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SUN-LOVING STYLE

LESSONS FROM A CLEVER COTTAGE
= BRINGING HOME THE BEST
OF SMALL-TOWNFRANCE
|
COOKING FROM THE
GOURMET GARDEN
» THE SUMMER’S
BEST WINES
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| THE BMW 7-SERIES. IT BRINGS
NEW BLOOD TO A CLASS OF AUTOMOBILE
THAT CAN CERTAINLY BENEFIT FROM IT.
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THE ULTIMATE DRIVING MACHINE.
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Virginia Slims remembers when it was important for a
woman to move around in the right circles.

VIRGINIA
SLIMS

You've come a long way, baby - o
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® Philip Morris Inc. 1988

8 mq "tar." 0.6 mg nicotine av. per cigarette, FTC Report Feb '85.

SURGEON GENERAL'S WARNING: Smoking
Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

Fashions: Krizia




“TEST-DRIVE THE NEW CHEMISE '88”

There’s nothing standard about this shift...state-of-the-art style, racy black chassis, unlimited options,
even a sticker price less than | expected. Now, more than ever, the chemise goes the extra mile.

And the best of the lot is at Saks Fifth Avenue!

From Designer Collections, Donna Karan's
black wool crepe jersey chemise, sizes
BSM,L, %460. (98-803). For further
information, or to receive our new
fall Fashion Folio, please call
-800-345-3454. We accept
American Express, Diners
Club, MasterCard
and Visa.






he ultimate expression of your good taste

Esb tdeas, exceptional design, precision crafted quality. They are
guaranteed in more than 100 kitchen programs from LEICHT.
Europe’s choice for fine kitchen systems is fast becoming the choice of
Americans from coast tc coast. Experience new dimensions in
Sunctional design and elegant living with a LEICHT kitchen.

Contact our Westcoast

importers for Euro Systems Inc.

nearest design 13237 Saticoy Street
studio: North Hollywood, Ca. 91605

Tel. (818) 765-0632

Midwest

Common Market Imports Inc.
768 Osterman Ave.
Deerfield, Ill. 60015

Tel. (312) 940-4080

LEICHT

The Quality Kitchen

LEICHT Einbaukiichen GmbH

P O.Box 1580

D-7070 Schwibisch Gmiind - West Germany
Tel.011-49-7171-4023 66

Northeast Southeast Canada
Show Art Ambiance Kitchens Euro Design Kitchens Inc.
Kitchen Design Studio 1058 S. W. 15th Ave. 997 Saint John Bivd.

2626 B Morris Ave
Union, N.J. 07083
Tel. (201) 688-87 11

Delray Beach, FL 33444 Pointe-Claire, Québec H9R 5M3
Tel. (407) 278-8002 Tel. (514) 694-4773



The Chair by the Window

I don’t know how many sweaters my usually me. We'd ralk for hours, Mother
mother’s knitted while sitting in her high  knitting while I held the yarn, the two of
wingback chair, but surely enough to keep us solving the world's problems and some
an army warm. They were all knitted for  of our own as the sun made its way across
me or my father and, then, my two girls.  the window. Whenever I see that chair, |
Solitary as knitting is, Mother always pre-  think of her and how lucky I am to be
fers having someone around, which was kept warm by her sweaters, and her love.

EthanAllen®

., Danbury, Connecticut 06811

Ethan Allen, Inc



JACUZZI WHIRLPOOL BATH

For literature and product information, call toll free: (800) 227-0710. In California: (800) 227-0991.
Or Write: Dept. MH, PO. Drawer J, Walnut Creek, CA 94596.
© 1988 Jacuzzi Whirlpool Bath
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s PHEALLUSIAN

WHIRLPOOL BATHING WHERE IT'S NEVER BEEN BEFORE.

“Every once in a while, things change. Reé’liy cha'nge. And all of a sudden there's a new

the ultimate statement inwhirlpool bazhmg lf jfou thlnk
this kind of perfection could only be an illusion, you're
wrong. It's The Allusian. By Jacuzzi Wh:rlpoof Bath
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way to look at things‘ The Allusian;’ by J'a;:uzzi Whirfpoo! Bath, is a chahge on that order_- o




Plantation
Style

PANELED
COLUMNS

All aluminum for strength and
durability; complete with ornamental
capital and base. 6'' or 8" square up
to 12" tall. Quick, easy installation.

Box 1179, Dept. MH8

Moultrie, GA 31776-1179
Toll-Free 1-800-841-8674

The Last Time I Saw London

Now England is the Isle of
Style. Is this some kind of joke?
SN N i i

THE LAST TIME I SAW LONDON 1 WAS BALANCED
precariously on a high stool in the hottest of all
hot shops—Biba—having the miniest of all
minidresses made . . . shorter. It was typical late-
’60s chutzpah. The air was heavy with the shock
of the new: Moody Blues, Mary Quant, but most l
of all, Habitat. For those of us reporting on

design, the Habitat store was more thrilling than the Victoria and
Albert, more daring than the King's Road. We held our breath at 10-
foot magic mountains of all-white dinnerware (instead of finicky place
settings pockmarked by little blue flowers). At shelving of the palest
pine, spine-tingling in its pared-down freshness. At bright canvas
chairs, suspended from ceilings. And, at the simple power of . . . ared
teapot. Now we knew what modern could look like. And if it could
happen in London, surely it could happen at home.

These examples are clichés today, but in 1968, America’s idea of
drop-dead modern was two Barcelona chairs and a chrome-and-glass
coffee table, designed in 1929. My Biba dress was striped red and
blue and I wore it like a flag of hope well into the *70s.

It didn’t last, that London. Desperate economic times fractured
design into polarized camps. The scared *70s found safety in the 18th
century country house look. The dislocated, cynical *70s stuck out its
tongue with “street style,” following dubious leaders like the Sex
Pistols. Malcolm McClaren and Vivienne Westwood’s punk shop
“Seditionaries” never had the pull of Biba for me. Even Laura
Ashley, as young and accessible as Mary Quant, succeeded because of
history, not despite it. Right through the early '80s, London was
dangerously hung up between the cabbage rose and the razor blade.

Only Habitat battled on, with a coherent design philosophy.
Terence Conran stuck to his vision (and was knighted for it in 1983).
Over 100 stores later, he’s opened his latest triumph—Bibendum, the
restaurant (p. 68), just across the street from that first shop of *64.
And now Met Home has a cover declaring “London’s Hot!
Furnishings, Fashion, Food.” Sounds like a Belgian joke. Those of us
whose design pilgrimages begin each year in Milan, lead through a
buzzing Paris and a reawakened Scandinavia, are now required to
see, buy, wear and even EAT English. Why? Were we just waiting for
Sir Terence’s kids to grow up? Qur London editor, Nonie Niesewand,
who produced this Special Report with Editorial Director Steven
Wagner, has a theory: “Margaret Thatcher’s discovered that good
design sells, so she’s endorsed it.”” Ben Lloyd, our Editorial Marketing
Director—who not so coincidentally began his career as a kid display
director at that first Habitat—sums it up: “The British are ready,
after all their financial Sturm und Drang, to be modern again.”

—Dorothy Kalins, Editor in Chief




AKER'S NORTHERN ITALIAN COLLECTION  draws fmm /fa/yrs richest

historical perio s—the Renaissance, Baroque, Rococo and Neo-classic. In an fnspfrec! mix
af sf_u/es, the collection rfisp/a ys both the region's passion for rmﬂp/c.\'ﬁ?rm and its sense of
wh imsy in a’esr'gn. ()ffcrr’ngs showcase Baker cmffsmans/? pin elaborate ca rving, the
contrasting use of vencers, and m'!r'sf—s.fgneJ painting on mfu’nefry. Each selection mirrors

the spirit and bravado of the Italian character.

Baker’s Northern Italian Collection

may be seen in any of the showrooms listed
below through vour interior designer,
architect or furniture retailer. You may

| send $8.00 for a color catalogue to Baker
| Furniture, Dept. 578, 1661 Monroe

| Avenue, N.W., Grand Rapids, Michigan

| 49505. Showrooms in Atlanta, Boston,

| Chicago, Cleveland, Dallas, Dania, High
Point, Houston, Laguna Niguel, Los
Angeles, New York, Philadelphia, San
Francisco, Seattle, Troy and Washington

1 D.C.

KNAPP & TUBBS




GTP ZX-TURBO
A TR3=YAV\' I Basically, we

- took the same
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Racing an 800-horsepower, 215-mph
projectile like the Nissan® GTP ZX
Turbo for hours on-end will teach you a
thing or two about performance.

Things weve applied to the latest
street-legal version.

The Nissan 300ZX Turbo.

For example, in the car on the right,
youll find the most powerful Z engine
ever,a 30-liter, turbocharged, fuel-injected
overhead cam V6. The same basic engine
that's in the car on the left.

You'l also find in the 300ZX a new,
high-flow, low-inertia turbocharger that
actually reduces lag—a common turbo
complaint—by a spirited 40%.

Power rack-and-pinion steering, limit-
ed slip differential, and power four-wheel
vented disc brakes are all standard.

Of course, we had to make a few
concessions to driving in the real world.
Like cut-pile carpeting instead of a bare
aluminum floor pan.

Beyond that,weve added a six-way
adjustable driver’ seat; remote controls
on the steering wheel; power windows,
mirrors and door locks. And other Human
Engineering™touches that help keep you

in total control of your environment.

Because, the way we see it,anything
that takes away from your performance
takes away from the car’s performance.

And anything that does that just
isn't as much fun. o)

MEE
-

Built for the Human Race:




Extraordinary floors, endless m : i
possibilities. To explore them, contact Lok

your Mannington Flooring Specialist
or write Mannington, P.O. Box 30,
Salem, NJ 08079.

v viiies FLOORS.
Sheet Vinyl 60227, Wood BE3569 g e

LUXURY VINYL - WOOD - CERAMIC TILE FLO
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The Tennis Bracelet.

The Franklin
Franklin Ce
Yes. | must have The Tennis Bracelet. |

sterling silver. Richly electroplated in 22 karat gold.

forty cubie zirconi

Mint
er. Pennsylvania 19091

And set with

nt, and the
*h. after
shipment,

Signature
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Match point.

The only point that counts.
The bracelet for the woman who plays to win.
Stunning cubic zirconia
set in a flexible band of solid sterling
silver electroplated in 22 karat gold.
Exclusively from The Franklin Mint.
Priced at $195, complete with
signature heart charm.
It’s the winning point.

The only game in town.

Please order by August 31, 1988,

Mr/Mrs/Ms
.-'\dt:]l‘?:'i:.’*
City

State, Zip T
505-




Some say you should give her a gift of wood on your Sth anniversary.
(But those who say that are married to someone else.)

So for your next
anniversary, give her
a band of diamonds
in a full or half-circle.
For more information,
call: 800 456-5608.
A diamond is forever.

The Diamond Anniversary Ring.
Only a band of diamonds says youd marry her all over again.

JEVWELERS THE LOOK.

Giving flowers should be more
than just an annual event.

METROPOLITAN
HOM

®
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It our appliances are so terrific,
how come we offer so much service?

As good as they are, even a GE appliance
can run into trouble. But if it did, our
factory-trained service professionals would
startlooking pretty good to you. So would our
fleet of GE Consumer Service trucks that are
practically workshops on wheels.

Our 90-day money-back Satisfaction
Guaranteed program* would come in pretty
handy, also. If, for any reason, you don’t like a
GE major appliance, we'll take it back and
replace it. Or refund your money. No other
manufacturer offersit. And it’s in addition to

G ATISFACTION

GUARANTEE

our regular warranties.

Then there’s our Quick Fix" System,
including parts and easy-to-follow repair
manuals for do-it-yourselfers.

You might even call the GE Answer
Center” service at 800-626-2000. Day or
night they’ll answer your questions. Plus give
you the name of local dealers.

So even though the likelihood of a GE
appliance breaking down may be fairly
remote, it’s nice to know the likelihood of
great service isn’t.

\pp I+ freezers, disk COMPACions,
washers, dryers, microwave ovens and cooking products
purchased from an authorized GE retail dealer.




SURGEON GENERAL'S WARNING: Smoking
Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

Ultra Lights: 6 mg “tar,” 0.6 mg nicotne—
Lights Box: 10 mg “tar’ 0.7 mg nicotine
av. per cigarette, by FTC method.

Lights Soft: 10 mg “tar;” 0.7 mg nicotine—
100's; 16 mg “tar’ 1.0 mg nicotine av.

per cigarette, FTC Report Feb.'85.



For people who
like to smoke...

s
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10w _IJGES,: PENSON ;s HEDGEg

Available in Regular and Menthol.

BENSON & HEDGES

because quality matters.
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" Heading Home

NEW CURE FOR FURNITURE frustration: Judy Niedermaier has put her access act
together and is hitting the retail road. The ebullient president of Niedermaier,
Inc., prime purveyor to the display trade of all those dr tic urns, col

and neoclassic icons—as well as key designers’ resource for well-mannered
modern classic furniture—has opened her own store, Decoration 7. Located
on the edge of Chicago's trendy River North district, the shop features a

Nied 1

Multiple Listings

CALVIN KLEIN has bought the Gueci family’s posh,
but gardenless Upper East Side town house for $7
million—big enough for his seven Georgia
O’Keeffes . . . After purchasing the Wrightsman es-
tate in Palm Beach and leveling the house, Leslie
Wexner, The Limited’s chief, still wasn’t happy. So
now he’s put the whole thing on the market for $14
million . . . Michael Douglas hired L.A. designer
Craig Wright to redo his Central Park West Manhat-
tan digs in Venetian style with luxe painted walls by
artist Jean-Charles Dicharry . . ..

Putting off the Ritz

IMAGINE Mohammed com-
ing to the mountain and

Butera, leader of the oppo-
sition (and owner of As-

and-white plaster pigs, k

the mountain dwellers
wishing he hadn’t. That
fantasy has come true in
Colorado. When Washing-
ton-based developer Mo-
hamed Hadid bought six
acres at the base of Aspen
Mountain, and lots of land
nearby, for $47 million, he
envisioned erecting a
300,000-square-foot, 292-
room Ritz-Carlton Hotel.
That was over a year—
and numerous town meet-
ings—ago as many resi-
dents of this laid-back Col-
orado ski resort tried to
whittle the building down
to acceptable size. “It's
aesthetically out of scale
with Aspen,” fumes Dick

pen’s only first-class hotel,
the landmark Hotel Je-
rome). The pro camp —
mostly retailers and real
estate brokers—claim the
facility could attract busi-
ness meetings in the off-
season, boosting the pic-
turesque town's lagging
ec y- Ripostes Butera:
“‘There are 6,000 of us in
this valley and we came
here for a certain quality
of life that doesn’t include
convention-goers.”” Our

prophecy? A bureaucratic
compromise. Hadid can
build 300,000 square
feet—but only 185,000 of
them can be above ground.

—Mindy Pantiel
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furniture and display accessories: pink-

laid 1

pes, hite eggs, Venetian velvet

pillows, plaster busts of Venus and Apollo and a trove of architectural
remnants, real and repro. Prices range from $5 for a gold-rimmed crystal
bud vase to $1,500 for the Drappo chair. The Niedermaier five-year master
plan: aninternational chain of retail stores. 365 W. Chicago Ave., 312/266-7077.

Tables of Content

TODAY, IT’S not guess
who’s coming to dinner-
ware, but guess who
isn’t. Architects, artists
and designers, from in-
dustrial to interior, have
turned their T squares to
the task. Top of the new
crop: Jay Spectre’s effer-
vescent deco-esque crys-
tal (at right), platinum
porcelain plates and
sculpted stainless flat-
ware for Sasaki. Robert
A.M. Stern has recolored
(and re-sized) his Rain-
bow Room dessert ser-
vice for Swid Powell
The most (ahem) cutting
edge: Philippe Starck’s
rapier-sharp stainless

flatware for Sasaki.

MARIA ROBLEDO

Bloomingdale’s.

MARIA ROBLEDO

SPECTRE’S Eclipse
crystal, $30; Starck’s
Objects Pointus 1
flatware, $100 a
place setting; and
Stern’s Moderne buf-
fet plate, $60 at
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Piece by piece,
theworld's &/ goldcard.

® ™
MasterAssist:
The most complete medical assistance
program any card offers, it provides the
traveling cardholder with medical care
expense coverage, local referrals and
round-the-clock monitoring of
treatment and medication.

™
MasterRental:
The rental car insurance
plan so comprehensive,
it covers collision damage,
vandalism, theft, fire,
even personal effects. No
other card offers as much.
And it's automatic with
Gold MasterCard” rentals.

™
MasterLegal:
If the unexpected happens when
you're traveling, emergency legal :
assistance is only a phone call L/ /
away. MasterLegal nol only gives i
referrals, but will also transfer money | (
to cover legal fees or post bail. |

. ™
MasterTrip: \
In an emergency, Master Trip can help p
you replace lost or stolen airline tickets or /
passports. There's even a toll-free number
for information when you're planning your
trip abroad.

Cash Access:

Whenever and wherever you need cash,
Gold MasterCard gives you five times the
number of locations as American Express.

Worldwide Acceptance:
Gold MasterCard gives you unsurpassed
worldwide acceptance. Three times that
of American Express.

Choose The Card That Makes A Difference:

Insurance coverages are underwnllen by BCS Insurance Company. i the state of Texas dba Medical Indemnity of
Amenca, InG Some restnctions and exclusions aj iply € 1988 MasterCard International Inc




HOT PROPERTIES

Design Dogma

SAN ANTONIO’S NEW motto might be Let Sleeping
Dogs Lie—in style. Its local Humane Society/SPCA
asked 10 of the town’s leading architects to design
and construct—what else?’—doghouses, which it then
auctioned off at its Canine Cotillion this May. The
luxurious digs, good-looking enough to be fit for man
as well as beast, ranged from Davis Sprinkle’s post-
Memphis ‘““Petit Palais”—a technicolor asymmetri-

cal bungalow with dog
bone coat of arms and
green Astroturf floor to
Lake-Flato’s (MH Feb-
ruary 1988) metal silo
farmhouse. The archi-

tects will oblige dog lov-
ers everywhere with con-

——

struction plans. Contact
project coordinator, ar-
chitect Ken Bentley, 404
E. Mulberry Ave., San
Antonio, TX 78212.

GARDEN SOURCE'S
carefully hand-craft-
ed wrought iron
‘‘twig’’ Arden bench
gets high marks for
rustic refinement.

Room With a Vroom

LOCATING well-designed
outdoor furniture can be as
hard as finding that pro-
verbial needle in a hay-
stack. Until now. Garden
Source (headed by design
entrepreneur, Robert Cur-
ry), an Atlanta furniture
distributor, has revived a
collection of 19th century
classics that it found at the
Winterthur Museum. These
déja vu designs date from
the period when gazebos
first became popular and
gardens were treated as
outdoor rooms. But far
from feeling antique, the
group's graceful lines
could as easily have been
designed by modern metal
magician Mario Villas.
Hand-crafted of wrought
iron, the 17-piece collec-
tion is also affordable: The
Devon chair (lower left), a
cast-iron take on cane-
backed bentwood arm-
chairs, costs $278. Prices
range from $189 for the
Lattice chair (not shown) to
$832 for the Arden bench.

‘““WITH SOME DIRECTORS, if you have one good idea it makes them nervous; if you have
20, they fire you. But not Francis Ford Coppola—he loves design.” So claims Dean

Tavoularis, production designer for Coppola’'s new film, Tucker: A Man and His Dream (as

well as a host of Coppola’s past smashes, including The Godfather and Peggy Sve Got

Married). If any project demanded imagination and style, Tucker—a saga of
| industrial design—did. The film recounts the true tale of a Forties visionary who

' created ‘‘the car of tomorrow today” but was run off the road (and out of

| business) for his inventive thinking by the titans in Detroit. The moviemakers

.*'I adopted one central visual metaphor to unify the movie's look—Italian Futurist

that in-
vokes motion and speed,” says Tavoularis. He built

painting, ‘‘a style of dy ic ind

sets and arranged props on a subtle slant to force home
/ the streamlined perspectives and angled thrust of Futur-
! ist paintings. The filmmakers borrowed some tricks from

i Coppola’s experimental One From the Heart: All of Tuck-

er's phone conversations were shot live with both charac-
ters on camera, using side-by-side sets, instead of relying
on conventional split-screen splicing. To drive home his
illusion, Tavoularis ‘leveled’ the water in a tipped glass

using a piece of angled plastic instead of liquid. Not &

everything would conform to his nonconformity. “l never
could figure out how to make cigarette smoke slant.”
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MUCH OF the design
for 19th century gar-
den furniture was
derived from interior
furnishings, hence
the animal paw feet
on the Greenwich
chair; $278. Call Gar-
den Source Furnish-
ings, 404/351-6446.

REACH OUT and touch
someone: Tucker
(Jeff Bridges) calls
the girl next door (lit-
erally), Joan Allen.




brake for fish.

Wuld you like to experience a Range
Rover under optimum conditions?

Just add water.

A Range Rover can wade through
depths that would immobilize a mere car.

And provide the added traction of
4-wheel drive in a downpour.

What’s all the more extraordinary, though,
is that a Range Rover isn't a vehicle vou'll
want to save for a rainv day.

Because on a dry road, it handles like a
road car. And on a test track, it surges along at
roughly 1

RANGE ROVER

It even surrounds vou with all the com-
fort and luxury of a luxury car.
So why not call 1-800-FINE 4W
the name of a dealer convenient to you?
While a Range Rover is hardly inexpen-
e, its well worth the price.
After all, when you buy one youte not
simpl ing an ordinary 4-wheel drive vehicle.
You'e converting vour money into a
liquid asset.




Thermador proves there's nothing neutral about white.

Simple. Elegant. Pure sophistication. White.

The contemporary color for the kitchen is

gracefully expressed in The White Collection

from Thermador. Clean lines and sleek, em-

pered glass surfaces highlightthis complete

appliance ensemble that features our revo-

lutionary Convection MicroThermal Oven

and high performance Electric and Gas

Cookiops. High fashion and high function.

The White Collection from Thermador.

