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ach holiday season, our
family celebrartes a heritage of

wine and food that is

centuries old. It extends far beyond
our 80 years in California’s
beautiful Sonoma Valley to Farneta,
[taly. This small, 12ch century
village near Lucea, is the birthplace
ot my grandfather, Samuele.

My wife Vicki and I recently
discovered the great beauty of

Lucca’s art and architecture, aric 1."_“

while exploring the dozens of
markets and restaurants WE
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nag@iness with whi

(fo ndéd Sebastiani Vineyards in
. I‘)!&w

food should be enjoved together.
Though this ancient city has
renewed 1tself over the years, it has
done so without destruction of the
past, preserving the history and
culture of the town.
It is this same contnuity of

heritage that is the heart of our
tamilywinery. Since mv grandfath
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WINESAND FOOQOD

*“Eye of the Swan"' grape with clear juice. Its
Blanc is a perfect match magnificent coppery color, so like

oliday foods . . . dry, the eyes of the Australian Black
I-bodiedand delicious. This Swan, is created by quickly
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THERE'S ALWAYS
ATIME AND A PLACE FOR
A BULOVA CLOCK.

Choose from a collection of over 200 fine clocks, each
with the perfect combination of fashion and technology that
has made Bulova®America’s leading name in clocks.

IT'S BULOVA CLOCK TIME. EVERYWHERE.
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Like fine French wine. . .

A Roche-Bobois leather sofa gets better with age, offering both immediate enjoyment and long-term pleasure.
A feeling of fantasy is created by floating head cushions and sublime variations in color in our new
“Rainbow’’ suite. Choose from subtle shades of beige, blue, grey or fauve. . . then experience a feeling of

unsurpassed luxury with the unique Roche-Bobois “custom comfort”” system. Adjust the floating head
cushions upward and the seat cushion forward for the contour that's right for you.

For our complete catalog, please send a $6 check or money order to: Roche-Bobois (Dept. R-2) 200 Madison Ave., N.Y.C. 10016

ROGCHEIE-BOBOIS

Probably the most exclusive collection in leather. PARI| S

1-800-328-0009
1-800-532-1526(10W A

Store locations throughout the U.S. and Canada

New York » Atlanta « Beverly Hills « Birmingham, Mich. « Boston » Calgary « Chicago « Dallas » Denver » Houston » La Jolla « Miami » Minneapolis  Montreal « Palm Beach » Paramus »
Philadelphia « Phoenix « Quebec + Roslyn Heights » San Francisco » Scarsdale + Seattle « Toronto * Vancouver BC » Washington DC » Westport » Winnetka » Winnipeg. . .

LONDON « BRUSSELS * GENEVA »* MADRID * MUNICH
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5 The Vellux blanket -~
« was designed fo last.To
“ do that we' invented a
"= revolutionary process that =
created a blanket of
“incredible durability. So

even after 10 years (or 25
washings), it won't shed,
shrink, ?cl’ll, mat, fade or
fray. In fact, the Vellux™ =
blanket actually becomes
softer and more beautiful
as it ages. Which is why its
become America’s best
selling quality blanket.

Isn't it nice to know
there'’s a blanket that can
offer this kind of security?

Vellux® blankets; bed-
spreads, comforters and

upont® nylon fibers.
Martex® 1221 Avenue of the
Americas, NY, NY 10020.
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: IF THEBOTTOM
CAN'T CONDUCT HEAT
SIDEWAYS, SCRAP THE

"n
PAN.

Itis even heat that browns meat evenly,
cooks onions delicately golden, makes
velvety smooth sauces. Pans with thick
bottoms heat evenly. Pans with thin
bottoms can't.

See for yourself. Sprinkle a teaspoon-
ful of granulated sugar into a thin-bottomed
pot. Putit on your stove and set the heat
to moderate. Watch how the electrical
spiralor the circular flame pattern appears
in the sugar. That's because only that part
of the pot that's over the burner gets hot.
(Be sure to turn off the stove.)

Now try the same procedure with a
piece of Cuisinart Commercial Cookware,

When you see any change in color,
turn off the stove. Notice (1) how evenly it
changed colorand (2) howthereis no trace
of a heating pattern. That's even heating.
That's proper heating. That's the heating
you get with all of our cookware because
of our sandwich of highly conductive cop-
per between two layers of stainless steel,
whichdistributesthe heat evenly, sideways.

And remember this: the side of apan
should not be conductive—that wastes
heat by radiating it into the kitchen—thus
heating the cook instead of the food.

A good pot must conduct heat even-
ly, sideways. But that's just one criterion of
agood pot.Next, we'll discuss what makes
a good handle.

Carl G, Sontheimer
President, Cuisinarts, Inc.

Cuisinart

Stainless Cookware

For a store near you call toll free:
(800) 243-8540.

s METROPOLITAN
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ROSTYLE
EPORT

Rooted in Europe but nurtured in the U.S., Euro-
style is the new way with contemporary design. It
blends Bauhaus and deco, neoclassic and Memphis.
But Eurostyle is also an attitude. A new confidence
10 make the right choices. In this special issue, every
JSeature shows how Eurostyle is reshaping our lives.
And it’s all available here, right now.

HotProperties..............c.oou ot ciiinibes 12

By Arlene Hirst and Michael Walker

THE EDITORS’ PAGE Dateline: Milan ........... 14
® Coming of Age in America.......................... 33

By Regina Nadelson Once we longed to become European.
Today, with Europe’s style rooted on our shores we know it’s
a great place to visit, but now we have it all at home.

THE RIGHT CHOICE The Mighty Bulb.......... 44

By Melanie Fleischmann How halogen changed the shape
of lighting forever.

By Michael Walker Sleek, contemporary style is here for
the giving.

® The Look Defined ...........coovvvveeeeineineinrinnnns 71

By Michael D. Walsh Eurostyle’s smashing international
look in furnishings, fabrics and more.

©Where to Find It .........cocovnvemimnnennnneernennns 85

By Rochelle Reed 1In every major American city there’s a
new breed of entrepreneur who lives and sells Eurostyle.

® Stylemakers. ... /vt s it 101
By Michael Walker Meet the people behind the look. Archi-
tects, designers and importers whose special genius goes into
the making of Eurostyle.

® Bringing It Home .............ccoeevvvnennrennnnn.. 115

By Donald Vining Here’s how Eurostyle looks in real
homes, from a San Francisco villa to a Chicago loft.

@ The 10 Best American Bistros ................... 132

By Colman Andrews Across the country, these distinctively
American versions of the classic French brasserie are redefin-
ing the art of eating out.

IROSOMFCONN. o A N S e A el 146
Cover: Photograph by Langdon Clay

The following are trad ks of Meredith Corporation and their use by others is strictly
prohibited: Living the Metropolitan Life, Living the Met Life, Elegant Renovation, The Euro-
style Report, The Elements of Style, Hot Properties, Ask Dr. Swatch, The New American
Cuisine, The Global Table, The Electronic Library, The Screening Room, The Right Place, The
Right Chaice.
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Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

SOFT PACK 100s FILTER, MENTHOL: 3 mg. “tar”, 0.3 mg. nicotine
av. per cigarette by FTC method.
Competitive tar levels reflect either the Feb. "84 FTC Report or FTC method

NOW. THE LOWEST OF ALL BRANDS.

#1984 R J Reynolds Tobacco Co




MEMBER OF
Lexington Fumiture Industries

LEXINGTON, NORTH CAROLINA

It will go with any color scheme. “Euroline”is now on showroom floors coast
It will group in any room in any home. to coast waiting for your inspection. For the
Dixie’s “Euroline™ offers you a chance to dealer nearest you phone 1-800-328-0009 (lowa
design rooms intelligently, to employ idle space, Residents 1-800-532-1526), or write to
to corral electronic hardware. EUROLINE/Dixie Furniture, Box 1008,
Clean, natural elm cases frame snow Lexington, NC 27292,

white laminated doors and drawers, which open
to little design surprises and big storage spaces.
Four different heights can be arranged in
endless combinations, providing flexibility as
well as adaptability.
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DAVID DAVID GRAPHICS

PRESENTS
Two lithographs from the renowned Shelburne Hotel Murals of Atlantic City, painted

in France in 1906, by Frederick Carl Frieseke, the preeminently famous American Im-
pressionist painter. These exquisitely crafted works are the first of a continuing series to be
produced and made available for sale. They are only available through David David Graphics.
Sheet size of each is 31" x 26" unframed; 324" x 27%" framed (in gold leafed 1" wooden mold-
ing with plexiglass). Price unframed is $100 each including shipping and handling. Price
framed is $375 each including shipping and handling. PA residents, 6% sales tax added.

“Afternoon Tea on the Terrace" “Windy Day at the Beach"

DAVID DAVID GRAPHICS

A Subsidiary of David David Gallery * Established 1910
260 S. 18th Street, Philadelphia, PA 19103

Call TOLL FREE 1-800-441- 2364 to place orders 24 hours a day.
Pennsylvania residents call 215-735-2922,
or send check payable to DAVID DAVID GRAPHICS.
We accept Master Card/Visa. Please allow 2-4 weeks for delivery.




GAMMA-LIAISON

PETER BOSCH

MULTIPLE LISTINGS

CBS anchorman Dan Rath-
er, taking final leave of Wash-
ington, D.C, sold his
Georgetown house for $350,000
to Eric Sevareid, keeping it all
in the family...Shere Hite,
author of the notorious The
Hite Report, is putting her
three-bedroom, Fifth Avenue
co-op on the market for $1.2
million . . . Burt Reynolds is
leasing out his Malibu hide-
away for a cool $15,000 a
month ... The first major
American museum showing of
Memphis, the avant-garde Mi-
lan design collective, will open
not in L.A. or New York, but
(where else?) in Memphis, Ten-
nessee. The show, running No-
vember 18 through February 3

Rather- Good bye, D.C.

at the Memphis Brooks Muse-
um of Art, includes furnishings
never before exhibited . . . Phi-
lip Johnson, the dean of Ameri-
can architects, will finally have
a piece of Chicago’s famous
skyline. He's designing a 40-sto-
ry office building at 190 South
La Salle, said to be in the spirit
of his controversial neoclassic
AT&T building in Manhattan

.. Chief Justice Warren Bur-
ger has sold his farm near Falls
Church, Virginia, for $1 mil-
lion....
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FIFTIES ON THE RISE

Born on the pages of METROPOLITAN HOME, Mid-Century Modern by

Cara Greenberg (Crown $30), with pics by top interiors photographer
Tim Street-Porter, is an exuberant visual tour of Fifties furniture
design. Inspired by “Beyond Flash: Masters of the *50s” (April 1983,

MH), the book examines the furnishings and design greats of the decade:
Charl&s and Ray Eames, George Nelson, Isamu Noguchi, Eero Saarinen
and Harry Bertoia. Greenberg also provides a guide to galleries.

HOT PROPERTIES

By Arlene Hirst and Michael Walker

“What’s the best last-minute Christmas gift you
can imagine?” Pace-setting retailers answer:
Peri Wolfman, Wolfman, Gold & Good Company, New York
“A box of hand-rolled chocolates, a bottle of Perrier-Jouet and
an Italian Vogue, so you can sit in bed, munch chocolates, drink
champagne and read.”
Robert Leitstein, president, Gump’s, San Francisco
“A collection of leather address books, one for each city or
country a person travels to: Los Angeles, Europe or the Far East.
I'd give two sets, one business, the other personal.”
Giorgio DeLuca, Dean & DeLuca, New York :
“Something to make one think of warmer weather—a S===
box of pdté de fruits, those delicious essences of summery
fruits—or cozy winter food, cocoa and panettone.”
David Snyder, vice president, Marshall Field’s, Chicago
*Wet Tunes—the shower radio from Salton. I bought
one for myself and I love it. My voice is really improving.”
Roger Horchow, The Horchow Collection, Dallas
“A sampler of wine splits. A bottle is much more seri-
ous. This way, you can taste lots of different wines. Perhaps
some paté and crackers, too.”
Hank Johnson, president and CEO, Spiegel Inc., Chicago
“Something everyone would like to have, Trivial Pursuit.”
Stephen Fass, vice president, The Marketplace, Macy’s, New York
“Seven ounces of Beluga or Sevruga caviar, or a pound of Neu-
haus chocolates in a beautiful crystal bowl or porcelain box.”
Chuck Williams, chairman, Williams-Sonoma, San Francisco
“A great basket filled with plum pudding, senzanome (Italian
cake), marvelous mustard, a good olive oil and balsamic vinegar,
Spanish olives and some pure maple syrup.”

THE SCREENING
ROOM

Paramount literally built a
star vehicle for Falling in Love,
its Christmas blockbuster.
Much of the movie, about two
Westchester commuters (Meryl
Streep and Robert DeNiro),
takes place aboard a train. So
the production team ordered
parts from The Budd Company
in Philadelphia and custom-
built an 80-foot railroad car.
“We had to have it built be-
cause we needed a ‘wild’ wall
that could be moved so the
camera can look in,” explains
Steven Jordan, the movie’s set
decorator.

Interiors were trucked piece-
meal to an old armory in
Brooklyn where the car was in-
stalled on a platform supported
by inner tubes and shock ab-
sorbers. Train scenes are still
shot as they were in the silents:
scenery is projected on a screen
mounted behind the train win-
dows. “Every time we shot a

Falling in Love: Custom coach.

scene, the grips and propmen
had to stand outside and shake
the platform,” says Jordan.
After filming, the car was re-
turned in pieces to Budd. Plans
were donated to the Museum of
the Moving Image, in Astoria,
Queens, due to open in 1986.
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A PERFECT FIT.

INTRODUCING A SLIM, 25-INCH
FULL SPECTRUM TV THAT FITS IN THE
SPACE OF A 19-INCH SET.

You don't have to make room for this beauty. Be-
cause this slim, 25-inch TV (measured diagonally).
. actually fits 70% more picture in the space of @

. “standard 19-inch set. It's the new high-performance,
Full Spectrum television. The first consumer TV to proc-=
ess 100% of the audio/video signal. All the color,
all the sound, all the time. Giving you sharper color,™
cleaner picture and sound, and all in the space of

a 19-inch set.
COMPLETE WITH FULL
STEREO SOUND, VIDEO MONITOR
CAPABILITY. AND MORE.

All Full Spectrum ColofTrak 2000’s feature a buili-in® S
stereo broadcast receiver. (Stereo sound depen- s
dent on TV broadcast signal.) Plus video-monitor e :
circuitry for easy hookup of audio/video compo= Wi i e e s ool
nents. Other standard features include 127-channel s
funing (including cable) plus RCA's Digital Com- "= o e c———-
mand Center, the total control remote control that S
operates an entire RCA video system. ] ' .

Try one on for size atyour RCA dedler. Or, for more
information and a free copy of the “Living With
Video" booklet (a $2.50 retail value), write: RCA
Consumer Electronics, Dept. 32-312AA, P.O. Box
7036, Indianapolis, IN 46207-7036. .

o U i AV |

TECHNOLOGY THAT EXCITES THE SENSES.
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To give or to receive,
these luxury writing instruments
from the Masterpiece Group
; are enduring gifts,
Fountain pen with 14 kt. gold nib

and matching ballpoint.
At fine pen counters everywhere.

In the U.S: Bloomsbury, NJ 08804 ©1983
MONTBLANG is a Registered Trademark
of Montblanc-Simplo GmbH

THE EDITORS’ PAGE

If we were to date the beginning of
Eurostyle as a major design influence,
it would be 1980—when wide availabil-
ity took European furnishings out of
the one-of-a-kind class—and the cross-
pollination with American manufac-
turers began in earnest. We'd then
Jjump to the debut of the radical design
group, Memphis, at the 1981 Milan
Furniture Fair. Why? Because, for the
first time since the Bauhaus, Memphis
broke the rules about how furniture
should look. And broke them for good.

Although the earliest
Memphis furniture re-
lied heavily on shock for
its own sake, their work,
and particularly the
work of Memphis’
reigning intellect, Etto-
re Sottsass, made other
designers see brave new
possibilities. Their mes-
sage was: A chair could
look like this. Since
then, these design possi-
bilities—the  playful-
ness, the lyric use of
color—have influenced
and strengthened the
mainstream of Eurostyle design on
both sides of the ocean.

What brought this to life for me even
more clearly than planning and pro-
ducing this special Eurostyle issue was
last spring’s Furniture Market in
North Carolina, where the Eurostyle
influence—a softened sofa silhouette,
lots of leather and lacquer, luxurious
marble—had taken root in many of this
country’s biggest and most traditional
furniture companies. I’ve just returned
from the Milan Furniture Fair, where
this year the Memphis influence con-
tinued to stimulate even better design
in other companies. But Memphis and
the rest of Milan have moved beyond
shock value—see the Sottsass table
(above). Their new furniture, ever in-

14

Memphis 1984: Sottsass’ new
table dares to be beautiful.

Dateline: Milan
The Eurostyle Report

ventive and playful, has become re-
fined, more grown-up. This year, even
Memphis dared to be beautiful.

In Milan, we saw a metal chair with
a green seat, yellow arms, black legs
and here’s the point—it didn’t look
weird. It looked carefully done, harmo-
nious, Eurostyle! “The Look Defined,”
page 71, shows 87 products, all avail-
able here, that make the same point.

Milan, this year, was a little like be-
ing in a movie we'd made ourselves.
We kept bumping into the very people
chosen for The Euro-
style Report, as if they’d
walked right out of their
pictures into the Fair.

In the five years that
we’ve been covering the
Milan Fair, more and
more American retail-
ers, manufacturers and
designers have come to
take a look at European
furnishings. But today
they’re not just looking.
Now they’re eagerly
scooping up everything
that'’s original and new
and sending it home as
fast as their imaginations and bankrolls
will allow. “Where to Find It,” page
835, and “Stylemakers,” page 101, intro-
duce those people and dozens of stores
that sell Eurostyle. European and
American design have joined forces
and produced a style that’s wholly new
and international. There’s change in
the way rooms are put together, and
this special issue, The Eurostyle Report,
announces these changes on every
page. From the smallest choices in
“Eurogifts,” on page 57, to whole
housefuls in “Bringing It Home,” page
115, contemporary design has never
been more vital or more democratic
than it is right now in America.

Dorothy Kalins, Editor

METROPOLITAN HOME DECEMBER 1984



Designer Bella Ross

Bedspreads protected by

DuPont TEFLON'
soil & stain repeller

Superb genuine brass beds

and bedspreads for those who
unabashedly admit to a love of
luxury...who appreciate excellence
of design and a precious
dedication to craftsmanship.

Available through fine showrooms,
designers, and furniture stores.
Call 1-800-932-0620

for further information.

J/B Ross
409 Joyce Kilmer Avenue
New Brunswick, N.J. 08901




We asked these three experts to
put a price on this edition of

Dickens’ DAVID COPPERFIELD.

DAVID
COPPERFIE

»

CHARLES
DICKENS

“The raised spine is a
giveaway. That's qual-
ity binding.

*30. *35.

typography.

KEN McCORMICK,
3r, Consulting Editor,
Doubleday.

WRONG. WRONG. WRONG.
The price, of course, is only $12.50 for
David Copperfield and every other volume
of the new Collector’s Library of the
World's Great Books.

Again and again, Franklin Library,
the world's leading publisher of fine
books, has seen its remarkable new Col-
lector’s Library confound the experts.

How can these authorities be so
right in their praise and so wrong in the
price?

Let’s take a close look and see why.

Each of the fifty volumes is indivi-
dually designed; each cover is a work of
art, each binding distinct in size, grain,
color.

“The illustrations are
superb. Excellent

CLIVE BARNES,
Cultural critic, New York Post.

$12.50

“The paper is fine mill,
The end pages an
unusual design. A first-

class job. 535 ."

PHILIP LYMAN,
Gotham Book Mart.

(The effect in your room is uncanny.
Each volume different but harmonious. A
luxurious library that is a tribute to your
taste.)

Each spine is hubbed in the great tra-
dition of book binding.

Each endsheet (inside covers) is an
original design.

The page edges are gilded; the
paper, itself, is crisp, opaque, specially
milled and acid free to last for genera-
tions.

Many artists were commissioned for
the project. And the illustrations are mag-
nificent. (The color paintings by Thomas
Rowlandson in TOM JONES make us tin-
gle with pleasure.)

Each binding is individually
designed: the copper cover
dies are hand finished.

Superb illustrations, many
specially commissioned, including
a number in full color.

Distinctive endpapers,
specially designed for the
collection, and varied among
the volumes.

Hubbing—a valued

characteristic of Page edges

the traditional gilded with a
bookbinder's art. tarnish-free :
finish for both i
protection

and beauty. Specially milled, acid-free paper that will endure for generations.



Howdid wedo it?

The typography is classic, the print-
g first rate, the contents immortal and
1celess.
Yet the price for each volume is only
»u know, than ordinary

mple, albeit spectacular answer.
-anklin Library has made a publishing
‘eakthrough of which it is very proud.
Here is the genius of mankind.
Eternal classics, from Homer's
DYSSEY to Melville's MOBY DICK.
The chilling tales of Edgar Allan
oe. The romance of Emily Bronte’s
JUTHERING HEIGHTS. The earthy
umor of CANTERBURY TALES by

CRIME
AND
PUNISHMENT :
FYODOR
DOSTOEVSKY.

Chaucer. The transcendent dramas of
Shakespeare (illustrated by Henry
Fuseli), Ibsen, Chekhov. Great English
and American poetry.
Fifty volumes in all. A library of
genius that belongs in every home.
Here is adventure for the mind, for

yourself and for your children. Inspiration

and pleasure more abiding than televi-
sion, more memorable than movies. At a
price that makes it almost mandatory.
(And that is Franklin Library’s intention.)

Subseribe without risk.

As a subscriber, you build your col-
lection one book each month, and pay-
ment is on the same convenient basis.
The subscription price is a remarkable
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HITS THE ROAD

By Brock Yates

T he worst part about being a slave to fashion is that you s rear window
seldom can identify your master. Trends in contem- :E::‘k'“‘

. . e 55
porary style don’t blossom from any single, identifiable cyrves are pure
source like a new piece of legislation or a revolutionary cold Evrestyle, but
remedy. They spontaneously combust from deep inside the vox m:‘::‘m
populi, as do wild rumors and dirty jokes. bive American

Of course any number of artists, designers, musicians,
decorators, couturiers, and other self-appointed cult leaders
and status pashas constantly credit themselves with such great
leaps forward as New Wave fashions, break dancing, punk
rock, fad diets and the latest exercise craze, but generally such
phenomena rise (and will ultimately fall) due to the hazy whims
of the public. So it is with automobiles.

Continued on page 24

California based writer and commentator BROCK YATES is an editor-at-large for
Car & Driver imagazine.

21



If youre smart you’

Thelessacarhasto Strugg\e against th
wind, the more rewarding it is to drive,

Which is the driving force behind the shape of
the newest Mercury cars. They're aerodynamically
designed to slice through the wind. And to use that
wind 1o help therm hug the highway,

That gives you a more comfortable, more

stable ride. As well as cutting down on wind
resistance for a qunet and fuel efficient ride,

Of course, youll notice that aerodynamics
also does some distinctive things to the look of
Mercury cars like this Cougar and Topaz,

Thats the simple
peauty benind our e —




fall for these lines.

cars: the better they look, the better they work. And
that's why you'll see no drastic changes in our
shapes from year 1o year One very nice benelit
that comes from designing a car according to
the principles of duodym(m IiC engineering,
not fashion.

If our combination of aerodynamics and
aesthetics Intrgues you, why not call our toll-ree
number, 1-800-MERCEAX, for more information on
our intelligent design’?

Because we don't expect you to fall for a

couple of ines,

Unti you\/o redd Nbrcury
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EUROSTYLE

Continued from page 21

Consumer taste has always run ahead of design, and the multimillion-dollar
dice rolls to plumb those tastes-have been riddled with disaster. Perhaps the best
known is the great Edsel episode of 1957, when the Ford Motor Company tried to
market a strange, frog-lipped sedan that left the American public walking away,
not buying. Twenty years before, the Chrysler Corporation had been brought to
its knees with the introduction of its Airflow—a crustacean-shaped disaster that
repulsed the public with its avant-garde streamlining.

Since then auto companies both here and abroad have
become gun-shy about making wild forays into untried areas
of taste. Most have remained conservative, making evolu-
tionary changes and never daring to try for the Big Casino
with shocking new shapes. ‘““The secret,’” says one designer,
“‘is to make cars that sit in that narrow band of contem-
porary taste, neither too far behind, nor too far ahead of
what the average car buyer thinks is pretty.”’

Ford recently probed the outer limits

of tolerance with its new, highly
aerodynamic Lincoln Mark VII, Ford
Eurestyle success Thunderbird and midsize Tempo and Topaz sedans. At the
story: The 1984  {ime, they appeared so radically rounded that General
Thunderbird was \{otors designer Chuck Jordan dismissed them as ““jelly-
e ,‘,“’"'""‘ ., beans,” and Ford management held its collective breath for
os @ “lellyboan™ } public’s reaction. The cars are vividly European in
overall concept, with wind-cheating contours, sloping wind-
shields, chromeless expanses and muted paintwork. They
mark the most courageous step by an American car maker
into the realm of European styling. Happily, the gamble paid
off. The new cars are successes, although industry conser-
vatives are quick to point out that the Thunderbird’s sister
car, the Mercury Cougar, has been a stronger seller with its
more traditional, middle-American vertical rear window

treatment. But the T-Bird is the harbinger of the future.
This shift has been underway for two decades, a steady

movement away from the outlandish, four-wheeled -
Jukeboxes of the late 1950s to the cleanly tailored machines of today. In fact, the
alliance of American and European automotive styling schools is now so com-
plete that the results are more aptly dubbed ‘“Mid-Atlantic’’ than either Euro-
pean or American. For example, the new Merkur XR4Ti sports sedan available
through selected Lincoln-Mercury dealers is essentially the
The alliance of the same car as the Sierra XR4i being sold in Europe, except for
American and European one interesting twist: The American version lacks some of
automotive Sz‘yling schools the trim being used on the European counterpart!
. The old clichés of bourgeois elegance in the American
Is now so complete that the K il e R i
Rostilis are now wiore aptly market—gobs of chrome, vinyl roofs, lavishly brocade
Lo . 3, Interiors, scorching, primary colors or two-tone smarmy
dubbed ““Mid-Atlantic pastels—have given way to a Brave New World filled with
muted tones and solidly functional shapes. Wide bodies are
dead. Flattop hoods and bulging doors are passé. The glorious road arks that
symbolized the old middle-class fantasies of luxury are on the scrap heap of
history. And that is where they belong, because not only did they represent
tasteless American excess at its worst, they were also technically corrupt. So large
and so overpowered that they gorged themselves on gasoline, consumed uncon-
scionable amounts of space in our cities and handled in such slovenly fashion as
to border on the unsafe, these dinosaurs were driven from the highways both by a
radical alteration in public taste and by stringent government regulations.



HITS THE ROAD

Beginning with the Volkswagen Beetle in the early 1950s—when this tiny,
Junebug-shaped, underpowered German curiosity captured the imagination of a
large segment of the American public—our perception about cars and what they
should do began to change. Slowly the notion that function was more important
than image became a factor in buying decisions. This happened first among the
opinion-makers of the nation—the professionals, academics, executives, who, if,
they seldom initiate trends, often lend them credibility. Steadily, through the
1950s and 1970s, this same group revolted against the extravagances of the nation
in war, in fiscal policies, in social engineering, in politics, in  E— —  ———E—————————
environmental matters. The failings in Vietnam imposed on
America a shocking sense of its own limitations, and, along
with all the refuse and clutter that was rooted out of the
national psyche, out went the love of the big car.

Slowly the Mercedes-Benz, a stark four-door with an
upright radiator and high tech engineering, replaced the
block-long Cadillac as the supreme status symbol. Owners
began to brag not about four-speaker
stereos and six-way power seats, but
about their fuel injection systems and
fully independent suspensions. Tech-
nology, as it enhanced function, became
important in its own right, and as stylish
as the garish triple-tone paint jobs that
had enticed customers of the 1950s.

