


There is an inberent elegance evident

in the fine quality of Atrium Court
by Bernhardt. Crafted by second ana’__

third generation artisans, the design

is a study in classic simplicity. ..

translated with the carved flutings and
arches of ancient Rome. The clear
light fim'vb and pewter appoimmenﬂ

address the needs of today’s home

with classical influences. A comp;’efc

collection of bedroom, dining room,

and occasional furnishings, Atr;’um

Court is crafted with a quality that

has ballmarked a 100 year Bembam’t

tradition. To obtam an Arrmm Court
brochure, send $7.00 to Bemha?dt

Box 740, Dept. M-3-90, Leno:’r NC
286 45 For additional information,

call 1-800-345- 9875 (except in North

Carolina). Bernbardt furnishings are

sold internationally through Bernbardt

Gaﬂenes and other authorized a’em’eﬁ

Furniture Maéem Sznce 1889
BERNHARDT

BERN.I










VERY SAKS FIFTH AVENUE

SILK BLOUSE, $138 (95-120), AND CHECKED RAYON AND WOOL SLIM
VISCOSE AND WOOL SLIM SKIRT, $108 (95-115). BLACK POLYESTER
PANTS, $128 (95-119). ALL FOR SIZES 2 TO 16 UNLESS OTHERWISE
MAJOR CREDIT CARDS.
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Japan looks to its own culture for inspiration —and finds a Golden Age of design. Our Special

Report examines a new style that is both humane and emotionally charged, worldly and livable....coceuuien.. 75
SECRETS OF TOKYOD...oovvunirurniinnnnnnararssnsnsssssssnssnnas R e T |
From iuna auctions to antique vendors, our off-the-books tour of Tokyo’s complex, contrast-filled heart.

TOKYO TO GO siiiiicivisnniiisissuvsssrisiveasvossussiosisrssvinsssssvssssnvssssonsebssrvisassvsatossnsrnbsssnsransssansan 83

Hidden wonders back home: How to locate the traditional and offbeat from Japan back in the U.S.A.

m DESIGN DIPLOMATS. . .ciiiiiiiitriiiieiesaaesrssnssstanssssossssssssssanssssnnnsssosssassens 86

By Steven Guarnaccia From artful autos to vases of the new Bronze Age. here’s a
preview of designs from the best Japan-inspired minds.
ANDO: THE BRIDGE...c.cisucussasrivianisssninnvinsssssusussascasssvnrassssassssonssosssennns 97
TRACK By Ti : 7 ’ ; . . I
CABINET  1yows  MISRO By ‘Tlmorht\ J. Ward » J.lpa{] s most talke{.[ a.bm.lt young ﬂl"Ch]te.{‘L Tadao Ando,
HANDLE PuLL  WAVE designs beyond shelter, finding hidden luxuries in simple materials and nature.
GRAB ury PuMpe =
23V, SOMETHING OLD, SOMETHING NEW .....covnnuirnnriranrnnrnrarrenssrsnsnsssssnsssansansas 105
[/ 4 ; ; : 5
Vs By Sandy Heck * His-and-her architecture: an elegant marriage of modernism
and tradition from Shoji and Masako Havashi.

TOKYO'S GHOSTBUSTER. ...concicvsssusinaosenisivnrssibnsrnssiiaisniisivassanennsissbenis 108

By Fred A. Bernstein * Atsushi Kitagawara tames a city he calls “a big monster.”
The result: an architecture
that is both shocking—and serene.

SHAPE OF THINGS TO COME........cooviiiininnnnnnn. corsens BT | B

By Steven Holt * Japanese products are personal, and poetic. too. Signs of the
future from Nagayo's International Design Expo.

JUNKO KOSHINO: STYLE THAT TRANSLATES ..vvvveenuveeessnneesssnsassssnnecessneesse 116
By Fred A. Bernstein * A fashion star-on-the-rise designs with real people in mind,
bringing artful creations into the evervday.

DESIGN IN ABOWL ....iviiiiiinnnernnnnnscrnnnsnnnnes sasmTsaTE e, 131

By Colette Rossant * Akihiko Maruta takes Kyoto’s ancient
Imperial cuisine into the 21st century.

