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EXECUTIVE SUITE

THE KITCHEN SUITE THAT GETS DOWN TO BUSINESS.




THINK OF IT AS THREE LIVING AND WORKING SPACES
UNITED BY AN ARMSTRONG FLOOR

If you run a business from your home, you’ll
appreciate this kitchen suite. Here a few deft
design ideas turned a sedate suburban colonial
into company headquarters. First, the seldom-
used formal dining room became a spacious,
use-every-day executive office. In the

kitchen, the family dining area keeps its old
job and adds a new one. Simply by sliding the
picture panel aside, it becomes a made-to-order
setting for serious business discussions.

THE ARMSTRONG FLOOR

Our new Popular Choice™ floor is just what your
executive suite needs. Exclusive Armstrong
technology has created an easy-to-maintain sheet
floor with all the subtle beauty of ceramic tile.

Its grid pattern imparts an air of crisp efficiency,
while the warm earth tones make the suite
comfortable and inviting for family living. Popular
Choice. The floor that does a beautiful job of
mixing business with pleasure.

See Armstrong Popular Choice floors
at your authorized Armstrong Retailer, re- Tt T TS TS T T T T T T T T T T T T T

listed in the Yellow Pages. For the widest
selection, exclusive designs, and quick credit,
visit your nearby flooring professional,

an Armstrong Floor Fashion Center® retailer.

(Armstrong

$0 nice to come home to”

For free product information and Executive Suite booklet,
call the toll-free Armstrong Consumer Line, 1 800 233-3823
and ask for Dept. 75FAL. Or send coupon to:

Armstrong, Dept. 75FAL, P.O. Box 3001, Lancaster, PA 17604

Name

Street

City State

Zip Tel. )







TheThomasville Home Electronics Center.
It holds everything from ABC toVCR.

There’s plenty of room for your VCR, stereo, tape deck, compact disc player, video
games, even a large-screen TV, There’s ample storage for your tapes and videocassettes. And, of
course, all the wiring is hidden.

When it’s open, the Thomasville Home Electronics Center is a very entertaining piece
of fumiture, When it’s closed, it’s simply beautiful.

And now, during our special sale from April 17-May 29, is the perfect time toadd a
Thomasville Home Electronics Center to your family room. For the name of your nearest
participating Thomasville Gallery™ or Authorized Retailer,

call 1 800 225-0265, and ask for Dept. 75TAL. [
Upholstered sectional and occasional tables also by Thomasville. Tm’nasm

All14 styles of Thomasville Home Electronics Centers are nowon sale.




THE BOLDLOOK
O KOHLER.

Surround yourself with its grace. And vitality. The Kohler Arabesque™ pedestal lovotor1y in Innocent Blush™ Circled
by design with an artful towel bar in a choice of finishes. Use with the sculptured Cirrus™ sheetflow faucet. See the
Yellow Pages for a Kohler Registered Showroom, or send $3 to Kohler Co., Dept. AK5, Kohler, Wisconsin 53044.

C4013 Capyright 1984 Kohler Co
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SATISFACTION
GUARANTEED

90-DAY REFUND OR
EXCHANGE OPTION

DIRECT FROM GENERAL ELECTRIC
ON GE MAJOR APPLIANCES

WE'RE EITHER VERY FOOLISH




OR VERY CONFIDENT.

Every now and then, something can go
wrong with even the best of products. And
while we do everything humanly possible to
make sure it never happens, we are, after
all, only human. That's why we're infroducing
Satisfaction Guaranteed. And it’s in addition
o our warranties.

Satisfaction Guaranteed lets you live with
our major appliances® for ninety days. And
if you're not absolutely satisfied, we'll take
them back. Whatever the reason-from a
refrigerator light that goes on the blink to a
range-top burner that burns out.

* Apphes to refrigeratons freezers, dishwashers washers, dryers, microwave
nis and ronges purchased from an authorized GE retall dealer.
e only in the Confinental US. excluding Alaska

G%; AREGISTERED TRADEMARK OF GENERAL ELECTRIC COMPANY.

You see, we're simply not safisfied until you
are. So we also offer factory-frained service
professionals and the Quick Fix® System for
do-it-yourselfers. And our 24-hour GE
Answer Center® service. (You could call
us at 800-626-2000 about Satisfaction
Guaranfeed right now.)

Of course, you may never need to use our
Satisfaction Guarantee. But isn't it satisfying
fo know it'’s there if you need it?

We bring good things to life.
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Do You Sleep In The Nude?

Sheets and pillowcases in [uxurious no iron 200 thread count Mostly Cotton™ percale. Fully coordinated with bedspreads,
pillowshams, comforters, bedruffles, decorative pillows, draperies and towels. For information call 1-800-845-8471.



You Must Have Discovered The Feel Of Springmaid,
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[n Praise of Folly

“I believe we need to cling to the
oddities of our lives. Our quirks
are our little treasures™

I HAVE this point of difference with my
mother about our coffee table: I say it’s
witty. She says “It drags down the
whole house.” (I quote exactly. I may be a rebel, but I’'m no fool.)

The coffee table in question is rather more of a large box (the
unfeeling would call it a crate). It was found, admittedly, one
night languishing in front of the liquor store—back when large
quantities of wine (I like to think jeroboams) were still shipped in
wood and before the liquor store became a Del Taco restaurant.

The table has a certain rough-hewn charm. Some of its
roughness can be attributed to the punishment it took during the
six months it served as a carpenter’s bench during our renovation.
Somehow, I was too embarrassed to tell the carpenter it was a
piece of furniture. (Imagine what he’d think I'd accept as a closet
door!) Thus, through thousands of unkind cuts, its character was
built, a kind of patina in reverse. There are words stenciled in
French (I said character) and at odd intervals, little umbrellas
that indicate which side is up—a trait I find especially endearing.
To the underside of said box are affixed four big techy wheels. Joe
D’Urso would smile. Not my mom.

“Look, mother,” I say in a last-ditch effort to legitimize it.
“This coffee table is hip. And in my profession, I'm supposed to
know what hip is.” *“My point exactly,” she wryly counters.

I believe we must cling to—even cultivate — the oddities of our
lives. Our quirks are our little treasures— the sides of our soul
where everything does not match and the universe is not perfect.
Buying furniture is deadly serious business. And no matter how
beautiful the result, we need the leavening of wit.

But what . . . is wit? In Miami Beach, I saw an electric rug. A
flipped metaphor, millions of tiny lights twinkled like stars—
underfoot, blinking on and off at random. Now somebody’s
mother could have a field day with that, I thought.

In the 19th century, people built follies—ornate, rather
useless structures whose very existence was an architectural pun,
a humorous shakeup of the rules. My coffee table plays that
whimsical role in our otherwise rational living room.

In our Met Home of the Month, there’s a fireplace that provides
a good example of how an architect can nurture a client’s
idiosyncrasy —and shape a room. Photographer Don Miller was
dead-set on a full-fledged, French chateau mantel, but architect
Fred Fisher gave that earnest ambition a novel spin: He delivered
a folly, stamped with wit. His client thinks it is a masterpiece.

THOMAS HOOPER

—Dorothy Kalins




AT THE SERVICE OF MONARCHS, LUMINARIES, STATESMEN
- AND MERE PERFECTIONISTS SINCE 1764

Lord & Taylor ~ J. W. Robinson




Come home to a bedroom retreat that
reflects your pleasure in contemporary
living and your appreciation of our
country heritage. Heirloom character
is evident in the carefully adapted
poster bed and versatile armoire.. . .
typical of the options you enjoy in the
Stonecroft Collection of bedroom,
dining, occasional and wall furnishings.
Every collectible piece is available in
an elegant light rustic wash finish
or a warm nutmeg wood tone . .. both
(!icﬂz{ ying the band-rubbed mastery
of Bernbardt craftsmanship. See the
many ways Bernbardt suits sophis-
ticated country tastes by sending $7.00
for the Stonecroft catalog to Bernbardl,
Box 740, Dept. M-5-87, Lenoir, N.C.
28645, For additional information,
call 1-800-345-9875. Bernhardt
furnishings are sold internationally
by better furniture, department stores,

and in Bernhardt Galleries in the U.S.

and Canada.
Furniture Makers Since 1889.

BERNHIHANRDT
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Star quality 1sn’ta coincidence. Jiag!

choice.

A great performance
&l.l\"'.l)'.‘i s¢eems (‘f!.i“ﬂ re-
less, but it’s not.
Tropitone’s award-
§ winning designsare
backed by years of
hard work, dedica-
tion, and meticulous
manufacturing. It
takes discipline to
play alead role in out-
door furniture design.
We're so con-
fident about our
quality, we now have
a “No Fine Print”
15-vear warranty.
Compare that to other
8 outdoor furniture,
and you'll find that
Tropitone deserves
an ovation.

trapitene

Write for our color catalog.
Only $1.00. P.O. Box 3197,

Sarasora. FL 3
5 Marconi, [rvine, CA 92718
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Meyer Profinish? An electrifying
breakthrough in cooking performance.

Introducing the world'’s only electrics with the ulti-
mate cooking surface-Meyer Profinish™ A special
electro-chemical process makes the surface harder
than stainless steel, easy to clean, stick and scratch
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ARIZONA

LIGHTINGLAND, INC. (602) 956-8696
CALIFORNIA

OCEANVIEW LIGHTING (415) 841-2937
BRENTWOOD LIGHTING (213) 472-6510)
DIVA (213) 854-0650

ALTERNATING CURRENTS (408) 354-1907

INSIDE (619) 233-8201

CITY LIGHTS (415) 864-0555

LIMN (415) 397-7474

POLICELLI (415) 621-1684
ELECTRICS (415) 258-9996
COLORADO

CUMMINS LIGHTING (303) 433-6744
HARRIS MYERS (303) 377-4411
CONNECTICUT

FAIRFIELD LIGHTING (203) 384-2209
THE BEACON LIGHT & SUPPLY CO.
(203) 527-8236

PRIMO (203) 866-1321

DISTRICT OF COLUMBIA
ILLUMINATIONS (202) 488-1388
FLORIDA

LUMEN (305) 576-1737

GEORGIA

GOTTA LIGHT? (404) 892-5045
ILLUMINATIONS (404) 681-1414
ILLINOIS

TECH LIGHTING (312) 337-0759
INDIANA

LUMINATAE. INC. (317) 638-2800
KANSAS

EE&E. (913) 843-6106

LOUISIANA

LEIT MOTIF (504) 891-7777
MASSACHUSETTS

WOLFERS LIGHTING (617) 254-0700
ADESSO, INC. (617) 969-2285
MICHIGAN

URBAN ARCHITECTURE

(313) 873-2707

DYNAMIC INDUSTRIAL SALES
(313) 626-0666

MINNESOTA

CREATIVE LIGHTING (612) 647-0111
MISSOURI1

LUMINAIRE, LTD. (314) 725-8157
NEBRASKA

ALLEN FURNITURE (402) 331-8480
NEW JERSEY

LIGHTING BY GREGORY (201) 947-0003
NEW YORK

EUSTER ASSOCIATES (914) 273-5520
ABSTRACT LIGHTING (212) 689-3084
CHELSEA LIGHTING (212) 242-1220
ILLUMINATIONS (212) 888-6474

LEE’S STUDIO GALLERY (212) 265-5670
LIGHT INC. (212) 838-1130

LIGHTING ASSOCIATES (212) 751-0750
LIGHTING BY GREGORY (212) 226-1276
LIGHTING CENTER (212) 752-6868
SHELTON LIGHTING (212) 255-8555

ILLUMINATIONS BY CRITERION LIGHTING

(516) 766-5082

OHIO

BROOKS ASSOCIATES (513) 821-2402
PENNSYLVANIA

OLC (215) 923-6085

LUMENATIONS (412) 687-8636
PUERTO RICO

CONCEPTOS INC. (809) 758-7518
TEXAS

GERALD HARGETT (214) 747-9600
CUMMINS LIGHTING (817) 335-9563
GERALD HARGETT (713) 626-3100
M & M LIGHTING (713) 667-3611
WASHINGTON

SEATTLE LIGHTING FIXTURE CO.
(206) 622-4816
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Catch the light.
Throw the light.

FLOS |

Frisbi lets you
play with light
dramatically.

Now you can
Jocus direct light
on yvour table,
diffuse soft light
over your dinner
and reflect light
off vour ceiling, all
at the same time.
No wonder Frisbi
has been a
Javorite among
interior designers
and architects
Jor years.
Created by
Achille Castiglioni.
the award winning
Frisbi is light
years above and
beyond all others.
And it can now
be yours.

Atelier
International
IDC/NY Center 2,

30-20 Thomson Ave.

Long Island City.
New York 11101
(718) 392-0300 ¢
Works of art
that work.
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Shown: Easton pattern in stainless. Dig in.




MARTEX® ENSEMBELE “EAST WIND" NO-IRON PERCALE SHEETS INCLUDE PRODUCTS OF 50% COMBED COTTON AND 50% DACRON® POLYESTER, 180 THREADS PER SQUARE INCH. AVAILABLE WITH LUXURIOUS MATCHING
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understand the meaning of Compromise. _

Some people long for per-  Suites that reflect a new and color. An approach inspired PO. Box 6820, Piscataway, = =

fection. Others demand it. In  exciting belief in the possibilities by today’s most advanced N.J. 08855-6820. BT
the style of their dress. The per- of the bath. design ideas. Or call 1-800-821-7700 s "~
formance of their cars. The Lavatory, bidet, toilet and The American Standard suite. (ext. 4023 ) for your local Py 2
character of their homes. Itis  bath /whirlpool - each ele- Because there’s no comparison, showraom. 2
for these people that American ment of each suite is elegantly there’s no compromise. .
Standard has created design-  styled, precisely crafted and For our Luxury Products m
matched bathroom suites. skillfully co-ordinated. And all  Brochures, write to American

reflect a unique approach to  Standard, Department HBT, QSMWQ/

grace of line, sculptured beauty PRE T U SR

of shape and continuity of
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HIRST AND

HOT PROPERTIES
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Ladies’ Mile, NYC, ¢

porhood’

THE DEVELOPER'S wrecking
ball is threatening yet an-
other of New York's vener-
able neighborhoods. This
time the damsel in distress
is Ladies' Mile, once the
heart of the city's shopping
district and a veritable mu-
seum of cast-iron colon-
nodes and brick arches by
the likes of McKim, Mead &
White, James Renwick Jr.
and D.H. Burnham. Long
spurned as unfashionable,
the area—home to New
York’'s top department
stores, hotels and salons
until World War I—has en-
joyed a renaissance in re-
cent years as midtown of-
fice rents soared. Now the
neighborhood has become
a prime target for unbri-
dled commerical and resi-
dential development. The
demolition of the old Athe-

“lady in Waiting

897. Will the reb
s architect

ounding neigh-

vel
urn'l 'IOGSIII‘BS SIII‘Y‘

naeum Club to erect an un-
distinguished condo mobi-
lized long-time residents
to form The Drive to Pro-
tect the Ladies’ Mile Dis-
trict. So far, the committee
has coaxed a passel of
celebs, including Woody
Allen, architect Robert
A.M. Stern and Liz Clai-
borne, into writing protest
letters and has succeeded
in petitioning the city's
Landmarks Commission to
hold public hearings on
granting the entire area
historic status—a New
York first for such a heavi-
ly commercial area. Real
estate interests are assail-
ing the proposed designa-
tion, claiming it would seri-
ously hamper growth. The
Commission is expected to
render its judg
on this year.

t later
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Top of the Bill

FIVE FURNITURE classics by the
legendary dean of American interior
design, Billy Baldwin, are back in
circulation again. Baldwin, whose cli-
ent list read like the social register and
included such familiar names as Nan
Kempner, Deeda Blair, Pauline de
Rothschild, Diana Vreeland, Babe Pa-
ley and Bunny Mellon, often created
custom pieces for his flock. Now,
Baldwin’s brass bookcase (originally
designed for Cole Porter), a tradition-
al rolled-arm sofa, a Turkish ottoman,
a brass étagére and a crisp geometric
step table are being reissued by Bal-
dwin’s furniture licensee, Luten
Clarey Stern. The chic New York furniture company
is also staging a concurrent Baldwin exhibition,
where latter-day design luminaries like Mario
Buatta, Albert Hadley, Mark Hampton and Mica
Ertegun will create Baldwin-inspired rooms. The
exhibit will also include a reproduction of Baldwin’s
own famed one-room apartment in New York, where
the designer had lived before his death in 1983. The
new pieces, all custom-designed, are priced from
around $840 to $9,900 depending on size, material
and finish. The exhibition runs from May 18th
through June 26 at Luten Clarey Stern, 1059 Third
Avenue, New York, New York 10021.

Multiple Listings

$1.25 million for a tri-
plex penthouse in New
York’s Silk Building in
trendy NoHo . . . Bever-
ly Hills buzz: Valerie
Harper paid more than
$1 million for a 1930s
Spanish-colonial house;
Michael Landon sold
his eight-acre Georgian
colonial for $5 mil-
lion. .. Howard Kap-
lan’s fabled French
Country Store in New

Cosb: Top-seated.
BILL COSBY, an avid

collector of American

antiques, plunked down
a record $181,500 for
an 18th century corner
chair at a Sotheby’s auc-
tion . . . Cher shelled out

York is going national.
Expect franchises in In-
dianapolis by June, Bos-
ton and Hartford next
September . . . .

Repro man: Billy Baldwin's NYC apartment.

WATER WORKS

PET ROCK marketing
award of the year
goes to Rick Latoff,
38, an Alexandria,
Virginia, entrepre-
nevur, for bottling the
redoubtable waters
of the Potomac River
and selling them un-
der the L'Aqua Po-
tome label as a sou-
venir. (The label duly
advises against
drinking the stuff.) In
D.C. hotels,
gift shops,
boutiques,
and at It’s
Only Natu-
ral, $6.
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COAST TO COAST,
HERE IS WHAT’S
SHAPING THE
METROPOLITAN
STATE OF MIND

ITY REPORT

PHILIP JOHNSON AND THE BOSTON TEA PARTY

INDOMITABLE Philip
Johnson recently met his
match when Boston’s
feisty citizenry halted the

full-scale development of

his massive design for
The New England’s
(formerly New En-
gland Life Insurance
Co.) new office com-
plex. Instead, John-
son will have to share the
site with his protégé,
Robert A.M. Stern.
Johnson’s approved
plan would have filled an
entire block in the heart
of elegant Back Bay with
two 25-story towers. But
there are always two cli-
ents for any major new
city building—the paying
customer and the public.
Since 1982, when the
project was launched, cit-
izen groups have lost
three suits to curtail de-
velopment; two are being
appealed. “The main ob-
jection has been its sheer
scale,” says Realtor Rich-

WILLAM OV
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row,
a member of the
Citizens for a Better New
England Life. Concerns
about the 1.3 million-
square-foot complex in-
clude traffic congestion,
wind and shade problems,
and harm to historic
neighboring buildings, in-
cluding Trinity Church
(which some say has al-
ready been endangered
by initial excavation).

“If The New England
had asked for input from
[the community at] the
outset,” said Nemrow,

Less is enough: Philip Johnson with Robert A.M. Stern

(left) and rendering of his now-solo tower (center).

“the architect would have
had to come up with a
design within clear con-
straints instead of a mon-
ument to his own vision.™
The New England de-
cided to compromise.
Johnson’s first build-
ing—of  rose-colored
granite with Palladian
arches, classical symme-
try and a keyhole-shaped
courtyard—will rise as
planned from the back of
a six-story base. The de-
sign would have been re-
peated on the rest of the
site, like bookends. In-
stead, The New England
quietly held a competi-
tion for a “fresh” ap-
proach to Phase 2. When
Stern (with Yu Sing
Jung of Boston’s Jung
Brannen) won, it
seemed an amicable
passing of the torch.
“Bob Stern is one of
my best friends and
was the brightest stu-
| dent I ever had at
Yale. But I feel disap-
| pointed, and a little
.\ hurt,” admits John-
son, who hasn’t exactly
endeared himself to Bos-
tonians. Many have never

forgiven his mammoth
addition to McKim, Mead
& White’s Public Li-
brary. His design for In-
ternational Place, under
construction on Boston’s
waterfront, has crities
too—including Johnson
himself. At an architects’
conference, he described
it as ‘“‘two-million-god-
damn-square-feet that
should not be in this part
of Boston.”

Robert Stern’s scaled-
down design—a brick
building with broken ele-
vations and a quirky roof
with a profile as unruly as
Beacon Hill’s — does
seem more sensitive to a
prickly site. It sets back a
bit from the Johnson
building, breaking up the
solid wall effect—and
perhaps giving homage to
his former teacher. Draw-
ings are now being re-
viewed by citizen groups,
but the developers and
city officials seem
pleased. And Johnson?
“Naturally I don’t like
Bob’s  building—but
that’s because we didn’t
design it.”

— Deborah Daw

PORTRAIT BY JON NAAR



NOW INSTEAD OF LOOKING
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YOU CAN LOOK AT THE FOUR SEASONS.

See winter melt into spring. Watch summer For your free color catalog and the location
burst into bloom. And surround yourself with the nearest you write or call 1-800-FOUR SEASONS
brilliance of autumn’s colors. (1-800-368-7732).

All you need is a Four Seasons® greenhouse, And see the light.

the best-selling glass room addition in America. @  r—————————— —— e A
Only Four Seasons offers you nine different

models, in wood or aluminum. So you can add on a

family room or kitchen. Workout room or spa.

The possibilities are endless. And so affordable. (11 am interested in a Four Seasons

: ] Please send me your free color catalog
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We also offer our exclusive Heat Mirror™ glass I franchise. Please contact me.

|

|

|

|

|

|

and the location nearest me.

[] I've enclosed $3 for a complete
80-page book and price list.

to keep you warm in winter, cool in summer. Mail to: Four Seasons
So why look at the four walls when you can look

at trees and Name

flowers. @ FOUR SEASONS Address

Sunshine and "REFE ISES City State
starlight. [3E] CREENFIOUSES | Iieste

Over 200 independently owned and operated Four Seasons locations

Outdoor liVing, indoors.w nationwide. Franchise opportunities available. Call 1-800-521-0179.
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MARK WILLIAMSON is
perhaps the Paris wine
scene’s most unlikely
character—a tall, ami-
able Englishman with a
manic sense of humor and
a stated mission of “‘get-

ting the French to taste
wines they might other-
wise pooh-pooh.”
Williamson started as a
5 cook and learned about
gwine assisting the legend-
< ary Steven Spurrier, the
first English wine mer-
chant in modern-day

Paris. By 1980, William-

AERT/MA

Mark Williamson (left) at Willi's.

ESIGN POLICE

son was confident enough
to open his own place,
which he dubbed Willi’s.
(He has since launched
Juvenile’s, around the
corner —serving “cock-
tails, sandwiches and lit-
tle wines not serious
enough for Wil-
li’'s”—and has be-
gun exporting some
of his best wine
finds to the U.S.)
Willi’s is a cozy
place, with a wood-
topped bar, exposed
ceiling beams, and
walls covered with a
smoke-dulled, wine-
theme mural and
framed copies of the
hip Willi’s posters
Williamson commis-
sions—just what a
Parisian wine bar should
look like, but rarely does.
“Most French wine bars
are a little staid,” says
Williamson. “We try to
be a bit unusual.” Among
other things, that means
serving about 200 differ-
ent wines, from a $9
cotes-du-Rhone to a $130

ENGLISH STYLE, UNCORKED

bordeaux, plus lots of
splendid ““country” wines
in between (and with
more than a dozen wines
by the glass). It also
means a daily dream-bis-
tro menu—onion tart,
mussel salad, roast wild
duck, and the like.

How do the French re-
act to this wine-pushing
étranger from Angle-
terre? Well, they make up
at least three quarters of
his clientele—local busi-
nessmen, pretty ven-
deuses from nearby chic
boutiques, even rival
wine merchants. ““At
first, they thought the
whole idea was pretty
funny,” Williamson ad-
mits, “but then we got to
be rather ‘in.” Now, the
French appreciate what
we're trying to do.” And
what exactly is that? “We
want to strip away all the
nonsense about wine,”
says Williamson. “We
just want people to drink
lots and enjoy it.” 13 rue
des Petits-Champs.

—Colman Andrews

CASE NO. 12: INDECENT EXPOSURE

HILDA HAUSFRAU just couldn’t stay above board. Our Buffet Brigade had to haul her in
again for severe table transgressions (Exhibit A). Not only a vinyl violation, her too-
short tablecloth exposes too much leg, and its jutting ‘‘ear’” corners rebuff the hungry
even more than her sliced-'n"-diced display. Exhibit B is infinitely more appetizing: Its

layered linens add tempting texture and pt softn

to the candlelit spread’s

unmutilated meal. Resources, page 118
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COURTESY OF ETHAMN ALLEN INC,

NAME: Wing chair

DATE OF BIRTH: Circa 1680

IDENTIFYING CHARACTERISTICS: High-backed, with
tapered “wings” curving out from back and
resting on arms; slender carved legs ending in
club or spade feet; overall upholstery with
fitted seat cushion. In earliest models, wing
and back were one continuous piece; starting
in the late 18th century, wings became
separate entities attached to back and arms.

MATERIALS: The covered frame was nearly always
made from cheap timber. Visible woodwork
on legs and feet tended to be of higher
quality — mahogany, cherry, walnut—with
intricate carving. First upholstered in rich
floral needlework, and later in leather, horse-
hair or a linen case fit over canvas stuffing.

ANCESTRY: Originally designed to protect the sitter
from drafis prevalent in poorly heated 17th
and 18th century houses. Debuting first in
Charles II England and then colonial Ameri-
ca, the wing chair’s unique shape was embel-
lished by successive styles, including Queen
Anne, Chippendale, Hepplewhite, Sheraton
and Federal. Aside from the transition of
Queen Anne cabriole to straight legs typical
of the later Chippendale examples, wing
chairs  remained basically unchanged
throughout the 18th and 19th centuries,
though chairs made during the Federal
period tended to be broader of beam. Models
made today borrow from all stylistic eras.

IMPACT: That the wing chair has survived into the
1980s virtually unchanged is a testimony to
its timeless shape and function —today, it
adds Old-World comfort and presence in-
stantly to any room, any style.

RELEVANCE: Still widely produced and avidly collected
(elaborate carving brings higher prices), the
wing chair’s status is best summed up by the
$2.75 million paid for a 200-year-old Chip-
pendale mahogany wing chair at Sotheby’s
last January—the highest price ever paid for
a piece of furniture at auction.