The European automobile industry
has long held to the notion that form
follows function. High fuel costs,
restricted roads, more enlightened attitudes about driver (Above) The
licensing and faster highway speeds placed a premium on 1984 Chevrolet
cars that would corner, brake, and steer with great effec- Camare:
tiveness. The Italians, thanks to their famed carrozzieri— Low profile
Pininfarina, Ghia, Scaglietti, Bertone—led the way toward (Below) The
the clean, functional shapes of today. Theirs was a revolu- Sty
tion of form following World War II that led the world out mim
of the baroque gaucheries of the 1950s to a purity of ype Mercedes-
Car art: The line and form that is now almost universal. Benz grill
first Evrostyle There is one automobile on display in New York’s Museum of Modern Art. It
car was the is a 1947 Cisitalia 202 GT (Gran Turismo or ‘‘Grand Touring’’) coupe designed
1947 Gisitalia  ,y pipinfarina. In the lexicon of art historians, the Cisitalia is ““a seminal

::'2 ot ::“n design,”’ a watershed work that altered the entire course of
um”l" = automotive styling. Arthur Drexler, the Director of the Qwnpners began to brag not

AT Dt o ricrsad Dsn e s b o four-speaker sereos
S aCiassic exaliplo O SCUIPWIS 0. and sb-way power seas,

movement.”’ Its hand-formed aluminum body appears .

shrunk-fit over the chassis (‘‘like a dust jacket over a book,””’ b “.t abow their fuel-

says Drexler), and there is an economy of line that embodies //Y/€CIION Syslems and Sully
the purpose of the vehicle—to transport two people long independent suspensions
distances with sufficient protection from wind and weather

in esthetically pleasing surroundings—and nothing else. The Cisitalia spawned an

entire school of Italian automotive design that flourishes to this day across

Europe as well as in the United States and the Far East. The present guru of that

school is Giogetto Giugiaro, whose creations range from the wildly avant-garde
Lamborghinis to the original Volkswagen Scirocco. Giugiaro is the exponent of

the wedge, and many of his designs possess a daring, slope-nosed beauty that

stand as perfect samples of Drexler’s ‘‘sculpture in movement.”’

Continued on page 28
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If your intuition tel
maybe you should

Surprise. Sporty cars aren't just for sporting types

They're also for people as conoemed as we are apout
brakes and bumpers and body construction. Because today,
salety means more than a good seat belt. It means avoiding
trouble before it happens.

Quite simply, the more
comiortable you are
with the handling
characteristics
of your
car, the

et e



better your chances of avoiding a potentially hazaradous

situation. That's why we offer you sports features like sticky

Goodyear Eagle tires and special handling components

on this Cougar XR-7. As well as a range of sports options on
many other Mercury cars.

S0 before you dismiss the idea of a
five-speed manual transmission as
adolescently macho, call our toll-

"\, free number, 1-800-MERCFAX,
‘ \ for more information on how it

can help you handle the
highway:

We believe that the
more you know albout
our sporty features,

the more youll
consider them
practically
prerequisite.

Mercury
Cougar
XR-7 Turbo
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EUROSTYLE

Continued from page 25

But the clean, taut lines of the Italian school are not restricted to racy sports
cars. Today, any number of European family sedans built by Mercedes-Benz,
Saab, Volvo, Audi and Renault, Citroén, BMW, Jaguar, and others, represent
similar thmkmg Bruno Sacco, the Italian whose training at the Polytechnic
Institute in Turin led to the chief designer’s job at Daimler-Benz, has created a
line of sedans for the world’s oldest car maker that represent not only the best in
contemporary European thinking, but has origins in a nation that started it all.
Unlike his counterparts at General Motors, Ford or
Chrysler, Sacco’s work is strongly linked to tradition. Any
new Mercedes-Benz automobile must embody certain traits
of the line, like a Windsor chin or a Hapsburg scar. “It’s easy
for any designer to make an all-new car, but it’s very difficult
to make an all-new Mercedes,”’ he says.

This quality of tradition may be more important to the
notion of European styling than any single component.
Heritage counts, and steady, evolutionary change—as
opposed to Detroit’s great leaps forward—is seldom
ignored. Change never comes for the sake of change. Not
only must change embody advances, but it must never out-
distance its link with the past. Therefore the Mercedes-Benz,
with the large, readable analogue dials, is essentially
unaltered since the 1960s. The famed Porsche 911 sports car
is celebrating its 21st year of production. It has been vastly
improved over the years, but its basic shape gains classic
status with each passing day. Tony Lapine, the chief designer
for Porsche, labored for years in creating the new 928
coupes, his main concern in keeping the design contiguous
with other Porsches that had come before. The Jaguar XJ6
sedan, perhaps one of the most perfect four-door shapes ever
created, is beginning its sixteenth year of production without
serious alteration. The Rolls-Royce radiator grill has been an

BREAL ~ : international status symbol since before World War 1. Alfa
The 1983 BMW Romeo’s classnc arrowhead design dates from 1935 while

600 series; the  Peugeots have a vivid thematic styling quality that can be As fuel efficiency increased
global family traced to the 1950s. Ferraris may change in terms of size and i I{np orgn ce f(;‘;'

sedan model, but they a/ways look like Ferraris.

While all manner of automobiles can carry a Chevrolet or des:g Ters, hsg ht H{elg ht and
Ford label at any given time, the European look is more ¢@€r Ody"?an?lcg gained
selective and therefore more visible. This continuity is begin- #igh priority. Not only
ning to pay off, as evidenced by the massive sales gains of the must an automobile be
more prestigious European makers. Imitation being the attractive, it must cheat the
sincerest form of flattery, dozens of cars are coming from wind and the forces of
Detroit that embody Eu_ropean themes. ’_l'he Chevrolet inertia in order to economize
Camaro and Corvette (which has ore tiny piece of chrome ;

; : . .~ on fuel. This led

on the entire car), the aforementioned Thunderbird and Lin- Aesi
coln Mark VII, as well as others, are very European in look esigners away Jr ot
and function. Their brightwork is minimal, their external dr awing boar d whimsies
colors are the muted silvers, rich blacks, deep maroons and @nd into the wind tunnel
blues. Their interiors contain soft primary tones and the
upholstery tends toward corduroys, rugged twills and leather, as opposed to the
old expanses of bright vinyl. Modern color treatments, as defined by the Euro-
pean style, are restrained, yet strongly evocative of high technology.

Form does follow function, and the best new automobiles from here and
abroad are true to that famed adage. As fuel efficiency increased in importance
for designers, considerations such as light weight and aerodynamics gained high

28



HITS THE ROAD

priority. Not only must an automobile be attractive to the eye, but it must cheat
the wind and the forces of inertia in order to economize on fuel. This led
designers away from drawing board whimsies and into the wind tunnel, where
esthetics had to be carefully combined with efficiency. Suddenly ‘‘coefficients of
drag”’- an engineering measurement known only to the aircraft industry-became
critical in the composition of a car body. Low, slippery noses and rounded,
spoilered tails and spare, wheel-hugging fenders became critical, dictated in equal
parts by the esthetics of the new minimalism and by the demands of the
marketplace.

(Right) 1984
Chevrolet's
Corvette: Form
follows function,
fast (Right below)
The French Citroen:
Aerodynamics from
the wind tunnel
(Below) Pontiac’s
Firebird has come a
long way from the
drag strip

Because European automobiles had served the master of
utility and reasoned function long before the Americans,
their stark styles were well suited to the tastes of the 1970s and
1980s. Shrouded in low-key, one-tone paint treatments with
interiors designed for safety and long-distance comfort, and
not to the mindless trappings of opulence, cars like the Audi
50008, the BMW 320i, the Saab 900 series, the Volvo GL and
the Mercedes-Benz 300D, penetrated the upscale domestic
market that had formerly been the exclusive domain of the
monster Lincolns and Cadillacs. Detroiters puzzled over why
affluent Americans would sacrifice sheer size and gobs of chrome for smaller,
leaner, more useful automobiles until the message became a new conventional
wisdom: Excess was no longer fashionable. Styles had changed. Priorities of
fashion had shifted to an emphasis on utility and function, clothed in clean,
unadorned sheet metal intended to slip through the air with a minimum of tur-
bulence. The shift in taste was a radical one, and it took Detroit a fair amount of
time to catch up. But now, tides of Eurostyle cars are rolling off the domestic s ove).
assembly lines—automobiles so crisp and useful that five-year-old Cadillacs, with  oow Suaes beow
their flying buttress fenders and their ogre-toothed chrome grilles
look as if they belonged to another era (which they do). :

Yes, devotees of automotive style do have a new
master, and while it cannot be identified with
a specific proper name, it is geo-
graphically centered on an axis
that runs from the famed
studios of Turin and Milan
north across the Alps to
Munich, and on to Stuttgart.
And now, finally, on to Detroit.




Two cars you dont ha

No matter what you know about cars, adding
options Is usually an ordeal.

Except with Mercury cars, Because they're
SO fully equipped to begin with, there's very little
to add.

Of course, you may still want to modify your
lopaz or Cougar model to more personal tastes
SO we've assembled groups of options into
packages designed to meet more specialized
needs.

Which means if
you want a lopaz

Get it together—buckle up.




re to learn how to buy.

L S model that's a little sportier than the one shown
below, you can add a TR performance package.
Or if you'd like a car even more luxurious than our
Cougar LS model (shown with Topaz), you can
add a luxury package or two.

So if you're more interested in personalizing a
car than in building it from the ground up, call our
toll-free number, 1-800-MERCFAX. For more
information on how easy it is to create the car you

want with our option packages.
And get a car wrapped in packages,

not red tape Nbrcury
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~ Ourfinish
Is only the beginning.

We're more than pleased with our appearance,

Were proud of the quality it represents. Like our laser track paint
system developed at a cost of over $40 million. A sum which is
oriliantly reflected in the superior finish on every Mercury Cougar

But real commitment to quality goes below the surface. On
Mercury Cougar, it extends all the way down to the wheels, where an
automatic systerm more accurately aligns wheels and tires for a
smooth ride

o be precise, our attention to detail extends right down to 15
millimeters. Which is the most the seams on our Topaz will ever be
allowed to vary from design standards.

S0 before you give up hope of finding fastidious workmanship
N this slap-dash age, call our toll-ree number, 1-800-MERCFAX, for
even more details on our attention to detail

Because we've only just begun to tell WCLI
you here. Get it together—buckle up. LINCOLN-MERCURY DIvISIoN (Tmd)



==
R

 EUROSTYLE
= =ﬂ-]-].

Coming of Age In America

By Regina Nadelson

When we first went to Europe in the 1960s,
we went with our backpacks full of illusions
and not much else. How we longed to live in
those wonderfully ancient places. To be
European. To drink wine in a sidewalk café
and write novels on a napkin. It was all so
cultural, so seductive. It was all so old. . . .

ast year, America hit the road for Europe once more,

about five and a half million of us in 1984. We went

because of simple economics: the rise of the dollar,
the deregulation of the airlines. But there was something else
and it was a major factor. There was, as the Los Angeles
Times noted, “the second coming of the Baby Boom.”

In 1984, backpacks long gone, we were older and richer
and, most of all, we were onto it. As we crowded the byways
of Europe, savvy to the fine points of wine, pasta and goat
cheese, as we shopped the boulevards of Paris and London
and Rome, it was all quite familiar, Because in a way it was
all very American. The very presence of Eurostyle in Ameri-
ca as the contemporary style, our style, meant even those of
us who went for the first time this year had already been
around the block.

Urbane, international and, above all, supremely self-confi-
dent, Eurostyle is a highly eclectic hybrid which takes its
cues from half a dozen cultures but insists on none. As a de-
sign message, it crosses period with savoir faire, mixes for-
eign flair with native wit. It can be the purist lines of the
German Bauhaus, the expansive glamour of French art
deco, the punk palette and brilliant contrivances of Milan’s
Memphis. It is neither tradition-bound nor hidebound, and
hardly about the perfect Louis XV salon or matching Chip-
pendale chairs. It’s a mix—polished, pared-down, edited,
unafraid. It pairs leather sofas with Georgian silver, deco’s
fine woods with black, techy lamps, neoclassic urns and
marble next to a Corbu chaise, Scandinavian modern mas-
ters with Biedermeier’s rich surfaces.

METROPOLITAN HOME DECEMBER 1984

This fashion in interiors is also em-
blematic, the design equivalent of cur-
rent styles in food, in film, in clothes.
But Eurostyle is about much more than
the look of a room or a meal. It is also a
state of mind which says we’ve come of
age and we move in a world that’s be-
come a global village.

So we travel, at ease now in all those
ancient places, a bit older, maybe rich-
er, indescribably wiser, even a little sad-
der. Perhaps we have traded in our
innocence. Europe is still a lot of fun. It is certainly a bargain.
But it’s no longer a secret. Where once we traveled hopefully,
now we have arrived.

How did we get here? Perhaps by way of the 1920s and
1930s, a period that gave most of us our first real fantasies
about Europe. There was Gatsby (“raised in America, edu-
cated at Oggsford”), there were Nicole and Dick (or Scott
and Zelda) in the villa at Cap d’Antibes, proving living well
is the best revenge. Or Hemingway running with the bulls at
Pamplona. Or Gary Cooper in a sleeping bag with Ingrid
Bergman. Europe, well, when it came to Europe—to para-
phrase Gertrude Stein—when you got there, there really was
a there there.

It was to be our intellectual birthright and the myth was
compounded when the refugees from World War II arrived
in America. Max Ernst, Walter Gropius, Ludwig Mies van
der Rohe, Thomas Mann—they all came.

As Tom Wolfe points out in From Bauhaus to Our
House—a book which so succinctly makes the connection
between our awe and anxiety about European culture and
the very spaces we inhabit—these gurus came hoping for a
welcome and maybe a little work. Instead they found a
reception Wolfe compares to “a certain stock scene from the
jungle movies of that period. Bruce Cabot and Myrna Loy
make a crash landing in the jungle. . . . They are surrounded
Continued on page 34
Contributing editor REGINA NADELSON, who commutes

between New York and Paris, also writes for Connoisseur and
The Washington Post
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Continued from page 33
by savages...who...commence a
strange moaning chant.

‘The White Gods! Come from the
skies at last!’ ”

By the Fifties, then, Europe had tak-
en on this heavenly glow. Meanwhile,
as we were growing up, America in the
1950s was building suburbia, content
with Tke and Mamie asleep in the
White House. (If, in looking back now,
the Fifties shimmer with glamour, the

era of movie stars and tail fins, that is
merely the siren call of nostalgia.) Con-
formity ruled and the seeds of rebellion
were sown. If America was instant ev-
erything, if America was a wasteland,
Europe had become Xanadu. Europe
was old.

Toward the end of that era, just as
we acquired a dashing young president
and a first lady who spoke French, Fel-
lini and La Dolce Vita hit the screens,
confirming something else we had be-

WHEN IS A SUNBEAM MIXMASTER
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gun to suspect. Europe wasn’t just
about class and culture, Europe was
also very, very sexy.

WE HAD TO GET THERE!

(And if we couldn’t, we'd settle for
San Francisco, whose charms we hon-
ored by announcing that it was “Amer-
ica’s most European city.”)

And then it was the Sixties. The
stage was set. The baby boom was in
high school or college; 1968 was criti-
cal. Anti-Vietnam fever had translated
into anti-American feeling. What’s
more, the go-go years and doting par-
ents gave us the bucks to go. The 747,
pushed into production to get the
troops to Vietnam, also got a lot of us
to Europe on a charter for the summer.
Europe! Europe was all those wonder-
fully ancient places and rock 'n’ roll all
mixed up. Thanks to the Beatles, rock
had become electronic, middle class
and universal. And the Beatles were
English. So this was London!

We went and we saw and we wanted.

London was miniskirts and the
King’s Road and Dickensian pubs all
at once. It was Terence Conran who
blew the lid off furnishing the tradition-
al house with three-piece suites by pro-
viding functional, stylish furniture
anyone could afford, furniture it was
Jun to buy. A coffeepot from Habitat
was reverse status.

Europe was all we had imagined
from the halls of the Louvre to the
beaches of St. Tropez. We puffed Gau-
loises and Gitaines (sans filtre), we
wore sandals on our feet and our hearts
on our sleeves, determined to make up
for every Ugly American who ever trod
those wonderfully ancient places, the
whole time praying someone would
think us—European. We were very
earnest.

I remember the look on my mother’s
face when I came home from England
in 1968 in a Mary Quant miniskirt,
clutching a Chianti bottle, and 1 was
reminded of it by an anecdote the late
Italian journalist Luigi Barzini re-
counts in his book The Europeans. Bar-
zini’s grandfather, in an age when the
whole world wanted to look like an
“English Gentleman™ noticed English
Continued on page 38
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MAXIM MAKES
ENTERTAINING
ENTERTAINING. /

At Maxim, we
make entertaining
even more entertaining
by making products that
perform as beautifully as
they look. Like our stylish
Maxim Expres™ in black or

white. It's America’s best-selling
electric espresso maker because,
in just minutes, it makes four deli-
clously aromatic cups of espresso or
frothy cappuccino.

Another indispensable item is our
absolutely magnificent electric warming tray
with adjustable heat control and a hot-spot
area for soup or a beverage. Perfect for keeping
the family dinner warm or when entertaining, it'll keep
everything at serving temperature from enticing hors
d’oeuvres to seafood fusilli. Available in three sizes,
medium shown.

So, enter the world of Maxim at gourmet and better
department stores, and make your entertaining more
entertaining. For a free espresso/cappuccino recipe folder,
send a stamped envelope to The Maxim Company, M12,
164 Delancy St., Newark, NJ 07105.

Many Maxim products use SilverStone*
}| the premium non-stick surface.

B. Altman Bloomingdale’s Bullock's Burdines Crate & Barrel Dayton's Dillard’'s Filene's Foley's G.Fox Goldsmith's Gottschalk's
Goudchaux's Hudson's Ivey's Macy'sCalif. Rich's Robinson's Sanger-Harris Shillito-Rikes The Denver Wanamaker's Woodward & Lothrop
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.. THE TASTE
OF SUCCESS

VANIAGE

Great Taste with Ultra Low Tar.
That’s Success!




Give Cheer to One and All.

Ring in the holidays with a Libbey glass that

keeps the bubbles in champagne. Bring out the
Libbey glasses for all spirited occasions. As always,
America’s Glassmaker makes elegance

affordable to all, at stores everywhere. Libbey@

LIBBEY GLASS. AMERICA’S GLASSMAKER™
Affordable elegance for over 165 years.

Mood Makers
Tulip Champagne,

Coming Of Age In America

Continued from page 34

men abroad wore horizontal as well as vertical creases in
their trousers. His grandpa did the same, unaware the hori-
zontal crease was due only to the packing.

By the 1970s, the dollar was shrinking while the realiza-
tion was growing that a generation sworn never to trust
anyone over 30 was, ineluctably, headed that way. We came
home. We settled down. But we would not forget those
wonderfully ancient places.

Looking for culture in Chartres or la dolce vita in Rome,
we noticed that no one tore things down in all those ancient
places. And from that eye-opening exposure came the roots
of today’s renovation movement and our desire to investigate
our own history. We would, therefore, landmark our cities,
rehab our houses and revitalize our waterfronts. As we pre-
pared meals out of Julia Child and raised glasses of dry white
wine, the great Euro-American Lifestyle Machine began to
move.

It was further fed by the arrival of the newest wave of im-
migrants. Afraid of Communism, terrorism or the tax man,
a small group of Europeans
looked at America and saw If WOOdy Allen
exactly what others had seen g going to
before: a big, rlch,‘ fertile make out like
country where anything was : s
possible. The trickle became N€’S Fellini,

a flood. These latest immi- Wwell, we’ll stick
grants, the refugee-rich of o Spielberg

the Seventies, were neither

huddled nor poor when they arrived, some stopping off to
launder a few suitcases of francs or lira in Curagao. They
bought land in Wyoming and supermarkets in Seattle but,
for the most part, they settled in Manhattan. They also set
out to re-create the way of life they’d left at home.

The boutique keepers came along with the restaurant
owners, eager to service their fellow exiles as much as the
Euro-hungry locals. Soon you could get lunch at 3:00, idle
the afternoon away in outdoor cafes and order champagne
by the glass. A croissant bloomed on every corner. These
new immigrants seemed to have a knack for pleasant living;
it was practically an art.

Early Eurostyle landmarks tell the tale of commercial
success. There was Odeon, a Fifties-looking Manhattan cafe-
teria serving nouvelle cuisine at 2 a.m. to a mixed mob of
businessmen and punkettes. And especially, there was Dean
& DeLuca, a New York take on Pecks in Milan, or Fouchon
in Paris.

In a white, clean, high-tech space, this food store purveyed
an exquisitely edited, really artistic range of gastronomic
goodies. Dean & DeLuca wasn’t French or Italian any more
than Le Drugstore in Paris had ever been American. It was
our version, democratic, updated, the Euro-deli. And it was
like a museum. Their muzak was Mozart. People stopped in
just to cruise the arugula.

It was a heady, juicy mix, rich as all the world, this
business of Europe transplanted, nurtured, crossbred in the
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fertile soil. It was the melting pot as pot au feu and if New
York was its undisputed capital, Eurostyle picked up speed
as it moved west, everything getting bigger, higher, hotter,
fruitier. Spago in Los Angeles resembled a Post-Modern
garage perched on Sunset Boulevard as if on some dare-me
California fault, and its Austrian chef-patron, trained in
France, served pizza topped with domestic goat cheese.

In Dallas, malls sprang up, glass towers and trapezoids
rising from the prairie like some futurist combination of
European piazza and American shopping centers. Those
malls, with their fabulous array of imported goods, evoke for
me the great 19th century glass exhibition halls, London’s
Crystal Pavillion, for instance, the showcase for an age
which saw the whole world as its marketplace.

The great irony, of course, was that all the time, as Tom
Wolfe points out, Europe has been in love with us. Not just
with the idea of coming here to cash in on the main chance
but with whatever was truly American. America was Jose-
phine Baker, Gershwin, Copeland and Frank Lloyd Wright.
To Europe, America was the easy-going land of can-do, of
skyscrapers, of jazz and the blues. It was Belmondo gazing at
a poster of Bogie in Breathless that announced the new wave
in French film. And it was Memphis, the most innovative
Italian design group in decades that took its name, in part,
from Elvis’ hometown.

We weren’t paying much attention to Europe’s love affair
with us during all those years we yearned for the ancient
places. One of the benefits of the ascent of Eurostyle is that,
suddenly, we began noticing.

In Milan last summer, I realized with a slight start that the
fashionable locals were shod in turquoise Topsiders. Berlin
was tuned into Der Denver Clan, everyone rooting for one
Frau Carrington or another. Paris’ Galleries Lafayette de-
voted a whole floor to Mickey Mouse, a figure only slightly
less esteemed in France than Jerry Lewis, who was recently
given the Legion d’Honneur. If we were that good, if EU-
ROPE APPROVED....

In the last year or two, as Eurostyle has become the
phenomenon to reckon with in America, the trickle-down ef-
fect, whether in fashion or furniture, food or film, television
or opera, has made itself felt on Main Street as well as on
Fifth Avenue.

At its best, Eurostyle offers this wonderful mix, but there’s
overkill, too. For at its worst, Eurostyle is self-conscious and
decadent, a room full of heavy laminates and obese leather
sofas, too much brass and glass, aberrations like New York’s
Trump Tower or the august literary-political journal which
dedicated two pages in absolute earnest to the correct way to
make Italian gelato.

At its worst, it is the subsection known variously as Euro-
trash or Euro-scum who flaunt titles they’d never dare use at
home, figuring, as one writer put it, Americans wouldn’t
know the difference between an English baronet and a Sicil-
ian duke.

And then there was the waiter in a New York restaurant
Continued on page 42
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Give Something of Yourself.

Fill a merry crystal tree with something special
from your kitchen. Find many more delightful ways
to give something of yourself in Libbey glassware.
Your favorite store is the place to look ——;
for a Libbey kind of holiday. ' Libbey,

LIBBEY GLASS. AMERICA’S GLASSMAKER™

Affordable elegance for over 165 years.

Crystal Pine Tree, by Libbey
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Kahlna
to all.

Because only Kahlua tastes like Kahlda, this most joyous
of holiday spirits adds merriment everywhere it goes. From
elegant cocktails to cups of hot chocolate. Making it perfect to serve.
Gorgeous to give. Here, but a sampling of how Kahlua will please
in a ho-ho-host of ways. Starting clockwise from the Kahlua:

Kahlia Hot Chocolate

An ounce of Kahlda to a cup
of hot chocolate. Around the
fireplace. For the carolers. It's
that kind of marvelous treat.

Kahlua & Eggnog

This holiday get-together goes
like so: add Kahlda to your
favorite eggnog to taste. Serve
by the cup or punchbowl-full.

Kahlia Hot Cider
Warming and wonderful. An
ounce-and-a-half of Kahlia
to eight ounces of hot cider
or apple juice. A stick of
cinnamon adds a nice spice.

Kahlua Black Russian

A classic favorite. And so easily
made: just an ounce of Kahlua
and one-and-a-half ounces of
vodka on the rocks.

Kahlaa & Cream

Fresh as the new-fallen snow.
An ounce-and-a-half of Kahlua
and four ounces of fresh cream,
or milk, over ice.

Kahlua & Coffee

Oooh, so good. And invariably
welcome. Simply, a pour or
more of Kahlua in coffee.

For a festive touch, top with
whipped cream.

Kahluda & Free Recipe Book
This one’s on us. The Kahlda
Recipe Book is filled with all
manner of delicious how-tos.
Do send forit. Kahlda, Dept. S,
PO. Box 230, Los Angeles,
CA 90078-0230.

Another jolly good idea...

If youTre giving gifts of Kahlda
(thereby showing who's been
naughty or nice), we'll be
happy to supply as many books
as there are people on your
gift list.

To send a gift of Kahlda any-
where in the Continental ULS.,
give us a jingle at toll-free
1-800-238-4373.(Toll-free offer
void where prohibited.)

©1984. Kahlita® 53 Proof.
Maidstone Wine & Spirits Inc., Los Angeles, CA



PEOPLE JUST NATURALLY
BECOME A BIT ECCENTRIC WHEN THERE'S A
CHELSEA CLOCK IN THE FAMILY.

Each Chelsea is exquisitely hand built, an heirloom to be

passed from one generation to the next. For our brochure, call 1-800-435-2001.

Chelica

Since 1897, made in Chelsea, MA.

th:pendd« Serv. rng table, c 1775, ffom rhe

For those who value excellence

Henredon.

Coming Of Age

Continued from page 39

who announced that tonight there was
French radicchio, really the only kind,
much better than the garden-variety
Italian. God, I thought. All these years
and I've been eating the wrong nation-
ality of radicchio!

A kind of healthy backlash has en-
sued of late. We have begun to laugh at
our pretensions. You can detect a faint
collective buzz here and there:
Couldn’t we just have a hamburger?

Maybe it was that reaction or maybe
Jjust the return of the almighty green-
back which spawned a new level of
confidence, which was what those won-
derfully ancient places were all about in
the first place. But when we came
home from Europe in the summer of
'84, instead of thrilling to the Marseil-
laise (preferably as played in Casablan-
ca), we now thrilled to the summer
Olympics, even as 84 pianos played
Rhapsody in Blue and commentators
talked about the American gold medal
production.

In any case, we are our own man
now. Young chefs go off to Europe, as
always, but they come home to cook up
new American cuisines. Designers
scout Milan showrooms but then adapt
what they see to produce something
punchy, vital, American. The real
grace note of Eurostyle is not that our
familiarity has bred contempt but that
it has defused our awe. If Woody Allen
is going to make out he’s Fellini, well,
we'll stick with Spielberg.

And if, in the process, we've lost the
Europe of our youth, well, I really did
look pretty funny in that miniskirt.
And I'm fairly sure I know exactly
when all this hit me.

It was last summer in Paris at a res-
taurant on the Left Bank. We had or-
dered. In French. The waiter clearly
approved our choice. We ate good food
and drank good wine and we were dis-
cussing this and that and the other and,
suddenly, I didn’t care if anyone heard
us speaking English. I didn’t care if
they knew I was American. Much as I
loved the bordeaux we drank and the
Brie we ate, something had gone. What
was it? Then I knew: I no longer want-
ed to be French. M
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Design’s tiny
triumph: a

halogen bulb.

5 times its
actual size
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THE RIGHT CHOICE

. The Mighty Bulb:

How halogen changed the
shape of lighting forever

1 &
1w

Starting with the Italians, designers the world over now use
the mite-sized halogen bulb to turn everyday lighting into
bold, streamlined style.

By Melanie Fleischmann

here has been a radical change in the silhouette of
I a very basic appliance, the lamp. It’s become thin
and elegant, a mere shadow of its former self.
And the principal cause of its transformation is a won-
drous little bundle of light called the halogen bulb. Halo-
gen has done for lamps what the silicon chip did for
computers: Put the package on a diet. The result has since
landed on the pages of design magazines, in museum
collections worldwide and, of course, in stores that sell
high style. The halogen lamp marries drop-dead design
with perfect function—it is the ultimate lighting machine.
Atom Ant of the light bulb bestiary, the halogen bulb
puts out as much light as an incandescent 10 times its size.
The 100-watt incandescent bulb—about 42 inches long
and 2% inches in diameter—produces about 1,750 lu-
mens. A 100-watt halogen bulb—a mere 2'2 by % inch-
es—produces 1,800 lumens. But that’s just the beginning.
Continued on page 49

New York-based jourrra!:sf MFI ANIE FLEISCHMANN wrote
“Neoclassic Style™ in the September MH.
Resources, page 146
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INTRODUCING THE
ASTOUNDING
CUISINART DLC-10 PLUS.

IT COSTS NO MORE
THAN AN ORDINARY
FOOD PROCESSOR.
AND IT GIVES
YOU SO MUCH MORE.

The DLC-10 Plus costs no more
than an ordinary food processor. But it
is not an ordinary food processor, it is
a Cuisinart.