A L[ITHEN ‘ CJ- BRINGING IT ALLBACK HOME ...covvvinnnnnnnnnnnnnnnnnensiniisssssssiressissassnnnnnnness 127

By Julie V. Iovine * From West Virginia, Travis Price creates ““Zen with zing.”
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HOT PROPERTIES * By Arlene Hirst..oovvvevuraeiernnnnaenns R e S R R R R R 28
Michael Graves designs a fantasy-filled resort for Walt Disney World.

In a Mt. Fuji home,

architect Tadao ROCKING THE YOUTH CULTURE.............. O S R R sk 43
Ando uses light as an By Cynthia Hochswender * Met Kids, our new section, casts a fresh eye on fashion, furnishings and
architectural ele- toys making childhood different from the one you may remember.
ment; see page 97.
Photograph by METRD svsmmssmmnmvsivns A R s A RS NS 19
Antoine Bootz. Appetites: How to eat out of the phone book but avoid the pulp; aluminumware: the hot new collectible;
a remembrance of springs past. Plus Yikes, Design Police and more.
READER SERVICE: ONE FOR THE ROAD: A VERY MOVING STORY ..evvuiriuiiaerrninneerninneeernniasssnnunnens IRRTRP—— .
21209917004 By Phyllis Theroux * From Washington, D.C.. to rural Virginia: a survivor’s guide.
EDITOR’S PAGE » By Dorothy Kalins ............ Cirdste R e AR R R R e s 22
READERS' LETTERS ...ccvvurninncnnnnnrnnnens SV R RS e e e 34
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Model of perfection.

Tanqueray. A singular experience.

Imparted English Gin. 47.3% Alc/Vol (94 67), 100% Grain Neutral Spints. ® 1989 Schieffelin & Somerset Co . New York, N.Y




PALAZZETTI

presents

® ¥ 4

Kazuhide Takahama, Mantilla (1973).

NEW YORK HEADQUARTERS & SHOWROOM: 515 MADISON AVENUE, NEW YORK, NY TEL: 212-832-1199; FAX: 212-832-1453
NEW YORK: 246 WEST 80TH STREET (AT B'WAY) NEW YORK, NY 10024 TEL: 212-799-8200 LOS ANGELES: 9008 BEVERLY BLVD., LOS ANGELES, CA 90048 TEL: 213-273-2225
CHICAGO: 996 MERCHANDISE MART, CHICAGO, IL 60654 TEL: 312-822-0535 DALLAS: 3800 MAIN STREET, DALLAS, TX 75226 TEL: 214-826-2260
SAN FRANCISCO: (LIMN) 457 PACIFIC AVENUE, SAN FRANCISCO, CA 94133 TEL: 415-397-7474
TORONTO: 431 CARLINGVIEW DRIVE, TORONTQ, CANADA MOWSGT TEL.: 416-674-2599



ATLANTIC CITY

BALTIMORE

“BEVERLY HILLS

HOCA RATON

BOSTON

CHICAGD

CINCINATTI

CLEVELAND

DALLAS

DANBURY

DETROIT

HOUSTON

KING OF PRUSSIA

LDS ANGELES

MIAMI

NEW DRLEANS

NEW YORK

PARAMUS

PRINCETON

SAN ANTONIO

SAN FRANCISCO

CLOTHING FOR THE
FINE ART OF LIVING

“SHERMAN DAKS

WASHINGTON 0C

'WESTPORT

WHITE PLAINS

For these and
other Cignal

locations call
1-800-999-4457

e
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CIGN 4L

DIRECTIONAL FASHION FOR MEN AND WOMEN

“OPENING SPRING 1590

CIGNAL 180



New

Serious “cellulite” control.
From CLARINS, naturally. ﬁf

Slim-down, firm up.
Coax the curves

out of bulges, tone
contours gone slack.
Add CLARINS NEW
“Cellulite” Control
Gel to your body
beauty efforts

and quickly see

the difference.

Its multi-actions

help visibly refine

the appearance of
“fatty” areas, commonly
referred to as “cellulite.”
Skin’s spongy

texture and tone

is effectively
diminished.

Day after day,

results become

more visible,

more encouraging.