Formore information contact Thermadar Waste King 5119 Distnct Bivd. Los Angeles. California 90040 213 562-1133 Dent B DMascoBulding Products Corp 1988

Thermador
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DISCOVER THE LUXURY of shopping in the comfort of your

own home. Stroll through the pages of the Metropolitan
Home Catalog Collection and find the latest in HIGH STYLE fashion,

home furnishings and wonderful gift items. Order with complete confidence. All

products from these prestigious mail order companies are guaranteed. Simply make

your selection, then complete and mail the card located on pages 33-34. The

companies listed will send their catalogs directly to you. If the reply card is missing,

please use the coupon for ()rder'mg your calal()gs. You may also place your catalog

order by calling Metropolitan Home’s toll free number. Please refer to page 35 for

telephone order instructions.

McGUIRE

Large 68-page book with 87 color pic-

tures featuring our classic collection of
the premier rattan designs. Also shown —
designs from McGuire Special Collec-
tions: Bamboo Tables, Oriental Hard-
wood, Teak, Suga Cage, Cane Wicker,
Palasan and Zambales. Price $5.00.

SINCE 1861

San Francisco’s most extraordinary store!

For an abundant selection of holiday

gifts with incomparable quality, image
and style, send for the latest Gump’s Gift
Book. You'll find exciting fashions, exclu-
sive jewelry and lamps that we make in our
own workshops, elegant china and crystal,
and much more. A one-year, four-issue sub-
scription is $5.00.

MagNIN

Give yourself the pleasure of armchair

shopping at the specialty store that
has catered to California’s finest families
for more than a century. You'll find direc-
tional style, extraordinary panache and ex-
ceptional quality in the pages of the
frequent catalogues that come directly to
you, starting with the opulent 1988 Christ-
mas edition. Great gift ideas for men, wom-
en, children, the home. One-year
subscription, $5.00.

BALLARD DESIGNS Unique

magalogue of decorating collectibles
for refreshing cultured country to trendy
architectural looks. An outstanding guide
filled with table bases, unusual chairs, deco-
rative lamps, garden statuary and many
distinctive gift ideas. Catalogue subserip-
tion $2.00.

GEARYS

BEVERLY HILLS SINCE 1930

The latest and finest in gift-giving, en-

tertaining and decorating ideas. Shop
with GEARY’S through our 80-page full-
color catalog overflowing with a unigue se-
lection of home accessories, jewelry and
holiday gifts for everyone on your list. Bev-
erly Hills” most famous gift and specialty
store. Receive $2.00 credit on vour first

order. $2.00.

VICTORIA'S SECRET
Z?%@ZJ

]':IIj()}' the

luxury of
shopping direct-
Iy from home
with Victoria’s &
Secret Cata-
logue. Our inter-
national col-
lection encom-
passes  lingerie
and fashon for
the most dis-
cerning  tastes.
One vear §5.00.
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All your holiday fantasies come to life

in the new 1988 Neiman Marcus
Christmas Book. Over 100 colorful pages
of uncommon fashions. Extravagant bau-
bles. Fanciful delights for those who dis-
criminate. And, of course, another
outrageous "His & Hers” Gift. (We can’t
say yet ... you'll have to see for yourself!)
Shop conveniently, too, with one call to our
24-hour toll-free number and charge every-
thing to your NM credit card or the Ameri-
can Express card. Order your copy now for
just $5.00, applicable towards your first
credit purchase from the Christmas Book.

The Museum
of Modern Art

New York

The best in contemporary design

for personal or business gifts,
Many items are represented in the Muse-
um’s Design Collection. Selection includes
furniture, lamps, table-top, travel and
desk-top accessories, housewares, tools,
toys, jewelry, puzzles, books, cards, calen-
dars and posters . . . some produced exclu-
sively for the Museum. $3.00.

HOME

A Spiegel Specialty Catalog

The Fall edition of In Home from

Spiegel has arrived. All the ele-
ments you need to create a very per.-cona|
style for your home. Everything from so-
phisticated furniture design to practical
and high-tech appliances. Not to mention
unique hand-crafted accents. 52 pages.
Send 82.00, applicable to any purchase, or
call 1-800-345-4500 and ask for Dept. 302,

SEMENT

POTTERY BARN

CATALOG OF NEW TRADITIO

A world of elegant, affordable home

furnishings and accessories that give
expression 1o your sense of personal style.
One-year subseription, $2.00. (Sorry, U.S.
addresses only.)

HORCHOW

The Horchow Collection invites

you to shop the marketplaces of
the world through the pages of our cata-
logue. Indulge in fine furnishings. Unique
collectibles. Elegant dinnerware. Impecca-
ble linens. Sophisticated fashions. The best
of everything. 85.00 off your first purchase.
For a full year of catalogues, send $5.00.

Welcome to the world of Bul-

lock’s Wilshire. For sixty years
Southern California’s unique specialty
store. A Bullock’s Wilshire catalogue is
your passport to exceptional personalized
service. Our merchandise is carefully select-
ed for its fine statement of style and quali-
ty—always with you in mind. One-year
subseription, $5.00.

T l{ AVEL C I,()IIII\(-( ‘J‘-'

Our Fall 1988 catalogue features

worldly natural-fiber clothing for men
and women: distinctive cotton shirts, hand
knit sweaters, comfortable trousers and
skirts, travel-worthy knits, dashing leath-
ers, smart accoutrements. Also: A journal
of American rail-trails; practical travel tips;
solid sartorial information. Please send
£1.00.

THE NEW ABC ME DESIGN

CATALOG. It’s bursting with
fresh decorating ideas, and filled with won-
derful values from our vast collection of
Design Rugs, Handmade Orientals, An-
tiques and Bed, Bath & Linens. Send for
your FREE copy today or call 1-800-888-
RUGS.

bl@ r\gdole's

Bloomingdale’s By Mail. For just

$3.00, you'll receive our spectacu-
lar 112-page Christmas Catalogue and a
full year of fashion, home furnishings and
gift catalogues. Plus, you'll get a $3.00 gift
certificate as our holiday gift to you!
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Bullock&Jones
Bullock &Jones

Shop BULLOCK & JONES, fam-

ous for 135 years of uncompromis-
ing quality, through its award-winning
catalog. Choose from fall’s finest men’s
sportswear, clothing, furnishings, and ac-
cessories—all characterized by timeless de-
sign, superb materials, and superlative
manufacture. And now, a special collection
for women, available only through our cat-
alog. $3.00.

TRIFLES

Trifles catalogues are bursting

with imagination and bright, fresh
ideas. Frill and fine fashions. Soft silks and
sparkling silver. Gold. Hand-painted pot-
tery and delightful decoratives. Plus special
values for you and your home. Receive
$5.00 off your first purchase. To receive a
full year of catalogues, send $3.00.

Antiquities from Century Hall. As

aestically pleasing as historically
significant, these architectural finds have
been reproduced as wall plaques, bookends,
and other objects of interest for your
home/office. Catalog $2.00

ADVERTISEMENT

BERGDORF
GGODMAN

BIRGDORI
GCODMAN

BERGDORF
GAODMAN

BERGDORY
GCODMAN

BERGDORF
GADDMAN

There is only

one  Berg-

dorf Good-
man. A special world
filled with unlimited
luxury and innova-
tive style. And now
our Men’s and Wom-
en’s Fashion Books
can bring this world
home to you. One
year subscrition,

87.00

MUSEUM OF FINE
ARTS, BOSTON

Discover the MUSEUM OF FINE

ARTS, BOSTON by mail. Send
for the Museum’s new catalog and explore
96 full-color pages of unique gifts, repro-
duced from our renowned collections.
You'll find jewelry, scarves, sculpture,
glassware, posters, books, Christmas cards,
children’s educational games, and more.
Send 81.00 for a year’s subscription to our
catalog.

Hammacher Schlemmer has

strived for over 140 years to offer
the best, the only and the unexpected. In
our new catalog you'll find the Vision-Pro-
tecting Television Monitor, the Only Auto-
matic Bicycle Transmission and hundreds
of other unusual things that can’t be found
elsewhere. $2.00 for a year’s subscription.

NORTH BEACH

LEATHER

Share a best-dressed secret with

some of the world’s most exciting
women . . . North Beach Leather’s ex-
clusive collection of leather and suede fash-
ions. Available by mail or at their 10 U.S,
stores. A year of catalogs, $3.00.

An exciting blend of casual furni-

ture and accent pieces for indoor/
outdoor living. Our quietly sophisticated
line of handecrafted furniture and hand-
sculptured table bases and statuary will add
casual elegance to any room, yard, porch or
sun deck. Superb quality at the lowest
prices anywhere; from adirondack chairs,
hammocks and porch swings to sculptured
table bases and sconces. Satisfaction and
Money Back Guarantees. Catalog $1.00.

‘,_.‘s 5(,1'
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WILLIAMS-SONOMA

WILLIAMS-SONOMA—A Cata-

log for Cooks. Discover what seri-
ous cooks have known for over thirt y years.
Williams-Sonoma offers the finest kitch-
enware, household articles and specialty
foods—many made exclusively for us. Our
catalog abounds in practical gift ideas and
is sprinkled with Chuck Williams’ original
recipes. One-year subscription to A Catalog
for Cooks, $2.00. (Sorry, U.S. addresses
only.)
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America’s premier outdoor outfit-

ter has been creating uniqgue, func-
tional clothing and gear for active lifestyles
since 1920. To discover our latest lines of
unconditionally guaranteed men’s  and
women’s apparel, legendary Bauer goose
down products, recreational gear, gifts and
home comforts, phone toll-free anytime: 1-
800-426-8020, Dept. XAD. Free catalog.

RELIABLE

meQOffice

Superior Design and Function for Your Heme Dffice Environment

Create the perfect office ... at

home. Introducing Reliable’s Ho-
meQffice Catalog. An unmatched selec-
tion of products, specifically designed for
the office at home. Reliable’s HomeOf-
fice is your connection to superior design
and function. At a savings of 50% off retail
prices. $2.00 for a one-year subscription.

THE
RENOWATOR'S
SUPPLY.,

Building, remodeling, or redecorat-

ing? We offer authentic reproduc-
tions: Colonial, Shaker, Victorian, Art
Deco, Country & Contemporary. We work
with the finest materials: solid brass, solid
oak, marble, porcelain, pine, and wrought
iron. Lighting & plumbing fixtures; door,
window & cabinet hardware; giftware; yard
& gardcu accessories, 48-page catalog,
$3.00.

One year of the most interesting

cookware, glassware, tableware,
bedding, and accessories in the world. One
year of the newest products for contempo-
rary lifestyles. One year of the Crate &
Barrel catalogues you’ve probably been
hearing about for just $2.00.

(CATALOG

THE FIRST COMPLETE REC-

ORD STORE IN A CATALOG.
Finally, you can shop from home for any
CD, LP or Tape. Our 200 pages of Rock,
Jazz, & Classical titles is the world’s largest
record guide. Everything from The Beatles
to U-2, Basie to Wagner. New subscribers
get 12 free issues of our UPDATE maga-
zine which covers new releases and month-
ly specials. First issue comes with 850 in
gift certificates. 1 year $4.00 (refundable).

thing More
' NO Lty

QUILTS AND MORE QUILTS

fill this 40-page "88 catalog. Feast
your eyes on America’s largest selection of
quilts, pillows, rugs, and other unique
handerafted country things. A wonderful
resource for decorators. 34.00.

02

NATURAL DESIGNS

For just $2.00, you'll receive a

year’s subscription of colorful cata-
logs packed full of great toys for newhorns
to pre-teens.

Capturing the finest quality in the

Sante Fe style Natural Designs
presents a unique collection of handecrafted
Southwest furniture and accessories. Spe-
cial features include the Lodge Pole line in
8 finishes, Iron Wood from Argentina,
Spanish Colonial reproductions, handeraft-
ed folk art furniture and accessories. The
catalog is manufactured direct assuring the
highest quality and savings. Custom work
available. A Designers reference book.
£4.00.

NTERNATIONA

CATALOGUE COLLECTION

[A must for every catalogue shopper. |

Discover wonderful catalogs from

factories and shops in France,
Great Britain, Ireland, Germany, Scandi-
navia, Japan, Hong Kong, Mexico, more.
Buy direct and save on crystal, china,
clothing, jewelry, gifts, antiques, collect-
ibles, art, toys, carpets and many unique
products not available in the USA. Beauti-
ful color book $3.00, refundable first order.
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MAXILLA AND MANDIBLE,

LTD. More than a catalogue! A
scientific reference book featuring Muse-
um-quality skulls, skeletons, beetles, but-
terflies and seashells. Beautifully illustrated
listing over 800 fascinating and unique gift
items for the artist, collector or anyone in-
terested in natural history on your list. This
incredible 120-page book makes a great gift
in itself. Send 86.95

Since 1911, S.E. Rykoff & Co. has

been a source of foods and cook-
ware to some of the finest chefs in the coun-
try. And now our catalog brings us into the
home kitchen. From salmon steaks and
fresh caviar to Belgian chocolates and sun.
dried tomatoes, our catalog is an indispens-
able source of gourmet foods. We also offer
cooking tools, chafers, a full line of whole
and ground spices and specialty oils and
vinegars. If you’ve seen it in a restaurant,
we have it! 18 pages $2.00.

—

'i Lindal Cedar Home;

LINDAL CEDAR HOMES—-Con-

temporary ideas for kitchen, bath
and the entire cedar home, showcased in
the new Lindal Cedar Homes Planbook.
Get 200 pages of beautiful color photo-
graphs, 90 custom plans, design tips and
full details on insulation and solar, too.
Draw your own custom home using the

unique planning grids provided. Price:
210.00.

METROPOLITAN

HOME FALL
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HOME FURNISHINGS CATALOG

Our quarterly catalog features dol-

lar stretching basics, striking eity
style and fresh country furnishings, lighting
and accessories for every room in the house.
Send 82.00 for one year’s subseription.

Sone a’&ﬂyzz’()

THE COUNTRY LACE

OF FRANCE
Rue de France imports traditional French
Country lace and offers it as fabric by the
vard or fashioned into cafe curtains, tie-
backs, flat panels, door curtains, bed and
table linens, pillows and more! Full-color
catalog will give you many decorating and
gift ideas. Send £2.00.

WORLD'S MOVIEST

VIDEO CATALOG!"
The 608-page 10th Anniversary issue of the
Movies Unlimited® Video Catalog de-
scribes over 19,000 available titles, from
rarities to new releases. Order with confi-
dence from one of America’s oldest and
most reliable home video services. $7.95
(plus $2.00 postage, $9.95 total). Catalog
fee refunded with first order.

GCUA A L0 G

COIL L ECTION

Covmes By Mart

Since 1656 we've set the standard

for Chocolate! The tradition began
when Napoleon named Karl Frederic Bis-
singer, “Confisseur Imperial by Appoint-
ment.” Three hundred years later we still
hand craft traditional Chocolates, Truffles,
Petit Fours, and more. Taste a tradition;
for gifts, for entertaining, for vourself!
(Catalogue 81.00)

Challenge your family with the

world’s most popular and enduring
games! From the exotic to time-honored
favorites, you'll discover action and skill
games that every age can share. Each is
authentically crafted of solid hardwoods
with  beautiful hand-rubbed finishes.
Unique full-color catalog, $2.00.

The Grand Finale catalogue

brings you luxury for less with fan-
tastic savings on quality merchandise from
famous companies. Save on housewares,
furniture, dinnerware, women’s apparel
and jewelry. Satisfaction guaranteed; no
sale is ever final. For a full year of cata-
logues, send £3.00.
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THE JAPAN COLLECTION

from RONIN GALLERY is a
unique 48-page holiday catalogue of fine
17th through 20th century woodblock
prints, erafts, netsuke, imari, posters, cards,
books and other unusual gift and decorat-
ing ideas from Japan. Send $5.00 for a two-
year subseription. (212) 688-0188.

CATALOGS AND MERCHAN-
DISE FROM AROUND THE
WORLD. A fabulous collection of catalogs
from 25 countries plus, for the first time, a
selection of wonderful merchandise from
some of your favorite catalogers. Purchase
china, crystal, clothing, handicrafts, jewel-
ry, linens, perfumes, ete. at considerable
savings direct from over 100 factories and
retail shops in Canada, Europe, and the
Orient. Color catalog $4.00.

A COOK’S WARES
SAVINGS 20% - 40%

i

Save 20%-40% on the finest cook-

ware. Cuisinart food processors,
blade sets, attachments, pans, cookbooks,
thermometers, videos. Henckels cutlery.
Krups appliances. LeCreuset pans. Kit-
chenAid mixers, accessories.Braun coffee
makers. Apilco poreelains. Lindt and Calle-
baut chocolate. Much, much more: 1,600
items. Catalog only $1.00.

METROPOLITAN
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SGF catalogues are committed to
offering quality merchandize at
great savings. Find terrific buys on house-
wares, furniture, dinnerware, women’s ap-
parel and more from famous companies.
Enjoy a 5-month extended payment plan

on credit card orders of $200.00 up. For a
year of catalogues, send $3.00.

|

@Sl
STOCKBRIDGE S®
MASSACHUSETTS
COUNTRY CURTAINS .
Some with ruffles, others with
fringe or lace trim. Also tab curtains, bal-
loons, festoons, bed ensembles, wooden
rods, lots of lace eurtains and other aceesso-

ries for your home. Perfect with antiques,
Victorian and 20th-century furniture. Re-
tail shops in New England and New Jersey.
56-page color catalog. FREE.

SIGNALS

A Catalog For Fans And Friends
Of Public Television

Look to us for an exclusive selec-

tion of unique gifts related to your
favorite public television programs, video
and audio tapes, books, clothing, educa-
tional toys and games for virtually every
age and every interest. $2.00.

CATALOG

COLLECTION

Comes By Ma1L

NGRAVABLES

5
S RN :
ENGRAVABLES . . . Bring the

world of ENGRAVABLES home
with our Catalog Collection of unique cus-
tom engraved name and initialed personals,
Personalized gifts, jewelry, glassware and
sinage. £1.00 assures you delivery of our
new full-color catalog. Enjoy the ease of
shopping with ENGRAVABLES! Reserve

your copy I'IU“'T

the petcatalog

“Pedigrees” the catalog for pets

with personality. It’s fun to read,
fun to shop with hundreds of hard-to-find
fashion, food, fantasy and functional items
for the pet with character-personalized
neckwear, fashion apparel, beauty and
grooming aids and much more. Send for
vour FREE, 44-page, full-color catalog.

Revised 40-page full-color catalog

illustrating over 200 works by
American artist P. Buckley Moss. Included
are silkscreens, lithographs, offset litho-
graphic prints and posters. $10.00.
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ADVERTISEMENT

CATALOG ORDER FORM

To order your catalogs, please complete the attached card. If the reply card is missing, complete the
coupon below. Place a check mark next to the name of the advertisers whose catalogs you wish to re-
ceive. If you would like to order more than one of any catalog, indicate the quant.ty in the space pro-
vided. Payment can be made by check, money order, Visa or MasterCard. (Minimum charge order is
$10.00.) Add $2.00 for handling. If ordering by mail, enclose your completed card or coupon and a
check or money order, made payable to: Metropolitan Home Catalog Collection. Do not send cash.
No foreign shipments, please. Address envelope to:

Metropolitan Home

P.O. Box 1730

Sandusky, OH 44870
You may also place your catalog order by calling Metropolitan Home’s TOLL FREE number and
charging your order to Visa or MasterCard. Minimum charge order is $10.00. There is a $2.00
service charge. Call 1-800-241-9111, ext. 700. In Ohio call 1-800-241-7504, ext. 700. Our lines are

open 9:00 a.m. to 9:00 p.m. nationwide.
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R B 1|1 T S S £5.00 30. ____ Natural Designs ...cc.ccocevevincriciccrecennerreernnnn. $4.00
5. Ballard Designs ......ccccooeveeeninineniniinnn 82.00 31. _ The Renovator’s Supply ....c.cccovreivnicnnnanens $3.00
6. Victoria’s Secret ...ooeciiiiiriiieiireeeesneenann £5.00 32. ___ Toysto Grow On...ccccveivnieieciiciciececnrenians £2.00
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8. - POUREY Balii oo £2.00 34, Maxilla & Mandible, Ltd. cccooovveneeeeeineen, £6.95
9. — 'Banana Republici:.cuiianmmunsinis £1.00 35, CONTaNS.ui et er s e e $2.00
10. — Museum of Modern Art.....oocoeeveveeveveineeenn, £3.00 36. ____ The Chocolate Catalogue........cccererervcrennnnene. $1.00
L i — - Horehow.smnmamnaaisnniasase. 55.00 37.  S.E.Rykoff & Courvrerrerricrieccreceevececs $2.00
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13, Opiefeliicieiiicnreeienreniierrereee e resrresressesseansaen 82.00 39, — . World Wide Gamies coammnsnvisieimg 82.00
14, — Bullock™ Wilshire ......coocceevveeevereeeieserieennnn. $5.00 40. — . Lindal Cedar Homes .uminnnnsnis $10.00
I5. — Bloomingdale’s By Mail........ccccoovvererrcrinnnnnn. $3.00 41. — Movies Unlimited .....ccoveevicieiicriicrcrecnn, $9.95
16. — Bullock & JONes ..oooeoeeeeeeeeeeee, $3.00 42. _ Grand Finale.......ooioeeeeeeeeeeeieniessssssesesneesnons $3.00
17. —_ Bergdorf Goodman .........ccccvvevvcvicrenriininenn. 87.00 13. _ Ronin Gallery .....cccccoenenneneincricinineeenn. $5.00
18. ___ North Beach Leather........ccoceeeeveiviiviiinnennn, £3.00 Fh  SGF e eeea e $3.00
T o Trlles v s s i $3.00 45.  Engravables .....cococvievioieiieieeieeeieeeenn $1.00
20. —___ Museum of Fine Arts, Boston ....o...ooovvvveneoon. $1.00 46. _____ Shop the World by Mail ... $4.00
21. ___ Unique Simplicities .c..coooveverecviininiieeeseeenns 31.00  47. __ Country Curtains......ccoeeeimeerereiceccesene. FREE
22, Century Hall..ooooooviiiiireiciececeieen $2.00 48; . Pedifrees:suunnsnaimniaiisa s FREE
23. — Hammacher Schlemmer........ccooeeveveevivennnnn, $2.00 49. A Cooksware.......cccceeiveviviiiriiosrasssssssssssensnsan 81.00
24, Williams-Sonoma ......cccoeceeeeeeeresseseeiseeesnneann $2.00 T | [ S $2.00
25,  Eddie Bauer....oooooveeeieeeeeeeeeeeeeeeeeeees FREE 5l Moss Portfolio ....cooevveeeeeeeeeeeseeesseeeennn $10.00
26. Crate & Barrel .o i £2.00
Name Total dollars catalog order $
Address Handling charge § 2.00
City State Zip Total amount enclosed S

Offer expires October 31, 1988

Method of payment:

Check or money order
Charge to: (Minimum order $10.00)

Allow 68 weeks delivery.