Thus, it does many things quicker,
easier and more surely than other food
processors. And it can do things that
other food processors —even much
more expensive ones—can't do at all.

It is so sturdily, so meticulously
made that we can give a warranty
unequalled by any other brand of food processor. It is fully
warranted for three years of normal home use; the prin-
cipal motor parts have a limited warranty for an additional
twenty-seven years!

The DLC-10 Plus has our radically improved Large
Feed Tube. The new easy-on, easy-off design makes it re-
markably simple to use. And the tube is so big it lets you

make whole, precise slices from foods as large as potatoes,

tomatoes, oranges and onions.
It has a very powerful, uncommonly efficient and

quiet motor,

It easily chops 1 pound of meat in
25 seconds, it kneads 4%z cups of flour
into more than 2 pounds of bread
dough in less than 2 minutes.

The slicing and shredding discs
produce perfect slices, long uniform
shreds, every time. They have the same
patented design as in our most expen-
sive model. The detachable stem
makes storage easy.

To clean the DLC-10 Plus, put
everything but the motor base in the
dishwasher.

The new, inexpensive Cuisinart
DLC-10 Plus. There is no longer any
rational reason to buy a food pro-
cessor that isn't a Cuisinart.

For recipes, as well as more information about our
food processors, cookware and our magazine, “The
Pleasures of Cooking," write Cuisinarts, Inc., 411 (14a)
West Putnam Avenue, Greenwich, CT 06830.

Cuisinart
Food Processor

For a store near you call toll free:

(800) 243-8540



The Mighty Bulb

Continued from page 44

It also consumes about half the power,
puts out half the heat and lasts up to
seven times as long as its big brother.
The design implications, however, are
what make the halogen bulb newswor-
thy. Instead of a bulky necessity to
work around, the halogen bulb has be-
come the small and silent partner of the
designer.

A good lighting store shows just how
revolutionary the products of this part-
nership are. There are lamps with the
tiny bulb-housings perched like cattails
on impossibly thin, wire stems and
lamps cantilevered like Tinkertoy
cranes that move, dip and swivel at the
touch of a finger. Other halogen lamps
have pendants that hover like wafer-
thin, glowing spacecraft, seemingly
without wire. All of these lamps use the
halogen bulb, and, until recently, all
were European imports.

The halogen blub, surprisingly, is
neither new nor European. It was con-
ceived as a residential fixture in 1939 by
two General Electric scientists, E.H.
Wiley and E.G. Fridrich, in Cleveland,
Ohio. The new product spent its post-
debut years lighting football fields and
parking lots all over America. But it
took the Italians to turn this internal
combustion engine into a Ferrari.

The Tizio lamp, designed in 1971 by
Richard Sapper for the Italian firm Ar-
temide, took halogen off the playing
fields and catapulted it into the status
icon of the Eighties, replacing the Bar-
celona chair as the design must-have.
The Tizio is as elegant as a Calder mo-
bile—and just as precisely balanced.
With appealing modesty, Sapper says
he designed it “because I needed a good
work lamp for myself.”

It was included in the Museum of
Modern Art’s permanent collection in
1973 and is still a best-seller at the Mu-
seum’s gift shop, even with a price tag
higher than a decent armchair. The Ti-
zio spawned a whole generation of
lighting designs, each more impressive
than the next, and all of them deeply in-
debted to Wiley, Fridrich and GE.

Two advances in technology made
the bulb possible. First, iodine, which is
Continued on page 53
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THE ENDLESS POSSIBILITIES OF KRUPS “"DUOTHEK"

Brew coffee and tea simultaneously. Or regular coffee and decaf. Or Mocha
Java and Kenya. Or Dutch Chocolate and Vienna Roast. Or aimost any
combination. With KRUPS 2 x 10 cup (100 0z.) “DUOTHEK" the range is infinite.
The design is superb. Two independent brewing systems give you total
freedom of choice. It the first gourmet coffee maker large enough for offices, and =!
versatile enough for home entertaining. With KRUPS exclusive “DeepBrew” -
System, “Teamatic” steeper, and other exclusive fea :

ROBERT KRUPS, NORTH AMERICA + 7 PEARL COURT
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The Mighty Bulb

Continued from page 49

chemically one of the halogens, was
added to the atmosphere inside the
bulb. (The other halogens are fluorine,
chlorine, bromine and astatine.) In a
conventional incandescent bulb the
tungsten filament, which burns at ex-
tremely high temperatures, will slowly
disintegrate, blackening the inside of
the bulb. A halogen will combine with
these particles and deposit them back
on the filament, preserving the clean,
white light.

Second, instead of glass, the bulb is
made of fused quartz that won’t melt
under the high temperatures generated
by the tungsten filament. The bulb is
kept small to withstand the pressure of
the halogen gas and concentrate it
around the burning filament.

Put it all together and you’ve got a
miracle, a tiny, electric package that
throws a beam “like the light at high
noon,” according to John Korman of
Light/Inc in New York, who sells
many of the halogen-based designs.

In the afterglow of Sapper's—and
the Tizio’s—success, the Italians have
produced lamp after remarkable lamp.
Marco Zotta’s Arcobaleno, as balanced
as a drawn bow yet as solid as a club
chair, is also in the Museum of Modern
Art’s design collection. Achille Castig-
lioni’s Bipbip (from Atelier Interna-
tional) is a take-off on the incandescent
bulb, sporting a wire halo, all perched
on a reed-thin, 75-inch stem. And, after
a late start, the home team is getting
into the act.

Robert Sonneman’s collection for
George Kovacs includes a tall, black
lamp that plays off Charles Rennie
Mackintosh’s furniture designs, and it’s
named—what else?—Big Mac.

Having elevated the modern lamp
from decorative hardware to design art,
the halogen bulb is now transforming
the whole house.

Recessed lighting no longer needs an
extra foot of ceiling height in order to
work. A single halogen torchére can
wash an entire room with light. Bed-
side lamps now put light where you
want it without taking over the room.
Thanks to the halogen bulb, lighting
design will never be the same. i
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A cassette player four-fifths
the size of Beethoven'’s Fifth.

BEETHOVEN &e5™™

A« F FHG- =

TOSHIBA ==

STERED CASSETTE PLAVER KT-AS0

Toshiba's Super Mini KT-AS10 offers features that cassette
players many times its size don't. Like Dolby* NR, auto-reverse, AM/FM
stereo tuner pack and metal tape
capability. Only a first from Toshiba
could improve Beethoven's fifth.
*TM Dolby Labs

InTouch with Tomorrow

TOSHIBA

Toshiba Amenca, Inc B2 Tatowa Road, Wayne, NI 07470

Liquid
Neutrogena
for mild facial cleansing
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METROPOLITAN
HOME.

Subscriber
Notice

Metropolitan Home subscribers
often express interest in products
and services which are supplied by
Meredith Corporation, our publish-
er, and by other reputable firms.

From time to time, accordingly,
we send our subscribers offers for
books, home craft and decorating
items, other home related merchan-
dise, and services of potential inter-
est. We also make available sub-
scriber names and addresses to other
firms who supply appropriate prod-
ucts and services. We carefully
screen such offers and great care is
taken to send them only to subscrib-
ers who are most likely to be inter-
ested. Records of products previously
purchased, geographical location of
the household and characteristics
of the community are taken into
consideration.

We firmly respect the wishes of
any subscriber who does not want to
receive such promotional literature.
Should you wish to restrict usage of
your name, simply send your re-
quest to Merropolitan Home, P.O.
Box 10263, Des Moines, IA 50336,
enclosing a current address label.

You may wish to state whether
you prefer to receive only Meredith
Corp. offers or no offers over which
Meredith Corp. has control. M

HOT LINE TO

METROPOLITAN
HOMLE.

Pick up your phone—24 hours—
to extend your subscription
or start a new one.

MAKE ONE TOLL-FREE and easy call
to 800-328-0009
(in Iowa, 800-532-1526).
Call us. We're a lot easier to reach
than you are. We'll bill you later.
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With Toshiba,
making fresh ground coffee
iSno longer a grind.

It's simple. Just p:.t the beans in the grinde, fill the well with
water, and our new My Café 12-cup coffeemaker does the rest.

Like our 8-cup model, it's programmable, so you can set it the
night before and wake up in the morning to fresh ground, fresh
brewed coffee. In Touch with Tomorrow

You'll agree, noone knowshow  TOSH l BA

to use the old bean like Toshiba. AR At e o Pl ol

YOUR PERSONAL STYLE

MAY NOT HAVE A NAME,
BUT NOW IT’S GOT A NUMBER.

| &5 1-800-328-0009 |
| & 1-800-532-1526 (own) |

It’s the Met Home Styleline. Look for it in ads
throughout this special issue. Call it — toll free — from
anywhere in the U.S., anytime within the next 60 days,

and ask about the products that feature it. We’ll
point you toward the nearest retailer. Or fill out
and send in the Reader Service card at the back

of this issue and our advertisers will mail you

information directly.

Either way, not matter what you call your personal style,
Metropolitan Home can help you get your hands on it.

METROPOLITAN
HOME.




BENSON & HEDGES

10 mg *'tar;" 0.7 mg nicotine av. per cigarette, FTC Report Mar’84.

Warning: The Surgeon General Has Determined .
That Cigarette Smoking Is Dangerous to Your Health. Regularand Menthol.
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SHADES OF A
RACING CAR
Porsche Design
sunglasses
combine glamour
with the look

of Bauhaus
design ($100).
STYLE WATCH
French black or
white watches
have quartz
works, leather
bands ($125).
THE ITALIAN CASE
Bottega Veneta's
pressed calf-
leather case is a
sleek update of
the classic
attaché ($400).

g
Eurogifts

The right choices: Things that have

style and quality, that look good and will endure.
Gifts with the personality to match their purpose.
That’s the appeal of Eurostyle. You'll find it all
on the following pages—corkscrews to computers,

Produced by Steven Wagner  [ighters to lamps—each with the singular look,
Written by Michael Walker

Photographs by feel and function of today. And each from some of
Thomas Hooper . ’
Resources, page 146 the best designers on both continents.
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WHO WOULD

HAVE THOUGHT
- ITCOULD TRIGGER
- AREVOLUTION
IN SOUND.

Remember when laser technology was
that made for good science fiction?
Il it isn't fiction anymore.
use Pioneer has harnessed the same
to blow space creatures away,

reproduces music so realistically you'll think

you were at the original recording session.

Since a sophisticated optical laser never
makes contact with the disc, all surface noise
from dust and scratches is eliminated.

And because the music is processed
digitally, distortion is essentially nonexistent,
resulting in the drama of a live performance.

In addition, the P-D70 contains all the
ultra-convenience features of a player so sophis
ticated and futuristic.

But of course, it's what you should exp
from a compact disc player from Pionee

After all, we developed laser opti
dloltal electromc technology for our re

t\nd that was back
were of the opinion that
fiction than science.

mpact disc player that  fi

@ PIDNEER conmacT Omc s w070

) PIONEER

Because the mu51c matters.

1984 Pioneer Ele

ctronics | USA ) Ine. For you

-arest dealer call HEATIN




on the homely
space heater is a
mere 12 feet tall,
with insulated
handles for
portability ($160).

Eurogifts - g ==

LIKEAPRO °
Cuisinarts'
stainless
saucepan mirrors
the Euro-pro LIGHT IDEA
kitchen ($76). /s Style-setting
Italian design
shines on with
Tronconi's Bubbly deco and
halogen-equipped tubular tech meet
*Solitaire Tavolo” in Alessi’s
gooseneck stainless steel
lamp ($249). wine cooler
($110, holds two
bottles) and

pedestal ($150).
Resources, page 146

SMALL WONDER '
Only 9% inches
tall, the U.S.- /
designed Little /
Litton microwave

cooks big ($249). /
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SUPER POWER,
SUPER CLEANABILITY,
SUPER EASY-TO-USE,
SUPER RESULTS.

INTRODUCING THE CUISINART DLC-7 SUPER PRO.

It is the best food

the best on the market — accommodates all of our optional extras,

processor we've ever gives you perfect slices, including our two unigue new discs; an
made for its size. It without torn edges, virtu- 8mm slicing disc which can make thick,
can do so many ally every time. juicy slices of tomatoes, without break-

things so well, so
speedily and so _
easily it should answer

And the new | ingthe skin, plus thick, even slices of

Super Pro | everything from bread to meat, both
raw and cooked; a 3mm square juli-
enne disc that prepares the mqred|ents
for salads and stir-fried dishes evenly,
accurately, in seconds.

SUPER RESULTS. The proof is in
the pudding. . . or the bread or the chili,
N hamburger, moussaka, pies, souffiés,
™, pizzas, purees, soups, or any of the

B thousands of dishes you would never
have even tried before, or dishes you
can now make in a fraction of the time
it used to take you and with even more
satisfying results.

any guestions you
have about whether
a food proces-

sor could really

make you a The DLC-7 Super Pro, the best food

better cook processor ever made for its

while spend- size bythepeople

ing less .. who make the

time best food

cooking. . proces-
SUPER s SOrS,

POWER. e & :

The Super Pro ' ¥ : ' 4 - .

has a new power- \ . ﬁ / |

ful and efficient w i
motor that can do things other food
processors can't do. It can knead up to
four pounds of bread dough or five
batches of 3V2 pounds each, one after
the other, without overheating or stall-
ing. It can chop two pounds of meat at
one time, in 30 seconds.

SUPER EASY TO USE. The same
extraordinary engineering that went
into making the Super Pro so powerful
and efficient makes it even easier
to use. The new, radically improved
Cuisinart Large Feed Tube is much
more convenient. Now, you don't even
have to turn it. A totally new locking
system lets you work it with one hand.
So you can make whole, precise slices
from foods as large as tomatoes, pota-
toes, oranges and onions, with even less
effort than before.

The slicing disc—beyond guestion

SUPER EASY TO CLEAN. Put
everything but the motorbase in the
dishwasher!

MORE INFORMATION. For rec-
ipes, more information about our food
processors, cookware and our maga-
zine, "The Pleasures of Cooking", write
Cuisinarts, Inc., 411 (14b) West Putnam
Avenue, Greenwich, CT 06830.

Cuisinart

Food Processor

For a store near you call toll free:
(800) 243-8540




EN GARDEN! > Z
Eurostyle at work: > 3
Wilkinson Sword’s | }*, e Z
edging blade 4 ,n;nF : Z :

slashes weeds l N

with polished
steel (342).

LOOK SHARP
Winsome
streamlining
softens Sharp’s
AM-FM/cassette
stereo ($99).

| 0111 (1741 1 R J—

Chrome-plated
steel blades and
aluminum handles
put Wilkinson's
trimmers a cut
PERFECT VACUUM above ($36).
Sheathed in
polypropylene,
Gott's vacuum
flask has a built-in
shoulder strap
and comes in four
colors ($21).

SIT WIT
French favorites
Minnie Mouse

and James Dean
star on this 100-
percent cotton

sling chair, made
in France ($120).
Resources, page 146



CAN SOMETHING THIS

BEAUTIFUL BE PRACTICAL?

To answer merely “yes” is an out-
right understatement.

Cuisinart® Commercial Stainless
Cookware, designed to withstand the
rigors of professional restaurant use,
can take an awesome amount of every-
day cooking and cleaning punishment.

Its high luster won't fade. Ever. It
Is easy to clean — just wash with deter-
gent and water, with an occasional
touch froma plastic scouring pad. And
no dishwasher detergent can harm it.

You will find Cuisinart Commer-
cial Stainless Cookware to be the most
rugged, durable, practical cookware
you have ever owned. You will also
find it comes with a virtually unheard
of 50 year warranty.

A PERFORMANCE THA
LIVES UP TO
THE NAME CUISINARTS.

We believe our Commercial
Cookware to be the finest cooking
utensils ever created,

The specially constructed sand-
wich bottom (a thick copper disc
inlaid between two layers of stainless
steel) distributes the heat quickly and
evenly, sideways as well as upwards.
This eliminates hot spots and provides
constant heat over the cooking surface.

Meats brown evenly. You can use
the same pan to cook lacy crépes,
omelets, hamburgers, steaks or chops.
Stews, risottos, ragouts, paellas can
be started over a burner, then con-
tinued in the oven. And the absence
of hot spots minimizes the risk of

curdling and scorching when prepar-
ing sauces and other exacting combi-
nations.

FOR MORE
INFORMATION.,

For easy and interesting buffet
recipes, and more information on
both our Commercial and Original
Cookware Collections, our food

processors, cookbooks and magazine,
“The Pleasures of Cooking," write:
Cuisinarts, Inc., 411 (14) West Putnam
Avenue, Greenwich, CT 06830.

Cuisinart
Stainless Cookware

For a store near you, call toll free:
(800) 243-2996.




UROSTYLE

e Eurogifts

SOUND DESIGN
Plug your
Walkman into
Bose's compact
RoomMate
speakers—a 10-
watt amp is built
into each—and
e get a second
home stereo with
remarkable
volume and
clarity ($199).

Weighing a mere Available in high-
1.8 pounds, design pink, red,
Konica's CV-601 white or almond,

Quasar's Fashion
Accents 10-inch
color TVs sit
pretty—even
when they're

off ($289).

autofocus color
video camera is
compatible with
all makes of
VCRs ($599).

FLASH LIGHTS
“Bikini" by
Tronconi hides
teeny-weeny
halogen bulbs
inside splashy
yellow, green, red, -
white or brass ot
shades ($315).

Video without
getting up: RCA’s
remote controller
is the VCR's

(right) partner.



In 1906, the cook at The
Great Northern Lumber Camp
thought it would be all right
if s(ize enjoyed a cigarette

with the boys.

=2
She soon /uund hei};efh

in a bit of a jam.

Fashions: British Khaki

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

© Philip Morris Inc. 1984

8 mg “'tar;" 0.6 mg nicotine av. per cigarette, FTC Report Mar.84.




MOI BELL
Type in a name,
and the French-
made Alpha X

phone dials the
number ($580).

APPLE PI
The Apple lic has
award-winning

design, plugs into
a TV or optional
monitor ($1,295).

RIGHT ANSWER
AT&T's Model
5000 answering
machine sports
Italian high-tech
looks ($140).

P

The Praxis 45D
has the integrity
that put Olivetti
in the Museum of
Modern Art
(8775).

Resources page 146

DIAL E FOR EURO -
TeleQuest's send

up of the classic

European hotel

phone features

touch dialing and

an LED HOLD

button ($80).

Eurogifts



The Tizio Lamp.

The Tizio Lamp from Artemide
Part of the permanent collection of
the Museum of Modern Art
A masterpiece
of design and technology
Shouldn't you make it part of
your collection of fine design?

Available at selected stores
throughout the United States.
For more information, call
1-800-328-0009;
in lowa call 1-800-532-1526.

Artemide




HOUR CROWD
Wall clocks from
ARTime have
Russian
constructivist-
inspired hands,
come in three
combos of
new-wave
pastels ($80).

sostvie  EUTOgifts

EVERYDAY CHIC
ltalian master-
craftsman
Tarciscio Zani's
steel Solaris
skillet shows the
Eurostyle knack
for beautifying the
everyday ($150).

SUPERBOWL
Deco curves get
a Eurostyle
update in Giulio
Confalonieri’s
stainless steel
“Maya' basket
for Alessi (340).

HIGH TEA i

architects for its
wares, as with
Richard Sapper’s
(of Tizio lamp
fame) brass-
whistled, stainless
steel tea

kettle ($75).

ROBOT'S COUP
European food
processors, like
this RC2100 from
Robot Coupe,
revolutionized the

S way we cook

today ($150).

Resources, page 146
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The Continuing
Adventure:
Chapter 2

It was a white
Christmas in Paris...

® Some years
ago, a couple
we know were
in Paris over
the holidays.

They cele-
brated Christ-
s mas dinner
in a bistro off
St. Michel.
The husband,
8 inspired by
love and
champagne,

s told the waiter
2 to add the
wine bucket to the bill. The waiter
drew himself up and replied, in both
French and English, that it was not
for sale.

The same bucket, with various labels
attached, kept showing up in restaurant
after restaurant, as if to remind the
husband that he could not give his
wife the world.

Imagine our friend’s delight when,
recently, he happened to spot the
selfsame bucket in a Pier 1 window.
He took it home and proved himself
a hero at last.

Our aluminum wine bucket (on the

sideboard at left) is the standard item
that one sees in restaurants all over
France, licensed to bear the labels of
Charles Heidsieck, Ch. Cardier,
Monmousseau and other illustrious
champagnes. It took us many months
of negotiating to persuade all the

necessary officials to let us bring it,
for the first time, to America.

It does not surprise us when you
(our customers) find in our stores
something you recognize from your
travels. We know that you share our
wanderlust—that many of you have
gone abroad and plan to go again.

In the meantime, let us take you on
a little tour of the room opposite,
with the Christmas buffet.

We found the solid pine table in
Udine, Italy. It is made by a family
company who manufacture nothing
but pine tables. The local pine they
use is said to have even more charac-

In Iraly, a Pier 1 buyer negotiates a purchase of
white pine furniture.

ter and color than Scandinavian pine.
The white Italiantiles they inset by hand.

The wineglasses are from the Royal
Leerdam Glassworks in Holland,
where the local sand produces glass
of exceptional clarity.

The white porcelain dinnerware
comes from Nagoya where our man-
ufacturer recreates classic European
designs with a Japanese drive for
perfection.

We invite you to make Pier 1 your
next stop on this season’s shopping
rounds.

Not only can we supply you with
everything you need for your holiday
table (including the table). We can also
provide you with an unforgettable
gift for someone you love.

Pier 1 mports

300 stores. Check the white pages. In Canada shop Import Bazaar.
For shop-by-mail catalog send $1 to Dept. M-10, 2520 West Freeway, Fort Worth, Texas 76102.



In a glorious marriage of function and style,
our designers have blended easy-care
Formica® tops with a high sheen desert
beige finish, brass trim and a contoured
shape for a look that is straight from Milan.
A unique combination of drama and practi-
cality, "Lido" could well be the bedroom of

your dreams. The stylish look of Lido is also
available in dining room and accent furni-
ture. For the name of a "'Lido” dealer,
phone toll-free 800-447-2882 or write The
Lane Co., Inc. Dept C-66, Altavista, VA
24517-0151. Enclose $3.50 for a Lane
furniture catalog.

l.ane



_THE
- EURC
—REPORT

The Look Defined

Right now, you're just as likely to find Eurostyle in America —
and made in America — as in Italy, Germany, France or England.
The strength of the US do]lar of course, has accelerated the flow

of European goods here, and American
manufactur - ers, sensing the trend, have
jumped on the bandwagon. What is
Eurostyle? It is the new, contemporary
international style. And the quintessential
example? An insouciant leather sofa, with loose, laid-on pillow
armrests — sleek, comfortable, futuristic, luxurious. But Euro-
style, like all fashion, has some powerful ancestors. The formal
side is the French deco legacy of fine cabinetmaking: exotic
burl and pale : fruitwoods, inlay and ebonizing. From art deco,
too, come the streamlined curves of Eurostyle pilmm that round
off and soften hard edges. That, however, doesn’t rule out high
tech. Eurostyle is heir to the German Bauhaus. Look for the
grid, cube, stripe and the thin red line. Look for the elegance of
perfect engineering. Big scale comes next. One over- scaled, red
leather chair — the confidence of a single
statement. One grand, room- filling sofa.
Large European-style flatware. Big, square,
French pillows. Then, it’s the neoclassical

shape. Lyre-back chairs and weathered textures. Marble can
show up anywhere, richly authentic or extravagantly fake. If you
get the idea that Eurostyle is a mix, then you’ve got the idea. And the mix
goes on. Thanks to Italian influences and the head-turning 1981 Memphis
collection, Eurostyle is fun. Color is back. Pattern is back.
Personality is back. Wit, whimsy and design, just for the hell of
it, influence American, Scandinavian and European furniture
makers. The doors to good contemporary design, unlocked
by the English Habitat stores in the ’60s, stand
open. The private pre- serve of architect-designed
furnishings is becoming a democratic marketplace.
And it’s all here now. The g timing couldn’t be better.
Produced by Carol Helms, Ben Lloyd, Steven Wagner
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» NEW BLUE PLATE

SPECIAL

Dressed in heroic

4 FASHION LINK

Missoni knits?
No, they're
Cannon
towels.

» ENGINEERING A
GEM OF A TABLE
Faceted, sapphire-
colored glass tops
this B&B America
table (at Stendig).
For support, the to-
tal contrast of ele-
gantly engineered
gray girders.

72

new hues, Mikasa’s
peach and green
plate makes nou-
velle waves.

A THE GRAY BOX

Once found only in
woodgrain or white,
storage now comes
in colors you like
(Progressus).

Written by
Michael D. Walsh
Photos by Joseph Standart
and Peter Bosch

Y NEW STANDBYS

Standard glass and
chrome gets a send-
up from candy col-
ored lacquers (here,

» THE NEW PAINT

Ceramic tile comes
out of the bath to
put fashion’s pas-

tel palette on
just any flat
surface.

in licorice black and
minty tints) shining
on Ello’s bi-plane
side tables.

< LEATHER GOES
OVER THE RAINBOW

At long last, the vi-
brant-color barrier
has been broken by
old-line tanneries,
both in Europe and
the U.S., making
supple, soft-to-the-
touch leather up-
holstery a dyeing
art (Bauhaus).




Y PLOP, PLOP,

SIT, SIT

Big, soft and sweat-
shirt baggy, this
leather go lightly
sofa stands on ele-
phantine legs
(Ligne Roset).

e

s

A COME-HITHER
LEATHER

Pastels or metallics,
the new leather look
is layered on and
tucked in, with old-
shoe comfort (Car-
ter Industries).

<RETURNTO
SLENDER

These days, thin's
in, especially on
luxe leather furni-
ture. The futonlike
cushions, with their
saber-sharp pillow
sham hems and wee
welting, put Drexel
Heritage’s sofa into
the mainstream of
Eurostyle’s  new
look.

< CAROL LOMBARD

SAT HERE

Pacific’s sexy sea-
foam-green  club
chair is a welcome
reissue from Holly-
wood’s golden age
of glamour.

» THE GREAT DUVET
COVER-UP

In Creamsicle col-
ors, New Wave's
delectable duvet
keeps its steady
steel frame comfort-
ably under wraps.

Resources, page 146




A THE CONTRAST OF
EBONY AND IVORY
Outlined in licorice
lacquer, Bernhardt/
Flair’s armchair
evokes Eero Saari-
nen’s  Cranbrook
minimalism.

BLACK & LACQUER

» SHADES OF DECO:
SLEEK LACQUERS
Glassy black and
cream  lacquering
glosses over deco-
derived lines of a ta-
ble and an armchair
from Lane.

A TUBULAR
This  easy-on-the-
eyes Allegro light
was inspired by a
breakthrough fluo-
rescent tube, not
halogen. Its high-
gloss finish comes
from petro-chemi-
cal plastic, not exec-
utive-class lacquer
(Ledu Corp.).

» FASHION FLASH:
BLACK TO BASICS

Under patent-leath-
er lacquer, this lyre-
based table’s neo-
classic roots still
show through (By
B&B at Stendig).

<BEAM US UP,
SCOTTY

With its space shut-
tle silhouette, and
adjustable stretch,
Workbench’s lean
and rangy recliner
sits on a pod base.

> BI-CONTINENTAL
Transcending fad
and fashion, the

golden glow of
tongue and groove
oak is a transatlan-
tic favorite.

Resources, page 146




A FAST FORWARD

Upholstered in Jay
Yang’s  business-
class fabric, this
sofa by Bernhardt/
Flair refines mo-
derne’s voluptuous
lines with a wrap-
around band of
richly stained wood.

4 A CUT ABOVE

The last Orwellian
pun of 1984: Big
Butter is watching.
Ricci’'s weighty sil-

ver-plated knife has
it all: European
good looks, an Ital-
ian maker and U.S.
distribution.

METROPOLITAN HOME DECEMBER 1984

URVES

<WOODEN IT BE
LOVERLY?

In place of pattern,
vivid Crayola colors
provide the visual
punch on oversized,
painted wood serv-
ing plates (Phillip
Mueller).

» HIGH-TECH TIME

ON A NEW ROUTE

Straight from the
global airport with
its eminently visible
calendar-flip nu-
merals, Howard
Miller’s clock has a
no-nonsense sense
of time and place.

pillars meet on the
glistening lacquered
base of this glass-
topped table from
HTB/Lane.

<PILLOW PARLEY
The square pillows
we learned to love
in France now rest
on American beds
(Descamps).
Resources, page 146
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» GETTING A SLEEK
CONNECTION

Arched,

reedy

stems connect the
enameled halves of
this bevy of little
lamps (Westwood).

