instances, leading illus-
trators have been commissioned to create original works of
art expressly for this collection.

Available only by
Advance Subscription.

Subscriptions to The Easton Press edition of “The 100
Greatest Books Ever Written” are being offered on an ad-
vance registration basis. This means that only subscribers
to the collection can acquire this private library of dis-
tinction. The books will never be made available to book-
stores or rare book galleries.

Comparable books bound in genuine leather command
as much as $75.00 per volume. However, you will be
pleased to learn that the volumes in this collection will be

(Continued from previous page)

priced at just $35.00 each for the first two full years. Future
volumes will be similarly priced, subject only to minor
periodic adjustment to reflect varying material costs.

Convenient Acquisition Plan.

Because of the extraordinary care and craftsmanship
required in printing and binding, the books will be issued
one per month. This is of great benefit to you, because you
may pay at the convenient rate of one volume per month,
and you have a full month to enjoy each volume before the
next one arrives.

As a subscriber, you will never receive any books you do
not want. A list of the 100 books scheduled in the col-
lection will be sent to you. You may indicate which titles on
the list, if any, you do not wish to receive, insuring that you
acquire only the books you wish to own. If you desire, you
may return any volume within 30 days for a full refund of
your purchase price. Moreover, you need purchase vol-
umes only as long as you choose to do so; you may cancel
your subscription at any time.

To accept this invitation, simply complete the Preferred
Subscription Reservation at the right and return it today. It
is not necessary to send any payment now. This simple step
is all that's needed for you to begin building a private
library that is certain to become a mark of distinction in
your home.



Preferred Subscription Reservation

The 100 Greatest Books Ever Written

The Easton Press No payment required.
47 Richards Avenue g';l:ply mail this
Norwalk, Conn. 06857 Subscription reservation.

Please send me the first volume of “The 100 Greatest Books Ever Written” bound in
genuine leather and reserve a subscription in my name. Further volumes will be sent at
the rate of one book per month at $35.00*each. This price will be guaranteed for the next
two full years.

A list of books scheduled for future monthly shipment will be sent to me. I may
indicate which titles on this list, if any, I do not want to receive, thereby insuring that 1
never receive any books I do not want. I understand that I may return any book within
30 days for a refund, and that either party may cancel this subscription agreementat any
time. *Plus $2.50 per book for shipping and handling.
Payment Options (Check One):

OCharge each volume to my:

OMasterCard OvISA Name
Credit Card No. Address
Expiration Date City

0 Enclosed is $37.50** (payable to gy
Easton Press) for my first volume.

O Bill me $37.50** prior to shipment
for my first volume.

Signature

"*Connecticut residents pay $40.32 to include sales tax.
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Professionals show you 4
how To use fhem. ‘n y

\

Duos give you a frost professionally
paired with a smokey shade so you
can shadow, line and contour your
eyes in perfect taste. Try these ideas:

=, Use smokey shadow up to
'?‘.*'5\ e = _ the crease line.
e NS Finger-blend

To make eyes p'ook bfgger draw
a line at the very base of your
lashes, using smokey color with a
sharp point.

To light up your eyes: line the
inside of your lower lid with the
frosty shade.,

All Maybe[lme Pe clls have a
built-in base. That's why they line
so smoothly, blend so beautifully,
feel so creamy. Pick up a bunch!

Maybelline’

Eye Color Styler-Pencil Duos

CONTENTS
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HOT PROPERTIES

By Bobbie Stein
Architect Michael Graves gets an artful commission

from NYC’s Whitney Museum and southern Florida gets
invaded by office condos.

Plus Going Rates, Multiple Listings and the latest

real estate revelations.

APPRAISALS

Behind the Celluloid Curtain
By Ed Naha
Production designer Patrizia von Brandenstein has shaped

the look of films from Saturday Night Fever to Heartland.

Our backstage look at her turn-of-the-century rooms

for the lushly evocative Ragtime shows the enormously detailed
(and expensive) task of making 1982 look like 1906.

EQUITY

Taxing Times for Home Buyers

By William G. FISnapan . ........cch connimies dusmbmid sk s 32
Our financial expert sorts out the truths and consequences of
President Reagan’s new tax law. The good/bad news:

Inflation is slowing, but the old notions of home ownership

and financing simply do not apply anymore.

METROPOLITAN HOME OF THE MONTH™

Urban Planning
By Donald Vining
The challenge here is to take the raw elements of loft living—
pressed-tin ceilings, gobs of space—and apply human
engineering to fashion a welcome-home space.

HIGH PROFILE

Alessandro: The Making of a New Status Name
By Leah Wallach
Alessandro is a designer who makes things—

chairs, tables, flatware and furnishings—with meticulous
old-world craftsmanship that’s as evident in his individual pieces
as in his mass-produced lines for Baker,

Mikasa and other top manufacturers.

Continued on page 13

10 METROPOLITAN HOME JANUARY 1982



PRl RS Seel [ el
= P =
s b i e s e i o i c

@Jelmor

softight shades



SR

)

Warning: The Surgeon General Has Determined N
That Cigarette Smoking Is Dangerous to Your Health. L

10 mg *'tar, " 0.8 mg nicotine
av. per cigarette, FTC Report
Mar 81.
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@ Philip Moffisine.
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STYLE

Victorian Impulse

By Donald VIRINE o0 i viinn sn saiins is a5 it eemioms b s
The spirit (not the ghost) of Victoria reigns in these rooms;

but don’t-touch delicacy gives way to fun and comfort

in their original-and-repro mix.

DESIGN PORTFOLIO

Moderne Quilts

By IDenaldiVining: .o aueesemmsedatbd s smmmied neissadl b L0 08
The cottage-industry artists who made these bold-patterned
Thirties quilts turned their country comforters into

op-art tapestries. Now they’re highlv collectible art.

REAL ESTATE

The Design Factory

B NATCYy Adails ohile v valoeses smiesiosas sbasas Soaemn s vk
How two Chicago architects took their chunk

of a crumbling Windy City shoe factory and carved out
award-winning condominiums at a price

well below the going rates.

THE NEW AMERICAN CUISINE

Short-Order Chef

BN GRGSW AT EER B 1T o e e et s sl o st i o
Twelve quickly prepared entrées—from Calvados chicken to

veal with linguine—that are an up-from-the-hash-house

solution for elegant eating in a hurry.

OBJECT LESSONS

The Leading Edge

BylChatl?FaWhON .cultr sivmanms soiaai: ot o fyeiehms g
An electronic batterie de cuisine of multifunctional kitchen
accessories that cook, chop, blend—and even clear the air

when the feast is done.

DEPARTMENTS
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COVER

Photograph by Peter Bosch

“Iris Appliqué” quilt—private collection,

courtesy of Made in America Antiques and Quilts;

Chair—Le Vieux Monde; Table—Kuther Antiques;

Vase and bowl—Carrington
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VERTICAL BI.IINDS

New York designers are converting hot loft
properties into cool interiors using LouverDrape®
Verfical Blinds. Energy efficient LouverDrape®
Vertical Blinds give a look of contemporary
sophistication to ordinary windows of a past
era. The dust free alternative, LouverDrapes®
traverse like a drapery, and adjust to any angle
retaining the view yet giving you the Brivacv
so necessary in the city. LouverDrape® Vertical
Blinds are available in 350 choices of color and
texture including 200 vertical blind fabrics. Look
for our Vertical Imagination Center where you

shop for —

wndow w2 Louver
coverings. - 5
LOUVERDRAPE,” INC. . Drupe

1100 COLORADO AVE., DEPT. 2, SANTA MONICA, CA 90407

ENCLOSED IS $1 FOR A COPY OF YOUR 36 PAGE, FULL COLOR
VERTICAL IMAGINATION BROCHURE

NAME

ADDRESS

CITY STATE 7P



THE READERS” PAGE

“The floor, woodwork and kitchen in your October renovation home were beautiful.
Unfortunately, the rest of the house was a nightmare”

Sensual sensation

I had to write to express the seren-
dipitous joy at finding “Best-Friend
Rooms,” in your November issue. It
was evocative, warm and just plain
“human.” Juxtaposed with Michael
Graves in the same issue, it stood
out as sensual print, whereas Graves’
work, purely theatrical, made my
eyes hurt, Imagine Wallach curling
up in one of his Bauhaus-deco
rooms!

I can’t. Let’s hear it for rooms
that are not ““done,” but are inviting
in their fluidity and tactile sensuality
(and for more prose from Leah
Wallach!).

Gretchen Matisse

Turn to page 51 for Wallach's in-
timate profile of designer extraordi-
naire Alessandro.

Southern discomfort

The floor, the woodwork, the
hallway and the kitchen in your
October renovation home [MH Oc-
tober, 1981] were absolutely beauti-
ful. Unfortunately, the rest of the
house was a nightmare.

To take the charm, grace and lines
of an old Southern house and do
what was done to it was disgraceful.

To top everything off, you added
a picture of Mao.

J. R. Johnson
Harvey, IL

Getting green

In the article “The Urban Salon™
[MH September, 1981], you men-
tion a paint color, charcoal green,
but not the paint. Where can I get it?

R. J. Atkins
Salt Lake City, UT

Your local Pittsburgh Paint dealer
is the source for this evocative color,
known officially—and inexplicably—
as "'Oxford Gray.”

Circular logic

Metropolitan Home is a beautiful
magazine—photography, layout,
graphics, typography. My criticism

mmmm’

AHLUA Black Russian

an ounce of Kahlua to two o

The true ¢

vodka on the rocks.

qm.uq White Russian




is simple. Elaine Louie’s story on
Mr. Chow [**Chinese Without Dra-
gons,” MH November, 1981], refers
to a “circular staircase.” Logic, basic
knowledge of geometry, architecture
and grammar tell us there simply is
no such thing. One hopes the stair-
case is “spiral.”
Susan Gainen
Baltimore, MD

Thanks for the kind words and for
setting us, er, straight. You're cor-
rect on all counts.

The Graves obsession

For several months now, I have
been enjoying Metropolitan Home's
new format. Your transformation
from adolescent to adult has been a
joy to behold.

During this time 1 have been
amused by your obvious love affair
with trendy East Coast designers.
We in the hinterlands appreciate
their leadership on the forward edge
of design, but we also recognize
their trendiness as a tongue-in-cheek
jab at the status quo (often at the
expense of unwitting clients).

The editors of Metropolitan Home
appear to be totally enamored with
these designers; however, an aware-
ness of good design—in products,
buildings, interiors or landscapes—
is too important to be presented in
such an unbalanced, uncritical and
provincial manner, especially when
you could be a vehicle for multidis-
cipline design awareness.

Your article about Michael
Graves was the last straw. Few de-
signers accept his leadership or con-
sider him “the brightest boy
around.” For Metropolitan Home to
spotlight his neoclassic design as
being on the “cutting edge” reminds
me of the relationship between the
media and neoclassic designers that
was presented in Ayn Rand’s The
Fountainhead.

Janet Chilton
Tulsa, OK
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HOT PROPERTIES

By Bobbie Stein

Hot architect Michael Graves
(MH profile November, 1981) is
once again the center of a possible
architectural storm. New York’s
Whitney Museum of American Art
recently commissioned him to de-
sign an extension to the Marcel
Breuer building that will double
the museum’s exhibition space.
After interviewing more than ten
architects, Whitney director Tom
Armstrong picked Graves, spiritual
leader of the architectural revolt

The situation is Graves

against the International Style.
Graves, whose only other public
work is the almost-completed—and
still-controversial—Portland (Ore-
gon) Public Offices Building, will
design the Whitney extension to in-
clude income-producing space at
ground level.

“It will be very interesting for me
to absorb Breuer’s language with a
compatible companion piece. It’s
the most important commission of
the decade,” Graves says, “‘and it

Michael Graves

will probably be controversial. Most
of my work is.”

The Whitney doesn’t plan to sell
air space a la MOMA.,

State of the Union

Forget the St. Louis blues: The city’s formerly de-
pressed downtown area is booming with revitalization.
Latest news is that urban redeveloper The Rouse Cor-
poration (Boston’s Quincy Market, Baltimore’s Har-
borplace) will turn St. Louis’ deserted Union Station
into a spectacular city center with restaurants, bou-
tiques, offices and a 550-room Omni Hotel, The $100-
million project is due for completion in 1984.

Going rates

A two-bedroom condominium in a luxury building
averages . .. $300,000 on the water in Palm Beach,
$120,000 in Santa Fe and $300,000 around Diamond
Head in Honolulu. A three-bedroom house within
fifteen minutes of downtown averages. .. $160,000
on Palm Beach’s Gun Club Road, $125,000 in east-side
Santa Fe and $300,000 in Honolulu’s Manoa.

The sunshine state of condos

In southern Florida, the condo explosion has
reached such a pitch that it’s moved into the com-
mercial market. Office-suite condos are the newest
trend in Dade and Broward counties, with the going
rate about $175 a square foot. Key Biscayne is debut-
ing an all-condo shopping center this month—and its
50,000 square feet are spoken for.

Finders keepers

John Saladino used fishing poles as wall art; Angelo
Donghia turned a Chinese parasol into an overhead
light; James Ruddock converted sewer conduits into
table legs. Such are just a few of the revelations to be
found in Ethan Allen ad director Joseph Ruggiero’s
new book Found Objects (Clarkson N. Potter, Inc.,
$29.95)—a design guide with many more glossy recy-
cling ideas and an introduction by Mario Buatta.

From the book Found Objects

PHOTOGRAPHS BY: (TOP LEFT) THOMAS HOOPER; (MIDDLE) ARTEAGA;
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Laura and Bernard Ashley

Multiple Listings

Rock Concert impresario Don
Kirshner has put his 29-acre Morris
County, New Jersey, estate on the
block for $8.5 million—five million
more than any residential real estate
transaction ever recorded in the
state. Kirshner and the missus are
looking for *“‘a small ranch house”
to replace the seventeen-room Vic-
torian mansion, bought in 1978 for
$670,000. . . . Laura Ashley opened
her thirteenth U.S. outlet at Macy’s
in New York, the first of several
planned for department stores. . . .
Tatum O’Neal, who just turned
eighteen and lives with Papa Ryan
in L.A., is looking for a place of her
own....New 20th Century-Fox
owner Marvin Davis told his staff to
be ready to vacate the Fox lot next
year. He plans to subdivide the
property and move the studio.

Tatum O’Neal with father Ryan
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a major contributor to record wear.
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~ | and unique directionally
m fibered pad removes
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debris that can cause
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It’s the production designer who puts the look of verité into the cinema.
In Dino de Laurentiis’ new movie Ragtime, it took an army of technicians as well

Behind the Celluloid Curtain

By Ed Naha

Turn-of-the-century
New York glistens in the
sunlight. Vegetable and
fish mongers litter the
streets, selling their wares
while newfangled automo-
biles sputter by. Children
in knickers play stickball
under shadows cast by
clotheslines hung from
tenement windows. A
crumpled newspaper de-
tailing the trial of famed
architect Stanford White’s

lously construct the visual
imagery of a film, to trans-
form the ordinary into the

significant, the present
into the past.
Production  designers

(or art directors, as they're
often dubbed on films with
a lower budget than Rag-
time) are a multifaceted lot
with mind-boggling respon-
sibilities. A good produc-
tion designer must have a

murderer tumbles along
the sidewalk on what
seems to be a typical sum-
mer’s day of 1906.

What makes this slice-
of-life tableau anything
_ but typical is the fact that
it occurred on the streets
of Manhattan in the mid-
dle of 1980. A block away
from this expertly crafted
time warp, a group of movie
technicians stood, filming
the scene for the $25-mil-
lion Dino de Laurentiis
opus Ragtime.

Based on E. L. Doc-
torow’s best-selling novel,
Ragtime, the motion pic-
ture is a crazy quilt of fact and fiction. Like the book,
it’s set 75 years in the past and mixes real-life characters
and events with reel-life ones. In order to translate this
sprawling history fable to film, a time period long gone
had to be physically resurrected.

The woman who successfully accomplished much of
that task is Patrizia von Brandenstein, the person who
gave Travolta his white suit in Saturday Night Fever and
Rip Torn the desolate backdrop of Heartland. As a
motion-picture production designer, she is asked to do
the impossible on a daily basis. It is her job to meticu-

18 Photograph (top) by Thomas Hooper

The artist and her canvas: Production designer Patrizia von
Brandenstein postdated Eleventh Street on Manhattan’s Lower
East Side (circa 1906) for Ragtime. The architecture is
authentic; *“incidentals’’ like newspapers and signs, reproduced.

working knowledge of
architecture and design as
well as a familiarity with
decorative and costume
styles of all periods, sharp
graphic abilities, business
savvy and a nodding ac-
quaintance with all facets
of film-making, from light-
ing to effects. One’s typi-
cal  Renaissance man
would pale in comparison,

To show how important
a production designer can
be to a film, try to imagine
a James Bond bash with-
out Ken Adam’s saucy
scenery, or Gone With the
Wind minus the Techni-
color-tinged South con-
ceived by William Cameron Menzies, or Star Wars
bereft of John Barry’s futuristic flair.

Although taken for granted by most moviegoers, the
production designer shoulders the king-sized task of
giving a film its “special look.” And Ragtime, a very
special-looking film, required more than its share of
unique visuals.

As the film’s American art director (the production
Continued on page 20

ED NAHA's latest book is Brilliance on a Budget: The Films of Roger
Corman (Arco).
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Some elements in a film can be factually accurate but will look wrong
because they don’t jibe with what the collective memory thinks is accurate

The house that Ragtime built: a fifteen-room Victorian meticu-
lously restored to include more than $250,000 in antiques.

A key set in the film, the dining room was designed with Mary
Steenburgen’s strong, dark looks in mind.

Up to date for 1906, the ““redone’’ kitchen had a wood-burning
stove, an old-fashioned icebox and even old-time heating pipes.

20

Continued from page 18
was so vast it was filmed on two continents and required
two independent art staffs), von Brandenstein had both
to create historically accurate interior sets and to trans-
form contemporary slices of American life into visual
echoes of days gone by.

“My job,” the veteran designer reflects, “was to pro-
vide a visual focus in both a general, conceptual way and
a practical one. It wasn’t just design. It entailed search-
ing out locations, working out a realistic shooting sched-
ule and finding out how much money was needed.

“Let’s say you have to decide if you can take over
several blocks of the Lower East Side and turn them
into New York of 1906. How many technicians and
workers will it take? How much will that one crew cost?
There are a lot of nuts-and-bolts aspects to this work.”

A production designer is routinely mired in the type
of maddening minutia that would lead a major deity to
drink. A film can, and often does, rise and fall on the
merits of its design. If a movie is intended to be a gritty
melodrama and the sets wind up looking like furniture-
store display ads, the mood evoked will be closer to
film nerd than noir. If a twentieth-century can opener
finds its way into a nineteenth-century kitchen, not even
Clarence Darrow could plead the credibility of that case.
And the credibility of Ragtime the movie’s story—so
thoroughly anchored to the details and ambience of
New York just before World War I, so easily under-
mined by the fairy-tale elements of Doctorow’s plot
line—obviously depended on creating sets and scenes
and costumes with an exacting eye.

“On film,” von Brandenstein says, “every single
object says something about a character. If a man takes
a drink from a battered tin cup, the audience gets a
different message than if he sipped from a Tiffany gob-
let. The trick is to isolate the main thrust of the story,
the essence of the script, at the very beginning and then
work it through logically, scene by scene.”