—Jon Bowermaster
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After 25,000 meals,

ETERFOM LONDON

GAMMA-LIASON/JEAN GUICHARD

Role-model lords and ladies out to pasture.

IF YOU'RE going to En-
gland, pack for déja vu:
tweeds and brogues, bow
ties and baggy suits.
Young Fogeys are the
cult du jour—and
they’re decidedly retro.
This backwardly mobile

bunch loathe progress,
and the present. They
believe the past is best—
especially 18th century
England. They even have

their own tongue-in-
cheek handbook (by Su-
zanne Lowry) listing
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IN HOT PURSUIT OF THE PAST

what makes Young Fo-
geys tick, and what ticks
them off. “The Young
Fogey would like to re-
side in Oxford,” it notes.
“Brideshead  Revisited
revisited.”” Hence, Fogeys
disdain all things newfan-
gled, such as TV, PCs and
modern architecture (the
Sixties are strictly a shud-
der). They tolerate tele-
phones, but despise any-
thing digital; bicycles, not
BMWs, are their vehicles
of choice.

By no means homoge-
neous or organized—not
Right wing, or any
wing—Young Fogeys are
often of humble ’burb
origins, but fueled by a
robust reverence for the
Old Order, i.e. the class
system. The next best

thing to Ancestors, and
an Estate of One’s Own,
is being a perennial guest
at an eternal Country
House Party. Naturally,
William (Arts and Crafts)
Morris is high on their
hero list; so is Pooh. But
HRH Prince Charles—
a.k.a. Superfogey —is
their ultimate role model.

Frivolous as it seems,
the Young Fogeys’ yen
for tradition is having vis-
ible impact on English
architecture. Boosted by
the prince, the British
conservation movement
is now stronger than ever.
Restoration of Georgian
rowhouses— YFs’ most
desirable city digs—is
rampant. Superfogey
himself shot down the
proposed modern exten-
sion to London’s venera-

ble National Gallery, call-

ing it a “monstrous
carbuncle on the face of a
much-loved and elegant
friend.” Classicist archi-
tects—once pariahs in a
high-tech  climate —are
getting more press, and
more commissions, too.
Quinlan Terry, a lead-
er of this classical revival,
has country houses and
college buildings to his
credit. Don’t miss Du-
fours Place, his new brick
Georgian office block off
Broadwick Street in Lon-
don. Its false-perspective
entry adds a subtle twist
to crafted Dutch gable
and quoined corners. Or
catch Real Architecture,
a show of classical build-
ings by contemporary ar-
chitects now touring the
U.K. For venues, call
John Simpson, 1-631-
1285. —Ziva Freiman



you’II barely scratch the surface.

After the chop, scrape, bang and scrub of preparing daily
meals, glittery sinks that shine in the showroom quickly
lose their luster. That's why all Elkay Lasting Beauty
sinks are made of tough stainless steel with a satin
finish that makes Elkay sinks glow, not glitter.
Elkay craftsmen put the stainless steel through
an exclusive process to ensure a beautiful,
durable finish that never fades, chips or cracks.
And Lasting Beauty sinks complement
any decor, making Elkay the smart way to
build an elegant kitchen.
See your kitchen and bath dealer,
remodeler or plumbing contractor. Or write
Elkay Manufacturing Company, 2222 Camden
Court, Oak Brook, IL 60521. We'll show you
beautiful sinks that stay beautiful. Meal after meal,

Where Great Ideas Flow.

NEW AGE RETAILING CAPITALIBM WITH A CONSCIENCE

cial altruism of the
is crossed with
Eighties Reaganomics? In
Houston and San Fran-
cisco, this unlikely pair-
ing begot Pueblo to Peo-
ple, a nonprofit company
that imports Central
American textiles, furni-
ture and clothing—then
earnestly funnels cold
cash back to peasant
cooperativ
Danie cedo and his
wife, Marijke Velzeboer,
started Pueblo to People
in 1979 while they were

working with the poor in

Guatemala. They came
across a village where

rged palm- |taf hats
were made, and brought a
few back to sultry Hous-
ton, where the hats were

enthused over by friends,
Returning to the village,
the Salcedos bought
1,200 more to hawk at a
flea market in Houston.
And promptly sold out.
In 1980, the first full year
of business, the experi-
ment earned $40,000.
Last year, the virtually
indestructible palm-leaf
hats made up 20 percent
of Pueblo to People’s $1-
million sales.

As demand grew, so
did their staff, and their
belief that poverty, hun-
ger and illiteracy—*‘the
ugly realities for the vast
majority throughout the
Third World”—could be
fought at the grass-roots
level by supporting fledg-
ling cooperatives and or-
ganizations of the poor

“who are taking the ini-
tiative in solving their
economic problems.” To-
day, their new products
include woven nesting ta-

note that, having cut out
a middleman,
mately 50 cents of every
retail dollar goes dir

approxi-

to the peasants. {H\

bles made by the Philip-
pine Buri tribe, polycord
(kind to bare skin) ham-
mocks made by S -
doran refugee

Moses

fants,

colored cotton fabl ic, |
tablecloths and weav-
ings from Guatemala,

and stackable shelves

in tropical pine
made by a womens” =
collective in Hondu-
ras, plus regional Sg==
food like coffee and 8
cashews. Jimmy

Pryor, who handles *“\
the
business, is quick to

mail-order

comparison, commercial
importers pay Third
World producers 11 to
15 cents on the dollar.)
In an era when love-ins
have given way to
networking,
Pueblo to People
reminds custom-
ers of the issues
that stirred souls
just two decades
ago. It comes as no
surprise, then, that
the company’s glossy
catalog touts their
polemics along with
their products. For
catalog or informa-
tion, write to Pueblo
to People, 1616
Montrose Blvd., Hous-
Texas 77006,
(713)523-1197.
—Teresa Byrne-Dodge
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We have a constantly recurring dream at Workbench. And Fresh and natural by day. Warm and cozy by night. And we

that's to create furniture that's easy to live with. Like the wouldn’t want a dream as fine as this to end. So we built each
bedroom designs you see here. Clean, simple lines that even fine piece to last on a solid hardwood inner frame. And

the most restless eye won't grow tired of. Furniture made to whether you choose your furniture in oak or teak veneers rest
be beautiful in whatever light you see it. assured it won’t cost you a night’s sleep. So pleasant dreams.

CONNECTICUT - ILLINOIS - IOWA - KANSAS - LOUISIANA - MASSACHUSETTS - MICHIGAN - MINNESOTA - MISSOURI - NEBRASKA - NEW HAMPSHIRE - NEW JERSEY - NEW
YORK - NORTH CAROLINA - OHIO - PENNSYLVANIA - SOUTH CAROLINA - TENNESSEE - TEXAS - WISCONSIN. FOR THE STORE NEAREST YOU CALL 1-800-328-0009

@ Workbench Inc., 1987
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Frank Lioyd Wrighi:

Get the legend while he’s hot

Nearly three decades after his death,
Frank Lloyd Wright's legacy comes alive
in new productions of his furniture and

rediscovered drawings and designs

BY BARBARA FLANAGAN

HE DWELLING ‘AS A WORK OF ART’
is a better place . . . to live with, and
live for and by in every sense.
Therefore, why not a better ‘invest-
ment?’ ” (Frank Lloyd Wright, from
A Testament, 1957).

Investing in Frank Lloyd Wright always seemed
futile to practical Americans. The nation’s only
legendary architect took too many risks and upset
too many credos ever since he built his first
Prairie Houses nearly a century ago. And during
his long career— 70 combative years—his work
fluctuated wildly in style and quality.

Also, his timing was terrible (or brilliant, to his
admirers), Wright looked modern in a Victorian
age (1890s to 1910s), exotically romantic during
the “machine age” (1920s to 1940s) and anachro-
nistically modernesque during his last decade.
Although he acted as an infamous art celebrity to a
square nation—just as Dali and Picasso did—his

work stayed foreign
to most Americans,
(Ask anyone you know
to name just two of
Frank Lloyd Wright’s
500-0dd buildings).

By 1955, when §
Wright told people to
live in/for/with a work
of art, Americans were
simply too busy buying
up Cape Cods-full of colo-
nial dinette sets to consid-
er his new Taliesin Line of
mahogany mass-market
furniture. (Wright’s own
investment in public taste
failed.) If, indeed, Frank
Lloyd Wright was a great
master, as the obituaries in |
1959 claimed, he wasn’t real-
ly their master.

Thirty years later, however,
the suburbanites’ urban chil- .
dren are giving Mr. Wright a
glorious second chance. To
them he is a proven prophet and, very recently, a
solid investment. The new supporters are mount-
ing exhibits, setting records at auction houses,
demanding reproductions, protecting what he
built, even building what he only sketched (includ-
ing a 1954 modular Usonian Automatic house,
now planned for a 1988 U.S. museum tour.
“People have seen so much bad design, I think
they’re ready for something good,” says Bruce
Brooks Pfeiffer, Director of Archives at the Frank
Lloyd Wright Foundation. But Nancy McClel-
land, a vice president at Christie’s, where soaring
prices measure this new popularity, thinks every-
one has seen so much good 20th century design,

America’s prolific
builder freed the
prisoners of dark
Victorian houses to
see light, outdoors
and fresh geometric
relationships. Lead-
ed-glass windows of
the 1903 Martin
House shimmer with
color and reflection;
high-backed chairs
redefine space.

Architect Barbara Flanagan is a contributing editor to
Metropolitan Home. Produced by Donna Warner and Jim
Hirsheimer; Photographs by Michael Luppino are from
Sanford Smith's **"Modernism—A Century of Style and
Design."" Resources, page 118
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If, to avoid making an
utter fool of yourself, you’ve
ever played a panicky game
of pass-the-wine-list, ... .o vedon

B <« know anyone who knows as
much about wine as they’d like
others to think. -
£ With all the new ,rmje
Sk boutique labels and ' 2
2l imports around, pon. |
orderingwinecan | & |
beajourneyinto | ¢ |
the unknown. | e
~ And thereare .— &
Z times when you don’t want o |
7™ he stuck picking a loser.
=== Relax. There’s a known and
% respected wine brand everyone
~ ¥ W) will enjoy.
SN,  Inglenook. Just one example
“ A is Inglenook’s Napa Valley estate-
Fe . bottled Cabernet Sauvignon,
: '5‘5-"- _ | the classic American answer to
’ beef, rack of lamb and gamebirds
’Ld for over a century. And Inglenook
’ I has an extensive line of wines
& that always deliver exactly what
Rt you expect from them.
X : The next time you play
~ M@ pass-the-wine-list, be the
winner. Order a fine, smugly
unpretentious bottle of
Inglenook.

|nglenook

© 1986 Inglenook. Napa Valley, Rutherford, CA. " Great wine since 1879.
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they simply want more. McClelland calls the rise
of Frank Lloyd Wright enthusiasts “dramatic
over the last 10 vears.,” and says, “It’s blos-
somed over the last five.”

As the new fans recalculate Wright’s aesthetic
worth, they are increasingly discovering: They

can own his work without buying his houses;
they can enjoy his designs unhindered by his
*“Organic” or “Usonian” theories (insisting that
life, landscape and design must all be inalien-
ably joined). Now that Wright is long gone, they
can take the most pleasant parts of his ouevre
and reject the rest.

The old Wright is one who encased Chicago-
ans in ponderous brick walls, overhanging
eaves, and immovable oak furniture—all to
express the awesome gravity of the prairie. The
new Wright is simply the one who solves
problems of recently modern life. For example,
although the Robie family’s high-backed dining
chairs were meant to be eternally integrated
with the Robie House (1906), once they’re
extracted, reproduced and grouped together,
they can offer the common loft-dweller a dining
enclave —a room without walls.

The old Wright is also the one who enclosed
Hollywoodians of the 1920s in dark, forbidding,
precast concrete Textile block houses that
looked like pieces from a Mayan-movie set, just
to prove that 20th century houses could be as
solid and timeless as the ancients’. The new
Wright is the designer of the same pretty,
geometric patterns now being applied to design-
er wallpaper. In other words, the old Wright
had a vision, the new Wright has a “look.”

But why is obstreperous Frank Lloyd Wright
being summoned now, in an age ruled by
easygoing, accommodating eclectics like Robert

A.M. Stern? Of course, architects never desert-
ed the man, entirely. To them, he was more than
a prolific builder. He was their leader. There
was nothing he wouldn’t design (clothes to
cities), and no design he didn’t imbue with his
self-styled Jeffersonian morality. Wright told
architects they could change the world and
convinced part of the world they could be
changed by architects. Historian Vincent Scully

Souvenirs of a ge-
nius: repro of silver
coffee set designed
by Wrightin 1916 for
Tokyo’s Imperial Ho-
tel, by Tiffany & Co.

felt he “surely embod-
ied the ultimate Amer-
ican' dream. Every-
thing was to be made
anew, and Wright set
out to do it.”

Some new fans are
simply curious about
America’s first “star” architect.
Other enthusiasts want to live with
his prophecies: So many of Wright’s
designs now look eerily contempo-
rary; others appeal to recent tastes
for art furniture and anything from
the Arts and Crafts movement. Then
again, it might be the way Wright
was obsessed with doing justice to
the “nature of the materials.” His
heavy shapes of dark, grained oak no
longer seem repressive in a freshly
laminated world. Even Wright’s re-
lentlessly interweaving geometric
patterns (decoration that used to
infuriate his Bauhaus foes) look less excessive,
sometimes beautiful, even historic, reappearing
in leaded glass, cabinetry and fabrics.

Over the last five years, the new, tamed
Wright appeared in the museums first, and later
in the newspapers and the showrooms. In 1982,
New York’s Metropolitan Museum of Art
installed a sliver of Wright’s 1913 Francis W.
Little house: a living room lined with leaded-
glass windows, floating ledges and planar oak
built-ins. Accompanied by an exhibit of long-
ignored drawings for household objects, the
“period” room appeared simultaneously ro-
mantic and futuristic, avant-garde and arriére-
garde. With its big fireplace and so much warm,
massive wood, the room looked like a comfy
place to sit out the ongoing wars of the

An original wall
sconce (1908) of
opalescent glass and
copper-coated zinc
from the Isabel
Roberts House.

Roll out the Barrel:
Wright's lean and
spare spindleback
chair (1937) is being
reproduced by Cas-
sina/Atelier Interna-
tional, in woods pol-
ished to perfection.
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time between the modernists, post-modernists
and not-post-modernists.

No sooner had everyone learned how cozy
and domestic Wright could be than New York
art dealer Max Protetch won the right to prove
how expensive the architect had become. By
collecting from $20,000 to $200,000 apiece for
several Wright architectural drawings, Protetch
believes *“We've done a real public service, even
if somewhat inadvertently, in forcing the prices
to where I think they should be. Sadly, in our
culture, things are not respected unless they
have a price tag, and a big one.”

Part of this income creates an endowment for
the Frank Lloyd Wright Foundation, whose
archives supplied the work. Through Protetch,
the Foundation plans to *“‘de-accession” about
100 drawings over the next few years, earn $5
million, then ban future buyers from the
archives—forever.

But Protetch was not alone. By 1983, the
Arizona desert saw the arrival of others who
beseeched the protective Foundation for more
releases. Like capitalist diplomats taking audi-
ence with cardinals, visitors to Wright’s Taliesin
West practiced discretion. But two married
marketing consultants from Chicago persisted:
“We outlined to [widow] Olgivanna Wright,
who was then president of the Foundation, a
comprehensive reproduction program includ-
ing not only furniture, but all of Mr. Wright’s
decorative designs,” explain Steven Kroeter
and Jennie Fields. “We offered to coordinate all
aspects of the program.”

The couple found the trustees so “incredibly
devoted” to Frank Lloyd Wright that they
underestimated and mistrusted the commercial
potential of their legacy: thousands of drawings,
hundreds of unrealized projects, trademarks
and letters. Wouldn’t some dissemination do
more good than harm? Kroeter and Fields
asked. Finally, the Foundation relented. Acting
as its agents, Steven Fields Design Associates
would seek, negotiate and manage contracts
with dedicated manufacturers, who would begin
with a few superb products, and then keep
adding designs indefinitely.

As the program was quietly developing,
Wright made front page news when The New
York Times reported that the components for
the Guggenheim House—a 1953 Usonian
dwelling, built and razed as an exhibition house
on the museum’s construction site, and believed
long-lost—had resurfaced from a suburban
basement and been donated to charity in 1984.

The pace quickened in 1985, when the
Guggenheim Museum unveiled Gwathmey-Sie-
gel’s cantilevered, green-tiled tower addition to
the Fifth Avenue masterpiece. Ironically,
Wright’s infamous ““washing machine”—which
some had called the Midwesterner’s revenge on
New York (a town he loathed)—turned into a
victimized hero once citizens learned how
vulnerable the building was: Neither its address
nor its age qualified it

Leaded windows for
1911 Little House
show Wright's deli-
cacy of design and
his harmony of
proportion.

for city landmark sta-
tus. Bending to public
pressure, the archi-
tects returned repeat-
edly to the drawing
board, then emerged
in February with the
smaller, tamer tower.

An adaptation of a
Wright motif, this
carpet comes
custom-sized from
Schumacher.

Its fate is still pending,

In 1986, while preservationists
reassessed the architect’s new ar-
tistic worth, entrepreneurs dared,
once again, to test his commercial
value. When pizza magnate Tom
Monaghan bought out Christie’s
December sale, he set a world’s record for all
20th century chairs by paying $198,000 for a
lone, slat-backed wood example from 1901.
(Monaghan is building a Frank Lloyd Wright
Study Center next to his Domino Pizza world
headquarters in Ann Arbor. There, the chair
Continued on page 39

Wright's leaded-
glass designs, trans-
lated into sheer fab-
ric (Schumacher).
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will be joined by “found” architecture: the “missing”
Guggenheim House and the other half of the Little House.

Anyone distressed (and many were) that Monaghan was
driving up prices and depleting Wright supplies needed
only to leave the auction house for the showrooms. For
one-hundredth the price of Monaghan’s chair, one could
now buy a similar version new, and Italian-made, from
Atelier International. In fact, by the end of 1986, three
other manufacturers—Tiffany & Co., F. Schumacher, and
Pomegranate—were restocking New York with fresh
Wrights, all licensed, signed products, all part of the
reproduction program begun by Kroeter and Fields.

Cassina/Al is producing expensive but painstakingly
true copies of seven Wright designs spanning 50 years—
five chairs and two tables originally intended for some
early houses, an amusement park and Taliesin West.
“We've selected those pieces that accomplish two objec-
tives: represent significant periods in Wright’s career, and
promise to be the most marketable because they are
comfortable and utilitarian,” explained Stephen Kiviat,
the architect-president at Al. Kiviat says the next releases
will “vary from Barcaloungers, to sofas, to coffee tables.”

The other companies also hope to return to the archives
for more ideas. But for now, the selections are surprisingly
large. Tiffany’s offers the precious objects: crystal candle-
sticks, silver salt and pepper shakers, two silver bowls and
a three-piece silver coffee set. Schumacher provides the
backgrounds: 34 printed fabrics, 28 woven fabrics, six
sheers, four rugs. And Pomegranate Artbooks is repro-
ducing Frank Lloyd Wright’s drawings as more affordable
momentoes: posters, calendars, cards.

Even though the products are compatible, the program
doesn’t pretend to be organic, or ... of the building
itself, rather than fixtures upon it,” as Wright said. But ev-
eryone is invited, if not obliged, to compose all-Wright
rooms themselves. One could, for example, pull up six
stately, cherrywood Robie House chairs (1908) around a
massive Allen House table to serve coffee from a faceted
Imperial Hotel silver service (1916), while conirasting the
spiral forms of the Guggenheim rendering (1950s) on the
wall with the geometric motif of the Bogk House rug
(1916). The reproduction program makes that scenario
possible for about $35,000 (list). Steep as that may sound,
it’s still a savings of $1 million to $2 million over any group
of comparable originals (if they’re ever available.)

After so much celebration over the rediscoveries and
releases, a few questions remain. Is it, somehow, greedy to
shop for assorted souvenirs of genius, too indiscreet to
thrill to the market value of a visionary? A living Mr.
Wright, as the stubborn defender of unified, integral,
Organic Architecture—“One great thing instead of a
quarreling collection of so many little things”—would
probably look askance at this pricey, piecemeal marketing.
But there is a consolation, as his new dealers are quick to
explain: Much worse than diluting the master’s message is
forgetting his legacy. Frank Lloyd Wright’s renewed value
makes that danger impossible, for a long time to come. @
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SHOPPERS” NIGHTMARE

Your juxtapostion of
“Hausfrau™ vs. “Nowfrau”
(Design Police, “Case No.
9: Pantry raids,” Metro,
February °87) was eye-
catching and intelligent.
Let me remind you, howev-
er, that Hilda Hausfrau
relies and depends on the
design industries to pro-
vide alternative product
and packaging trends.
Hauspeople are often only
victims in terms of what’s
available at the local house-
wares store. If Hilda sees
kitschy low-quality canis-
ters, she’ll buy them. Bravo
to Metropolitan Home, and
to designers and manufac-
turers for setting new ex-
amples offering and initiat-
ing tasteful design choices!

—Jay Friedman
Jersey City, NJ

LOCAL COMMENTARY

A word on the lack of
retail sources for good con-
temporary furniture: At
first 1 thought it was just
Dover, Delaware, but after
trips to retail stores in
D.C., Baltimore, Philadel-
phia and Wilmington, and
seeing the same stuff every-
where, I realized it’s the
state of furniture today.
Fortunately, 1 have a
friend who’s a designer and
I've ordered my Mies van
der Rohe table through
her, but looking at pictures
has its drawbacks, too.
Now I'm looking for chairs,
and I'd simply like to sit in
one before I buy it.

—Jan A. Konescz

Dover, DE

Thanks for responding
to our “Furniture Frustra-

tion” article. Take a look
at our April issue. An arti-
cle called “*New Retailers:
Style hits the streets™ could
be the answer to at least
some of your problems.

WEDDING BELL BLUES

There’s something rath-
er absurd and ironic about
the idea of a line of sheets
and pillows decorated with
the designs of those bohe-
mian artists, Vanessa Bell
and Duncan Grant (“Lau-
ra Ashley Strikes Back,”
Metro, January "87). And
Vanessa Bell would un-
doubtedly have been equal-
ly amused to know that you
married her off to her long-
time, predominantly ho-
mosexual lover, Duncan
Grant. Although she lived
with Grant for many years,
she was married to Clive
Bell, who also enjoyed liai-
sons outside of marriage.

—Jocelyn McClurg
Hartford, CT

HOME MOVIES?

I’'m not quite sure if you
couldn’t find a professional
photographer in the Mid-
west to photograph “The
Updated Farmhouse™ in
your March issue [Met
Home of the Year “Win-
ners”’], or if you're resort-
ing to supplied photos as a
cost-saving measure. Sev-
eral photos in this issue are
grainy and fuzzy and lack
many of the technical qual-
ities I would expect in pro-
fessional photographs. Met
Home is usually a visual
showease of fine photogra-
phy and equally fine repro-
duection,

—Jeffery A. Rycus
Columbus, OH

The majority of the pho-
tographs used in our
March Winners issue are
taken by the contestants
themselves. And while
these photos may lack
some expertise, part of the
point of their entries is to
convey the way they see
their own homes.

TIME MACHINE

Met Home is inspiring
and informative, but “Mud
and Glory” (Renovators’
Diary, February 87) con-
tains statements that my
contractor husband and 1
find so incredible that we
are compelled to write
... The contractor for the
project is described as be-
ing a “‘carpenter and nov-
elist,” ““a different breed of
contractor.” This unusual
professional, owner Tom
Conlon states, has spent
2,000 hours™ talking
about the project prior to
its commencement and,
supposedly, prior to the
signing of a contract. A
little simple math: 2,000
hours equals 50 weeks of
40-hour work weeks, or
almost an entire year of
full-time work without
compensation. This simply
is not a reasonable thing
for you to ask your readers
to believe.

—Nancy and Dan George

Santa Barbara, CA

Last month’s Renova-
tors’ Diary, “‘Starting
Over” follows the Conlons’
continuing saga. And
though the contractor is no
longer working with them,
and the hours spent seem
excessive, the Conlons hold
to the original figure. Stay
tuned for the next chapter.
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Rubbermaid knows that
the appearance alone may be
enough to convince you to

buy our new Sundial

y .U, casual furniture.
. After all, it hasthe

Rubbermaid’s fashion
" colors complement any
patio, deck or lawn.
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Each one of our chairs is made of
an incredibly weather-resistant material
developed by Rubbermaid.
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vegetables and fruits, as
well as a lust for quality
and style, Americans are
invading territory that

SPECIAL REPORT
was once the exclusive
%preserve of Garden

Back to the Earth\, $kilc= =
..With Style ) b

popular outdoor
leisure activity. Just a few
short years ago, however, the heavy

Today, the true gourmet has dirt under spenders on garden supplies were the over-50 set.

the fingernails. Serving the right foods Now, according to the National Gardening Associ-
ation, it’s 30- to 49-year-olds who account for
isn’t enough —the fun’s in planting about half of all sales of lawn and garden products

and the like. And the stampede of baby boomers
into the garden has the computerized cash regis-
ters of garden centers humming. The growing
BY SARA GODWIN AND DEBORAH PRAGER business has generated a flourishing new industry
in exotic and heirloom seeds, garden tools and

them. Here’s how the new garden grows

D — — top-quality garden furniture and accessories.
@ U 1| Z- Gardening retail sales pole-vaulted 18 percent
1. Jonathan Waxman, Alice Waters and Jeremiah Tower are: between 1985 and 1986 alone, from $12 billion to
a. Rock stars b. Chefs c. Talk show hosts $14.2 billion. Says National Gardening Associa-
2. Arugula and Radicchio are: tion president, Charles Scott, “Gardening is an
a. The Alfa Romeo racing team b. Italian soccer players c. Vegetables important part of America’s lifestyle and values.”
3. The ultimate garden tools are found at: And with gourmet gardening, Americans are
a. Black & Decker b. Smith & Hawken c. Sears, Roebuck putting their money where their mouths are.

The tale of this transformation begins in

YOU NEED TO PEEK AT THE ANSWERS
(b, ¢, and b), you're obviously behind on
the latest gourmet trend. So grab a
Wigan spiking fork and a package of
radicchio seeds and get with it.

It’s no longer enough to serve the right
foods. Today, we also want to grow them our-
selves. And it’s all Alice Waters’ fault. Well, maybe
that’s not entirely fair. Dave Smith and Paul
Hawken shoulder some of the responsibility, too.
But naming principals doesn’t tell the whole story.
Any explanation that doesn’t include the arugula/
radicchio factor or tell how the Japanese hori-hori
knife fits in isn’t providing all the necessary facts.