<DANCING ON
- THE CEILING
! Inspired by the '20s
il torchére, Tron-
| coni’s Charleston
i balances a frosted
.l bowl on a pink pole.
I
» CRANING FOR
A BETTER LOOK
Like a one-legged
flamingo, the Ig-
loo is a wvivid
floor-based ver-
sion of the old » MADE IN
factory bench THE SHADE
light. Glatz Kopf's
comical, conical
" /| » 0N OF R2D2
stem and AND C3P0
bare bulb. Roter looks more
like a sci-fi robot or
Tinkertoy  hybrid
than the serious
desk lamp it
really is.
P
?8“--...___,_,..-"

A SOUNDING THE
RED ALERT

On Century’s sofa,
pencil-thin, tomato-
red piping points up
the power of posi-
tive visual punctua-
tion. Details make
the difference be-
tween ho-hum
and oh-my.

» GRAB
THE GOLD
From Lenox,
Black Royale
china: a thin gold
band runs rings
around ebony.

METROPOLITAN HOME DECEMBER 1984

A RICH AND THIN
This shapely cham-
pagne flute (Dom
Pérignon of course)
by Baccarat is the
essential stem to
have.




» VEIN GLORIOUS
Real-McCoy mar- e
ble tile adds old-
world elegance. It’s
fit for any floor,
wall or countertop
in your villa.

-

-t

A SOFT ROCK
Seemingly marble-
ized, Quadrille cot-
ton chintz is the soft
side of neo-
classic
style.

METROPOLITAN HOME DECEMBER 1984

NEOCLASSIC

A FAUX VINYL

Like fun furs, vinyl
tile mimic the clas-
sic texture of stone
and wood.

» STILLIN

GOOD STANDING
Finishes like this ta-
ble’s painted-on
granite are now val-
ued for what they
represent (the reviv-
al of a Renaissance
art form) and for
how they look—ter-
rific (Otto Gerdau).

4 CHIPS OFF

THE OLD BLOCK
Splashy new porce-
lain buffet plates
serve up marble in a
neoclassic vein.
Like slices off the
old rock, they have
a polished look (Vil-
leroy & Boch).

A PLAYING
MUSICAL CHAIRS

From the Greeks to
Eurostyle, the lyre-
back chair is the
seat of history
(Otto Gerdau).

< USER-FRIENDLY
MARBLE

Post-Modern icon
that it is, the classic
marble column can
sometimes be a
snooty cliché. But
Ello has teased the
old stone into a
playful, less-than-
ponderous pedestal
table.

Resources, page 146
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The Look Defined

> SILK PURSE,
SOW'S EAR

The look is French
silk, the reality,
painted poly (Jack
Lenor Larsen).

MEMPHIS

» FLASH FROM
THE FIFTIES

Villeroy & Boch’s
china teapot resur-
rects the tricolor tri-
angles (a variant of
the futuristic boo-
merang shape) that
were popular on
postwar plates,
draperies and kitch-
en tables.

=
» NEW WAVE
CHINTZ
Memphis-like fun » CRAYON COLORS
shakes up Finland. TURN THE TABLE
Electronic  colors, Milo  Baughman
like : paned-out looked to Milan’s
fireflies, zip across leading-edge Mem-
the jet black back- phis and designed
ground of this cot- this eye-popping ta-
ton fabric. ble as part of a new
collection for

80

Thayer-Coggin, the
first sign of Mem-
phis wave-making
in a top U.S. furni-
ture manufacturer.

» MASTER MIX
OF MATERIALS

A free-for-all mix of
materials, typical of
the newest Italian
design, sets up
Driade’s table: lam-
inate top, blue steel
pedestal, molded
base (Interna).

< SCANDINAVIA
THAWS OUT

Even the Finns are
warming up to
Memphis vibes.
The evidence? See
Kukkapuro’s new-
wavy armchair
from Beylerian.

» SCORING OFF
A VASE HIT

The fan shape is as
common as colo-
nial, but the comic-
book colors are
Memphis-like whiz
kidding.

METROPOLITAN HOME DECEMBER 1984
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<MAKE IT A DOUBLE

Nudged by and
named for the rene-
gade design collec-
tive itself, Sasaki’s
Memphis cocktail
glass is splashed
with punky, painted
new-wave geome-
trics on a cool,
frosted background.

4 THE ARTIST AS
A YOUNG CHAIR

The Mondrian, by
Robert and Barbara
Tiffany (from Phil-
ly, not Milan), ex-
hibits ~ Memphis’
skewed-up  asym-
metry and here-we-
go-again red and
black (Atlantic).

» DIVIDE AND
CONQUER

From the *50s Sput-
nik era, amoeboid
Shaws afloat on
glass and updated
in lacquer make a
two-part coffee ta-
ble (HTB/Lane).
Resources, page 146

A MISTER BIG
Memphis guru Et-
tore Sottsass turns
status-conscious
marble into this
monumental table
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The Tuxedo plate,
by noted architects
Charles Gwathmey
and Robert Siegel,
picks up where Jo-
sef Hoffmann left
off, even to reviving
the master’s arts
and crafts pattern
(Swid Powell).

Resources, page 146
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Ikat Stripes from
Martex build on an
old, dyed-in-the-
yarn technique that
puts the pattern a
bit out of focus.

» LAIDON IS

NOT LAID BACK
Punctilious  pin-
stripes and pad-
ded shoulders give
the Ottomana chair
that  dressed-for-
success profile. The
laid-on armrest
cushions are a sure

” a, ® sign of Eurostyling
® (B&B/Stendig).
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A NEW TAILS » JAPAN INSPIRED,
OF HOFFMANN AMERICAN MADE

4 OUTLINING IS IN
Italian ceramic tiles
boldly sing bars and
stripes forever.

Great for drawing
lines and borders.

Y WHERE HAVE THE
FLOWERS GONE?

They've  withered

from the hot colors
and bold graphics
of Cannon’s Nordi-
ca, drawn by Katja.




s

A FRENCH DRESSING
Silk imparts every-
thread elegance and
have-to-touch feel
to Roger Arling-
ton’s French-made
stripes.

¥ THE CHAMPAGNE
NIGHTCAP

Smart Stripe from
Martex goes black
and tan one better:
It's a caviar-and-
champagne brunch.

A

A SHEER LUXURY
Enlightened

la.ce:

Philtre is a light,
teasing, cotton/silk
combo made for
shades of off-white
(Groundworks).

PES

4 MAGIC CARPETS

Intricate geometric
mini-prints, hardly

discernible at eye
level, write the epi-
taph for beige-age
wall-to-wall.

» WELL-SUITED
Tweed for the floor:
All-wool Fandango
carpet encroaches
on fashion’s turf.

A ARCHITECTURAL
GRIDLOCK
Reminiscent of the
black-limbed, arts
and crafts era furni-
ture designs of mas-
ter Charles Rennie
Mackintosh or even
America’s  stick-
stylish Frank Lloyd
Wright stuff, Gor-
don’s lacquered and
inlaid table stands
four-squarely on its
latticelike legs.

¥ SUBWAYS ARE
FOR SLEEPING
Grafitti-esque dots
and dashes link
Cannon’s Chroma
linens to Memphis
patterns.

A THE BARBERSHOP
DUVET
On Regba Diran’s
sleeper sofa, the zip-
off cover becomes a
dream of a bedtime
blanket.

¥ THE CHAUFFEUR
SLEPT HERE
Some call it Taxi,
but Cannon’s chic
new, charcoal-gray
sheets look limo-
rich to us.




 1984R.J. REYNOLDS TOBACCO CO.

CONCORDE is a trademark of British Aerospace & Societé Nationale

A : s Warning: The Surgeon General Has Determined
Industriale Aerospatiale who do not make or license STERLING™ Cigarettes.

That Cigarette Smoking Is Dangerous to Your Health.

12 mg. “tar”, 1.0 mg. nicotine av. per cigarette by FTC method.
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A NEW, FRESHER LOOK
SWEEPS SEATTLE, ONCE
A STRONGHOLD OF
SCANDINAVIAN DESIGN

Wildly successful, Seattle’s
Current has outgrown two
locations in two years. Now
located in the central
waterfront area, the store has
a fast-growing repertoire of
furniture and lighting, most of
it contemporary, 90 percent
Italian-designed.

Current’s married owners—
Ron Gawith and Linda Weiss
(far right), Douglas Varey and
Lynne Koutlas—scour Milan’s
annual design and furnishings
fair, Salone dei Mobili, for
their well-defined look. The
result is a mix that ranges all
the way from classic Le
Corbusier to new $1,650 slate
tables by Casigliani and $79
Vipera tubular steel chairs
from Pallucco.

A growing segment of
Seattle’s upscale professionals
are discovering Current, and
appreciating the store’s style.
“People realized they had
been missing something,”
explains owner Varey.

Produced by Steven Wagner
Written by Rochelle Reed
Photo by Kathleen King

Resources, page 146
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eretokind it

The Stores: Eurostyle is showing up
everywhere—in department stores, hardware stores,
specialty stores. And there’s a special new breed of
store owners who love Eurostyle’s distinctive
character, who understand its playfulness, who are
betting on design-wise customers to buy the most
creative products they can find. For these new
visionaries, business just gets bigger and better.
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FOR ROCHE-BOBOIS,
WHAT SELLS IN PARIS
WORKS FROM NEW YORK
TO HOUSTON

French-owned Roche—
Bobois leaped the Atlantic in
1972, opening stores in
Montreal and Quebec. Vice
president Patrick Lago
“immediately sensed that
America was wide open for
good design and especially for
the Roche-Bobois style.”

The first store in this
country—one of 23 U.S.
franchises (plus about 100
more worldwide)—opened in
New York in 1974, a joint
venture with an American,
Bob Villency.

Young professionals—
“starting at about age 30 and
up, with an income of $40,000
to $50,000 a year,” Lago
reveals—gradually have taken
a shine to Roche-Bobois’ own
sleek, leather sofas, lacquered
tables and shelving and Italian
lighting. With prices ranging
from $3,500 for a leather sofa,
$750 for a lacquer table and
up to $15,000 for a wall unit,
Lago forsees a 1984 gross of
roughly $27 million, up 40
percent from last year.

What accounts for the
firm's U.S. success?
“Americans once were
oriented to consumption, no
matter what,” says Lago, who
joined Roche-Bobois shortly
after the French company
began 21 years ago. “But that
has changed because of

Sl “It’s taken belief in ourselves. At a store opening
in 1979, one of the area’s biggest dealers

Photo by Joseph Standart . . ¢ . . IRE

Resources, page 146 came in and said, ‘I give you six months
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Two of the most famous names in America
sleep together.
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Now it's your turn fo tuck yourself into one of Cannon'’s Royal Family coordinated bed fashions. Katja’s “Nordica” of 50% Celanese Fortrel®
polyester, 50% cotton from the KATJA™ Collection for Cannon® Royal Family.® At fine stores.

- CANNON MILLS =

1271 Ave. of the Americas, .Y, N.Y. 10020 (800) 8452099 .



SAN FRANCISCO'S LIMN
BREAKS THE OLD RULES
ABOUT THE WAY
FURNITURE SHOULD LOOK

Trained as an architect,
Daniel Friedlander was selling
drafting tables and chairs in
1981 when a friend brought in
a catalog of the brand-new
Memphis group. One look at
the “playful, asymmetrical,
irreverent™ design and
Friedlander knew his
direction: San Francisco’s
Limn—a store full of fresh,
often experimental furniture.

In the Jackson Square
space, Friedlander displays
pieces by local designers, such
as David Ireland’s lamps
made from concrete and
plumbing pipe. There is the
$2,500 Hilton Trolley tea cart
by Memphis’ Javier Mariscal,
one of Limn’s better-selling
pieces. Friedlander likes the
new, bright Magis line from
Italy, less expensive than
Mempbhis; he also carries the
Forties-looking Maggiolina
lounge chair from Zanuso, as
sleek as an Italian car.

Doubling sales each year,
Friedlander is now looking to
represent Japanese designers,
such as Jo Nagahara, a
lighting manufacturer. He also
has a large custom shop for
in-house design.

Limn’s customers are
mostly design professionals,
while most of the store’s
repertoire is European.“We’re
really trying to encourage

American designers and the — “‘Fiyrniture has a lot in common with fashion right
buying public to catch up. s ; =

now. It’s colorful, playful there’s creative energy.
Photo by John Vaughan . . . . . ")
Fosotroon, baca 46 A Memphis chair makes an immediate impact
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© 1984 R. J. REYNOLDS TOBACCO CO.

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health. | 3 g. “tar”, 0.7 mg. nicotine

. "%\ V. per cigarette by FTC method.
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WITH 11 STORES IN THE
NORTHEAST, CONRAN'S
LEAN, CLEAN LOOK IS
NOW ALL-AMERICAN

Sometimes it seems as
though Sir Terence Conran,
who opened his first shop in
London in 1964, invented the
lean, sophisticated, affordable
look that’s now part of the
Eurostyle mainstream.

When Conran brought his
Habitat chain here (another
company owned the Habitat
name), Pauline Dora (right),
38, now chief executive officer
of the 11 U.S. Conran’s stores,
was the first hired.

Dora chose merchandise for
the first Conran’s, opened in
1977 on two floors of
Manhattan’s Citicorp,
presenting a look based on
white walls and pale woods—
“simple, uncluttered and
functional.” All of Conran’s
items are designed to blend
with each other, from soup
bowls to sofas, dishes to
dhurries. Prices are
reasonable, sofas starting at
$400, lamps at $20.

The chain was slow to take
off financially, but in 1983
profits rose a spectacular 256
percent. A quarterly mail-
order catalog makes much of
Conran’s stock available
nationwide (the biggest
moneymaker is the $395
Marlow bed).

Young professionals
between 25 and 45 are
Conran’s target audience, “but

we appeal to anyone who “I defy anybody to characterize our customers.
wants good design. 5 :

I see 50-year-old divorced men starting over,
Photo by Joseph Standart . . . ’y
Resouroee; page 146 Molly Parnis furnishing her guest house
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FROM PAPER PRODUCTS
TO FOOD AND FURNITURE,
GOOD FORM AND FUNCTION
ARE A HIT IN LA

Whatever fits Dick
Friedman’s criteria for good
design—handsomely packaged
creole condiments; cubist-
looking espresso makers;
techy, plastic briefcases; sleek,
black, Italian armchairs—can
turn up in L.A.'s By Design.
It simply needs to look
superb, function smoothly and
be realistically priced. Or, as
Friedman says, “look like it's
worth what it costs.”

As the owner of 10 Pottery
Barn stores in the 11 western
states (since sold), Dick
Friedman recognized a void in
L.A.’s marketplace. He
opened By Design in West
Hollywood's Beverly Center
mall two years ago, with a
creative mix ranging from
sleek, 95-cent Pentel pens to
$6,000 leather Matteo Grass
sofas. Recently, he sold the
store to a big-bucks backer but
remains as director.

Friedman's formula works:
Last year he opened a second
store on two full floors of San
Francisco’s Ghirardelli Square,
and other locations may
follow. Store displays are
imaginative. **We spend a lot
of time and money on
presenting our products,” says
Friedman. A store should be
a place to look at and learn
about good design. You might
walk out without buying

anything but shopping has ‘4 sfore like this would have been premature
been a fun experience. y 4

7 years ago. I simply had to wait for my
Photo by Tim Street-Porter : B 55
Resources, page 146 audience—the 29- to 35-year-olds—to grow up

L AT e
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Du Pont TEFLON
soil & stain repeller

Presenting a bang-up line of contemporary
furniture that's at home in any home. Plush sofas.
Imaginative modulars. Tasteful sectionals, sleepers,

chairs and occasional tables. And fashionable leathers.
All at a price that won't hold you up. See our furniture at
fine furniture and department stores like Abraham &
Straus, Burdine's, Marshall Field, Macy's California and
others. Or call our toll free number 1 800 447-4700
for the dealer nearest you. Carter Industries, Inc.,
Post Office Box 1869, Salisbury, NC 28144,




ETATIONS OF
HOT NEW
Y STYLES
BOSTON

In addition to canvasing
France and Italy for finds,
creative director Lon Habkirk
(seated) and managing
director Rob Pitt of Crate &
Barrel Furniture “reinterpret”
classic styles. The Cambridge
store, an outgrowth of its
popular 17-outlet Chicago-
based housewares namesake,
opened in 1980, selling a range
from $6 Chinese doormats to
$3,000 English armoires.

Currently, the hot seller is a
white Victorian cottage bed of
enameled steel, priced at $420.
Classic Chippendale sofas,
covered by Habkirk and Pitt
in white canvas, sell for $900.
The table (right), with sturdy,
black lacquer legs like Roman
columns, is another adapted
classic shape, by Italian
designer Peno Pedano.

Since the store opened,
Crate & Barrel has imported
antique furniture—usually
armoires and cupboards—
from Scandinavia, and,
beginning last year, from
England. Most are blond,
scrubbed pine, chosen to blend
with contemporary furniture.

Crate & Barrel customers
run the gamut from Harvard
students to professional
couples. “People today are
willing to pay for quality and
integrity. The furniture
industry doesn’t have to
compromise quality for price
anymore,” Habkirk says.

Photo by John Waggaman
Resources, page 146
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“We shop for both style and a certain element of
surprise. We're always trying to open up a lot of
possibilities for people to be creative”




KODEL, THE FIBER THAT PUTS THE YES IN POLYESTER
SPRINGMAID" SAYS YES TO KODEL.

Glorious—this fresh reminder of springtime for your home.

Jay Yang calls it “Ribbon Bouguet”, and ifs just one of the sumptuous
patterns from his unique Collection, created for Springmaid. An opulent
gathering of coordinated bed fashions and draperies all designed in an
easy-care percale blend of 65% Kodel polyester, 35% cotton.

The Jay Yang Collection for Springmaid is available at fine stores.

i ,." e i =iy R 1

© 1984 Eastman Kodak Compary

EASTMAN CHEMICAL PRODUCTS, INC., a subsidiary of Eastman Kodak Company, 1133 AVENUE OF THE AMERICAS, NEW YORK, NY 10036. {@
KODEL is Eastran's trademark for its polyester fiber. Eastman does not make fabrics or consumer textile products and therefore makes no warranties with respect to such products.



IN 10 YEARS OF SELLING HIGH
STYLE, MIAMI'S LUMINAIRE
HAS GROWN FROM 500 TO
18,000 SQUARE FEET

Big and bold, the new
building testifies to the
perspicacity of Nasir
Kassamali and his wife,
Nargis, who emigrated to
Miami from Kenya and
opened Luminaire in 1974, at
first selling only lighting.

In 1976, the Kassamalis
began importing furniture
from Finland, Sweden,
Denmark and Italy, and by
1978, they reported profits of
one million-plus a year.

Today, Luminaire is
stocked with a breathtaking
collection of modern
masters—Aalto, Le Corbusier,
Arne Jacobsen, more—and the
designs of contemporary
talents such as Niels
Bendtsen’s shelf systems and
EMU’s outdoor furniture.

In addition, the Kassamalis
handle fabric, children’s
sleeping units and accessories,
from teaspoons to gardening
shears. “This is not a high-
tech store—rather, it’s a
serious attempt at marketing
design once only appreciated
by architects. But we don't
sell just names,” Kassamali
insists. “Every single item
must make sense.”

There are two smaller
showrooms nearby and the
Kassamalis have included a
clothing boutique, Vuokko,
within their main store. “If I

had the chance, Iwould even  “We carry a chair made by Crassevig, designed
sell cars,” he says. A L §

in Italy in 1924, and it shows what good
Photo by Dan Forer . s . . 9
Resources, pege 146 design means: It’s still beautiful after 60 years
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Seiko sets time in motion. Watch it in the
graceful skeleton movement of this constantly
- fascinating wall clock. Concentric circles
- of brushed gilt and lucite make a sweeping
statement of elegance and accuracy for your home
or someone else’s. Come see all the wonderful
table, mantel, wall and travel clocks from
Seiko, all priced from $29.50 to $795.00.




BENEDICTE SIROUX:

MODERN MASTERS

FOR THE

POST-MODERN ROOM

Along with partner Michael
Steinberg, Bénédicte Siroux,
28, pilots New York's
Furniture of the Twentieth
Century. An early advocate of
Memphis furniture, the
company also imports the
work of European modern
masters, such as Eileen Gray's
1920s *“Blackboard” rug and
the Fortuny lamp (above).

Produced by Steven Wagner
Written by Michael Walker
Photograph by Bruce Wolf

Resources, page 146
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Stylemakers

Who creates it: Here are the people who
make Eurostyle happen, the hidden persuaders
whose taste, ambition and personality ripple out
into exciting design and products. Though some
have European roots, all live and work here,
challenged by the opportunity of American design
right now. All 13 market their own brand of
oniginality—and all 13 have come up winners.
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mericans have an appetite

for new things—they’re

spontaneous,” says Siroux, former
interior designer and Paris model. In a
New York loft, Siroux blends fine
French style, such as Eileen Gray’s
“Satellite” mirror and Mallet-Stevens’
1930 sling chair, with personal finds,
like loading-dock skids topped with
glass and her collection of globes.
The look is Eurostyle—with
calculated abandon.




Stylemakers

PATRICK NAGGAR:
PASSIONATE STYLE FROM
THE ARCHITECT-AS-PHILOSOPHER

Architect Patrick
Naggar, 38, has built a
reputation on both
continents for an erudite
yet passionate approach,
seen in his meticulous
Bauhaus-meets-Regency
mix (right). An
architecture graduate of
Ecole des Beaux-Arts, his
artist’s eye pulls from the
whole of Euro-American
cultural and decorative
history. “You can’t just be
European anymore,” says
Naggar. “I mean, there are
break dancers on the Paris
subway. . .."”

RICHARD HIMMEL: EIGHTEENTH CENTURY
CLASSICS MEET ITALIAN FIFTIES MODERN

“Eurostyle has a sense of shredding tradition,” says
Chicago’s venerable designer, Richard Himmel, “though I
can see the bones of 18th century furniture in the new
stuff.” A writer of spy novels (1977’s best-selling The
Twenty-third Web), the 63-year-old Himmel outfits
everything from private railroad cars to Hong Kong
offices. He’s a fan of French classics (the Napoleon III
wicker, seen in his Chicago showroom), plus Italian
Fifties furnishings. Of the latter, the ever-droll designer
says: “I used to think they were Howard Johnson’s
specials. That was a youthful mistake. . ..”
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Stylemakers

JOSEPH STANDART

THE ROCHE-BOBOIS LOOK:
EVERYDAY CHIC FOR
THE AMERICAN HOME

In 1976, Patrick Lago moved to New York from Paris
to oversee Roche-Bobois’ assault on North America (see
“Where to Find It,” page 81). Eight years and 29 stores
later, the effect of bridging two cultures remains. He
speaks impeccable English honeyed with French
inflections, smokes Marlboros lit from a sleek matte-black
lighter, and generally seems the embodiment of )
Eurostyle's cultural marriage. Which works both ways. g

-
3

“In Europe, everything American is the last word,” says
the 38-year-old Roche vice president. “The Arrow shirt
is tremendously successful
in Paris.”

Still, the U.S. is quite
taken with the everyday
chic of Roche’s creamy,
comfortable, leather sofas
and chairs and upbeat,
efficient, German shelving
systems (opposite). Both
are in evidence in the
waterfront loft of Boston
store owner Skip Freeman
(right, with wife and co-
manager Gina).

“Eurostyle dares to use
colors that punch you in
the face,” Freeman says.
“It’s bold, with a sense of
humor and a mystique, but
at the same time it’s
refined. It makes you feel
current and alive.”
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Stylemakers

DAKOTA JACKSON:
MAGICIAN, FURNITURE MAKER AND
DESIGNER WITH A DIFFERENCE

“Europeans understand il
it’s the simple truth of a ,*’ ¥
piece that’s critical,” says % J
35-year-old Jackson, who
employs honest woods,
leather and metals in pure-
as-poetry pieces like the
“New Classics” armoire,
table and lacquered
bentwood “Jazz” loveseat A
(opposite). A magician
until his early 20s, New
York-based Jackson’s first
furniture was built to
amaze, with moving planes
and disappearing drawers.
His newer works are less
fanciful but still intrigue,
hint at deco and high tech,
gleam with lacquer and
glow with cool color.

RANDOLPH & HEIN: THEY STILL
MAKE 'EM LIKE THEY USED TO

When the country’s best designers need
furnishings and fabrics, Howard Hein and Randy
Zinski (pictured here with Birgit Hall of the San
Francisco Decorator Showcase) get the call. Their
San Francisco-based Randoph & Hein Inc., with 14
showrooms nationwide,
puts the vanishing art of
top-quality craftsmanship
into classic pieces based on
both traditional and
contemporary Euro cues.

JOHN VAUGHAN
BRUCE WOLF







Stylemakers

ADAM TIHANY AND
- i : ROBERT COUTURIER:
] TR MAKING THE
: bl B e EUROSTYLE THAT
" il EUROPEANS LOVE
l ' 1B ‘ From the offices of

: Tihany International in
lower Manhattan, Adam
Tihany (right) and
associate Robert Couturier
hold forth as court
designers for Europe’s
recently landed rich.
Tihany’s look is a veritable
Eurostyle blueprint:
abundant fruitwoods,
sensuous curves, marble,
brass and glass. It’s evident
in Tihany-designed jewels
like Bottega Veneta’s
flagship New York store or
this black lacquer and
pearwood armchair, part of
Tihany International’s new
collection. Both Couturier,
who specializes in
residential interiors, and
architect Tihany, who was
raised in Israel and studied
in Italy, feel Eurostyle lets
people experiment. “The
home is a sacred place,”
says Tihany. “People are
terrified of selecting their
own furniture. That’s an
attitude that has to
change.” Couturier agrees.
“Furnishings are just
things. You don't have to
live with them the rest
your life.”
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SEND A GIFT OF JOHNNIE WALKER RED ANYWHERE IN
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Stylemakers

WILLIAM SCHAWBEL:
BRINGING EUROSTYLE
TO THE AMERICAN
TABLE WITH BRAINS
AND BRAUN

Having dramatically
raised the U.S. fortunes of
Braun, Germany’s maker
of Bauhaus-inspired
appliances, this 44-year-old
Boston supermarketer has
done a similar number for
top Euro-products Alessi
and Gaggia. Schawbel
predicts kitchenware
adapted from Europe’s
restaurant galleys will be
the next big wave.

GEORGE BEYLERIAN:
THE GODFATHER OF
EUROSTYLE WANTS
US ALL TO HAVE A
SOFA WE CAN LOVE

*Eurostyle opened up a
whole new vocabulary,”
says George Beylerian,
president of New York's
Beylerian Ltd. “People are
now feeling confident
enough to mix the Bauhaus
with a kilim.” Along with
blue-chip furnishings
importers Sam Friedman
and Pat Hoffman of ICF
and Atelier International’s
Stephen Kiviat, Beylerian
has played a massive role
in the Eurostyling of
America. In the Sixties and
Seventies, he presciently
gave baby boomers their
own style by mass
importing Kartell’s
influential Joe Colombo
chair. Now, he’s the U.S.
connection for this steel-
and-plastic “Bistro” chair
and Italian designer Cini
Boeri (of the Strips sofa),
Achille Castiglioni and
Yrjo Kukkapuro's updated
Scandanavian look.

Lg METROPOLITAN HOME DECEMBER 1984
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DESIGN

FOR THE PRESENT

Karte

For your catalog, write enclosing $2 to 225 Fifth Ave., New York, N.Y. 10010.
For the store nearest you, call toll free 1-800-845-2517. In S.C., 1-803-859-1236.
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Bringing It e

The Eurostyle package: Here’s how it
comes together in real homes all over America.

In Chicago, it’s a spacious loft distinguished by a
Eurostyle interior. In the Marin County hills, high
above San Francisco, a romantic new house that
looks—and lives—Ilike an Italian villa. In New

“Bringing It Home" York, Eurostyle blossoms in both a deco-esque
written by Donald Vining ‘ .
Flsocaces pige 194 high rise and an old-world brownstone.
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Contemporary style insists
on multifunction. Though
this Chicago loft has grand
space, it is still only one
room. “I don’t so much
work out of my house,”
says interior designer
Richar, “as live in my
office.” Furnishings,
however stylish, must do
double duty.
Sensual fabrics, art and
antiques take the edge off
tech. The heart of the
conference/living room is a
cluster of three black
leather loveseats. But it’s
the facing pair of Italian il :
Bugatti chairs, ¢. 1900, y | ﬁ
with hand-painted vellum |50
backs, that adds the rich, ”n(‘ﬁﬁ;‘(
Eurostyle touch. '*? 'ﬁE.__.i
Black is basic. Black is e
the color of the engineered
object—and the tuxedo.
“Black is dramatic and
elegant,” says Richar.
“And that elegance
balances the roughness
the sandblasted beams and
brick, the exposed ducts
and sprinkler pipes.”

Produced by Steven Wagner
with Nancy Adams

Design by Richar

Photos by Jim Hedrich

of Hedrich-Blessing
Resources, page 146
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Eurostyle is in the mix: the newest of the new
set against the best of the old. A gilded repro of
a Louis XV chair sits in perfect harmony with a
new-wave, turquoise-lacquered table

The glamour of gold and
black. In the office (right),
the gilding on the Louis
XV repros keeps the black
leather, slate and laminate
from looking too butch. “I
want to send the message
that I'm comfortable with
decoration, but I don’t use
it in traditional ways.” The
reverse also holds: Black
keeps the golden curves
from looking too fussy.