In order to avoid any jarring design inconsistencies,
the production designer and the director must agree on
a consistent approach before a single frame of film can
be exposed. The designer then begins his or her research.
If the film is a period piece, photos, paintings and his-
tories of the time are obvious sources for set ideas. If
the movie is a contemporary one, there are other re-
sources. Before working on Saturday Night Fever, von
Brandenstein lurked in bombastic Brooklyn discos for
countless weekends, both to digest the physical look of
Continued on page 22
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Treat your nails to some luxury —
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Cities of parks on lakes and rivers. Trendy boutiques, art galleries,
restaurants. Cities made for people. Vacations are different in Canada.
There’s so much to go for.

Canada

For information phone Tourism Ontario, collect, {416) 965-4008.

You can’t deny good stock.

Its background is impressive. Its performance,
consistency, utility and function are all part of a well-bred
tradition. For you, a constant invitation to create your own
piece de résistance with the only pot that stands alone.

Calphalon’ g3
Built to be the last cookware you'll ever buy.
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Continued from page 20

urban dance palaces and to absorb
the emotional climate, After the re-
search, the designer sketches every
proposed set, balancing aesthetic
clout with financial realities.

On Ragtime, von Brandenstein
and her crew faced challenges in
both areas. For verisimilitude, pro-
ducer de Laurentiis and director
Milos Forman wanted to bypass the
typical Hollywood sound-stage look
and create most of their historic
backdrops in the middle of con-
temporary America. Actual streets,
buildings, stores were to be used.
Plus, there were money problems.

“We must have budgeted the
film twenty times,” von Branden-
stein laughs. “How many sets would
we need? How many workers? If we
budgeted the film too high, Mr.
de Laurentiis would shake his head
and say, ‘I no make it.” We’d go
back and find cheaper ways of doing
things that wouldn’t lessen quality.

“Did we really need 500 antique
cars or would 400 do? Did we really
need 400 extras in one scene or
could we manage with 150 ladies in
cartwheel hats because the hats
would take up more space? I had
graphs of areas that actually allotted
square feet per person, per car.

“It was a tactical nightmare.
Where could we get 1,500 Mazda
bulbs so that the quality of light in
our Atlantic City ballroom would be
the same as it was in 1906?

“l was prepared for this sort of
challenge, however. When [ started
out in this job in the mid-1970s,
there weren’t many women in the
business. As a result, I worked on
small, strange, off-the-wall produc-
tions where every penny counted.
Hester Street, Girlfriends, Breaking
Away. By the time I got to Ragtime,
I knew what it was all about. If I
said something would cost $15 mil-
lion, I was right on the button.”

After assembling a creative team,
von Brandenstein set about creating
working movie sets from existing
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architectural structures. In many
movie circles, this is known by the
technical term *““masochism.”

Her biggest challenge was in
transforming several blocks of Man-
hattan’s seedy Lower East Side into
a replica of the 1906 immigrant real-
ity. She scoured New York, eventu-
ally finding what she was looking
for on East Eleventh Street, between
Avenues A and B, a haven for aban-
doned cars and citizenry to match.

“We chose that block because you
can turn about 280 degrees before
you see anything awfully modern in
the background.

“The architecture on the block is
still intact, virtually unchanged from
the turn of the century as well.
Brownstone buildings line the street.
Only their first floors have been
renovated for shops. We restored
the original look of the ground
floors, renovated an old stable, then
went to work on incidentals.”

Von Brandenstein’s *“‘incidentals™
included both major props (like pro-
viding 1,000 pounds of fresh fish per
day) and minor ones needed to
make the street scene ring true.

“We reproduced the newspapers
of the time period that covered our
murder trial and substituted our ac-
tor’s photos for the original like-
nesses. We produced magazines. We
created hundreds of signs, license
plates, cigarette packages, whiskey-
and soda-bottle labels and posters.”

Yet another major hurdle to clear
before the film could commence was
locating the all-important house in
which to headquarter author Doc-
torow’s main characters: The Fam-
ily, a group of solidly middle-class
small-town innocents that is drawn
into a web of intrigue and terror.

Since the novel’s house is where
all the various subplots converge
and is, logically enough, the heart-
beat of the story, the film’s home
was considered its most important
set. Von Brandenstein had to find an
existing domicile that was both his-
torically agreeable and visually ac-
ceptable to director Forman.

We drew a circle on a map of
Continued on page 28
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schoolhouse clock. A perfect example of
Yankee ingenuity, it was one of the first
factory-made clocks in America. Our
handsome reproduction looks as
right in today’s home as the original
did in classrooms of the 1880’s.
Solid pine cabinet is antique-
finished and hand-rubbed to a
rich luster. 22 in. long, with glass-
enclosed face, 31-day key wind
movement, brass pendulum. Strikes
the half-hour, counts the hours.
f It’s a beauty! Our Ya-price offer makes it
a fantastic value, too. Just add $5
shipping/handling. Naturally,
your satisfaction is guaranteed.

N77VB7748T. . . Reg. 119.95 S5Q

kbt

Order now and we’ll send you our latest

catalog. Call us toll free and charge to

your major credit card: 800-523-3090 (PA:
800-562-6930) and ask for our schoolhouse clock
#N77VB7748T. Or send a check or money order to
P.O. Box 6340, Chicago, IL 60680. Add sales tax in CA, IL, PA.
Offer not good outside U.5.A. Offer expires May 31, 1982.

Connecticut “Regulator”—nicknamed the

Subscriber
Notice

Metropolitan  Home subscribers
often express interest in products
and services which are supplied by
Meredith Corporation, our publish-
er, and by other reputable firms,

From time to time, accordingly,
we send our subscribers offers for
books, home craft and decorating
items, other home related merchan-
dise, and services of potential inter-
est. We also make available subscrib-
er names and addresses to other
firms who supply appropriate prod-
ucts and services. We carefully
screen such offers and great care is
taken to send them only to subscrib-
ers who are most likely to be inter-
ested. Records of products previously
purchased, geographical location of
the household and characteristics
of the community are taken into
consideration,

We firmly respect the wishes of
any subscriber who does not want to
receive such promotional literature.
Should you wish to restrict usage of
vour name, simply send your re-
quest to Metropolitan Home, P.O.
Box 10263, Des Moines, [A 50336,
enclosing a current address label,

You may wish to state whether
you prefer to receive only Meredith
Corp. offers or no offers over which

Meredith Corp. has control. M
L ]
Moving?
Make sure Metropolitan Home

goes with you! Send vour new ad-
dress and an old mailing label to:

METROPOLITA
HOME

Box AC
Des Moines, IA 50336

24 METROPOLITAN HOME JANUARY 1982



herished along with jewelry, fine
books and other objets d'art, Western
painting and sculpture are spread in

A beautiful w. y te‘eﬂ]
| " & ali‘their glory almonglfar‘ﬂung muse-
pl‘lceleSS a LU 9 i . EE?d"‘;ﬂuﬁréfﬁéiﬁfiLicé'f"&sést?ﬁw’é?ﬁé“

achievements at home while collecting a
magnificent library of your own.
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Michelangelo. He has been called the greatest
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detail no longer accessible to the public,
Moses, David, the Sistine Chapel ceiling, the
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surely a convenient way to build a library
you and your family will treasure in the
years ahead.
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Manhattan that extended 55 minutes
in travel time. Five teams of kids
combed every town, armed with
cameras. We finally found what we
wanted in Mt. Kisco, New York. It
was Doctorow’s house.”

The final choice was a calm, albeit
slightly ~ ramshackle, Victorian
manse. The fifteen-room clapboard
edifice boasted bay windows, a
wraparound porch and a rooftop
tower crowned by iron spears. “It’s
as authentic as can possibly be,”
says von Brandenstein. “‘It’s repre-
sentative of everyone’s ideal of what
a small-town home was back then:
white, graceful and multistoried.

“Actually, the house was built in
the 1880s and not in 1902 as in the
book. So, technically, it’s not per-
fect. But it is what the collective
memory of an audience would feel
was perfect. There are some ele-

28

ments in a film that can be factually
accurate but will look wrong to an
audience because they don’t jibe
with what the collective memory
thinks is accurate. It’s all very sub-
jective.”

Instead of doing a cosmetic job in
select rooms, von Brandenstein and
merry men decided to redo the house
from scratch. Floors were refinished.
A tattered porch was rebuilt and
battered trelliswork replaced. Walls
were expertly papered with period
prints imported from England. The
garden was relandscaped and a
gazebo added for extra flavor. All
modern conveniences, from dead-
bolt locks to gas ovens, were care-
fully removed. After consulting a
book of old photos by Joseph Bryon,
von Brandenstein ordered more
than $250,000 worth of antiques to
stock the home, from Chippendale
mirrors to Sheraton chairs.

“Everything was decorative yet
functional,” she emphasizes. “We
created a working 1900s kitchen. We
rented a woodstove, a washing ma-
chine and an icebox. We even put in
old-fashioned heating pipes.”

Aside from being historically true,
the home had to underscore the
film’s tone. “The interior of the
house reflects the essence of Mother,
who’s played by Mary Steenbur-
gen,” the designer continues. *Mary
is dark with large eyes and a halo of
dark hair. When she’s dressed in
yellow, she just glows. All through
the house, there’s a deliberate un-
dertone of color designed to amplify
the strong presence of a dark
woman. The house radiates warmth,
a texture of light that makes Mother
glorious.”

In spite of the logistical problems
involved with Ragtime, von Bran-
denstein accomplished her evocative
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task. The period scenery in the fin-
ished film is accurate without being
archaic, yet colorful enough to carry
the weight of the movie's almost
fairy-tale plot twists.

Von Brandenstein is proud of her
Ragtime-to-riches work but candid-
ly admits that “‘expensive films such
as this are a lot harder to work on
than smaller ones. It's difficult to
keep control. You have to be there
every minute or else someone will
slip something by you. There’s one
scene in Ragtime that makes me
furious. We were shooting on the
corner of Irving Place and Eigh-
teenth Street. I was called away to
our New Jersey location. The last
thing 1 told my crew was to pull up
the venetian blinds on the Salvation
Army shelter in the background.

“lI came back the next day to
watch the dailies and damned if
those blinds weren’t down! You
can’t miss them! I screamed my
head off! Venetian blinds in the mid-
dle of 1906! My God!

“Incidentally,” . she chuckles,
“they did exist back then. If you
look in the 1902 Sears Roebuck cat-
alog, you'll see venetian blinds. We
don’t think of them as existing back
then so they'll seem wrong on the
screen. That's what [ meant by the
collective-memory process. It’s one
of the tricks of the trade you pick up.
You instinctively sense when some-
thing won’t ring true.”

Showcased in Ragtime, von Bran-
denstein’s uncanny knack for blend-
ing the artistic with the practical
dates back to her southern Arizona
childhood when “after seeing a
movie, I'd go home to my backyard
and re-create it ‘live.” We'd make
drops and curtains out of my
mother’s sheets and hang them on
the clothesline.”

Spending her teens in Europe, she
returned stateside to study in a va-
riety of learning institutions before
getting involved in scenery and cos-
tume-design work for stage. Eventu-
ally, she found herself with the
American Conservatory Theater,
where she met her husband, set de-
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signer Stuart Wurtzel.

Her first film assignment was as
assistant art director on Play It
Again Sam. From that point on-
ward, she was hooked. *I didn’t
know exactly what I was doing,” she
laughs, “but I knew I wanted to do
it the rest of my life.”

After apprenticing for a few films,
she emerged as an art director/pro-
duction designer, usually working
on small, intimate films. *You don’t
need a lot of money to make most
films look good,” she says, “just a
lot of love. If you plan carefully
and your standards are high, there’s
no way you can go wrong,

“In Heartland, for instance, we
didn’t have much of a budget, but we
managed to create a realistic frontier
world by keeping the scope of the
movie small. I built a little town in
Montana. There were only four build-
ings. Fine. We didn’t need more than
that. The small sets underlined the
intimacy of the story.

“In Breaking Away, we had only
$2.5 million to work with. Every-
thing had to be meticulously
planned. When the poor boys swam
at their quarry, it had to seem a
magical place, something apart from
their real world. The quarry we
used actually existed, but we sand-
blasted it so that it was so pristine,
so beautiful, that it seemed un-
worldly, a magnificent Roman bath,

Von Brandenstein pauses and,
reaching into a worktable in her
Manhattan loft, produces the shoot-
ing schedule of her latest project,
Some Sunny Day, a film being shot
on location at a New Jersey board-
walk amusement center. She gets
caught up describing every ride, every
carny game to be used. Her vears of
experience are heightened by a charm-
ing sense of cinematic naiveté, a
sincere belief that anything can hap-
pen on the screen if you will it to.

“If you take the cheap and sleazy
way out, it’s going to look cheap
and sleazy,” she says. “You have to
make it happen. But I love it. [ want
people to leave my films saying the
movie looked good and true.”  MH
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cover new ways to read, write
and lounge in total comfort. No
matter which position you
choose, our unique Beautyrest
mattress will provide years of
firm, comfortable support.

The Beautyrest Adjustable Bed.
It makes bedtime a good time.

For information, call
800-447-4700. Toll-free. In
[llinois, call 800-322-4400.

The Beautyrest’
Adjustable Bed

BYSIMMONS &

Copyright ©1981, Simmons U.S.A.

DuPont TEFLON® Soil & Stain Repeller.

Many fine Hide-A-Bed® sofas treated with DuPont
TEFLON.



Virginia Slims remembers when
men earned the letter and women knit the sweater

¢ ¢

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

Regular: 8 mg'‘tar, 0.6 mg nicotine—Menthol : 9 mg*“tar}’
0.7 mg nicotine av. per cigarette, FTC Report Mar 81




Youve come a long way, baby.

VRGINIA
SLIM

I;-the crush-proof
purse pack.
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EQUITY

Reaganomics 1982: The new tax law has changed real estate rules dramatically—
the gravy train’s been derailed. Here’s what it really means

Taxing Times for Home Buyers

By William G. Flanagan

1 NOT AT ALY YOUR SAVINGS
AND LOAN 15 ALUAYS HAPPY
T0 ASSIST HOUMG COUPLES IN
ACTURNG THER FRST

IT WA NICE OF YU
70 SEE US oW SUCH
SHORT MOTICE !

WELL, ACTUALLY, RERE AND WHAT A SPLASH YL
NOT ALL THAT YOUVG BE MAKING! A ONE-BEROOM
ANYMORE, WHICH /5 Y CONDO FOR ONLY 4160, 000!

I MUST S8y, T ADMIRE You! Yo MusT
HANE MANAGED YR MONEY VERY
HELL! WE GET S0 FEWY CUSTOMERS |
THESE [MYS HO CAN AFFORD THE
20% MORTBAGE RATE .. ~. -

President Reagan is an Indian
giver. While his highly touted Eco-
nomic Recovery Tax Act of 1981
will, indeed, trim your income taxes,
homeowners, would-be homeowners
and real estate developers face much
weightier economic woes than a few
dollars, more or less, in their pay-
checks.

The simple truth is that the new
tax act, coupled with the President’s
economic policies, means that many
of our notions about home owner-
ship and real estate investing are ob-
solete. Consider the following:
® Home price increases are coming
to a halt. While the average price of
new homes rose 176 percent in the
last decade, the increase in the past
year dropped to just 10 percent and
is still falling. Used homes, which
rose 167 percent in the last decade,
went up only .4 percent in 1981, and
in some areas are substantially lower
than a year ago.
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® Despite stagnating prices, many
would-be homeowners are shut out
because of those heady interest rates.
They simply cannot qualify for mort-
gages—even the new adjustable /var-
iable /graduated mortgages.

® [n order to sell used homes, many
sellers have resorted to ‘‘creative
financing.” In other words, sellers
are being forced to take on risks that
the banks wouldn’t. And there are
plenty of pitfalls in creative financ-
ing. Consider the seller of a home
valued at $200,000, for example: A
potential buyer (it’s a buyer’s market
if you have the cash and the income
to qualify for a mortgage) offered
the owner a choice of deals. He would
pay the $200,000 asking price, if the
seller would take back a mortgage of
$150,000 at 12 percent for thirty years.
Or, the potential buyer would pay
only $185,000 for the house, using
his own conventional bank financing.
In this case, less is more. Assuming

COPYRIGHT, 1981, G. B. TRUDEAU, REPRINTED WITH PERMISSION
OF UNIVERSAL PRESS SYNDICATE. ALL RIGHTS RESERVED.

the new buyer sells the house in ten
years, the seller would have been
ahead another $25,000 if he had tak-
en the $185,000 up front and invest-
edit. :

® The new All-Savers certificates,
which were supposed to free up lots
of mortgage money, may be good
for savers, but they provide no relief
to home seekers. Thrift institutions
and banks are supposed to earmark
70 percent of all new money invested
in the All-Savers for mortgages. But
most of the All-Saver money comes
from existing bank certificates of
deposit and other accounts, so it is
not “‘new money.” It only allows
banks and thrifts to get away with
paying 70 percent of the interest rates
they were paying on other certificates.
® | ess federal aid to cities and states
probably will result in higher real
Continued on page 34

WILLIAM G. FLANAGAN., a senior editor at
Forbes, frequently contributes to MH.

METROPOLITAN HOME JANUARY 1982



You be the judge. Discover why more VO. is bought
than any other imported distilled spirit in America. More
than any Scotch,Canadian, Rum,Gin Vodka, lequila.

\ m Enjoy our quality in moderation.

CAMADIAN WHISKY. A BLEND OF CANADA'S FINEST WHISKIES.
 6YEARS OLD. 86.8 PROOF. SEAGRAM DISTILLERS CO. . NYC.
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“In Harmony 2, the
follow-up to the Grammy-winning “In Harmony;’ is a very spe-
cial collection of songs for children of all ages performed by
some of the most celebrated stars in pop music.

It is not a repackage. All of the songs were recorded especially
for this album. The only exception being Bruce Springsteen’s
“Santa Claus Is Comin’ To Town” which has

never before been available on disc.
So sing along “In Harmony” with

{f{ friends, family and these stellar perform-

ers for a very happy holiday!

And give the kids a chance to listen to
it, too!

“In Harmony 22 A superstar gift idea!
On Columbia Records and Tapes.

Carly Simon appears courtesy of Warner Bros. Records, Inc %

Columbia™ is a trademark of CBS Inc. ® 1981 CBS Inc prpend

EQUITY

Continued from page 32
estate taxes, as local governments
feel the pinch.

But there are silver linings in the
economic clouds. The good news:
® Inflation is slowing, to single-
digit rates. And the Administration
seems determined to keep it there.
This is certainly good news for
young, potential homeowners. No
longer must they feel like swimmers
trying to catch up with a boat mov-
ing faster than they, as their savings
fail to match home-price increases.
® The new tax law rewards you
more for being a bit daring with
your investments. With the maximum
capital-gains tax cut to 20 percent,
the stock market and other areas of
investment have taken on new luster
for young couples anxious to accu-
mulate cash in a hurry.
® The tax law also allows sellers
over age 55 a huge, one-time tax
break—they can pocket $125,000 in
capital gains and pay no federal tax.
This might encourage lots of people
in their mid and late fifties to sell
their homes and move to smaller
ones—if interest rates moderate.