American backyards, once the domain of plas-
tic-web lawn chairs and redwood picnic tables,
today are metamorphosing into gardens. And not
just a few impatiens, either, but true English-style : n
Northern California, backpacks around Europe,

cottage gardens or Mediterranean kitchen gar- Surith A Hmwicow
. : founder Paul Haw- . . .
dens, replete with Broccoli Romanesco, scented | = Breught Amiert: has important chapters in Provence, segues like a
sages, mesclun and a dizzying array of other cangardeners top- reverse Spice Route from England to the Orient,
gourmet crops that are reawakening America’s quality tools—even fetches up in Japan, swings through Thailand, and
taste buds. Fueled by the desire for fresh, young kid-sized weed- lands, once again, on the shores of California. It
wsckacs (fop). sounds like Tom Robbins on a roll, but it’s really
Sarah Godwin and Deborah Prager are both writers in the story of a m.a_]or socm‘loglcal shift: of knowl-
San Francisco. Godwin specializes in travel and garden- edgeable cooks into sophisticated gardeners; of
ing; Prager is a new homeowner learning how to garden. aluminum chaises into teak Lutyens benches; of
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Europe’s alfresco influence on dining and the
Japanese influence on serenity—and how they
met in the United States.

TO TRACE THE PATH
from where we were to
where we are requires
a brief look at postwar
history. Many seeds were sown after World War
II. Some of them formed the demographic bulge
known as the baby boom. Others found their way
into the kitchens, onto the plates, but rarely into
the mouths of the baby boomers. In an effort to
provide absolutely pure vegetables, mothers pre-
pared them in the ultimate kitchen appliance of
the Forties, the pressure cooker. As advertised, no
germs survived; neither did the vegetables, which
were cooked beyond recognition. “Eat your
vegetables,” became the maternal litany of the
dinner hour. In turn, the response of every self-
respecting child: “I hate them.”

The tables turned as the boomers approached
their majority. They rejected their parents’ mate-
rialism—and vegetables in any form Mom would
recognize. Raw and macrobiotic were the watch-
words of the Sixties; brown rice was in.

But all was not lost for the American palate.
The Americans had saved Europe in World War
I, and Europe was ready to return the favor (the
flavor?). When hordes of young Americans slung
backpacks on their shoulders, tied red bandanas
at their necks, and struck off across the Continent,
Europe was waiting with the table laid. And such
food we had, those sunny years. Fresh figs and
prosciutto; breakfast radishes, sweet butter, and
bread, hot from the oven. And the wines! Rich
burgundies, fragile dry semillions, harsh Chiantis,
and Spanish Riojas that brought tears to our eyes.
Even the salads were crisp, elegant, filled with
things we’d never known before. What we did
know was that Wonder bread and French ba-
guettes were unrelated, and that Mom’s macaroni
and cheese had no more in common with proper
pasta than fettucini con tre funghi had with Chef
Boy-Ar-Dee. The seeds of the great food revolt
had found fertile soil.

Home from Europe came the memories of
hand-hewn tables laden with vegetables fresh from
open-air markets, of sunny terraces in Provence
where the light filtered through the olive trees and
eating was a form of ecstasy. We did not see
Europe exactly—we devoured it.

California’s Alice Waters was one of those
unable to shake the memories. “In France there
are these little restaurants that serve perhaps 20

THE JOURNEY FROM
YCCCH! TO LOVE
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High stakes: A Bay
Area gourmet grows
greens-to-goina
rented plot (along
with over 100 others)
at Berkeley's Fort
Mason community
gardens.

people with a kitchen garden behind the restau-
rant,” she recalls. “The chef goes out. .. picks
what’s there, and cooks it. That’s a revolutionary
concept for American restaurants.”

Born of Sixties idealism, and Waters’ personal
commitment to quality, Chez Panisse opened in
Berkeley in 1971. Alice’s restaurant had one
unbreakable rule: to use only the freshest and
finest ingredients available, “to teach people to
taste, to understand the importance of freshness
and flavor and texture and nutrition.” As

Waters saw it, this understanding begins
in the garden. “I think all cooking schools
should start their students digging pota-
toes,” she says. She first commissioned
friends to grow the food she wanted, and
later instituted her own garden for the
restaurant. *“I set out 125 tomato plants
ll myself, determined that we would have all
% the fresh, sun-drenched, vine-ripened
tomatoes we could use,” recalls chef
Jeremiah Tower, who worked with Wa-
ters at Chez Panisse. He adds, “We
harvested 2,000 pounds of tomatoes that
season—all ripe at once, of course.”

The route of California cuisine across
the country fueled our appetite for a
mouth-watering array of hitherto un-
known vegetables and fruits, including imports
and pinky-sized baby vegetables delivered by a
few savvy specialty growers—at premium prices.

A quick dash through organic food stores like
Living Foods in San Anselmo, California, gives a
tantalizing idea of the culinary richness now
available: black chanterelles ($16 a pound),
hedgehog mushrooms, jicama, garnet yams, yellow
Finnish potatoes, tomatillos, elephant garlic, Napa
cabbage, gold peppers, red parella lettuce,

PHOTOGRAF’HS BY JOHN HARbING
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See for yourself! On the left: a conventional 3-tab shingle
roof. On the right: a Timberline* asphalt shingle roof. The
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SPECIAL REPORT

red mustard greens, mizuna, kumquats and
lavender gems (a triple cross of an orange, a
lemon and a grapefruit).

But suppose you don’t happen to live within
striking distance of one of these half-secret
souks of vegetable exotica? Being resourceful,
you'll probably decide—as 34 million Ameri-
cans have —to grow your own.

The reasons for doing so have shifted 180
degrees. Ten years ago, gardeners gave saving
money as their number one reason for growing
vegetables. (With radicchio priced at $5.99 a
head, that’s still not a bad motive.) Today’s
gardener, however, is after flavor, freshness—
and variety most supermarkets could never
dream of. In the process, both urbanites and
commute-weary suburbanites are discovering
the joys of gardening: of plunging office-worn
hands into fragrant, newly turned soil, of
spotting the first sprouts to break the earth, of
harvesting the first sweet peas (straight from
vine to mouth), of planning a dinner around
what’s ready to pick. “The thing I like best is
getting dirt on my clothes and under my
fingernails,” admits San Francisco attorney
Matt White, who grows a melange of unusual
vegetables—from Japanese eggplants to spa-
ghetti squash—in a few backyard beds. “I don’t
have to wear a tie when I garden, and I'm
fascinated by the miracle of life. I mess around,
drop these little round things in the ground, and
they turn into things I can eat.”

There is a special thrill that accompanies the
modest statement, “We grew it ourselves”—
whether it’s the salad, the vegetables, or the
flowers for the centerpiece. It feels good to sit
quietly in the sunshine and weed, to get muddy
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Spare yet sensual,
The Gardener store is
a haven for Berkeley
dwellers. It displays
implements as art,
with antiques and
garden design at

its best.

Smith & Hawken is
the gardener’s
Mecca. Customers
try everything on for
size, from brightly
colored garden boots
and clogs to the
quintessential hand
tool, a Japanese
hori-hori knife—
there'sevena
greenhouse outfitted
with benches.

and slightly creaky, to look out over the garden
and admire your handiwork when you’re done.
“Every morning I take a huge cup of coffee and
stroll through the garden.” explains Charles
James, a builder from Marin County. “There’s
always something new—a daffodil about to
bloom, a spider web covered with dew. It’s a
very civilized way to begin the day.”

Every garden, every gardener is unique. For
New York ophthamologist Barbara Barker,
“Just watching the stuff grow is enough—I
don’t have to eat it.” Barker gardens apples,
tomatoes, rhubarb and herbs in redwood plant-
ers on her 18th-floor Upper East Side terrace.
“Flowers I buy never seem to last, but my roses
and gardenias keep beautifully. And I'm en-
chanted by the birds that serenade us on the
terrace.” But then there are the truly dedicat-
ed, like writer Diane Dorrans Saeks. The search
for organic produce —an outgrowth of the new
emphasis on a healthy diet— prompted Saeks to
rent a 6'-by-20" plot of land at the Fort Mason
community gardens in Berkeley and grow her
own chemical-free salad greens. “There are 109
people renting here, and every one has a
different style.” says Saeks, who commutes from
her home in the elegant Pacific Heights section
of San Francisco. “It’s amazing what one can
cram into a small space with succession planting
and careful thinning.”

Georgeanne Brennan and Charlotte Glenn,
co-owners of Le Marché Seeds International in

Dixon, California, spend several months of each
year traveling all over Europe, Japan and
Thailand to collect the seeds Saeks uses, many of
which were previously available only to those
intrepid travelers willing to smuggle them
through customs. “Our first year in business
[1983], orders were from experienced garden-
ers who were knowledgeable about these variet-
ies from their own travels,” says Brennan.
Continued on page 52
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WE PUT EVERYTHING
INTO IT BUT THE FOOD.

KitchenAid has built its first
refrigerators. And built them with
the quality that makes these new

refrigerators fitting
companions for the
famed KitchenAid*
dishwasher.

Even before
you open the door, you
can see that the
KitchenAid " refriger-
ators are built with
superior materials
and workmanship.

The handsome
handle is sturdy, die-
cast metal which will
stand up to years of tug-
ging far better than
the plated-plastic
handles of other makes.

And KitchenAid
refrigerators are finished
with a black alum-
inum grill along the
bottom for that trim,
decorator look.

Open the door to
many more examples

of KitchenAid attention o'
to detail. The Crystal Frost™
shelves are strong tempered

glass, not cheap plastic or hard-

erature write KitchenAid, Dept. C-47G, PO. Box 3900, Peoria, IL 61614

to-clean wire. Note, too, that the shelf

And see how the cantilevered  hooks are made of sturdy metal,

shelves let you change storage so they will stand up to constant

shelf adjustments year
after year.

Everything you buy
stores more easily, too.
Because the KitchenAid
refrigerator has exclu-
sive Roller Trac™" crispers,
baskets and shelves.
They glide out smoothly
on rollers instead of
scraping along asin other
refrigerators.

Now, look in the
big freezer. KitchenAid
gives you a freezer light.
A roll-out basket. An
extra shelf for more con-
venience. And the auto-
matic ice-maker comes
factory-installed, where
most other brands
make you install one
on your own.

If you're thinking
of getting a refrigerator,
you owe It to yourself
to see the beautiful new

space in almost unlimited ways  KitchenAid line.

to meet your family’s needs and
changing shopping list. KitchenAid

KITCHENAID
FORTHEWAYIT'S
MADE.



THE LONGER IT LASTS,
THE LESS IT COSTS.

A KitchenAid" dishwasher
is an investment in remarkable
durability as well as superb per-
formance.

It is built with the quality and
workmanship that discerning
buyers insist upon. And over the
years, the wholehearted enthusiasm
of KitchenAid owners has built
a reﬁutation for KitchenAid dish-
washers that the rest of the industry
canonly look upon with awe.

Since the longer a dishwasher
lasts, the less it costs, you owe
it to yourself to see the incompar-
able KitchenAid Superba.

Box 3900, Peoria, IL 61614

KITCHENAID.
FOR THE WAY IT’S MADE.

For Iiterature write KitchenAid, Dept C-470

BACK TO THE EARTH
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“Now our base is broadening. We're
getting orders from people who are
brand-new to gardening. They’re
learning as much from the restau-
rants they eat at as from travel.”
Almost every Le Marché order
includes haricots verts (European
green beans with remarkable tender-
ness and flavor), radicchio and aru-
gula. “But there’s a real interest in
color as well,” Brennan adds. “We
sell lots of blue corn, yellow water-
melon, purple pepper, red lettuces
and colored squashes. People care
how the food will look on the plate.”

TO GET THE

KitchenAid.
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Calphalon Cache Rack
the innovative, ~t.|h]t and secure

Calphalon®’<s CACHE RACI(

Built to be the last cookware you'll ever buy.

COMALCO INT'L, division of COMMERCIAL ALUMINUM COOKWARE, DEPT 35, PO. BOX 675, PERRYSEURG. OHID 43551

TOOLS OF THETRADE: best result,

HOEING A NEW ROW start with
the best: The

rule applies to gardening as well as
cooking, and so cognoscenti search out
intelligently designed tools. Until
1979, they weren’t easy to find. Then
Paul Hawken of Smith & Hawken sent
a $25,000 order to Bulldog Tools, Ltd.
of England—and advanced the cause
of American gardening by a few light
years. Hawken had studied the tradi-
tions of England and Japan, particu-
larly in Kyoto. “The tools common to
the English and Japanese cultures
were missing from America, and I
couldn’t figure out why,” he relates.
“The better you get at gardening, the
more you need and want solid, well-
balanced equipment.”

Hawken and his partner, Dave
Smith, sent out 9,000 mail-order cata-
logs on the basis of that first $25,000
order. “We did $40,000 worth of
business, and managed to break even
by not paying ourselves,” Hawken
recalls. This year, they mailed 12
million catalogs and anticipate sales of
$21 million. And what began as a small
mail-order business has grown to in-
clude two retail stores, in Mill Valley
and Palo Alto, and a perennial nursery.

The Mill Valley store is the garden-
er’s Mecca, offering everything a be-
ginner or pro needs to garden with
efficiency and flair. Best (and best-
looking) items run from the definitive
trowel—the most frequently used gar-
den tool—made of sturdy, solid cast-
aluminum and featured in New York’s
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Museum of Modern Art collection, to
the most versatile hand tool around,
the hori-hori weeding knife (serrated
on one side, razor-sharp on the
other, it slices, saws, chops, digs, and
decapitates thistles—a gardener’s
Cuisinart); from the familiar turning
fork and garden spade (with foot
treads) to pruners with quality steel
blades that can be resharpened; from
Genesis potting soil (the Mercedes of
dirt) to a greenhouse outfitted with a
rot-proof base, louvered vent and
benches ($1,995).

“Ellie can’t be allowed loose at
Smith & Hawken,” Skip Smith, an
investment banker from Tiburon,
California, says of his wife. “We have
the children to think of.” “That’s a
slight exaggeration,” laughs Ellie, an
ex-banker who specializes in cottage-
style flower beds, from which she
produces airy bouquets that would
have delighted Matisse.

The move from mail-order cata-
logs to retail stores seems to be
epidemic. Gardener’s Eden was
started by Ruth Owades in Boston as
a catalog in 1978. From a $250,000
initial investment, the business now
grosses $10 million—not counting
the earnings of its two new stores. In
1982, it was purchased as a subsid-
iary of Williams-Sonoma. Just as
Chuck Williams had been prescient
in anticipating the gourmet cooking
trend, so, too, he predicted that the
flair and taste of the kitchen would
pirouette out the French doors into
the garden. Most important, he rec-
ognized that gooks and gardeners
were one and the same.

A pair of Gardener’s Eden goat-
skin gloves earned rave reviews from
Diane Northway, city attorney for
Palo Alto. “These are great gloves—
they let vou feel the earth,” said
Northway. ““I spend all my free time
in the garden growing bulbs and
herbs,” she added. “In my job, it
takes a long time for things to come
to resolution. I get great satisfaction
from gardening, where I can see what
I've accomplished.”

The more dramatic items are fea-
tured in the Gardener’s Eden cata-
Continued on page 55

A LIFE CYCLE AS GOOD
AS ITS WASH CYCLE.

KitchenAid has built its first
washer and matching dryer.

And built them with all the quality
and durability of the famed
KitchenAid dishwasher.,

The washer's Sure-Scrub
agitator flexes and circulates cloth-
ing for better cleaning.

And its reliability matches its
outstanding cleaning. The heavy-
duty motor utilizes a direct-drive
system, rather than a belt system
that can wear out in time.

See the new KitchenAid
washer. The one made to wash 'n
wear, 'n wear, 'n wear.

KitchenAid.

For literature write KitchenAid, Dept. C-47L, PO. Box 3900, Pecria, IL 61614

KITCHENAID
FOR THE WAY IT’S MADE.

There’s no
substitute for
craftsmanship.

The tradition of quality that
Hitchcock instituted over
160 years ago is still
respected today. Skilled men
and women at Hitchcock
carefully handcraft furniture
in the time-tested fashion of earlier generations of Hitchcock
craftsmen. Dedicated to maintaining their high standards, they
attend to the details so often forfeited by automation.

R —— _ With hand rush seating,
HITCHCOCK

| striping, banding, fitting and
American Traditional Home Furnishings fin lshmg _these d_Edlcawd

. = - w- people will continue to create

the genuine Hitchcock

furniture you've loved for years.

CT: Glastonbury, Riverton, Wilton, Guilford
MA: Danvers, Norwell, Sudbury NH: Nashua, Newington
ME: S. Portland
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log: a gazebo that looks like a confee-
tion of spun-sugar (actually weather-
proof Fiberglas, $1.550) and a
French lawn tent that inspires fanta-
sies of Gatsby-like garden parties
($1,950). Says Ruth Owades, “Our
customers feel confident spending
$2.000 on a piece of garden furni-
ture because it has the quality of
design they want in their lives.”
Perhaps no one understands that
better than Alta Tingle, owner of The
Gardener in Berkeley. Her store is a
refuge that delights and refreshes at
every turn. Downstairs are sturdy,
well-made  tools. including some
scaled to children putting in their
first fast-sprouting radishes. Upstairs
are rough-hewn antique manzanita
tables from Mexico, handwoven silk
and wool Malaysian blankets that
look like works of art. It is a gallery
of beautiful things for everyday use.
The trend is clear: The line be-
tween house and garden is being
erased. The quality of design and
style that characterizes our homes is
blooming in the garden. And it’s

giving taste a whole new dimension. @

LONG-RANGE
INVESTMENT.

Here, from KitchenAid'is
all the range you'll ever need. It's
a complete cooking center in
only 30 inches, packed with state-
of-the-art technology.

There's a solid-state micro-
wave oven for speedy cooking. A
giant, self-cleaning lower oven that
lets you bake, roast, and broil

to perfection. And a cooktop with
permanently-sealed elements for
remarkably easy cleaning. All
backed by a warranty that attests
to famed KitchenAid durability.
See the KitchenAid eye-level
range. The one with cooking per-
formance from here to the future.

KitchenAid.

KITCHENAID.
FOR THE WAY IT’S MADE.
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HEN YOU WANT TO get serious
about gardening, you must have a
collection of seed catalogs to pore
over on rainy days. “Gardening by
Mail: a Source Book,” by Barbara J. Barton
(Tusker Press, 1986) lists over 200 seed compa-
nies, but here are a choice few to get you started:

® California Gardeners Seed Company, 904 Silver Spur Rd.,
Suite 414, Rolling Hills Estates, CA 90274 —A boon to the
beginning California gardener,this (-alalog offers advice aplenty on
how to deal with the Golden State’s soil; free.

® Johnny’s Selected Seeds, 305 Foss Hill Rd., Albion, ME
04910 — Here we have vegetables, herbs and garden annuals. as
well as growing supplies, books and germination guides; free.

® Le Marché Seeds International, 200 N. First St., Box 190,
Dixon, CA 95620—One of the most extensive collections of
European and heirloom American vegetables and herbs is featured
with ample description, recipes, growing hints; $2.

® Natural Gardening Research Center, Hwy. 48, Box 149,
Sunman, IN 47041—No seeds here, but lots of things to make
seeds healthy and happy. These folks can tell you how to cure

Going to seed: The best catalogs

aphids, cutworms, mealybugs and more without poisoning the
fruits of vour labor. Plus natural fertilizer and compost aids; free.
® Nichols Garden Nursery, 1190 N. Pacific Hwy., Albany, OR
97321 —This is the seed house for herbs in the United States. The
catalog also features vegetables, flowers, wine-making supplies
plus recipes and garden lore; free.

® Seeds Blum, ldaho City Stage, Boise, ID 83706—Informative,
fun and whimsical, this catalog offers heirloom seeds handed down
through generations of American farm families. Gift items include
gourmet potatoes, blue cornmeal and potpourri kit; $2.

© Shepard’s Garden Seeds, 7389 W. Zayante Rd., Felton, CA
95018—Whatever your favorite cuisine to cook is, Italian,
French, Mexican or Chinese, you'll find seeds for it here, plus sal-
ad and herb collections, and recipes, too; $1.

® Thompson and Morgan, Farraday and Gramme Avenues, Box
1308, Jackson, NJ 08527 —Nature’s remedies, companion plant-
ing guides, color photos, vegetables and flowers galore, from one of
Britain’s oldest seed houses; free.

© White Flower Farm, Rie. 63, Litchfield, CT 06759-0050—
Offering a wide variety of shrubs and perennials, White Flower
Farm has a very loyal following among East Coast gardeners. The
catalog is virtually a gardening manual and a staff horticulturist
will answer your questions over the phone; §5.

MAY 1987 ® METROPOLITAN HOME * 55




QUESTIONNAIRE

Tell Us What Matters

The most influential generation in history is probably being

misquoted. Here’s your chance to tell us what’'s important at home

HIS MAGAZINE IS FOR A community of people, like you, who
have pretty clear ideas about what you want in life—how to en-
joy the rewards of your work and wits. Since we figure it’s our job
to help you realize your fondest dreams, we're coming straight to
the source to check up on what you really want. (We’ll report the
results this summer.) Please take three minutes to answer the questions be-
low and send the completed page to: Metropolitan Home, 750 Third
Avenue. New York, New York 10017. Attention: Questionnaire Editor

First, indulge yourself: If you were
magically offered one of the follow-
ing gifts (each a $4.0,000 value and tax
free), which would it be? (Check one.)
O Glamorous living/dining room with new
furnishings, floors, lighting, window treat-
ment and fireplace.
O Spectacular diamond jewelry.
O Swimming pool with all the trimmings.
O The totally modern kitchen, custom-
designed with top appliances, an elegant
dining area, home office, ample storage.
O Blackglama mink coat by a designer.
O Luxurious bedroom with fireplace, the
perfect music and video systems, a home
office, ample storage and new furnishings.
O Mercedes-Benz or comparable car.
O Spalike bathroom, with soothing whirl-
pool, newest fixtures, storage and fitness/
exercise equipment.
O Totally new wardrobe.

* ) Where do you spend most of your
not-at-work time? (Estimate per-
centage of waking hours.)
Bedroom Bath Kitchen
Living/dining room Not

at home

‘) What are you doing in your home
¢ J these days? Check all that apply to
waking hours in the BEDROOM:

O Watch TV O Watch movies on VCR
O Pay bills O Personal home-office work
O Employer’s office work O Read O Eat
breakfast, dinner, snacks (Is there a refrig-
erator in the bedroom? O Yes O No)
O Exercise O Informally entertain O Listen
to music (Is there a stereo system in the
bedroom? O Yes O No)
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/1 What do you do in your BATH?
1" ORelax in soaking tub or whirlpool
O Listen to music (Is the stereo in the
bathroom? O Yes O No. Speakers, only?
O Yes O No) O Exercise O Beauty routine
O Sauna O Massage O Watch TV
™ What do you do in your KITCHEN?
!_) O Cook with a partner O Cook with
friends, for the fun of itO Cook alone
O Watch TV O Watch cooking videocas-
settes O Work on a computer O Personal
home office work O Employer’s office
work O Listen to music (Is there a stereo
system in the kitchen? O Yes O No. Speak-
ers, only? O Yes O No)
() Please tell us more about you and
J your place:
Do vou live in a home you O Own (how

longz __ )ORent? Is it a
O Condo O Co-op O Apartment O De-
tatched house O Town  house O Other

___ ?1Is your next logical move to
O Buy O Rent a (choose dwelling from list
above) 7

Are you a O Male O Female? Are you
O Single O Married O Widowed O Di-

vorced/separated O Living together?
What is your age? What level did
you complete in school? What
do you do for a living? . What

is the approximate combined income of
vour household? Where did
you get this magazine O Given to me
O Subseribe O Store/newsstand. Your zip
code . Your name and address
(optional)

Only available at
the following locations:

ATLANTA
Innovations

1011 Monroe
Atlanta, GA 30306
{404) 881-8115

BOSTON

Adesso

At the Four Seasons
Boston, MA 02116
(617) 451-2212

CHESTNUT HILL
Adesso

The Mall at Chestnut Hill
Chesmut Hill, M4 02167
(617) 969-2285

CHICAGO

City

213 W Institute PL
Chicago, IL 60610
1312) 664-9581

CINCINNATI
Audiolision Plus

At Kenwood Galleria
8110 Montgomery Road
Cincinnati, OH 45236
(313) 891-T444

COLUMBUS

Casa Isabella

674 North High Street
Columbus, OH 43215
(614) 463-1999

DALLAS

City

215 Henry Street
Dallas, TX 75226
(214) T44-1913

DENVER

Ligne Roset

601 So. Broadway
Denver, CO 80209
303) 698-2288

DETROIT
Gorman’s

29145 Telegraph Rd.
Southfield, MI 48034
(313) 353-9880

INDIANAPOLIS
Ligne Roset

At Keystone Shoppes
3437 East B6th Street
Indianapolis, IN 46240
(3170 257-2677

LAVAL

Maison Corbeil

1946 boul. Le Corbusier
Laval H7S 2KI

(514) 682-3022

LOS ANGELES

Ligne Roset

8840-A Beverly Blvd.
Los Angeles, CA 90048
(213) 273-5425

MIAMI

Ligne Roset

4001 N.E. Second Ave.
Miami, FL 33137
(305) 573-6493

MINNEAPOLIS
Metropolis

125 8.E. Main Street
Minneapolis, MN 35414
(612) 331-7217

MONTREAL

Maison Corbeil

1215 ouest, boul. Cremazie
Montreal, H4N 2W1

(514) 382-1443

NEW ORLEANS
Ligne Roset

At Canal Place

365 Canal Street

New Orleans, LA 70130
(3004) 522-8630

NEW YORK

Ligne Roset

200 Lexington Ave.

New York, NY 10016
212} 685-1099

PHILADELPHIA
Ligne Roset

242 Cherry Street
Philadelphia, PA 19106
(215) 922-6402

ROCHESTER
Ligne Roset

363 East Avenue
Rochester, NY 14604
(716} 325-4880

SAN FRANCISCO
Limn

437 Pacific Ave.

San Francisco, C4 94133
(#15) 397-7474

ST. LOUIS
In Form Inc.

214 Washington Ave.
St. Louis, MO 63103
(314) 436-1827

VANCOUVER
Signature Interiors
1028 Mainland Street
Vancouver, V6B 2T4
(604) 662-T100

WASHINGTON, D.C.
Ligne Roset

300 D Street, S.W.
Washington, D.C. 20024
(202) 488-0955

ioneroset.