Eurostyle is at ease with
the past. The bedroom
(below right) features fine,
20th century European
furniture, part of Richar’s
choice collection. The
1920s sideboard, of
Brazilian rosewood inlaid
with ivory, celebrates the
high art of deco cabinetry,
part of the Eurostyle
heritage. It is bracketed by
a pair of turn-of-the-
century armchairs,
designed by Josef
Hoffmann of the Viennese
Wiener Werkstétte. An
early modernist,
Hoffmann’s simplified
forms and geometric
decoration are part of
Eurostyle now.

And comfortable with the
present. Both the standing
steel sculpture and the
dining table were chosen
for their massive, industrial
character to echo the
sandblasted brick and bare,
varnished floors. The new
classic Bellini table reminds
Richar “of a roadside
picnic table.”

Resources, page 146
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Instant

Pastin
a Pied
a lerre

The softer side of
Eurostyle is more old-
world than new in feeling,
even when there’s nothing
old about it.

Leather is clubroom-
comfortable. Plum-colored
here instead of black and
techy, this other way with
leather recalls the classic
English library rather than
fashionable leather pants.

Woods don’t need to
match. Several woods in
combination stand in for
pattern and color in the
room. Pine, mahogany,
oak, birch and ebony show
up in the mix of
furnishings, on the parquet
floor and at the door and
window frames.

History gets nods, not
bows. Contemporary style
points to European design
history, but doesn’t forget
the present. On the mantel
there’s a classical head and
an unhung mirror that
steals its lines from
Chippendale. The 20th -
century is represented by a
Michael Graves drawing,
an Alvar Aalto console and
a thin, red, Italian reading
lamp.

Produced by Ben Lloyd
Resources, page 146
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Instant patinas capture the past. The yellowing
of a page, the slow weathering of stucco,

the gradual decline of red to dusty rose—
time’s special effects are carefully re-created

The colors of a Venetian
palazzo. Sun-bleached
colors and streaked,
weathered walls add instant
age and appeal to this New
York brownstone. The
finish coat of plaster was
tinted dusty peach or blue
with coarse-ground,
powdered color.

There’s more to slick
than lacquer. The
racetrack-oval tabletop is a
highly polished black
granite—the juiciest jet you
can get. The set of chairs,
each in a different color, is
also a slick idea.

The instant look of ruins.
The theme of passing time
and eroded surfaces, picked
up from the plaster, echoes
in the draperies, the pickled
woodwork, even the dining
room’s rusty, cast-iron
garden urn.

Fashion that crosses over.
Combining China Trade
paisleys, blanket plaids and
jewel colors is a trick we
learned from a Missoni
sweater.

The bed/sitting room.
The Victorian sleigh bed
moves to the middle of the
room, dressed in a loose,
layered look that comes
right off the fashion
runway. In the European
tradition, all the comforts
of home are close at hand.

The romance of an old
chandelier. In both rooms,
a low-hung, central globe
glows softly in all the
right directions.

Resources, page 146

122 METROPOLITAN HOME DECEMBER 1984



A e A1y o 2




Vienna
on the

Hudson

Living with Eurostyle is
synonymous with living
wisely and well in small
spaces. That’s one reason
for its sure, swift, big-city
acceptance. This
Manhattan residence was
redesigned in the wake of a
general rehab. Rooms now
work harder—with élan,
not elbow grease.

Rediscovering the Vienna
Workshop (Wiener
Werkstdtte) and Josef
Hoffmann. It’s hard to
believe that the sofa, chairs
and perforated metal bowl
and vase were made as
early as the 1900s, as
European design inched
toward modernism. The
appeal of Hoffmann’s
furniture now is its
combination of large-scale
comfort, crisp lines and
pre-deco curves. Hoffman
also gave us the grid as a
decorative motif and the
nailhead border. This is
new furniture, from designs
recently released by the
Hoffmann estate.

Produced by Ben Lloyd
with Margo Hayes
Design by David Estreich
and Associates

Photos by Langdon Clay
Resources, page 146
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In such a stark apartment, pattern can become
visual clutter. Here it’s writ big as architecture—
the glass-block wall, the big beams and shadowed
recesses. The rest of the surfaces stay sleek

Details help small spaces.
Though furnishings are
certainly important here—
those are Hoffmann’s now-
famous “Fledermaus”
chairs around the dining
table—it is the newly
installed architecture that
sets this apartment apart.

The strong ceiling
details, even though subtle,
add a feeling of being in a
house. The entry is topped
by a not-too-grand rotunda,
the dining room by latticed
beams and the kitchen by a
coffered ceiling. The glass-
brick wall is also a major
architectural element.

Celadon with black and
white. The pale blue-green
color of Japanese and
Chinese porcelain, celadon
is a new wall color—it
tones down the stark
contrast between black and
white and makes all this
architectural heaviness
seem light as a feather.

The new shape in
lighting. Carefully chosen
lamps in both the kitchen
and dining room are
sculptural, adding a
softness of form while
keeping with the
architecture and
furnishings.

The end of endless
accessories. Fresh flowers,
fruit, two knockout
hanging lights and a few
knock-about objects,
chosen for shape, let the
strong surfaces—stone,
glass, laminate—show off.
Resources, page 146
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World
Villa

These are not the hills of
Tuscany and this is not an
old, family villa. Designed
by baby-boom architects
Laura Hartman and
Richard Fernau, this four-
bedroom, 3,227 square-foot
house in the Marin County
hills is brand-new. And it
easily proves that what
we've learned about
European houses can be
translated into American
regional architecture.

Outdoor rooms. With
1,530 square feet of decks,
almost every room opens to
the outside. The first-floor
terrace, running like a little
street in front of the living
rooms, gives the house a
village air.

Terra-cotta color. In
these sometimes lush,
sometimes dun-colored
hills, a white house would
have been ill at ease. The
cement-plaster finish, with
integral terra-cotta color,
ties the house to the
earth—and its
Mediterranean roots.

Produced by Donna Warner
with Diane Dorrans Saeks
Architects:

Fernau + Hartman

Photos by John Vaughan
Resources, page 146
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9k like a castle, the house is long, not deep. One room leads: 3",
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The importance of
architecture. When you've
got a great-looking
building, you really don’t
need much inside it. This
house is so strong that the
spare furnishings seem to
fill it up.

Neoclassic furnishings.
This latest wave of interest
shows no sign of ebbing. It
seems that every time we
get serious about the pure,
decorative aspects of
classical architecture, as we
did in Post-Modernism, we
get interested in related
furnishings as well. The
thin-lined elegance and
long S-curves of the
neoclassic style, seen clearly
in the dining chair (right),
are tailor-made for a villa
setting.

Pastel colors. Pale, soft
colors are a natural
complement to
contemporary architecture
as an antidote to toughness.
The living room walls are
peach, while the cove and
ceiling a grayed blue.
There’s a muted wheat in
the dining room. In the
long hallway that connects
and ventilates the four
bedrooms upstairs, two
tones of blue keep the cool.

The architectural paint
Jjob. The combination of a
matte wall and a semigloss
wainscoting in the hallway
gives a palpable structure
to the long space. This
simple device makes a big
difference.

Resources, page 146
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Romance returns to interiors. This updated,
Italianate, old-world side of Eurostyle brings in a
new softness: old leather and yellow silk, roses
and wildflowers, pastel walls and chandeliers
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The10 Best American Bistros

By Colman Andrews

The place feels like home the moment

you walk in—a big, bright room with a
simpatico crowd, a long menu, longer hours.
Lately, this kind of European restaurant has
sprung up here and we've found the best

Kansas City, USA, sitting amid the gleaming French-
look brass and tile and beveled glass and marble,
sitting near the open kitchen with its rotisserie and its wood-
burning grill, sitting there on the handsome gray herring-
bone upholstery in a café-style booth, idly observing all the
smart young people, lost in conversation, who were also
sitting thereabouts, and, as I sat there, tucking into an ex-
travagantly delicious calzone stuffed with smoked salmon,
bacon, cheese, tomatoes and fresh dill, I suddenly said to my-
self, Now wait just a minute herel!!
I mean, what was this? Where was I? Was this not Kansas
City, after all—home of beef, home of barbecue? Was this

S o there I was, sitting at a restaurant called Fedora, in

not, almost literally, Middle America?
Yet here I was in a sleek, cool place
that—but for a few minor details—
might have been in Santa Monica or
Soho. Here I was in casual, animated,
psychically (as well as physically) com-
fortable surroundings, in a place whose
look, food, clientele and very spirit all
made perfect sense to me—no matter
what they called the town outside the door. Here I was, I de-
cided, in a whole new kind of restaurant altogether—a kind
that transcended, or at least danced a merry jig around, mere
restaurant-ness. Here I was in an American Bistro.

Now, the American Bistro, as I define it, isn’t a café or a
bar-and-grill, exactly, or an enlightened singles hangout, or
some new-wave variation on the tearoom or the coffee house
(though it might well have elements of any or all of these).
It’s something unique, a hybrid, a Yankee original grafted
Continued on page 134

Contributing editor COLMAN ANDREWS is the author of Best
Restaurants/Los Angeles.
Photograph by John Dominis

chrl’s UN DEUX TROIS

NEW YORK

Practicing its own variety of stagecraft on
the fringes of Manhattan’s theater district,
Café Un Deux Trois is perhaps the quintes-
sential American Bistro—a big, bright,
noisy room where you want to sit forever
doing nothing much. The look of the place
is a playful mix of neoclassic and old hat:
There are fancy chandeliers and plain ceil-
ing fans, dark red and also black ban-
quettes, faux marbre columns, mirrored
doors, leaded glass, big bay windows giving
onto the street. The menu is innocent of
Californian or New American dishes, in-
stead offering the likes of onion soup, escar-
gots, paté, salade nicoise, steak tartare,
steak frites—true bistro fare. The food? The
surroundings are so right, you might not
even notice how pedestrian it can be.

132
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Continued from page 132
onto New World roots—a thing we’ve
taken straight from Europe (and espe-
cially from France), tossed into our
well-known melting pot and then re-
shaped into another thing entirely.
You'll know an American Bistro
when you see one. You'll have a pretty
good idea you're in the right place the
moment you walk in—it will simply
Jfeel right. But you’ll know for certain
when you look at your watch or at the
big, bold-faced clock that will likely be
displayed on one wall and realize that
you've been sitting there for three
hours or so with your friends, grazing
and quaffing, glad to be a part of hu-
mankind, having the time of your life.
What is the American Bistro, specifi-
cally? Well, it probably involves a big,
bright, noisy room, or a series of them. Both its menu and its
hours of operation are likely to be long. Its food, which is of-
ten secondary to its feeling, is apt to be a blend of French
(and maybe Italian) with
both traditional and contem-
porary American (specifical-
ly Californian in many
cases), and there are almost
always some light dishes of-
fered—salads, sandwiches,
omelets, whatever—in addi-
g tion to more substantial fare.
gIt probably sells a good
4l £ choice of wines by the glass.

*  The spiritual ancestor of
the American Bistro is a
place like La Coupole in
Paris—which is actually a
brasserie, of course, and not
a bistro at all. (In France, a
bistro is a place to eat simply
and quickly, while a brasse-
rie is a place to linger and be

sociable. In America, though, the word bistro suggests all the

right things—the informality, the comfort, the easy pace, the
social stimulation. The American Bistro rewrites the rules.)

The food at La Coupole is OK if rather unimaginative and

old-fashioned—oysters, marinated herring, onion soup,

choucroute garnie, steak au poivre and such. The decor con-
sists mostly of some murky 1920s frescoes in the dining area
and a scattering of posters in the bar. The service is erratic.

Yet La Coupole remains one of the city’s most popular, and

definitively Parisian, restaurants, alive with people day and

night, the atmosphere crackling with the spark of human
electricity. Why? Because, through some combination of

Continued on page 136

La Coupole in
Paris could be the
spiritual ancestor—
the easy pace, the
comfort, the social
stimulation
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Spago, perched above The Strip, serves
casual food that tends to be spectacular.

ZSPAGO

LOS ANGELES

An American Bistro that opens only for
dinner? That you need a good week’s notice
to get into? An American Bistro where the
folks at the next table are likely to be Joan
Rivers, Linda Evans, Sean Penn, Steven
Spielberg? No, of course not. Except, of
course, in Los Angeles. American Bistros
tend to reflect their environment, and Wolf-
gang Puck’s literally world-famous
Spago—there’s even a Tokyo knock-off—is
full of all the flash and glitter, all the manic
energy and let's-pretend intensity of the
Hollywood community it serves. But it also
offers to its customers, famous or not, the
same social accessibility and culinary infor-
mality that any other American Bistro
does—with the minor difference that the
food here, however casual, tends to be spec-
tacular—from the grilled duck leg salad to
the fresh shrimp pizza to the elaborate créme brulée (with a stop
along the way for such daring but delicious creations as Puck’s new
smoked sweetbreads, served with black pasta). Beyond all that,
though, the very look of Spago (the work of Barbara Lazeroff, now
Mrs. Puck), and especially its open exhibition kitchen, has already
become a part of the American Bistro vocabulary. And if pizza,
that staple of the genre, was reborn at the Chez Panisse Café, well, it
was Puck who dressed it for the 1980s and sent it on its way around
the land.

3ODEON

NEW YORK

The wonderful Odeon, in the Tribeca quartier of lower New York
City, looks like somebody took a school lunchroom, a roadhouse
diner and a Parisian workingman’s café, jumbled them all up in
some sort of stylistic Cuisinart, and then rearranged them with a
classy but understated 1980s flair. The scenery doesn’t chew up the
performer, in other words; we provide the decoration. And because
the room is not immense, the social energy seems particularly
concentrated here. The air is always buzzing, the place is always full
of life—even when it’s not quite full (which isn’t very often).

This is a place you'd probably come to just for the food, though,
even if it didn’t feel so lively. That food is very good. French food
critic Christian Millau recently named the Odeon’s chef, Patrick
Clark, as among his favorites in New York, in fact. After sampling
such unpretentious but well-focused dishes as the sliced avocado
with fresh tomato mousse, the marinated breast of chicken tossed
with sherry vinaigrette, the lobster ravioli with fresh chervil, the
sliced duck breast with corn crepes and baby turnips, the broiled
salmon fillet with Pommery mustard and tomato butter sauce, even
the steak frites, you'll know why. An added attraction: the Odeon,
like most American Bistros, stays open longer hours than most
restaurants and has meals to match. Here, besides breakfasts and
brunches, you’ll find suppers, until 2:30 or 3 a.m.—from hot waffles
with real maple syrup to mussel ragout.
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Continued from page 134

of ambience and appearance
(and of course location), it has
long since become much more
than just a brasserie: It has be-
come a stylish social venue, a
sort of gloriously public private
club—not so much a place to
see and be seen as a place sim-
ply to be, because simply being there is its own reward. The
late French filmmaker Jean Renoir might have had an insti-
tution like La Coupole in mind when he proposed that, “All
great civilizations have been based on loitering.” Here,
sitting with friends, wasting
time becomes almost an act
of self-improvement.

There is no La Coupole in
America (though an estab-
lishment of that name, unre-
lated, did open and close in
New York not long ago)—
no place that precisely cap-
tures the same elusive mix of qualities or serves precisely the
same purpose for its customers. But the American Bistro,
different though it may be, would probably never have been
possible if a lot of us had never seen (or at least heard about)
this Paris landmark, never felt (or at least imagined) the
wonderful, insouciant, food-and-wine-fueled feeling of being
out and about in a place like that—all dressed up with
somewhere to glow.

But there were domestic precursors of the
American Bistro, too—principally all those
great old late-19th and early-20th century
“men’s restaurants,” many of them still in
existence, that grew out of the saloons and oys-
ter bars of an earlier time (or at least felt like they
did)—places like the Oyster Bar at Grand Central Station in
New York, Locke-Ober’s in Boston, the Savoy Grill in Kan-
sas City, Musso & Frank’s in Los Angeles, Jake’s in Port-
land, Tadich’s and Sam’s and all the rest in San Francisco (a
municipality specializing in such things), and many, many
others. Establishments like these, when we discovered them,
got us used to the clamor and casualness of large public
spaces, and reminded us that simple food is often best.

Then we went to Europe, and encountered whole new
ways of eating and drinking. We visited pubs where the point
was to talk and laugh and maybe meet a few new people, not
to sit morosely on a bar stool or make a quick score and then
go home. We spent whole afternoons on tavern terraces
where corny violin music that at first caused us to grimace
later seemed to make the wine dance. We found cafés where
people sat for hours over one tiny cup of coffee without
anybody minding, or—who could have imagined it?—un-
wrapped their own sandwiches to eat in plain sight with a
glass of the house vin rouge. This was a style of consumption
Continued on page 138

In Europe, we
visited pubs where
the point was to
talk and laugh and
maybe meet a few
new people
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4 MUSTARDS GRILL

YOUNTVILLE, CA

Young California restaurants have
a problem: Now that they've
changed the way Americans eat,
exporting hot goat cheese, lamb-
sausage pizza and mesquite-grilled
fresh tuna to every corner of the
country, what do they do for an encore? Mustards Grill, in the
Napa Valley town of Yountville, has found one answer: Have fun.
The food here doesn’t worry about image, about fashion. It’s food
we can indulge ourselves in, food that makes us smile to eat—little
skewers of grilled pork and chicken with shiitake mushrooms, corn-
meal pancakes with homemade sour cream and caviar, Chinese
chicken salad (the best you've ever had), lightly smoked fresh
prawns in lemon-garlic butter, Sonoma rabbit glazed with ginger,
skirt steak served on a slice of country bread with more shiitake and
sautéed tomatoes, a grilled ham and Jarlsberg sandwich garnished
with tomato chutney—plus roasted garlic, polenta, black beans
with onions and grilled eggplant as side orders.

All this is served up in low-key, unpretentious, friendly sur-
roundings, without a glimmer of neon in sight. No wonder the wine
maker from Acacia is over there, the office staff from Cuvaison
nearby, the proprietor of Clos du Val across the room. And it's no
wonder Mustards Grill has become the wine country’s American
Bistro par excellence.

} 5 FEDORA

KANSAS CITY
4 ’ Fedora is the American

"~ Bistro as packaged by a big

© restaurant chain  operation

(Houlihan's, Old Place, etc.), and it
turns out to be not a bad thing at all.

Located in Kansas City's posh, mock-Spanish Country Club
Plaza shopping complex (home of Gucci, Polo, Saks and Tiffany’s),
Fedora is part French brasserie in design (gleaming brass, tiles,
beveled glass and marble) and part American grill room (an open
kitchen with rotisserie and a wood-burning grill), with Gallic art
nouveau, deco accents and a pleasant air of lightness given by the
soft Mission-pink ceilings.

The food clearly owes debts to Spago (the pizza and calzone, the
lobster tortelloni), and to K-Paul’s (the inevitable blackened redfish
and blackened steak), and is otherwise a mix of styles and, for that
matter, generations—carpaccio (dressed up with enoki mush-
rooms), excellent shrimp salad with vegetable slaw, escargots in brie
sauce, fettuccine Alfredo (complicated by julienned prosciutto),
breast of chicken saltimbocca, spit-roasted Long Island duckling,
and, of course, a charred Kansas City strip steak.

There are some good wines at fair prices, and the bar even stocks
such exotica as the armagnacs of Francis Darroze and Italy’s bitter-
sweet Amaro Averna. That all these elements could be assembled
and then made to work so well in a chain restaurant context is,
among other things, simply a tribute to the durability of the Ameri-
can Bistro idiom.
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Continued from page 136

we simply hadn’t seen before—calmer, slower,
more self-indulgent, less efficient (but who
cared?). It was probably just our imagination,
but even the cash registers seemed to ring a
little less often, and a little more sweetly.

Inevitably, after Europe, our ideas of what
our own bars and cafés and restaurants could be
was changed. It wasn’t a matter of eating crois-
sants and quiche instead of rye toast and ham
and eggs; it wasn’t a matter of Perrier or pizza
or Pouilly-Fuissé. It was much more basic, clos-
er to the bone than that. It was our whole ap-
proach, our angle of reflection. We shifted into Wy
lower gear, started taking going out less serious-
ly (but more passionately). Much of this was
culturally new to us, but we took to it like
champs. We fell in love with it. And we
started looking for public places that would make us feel at
home—not because there was anything wrong with our own
homes, but because no mere dwelling place could now con-
tain our newfound social energy, our new ideas of food and
drink as stimulants to human interplay.

The first American res-
taurant to respond fully to
our new frame of reference,
our new needs, was almost
certainly the Café at Chez
Panisse in Berkeley. It might
be a bit too small to be an
American Bistro in the sense
I have in mind, and the food
might be a bit too good, too important—but it has influ-
enced, firsthand or not, virtually every American Bistro I
have encountered—opening all the right doors, setting all
the original standards for menu, decor and general style.
Other San Francisco Bay Area places expanded the defini-
tions—the Santa Fe Bar & Grill, the Fourth Street Grill, the
Hayes Street Grill, and more. Spago, in Los Angeles, glam-
orized the idiom and took the possibilities of menu and decor
still further. Joanna and other downtown hot spots in New
York City came at it from another direction, raising the
ceilings (literally and otherwise), infusing the café/hangout
with a loftlike feeling. After that, it was open season.

Inspired by my experience back in Kansas City at Fedora,
and by places in New York and California which I had
known for months or years and now saw as being party to
the same phenomenon, I took off recently on a zigzag dining
jag across the country looking for more American Bistros. I
found plenty, the 10 best of which are described elsewhere on
these pages. Some other places that have many of the right
elements of American Bistrohood, or that have all the right
elements but don’t make them work quite as well, include
the Gotham in New York, Old Ebbitt Grill in Washington,
D.C. (which, incidentally, serves a marinated squid salad
Continued on page 140

It wasn’t a matter
of Perrier or pizza
or Pouilly-Fuissé.
It was much more
basic. It was our
whole approach
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MINNEAPOLIS

Drink and talk flow generously in the darkish, neon-
accented front room at Figlio, a high energy Ameri-
can Bistro in Minneapolis’ Calhoun Square complex.
But the real bistro/brasserie feeling takes form in
back. Here, framed by coppered glass, hardwood
floors, spare deco highlights and the bustle of an open
kitchen, locals dawdle over simple wine (served in
Figlio tumblers) and specialties like charcoal grilled
chicken wings with three-mustard sauce, roasted pota-
toes with sour cream and bacon, and an array of new-

and old-style pastas and pizza, hamburgers and other

e sandwiches on focaccia bread (mis-
= / spelled “foccacia” on the menu), and,
/ need it be added, blackened redfish—

which sometimes seems as if it must be the
mascot of the whole American Bistro genre.

7CU'I'I'ERS

SEATTLE ) u‘]
"_ulm' HOUSE 4

MARKET MACE

When Cutters, of Seattle, and
now also Santa Monica, calls it-
self a “go anytime—order any-
thing” establishment, it defines one of the American Bistro’s most
important characteristics: its versatility, its willingness to be what
you want it to be.

The Seattle original, overlooking stunning Elliott Bay, is a partic-
ularly frenetic place, admittedly full of young people hungry for
more than burgers. But there can be a calmer, more contemplative
side to the clientele, too—and the all-stops-out Cutters menu, with
its sashimi, its escargots, its pizzas and focaccia-bread sandwiches,
its Hawaiian fish grilled on kiawe charcoal, and above all its great
Pacific Northwestern shellfish, is a sheer bistro-goer’s paradise.

8 UN GRAND
CAFE

CHICAGO

Un Grand Caf¢

n

HORE DORUVALY

Just as some American
Bistros seem never to
have noticed France,
some seem to have no-
ticed nothing but. Un
Grand Café in Chicago
(owned by the Lettuce
Entertain You chain,
whose classy Ambria is
just across the hall) is
one of the latter. It might serve some contemporary Americana
now and then (a superb goat cheese mousse with tarragon sauce, for
instance, or a combo plate of chicken breast with jalapefio pepper
sauce and lamb with thyme and pimientos), but with banquettes, its
dark wood paneling, its bistro-style paper tablecloths over cloth
ones, and its menu offering paté, onion soup, steak frites and poulet
campagnard, it’s otherwise about as French as an American Bistro
can be. But who’s complaining?
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Continued from page 138
that restaurants on both coasts would
probably kill for), Olde N’awlins Cook-
ery and even the legendary K-Paul’s in
New Orleans, the 2nd Street Diner &
Fish Market Saloon (which has about
two too many names to be an Ameri-
can Bistro in my book) in St. Louis, the
Cafe Carlyle in Miami Beach, the Cad-
illac Bar in Houston (an Americano
Bistro), the Routh Street Cafe in Dal-
las, Cafe Sport in Seattle, Café Ameri-
cain in San Francisco, the California
Cafe in several northern California
towns, Bistango and the West Beach
Café in Los Angeles, and, to some ex-
tent, the Dalt’s chain (owned by the
T.G.1. Friday’s people) in various cor-
ners of the country. A number of
American Bistros are parts of restau-
rant chains. Fedora, just one example,
belongs to Kansas City based Gilbert-
Robinson Inc., who have also given the
world the Houlihan’s restaurants.
Chain involvement, if
anything, validates the
concept, in my opin-
ion—proving that it’s a
substantial enough
trend to attract serious
capital investment.
Anyway, what could be
more American than
the mad marketing of an idea like this?
There are many more American Bis-
tros or Almost-American-Bistros than
these, of course—more of them every
minute. It’s even possible that some
places that aren’t quite American Bis-
tros to me will be American Bistros to
you. As I said, you'll know. What [/
know is that the American Bistro is
here to stay, however much the form
may change and develop. It’s a kind of
place we’'ve missed for years, whether
we've realized it or not. It’s the perfect
expression of all those European vir-
tues we have learned, and then recast,
as we’ve grown up—the sociability, the
capacity for pure sensual enjoyment,
the ability to take life as it comes, and
so on. And I know that, if we don’t
have a La Coupole in this country now,
it’s because we've reinvented it on our
own turf, in our own terms.
Continued on page 142
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We fell in love

with bistros. And
we started looking
for public places
that would make us
feel at home
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CINCINNATI

Cincinnati’s nine-month-old Gano Alley
Bar & Grill is a split-level version of the
American Bistro—literally in an elegantly
reclaimed basement. The loud, casual, usu-
ally jam-packed bar, with its bright 30-foot-
long mural full of unclad goddesses and
other allegorical conceits, serves appropri-
ately casual barroom fare—oysters on the
half shell, potato skins, burgers, omelettes,
chili (a Cincinnati specialty), some Mexican
dishes in the tacos-and-nachos idiom, and
such. The antique back bar comes from
Chicago’s famed Stockyards Inn, and of
course there’s Cincinnati’s
own Christian Moerlein
beer on tap. There’s allego-
ry on the wall downstairs,
too, but otherwise things
are more serious: mirrored
antique pillars, big sprays
of silk flowers, oversized
tables draped in white lin-
en, three-quarter semicir-
cular black booths you
never want to leave. The food is similarly
comfortable—huge platters of steamed
mussels or crayfish, cioppino, grilled fish
and duck breast, 10 kinds of steak (includ-
ing a superlative New York cut, coated with
an assertive pesto) and great potatoes, fried
with onions and sweet peppers.

This is an American Bistro, in other
words, that's hardly even heard of

France—but that is no less wonderful for its
lack of knowledge.

The split-level bistro: Gano Alley, where
the food is as comfortable as the setting.

Where to find
the fun of Marimekko
by Pfaltzgraff.

There’s no limit to what you can do
with colorful, contemporary Marimekko
stoneware. Visit one of the fine stores
below and start your own creative collec-
tion today.