For the serious real estate invest-
or, the new tax law contains two
nuggets:
® Yearly depreciation deductions
have been increased, since the allow-
able useful life of property has been
shortened from as much as forty to
just fifteen years.
® [n most cases, the sale of a capital
asset—such as an apartment house
—will result in less taxes paid, as the
effective rate of capital gains has
been reduced.

But against these advantages have
to be weighed the high cost of money
—and the halt in what seemed to be
“‘automatic™ appreciation.

On balance then, it is a difficult
time for housing—and for the peo-
ple looking for it, or looking to
unload it. Reaganomics and the
changes that have taken effect are
certainly not going to rejuvenate the
housing industry. M
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It's the latest! This spring, the New Spiegel brings you
contemporary furnishings that reflect your individual style. Plus
names like Dakotah, Le Creuset, Akai and Hasselblad.
Choose from designer fashions including Norma Kamali, Liz Claiborne,
Ellen Tracy, and Carol Little for Saint-Tropez West. Over 550 exciting pages.
Shop for all the names you love. Without leaving home.

Send $3; applicable to your first purchase, with attached reply
form.The New Spiegel. Box 6340, Chicago, IL 60680.
The uncommon catalog.
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Heritage

Craftsmanship in the Finest Tradition.

For your nearest authorized dealers, write to Drexel Heritage Furnishings Inc., Dept. 30-1-82.Drexel, N.C. 28619.
Please enclose $2 for Heritage brochures.

©1982 Drexel Heritage Furnishings Inc.
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JRBAN PLANNIN

efore it’s redesigned for living, a loft’s an amor-
phous thing, mostly air and light and uncouth
space abounding. And though these rude plea-
sures are not to be sneezed at, especially in the
city, a loft still lacks all the amenities: bookcases, livable
lighting, walls (or nonwalls) for privacy, a see-worthy
kitchen and a splinter-free floor. Beginning with the

stretch of this gallery entrance, here’s a plan for lettering
an untutored loft. It keeps the best and does the rest,
preserving the cast-iron columns and pressed-tin ceiling
and adding new oak floors and open bookcase shelves.

Produced by Carol Helms and Peter Bocour; Written by Donald Vining
Design by Siris-Coombs Architects
SOURCES AND RESOURCES, PAGE 98
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Room-scaping
with wood sets the
welcome-home tone

hough the cast-iron
columns along the
gallery and the

pressed-tin ceiling (all re-
stored urban archeology
and available as repros
now) tend to steal the
show, it's the strong ar-
chitectural use of wood
here that deserves notice.
Without  these  warm
planes, the space would
seem cold indeed. From
the unexpected rustic pine
dining table, the grainy
glow spreads to the newly
laid oak floor (with plank-
ing emphasized by V-
shaped bevels between the
wide boards), and on to
the maple counter top, the
open oak shelving and the
window frames.

The straightaway aspect
of loft living—which may
feel like setting up house-
keeping on the Nevada
Salt Flats—is relieved here
by changes in level. Each
new altitude is signaled by
one of the storage unit/
semiwalls., Base camp is
the gallery/dining level,
which all the other heights
overlook. The studio/liv-
ing room (hidden behind
the two-faced storage wall)
is up two steps, the bedroom
(behind the gallery’s book-
and-toy cases) is up four.
Even the kitchen is a cut
above the baseline. The
traffic—and emotional flow
—pools in the dining room
like an army traveling on
its stomach.

SOURCES AND
RESOURCES, PAGE 98
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Zoned R-1 ,
for the view and 4
the glorious light 1

ere’s a peek at the
living area over
the tops of the

cabinets that divide it
from the dining room
physically, but not visu-
ally. As with the gallery
shelves, these are two-
faced, the rear of the stor-
age unit serving as the
sofa’s built-in backrest.
Because the floor here
is a foot higher than the
dining level, the perspec-
tives change. The counter
behind the sofa drops to
table height and the win-
dows seem to stretch al-
most floor to ceiling.
Those five-by-eight-foot
windows, by the way, are
at once the glory and the
bane of the loft: glorious,
obviously, for the precious
light; bedeviling for the
street noise and winter
drafts. Storm windows
were not the answer, be-
cause the facade of the
landmark building could
not be altered. The solu-
tion was an inside job:
new glass shutters, double-
paned and framed in oak,
that open into the loft
like the double doors on
a freezer-over-refrigerator
combo. Now, with three
layers of glass between the
street and the interior,
only the light gets through.
Ranged around the ceil-
ing, track lighting focuses
between the windows,
bouncing a warm glow back
into the room at night.

SOURCES AND
RESOURCES, PAGE 98
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Low walls, masquerading as counters or
shelves, establish important territories

door, is countered on two sides and hemmed in

on the third by a low-level restaurant stove (no
overhead broiler). Overcounter lighting from industrial
fixtures illuminates the ceiling and the space below,

Reached by steep stairs that shape shallow shelves in
the back wall, a loft-within-a-loft guest room overlooks
the kitchen through a Levolored window.

Compare the bedroom photo (above) with the photo
(page 39) of the entrance gallery. Open shelves in the
bedroom are the flip side of the gallery bookshelves—
that two-faced concept again. Because the difference in
floor height between the gallery and bedroom is 28
inches, the shelves in the bedroom appear to be quite
low on the wall. Above the bedroom shelves, the
Levolor *wall” (partially open) can be closed for privacy
or drawn up for communication.

T his commanding kitchen, entered through a rear

SOURCES AND RESOURCES, PAGE 98
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M Shelved or countered, the gist of
glazed shapes comes from Gordon Fos-
ter. What the ashtray used to do for a
color scheme, great dishes and bowls do
with more style.

Telephotos

B Daring designers like Olli Mannermaa
have taken the drab out of office furni-
ture. This ICF stick-shift stool and desk
chair have moved from boardroom to
bedroom.

B Comfortable color comes from Karl
Mann in the puffy shape of silk-covered
pillows. Take straight iridescent grape,
bordered bicolors or dyed-in-the-thread
ikat weave (bottom).

B Atelier International went back to Le
Corbusier’s 1927 plans and found that
some shockingly good colors had been
originally intended for the metal frames,
an apple green among them.

46

B This durable dhurrie will handle traf-
fic and still look light and lovely under-
foot. Flat-woven of wool—a dhurrie is
pileless—this one has the folksy look of
a quilt (F. Schumacher & Co.).

B Classical as column fluting, contem-
porary as loft living itself, Georg Jen-
sen’s “‘Bernadotte” sterling flatware for
Royal Copenhagen is an everyday joy.
SOURCES AND RESOURCES, PAGE 98
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Did you ever wonder about the
quality of the hi-fi components that go
into many of today’s attractively p
aged pre-matched sound

Well, with a Sony M
don’t have to wonder.

Each Music Lab was carefully
assembled for component Lumpaubli
ity, performance and high-quality
sound, not inventory clearance.

Music Lab includes innova-
tive features that make component
easier to use than ever before. Like

iver with Sony'’s exclusive “Auto-
eep.” At just the touch of a button,
you'll hear a sample of every avail-

able station on the dial. Automatically.

Without the noise in between.
Direct-drive turntables with
straight low-mass tonearms that actu-

ally preserve your records.

Speakers whose 3-way, bass
reflex design maximizes the spectrum
of high-fidelity sound, no matter how
I

ONLY TOIAL
SYSTEM GOOD

comes to cassette decks, nobody makes
them better than Sony.

Soifyou're in the market for a com-
plete hi-fi system, audition the only
IlJldl system whose parts are every bit

as good asthewhole.

The new Music Lab from Sony.

much or little power you feed them.
) And it’s a simple fact that when it

ENOUGH
1OBE
SOLD

SEPARATELY.

MUSIC LAB.

NLY, NY 10019, Sony is a re
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A room should, first and foremost, radiate
the personality of its creator, who should
appear to be atraveler to curious destinations, a
collector of objects all with stories behind them.

In the spirit of the Orientals, who abhor sym-
metry, forget about matching. Each piece
should look as if picked up on the run in a differ-
ent corner of the globe, preferably a village not
on the map.

Rattan furniture conveys this impression.
Being handmade, no two pieces are identical.
(No one can quite match Pier I's new rattan and
wicker collections.)

Repress any fear of clutter. Surfaces should
display whimsical objects that your friends will
ask you to explain. (The shelves of Pier | are full
of such eccentric odds and ends.)

If you have tired prints of famous paintings,
give them to a naive friend. Secondhand art is
an embarrassment. (Specialize rather in Euro-
pean and American museum posters, now on
view at Pier |.)

Plump pillows are essential. When a guest
has to fight with a gang of these biggies for a
place on the sofa, you know you have achiev-
ed the right effect. (See our collection of pillows
in the important new pastels.)

You will not want to furnish a room entirely
from Pier |, nor would we want you to. But a
generous intermingling of our accents with your
own favorite pieces will give you the exuberant
and eclectic look that is now the very essence
of fashion.

Recently we have been searching farther and
wider than ever for unusual wares. We now have
new collections coming in from 63 countries.

Won't you pay us an exploratory visit—and
let us help you put together the great light look
of the 80s?

The new

Pier | Imports: more than
300 stores coast to
coast. Check the white
pages for the store near-
est you.

collections = = v




But you sure pay for it.

While American Creme and the most popular imported cream liqueur both
offer you a rich premium taste, American-made American Creme is only about half the price.
So why pay the difference if you can't taste the difference?

American Creme, 34 Proof, © Heublein, Inc., Hartford, CT, U.S.A.
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Alessandro
The Making of a New Status Name

By Leah Wallach

t was close to a full-scale media blitz. ““Introduc-

ing Alessandro,” crowed the ads in newspapers

around the country. They were trumpeting the

premier showing of Baker’s new furniture collec-

tion last year. Inset in one corner was usually a head

shot of Alessandro, the main man himself: Central Cast-
ing Italian handsome.

Alessandro, in case you missed the introduction, is a

39-year-old Italian designer. He doesn’t **do”” rooms like

METROPOLITAN HOME JANUARY 1982

D’Urso or Donghia. He was never a couturier who par-
layed a way with torsos into a license for draping love
seats. Alessandro makes things: chairs and tables, knives
and forks, carpets and lamps. And the things he makes
are made for the Eighties’ sensibility.

Originally trained as an artisan as well as a fine artist,

New York-based LEAH WALLACH'S last feature was *'Best-Friend
Rooms” in the November issue.
Produced by Carol Helms

Photographs by Thomas Hooper 51



An encounter of the high-line kind (above): the designer with a Always, it’s hands-on detail for Alessandro: At the Baker

Baker engineer and vice-president Rod Kreitzer (left). The factory in Grand Rapids, Michigan (above and below), the
““Key”’ desk (below) is typical Alessandro: a basic form made designer trains the artisans. ‘‘Alessandro is willing to get his
startling by the curving slice into space. hands dirty,”’ says Mikasa vice-president Roy Burns.
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The designer’s philosophy is ‘‘movement and restraint in each Show and tell with Arloa Sweet of Baker’s decorating
pattern’’; the initial sketch for the ‘*“Onde”’ rug (below) is a department (below). Alessandro takes pains to communicate
case-in-point. Alessandro for Karastan previewed in October, exactly how and what he’s after. The artisan, he says, ‘‘has to

1980, anchoring Baker furniture at High Point. have the same feeling to translate my feeling into his.”’
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Like couture, it’s image that sells

Alessandro was one of the
youngest artists to work
on restoring the Floren-
tine frescoes after the 1966
flood, and many of his de-
sign concerns reflect that
experience with frescoes:
trompe ['oeil perspective;
the use of one medium to
create the feeling of an-
other; moving forms
against an architectural
grid; achieving an overall
mood of balance and
serenity; and developing
subdued but vibrant col-
orations. “I love muted
color,” Alessandro says,
“because the best color is
early morning or late af-
ternoon. Then the light is
just perfect—you want to
eat it almost.”

Many of his pieces use
moderne curves, offering
streamlined references to an earlier opulence: Holly-
wood 1930s, daydreams of luxurious old worlds, Egyp-
tian tombs, Greek temples, Japanese houses, British
Imperial pavilions. It's a design sensibility that would
have been unthinkable ten years ago, most particularly
in the retail-furnishings market where Alessandro meets
his public daily.

In fact, Alessandro is carving out a unique niche in
the furnishings industry—and he and his four subsidi-
aries are still very busy sculpting that niche to particular
specifications. In the world of fashion, it has become
commonplace to see boutiques within department stores
entirely devoted to the output of one set of initials. The
name is sold over the counter just as much as the prod-
ucts, In contrast, the furniture designer has traditionally
been a faceless entity who works well behind the lines.
It’s the company that sports an image, if at all. Not so
Alessandro. Like the couturier, Alessandro—the man
and his products—is packaged. It's image that’s being
sold. A complete vision. Only instead of handbags and
perfume, scarves and dresses, this designer presents
simultaneous collections of home furnishings—and his
showcases are some of the classiest companies in the
business: Baker, Karastan, Mikasa, Fieldcrest, Ames,

METROPOLITAN HOME JANUARY 1982

The conference table commissioned by Mobil Qil, whose stone
collection inspired the parrot-wing agate finish.

Mastercraft, and Norman
Perry.

“The empbhasis,” ex-
plains Sal Lanza, presi-
dent of the Alessandro
Collection and the impre-
sario who produces, but
does not direct, the Ales-
sandro show, ‘‘was on
establishing not just Ales-
sandro furniture or car-
pets, but The Alessandro
Design Philosophy.” Sum-
ming it up in his rather
precarious English, Ales-
sandro explains: “Taste is
what you like. Style is how
you combine things, When
you can combine style and
taste, you have a third
feeling: elegance.”

Alessandro likes the
verb “marrying,” by which
he means combining things
that contrast instead of
match—as, the casual and the formal, the classic and the
contemporary. His personal style too is an odd but
happy mélange of slightly incongruous qualities. His
posture and movements are Sixties loose, but at intro-
ductions and leave-takings he springs into a very tradi-
tional courtliness. He can be disarmingly attentive one
minute, stubbornly assertive the next. He is an almost
Rousseauean sentimentalist who genuinely believes in
the innate goodness and good taste of man and nature—
but also a man insistent on his place as arbiter ele-
gantarum. He is a gentle but strict teacher, a charming
but demanding business partner. He loves to dance.
“When you disco dance,” he explains, “your body has
to be free, you have to follow your vibrations. We come
back in primitive time . . . the simplicity and the free-
dom to dance, it’s spiritual.”

“Primitive’ is an important word to Alessandro. He
uses it to define what is basic to design or feeling. And
feeling, to Alessandro, is basic to everything.

“Your moods change,” Alessandro says, “if the per-
son could afford, it would be nice to have a whole palace.
You have a yellow room, the green room, the library

PHOTOGRAPHS BY AVES AND WYCKOFF PRODUCTIONS
SOURCES AND RESOURCES, PAGE 98
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Sensuous furniture in signature shapes

Since 1978, Alessandro and
company have been working at
getting the whole house cov-
ered. Here, the designer poses
with his collection for Baker,
which evidences all the Ales-
sandro signatures: moderne
curves, reflecting planes, vi-
brating, touch-me finishes. The
pieces sell for $900 to $4,000
(82,000 for the ‘‘Reflecto”
table, foreground, winner of
the ASID Award). Lighting
the scene: a frosted-Lucite
Norman Perry lamp.

‘ .
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Alessandro-style

room, the music room. But today we cannot afford. So
you want to have just one or two pieces that look more
like sculpture than furniture—and are functional.”

Alessandro grew up among palaces with a room for
every mood. The son of an architect, the descendant of
eleventh-century merchants, he was born 39 years ago
in Rome, during the war that killed his two older broth-
ers. When he was fifteen and a student at the Belle Arte
Liceo, his father died. From an early age, enchanted by
the vaulted ceilings and lordly doors of the palazzos, he
wanted to make new interior worlds. His father wanted
him to be an architect. Alessandro thought he could
practice architecture by designing furniture. “I do what
make me feel happy to do,” he says, “and what I do, I
try to do well. And I'm very aggressive,”

Such confidence came easily and early to Alessandro.
In his late teens, when he began designing furniture,
Alessandro developed extraordinary faux finishes to
bring out the pieces’ bold planes and dolphin curves, He
used Renaissance techniques for layering lacquer to
create surfaces that look like malachite, marble, parch-
ment, leather. At nineteen, Alessandro formed his own
company, and his first big-name client was Gore Vidal.
While building a custom clientele, he worked for the
magazine Jeune Afrique, an association that brought
him wealthy French-North African clients. By his late
twenties, Alessandro was established, traveling in Pari-
sian design circles with the likes of Guy LaRoche
and Paco Rabanne, and in artistic and aristocratic cir-
cles in Rome.

Continued on page 58

The master knocks off his own creations: These lacquered
boxes by Mikasa are $45-to-$100 versions of the $4,000-to-
$6,000 jeweled cache pots he designed for Cartier. More from
the master at large (below) . . .

SOURCES AND RESOURGES, PAGE 98

Mikasa’s stainless steel with gold. Stoneware to go with caviar or Twinkies. Belle Art Award-winning crystal.
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Tore Mikasa: lacquered baskets. From Fieldcrest, puckered pillow shams.
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The Italian designer has never really looked like everyone’s idea
of an Italian designer. Then Alessandro walks in—and does

Continued from page 56

It was in Rome that he met Sal
Lanza, then vice-president and head
of television for Foote, Cone &
Belding advertising agency. Lanza,
who had done film features on Killy
and Pelé, among other celebrities,
liked working with star material—and
Lanza knew he could make Alessan-
dro a star. “It was a casual thing
then,” says Lanza. “I told him if he
ever decided to come to New York,
please give me the first chance at it.”

“I said, well, if I come to New
York, I need a good mind,” Ales-
sandro explains, “‘not just in busi-
ness sense but to understand my
design. You know, you need two
persons.”

Like Alessandro, Lanza is a senti-

mental man who wins. He uses the
word “‘beauty” without embarrass-
ment, something few seasoned ad
men will attempt. When he describes
a truck driver responding to Ales-
sandro’s work, or the joy on the
faces of Baker craftsmen receiving
Alessandro’s praise, Lanza’s voice
honeys over. He is confused by sub-
ways, bored by jet planes; he likes to
work with people he likes and he is
an open man. He cries easily.

Sal Lanza doesn’t make or manage
Alessandro. The designer is now
chairman of the board of the Ales-
sandro Collection and its four sub-
sidiaries. Together these companies
oversee his continuing custom busi-
ness and his new mass-market signa-
ture collection, which, when com-

TDK cassettes are warranted for a lifetime.

| MUSIC LIVES ON TDK

STDK

© 1981 TDK Electronics Corp., Garden City, N.Y. 11530

plete, will include every aspect of
home fashion. Clearly Alessandro
decides where Alessandro wants to
go. But it is Lanza, to a large degree,
who gets him there. Lanza stands
firmly between the manufacturers
and Alessandro, the stores and Ales-
sandro, and the press and Alessan-
dro. The designer himself appears
only for the climactic scenes.

This dynamic duo set out to make
American beauty. The job that Ales-
sandro decided needed two people,
was taking on the mass market—not
merely penetrating it, but educating
it. Why, Alessandro asked, shouldn’t
the consumer be able to buy the best
pieces directly, as he can in Europe
where showrooms are open? Why
should the consumer with his own
taste pay a huge markup to a
decorator? Alessandro wanted to ap-
proach the best companies in each
area of home furnishings. “For the
total home,” Alessandro says, I say
to myself it will take seven years. To
get involved with the best companies,
I have to have prestige.”