Account no.

Expiration date

Visa Cardholder name
MasterCard Cardholder signature




| COASTTOCOAST, HERE IS WHAT’S SHAPING THE METROPOLITAN STATE OF MIND

fornia, is paradisiacal.

Surfing at the beach, tennis *

at mountain estates. Palm
groves and eucalyptus
trees, idyllic climate and
indulgent lifestyles. It’s
“Santa Babylon,” West
Coast Capital of the Good
Life. But ask the locals
what counts most and

to see the Courthouse.™
Organizationally, the
Santa Barbara County

Courthouse is clear but oth-

erwise undistinguished: A
rough U-shape in plan.

Historically, it doesn’t leap :

out: The Mission Church,
City Hall, the Public Li-

brary all precede the Court-

house, which was complet-
ed in 1929. Stylistically,
well, it’s Spanish Colonial

Revival—now a legislated -

- strokes of a Jasper Johns
. painting. I’s easy to miss .
the building’s modest entry :

style in Santa Barbara.
Even the shopping malls
have red-tile roofs. And
pragmatically, the usual
superlatives don’t apply,
either: The County Court-
house is not the biggest, or
the tallest, or the most ex-
travagant of buildings in
the city. So what gives?

building is its beauty:

You've never seen anything -
like it. From a distance, the

Courthouse is a panoply of
doors, windows, moldings,
setbacks, towers, turrets,

The People’s Court

. balconies and stairs. Errat- -
. ic groupings of elements
. enliven the facade. Square

- lar ones; large rounds op-
. pose slim oblongs; local

* stones against bright white
BY STEVEN HOLT AND .

MICHAEL McDONOUGH - stucco. California and Al-

. hambra. All is in conflict;
® SANTA BARBARA, Cali- :

allis in order.
Just off Anacapa Street,

. doors. The central court-

- yard—sunken, lush, tropi-
\ cal—draws you forward.
Your business is momen-

. tarily subverted by the

. greenest of greens—plant-
ings so composed, so well
The simple wonder of the *

integrated into the archi-

. tecture that they seem like

ornamental objects.
The interiors are dark,

: covered in hundreds of
. handmade northern Afri-
. cantiles. Pattern on pal-
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tern, riotous Mediterra-

. nean color everywhere.
. Narrative mural paintings
. windows play off rectangu- -

that depict the history of

. the county—conquistadors :
arriving at the shores, na-

* tives looking curious (or

- threatened)—rvirtually fill
. the enormous public assem-
bly room. There are sten-
. ciled wood ceilings, leather '
there’s the great entry arch. !
¢ Built from overscaled

. blocks of Refugio sand-
stone, it sports chisel marks
. like the ambiguous brush-

doors with brass fittings,

: gigantic balustrades. Noth-
* ing matches and nothing

repeats, yet there's a logic

. inthe plan. You can find

they’ll tell you, “You've got '

- 1311 ~111 R

. your way anywhere.

But surprises are every-
where. A stairway cork-

: serewsviolently off an ar-

. cade; the seemingly known
suddenly becomes a mys-

© tery, a place of discovery.

- Climb the mirador, or

. lookout tower, and see the
city and the building: Roof
. lines collide, meet at unor-
. thodox angles—a toss-off
- Cubist composition. The :
courtyard lawn opens casu-
- allyto the city beyond.
Trees thin, then there are
. sidewalks and the streets.

. The defensive Spanish ar-

* nia civic-minded.

There is something in-
- herently American in this
. patchwork quilt of inten-
: tion and style, befitting a
truly democratic design
. process 10 years in the
. making. Home to a con-
glomeration of styles,
many from the East and
- Midwest, Santa Barbara
began to revise its image,
launching an active search
forits own character and
- its architectural roots.
. From 1919 onward, one
. design vielded to another.

- In 1925, an earthquake

. courthouse, bringing the
. processto a head. A num-
- ber of people drew up

plans, pushing hard for a
: more enlightened design.

. ed—French Beaux-Arts,
Queen Anne or Native
. designated architect (his

son later revised the plan).

- chelder, Stevens, Stan-
! wood—so many designs

VICTORIA KANN

. were processed, county his-
. chitecture becomes Califor- :

tories can’t keep the credits

. straight and no complete

- working drawings exist.

- Civie architecture was ar-

. gued, and created, in innu-
. merable public debates.

The miracle is that the

- Santa Barbara County

* Courthouse is neither con-

- descending nor compro-

- mised. A condition of art is
- that you get out what you

. putin. What the people fi-
* nally agreed upon in 1927,
: Spanish Colonial Revival,

. was exciting to them

. then—symbolically impor-
* tant, born of optimism and
: aspirit of contentious ar-

. gument. Not a complacent

. building but a courageous
one, created by an ornery,

- eecentric process. In 1929,
- the locals turned out in An-
. dalusian costume to cele-

: brate the unveiling.

While today’s architects

: strain to embrace historical
. revivalism, in a desperate

. atlempt 1o reconnect lo an

. alienated public, there is

. singular ease in the Santa

. Barbara County Court-

. house. Effortless history,

. impassioned design. Histo-
- ryimplied a search for

: meaning then. Not a for-

: * mulaoran easy way oul, as
. damaged the 1870s domed '
: Thelegend over the en-

. trance reads, “God Gave

* Usthe Country; the Skill of
: Man Hath Built the Town.”
: The building is big. Com-

- History was publicly debat- -

it has come to be of late.

plex. Still, a mark of the

. human hand and mind is
* everywhere. The County

: Craftsman style? San Fran- :
- ciscan William Mooser was -
. doesn’t have to be. It’s in-
* telligent. It's about buck-
. Add the names Hersey, Bat- -

Courthouse isn’t perfect or
formal or unique in style. It

ing the status quo. And the

. taxi drivers all say, *‘This
. is worth seeing.”
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BY COLMAN ANDREWS

® “YOU MUST taste
this,” said Claude one af-
ternoon at Taillevent in
Paris, filling his deep-
bowled silver spoon with
cold lobster soup en gelée :
and passing it to me care- :
fully across the table. I
sipped the soup—it was
delicious—and then start-
ed to hand back the spoon.
At that moment, some-
thing extraordinary hap-
pened. Quietly, fluidly, al- :
most without entering our :
field of vision, a waiter
suddenly materialized,
lifted the used spoon gent- :
ly from my hand in mid-
air, and, as if with the
same motion, set down a
clean one beside Claude’s :
plate. Then he was gone.
It was perhaps the most
perfect single act of res-
taurant service that |

A ETRO

The Restaurant at the
Center of the Universe

have ever experienced—
thoughtful, unobtrusive,
utterly without pomp and
most of all graceful both
in the deftness with which
it was accomplished and in
its stylish elevation of the
moment. That I should
have encountered such an

. act of service at Taille-

vent, of course, didn’t
particularly surprise me.

.

: moniker proud: It is quite

: possibly the best restau-

Service is the restaurant’s -

middle name—or would

be if it had a first and last

name to begin with.
“Taillevent™ was, in

: fact, the nom de plume

(or de spoon) of one Guil-
laume Tirel, author of the

: 1379-vintage manuscript
: called Le Viandier—in

effect the first French

. that bears Taillevent’s
: name today dates only

from the 1940s, when it

: was founded by current
: proprietor Jean-Claude
: Vrinat’s father, Andre—

: fund, thank God

+ driven limousine.

: “Does she walk

: yet?” asks a friend

: of mom’s. “No,” re-

rant in France.
There’s an old joke
about the little rich
girl waving to her
mother as she rides
off in a chauffeur-

plies the woman,
“and with her trust

she’ll never have :
to.” With that mod-
el in mind, I always
think of Taillevent
as the Thank God

ssssssane

napkin, refill my own
wine glass, ask for a fork,
ask twice for a check.
Wander aimlessly around
the dining room trying to :
find the door marked
MESSIEURS (a young
gargon leads diners po-
litely to the appropriate
portal, then waits to ac-
company them back to
their table). I'll never, in
short, have to worry about :
anything that the estab-

. lishment’s staff could pos- :

I’ll Never Have To restau- :
rant. Never have to what? :

¢ Well, wait for a table I've
. cookbook. The restaurant :

reserved, for starters. Sit

. there longer than about
: two minutes, in one of the :
. restaurant’s deep-blue,

.

: wood-framed, cocoonlike

- ed in this space before, I
: hate three-star restau-
- rants. I find them preten-

: usually so terribly im-
: pressed with their own

: booths, without something :
: to nibble on, something to :
. but it does Tirel’s adopted : drink. Unfold my own

(ase NO 2T
Vice Verde

@® ONE OF OUR planis
tipped us off to Wilton de

S L

T &

Palma’s unlawful leaflets (Exhibit A). His fetid foliage and lonely blade

runner provided ample grounds for conviction. Our Special Branch gives the green
light to Exhibit B: one well-potted, luxuriant landscape. De Palma remained un-
boughed, though, so we dispatched him to vegetate on our Fertilizer Farm.
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: anything to deserve them.
. Taillevent, on the other
: hand, is a restaurant so
. well-run, so seamlessly or- :

: frosting on the gateau.

. you might well say at this

'l' L’f‘{

: at Taillevent? Er, yes, |
. was just getting to that. To
: begin with, it is worth not-
- ing that not very many

people can name the res-

- taurant’s chef. For the re-
: cord, he is Claude De-

- ligne, and he is a confident
: master in his kitchen—

. but this is ultimately a res-
. taurateur’s restaurant

: more than a chef’s, and

there are, frankly, a num-

3 ber of more innovative,

ExCltlﬂg chefs in Paris,

sibly worry about for me.
In general, as I've not-

tious and high-handed and

reputations that they’re :
no longer capable of doing :

ganized—a res-
taurant offering
such a generous
trust fund of rare
professionalism
for the diner to
draw upon—that it :
not only deserves its :
three stars richly but :
calls into question
the very validity of a
rating system that is
incapable of somehow
ranking it above the
rest. That it never acts
above the rest is just

But speaking of cake,

. point, what about the food :

ROLLIM McGRAIL

: That is not to say, certain-
ly, that the food here isn’t
: excellent, Deligne’s

grilled turbotin with sea
urchin cream, that cold
lobster soup, his rougets
with black olive sauce and
his foie-gras-and-wild-
mushroom-stuffed Bresse
chicken breasts, for in-

! stance, are among the
: most memorable dishes
: I’'ve ever had in Paris. It’s

just that . .. well . ...
When I go to my friend

: Guy Savoy’s terrific two-
- star place not far from

- Taillevent, I always issue
q hi}n the same challenge—
. “Etonnez-moil” “Aston-

ish me!”—and he always
does. I must admit that 1
have never been aston-

: ished by the food at Taille-
. vent. On the other hand,

¢ I’ll bet that’s just the way

¢ Jean-Claude Vrinat wants
¢ it. I'll bet he says to

. Deligne, “For heaven’s

: sake, man, don’t do any-

. thing astonishing. People

: don’t come here to be sur-
: prised. They come here to

be taken care of.”
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© 1988 Maytag Co.

When the Petersons can't finish all their apple crisp, their Maytag can.

Our filter eats everything you don't.

From baked-on apple crisp to leftover meatloaf, ably why Maytag owners like the Petersons tell
Maytag’s Micro-Mesh Filter®system gets every bite  us they are more satisfied with their new Maytag
of food you missed. So every drop of water that  than the dishwasher they had before.
touches your dishes is filter cleaned. We're so confident our filter can help clean what-

After the water’s filtered, it can pass through  ever you dish out, we offer a five-year limited war-
the tiny holes in our spray arms. Because our holes  ranty on the entire wash system. That's longer than
are smaller than any other designs, the jet wash  anybody else’s warranty. Ask your Maytag dealer

system provides high velocity for the details. So don't worry if you

water jets with tremendous dish can't clean your plate. Thanks to a

cleaning power. Which is prob- _ hungry filter, our dishwasher will.
®

MAYTAG

THE DEPENDABILITY PEOPLE
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@® | WALKED into Na-
omi’s Antiques to Go in
San Francisco, expecting
to see Roseville vases out
of Aunt Louise’s break-
front. I ended up lost—

i/

Now Its Two-Lane Tabletop

.

: and loving it—in the

. world headquarters for

: truck-stop dinnerware.

+ Naomi (“she” turned out
- to be he) was in a cranky

. mood. A huge shipment
BY CARA GREENBERG

: had come in from Neva-

: da—tan cowboy-and-

: Western china from the

: 1940s, emblazoned with

: cattle brands and chuck

. wagons. | could look, he

. said gruffly, if I didn’t ask

ROAD TO CHINA: A golden era of wanderlusting ware.

.

any questions. Later, Na-
omi relented and told all
(from memory; he’s 64).
How roadside eateries—
mom -and - pop truck
stops, sleek chrome din-
ers, vernacular novel-
ties (Wigwam Village)
and dowdy Dew Drop
Inns—sprang up in

the 1930s and 1940s

to feed millions of

¢ neophyte auto-own-

. ers hitting the high-

: ways for the fun of

: it. At home they ate

: from Fiesta and Francis-

2 can ware. On the road,
i . from stout, bounce-it-off-

: the-floor commercial chi-
: na—most plain, but some
: a feast for the eyes, with

: advertising or funky stock : biscuit on, coffee mugs
* motifs (swans, crossed

guns); exotic tropical

. prints (bamboo, hibiscus)

. or gimmicks (Chicken-on- :

a-Stick plates with a hole

n
Peeled gary, ile toapy, .
tve oy, 4 Tizzlod 1y with
ssedlﬂifk e ’Ssnac,c th
tver "fsal § Ofn' af
0

* in the middle
: for the skewer). There

: were weighty oval platters

. for the steak and mashed
: potatoes, 10-inch plates
: with rims you could lay a

. with handles so thick you

: could barely thread a fin- :

- ger through the hole.

Evocative as it is, res-

SPy
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@ IN WINTERTIME, wine
is a fortifier, a reviver, a
taker of the chill—quick-
ening the blood and infus-
ing us with at least a memo-
ry of the sun. In summer-

Breeze in a Bottle

Salmon Brut Rosé nv
($28), still one of the best
rose champagnes—light,

. elegant, breezy, paleasa

. daydream. Maison Deutz

. Brut Cuvée nv ($15), the

: most attractive Californian
. sparkler to my taste

- (though from a top French

. champagne house), re-

. freshing and apple-sharp.

: ® WHITE: Chiteau du Ro-

time, the sun itself is plenty

prontinent—and we don’t

zay Condrieu 1985 (835),

. too expensive for summer

want fortifying this time of
: cious and mysterious and

: fruity-rich that it’s worth

. the plunge; wine for a sum-
: mer sunset, Clos Pegase

- Napa Valley Sauvignon

. Blane 1986 ($10), clean

! and bright, with a bouquet

year; we want air-condi-
tioning. The ideal summer
wine, then, is something
fresh, icy cool, relaxing.
Here are some of my favor-
ites of the genre:

® SPARKLING: Billecart-

drinking, really, but so lus-
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as spicy as an herb garden
in August. Torres Gran
Vina Sol Reserva 1984
($12), a mix of sauvignon
blanc and local grapes
from Catalonia, woody,
chewy and delicious.

@® ROSE: Domaine Tem-
pier Bandol Rosé 1986
(811), the king of French
roses, darkish and intense
and definitively Mediterra.
nean in its racy mix of fla-
vors and aromas. Simi
Rosé of Cabernet Sauvig-
non 1986 (36), a big, ripe
California fruit-bowl of a
wine, neither as complex

: noras concentrated as the
: Tempier, but a delightful

: mouthful all the same.

: ® RED: Georges Duboeuf

2] uliénas 1986 ($8), cher-
. ries and berries and, cer-
: tainly, grapes—a wine as

: (Serve this one cool but not
. quite chilled.) Firestone

: Santa Ynez Valley Pinot

: Noir 1983 (810), the

. earthy side of summer, a

. true, soft, aromatic pinot
noir with a hint of lawn

* and meadow and a slightly

: smoky character that seems :
. to call out for the accompa-
. kets or (with great luck)

- in quantity at auction—

: they are generally cheap,
: from $2 for a teacup to

: $10 for a plate. Even re-
* tailer Naomi can’t be ac-
: cused of overcharging:

. Where else could I find

: the El Rancho plate, a

: dude ranch relic with
sombrero’d hombre, for a
. soul-satisfying $12.50?

: niment of grilled food. (I

: like this one cool, too,

: incidentally—unorthodox

. though that may be.)

: ® DESSERT: Carlo

: Hauner Capo Salina Mal-

: vasia delle Lipari 1984

: (820), golden-amber in

E color, raisin-kumquat-fig

in flavor; as thick as lava,

. as addictive as the beach.
—Colman Andrews

K4
5
s
3

en age of informal eating
: is still unknown to most
- collectors (shh ... ). On
- the West Coast, the sup-
. plier of note was Tepco,

: defunet since 1958. Their

most popular line, called

: Banana Leaf, boasts its

: . motif (transfer-printed by
: taurant china of the gold- :
x green, bl‘awn, maroon or
: (rarer) blue. Back East,
Syracuse China, Jackson
: China and Shenango cre-
: ated designs of fish, air-

: light and bright as fireflies. *

hand, from a tissue) in

planes, boats or pine

: trees, individually air-

: brushing (hand-spraying)
: each piece to achieve an

. attractively fuzzy effect.

The most collectible

. pieces are those with a
: logo or motif, vs. plain
: pieces or ones with just a

colored rim. When you
find them—at flea mar-



What if there were five seasons, instead of April? There may never
0 moons, instead have been a town called Verg
or a spr But luckily,
everything happened just right.
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You cantrust your house to Sears

Finding someone you can trust for
1mpruvementb to your ldrgebt single
investment calls for confidence.
Confidence in the planning, in the
estimating, in the work, and in the
company that stands behind it.

That must be why more people

turn to Sed1 s for mstalled home

/ ether it’s for roofing, fencing,
kltchen or bathroom rem deling, lawn
buildings, heating systems, central air
conditioning, continuous

blown-in 1nsulat10n doors 'md

windows, garage doors or siding,

Sears gives you all this:

e Complete free planning and estimat-
ing, at your convenience, in the
comfort of your home.

Complete installation by Sears
authorized contractors, done to the
highest specifications and in compli-
ance with all codes.
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Insurance_ coverage for property the company you know and trust to at most larger Sears ores.
damage, liability, and worker’s stand behind everything we sell. Just callus. Ask for, “installed

compensation. We promise, “Satisfaction home improvements.”
Complete supervision and Guaranteed — or your money back.”

inspection. You won't get bounced back and forth
A choice of financing plans to meet between the installer and the manu- E
your needs and budget —for up to facturer. Sears, America’s largest
10 years on major projectsi installed home improver, stands m—

most states* behind the whole job. o
Andit’s all backed by Sears, All this —and more —is available N ore For Available Credit Terms.

and Pen ia, Contact Your




WINNERS

YOUR PERSONAL STYLE OF DESIGN CAN WIN YOU GREAT PRIZES
AND PUT YOU ON OUR MARCH COVER. ALL YOU HAVE TO DO IS SEND
US YOUR STORY. THE ENTRY DEADLINE? OCTOBER 1

ADOZEN crys- A GIFT certifi- MISSION-style
tal champagne cate of $500 halogen chan-
flutes; in Inter- for the Spring delier in solid
mezzo Blue 1989 Spiegel  brass; Thomas
from Orrefors. Catalog. Industries.

CHOOSE from  FROM Chicago SIMMONS’ Le
extensive line Faucet's Re- Duvet mat-
of home fur- naissance Col- tress with pre-
nishings; Tech- lection, a new mium natural
line Furniture. kitchen faucet. goose down.
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prizes that will
processor for

THE TOLOMEO

Queen, match-
lamp, fully ad- ing Marathon

justable, from

EMGRAVED-GLASS SCULPTURE BY DAVID SUGAR & CAROL ISELIN

men’'s skincare
line from Lan-

steel flatware,

ENOUGH ABOUT US. We want to see
how you live and hear your story. The
Met Home of the Year Contest is your
issue — our invitation to show your
home in this magazine and a chance to
win a week in Jamaica, courtesy of Air
Jamaica and The Sans Souci Hotel (or
one of the many prizes, below). Enter
your # WHOLE HOUSE, or your favor-
ite part of it—your new bedroom/
bathroom suite, or the kitchen that’s
become your family hangout, an enter-
taining spot (indoors or outdoors) or a
handsome home office. And don’t for-
get Living for the Weekend. # SECOND
HOMES are fine, too—those great get-
away-from-it-all houses that have a
spirit all their own. Have a renovation
tale to tell us? Send it along, with pic-
tures of before and, of course, elegant-
after. Or show us totally new construc-
tion—exciting architecture is our
angle, too. ® REMEMBER, don’t deny
us any of the hand-wringing details—
or your thoughts about the pleasures
of living in the place. After all, it’s all
part of Living the Met Life—and
that’s what wins our hearts.

THE GUEPARD FROMTIAN Tan LEAD crystal
sofain arange CarpetofBeij- Countess floral
of colors, sup- ing, a beautiful vase, mouth-

ple leather; 9-by-12' Beij- blown, hand-
Roche-Bobois. ing carpet. cut; Oneida.
- T
'_ .I { III
|l
|

| L

DELTA torchére WHAT'S cook- A YEAR'S sup-
from Koch + ing from Cal-  ply: red and
Lowy comes in phalon: grid-  white Corvo
black, gray, dle, au gratin Wines; Pa-
white metal and terno Imports.