IMPROVE YOUR REAR VIEW

mprove contours. Minimize
the appearance of sponginess.
See lasting results. “Cellulite”

Control Gel is the first
concentrated multi-action gel
to promote slimming, firming, :
tightening and stabilizing : Gel Concentré
results. With regular use, ‘ g "
the skin-softening, silhouette- MUlt.l“(l\:/[H]_QGUI‘
smoothing benefits are easily : Anti- apiton
achieved—putting an end to \1 Amincissant
the appearance of sponginess. R“.qf’m"”‘mf
enseur
Stabilisant
.' Concentrated
“Cellulite”
Control Gel

| ambats spongy appear

State of the art cosmetological
science combines with the time-
proven benefits of botanicals
to give us the ultimate body
beauty shaper—''Cellulite”
Control Gel. The formula utilizes
bio-microspheres for continuous
release, maximum results. Test
results confirm the claims—skin
appears noticeably smoother,

“cellulite-free" in just weeks. C LA R I N S

PARI

W%z




HAME SAND CUT FULL LEAD CRVETAL

ATLANTIS

CHARTRES

in the spirit of romance
and chivalry. The Atlantis
Chartres pattern is
designed by Gerald
Gulotta for Block and is
handblown and hand cut
full lead crystal by Crisal,
Portugal. Full Suite of 8 stems:
542 each. Send 50¢ for full
color brochure of Atlantis
stemware patterns.
Atlantis—too memorable
To forget. —

From the ocean of time. this classic emerges...bold and beautiful.
A rhythmic pattern of waves around a rim of whife with timeless serenity. like the
sea. A gemstone to treasure from generation to generation
for years of entertaining and family use. Dishwasher and microwave oven safe.
Five plece place setting $45.

For full color brochure, send 50¢ to:
Block China Corporation, 11 East 26 Street, New York, NY 10010
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Don't bother looking for windows like this in a shopping center, because you can only get these
Decorama Draperies from the Spiegel catalog. You'll find exclusive designs and ideas for decorating g
an entire room with easy installation instructions and free fabric swatches. To look into the windows
above (available in five colors), open the reply card, or call 1-800-345-4500 and ask for catalog 648 ($3).




From rhe La Barge Collecrion of fine mirrors and rables,

La BM93 available through showrooms, For a 64-page Table Catalog, send

$6.00 to La Barge, Dept. 951, PO. Box 1769, Holland, M1 49422

THE AMERICAN GIRLS COLLECTION®
Books, dolls, dresses & other delights.

Created exclusively for girls, ages 6-11.

Available only through our unique catalogue.

Call toll free 1-800-845-0005 for a free catalogue. Or write;
Pleasant Company, Dept. 8287, Box 497, Middleton, WI 53562
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& Lenox, Inc. 1990

Celebrate life's blessings...

Shown smaller than actual size of 13'/2" long

THE LENOX CHINA CORNUCOPIA

An American masterpiece for your table
...as rich in beauty as it is in meaning

Peace. Prosperity. And life’s timeless blessings.
Celebrate these cherished qualities and bring
new elegance to your table with a magnificent
work of art—The Lenox China Cornucopia.

This distinctive centerpiece is inspired by a
symbol of abundance treasured in America
since colonial times. Sculpted in bas-relief, the
rich design portrays a bounty of fruits and
blossoms from nature’s garden. The intricate
curves and flourishes of the cornucopia are a
masterpiece of craftsmanship in fine china and
pure 24 karat gold.

This Lenox® exclusive will be a greatly
admired showpiece for your table for years to
come. To acquire it, simply return the accompa-
nying reservation by March 31, 1990. You need

send no money with your order. 83542

Please mail by March 31, 1990.

Please enter my reservation for The Lenox China Cornucopia,
to be handcrafted in fine ivory china and pure 24 karat gold.
I need send no money now and prefer to pay as follows:
DIRECT. [ will be billed in 7 monthly installments of
$17* each, with the first installment due in advance of
shipment.
BY CREDIT CARD. After shipment, please charge the
full amount of $119* to the credit card indicated below:
MasterCard VISA L[] American Express

Acct.No.__ === _Exp.
Signature =
*Plus $4.25, total, for shipping and handling. Sales tax will be billed if applicable.