It took Alessandro only three years
to acquire the prestige, thanks to
custom clients like Charlotte Ford,
Bob Hope and Norman Lear; a Re-
sources Council Award; and judi-
cious retail marketing of pricey ac-
cessories. In 1976, he and Lanza
tested the marketing waters at the
Hoffstatter showroom in New York.
“Hoffstatter at that point was the
most traditional showroom,” Lanza
says. “The response was terriffic.
We knew we were on the right track.”

By then, the association between
Lanza and Alessandro had devel-
oped, well, elegantly. Both men had
begun their imperial march into
America’s homes, Lanza’s business
style combines an insistence on a
few powerfully simple ideas with a

METROPOLITAN HOME JANUARY 1982



patient attention to detail, every detail. He and Alessan-
dro also seem to have devised something of a good-cop/
bad-cop routine: Lanza becomes reasonable when Ales-
sandro is demanding; Lanza offers to bring Alessandro
down to price points when the designer gets carried away.

By 1978, the times were right for the birth of the Sig-
nature Collection, and Baker, with its reputation for
craftsmanship, became his first associate. “We began
by admiring the unique process of Alessandro’s finishes,”
says Phillip Kelley, president of Baker, Knapp &
Tubbs, “and then moved to develop a line of furniture
that would be appropriate for the finishes.” The rela-
tionship was an intimate one. Alessandro went to the
factory in Michigan to train Baker artisans himself.
“Quality, design, presentation,” Alessandro says, “it is
three angles.”

There is, however, a fourth angle, as buyers are only
too well aware: price. Alessandro’s pieces for Baker are
priced at the high end of that company’s high line. Yet,
for the money, the client gets a piece handcrafted by an
artisan taught by Alessandro himself, a sort of school-
of-Alessandro one-of-a-kind. The same table made by
Alessandro’s own studio would cost thousands more.

The Alessandro-Baker collection was introduced in
High Point, North Carolina, in the spring of 1979. It
was a smashing success. In 1980, Alessandro’s Reflecto
desk /console won the ASID award.

During the year, while Alessandro was promoting his
Baker furniture, he was also beginning work with the
companies that would help complete his home collec-
tion. In November, 1980, Mikasa introduced Alessandro
tableware. The Karastan carpets debuted in January,
1981, followed by glass-and-Lucite lamps for Norman
Perry in October, 1981, Bed and Bath for Fieldcrest, and
luxury bath for Ames in November, 1981. “It’s like
having five wives,” Alessandro grins, “and each one is
different.”

The man evidently has a gift for polygamy. These
wives get along beautifully. Karastan carpets were pre-
viewed at High Point in the Baker showroom, under-
neath Alessandro’s furniture, of course. Alessandro
tableware appears on Baker’s table with a little Lucite
holder containing a card “Alessandro for Mikasa.”
Indeed, so much is Alessandro a key part of the com-
panies’ marketing plans that Karastan produced a pro-
motional film that begins with Alessandro walking
through an autumn landscape, his workman’s hands
and poet’s eyes tenderly examining a leaf. The film then
spends the next two-thirds of the reel selling, not
Karastan carpets, but the designer: Alessandro furni-
ture, Alessandro fabrics, Alessandro’s childhood among
the domes and portals of the Eternal City, Alessandro’s
charm, Alessandro’s aesthetics . . . .

This cooperative marketing—all informally arranged
Continued on page 97
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Delicious
never lasted
50 good.

How to medke a
St B Cream

2 oz Sabra Liqueur

2 oz, half-and-half
Pour over ice

Fill with cold club soda
Stir gently

SABRA
Chocolate Liqueur.
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Why do | love Leggs?
Because Leggs has
perfect-fitting Memory
Yarn," so it doesn’t wrinkle
or sag like some other
brands. Leggs stretches
out and back to fit my legs,
your legs, beautifully. In
Regular, Control Top and
Undie-Leggs® styles.

Nothing beats a
great pair of Leggs.™




STYLE

VICTORIAN IMPULSE

Authenticity for its own sake 1sn’t the point—
the goal 1s worldly rooms full of fancy

spirit, not the letter, of those rather recent styles and times. Fortunately, the Vic-

torian spirit is a generous one, composed equally of industrial wealth and trade-
happy empire building. Because Victoria’s reign was a long one (1837 to 1901), there’s a
lot of stuff to choose from. The contemporary approach is to feature one or two aston-
ishing pieces, then fill in the gaps with proper-looking, if less authentic, furnishings.
And this broad mix, strangely enough, is exactly Victorian.

Since a little Victorian goes a long way in a room, it seems prudent to follow the

Produced by Donna Warner; Written by Donald Vining Designed by Judith Beck of Patchworks SOURCES AND RESOURCES, PAGE 98
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STYLE / VICTORIAN IMPULSE

In 1840, Victorian tastemaker A. J. Downing decreed that oak was the proper wood
for both the dining room and library. Forests were felled for fashion

T he Victorian dinner, which ran quite literally
from soup to nuts with each intervening course
commanding an army of special utensils, was an
occasion for the kind of conspicuous display that char-
acterized the era. Like the blue-and-white assembly on
the crowded sideboard (above), dining paraphernalia
came both from the enriching East-West trade and from
domestic production that imitated Oriental wares.

A Victorian paterfamilias, moving from a colonial-

64

style living room into a Tudor-style dining room, expe-
rienced no dislocating shift in time or taste. Style-con-
scious Victorians might install a “fashionable” interior
in one room, leaving the rest of the house untouched.
In this typically dark, oak-paneled room, the contem-
porary color and small-patterned wall paper is refresh-
ing. But the mix of mass-made furniture (the pressed
backs of the oak kitchen chairs simulate carving) with
the handmade Chinese carpet is properly Victorian.

METROPOLITAN HOME JANUARY 1982
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STYLE / VICTORIAN IMPULSE |

his large, airy bed/sitting room has the feel of a sortment that speaks to us of import emporiums. We
contemporary space. Floating on the bare par- forget that the globe-trotting Victorians invented that

"5 quet, the colonial-style four-poster is buoyed by eclectic mix, combining, as here, Turkish carpet, Amer-
(",. the light from scantily clad windows; the other fur- ican Eastlake-style side chairs (in modern dress), a
: , nishings, encamped by the fireplace, are an as- Chinese table and, on the wall, a Japanese kimono.




Onlyone
ultra light 100’
gives you the
Merit taste idea.

© Philip Morris Inc. 1981

Warning: The Surgeon General Has Determined ‘
That Cigarette Smoking Is Dangerous to Your Health. tra lg tS

Regular & Menthol

5mg "'tar." 0.5 mg nicotine av. per cigarette by FTC method
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Myers’s Original Dark

The deep, dark ultimate in =

rich rum taste. The beginning S ——

of the Myers’s flavor legend.  Myers’s Golden Rich
A uniquely rich taste inspired
by Myers’s Original Dark.
Superbly smooth and
beautifully mixable.

Myers’s Platinum White
Exquisitely smooth and born
to mix. With a subtle
richness that could only
come from Myers’s.

Myers’s.The First Collection of Luxury Rums.

MYERS'S RUMS, £0 PROOF, FRED L MYERS & SON CO. ORIGINAL DARK IMPORTED AND BOTTLED IN BALTIMORE, MD. PLATINUM WHITE AND GOLDEN KICH PRODUCED IN ARECIBO, P R




REAL ESTATE

The Design Factor

A cost-conscious team bypasses the middlemen to give a long-abandoned
shoe factory an architectural lift

By Nancy Adams

ith unerring derring-do, ten Chicagoans—six of
Wthcm architects—lifted a page from the urban

developer’s handbook and rewrote it by banding
together to revamp a shabby old factory at the edge of the
city’s lush Lincoln Park area. After an on-paper division of
the property into eight tidy condo spaces, the alliance agreed
on an exterior mode and then split into factions to ensure
its original aim: uncommonly individualized interiors.
The upshot? Architects George Pappageorge and David
Haymes, two of the shareholders, fashioned a razzle-dazzle
habitat from their vertical slice of the building (drawing at
right). Each triplex-loft town house has its own entrance,
roof deck and architectural solution as unique as a mono-
gram, despite the conventional facade.

NANCY ADAMS, our Chicago contributing editor, writes on interior
design and architecture for the Chicago Tribune.

Produced by Ben Lloyd and Steven Wagner

Designed by George Pappageorge A.l.A. and David Haymes
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| REAL ESTATE / DESIGN FACTORY |

Acting both as architects and contractors, the partners saved 15 percent on construction
and undercut comparable housing prices by nearly $40 a square foot

An elliptical
wall at the core is
broken by foggy-
gray shelves, step-
ups to a skeletal
staircase that deft-
ly funnels illumi-
nation from the
skylight into the
virtually window-
less primary space.
The central
partition, curved
to broaden and
bend vistas, begins
as a wraparound
for a first-floor
powder room and
climbs aloft to de-
fine second- and
third-floor spaces.
Another curl of a
wall descends
from on high, then
bumps into a bare-
beamed ceiling,
unmasked along
with the wood
floors to recall the
building’s heritage.
Expect the unex-
pected; in contrast
- ] ' ; : to the building’s

o - —— 3 ? ! lofty nuances, a
1 e S 2SO 4 = homespun, hand-

A : % F ey woven rug and the

sofa’s flower-
garden chintz.
Sidling up to such
coziness are
column-based
tables that say
*architecture’ as
clearly as a roll of
blueprints. The
trim dining corri-
dor links the living
area and the rib-
bon of a kitchen.
Stretched across
the back wall, the
galley is behind a
borderline cabinet
with wheels, which
houses (and moves)
the refrigerator.

SOURCES AND
RESOURCES, PAGE 98
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| REAL ESTATE / DESIGN FACTORY

Pooling design talent and money, the all-for-one and one-for-all enterprise
spawned a cunning conversion for under $150,000 a unit

ith the amazing grace of a gull, a
paddle fan glides above the soaring
Y-shaped staircase. Necessity in-

spired invention, and the upside-down T cut-
out required for the blades’ motion prompted
the symmetrical visage that dominates the
pierced panel of plaster. The apertures allow
light from above to spread throughout every
layer of the interior. Not that the dramatic
vertical element is purely functional; it gave
Pappageorge and Haymes a playground. A
pair of “demi-Doric” columns and the key-
stone lend classical allusion, but in actuality
are plain pastiche. The punched-out wall is
as pristine as a nurse’s cap, although its color
is a somewhat more evocative chalky lilac.
Like a cloud, it manages to fill the well visu-
ally without being overbearing.

The perforated slab lifts the eye as well as

80

the spirit and segregates two sleeping rooms
that cohabit on the upper level. The strip of
lights running along one of the side walls
serves to cast brightness into the well and its
surroundings when day is done. The adept
amalgam of geometric forms within the laby-
rinthian space is worthy of Euclid as well as
the American Institute of Architects award
that the environment has garnered for its
innovative creators.

Tucked atop the bedrooms and edged with
heavy, raw timbers, a small niche (right) over-
looks the architectural pyrotechnics below.
The loft is a perch that approximates a thresh-
hold for stairs to the roof deck while the
skylight holds forth above it all. The nook
also is an appropriate display spot for a wall-
mounted architectural rendering by Helmut
Jahn, another Chicagoan.

A newfound air-
iness, eras beyond
its former life, was
instilled in the re-
juvenated brick
building. The old
factory offered the
wide-open yester-
year proportions
that gave play to
the architects’ exu-
berance. The blend
of classical ele-
ments and a fan
right out of a
1900s workroom
works. So does the
notion that space
is as critical as
structural tangibles.

SOURCES AND
RESOURCES, PAGE 98
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| REAL ESTATE / DESIGN FACTORY |

Capitalizing on the central light shaft, the three-layer 2,100-square-foot loft
plays all the angles, yet is as comfortable as an old pair of sneakers

As arresting as
the view upward,
the view down
shows off the jux-
taposition of ver-
tical elements and
horizontal lines.
Four-decker tubu-
lar railings are a
contemporary
cliché but look
appropriate here.
Plus, they echo the
shape of the
column. Inset in
the wooden stair
landing, a quartet
of glass blocks
allows a smidgen
of light to pene-
trate the powder
room below. The
stair enclosure
zigzags alongside
the steps and, in
the same spirit as
the flooring strips,
A augments the
orderliness.

Looking across
the stairwell from
one sleeping space
to another, the
scene reveals the
openwork of the
steps. Four ingen-
ious doors of
Lalique-like
frosted glass
swivel to close as
effectively as ver-
tical louvers. All
in all, the culmi-
nation of the ar-
chitects’ efforts is
enviable: At a cost
of $45 a square
foot for the reno-
vation work, the
resultant habitat
has the lure of a
loft and the sensi-
bility of a town
house. What loft
ever boasted a
basement, after
all?

SOURCES AND
RESOURCES, PAGE 98
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hirlpool announces
tomorrow. loday.

Important changes are coming in the design of
major home appliances. And Whirlpool is proud
to be a leader. With our first family of quality
appliances to give you the benefits of solid state
technology today. .

Our newest refrigerator is almost human. It
constantly monitors itself to help protect your
food.

Our Whirlpool microwave oven has a minia-
ture computer built right in. To help make pre-
paring complicated meals a little simpler.

<=
Whirlpool

ppliances

Home

Qur solid state dishwasher can be pro-
grammed to start washing hours after you turn
it on. And when you're done setting the controls,
they totally disappear.

And our solid state Whirlpool laundry pair
has electronic controls to help get today’s fabrics
washed and dried just the way you want them.

The solid state family from Whirlpool. They're
more than just our latest innovation in home
appliances. They're designed to put the quality
of tomorrow's technology into your home today.

Quality. Our way of life.



THE NEW AMERICAN CUISINE

“Short-Order Chef

The smart answer to “What'’s for dinner?” These flash-in-the-pan
meals are done with high style and thirty-minute timing

SAUTEED TROUT WITH CLARET SAUCF

itting loose over the holiday doesn de 1d the retribution ofa S sdale cure S

utting loose over the holids sn’t demand the retribution of a Scuarsdale cure: it
simply time to rethink menus. Giant \1up\ 'mw 1d cottage cheese and grapetruit,
these rupid chicken, veal and fish meuls ure vl h for

an evening alone. Style, simplicity and a celebration of a few ot

ne eno l 1Or guests, ¢usy enoueh tor

tstandi Ing ingredients

unuswial combinations) stimulate the best ~’nwr1-urd:r Chefs.

Produced b
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THE NEW AMERICAN CUISINE |

Short-Order Chef

Naturally tender, fresh seafood shines
with a little heat and light herbs

Rolled filets of sole by any other name (sometimes
turbans or paupiettes) are still fast and simple. The
precoiled filets are poached for just fifteen minutes in
white wine and clam juice. Pureed watercress mixes with
the broth for a springlike sauce, and sautéed cucumber
slices and orange rind keep the pace (above left).

Salmon steak has a dominating and royal presence,
and, like crosscuts of swordfish, snapper or halibut,
broils in ten minutes or less. Simplicity enhances salm-
on’s natural elegance, so marinate it in lime juice with
onion and scallion. Then, while the steak’s a-broiling,
reduce the marinade for a quick sauce (lower left).

Smelt baked with zucchini conjure up a luminous
netful of flashing quicksilver, perfect for a moonlit,
magical meal—especially after a long day’s night.
Flavor with lemon, tarragon, broth and butter (above).

A very impressive shellfish stew emerges after surpris-
ingly few minutes of cooking and preparation time. Ask
the fish market to clean the mussels and shrimp, and add
ready-to-cook scallops for a savory simmer with onion,
celery, vermouth, broth, saffron and cream (right).

SOURCES AND RESOURCES, PAGE 98 RECIPES, PAGE 94
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| THE NEW AMERICAN CUISINE |

Short-Order Chef

Veal is an artist’s empty canvas
awaiting a stroke of genius

Veal with linguine and artichoke hearts is a short-order
variation on nuovo cucina (also known as nouvelle Italian).
It owes its speed and lightness to a well-balanced sweet-
sour, salt-herb spiking with marsala, lemon, anchovies and
basil (above left).

Veal and prosciutto are a long-standing couple: The
‘silky, spicy, paper-thin prosciutto brings out scallopini’s
delicate flavor. Pungent capers, lemon and bright green
parsley add instant spice to the match and interest to the
presentation (lower left).

Veal pancetta, another toothsome combo we’ve
known and loved, teams red peppers, eggplant, black
olives, pancetta (a rolled, meaty and mild Italian bacon)
and veal-leg steaks. This renewed (not stewed) version
features eggplant transformed into creamy caponata
topped with vegetables and pancetta (above).

Many a broiled chop has been served, quite lonesome
and sauceless, often too dry for its own good. Braising
quickly cures those evils and adds saucy goodness plus
easily varied, intriguing flavors. We like pear brandy and
chicken broth, but substitute any spirit (right).

SOURCES AND RESOURCES, PAGE 98 RECIPES, PAGE 94
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THE NEW AMERICAN CUISINE I

Short-Order Chef .

Free of typecasting, chicken will make
a comeback in flashy new roles

Calvados chicken flaunts the French ability to soothe
both soul and palate—whether sipping the beloved
apple brandy straight or melding it with food. Add
Calvados to a rich cream /apple sauce on boned chicken
breasts and savor an updated, quickly cooked version of
a traditional Normandy classic (above left).

Broiled chicken is stereotyped—too often put down
for its bland character. But its simplicity is deceptive.
Like so many straightforward presentations, it takes
well to subtle changes, like basting with Dijon mustard,
walnut oil, wine vinegar and herbs (lower left).

Stir-fried chicken does a graceful pirouette with short-
order timing. This poultry-vegetable medley is a flash in
the pan, after a few minutes devoted to cutting up the
Chinese green beans, bok choy, bitter melon, mush-
rooms, broccoli, red pepper and scallions (above).

Chicken sauté takes things more calmly than a stir-fry
—a gradual browning in butter and then a thirty-minute
simmer in white wine with onions, potatoes and thyme.
The fast finish is a last-minute mix with cherry toma-
toes, asparagus and parsley (right).

SOURCES AND RESOURCES, PAGE 98 RECIPES, PAGE 94
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OBJECT LESSONS

I
THE LEADING EDGE

Pared-down, revved-up double-function equipment—
press a button, flick a switch and you’re master of the craft

i{ﬁir“? "'ﬁ”"l. -

W Not only is the design au
courant, but electronic works
let you program the perk
time—start to finish. Norel-
co’s Ready Brew 11 ($70).

Produced by Steven Wagner; Written by Charla Lawhon

92

B If you've any timeless ap-
pliances, The Kitchen Con-
troller will act as an on/off
timer, convert measures and
calculate. West Bend ($80).

B Space conqueror: This food-
preparation system (right) folds
down to 8% by 7% inches and
has an arm that powers action
like a processor, with five attach-
ments. Results: professional. West
Bend ($260).

M The scale remembers seven
weights and displays them at eve
level. From Krups ($150). Also
battery operated with digital
readout, Moulinex’s scale ($60).

B A blenderlike base is the mus-
cle for run-of-the-mill attach-
ments and a cliff-hanging mixer.
A digital speed control is the
mind. Oster’'s Touch Control
Kitchen Center ($260).

B The microwave’s new bag of
tricks: Accessories steam, brew
and grill, heated directly by the
pulsating waves. Raytheon’s Mi-
cro Il (from $20).