P
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CONTEST RULES

PROJECT CATEGORIES: General Excellence (a
show-the-whole-house approach), a Renovation
or New Construction, Vacation Place, Kitchen,
Bath or Favorite Spot for Entertaining.
NEW CATEGORIES have emerged about how
you live now. Keep these in mind, too: the
Home Office, Bed and Bath Suite, the stylish
Kids’ Room and last, but not least, the Qutdoor
Room—a terrace, a gazebo or an imaginative
garden you’ve put the spirit of your home into.
Our spring issues, with their regular garden
features, are a d source for what we mean.
STYLE CATEGORIES focus on
furnishing, whether you show a sop
mix, new or old classics, period-perfect or
reproductions, one room or the whole house.
WHAT THE JUDGES WANT TO SEE: Remember,
this is a design talent hunt, so skill, originality
and good ideas have more impact than just
money or lavish decoration.
THE FIELD IS WIDE OPEN: Enter a primary or
second home, a house, apartment, loft, condo
or co-op; rented or owned; renovated or new.
THE RULES ARE SIMPLE: Send color transparen-
cies (35mm slides or larger) with your name on
each piece. We'll admit it: Quality counts,
because the more clearly the judges can see
your rooms, the better those rooms look. a
tripod or a steady hand; be sure there’s lots of
natural light. If a friend helped you with the
photography, give us his or her name—we’ll list
it in the credits. All entries become the
property of Metropolitan Home. Due to the
high volume of entries, contest photos cannot
be returned. (You may wish to duplicate your
re sending us the originals.)

IF YOU ARE entering the General E
lence category, photograph your home to show
at least three areas (living, dining and bedroom,
but the more rooms, the better), plus the
exterior and one photograph with you in it.
Show every room angle, plus details that
heighten the effect. For special categories,
follow the same guidelines. And please include
a self-portrait. Check our March 1988 issue.

WE WANT TO KNOW what went into the
design, so write a short bio—tell us who you are
and what the whole story is. What makes this a
Met home? Also, name your Resources—the
places where you got your furnishings. And be
sure to include your inspirations (last year,
they ranged from the Bauhaus to Brando!).

THE OBVIOUS: Make sure that your cover
letter includes your clearly printed or typed
name, address, occupation, home and business
phones— n contact you if you've won.

PRACTICE CAN make perfect. But, if
you've entered before, show us new rooms or
major changes. No previously published (na-
tionally) photographs or projects, plea
may be disqualified if your entry
excl :

UNLY WINNERS will hear from us, by
December 1, 1988.

PLEASE HAVE your entry postmarked by
no later than October 1, 1988. Send it to The
Awards Committee, Metropolitan Home, 750
Third Ave., NYC 10017.

—The Awards Committee
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EGYP
Solid bronze

SATSUMA -
Hand-decorated Japanese porcelain

Each one unique.

Beautifully crafted in bronze,
crystal, brass, porcelain,
pewter and more.

You’d have to search the far corners
of the earth to build a collection of
intriguing cats like these! Because
they’re all different. They come from
fascinating places around the world.
And they’re created in mediums as
varied as the figures themselves.
From the hand-painted Stafford-
shire cat to the Colonial American
pewter kitten...from the hand-made
Chinese jade glass cat to the Dutch
blue and white Delft cat...from the

Collect a world of fascinating cats from

ART DECO
24 karat gold-plated

full-lead crystal Art Nouveau cat to
the solid bronze Animalier cat...
these 15 original sculptures will add
a charming accent to your home. And
they come with their own beautiful
brass and glass curio cabinet for display.

Intricately detailed —handcrafted
and hand-finished — these delightful
cat sculptures are made in many dif-
ferent countries by craftsmen chosen
for their individual skills.

But the “Curio Cabinet Cats” will
not be sold in any stores. They can
be acquired only from The Franklin
Mint. And you can collect them —
one a month—for just $29.50 each.
To start your collection, please mail

your application by August 31, 1988.

Actual size =
éa

Please mail by August 31, 1988.
Limit of one collection per person.

The Franklin Mint
Franklin Center, Pennsylvania 19091

Please enter my subscription to “Curio Cabinet
Cats,” a collection of 15 original cat sculptures to
be created expressly for me and sent at the rate of
one per month. A glass and brass curio cabinet will
be provided as part of the collection,

I need send no payment now. Please bill me
$29.50* for each cat sculpture in advance of
shipment. There is no added charge for the curio

cabinet. *Plus my state sales tax and 31.95

for shipping and handling

Signature
M[ ALL APPLICATIONS ARE SUBJECT TO ACCEPTANCE
Mrs
Miss__
PLEASE PRINT CLEARLY
Address

City, State, Zip_ —SERooTm

The Franklin Mint.



What Is Deconstructivism?*

TOM BONNER

Could this contorted architecture be the

shape of buildings to come? Here’s
a hard look at a museum show that’s

raising eyebrows—and questions

B Y Z I ¥V A FREI MAN

ODERNISM IS LIKE THE VILLAIN

in a horror movie,” my friend

Alex Gorlin said. ““Just when

vou thought it was dead—it

comes back.” 1 knew: Like

Glenn Close rising from the

bathtub or that erispy critter plaguing Elm Street,

modernism was back—in the form of an anarchic
architectural phantom called Deconstructivism.

The flak was flying months before New York’s

Museum of Modern Art had even opened its

summer-long “Deconstructivist Architecture™ ex-

hibition, curated by Philip Johnson and his

protégé Mark Wigley. One critic accused Johnson

of stealing the idea for the exhibit from two young
Chicago architects. Then there erupted a debate
about who had coined the D-word—and what it
really meant. At face value, MoMA’s lineup of
seven stellar architects offered tantalizing contra-
dictions: Anarchist Daniel Libeskind in the same
show with superrational Peter Eisenman seemed
as unlikely as Tom Waits appearing on the same
bill with the Bach Ensemble.

But it was the “shared sense of unease.,” as
Johnson put it, the warped geometry and splint-
ered shapes displayed in dozens of drawings,
models and built projects that earned this architec-
ture its tabloid headlines. “The Limit of Chaos
Tempts a New School of Architects,” boomed the
usually subdued New York Times.

“Until now, the architect has always been
conservative,” says co-curator Wigley. ““Our disci-
pline is one that produces harmonious, stable
forms and our culture values us very highly for
that. We will tolerate any perversion, so long as it’s
only ornament. But what the architects in this
show do is contaminate pure form ... infect it
with this crazy. contorted architecture.”

Anathema or revelation, this volatile work raises
valid questions—some long overdue. By
way of appraisal, we tackled a few.
® What is deconstructivist architecture?
® Deconstructivism reminds me of an
exercise our graphic design professor
assigned in the first week of architec-
ture school. We were told to pick any |
letter from the alphabet and enlarge
it to full-page size. Then, using an
overlay with a 3"-by-3" hole cut out
of it, we had to eliminate as much
of the letter as possible without
obliterating it. To succeed was to
home in on the junction of lines
that made a letter distinct from
all others. Similarly, deconstructi-
vist architecture strips away stylistic frills and
preconceived notions of safe structure—orderly
grids, upstanding walls, sturdy columns—until
only the “enigmas,” as Wigley calls them, are left:
those physical imperatives and foibles without
which a building would not be what it is.

2
g
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BUSTING OUT: The fo-
lies (top) in Bernard
Tschumi's Paris park
project resist a mod-
ern cause-and-effect
mindset by defying
fixed public func-
tions. Vienna's Coop
Himmelblau frees
the office from the
rigid right-angled
“box'’ (below).Left,
Frank Gehry goes
beyond liberating a
single structure to
assembling the
house-as-village.

*And Why Is Everyone Saying Such Terrible Things About It?
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SEARS CUSTOM DECORATING SERVICE

WE’LL HELP YOU CREATE FABULOUS ROOMS
WITH CONFIDENCE

SAVE
30-50%

on Metropolitan
Collection
draperies,

blinds and shades

3 ways Sears gives you
decorating confidence:

i Carefully developed
Custom collections make
color coordination easy

M Free, in-home visit by
Decorator Consultant

¥ Our free Idea Book

PLUS Great savings!

B 30-50% OFF Custom
draperies: fabric, lining,
labor and installation

 50% OFF Levolor®
Riviera horizontal blinds

B 50% OFF LouverDrape®
Metropolitan verticals

B 50% OFF Del Mar®
Satinette pleated shades

Start creating! Dial

1-800-4-CUSTOM

Or call your local store

Savings in effect now through Sept. 3

Available in most Sears retail stores
© Sears, Roebuck and Co, 1988




WHAT IS DECONSTRUCTIVISM?

TR Il Ty R R R R e N R R R A e R R R R R R R

It is meaningful to say that deconstructi-
vists “feel the outside of the envelope™:
They test how far a building can go before
it degenerates into chaos.

® Is it valuable?

® Yes. Though decon architecture is
maligned as delighting in destruction for
its own sake, Coop Himmelblau’s Iso-
Holding offices in Vienna (see page 48)
are an inspiring example of how a decon-
structed building can bust out of its
slavish skin to find revelation amid the
fissures. Wolf D. Prix and Helmut Swic-

zinsky, co-founders of the firm, believe
buildings should reflect reality—hunger,
sickness, even war—harsh as it is. “Life
doesn’t end at the four walls of an
apartment,” Prix says. Yet, in their office
reception area, to face reality through
ruptured walls and ceilings is to experi-
ence joy: The unexpected view, the gift of
light add an emotional dimension lacking
in too many conservative buildings.
Deconstructivist architecture is just
ugly, tense or thrilling enough to make us
all reexamine architecture’s most abiding

e

INESS.

qualities and rediscover what it is that
distinguishes it from everything else.
Daniel Libeskind’s Berlin City Edge
housing and office project, for instance,
challenges our notions of structural
soundness with almost surreal effect. His
building is a taut, massive bar, held aloft
by the most attenuated, tilted columns
imaginable—like a concrete beam sup-
ported by knitting needles. It is a power-
ful, liberating image that takes the famil-
iar principle of post and beam and pushes
it to the extreme. As many, by now, have

claimed credit for saying, “the plea-
sures of perfection have been replaced
by the pleasures of anxiety.”
® Why now?
® Keeping strictly to architecture (and
away from dubious links to impulses
that have enervated art/lit circles for
at least 15 years), the time is ripe for
another pendulum swing. Deconstruc-
tivists manage the nifty trick of rebel-
ling against both post-modernism and
modernism. To them, PoMo’s histori-
cist harmonies and applied ornament
are irrelevant. But they rebel even
more deeply against modernism’s
search for universality, its stress on
unequivocal symbols and fixed mean-
ings. In this sense, deconstructivism is
as heretic as art: Every metaphor is
multivalent, open to reinterpretation.
® Should architecture be as uncon-
fined as art?

® Deconstructivists, fascinated with
form, draw deeply on art inspirations.
Look at a vessel by ceramicist Kenneth
Price, and you see the rudiments of a
chunky Frank Gehry assemblage. The
boomerang ramps and precariously
piled shards of Zaha Hadid’s Hong
Kong Peak project would have done
the Russian Constructivist avant-garde
proud. But architecture, of all the arts,
demands an end to ambiguity as soon
as the project leaves paper.

What price, then, free expression? If
modernism decreed that function dic-
tates form, and PoMo sought the
validity of historical icons, decon raises
the question of whether it isn’t the
ability of a building to work that
counts—rather than the shape it takes.
After all, a bank is a bank, as long as
there are counters for the tellers,
Continued on page 99



There are three things you should remember about these linens.

First, they’re made from a special 200 thread count cotton. That makes
them sinfully soft.

Second, they're designed in a classic stripe pattern. That makes them
absolutely timeless.

And third, they’re available only at the Crate and Barrel.
And that, as you probably guessed, makes them very, very easy to afford.

“Classic Stripe”” Sheets, comforters, and dust ruffles.

In soft green, pink, or blue, and now in our stores in Chicago, Boston,

Dallas, Houston, San Francisco, South Coast Plaza, and soon Century City.

For more information, call 1-800-323-5461.




BSOLUT ORIGINAL.

FOR GIFT DELIVERY OF ABSOLUT VODKA ANYWHERE, CALL 1-800-CHEER-UP (EXCEPT WHERE PROHIBITED BY L AW)
80 AND 100 PROOF VODKA/100% GRAIN NEUTRAL SPIRITS (ABSOLUT COUNTRY OF SWEDEN™ ) ©1988 CARILLON IMPORTERS LTD: TEANECK, NJ.
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[HE EMPIRE STRIKES BACK -

1t headlines and hot. Glassic IT°S THE BRITISH —and yes, they’re coming.

and cool. Elegant and outrageous, 1 .
t00. Paris? Milan? Guess again =17

New prosperity is waking up—and shaking

}} ! up—England, and with it design and the B&
. | demand for it. The new Isle of Style makes its biggest
/ splash since the Sixties with furnishings, fashion and
v (get this) food. Says French couturier Jean Paul
Gaultier, “IfI were younger I'd be living in London.”

F A S H I O N

The best news: Its waves are reaching our shores.

g These young English designers are ready for a
E 7 . . . : g
= return to empire with worldview strategies. We’'ve
b ; ' L) picked six in the frontlines: Paul Smith and Jasper
a0 4 p
et o o D
T  vY Conran (both left, with fashion friends) are making
Mt r4
CRN
- the Empire’s new clothes. Jasper Morrison and

Peter Leonard take two high-style roads to revolu-
tionizing home furnishings. And Timney-Fowler,

the terrible two of shocking ruin (architectural, that

is), are bringing us black and white-hot wall-coverings
Produced by Steven Wagner

and fabrics. Sir Terence Conran’s new master plan?

and Nonie Niesewand

Fabulous food—and he’s got competition, too, from
Written by William L. Hamilton

U R N

London’s new crest of cuisine. Turn the page—and
Photographs by Elizabeth Zeschin

take cover. The English invasion is on.
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WHEN LENNON died,
Smith’s shop windows pro-
jected his image on screen
all night. Above, Smith
sells rubber-band balls to
raise money for AIDS.

WORLDS OF INTERIOR:
The shops feature collect-
ing enthusiasms of Smith’s,
passed on for sale, like the
antique globes (left). Old
pal Piero Fornasetti’s
princely print designs are
honored guests in all of
Smith’s shops, from the
Adam and Eve plates (left)
to the bureau (right).
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“I MAKE EVERYBODY say hello to the llama,” says
Paul Smith as he walks past his New York shop’s full-
sized (wooden) mascot, “the boss of Vogue, the boss of
Elle, saying hello and stroking his head. I love that.
They all leave saying, ‘That guy isso off the wall . . . . ™

For British menswear designer Smith, 41, it’s just
“a bit of fun™ at authority’s expense, mischief you'd
get your poor old nanny up to, or that nice lady
teacher. A dropout into the retail world at 15, Smith
has always had things on his mind other than lessons.
Now, with five shops in England, 12 in Japan, one in
New York and a worldwide wholesale business that
brings the total turnover tally to over 19 million
dollars a year, self-taught designer Smith is teaching
the men’s fashion establishment that a little boyish
daydreaming can be its own lesson in success.

Smith’s style is strictly English traditional—if you
mean English cheek—and historical in a way public
television probably hasn’t prepared you for. Savile
Row meets the beat on the street—Fifties teddy-boy,

Sixties swinging London, Eighties post-punk and

“I'm basically a boy at heart. Bits of paper ~ Third World. The Empire’s

and a bit of string in my pocket. Not too New Traditions. Impeccable

many links with anything apart from fun”  British tailoring, yes, but given

NOT A HAIR shirt, but a
chair shirt (left) plays out
a Smith trademark: classic
form in a wild print. *1 like
to put clothes together in
a way that makes people
laugh.” His new print:
tulips. See Resources

“alittle push . . . , ™ says a grinning Smith. “It’s what I
take off, not put on. Almost non-design. To do
something like an absolutely simple shirt, but beautiful
cloth, great cut and lovely quality.” Soberly cut suits
with purple pinstripes. Baseball jackets in Prince of
Wales plaid. Toucan-print dress shirts. Boxer shorts

and biker-belts. Brideshead revised. England revived.

Written by William L. Hamilton
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BOXER REBELLION: Smith
turns men’s clothing tra-
ditions inside out, mak-
ing boxer shorts in

bright shirting fabrics.

P ———— ==

NEW CURIOSITY shops:
“They're like a hobby,”
says Smith, perched in his
London office. He stocks
each shop with finds that
strike his fancy, like these
clocks in NYC — Chinatown
treasures. He travels seven
months a year “to keep the
shops personal.” Friends
say of his success, stand
back now. *I can't. | love

it too much.”

56 o METROPOLITAN HOME ® AUGUST 1988

CHRIS SAMDERS

HE POINTS TO one of the English between-the-wars
P A U L S M I T H portraits he collects—a then-
famous boxer in a suit, arms folded. “Look at the little
“It’s OK 1o sell a Beaton book, a cashmere  yellow socks,” says Smith.
Jacket, a fish made from sardine cans. The — “He’s quite fashionable.” The
guy who'd like one would like them all”  shops are Smith’s inspiration as
much as his showcase, his most fantastic private world
gone public, like the attic playrooms of an English
house: toy cars, old radios, rare books—most for sale.
“An Aladdin’s cave of collections,” says Smith. The
interiors are reconstructed shop fittings—old English
chocolate shops and country chemists” shops. “Dark
elaborate finishes. A bit dowdy,” he says.
But Smith is also friend and patron to the new:

young British artists and craftsmen, like sculptor



MEMORABILIA: Smith is
returning pride to notions
of workmanship that the
English invented. The
shops’ clothing is made
“at home” —in England. A
cache of coronation mugs
merchandise toothbrushes
that bristle with color
(right). See Resources

JAPANESE ROBOTS and
English romantics: 1 like
people to question, to
think, ‘That’s really weird,
or wonderful.' ** The shops
are “‘a reaction against the
Benettons and Gaps.”

Matthew Hilton and found-ob-
ject furniture artist Tom Dix-

on, whose work is featured in

his shops. Smith wants his customers to see what he

sees, good design and fashion at every level, from any

angle, from an old book to the newest style. “It’s so

boring, I know, to be so enthusiastic all the time. But I

am.” Just like a boy — with the school day behind him.
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SOHO IN London (above)
features Leonard’s total
design, from shop to fur-
niture, including the
Compton Tub chair and the
Quadrant tripod table.

MODERN GOTHIC TALES

CANIT BE THAT the British have always had a better

PETER LEONARD idea? Studious-looking and yet

CLEAR-AS-a-bell goblet
shape in hand-blown lead-
crystal. Says Leonard,
“Understatement has
always been Britain's
strength.” See Resources
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OVER-THE-table under-
design: SOHO Sheffield
cutlery with Gothic backs
on black-on-black damask.

stylish behind his regulation designer specs, Peter

“1 feel strongly that cultural roots are important. History gives a Leonard, the 34-year-old

house soul. People respond to Gothic style—it’s modern, but familiar”  founder and managing director

of Peter Leonard Associates, an interior and graphic
design firm, holds forth volubly on his favorite subject,
nationalism in design. “The French have always been
gimmicky—look at a Louis XIV chair, or Philippe
Starck’s designs. But in Britain, you can trace a steady
progression of understated vernacular furniture. Un-
til, that is, the modernists threw out everything.”

That’s where Leonard comes in, and with him, his
SOHO shop, furniture and retailing concept. Quickly
dubbed the New Gothic for its cathedral arches and
witty headstone historicism, it’s well-priced, unobtru-
sive new design with heritage, not heavy pretentions.
Leonard went back to his cultural roots—18th century
British furniture, with its uncomplicated shapes and
basic utility. “There is honesty about British designs.
And besides, designers should stop borrowing other
totems, we should use national idioms.”

Though he believes in cultural rootedness, Leonard
has—Iluckily—no qualms about coming here. Having
conquered Bloomingdale’s, where some of the line is
available, Leonard’s next big success hope is his own
“MYFILOFAXin 3-D," says  NYC shop. The affordable

Leonard of his 18th century

bureau (left) athome. The 5 H() line—from tablewares
bureau’s top silhouette
inspired his Dome chair.
Right, SOHO is set up like
a home, with Leonard’s
own designs in place.

Written by Dinah Hall



KIS -

AUGUST
1988 & METROPOLITAN HOME » 59



60 o METROPOLITAN HOME ®

AUGUST 1988

MEDIEVAL MODERN:
Draughty hallways may not
be your lighting problem,
but these to-the-manor-
born candlesticks make
affordable torcheres any-
where. Leonard abomi-

PETER

nates the vogue for elite
expensive “art” furniture:
“scrap metal, broken glass
and $500 tag."

ECHOES AND updates: The
Dome chair, with a Gothic
headstone shape, carves a
new niche in modern black
metal. Says Leonard,
“Metal is the vernacular
material of our day. We
don't have the craftsmen,
the forests, the time for
wood to be cost-effective.
Metal is as appropriate
now as wood was back in
the 18th century.”

“Design is not art. It’s an enrichment of our
existence. I'm designing things to use. An

affordable stacking chair can be beautiful, too”

not interested in designing
fashion statements,” says

Leonard. A cathedral arch

lends itself to shapely ab-

straction and is Leonard’s

most popular design.

to tables—should be at home here, designed to
integrate, not intrude. The SOHO range drops all the
old oak deadwood for its fresh interpretation in elegant
metal that lightens and emphasizes the lines. Says

Leonard, ““American Shaker furniture evolved in the

same way—it was a simplified, abstracted
version of classic furniture.”

British fashion favorite Jasper Conran’s
London showroom was designer Leonard’s
first big breakthrough, and friend Jasper’s

designs suit Leonard personally—and lit-

erally—just fine. “I do for interiors what Jasper does

for clothes,’

LEONARD

* says Leonard. “Restrained in line, so it

looks as though you were always meant to

be wearing it . . . or seated in it. Comfort, understated

style.” History in the making.
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look of a fighter, the gloved, courtly manners of an
J ASPER MORRIS O N aristocrat. And his bluntly de-

signed, deceptively simple metal chairs and tables
“I like the way boat furniture screws down onto the deck.  (some of which are now avail-
I'm influenced by details like that—the honesty of utility”  able through NYC’s Paul Kas-
min Gallery and Furniture of the Twentieth Century)
share part of his personality—at first glance, quietly
uncomplicated, yet with an unsettling, anarchic edge.