For further information, contact

ROSET USA CORF.
NY Design Center
200 Lexington Ave.
New York, NY 10016
(212) 685-2238.

or your interior designer or architect.
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CENTURY

Representative of
the sixty piece
collection designed
by Jay Spectre, the
ECLIPSE CHAIRS
& TABLE feature
soft arcs of light

oak supported by
classic columms of ' e

polished steel. LY
Exclusioe Slm'[,‘frv‘_a?;:/f“
fabric. ; N T

T B )
a4

JAY SPECTRE COLLECTION

For more information, please call 800-852-5552. Century Furniture Company, Hickory, North Carolina 28603.




METROPOLITAN

HOME OF THE M ONTH

Partners in Design:
Reinventing the loft

THE REWARDS OF GIVE
AND TAKE: HOW TWO
STRONG VISIONS
WORKED TO MAKE A
SINGULAR HOME

LIENTS ARE UNINSPIRED; AR-
chitects are impractical,” com-
plains one camp about the oth-
er. But in L.A., two men defied
the stereotypes while transform-
ing a cavernous factory into a
state-of-the-art loft. Architect
Fred Fisher was challenged by photographer
Donald Miller’s “taste for ambiguity and
choice.” Recalls Miller, “I brought in swell-
ings of emotions about things I'd always
wanted in a home and studio.” Here’s how
they translated those needs into architec-
ture —and came away with mutual praise.

Produced by Steven Wagner, Rochelle Reed, Barbara
Thornburg; Written by Barbara Flanagan

FRED FISHER, ARCHITECT

“I’ve never worked with
anyone who knew as much
about artificial light as Don.”

RICK CHOU

DoNALD MILLER, HOMEOWNER

“Moving natural light through
the building, past the green

glass floor—that’s pure Fred.”
e e e e e
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FRED FISHER, ARCHITECT

“He wanted a loft that would

reveal itself slowly, one
surprise after another.”

N MOST PROJECTS, I TRY TO
maximize openness,” explains
Fisher. “But I wanted to play
people along,” Miller says, “not
give the space away in one
splash.” So Fisher designed a
path of “*collisions” and connec-
tions: At the entry (below), a curving stairway
sweeps you up to private quarters, past the
raised kitchen (left), down angled stairs,
under a gash of skylight and over a green glass
floor “window” that lights work space be-
neath. At night, a lamp below bounces a
reflecting-pool glow into the room. Fisher:
“We spent evenings pulling lights this way
and that, to create patterns. This was new to
me—but not to a photographer like Don.”

Photographs by Tim Street-Porter; Resources, page 118

DoONALD MiLLER, HOMEOWNER

“But the floor window isn’t
Just a visual toy. It’s highly

JSunctional, day and night.”
B s e
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TEP DOWN AND YET ANOTHER
surprise awaits: a baronial
hearth. “Don didn’t want to be
reminded every second that he
was in a downtown loft,” recalls
Fisher. “He showed me pictures
| of French chateau fireplaces—
the kind you can walk into.”” Miller recalls, *1
was looking for a rather finished statement.”
Fisher, who’s been called New Wave, but
never historical, laughs: “I had to force myself
to work on something that strongly based in
symmetry and tradition. I didn’t even know
how to begin.” So working with a concrete
manufacturer’s catalog, Fisher assembled an
escapist fireplace he never could have invent-
ed himself. Miller, who uses it for photo
backdrops, appreciates the economy of this
prefab metal box encased in precast concrete
blocks. His own furniture works extra magic
in the living room: Miniature chairs make the
mantel seem more immense; the computer-
ized piano makes live concerts doubly amaz-
ing. “Don likes to play with your assumptions
and perceptions,” Fisher says. “That’s some-
thing I appreciate.” Resources, page 118
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FRED FISHER, ARCHITECT

“Don showed me pictures of
formal French chateau
fireplaces. I couldn’t do that.”

DonALD MILLER, HOMEOWNER

“Fred’s fireplace has deco
rickrack and classical

columns. And it all works.”
T —— R T el Y|
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FRED FISHER, ARCHITECT

“I liked the idea of having his

china up against the rough old
texture of the brick.”

| HINGS WERE BUILT HERE AT

| different stages, beginning in

1909,” Miller says of his new

. home. “So we feed people’s

sense of joy and aesthetics by

. guiding them through the build-

ing, rather than giving it away

all at once.” Locating kitchen and dining
areas along the old brick factory wall let
Fisher carve out two squared views of L.A."s
unsung skyline. The rest of that wall is

reserved for Miller’s rotating display of
semiprecious plates from old hotels, diners
and dude ranches. “For dinner parties, we
just throw them from the wall to the table,”
says the collector. Dining and cooking areas

get different degrees of dressiness. Roof
trusses are exposed over the kitchen, but
concealed by a layer of drywall over the
dining room. Over the counters, lacquered
black boxes are abstract forms—not the
usual bank of cabinets. Resources, page 118

DoONALD MILLER, HOMEOWNER

“Indigenous architecture taps
into the past. We let people
see the old . . . gradually.”
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PRIVATE RITUALS
are devoutly ob-
served in this live-in
bedroom/bath suite:
Watch a pedimented
home-fire from the
bed, reflect at the
marble vanity, show-
er inside a tile tem-
ple. A proponent of
the art of “gourmet bathing” (as coined by
Los Angeles’ Wet Magazine), the quietly
experimental architect translated Miller’s de-
sire—‘‘to get up in the morning, take a
shower and go to work™—into a waking rite.
What might have been cold inconvenience in
another clime—low partitions, high ceilings,
glass wall—work perfectly at this latitude.
Fisher describes the sequence: “You step up
the platform, down again into the shower,
then you're flooded with light from the
sunrise.” When you exit, wet and solarized,
you stand on the drying level and get radiated
by heat lamps hung high above. “It’s really a
very intimate environment,” says Miller.
Resources, page 118
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FRED FISHER, ARCHITECT

“I like separating the bathing
rite into its component parts—
and celebrating them.”

DONALD MILLER, HOMEOWNER

“We were making a small
shrine: I get solar warmth,

and rebirth, in the morning.”
e ——— A= e SEESEeseTy
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TELEPHOTOS

THE KITCHEN island’s
maple and Black Andean
granite surface, with its
stripe of inlaid syca-
more and ebony, at-
tracts Donald Miller’s

party guests. He says,
“1like the sound of good
crystal set down on
stone.' The granite top
also does plainer duty
as a cutting board.
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“WHEN YOU walk in,
you feel like you're ina
dwelling of midgets,”
says Fred Fisher. At the
gray-green marble foy-
er (above), more mini-
chairs increase the spa-
tial surprise.

FILTERED THROUGH a
glass block interior win-
dow (left), set back from
the outer wall's tern
exposures, the dawn's
early light crosses from
bed to bath. At his shav-
ing sink, Miller is
warmed up by carefully
directed morning rays.

THE COMMERCIAL pho-
tographer wanted to
live where he shoots. So,
just as Miller glamorized
his vintage Porsche
Speedster with this por-
trait, he formalized the
old factory building with
his renovation.
Resources, page 118

IN THIS still rough-edged
neighborhood of down-
town L.A., site of a loft-
conversion boom, front
doors carry double mes-

sages. This one, pre-
aged in crumpled lead
and rusted steel, has to
deflect intruders while
enticing art directors.




The family is more im.j ]
than the family room.

It doesn’t matter which room a family
chooses to gather in. It could be a favorite
corner of the kitchen, or a wood panelled
den. What does matter is that they choose
to be together. For it is the support, the
strength, the bonds and traditions of the
family that give us what we all need most
in life. A good home.

Home is the stage where the drama
of life is played. It’s the classroom where
children learn right from wrong. Where
old-fashioned ideals like courage and
honesty, respect for oneself and others
are passed down from one generation
to the next.

We are concerned about the erosion |
of these values that should be taught
at home. We see the growing problems
of society—broken homes, crime, drugs,
and juvenile delinquency—and are
shocked by the trauma they inflict on
families, especially children.

Our over-burdened schools can no
longer solve these problems confronting
our society. There is only one place where
we can regain the values and integrity that
will cure these ills. We must turn to the
home —our piece of the world —the
place where it all begins.

For fifty years, Ethan Allen has been
dedicated to helping Americans create
beautiful environments for their homes.
But we know it takes more than fine quality
furnishings to make a good home. lttakes =
the love, respect and understandi ‘

oy

those who share it gso“'




SEIKO QUARTZ CLOCKS

@ Seiko Time Corp., 1987




The Balancing Act:

Hers, his, therrs

e H E M E T I I F E e

EWARE OF ALL ENTERPRISES THAT REQUIRE FAMILY, FRIENDS, NEW BABY AND TWO
new clothes,” Thoreau cautioned, but clearly GROWING BUSINESSES ARE HOVERING

the Henrys weren’t paying attention. Fred
and Cecilia dance to a different refrain— BEHIND THIS PEACEFUL SCENE
nothing ventured, nothing gained—juggling
two homes, two businesses, and recently
starting a second family. In 1984, they
| launched their uniquely luxurious men’s
fashion business, Cecilia Metheny Ltd. While
creating the first collection of silk-print
robes and ties (see borders) in their Vignelli-
designed Manhattan studio, the

couple was just settling into a

Gramercy Park apartment near-

by. They were also working with

architect Robert Couturier in reno-

vating their Chester County, Penn-
sylvania, home, from which Fred

runs his steel pipe and tube business.

In midrenovation, baby Patrick came
along, joining Fred's three teens.
Though a family house, the renovation
displays Cecilia’s inimitable flair. *““She
was adamant about avoiding country
house clichés,” Couturier explains. So,
instead of chintz and calico, Cecilia made
the 1840 farmhouse sing with contemporary
style. Fred might have known what lay ahead
when he first met his wife. a former film
producer. eight years ago on the Metroliner.
She recalls, “‘I awoke and saw this great fabrie. |
didn’t know if it was a man’s leg or a woman’s; |
Jjust wanted to touch it. Within an hour I did—
and I had dinner with the fabric that night.”

Produced by Steven Wagner, Maura McEvoy; Written by Ziva
Freiman; Designed by Robert Couturier and Adam Tihany;
Interior photos: Michael Luppino; Fashion photos: Thomas
Hooper; Fabric photos: Dan Wagner; Resources, page 118



Fashion Frontier
TEAMWORK makes Cecilia Metheny Ltd. go.

Cecilia, 38, dreams and designs (with Fred, 41, in mind);
he’s editor, fan, adviser—and the businessman who
makes it happen. “Cecilia doesn’t compare to anyone in
the American market,” says Stephen Stoneburn, Fairchild
senior vice president and publisher of DNR, a daily bible
to the trade. “She’s actually made a couture collection in
aready-to-wear world.” Aimed at upscale specialty stores
nationwide, CM’s high-ticket, comfort clothes offer men
sexier colors, cuts and exquisite workmanship from 10
fabric mills and eight manufacturers in Italy. This year’s
expanded “‘soft wear” adds sport and evening clothes in
linen, baby alpaca and cashmere to their
signature silk prints.
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g HOUGH WE'RE VERY OPPOSITE SOMETIMES,
% Fred and I are partners,” Cecilia says. “It’s
" exciting when opposites meet and balance.”

Similarly, subtle contrasts recur in her
work— B) zantine prints grace latter-day de-
signs, while classic cuts come in bold new
fabrics. Naturally, the Henrys brought that
.. sensibility home. “They'wanted a warm house,
yet very stark; soft touches—with pared-down design,”
says architect Couturier. “She wanted every possible
opposition and she managed to pull it off.”” The Henry’s
balancing act plays best in their Chester County




FASHION AND FURNISHINGS MIX THE
LEADING EDGE WITH CLASSIC HITS

living room. Though the farmhouse’s original layout and
structure remained virtually intact, they filled its venerable
rooms with contemporary classics such as Eileen Gray's
1927 leather chair. Couturier made its front and back
parlors livable with custom back-to-back sofas that link two
rooms and twin hearths—a 19th century way to define
areas in a large space. The Fortuny fabric covers, however,
are strictly here-and-now—a blend of today’s brash graffiti
with powerful primitive motifs. Resources. page 118
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WITH FUNKY FURNITURE AND CARNIVAL
HUES, THIS FAMILY HOME CHARMS
AND CHALLENGES ITS TOT AND TEENS

WANTED THE HOUSE TO BE HAPPY AND INNO-
vative and offer something fresh and new to the
children,” says Cecilia. That meant using the odd
Memphis piece just to shake things up a bit,
sculptural Arte Luce lighting “that looks like little
creatures,” and a cutting-edge Italian metal and
granite cabinet (below left) that makes the kids stop
and take notice. “When their friends come, the
children say, “Our house is a little strange; our stepmom
likes these things’—but they say it with pride,” she smiles.
The dining room. a family focal point, is one part function,
two parts fun. Far from formal, its : :
[talian bench fabric combines ram-
bunctious hues “that go quiet when
they're put together”; Mallet-Ste-
vens chairs create teasing asymme-
try; and the glass-topped table
lends a cobalt blue glow to every
meal. This enclosed porch is trans-
parent—yvet as sheltered as a bub-
ble—thanks to Couturier’s use of
sliding glass doors, softened by
copious and inexpensive cheese-
cloth drapes. In the summer, when
the doors are opened, “it’s dinner
al fresco,” Fred says. “In winter,
it’s like you're sitting out in the
snow.”” Resources, page 118
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HAVING IT ALL TAKES LONG HOURS,
SACRIFICES—AND A SENSE OF HUMOR

ECILIA (AN ART SCHOOL AL.UM) DECIDED TO GO INTO
fashion in 1982. “I couldn’t think of any other
profession that ties sculpture and painting, film-
making, playwriting and color.” With the chil-
dren’s blessing, she crammed two years into one at
New York’s Fashion Institute of Technology.
Meanwhile, Fred diversified his steel business to
reach a range of industries beyond oil and gas.
(Lawyer and entrepreneur, his creed is “You learn what
you don’t know.”) Cecilia joined him on business trips in It-
aly to explore fabric mills and manufacturers for CM. These
days, they alternate between New York and Chester
County, ideally spending two weeks in each. Keeping the
CM office close to home means less access to Seventh Avenue
fashion brokers—but allows precious lunches with Patrick
in nearby Gramercy Park. Once he’s asleep, they’re back at
work till the wee hours. “*As your own boss you make your
own hours—the flip side is, you never switch off,” says
Fred. That’s why the farmhouse is studded with cozy work
corners; even in the baby’s room, a custom Biedermeier-
style desk lives beside the crib. Resources, page 118
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otherwise it looks like a cell,”” Couturier says. His 6'6"-by-7"
custom bed spells comfort in a big way with its upholstered
headboard and base; whimsical steps banish the boxiness
from the silhouette of Couturier and Tihany's custom closet
(far right). Whose designs dwell within, vou might wonder.
since Cecilia’s clothes are part of her inspirational design
“library.” There’s Armani for work (“commanding and
quiet”) and Luciano Soprani: Versace for “fun sportswear™
and “very butch” Claude Montana. Besides, Cecilia de-
clares, “I love and adore Mr. Lagerfeld and absolutely
revere Issey Mivake!” What’s she most comfortable in?
Fred’s clothes, of course. Resources. page 118
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e Pleasure Dome

THESE DAYS, AS THE PLACE WE CALL HOME INCREASINGLY BECOMES A REFUGE FROM THE SLINGS AND
ARROWS OF EVERYDAY LIFE, IT'S LITTLE WONDER BATHROOMS ARE BEING DRENCHED IN LUXURY WITH
OPULENT MATERIALS SUCH AS MARBLE AND TEAK, ITALIAN TILES AND FROSTED GLASS, AS

WELL AS SLEEK AND SASSY FIXTURES. AS A RESULT, THE MASTER BATH IS BECOMING A CENTER

OF FANTASY, ROMANCE AND HEDONISM — WHERE PAMPERING THE BODY IS

SECOND ONLY TO INDULGING THE SOUL. BEST OF ALL, WITH TODAY'S MORE

AFFORDABLE WHIRLPOOLS, SAUNAS AND SOAKING TUBS, YOU
DON'THAVE TO BE A FITNESS FIEND TO CREATE YOUR VERY OWN SPA.

THE ROMANS UN-
derstood the in-
herent comfort
of the wet room—
witness their opu-
lent public baths,
replete with li-
braries, sunken
tubs and steam rooms. That
legacy lives on in this Los
Angeles ranch’s private bath
house. Designed by architect
Melvyn Bernstein, and built

80 * METROPOLITAN HOME ® MAY 1987

on the site of an old garage.
the 800-square-foot spa is set
apart in a simple stuccoed
structure that blends easily
with the main house. It is a
luxurious inner world re-
splendent with 19 colors,
custom-glazed tiles and
ochre-stained fir trusses
studded with hand-painted
bolts. Within its tripartite
layout, Bernstein’s pleasure
dome includes steam room

and hemlock-paneled sauna
overlooking a skylit lounge
area with custom whirlpool.
(Full-fledged bathroom and
sunny, well-equipped exer-
cise space are at the far end
of the barrel-vaulted hall-
way.) The 250-square-foot
front room (right), from its
cool ceramic floor to the 12-
foot peak of its fir-paneled
ceiling, features twilight-col-
ored walls, dusky trims,
oversize hot tub and expan-
sive tiled shores suited to
both impromptu pool parties
and blissful solo soaks. Subtle
architectural details contrib-
ute to the calm of this room:
Two sets of sliding glass
doors (each eight feet wide)
meet at its northeast corner,
drawing in the landscaped
vista of fish ponds and green-
ery beyond; the roof above
this corner (top) is cantile-
vered to keep the view free of

PLAYFUL tile and toy-
like trusses add
warmth to cool-sur-
faces. Glass fronts
link steam room and
sauna (right) to the
leafy view.
Resources, page 118

AFANTASY land lurks
behind this mild-
mannered exterior.
A see-through corner
lets in the outdoors.

obstructing  columns.  “I
wanted the spa to be another
world—introspective, but at
the same time connected to
nature outside,” the archi-
tect says. With glass fronts,
even the steam room and
sauna (often cell-like spaces)
can bask in natural light.

Produced by Steven Wagner, Ro-
chelle Reed, Barbara Thornburg;
Written by Ziva Freiman; Photos:
Tim Street-Porter







" Right Choice

SOAKING TUBS DON'T MERELY HOLD WATER ANYMORE. NOW
WE CRAVE NEW COLORS, SHAPES, SOOTHING WHIRLPOOLS,
HIGH TECH. WITH MORE OPTIONS THAN EVER TO

CHOOSE FROM, HERE'S THE RANGE:
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THE WARMTH OF WOOD:
Just off the yacht, teak
brings its heartwood pat-
terns to Kohler’s Mandalay
whirlpool (left). The carved-
for-comfort, 2'-depth adds
top-of-the-line luxury; with
five brass jets, $5,778.

1 AUTOMATED COMFORT:
““ Now you can program
the tub to be filled, warmed
and waiting when vou come
home. American Standard’s
Ambiance control system will
even dim your lights and
trigger the supplied stereo.
Six-jet Sensorium whirlpool
sans controls, from $5,000.

HAVE YOUR WAY WITH
.color: Tired of white?
You’re no longer limited to
the basics. Whet your appe-
tite with Glacier Blue —one
of 18 colors available on
Eljer’s Renaissance whirl-
pool (above). It’s a 60"-by-
42" enameled cast-iron tub
with six jets; $3,000.

- THE PERFECT FIT: NOW
you can choose from
one-person tubs to four-seat-
ers. Want to be alone?
Jacuzzi Whirpool Bath’s
classic oval Nova (left) is
designed for solo soaking.
This acrylic/Fiberglas bath
has four adjustable jets and
measures 60" by 42”; $1,716.
Resources, page 118

—David Staskowski




If you

smoke

please try Carlton.

SURGEON GENERAL'S WARNING: Cigarette
Smoke Contains Carbon Maonoxide.

Box and 100's Box Menthal: Less than 0.5 mg. "tar”, 0.05 mg. nicotine;
Soft Pack, Menthol and 100's Box: 1 mg. “tar”, 0.1 mg. nicotine;

100's Soft Pack and 100's Menthol: 5 mg. “tar”, 0.4 mg. nicotine;

120's: 7 mg. “tar”, 0.6 mg. nicatine av. per cigarette, FTC Report Jan. ‘85.
Slims: & mg. “tar”, 0.6 mg. nicatine av. per cigarette by FTC method.



j IAN‘ The premium quality brand of solid surface products.

it. Scratch it.
ever know it.

Accidents will happen. A glass spills. A cigarette is forgotten. A knife slips.
No problem.

This is CORIANY? the most extraordinary surface material ever made for sinks, counter-
tops and bathroom vanities. It has the elegance of marble and the permanence of stone,
but it is far more practical than either.

Most stains can be wiped away with a sponge. Cigarette burns can be scrubbed out with
a little cleanser. Even accidental cuts can be erased with just a piece of sandpaper.

And year after year, CORIAN will stay just as elegant as the day you first installed it.

See it for yourself. You'll find an authorized CORIAN kitchen and bath dealer in
the Yellow Pages.

: _ - L
The solid miracle from DuPont. |




THE KITCHEN

REAL LIFE SOLUTIONS

S PECI AL S ECTI O0ONe

VERYONE KNOWS that,

today, the kitchen is the

warm heart of any home,

where we gather to nourish

the soul and the body.

What’s new is how kitchen
design has finally come to reflect that
dual notion. Never before has such an
array of style statements come to
play: ® MARBLE, GRANITE, zig-
gurats, sconces, bold color and even
bolder layouts—once the province of
the rest of the house—are now as
close to standard equipment as the
proverbial kitchen sink (and even that
is looking—and working—Dbetter).
But the change goes beyond aesthet-
ics. Along with those bold good looks
have come hardworking ideas that
serve well the seriousness with which we prepare the things we
eat: ® RESTAURANT-SANCTIONED cooktops and ovens;
professionally inspired built-in refrigerator/freezers that in-
crease capacity while saving space; a myriad of storage solutions,
from open steel shelving to traditional glass-fronted cabinets; a
wealth of color and materials from glass blocks to white oak to
granite. ® MATE THESE GOOD IDEAS with smart, space-
efficient layouts, and the results are what you see with these four
real-life kitchens in four decidedly real-life situations, from
suburban colonial to city apartment. And since designing a
kitchen is now a matter of making a multitude of choices—granite
or laminate on the counters? gas or electric for the oven?—we’ve
included an “ingredients” box for each kitchen that you can use
to create your own recipe for success. Now you’re cooking.

“The Kitchen: Real-life Solutions” written by Michael Walker; Illustration, floor plans: Rolla Herman

CREATE YOUR OWN RECIPE
FOR SUCCESS FROM

FOUR TRUE TALES — WITH
CHOICES THAT WORK
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REAL-LIFE SOLUTIONS

J

LD WESTWARD EXPANSION:

SOLONTAL LIVES FoR Tor

JUL L
IT’S HOW YOU :
USE IT: SMART I NGREUDTIENTSS
LAYOUT, HIGH e cookrop: Gas restaurant with griddle.
STYLEAND e oveEN: Two, wall-mounted, electric.
LEADING-EDGE © REFRIGERATOR/FREEZER: Built-in.
APPLIANCES ® FLooriNG: Natural finish sealed oak.

® speciaL eFFects: Ziggurat-shaped soffit.
o ravcers: Chrome, gooseneck.

® counrers: Butcher block, black granite.
e LieHTING: Hanging spot lamps.

e casiners: Custom pine, glass fronts.

e winoows: New Palladian half-rounds.

@ LINDA HUMPHREY, our Seattle city editor, had

photographed dozens of kitchens before she
undertook to remake this one, in her 1927
colonial home. Its original dark, desultory
layout was rearranged into four work sta-
tions: baking area (foreground), clean-up
space (left), cooking area (right) and food-
preparation counter with small vegetable sink
(rear). Smart appliances and riveting architec-
tural details are the crowning touches.

THE FORMER LAUNDRY room, now a home
office, is open to kitchen and highlighted by a

new half-round window.

MISSING: C porary detail. F i: unex-
pected architectural add-ons, such as a red
amoebalike soffit punctuated with on-the-job
downlighting. They play off the kitchen’'s clas-
sic white and beveled glass-fronted cabinets.

CAREFULLY CHOSEN materials help enrich this
recipe. Notice how a slab of granite is tucked

into a butcher block work area as a place to

roll pastry. Resources, page 118

Produced by Linda Humphrey; Design by Anne
Fisher, Linda Humphrey; Photos: John Vaughan
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ALWAYS OPEN
FOR BUSINESS
AND PLEASURE,
THERE IS ROOM
TO SPARE, FOR
COOKING OR
CONVERSATION

88 « METROPOLITAN HOME ® MAY 1987

@ HERE’'S THE DIFFERENCE planning can make:

Butcher block around the vegetable sink (with
sleek, raised faucet for easy clearance) puts
preparation space where it's most needed.
THIS EXTENDED KITCHEN actively promotes an
open exchange between cooking and dining
space. Spaghetti-backed stools (right) flank a
work-area peninsula that gently separates
kitchen from new home office.

THE ADVANTAGE OF PRO-SANCTIONED appli-

ances, besides battle-proven function, is con-

venience. The ter-deep refrigerator/
freezer sports wide, shallow shelves that let
you see and get at what's inside.

THE ADJOINING dining area (far right), wisely
oriented toward an outdoor deck, makes this

purposefully stylish kitchen’s strongest visual

peed-lined . green gl
topped D'Urso table, sleek Italian-designed
chairs, new Palladian window and soft, con-
trasting color all the way up to the gable.

Resources, page 118







TELEFPEHOTOS

done Houdini proud. Built into the top of the
butcher block counter is a refuse slot topped

with a wooden cover. Kitchen scraps p

@ HERE’S A DISAPPEARING act that would have @ DETAILS, DETAILS. A step up from the usual @ A NEW HALF-ROUND wind

bland backsplash is Hastings' black, white and

burgundy Grazia tile in the classic square-and-

into the chute are caught in a garbage can-

® 4

led drawer b th.

@ SINK FIXTURES by Delta Faucet splash the

kitchen's neotradtional bearing with Euro-
style flair. The right-hand custom-built under-
counter cabinet pulls out flatbed style for easy
unloading. Brushed aluminum drawer and

cabinet pulls are by Quality.
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di d design. The pattern of the counter
granite echoes the ziggurat of the ceiling's

dropped soffit (see page 87).

by Hillsdal

Pozzi adds Palladian panache to the office,
converted from a former laundry room. Sit-
ting pretty at the desk is Palluco’s Lizzie chair.
Tronconi's Solitaire desk lamp keeps the

bills — and the look — au courant.