B Convection ovens have gone
electronic with programmable
pacing through defrost, cook and
keep-it-warm. Farberware ($359).

M The updated air fresheners
are small but mighty. Rival's
Air Purifier draws fumes
through charcoal and a silica-
treated filter ($30).

Photographs by Peter Bosch

B An electrostatic filter (read:
magnetic) is Norelco’s dust-and-
odor catcher—clears a 14-by-18
foot room in twenty minutes.
Clean Air Machine 11 (about $50).

SOURCES AND RESOURCES, PAGE 98
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RECIPES / SHORT-ORDER CHEF

(See page 85)

SAUTEED TROUT WITH CLARET
SAUCE
Serves 4
Salt; 4 trout, fresh or frozen
4 strips bacon, chopped
4 shallots, minced; %2 cup claret
Rind of Y2 a lemon, slivered
Juice of Y2 a lemon; % tsp. sugar
Salt the trout inside and out. Fry the
bacon for 1 to 2 minutes; remove the
cooked pieces and set aside. Sauté the
shallots for 1 to 2 minutes. Add the trout
(do not thaw, if frozen) and sauté until
lightly browned on each side, 15 to 20
minutes. Remove the trout and keep
warm. Bring the pan juices and remain-
ing ingredients to a boil, scraping up all
brown particles. Spoon the sauce over
the trout. Serve with julienne strips of
celery poached in chicken broth and
sprinkle with the crisp bacon.

(See pages 86 and 87)

ROLLED FILET OF SOLE
Serves 4
Salt, white pepper

8 sole filets, 4 to 5 oz. each

Y cup dry white wine; 1 cup clam juice

% cup chopped watercress leaves

2 thsp. butter mixed with 2 tbsp. flour

Salt and pepper the filets. Roll them
up and put them seam-side-down into a
large skillet. Add the wine and clam
juice. Cover and simmer gently for 15
minutes or just until the fish turns white
and flakes easily. Remove the sole and
keep warm. Puree the remaining ingredi-
ents with the pan juices in a processor or
blender. Pour this back into the skillet
and stir over medium heat until hot and
thick. Spoon over filets. Serve with sau-
téed cucumber slices, chopped fresh dill
and slivers of orange rind.

SALMON MARINATED WITH LIME
Serves 4
Salt
4 salmon steaks, each 1 inch thick
12 cup lime juice; 1 small onion, minced
2 scallions, minced
Y4 tsp. each dry dill weed and grated
lemon rind; Y% tsp. freshly ground
black pepper
Y4 cup butter
Lightly salt the salmon. Marinate the
salmon in a mixture of the lime juice,
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onion, scallions, dill weed, lemon rind
and pepper for 15 minutes. Drain and
brush with butter. Reserve the marinade.
Broil or pan fry until lightly browned on
each side, about 15 minutes. Meanwhile,
boil and reduce the marinade to half its
volume, then spoon over the cooked
salmon. Garnish with lime wedges and
celery leaves.

SMELTS BAKED WITH ZUCCHINI
AND TARRAGON
Serves 4
Salt

2 lbs. small smelts, cleaned

4 zucchini, thinly sliced

2 cup chicken broth

Juice of 1 lemon
1%z tsp. chopped fresh tarragon or
12 tsp. dried

Y4 cup melted butter

Salt the smelts. Line the bottom of a
shallow baking dish with the zucchini
slices. Put the smelts on top. Mix the
remaining ingredients together and pour
evenly over the smelts. Cover and bake
at 350° until the smelts flake easily,
20 to 25 minutes. Top with some of the
pan juices. Garnish with sprigs of fresh
tarragon.

SAFFRON CREAM SHELLFISH
STEW
Serves 4
1 small white onion, chopped
1 clove garlic, chopped
Y3 cup minced celery and leaves
2 thsp. butter
2 cup dry vermouth or Lillet
12 cup chicken broth
1 tsp. saffron threads
1 Ib. sea scallops
1 Ib. medium-size shrimp, shelled and
deveined while raw
16 mussels, scrubbed and beards
removed
1 cup (%2 pint) heavy cream mixed
with 2 thsp. flour
Salt
Sauté the onion, garlic and celery in
butter until tender, 5 to 6 minutes. Bring
to a boil with the vermouth, chicken
broth and saffron. Add the seafood,
cover and simmer 5 to 6 minutes or
until the mussel shells open. Stir in the
heavy cream mixture and continue to
stir until hot and thick. Salt. Serve with
baguette slices that have been browned
on both sides in olive oil.

{See pages 88 and 89)

VEAL WITH ARTICHOKES AND
LINGUINE
Serves 4
Salt; 1 1b. veal scallopini, cut into
Ya-inch-wide strips
Flour; Y cup olive oil
Y2 alemon, thinly sliced and seeded
8 flat anchovy filets, chopped
1 thsp. chopped fresh basil leaves or
1 tsp. dried
4 large artichoke hearts, cooked and
thinly sliced (fresh, frozen, canned)
Y4 cup marsala; %2 cup chicken broth
1 Ib. linguine, cooked and drained
Salt the veal. Coat lightly with flour.
Brown it on all sides in the olive oil for 7
to 8 minutes. Add the lemon slices, an-
chovies, basil, artichoke hearts, marsala
and chicken broth. Simmer for 5 min-
utes. Toss the veal mixture with the lin-
guine. Serve at once with grated Par-
mesan.

SAUTE OF VEAL WITH
PROSCIUTTO AND CAPERS
Serves 4
Salt, pepper
1% Ibs. veal scallopini; Flour
3 tbsp. each olive oil and butter
Juice of 1 lemon
2 tbsp. drained capers
Y4 cup chopped prosciutto
Salt and pepper the veal, then coat
lightly with flour. Brown in the oil and
butter over medium heat. Rémove the
veal and keep warm. Stir in remaining
ingredients, scraping up all brown par-
ticles. Bring to a simmer, then spoon
over the veal. Sprinkle with chopped
parsley.

VEAL PANCETTA
Serves 4
Salt
8 veal steaks, ' inch thick, 5 oz. each
Olive oil
16 pitted oil-cured black olives, minced
1 red pepper, seeded and chopped
1 cup fresh or canned caponata
Y4 cup red wine vinegar

8 slices pancetta (Italian rolled salt

bacon)

Salt the veal very lightly, then brush
both sides with olive oil. Broil on each
side for 5 minutes. Spread a mixture of
olives, pepper, caponata and vinegar
Continued on page 96
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Taste each taste.
Discover Green Giant Harvest Get-Togethers.
Wonderfully flavorful vegetable combinations,
in a special light sauce that lets each
uniquetaste comethrough. .
Delicious. Gréen Giant ‘:,«' B
L
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Easy does it with

Operates

on any
110 Volt
AC-60 Cycle
Outlet.

Model ET-50
ELECTRIC

STAPLE GUN

It's TRIGGER-FAST!
Just plug in . .. and SHOOT!

Its easy squeeze, trigger-fast operation makes
the lightweight compact ET-50 Electro-Matic the
homemaker's ideal all-around fastening tool!
She'll breeze effortlessly through scores of light
decorating and repair chores . . . like covering a
valance, lining a closet, trimming a kitchen shelf
or mending a torn screen!

Yet it packs the staple driving power to penetrate
hard woods! Perfect for those man-sized jobs like
installing ceiling tile, insulation and weatherstrip-
ping! Features on/off safety lock, one-piece solid
steel base. Uses 6 staple sizes: 1/4", 5/16", 3/8",
1/2", 9/16" and Ceiltile.

Available at All Leading Hardware, Home Center
& Discount Department Stores Everywhere.

Arrow Fastener COmpany,n%:

271 Mayhill Street, Saddle Brook, N

RECIPES / SHORT-ORDER CHEF |

Continued from page 94
over the veal steaks. Top with the pan-
cetta, then broil until the bacon is golden
brown and crisp, 5 to 6 minutes. Serve
with small red peppers.

VEAL CHOPS WITH PEAR BRANDY
Serves 4
Salt, white pepper
4 veal loin chops, 1 inch thick
Crumbled dried chervil
Y3 cup butter; ¥ cup each pear brandy
and chicken broth
Salt and pepper the veal chops; then
rub with chervil. Brown them quickly on
both sides in the butter. Add the pear
brandy and chicken broth. Cover and
simmer gently until tender, 15 to 20
minutes. Remove the veal and keep
warm. Boil the pan juices until slightly
thickened, scraping up all brown par-
ticles, and spoon over the veal. Serve
with whole Seckle pears.

(See pages 90 and 91 )

CHICKEN CALVADOS
Serves 4
Salt; 8 small skinless and boneless
chicken breast halves (about 2 lbs.)
Flour; %3 cup butter
Y4 cup Calvados
Juice of 1 lemon; 1 tbsp. honey
4 small Granny Smith apples, peeled,
cored and thickly sliced
Salt the chicken, then coat lightly with
flour; cook slowly in butter until golden
brown on both sides. Add the Calvados,
lemon juice and honey. Turn the chicken
to coat on each side. Add the apple
slices. Cover and simmer until apples are
tender but retain their shape, 10 to 12
minutes. Remove the chicken and apples
and keep warm. Cook the pan juices
until slightly thickened, scraping up all
brown particles. Spoon Calvados sauce
over the chicken.

CHICKEN DIJON
Serves 4
2 broiler-fryers, 2% 1bs. each, split
Y43 cup red wine vinegar
2 tbsp. Dijon mustard; %2 cup walnut oil
% tsp. Herbes de Provence or
Fines Herbes
Brush the chicken with the vinegar,
mustard, oil and herb mixture. Broil
bone-side-up for 10 minutes. Brush with
mixture every 5 minutes. Broil skin-side-
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up for another 15 minutes and continue
to brush every 5 minutes. Turn again
and broil for 5 more minutes. Heat re-
maining Dijon mixture and spoon over
chicken. Garnish with fresh pea puree,
Italian parsley and ripe mango slices.

STIR-FRIED CHICKEN AND
CHINESE VEGETABLES
Serves 4
1% Ibs. skinless and boneless chicken
breasts, cut into Y-inch-thick
slices; Y% cup sesame oil
Y4 cup Japanese soy sauce
2 cloves garlic, mashed
1 tbsp. grated fresh ginger
Y2 Ib. Chinese green beans, cut into
2-inch lengths
2 small bunches bok choy, cut into
1%-inch pieces
small bitter melon, cut into
2-inch-thick slices (about 6 0z.)
12 Ib. mushrooms, thickly sliced
2 cups broccoli flowerets
1 red pepper, cut into thin strips
4 scallions, sliced
1 cup chicken broth mixed with
2 thsp. cornstarch
Mix the chicken, oil, soy sauce, garlic
and ginger. Let stand at room tempera-
ture for 15 minutes, then cook over a
high heat in a skillet or wok, stirring
continuously until the chicken is cooked,
5 to 6 minutes. Add the vegetables and
continue to stir-fry until they’re tender
but still crisp, about 5 minutes. Add the
chicken broth mixture and stir over high
heat until thick. Salt. Serve with a gar-
nish of the inner stalks of bok choy.

CHICKEN AND VEGETABLE SAUTE
Serves 4
Salt, pepper

2 chickens, about 12 Ibs. each, cut up

Y cup butter

8 small white onions, peeled

8 new potatoes, quartered

2 cup chablis or dry white wine

Y tsp. thyme

1 pint cherry tomatoes, hulled

14 Ib. asparagus, trimmed and cut into

2-inch pieces

Y5 cup chopped parsley

Salt and pepper the chicken. Brown
evenly in the butter. Add the onions,
potatoes, chablis and thyme. Cover and
simmer for 30 minutes, then add the
remaining ingredients. Simmer, covered,
for 5 minutes. Serve with pan juices. WH
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HIGH PROFILE |

Continued from page 59

—makes obvious sense to the companies. “No doubt,
people are buying because it’s Baker,” says Kelley, *“but
the cachet of Alessandro’s name has added value.” Ales-
sandro’s products do command first-class display, carv-
ing out the space around them to give a very handsome
show. “People see things,” explains Roy Burns, vice-
president of Mikasa, “‘and they think, ‘I want this in my
store.”

Then, of course, there’s Alessandro’s marketability.
“You know,” says Sal Lanza, ‘“‘the Italian designer has
never really looked like what everyone envisions an
[talian designer should look like. Then, all of a sudden,
Alessandro walks in. And he does.”

Finally, there’s timing. Licensed names are enjoying
both vogue and profits right now, while more and more
furnishings stores are setting up boutique display. Ales-
sandro, who receives a 6- to 20-percent royalty each time
one of his products is sold, is presently the only designer
in a position to fully capitalize on these trends (though
Cardin attempted, not very successfully, to do something
similar several years back). He’s the only one in the
business who literally has, or shortly will have, the
whole house covered.

By the summer of 1982, the Alessandro signature
collection will be complete, including Alessandro room
fragrances. When it’s all done, Sal Lanza is going to
take his first holiday in years. “What I’'m going to do,”
he says, ““is ski a lot.”

“My work,” Alessandro says, “is a vacation for me.”
Throughout these years of airport-hopping, he has
managed to preserve a little of that elegant simplicity in
his private life. He doesn’t, for example, bother with his
houses in Italy and France. He dropped his two last
names to make introductions less complicated. He social-
izes only for business. “If I spend time outside,” he ex-
plains, “I don’t have time for me. So I have a very close
friend. We don’t see each other for months, but we talk
on the phone every evening. This is a great thing, to have
one really great friend.”

Alessandro has managed, too, to keep a certain spon-
taneity in his creative life. He disciplines himself to get
up between five and six in the morning for what he calls
“meditation.” After that, he says, “if I feel I should
work at home, I work at home. Or sometimes I get up in
the middle of the night. I work where I feel comfortable.
You cannot schedule that.”

Alessandro might one day like to build a school for
artisans, or produce some pieces for a museum—Ales-
sandro for Alessandro—or, if the mood strikes him, live
for a while in Japan. '

And if Alessandro decides he wants to do any of those
things, no doubt he will. M
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Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.




SOURCES AND RESOURCES

Below are our sources, retail and mail order,
plus manufacturers who can tell you where to get their products

COVER

French country chair—Le Vieux Monde, 94 Charles St.,
NYC 10014

Table—Kuther Antiques, 40 E. 20th St., NYC 10003

Vase and bowl—Carrington, 854 Madison Ave., NYC
10021

Quilt—"Iris Applique,” private coll ., courtesy of
Made in America Antiques and Quilts, 1234 Madison
Ave., NYC 10028

Rag runner—Made in America Country Antiques and
Quilts

URBAN PLANNING

(See page 39)

Architects—Siris-Coombs Architects, The Central Sav-
ings Bank Building, 2112 Broadway, NYC 10023

Rugs (throughout)—"Super Dhurrie,” from F. Schumacher
& Co., 939 Third Ave., NYC 10022

Venetian blinds—Adco Venetian Blind Co. Inc., 167 W.
107th St., NYC 10025

(See pages 40 and 41)

Napkin—Descamps, 723 Madison Ave., NYC 10021
Plates, covered pots, bowl and small green bud vase—
Gordon Foster, 1326A Third Ave., NYC 10021

Pink bowls (on counter)—by Claudia Schwide from Lee
Bailey at Henri Bendel, 10 W. 57th St., NYC 10019
Covered pot (top left, bookcase), urn (lower right
shell, bookcase), stand and ginger jar (right rear)—
LCS Inc., 1059 Third Ave., NYC 10021
Casserole—"Cuisine de Provence,” from Turpan Sanders
Inc., 386 W. Broadway, NYC 10021

Armchair (left rear)—"LC/7,” by Cassina from Atelier
International inc., 595 Madison Ave., NYC 10022
Chandelier—fabricated by Teddy's Lamp and Lighting
Fixtures Parts Inc., 182 Grand St., NYC 10013
Windows—J. Zeluck Inc., 5300 Kings Highway, Brook-
Iyn, NY 11234

Track lighting—Lightolier Inc., 11 E. 36th St., NYC 10016
(See pages 42 and 43)

Throw pillows—Karl Mann Assoc., 232 E. 59th St.
NYC 10022

Chaise and armchair—"LC/4" and "LC/3" by Cassina
from Atelier International Inc., 585 Madison Ave., NYC
10022

Coffee table—A.V.L., 34-16 11th 5t., Long Island City, NY
11106

Ceramics (on coffee table)—Gordon Foster, 1326A
Third Ave., NYC 10022

Stand and ginger jar (behind plant, rear)—LCS Inc.,
1059 Third Ave., NYC 10021

Sofa cushlons—W. B. Wood Co., 203 Park Ave., NYC
10017

Windows—.J. Zeiuck Inc., 5300 Kings Highway, Brooklyn,
NY 11234

Track lighting—Lightolier Inc., 11 E. 36th St., NYC 10016
(See pages 44 and 45)

Baskets—Dean & DelLuca, 121 Prince St., NYC 10012
Blue plates—LCS Inc., 1058 Third Ave,, NYC 10021

Pink bowls and stemware (on counter)—Lee Bailey at
Henri Bendel, 10 W. 57th St., NYC 10019
Napkins—Descamps, 723 Madison Ave., NYC 10021
Sterling silver flatware (on counter)—"Bernadotte,”
from Royal Copenhagen Porcelain & Georg Jensen
Silversmiths, 683 Madison Ave., NYC 10021
Cabinets—A.V.L., 34-16 11th St Long Island City, NYC
11106

(See page 45)

(Bedroom detail)

Quilt and cover, sheets and pillow cases—"Chatta-
nooga,” by Mary Quant for Doorma, from The Con-
tinental Quilt Shoppe, div. of Euoquilt Inc., 129 E. 57th
5t., NYC 10022

“Primrose Bordier” pillow cases and “Gerlain" blan-
ket—Descamps, 723 Madison Ave., NYC 10021

Basket tray (on bed)—Gordon Foster, 1326A Third Ave.,
NYC 10021

Cup and saucer, bowl and plate (on tray)—Lee Bailey
at Henri Bendel, 10 W, 57th St., NYC 10019

Green vases and alarm clock—Manhattan Ad Hoc
Housewares, 842 Lexington Ave., NYC 10021

Lamps (in headboard)—Lighting Assoc. Inc., 351 E.
61st St., NYC 10021

“Mimi"” stool and "Belle” chair—ICF Inc., 305 E. 63rd
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St, NYC 10021
Venetian blinds—Adco Venetian Blind Co. Inc., 167 W.
107th St., NYC 10025

Carpet—Clodan Carpets Inc., 185 Madison Ave.,
NYC 10021

(See page 46)

Ceramics—Gordon Foster, 1326A Third Ave., NYC
10021

“Mimi"” stool and “Belle” chair—ICF Inc., 305 E. 63rd
St., NYC 10021

Silk and “lkat” pillows—Karl Mann Assoc., 232 E. 58th
St., NYC 10022

Armchairs and chaise—"“LC/7," “LC/3," and “LC/4."
Atelier International Inc., 595 Madison Ave., NYC 10022
Rug—"Super Dhurrie,” F. Schumacher & Co., 939 Third
Ave., NYC 10022

Sterling silver—"Bernadotte,” Royal Copenhagen Por-
celain & Georg Jensen Silversmiths, 683 Madison Ave.,
NYC 10021

ALESSANDRO

(See page 57)

Console—"Reflecto,” #2095 by Alessandro for Baker,

Knapp & Tubbs. Available through Baker, Knapp &

Tubbs showrooms

(See pages 52 and 53)