“I wanted to be an engineer, then an architect. But I
PORTRAIT OF the designer gl L)

hair: The red
::‘:lr;::irn:: - :Cr:air figured I'd never get anything built, so I took the soft

(left) came from an idea . .

for the Drinking Man's option,” says Morrison. He readily acknowledges one
Chair — thus arm plates for

the bottle. See Resources inspiration—old office furniture. His own pieces,

produced in series, give
saving grace to a mechan-
ic’s garage of materials:
from hardboard to steel
rods. “If you look around,
which I do a lot, everyday
objects influence you.
That’s why I like utility
furniture. I like its hon-

esty, its directness.”

Written by Dinah Hall

PR I WL S o
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STRONG SILENT TYPE: The
Wing-Nut Chair (left) is
wood hardboard cut to
look like sheet metal. Its
hardware — piano hinges
and wing nuts — provides
the detailing. A stool's
steel tubing (far left)
speaks with eloquence.
Sandblasted glass and steel
make rough refinement

of a tiered table.

AUGUST 1988 ® METROPOLITAN HOME » 01



PRINCE AND princess of
prints: Sue and Grahame, in
their London shop, started
collaborating 10 years

ago, after college, where
they both took up photog-
raphy. Darkroom tech-
niques inspire their lay-
ered imagery. Home (right)
overlaps Fornasettiandan  behold as the monochrome me-
Arts and Crafts chair for

the TV. See Resources nageries that they’ve created.

THEY ARE AS dramatic to

But—*Yikes!™ yelps Sue Timney, shattering that cool,
glacial aura. “I don’t think that there’s anything
British about our work, is there?”” she asks husband
and design partner Grahame Fowler. “Influences, the
amalgamation of images, are European.”

Traveling in the world of design more in the manner
of artists, Timney-Fowler have been changing the

features on the face of furnishings—at home and now

here. Working with a black-and-white palette, they

\D READ ALL OVER

create and collage an encyclopedia of images into a

y

VHITE

T I M NEY -F O W L E R yvisually demanding, thorough-

ly entertaining tableau of textiles and wallpapers, now

UNNATURAL HISTORY:
“It may look classical, but
our approach is totally
modern,” says Sue of their
glossary of graphics and
unlikely materials. They
print on raw silk, cotton,
even crushed velvet to get
that look of Fortuny fabric.

available through Christopher Hyland, Inc., and

ceramics at design and department stores. Timney and
Fowler appropriate moments from engraved prints —
Grecian urns, exotic 19th century animals, Victorian
cherubs, surveyors’ drawings of canals, Venetian
squares—then frieze them in clever, cataclysmic

contexts. “Sometimes we actually draw, then reintro-

duce found material, like photos or prints, with our
“Were magpies. We take from what 5 around us: drawings.” Having created a
street markets, photos, moods— the more the better”  universe of black and white,

Timney-Fowler promise a fresh dig at the past. This

fall? Pompeian colors. Written by Dinah Hall
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SCION OF THE TIMEN

HE DRESSES DI, he’s godfather to knighted rocker

l A S PER € ONR A N Bob(LiveAid) Geldof’s daugh-

CLEAN-CUT and Conran, ter, Fifi Trixiebell, he worships Coco Chanel instead of
with deference, and refer-

ence, to classic French cou- the Queen and makes his dandy’s digs in a town house
ture. Above, a navy gab-

ardine coatdress for fall. that’s casually dressed to kill. Designer Jasper Conran

is—to put it mildly—a man about London town, at the
crossroads of society both high and hip.

At 28, Britain’s best-known young fashion designer
is also a man of the world, with two shops of his own,
plus prestigious department stores in America, Japan
and the Continent, well-stocked in Conran men’s and
women’s wear. Even London’s uncourtly fashion press
has been pleased as punch with season after season of
Conran’s fresh classicism—a return to chic after a
decade of street style. His success has been equal
parts deft design and steady-headed marketing know-
how—a brilliant feel for what’s elegant and English,
but never ruffled. Quietly modern.

Then again, design and business sense run in the

family. Yes, he’s Sir Terence’s son. But it was Jasper’s

“I HATE THE IDEA of col- _
lecting — it's clutter,” says “l am a modern. I believe women should be able  mum, Shirley Conran, author
Jasper, who keeps his

Regency town house spare. to wear their best clothes as if they were jeans”  of the megaseller Lace, who

A fire, wicker furniture
and a crystal necklace of a
chandelier (right) guard
the comforts of home.

gave her son his first sewing kit as a kid. Jasper never
looked back. From childhood on, he says, he adored

clothes: the cut, the fabric, the sociology of fashion.

“You can’t fool people,” says Jasper Conran. “What

really sells is good design. To be blunt, if you want to

NIGEL COATES' design for
London’s Conran Shop.
Like *an elegant home,”
it has torch sconces, green
sofas and a real fireplace.
See Resources

make money, make it good.”

Written by Regina Nadelson
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DEVONSHIRE CREAM
walls, raja painting and
stripped-bare floors, Con-
ran's town house combines
studio and country home in
one. “It provides solitude,
a place where | can get
away from it all.” Well,
almost. Upstairs, a skylit
bedroom also serves as lab
for Jasper and designer
Nigel Coates to test colors
and fabrics for Conran’s
shop in Knightsbridge.

FREE FLOATING spirit: Dot-
ted and striped, silk geor-
gette shawl-tied dresses

from Conran’s summer col- HOME IS A five-story town house on London’s
lection are flirty, but soft
and wearable, too. Regents Park Terrace, the same street Jasper grew up

on. “Like my clothes, I keep my house simple,” he says.
JASPER C ONR A N “Iguess you'd call it spare. It
comes from my taste for classicism.” Pure Conran, a

generation on. If it is an English talent for being

“My home 1s as easy as a Chanel dress. You can  perfectly casual with the most
stip into it without any fuss. And it feels good”  beautiful things, then this is a
perfectly English house, pared down to its quintessen-
tials: handsome fireplaces, comfortable chairs and fat

white sofas, good light, and of course—a garden. No

frills—and no chintz. “In the summertime, 1 have

LIKE COUTURE idol Chanel  hreakfast on my ba]cony over-
(whase photo hangs in Jas-

PACY MSce), Conrun's pix looking the garden. That’s the
losophy, at work and at
home, is choosing well.
Below, a '50s lamp, a small

Hockney and a salesman's )
bentwood sampling with Conran of life at home.

greatest luxury,” says Jasper

the pure line of a Conran
dress. See Resources
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[HE EMPIRE £/T£S BACK

I WAS IN LONDON recently, investigating rumors of

By Colman Andrews

a full-scale restaurant renaissance thereabouts, when
BIBENDUM PLUS EIGHT my friend Norman turned up,
justin from California on his first-ever trip to England.
“Good flight?” I asked. “Cut the small talk,” he re-
plied. “Let’s eat.”” Admiring, as usual, the directness of

8o long, fish 'n’ chips. London’s now a great food town with  his discourse, 1 inquired

a New English Cuisine—and high-style restaurant scene  what kind of food he had in
THE FUN-LOVING Michelin

man (above), Bibendum, mind. “How about Dover sole and roast beef?” he
lends his name to London’s
hottest new restaurant. asked back. “That’s what they know how to cook over

here, isn’t it?”” Since I had devoured an exquisite lunch
earlier that day of steamed brill with ginger sauce,
boneless saddle of rabbit with leeks en croiite and
flourless apple and bilberry tart, it occurred to me that
perhaps I ought to disabuse my friend of his parochial
notions as quickly and dramatically as possible.
“Forget the hotel food, Norm, old chap,” I thus
replied. “We're going to Bibendum.”

If there is indeed a restaurant renaissance in
London today—and indeed there is, matcking and
(quite literally) fueling the city’s simultaneous revival
in architecture, design, fashion and art—then Biben-
dum is its Palazzo Medici, its Fontainebleau, an
imposing Nouveau/Retro/PoMo monument to the
spirit of contemporary London life, gastronomic and

BRITISH DESIGN maven otherwise. London, in general,
and super-retailer Sir Ter-

rence Conran's conversion
of Michelin House, in part-
nership with publisher Paul
Hamlyn, includes offices, a
Conran shop, the elegant
Bibendum and a superb
ground-floor oyster bar
(left), run by his son Tom.

is a great food town right now:

Colman Andrews wrote “Catalan
Cuisine” in our July issue.

Photography by Ken Kirkwood
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“NUNC EST bibendum,"”
advises the Michelin man
in stained glass (above)
looking down on his name-
sake restaurant. “MNow is
the time to drink.” Right,
neoclassic meets deco-
baroque in the elaborately
detailed exterior.

ELIZABETH ZESCHIN

Its ethnic eateries, from the Malaysian to the “Texi-
can,” are thriving; French and Italian classics like Le
Caprice, La Tante Claire, the Capital and Connaught
hotel restaurants, the three-star Le Gavroche, the
relentlessly (and royally) trendy San Lorenzo and the
like seem in top form and more popular than ever; even

the Olde Englishe “carveries” now sometimes turn
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ELIZABETH ZESCHIN

CONRAN (top) refur-
bished the 191l-vintage
Michelin building at a cost
of $15 million. Above, a
decorative accent on the
whimsical facade.

BIBENDUM'S chef, Simon
Hopkinson, behind the res-
taurant’s tile-faced bar
(right). Conran Roche, the
Conran Design Group, and
YRM Architects collabo-
rated on the restoration
and interiors. Chair slip-
covers are by Conran's son,
fashion designer Jasper
Conran (see page 64).

70 o METROPOLITAN HOME ® AUGUST 1988

BIBENDUM PLUS EIGHT

SURESH KURADIA

out surprisingly good, fresh food. Most important of
all, though, a legitimate New English Cuisine has lately
emerged, strongly influenced by continental Europe
and, inevitably, by America, but still very much its own
thing—complete with imaginative young chefs employ-
ing great new (or rediscovered) regional raw materials
and serving up the results in high-style environments.
Bibendum, opened late last year by quintessential
British tastemaker Sir Terence Conran in the land-
mark Michelin Tyre Company building in Chelsea, is
one of the most attractive of these environments and
boasts one of the best of these young chefs, Simon

Hopkinson. At first glance, Hopkinson’s food is French

Bibendum is the cathedral of London’s food  bistro fare: soupe de poisson,

renaissance—a monument to the worldly — steak au poivre and such. Clos-

spirit of contemporary British life

er investigation of the menu
reveals the presence of some English basics as well:
cream of celery soup, roast quail, even boiled bacon
with split peas and carrots. Wherever the food itself
might hail from, though, Hopkinson invariably inter-
prets it in his own confident manner. The sausage in
his saucisson aux lentilles, for instance, is sweet and
crumbly and almost melts into the still-firm lentils—
and not a French effect, particulary, but a wonderful
one. His grilled aubergine (eggplant) halves with pesto
are crisp and smoky and almost Californian in their
brightness of flavor. He treats delicious Bresse chicken
as some French chefs treat duck, serving the breast
first, simply roasted and unadorned, and then the leg
with a bitterish little salad. My friend Norman settled
on pork rillettes, as creamy as a mousse, and on wild

Norwegian salmon in a Continued on page 96



THE PAPYRUS INSTITUTE IN CAIRO
REDISCOVERS ALOST ART FORM.

You have a rare opportunity to own a museum
masterpiece created with the same painstaking
techniques developed by the ancient Egyptians.
Portraying the fabled boy king Tutankhamun
and his lovely queen.

Rich symbolism. Timeless art. Glowing
with gold and copper. Hand-painted on
authentic Egyptian papyrus, hand-made by an
art which has endured for 5,000 years. Preserved
in a Far Eastern frame of black lacquered hard-
wood and gleaming brass. $275.

The Tutankhamun Papys from

Please mail by August 31, 1988

The Franklin Mint * Franklin Center, Pennsylvania 19091
[ wish to commission The Tutankhamun Papyrus, handcrafted
and hand-painted by The Papyrus Institute in Cairo, Egypt.
Framed in lacquered hardwood and polished brass.

No payment is required now. Please bill me for a deposit of
$35.* when the work 1s ready to be sent, and for the balance in four
equal monthly installments of $55.* each, after shipment.

*Plus my state sales tax and a rotal of $3. for shipping and handling.

Signature -

ALL COMMISSIONS ARE SUBJECT TO ACCEPTANCE

Name

PLEASE PRINT CLEARLY

Address_

City, State, Zip__
11046-24

The Franklin Mint



ABOUT FACE:
APILGRIM’S
PROGRESS FROM

SNUG COTTAGETO '

AIRYHOMESTEAD

JOEL ROSENBERG

® METROPOLITAN

HOME OF THE

McBRIDE’S SEAWORTHY STRATEGY: a rectangular addition to the rear of the sali-

portico are the only clues to the joyful extravaganza out back. See Resources
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OWED BY visions of dour
forefathers finger-wag-

ging over his drawing

board, a lesser man might
 quail at disturbing this 1760
. Stonington, Connecticut, salt-
box and settle for a dutiful
restoration. But not architect
: Nate McBride. Working
closely with its owners (who
later graduated to in-laws),
MONTH @®:
. chief Osborn Elliott and his
wife, Inger McCabe Elliott,
founder of China Seas, Inc.,
© McBride updated the ancient

SHAKING UP THE SALTBOX

peace with the past—and

former Newsweek editor-in-

original in a way that made

. with contemporary ideas of

- leisure. His deceptively sim-
ple addition revels in sur-

. prise: It retains the vernacu-
lar’s shelter-in-a-storm
spirit, but transforms the
house from an inward-look-
ing warren of rooms into a
sun-loving summer home for
all seasons, open to the vil-
lage’s lively harbor. “'I'm not
. interested in historical accu-
racy,'' McBridesays.'There's
a difference between being
religious and being respect-
ful—between creating a mu-

. seum and making a home.”

. Produced by Donna Warner
- and Kari McCabe; Written

. by Ziva Freiman; Interior
design: Inger Elliott; Archi-
. tecture: Nate McBride

- Photographs by Jon Jensen
box exposes its broadside to the sea (right). From the street, a humble new gable and -
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. yard, had effectively cut off
the saltbox's water views

: and air. McBride razed the

,. offending Sixties structure

* and replaced it with a volu-
minous living room that lent
itself to this large family's
exuberant gatherings. To set °
it off from the older, smaller
rooms, he enhanced its spa-
cious and serene proportions °
. with extra-wide bleached
floorboards, flat pine trim
: andan all-but-transparent

A CONVENTIONAL STAIRCASE would have swallowed space, defeating the intention-
ally spare living room. So McBride reinterpreted Mexican architect Luis Barragan’s

legendary wooden stair—in elusively thin steel, painted white. See Resources

FLOATING ONAIR,
NGER ELLIOTT saw the po- | stair. Inger drew upon her A GHOSTLY STAIR
tential in her venerable  Scandinavian roots, adding RISES TO SERENE

saltbox, even when the | the warmth of crafted

: prospect of yet another ren- | woods — a Vienna Seces- : NEWHEIGHTS—AND

. ovation made the rest of sion-style settle (above), A SEASIDE VIEW
- her family balk. One nasty, : early American trestle dining !

though well-intentioned, " table and massive, painted .

early restoration job and a | 1600s Danish desk. “It's a

. later "“motel modern’' exten- - house that lets old treasures

sion, sprawled in the back- re-emerge,’’ she says.

W

- TURNING NARROWNESS to advantage, McBride and landscape designer Bonnie
: McLean shaped a terraced progression—porch, to pool, to garden. “It creates, on a
- small site, wonderfully distinct outdoor rooms,” he says.
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. THE KITCHEN REPLACED an old-fashioned parlor; its friendly fires come from a new :
: enameled, gas-fired stove. Open shelves and the patina of birch keep it casual and cozy.

|
**
I HE GUEST bedroom//sit-
ting room shows Inger’s
irreverence towards tra-

- dition. She mixes batik with

: Gianni Versace-designed

: prints, ancestor portraits and
an 1800s steamer illustra-

: tion. McBride's architecture

: encourages such contradic-
tions: He exposed the room's
roof peak, but retained its

- time-tested beams. The slen-
- der metal rail that encircles a

BOLD CONTRASTS

. sitting gallery above adds a

OF OLD AND NEW, . new dimension to old struc-
ture. An interior balcony
EXOTIC ANDHOMEY : looks out into a double-
PROVE THE THEORY : © height atrium that knits both

- parts of the house. ''The salt-
OF RELATIVITY . box dates to an era that was
- internal and protective,”

. McBride says. “' had to take
: . small rooms gently into open
' “FROM INDONESIAN BATIK I learned to create surprising juxtapositions,” Inger : rooms that recognize the sun
- says. Weaving together old and new, rich China Seas fabrics (below) reflect the warmlﬁ and air, wind and summer."

of ancient fireplace and striking, newly stained, deep red floor. See Resources







NEW VIEWSFOR
THE BATHROOM:
ITSAHAVENFOR
BODY (AND SOUL)
TREATMENT

ooy

( &l : o |

- McBRIDE CALLS THE HOUSE *“‘an Alice-in-Wonderland adventure.” A bookease (left)

- | swings open to reveal a hidden passage from tiny master bedroom (below) 1o princely
. bath. Practical luxury abounds with sauna, whirlpool bath and washer/dryer.

NCE THEIR eight children,
respective kids-in-law,
assorted grandchildren

* ends, I need a room fo re-
- groups in an office tucked

iz snugly into the saltbox. Oz
- . Elliott, now a Columbia jour-

- . nalism professor, has his cu-

- . polaed study overlooking
- ! the water, where ‘'l can di-
= . rect the fleet with one hand

~— . their ultimate retreatisa

=~ . ter bathroom packed to its

the serenity of the original house, without its Yankee severity. See Resources
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and dogs converge on week- .

. treat to,’’ says Inger. She re- |

- . shared one: a sybaritic mas- :

“WHAT MORE DO YOU WANT in a room than a compelling harbor view, a bed and
bookeases?”” With storage hidden below the wooden bed, this sun-soaked retreat offers -

. crown molding with imagina-
. tive architectural extras:

. clerestory windows, a

peaked ceiling and French

. doors leading to a water-

front deck. Inger contributed

eclectic and unexpected

. “fixtures' of her own devis-
ing: translucent Mexican

. glass tile on walls and floors,
African sculpture, bona fide

- furniture and mirrors—not

. built-ins—that give it the

~ . and type with the other." But -
: - room. "‘The views relax me,

feeling of a full-fledged

but so do the pieces of family

- life and the curiously senti-

- mental objects,” says Inger,
- who traded off a large mas-
* ter bedroom to get her live-

in bathing “‘salon.”
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Village Life: The New
Suburban Vision

OUR (NEW OLD) town:
the 800-square-foot
Green House (home to
“town' founder
Buckmaster) and the
950-square-foot Gate
House have their best
faces forward (right).
The stucco contrasts
sharply with corru-
gated metal garage
doors at rear (left).

INSTANT NEIG

eiaceend Building on her
dream, one woman brings small-town
France to Main Street, California

FROM LEFT: The
1,100-square-foot
Lodge House, Green
House and Gate
House interlock, yet
still maintain their
privacy. in front,
the original house.

LUSTERED AROUND an ex-
isting house on a %-acre lot
near Santa Cruz, California,
these three newly conceived
homes offer an irresistible al-
ternative to dull-as-crabgrass
designs for suburban living.
Owned or rented separately,
each marries time-honored architectural
touches nicked from the Continent and the
meandering-side-streets feel of European vil-
lages with a decidedly hip sensibility. The re-
sult? An eclectic hamlet, with a sophisticated
mix of materials and styles that continually
nourish and refresh the eye.

Which is what Barbara Buckmaster had in
mind when she purchased the existing e. 1932
house, with a permit to build three more on
the lot. Inspired by travels through France,
Buckmaster envisioned ““a community en-
dowed with richness to stimulate your senses
and recharge you emotionally. I like old
things: metal roofs and mullioned windows,
European-scale alleyways that offer constant
surprises—gardens, statues, courtyards,
overlapping periods of history. I've never
been able to single out just one style of deco-
rating for myself.” Enter designer Mark Pri-
mack, who created a compound with the illu-
sion of history, conveyed through juxtaposed
textures, materials and shapes from seeming-
ly disparate eras. Now a resident of her
dream, Barbara says, “There’s a sense of
completion—of things being tied together.”

Produced by Donna Warner and Diane Dorrans
Saeks; Written by Michael Walker; Architectural
design: Mark Primack; Photographs by John
Vaughan; Drawing by Joel Rosenberg

AS TIME GOESBY:
View from the back-
garden of c. 1932
home is pure (and pri-
vate) small town. Ce-
dar shingle and metal
roofs, chimney pots
and metal flues, new
and antique windows
evoke a Euro-village.
See Resources
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LIKE THE small-town
squares that inspired
it, the compound’'s
centrally located pla-
za is where the public
and private lives of its
residents merge. Bar-
bara Buckmaster is
at center; designer
Mark Primack is at far
right. See Resources
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ter was hardly seeking to
cook up a miniature Utopi-
) an community when she

bought the compound’s orig-
inal house, life in this hideaway has brought
home to her some enviable village traditions:
The neighbors all look out for each other, and
there are a few constant communal aspects
(one owner’s cat regularly makes social calls
at everyone else’s house). “It’s like a small
town,” says Barbara. “Everybody stops and
chats.” Credit designer Mark Primack’s nov-
el use of architectural details— as well as con-
ventional and exotic building materials —
with turning less than an acre of California
into Barbara’s wistful vision of European vil-
lage life. Relying on an outfit of crack local
craftsmen, he fashioned her Old World de-
sires into a confection of cool stucco using in-
ventive and cost-effective techniques. Though
the overall style is cosmopolitan—a bit of Eu-
rope, a bit of California—Primack’s main
consideration was “taking advantage of re-
gional talent as well as regional materials. I've
learned not to bother designing something
that can’t be produced locally.”