@ TILT-UP STORAGE in the top

CLOSEUPS SHOW THIS KITCHEN’S BEAUTY IS MORE THAN
SKIN DEEP: GOOD IDEAS ARE COOKING HERE

t drawer k

herbs and spices at the ready for serious
cooking. Designed to match the depth of the
Wolf gas cooktop (four burners and a griddie),
drawers are an extradeep 31 inches, creating

a windfall of storage.

@ MORE SMART PLANNING at work: A bin for

flour and sifter in the second drawer puts the
goods at arms’ reach for making dough. The
butcher block counter is tough enough for
preparation; adds the gleam of natural wood

when nothing's cooking. Resources, page 118



REAL-LIFE SOLUTIONS @ COOKINGISaparticipation sport in the Seattle

kitchen of Koji and Tomoko Matsuno, owners
of an Oriental food store. Its lean-looking
professional storage and appliances are
warmed up by an ingenious overlay of tradi-
1 N 1 tional Japanese details.
BE SI- | IN]] B ¥ M I- . E AST: @ A COOKTOP-EQUIPPED center island/storage

unit, flanked with ice cream-colored columns,

EW SPIRITS INTHE KITCHEN s

high island was designed so that its diminutive

chef could cook over a wok.)

AN ORIENTAL @ OPEN WHITE OAK and plastic laminate shelves
EXPRESSION IS NG REDITENTDY are beauty in the raw and recall the aloof
THE SPICE OF @ cookror: Gas, down-vented, 4-burner. presence of Japan’s unfettered home style.

REAL LIFEIN ® FLOORING: [talian glazed ceramic tile. @ GLASS BLOCKS fulfill the need for light and
THIS HOME o speciaL errects: Column-flanked island. privacy. Artificial lighting— directed track-

® SINK/FAUCETS: Eurostyle black enamel

CHEFIS HAVEN iRk Tnite-chroms spray, /tap spots and sconces over the sink—spotlight
] .
® COUNTERS: BE ack An d ean granite work areas or set the scene with a diffuse
@ LIGHTING: Track, sconces and recessed. glow. Resources, page 118

e caBiNers: Plastic laminated white oak.

Produced by Linda Humphrey; Design by Roger
Williams; Photographs by John Vaughan
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KITCHEN COLLECTIBLES YOU USE DESERVE SHOW-OFF
TREATMENT. VISIBLE STORAGE IS THE CLEAR SOLUTION

@ THIS KITCHEN has an array of prize posses-

sions — such as the Matsunos’ antique platters

(see page 91), red-fish dinner gong (opposite,

upper right), and more —that are both for

show and everyday use. Wide-open storage

puts it all on display, including the pots and
pans, hanging from a rack custom-crafted by
a Seattle-area sculptor.

THE ORIENTAL FLAVOR that spices this small

(270 square feet) kitchen distracts from its

close quarters. Smart planning does the rest:

The center island combines cooking and dining
functions, and quietly divides
the space without interrupt-
ing the smooth flow.
THE GALLEYLIKE division of
space leaves room for exira
ingredients, such as the snug
home office to the right of the
cooking island. Its shojilike
glass block ‘“‘window’ puts
natural light to work where

i*'s needed most.

< 4§ i & ; Resources, page 118
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REAL-LIFE SOLUTIONS

LOUNTER REVOLUTION:
STYLE IN A GALLEY

INGREDIENTS

e cookrop: Four-burner, gas.
e rLoors: Industrial black vinyl tile.
o speciaL errects: Casement-style, frosted-

glass interior windows.

o casiners: Black-stained maple.

open restaurant design.

e sink/rFauceETs: Custom-made, stainless
steel, welded directly to the counter.
e counters: Custom ““L”’ stainless steel.

o smELves: Custom-made, stainless steel,

NO SPACE? NO PROBLEM. HERE’S A
KNOCKOUT PLAN FOR A SNUG SPOT

HOW DO TWO restaurateurs cook for them-
selves in a typically Lilliputian Manhattan
kitchen? Answer: in seven by 13 feet of
ingeniously designed space.

LITTLE KITCHENS are chronically dark. The
cure, posited by Michael Miele and Karen
Fohrhailtz, co-owners of NYC's Amsterdam’s
and Border Café restourants, and architect
Richard H. Lewis, was two sets of interior
windows. One pair taps the light-washed ex-
panses of the guest bedroom; frosted glass
insures privacy. Another, reminiscent of a
restaurant service window, swings into the

L (N

d by an g gran-

dining room. it’s
ite ledge (right) for plated entrées or for

94‘ ® METROPOLITAN HOME ® MAY 1987

hungry diners who want to look and lean.
STAINLESS STEEL counters (the kitchen sink is
welded directly to them, as in a restavrant
galley) are wrapped into an L-shape to exploit
every inch of usable space. The four-burner
gas cooktop fits in a pinch.

INSTITUTIONALLY INSPIRED open steel shelv-
ing, counters and cooktop are great for unclut-
tered function, but they needed a warming
counterbalance. The solution: Richly grained

B Balee b

P were stained black—an unex-

pected twist on the usval honeyed varnish.

Resources, page 118

Produced by Maura McEvoy; Designed by
Richard H. Lewis, architect

MARK JENKINSON
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REAL-LIFE SOLUTIONS

COOKING WITH SUNSHINE TECH: g
AVIEW FROM THE VINEYARD ~ +omoe

1987 Met Home of the Year Contest. Built in

the '20s on the Charles Krug Winery Estate in

EN G" NEERED Napa Valley, its current owner, Peter Mondavi
FOR EFF"'EN“'I INGREDTIENTS Jr., grandson of wine patriarch Caesar Mon-
THIS RENOVATED e cookrop: Six-burner, gas restaurant. davi, stripped and redesigned it, creating a
KITCHEN STILL e oveN: Stacked, combination electric leaner layout that emphasizes the spectacul
SER VES UP THE conventioual/ microwave. locale, rich materials and new appliances.
WARMTH © REFRIGERATOR/FREEZER: Counter-deep @ AHALF-WALL of windows (below), with flank-

built-ins with stainless steel fronts.

3 ing casements, lets the outside in.
® FLooRrING: Natural finish sealed oak.

e rauvcers: New. classic goosene ck @ BULL-NOSE-EDGED granite-topped counters
s .

@ counters: Bull-nosed black granite. lead to a dining area next to the cooktop.

o casiners: Painted pine, with leaded- Resources, page 118

glass s board doors. Produced by Diane Dorrans Saeks; Photographs

by John Vaughan







HERE COMES THE
SUN: THIS
COOK’S TOUR
DE FORCE PUTS
EVERYTHING IN
ITS PLACE—
BEAUTIFULLY

@ MINIMAL, BUT incredibly rich, this kitchen was

precision-engineered for maximum efficiency

.+ . and beauty. Notice how storage and ap-
pliances dovetail into a neat-as-a-pin look.
The space between dishwasher and oven/
microwave combo (above, left) was tapped
with at-the-ready cabinets.

THE RUGGED BEAUTY of professional kitchen
equipment is at home with this lean, clean
look. The built-in refrigerator and freezer
(left), with gleaming stainless steel fronts,
balance the warmer tones of the floor and

cream-colored cabinets. Ditto for the restau-
rant-sanctioned gas cooktop.
Note its porcelain-coated
“$"” grates, which cleanly
conceal six burners.

ONE OF THE NICETIES of cus-
tom-built cabinets, besides
the gorgeous lead tracery of
the upper ones, is how they
can be personalized. Some
have special pullouts (left)
with 250-pound-test slides to
handle heavy appliances.
GLEAMING BLACK GRANITE
doubles as an unbeatable
work surface or a beautiful
way to set a table.

Resources, page 118
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ST TV dinner Deluxe.

NAY Tonight, it's a film you haven't seen in vears, a glass of your
favorite chardonnay, and a meal that’s nothing short of superb.

Round, sweet Parisienne carrots from the banks of the
Mediterranean.

Baby corn on the cob, exquisitely crisp and flavorful.

With new Deluxe vegetables from Birds Eye, this is going 10
be a night 1o remember.




News From the
Food Front

72 —ﬁ*&r«z .

LYDIA
SI'IIRE

EAVE IT to
daring Lydia
Shire, chef at the
new restaurant
at' L.A’s Four
Seasons hotel, to

give pasta a bold |-

twist. Chinese cellophane noo-
dles are fried crispy, then
paired with Japanese. eggplant
braised in soy, sesame, ginger
and chili. Shire’s cooking is
filled with surprises: She com-
bines the eggplant’s Asian fla-
vor with lobster in a classic
tomato cream sauce. “My New
England ancestors would be
shocked.” Recipes, page 109

LOBSTER WITH JAPANESE
ECGPLANT, NOODLES

WHEN WE ASKED some of America’s most
inventive chefs what was cooking on their front
burners, not one said baby vegetables or overly
elaborate culinary creations. Instead, they’ve
returned to their roots, taking a fresh, lighter
look at such favorites as pasta, salads, break-
fast, grilled and Southwestern food. Look for
more flavor and more texture, they predict.
These days, the food we eat not only has to taste
and look good—it has to feel good, too.

Produced by Donna Warner, Carol Helms; Written by Ruth Reichl

FOOD PHOTOGRAPHY; BILL HELMS

““HOW DO YOU MAKE A NEW ENGLAND
FAVORITE MORE INTERESTING? I LIKE TO
COMBINE ASIAN FLAVORS WITH TIME-
HONORED EUROPEAN TECHNIQUES'’
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*/FIVE YEARS AGO,
THESE INGREDIENTS
WOULD'VE SEEMED
MUNDANE. NOW
I’M LEARNING TO
APPRECIATE THEM’’

T S R A ST P
GRILLED BREAST OF Duck
WiTH CRACKLING SAUCE

AND COUNTRY HOMINY

102 « METROPOLITAN HOME ® MAY 1987

¥

UCK MIGHT
not seem mun-
dane to most of
us, but to the
chef who first
sent people out
to forage in the
woods for native ingredients, a
store-bought Long Island duck
is very ordinary indeed. Larry
Forgione, chef/owner of New
York’s An American Place

(and the soon-to-open Pierpont:

restaurant in Manhattan’s

+LARRY - FORGIONE -

Morgans hotel) once went as far
as Michigan to find eream so
rich it would stand up after a
few shakes. Now, says the ‘chef
who put patriotism on the
plate, the good food you used to
have to hunt for is becoming so
commonplace that “I can use
whatever is readily available.”
With that in mind, Forgione’s
focus has shifted from exclu-
sively exotic ingredients to new
ways with the familiar. Among
the first to make grilling chic,

Forgione now concedes that he
“misses the crisp skin you get
from roasting” To put the
crunch back in, he removes the
skin, crisps it in a pan and adds
the cracklings to a wine-and-
stock sauce. He combines the
past and the present by serving
country corn samp (*‘a forgot-
ten American food”) on the
side. “There’s nothing more
native than corn,”
“This is just a new way for
people to look at it.”

he says.




His newest take. on zrndmon
~ has made it lighter still. “I've
- cutout most of the buuer imd

~ all of the lard,” he says. Here, |

" he rethinks tamales by adding

~ more texture (folding fresh |
- _corn mto bland masa dough), 1

* then mixing sweet potato with
 spicy sausage for an innovative

- filling. Pyles “worked with |

_most of the big boys from

Europe — Chapel, Trolgros, £
Guerard—but then 1 came |

. home and applied my ingredi-
. _ents to what they were doing.”

: - Instead of a tlredtomatosaﬂce,
' thesetafnalma:etoppedmtha :

- sauce based on chicken stock (a
- classic French touch),,._
. and multicolored peppers.

~ surprise is a dash of maple

_ syrup. “Thavea’ mns:c degme

he says, “and to me, tlns is just :
~ another art form.” Recipes, |

page 109; Resources, 118

N/ niques to reinter-
J 'pret ‘native coohng at his |
“Routh Slteei Cafe in: Dallas. |

'cream 3

“IGREW UPEATING

HEAVY SOUTHWEST
STUFF. NOWI'M

COOKING WHAT

MAKES SENSE FOR

THE EIGHTIES"*
SPICYSAUSAGE, BLUE CORN
TAMALE, SWEET POTATO IN
A PEPPER CREAM SAUGE



“’SERVE A WARM
SALAD AS AN
ENTREE AND GIVE
A LOT OF ZESTIN
JUST ONE DISH"’

LAMB SALAD WITH STRAW
PoTATO PANCAKE AND
GARLIC SAUCE

. PAUL - BERTOLLI -

AN FRANCISCO
chef Paul Bertolli,
who helped found
California cuisine
at Alice Waters’
legendary Chez

Panisse, gives new

meaning to plain old meat and
potatoes. This warm salad is a
whole meal—and every morsel
is filled with flavor, from the
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healthy garden greens to the
anchovy slivers that enliven de-
lectable lamb. The salad is
sparked by erunchy fried pota-
toes; garlic dressing replaces a
heavy sauce. This subtle cook-
ing depends on good ingredi-
ents and a sense of balance. “I
was startled to find my own

food changing,” admits the.

chef. “It’s getting less rich.”

| helped revive breakfast when

| added to a buttermilk-

__ MARION
CUNNINGHAM

ANCY FOOD
doesn’t interest
me. We're head-

ed for simpler | /QESTAURANTS
fare and homier :
dlsi‘les,” pro- NOW RECOGNIZE
claims Marion

dunningham, whose revised | THE VIRTUES OF

Fannie Farmer Gookbook has
-shown us how delicious home
¢ooking can be. Cunningham

GOOD AMERICAN
HOME COOKING"”_

she consulted to the Berkeley
restaurant Bridgecreek. Now
oatmeal bounces out of the
bowl to give breakfast

more zip. Spoon bread
gets style with rolled oats
(instead of cornmeal)

and-egg batter. She serves
this comfort food with figs
poached with thyme, bacon
brushed with honey, and a
sprinkling of pepper on top.

OATMEAL SPOON BREAD,
HONEY-PEPPERED BACON
AND POACHED FIGS



oo e e S O P e
CHOCOLATE TERRINE

WiTH RASPBERRIES AND
CHOCOLATE GLAZE

#“SWEET ALONE IS
NOT ENOUGH. I
THINK DESSERTS
SHOULD ALSO BE
VERY INTENSE IN
FLAVOR"”

. NANCY - SILVERTON -

F THE NEW

American chefs,

Nancy - Silverton

started the des-

sert revolution,

devoting  the

: same attention to
the meal’s end that other chefs
were according its  start.
“When 1 started baking at

_Spago,-l.nobody else was very

interested in desserts,” she ex-
plains. Her new book, Desserts,
demonstrates why she has been
so influential; she rethinks ev-
erything, putting ginger in
creme brilee, bourbon in choe-
olate ice cream, and raspber-
ries into chocolate mousse cake.
“Nancy makes everything seem
easy,” says former boss Wolf-
gang Puck. I love this ter-

rine,” says Silverton, “because
it’s everything chocolate should
be—dense and rich.” She is
uncompromising about her in-
gredients, insisting on: the
choicest chocolate, fruits and
vanilla beans. “You should,
too,” she adds. ““Otherwise you
might just as well go buy some
ice cream from a store.”
Recipes, page 109

-
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Indulge your taste for fine art

Hand_painted The great country houses of Even connoisseurs of the art
17th-century Europe displayed have never seen porcelains of

pOrCelalnS {I'C)In the a lovely new art form-— this quality—the first ever

authorized by the world-leading

fOI‘GmOSt &l.lthOI‘ity hand-painted porcelain moulds.

. This collecting tradition culinary institute. Each imported
on Gllllnal'y arts. takes beautiful new form in six work is glazed to a lustrous finish,
sculptured moulds of the finest complete with its own specially
porcelain. Lavished with created Cordon Bleu recipe.
hand-painted colors and French Culinary art to enhance every
country charm from Le Cordon decor. Classics to complement
Bleu de Paris. your style...and good taste.




SUBSCRIPTION APPLICATION

Le Cordon Bleu de Paris
¢/o The Franklin Mint, Franklin Center, PA 19091
Please enter my subseription for The Cordon Bleu Porcelain M
culptured moulds of lustrous
I need send no payment now. My moulds will be sent to me at the rate of one ev
other month, and I will be billed for each one in two equal monthly installments of 81
each, with the first payment due before the mould is sent to me

lus my state <ales tax and
a total of &1 for shipping and handling.

SIGNATURE

ALL APPLICATIONS ARE SUBJECT TO ACCEPTANCE

MR/ MRS./MISS

PLEASE PRINT CLEARLY

~STATE _ vALY

4
THE CORDON BLEU PORCELAIN MOULD COLLECTION
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ORE OR LESS.

At a touch, this table can add more space for dining. Or take less space from the dinint%room. With both leaves up, it
extends all the way from 51" to 86”. The pure white finish is accented with ash, and the classic, high-backed chairs
also come in fresh white. Altogether, this is one sensational dining room. And nothing less.

2}
Smrehouse Atlanta, Birmingham, Nashville, Knoxville, Greensboro, Raleigh, Charlotte, Tampa, Orlando, New Orleans, Tulsa, Houston,

Dallas, Fort Worth, Arlington, Austin, San Antonio. For the store nearest you, call 1-800-328-0009.
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We asked six American chefs
what was cooking. Here are

their answers, and their recipes

LYDIA SHIRE’S LOBSTER WITH
JAPANESE EGGPLANT AND
CELLOPHANE NOODLES

S E R v E S 4

lobsters, about 1Y Ibs. each

thsp. (9 oz.) unsalted butter

thsp. chopped shallot

thsp. diced carrot

thsp. diced celery

cups dry white wine (chardonnay)
cup crushed tomatoes

B = b0 =~ =~ by O bo

tbsp. heavy cream

Salt, freshly ground black

pepper: Juice of 'z lemon

Braised Japanese Eggplant (below)
Cellophane Noodles (below)
scallion, sliced into diagonal rings
® Cook the lobsters in boiling salted water
for 10 minutes; shock in ice water until
cold. Remove lobster meat from shells and
set aside. Chop the lobster shells and

—

bodies roughly and add to a sauté pan with
4 tbsp. butter. Add the shallot, carrot,
celery and cook over medium heat until
vegetables are soft, about 4 to 5 minutes.
Add the wine and tomatoes, reduce heat to
low and cook until liquid is reduced to
about %2 cup. Pour in heavy cream and
reduce again to %3 cup liquid. Strain the
liquid through a fine sieve. Off heat, whisk
12 thsp. of butter slowly into the remain-
ing liquid. Season with salt and pepper and
lemon juice. Keep warm until ready to
serve. Meanwhile, prepare the Braised
Japanese Eggplant and Cellophane Noo-
dles (recipes below). When ready to serve,
sauté the lobster meat in 2 tbsp. of butter
for a minute. On each plate, arrange half of
each lobster tail (cut lengthwise), 1 claw, 2
or 3 pieces of hot eggplant and a big pile of
soft and fried cellophane noodles. Drizzle a
little of the respective sauces over the
lobster and eggplant and a bit of either (or
both) on noodles. Garnish with scallion.
BRAISED JAPANESE EGGPLANT:

2 long, thin Japanese eggplants

2 thsp. peanut oil; I thsp. sesame oil

1 thsp. minced garlic

1 thsp. freshly grated ginger
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Y2 cup sherry; I cup chicken stock
Y2 cup soy sauce; chili flakes
I tsp. cornstarch (optional)

Salt to taste; chili oil
® Cut eggplant into 3-inch long pieces at a
sharp angle. Add peanut oil to a sauté pan
heat. Brown eggplant lightly on both sides
over high heat, then remove pan from heat.
Add sesame oil, garlic and ginger: Return
pan to stove and reduce heat to medium
(be careful not to burn garlic); add sherry,
chicken stock and soy sauce. Add some
chili flakes and let simmer until eggplant is
very tender and sauce is slightly thick. If
sauce is not thick, remove eggplant and
reduce sauce. To thicken, add cornstarch
to 1 thsp. water; whisk into sauce. Add salt
and a few drops of chili oil.
CELLOPHANMNE NOODLES:

2 oz. cellophane noodles, half

soaked in hot water for 10 minutes

and half left dry to deep fry

Peanut oil; Salt
® Fry dry cellophane noodles in a deep
saucepan in 2” of peanut oil until they puff
and become opaque. Serve soaked noodles,
warm, as is. Salt to taste.
Continued on page 111




Some comforting thoughts from
The mwrﬂ?g;%twl&ggow

The Intelligent Window®
is the window made with
Sungate® coated glass—the
glass with the exclusive PPG
coating that prevents inside
heat from escaping. And
that can be a comfort in a lot
of ways.

It keeps you warm. You
can feel the difference the
Sungate coating makes with
your own hands. The coated
glass in the windows actually
stays warmer. Which reduces
condensation and keeps
your home more comfort-
able. But that’s not all.

[t keeps your home
beautiful. Sungate coated
glass isn’t reflective glass; it
has the clear look of tradi-
tional windows. And inside,
the coating actually reduces
the fading of the fabrics in
your curtains, carpets and
furniture. So your home’s
good looks last longer. That
can save you money. But it’s
not the only way Sungate
saves.

[t saves energy. Double-
paned windows and doors
with Sungate coated glass are as energy-efficient
as triple-glazed. It's because of the special coating. The
coating lets light and heat inside, and keeps
the heat inside, so you save on heating bills. And
all that adds up to something wonderful.

[t increases your home’s value. A home with
Sungate coated glass feels warmer, looks great inside
and out, and saves money, too. That makes a
comfortable difference while you live there. And
can make a big difference at resale time. What could
be more comforting than that?

Sungate coated glass and The Intelligent Window are registered trademarks of PPG Industries, Inc.




RECIPES

R N N R R R R N N N A

Continued from page 109

LARRY FORGIONE’S GRILLED
Duck BREAST

S E R v E 5 4
2 Long Island ducks, 5 lbs. each

2 medium onions, sliced

2 cloves garlic, cracked

Y% cup dry white wine or vermouth

22 cups veal or chicken stock
2 bay leaves; Pinch of thyme
Salt, freshly ground black pepper

2 thsp. olive oil
@ Preheat oven to 450°, Remove the leg
and thigh section of the ducks and reserve
for another use. Remove the breast from
the ducks. Chop the carcasses into small
pieces (2" by 2"). Put a small lightly oiled
roasting pan in the oven until it becomes
hot. Add the carcasses and roast until
browned, stirring occasionally, about 45
minutes. Pour off the fat and add the
onions and garlic and roast another 15
minutes. Add the wine to the pan, stirring
up any particles from the bottom. Pour
the contents of the roasting pan into a
saucepan and add stock. Bring to a boil
over high heat and skim any fat or foam
off the surface. Add the bay leaves and
thyme and reduce the stock by two-thirds
(about 25 minutes). Strain and set aside.

Remove the skin and fat from the

breasts. With a mallet or cleaver, “bat”
the breasts slightly so that they do not
shrink or tighten during grilling. Cut the
skin into small cubes and put them in 2
ozs. of water in a sauté pan. Cook the fat
and skin over medium heat until it is
rendered and crisp. Remove the crack-
lings from the fat with a slotted spoon and
put on an absorbant towel. Put the
cracklings in a small saucepan and add the
sauce. Allow to simmer 10 to 15 minutes;
season if needed. Season duck breasts
with salt, pepper, and rub with olive oil.
Grill over hot coals 3 to 4 minutes per
side. Arrange breasts on plates and spoon
sauce over. Serve with hominy.

STEPHAN PYLES’ Spicy
SAUSAGE, BLUE CORN
TAMALE, SWEET POTATO

S E R v E S 6
1 thsp. oil
I medium onion, chopped
1 1b. uncooked spicy sausage
1 large sweet potato, peeled and cut

into Y2-inch cubes
1'% cup fresh corn kernels
Y% cup masa harina

% cup blue or yellow cornmeal
1 tsp. salt; ' tsp. cayenne pepper
Y2 tsp. ground cumin; Y2 tsp. sugar
10 tbsp. vegetable shortening (or 4
tbsp. butter and 6 tbsp. shortening)
Y2 cup veal or chicken stock (room
temperature)
14 large corn husks, soaked in water
Sfor 30 minutes
Tamale Sauce (Recipe below)
® Sauté onion in the oil for 2 minutes over
medium-high heat, Add sausage and con-
tinue cooking for 5 minutes or until done.
Drain; set aside. In 2 cups salted, boiling
water, cook sweet potato for 2 minutes.
Drain; refresh in ice water. Set aside.

To make tamale dough: In food proces-
sor, grind corn kernels until smooth;
remove and set aside. Mix together masa
harina, cornmeal, salt, cayenne, cumin
and sugar; set aside. Place 5 oz. of
shortening in processor and process until
light and fluffy. Gradually add reserved
combined dry ingredients and continue to
process until smooth. Add ground corn
kernels and mix for 1 minute. Add stock
in two additons (this will allow masa to
absorb more liquid). Set tamale dough
aside. To assemble: Drain and dry the
corn husks. Tear 12 Y-inch strips from
two of the husks; these strips will be used
to tie the tamales. Place two husks
together with large ends overlapping two
inches. Spread 's of the tamale dough
down the middle of corn husks, leaving
one inch at each end uncovered. Place '/s
of the sausage/onion mixture and "% of
the sweet potatoes on top of the dough.
Roll corn husks so that the filling is
completely enclosed (as with a crepe).
Twist and tie each end with the strips of
corn husks. Repeat procedure for remain-
ing tamales. Place tamales in steamer;
steam 30 to 35 minutes. Tamales are done
when dough comes easily away from husk.
While they are steaming, make sauce:
TAMALE SAUCE:

2 cups chicken stock
I cup heavy cream
2 thsp. diced red bell pepper
2 thsp. diced yellow bell pepper
2 thsp. diced onion
1 clove garlic, minced
I thsp. chopped cilantro
2 tsp. pure maple syrup; Salt to taste
Cilantro leaves for garnish
® In saucepan, heat chicken stock. Add
cream and remaining ingredients except
syrup and salt. Bring to a boil; reduce to
thicken. Stir in syrup; salt. Spoon over
tamales; garnish with cilantro leaves.
Continued on page 115

And
now The

Intelligent

Window
tells all.

Here’s why more and more
people are choosing the comfort,
beauty, energy : 2
savings and
value of The
Intelligent
Window®—
the one with e —
Sungate® coated glass from PPG.