Suggested

retail price
Dinnerware set, 20pc.from................. $76.00
ALASKA
AnchorageHabitat.................. 561-1856
CALIFORNIA
AlamoNestFeathers ................ 838-8188
Bakersfield The Panhandler . ......... 834-3995
Berkeley Cookworks 525-1611
Berkeley Primavera 548-9700
ClaremontRaku .................... 626-8876
Concord SweetDreams. . ............ 689-2041
Encinitas GreatNews!. .............. 942-9968
Laguna Beach BroekMoore .......... 495-0445
Laguna Beach LagunaGander........ 494-1211
LongBeachCW Taylor.............. 438-5938
Los Altos White Duck Canvas......... 941-8953
Los Angeles Industrial Revolution . , . ., 651-2893
LosGatosDomus. .................. 354-6630
ModestoCusina . ................... 523-7997
Pacific Beach GreatNews! . .......... 270-1582
Palm Springs Alan Ladd Hardware. . . . . 325-2165
Palo Alto SweetDreams ............. 327-1492
San Francisco Fillamento ............ 931-2224
San FranciscoForma ............... 751-0545
San Francisco Kitchen Privileges . . . . .. 621-5757
San FranciscoIMagnin.............. 362-2100
San Francisco Marimekko. ........... 392-1742
San Luis Obispo PaperStar.......... 541-6883
Santa BarbaraPaperStar............ 965-5509
SantaBarbaraRaku................. 966-9950
Santa Cruz Integrand Design. .. ....... 426-4717
Santa Maria PaperStar . ............. 925-7515
Santa Rosa Company’s Comin'! . ... ... 526-0323
VenturaPaperStar.................. 658-6611
OREGON
Gresham Cloud Tree & Sun.... ... .. ... 666-8495
Portland H. K. Limited. . . ............. 223-3131
Portland Kitchen Kaboodle ........... 643-5491
Portland Kitchen Kaboodle ........... 643-5491
Portland Kitchen Kaboodle ........... 227-5131
Portland Kitchen Kaboodle ........... 652-2567
Portland Meier and Frank—all stores . . . 241-5155
Portland SouFlair................... 639-3637
Portland SouFlair. .................. 282-7636
WASHINGTON
Bainbridge Island Roberts
Jowelars . ouiis s it i v s 842-3464
Bellevue Mr J's Kitchen Gourmet. . . . . . . 455-2270
Bellingham The Greenhouse ......... 676-1161
Bremerton Bed, Bath & Kitchen. . . . .. .. 373-1411
Issaquah Trivia & More Gillman
Nillage: Siem s o s e s e, 392-5180
Lynnwood Teigland Interiors. . . . ... ... 743-0016
SeattleAddisons. ................... 362-0707
Seattle TheBasics .................. 634-2221
SeattleTheBon................. 800-552-7288
Seattle Kitchen & Company ........... 242-3001
Seattle Kitchen'NThings . ............ 784-8717
Seattle The Mrs.Cooks .............. 525-5008
Seattle Seattle Design Store .......... 455-4300
Seattle Seattle Design Store .......... 324-9700
Seattle Downtown Seattle Design
2, o (T WL S i Sy, T 625-0500
SpokaneJoellnc ................... 624-2354
Wenatchee The Final Touch .......... 663-6462
YakimaTheAppleTree .............. 452-8581
Pfaltzgraff presents

marimekko

The Pfaltzgraff Co., 140 E. Market St., York, PA 17401
(717)848-5500
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Imaﬂlnatlon In Stoneware.
By Marimekko. :

brought trucks to your )
snow flowers to your walls, and
elephants to your placemats,
bring stoneware to your table.

mmﬁ mekko.
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marimekko

The Plaltzgraff Co., 140 E. Market St., York, PA 17401, (717) 848-5500 ©Marimekko Oy




'D RATHER
BE PLAYING,
SCRABBLE.

Brand Crossword Game

Taking a trip? Take along the Scrabbie® Travel Edition. g

SCRABBLE® is the registered trademark of Selchow & Righter Co. Bay Shore. NY, for its line of word games and entertainment services
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Best American Bistros
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10 SQUARE ONE

SAN FRANCISCO

You'll see more neckties and designer
frocks at San Francisco’s handsome new
Square One than you might expect at an
American Bistro—but this is, after all, San
Francisco. Anyway, there’s something
about the restaurant’s one big dining room,
all blond and soft white, so clean-lined and
yet so warm, that probably makes people—
even lingerers and social loiterers—want to
look their best. The proprietor of Square
One is Joyce Goldstein, who ran the Café at
Chez Panisse for some years. Here, though,
she goes off in a new direction—or rather,
lots of new directions. This is easily the
most eclectic American Bistro menu in the
country: Instead of pizza, there’s goat
cheese baked in phyllo dough with figs,
grapes and dates or deep-fried chicken-
filled bisteeya. (The particulars change dai-
ly.) Salads are things like pickled salmon
with cucumbers and smoked chicken with
mangoes and walnuts. Pastas might include
fettuccine with sweetbreads, lobster-stuffed
canneloni, or Persian-style leek and ricotta
ravioli in spicy lamb sauce. Main dishes are
similarly all over the map—tandoori chick-
en with Japanese eggplant, grilled tuna teri-
yaki with Swiss chard, halibut in tahini
sauce with fresh coriander and cumin. Des-
serts range from ollalieberry sorbet to flour-
less chocolate-apricot torte.

CAFE UN DEUX TROIS, 123 West 44th Street,
NYC, 212/354-4148

CUTTERS, 2001 Western Avenue (Pike Place
Market area), Seattle, WA, 206/622-7711, and
2425 Colorado Avenue (Colorado Place), Santa
Monica, CA, 213/453-3588

FEDORA, 210 West 47th (Country Club Plaza),
Kansas City, MO, 816/561-6565

FIGLIO, 3001 Hennepin Avenue South (Calhoun
Square), Minneapolis, MN, 612/822-1688

GANO ALLEY BAR & GRILL, One Bowen Place,
Cincinnati, OH, 513/381-6200

MUSTARDS GRILL, 7399 St. Helena Highway,
Yountville (Napa Valley), CA, 707/944-2424
ODEON, 145 West Broadway, NYC 212/233-0507
SPAGO, 8795 Sunset Boulevard, Los Angeles,
CA, 213/652-4025

SQUARE ONE, 190 Pacific Avenue, San Francis-
co, CA, 415/788-1110

UN GRAND CAFE, 2300 North Lincoln Park West,
Chicago, IL, 312/348-8886

142 METROPOLITAN HOME DECEMBER 1984



Sparkling Light

Over ice,

. pour 1!/2 oz.
Autumn ngh t Hiram Walker Cranberry,
Combine 11/2 oz. add club soda.

Hiram Walker Cranberry
.. and 4 oz. apple juice
over ice.

Tropical Light
Combine 1 oz.

Hiram Walker Cranberry,
1 oz. vodka, 2 oz.
grapefruit juice over ice.

750 ML+ 40 PROOF

For a free recipe booklet, wrire Hiram Whlker (fnr_i
2l - 4
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The Right Place

By Arlene Hirst

Each and every one of these places in
the sun and snow, from Morocco to Big Sur,
will let you relax in comfort and style

IN THE SUN

CARMEL
The craggy Big Sur coastline is legendary, and so is the
venerable Highlands Inn. This 68-year-old landmark seaside
resort, with the Monterey peninsula’s view of views, has just
undergone a multimillion dollar face-lift, changing from
dowdy matron to Euro-chic fashion plate. Bleached oak
floors, open-beam ceilings and granite fireplaces are all part
of the new look. Floor-to-ceiling glass walls in the dining
room make you feel part of the seascape. Rates range from
$95 to $300. The Highlands Inn, Box 1700, Carmel, CA
93921, 800/538-9525 (CA 800/682-4811).

ST. KITTS

Well off the beaten track, St. Kitts is a great place to get
away from it all and unwind . . . totally.
And if lazy luxury and T.L.C. are what
you crave, stay at The Golden Lemon.
Restored by its owner, this 17th centu-
ry beachfront stone manor’s 12 rooms
are furnished with the best local an-
tiques mixed with the likes of imported
Chippendale. The dining room is the
best on the island, with a West Indian
menu of fresh fish, lobster. Book well in
advance. Daily rates for two run about
$250 (M.A.P.). The Golden Lemon,
Dieppe Bay, St. Kitts, West Indies,
809/465-7260 or 212/535-9530.
MEXICO

Get more than just a suntan from a
Mexican vacation. The government
there has built five Archaeological Vil-
las, which Club Med manages, near
key archaeological sites: in the Yucatan

at Chichén Itza, Coba and Uxmal and
outside Mexico City at Teotihuacan
and Cholula. Each 40-room villa has a
well-stocked library and audiovisual
sessions to brief you on the site, plus
tennis courts and a swimming pool.
Not part of the typical Club Med package regimen, you can
stay as little as one night. Rates start at an almost prehistoric
$29 a night, double occupancy, European plan (American
plan, $70). Club Med, 800/528-3100, or travel agent.
MOROCCO

One of the best places to tap into Moroccan exotica is La
Gazelle D'Or, a fantasy straight out of Arabian Nights. Its
bungalows are done up in Moorish splendor and a dining
room, serving superb, classic French cuisine, is outfitted like
a sultan’s tent, with satins and damasks. In nearby Tarou-
dant, check out one of Morocco’s picturesque souks, the
town marketplaces selling everything from chickens to car-
pets, with some snake charmers thrown in for good measure.
Double occupancy, $80, includes continental breakfast
Continued on page 142D
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Unique in all the world
is the magic that love
inspires.

Korbel Champagne. ..
lovingly ercated by the
methode champenoise for
morce than once hundred
vears.

F. Korbel & Bros., Guerneville, Sonoma
County, CA = Producers of fine California
Champagnes.




BOCH dinnerware is crafted in Belgium, handpainted,
and complemented with a variety of distinctively
continental accessory pieces.

COMALCO INTERNATIONAL ' P.O. BOX 675 PERRYSBURG, OH10 43551

BULLOCKS

The Right Place

Continued from page 142B

and dinner. La Gazelle D'Or, Tarou-
dant, Morocco (through Flag Tours,
212/921-3366).

ON THE SLOPES
LAKE TAHOE

California’s skiing turf, frequently
overshadowed by its Rocky Mountain
cousins, gets high marks from the co-
gnoscenti. A great way to find out for
yourself is at Tahoe Seasons Resort.
Just 150 yards from the ski tram at
Heavenly Valley, this wood-paneled,
160-suite luxury hotel is California con-
temporary at its best. Apres ski, there’s
a free shuttle to the Nevada casinos five
minutes away. Suites range from $95,
European plan. Tahoe Seasons Resort,
Saddle Road at Keller, Box 5656,
South Lake Tahoe, CA 95729
800/824-5150 (CA 800/722-9144).

IN THE CITY
SAN FRANCISCO

In a city with some of the world’s best
small hotels, another jewel has just sur-
faced. The Sherman House, a delicious
white Victorian gingerbread manse in
posh Pacific Heights, has nine suites
and six rooms, each with woodburning
fireplace, black granite bathroom with
spa tub and French-style canopied
beds. Outfitted in everything from
French antiques to California contem-
porary by top Bay area designer Billy
Gaylord, rooms are $190 to $600 a
night, European plan. The Sherman
House, 2160 Green St., San Francisco,
CA 94123, 415/563-3600.
SEATTLE

The 54-room Alexis, located a block
from the waterfront in the Northwest’s
most European city, offers the kind of
service seldom seen this side of the En-
glish Channel: Continental breakfast
with a morning newspaper, use of the
steam room, shoeshine, complimentary
local calls...and no tipping. Fur-
nished with real furniture, not hotel
regulation issue, the rooms are studded
with English antiques. Rates begin at
$110 and special weekend packages are
available. The Alexis Hotel, 1007 First
Avenue at Madison, Seattle, WA
98104, 206/624-4844. M
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“Icame here with my books, clothes,
and the Indian rugs I collect—I never want to be

tied down with too many
possessions again.

What I want is a place where a 10-year-

old boy can eat an ice cream cone without
my getting uppity about his making a mess
onthesofa.”  _Ali MacGraw

Architectural Digest is not just about architec-

ture. Nor is it a digest. It has become what The = === s

Wall Street Journal called “the pre-eminent
publication in the world of interior design.”

sell MacMasters

As an interior design magazine, it is
especially gratifying to us to be able to reveal
the unique, and very private, ambiance of a
home belonging to someone like Ali MacGraw.

Or Julia Child—who told us she was thrilled
with “the splendid feature about our Cambridge
home. We are absolutely delighted to have the N
copy, which we shall treasure the rest of our lives.” = -

Or Diana Vreeland, who found our coverage
of her home “too delightful for words...” She
wrote, “How beautiful the whole magazine is.”

Our high standards have won us the respect
of the top interior designers and their clients. So
we are invited—and sometimes, frankly,
begged—to include some 700 interiors a year.
From those we choose only la creme de la
creme—one out of ten.

In addition, we seek out the private homes of
such celebrities as Fred Astaire, Truman Capote,
Mary Tyler Moore, Givenchy. And evoke with
color camera and pen the grandeur of such
historic houses as Sir Winston Churchill’s
Chartwell and North Carolina’s Biltmore House.

If you love beautiful homes—and would love
to look behind the closed doors of delightful
country estates, penthouse apartments,
Mediterranean villas, imposing old
townhouses, Him strs‘rmansions, Brench, | Femamans ceree et T Ee s e e e e T T Tt
provincial castles—isn’t it about time you, too, =

discovered Architectural DIRL‘SF? ARCHITECTURAL DIGEST
P.O. Box 10004, Des Moines, lowa 50340-0004

Please send me a complimentary copy of Architectural Digest (retail value, $4.50)
and enter my special introductory subscription. You may bill me $19.95 for 8
issues. That's seven issues plus my complimentary issue. I save 45% off the
newsstand price. If I am not delighted with my complimentary copy, I may
simply write “cancel” on the bill and return it to you without paying or owing
anything. In any case, the complimentary copy is mine to keep: I understan
that it will be mailed within 6-8 weeks. New subscribers only, please.

To make the discovery easy, we invite you to
mail the coupon at right for a complimentary
copy (retail value, $4.50). No obligation to con-
tinue as a subscriber unless you are delighted
and feel that you want to.

Send fora
complimentary

copy.

[ ARCHITECTURAL DIGEST

- o ™
e
> 4 . Name
& T . (Please print)

Address

City

State Zip

Qffer valid in LLS.A. only, MABBS

©1984 Knapp Communications Corporation




Resources

Below are our resources:
retail, mail-order or
manufacturers who can
tell you where to get
their products

THE MIGHTY BULB

(See page 44)

(upper right photo, left to right)

Floor lamp (right)—"Roll" by Michele De Lucchi for Biesse-
plast, at Furniture of the Twentieth Century, 154 W. 18th St.,
NYC 10011

Desk lamp—"Curve" by Marco Zotta for Bianchi, at LIGHT/
INC, 1162 Second Ave., NYC, 10021

Desk lamp—"Lucifero", by De Pas, D'Urbino, Lomazzi for
Bianchi, at LIGHT/INC

Desk lamp—"Gibigiana" by Achille Castiglioni for Flos, at
LIGHT/INC

EUROGIFTS

(See page 57)

Sunglasses—Porsche Design, at City, 213 W. Institute PI,,
Chicago, IL 60610
Briefcase—Bottega Veneta, 635 Madison Ave., NYC 10021
Watches—City, 213 W. Institute P1, Chicago, IL 60610

(See page 59)

Heater— # 986 “Convector Plus” by Krups North America, 3
Pearl Ct., Allendale, NJ 07401

Microwave—# 1145 by Litton, 1405 Xenium Lane North,
Minneapolis, MN 65440

Wine cooler—Alessi/USA, div. of The Shawbel Corp., 281
Albany St., Cambridge, MA 02138

Saucepan—Cuisinarts Inc., 411 W, Putnam Ave., Green-
wich, CT 06830, available at Bloomingdale's, 1000 Third
Ave,, NYC 10009

Lamp—"Solitaire Tavolo™ by Barbieri Marianelli, at LIGHT/

146

INC, 1162 Second Ave., NYC 10021

(See page 61)

Chair—"James Dean" at Dapy, 431 W. Broadway, NYC
10012

Vacuum bottle—"Escort” by Gott Corp., Box 652, Winfield,
KS 67156

Garden tools—D.F. Sanders, 386 W. Broadway, NYC 10012
Radio— #QT50, Sharp Electronics Corp., 10 Sharp P!az.?,,
Box 588, Paramus, NJ 07652

(See page 63)

Television—Quasar, 9401 W. Grand Ave., Franklin Park, IL
60131

Speakers—"RoomMates," Bose Corp., The Mountain, Fra-
mingham, MA 01701, available nationwide

Video camera— # CV-301 by Konica, available at authorized
Konica dealers nationwide

Lamp—"Bikini" by Tronconi from LIGHT/INC, 1162 Second
Ave., NYC 10021

VCR and remote control—RCA Consumer Electronics, 600
N. Sherman Dr., Indianapolis, IN 46201

(See page 65)

Computer—Apple lic by Apple Computer, Inc., available na-
tionwide

Typewriter—Olivetti Praxis 45D, by Docutel Olivetti, avail-
able nationwide

Black phone—Alpha X imported by Panel Research and
Development Corporation, 105 West 55th Street, NYC
10019, available at Bloomingdale's, 1000 Third Avenue.,
NYC 10009

White phone— # TE-141 by TeleQuest, at City, 213 W. Insti-
tute Pl,, Chicago, IL 60610

Answering machine—# 5500 by AT&T, at Phone Center
Stores nationwide

(See page 67)

Bowl, teakettle—by Alessi at D.F. Sanders, 386 W. Broad-
way, NYC 10012

Food processor—# RC2100 by Robot-Coupe International
Corp., Box 838, Norwalk, CT 06856

Skillet— # S-26 with lid # S-29, Comex, 1275A Feather Riv-
er, Oroville, CA 85965

Clock—by ARTime at City, 213 W. Institute PL., Chicago. IL
60610

Corkscrews—Straightlines, 928 Broadway, NYC 10010

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

THE LOOK DEFINED

(See pages 72 and 73)

Shelving (top right}—Progressus, 4620 S. Atlanta Rd.,
Smyrna, GA 30080

Plate—"Wave" by Mikasa, 41 Madison Ave., NYC 10010
Sofa—Drexel Heritage Furnishings, Drexel, NC 28619
Towels (left)—Royal Classic Collection by Cannon, 1271
Avenue of the Americas, NYC 10021

Table—"Tris" by Tevier of Italy, through Ello Furniture Mfg.
Co., 1034 Elm St., Rockford, IL 81102

Sota—Carter Industries Inc., Box 1869, Salisbury, NC 28144
Chair (far right}—"Bon Bon" B&B America, 530 Nepperhan
Ave., Yonkers, NY 10701

Table (lower left)}—"CQuadrante,” B&B America/Stendig In-
ternational Inc., 745 Fifth Ave., NYC 10021

Sofa (lower left)—Bauhaus Designs of Canada, 40 Denison
Ad. East, Weston, Ontario, Canada MON3T7
Wallcovering—"Torino" from Donghia Textiles, 485 Broad-
way, NYC 10013

Chair (right)}— # 30, Pacific Furniture, 1965 East Vista Bella
Way, Drawer 12, Compton, CA 90220

Sofa (lower right)}—"Flou-Flou" at Ligne Roset, 200 Lexing-
ton Ave., NYC 10016

{See pages 74 and 75)

Lamp (top left}—"Allegro” from the Fagerhults Collection by
Ledu Corp., 25 Lindeman Dr., Box 358, Trumbull, CT 06611
Chair (upper left)}—from the “Flair” collection at Bernhardt
Industries, Box 740, Lenoir, NC 28645

Chair (upper left center}—The Lane Co., Box 151, Altavista,
VA 24517

Console—Coizani, 200 Lexington Ave., NYC 10016
Stereo—# P2 turntable, #R1 receiver, #C2 cassette deck
and #B2 pedestal base by ADS/Analog Digital Systems, 1
Progress Way, Wilmington, MA 01877

Chair (bottom left)—"Super chair" at Workbench, 470 Park
Ave, South, NYC 10016

Table (center}—B&B America/Stendig International Inc.,
745 Fifth Ave., NYC 10021

Cabinet, mirror, chair, table (right center}—from the “La-
fayette” collection, Hickory Chair Co., Box 2147, Hickory, NC
28603

Continued on page 148
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Have a problem
with your
subscription?

We want to solve it to your complete
satisfaction, and we want to do it
fast. Please write to:

Robert Austin, Metropolitan Home®,
P.O. Box 10254, Des Moines, Iowa
50336

You can help us by attaching your
magazine label here, or copy your
name and address as it appears on
your label. Send this along with
your correspondence.

Apt. #

Zip

State

Address
Cit ¥

Name

Moving?
Simply attach the mailing label from
this magazine and write in your new
address below. (Please allow 4 - 8
weeks.)

Your New Address Goes Here

Name r
Address Apt#

City .

State T

Subscription Rate:

12 issues $15.00. Add $12.00 per year
for Canadian or foreign postage.

[ IRenewal

[ONew Order

METROPOLITAN

HOME.

PO. Box 10254 * Des Moines, lowa 50336

you can take
it with you.

With the Oster Thermo-Café Coffee-
maker’s exclusive insulated carafe, your
coffee goes wherever you go. Perfectly
brewed, its flavor and aroma kept at its
peak of freshness for hours. And it never
turns bitter, because it's never reheated.

Just set-it-and-forget-it. A touch sets
the time on its digital clock programmer,
and up to ten cups of fresh, hot coffee
will be waiting for you whenever you say.
Turns itself off after brewing, too.

So enjoy coffee at its finest—anytime,
anywhere...with Oster’s Thermo-Café 8}
Coffeemaker. One of Oster’s full line of MAKES FUERY THING
coffeemakers. (w
-$0-GOOD!

An Allegheny International Company

© Oster 1984 *Oster  “Thermo-Caté Divisi

of Sunb Cory



If's a steametr...

The Super Pot cooker

Steam fish and vegetables
for extra-flavorful, extra-
nutritious meals. Steam or

cook several foods at once
in the Super Pot cooker's 8?
versatile basket with its

adjustable dividers. Fully  sraars Fremyrrmwe

immersible to simplify i 00D/
cleaning. fw < "

Resources
Continued from page 146

Table (far right}—"De Menil" by Gwathmey Siegel, through ICF Inc., 305 E. 63rd St., NYC
10021

Bar, armoire—from the “Circa 1990" group by Henredon, Box 70, Morganton, NC 28655
(See pages 76 and 77)

Glass (far left}—Sarreid Ltd., Box 3548, Wilson, NC 27895

Glass (top)—from the “Picardie” line of Duralex glassware by St. Gobain International
Glassware Corp., 41 Madison Ave,, Suite 9A, NYC 10010

Chair (top center}—designed by Milo Baughman for Thayer-Coggin, 427 South Rd., High
Paint, NC 27262

Sofa (top center)—from the “Flair" collection at Bernhard! Industries, Box 740 Lenoir, NC
28645

Table (top right}—HTB/Lane, Box 795, Conover, NC 28613

Knife (center}—Ricci Silversmiths, 41 Madison Ave., NYC 10010

Clock (far righty—Howard Miller Clock Co., 860 E. Main St., Zeeland, Ml 49464

Chair (bottom left}—"Vanity Fair'" by Poltrona Frau, available through Interna Designs,
Merchandise Mart, Space 6-168, Chicago, IL 60654

Flatware (bottom)—"French Hotel” by Oneida, available at Dean & Deluca, 121 Prince
St., NYC 10012

Plates (bottom)—Fhillip Mueller, Box 73, Knickerbocker Station, NYC 10022, available at
Bergdorf Goodman and Neiman-Marcus stores

Sofa (lower right)}—designed by Robert Venturi for Knoll International, 655 Madison Ave.,
NYC 10021

Pillows (bottom right}—Descamps, 723 Madison Ave., NYC 10021

(See pages 78 and 79)

Lamps (top)}— # OA1010-WH, OA1010-BL, and OA1010-RD, by Westwood Lighting Group
Inc., 117 Genesee Ave., Paterson, NJ 07503

Sofa (upper left}—Century Furniture Co., Box 608, Hickory, NC 28603

Champagne flute—from the “Dom Pérignon” line by Baccarat, 55 E. 57th St., NYC 10022
Fabric (center)—'"Adrianc” by Quadrille, 979 Third Ave., NYC 10022

Marble (top)—Marble Technics Ltd., 150 E. 58th St, NYC 10155

Lamp (lower left}—"Charleston" by Tronconi, at LIGHT/ING, 1162 2nd Ave., NYC 10021
Lamp (second from left}—"Igloo™ by Tommaso Cimini, at Lighting Assocs., 305 E. 63rd
St., NYC 10021

Lamp (third from left}—"Glatz Kopf" by Ingo Maurer, at LIGHT/INC

Lamp (right}—"Rotor" designed by Michele De Lucchi for Bieffeplast, at Furniture of the
Twentieth Century, 227 W. 17th St., NYC 10011

Plate (left half)—"Black Royale," Lenox China, Lawrenceville, N.J 08648

Plate (right halfy—marbleized buffet plate by Villeroy & Boch, 41 Madison Ave., NYC 10010
Chair (far right})—Otto Gerdau Co. Importers and Exporters, 82 Wall St., NYC 10005
Table (lower right}—from the "Stone Interational” collection by Ello Furniture Mfg. Co,
1034 Elm St., Rockford, IL 61102
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(See pages 80 and 81)

Fabric (upper left}—"Shibori I and "Shibori II"" by Jack Lenor Larsen, 41 E. 11th St., NYC
10003

Chair (left}—"Experiment" by Yrjo Kukkapuro, at Beylerian, 305 E. 63rd St., NYC 10021
Teapot (top center}—"Trio" pattern china by Villeroy & Boch, 41 Madison Ave., NYC
10010

Table (top center)—"Astragalo” by Driade, at Interna, Merchandise Mart, Space 6-168,
Chicago, IL 60654

Glass (top center)—"Memphis"” barware by Dawvid Erenreich for Prisma, at Sasaki, 225
Fifth Ave., #418, NYC 10010

Table (top right}—by Ettore Sottsass, at Grace Designs, Box 5801, World Trade Center
Suite 622, Dallas, TX 75258

Chair (far right)}—"Mondrian” chair by Tiffany and Tiffany, from the “Masterpiece” collec-
tion by Atlantic Furniture Co., 3745 Progress Rd., Norfolk, VA 23502

Fabric (bottom left}—Naco Fabrics, through Auger Designs, 979 Third Ave., Room 2N,
NYC 10022

Table (bottom center)—designed by Milo Baughman for Thayer-Coggin Inc., 427 South
Rd., High Point, NC 27262

Vases (lower center)—Pinkwater Glass, RD # 10, Churchill Rd., Carmel, NY 10512
Table (bottom right}—"Bi-level Cocktail Table” by HTB/Lane, Box 795, Conover, NC
28613

(See pages 82 and 83)

Plate (far left)—"Tuxedo" by Gwathmey Siegel for Swid-Powell, 55 E. 57th St., NYC 10022
Armchair (top left}—"Ottomana” at B&B America/Stendig International Inc., 745 Fifth
Ave,, NYC 10021

Fabric (top left}—"Sophia,” Roger Arlington Inc., 979 Third Ave., NYC 10022

Fabric (center)}—"Philtre” from the “"Modern Sheers™ collection at Groundworks, 79 Fifth
Ave., NYC 10003

Carpet (right}—from the “Dessine" senies by Mira-X International, 246 E. 58th St., NYC
10022

Table (top right}—Gordon International, 200 Lexington Ave., NYC 10016

Carpet (below table}—"Fandango” at Einstein Moomjy Inc., 150 E. 58th St,, NYC 10155
Sofa (right center)—"Sole” by Styling, at Regba Diran NY Inc., 105 Madison Ave., NYC
10016

Linens (left)}—"lkat Stripe." Martex, div. of WestPoint Pepperell, 1221 Avenue of the
Americas, NYC 10020

Linens (second from left}—"Nordica Katja" by Cannon, 1271 Avenue of the Amencas,
NYC 10020

Linens (third from left}—"Smart Stripe,” Atelier Martex, div. of WestPaint Pepperell
Linens (fourth from left}—"Chroma,” from the “Europa Classics" collection by Cannon
Linens (right)}—"Taxi," from the “Europa Classics” collection by Cannon

WHERE TO FIND IT

(See page 85)

Furnishings—items displayed are available at Current, 1001 Waestern Ave., Seattle, WA
98104

Sofa—"Aldente" by Thalia

Coffee table—"Metafora” by Casigliani

Gray chairs—"Vipera" by Palucco

The Super Pot cooker

Great rice dishes come easy

with Oster’s new all-purpose

electric cooker. Large 81/ qt.

pot for full-size family r
meals, precise heat control

for perfect results. Easy MAKES FVERYTHING

cleanups with SilverStone” { w_ SO-GOOD!
non-stick interior.



It's a deep fryer...

The Super Pot cooker

(Jster

MA_I(E!; FVERYTHING
({¥)-so-coopr

For delicious french fries,
crispy chicken, homemade
doughnuts. Specially de-
signed deep-fry basket
rests on edge of pot for
handy draining.