“Regina #2085" chair (back left), “Three C #2083"

console (center left), table (front left), “Reflecto +2085"
ktail table (: ter front), stuffed chair (front right),

“Key" desk (center right), “Deste :2067" bar (back

right) and *“Octangle Mirror ©2069"—Alessandro for

Baker, Knapp & Tubbs. Available through Baker, Knapp

& Tubbs showrcoms

Lamp—Alessandro for Norman Perry. Available through

furniture showrooms and fine stores nationwide

(See pages 54 and 55)

Lacquer boxes and tray, “Estasi" flatware, "Rustico”

stoneware, “Fiore,” “Laguna,” "Sereno,” “Medici,”

and “Intermezzo" , and baskets—Al dro

for Mikasa. Available through speciality shops and fine

stores nationwide

“Estasi” sheets—Alessandro for Fieldcrest. Available

through fine stores nationwide

"Mosaica” carpet (top) and “Onde" carpets (bottom)

—Alessandro for Karastan Rug Mills. Available through

Karastan and at fine stores nationwide

VICTORIAN IMPULSE

(See page 61)

Brass torchere—Laurel Lamp Mfg. Co. Inc., 200 Lexing-
ton Ave., NYC 10016

Fabric on sofa—by Elaine Golp Gongora, from Patch-
works, 121 S. Mountain Ave., Montclair, NJ 07042 or
Kipp Collections, Pacific Design Center, 8686 Meilrose,
Los Angeles, CA 90069

(See pages 62 and 63)

Upholstered armchairs—Drexel Heritage, Drexel, NC
28619

(See pages 66 and 67)

Comforter, pillow cases and shams—Martex of West-
Point Pepperell, 1221 Ave. of the Americas, NYC 10020

MODERNE QUILTS

(See page 639)

“Flower Pots and Stars'—American Hurrah Antiques,
316 E. 70th St., NYC 10021. Approx. $950

(See pages 70and 71)

“Diamond"—American Hurrah Antiques, 316 E. 70th St.,
NYC 10021

“Iris Appliqué"—Made in America, 1234 Madison Ave.,
NYC 10028. Approx. $1,500

(See pages 72 and 73)

“Feathered Star"—American Hurrah Antiques, 316 E.
70th St., NYC 10021. Approx. §750

“Shadow Box"—Thomas K. Woodard American An-
tiques & Quilts, 835 Madison Ave., NYC 10021, Approx.
§750

“House on the HIll"—Kelter-Malce Antiques, 361
Bleecker St., NYC 10014, Approx. $2,000

(See page 72)

“Hearts and Diamonds"—Thomas K, Woodard Ameri-
can Antiques & Quilts, 835 Madison Ave., NYC 10021,
Approx. $800

THE DESIGN FACTORY

(See page78)

Urns—Karl Mann Assoc., 633 Merchandise Mart, Chi-
cago, IL 60654

(See page 79)

Roll-arm couch—"42063," by Randolph & Hein from
Rozmallin, 1253 Merchandise Mart, Chicago, IL 60654
Pink handwoven cotton rug—Stark Carpet Corp., 1270
Merchandise Mart, Chicago, IL 60654

“Cynthia’"" armchair and “Tootsie Roll" ottoman—by
John Saladino from Dunbar, 633 Merchandise Mart,
Chicago, IL 60654

Coffee tables—by John Saladino from Dunbar

Black glass vase (on coffee tables)—by Tuscany from
Ronsley Inc., 363 W. Ontario St., Chicago, IL 60610
Throw pillows—by Waverly from Granfalloon, 152 W,
Huron St., Chicago, IL 60614

“Dream Table" dining table and **Queen Anne' black
dining chairs—by Cidue from Roche-Bobois, 333 N.
Wells St., Chicago, IL 60610

Blue dining chairs—"#1577," by John Widdicomb from
Baker, Knapp & Tubbs, 6-187 Merchandise Mart, Chi-
cago, IL 60654

Japanese wooden face mask (on rear wall)—"Ko-
Omote,” by Dragonfly Jumeau from Rozmallin, 1253
Merchandise Mart, Chicago, IL 60654

China and flatware (on coffee table)—Crate & Barrel,
850 N. Michigan Ave., Chicago, IL 60611

Urns (on wall shelves)—"Pink Burmese Glass,” from the
Rami Collection at Rozmallin

Floor lamp—by Ambience from Patterson, Flynn &
Martin Inc., 1226 Merchandise Mart, Chicago, IL 60654
Architectural renderings (on stair wall)—"A Project
for Tuilleries,” by James Shields from Frumkin & Struve
Gallery, 820 N. Michigan Ave., Chicago, IL 680611

(See page 81)

Chaise—"Waves,” by Robert Sherwood for Titfany at
Max Furtorian Assoc., Ltd., 1680 Merchandise Mart,
Chicago, IL 60654

Pink lamp—"Cobra,” by Laurel Lamp Mfg. Co. Inc., from
Al Brandwein & Assoc., 1262 Merchandise Mart, Chicago,
IL 60654

Throw pillow—by Waverly from Granfalloon, 152 W.
Huron St., Chicago, IL 60614

Architectural renderings—"First Center Bank, by
Helmut Jahn from Frumkin & Struve Gallery, 620 N.
Michigan Ave., Chicago, IL 60611

Stereo system—"4535D," by Marantz Co., Inc., 20525
Nordhoff St., Chatsworth, CA 91311

SHORT-ORDER CHEF

(See pages 85 through 91)

Plates and bowls—by Claudia Schwide from Lee Bailey
at Henri Bendel, 10 W. 57th St., NYC 10019
Flatware—"Scof,” from Manhattan Ad Hoc Housewares,
842 Lexington Ave., NYC 10021

Napkin and table covering—"Habiter,”" from Chelsea,
Barney's, 111 Seventh Ave., NYC 10011

Wire tray—Jenny B. Goode, 1194 Lexington Ave., NYC
10028

(See page 86)

Glass—"Delfoi #602,” by Arabia of Finland, 5603 Howard
St., Niles, IL 60648

THE LEADING EDGE

(See pages 92 and 93)

“Food Preparation System' and “Kitchen Controller”
—West Bend Co., 400 Washington 5t., West Bend, WI
53095

Digital scales—"ES-1," by Moulinex Products, Inc., 30
Main St., Danbury, CT 06810; Robert Krups North Amer-
ica, 7 Pearl Ct., Allendale, NJ 07401

“Touch Control Kitchen Center"—Oster Co., 5055 N.
Lydell Ave., Milwaukee, WI 53217

“Micro 21" microwave accessories—Raytheon, 4300
W. Bryn Mawr, Chicago, IL 60646

Electronic Convection Turbo-Oven—Farberware, 1500
Bassett Ave., Bronx, NY 10461

Coffee maker #5192B and Clean Air Machine #1920—
by Norelco Consumer Products, div. of North America
Philips Corp., High Ridge Park, Stamford, CT 06904

Air Purifier—Rival Manufacturing Co., 36th & Benning-
ton, Kansas City, MO 64129
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~ Cup-a-Soup
introduces dips
you dont have to have a party to have.

Everybody loves dip. But
everybody isnt always there to eat
it. So Cup-a-Soup has created
three delicious dips designed to
feed a few at a time. Each
recipe yields one cup. The
Onion Dip has all that Lipton
flavor you love. And the other

two are brand new—dips you can
make only with Cup-a-Soup. For
more good ideas for cooking in
smaller quantities, send for our
28 page cookbook, “Cooking
for One, Two. ..or a Few!”

Box 8597, Clinton, la. 52736.
Please include 25¢ to cover

postage and handling.

- Half-Pint Onion Dip
Blend 2 envelopes Lipton® Onion

'Cup-a-Soup with 1 cup (8 oz.) sour cream
or plain yogurt; chill.

cl.iptgn

up-a-aoup
plain yogurt; adk Spring
greer: chilies and 2 | Vegetable

Blend 2 envelopes 'l.if)'fbﬂd_,
Spring Vegetable Cup.a-Soup

(8 0z.) sour cream or plain yog
W

And you thought Cup-a-Soup just1



LYNGHBU
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HARDWARE &GENERAL ST!
___'____—-—F—___'__ﬂ"—-—._

®
63 Main St., Lynchburg, TN 37352

Ol time Riverboat
Plaging Cards

Both of these decks are prettier than a paint-
ing, and so is the antique tin card case. Each
card is a bit larger and thicker than normal—
like those used on riverboats in the 1890's.
There's a black and a green deck— both with
an antique gold “distillery design.” The face
cards are reproduced from 100-year-old art-
work. So it's a real unusual set of cards for
the serious player. Twin deck in antique case:
$8.50. Postage included.

Send check, money order or use American Express,
Visa or MasterCard, including all numbers and
signature. (Add 6% sales tax for TN delivery.) For a
calpr catalog full of old Tennessee items and Jack
Daniel's memorabilia, send 31.00 to the above ad-
dress. In continental U. 5. of A. call 1-800-251-8600
k Tennessee residents call 615-759-7184.

A

HOW MY WIFE INVENTED
YOUR BIGGEST BARGAIN IN CAVIAR

A barrel of imported Beluga Caviar weighs 2001bs.
So the eggs on the bottom are partially crushed.
If we didn't stir before packing, some customers
would get imperfect Beluga.

My wife said we should throw away our stirring
spoon. “Let the broken eggs stay ', she ordained.
Only charge a lot less. "I Beluga sells for $75
an ounce, the "Bottom of the Barrel should be

maybe half.”

Wouldn't you know it! That's just the way it
worked out. Our Kamchatka Caviar(that's what
we call it) caught on so quickly and sold so fast
that now we need two bottoms to every barrel.
Let her figure that out.

A case of 12 one oz. jars is a bargain at $80.
This includes shipment anywhere in the
U.S. Or you can order a sampler of 3 jars
for $22.95 postpaid, including our catalog
of great foods.

Remember we re talking about real Caspian stur-
geon Caviar, vacuum packed to keep a year
without refrigeration. No added color. Not an
imitation of anything else. Were sure you will
enjoy it. Or we will make immediate refund for
the unused jars and thank you for trying it

Send check or save an average of 5 days by
phoning toll-free 800-221-1020 in New York
State, Hawaii & Puerto Rico phone 212-759-7410
and charge to credit card. Prices guaranteed
for 1 month after publication.

. -
(Caviarferiasie
CAVIAR CENTER USA
29A East 60th Street N.Y.10022
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THE HOME SHOPPING DEPARTMENT

Order any item shown

with complete confidence.

Each company will refund your
money if youre not pleased.

By Irene Levine
Metropolitan Home, 750 Third Ave.
New York, N.Y. 10017 (212) 557-6527

Unicorn of
Solid Brass

Unique collector’s
item, an unforget-
able gift. This myth-
ical creature symbol-
izing innocence, pu-
rity and good for-
tune is magnifi-
cently captured in
lustrous heavy
brass. ldeal for dis-
play shelf, executive
desk. Stands 7" tall,
protective felt base,
$17.77 plus 82 shpg.
ESSEX HOUSE,
Box 80, MHI,
Scotch Plains, NJ
07076.

Tilt Mirror—

Beautifully con-
toured oval mirror
frame with intri-
cately braided rat-
tan trim, tilts on
sturdy base. Com-
pletely handwoven
of natural rattan,
10" Wide x 17"
high, $19.95 + s2
P&H. Send 50¢ for
88 page catalog.
FRAN'S BASKET
HOUSE, Rt 10,
Dept. MHI, Sucea-
sunna, N.J 07876.

Stationery Catalog

Full color catalog displays a delightful assortment of
ads and self-mailers. Choose
from a wide variety of fine papers, contemporary and
traditional designs and colors, and many varied type
styles. Complete with actual samples. 50¢. THE LETTER
BOX, Dept. AL109, Box 371, Woodbury, N.Y. 11797,

personalized stationery,

Classic Gifts

The Paddle Wheel Shop’s col-
lection of fine gifis is dedi-
cated to comfort and inspired
by the late 1800’ - a time both
more elegant and more earthy
than our own. Free color cat-
alog. THE PADDLE WHEEL
SHOP, Dept. MH, 850 Dixie
Highway, Louisville, KY
40210. :

Dispense A

Self-Stick Label

Plain, initial or zodiac. Any
copy up to 4 lines in black,
satin gold foil or transpar-
ent material. Free dispenser
and envelope seals. 500
White $3.95, Gld, $4.95,
Trans. $5.95, 3 orders
(mixed copy OK) White
$9.95, Gld. $11.95, Trans.
§14.95. P&H .30 per order, |
Ca. res. add 6% tax, LAB-
ELS UNLIMITED, Dept.
MH]1, 182 Paul Drive, San
Rafael, CA 94903.

Save Money and Energy
With Breathe Easy® II

With unique patented non-
electric humidifier. Costs no-
thing to operate. Silent.
One year full warranty. No
tools. Works on any heating
system. Style A for convec-
tors, radiators, floor vents.
Style B for wall registers,
baseboard heat. §9.95; 2 for
$17.95; 3 for $24.95. Add

$1.25 S&H. Indicate A or
B. Visa/ MC accepted. J.P.
GLENN RESEARCH,
Dept. A, P.O. Box 443,
Rockville, MD 20850.

Double Your
Closet Space

Make your closet do “double
duty™. . . no tools, no intalla-
tion! Simply hang the expand-
a-bar from the existing bar.
Expands from 15" to 28" and
adjusts up and down as you
wish. $6.95 each; 2 for $13.50.
Add $1.50 p&h. BRUCE
BOLIND. MHI, Bolind
Bldg., Boulder,CO 89302.

Amazing New Bar Tool—
Pop 'N Stop™

Amazing new bar tool opens
and reseals bottles with origi-
nal cap! Keeps pop, soda,
beer fresh and bubbly. Quick
and easy to use. Forget inef-
fective plugs and stoppers.
Saves wasting, pays for itself

Country Curtains
Insulated
Homespun Tab
Made of Cotton and
Polyester homespun
bonded with soft
thermal acrylic lining
in warm beige or
white. Width is 84" per
pair. Lengths: 36" $20
pr. 45" or 54" 825 pr.
63" or 72" $30 pr. 81
or 90" 335 pr. Please
add 2.75 P&H per
order. Free catalog.
COUNTRY CUR-
TAINS, Dept. MHI,
Stockbridge, MA
01262,

Women's Beaded
Moccasins in
Leather or Suede!

Indian design, handcrafted
of supple, full-grain leather
or sturdy cowhide suede.
Fringed vamp has a strong
nylon tie that allows fit ad-
justment. Finished off with
handlaced toes and colorful
beadwork in a “thunder-
bird"™ motif. By Minne-
tonka. White or Natural
grain leather; Brown or
Blue cowhide suede. Half
sizes 5 to 10, medium width.
Order #V1690 (leather),
#V1801 (suede), $20 pair +
§1.85 S&H. DEERSKIN
TRADING POST, Dept.
S8G, 119 Foster St., Pea-
body, MA 01960.

Safety Bar for

Sliding Glass Doors Or Windows
Powerful protection against lock pick-

ers. Impossible to open door when

in no time. Quality crafted in USA of cold
rolled steel with chrome finish. $6.95 ea. PPD.
Send check, MO, M/C or VISA (include
expiration date) to: L-N INTERNATIONAL,
INC., 7021 S. W. McEwan, P.O. Box 1868,
Lake Oswego, OR 97034,

lock is in place, yet installs easily with
no tools or screws. Fits all doors—
adj. up to 50". §11.95 + $2 S&H.
HOUSE OF MINNELL, P.O. Box
31, Dept. ALI12B, Deerpath Rd., Ba-
tavia, IL 60510.
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New! 36-Page |
Catalog of Catc:log .
Posters & Prints

Before you buy a car stereo, portable stereo
personal computer, home stereo, telephone,
or telephone answering system, you need
enough accurate information to make an
intelligent buying decision.

Apple

ou Alper ( .
Color Litho, 16.00 (ppd.)
Send just *2 (refundable)
for brilliant color catalog

FIE (000) SE1-0034 Get all the information you need by reading
the CRUTCHFIELD Catalog. Easy to read
articles and in-depth product comparison
charts make it simple for you to buy sophisti-
cated electronic equipment at low discount
prices!

~Art Poster
Company

22255 Greenfield, Suite 142-136, Southfield, Order your FREE copy today at no obligation.
Michigan 48075 s (313) 558-1230 Use the coupon below or call toll-free:

800-446-1640 Rk,

In Virginia Call 800-552-3961
CRUICHAELD 'Q

Department L

1 Crutchfield Park
Charlottesville, VA 22906 .@
r----------- @ [ ]

l D Send my catalog by D I'm enclosing $1 for
I third class mail first class mail

BABY'S PORTABLE CHAIR

Replaces the High-Chair Yet Costs So Much Less! I I Name i

Clamps Securely to Table or Counter . . . Great for Travel f- L

... and Held Firmly by Baby's own Weight. It Allows Baby - l Address

to Eat at the table with Family. Grandma can keep one at

her house for visiting days. Made of Sturdy Steel with l City =

Plastic Seat and Back. For up to 4 Years of Age $19.95 I

Plus $2.75 PAH. lllinois Residents add 5% Sales Tax. We platgE- ———== .~ = pon i

L
Pt AX BL%":};E%F MINNEL L----------------‘

Deerpath Rd. Dept. AL12 Batavia, IL 80510

DANISH 1 00 NAME & ADDRESS
SAVE MONEY! SAVE ENERGY ' < LOUNGE CHAIR LABELS
L Direct European impor Mary Smith
Wit Bresthe Easy™ 8 o "{,‘.{E{' 'i';rfﬁ?;;} 28 Chester Pl
: Money Back solid hardwood chair, with pringfield. MA 61823
The Non-Electric Guaranice e ool Dok g
Room Humidifier Thick 4" polyfoam seat cush. _ _SATISFACTION GUARANTEED
(as advertised on TV) S p ek i RSy e

“‘Great for Home and Office Use!"’ & ek o, 1708 mprint Products, Inc.

Cushions  zippered, fully
welted, and reversible. Avail-
ahle in expandable supported
vinyl, or heavy tweed fabric

INSTALLS IN SECONDS WITHOUT TOOLS
*Soothes dry nose, throat, skin

482 Sunrise Hwy., Rockville Centre, NY 11571 I
* Saves energy ¢ Cuts heating

Send ______ set(s) of 1000 NAME & ADDRESS LABELS

Colors: Olive, Black, Gold, at $1.00 per set plus 35¢ per set for post/handling. Send
£ty :;?éﬁm i pla_ntsland_fur- A- Operates °"t;,':m Tangerine, or Blue. Shipped unuusemgI::. wls;; m':p inolﬂ Cash, Check or Money Order. Allow 3 to 4 weeks for I
Emsj::anl . Nl:fgzggfgse gl “n“r'agola%:g i i shipment. (NY res. add sales tax). U.S.A. only |
onl a5 2 for $17.95 No COD’s only Personalize as follows: (Please Print) Dept. 888
8 9 3 for $24.95 Shipped unassembled $ 6995 I

Order Now! Send check, money Name
order, or Visa/Master Charge (include
card no., expiration date & signature).

Include $1.25 shipp:g.& handiing.

Shpg. chgs. collect — e I
Address/Apt. # =

City - I

Send 75¢ for Danish Furniture Catalog.