It's the exclusive Sungate
coating: it lets in the sun’s light
and heat, but reflects the heat
from your
furnace, and
the other
radiant heat
in your
home, back
into your
rooms.

You can
get the full story on how Sungate
coated glass works by filling out
and returning this
coupon. Or, to
find out who in
your area sells
windows and
doors with
Sungate coated
glass, just call
1-800-2-GET-PPG.

SUNGATE MARKETING GROUP $C226 |
PO. BOX 8727
I
HARRISBURG, PA 17105 |
l Please send me more information on how I
| windows with Sungate coated glass from PPG |
| can Ia1dd to the beauty, comfort and value of |
my home.
I I
Name
I
Address |
: | o |
City ' |
]
| e AN |
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Continued from page 111

PAuL BERTOLLI'S LAMB SALAD

wEETE=

5 E R v E S 6

Y2 lamb loin. tenderloin included. or

1 1b. from the leg
2 large handfuls very voung greens
(rocket and rocket flowers. Frisée,
broad leaf. ruby red leaf. Romaine,
Italian chicory. Nasturtiums)
eggs
salt-packed anchovies (8 fillets)
thsp. clarified butter
oz. golden chanterelles, sliced
Salt and pepper

1'% tsp. extra-virgin olive oil

2 Russet potatoes (I pound)

GARLIC SAUCE:
1 egg volk
/o cup vegetable oil
Ya tsp. champagne vinegar

Y1 tsp. salt
I

O O R My

/1v tsp. pepper
I clove garlic: V2 tsp. warm water
VINAIGRETTE:
2 shallots. finely diced
Y2 tsp. finelv chopped fresh oregano

Y2 tsp. finely chopped fresh thyme
1Y tbsp. sherry vinegar
Salt and pepper

2 thsp. extra-virgin olive oil
® (Potatoes, cut in any form and browned
crisp in clarified butter and garlic sauce,
are indispensable. Other elements can
vary: In the spring, use small artichokes,
peas, carrots, asparagus and a variety of
edible blossoms; in the summer, grilled
eggplant, red onions and zucchini.)

Remove all fat, skin and sinew from
lamb; set aside. Wash and dry lettuces. Put
eggs in a pan, cover with water; bring
water to a boil, turn off heat, and let eggs
sit in hot water 8 minutes. Drain off water,
cool eggs under cold water; peel.

Fillet anchovies and soak in several
changes of cold water for 20 minutes.
Meanwhile, melt 1 thsp. of clarified butter
in a sauté pan, add chanterelles; salt and
pepper them lightly. Cook until all of the
water they release evaporates and mush-
rooms are slightly crisp and mahogany-
colored. Transfer to a small bowl. Drain
water and pat anchovies dry. Cut them
into Y&-inch strips; toss in olive oil.

Peel potatoes and julienne. Rinse in
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cold water until water is clear. Soak in cold
water 1 hour. For garlic sauce, make a
mayonnaise by beating an egg volk until
thick and whisking in oil drop by drop.
Season it with the vinegar, salt and pepper.
Pound the garlic to a fine paste in a
mortar; add the mayonnaise and warm
water to it. For vinaigrette, combine
shallots, vinegar, herbs, a little salt and
pepper; mix well. Stir in olive oil.

To make potatoes, wring them dry in a
towel and form them into 6 pancakes Y-
inch thick. Season. Heat 4 thsp. butter in a
10-inch nonstick pan until it sizzles when
vou touch a potato to it. Add pancakes to
pan. Compress potatoes with a spatula.
Cook for about 8 minutes, until edges are
compacted and brown, then flip and cook
for another 5 minutes until browned (keep
heat high enough so vou hear a gentle
sizzle). Hold in a warm oven.

Salt and pepper the lamb and sauté over
high heat in 1 tbsp. clarified butter to
medium rare. Turn the pieces often so that
the lamb browns but does not toughen. Let
the meat rest in a warm spot.

To assemble the salad: Combine greens,
Continued on page 116

Our down and down/feather pillows
provide natural, head-cradling comfort
whether you sleep on your back,
stomach or side. We have one that's just
right for the way you sleep!

As a result of research indicating a
positive correlation between pillow
tirmness and the position in which we
sleep, we've tailored our pillows in three
degrees of firmness.

To choose the pillow that’s perfect for
the way vou sleep, look at the photos.
Which of the sleeping positions is most
comfortable for you?

FAST
DELIVERY

We ship
within 24 to
48 hours.

TO ORDER OR TO

REQUEST A FREE
CATALOG CALL TOLL FREE
1-800-356-9367,
Ext. X493, or use our
coupon (call 7 days a week).

* Down Pillows

Down Pil_l_ow fo

How to Choose the Perfect

—

-

r the

Way You Sleep

CATALOG

* 26 Down Comforter Styles

* Duvet Comforter Covers
* 100% Merino Wool Mattress Pads

Soft Down Pillows
Perfect for

stomach
sleepers. Maintains a natural
and restful angle for your
neck during sleep. Filled with
hand selected white goose
and duck down.

Style Down Our Two
#P762 Fill Price For
Standard 16 oz. $35 $68
Queen 21 oz. $45 $88
King 26 oz. $55 $108

MDOWN PILIOWS

Medium-Firm Down Pillows

For back sleepers. Cradles
your head at a level that
aligns your neck and back in
an anatomically proper line.
Filled with 50% white down
and 50% white goose and
duck feathers.

Style Down/

#P737  Feather Our Two
Fill Price For

Standard 18 oz. $25 $48

Queen 23 oz. $35 %68

Kin 28 oz. $45 %88

Firm Down Pillows
Suitable for side sleepers.
Cushions your head and
shoulders in a more com-
patible relationship with the
mattress. Filled with 10%
white down and 90% white
goose and duck feathers.

Style Feather/

#P707 Down Qur Two
Fill Price For

Standard 25 oz. $15 $25

Queen 30 oz. $20 $35

King 35 oz. $25 $45

Color: White, Light Blue or Champagne I

| Charge to my: CIMC. CIVISA [JAm. Exp. CDiners Club [1Check

I Acct.# Exp.Dt. |
COLOR STYLE # QTY. ___ PRICES. =$ —

| COLOR STYLE # QrY. ____ PRICES =5 |

I Delivery in [L-5% Tax. In MN-6% Tax =% I
Ship., Hdlg., & Ins-%2.50 ea. =%

| Name _ Federal Express Service add $8.50 =$ 1

Address For delivery in WI-3% Tax =$__ '

City,State, Zip_ TOTAL =5_
Send to: The Company

Store, Dept. X493, 500 Company Store Road, La Crosse, Wi 53601



The housewarming gift
that never wears out itswelcom
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100% Cotton

VENTILATED
dress $32

Ventilated cotton carries on elegantly in the
steamiest of circumstances. Full-cut
slesves, button front, and covered elastic
waistband shape this nonpareil tropical .

fabric into the essence of summery ease. §

Woven
ute

Belt S

. #4119
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Continued from page 115

and chanterelles; dress with the vinai-
grette. Add any juice (but not fat) from the
lamb to the salad as well. Arrange lettuces
and mushrooms to cover the bottom of
each of the 6 plates. Slice the lamb thinly
and arrange it among the lettuce leaves.
Lay strips of anchovy on the lamb and
drizzle a little garlic sauce over the meat.
Put a potato pancake on each plate. Chop
eggs coarsely and sprinkle on top of salad.
Season with pepper; serve.

MARION CUNNINGHAM’S
OATMEAL SPOON BREAD

S E R v E S 6

2 cups water
I cup rolled oats, coarsely processed
through a food processor

I tsp. salt; 2 thsp. butter

4 eggs, well-beaten; 1 cup buttermilk
® Preheat oven to 400°. Butter a 1'4-qt.
casserole; set aside. Bring water to a boil
and stir in oats and salt; cook for 30 to 60
seconds. Remove from heat and beat in
butter, eggs and buttermilk; whisk until
smooth. Pour mixture into casserole and
bake 40 to 50 minutes until lightly
golden on top and firm in center. Serve
with stewed figs and honey-peppered
bacon. To make bacon, brush each strip
of bacon lightly with honey; roll in freshly
ground black pepper; fry as usual.

NANCY SILVERTON’S
CHOCOLATE TERRINE
WiTH RASPBERRIES

SERVES 10 TO 1 2

1 thsp. unsalted butter, melted
18 oz. bittersweet chocolate
12 thbsp. unsalted butter
12 egg yolks; 5 thsp. granulated sugar
% cup heavy cream; 2 tbsp. sour
cream; 3 egg whites
1%z pints raspberries; Bitter
Chocolate Glaze (below)
Raspberry Sauce (below)
@ Line the bottom and sides of a 10”-by-
4"-by-3" terrine mold with wax paper
and brush with melted butter. Cut choco-
late into 2-inch pieces. In a double-
boiler, melt the chocolate with 6 oz. of
butter over barely simmering water.
Bring to room temperature. Beat the egg
volks and 4 thsp. sugar together with an
electric mixer until mixture is thick and
mousselike. Whisk chocolate mixture
into egg volk mixture, and return to
double-boiler. Over gently simmering
water, whisk a few minutes until mixture
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is thick and shiny. Remove from heat; cool.

Beat heavy cream with sour cream until
thick and mousselike, and soft peaks form.
Whisk whipped cream into chocolate mix-
ture. Beat egg whites until frothy, add
remaining tbsp. of sugar and beat until
very smooth, stiff, glossy peaks form.
Whisk '3 of the whites into chocolate
mixture, then fold in the rest.

To assemble, laver s of chocolate
mixture, then % of raspberries (leaving a
Y4-inch border around edges so berries
will not show on sides). Continue layer-
ing until terrine is full, ending with a
layer of chocolate. Freeze for 12 hours
(no more) or refrigerate for 5 hours. To
unmold, dip briefly in hot water and turn
onto a foil-covered cardboard rectangle.
Tap on all sides and shake to release. Peel
off paper, smooth sides and rechill. Ladle
3 to 4 thsp. of warm Bitter Chocolate
Glaze over terrine and let sit without
moving for 1 to 2 minutes so drip marks
don’t show. Return to freezer until this
hardens. Refrigerate until ready to serve.

To serve, cut into ¥3"-thick slices with
a hot knife; serve with Raspberry Sauce.
BITTER CHOCOLATE GLAZE:

8 ozs. bittersweet chocolate
6 tbsp. unsalted butter
I thsp. plus 1 tsp. light corn syrup
% cup heavy eream; 6 tbhsp. cognac
3 thsp. unsweetened cocoa powder
(if your chocolate is not bitter)
@ Cut chocolate into 2-inch pieces. In a
double-boiler, melt chocolate with butter
and corn syrup over barely simmering
water. (The water should not touch the
bottom of the bowl or the chocolate will
burn.) Turn heat off; let mixture stand
over warm water until ready to use.

In a saucepan. whisk together cream,
cognac, candy, cocoa powder, Bring to a
simmer over medium heat, whisking
constantly until cocoa is dissolved.
Scrape into melted chocolate mixture;
stir to combine. Use while warm.
RASPBERRY SAUCE:

4 cups raspberries (fresh or frozen
without syrup)
Y2 cup plus I thsp. Sugar Syrup
{below)
Y cup orange juice (1 orange)
2 thsp. lemon juice (1 lemon)
2 tsp. raspberry liqueur
® Puree ingredients in a blender. Strain.
Refrigerate. Add more juice if too thick.
SUGAR SYRUP:

Boil together 2 cup water and Y cup
sugar till sugar has dissolved, about 30
seconds. Cool. (From: Desserts by Naney

Silverton. Harper & Row, NY 1986.) @

The wedding gift
that WI|| stand the test of time.




WE HAVE YET TO
FIND TWO PEOPLE
WITH QUITE THE

SAME VIEW.

When it comes to homes, no two people have
quite the same view of what they want. That's why
we make windows to order. From 15 foot high
Round Tops to 15 foot wide bows. And virtually
anything else you can imagine. Call toll-free
1-800-346-5128 (in MN 1-800-552-1167)
or return the coupon below for a free Idea Book.

Send to: Marvin Windows, Warroad, MN 56763

Name

Address

MH-5004-5

City

State Zip

Phone (— )

MARVIN WINDOWS o
ARE MADE TO ORDER.

RESOURCES

I R N R R N R R R R R R R R

Here are our sources: retail, mail order or
manufacturers who can tell you where to
get their products

COVER

For items on our cover, see listings for the View from the Vineyard story below

DESIGN POLICE

(See page 28)
Lace tablecloth—Paperwhite Ltd., Box 956, Fairfax. CA 94930

FRANK LLOYD WRIGHT: GET THE LEGEND

(See page 33)

Exhibition—Sanford Smith's “Modernism—A Century of Style and Design,” Seventh
Regiment Armory, NYC 10021, Windows—by Frank Lloyd Wright, from the Darwin D. Martin
house, courtesy of the Struve Gallery, 309 W. Superior St., Chicago, IL 60610; Limbert
Table—by Charles P. Limbert, Co., Struve Gallery; Chair—by Frank Lloyd Wright, from the
Larkin Building, Struve Gallery; Teaset—Tiffany & Co., 727 Fifth Ave., NYC 10022; Wall
sconce—from Isabel Roberts House, Struve Gallery: Chair—""Barrel Chair,” Atelier Interna-
tional, 595 Madison Ave., NYC 10022; Window—by Frank Lloyd Wright, from the Francis W.
Little house, courtesy of the Struve Gallery and the Metropolitan Museum of Art, New York;
Sideboard—by L. and J.G. Stickley, Struve Gallery;, Rug—(left) Imperial Triangle, Fabric—
Sheer, both from Schumacher, 79 Madison Ave., NYC 10016

REINVENTING THE LOFT

(See page 59)

Architecture—by Frederick Fisher, Al A.; David Ross, project architect, Frederick Fisher,
Architect, 1422 Second St., Santa Monica, CA 90401; General contractor—Consolidated
Construction Services, 1345 S. Gertruda St., Redondo Beach, CA 90277; Custom work /spe-
cial construction—Murray Harreschou, 937 Lincoln Bivd.,, Santa Monica, CA 90401;
Sandblasted glass—Anco Glass Co., 2124 Lincoln Bivd., Venice, CA 90291

(See pages 60 and 61)

Skylights—Lane-Aire, Box 4485, 2820 El Presidio St., Carson, CA 90749; Marble tile—
Western Marble Co, 321 W. Pico Blvd., Los Angeles, CA 90015

(See page 62 and 63)

Fireplace, mantel—Design by Fred Fisher, fabricated by Pietro Studios, 14757 Arminta Ave.,
Van Nuys, CA 91402; Sconces—Designer Resource, 5160 Melrose Ave., Los Angeles, CA
91402; Wall sculpture—by Steve Wood, Baskerville & Watson, Inc., 24 W. 57 St., NYC 10019;
French doors—Cleveland Wrecking, 3170 E. Washington Blvd., Los Angeles, CA 90023

(See pages 64 and 65)

Kitchen cabinets, plate shelves—Pat MacFarland, 1640 W. 139 St., Gardena, CA 90249;
Double oven—Modern Maid Co., 403 N. Main St., Topton, PA 19562-1499; Cooktop—
Chambers Corp., Box 927, Oxford, MS 38655; Sink—Elkay Mfg. Co., 2222 Camden Ct., Oak
Brook, IL B0521; Faucet—Chicago Faucets, 2100 5. Nuclear Dr., Des Plaines, IL 60018;
Dishwasher—Whirlpool Corp., Specialty Products Div., Box 927, Old Taylor Rd., Oxford, MS
38655; Black glass front—Anco Glass Co., 2124 Lincoln Blvd., Venice, CA 90291; Island—
Design by Frederick Fisher, fabricated by Jerry Huth, 8250 Roxbury Rd., Los Angeles, CA
90069; Island counter—granite from Western Marble Co., 321 W. Pico St., Los Angeles, CA
90015; Table, chairs—Harveys, 7365 Melrose Ave., Los Angeles, CA 90046

(See page 66)

Comforter—Scandia Down, 310 N. Camden Dr., Beverly Hills, CA 80012; Blinds—custom
made, from Fabco, 809 E. 18 St. Los Angeles, CA 90021; Capitols—Pietro Studios, 14757
Arminita Ave., Van Nays, CA 91402; Fireplace—Superior Fireplace Co., Box 2066, 4325
Artesia Ave., Fullerton, CA 92633; Cabinets—Pat MacFarland, 1640 W. 139 St., Gardena, CA
90249; Television—Sony, available nationwide; Sink—Elkay Mfg. Co., Mfg. Co., 2222
Camden Ct., Oak Brook, IL 60521; Faucet, showerhead—Chicago Faucets, 2100 5. Nuclear
Dr., Des Plaines, IL 60018; Countertop—Brazilian blue granite, Western Marble Co, 321 W.
Pico Blvd., Los Angeles, CA 90015; Strip lighting—"Alinea,” Aamsco Lighting Inc., Box
15119, Jersey City, NJ 07305; Mirror—Anco Glass Co., 2124 Lincoln Bivd., Venice, CA 90291
(See page 67)

Glass blocks—Pittsburg Corning Corp., 800 Presque Isle Dr., Pittsburgh, PA 15239; Tile—
American Olean, 1000 Cannon Ave., Lansdale, PA 19446; Towels—by Martex, 1221 Ave. of
the Americas, NYC 10020

(See page 68)

Island—Design by Frederick Fisher; Sink—Briggs, Box 2622, Tampa, FL 33622; Glass
blocks—Pittsburg Corning Corp.; Deer—by Frederick Fisher; Steel panel (right of door)—
Specialty Welding, 1020 W. Hillcrest, Inglewood, CA 90301

BALANCING ACT

(See page 71)

Interior design—by Adam D. Tihany International Ltd., 57 E. 11th St., NYC 10003, and Robert
Couturier, Inc., 60 E. 86 St., NYC 10028; Fabric—"'Peacock’’ by Cecilia Metheny Ltd., 257 Park
Ave. S., Suite 1501, NYC 10010; Wall to wall carpeting (throughout)—"'Madras #33" from
Phoenix Carpet Co. Inc., 979 Third Ave., NYC 10022; Upholstery, Roman blinds—By Steve
Szabo Upholstery, 10-34 77th St., Eimhurst, NY 11373; Track lighting (throughout)— #6223
“Bell Lytespot,” from Lightolier, Inc., 346 Claremont Ave., Jersey City, NJ 07305

(See page 72 and 73)

Fabric—"'Byzantine Star mosaics,” Scarf—'"'Astrological Mosaic™ by Cecilia Metheny, 257
Park Ave. S., Suite 1501, NYC 10010; fabric (on sofas)—Fortuny, 509 Madison Ave., NYC
10022; Coffee table— ‘Metafore” by Roche-Bobois from Maurice Villency, 200 Madison
Ave., NYC 10016; Chair— " Transat Armchair,’ by Eileen Gray, Bowl—"Onvi Coupe,” by
Christian Due, both from Furniture of the Twentieth Century, 227 W. 17 St NYC 10011,
slipper chair—#7400-29, Donghia Inc., 315 E. 62 St., NYC 10021; Floor lamp—#627
“O'Luce,” Lighting Associates, Inc., 305 E. 63 St., NYC 10022; Bench—#8077CB-204,
“Knights Bench,” Artisan Collection, Harvey Probber Furniture. Inc., 979 Third Ave., NYC
10022: Stereo system—Bang & Olufsen, 515 Busse Rd., Elk Grove Village, IL 60007

Continued on page 130



ODUCING
ID BLEACH
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Now you can get brighter DYE
emarkable new liquid bleach.
- Liquid Clorox 2*all fabric blea
. It's specially formulated to clean and™
1ghten without harming colors. And |
whites come out bright and
refreshed too.
LlQLlld Clorox 2 leaves your

Bﬂg},}ﬁ,ﬂﬁzﬁx POUR IT ON!




It's Simple.

Buying furniture can be a complicated job, especially if you're thinking about c#
At Expressions, it’s not complicated anymore.

Choose Your Fabr

Using our unique Fabric Rack System, you can experiment with over 600 designe fabrics to practically see how your
furniture will look before you make your final decision. You can even bring the whole fabric roll home!

Pick Your Frame.

At Expressions, the whole premise is that you design your furniture, not us. You'll enjoy the fun, the freedom, of matching
the fabric you want on one of over 100 high quality frames. That’s a lot of possibilities.

Your Sofa Is Delivered in 45 Days.

Since the furniture you've designed will be built in our own factory, we deliver in 45 days. We also guarantee the frame and
spring construction for life.

CuUsTOM

EXPRESSIONS

FURNITURE

Expressions...custom furniture the easy way. Call 1-800-328-0009, in lowa call 1-800-247-2504

Locations in Atlanta, Baton Rouge, Birmingham, Chicago, Dallas, Denver, Evansville, Fort Worth, Grand Forks, lowa City, Jacksonville,
Minneapolis, Nashville, New Haven, New Otleans, Omaha, Phoenix, Rochester, San Antonio, St. Paul, Tampa.



The Metropolitan Shop

We invite you to shop at your leisure, right here, in The Metropolitan Shop.
We can provide you with a diverse selection of products (everything from
trinkets to treasures), flexible shopping hours (24 hours a day), convenient
parking (your favorite easy chair), great service (packages delivered to your
doorstep) and fantastic values (have you seen some of the bargains?).

Please feel confident to order from our mail order advertisers. Each company
will refund your money if you are not completely satisfied. If you have any
questions about products offered in The Metropolitan Shop, please call us
collect at (212) 551-7160.

L4

Lisa A. Borawski
Mail Order Editor

AND CUT ROSE BOWL

Full lead 6" floral rose bowl manufactured by a famous
West German factory, this best selling mouth-blown,
hand-cut rose bowl, featuring a delicate grey cut floral
motif. Holds flowers beautifully and is specially gift
priced for Spring. Regular price $110.00, Special $39.95
postage & insurance $6.00. Call 1-800-848-7237 to order
one today or write THURBER'S, 104 Central St., War-
wick, R.I. 02886.

HE MOSS
PORTFOLIO

““The Champions,” 9" x 20 /& ", an offset
lithographic reproduction by American artist P.
Buckley Moss. Forty-page full-color catalog illustra-
ting nearly 200 offset prints, original lithographs,
silkscreens and etchings available from THE MOSS
PORTFOLIO, Dept. 22, 1055 Thomas Jefferson
St., NW, Washington, D.C. 20007 — $10.00

RAVEL AND SAFARI CLOTHING

Banana Republic offers comfortable, func-
tional travel and safari clothing for women and
men. Shown here, the Panama Hat (328)

and the 100% silky cotton
Lamu Dress ($36) with the
Save-the-Tiger Belt (336).
The Lamu Dress has deep-set
sleeves and a bias-cut full
skirt with an elastic waist-
perfect for the steamy sum-
mer weather. Call
800-527-5200 or send $1.00
for catalog to BANANA
REPUBLIC, 224 Grant
Avenue, Dept. L58, P.O.
Box 7347, San Fransico,

CA 94120

HE NET CHAIR

Weatherproof, braided nylon holds up to 500 Ibs. Swings from
finely finished hardwood crossbar. Easy indoor/outdoor installa-
tion. $52.95 includes 19" pillow, chain, shipping.

A 2 for $99. Extra pillow $8.50. Visa/ MC Toll Free 800-845-1119
§ ext. 111, In NY call 914-895-2549. UNIQUE SIMPLICITIES
INC., P.O. Box 1185(F), New Paltz, NY 12561.

Super Savings On China  Crystal  Sterling »
Gifts » Order Today! Call Us Toll-Free
1-800-522-0047 And Charge Visa or MC.

Lenax - Spc Place Minton-Dowlton - Spc Fa

Mange 200
Royal Woecesier - Evasham/ Special

S pe place setting w/careal bowl
and Fres bread &
butter plate 26.50

Christmas Troe-Spode-

Sweet L
Barrymose-Magndicence

2
44

King s Guarg 39.50 115 00
Reed & Barien Stainless Greystone-Sahara 87 50
Your Choics of Lurury Gorham Stainless - Your Choice
Saiiey Pl x
c *'E:ev 58 0 3% =l
E\ o osel
Arabia Ching oc. senang
Valenca Wadgwood Crystal - (Min 6 Stems
Portmairion Monaren 2t
Boane Garon Dyashy 2 8

Great Prices on Hutchenreuther & Pickard China. Call for
price quotes

All patterns, although not listed, are available at similar savings.
Prices subject o change without notice. No sales tax out of
NYS-shipping charges only

First Quakty Only
Satisfaction Guaraniesd

73 CANAL ST. = NYC 10002 (212) 925-6422

A catalogue so exclusive
even Bloomingdale’s
doesn’t carry it.

It has all the high-impact fashions we're
famous for, but you won't find this catalogue
in Bloomingdale's. Mail this coupon with $3
for a full year of fashion catalogues plus a |
$3 gift certificate. Act now and be sure to

get Summer Sale, our catalogue of sizzling
summer fashions all at very special prices. |
Bloomingdale's By Mail. Carried by fine
mailmen everywhere. |

Mail this coupon with $3 to:
Bloomingdale's By Mail Ltd., Dept. 639,
P.O. Box 4160, Huntington Station, NY. 11746

Name

639

Addre

City State Zip
Please allow 4-6 weeks for delivery.

£1987 Bloomingdale’s By Maii Lid
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THE METROPOLITAN SHOP

rNTERNATION!\L

[ Ar. Preiudesis 95

5114 95

Mo sales tax outsioe R
Visa/Mastercand accepted

COMPARE AND SAVE ON

STERLING &CHINA

TOLL FR‘EE ORDERING 9AM - SPM EST

1-800-848-7237

ﬁThurbers

104 Central Street, Warwick, RI 02886

ar Tial
arh, Shell 524 95
REED & BARTON
Coloraal Shell 1BO0

Co French 51895

SLVERPLATE
REED & BMTON

o change
e

AWARD WINNING HOUSE PLANS
—CUSTOM DESIGN COLLECTIONS —

1000 to 2900 sq. ft 50 plans .
3000 to 3900 sq. ft 50 plans . .
4000 to 4900sq.ft. . .. . 50plans .....
5000 to 7900 sq. ft 50 plans . .
8000 and up sq. ft 50 plans
50 Traditional Entrances
50 Traditional Fireplaces

iConstruction Blueprints Available)

Send check or money order to:

MIKE TECTON'S CUSTOM HOMES
1469 Spring Vale Ave., Dept. MHS
McLean, Virginia 22101 (703) 356-5800

WORTHINGTON

COLUMNS e PEDESTALS e TABLE BASES

Catalog $2.00

122 « METROPOLITAN HOME ® MAY 1987

Crafted in Pine

WORTHINGTON GROUP,LTD.