Coffee table—"Projects Pedestal” by David Van Noy and George Ellian

Red chair—by Andries Van Onck

Pillows—by Pillows of California

Print—"Geometric Abstraction’ by Michael Heizer, Los Angeles Museum of Contemporary
Art, 414 Boyd, Los Angeles, CA 90013

Lamp (on table}—"Cygno” by Ron Rezek Lighting: Espresso maker—" Atomic”

Lamp (left)—"Iris" by Ron Rezek Lighting; Lamp—"Pink Torch™ by Kovacs Design Group
Lamp (right)}—"Grey Pool” by Ron Rezek Lighting

(See page 97)

Furnishings—items displayed are available at Crate & Barrel Furnilure, 1045 Massachu-
setts Ave., Cambnidge, MA 02139

Table—by Pedano; Upholstered chair—by Trio

Stacking chairs—by Bononia

Carved chair—by Papyrus; Table lamp—by Saturn

Clock—by Kovacs Design Group

Domed table lamp—by Dansk; Torchére—by Kovacs Design Group; Stacking units—by
Muurame

Fabric—"Jolla" and "Halku'"' by Marimekko; Trays, bowls—by Alessi; Glasses—by Bianco
Vase—by Aalto

(See page 99)

Furnishings—items displayed are available at Luminaire Inc., 7300 S.W. 45th St,, Miami, FL
33155

Sofa—"Cabriolet" by Bruno Roto; Bentwood rocking chair—"Dondolo" by Crassevig
Chair—"Binda" by Luca Leonori

Marble-topped table—by Massimo & Lella Vigneli

Pitcher, mug—by Heller

Bookend—by Dyplo

STYLEMAKERS

(See page 101)

Design—Bénédicte Siroux of Furniture of the Twentieth Century, 154 W, 18th St., NYC
10011

Lamp (right)—at Furniture of the Twentieth Century

(See pages 104 and 105)

(lower left photo)

Design—Richard Himmel, 2192 W. Erie, Chicago, IL 60610

Urn—French 19th century steel, owner’s private collection

Console (against wall)—French art deco designed by Edgar Brandt, owner's private col-
lection

Bust (on console}—French art nouveau, owner's private collection

(right photo)

Design—Patrick Naggar of Didier Aaron Inc., 32 E. 67th St., NYC 10021

(See pages 106 and 107)

Furnishings—items displayed are available at Roche-Bobois, 133 Lewis Whari, Boston,
MA 02110

Sofa—"Blousson"; Coffee table—by Casigliani

End tables—by Cidue

Continued on page 150

Side table— # A-9 and Dining table— # A-10 by Bieffeplast

Dining chairs—"City Chairs" by Lamm

Trolley—"Lucky” by Bieffeplast

Lamp (with blue arch}—"Alba" by Leucos

White lamp (on side table)}—"Atollo” by O-Luce

Lamp (behind sofa)—"Solitaire" by Tronconi

Lamp (in corner}—"Quattro” by C.I.L.

Ceramic vases—by Sicart

(See page 87)

Furnishings—items displayed are available at City, 213 W. Institute PI., Chicago, IL 60610
Chair (with black trim)—"First” by Memphis

Red folding chair—by Theema

Gray leather armchair—by Carter

White leather sofa—by Ligne Roset

Sideboard (in window)}—"Carlton" by Memphis

Red and black cart/troliey—by Theema

Side table—designed by Eileen Gray

Phone—by TeleQuest

Lamp (with red shade)}—"Aggregato Stelo” by Artemide

Floor lamp (with blue posts)—by Memphis

White bowl—by Memphis

Silver tea service—by Alessi

Biue bowl (on sideboard)—by London Glass

(See page 89)

Furnishings—items displayed are available at Roche-Bobois USA Ltd,, 183 Madison Ave.,
Suite 819, NYC 10016

Sofa—"Talara", Cocktall table—'"'Metaphora,” by Casigliani

Lamp—"Pipistrelio”

Etagére— # M073; Table— #M075

(See page 91)

Furnishings—items displayed are available at Limn, 457 Pacific Ave., San Francisco, CA
94133

Granite table—by Michele De Lucchi; Wooden Gaudi chair—by Calvet

Suede sofa—"Paros” by Brunati; Laminate table (left rear}—by Brubacker/Best
Dressing table (right rear)—by Philip Agee; Tube-and-concrete lamp—by David Ireland
Silver-and-granite table—by Paoclo Portoghesi and Carol Scarpa

Lamps (on granite table}—by Ziggurat; Neon art—by Cathy Stone

Gold-plated column lamp—by Sirrah

Lamp (on laminate table}—"Mantis" by Atelier International

(See page 93)

Fur gs—items displayed are available at Conran's, 444 Lafayette St., NYC 10003
Lamps—"Cassata"; Shelves—"Tic Tac"; Sofa—"Viby"; Table—"lsis"
Chair—"Riba"; Lamp—"Worklamp"; Shades—"Soumi"

(See page 95)

Furnishings—items displayed are available at By Design, Beverly Cents

Bivd,, Los Angeles, CA 80048

Black chair—"Elisa” by Marc Berthier; Triangular folding table—by G
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It’s a pasta cooker.
It's a fish poacher.
It's a corn poppet.
It's a dutch oven.

It’s a chili maker.
kettle.

i
meKER
Hlustrated recipe book included.

For information, call toll-free
800-356-7837. In Wisconsin,

@ 414-332-8300.
g o

o MAKES EVERYTHING
© Dster 1984 fgi]’i‘
e ({¥)-so-coopr
e o Division of Sunbeam Corporation

*DuFont’s registered wademark
ffor its premium non-stick surface.

An Allegheny International Company



Resources

Continued from page 149

Table lamp (right}—"Nastro” by Stilnovo

Wall system—by Interlude

Stereo system—by ADS Inc., courtesy of Tweeter Etc., 874
Commonwealth Terrace, Brookline, MA 02146

Rug—by Otep

Bowl (top left shelf}—by Ogetti

Flowers—courtesy of Harbor Greenery, 117 Atlantic Ave.,
Boston, MA 02110

(See pages 108 and 109)

(bottom left photo}

Furnishings—items displayed are available through Ran-
dolph & Hein Inc., 1 Arkansas Si., San Francisco, CA 94107
(rnight photo)

Furnishings—items displayed are available through Dakota
Jackson Inc.,, 306 E. 61st St., NYC 10021

Doves—courtesy of Ideal Pet Supply, 356 E. 116th St., NYC
10018

(See page 110)

Design—Adam Tihany and Robert Couturier of Adam D. Ti-
hany International, Ltd., 130 E. 61st St., NYC 10021
Chair—Adam D. Tihany International, Ltd.

OLD WORLD IN A LOFT

(See page 115)

Design—by Richar of Richar Interiors Inc., B33 N. Orleans,
Chicago, IL 60610

Love seats—"Tuscan Ebony" leather by Brayton Interna-
tional, Box 2558, High Point, NC 27261

Side chairs—by Carlo Bisgatti, owner's private collection
Cocktail table, end tables—"Naviglio” by Piero De Martini,
at Atelier International, 595 Madison Ave., NYC 10022
Table lamps—"Ring" at Atelier International

Rug—by Nicholas Michael Carpets & Rugs, Space #1737,
Merchandise Mart, Chicago, IL 60654

Sculpture—"Torso" by Neil Goodman, owner's private col-
lection

Storage unit—Custom design by Richar

Antique jacket—of the “Lahu" tribe, Thailand, owner’s pri-
vate collection

Track lighting—by Halo, available nationwide
Table/desk—Atelier International, 595 Madison Ave., NYC
10022

Antique desk chair—owner's private collection

Cylindrical table—by Cal Spitzer, Netto Designs, 525 W.
Noble St., Chicago, IL 60610

Painting—by Pearl Schwartz, Richar private collection

(See pages 116 to 117)

Storage unit—custom design by Richar

Painting (over storage unit}—"Africa, 1983" by Judy Si-
monion, Peter Miller Gallery, 356 W. Huron St., Chicago, IL
60610

Side chairs, footstool—by Carlo Bugatti, owner's private
collection

Painting—from the “Apollo” series by Robert Natkin, own-
er's private collection

Table/desk, desk lamp—Atelier International, 595 Madison
Ave., NYC 10022

Desk chair—"Artizula" by J.G., Space #11-118, Merchan-
dise Mart, Chicago, IL 60654

Painting (center}—"Very Industrious Insects" by Matthew
Straub, owner’s private collection

Painting (right}—"Rolls of Paper on Black” by Akira Aritz,
owner's private collection

Sculpture—"Mona " and “Mona I" by Fritz Koening, own-
er's private collection

(See pages 118 and 119)

(top phota)

Antique desk chairs—owner's private collection
Cylindrical table—by Cal Spitzer, Netto Designs, 525 W
Noble St., Chicago, IL 60610

Table/desk—Atelier International, 595 Madison Ave., NYC
10022

Desk chair—"Articula” by J.G., Space #11-18, Merchan-
dise Mart, Chicago, IL 60651

Console tables (beside desk)}—owner's private collection
(bottom photo)

Sideboard—owner's private collection

Chairs—by Otto Wagner, owner's private collection

Bronze lions—owner's private collection
Art—"Autographs” by Robyn Denny, owner's private collec-
tion

(night photo)

Dining table, chairs—by Mario Bellini at Atelier International,
595 Madison Ave., NYC 10022

Side table (rear)—"Corridor Table" by Dick Wickman, own-
er's private collection

Steel sculpture—'"Vase IV,
owner's private collection

1984" by William Wareham,

Painting (left}—by Wes Kimmier, Peter Miller Gallery, 356 W.
Huron St., Chicago, IL 60610

THE NEW WORLD VILLA

(See pages 120 and 121)

Architecture—Richard Fernau and Laura Hartman, 1555 La
Vereda Rd., Berkeley, CA 94708

(See pages 122 and 123)

(upper left photo)

Neoclassic chairs, rug, glass urn—Randolph & Hein, Gal-
leria Design Center, 101 Kansas St, San Francisco, CA
94103; also at Pacific Design Center, 8687 Melrose Ave., Los
Angeles, CA 90069

Brass and marble table—designed by Cedric Hartman, at
Randolph & Hein

Other furniture—antiques, private collection

(lower left photo)

Mirak chair—Randolph & Hein, Galleria Design Center, 101
Kansas St., San Francisco, CA 94103; also at Pacific Design
Center, B687 Melrose Ave,, Los Angeles, CA 90069

(right photo)

Dining table, chairs—private collection

White ironstone platter—Williams-Sonoma, Box 3792, San
Francisco, CA 94119

VIENNA ON THE HUDSON

(See pages 124 and 125)

Design—David Estreich & Assocs., Architects,
Ave,, NYC 10011

Sofa, lounge chairs, vase—by Josef Hoffmann at ICF Inc.,
305 E. 63rd St., NYC 10021

Coffee table, cabinet—custom design, David Estreich,
available at The Pace Collection, 321 W. 62nd St, NYC
10021

Carpet—Stark Carpet Corp., 979 Third Ave., NYC 10022
(See pages 126 and 127)

{top left photo)

Chairs—"'Fledermaus” by Josel Hoftmann at ICF inc., 305 E
63rd St., NYC 10021

Table—custom design, David Estreich, available at The Pace
Collection, 321 E. 62nd St., NYC 10021

Vase, bowl—by Josef Hoffman at ICF, Inc.

Lamp—"Egina" at Artemide, 150 E. 58th 5t., NYC 10155
Glass block—by Pittsburgh Corning, available nationwide

100 Fifth

Continued on page 160

WORKMATE.
REBATE y( /32417 W 1/ &/ 4, /.1, /%

With rebates on WORKMATE® Work Centers, The
Extra Pair of Hands, now’s the best time to buy one.
Or give one. And let Workmate Products help you
hold onto a few extra dollars.

Get $10 back on the
Workmate 400, 300 and 200.
And $5 back on the
Workmate 100, Bench Tops
and Quick Vise.

e B i . el e e e e L

Or if that doesn't grab you, try
the new Workmate 85 at an
even lower price. And it even
has a $5 rebate.

And remember, people always

appreciate it when you give
themg hand. OrapaizSogick New Workmale 83

up The Extra Pair of Hands for someone else this holiday.

Or drop a hint for yourself. Because with rebates and

new low prices, there's no better time for the present.

Workmate" The extra pair of hands

Black s Decker.




THE METRUPOLITAN SHOP

by Pamela Larson

For your Holiday shopping convenience, we have the perfect last minute gift
ideas! Many of our mail order advertisers have expressed their readiness and

interest in shipping their products to you, your friends, relatives
and business associates as last minute Holiday gifts. The ad-
vertisements promoting these gifts are noted with this symbol{

If you are placing a gift order from these advertisers after November 30, and
want it to arrive in time for the Holidays, we do advise that you contact the
advertiser or The Metropolitan Shop to check on the mailing time.

Please feel confident to order from our mail order advertisers. Each company
will refund your money if you are not completely satisfied. For questions or
problems, feel free to call us collect at 515-284-3021.

Source of Distinction

Source of Distinction, a NEW catalog, is filled with an exciting
collection of women's and men's lingerie, pyjamas and sports-
wear with a European flair. Made of 100%: pure cotton by
Calida of Switzerland, these soft, snuggly items will take the
chill out of winter, yet dress you in style. Send your name and
address and $1.00 (refundable with order) for your full color
mail order catalog to: SOURCE OF DISTINCTION, 1550
California Street, Suite 6235 A, San Francisco, CA 94109.

Problem Plants?

! Janco Greenhouses’ free standing and add-on models provide
the ideal growing environment for the amateur plant lover as
well as the seasoned horticulturist. Send $2 for Janco's full color,
48 page catalog. JANCO GREENHOUSES, Dept. ME, 9390
Davis Avenue, Laurel, MD 20707.

An Elegant Gift
Save now on Gorham Sterling Silver Candelabra in “Puritan™
pattern. Break down for use in 8 different ways. 11 high. The
pair. Sugg. Ret. $650.00.0ur price $366.95. For information
or to place your order, call toll free 1-800-556-7376 or write
ROSS-SIMONS JEWELERS, 136 Route 5, Dept. MH-12,
Warwick, RI 02886.

For the Mother-To-Be
Learn how easy and affordable it is to keep looking your best
throughout your pregnancy. Quality construction and natural
fibers in flattering and feminine styles for all your wardrobe
needs. From ReCreations, providers of fine maternity clothing
since 1969, For full color catalog, send $2.00 (refundable with
first order) to: RECREATIONS, MHSI, P.O. Box 091038,
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Col OH 43209, or, call 614-861-2558.

No room
to grow

roses?

Plant
Miniature Roses

from

Jackson & Perkins

Now you can grow your own exqui-
site blooms — even with space ata
premium. J&P Miniature Roses are
bred specifically for limited-space
landscaping — or for growing in
pots and planters on porch or

balcony. Beautiful . .. rewarding
.. .and 100% GUARANTEED!

o
YOURS FREE 5.
J&P’s New 0
Miniature
Rose
brochure
. S N .

Jackson & Perkins Co.
402 Rose Lane, Medford, Oregon 97501

Please send me your FREE Miniature
Rose brochure.

Name

Street Apt.

City

State Zip
s o TR tE BN e e B e

Jackson & Perkins®
World's Largest Rose Growers
Medford, Oregon 97501

©1984, Jackson & Perkins Co.




SOLID BRASS )

THE WALL SWINGER

$19.99

Add $3 Shpg. ea.

Factory to you . . .
we make the
world's great-
est values!

An essential
addition for
any room in
your home.
This functional and
versartile lamp extends two
feet and comes complete
with 11" dia. textured
white shade. Your choice
of polished brass or mel-
low antique finish (please
specify). Satisfaction a
romise. Check, VISA, or
astercard. Order #90.

ROBELIER

1500 South 50th St.
Phila., Pa. 19143

('U!'d cover
Dept. MH12-4
Quantity Finish Price Each  Tortal

3-way light

Nothing else
looks like
hand polished
solid brass!

with luxe

[ #90| $19.99
O Mastercard PA res. 6% rax
O Visa shipping ea $3.00
O Check TOTAL
#

Ex.
Signature date
Name
Address

KCiry State Zip /
Sy

4 Piece Place Selting

GORHAM — Camellia, Greenbrier..........
Fairfax, Buttercup, Chantilly &

SUBBBOUIT - 7 cvraiinssias s iomsasmssas sisonss
TOWLE — Old Lace, Silver Flutes .........
Candlelight, Legato, Craftsman,

Chippendale, Old Master....
King Richard, El Grandee......

REED & BARTON — Francis |. 5
18th Century, English Chippendale...

INTERNATIONAL — Prelude, Wild Rose,

Joan of Arc........... ... 584.50
Royal Danish, 1810.. ....$103.95
ONEIDA — Damask Rose ... .$92.95

WALLACE — Rosepoint, Grand Colonial $83.95
Grande Baroque. Sir Christopher.........$107.95
Place settings and serving pieces available in all
aclive patterns. Listed-active patterns are factory
new, jewelers oversiock or closeouts. All pieces
packaged in original or Yankee's sealed plastic

! . Satisfaction gu d. Purchase under
$400.00, add $4.00 for postage and insurance;
orders above $400.00, add 1%. Prices subjec! to
change without notice.

Lid

o

15 COURT SQ., BOSTON, MA 02108
TELEPHONE ORDERS ACCEPTED
_ PLEASE CALL TOLL FREE
Outside MA 1-800-343-2433

MA Res. 617-742-0470 —

Ptints and
Slides from
the same roll

|"“"_I j .?,p

P

INTRODUCTORY OFFER

Japanese Shoji Panels ——
Shoji panels make superior
window coverings, room divid- —
ers or sliding doors. Easy 1o
assemble kit is precision crafted
from the highest quality pine
and durable, translucent fiber- |
glass. Pictured: 3 panels, hing- .
ed, each panel is 6’ high x 2° ¥
wide, $240 (postage included).
Single panel: 384. Other stan-
dard sizes and track systems B
available. Custom orders wel-

come. For free brochure send

SASE to: BLUE HORIZONS,

205 Florida Street, San Fran-

cisco, CA 94103. (415) 626-1602.

Solid Oak Plant Rack

Enhance your windows and rooms with these hand-crafted
plant racks. Plants are off narrow sills, secure to ceiling, easy
to care for and beautifully displayed. 9 slideable dowels allow
for flexible arrangement. Assembles quickly with no special
tools. Measures 36" x 18" x 3" Retails for $95.00. Mail order
send $39.95 & 3.50 shipping to: INTEGRAL DESIGN, Box
842, Dept. MH-12E, Bala Cynwyd, PA 19004. PA res. send 6%
sales tax; allow 2-3 weeks for delivery.

Silk Glove Liners

100%, pure silk, champagne-colored glove liners. Warm! And so
light you hardly know you're wearing them. 5,M,L Unisex sizes.
Order in quantities and save! 1 pr.-§7.95, 2 pr.-37.85 ea., 4 pr.-
$6.95 ea., 6 pr. - $6.20 ea. and 12 pr. - $5.70 ea. Add $2.50
p&h. (Wisc. res. add 5% sales tax.) Send check, VISA, MC 1o
THE WHITE PINE CO., LTD., Dept. BO2E, 2700 Laura Lane,
Middleton, WI 53562. Or, call toll free 1-800-648-7455.
In Alaska, Hawaii and Wisc. call 1-608-836-4600.

- The elegant
combination of iron and brass. Many
brass and iron beds to choose from.

|

J 19528 Ventura Blvd, Suite
on 345, Tarzana, CA 91356,
Phone (outside CA) 1-800-821-6418;
(in CA) 1-800-422-7222. Easy Lay
Away Plan. Please send $3 for beauti-
ful 48 page color catalog.



A Touch of Country!

Charming country curtains with extra wide ruffles, made of
cotton and polyester, come in natural or white colors. B4” wide
with 5* ruffles, available lengths include: 45" or 547 - $22/pair,
63" or 72" $26/pair, 81" or 90" - $29/pair. Tiebacks are includ-
ed. Please add $3.50 p&h per order. Free 68 page color catalog.
Other widths available up to 272". COUNTRY CURTAINS,
Dept 7024, Stockbridge, MA 01262,

Lyre Magazine Rack
Moultrie Manufacturing Company proudly presents the lovely
cast aluminum Lyre Magazine/Music Rack. Stands 11" high
and 87 wide. Available in black or white for $25.00 plus ship-
ping and handling of $1.75. A selection of antique finishes are
available for an extra special finish charge of 10%. The above
shipping and handling charges are for delivery within the con-
tiguous United States. Send $1.00 for 32 page full color catalog
of all *‘Old South" products for the home and garden.
MOULTRIE MANUFACTURING COMPANY, P.O. Drawer
1179, Moultrie, GA 31776-1179. For more information call
1-800-841-8674. In Georgia call 912-985-1312.

Deco Cat

Marushka offers ready-to-hang handscreened fabric wall decor
in a careful selection of colors and groupings. Send $2 for color
catalog or order print shown with MC, VISA, AE: 800-253-0214.
18" x 24"in black, khakiand dark green, $16 ppd. MARUSHKA,
P.O. Box 246, MHI2-E, Grand Haven, MI 49417,

ho Says Large Women
Can’t Look Good
In Stylish Clothes?

We have GREAT FASHIONS FOR LARGER
WOMEN IN NATURAL SILKS AND COTTONS!
Send 52 for your catalog (along with dress size
and height) to:

ROYAL WOMAN, ™

Dept. 1112, 14 E. 38th Street, 14th Fl.,
New York, N.Y. 10016. (212) 696-9187

METENAPRPNT ITAN UNAME NECEMBED 1004
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oil lantern. {| § ! ' M| is 10" high

The octagonal { l: and 5" wide.
design of
beveled glass
and mirror

s dancing
patterns of
light.

565 (includes
shipping).

. Other models
and sizes are
avallable.

For free brochure of other sizes and modelss
Write: GAUTHIER/ ARIOSA STUDIOS, Dept. MH-12
14411 Falls Road, Cockeysville, Md. 21030

SIMPLE — STURDY — SAFE
We carefully handcraft each Volkswooden
from native California hardwood to fit

small hands (and pockets) and delight your
child for hours. 4" x 134" x 114", $9.50 ppd.

California residents add 6% sales tax

(o

Dept. 12M, 2120 Wilcox Road, Stockton, CA 95205

All orders shipped within 48 hrs. Satisfaction guaranteed.

DOWN COMFORTERS

New & Recovered
Superior quality fabric ’*W
and stitching give i
you a beautiful 2 V/:_
down comforter b
to last a life-

time. Five styles to
choose from plus a
large selection of slip
covers, pillow shams, dust
ruffles, flannel sheets, down
robes and more. Send $1 for our
color catalog and low factory prices.
Refundable with order.

155 Western Ave. W., Dept. MH, Seattle, WA 98119

Vo XS

\ .

LOWEST PRICES GUARANTEED OR
YOUR BLINDS ARE FREE
LEVOLOR RIVIERA 200 COLORS
LEVOLOR MINI BLINDS AND VERTICALS
KIRSCH » WOVEN WOODS = WOOD
BLINDS » VERTICALS =
DELMAR SOFTLIGHT = WOOD BLINDS =
DELMAR WOVEN WOODS = VERTICALS
LOUVER DRAPE VERTICALS
VEROSOL SUNSCREEN BLINDS
Sew your own insulated Roman Kits
SHOP AT HOME AND SAVE
CALL TOLL FREE 1-800-547-8982
Send $4.00 for 128 page idea book.
FREE Fre 57 Sioping 45 sunes)
WELLS INTERIORS, INC
7171 Amador Plaza, Dublin, C

Visit gur retail stores al
1983 No. Main St.. \ Creek, C.

15) 456-1355
7357 Greenback Ln., Citrus Heights,
16} 7254637
. CA 94568

CA 95014
i 565
4094 W. 11th, Eugene, Oregon 97402
i503) 6834974

. : . .,
highly prized for any ~ DescN
gift-giving occasion Vo'
"MY NAME" EMBOSSER
converts envelopes and plain
paper into expensive-looking
raised-letter stationery. All steel
hifetime construction-no main

tenance Highly prized for any gift-giving occasion including holidays,
buirthdays, etc. Limit 24 characters and spaces per each of 3 lines,

plus $2.25 2 for $29
$1498 post-hdlg. 4 for $57 Plus $4.00 post-hdig.
If 4 line name and address is required, add $2.98.

1 Desk Model: Add $3.00 each embosser
g% For a variety of uses from same embosser, order extra
== copyholder including plates and dies-$12 + $2 shpg
et of replacement dies (lor new address)-$10+ $2 shpg.
Plates if you return your copyholder and plates with nuts.

4?!; check VISA or MasterC. accepted

Full-color catalog $2
Odiven A. K

GetintoINTERIOR,
"DECORATING

LEARN AT HOME IN SPARE TIME

No Previous Experience Needed.
Married or single, young or old,
now vou can get free facts about
this exciting full or part-time career.
If you're trapped at home or in a
hum-drum dead-end job. find out
how this Drofessmna]] home-study
course can change your outlook on
life in just a few short weeks. Learn
at home in spare time without
upsetting your present life-style.
Write for free details. No obliga-
tion. No salesman will call. ==
— e e e —————
I School of Interior Design, Dapl, VX0B4 1
szce e ) Scranton, PA 18515 |

l Rush free facts on how | can be an interior Decorator, full o part-time.
[ ame..

|!DIJRESS.. il
LOITY.




Cube & Drum Tables

Extremely functional, cube and drum tables
complement any interior space! These quality
tables are high pressure laminate-faced for dur-
ability and aesthetic appeal. Use the simple
order form below to make your last minute holi-
day gift selections.

- = = I Il I I I == I == = .

Quan. Item

— Cube (16"x16"x18"H) $85.50 ea.
Drum (15" Diax18"H) $88.80 ea.
Cube (20"x20"x20"H) $94.50 ea.
Colors: White m Almond m Terra Cotta ® Dk. Brown

Color

[J Check [J Money Order

Charge it: [ Visa [J MasterCard
Card No.:
Exp. Date: Signature:
Tables (Amount from above): $
Ohio Res. add 5% Sales Tax: $
Ship. & Hdlg./#8.50 per item: $

Total $
Mame
Address
City, State, Zip

Mail to: Stanmark Designs
230 N. Central Avenue
Columbus, Ohio 43222

2-1/8" Wood

PERSONALIZED | .
GOLF TEES

<

YOUR NAME HERE

Address

Send goif tees to: _____

THE PERFECT XMAS GIFT FOR

EVERY GOLFER
Package of 50 golf tees only $6.95 plus 95¢ postage.”
Additional orders $5.95 plus 50¢ postage.

ORDERS SHIPPED 1st CLASS IN 72 HOURS
SATISFACTION GUARANTEED

City.

Name(s) on golf tees

____Statm_______Zip

JOMAR INDUSTRIES
352 Rt. 59 Dept. 205
Monsey, NY. 10852

Orders received by Dec. 19
guaranteed delivery by Xmas

¥ ‘_ivf"'_"'-.b.\!w'!ﬂ-

$4418049 4

Sterling Flatware
Complete your sterling flatware set. Yankee Merchant Group of-
fers an active, inactive and obsolete pattern matching service.
Yankee inventorics over 1,000 patterns and through our computer
has access 1o the silver vaults of the entire country. Order just what
you need — exira teaspoons, place settings, or serving pieces — at
significant savings. All pieces are profesionally reconditioned and
sleeved. YANKEE MERCHANT GROUP, 15 Court Square,
Boston, MA 02108, For phone orders call toll-free 1-800-343-2433.

LOOKING FOR THE
BEST FURNITURE BUY?

We provide you with the
products of over 200 furniture
and accessory manufacturers.

Savings up fo 40%
Call Toll Free 1-800-334-8000
or write for Iinformation

GORGEOUS, LUXURIOUS CREWEL—
DIRECT-FROM-IMPORTER PRICES!

CREWEL FABRIC
by the yard.

52" wide - from
$12 per yard.

Also - ready-made
B! BEDSPREADS:

PRl ¢ KING $120
’! 100% wool, hand-
MU E¥ embroidered
on 100% cotton. And stunning CREWEL
TABLECLOTHS. Send $1 for color catalog.&
swatch. MC/VISA. Money-Back Guarantee.

GURIAN'S pept. MH12-4

276 5th Ave., N.Y., N.Y. 10001 (212) 689-3696

: | pink”plastic.
overall height un\ 21" steel legs.
$9.95+
§2.00 p&h

Gy

Send chegk or money order to; The Cat's Pyjamas
20 Church Street, Depl. MH11 Montclair, NJ 07042
Call {201) 744-4215 for MC and VISA orders ($15. min)
Send $1.00 for a catalog of swell stuff

A 1 d wde tar delivery Ni recideate 3dd B% calee fay

SLACK RACK
$7.98

plus $2

shipping
A fantastic space saver!
Hangs eight pair of slacks
in the space of one. Eight
non-slip 14" swivel arms
rotate for sasy hanging
and selection. Sturdy
chrome-plated pole is ad-
justable to fit any floor
to closet-rod or fioor to
under-shelf up to 5'7¢
SPECIAL: 2for$15 + §3.75
shpg., 3 for $22 + $4.75
shpg. Check, MC or VISA.

ESSEX HOUSE

Box 1507, M12-4
Rahway, NJ 07065

N4 A4199

DESICNER
DOWN
STUDIO

THE MOST LUXURIANT COMPREHENSIVE DOWN
PRODUCTS IN THE WORLD NOW AVAILABLE
DIRECT. Over filled with premium European White
Goose Down, covered in Egyptian Cambric Cotton
milled in West Germany. Generously sized for the
finished bedroom look in a full color range. Exten-
sive color catalog exhibits numerous styles and
constructions. *‘Satisfaction guaranteed or full
refund.'’ For a free brochure, send to Designer
Down Studio, 24815 Sittingborne Ln., Cleveland,

Maternity

Business Clothing
Classic business clothing tra-
ditionally styled for the preg-
nant working woman who must
maintain a professional image
throughout her pregnancy. 120
different selections of suits and
dresses for the office, plus
sportswear and dressy dresses.
For catalog with fabric swatch-
es and fit guide, send $3
(refundable with order) to
MOTHERS WORK, MHI12-4,
P.O. Box 40121, Philadelphia,
PA 19106, or call 215-625-0151.