Buckmaster relishes the human-sized scale
that Primack employed. The central plaza “is
a magnet for neighbors and kids,” says Bar-
bara. “It draws people from their homes. We
have musicians and spread out food—it’s like
a European street.” With the urbanity of a
village, Primack points out. “It has the
crowded lane, the sill-block curves that form
the foundations of the houses, the arbors, a

few cars. It’s a public—and private—place.”

GEORGIA ON my
mind: An O'Keeffe-
sanctioned steer skull
adorns the white stuc-
co walls of the com-
pound’s original
house—a mute an-
swer to the elk ant-
lers that grace the en-
trance to the nearby
Lodge House.




DETAILS ENRICH every
corner of this town:
Materials are sophis-
ticated and rude, old
and new. Top left: A
fir column of modified
Tuscan design (made
by a local craftsman)
smoothly comple-
ments rough-hewn
stucco and cast-iron
arched window sal-
vaged from France.
Top right: Scored con-
crete block, scrap slab
of pink marble, clear-
heart redwood and
tapered fir post meet
on the Gate House
porch. Like O'Keeffe,
Primack knows the vi-
suval power of a gate.
Note the deliberately
out-of-whack peep-
hole (below).

From stone to
stucco toredwood, details give theillusion
of design aged gradually over time
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ESZVeRGAE “Everywhere you look,
a surprise greets the eye. And the living
is as rich and real as the architecture”

USING LOCAL crafts-
men, designer Pri-
mack turned copper
gutters into sconces
(right), fashioned
plain stainless steel
into sculptural stove
hood (far left). Brass
restavrant-style door
guards (right) cost $5
at a flea market.
Walls get Zinfandel-
like blush from pig-
mented plaster hand-
trowled over sheet-
rock. See Resources

THOUGH THIS putative
| village’s number-one resi-

dent originally envisioned a

Mark Primack delighted Barbara Buckmas-
ter by citing destinations from all over the ar-
chitectural map. In the Lodge House, 1880s
Europe (the dormer window and 14-foot
peaked ceiling) meets 1980s California (flat-
paneled mahogany gives benches and kitchen
cabinets a stripped down, informal feel). With
the help of skilled local craftsmen “who
weren’t afraid to try things out of the ordi-
nary,” Primack cut costs by fabricating dra-
matic designs from commonplace or remain-
dered materials. His masterpiece of salvage:
the fireplace’s panchromatic face, fashioned

from 14 types of leftover concrete blocks.






namesake features roof in inexpensive
three walls of win- corrugated fiber-

dows, plus awning- glass, which filters in-
type panes that open. | tense sunlight by day
In a design-boosting, | and glows like a Jap-
cost-saving 2| lantern at

stroke, Primack ar- night. See Resources

LOCAL

NAMED FOR ITS sentry location
on the driveway, the Gate House
| shows how a brand-new house
can be subtly backdated, while
_ remaining emphatically in the
here and now. “Barbara liked the feeling of
traditional architecture, disliked things that
looked too new. I explained to her that what
she really liked were things that had occurred
naturally over time.” So Primack invested
each house with a make-believe history—*a
subtle sense that this didn’t happen all at
once”—by arranging primary rooms (kitchen,
dining, living) straight and square within the
floor plan; supplementary rooms (kitchen
pantry, far right) are built at angles, as if ad-
ditions to the “original™ house. (The exteriors
achieve a similar time-illusion, with roofs of
cedar shingles and metal.) “Endow a home
with a personal history,” says Barbara, “and

you enrich your sense of belonging to it.”

EELIEH Says designer Primack,

“Regional architecture really means
taking advantage of regional talent”

=
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~ THE GREEN
" House's “out-
door room” is sepa-
rated from the living
room by glass door
and windows (left).

THE GATE House kitch-
en (right), though all
sleekness and light,

manages to imply
middle-age. Primack
chose cabinets of dif-

fering sizes, then

mounted themina
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Give new life to your “has-beans™ with the delicate, subtle
flavor of Bertolli® Olive Oil. Steam 1 1b. green beans and coat with
Bertolli Classico. Add lemon juice, salt and pepper to taste, sprin-
kle with almond slices or mushrooms. Serves 6. Tastes so good and
it’s so good for you. Because Bertolli Olive Oil can actually help

lower your cholesterol.*
BERTOLLI
*Use Bertolli Olive Oil as part of a balanced diet.

BUON APPETITO M




IFE DURING THE SUMMER
should be simplicity itself. So
should cooking. You don’t

have to put much thought
into it, just this: What’s
ripe—and ready to go, like
vegetables at their peak.
You can catch your favorite
green market or roadside stand. But what could
be better than cooking from your own garden?

If you’ve been green-thumbing through the best
new seed catalogs, you know we’ve come a long
way from the hardware packets with the big
Dumbo melons and super-turnips that looked like
Warhol had done them: larger-than-life vegetables
born to underseason and overcook.

Not so the new gourmet garden. Look what's
coming up. Fin de Bagnol, chicoree frisée, radic-
chio, Chioggia beets, haricots verts—even the
names are mouthwatering. Tomatoes have a new
no-beefsteak take: yellow pear and golden cherry.
And herbs are growing rampant with possibility—
Chinese chives, French sorrel, unusual thymes
like lemon. Mesclun sets a new salad standard, and
growing baby vegetables is no big deal. So don’t
tromp down to the garden with an agenda—just a
big basket. And do some delicious discovering.

Produced by Donna Warner; Written by William L.
Hamilton; Photographs by Langdon Clay

A food critic at work: easy eats

POSEY’S PICK of the crop: Loved the Nantes
carrots, entranced with the baby corn, de-
voured the piccolo Italian basil, but turned up
her nose at the rosemary . . . . See Recipes

Cookinyg from the
Garden

® T HE NEW A MERICAN CUTISINTES®

IN THIS DOWN-TO-EARTH PARADISE, THERE ARE
GLORIOUS FOUR-STAR MEALS IN THE MAKING
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THIS SUMMER, INSPIRATION IS HOMEGROWN. THE BEST irsa Pk BpEEE B peppers..
GOURMET GREEN MARKET IS YOUR OWN GARDEN RO olskpd e saladias i e

vorite lunch in the sun. Red pepper puree pro-
vides the base for a yellow pepper, mozzarella
and baby bush basil topping. Try a fried torti-
1la crust (left) and different basils.

NEW SQUASH varieties, like Romano F1, have
been developed specially for their flowers. We
stuff them with goat and ricotta cheese herbed
with chive, then batter and fry them.

Sage advice: a thyme-ly frittata

ZUCCHINI IS one of summer’s too-much-of-a-
good-thing. This herb frittata will squash any
complaints. Its basic egg and cheese showcases
delicate zucchini, plus fresh sage and thyme.
Sparkling lemon zest gives it a lovely clean-
palate edge. See Recipes and Resources
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Tomatoes ripe? Cool soup with pesto
NOTHING BRINGS peace to the mind during

these hot days like a fresh tomato soup. And its
only really possible when tomatoes are at the
height of their season—now. We've used our
new favorite—golden yellow t t i
mered with shallots and apple, then pooled the
soup with red tomato and colorful pesto.




Feeding guest gardeners—easy as pie

THE PERFECT summer lunch is a picnic— THE IDEA IS TO MAKE YOUR KITCHEN JUST A QUICK
whether you’ve stormed the beach or tossed

your bedspread down outside the back door. STOP BETWBEN THE HH.RVEST AND THE PEAST

Bring along our torte baked with a filling of

eggs, ricotta, ham—and red chard. Try spin-
ach, too, or cress. Even the crust has a garden
touch in it—fresh parsley.

Three-bean salad? Count again....

OUR YOUNG bean salad includes the exciting
new gardeners’ choices you rarely see at mar-
ket—real haricots verts and cranberry beans.
And our vinaigrette feat fl

they taste as good as they look. See Recipes

These ave salad days for the cook

THE TRUE TRIBUTE to a garden—a salade
composée. Show off a little, with your “'pri-
vate stock’” produce, including borage, tiny

cerise radishes, new potatoes, “‘butter and

sugar’” corn (there’s a reason they call it
that . . .), frisée, basil and a pink pepper-
corn and rice wine vinaigrette.

Aungust’s abundant with small treasuves—
baby vegetables. They make easy pickles

"I LOVE TO CAN and jar, butl  quired—just pack the jars beau-
never have the time,"’ says Annie tifully (Annie includes edible
Farrell, a commercial organic flowers) with a garlic clove, a
farmer who pioneered the notion small dill head, a red chili pep-
of small vegetables in New York. per and mustard seeds in each.
Neither do we. So we asked for Then pour in homemade brine

her recipe. "It's the simplest and seal. Being able to just open
thing in the world. You canuse  ajar in the dead of winter—and
almost any small vegetable. have courgettes! You can't get
No preliminary soaking is re- that anywhere else.”” We know.

02 o METROPOLITAN HOME ® AUGUST 1988






RECIPES

l.ll....‘..Dl.l.l.!ﬂﬂ'.l.!.d!.vll..l.l...llD..lo.tl‘!.l.lll.‘-‘I.l.l.l.d......l.t...I..ll.l.....'l.

Summer cooking—Ilike the living—should be easy. As easy as

wandering down to your garden, basket in hand. Here are some

glorious four-star meals, featuring seasonal stars of the earth

LEMON ZUccCHINI FRITTATA
S E R V E S§ 4 T O 6

2 small zucchini, thinly sliced
2 small onions, thinly sliced
1 tbsp. olive oil; 8 eggs
1 tsp. fresh thyme leaves
4 or 5 fresh sage leaves
1% cup grated cheddar cheese
Y2 cup cream cheese
Zest of one lemon
Salt and pepper
® Preheat oven to 400°. Sauté onions and
zucchini quickly in olive oil over medium
heat. Spread out in a greased ovenproof
baking dish. Mix remaining ingredients
and pour over zucchini and onions. Put in
oven; bake until frittata puffs and is firm in
center, about 25 to 30 minutes. Serve hot
or at room temperature with salsa.

PEPPER P1zzZA
S E R v E 5 4

DOUGH:

1 pkg. dry yeast

2% cups warm water
4% cups all-purpose flour

1 thsp. salt; 3 thsp. olive oil
® Mix yeast and water; proof. Combine
flour, salt; pour in yeast and water; add oil.
Stir until mixed together. Turn out and
knead for 10 to 15 minutes. Put in a bowl
and let rise for about 2 hours.
TOPPING:

10 red peppers, roasted and peeled

1 cup fresh basil leaves

Y% cup olive oil

2 yellow peppers, cut into strips

2 Ibs. fresh mozzarella cheese, sliced

Fresh basil, salt, pepper

@ Preheat oven to 400°. Puree 8 of the
peppers with basil and olive oil. Divide
dough into four portions and roll into
individual pizzas, about 8 inches each. Top
with red pepper puree, red and yellow
pepper strips, mozzarella, fresh basil, salt,
pepper. Bake 20 to 30 minutes until crust
is golden brown. Serve.

FRrIED ZuccHINI BLoSsSOMS
S ERVES 4 T O 6

Y cup ricotta cheese
Y% cup goat cheese
3 tbsp. chopped chives
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12 to 15 zuechini blossoms (closed)
1 egg yolk; Y2 cup flour
Y cup ice water
Salt and pepper to taste

® Mix cheeses and chives. Put mixture into
a pastry bag and pipe into center of the
zucchini blossom, leaving enough room at
the end of blossoms to pinch closed.
Refrigerate. Mix together the remaining
ingredients until well-blended. Heat about
3 inches of vegetable oil in a saucepan over
medium-high heat. Remove blossoms from
refrigerator and dip into batter. Put them
into hot oil immediately and fry for one to
two minutes until golden brown. Serve.

GOLDEN YELLOW TOMATO SoUuP

S ERV ES 4 T O 6

1% lbs. yellow tomatoes

2 thsp. butter

4 shallots, peeled and minced

2 cloves garlic, peeled and chopped

1 apple, peeled and chopped

2 cups chicken stock

Y cup dry white wine

Salt and pepper

I red tomato, skinned, seeded, pureed

Y cup fresh basil leaves

Y cup pesto (puree Vs cup olive oil, Y2

cup basil leaves, 1 clove garlic)

® Drop yellow tomatoes into boiling water
for 30 seconds. Remove and put into cold
water immediately. Remove skins. Melt
butter in a saucepan; add yellow tomatoes,
shallots, garlic, apple. Sauté 5 minutes
over medium heat. Add stock and wine;
simmer for about 20 minutes. Add salt and
pepper to taste. Puree in a food processor
until smooth. Serve cold with a swirl of
fresh red tomato puree and basil pesto.

Swiss CHARD TORTE
5 E R v E S ]

PASTRY:

2 cups all-purpose flour; 2 tsp. salt

1 stick cold unsalted butter, cut up

I egg plus one egg yolk; Y% cup milk

2 thsp. chopped parsley leaves
@® Combine flour, salt and butter in a food
processor. Pulse until mixture is the
texture of coarse cornmeal. Mix in egg and
yolk. Add milk and parsley; mix until
pastry comes together on one side of bowl.
Remove and refrigerate for a few hours.

TORTE:

3 eggs; 1'% cup ricotta cheese

1 cup parsley leaves

I Ib. ham, thinly sliced

1 1b. Swiss chard; 2 scallions, sliced
® Preheat oven to 375°. Remove pastry
dough from refrigerator and roll into a
circle large enough to cover bottom and
sides of 9-inch springform pan. Put dough
into pan; refrigerate. In a small bowl, mix
eggs, ricotta and parsley. Layer this mix-
ture with ham and Swiss chard, ending
with ricotta mixture. Sprinkle with scal-
lions. Bake for 45 minutes to 1 hour, until
cheese mixture is set and crust, golden.
Serve warm or at room temperature.

MIXED BEAN SALAD
S E R V E S 4 T O &

Y 1b. each broad beans, wax beans,
French green beans, green beans
I cup each cranberry and lima beans
2 thsp. red wine vinegar
1 thsp. lemon juice
Y% cup vegetable oil; % cup olive oil
1 clove garlic, minced
I tbsp. cracked black pepper
Salt; Y cup fresh oregano leaves
and flowers
® Blanch all beans until just tender; drain;
set aside. Mix rest of ingredients; toss with
beans. Serve at room temperature.

SUMMER VEGETABLE SALAD
S E R v E S 4

8 California white potatoes
2 ears “butter and sugar”corn
12 radishes
1 small head of garden lettuce
Y cup fresh basil leaves
Y cup fresh borage leaves
I tbsp. cracked pink peppercorns
I tbsp. rice wine vinegar
Y% cup vegetable oil
Y cup olive oil
® Steam or boil potatoes until tender,
about 10 to 15 minutes. Blanch ears of
corn; remove kernels from cob. Arrange
vegetables and lettuce on 4 plates. Garnish
with herb leaves and flowers. Mix pepper-
corns, vinegar and oils. Spoon on salad.

PickLING BRINE
F OR & T O 8 PI NTS

® Combine % cup uniodized salt, 1 thsp.
dill seeds, 2%2 cups sugar, 2V2 cups water,
214 cups cider vinegar, % tsp. tumeric and
Y4 tsp. ground cloves; boil; pour into
pickling jars, covering contents; seal. @



INTRODUGING SOFT SGCRUB WITH

B’Eaﬂh is me "lﬂﬂ” / New Soft Scrub®

Cleanser with Clorox Bleach powers out tough stains as .
well as a powder. But it's as gentle as regufar Soft Scrub: T B
So for tough Stains, get theumph of g

new Soft Scrub with Bleach. :

Use only as directed.
€1988 THE CLOROX COMPANY
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Continued from page 70
lemony endive sauce. He didn’t even mention
Dover sole or roast beef once.

Not far from Bibendum geographically, but in a
different world stylistically. is Turner’s—a calm,
genteel sort of place, dressed in cream and pale
vellow and light blue, wainscotted and spot-lit, in
an old house on posh, quiet Walton Street. The
eponymous Brian Turner, an amiable Yorkshire-
man who takes diners’ orders himself between
bouts in the kitchen, was chef at the aforemen-
tioned Capital Hotel, and still cooks the delicately
crafted, French-accented Anglo-modern food for
which he was so consistently acclaimed in that
earlier venue. It was at Turner’s that I had had
that delicious lunch the day that Norman called.
Otherwise, | might well have taken him there
instead of to Bibendum to illustrate to him the
wonders of contemporary British cooking—and
given him, perhaps, his sole and roast beef in the
form of Turner’s ethereally light, garlic-spiked
sole brandade and perfect French-style cote de
boeuf with bone marrow. We would certainly have
finished with some of the first-rate cheeses the chef
himself presents with such justifiable pride. My
only complaint about these is that they are entirely
French. “We just can’t get good British cheeses on
a regular basis,” Turner complains.

Don’t try telling that to Sally Clarke of Clarke’s
in Notting Hill Gate. Both in her restaurant and in
her little bread/wine/cheese shop, & Clarke. next
door, she stocks an extraordinary selection of
regional farmhouse cheeses from all over the
British Isles—not just the best cheddar, stilton,
caerphilly and such you've ever had, but such
rarities as cotherstone, Pant y Llyn., gubbeen.
thixendale and Beenleigh blue. There’s more to
Clarke’s than cheese, though. The daily prix fixe
lunch menu offers three appetizers (spinach and
parmigiano gnocchi or grilled beef kebabs with
spicy peanut sauce, for instance), as many main
dishes (marinated halibut filet or a lamb-and-baby-
turnips stew, perhaps) and cheese or dessert
(strawberry and pistachio trifle was one recent
choice). Dinner is a single fixed-price menu
nightly, a la Chez Panisse. Some typical Clarke
evening specialties: deep-fried squid and monkfish
with herb mayonnaise, marinated salmon and leek
frittata, grilled chicken with shallot butter and
deep-fried parsley, plum tart with sugared rose
petals. Though Clarke is English-born, she worked
at Michael’s and the West Beach Café in Los
Angeles, among other California restaurants, and
her food is thus often described locally as *“Califor-
nia cuisine.”” | wouldn’t call it that—it’s too much
Clarke’s own, and has too many English refer-
ences—but it is certainly fresh and smart and well-
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made enough to do any top Californian chef proud.

My most surprising recent meal in London was
a lunch one day at The River Café near
Hammersmith, in a design-studio complex on the
banks of the Thames. The chef-owners here are
Rose Gray, an Englishwoman who cooked for some
vears in New York (she was the original chef at
Nell’s, for instance) and Ruth Rogers. an Ameri-
can with no previous professional cooking experi-
ence, married to English architect Richard Rogers
(designer of the city’s controver-
sial new Llovd’s of London
building, and., with Renzo Piano.
of the no-less-controversial Cen-
tre Pompidou in Paris). Rogers,
who has his own offices in the

SRS AN BB RONEBRENBERBE N RABEE CeESeASNBeET RSB RBeABRERRAERTRAGDES

Alastair Little might
well be the best young
chefin London today

complex, designed the restau- -
rant very simply, with white walls, black tables and
Breuer chairs, and Beaubourgois red and blue
accents here and there—and I suppose the look of
the place led me to expect food that would be
somehow cool, spare, angular. Instead, I found it
to be warm-blooded, opulent, attractively soft-
edged, occasionally English-eclectic in style
(smoked eel with new potatoes, for instance) but
more often rustically, addictively Italian—red
chicory with warm anchovy-rosemary dressing,
fava bean salad with Parma salami and summer
savory, grilled John Dory with fennel, charred
grilled marinated leg of lamb with polenta and
charred whole baby zucchini, a wonderful erumbly
sbricciolona cake, and so on—all of it supremely
confident and flawlessly balanced in flavor.
(Neighborhood restrictions currently allow the
River Café to open only for lunch, Monday
through Friday. although permission for evening
hours is in the works.)
As good as I think Hopkinson,

Turner, Clarke, and Gray and

Rogers are, each in his or her /

DIRECTORY

ST eyl

own way, I suspect that the best

young chef now cooking in Lon-
don might well be Alastair Little,
an absolutely first-rate crafts-
man who mixes French, Italian,
English and assorted Asian fla-
vors and techniques into an
unusual but unpretentious cui-
sine of his own. One evening at
his little 12-table black-washed-
and-strip-lit Soho storefront es-
tablishment, itself called Alas-
tair Little, 1 tasted luxurious
pappardelle with fresh morel
sauce, vivid Alice-Waters-style
bruschetta with olives, tomatoes.
Continued on page 99

® ApAsTAIR LITTLE, 49 Frith Street, W1,
734-5183 (no credit cards accepted)

® BisenouM, 81 Fulham Road, SW3, tel.
581-5817

® CLARKE’S, 124 Kensington Church
Street, W8, tel. 221-9225

® HARVEY’s, 2 Bellevue Road, Wands-
worth Common, SW17, tel. 672-0114

® Jams, 42 Albemarle Street, W1, tel.
493-3600

® JoE’s CAFE, 126 Draycott Avenue, SW3,
tel. 225-2217

® KEnSINGTON PLACE, 205 Kensington
Church Street, W8, tel. 727-3184

® THE RiveEr CAFE, Thames Wharf, Rain-
ville Road, W6, tel. 385-3344

® TURNER’S, 87/89 Walton Street, SW3,
tel. 584-6711
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Now authentic stir-fry is a
snap.With Kikkoman Stir-Fry Sauce
all you do is pour, stir and

serve. Delicious, subtle

and blends well with what-
ever seasonings you want o add.
W Kikkoman Stir-Fry Sauce. Stir
2 something up tonight.



SOLID BRASS FAUCETS
CRAFTED IN THE EUROPEAN TRADITION
OF QUALITY AND DESIGN

A. Kitchen or bar sink faucet with 7" swivel spout
and aerator.

B. Lavatory faucet with 4%" swivel spout, aerator.
and |'4" diameter pop-up drain.

C. Kitchen sink faucet with pull-out Smoked Plastic
hand spray and 4-foot plated flexible hose.

D. Combination tub faucet/hand shower with
aerator and 4-foot plated flexible hose.

E. Widespread lavatory faucet with aerator and 1's"
diameter pop-up drain.

The Passport Collection is available in the plumbing
section of your local home center or hardware store.
For more information. call 1-800-872-7277

PASSPORI.