PO. Box 53101
Atlanta, GA 30355
404-872-1608

Ballard Designs Brings To You
Our Winged Lion Table, Serves decoratively as an interesting
cocktail, side table, or phone stand, a practical alternative for a
small space. 21" high, 8" wide, 12" deep in pine finish. Lion
Table, Available to you at $75.00 ($8.00 shipping and handl-
ing). To order call (404) 351-5099 or write BALLARD
DESIGNS, 2148-] Hills Ave., Dept. 307, Atlanta, GA. 30318,

Lisa Victoria Brass Beds

Lisa Victoria Brass Beds has an outstanding reputation for ex-
clusive designs from classic simplicity to the romantic ornate.
Each bed is handmade to order with all the love and care your
heirloom deserves. Available only by mail order. Send for col-
or catalog, price is refundable with purchase. LISA VIC-
TORIA BRASS BEDS. 34.00

SILVER, INC.

WEST COAST CONCEPTS

How to Hang Wallcoverings

How To Hang Wallcoverings - in a 19-page booklet. [llustra-
tions and easy step-by-step instructions for hanging wallcover-
ings, borders, murals, and a variety of information including
how to measure and calculate rolls needed, room estimating
chart, tools, preparation, removing old wallcoverings. A basic
easy to understand guide to doing-it-yourself, with ease and
confidence. SILVER WALLCOVERING, INC., 3001-11 Ken-
sington Avenue, Philadelphia, PA 19134 $1.00

Attractive Addition for Any Kitchen
Old-fashioned kitchen basics for creating family favorites.
Hard, heat, and pressure-treated clay dishes go from
refrigerator 1o oven 10 table. The glassy finish will not crack,
chip or craze, and is easy to clean. Microwave and dishwasher
safe. Made in U.S.A. Color: Vanilla with Cobalt stripes.
TOO5W, Stoneware Cereal Bowls, $19.00 per set of 4, postpaid,
T006W, 2-gt. Stoncware Pitcher, $10.00 postpaid. Send for
FREE catalog. L.L.BREAN INC., 3230 Birch St., Freeport, ME
04033 or call 1-800-221-4221.




EXCLUSIVE
SELF-
ADHESIVE
LABEL
SELECTION
Select from seven
COLORS: White, Gold,
! Silver, Transparent, Blue,
, Pink, or Yellow. Select
your favorite TYPE
STYLE: Block, #PR or
P Calligraphy #CPR. Select
from two QUANTITIES: 450 or 1,000 labels. Printed
with black ink. Adheres to almost any surface to identify
your possessions and correspondence. 1%° x ¥ Upto
26 letters and spaces per line. 3 or 4 lines. Packed in plas-
tic sleeve with pull bar. 450 white, gold or silver (alike)
for $7.95; 1,000 white, gold or silver (alike) for $12.50.
Transparent, Blue, Pink or Yellow labels are $8.95 for
450, $13.50 for 1,000, Add 75¢ to each order for postage
and handling. Useful 80-P. Gift Catalog, $1.00. BRUCE
BOLIND, 95-CPR, Bolind Bldg., P.O. Box 9751, Boulder,
CO 80301. (Since 1956, thanks to you!)

Mrs. Ralph D. Baker
7312 Dak Circle Drive
Buena, CA 83708

Corinthian Capital Coffee Table...
Add Classic charm to any
setting with this beautiful coffee table.
Handcast in
white or terra

(Freight
Collect)
MC/Visa
Accepted

Century Hall, Inc.
2064 Briarcliff Road, Suite 112
Atlanta, Georgia 30329/404/321- 4626

OUTFITTED PICNIC BASKET. Picnic in
style with this classically outfitted basket.
Handwaoven of split ash and oak, with brass
studded wooden lid. this roomy (18" x 12"
x 10") basket is outfitted with the finest
quality accessories. Service for two in-
cludes: red melamine dinner plates: acrylic
wine glasses: red handled stainless steel
forks. knives and spoons: traditional red
and white (52" x 52") handwoven cotton
tablecloth and two matching napkins, A
beautiful gift for showers. weddings and
anniversaries. This ensemble sells else-
where for $69. Now a superb value at only
$39.95. Shipping $4.50. Extra settings
$6.50. Master Card/Visa orders CALL TOLL
FREE 800-845-1119 ext 111, In NY
914-895-2549. RUSH shipping available.

MONEY BACK GUARANTEE.

“UniqueSimplicities

F.O0. Box 1185(F). New Faltz. NY 12561

LOOKING FOR THE |
BEST FURNITURE BUY?

L]
!:’U St Fumiture Distributors

We provide you with the
preducts of over 200 furniture
and accessory manufacturers.

Savings up fo 40%
Call Toll Free 1-800-334-8000
or write for Information

16 West Main - P.O. Box 489 Thomasville, N.C. 27380

‘........

Il Buy Direct & Save - from the South’s Largest!
Prompt Shipment Satisfaction Guaranteed

CATALOG

by return mail 32.%

36 pqg. illustrated i INTAGErRS)

VS £ woop ¥

Dept. 760, Box 11:5? )
Fredericksburg. TX, 78624
————

% OFF
Comparable
Retail

PLUS OTHER FAMOUS NAMES :
DEL MAR - KIRSCH

WALLPAPER

NATIONAL BRANDS: SUPER SAVINGS

CUSTOM WINDOWS & WALLS
32525 Stephenson Highway
Madison Heights, Mi 4807

In Michigan 313-585-3026
=+ 1-800-772-1947 |

LOUVER DRAP!

Name —— SoTE e

Address —— _ swte—

oty —

s

To lose

»

Cgusht on an endless rollercoaster
ride? You diet. You lose. You gain it back.
Diet. Lose. Gain it back. Up. Down. And round
and round...

Why? According to recent research, your
body may have an automatic “setpoint”
weight—so when you take off fat, your body
wants it back!

Only exercise can lower your “setpoint”
and make your body want to be slimmer.

And the best exercise? Health experts
say the cross-country skiing motion—the
smooth, rhythmic motion of the Nordic-
Track—uniformly exercises more muscles
than jogging, biking, swimming or rowing.
(Without causing joint or back problems.

So you're toning your whole body—for
the best look in fitness!

Burns up to 600 calories per 20
minute workout.

© PS1 1986 NordicTrack 141MO Jonathan Blvd. N. « Chaska, MN 55318

.
" $o\ 1 e
Nord:c rack

e more effective than dieting
e more lasting ¢ more fun!

weight—look and feel great

GET OFF THE
DIET 0¥
Icoas®

More benefits. With regular use of the
NordicTrack, you'll also = feel better o live
longer e reduce tension e reduce the possi-
bility of heart trouble  postpone aging
symptoms e increase your vigor for facing
the challenges of today's fast-paced lifestyles.
A proven product. Since 1976, Nordic-
Track has been used by tens of thousands of
men and women from their teens to their
80s. Also used by corporate fitness pro-
grams, universities, athletic clubs, medical
centers—and the Dallas Cowboys!

* Folds and rolls away.
* Stands on end to require
only 15" x 17" floor space.

3 FREE BROCHURE -
.~ AND NEW VIDEO! ,

800-328-5888

! ;
In Minnesota—612-448-G987 “' ]

q

-0
-0

J
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THE METROPOLITAN SHOP

FACTORY DIRECT TABLE PADS

GUARD YOUR TABLE AND SAVE!

Phone 1-800/328-7237 — Ext.260

108 Briarcliff, Thomasville, North Carolina, 27360

CHENTRY. 1985 612/646-6778 — Ext. 260

Order with confidence from
America’s oldest and largest
custom table pad manufac-
turer. No advance deposit or
messy C.0.D. You pay nothing
until you receive your table
pads and are completely
satisfied.

€9
\ GJ' Y ARPET 8 IN

Discounts to 50%;
500 finest brands including
Century, Ficks Reed, Kittinger,
Karastan carpets. 50 years experience.
Nationwide delivery. CHERRY HILL FURNI-
TURE, CARPET & INTERIORS, Box 7405,
Furnitureland Station, Dept. MH5, High
Point, NC 27264, TOLL FREE 1-800-328-0933
for price quotations or free brochure. PORT-
FOLIO OF INTERIOR FURNISHINGS. $5

FURNITURE

CRIORS

ReCreations MATERNITY

Find out how easy it is to keep looking
your best throughout your pregnancy.
For 28-page color catalog with fit guide,
send 32 to ReCreations, Dept. MHO587
P.O. Box 091038, Columbus, Ohio
43209 or call 614-861-2558.

Qur colorful 65 page Design
Portfolio will introduce you
to the fine quality, energy
efficiency and ease of
creating your new home.
Mail $10 to the nearest
office, or telephone VISA® Dept. BB 2, Box 1500, Claremont, NH 03743 (603) 542-7762

with our

or MasterCard™ orders. Dept. BB 2, Bo

TIMBERPEG

Traditional or contemporary. Large or
small. Single or various levels. Select
and modify from an existing plan or,

architects, create an ideal post

and beam home for you and your land.

x 880, Fletcher, NC 28732 (704) 684-1722

Dept. BB 2, Box 8988, Fort Collins, CO 80525 (303) 221-3355

Jept. 2. B
2 T-Peg, Inc., 1987 Dept. BB 0

x 70123, Reno, NV 89570 (702) 826-4447

0ld South Nut Cracker

Moultrie Manufacturing Company proudly presents the #X30
Old South Nut Cracker. It really works! It’s a very fun piece to
have around the house. Can be shipped UPS for $23.00 plus
freight. For complete catalog of all **Old South™ reproductions
send $1.00 to: MOULTRIE MANUFACTURING COMPANY,
P.O. Drawer 1179, Dept. MHES, Moulirie, GA 31776-1179.

Closet Space Expander

Doubles your hanging space. Makes your closet do “‘double-
duty”... no tools, no installation! Simply hang the expand-a-bar
from the existing bar. Expands from 16" to 28* and adjusts up
and down as you wish. Great for skirts, shirts and children's
clothes. Allows you to hang both short and long garments in
the same closet! $7.50 + $1.50 shipping and handling; 2 for
$14.50. BRUCE BOLIND, MH-5, Bolind Bldg., P.O. Box 9751,
Boulder, CO B80301.

1987 Hummel Annuals
1987 Hummel Annuals now on sale at Ross-Simons Jewelers.
1987 Plate, *‘Feeding Time"', our price $99.95 postpaid. 1987
Bell, “With Loving Greetings'', our price $82.50 postpaid.
Limited quantities. Check our prices on other years. To order,
call Toll-Free 800-556-7376 or write ROSS-SIMONS
JEWELERS, 136 Route 5, Dept. MH5, Warwick, RI 02886.

At National Wholesale Wallcovering,

“We’ve Made Wallpaper Affordable!”
Yes, over a decade of the lowest Direct-To-Consumer wholesale
prices and same-day computer processing, has given us over
1,000,000 satisfied national customers. Just call Toll Free
(800) 631-9341 and give the book and pattern number. You can
even say charge it!! Call Now and Save! Free delivery anywhere
in the continental U.S.A. NATIONAL WHOLESALE
WALLCOVERING, Route 10, Ledgewood, NJ 07852,
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RENOWTORS SUPPLY.

Manufacturer & Importer of fine

hardware, plumbing, and lighting.
For catalog. send $3.00 to: )
THE RENGWTORS SUPPLY.
4654 Renovator's Old Mill
Millers Falls, MA 01349

- DANISH
< LOUNGE CHAIR

impaort.
Rize lounge
t  finished,
chair, with
authentic curved Danish
arms. 28';" wide, 29" high
Thick 4" polyvfoam seat cush-
ion. 22"x22". Back cushion
3" ick foam. 177x22"

hions  zippered, fully
welted, and reversible. Avail-
able in expandable supported
vinvl, or heavy tweed fabric
Colors: Olive, Black. Gold,
Tangerine, or Blue. Shipped unasssembled. easily set up in 10

¥79°*

No COD's
Shipped unassembled
Shpg. chgs. colleet
Send $1.00 for Danish Furniture Catalog.
GENADA IMPORTS
Dept. AS, P.0O. Box 204, Teaneck, NY 07666

Twig Settee . . . $336.

Handmade Twig Furniture
Southwestern style indoors or out with
handmade willow settees, chairs, tables,
chaises, and beds from Good Bones.
Send $1.00 for brochure to Good Bones

P.O. Box 29423, Greensboro, N.C. 27429

® Furniture
* Walicoverngs
* Window Treatments

Fabrics ®
Accessories @
Floor Coverings #

0

MERCHANDISE TO 40 /o BELOW RETAIL

* PROFESSIONAL INTERIOR DESIGN BY PHONE »
CALL 1-800-221-9099
DESIGNER SECRETS

310 East Miltary e Fremont, NE 68025

PRESENTING
A CLASS ACT

Catalogue of fascinating gifts,
architectural furnishings and
home accessories. $2.00.
Ballard Designs,

Dept. #306,

2148-] Hills Am’

%f!:mm L.n

FREE SAMPLES!

“Let me save vou up to

60% off
LEVOLOR'

blinds and all other major brands,
without sacrificing service!”

Now get the name-brand. first-quality fashion
drapes and blinds you've always wanted at prices
you never dreamed possible. We assure you of
the lowest prices. best guarantees, plus fast
shipping on all the most popular styles and colors
—micro and mini-blinds, .'Juea ed shades. fabric
verticals, wooden blinds a

much more. Ordering
favorites | S as easy as calling
afriend. And we back ever y
product with prompt, cour-
teous personal service. |
pledge your 100% satisfac-
tion or your money back

Call NAN Toll-Free

800-222-1669, ext,587
for FREE CATALOG
and samples.

- - - - -

Or mail coupon: ¥

I_.-------------b‘_

Rush me your FREE color
Iiterature, including sizing
charts, prices and samples, #
all without obligation. 1
1
Name — 1
1
Address :
City ]
]
State Zip ll
SABEL DESIGNS i
Dept. 1587, 530 Boston Post Road, Mariboro, Mass. 01752 1
- - - - -]

GREAT
SAVINGS

$93.00
$43.00
=1 $47.00
McKiniey $61.00
Carolina $40.00
ROYAL DOULTON
Carlyle $89.00
Harlow $72.00
4 Juliet $32.95
A MINTON
Consort $92.00
Jasmine $78.00
i NORITAKE
Sh doar $42.00
$34.00
$42.00

GORH&M

$32.00
$38.00

WEDGWGOD

[). Ei It $92.00
VILLEROY & BOCH

$51.00
$51.00
$41.00

$23.00
Black $23.00

STERLING
4 Piece Place Setting

GORHAM

$82.95
$86.95

$99.95

$99.95

m:uml-miml- 29> o

$94.95
and BdrO(J.JD $123.95
Rose Point $94.95
INTERNATIONAL
Prelude $94.95
Rhapsody $94.95
Joan of Arc $94.95
LUNT
Bel Cnateau  $108.95
ONEIDA

Damask Rose

$89.95

$112.95

Old Master $79.95
Chippendale £79.95

of silver bul
djust prices

Due to fluctuations in the
hon, we reserve Ltheng

JAMES KAPLAN
JEWELERS

Garden City Shopping Center
Cranston, Rhode Island 02920

CALL TOLL FREE
1-800-343-0712
PHONE ORDER HOURS:
Mon.-Wed. 9-6, Thurs.-Fri. 9-9
Saturday 9-5:30
All major credit cards accepted.
Postage:2% of order, $3.50 minimum

N=NO'* WiaWw'' OO+ =
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THE METROPOLITAN SHOP

NOW! YOU CAN BUY THE MOST HEARD OF

WALLCOVERING

AT UNHEARD OF NATIONAL

WHOLESALE

COMPARE OUR INSTANT PRICE QUOTES. I
GET NAME OF BOOK AND PATTERN NUMBER.
THEN FROM ANYWHERE IN THE USA, CALLTOLL ]
AT THE QUK 1iae /AL BRANDS
1T'S THE QUKK ) s
AND EASY
1-800-631-9341 ::::

WAY TO BUY™
oFREE DELIVERY®ALL FIRST QUALITYe

OVER A DECADE OF DIRECT TO CONSUMER WHOLESALE PRICES HAS CIVEN U'S OVER ONE MILLION SATISHED CUSTOMERS
COAST TO COAST! “WE MAKE WALLPAPER AFFORDABLE.” PLUS —NO OUT OF STATE SALES TAXES!
NATIONAL WHOLESALE WALLCOVERING/WALLPAPER WHOLESALE. PO BOX 304, Succasunna, NJ 07876

TN CUSTOM TABLE PADS
' SAVE 609%  Puchesine
Once in a Lifetime Offer!!ll

$39.95 Reg. Price 199.95

§ Year Factory guarantee

Priced at

: *49% * Any Normal
The Overniter plus %% Shipping i Sl;e
A go-anywhere bed mat. and Handling
Warm, Comfortable and Convenient m:'-:
The Overniter, with its polyester filling and durable cotton chintz without ad-
cover is designed to function as an exercise mat, bed roll, or lounger. Wrice, rexicy
Just by rolling it up, the Overniter transports of stores easily.
Available in the following solid colors: Daffodil, Apricot, Seafoam, uc
Dove, Sky Blue, Wedgewood, Thistle, Mauve, Real Red, Coffee ::‘:

Cream, Sweet Chocolate, and Black.
Recommended Dry Cleaning, Weight-12 1bs., Size-40x 75 x4
M/C, Visa or Money Orders Accepted (no C.O.D.'s),
1lnons Residents Add 61 % Sales Tax
P.0. Box 2461 * Rockford, IL 61132

CALL TOLL FREE TO ORDER 1-800-247
ILLINOIS RESIDENTS 1-815-282 0

Look under table and tell us any numbers that may appear
FACTORY DIRECT TABLE PAD CO.
Toll Free 1 (800) 428-4567 indiana: 1 (800) 433-3618

BEST FURNITURE BUYS!

We provide you with the products
of over 350 major furniture and
accessory manufacturers.
Savings up to 50%

Call Toll Free 1 - 800 - 334-9049
or write for free information

THE ULTIMATE
IN OUTDOOR COMFORT...
Our classic solid pine resort chair  Cape Cod Comifys

will last a litetime. Baautiful
painted, stained or left natural
Easy to assemble. $99.95 ppd
Check, MC, Visa

F R E E

P.O. Box 15103 - MHS7
Seattle, WA 98115
(206) 625-0486

JOHNSON Furniture Dist., Inc.
406 5. Fayetteville 5t. » P.O. Box1828

Asheboro, North Carolina 27203
B R O CH U R E

e 3 1 11 1 1 1 1 11|}
ELEGANT BEDROOMS g
SOLID BRASS )
TRADITIONAL OR MODERN |
WHITE IRON
BEDS, DAYBEDS & ACCESSORIES

SHIPPED NATIONWIDE i

WITH CONFIDENCE ¥

. FROM OUR OWN FACTORY SINCE 1969 [i

30l Ay WRITE OR CALL FOR ]

FREE COLOR CATALOG §

- —Lis
|
g BRASS BEDS DIRECT a8c6 w. sefferson Bivd., LA, cA 90016 =

L CALL 1-800-242-1330 or CA Res. 1-213-737-6865
I I N N N N NN N N NN N N N N N N NN N N BN
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Ionic Columns

The object of Gree architecture was to design the temples of the
gods as focal points of admiration for all who came upon
them. These stately columns can do the same in your home as a
magnificent dining or sofa table. Or, use one to support
sculpture, arrangements, or even a bedroom television. Basés
in white or pine finish, 29" High. $165 each. Send $2 for
catalog to MASTERWORKS, P.O. Box M, Dept. 7, Marietta,
GA 30061, (404) 423-9000.

Designer Secrets
Professional interior design and merchandise by mail. Save up
10 40% on designer fabrics, wallcoverings, blinds, furniture and
accessories. Just call 1-800-221-9099 and receive a quote from
our professional design staff. Call now. You can even charge
i. We ship anywhere in the continental US., DESIGNER
SECRETS, 310 E. Military, Fremont, NE 68025,

= !T;(;!R}ii.‘s' .
T

o

Levolor - Bali 60-75% Off
The Pintchik family has been serving the New York area since
1912, Now the name famous for discounts in New York is as
close as your phone, Custom made Bali micro and mini blinds
shipped in 7 days, and free UPS. Laura Ashley, Schumacher,
Waverly and Marimekko wallcoverings at an incredible 40%
off list price. No phoney list prices! Call for quotes. Or to
order free blind ordering kit with color card, price lists and
*‘How To'" measure, install, and order write to: PINTCHIK
HOMEWORKS, 2106 Bath Ave., Brooklyn, NY 11214, Or call
1-800-847-4199 In NY call 718-996-5580.

Beautiful Lace Table Linens
Rue De France lace table linens will add a special flair to your
entertaining, Beautiful, high qualtiy french lace is available by
the vard or fashioned into curtains, bed linens, table linens,
pillows, and more. Send $2.00 for our New Spring Issue to
RUE DE FRANCE, 78 Thames, St., Dept. MHES87,
MNewport, R.1, 02840,




Vintage Wood Works
Custom-length shelves, cornices, plate rails, peg racks, side-
boards, at factory direct prices! Handcrafted quality & solid
pine charm. V. W.W. balances beautifully between small-town
custom woodworking and prompt nationwide shipping. 1l-
lustrated brochure, $1. VINTAGE WOOD WORKS, Dept.
759, 513 5. Adams, Fredericksburg, TX 78624, (512) 997-9513

\STEAM BENT
% SOLID 0OAK

.
Ol -

URVALINEAR
e offers
3 ; a complete line of
steam bent oak
bath and kitchen
accessories. The
designs combine
clean contemporary
lines with the warmth of wood. All pieces
are finished with a low gloss lacquer and
come with brass hardware. For a free brochure and
sample color chip, write or call: CURVALINEAR
4734 53rd So., Seattle, WA 98118 » (206) 725-0316

Dining Table
Finished in
Black Lacquer
Formica with
Brass Trim

Today's high fashion contemporary look that is
attractive, durable & carefree. Made to your speci-
fications for unique sized areas. Hundreds of col-
ors, thousands of sizes, 36 styles. Tables for every
use in every room of your home, office & store
QUALITY MATERIALS & GUARANTEED WORKMANSHIP.
Send $1 00 for color catalog

MARC STEVENS CUSTOM DESIGNED FORMICA FURNITURE
9871 Busfieton Avenue, Philadelphiz PA 19115, Dept. MHO587
1-800-247-6323 in P.A_ call collect at (215) 677-0804

Mini-Petite Wine Cellar

APARTMENTS » CONDOS » OFFICES

e 44 Bottle
Storage
« Maintains

humidity
® 23%" x
231" x 23%"
® Plug-in
110 volt
o Walnut laminate
finish with lock
o Immediate delivery

Models available up
to 300 bottles

Special Price

$399,

le

WALLCOVERINGS
UP TO 40% OFF.

SCHUMACHER, MARIMEKKO,

IMPERIAL AND MORE!

SINCE 1912

2106 Bath Ave., B'klyn, NY 11214
1(800) 847-4199
in N.Y. (718) 996-5580

IMPORTED FROM FRANCE

& ¥ 'l_-
L ]

AR
s p e W E

]

o e
e T ﬁ:‘) Uen 27
.

by

oA

i

&

Sne (@yu/fz{-‘f’)
FRENCH COUNTRY LACE

Beautiful quality lace curtains, table-
cloths, runners, pillows & more.
Send 52 for 24-page color catalog.

NEW SPRING 1987 ISSUE

Name
Address
Cily

State Zip

Send to: Rue de France, Department MHO38T

78 Thames Street, Newport, Rhode Island 02840

IMPORTED FROM FRANCE

. SET YOUR
* TABLE

Lencest prices in the nation,

Inguire Now — NATIONAL BRIDAL REGISTRY —
Aroid duplications and provide extmordinary

savings for friends and relalives.

WITH

Send 81 for our
color catalog.

|1/} STERLING FL

4 Piece Place Setling

GORHAM Buttercup. Chantilly Fairfax. King Edwarg
Newport Ser rasbourg 8?.35
LaScala, Mes 114.95

Reg Price $595

Dept M 475 Underhill Bivd,
Syossst, N.Y. 11791
(516) 921-3600

Kedco

INTERNATIONAL .Jozn of Arc. Prelude. Wild Rose 39.35

Royal Danish 114.95

KIRK STIEFF Dincing Surf. Paramount, Repousse 89.95

Golden Winsiow. Williamsburg Queen Anne

Williamsburg Shell 119.95

LUNT Bel Cnateau. Delicacy, Madern Viclorian

William & Mary 99.95

Eloguence 114,

guam Damask Aose 89.95
EED & BARTON Burgunay. Enghsh Chippendale

18th Century. Tara ; 9935

Francis | 114.95

TOWLE Chippendate. French Provincial, Old Master,

Spanish Provincia B9.95

King Richard, Queen Exzabeth | 114.95

WALLACE French Regency, Rose Point 89.

Grand Baroque, Sir Christopher 114.

Mail Orders to: Or Call: 1-303-237-5584
Kaiser Crow, . 1-800-468-2769

747 Sheridan Blvd., 2D Shipins. ¢ 85
Dept. MH 5 Charges:
Denver, CO 80214

LTD HEIRLOOM COMMUNITY DELUXE
SALE SALE
5 PC Plac ing $ 26.95 § 17.95 § 1295
4 PC Hostess Set 39, 24.95 19.95
4 PC Serving Se1 34.95 21.95 16.95
. ; 48 PC et $289.95 $189.95 §139.95
Save on Open Stock s pe set 389.95 259.95 189.95
and serving pieces.  LTD - Azt 1, Act1l, Fredenck I, Julkara Golg, Shencan
HEIRLOOM - American g aston, Judliard

COMMUNITY - Lousiana, Masguet
DELUXE - Chateau, Independence. Monte Cario, Mozart, Tudor

Ridgecrest. Satimigue

FINE CHINA

5 Piece Place Setlings

AYNSLEY PORTMEIRION
Henley 36.95 Botanic Garden 95
BLUE DANUBE ROYAL DOULTON T—
5 PC Place Setting 19.95 Carlyle £9.95
20 PC Set 7495 Juer 39.95 Y
GORHAM ROYAL WORCHESTER- b\
Black Contessa 57.95 SPODE
119.95 %33%
119.40 i
49.95
To
Consort X WATERFORD
NORITAKE 59.95 Lismore
3 %29‘.; gggg 28.95
28 : o

N
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THE METROPOLITAN SHOP

Elegant, graceful entryways and dislinctive designs in
durable cast aluminum fence panels will uniguely define
the boundaries of lawn, garden, or estate. Our designers
will work with you to create a custom style that's perfect for
your setting.