Specify style Aor B n ordering. . . e
J.P. Glenn Research, Dept. A B- Wall Registers GENADA IMPORTS State ip I
P.0. Box 443 Rockvile, MD 20850 & baseboard heat Dept. M1, P.O. Box 204, Teaneck, N.J. 07666 T CINPRITPRODUCTS le MR )
" e Galvanized steel
EMERGENCY FIRE LADDER aircraft-type cable T - 19?2%/ I Wall All—Natural rattan compartments make it
for maximum strength Jan| 2 ot easy o keep things within hands reach 7" x 18"
* Non kinking . . . non tangling Feb| *33vs bt ol e L L L e B Al | | Magazine Rack—This lightweight handwoven
* Continuous-loop cable holds Mar| #3337 iR haa  wnans B ?\3““ " rattan rack puts newspapers and magazines
over 950 Ibs. Apr[TTT T iie  wwEwwoF 69‘]' 332" at your fingertins 12" x 17 1
* Nicopress cable connectors May[ T T I AR \et \.23 <@
are stronger than cable itself I T N 2! g“a?r VO W
» Non-slip flat rungs for a sure P o s 5 Y g“\e G\“g\e\aﬂ“\n‘?\‘ B\ao
footing ettt \ 2 * e
» Nothing to installl Braced Augl 47 4q@ oeat ot a‘\g@ %0?*00\1‘1“
rails hook securely over win- Sep "*‘_ ® .‘-\(e‘l \o“g" 5 &\ 5\3\5
dow sill Oct|* e e™ sof 1% 6?9 o .
« Lightweight, rugged — a Nov[ TV 4o o sh o, A20%  end
child can use it Dec 777 P8 M2 (00 (00 s No2®
« Heavy-duty standoffs hold 00 P o 450t eof GPQQO
ladder away from wall e A2 ’
B * Quick-access storage case A0S o
15 foot - 2 Story: $24.95 (Calif. res. add 6% tax) 0
Send Check or Money Order to: postage
BEVERLY HILLS SAFETY MName.
SYSTEM, 469 North Address - Send 50c.1m our 88 page catalog
Crescent Drive, #2492 City _ cFmﬂ;a RASKET HOUSE
Beverly Hills, CA 90213 St/Zip. e — ‘655 A : ;
SEND FOR FREE BROCHURE REARCS o S@® 70 Route 10, Dept. MHI, Succasunna, NJ 07876
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PROCESSING - QUALITY SEQN
CUSTOM QUALITY Sllllllll

N PO BOX 4838 - CHICAGO, ILLINOIS 60680

C SMEANS UALITY
" . A7

DEVELOPING &
JUMBO PRINTS

12 EXP.
ROLL $
Each roll, Per RBI!

add 45¢
for Postage and Handling

20 Exposure RoII AP
Each roll, add 75
for Postage and Handlmg.

24 Exposure Roll . ..
Each roll, add 75¢
for Postage and Handling.

36 Exposure Roll .
Each roll, add 90¢
for Postage and Handling.

PRINTS FROM

Size Print

Q¢

Kodachrome — Ektachrome
126, 110 or 35mm

BEAUTIFUL QUALITY
GOLOR ENLARGEMENTS

FROM NEGATIVE OR SLIDE
BXT ccvvvnnnrnnses:$1.00 ea.
3 or more from same

Negative orSlide ... .90ea.
BX10 ...c0vveeeees.51.70 ea.
3 or more from same

Negative orSlide ... 1.20ea.
11 x14 .............$3.50 ea.
3 or more from same

Negative orSlide ... 2.30ea.

QO WALLET SPECIAL

Wallet size color pictures
from your favorite picture,
35mm color negative or
color lranmarency

TRY OUR QUALITY COLOR ENLARGEMENTS AND COLOR SLIDES- QUALITY PROCESSING -COMPARE QUAZ

Postage and Handling
for reprintorders .................... 81.75
Minimum reprint order
For a complete
price brochure £3 ’
of our other ser- p
vices, please fill
in the coupon
below and mail
it today!

41!1700 DNISSIO0Hd ALITVND

OLOH SLIDES-

NO AYL - ALINTVNO EHVdHOO'DIHSSEOOUd ALITVND -S3011S H0109 ANV SINIWIDHVINI HO10J ALITVNO HNO AHL - SIN

-'o

FILL IT IN: ENCLOSE IT WITH YOUR FILM

ssssss DEPT. “A" * .
P.O. Box 4838 - Chicago, llhinois 60680

Name

CUSTOM QUALITY STUDIO

Please send me a Price Brochure and Mailer!

Address ___

Cltv

-
I

Prices subject to change without notice.

104

highly prized for any
gift-giving occasion  Mo%!

"MY NAME" EMBOSSER
converts envelopes and plain
paper into expensive- looking
raised-letter stationery. All steel
lifetime construction—no main- .
tenance Highly prized for any gift-gving occasion mcludrng hnl:days.
birthdays, etc. Limit 24 characlers and spaces per each of 3 lines.

$-|39 plus $2.00 2 for $27

post-hdlg. 4 for §53 Plus $3.50 post-hdlg.

If 4 line name and address is required, add $2.98.
Desk Model: Add $3.00 each embosser
For a vanety of uses from same embosser, order extra
copyholder including plates and dies=$11 + §2 shpg
% et of replacement dies (for new address)-$9 + $2 shpg
%r& if you return your copyholder and plates with nuts
ey Full-color catalog $2
Washington residents: Add 5.3% sales tax

3106MA N.E. 53rd Street
OM A KM/td Vancouver, Wash. 98663

The YEARLY BOOKKEEPER

Keeps household papers organized and handy! Now
you can throw out that old shoebox, or stop wasting
time going thru drawers, hunting for records to figure
your taxes, pay bills, or balance your check book.
This yearly Bookkeeper will solve the problem with
its pockets for separate monthly checks, receipts, for
credit cards, and utilities. Even your bank statement
and passbook, plus jumbo pocket for unpaid bills.
Folds to a compact 12" x 15". Made of handsome
leather-grained vinyl. Only $6.97 plus $1.45 pp. SAVE
two for $13 plus $2. pp

Send Check or M.O. 20 day money back guarantee.

Dept. MH-182, 1118 W. Lake,
HOLST, Inc. gy 370, Tawas City, Mi 48763

JAPANESE
SHOJI
PANELS

|\I

sgance of thi

xcellent as ro

w covering. Each pa

from the h: he ality pine.

ble with only 4 screws and 12 brad
durable Lrann]uwmﬁberalnsathalm
glow. Each pane] B2 x gh, comp
v ruw&uf’&l—l. of s

tra

i San i‘iranmscu. Ca.94112. In

tnllf e BOX

SAVE ENERGY

SHOP by MAIL

HOME SHOPPING DEPARTMENT

Gingham Check
Shower Curtain

So good-looking in 8
fresh colors: red, green,
blue, orchid, pink,
black, brown or gold.
14" check. 6" x 6° vinyl.
Matching tailored win-
dow curtain 68" w x 54"
I with tiebacks. $5.95
each. Add $1.75 p&h
per order. MATHER'S,
31 E. Main St. MII,
Box 70, Westminster,
MD 21157

- \
.

Old-Time
Budweiser Beer Case
Back at the turn of the

century, cases like this
were used to ship the first
glass-bottled drinks. Use
it for magazines, potted
plants, records, tapes, kind-
ling, picnics. The inside of
the lid boasts a 9'4" check-
erboard. Colorful bottle
caps that are included are
designed to be used as

checkers. Solid pine.
17%°L, 1134"W. 117D,
$27.95 ppd. MILES KIM-
BALL, 10 Bond St., Osh-
kosh, W1 54906.

Solid Brass

On Solid Oak

Exact working replica
of an antique English
letter scale, identical in
every detail to the 1860
original. Guaranteed accurate,
weights of | oz. and 2 0z.,

with tested brass
plus two 1/2 oz. Precision-
crafted of solid polished brass on a base that's beveled
and varnished. Nicely finished with lined niches for

the weights and nonmar feet.

7 x 3K" x 314" high.
$27.98 + $1.50 S&H.

LILLIAN VERNON, Dept.

MOLE, 510 S. Fulton Ave., Mt. Vernon, NY 10550.

SELF STICK

WHITE GOLD
OR CLEAR

sur Name
Tour Addresi
Your City, State FREE DISPENSER

Tour Addrais
Tewr City, State and I1p

FREE ENVELOPE SEALS
WITH EACH ORDER

Tawr
Tour Addrasy
Your City. State and I1p

ADDRESS LABELS IN FREE DISPENSER
Self-Sticking labels dispense with ease ready to apply
No moistening needed. Up to 4 lines in rich black. FREE
ENVELOPE SEALS with each order. Deluxe 2" Lg
Money back guarantee. 500 labels per order

WHITE GOLD CLEAR

T-OROBT, s s aia s s s $395 § 495 § 595

3 Orders (Mixed copy OK) $9.95 $11.95 $14.95
Specify: Plain ( ) Initial ( ) Zodiac ( )

Add 50¢ per order Post/Hdlg. (Cal. res add 6%)

Sendto. LABELS UNLIMITED, Dept. 731
182 Paul Dr., San Rafael, CA 94903

r ‘l

From India

FABULOUS

BV The Yard for upholstary,\

draperies, slip covers, bedspreads}.
tablecloths, wall coverings, and
fashion apparel. Multi colored
decorative patterns are 100% wool on
hand-loomed 100% cotton.
Direct from Importer. From $12 yd.,
Money back guarantee 52" wide.
Send $1 for color catalog and swatch

9““““'5 * VISA or MC

276 Fifth Ave., NY. N.Y. 10001
Dept. 212) MU 9-9696
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HOME SHOPPING DEPARTMENT

2% Strut Your Stuff With Style
With an elegant hand-crafted walking
stick. Solid brass head. Your choice of
y horse. hunting dog or duck. Shaft of
top-quality ash in either natural or
{ black. A distinctive and unusual gift.
§55 includes gift wrap and card. THE
FRANKLIN MINT GALLERY, 148
Town Ctr, Boca Raton. Fla 33432,

305-392-4144,
Under-bed Storage Chests

Plant Man

Metal sculpture is 27" from floor
to fingertips and will hold pot
with base up to 8" diam. White
satin enameled steel. Also comes
in 11" desk model for pots up to
6" diam. Plant not incl. Floor
Model: $35.00 PPD. Desk Model: |
$19.00 PPD. AE. BA & MC acc;
HOUSE OF MINNEL, P.O. Box
31, Dept. AL12P, Deerpath Rd.,
Batavia, 1L 60510,

Great Steaks

The gift everyone loves. Send
for this full color catalog and
browse through the best butcher
around. Steaks cut from corn-
fed Midwestern beef. poultry.
seafood, snacks and desserts. A
104 discount coupon will accom-
pany your catalog. OMAHA
STEAKS INTERNATIONAL,
Dept. 1500, 4400 South 96th

I é__ —, Made of heavy gauge vinyl with zippered

| : N 7 see-through tops. Metal inside frame for

o, firm edge. Perfect for blankets, linen. cloth-

L ing, shoes. Moth., mildew. and dust free stor-

age. Choose from two styles. Shoe wardrobe holds 9 pr.: 367x 18"

X6 at $3.98, 42"x 18"x6" at $4.98, plus $1.50 S&H. Send check or

money order. MC, Visa accepted. HEATHER PRODUCTS,
LTD.. Dept. DA-1. 5180 Naranja St.. San Diego CA 92114.

Giant Tee Caddy

Attractive “Cabin” Canisters
Blue speckled enamel containers in
I, 2, 3, and 5 quart capacity. Dark
walnut knobs. Bean's Cabin Canis-
ter Set #7869W $18.00 ppd. L.L.
BEAN, INC., 9935 Spruce St., Free-
port, ME 04033, Free catalog.

Street, Omaha. Ne. 68127.
Adjustable

Speaker Stands

Hangs at the top of your golf bag. Has 3{%
5 rubber grommets which hold 5 golf &
tees at your fingertips. Solid alumi- &

Lifetime Stainless
Steel Pocket

num construction, chain included.
Any initials or name smartly en-
graved. 5" Tee Caddy $7.50 ea.
ELGIN ENGRAVING, 940 Edwards
Ave., Dept. MHI12. Dundee, 1L 60118.

No assembly needed. Each holds 150 Ibs. Made of
genuine hardwood, walnut stain. A few inches can
make all the difference in the way your speakers sound.
Speaker Uppers lift any size speakers 7 off the floor.
$19.95 a pair plus $2.50 P&H. MC, Visa accepted. Inc.

sig. No, and exp. date. ELECTRONIC MARKET-

Save Up To 35% On Our
Shadow Box Curio Shelf.
A 3/ 16" thick plate glass mir-
ror behind the shelves adds
dimension to your display
pieces. 3 shelves, 16%" x 34"
are adjustable. Solid pine
with birch plywood backing.
36"H 21"W 514"D. KIT: Was
§$54. NOW $34. FINISHED
(dk. Pine): Was $69. NOW
$44. 39 P&H ea. Sale Prices
Expire April 15, 1982, YIELD
HOUSE, Dept. H21B, North
Conway, NH 03860,

ING CO., Dept. MHI, P.O. Box 698, Malibu, CA
90265, CA. res. add ST.

Colorful Hand

Embroidered Crewel
Bedspreads From India.
Multicolored decorative patterns
in many varieties feature 1006
wool, hand embroidered on 1005 #=
cotton which is handloomed. Sin- S50
gle S80, Full $95, Queen $110, 225
King $120. Money back guaran-
tee. VISA/MC. Send $1 for color

BSEA
catalog & swatch, (il..’R!»’LN'S;_:&5
276 Fifth Ave., New York. NY
10001

Screwdriver

Only 2” long, fits on
his or her keychain . . .
1001 uses! Guaran-
teed forever. Any 2 or
3 initials engraved.
ELGIN ENGRAV-
ING CO., 940 Ed-
wards Ave., Dept.
MHI12. Dundee. 1L
60118,

A Reusable Decorative Dispenser!

Square |, Dispense liquid soap. hand lotion. cologne,
vermouth, cream, etc.Ceramic sprayed 8 oz. glass refil-
lable French square bottle in permanent colors: black,
white, yellow or red. All white pump. $8.50 ea. 3 for
$24 mix or match. Add $1.75 P&H. Wash. state res.
add S.T. Indicate color, quantity. DAVID HEY-
WOOD ASSOC.. INC.. Dept. MH121. 9050 Delridge
Way. 5.W. Seattle, WA 98106.

Train at home in spare time...No previous experience necessary!

Be an INTERIOR DESIGNER and
HOME DECORATING SPECIALIST

Imagine getting paid for what you enjoy doing just for fun—experimenting with colors,
handling beautiful objects, shopping for antiques and one-of-a-kind accessories in “for-
the-trade-only” shops. You'll learn how to create talked-about rooms, even complete
homes, as a lifelong, full-time or part-time career! As a trained interior designer and home
decorator —even though you may choose to work as little as two or three hours a day—
people may actually seek out your help in designing their homes —and pay you for the

privilege. Experts show you what to do, how to do it...

GUIDE YOU EVERY STEP OF THE WAY

Everything explained with plenty of pictures, diagrams and
drawings. No need to quit your present job or change your daily
routine. Learn at your own pace with no time wasted going to and
from class. Instructors are as close as yourtelephone, and we pay
the billl Use our toll-free 24-hour home-study hotline for your
questions as soon as you enroll. Learn how to work with clients,
how to deal with upholstery and drapery workrooms and how to
set up your own interior decorating and design business.

Tools, materials,
everything you
need for a fast - Learn how you can train at home in

. < ) spare time to be a room designer
start included with ] and interior decorator...ready to
your course. start your own full or part-time

A

Exciting, Fascinating Hobby or Career

Discover how much fun it is to plan rooms

for yourself or friends. Interior Decorators
may qualify for discounts on carpet, drap-
eries, furniture. But it's not saving money
alone that makes Interior Decorating such
an exciting career. Think of the fun you'll
have...be the envy of friends and neighbors
...design and choose your own home
furnishings with the confidence of a profes-
sional. Married or single, young or old, if

part-time, get free facts about Interior
Decorating. Find out how you can learn
room design, furniture buying, fabric
selection and much, much more.

you want a career that you can enjoy full or

.

I[:s School of Interior Design, Dept. VXOC1
J5="=? JICS Center, Scranton, PA 18515

You'll receive a complete home deco-
rator’s kit including fabric swatches,
paint chips, sketching materials, scale
rule, furniture templates...and much,
much more. Just a few of the subjects
covered include making floor plans and
furniture cutouts to scale, planning color
schemes, floor coverings, window treat-
ments, lighting, plus every phase of
home decorating and commercial
design as well

APPROVED FOR G.1.'S
AND VETERANS  \ angepgcthé

Gy, | and COLOR
T B,
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business right out of your home,
with no big outlay for rent, tools,
or materials. No obligation.
No salesman will call.

MAIL COUPON TODAY!

— S S S S — —
l School of Interior Design, Dept. VXOC1
ICS Center, Scranton, PA 18515
I Rush me free facts on how | can learn Interior Deco- I
rating and Room Design at home in spare time and be

ready to start my own full or part-time business from '
my home. I

NAME I
I ADDRESS I
l CITY/STATE/ZIP
. . S S S S S S — — —
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COUNTRY CURTAINSe

Ball ange onPermanent Press
Natural or White

20”or 25" ...... 9.50 pr.
30", 36" or 40" . 10.50 pr.
TIEBACKS

45", 54" or 63" . 16.00 pr.
727, 81" or 90" 18.00 pr.
VALANCE

1090 80T St 5.25 ea.

Send for free catalog

Country Curtains are a

tradition...vears of old-
|'\ fashioned quality and con-
| scientious service. Sturdy
, ball fringe on cotton/poly-
: ester blend. 90" wide per pr.
Spemfy color. Check, money order, Mastercharge
or Visa. Mass. res. add 5% sales tax. Postage and
handling: under $10 add $1.50, over $10 add 52.50.
Satisfaction guaranteed or your money back
COUNTRY CUR'TAINS . )

Dept. 16, Stockbridge, Mass 01262

ondd, | b

Hil or LOW
TV-POLE

SUSPENDS PORTABLE RIGHT
WHERE YOU WANT IT - BUT
USES NO FLODR SPACE!
ol $15.95 "y
7] shipping
m This wonderful space-saver
x| swivels to any angle for
comfortable viewing. Sleekly styled
golden pole has spring tension rod
that adjusts from floor to 7%’ to 8%’
ceilings. Holds sets any width, 1‘1‘6
deep, 17" high. NOT SHOWN:
SHELF-TYPE POLE for table
modals up to 24" dia. B/W or 19"
color. $37 + $4 shpg. MC, VISA.
ESSEX HOUSE
Box 80, MI-2
Scotch Plains, NJ 07076

GRILL: Foods are really grilled,
look grilled and taste grilled— in
| minutes, with no oven mess! Use
| in any full size microwave oven

- b oy $34.95

-
\ PIZEA OVEN:
Actually ~ bakes ahd browns
frozen/homemad® pizza
in minutes. 12" pan for
deep-dish or thin-

crust pizza—use in any

full size microwave oven

only $29.95

Please send me the following microwave appliance(s). Add
$2.00 postage/handling for each item ordered. lllinois residents
add 6% sales tax. Send checks to: The Cooks Shop
MONEY BACK GUARANTEE Box 1012, Evanston. IL 60204
_ GRILL{S) a1 T NAME
PIZZA OVEN(S) at § ADDRESS
Postage/handling/tax  § -
Total amount enclosed § ey

STATE ZIP

GET YOUR
COLLEGE

DEGREE
AT HOME IN
SPARE TIME!