Incredibly Strong
Fully Tempered Curved Glass
Exclusively from Four Seasons - fully tempered curved glass -
the most important structural advancement in curved eave
solarium development. For more information on the aesthetic
and energy-saving benefits of adding a greenhouse room to
your home write to: FOUR SEASONS GREENHOUSES, 910
Route 110, Farmingdale, NY 11735, Or, call toll free
1-800-645-9527 for free catalog (in NY, call 516-694-4400).

Cat Lovers!
Cat Fancy, the world's most beautiful magazine about cats and
kittens. Each monthly issue contains warm, lively stories about
cats, the latest facts on health and nutrition, grooming and cat
care tips, in-depth studies of individual breeds, current events
and a show calendar, cat book reviews and new products for
cats and cat lovers, PLUS, a full-color centerfold poster! Insure
your cat’s health and happiness by subscribing to Cat Fancy. 12
maonthly issues for only $15.97. Send to: CAT FANCY, Dept.
SMEM, P.O. Box 4030, San Clemente, CA 92672, Satisfaction
guaranteed or your money back.

184 i . B i el e e i 1



LUXURIOUS GOLD FINISH
MANICURE SETS

New Sterling Flatware & Fine
China at Ross-Simons Savings

A treasure to own, a pleasure o give..., Heirloom Manicure
sets by TRIM®. The perfect gift for that special person on
your holiday buving list. Plush velour-lined dresser case
locks for travel. Men have 3-way knife instead of tweezers
A gift 1o be used and enjoved for a lifetime. Money back
guarantee, PA residents add 6% sales tax

Call Toll-Free 800-556-7376 To Place An Order Or For Information

Mens Ladies .
Liiﬂ”ﬁﬁ.ﬁ'ﬁ' o ; s]||! 3: ’:i :;: 4 Pc. Settings, New and Factory Sealed Brand New 5 Pc. Settings ) ﬂ%
T : GORHAM SALE TOWLE SALE LENOX SALE ROYAL DOULTON
SUNSHIINE; ?TR‘EET EA)_‘L!..ERY Rose Tiara, Rondo, Spanish Provincial, Old Autumn $83.00 Diana $32.00
e ol ‘\';‘m,- ‘tgi."-db ey :‘;f-.-‘ Strasbourg, Fairfax, Lace, Chippendale, Charleston $37.00  Juliet $40.00
ERLRIUES W EICSE, B AaP0- King Edward, Chantilly, French Provincial, Old Maywood $37.00  Hariow 479.00
Buttercup, Old French or Master, Candlelight or Hayworth $37.00 Carlyle $97.00
Newport Scroll 994,95 Silver Plumes $84.95 Solitaire $44.00 NORITAKE
Melrose or Grand Duchess, El Eternal $46.00 Veranda $26.00
LaScala $119.95 Grandee, King Richard or Li $49.00 Shenandoah $36.00
REED & BARTON Queen Eliz.|1  $107.95 Lace Point $53.00  Magnificence  $40.00
Pointed Antique, Tara, KIRK-STIEFF Monroe $57.00  Randoiph $40.00
18th Century, Eng. Old Maryland Patriot $63.00  Spe)) Binder $50.00
Chippendale, Hampton Engraved $128.95 Eciipse $90.00 1 EROY £ BOCH
Court or Am. Golden MINTON Petite Fleur $39.00
Federal $89.95 Winslow §144.95 Jasmine $82.00 Amapola $57.00
Francis | $108.95 Wmsbg. Shell $144.95 Grasmere $82.00 GORHAM
WALLACE INTERNATIONAL Consort 9700 e $39.00
Rose Point, Shenandoah Joan of Arc, Prelude or WEDGWOOD Rondelle $49.00
or Grand Wild Rose $89.95 Medici $69.00 Black Contessa  $74.00
. Colonial $94.95 1810, Royal Danish or Amherst $69.00 AYNSLEY
. . 2 - 8 . f A
OUR BACK CHAIR IS ONLY $39.95* e e Phapay ' AHlARY ] caenas. | R0 G e e
P S ONEIDA y Leighton Cobalt $72.00
Designed with the sitter d gives natural support to LUNT Runnymede $114.00
e P Damask Rose  $104.95
the and ve lower back stress. Bel Chateau or Modern Fa ROYAL WORCESTER-
A e’ fo ars e A Victorian $113.95 SPODE
i Eloguence $134.95 Evesham $38.00
structed in s ak finish has durable soft padded q * Christmas Tree  $45.00
cushions in LT Grev. Assemble in
minutes, ... \ipping. -
Lse sck/M.O, to order. Call Toll-Free 800-556-7376 Use Visa, MasterCard,
Write for brochure on complete line m;:e%k.qumatf.n aeko m&ﬁcg Express.
Send to: NOVATREND CORPORATION, Dept. A AR lice. FINE JEWELERS SINCE 1952 iy Fleck Cumantee:
M-11, 1046 S. Plymouth, Chicago, IL 60605. 136 Route 5, Department MH12, Warwick, Rl 02886
Money back guarantee. Delivery ':rn_m.e:iialcly,

For Christmas. And after.

POSTERS SIGNED AND UNSIGNED,
BY RICHARD AVEDON.

Call or write now tor Christmas delivery

Toll tree (800) 225-3290. In New York (212) 628-8212
Send check or money order payable to:

Andrew Grenshaw Ltd., 407 East 75th St., NY. NY 10021

Visa and MasterCard accepted
Add $5 per order for shipping and handling
1. Kinski and the Serpent 24 x 36
2. Marilyn as Lillian Russell 20 x 28
3. Marilyn as Clara Bow 20 x 28
4. Marilyn as Jean Harlow 20x28 | 2
5. Marilyn as Theda Bara 23x 28

$25 unsigned  $50 hand signed

SPECIAL HOLIDAY OFFER/Set of 4 Marilyns
$20 unsigned  $180 hand signed

9

ANDREW GRENSHAW LTD., 407 EAST 75TH STREET, NEW YORK, N.Y. 10021




MINI FURNITURE...makes it
easy to be your own interior Decorator!
Avoid costly decorating mistakes! Plan your rooms
in miniature before you spend a cent on furnifure.
Includes 150 combinations of 2" scale polysty-
rene sofas, chairs, tables, cases, chests, beds,
pianos, for living, dining and bedrooms. Also walls,
windows, doors, graph and instructions. Created
by A.E. Behar, ASID. $13.98 (add $2.50 postage)
Plan-it-Kit, Dept. MH12. Box 429, Westport. CT 06881

[S0 MARKLRS

INSTANT

Since 1973

NO HOLE
TO CUT!

FAST FIT FOR
SLIDING GLASS
DOORS!

Panel with flap fits open-
ing of sliding glass door
with security lock $59.95
{+ $3 p&h). New glass
. model all sizes. Cat size
el - $80.05 (+ $8 p&h). Every-
thing for solid door and wall installations also. Ca.
resadd 6%z % sales tax. Ask for free brochure. PATIO
PACIFIC INC. 24433 Hawthorne Blvd., Torrance, CA
90505 (213) 378-9286 VISAI/MC. 5-12

Perfect
Shirts

Fine silkscreen-

ed Shirts from

the University

Artists &

Craftsmen Guild in Ann Arbor, Michigan; Penguins,

in Fuchsia or Turquoise; or the legendary Pink Flamingos.

Long Sleeve T, Lavender or Black $11.95 ppd, Men's

S.M,LXL

Scoop Neck T, Lavender or Turquoise $10.95 ppd,

Women's S,M,L XL.

Children’s T (not shown-Silver or Turquoise) $8.95; 6-8,

10-12, 14-16.

Send for FREE Guild Catalog, featuring the work of

Guild Artists; Painting, Ceramic, Woodwork, and More!
Guild Marketing Services « 346 5. Main St

Plymouth, Ml 48170

Fresh Cut Christmas Trees
Delivered To Your Doorstep!
/-—\

Beautiful freshly cut Fraser
Fir Christmas tree conveniently
delivered fresh to your door
by UPS. The no-hassle way to
the holidays. Our 6
are hand-trimmed for
perfect shape and an optional
tree stand can be included.
FULL N J
ANTEE. Send for free color
brochure:
LAUREL SPRINGS
CHRISTMAS TREE FARM
Dept. MH, P.O. Bc
aurel Springs, N.C

Address Labels With Nice Designs
Any initial in Old English or Script, most dogs, palm,
any state outline, saguaro, U.S. flag, pines, horse, gull,
rose¢, happy face...also any zodiac sign, roadrunner,
palette, treble clef. Printed in black ink on 500 white or
250 gold gummed labels. To 20 letters per line, 4 lines.
Order by initials shown:

#DD 500 white 134" x %" $3.95

#GDD 250 gold 134" x %* $3.95

#DR 500 white 1%" x 14" $3.50

#GDR 250 gold 1%" x %" $3.50
Please add 75¢ postage and handling. Useful 80-P. Gift
Catalog. $1.00. BRUCE BOLIND, 912-L Bolind Bldg.,
P.O. Box 9751, Boulder, CO 80301. (Since 1956, thanks
to vou!)

AWHAT’S AN ULU?)

$13.95

Individual

$49.95 set
4 Steak Knives

The 6" ULU (00-100) is a popular cutting
ool of the Eskimos used for chopping nuts to slic-
ing cheese, A steak, chop, or ham is easily sliced.
Includes high polished stainless steel blades,
walnut holder, gift packaged w/instructions/
history folder.

Send check or money order. Il Res. 8% tax.

T.J. ZIMMERMANS
Creative Designs

6139 Knollwood, Suite 103
\ Willowbrook, IL 60514 /

Danish Lounger
Crafted in solid beechwood with hand-rubbed walnut finish
has handwoven rope seats and back. Tilting back adjusts for
casual comfort. 28"H * 25 “W. §59.95. Shipping charges col-
lect. Easily assembled. Catalog 50¢. GENADA IMPORTS,
Dept. MHI12, Box 204, Teaneck, NJ 07666.

Quality Crewel From India...
By the yard, from $12 a yd. 52" wide. For upholstery, drapery,
slipcovers, wall coverings, fashion apparel. Also available in
readymade bedspreads and tablecloths. 100% hand embroi-
dered wool on 100% hand-loomed cotton. Many multi-colored
decorative patterns. MONEY BACK GUARANTEE. VISA/
MC. Send $1 for color catalog & swatch. GURIAN'S, 276 Fifth
Ave., Dept. MH12-4, New York, NY 10001. Immediate delivery.

IMPORTED FROM CHINA

The elegance and artistry of original hand
painted designs on pure silk are now yours to
afford. And we can afford to offer you over 50% off
the retall price by purchasing direct from the
importer. With over 140 onginal designs fo choose
from. you'll spend hours of decision making with
our vivid 4-color, 8 page brochure featuring fans
and woll screens of all sizes to enhance any room
Send $200 for brochure (refundable with first
order) to Mind Boggling Imports, P.O. Box 89, Troy,
MI 48099. Call Collect: 313-362-2666

¥ FACTORY DIRECT - Add a touch of
| elegance to your bedroom with a
\ brass bed.

J ;. 19528 Ventura Bivd, Tar-

zana, CA 91356, Phone

(outside CA) 1-800-821-6418; (in
CA)1-800-422-7222. Easy Lay Away §
Plan. Please send $4 for beautiful 68 [
A page color catalog. .

METROPOLITAN HOME DECEMBER 1984



Silk Glove
Liners

Feather-light, durable and
warm with absolutely no
bulk. Wear alone for driv-
ing, skiing or commuting
S down to 15 degrees F
M and enjoy full dexterity
4 When the mercury drops
lower, wear under your favorite
g]n\'usnr mittens. 'z oz, ea. pair. Color
Champagne. 5, M and L sizes, 1 pr. §7.95
ea, 2 pr. 87.75 ea., 4 pr. $6.95 ea., 6 pr. $6.20 ea
12 pr. $5.70 ea. Order in quantity and sate. Visa and
MasterCard accepted. Order today!

Wt e Wi
SILKS

1-608-836-4600
The White Pine Company Middleton, Wisconsin 53562

2700 Laura Lane, Dept. BO2
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" WE WANT YOU TO

¢ BECOME A FUTON EXPERT 3
';* The more you know about futons, <~ ~ >
¢ the more likely you are to buy &
i one of ours. After all, we use e 0 |
i our exclusive long fibered / 3 &
: cotton and hand made care :
¢ to produce the finest i

A AT A

E
®

&

OCK AHEAD OF IT'S TIME. P
|_

ed w/Whit

for $19.95 plu

METRICLOX.
BOTHWELL TLE. WA 98119

futon-anywhere. So call i
or write for “A Beginner's £,
Guide to Futons” and
our full color, 24 page
catalog available for
$2.50 (refundable with

first purchase).

@2 NaTuRAL DESIGN

+ BOX 134 MH « CHICAGO. IL 60660
CALL TOLL-FREE 1-800-323-5996

R e o = AR b

T

,_
i

i
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3

Plasumng in :lxn'lwﬂ

1984/1985,

The future of household storage
and organization is here now. At
Placewares.

We have over 1500 nifty products in
our Boston stores to help you organize
space and objects with style. Most of
them appear in our new 1984/85 cata-
log, available for $2.00 by mail.

There is nothing else like it!

Boston

351 Congress Street

MA 02210 (617) 451-2074

| e
North Carolina Savings —
Nationally Known Brands.

Your finest and most complete
furniture source. America's finest from
Contemporary to Traditional to 18th
Century —all atsubstantially discount-
ed prices. Savings and selections direct
from North Carolina. Write for free
brochure with all the details or call toll-
free today. Without leaving home
you can furnish your home with
confidence, quality, and savings.

Cou ,
Furmlm

Country Furniture Co., Inc.
P.O. Box 5907 High Point, NC 27262
1-800-334-2743

Alumiimm
Cohimns
Soutorie

P.O. Drawer 1179
Moultrie, GA 31768

Call Toll-Free
1-800-841-8674




N

MID-CENTURY

MODERN

Where were you in '52?

Mid-Century Modern is the first look ever at the fur-
niture of the decade that had everything going for
it: genius designers like Eames, Nelson, Saarinen,
Noguchi, Bertoia, revolutionary new materials, and
a public eager to buy, Extravagantly illustrated with
250 full-color and black-and-white illustrations. 974"
x 9787 192 pages. Now at your bookstore, or use
coupon to order.

FURNITURE OF THE 1350°S
BY CARA GREENBERG

o — — — . — TN PURLRHERS T

CROWN PUBLISHERS, INC., Dept. 760
34 Engelhard Ave., Avenel, NI 07001
Please send me MID-CENTURY MODERN for which | enclase
check or money order for $30.00 plus $1.70 postage and han-
dling charge. If | wish | may return the book within 10 days for
full refund.

Name
Address

City State Zip
NY. & N.J. residents, add sales tax

"SILK” PLANTS

For the Lnak and Feel'' of Live Plants

Largest Selection
e|ots of New Items:
Fuchsia, Azaleas,
Areca Palms, Cissus
and Bamboo Trees
*(uality and Service
=Affordable Prices

R COLOR CATALOG il

Silk Plonts Ltd.’

Airport Facility Post Office, Box 19896, Dept.MH-15
Columbus, Ohio 43219 e (614) 471-8178

The Architect’s Lamp - Order #330
Use it as a work lamp or reading/spot light. Lamp has maxi-
mum extension of 40" and features off/white enamel finish
over metal. On/off switch in head. Price: $19.95 plus $3.00

SELF-STICK
LABELS

CUSTOM DISPENSER
A II! & ENVELOPE SEALS

ADDRESS LABELS IN FREE DISPENSER
Self-Sticking labels dispense with ease ready to apply
No maistening needed. Upto 4 lines in rich black. FREE
ENVELOPE SEALS with each order. Deluxe 2%" Lg
Money back guarantee 500 labels per order

WHITE GOLD CLEAR

R A i R $ 495 $595 $ 695
3 Orders (Mixed copy OK). ... $11.95 $1495 §17.95
Specily Plain { ) Ir||lla|I } Zodiac { )

Add 50¢ per order Post/Hdlg (Cal res add 6%)

send to: LABELS UNLIMITED, pept. 12.84
P.O. Box 346, Sonoma, CA 95476

An ideal solution to add space, a graat

outdoor feeling and value to your home.

[0 Solariums [ Spa Enclosures [ Entryways

] Walkways_ Family Rooms Solar Collectors

SYSTEM 4 FEATURES

» Buill-in motorized shade system in 48 colors

» 100% thermally broken aluminum frame. New

double drain leakprool water run-olf design. e

* Faclory insulated glass with tempered curves. <vEomma s

» Patented Pow-R-Vent™ cooling system 3§,

= Bronze or white finish is standard. 5
%
C
)

A
&
o

om0

» Nationwide localized dealer service
» Complete instaliations available. P e

GREENHOUSES

Mid. by Four Seasons So.laf Products Corp.
4.25 Smith

Fi NY. 11?36 [5?6] 694-4400
CALL TOLL FREE—1-800-645-9527 FOR
FREE COLOR CATALOG WITH NEAREST DEALER
Please allow 3 weeks for delivery
© 1984 FSSP Dealer Inquiries invited

({} 7 |FOUR SEASONS
e

— LAND —

Bargain Catalog

3

[Ty

2_694-1

581 Catalog

Catalog of land bargains from 5
to 500 acres in Vermont, Massa-
chusetts and Upstate New York
at the lowest imaginable prices!

[(OSend FREE Catalog #10

Name:
Address:
City:
State: Zip:

PATTEN REALTY CORP.
R.D. 1, Box 646

Stamford, VT 05352
\ =

each. ROBELIER, Dept. MHE12-4, 1500 South 50th
St., Philadelphia, PA 19143,

Personalized Golf Tees
Never lose your tees again! Set of 50 personalized golf tees with
your name on them. Makes an excellent gift as well as a great
ice breaker. Send $7.95 + .95 postage. JOMAR INDUSTRIES.
Dept. MHWT, 352 Rt. 59, Monsey, NY 10952,

Christmas Decor Chest

Stores 92 ornaments (three different sizes), 8 sets of lights, and
room for under-tree items, too. Easy hand holes for carrying.
Attach lid-assembles in a jiffy! Ships flat. 27" x 17" x 121
$15.95; 2 for $31.50 + $1.50 for shipping and handling.
BRUCE BOLIND, MH-12, Bolind Bldg., P.O. Box 9751,
Boulder, CO 80301.

Acrylic Shelf Dividers

More useful space. Almost twice the stacking space can be
created by use of these attractive dividers. Simply slip the at-
tached spring-tension metal bar under the shelf to keep dividers
securely in place. Great for stacking sweaters, shirts, handbags,
linens and towels. Clear acrylic, 9" x 8°, fits any standard %"
thick shelf. Set of 3 dividers/$9.98 + $2 shp; 2 sets/$18 + 83
shp. ESSEX HOUSE, Dept MH-12, Rahway, NJ 07065.
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FURNITURE AND

CARPETS

Discounts to 50%;

500 finest brands including
Thomasville, Henradon, Century,
Ficks Reed, Kittinger, Karastan carpets.
50 years experience. Nationwide delivary.
CHERRY HILL FURNITURE, CARPET &
INTERIORS, Box 7405, Furnitureland Sta-
tion, High Point, NC 27264, TOLL FREE
1-800-328-0933 for price quolations or free
brochure. PORTFOLIO OF INTERIOR FUR-
ISHINGS, $4.

5&% V(.
( \HP. T& I\T[ RIORS )

MATERNITY V-
BUSINESS SUITS <%
& DRESSES '

Catalog with swatches
and fit guide 53, refund-
able with order. Visit
us in Atlanta, Denver,
Houston, New York,
Philadelphia,
Washington, D.C. or
inquire about opening a
store in your area. Tel
215-625-0151. P.O. Box
40121, Dept. MHIO
Phila., PA. 19106

MothersVvork

Add the warmth of a
hand crafied solid brass
bed to your boudoir ar
special whobesale prices
We use only the finest

¥ heavy gauge so-

now available 1o you at
wholesale prices

VISA, MC, LAYAWAY
CHECKS ACCEPTED

8000 Germantown Ave., Phila., PA 19118 (215) 247-3815

FABRIC ART

“Berkshires” 24" x 36"
Bronze, Khaki, Dk. Green,
Dk. Brown (other color
comb. avail.) $26.00 in-
cludes postage and han-
dling. Send $2.00 for cat-
alog of over 200 hand-
screened designs, stretched
and ready to hang, aprons,
totes, t-shirts, gift-wrap and
. <11 more or order print shown
L -5 with M/C, VISA, NE
N4 8002530214, I

MARUSHKA =
\Box 246, Grand Haven, o,

Ml 49417

SAVE ON STERLING AND CHINA

Mon. thry Sat. 5-6

g -
i S 2 = '
8 5 € 2 = 3
2 T £ 2 | 5
] = 2 2 2
R & 2
REED & BARTON GORHAM WALLACE * 5 Pc. Place Setting
$94.95 $89.95 INTERNATIONAL
English Provincial Greenbrier $94.95 LE:E:&H t 5;’5% DREET s s:aLSE
Pointed Antique Rondo Joan of Arc o ,ul_'n:'S Seos  $ases
Tara Rose Tiara Prelude C:e.xfleston $8900  § 3795
American Federal Newport Scroll $124.95 Etatnal S 8400 § 4695
Grand Renaissance Buttercup Grande Baroque Hayworth $ 6600 8 3695
Hampton Court Chantilly Holiday S 9800 $ 5405
o ey Vows Gfon $9800 888
Y $89.95 Solitaire $7900 8 4385
4 Old Master indsong 108.00 !
$100.95 $109.95 W 5108 $ 59.95
Qid\Virginia LaScala Chippendale VILLERDY & BOCH
Savannah
Clas Melrose Basket § B2.00 $ 46.95
sic Rose Medici
El Greco KIRK/STIEFF WEDEWOOD
Francis | $129.95 Runnymede
Spanish Baroque '5'1-';;795 Old Maryland Dark Blue  $19500  $117.95
ONEIDA Eloquence Engraved NORITAKE
$104.95 $144.95 Shenandoah  § 7000  § 3685
Damask Rose Williamsburg Shell Magnificence $ 70.00 § 36.95
SPODE
Due to fluctuations in the cost of silver bullion, we reserve the right Christmas Tree § 58.50 § 3495
to adjust prices-Prices are for 4 pc. place settings. K {4 piece place setting)

Thurs. & Fri. til @ (Eastern Time), STARTING NOVEMBER 23, 1984: Mon they Fri. 8-9: Sat. 9-6: Sun. 12-5

Call us TOLL FREE to check our prices on all major brand sterling and china. As one of the largest volume sellers of sterling and china on
the East coast, we are able to offer significant savings on active pattems by all leading manufacturers: Towle, Wallace, Kirk, Intemational,
Reed & Barton, Gorham, Alvin, Oneida, Lunt, Noritake, Mikasa, Wedgwood and Fitz and Floyd, to name a few. We also offer a wide
selection of Jewelry, Diamonds, Pearls, Chains, Wedding Bands, Rings and Watches at comparable savings

JAMES KAPLAN JEWELERS

Garden City Shopping Center, Cranston, Rhode Island 02920

CALL TOLL FREE 1-800-343-0712

Most major credit cards. Free layaway plan. R residents add 6% tax

* No dripping bottle,
bottle stays dry

* Keeps wine cool
for 1%/ hours

* Made of
non-rusting
anodized
aluminum

® Available in
Matte Silver
or Satin Black

SHSSC | [ CORTRY

WINE COOLER POSTAGE PAID
* Requires no pre-freezing

Country
Curtains are a
tradition . . .
years of old-
fashioned quality
and conscientious
Bl service. Curtains

; in cotton muslin
e Plastic base' SATIN or carefree
protects BLACK permanent press, some wﬂh rufﬂes
table surfaces others with fringe or lace trim. Also tab
g:f\}'éﬁﬂ curtains, bed ensembles, lined and
PSR e R S s e T unlined Waverly curtains, charming
o pillows and dolls, wooden curtainrods . . .
CLASSIC CODL, P.O. Box 1886, No. Brunswick, N.J. 08902 many wonderful items for your home.
TY.  DESCRIPTION PRICE EACH TOTAL Free color catalog. Please call 413-243-
na [ ] S oe b i Setienclion AT
| samn Buack s | O PLEASE SEND FREE CATALOG
"_r!f.r:“sss’rw N.J. RES. 6% TAX | Name
") MASTERCARD ] AMERICAN EXPRESS LT Address
ACCT KO £xP City
SIGNATURE State Zip
g COUNTRY CURJTAINS 1 J
STREET APT AT THe REDLioN INN
e F o Dept. 6934, Stockbridge, Mass. 01262




Resources

Continued from page 150

Carpet—Stark Carpet Corp., 979 Third Ave,, NYC 10022
(fower left photo)

Chairs—by Robert Mallet-Stevens at Furniture of the Twenti-
eth Century, 227 W. 17th St., NYC 10011

Cabinets—St. Charles Kitchens of New York, available na-
tionwide

Refrigerator—Sub Zero, available nationwide

Sink—Elkay, available nationwide

Faucet—Kroin, available nationwide
Dishwasher—Thermador, available nationwide
Oven—Hoper, available nationwide

Wall tile—Elon, available nationwide

Soap dispenser—Kroin, available nationwide
Lamp—Ateliar International, 585 Madison Ave., NYC 10022
(right photo)

Nesting tables—by Josef Hoffmann at ICF Ing., 305 E. 63rd
St., NYC 10021

Rug—by Rochester, at Stark Carpet Corp., 979 Third Ave.,
NYC 10022

Vase—"Ovalis,” available at Museum of Modern Art, 11 W.
53rd St., NYC 10019

INSTANT PAST IN A PIED A TERRE

(See pages 128 and 129)

(upper left photo)

Sofa, chair—"Main Sfreet," at Donghia, 306 E. 61st St NYC
10021

Chair—"Carina,” at Beylerian, 305 E. 63rd St., NYC 10021
Lamp—"Jill." at LIGHT/INC, 1162 Second Ave., NYC 10022
Plants—Grass Roots Garden, 75 University Place, NYC
10003

White birch table—ICF Inc., 305 E. 63rd St., NYC 10021
(See pages 130 and 131)

Table, rug—Furniture of the Twentieth Century, 154 W, 18th
St, NYC 10011

(right photo)

Dining table—Jack Lenor Larsen, 232 E. 58th St, NYC
10022

Dining chairs—Atelier International Ltd,, 595 Madison Ave,,
NYC 10022

1-800-247-5072

18005324526 10WA) [l S|
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Model T-50 Heavy Duty
All Purpose STAPLE GUN

Versatile powerful tool for heavy duty fastening needs ..
like insulating, ceiling tile, weatherstripping, etc. Drives

into hardest woods — even soft metals.
Model ET-50 Electro-matic
All purpose STAPLE GUN

With this electric Staple Gun the housewife can breeze
through upholstering, repair screens, cover a cornice,
wall coverings, stair treads, valances, etc. with
trigger-squeeze action. And it's safe too...with on/off
lock. Operates on standard household current.

Manual or electric...Arrow Staple Guns are faster, easier and better to handle hundreds of do-it-yourself home
fix-up and repair projects. Convenient, one-hand operation leaves your other hand free to hold, stretch and
control material for a neat fastening job with that professional touch. Both models use No. T-50 Staples in leg
lengths ranging from 1/4 to 9/16° plus special Staple for ceiling tile application.

Use O'nly Genumg Arrow T-50 Staples for Jam-Proof Performance. Accept No Substitutes.
Made in America to the Highest Standards of Quality & Excellence.
Available at all leading Hardware, Home Center & Discount Department Stores Everywhere.

§ ARROW FASTENER COMPANY

271 Mayhill Street, Saddle Brook, N.J. 07662

Inc.

1460

Now is the time
to remember
old friends.

Shop early.
Mail early
this
Christmas.

Christmas is the perfect time to
remember old friends. That's
why, at the Postal Service, we
want to make sure that your
cards and IElJackages arrive on
time for Christmas Day.

So please write out addresses
clearly, including ZIP Codes and
your return address. Make sure
your Kackages are wrapped up to
stay. And, most of all, mail early
this year. Don’t miss the joy.

PR
L)
I frexrm =
Please use
the correct ZIP Code.
© USPS 1982
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THE LUXURY CAR FOR THOSE wnokﬂusr
TORELAX THEIR STANDARDS.
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IMPORTED

Gagen-Dazs
i "

Cream Liquen 4

cndf” Hc'iageh‘-Dazs.Créa Li

L _ Thedreamcomestrue..
: : Sl i T * ~ J; ‘
® 1o send Ht‘:‘lqgen-Dq zso Cream Liqueur anywhere in the U.S., call 1-800-2384373. llﬁ‘a‘dwfg@ prohibited. ¢

¢ f : ! y
* 3 Haagen-Dazsx Cream Liquear, 34 proof. Hiram erﬂ Farmington Hills, |
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