Call or write for 41
$3 for architects

inute video cassette or send
and builders’ planning kit.

oy
- —

Handcrafted heirlooms of tomorrow
Exclusive designs from classic simplicity to the romantic ornate.
Send $4.00 for color catalog to:
Lisa Victoria Brass Beds, 17106 So. Crater Rd.,Dept. MH5-87, Petersburg, VA 23805
(804) 862-1491
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MASTERWORKS

al
nal

Zeus evokes J

Sfought and courg

plaster wi natural p d

ish. 20" High. $65. plus 34.95 UPS
SA, check, MO).

Discount Wallcovering
THE PHONE WAY
30%-50%

Buy Direcl-All Brands - First Quality

Free Delivery
No Sales Tax (outside PA) 4 \

MhcwierCan

SHOP IN YOUR NEIGHBORHOOD
Write Down Pattern
Number/Book
Then Call

SILVER WALLPAPER, INC.

3001-11 Kensington Ave., Phila., PA 19134

Toll Free 1-800-426-6600

’M Z e
Buy fine furniture at savings to 50%
from North Carolina’s world famous
furniture district.
Nationwide In-Home Delivery
Over 250 Major Lines

O O ano slale ee oro e

YRy

Quality, Selection & Value ‘L“
Together at last ! g

0 »

Full color ranges of: li}‘ ;

Uphalstery - Velvets . Prints - All-purpose -
Chintz- Textures . Casements - Thermals- 4
Amixpue Satins. Sheers and more. had -
Thousands of patterns to select from - =
also.. Custom Drapery and Bedspreads. * 3!

-

Y
COME SEE US. OK SEND FOR
OUR FREF BROCHLURE ’
& FABRIC SAMPLER T

S 7=

wie 202 e L
RO 00T 867 ]
Rachertoen A 01007 Seat
1483 3738321 41 399



Unique Handcast Gifts
Century Hall features a variety of handcast decorative items,
from wall plagues to coffee tables and dining bases. Their uni-
que catalog makes a great gift source. CENTURY HALL, 2064
Briarcliff Road, Suite 112, Atlanta, GA 30329.

Worthington—The Classics Collection
Classical, contemporary elements, scaled for interior use.
Beautifully crafted in Ponderosa pine and offered in a natural
state without finish. These handsome solid bases complement a
broad range of tastes and lifestyles. For more information send
$2.00 to: THE WORTHINGTON GROUP LTD., P.O. Box
53101, Atlanta GA 30355 or call (404) 872-1608.

For information about
placing a mail order
advertisement, call

Lisa Borawski at

(212) 551-7088

Collect.

Lowest Prices!
LEVOLOR BLINDS

SHOP AND COMFARE! OUR ACTUAL PRICES ON
LEVOLOR BLINDS ARE LOWER THAN MAJOR
DEPARTMENT STORES® SALE PRICES AND
LOWER THAN OTHER ADVERTISERS' CLAIMS OF
UP TO 70% OFF. WE GUARANTEE THE LOWEST
PRICES ON LEVOLOR BLINDS. DON'T BE FOOLED
— SHOP AND COMPARE!

NOBODY BEATS OUR LEVOLOR PRICES ON . . .
FOREVER 1" MINI BLINDS = VERTICAL BLINDS
FAMOUS RIVIERA BLINDS = MONACO MINI
BLINDS = WOOD MINI BLINDS « PLEATED SHADES

CALL TOLL FREE 1-800-547-8982
FREE UPS SHIPPING (48 STATES)
FREE LEVOLOR BUYERS GUIDE

WELLS INTERIORS, INC. (12 CA locations)
7171 AMADOR PLAZA, DUBLIN, CA 94568

Sterling
at Ross-Simons Savings

Flatware & China

\ ;
4 Pc. Settings, Mew and Factory Sealed Brand New 5 Pc. Settings

GORHAM SALE TOWLE SALE LENOX SALE ROYAL DOULTON SALE
Chantilly $ 88.95 Old Master, Chip-  $83.95 | Charleston $43.00 Heather $35.00
Rose Tiara, Sea  $ 88.95 pendale Autumn $98.00 Juliet $42.00
Sculpture, Strasbourg, Sparslsh Provincial. $88.95 | Liberty $55.00 Harlow $77.00
Fairfax, King Edward, French Provincial, Monroe, Tyler $58.00 Carlyle $95.00
Buttercup or Newport Candelight or Legato Eternal, Salitaire $50.00 NORITAKE
Scroll El Grandee, King  $113.95 | Hayworth, Maywood $41.00 Barrymore. Shenan
Melrose, Medici.  $118.95 Richard or Queen Carolina $43.00 4o+ Magnificence

; . Magnificence  $44.00
LaScala Eliz. | Holiday $67.00 540 dhyrst $51.00
REED & BARTON KIRK-STIEFF McKinley $64.00 Rothschild $36.00
Pointed Antique, $ 98.95 Dancing Surf $ 9295 | MINTON
Tara : Old Maryland Eng. $113.95 | Jacmine s8200 VILLEROYE BOCH
18th Century. Eng. $103.95 Wmsbg Shell. ~ $136.05 | Bellemeade $56.00 Loneredr 100
Chippendale, Hampton Golden Winslow. Consort, Grosverior $99,00 '12P%a, Baskel $54.00
Ct., Burgundy, Woodwind,  Queen Anne WEDGWOOD GORHAM
Francis | $114.95 |NTERNATIONAL Amherst $62.00 nana #40.00
Savannah Joan of Arc, $ 94.95 | Cavendish, Palatia Rondelle ) $46.00
WALLACE ; A Black Contessa 72.00

5 Prelude, Wild Rose. Osborne $79.00
Dowe ke Reg:a‘:;g Rhapsody Runnymede $96.00 ROYAL WORCESTER-
- " rench J 0. Royal $ !

Grand Baroque.  $119.95 Dot 11993 | ansiey Chisiras Tree
Sir Christopher ONEIDA Pembroke $60.00 ¢ o am (6 pcl $30.00
Gold. Aegean $158.95 . i Rose  § 94.95  Leighton C"”"' $71.00
Weave, Rom. of the Sea FITZ & FLOYD
LUNT Ren. Green, Peach  $64.00
Bel Chateau $109.95 ¥ Cloisoné Peorty $77.00
Maodern Vict. or Wm. & Mary St. Micholas $38.00
Eloquence or $119.95 -
Delacoun Custorner Service Mumber
Call Toll-Free 800-556-7376 (401) 7324220
to check quotation or to FINE JEWELERS SINCE 1952 Use Visa, MasterCard

order. Prices subject to

merican Express
change without notice 136 Route 5, Dept. MH5, Warwick, Rl 02886 :-\m; ey Boch Craraiilis

STEP INSIDE AYANKEE BARN, ™
YOU MAY NEVER WANT TO LIVE
IN A HOUSE AGAIN.

Antique beams.

Soaring cathedral
ceilings. Cozy lofts.
Low maintenance

and energy efficiency.

And the ﬂom‘ plan

flexibility of post and

beam construction.

AYankee Barn Home

is sophisticated

}LIXLIF}' ina country

classic design.

For color brochure and 130-page plan portfolio, send 512 to
Yankee Barn Homes, Star Route 3, Box 2, Grantham, NH 03733.

Name

Address City

Mae— Fip Phone —

Do vou owy I plan to build in — vears

YdANKee BARIY HOIMEeS
MH 587 The Country Classics
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RESOURCES
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Continued from page 118

(See pages 74 and 75)

Fabric—"'Byzantine Animal Mozaics,” Robe—"Linen Number
Robe" with linen bottoms, both by Cecilia Metheny, 257 Park
Ave. 5., Suite 1501, NYC 10010; Table—"Quadrante,” Stendig,
410 E. 62 St., NYC 10021; Chairs—designed by Robert Mallet-
Stevens, from Furniture of the Twentieth Century, 227 W, 17 St..
NYC 10011; Fabric {on bench, pillows, and chair cushions)—
#190473, from Brunschwig & Fils, Inc., 410 E. 62 St., NYC
10021; Hutech—Stile, Bresca, Italy (not available in U.S.); Bowl
(on hutch)—"Onvi Coupe,” by Christian Duc, and Cart—both
Furniture of the Twentieth Century, 227 W. 17 St., NYC 10011;
Curtain fabric—"Ravine,” Valley Forge Fabrics, Inc., 7 W, 22
St., NYC 10010

(See pages 76 and 77)

Fabric—'"'Byzantine Birds Mozaics,” Robe—both by Cecilia
Metheny, 257 Park Ave. S., Suite 1501, NYC 10010

(See left photo)

Lamps (black)—"Tizio," Artemide, IDC-NY, Center 1, Space
528, 30-30 Thomson Ave., Long Island City, NY 11101;
Chairs—#6600/1 from Harvey Probber Furniture, Inc., 979
Third Ave., NYC 10022

(See right photo)

Desk—Custom made by Capitol Cabinet Corp., 252-B Lake
Ave., Yonkers, NY 10701; Lamp—By Luci Porsche for Nessen
Lamps, 621 E. 216 St., Bronx, NY 10467, from The Lighting
Center Ltd., 353 E. 58 St., NYC 10022;: Woven chairs and
ottoman—'"'Brighton Lounge Chairs and ottoman™ by Peter
Rocchia for Wicker Works, from Jack Lenor Larsen, 232 E. 59
St., NYC 10022, fabric—Fortuny, 509 Madison Ave., NYC
10022 Floor lamps—"Tent Floor Lamp,” from Lighting Asso-
ciates, Inc., 305 E. 63 St., NYC 10022

(See page 78 and 79)

Fabric—""Moon Mozaic,” Rebe—Terry cloth with shawl collar,
Pants—Linen oversized top and bottom, all by Cecilia Metheny
Chairs—"'Loom Chair,” Jack Lenor Larsen, 232 E. 58 St., NYC
10022, fabrie—Fortuny, 509 Madison Ave., NYC 10022; Ta-
ble—Custom made by Capitol Cabinet Corp., 252-B Lake Ave.,
Yonkers, NY 10701, Roman blinds—By Steve Szabo Uphol-
stery, 10-34 77 St,, Elmhurst, NY 11373, fabrie—Fortuny, 509
Madison Ave., NYC 10022; Bed—By Steve Szabo Upholstery,
10-34 77 St, Elmhurst, NY 11373, fabric—Fortuny, 509
Madison Ave., NYC 10022; Wall lights—#038, Lighting
Associates, Inc., 305 E. 63 St,, NYC 10022; Armoire—Custom
made by Capitol Cabinet Corp., 252-B Lake Ave., Yonkers, NY
10701

THE PLEASURE DOME

(See pages 80 and 81)

Architecture—Melvyn Bernstein, AlA. cfo Design Asso-
ciates, 254 S. Robertson Bivd., #205, Beverly Hills, CA 90211;
and Anderson Pace Architects, 112 S. Alfred St., Alexandria, VA
22314, Painting—by Ed Wolff, Artistic Concepts, 22142 Wyan-
dotte St., Canoga Park, CA 91303; Tile—custom glazes by
Artile Studios, 1129 S. Robertson Bivd., Los Angeles, CA; Floor
tile—"Echiquier,” Briare, from Quamagra Tile, 8843 Beverly
Bivd., Beverly Hills, CA 90048, Wicker chaise—ZA-283,
Zambales Collection, McQuire Furniture. Pacific Design Center,
B687 Melrose Ave., Los Angeles, CA 90069; Slippers, bath-
robe, towels—Descamp, Beverly Center, 131 N. La Cienega
Bivd., Los Angeles, CA 90048

RIGHT CHOICE: TUBS

(See page 82)

Renaissance whirlpool—by Eljer, Three Gateway Center,
Pittsburgh, PA 15222

Nova whirlpool with Magic Touch—by Jacuzzi Whirlpool
Bath, PO Drawer J, Walnut Creek, CA 94596

Mandalay teakwood bath whirlpool—by Kohler Co.,
Kohler, W1 53044

Sensorium with Ambiance 2500 Electronic Controls—by
American Standard Inc., 1 Centennial Plaza, Box 6820, Pis-
cataway, N.J 08855-6820

WESTWARD EXPANSION

(See pages 88 and 89)

Design—by Linda Humphrey, and Anne Fisher of Anne Fisher
Associates, 303 E. Pine St., Seattle, WA 9812, Contractor—
Ken Burningham, KB Construction, Box 2410, Redmond, WA
98052; Cabinets—custom made by Gordon Becker, Gordie's
Cabinets, 8543 152nd N.E., Redmond, WA 98052, Drawer
pulls—by Quality, from E.B. Bradley Co., 6250 Ellis Ave. 5.,
Seattle, WA 98108; Hanging lights—'Solitaire” by Tronconi
from Current, 1001 Western Ave., Seattle, WA 98104; Sink
handles, faucet—Delta Faucet Co., Box 40980, Indianapolis,
IN 46280; Small sink—Eikay Mfg. Co., 2222 Camden Ct., Oak
Brook, IL 60521, Granite—"Absolute Black," from Northwest
Marble, 645 N.W. 42 St.. Seattle, WA 98107, Half-round
window—made by Hillsdale Pozzi, 12700 N.E. 124 St
Kirkland, WA 98104; Desk chair—"Lizzie" by Pallucco from
Current, 1001 Western Ave., Seattle, WA 98104; Desk lamp—
"Solitaire” by Tronconi from Current, 1001 Western Ave.,
Seattle, WA 98104; Wallcovering (above desk)—"Acousti-
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cord,” by Eurotex, 165 W. Ontario St., Philadelphia, PA 19140;
Fish—Sunbow Gallery, 206 S.W. Stark St., Portland, OR 97204;
Floor lamp—"llios”" by Ingo Maurer from Current, 1001
Western Ave., Seattle, WA 98104; Painting—"Exercisers’” by
Mar Goman, from Sunbow Gallery, 206 S.W. Stark, Portland, OR
97204

(See pages 90 and 91)

Sink handles and f t—Delta Faucet Co., A div. of
MASCO Corp. of Indiana, Box 40980, Indianapolis, IN 46280;
Small sink—Elkay Mfg. Co., 2222 Camden Ct., Oak Brook, IL
60521; Ovens—Frigidaire Co., Box WC 4900, Dayton, OH
45449, through Modern Supply Co., Box 9406, Seattle, WA
98109; Microwave—Amana Refrigeration, Inc., a Ratheon
Co., Amana, |1A 52204; Dishwasher, mixmaster—KichenAid,
3800 Space Dr., Dayton, OH 45144; Cooktop (4 burners and a
griddie}—Wolt Range Co., 19600 5. Alameda St., Box 7050,
Compton, CA 90224, from Dick's Restaurant Supply, 2300 Elliott
Ave,, Seattle, WA 98121; Refrigerator—Sub-Zero Freezer
Co. Inc., Box 4130, 4717 Hammersley Rd., Madison, WI 53711;
French doors with half-round window—made by Hillsdale
Pozzi, 12700 N.E. 124 St., Kirkland, WA 98033; Tile—Ann
Sacks' Tileworks, 500 N.W. 23 St., Portland, OR 97210;
Table—"Cono’' by Joe D'Urso for Bielfeplast, chair (with
square back)—"Frac’ by Poltronova, chair (with round back)—
"Palmira” by Zanotta, barstools—"Aria" by Flyline, and wall
sconces— 'Meta”’ by Effetre, all available at Current, 1001
Western Ave., Seattle, WA 98104

{See page 92)

Tile—Ann Sacks' Tileworks, 500 N.W. 23 St., Portland, OR
97210; Granite—"Absolute Black,” from Northwest Marble,
645 N.W. 42 St., Seattle, WA 98107, Half-round window—
made by Hillsdale Pozzi, 12700 N.E. 124th St., Kirkland, WA
98104; Wallcovering (above desk)— Acousticord,” by Euro-
tex, 165 W. Ontario St., Philadelphia, PA 19140; Fish—Sunbow
Gallery, 206 S.W. Stark St., Portland, OR 97204; Telephone—
Panasonic Consumer Affairs, 1 Panasonic Way, Secaucus, NJ
07094; Sink handles and favcet—Delta Faucet Co., A div. of
MASCO Corp. of Indiana, Box 40980, Indianapolis, IN 46280;
Small sink—Elkay Mfg. Co., 2222 Camden Ct., Oak Brook, IL
60521, French doors with half-round window—made by
Hillsdale Pozzi, 12700 N.E. 124 St., Kirkland, WA 98033; Wall
sconces—'Meta’ by Effetre from Current, 1001 Western Ave.,
Seattle, WA 98104; Cooktop (4 burners and a griddie)}—Wolf
Range Co., 19600 S. Alameda St. Box 7050, Compton, CA
90224, from Dick's Restaurant Supply, 2300 Elliott Ave., Seattle,
WA 98102; Cookware—(pan on stove) Cuisinarts Inc., Box
2150, Greenwich, CT 06836-2150: Microwave—Amana Re-
frigeration, Inc., a Ratheon Co., Amana, IA 52204

FRESH VIEW FROM EAST

(See page 93)

Architect—Roger Willams, Roger Williams Architects, A.LA.,
1201 Aloha St., Seattie, WA 98109; Paint—"Tattletale” by
Parker Paint, 5500 14th St. N.W., Tacoma, WA 98107, Cabi-
nets—Stained rift-cut white oak, Riverton Heights Cabinet
Shop Inc., 15025 Military Rd. S., Seattle, WA 98188; Cupboard
pulls—"'Black Neoprene’' by Forms and Surfaces, Box 5215,
Santa Barbara, CA 93150; Countertops— 'Black Andean’
granite from Northwest Marble Co., 845 N.W. 42 St., Seattle, WA
98107, faces with plastic laminate— 'Cranberry” by Neva-
mar Corp., 8939-T Telegraph Rd., Odenton, MD 21113; Glass
blocks—Pittsburgh Corning Corp., 800 Presque Isle Dr,
Pittsburgh, PA 15239: Fleor—"Grigio” by Monoceram from
Thompson Tile Company Inc., 1165 Andover Park West,
Tukwila, WA 98188, Track lighting— #6280 by Lightolier Inc.,
346 Claremont Ave., Jersey City, NJ 07305; Seonces—""Ventilla
I" by Leucos from Current, 1001 Western Ave,, Seattle, WA
98104; Dishwasher—KitchenAid, 3800 Space Dr., Dayton, OH
45144; Sink—"'Lakefield’ by Kohler Co., Kohler, WI 53044;
Faucet—'"Ladylux' by Grohe America Inc., 2679 Coyle Ave.,
Elk Grove Village, IL 60007; Cooktop, vent—"Cook'n'Vent”
by Thermador/Waste King, 5119 District Blvd., Los Angeles, CA
90046; Refrigerator—General Electric, GE Answer Center 1-
B00-626-2000; Japanese baskets and bowls—Kagedo, 55
Spring St., Seattle, WA 98104; Clock—"The Two Potato
Clock,” The Nature Co., Box 2310, Berkeley, CA 94702

(See pages 94 and 95)

Oven and microwave—General Electric, GE Answer Center,
1-800-626-2000; Coffeemaker—Braun Inc., 626 Broadway,
Rt. 1, Lynnfield, MA 01940; Food processor—Cuisinarts Inc.,
Box 2150, Greenwich, CT 06836-2150; Cooktop and vent—
“Cook'n'Vent"" by Thermador/Waste King, 5119 District Blvd.,
Los Angeles, CA 5004, Dishwasher—Kitchenaid, 3800 Space
Dr., Dayton, OH 45144, Sink—"Lakefield” by Kohler Co.,
Kohler, WI 53044, Faucet—"Ladylux’ by Grohe America Inc.,
2679 Coyle Ave., Elk Grove Village, IL 60007 Sconces—
"Wentilla | by Leukos from Current, 1001 Western Ave., Seattle,
WA 98104; Glass blocks—Pittsburgh Corning Corp., BOO
Presque Isle Dr., Pittsburgh, PA 15239; Jap basket:

Architect—Richard H. Lewis Architect, 39 W. 87 St., NYC
10024; Contractor—Nola Constuction, 1891 Washington Ave.,
Bronx, NY 10457; Vase (on television)—Platypus, 126 Spring
St., NYC 10012; Stowve—Magic Chef, 740 King Edward Ave.,
Cleveland, TN 37311; Sink, countertops, shelving—AWL
Industries, 500 Morgan Ave., Brooklyn 11222; Cabintes-New
York Woodworking, 362 Scholes St., Brooklyn, NY; Granite—
T&A Tile & Marble Corp., 2024 Williamsbridge Rd., Bronx, NY
10461; Tile—American Olean, 1000 Cannon Ave,, Lansdale, PA
19446

VIEW FROM VINEYARD

{See pages 98 and 99)

Cabinets—California Cabinets, 67C Galli Dr., Movato, CA
94947, Countertops—South African Absolute black granite
with bull nose edges, Marcon Surfaces Inc., 736 Bryant 5t., San
Francisco 94107, available nationwide; Windows—Anderson
Corp., Bayport. MN 55003; Stools—by Alias through ICF, Inc.,
305 E. 63 St, NYC 10021, Mexican glass vases, bowl—
Fioridella. 1920 Polk St., San Francisco, CA 94109; Linen—
Paper White, Box 956, Fairfax, CA 94930; Fauvcet—#200-
GNBA-E3-317 from “The Decorative Series,” Chicago Faucets,
2100 S. Muclear Dr., Des Plaines, IL 60018; Dishwasher—
#KDI-21AD, Consumer Information and Product Publicity,
KitchenAid, 3800 Space Dr., Dayton, OH 45144; Refrigerator-
[freexer—Sub-Zero Freezer Co., Box 4130, 4717 Hammers-
ley Rd., Madison, W1 53711, Wall cleck—Realistic from Radio
Shack. 1700 1 Tandy Center, Fort Worth, TX 76102, available
nationwide; Range— #RHP-636 with optional porcelean coat-
ed "S" grates and "'Performer Style” front Bull-Nose edge, U.S.
Range, 14501 S. Broadway, Gardena, CA 90248; Hood—#H-
65365 SCB with heat lamps and VR 1000 exhaust fan (roof
mounted), Thermador/Waste King, 5119 District Blvd., Los
Angeles, CA 90046; Water kettle—By Richard Sapper for
Alessi, 10 Wheeling Ave., Woburn, MA 01801; Cookware—
Commercial Aluminum Cookware, Box 583, Toledo, OH 43693;
Coffeemaker and grinder—Robert Krupps (North America),
7 Pearl Court, Allensale, NJ 07401; Toaster—T-2000, Proctor-
Silex, SCM Corp., 1016 W. 8th Ave., King of Prussia, PA 19406;
Food proccessor—Cuisinarts Inc., 15 Valley Dr., Box 2150,
Greenwich, CT 06836-2150. Oven/microwave—The Ther-
matronic 1l, Model CMT 21, and dish/bun warmer—
#SHO1BG, Thermador/Waste King, 5119 District Blvd., Los
Angeles, CA 90040; French window hardware—Baldwin
Hardware, Box 15048, Reading, PA 19612

NEW FROM FOOD FRONT

(See page 101)

Recipe—Lobster with braised eggplant and cellophane noo-
dles, Lydia Shire, restaurant at the Four Seasons Hotel, 300 S.
Doheny Dr., Los Angeles, CA 90048; Table—"White carrera
marble,” Marble Modes, 15-25 130th St., College Point, NY
11356, White plate—Sasaki, Bloomingdale's, 1000 Third
Ave., NYC 10022; Napkin—by Ralph Lauren, Bloomingdale's,
1000 Third Ave., NYC 10022

(See page 102)

Recipe—Grilled breast of duck with crackling sauce, Larry
Forgione, An American Place, 969 Lexington Ave., NYC 10021,
Table—"Verde Issorie,” Domestic Marble, 41 E. 42nd St., NYC
10017; White plate, bowl—Sasaki, Bloomingdale's, 1000
Third Ave., NYC 10022; Napkin—by Ralph Lauren, Blooming-
dale's, 1000 Third Ave., NYC 10022; Fork, knife—"Mother of
Pearl,” by Samuel Peace, Bloomingdale's, 1000 Third Ave.,
NYC 10022

(See page 103)

Recipe—Sausage, sweet potato and corn tamale, Paul Bertolli,
Chez Panisse, 1517 Shattuck Ave., Berkeley, CA 94709;
Table— "White carrera marble,” Marble Modes, 15-25 130 St.,
College Point, NY 11356; Plates—Sasaki, Bloomingdale's,
1000 Third Ave., NYC, NY 10022; Fork, knife—by Samuel
Peace, Bloomingdale's, 1000 Third Ave., NYC 10022

(See page 104, photo, left)

Recipe—Lamb salad with garden lettuces, straw potoatoes,
and garlic sauce, Stephan Pyles, Routh St. Cafe, 3005 Routh
St., Dallas, TX 75201; Table—Westchester Marble and Granite,
610 S. Fulton Ave., Mt. Vernon, NY 10550, Plate—Sasaki, 600
Winters Ave., Paramus, NJ; Fork—by Samuel Pearce, Bloom-
ingdale’s, 1000 Third Ave., NYC 10022

(See photo right)

Recipe—Qatmeal spoon bread, Marion Cunningham, The
Fannie Farmer Cookbook, Alfred A. Knopf, 201 E. 50 St., NYC
10022, available nationwide; Table—"Rojo Alicante” marble,
Weiss and Biheller Merchandise Corp., 50-49 49 St., Woodside,
NY 10100; Plate—Sasaki, Bloomingdale's, 1000 Third Ave.,
NYC 10022; Spoon—by Samuel Peace, Bloomingdale's, 1000
Third Ave., NYC 10022

(See page 105)

and bowls—Kagedo, 55 Spring St. Seattle, WA 98104,
Clock—"The Two Potato Clock,” The Nature Co., Box 2310,
Berkeley, CA 94702

COUNTER REVOLUTION
(See pages 96 and 97, photo, top)

i Chocolate terrine with raspberries, from Desserts, by
Nancy Silverton, Harper & Row, 10 E. 53 St, NYC 10019,
available nationwide: Table—"'Creme” marble, Weiss and
Biheller Merchandise Corp., 50-49 49 St., Woodside, NY 10100;
Plate, coffee cup, saucer—Sasaki, Bloomingdale's, 1000
Third Ave., NYC 10022; Spoon—by Samuel Peace, Blooming-
dale's, 1000 Third Ave., NYC 10022; Napkin—by Ralph
Lauren, Bloomingdale's, 1000 Third Ave., NYC 10022