You can major in business
management

HOME SHOPPING DEPARTMENT

TV Swivel Base

Lazy Susan lets you rotate
TV to position most com-
tortable for viewing. Hand-
some walnut finish on na-
tive pine, 20" x 10" x 2"
Free moving turntable with
ball bearing action. $21.97 +
§3. shpg. HOLST, INC.,
Dept. MH-182, 1118 W,
Lake, Box 370, Tawas City,
M1 48763.

® Train now for management
positions. The more responsi-
bility you can handle, the
bigger your paycheck should 4
be. We show you what

to do and how to do it.
Learn modern
management methods.
Finance. Business law.
Personnel management.
Sales technigues.
Marketing. Yes, the
whole fascinating world

of Business Management.

Your Home Is Your College Campus

Learn this easy home-study way in spare time.
Our management experts train you every step

of the way with easy-to-follow lessons. You get
examples of actual business situations calling for
executive decisions. You make them! You
sharpen your logic, your é dgment. And you
study at your own pace. Every hour can bring
you closer to moving up in management or even
starting your own business.

™ You'll Be a College Graduate

You'll have a major in Business
Management! You'll gain new

Calligraphy

Address Labels
CALLIGRAPHY LABELS

Your name and address artistically hand-
lettered (or any 3 line message). 22 letters and
spaces per line. 500 labels with black ink on
white gummed paper, or 250 on gold gummed
paper. %" x 1%"”, packed in a plastic box.
(Allow 4-6 weeks.) Spacify white or goid. $7.95
+ 75¢ postage and handling. BRUCE BOLIND,
91-C Bolind Bidg., P.O. Box 9751, Boulder
CO 80301. Useful 80-P. Gift Catalog, $1.00
(Since 1956, thanks to you!)
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confidence...new qualities of
leadership. Your entire life style
will be enriched.

TOP EXECUTIVES TRAINED BY ICS
« STUART SYMINGTON, u.S. Senator.

7~ N < BENJAMIN FAIRLESS, senved as
- l?“u“ﬂh President, U.S. Steel.

\\IETFE““s} « PHILIP MURRAY, Founder CI0.
/-

Knh:.

Thousands More!
ADD YOUR NAME TO THE LIST!

Best of all, there's no need to change your working
schedule or social life. No traveling to class. And it's so
convenient when lessons arrive by mail...and are returned
with personal comments by your instructors. Instructors
are as close as your telephone. We pay the bill! Use our
toll-free home-study hotline as soon as you enroll! Join
thousands now working toward degrees. Over 8%2 million
students enrolled at 1CS since 1891 . Start now toward
your executive career and college degree.

FREE ! Send for your

College Degree Career Kit
Send no money. Just mail
coupon for exciting facts—
ALL FREE! No obligation.
No salesman will call.

CENTER FOR DEGREE STUDIES
Business Mgmt. College Ctr., Dept. vXoc1 '
Scranton, PA 18515

YES! Rush FREE Career Kit telling how 1 can
train for an executive job and get my College
Degree at home in spare time.

_______l

l
o
|
CITY... ... STATE .. _!

Record Go Round

Just a light touch spins the
bottom shelf—showing all
albums clearly. Beaunfully
finished top shelf remains
“still". Holds 150 albums at
your fingertips, it also does
“flipside™ duty as a great
end table. Handsome wal-
nut grained wood. Rugged.
Mar-resistant. 17" hi, 21"
dia, $29.95, §5 p&h. HAR-
VEST GIFTS, Dept. MR-
11, 6226 Acadia Ave.,
Agoura, CA 91301.

The Fan Lamp

A lovely sculptural lamp con-
structed from parchment-
like paper with a durable,
washable and fire retardent
finish. The wood base with
a separate stand lends itself
to a variety of treatments.
Even without illumination,
the fan lamp creates a lovely
atmosphere as an accent
piece. $18.50. 1981 full color
catalog available. Send
$2.00 to SHINERA, Dept.
MH., P.O. Box 528, Boston,
MA 02102. MC/ Visa. Toll-
free: 800-343-2997 (8-4
EST).

Magnolia

The Talbots
Fall Catalog

Filled with a superb
collection of truly
timeless clothes. You'll
find beautiful dresses,
finely tailored sports-
wear and all the right
accessories. Send for
your free subscription
now, and you'll receive
a new catalog every
season. THE TAL-
BOTS, Dept. AZ, 175
Beal Si., Hingham,
MA 02043,

Mirrored Lucite
INluminations

Will accent your crys-
tal. Light radiates up
and thru the object giv-
ing it a dramatic ef-
fect. 7 watt bulb, &
silver cord, line switch.
4"sq. x 2" H., $28.50;
5" sq. x 2" H., $32.00;
6" 5q. x 2" H., $34.00;
%%, AN x 2% H.,
$35.00; 8" x 5" x 2"
H., $38.00; 8" x B" x
2" H., $46.50. VER-
SATILE CREA-
TIONS, INC. 13135
Chadwick Court, W.
Palm Beach, FL 33411,
305-793-5566 FL res.
add 4% tax.

le

by Steven Kenny in true colors on black and deep
purple background. Size 32" x 24" $29 ppd. A striking
lithograph. Send $2 applicable towards first purchase
for all new, expanded, full color 36 page catalog of
contemporary graphics, botanicals, photography, pop
and classical prints, orientals, children’s art, silk-
screens, custom framing. ART POSTER CO., 22255
Greenfield, Suite 411-108, Southfield, M1 48075,

Folding Rope Chair

Danish style. European im-
ported made of solid Beech-
wood, walnut finish with hand
woven rope seat and back 33" h;
174" seat width; seat 16%"—
folds for storage. $39.95 ea. Min
order of 2; 6 for $219.95. Ship-
ping charges collect. Catalog
50¢c. GENADA IMPORTS,
Dept. MHI, P.O. Box 204, Tea-
neck, N.J. 07666.
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Where the well-dressed
woman shops.
Rt |

The Talbots Resort and Spring Catalog

is filled with timeless sportswear,
dresses, shoes and accessories. For a free
subscription, call toll-free 800-225-8200
(in Mass. call 800-232-8181). Or write
The Talbots, Dept. NU, Hingham,

MA 02043.

Name
Street
City State Zip

© "lalbots

Call or write for the store nearest you.

LAMBSWOOL

i COMFORTER

Our new. all natural com-
forteris atr
ana economi v
to down ally warm
and resilient lambswool is
encased in beautiful dowr-
proof fabric with white pip-
ingand made in new
QENEIOUS 1ZES [0 keep even
our tallest customers warm.
Twin-king, $165.00-265.00
To order, call TOLL FREE
B00-343-2997 [Mass. resi-
dents 617-426-4536|,
For our exciting new
1982 full color catalog of
Shinera’s complete line of o
natural home furnishings,
and accessories, sm%&ﬁ
to Shinera, Dept A6,
P.O. Box 528, Boston,
MA02102.

shinera

2 9 natural homefurnishings

rit 1982 $hinera Compor o AN nghis resene s P

ﬂm [
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Order any catalog shown with complete confidence.
Each company will refund your money if you are not
pleased.

By Irene Levine

Mail Order Manager

Metropolitan Home

750 Third Avenue, New York, NY 10017

Get set for Spring. Now you can
tum your mail box into the world'’s
largest department store. In the
next three pages of this month's
Metropolitan Shop, you will find
advertisements featuring the
Spring catalogs of many of Amer-
ica’s leading merchandisers.

We invite you to order these
exciting and helpful catalogs.
Simply select the ones you want,
look for the numbers at the bot-
tom of the ads, then circle your
choices by number on the form
on page 109. The price for each
cotc:lo?. if there is a price, is indi-
cated. There is a modest $1 serv-
ice charge to help cover the cost
of processing your order.
Coupon Order Form on Page 109

Send $1 for ESPRIT’s new dress
and sporiswear catalog.

ESPRIT DE CORP. 757 Minnesota
San Francisco, CA 94107

METROPOLITAN HOME JANUARY 1982
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eautiful
“ingerie!

A luxurious
catalogue of
lacy teddies,
camisoles

O tap pants,
French bra &
bikini sets,
gant gowns,
kimonos. . .
& much,
miuch more.

Send $3 for catalogue to Dept. MH-o01
Box 31442, San Francisco, CA 94131

Boutigues: San Francisco, Palo Alto & Cupertino, CA

SOUSA & LEFKOVI

Traditional Clothing Brokers

24

Traditionall' Clothing
Warehouse Catalog

Our Catalog enables you to pur-
chase guality Traditional Cloth-
ing at affordable prices, such as...

OXFORD CLOTH SHIRTINGS,
60/40 cot./poly., avail. in white,
blue, ecru, yellow & pink. Men's
1414"/32-1714"/36), Women's (4-14)
Warehouse price $16.50
Please include sizes and colors. Add $1.75
ship. and hdlg., Calit. res. please add 6%
sales tax. Your satisfaction gua ed. Send
your check, money order, Visa or Master
Card (acet. # and exp. date) to:
ORDER A FREE CATALOG NOW.
621 South B St. MHA1,Tustin, CA 92680
Telephone 714/731-7151
5 outside Calif., Alaska & Hawaii
call: 800-854-6177
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It’s the art of li\'ing graciously, often with more taste than
money. And, it’s beautifully expressed in the pages of
The Horchow Collection, with ever ything from ten dollar
practicalities to ten thousand dollar luxuries.

For a series of catalogues ‘;larlmg next month, send 3.00 and
your name, address and zip code to The Horchow Collection,
Box 340257, Dept. NC700, Dallas, Texas 75234.

: (HORCHOW|

Introducing our 1982
full color Catalog of custom
comfort products including
patchwork quilts (in a variety of
sizes and colors $180-$240)
futons, hardwood bedframes,
flannel sheets, nightgowns,
Kimonos,
and much, much more!

Bnewmoon

The Natural Comfort Company

Send $1.00 for Catalog to: Dept. H, 7 Lansdowne St.

Boston, MA 02115 (617) 267-9390

1NR
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FREE

America’s most famous catalog
for make-it-yourself rugs,
wall hangings, pillow covers.

With our latchet hook kits it's as easy as tying
a knot. Our kits are available by mail order only.

SEND NOW
FOR FREE
CATALOG.

Please send me, free and without obliga-
tion, your new, full-color 48-page Shillcraft
catalog with 195 exclusive latchet hook
designs in 56 colors, plus exciting designs
in other needlecrafts. od

Name (print)

Address

City

State Zip

Q  Above offer good only in U.5.A. and Canada.
Mail to: All other countries send $2.

Dept. A-94,500 N. Calvert St., Baltimore, Md. 21202

Sleep Warm
and Save
Money, Too!

Our 100% Cotton Flannel
Sheets let you sleep in
luxurient warmth even with the
thermostat turned down.

Specially woven in England
with a raised nap for years of
practical luxury.

Sizes and prices: twin—$21.50
ea.; full—$23.00 ea.; queen—
$24.50 ea.; king—$34.00 ea.
Specify flat or fitted.
Pillowcases—$11.00/pair.
Shipping: sheets—add $1.50 ea.;
cases—add $.50/pair.

Four rich colors: orange,
yellow, blue, and white.

Mail your check today.
VISA/MC also welcome.

Send §1.00 for new fall/ LU :Y
winter catalog (Refund- y £5.
able with order). Other i\li\/z‘?\_l E

products include down
pillows and comforters, D1\ _A__[ 7
wool blankets and

P.O. Box 443-NA
throws plus many more

.Grafton, NH 03240

(can— 30 &

| MORE for your money ... exclusives from
| Europe and the whole world over —we

|

l

|

|

1

|

i _ |
1 import dll'C('l, that saves you monfy! |
|

|

|

l

|

|

|

1

| MORE for your home...to make it more
| auractive, efficient, organized!

| MORE for you...to make you a better
cook, decorator, gardener, hostess!

effort when you shop at home by mail,
plus my money-back guarantee!

|

| y :

| MORE convenience .. .save time, gas and
|

|

|

yours free!
| MORE than 120 pages,
| 600 color photos
| and a free gift

| with each $10

| you purchase

| (when I promise
| the world, 1 4
| deliver!)

® Dept.
u.lllﬂn SIML3 |

|Bm< LV, 510 South Fulton Ave., Mount Vernon, NY 1055II

|
|
|
|
|
|
|
|

Name.
| |
| Address Apt.— |
| |
City State Zip.
B e e = -
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FREE CATALOGUE OFFER
Call or write for
an assortment of fine
English antique reproductions
and home accessories.

The

Bomﬁg
Company

Call Toll Free 1-800-535-6876
In Louisiana 504/891-4415

Name

Address
City

State, Zip

¥ Department M7
New Orleans, La. 70153

Brownstone sale...

What fits a brownstone’s space and
style fills the pages of our February
Home Sale catalog, where traditional
mixes with modern, domestics,
electrics and eclectics. To receive
your copy, and a six-month
subscription to all our catalogs, send
83 in check or money order to:
Macy's P.0. Box 333

Hillside Branch 14
Hillside, N.J. 07205

Name
Address
Bty
State

MACYS

New York

METROPOLITAN HOME JANUARY 1982

OLD PUEBLG |
ImEns since 1946

The Laura Ashley 1982
Catalog Kit features the
charming prints and fabrics
thathave made her famous,
plus quite a bit more. It
includes the 1982 Home

send $1

it today

Furnishings Catalog, The for a

Spring/Summer Garment if you want... SPRING

famous labels
brochure and separate * top quality CATALOG
brochures on Laura Ashle ;;?;T;OE:E‘;Q 5 and...
S m
TR o y to find sizes RECEIVE a

P e $2 BONUS

Home Fragrances shoes & accessories...  DISCOUNT

Collection. it and ot to use on

Mg aniten your first order

SEND COUPON TODAY —

All Laura Ashley products | MONEY BACK GUARANTEE = m = m m mm m o o
P : 10LD PUEBLO TRADERS, Dept. MTI, I
Sh?_lre RS m?n qual_lty‘ } Palo Verde at 33rd, Box 27800, Tucson, AZ 85726 :
entirely exclusive designs 13 Enclosedis § (check or money order) !
that are always in the best ane !
- I (please print) ]
12 of style. $3. J ADDRESS _ :
'CITY L g ZIP 1

e ey |

The Metropolitan Shop would like your help.
Would you please take time to answer the next few questions,

1. Do you buy food products by mail? OYes [ No
If no, why not?
O A. Never thought of it. O C. Price too high.
O B. Unsure of quality. 0 D. Food can spoil easily in shipping

2. Have you been satisfied with food products purchased by mail? [ Yes [ No
3. Of the products listed below, which of them would you most likely buy by mail.

Please number in order of preference. Steaks_____/Cheese /Seafood ___
Smoked poultry & meats /Nuts. /Candy & Snacks______/Fresh
Fruits

4.1 would like more information about purchasing food by mail. 1 want to know
what makes it special, why it is better, and how the shipper can guarantee it will
arrive in good condluon 0O True I:J False

Io send For the calalogues you want, _|LI$I urcle lhc numbt,rs on thu Iorm bcio-.\ Pru,c of
catalogue, if any, is indicated next to each number. Add $1 to the total cost of your catalogues
as a service charge. Make checks payable to the Metropolitan Shop. U.S. currency only.

Catalogue Shopping Department Order Form

1. Free 3. $1.00 5. Free 7. $1.00 9. Free 11. Free 13. $1.00
2. $2.50 4. $3.00 6. $3.00 8. $1.00 10. Free 12. $3.00 14. $3.00

Total money enclosed including $1 service charge $
Mail this form today to: The Metropolitan Shop
P.O. Box 2867
Clinton, lowa 52735

Name

Address

City State. Zip

This form expires March 31, 1982 January 1982 Issue
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PREVIEWS

Next Month in
Metropolitan Home

On sale January 19

NEWAMERICAN
“CUISINE”

Cuisine: Hearty stews from our just-published cookbook.

110

Furniture hot off the presses: Design Portfolio moves
to Milan to cover the latest in Italian design trends.
Our upcoming High Profile describes the life and peri-
patetic times of Roger Horchow, whose best-selling
Horchow Collection has given mail order a first-class
image. Real Estate explains where America’s new elite
lives—a guide to new status addresses in twelve cities.
Appraisals rates the price tags and reputations of the
young collectible crowd in photojournalism. Plus, inside
moves in Hot Properties, the Wiz and more.

METROPOLITAN HOME OF THE MONTH™:
Town house with a heightened sensibility—
country elements like wide-open space, lots of light
and simple, comfortable pieces create a home that
says “‘retreat’” and *‘polished” all at once.

HIGH PROFILE: Based in Dallas, Roger Horchow
is the man who’s made a business of taking the
plain brown wrappers off mail order—and ¢nite a
business it is. The scoop behind his gilt-edged
home accessories is on order next month.

REAL ESTATE: A story to warm a city dweller’s
heart: Some just-built houses in one Washington,
D.C., area have brand-new gingerbread details and
Victorian gables. Yes, you can go home again.

DESIGN PORTFOLIO: Furniture fashion from the
biggest exhibition in Europe: The Milan Furniture
Fair offered Fifties-inspired shapes, skinny tube

legs and was heavy on the yellow. Read all about it.

OBJECT LESSONS: The Leading Edge. Seen in
Milan, too—and coming to a showroom near
you—the Memphis Collection. It’s furniture with
wit and fantasy—a little satirical, a little punk.

STYLE: Renovation for the space age: Sweeping
architectural curves, glass bricks and pastel railings
teach an old dig new tricks.

THE NEW AMERICAN CUISINE: The Essential
Stew Pot. From the pages of our just-published
cookbook, steaming cauldrons filled with good-
for-the-soul soups. Mi

METROPOLITAN HOME JANUARY 1982



©1981 Toyota Motor Sales, U.S A, Inc

T ——

THE NEW CELICA
SPORT COUPE.
PRACTICALLY
BEAUTIFUL.

Introducing the all-new Toyota Celica Sport
Coupe. Practical inside. Beautiful outside. This
new sporty car's definitely got the right stuff.
The Right Exterior Shape. A beautiful,
wedge-shaped body honed and refined in the
wind tunnel. Even the headlights tilt back to help
the Celica achieve its incredibly low drag
coefficient: just 0.38!

The Right Interior Design.

It may be sleek and sporty

outside. But inside, the

new Celicas

offer more shoulder, hip, and leg room.
Contoured seats provide superb lateral support.
And there’s full instrumentation — huge, blacked-
out speedometer and electric tach, and gauges
for all engine functions. Even an AM/FM/MPX
stereo 5-speaker receiver on the GT.

The Right Equipment. The stuff of which
true sports cars are made. Rack and pinion
steering. Ventilated front disc brakes, to help
prevent brake fade. And a 5-speed overdrive
transmission. Or Toyota's innovative 4-speed
automatic overdrive is available.

The Right Stuff. A practical, beautiful carat a
Celica price. The 1982 Celica Sport Coupe. It's
practically perfect!
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LOW TAR-FILTER

regular

8 mg. “tar”, 0.7 mg. nicotine av. per cigarette by FTC method.

Its moreyou.

o

2

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous toYour Health.