COLLECT
BY Aqualmez_
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Continued from page 96

basil and sweet peppers, delightful grid-
dle-fried scallops in spicy soy dressing, a
very good peppery chicken breast with
pancetta and spinach, excellent braised
sweetbreads with diced vegetables and a
perfume of tarragon (an herb that not
one chef in 10 knows how to use
correctly) and a lovely, lovely slab of beef
in a homey carmelized onion sauce—all
of it perfectly cooked and perfectly
seasoned, and somehow both bold and
subtle at the same time. A selection of
good British and Irish cheeses (from the
same supplier that Sally Clarke uses),
nice homemade desserts, good wines and
attentive but unobtrusive service added
to the meal’s pleasant flavor.

Other noteworthy new or newish Lon-
don restaurants include: Kensington
Place, where chef Rowley Leigh pre-
pares carpaccio with arugula salad, salm-
on mousseline with pickled lemon sauce,
beef with shallot sauce and other new-
bistro dishes in a good-looking black-
and-brown-and-gray wool-and-raw-met-
al interior designed by Julyan and
Tess Wickham; Joe’s Cafe (pro-
nounced “Caff”’), owned by influential
Moroccan-born designer/retailer Jo-
seph Ettedgui (of the Joseph shops),
which dishes up above-average Eng-
lish/French/Italian café food (salmon
cakes, bangers and mash, tagliatelle
with fried squid, poulet basquaise) in a
vaguely sinister-looking interior, all
black and chrome and terra-cotta,
bisected by structural steel cables;
Harvey’s where accomplished
French-inspired chef Marco-Pierre
White serves sea bass with lobster
mousseline, Bresse pigeon with wild
mushroom ravioli and a stunningly
beautiful presentation of oysters with
tagliatelle and caviar, among other
extravagances (but where the un-
fledged young French waiters ought to
spend less time polishing glasses and
more time refilling them); and Jams, a
convincing translation of Jonathan
Waxman'’s late New York restaurant
of the same name (now called Jonathan
Waxman'’s), serving cornmeal crepes
with barbecued duck, tuna Yucatan
with spicy orange salsa and other such
Americana—what we, as it were, know
how to cook over here. @

WHAT IS DECONSTRUCTIVISM?
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Continued from page 50
strong vaults, room for those endless
lunch-hour lines—and, most important,
good minds on the board of directors.
“Buildings change use all the time,”
points out Bernard Tschumi, dean of
Columbia’s Graduate School of Architec-
ture, whose 75-acre Parc de la Villette
project in Paris appears in the MoMA
show. In it, a series of folies can serve any
number of public recreation uses, as
restaurants or galleries or piano bars,
convertible at will. And if we don’t all
“read” a building in quite the same way,
it better reflects what Tschumi calls the
“random encounters” in today’s cities:
faces flashing by, a wailing siren, snatches
of conversation overheard.
® Is this the shape of building to come?
® Of course not. First, it’s a pluralistic
age we live in. “The world is becoming
deregulated,” Tschumi Common
sense tells us that what works on the scale
of a public building may be chilling in the
home. Certainly, the whimsy of an intri-

says.

cate single building is the stuff of confu-

sion when mindlessly multiplied to create
entire cities. And a deconstructivist hos-
pital may well be laughable.

Secondly, as opposed to modernism’s
overweening charter, deconstructivism is
not a school. To each architect his own
convictions, except for the intense inqui-
ry into building, which all the disparate
projects on show seem to share.
® Is there life after deconstructivism?
® You bet. Frank Gehry is proof. Only
two early residences are shown: the
unbuilt 1978 Familian house and
Gehry’s ever-evolving Santa Monica
home. Both subvert a rational framework
with the deformities Johnson is adamant
about. But Gehry’s moved on since: In a
Brentwood residence (see page 48) un-
der construction, he’s advanced from
tampering with the underlying order of a
single structure to rich assemblage and
the livable house-as-village. But Gehry
may be the exceptional exception; expect
a lot of rip-offs in the show’s wake. With
luck, this’ll merely be the Year of Living
Dangerously—not Apocalypse Now. @

A combination of responsi
and quality craftsmanship re

Perfect every time / with Calphalon.

highly conductive material
ults in cookware you can count on

Calphalon is well done
Cook in it, vou'll agree

COMMERCIAL ALUMINUM COOKWARE, DEPT 55, PO. BOX 583, TOLEDO, OHIO 43693
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Authentic Replication of
Greek and Roman Orders

Columns and Capitals
»in redwood, pine and other

Diameters — 6°-36" Heighls —

basc moulding v

century B.C. as a v

was parl ol the seventh

evolution ol the ola Corin-
thian Order and s Lhe capital used on
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Greves N progentions call for a more
slender el apacetul column than those
ol the Donre on bonne Order.

o intormation and brochure:
20 Allanla Georgia 30355
1 BT 3310
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Calalog o 1,040
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The Metropolitan Shop

We invite you to shop at your leisure, right here, in The Metropolitan Shop.
We can provide you with a diverse selection of products (everything from
trinkets to treasures), flexible shopping hours (24 hours a day), convenient
parking (your favorite easy chair), great service (packages delivered to your
doorstep) and fantastic values (have you seen some of the bargains?).

Please feel confident to order from our mail order advertisers. Each company
will refund your money if you are not completely satisfied. If you have any
questions about products offered in the Metropolitan Shop, please call us
collect at (212) 551-7160.

Lisa A. Borawski
Mail Order Editor

RYSTAL VASE
Full lead crystal “Springtime” 8" oval vase, manufactured by a
famous West German factory. This bestselling mouthblown, handcut
vase features an attractive grey cut motif on a distinctive oval shape.
Holds flowers beautifully. Regularly $125.00-Now just $49.95. Limited
quantities. Del. & Ins. $6. 1-800-848-7237. THURBER'S, 2158
Plainfield Pike, Cranston, RI 02921

INTAGE WOOD WORKS
Buy direct and save as small-town craftsmen
bring back yesterday in quality and service!
Handcrafted, solid pine reproductions
(interior/exterior) embellish any decor.
Variety includes authentic custom-length
spandrels, shelves, and window cornices.
Also porch and newel posts, balusters,
gables, shutters, gazebo, and much more!
Prompt shipment/satisfaction guaranteed.
Delightfully old-fashioned catalog combines
philosophy, history, how-to ideas, and pride.
50 pages, by return First Class mail. $2.
VINTAGE WOOD WORKS, 513 S. Adams,
#1183, Fredericksburg, TX 78624.

HRISTMAS CATALOG
Explore the new 132-page color catalog from the Metropolitan
Museum of Art. More than 500 suggestions for exclusive
Christmas presents-books, jewelry, glass, porcelain, boxed
notecards, and more. To receive your copy, request Catalog
#1738, and send $1 to: THE METROPOLITAN MUSEUM OF
ART, 255 Gracie Station, New York, NY 10028

SUMMERTIME CLASSIC
Designed by the Adirondack’s finest
craftsmen. Deep contoured seat and wide
arms. Hand select pine, pressure treated to
last generations. Superior quality at the
lowest price. Simple assembly. $74.95 ($15.00
shp.) 2 for $69.00 each. MC/V call Toll Free
1-800-845-1119, ext. MHS; in NY 914-895-
2549. Or send check/MO to: UNIQUE
SIMPLICITIES INC,, P.O. Box 1185 MHS,
New Paltz, NY 12561.




 Victorian Gingerbread 3

GREAT FOR THE E(‘)L‘\:I‘R!. LOOK!

Prompt Ship

50 pg. ILLUS. i rij-AG _,-_Kgﬂ
cATALOc) \JIbTPhares

Solid Wood /Use In or Ot~ Dept. 1034, 513 S. Adams

| Buy Direct & Save! Fredericksburg, TX 78624 )

Turner Tolson

Fine Furnishings Since 1887

TRULY BEAUTIFUL FURNITURE
SHOULD COME WITH

TRULY BEAUTIFUL PRICES.

At Turner Tolson, we drastically discount all
major lines of fine furniture, uprtolstery, oriental
rugs, and other accessories. For over 100 years
we've sold America’s most beautiful home
furnishings, delivered and set up in your home.
PO. DRAWER 1507, Dept. MH
New Bern, North Carolina 28560

1-800-334-6616

WALLCOV

30-50% OFF
FREE DELIVERY'!
No sales tax! (Outside PA.)
In the business for over 20 years!

CALL WITH ANY PATTERN
FROM ANY BOOK
Instant quotes — no obligation
TOLL FREE 1-800-323-1237
8AM.TO6 P.M. E_‘ET MON.-SAT.

ING BY PHONE!

Master AXX

American
Card Visa Optima Discover Express
Ask about our BIG discounts on installation materials.

The |
Country |
Lace |

of |
France. 3

Beautiful lace
curtains, pillows, §
and decorating |
ideas for your
home from
Rue de France.

Send $2 for 32 page color catalog to Rue de France, Dept. MH0888
78 Thames Street, Newport, Rhode Island 02840 or call (401) 846-2084

NAME

ADDRESS/CITY

STATE/ZIP

CHINA & FLATWARE

GREAT SAVINGS )
l ON ALL

Pc. 20 Pc.
Place Setting Set

LENOX

Hamilton
Liberty .
Jetferson

Tyler
VILLEROY & BOCH
Petite Fleur . ..

Silk Flowers . .. $26.95 $103.95
French

*6 pei2d pe Countryside .. $19.95 $74.95

TOWLE
Old Master
Chippendale
WALLACE
French Regency
Rose Point .

Send §$1.00 for our new catalog.

Prices are subject o change without notice.

JAMES KAPLAN JEWELERS
DEPARTMENT 804
40 Freeway Drive, Cranston, Rhode Island 02920
CALL TOLL FREE 1-800-343-0712
Monday-Friday 9-8, Saturday 9-5:30
All major credit cards accepted.
Postage $3.50 minimum.

This unique creation allows you to sit or
recline, combining the style of innovative
furniture with the comfort of a hammock.
Swings from beautifully finished hardwood
crossbar. Weatherproof, durable and holds
up to 500 lbs. Installs easily, completing any
room or yard with casual elegance. Chair;
chain & one 19" pillow $52.95. Two for
$99. Extra pillows $8.50. Visa/-MC. CALL
TOLL FREE 800-845-1119 ext. 204 . In NY
914-895-2549. Or send check/MO. NY
State residents add 7% sales tax.

MONEY BACK GUARANTEE
“UniqueSimplicities
Box 1185. (D2]. New Paltz, NY 12561 .
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4 Pc. Settings 5 Pc. Settings
GORHAM X
Chantilty CALL Charleston $ 47.00
Strasbourg, CALL  Autumn $110.00
Fairfax, Newport Scroll Eternal, Solitaire  $ 52.00
LaScala, Melrose  CALL  Monroe, Tyler 4 62.00
REED & BARTON Holiday 8 72.95
18th Century cALL  McKinley $ 66.00
Eng. Chippendale CALL ROYAL DOULTON
Francis | CALL  Juliet, Melissa 54.00
WALLACE Harlow 105.00
RosePt,Fr.Req. CALL Carlyle 120.00
Grand Barogue CALL MINTON
TOWLE Jasmine, Grasmere $85.00
Old Master caLL Consor, $135.00
Chippendale CALL WEDGWOOD
Grand Duchess, CALL Amherst $65.00
King Richard Osbome $84.00
LUNT Runnymede $99.00
Bel Chateau CALL NORITAKE
Elogquence CALL Barrymore, Shenan-
KIRK-STIEFF doah, Magnificence $48.00

Old Maryland Eng. CALL
Williamsburg Shell
INTERNATIONAL

VILLEROY & BOCH

Petite Fleur, Riviera $ 52.00
Amapola, Basket  $ 67.00
Joan of Arc, Prelude, Wild ROYAL WORCESTER
Rose, Rhapsody CALL Evesham (6 pc.) $37.00

Most major brands and patterns available.

CALL TOLL-FREE 800-556-7376
FOR OUR BEST DAILY STERLING
SILVER PRICE QUOTES.

Due to extrerne silver volatility prices can be changing daily.

ROSS-SIMONS JEWELERS

136 Route 5, Dept. MHB, Warwick, RI 02886

:

All Major Manufacturers
At Lowest Prices

WALLCOVERINGS

903

OFF

JUST CALL WITH MANUFACTURER, NAME
OF BOOK, PATTERN NUMBER & PAGE.

LEVOLOR » BALI « DEL MAR - LOUVER DRAPE
GRABER + KIRSCH » JOANNA « ETC

BLINDS

UP TO

%
OFF

MICROS « MINIS « VERTICALS « PLEATED

FREE SHIPPING* NO SALES TAX jex

*on all blinds up to B4" in width.

rree 1-800-338-4882
FREE 1" = .
HEADQUARTERS WINDOWS & WALLS
8 Clinton Place, Morristown, NJ 07960
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FACTORY DIRECT TABLE PADS
GUARD YOUR TABLE AND SAVE!

From America’s Oidsl and Larp,es Manufacturer.
15 YEAR GUARANTEE.

1-800/328-7237 -
EXT. 270 AD. €O,

car (612) b46-6778

LIGHTING BY GREGORY |

SAVE UP TO
10%
ON FAMOUS BRANDS

CALL 2122261768
ﬁD

by Lightolier, Nulco, Koch & Lowy,
George Kovacs, Artemide, Atelier,
Fredrick Ramond, Llmage, elc. right at
home. Call us with manufacturer's name
& style number for price quote. Visa &
Mastercard accepled.

THE DELTA
$159 Snmaiiar T

500 watt hatogen bult

ANOT+HHIOM

THE DnvE Dove ronates 360%. Comes

n black, white, blue. red

1 79 Reg. yebow. 2nd FREE 50 watt
$249 Halogen bulby
TELE-SHOWROOM DIV, OF LIGHTING BY GREGORY

LEVOL"

AROUND THE WINDOW, INC.
TOP QUALITY BLINDS!
SHOP WHOLESALE AT HOME

FREE
DESIGNER

SAMPLE KIT
7 DAYS ¥

LOWEST PRICES

DEALER INQUIRIES WELCOME

1-800-642-9899 %' &

328 A N Stnesweet Ave Rockwile, MD 20850

SAVE UP TO

7

off suggested retall

LOOKING FOR THE
BEST FURNITURE BUY?

We provide you with the
products of over 200 fumntture
and accessory manufacturers.

Savings up fo 40%
Call Toll Free 1-800-334-8000

!

a

J St Fumiture Distributors
16 Wast Moin - P.O. Box 489 Thomasville, N.C. 27360

NAME BRAND

LEATHER FURNITURE HOTLINE!

FACTORY OUTLET

PRICES!

1
Absolute lowest prices on name brand leather
furniture, traditional to contemporary. Savings up to
50%! Our courteous, bonded carriers will deliver and
set up anywhere in U.S. Satisfaction guaranteed.

Send $3.00 for color brochure.

Rotcree - 1-800-227-6060

“North Carolina Furaiture Showrooms
1805 N.W. 38th Avenue, Lauderhill FL 33311

VIDEO GAME — TV CART

European imported, all wood
TV/Video game stand in genuine
Teak veneers. High quality con-
struction, and on casters for ma-
Compar
space below for storage of
tapes. Shipped K//D, easily as-
sembled. 26%:" wide, 12" deep,
21" high.

No COD’s
Shipped unassembled
Shpg. chgs. collect

MC or Visa accepted

only $2995

Send $1.00 for Danish Furniture Catalog.
GENADA IMPORTS

Dept. 1M, P.O. Box 204, Teaneck, N]J 07666




Traditional
Elegance in Lace
This intricate design of
petals and leaves, known
as Belle Fleur, is a vintage
French lace design. The
Belle Fleur tablerunner is
14" wide and available in
lengths of 36" ($29.50), 54"
($34), and 72 ($40). Also
available by the yard or
fashioned into tiebacks, cafe curtains, door curtains,
and more! For color catalog that will give you many
decorating ideas send $2 to: RUE DE FRANCE, 78

Thames St., Dept. MHESSS, Newport, RI 02840.

Adirondack Chair

Graceful curves make this Adirondack chair the
‘Ultimate in OQutdoor Comfort.’ Constructed of solid
pine, this classic is equally at home on lawn, beach
or in your living room. Shipped knocked down.
$99.95 ppd. Chair is also available in White, $174.95
or Cedar, $119.95. Check, MC, Visa. CAPE COD
COMFYS, P.O. Box 15103, Seattle, WA 98115. Free
brochure upon request.

Willow Picnic Hamper
Enjoy beautifully crafted design and outstanding
value with this distinctive natural willow hamper.
Elegant service for two includes white plates, flat-
ware, wine glasses, blue and white tablecloth,
matching napkins. Complete with gift card and bow
for easy gift giving. Or enjoy it yourself. Only $39.95
plus $4.95 s/h. Send your check or money order to:
THE FINCHAM COMPANY, Box 1902, Evanston,
IL 60204. MC/Visa call collect 312-328-1650.

The Classics Collection

Classical, contemporary elements, scaled for
interior use. Beautifully crafted in Ponderosa pine
and offered in a natural state without finish. These
handsome solid bases complement a broad range of
tastes and lifestyles. Catalog $3.00. For more infor-
mation write to: THE WORTHINGTON GROUP
LTD,, P.O. Box 53101, Atlanta, GA 30355 or call
(404) 872-1608.

WORTHINGTON

COLUMNS  MANTELS ¢ TABLE BASES ® RESORT FURNITURE

WORTHINGTON GROUP, LTD. * P.O. Box 53101 * Atlanta, 30355 ® 404-872-1608

NOW..LOSE WEIGHT WITHOUT DIETING l
You diet. You lose. You falter. You gain it back.
Maybe a bit more. Discouraged, you begin the
cycle over, destined for rapid initial (and mostly

water) weight loss, followed by a plateau. . .
and the dieting blues.

THE SECRET TO
IDEAL WEIGHT

The only way to break this
5 cycle is aerobic exercise, the
key to lowering vour “set point.” An
active body wants to be slimmer, Plus
physical activity burns calories while
toning and firming.

THE IDEAL EXERCISE

NordicTrack duplicates the total body
action of cross country skiing, the world’s

Burns up to
600 calories per
20 minute workout!

CALL TOLL-FREE FOR best exercise, and uses more muscles than
A DETAILED jogging, biking, swimming or running —
BROCHURE without risking joint injury or back
AND VIDEO problems. NordicTrack is for everyone
TAPE who wants to reduce weight while
. increasing fitness.
Easily folds up and rolls away.
Requires ondy 15" 2 17 * Booe space.
MORE NORDICTRACK B — el
BENEFITS

141 Jonathan Blvd. N., Chaska, MN 55318

Call Toll FREE 1-800-328-5888
In Minnesota 1-612-448-6987, In Canada 1-800-433-9582
[ Please send free brochure

vou'll also feel better, have more
energy, reduce tension, postpone
aging symptoms, and help

prevent osteoporosis. [ Also free videotape [ VHS [ BETA
Name
Street

©PSI 1987 City State Zip

r
With regular use of NordicTrack, :

|

|

|

|

I

i
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EVOLO

% BALI
60-15:

Guaranteed lowest prices! Real
manufacturer's  list
phoney department store prices. Bali
mini & micros custom made in 7
working days. Custom made wood
pleated, mini,
blinds by Levﬂ':x, Bali,
louverdrape,  Verosol,
Graber & Hunter/Dougias. Free UPS
on custom orders in 48 states. Ready
10 ship, Bali Basics, American made,
aluminum mini blinds from $10.99.
Sixty five sizes avallable in white or
tax where applicable.
Call for free
blind ordering kit!
with color card,
measuring instructions, etc
Wallcoverlngbs up to 40% off!
Schumacher, \
Impenal, Jay Yang & more

vanilla. No

HCoMIEWLS

S-S

prnces, not

micro and verti
'Jw*z,
Joanna,

‘averty, Marimekko,

SINCE 1912

RKS[]
2106 Bath Ave. Bkiyn, Ny 11214 L
1 (800) 847-4199Y EXT.

in NY (718) 996-5580

SUPER SAVINGS ON CHINA.

CRYSTAL, STERLING & GIFTS
ORDER TODAY! CALL US TOLL FREE

1-800-522-0047

Roval 5 pc P/5
Juliet, Diana. Melissa . .

Pavanne- sarananue
Real Ol Willow .

.43.50
Barrymaore, Magnlhcencel!.w
Rothshild 35.00
Sandhurst. ..........
Sweet Leilani. ... .....
pc P/S
Botanic Garden .
Fitz & Royd—5 m smhu
Starpurst . ..
& locﬂ-—S [ 3 P.fs
Amapola, Basket . . . . . 5600
Botanica, Petite Fleur . . 43.50
105.00
26.00

Indian Summer . . .

ManoIr .......0.-0.

Gorham—5 pc. Place m

Black Contessa . ... ..

Mannartan .

Req ‘217500 — Special *995.00
w—s pe 9.'\:

Colgen Quail .
Vieux Parsy . ‘IOQM
5 pc. PIS

Bermardaud—
Artos Blue/or Green 97.50
Chateaubriand 143,

Gorham — Stainiess

Jolie. Ariana, Rondelie

Ribbon Edge. Gorham Shell, Melon Bud -

VISA, MC or Discover

Eremal, Sﬂltall'!
Harmaiton, Harmson

Lace Point. Moonspun . .
Meaiey . .

McKiniey . .
Rose Manor, EM
Rutiedge, versailles
Serenade Somerser
Westchester, Tudor .. .. .
MonroeTyier

Holbday . .

Wedgwood—5 pe. P/S
Runmymeade Dk Biue . . .. BS.00
Amnerst-Palatia

Oshome . . ..
Wikd Strawberry
Roval worcester Spode

Evesham - 6 pC set. ... ... 29.00
Christrnas Tree-20 pC set. . 99.00

Ryresiey—S pe. PS
Cottage Carden . .. ..... 39.50
Leighton Cobalt . . . §9.00
ceorgian Cobalt .. ... .295.00

Crystal
Monarch . . ... 150
Majesty . .18.95

Spe P/S 0 PCP/S
17.50 65.00
26.00 108.00

Special Prices on Dansk, Pickard & Hutschenreuther China
Prices subject to change without notice. Simiiar savings on
other brands & patterns carried, Satisfaction Guaranteed
First quality only. Call for price quotes.

S

73 Canal St. = NYC 10002

(212) 925-6422

ik A L
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Buy fine furniture at savings to 50%
from North Carolina's world famous
furniture district.
Nationwide In-Home Delivery
Over 250 Major Lines
For information and free brochure:
Write: The Furniture House of North Carolina
P.0. Box 1591
or Salisbury, NC 28145
Call Free: 1-800-438-3858

CUSTOM TABLE PADS

SAVE TO%BY PURCHASING NOW!

Once in
Vi $2 999
. Reg. $99.95
This cHer may
expire without
advance notce

MC » VISA « AMX
Accepted

Look under lable
and tell us
any numbers that
may appear

5 year factory guarantee
Any shape * Any normal size

FACTORY DIRECT TABLE PAD COMPANY
Toll Free: 1 (800) 428-4567
\ Indiana: 1 (800) 433-3618

BE SE

In Our ClassicE‘AW

Resort Chair E
Pine - $ 99.95 Cw
Cedar - $119.95

White - $174.95

Shipped Knocked-down

TED

Dept. MHBE
P.O. Box 15103
Seattle, Wa. 98115
(206) 625-0486

3413 Fremont Ave. N.
FREE BROCHURE

NethersVork

MATERNITY FASHIONS

Catalog with swatches and fit guide
%3, refundable with order. Visit our
stores in: Atlanta, Arington Hts., IL,
Baltimore, Boston, Charotte, NC,
Chicago, Cleveland, Costa Mesa,
CA, Dallas, Denver, Fair Oaks Mall,
VA, Fr. Lauderdale, Harrisburg,
PA, W. Hartford, CT, Hous
ton, King of Prussia, PA, Los
Angeles, Minneapolis,
New Orleans, New York,
Philadelphia, Pittsburgh,
St. Louis, San Diego, San
Francisco, Stamford, CT,
Stanford, CA, Washing-
ton, D.C., Telephone
215-625-0151. 1309
Noble Street, 5th
Flr., Dept. MEBH

Phila., PA. 19123.

525 DAYS & FREE'

For catalogue of over 100 outstanding willow furniture

items, send $2 to Country Store, PO. Box 17696,
Dept. 6, Whitefish Bay, Wl 53217. 414/263-1919.
Dealer Inquiries Welcome.

it’s a natural.
DN

DESIGNER

ECRETS

e Furniture

® Wallcoverings

® Window treatments
e Fabrics

® Accessories

® Lamps

MERCHANDISE TO so BELOW RETAIL

PROFESSIONAL INTERIOR DESIGN BY PHONE

CALL 1-800-221-9099
DESIGNER SECRETS
Box 529, Fremont, NE 68025

Spacious, light and natural. A Classic.
Individually designed, energy-efficient and
built on your site.

To receive the 1988 Design Portfolio

mm featuring new photo and plan
)
|

collections, call or send $12.

1-800-727-3325

Box 242, Dept. MH, Acton, MA 01720 617-250-8450




Marvelous
Mafemity, |
Fashions = ‘

ReCreations
MATERNITY

send $2, refunded with

Columbus, OH 43209, Credit
e 1-800-621-2547

FABRIC AND

WALLCOVERING

By Phone — at the Lowest Prices

All the Major Companies —
Call Us with the Name of the
Company & Pattern Number
Free Delivery -
No Sales Tax (Outside Kansas)

Bernards Designer Fabrics

P.O. Box 1063 « Independence, Kansas 67301
P.O. Box 23 « Peapack, N.J. 07977

Toll Free (800) 433-0863

Hours: Mon.-Sal. 9:00 A.M. to 5:00 P.M. Central Time

AWARD WINNtNG HOUSE PLANS
—CUSTOM HOUSE PLAN CDLLECTIONS -
B0 plans . 1
. 80 plans
. 4000 to 4900 5g ft.. B0plans .,
. 5000 to 7900 sq. ft.. B0 plans
. BOOO and up'sg. ft....... S55plans
50 Traditional Entrances
50 Traditional Fireplaces .
30 Great Room Fireplaces . .
40 Kitchen Plans . . .
40 Bath Room Plans
30 Traditional Bookcases
30 Crown Molding. . . .. 2
50 Traditional Intefior Walls
50 Traditional Windows .
50 Tudor Details (measured U!aWnngs|
50 Garden and Estate Details
25 Stables and Barn Plans
20 Traditional Garage Plans .
50 Luxury Home Construction Details . . .
{Construction Blueprints Available)
Send check or money order lo:

MIKE TECTON’S CUSTOM HOMES
ng!\mc Ave., Dept. MHB8
licLOIn. \"Iry 101 (703) 356-5800

BUY DIRECT FROM THE
FURNITURE CAPITOL OF U.5.A.

SAVEUPTO. .

50 / On All Council
OCraftsmen

1-819-786-6151
omew/&y
umnilure”

Co. of Mt. Airy, Inc. 121 W. Lebanen St. H! M)'H T 27030

CUSTOM MADE

s’“"“ 7 DAYS ey« FREE!

WE CARRY ALL MAJOR BRANDS - Micro + Plaated » Wood + Dustie

For information & prices
1-800-522-6463 - IN CT (203) 236-9947
NATIONWIDE BLIND FACTORY

568 New Park Averus, Wes? Hartord, Conrecticut 08110

NOBODY BEATS OUR PRICES

COMPARE AND SAVE ON

STERLING &CHINA

3
i

HILNE
I gig gi

;
i

i
g

HY
I

TOLL FREE ORDERING 9AM — 6PM EST
1-800-848- 7237

104 Central Street, k, Rl 02886

Visa,/Mastercard accepted ‘ ‘ |

SAVE ' 65%

China « Crystal » Silver

FIRST QUALITY— 5.P|ECE PLACE SETTINGS

NO SECONDS VILLEROY & BOCH
Amapola $50.95
Baskel $59.95
Petite Fleur $45.95

WEDGWOOD

Amherst $63.95
Kingsbndge §73.95
Osborne £78.95
Runnymede D.B. §94.95

NORITAKE
Barrymore $£44.95
Carthage $25.95
== Churchill $47.95
Cumberland §25.95
Garden Empress  $53.95
Golden Cove $43.95
Impenal Blossom  $37.95
Magnificence £$44.95
Rothschild $37.95
Autumn $104.95 | Sandhurst $52.95
Carolina $44.95 | Shenandoah
Charleston $45.95 | Spelibinder

£49.95 | Stanford Court

$43.95 | Sweet Lellan

$69.95 | Sweel Surprise

$74.95 | Veranda

$57.95 | ROYAL DOULTON

$64.95 | 4jpany

r $53.95 | canyle

Soltaire $51.85 |0 on
Tyler $59.95 | 570
Weslchester 817495 | Doriow
MIKASA Juliet
Charisma Black $25.95 | Oid Country Roses
Silk Flowers $25.95 |Rhodes $
Prices subject to change | Sarabande $59.95

MOST ORDERS PROCESSED WITHIN 24 HOURS.

LENOX

werm

GET INT o
DECORATING;

s Openings from entry level
to full business ownership.

s Decorating Den: 9th fastest

growing franchise in America
Entrepreneur Mag., Jan, 1988

= Complete training.
s Proven system.
= More then 700 locations

nationwide.
This offer is made by prospectus only

For free information brochure
call 1-800-332-3367

(in Maryland, call 301-652-6393)
or write . . .
Decorating Den-

Dept. SMH8s

Bethesds, Haryiand 20814

Name
Address
City State
County Zip

Phone
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RESOURCES

..........'.D.........-.l.l..........‘......lll.‘...C....l.'....l...C....l.l..‘....l........'......

Here are our resources: retail, mail order or manufacturers
who can tell where to get their products as seen on our pages

COVER
See resource listings for “"Shaking Up the Saltbox, " story below

SCHOOLBOY’S REVENGE

(See page 54)
Paul Smith, 108 Fifth Ave., NYC 10011

MODERN GOTHIC

(See page 58)
Available at Bloomingdale's, 1000 Third Ave., NYC 10022

PRINCE OF WELDS
(See page 61)
Available through special order at Furniture of the Twentieth
Century, 227 W. 17th St., NYC 10011 and at Paul Kasmin
Gallery, 580 Broadway, NYC 10012

BLACK AND WHITE
(See page 62)
Available at Detail, 345 W, Broadway, NYC 10013 and through
architects and designers at Christoper Hyland, Inc., 979 Third
Ave., Suite 1708, NYC 10022

SCION OF THE TIMES

{See page 64)
Available at Barneys, Seventh Ave. and Seventeenth St., NYC
10011

SHAKING UP THE SALTBOX

(See pages 72 and 73)

Architect—Nate McBride, McBride & Associates, 560 Broad-
way, Suite 501, NYC 10012

Interiors—Inger McCabe Eliiott, China Seas, Inc., 21 E. 4th St.,
NYC 10003

Contractor—Paul Deschenes, Paul Deschenes Company, 21
Cedar Lane, Noank, CT 06340

(See page 72)

{Photo, lower left)

Chair cushion fabric—'"Lim Bamboo,” in indigo by China
Seas, Inc. ilable through archi and designers at China
Seas, Inc., 21 E. 4th St., NYC 10003

Bench cushion fabrics—(from left to right) *'Parang,”” by lwan
Tirta; “'Nitik'"; “Lim Large Flower" all by China Seas, Inc.
Fabric—(draped over chair) one-of-a-kind batik sarong by
China Seas, Inc.

All furniture, angel—private collection

(See page 73)

Landscape design—Bonnie McLean, Box 94, Stonington, CT
06378

Church pews, wicker, cast-iron furniture, elephants,
uvmbrella—antique, private collection

Fabric—(on cast-iron bench on left) "Cirebon,” by China Seas,
Inc.

Curtains— ‘Madagascar,” in white by China Seas, Inc.

(See pages 74 and 75)

(Photo, left)

Couches, chaise, coffee table, tray-topped table, acces-
sories—private collection

Desk, Windsor chair—antique

Rugs—(near corner) antique, private collection; (middle) an-
tique, purchased at Thomas Woodard American Antiques, 835
Madison Ave., NYC 10021; (far corner) available through
architects and designers at Stark Carpet, 978 Third Ave., NYC
10022

Fabric on couches—"Night and Day Stripe,” in baliblue/
adobe by China Seas, Inc.

Batik pillows on couches—(from laft to right} “'Lim Meng-
gala,” in yellow; “Bunga," in aqua both by China Seas, Inc.
Fabric on chaise—"Indramayu,” in white/baliblue by China
Seas, Inc.; Upholstery work—Mr. Woarner, 10 Old Boom
Bridge Rd., Westerly, Rl 08913; Curtains—"Madagascar,” in
white by China Seas, Inc.

Curtain fabrication—Gunilla Peters, 30 Stanton Lane, Paw-
catuck, Rl 06379; Dining table, gold-framed mirror—
antiques, private collection; Benches—made by Paul Des-
chenes Co., 21 Cedar Lane, Noank, CT 06340; Large bowl—
antique; Small painting—(above desk) by K.B. McCabe, 790
Riverside Dr., NYC 10032

(Photo, upper right)

Stair—designed by Michael Horowitz, McBride & Associates,
560 Broadway, Suite 501, NYC 10012; built by John Baker,
Wildflower Ironworks, RD 1, Addison, VT 05491

Tulip lights—(in basket) available at Jenny B. Goode, 1194
Lexington Ave., NYC 10028
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All other objects—private collection

(Photo, lower right)

Landscape design—Bonnie McLean, Box 94, Stonington, CT
06378; Masonry work—FPhil Murano, Murano Masonry, 129
Tower St., Westerly, Rl 02891; Landscaping—Nick Riordan,
Landscape Unlimited, Box 452, Stonington, CT 06378; Pool
construction—Scott Swimming Pools Inc., Washington Rd.,
Woodbury, CT 06798

(See page 76)

(Photo, far upper laft)

Refrigerator—by Traulsen, available through Bob Lambert at
Gringer Appliances, 29 First Ave., NYC 10003

Under-counter freexer—by Sub-Zero, available from Sub-
Zero, Inc., Box 4130, 4717 Hammersley Rd., Madison, WI 53711
(Photo, center right)

Stove—AGA, available through Norman Faye/Apex Kitchens,
Inc., 767 East Main Rd., Middletown, RI 02840
Tablecloth—""Bamboo Check," in black/white by China Seas,
Inc.

Chairs—by K.B. McCabe, 790 Riverside Drive, NYC 10032

All other items—oprivate collection

(Photo, lower right)

Fabric on bed—'""Palms,” by China Seas Inc.

Fabrics on pillows—(front center) “Rezzonico," by Gianni
Versace for China Seas, Inc.; all others, batik from China Seas,
Inc.

Fabric on bed—"Palms," by China Seas, Inc.

Paisley throw—Etro, available at Bergdorf Goodman, 1 W.
57th St., NYC 10019

Cushion—(on small chair) "Nitik,” by China Seas, Inc.
Engraving—{of ferryboat} antique

(See page 77)

Fabric—(on chair to right) *Danielli,”" in multi by Gianni Versace
for China Seas, Inc.

Fabric—(on balcony screen) "'Foscari,” by Gianni Versace for
China Seas, Inc,

Upholstery work—Gunilla Peters, 30 Stanton Lane, Pawca-
tuck, CT 06379

Painting—by Herbert Morton Stoops, private collection

(See page 78)

(Photo, upper right)

Tilework—by Owen Coffey and Sons, 8 Park Pl Niantic, CT
06357

Tile—no longer available

Tub—Kohler Co., Kohler, Wl 53044

H i towel rack ilable through architects and design-
ers at Paul Associates, 155 E. 55th St., NYC 10022

Light fixture—(above tub) "Arianna," from the Eleusia Collec-
tion, Express Light, IDCNY #2, 20-30 Thompson Ave., Long
Island City, NY 11101

Light fixture—(below statue) Conran’'s Mail Order, Dept. MH,
1690 Oak St., Box 1412, Lakewood, NJ 08701

(Photo, lower right)

Bed—made by Endgrain Fine Woodworking, Al Harvey Rd.,
Stonington, CT 06378; Fabric—(on bedspread) ''Jardin Exoti-
que,” by China Seas, Inc.; Bedspread fabrication—by Scroll
for China Seas, Inc.; Canopy—"'Siam," in whita by China Seas
Inc.; Pillows—assorted batiks by China Seas, Inc.; Lights—
(on ceiling) "Arianna,” from the Eleusia Collection, Express
Light, IDCNY #2, 20-30 Thompson Ave., Long Island City, NY
11101

Hardware—(on door) Baldwin Brass Center, 1142 Second
Ave., NYC 10022

(See page 79)

Tile—No longer available; Curtains—"Ceylon,” in white by
China Seas, Inc.; Curtain fabrication—Gunilla Peters, 30
Stanton Ln., Pawcatuck, CT 06379; Sink, mirrors, bureau,
silver frames—antiques, private collection; Fabric—(on bu-
reau) “Bunga,” by China Seas, Inc.; Hardware—(on doors)
Baldwin Brass Center, 1142 Second Ave., NYC 10022

VILLAGE LIFE

(See page 80 and 81)

Designer—Mark Primack, 512 Front St., Santa Cruz, CA
95060; Landscape architect—Janet Pollock, 512 Front St.,
Santa Cruz, CA 95060; Builder—Joel Herzel, 915 Third 5t.,
Santa Cruz, CA 95060; Mason—Tom Jacobson, 8071 Newton
Dr., Felton, CA 95018; Interior and exterior plaster—Pipolo
Brothers, 116 Francis Ct., San Jose, CA 95060; Marble,
granite—Monterey Bay Marble, 143 Grove St., Watsonville,
CA 95076; Color consultant—Charles Prentiss, B9 Spring
Valley Rd., Watsonville, CA 95075; Plumbing—Can-Do Plumb-
ing, Box 521, Soquel, CA 95073; Landscape contractor—
John David, Prime Landscaping, 2441 Paul Minnie Ave., Santa
Cruz, CA 95062; Special plaza concrete paving—Peter
Hanson and Don Ware, cfo Mark Primack, 512 Front St., Santa
Cruz, CA 95060; F: dation and framing contractor—Bill
Schultz, 228 May Ave., Santa Cruz, CA 95062

(See pages 84 and 85)

(Photo, upper left)

Chairs—Wisteria Antiques, 2600 Soquel Ave., Santa Cruz, CA

95062; Iron firepl tools—antique; Chi y. firepl
concrete blocks—Calstone, 1155 Aster Ave., Sunnyvale, CA
94086, Copper light fixtures—Ed Bogner Mechanical, 2106
Freedom Blvd., Freedom, CA 95019; Cast-iron windows—
Wisteria Antiques, 2600 Soquel Ave., Santa Cruz, CA 95062
(Photo, far left)

Range—Whirlpool Corp., 200 U.S. North, Benton Harbor, MI
48022, Stainless-steel exhaust—Ed Bogner Mechanical,
2106 Freedom Bivd., Freedom, CA 95019

(Photo, near left)

Cabinetry—Harper-Franklin Architectural Woodworking, 123
Lee Rd., Watsonville, CA 95062; Rug—private collection
(Photo, right)

Chairs—Wisteria Antiques, 2600 Soquel Ave., Santa Cruz, CA
95062; Interior and exterior plaster—Pipolo Brothers, 116
Francis Ct., San Jose, CA 95060; Custom woodwork (col-
umns)—Brian Faris 124 Plum St., Santa Cruz, CA 95062:
Chimney and fireplace concrete blocks—Calstone, 1155
Aster Ave., Sunnyvale, CA 94086; Doors, door hardware—
Recycle Construction, 1575 38th Ave., Santa Cruz, CA 95065;
Dioamond-shaped windows—Brian Faris, 124 Plum St.,
Santa Cruz, CA 95062; Copper light fixtures—Ed Bogner
Mechanical, 2106 Freedom Blvd., Freedom, CA 95019; Screen,
rug—private collection; Fire irons—antique

(See pages 86 and 87)

(Photo, lower left)

Sofa—Susanna Noble & Associates Interior Design, 461 Isbel,
Santa Cruz, CA 95060; Wooden coffee table—private
collection; Steel A-frame window—Torrance Window, 1814
Abalone Ave., Torrance, CA 90501; Wood windews—Marvin
Windows, Box 100, Warroad, MN 56763; Chaise—Wisteria
Antiques, 2600 Soquel Ave., Santa Cruz, CA 95062; Flower
sculpture—oprivate collection; Cabinets—Harper-Franklin Ar-
chitectural Woodworking, 123 Lee Rd., Watsonville, CA 95076
(Photo, right)

Cabinets—Harper-Franklin Architectural Woodworking, 123
Lee Rd., Watsonville, CA 95076; Wood windows—Pella
Windows, available nationwide; Sink—Recycle Construction,
1575 38th Ave., Santa Cruz, CA 95065; Light fixtures—
Recycle Construction, 1575 38th Ave., Santa Cruz, CA 95065

COOKING FROM THE GARDEN

(See page 89)

Table—Cobweb, 116 W. Houston St., NYC 10012; Watering
can, green rubber boots, white straw hat, sheepskin
gl . gardening taols—Smith and Hawken Mail Order, 25
Corte Madera, Mill Valley, CA 94941; Wire chair—Howard
Kaplan French Country Antiques, 35 E. 10th St., NYC 10003;
Round basket—(under tabls) Le Fanion, 299 W. 4th St., NYC
10014; Gardening basket—(on table) Howard Kaplan French
Country Antiques, 35 E. 10th St., NYC 10003

(See page 90)

(Photo, upper left)

Chair—private collection; Watering can, gardening sup-
plies—Smith and Hawken Mail Order, 25 Corte Madera, Mill
Valley, CA 94941, Wooden bowl—(with peppers) Cobweb,
116 W. Houston St., NYC 10012; Dishtowel, pizza stone—
Williams-Sonoma Mail Order, Mail Order Dept., Box 7456, San
Francisco, Ca 94120-7456; Green jar—Le Fanion, 299 W. 4th
St., NYC 10014

(Photo, lower left)

Table—Cobweb, 116 W. Houston St., NYC 10012; Fluted
baking dish—Apilco, Elite Limoges, 225 Fifth Ave., NYC
10010; Red-handled flatware—Crown Corning, 5500 E.
Clympic Bivd., Los Angeles, CA 90022; Glasses—Libbey
Glass, a division of Owens-lllinois, One Sea Gate, Toledo, Ohio
43666; Small dish—(with salsa) Hall China Co., E. Liverpool,
OH 43920; Disk I—Ad Hoc Soff es, 410 W. Broadway,
NYC 10012

(Photo, lower right)

Wire chair—Howard Kaplan French Country Antiques, 35 E.
10th St., NYC 10003; Plate—Bardith Antiques, 1015 Madison
Ave., NYC 10021

(See page 91)

Table—Cobweb, 116 W. Houston St., NYC 10012; Clippers—
Smith and Hawken Mail Order, 25 Corte Madera, Mill Valley, CA
94941, Plate, bowl—Barneys, Seventh Ave. and Seventeenth
St., NYC 10011; Red-handled soup spoon—Crown Corning,
5500 E. Olympic Blvd., Los Angeles, CA 90022

(See page 92)

{Photo, upper left)

Pitcher, goblet—Pierre Deux, 369 Bleeker St., NYC 10014;
Garden shears—The Gardener, 1805 Fourth St., Berkeley, CA
94710; Table—Cobweb, 116 W. Houston St, NYC 10012;
Linen napkin—Thaxton, 780 Madison Ave., NYC 10021; All
other items—private collection

(Photo, upper right)

Platter—Barneys, Seventh Ave. and Seventeenth St., NYC
10011; Table—Cobweb, 116 W. Houston St., NYC 10012;
MNapkin—"Semi de Roses," in sage, Le Jacquard Frangais
Mail Order, 200 Lover's Lane, Culpeper, VA 22701

(See page 93)

Green plate—Ad Hoc Softwares, 410 W. Broadway, NYC
10012

g supp Smith and Hawken Mail Order, 25
Corte Madera, Mill Valley, CA 94941