Name
Address
City

~ PLEASE PRINT

_State Zip
83542
Mail to: Lenox Collections

P.O. Box 3020, Langhorne, Pennsylvania 19047-0620
LENOX. SINCE 188§9.
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Finding Common Ground

“Feeling that Japan and the U.S. are inextricably
involved and cooperation inevitable, we present
this issue as a gesture of design détente”

R P S SRR TV Uy

ON OUR THIRD NIGHT IN TOKYO FOUR MET
Home editors found ourselves at a very seri-
ous dinner in a ryotei, a discreetly private
restaurant used as a kind of club by high-
level politicians and businessmen. Our host
was the president of Knoll Japan. This ryo-
tei served only eel —six different courses of
it. Middle-aged., no-nonsense geishas in

WARD

navy blue began the meal promptly at 6:30
p.m. By 8:15. our host signaled its close by

TIMOTHY J

presenting each of us with a gift: Large s :
packages were wound with brilliant purple “Perfection is for the gods. We are imperfect,” says Kyoto guide Toshi
with the Colonel, editors Steven Wagner, Dorothy Kalins, Carol Helms.

silk, layered with cleverly folded paper and
Fox god/fax god: Associate  tied with intricately knotted colored cord. This was clearly a ceremony. We were
Editorial Director Tim Ward. {4 unwrap these packages under the scrutiny of the entire party. All this public
unknotting and smoothing out, untying, unfolding, sliding off and opening up, led
to a fine wooden box that revealed. at last. a glorious red lacquer bowl. It next
became obvious that we were expected to rewrap our packages exactly the way
they had been presented. Our host quietly assigned a Japanese to help each of us.
We tried not to catch each others’ eyes or giggle.

Our search into the mysteries of Japanese Design has been from its beginning a

similar ceremony of careful and cautious unwrapping of the exotic, and just as
carefully figuring out how to rewrap it and present it to vou.

It all began 18 months ago with Timothy J. Ward, who was at that time, in an-
other life, design director of Georgetown University and our longtime Washing-
ton. D.C., City Editor. Tim was on his way to Japan to supervise the printing of a

book and met with us to discuss a small story idea. (These extravaganzas always

.Fﬁ' ED A gg RNSTEIn
s

Barbara Graustark at
Kitagawara'’s Tokyo shrine.

ANTOINE BOOTZ

begin with small story ideas. just as every home renovation starts with a 20-minute
project run amok.) “As long as you're going . . . ” ran the thinking as we devel- . . ; 2

.l I ¢ i i | 5 Ti : ; df it ? - Yoshie Izumi graciously in-
oped a list of contacts a mile long. Tim returned from Japan with an enthusiasm sarprots the world Jor vs;
that was addictive. “The Japanese are rediscovering their past —their
own culture. Thisis a very important moment.,” he reported. “kind of a
Japanese post-modernism. We should do a whole issue.”

It was hardly the most propitious political climate for such a venture.
Japan-bashing was, and continues to be, the favorite indoor sport of
American business, and this was well before Sony bought Columbia
Pictures or Mitsubishi bought Rockefeller Center. But we’re a maga-

zine about design. not politics, we reasoned. Perhaps we could play a

FRED A. BERMSTEIN

Photographer Antoine softening, even healing role. ““Go ahead.” we told Tim. *“T'll need a fax machine,”
Bootz reflects on Mt. Fuji. he countered. And fax he did, beginning the elaborate diplomatic ritual of opening
up (like packages) the doors and homes and hearts of the design movers and shak-
ers vou'll meet in this issue. Patiently cutting through layers, establishing trust,

struggling to find the common ground. The breakthrough came the morning after  Among the flowers: Fred
a formal exploratory meeting with Tokyo’s high priestess Continued on page 24  Bernstein meets ikebana.
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© 1988 Estée Lauder, Inc. Photograph: Skrebneski

KNOWING IS ALL.
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Experience the infinite combinations of taste
and texture in contemporary cuisine. Delight in the Oriental
heritage of stir fry — its nutritional benefits
and ease of preparation — in Calphalon.

Calphalon &5

Built to be the last cookware you'll ever buy.

COMMERCIAL ALUMINUM COOKWARE COMPANY, DEPT. 55, PO. BOX 583, TOLEDO, OHIO 43693

Furniture made in Maine, crafted of solid cherty and ash. Contemporary designs
based on 19th century American styles. For home and office environments.

THOS. MOSER

CABINETMAKERS

Inguiries: 15MH Cumberland Avenue, Portland, Maine 04101 (207) 774-3791
210 West Washington Square, Philadelphia, Pennsylvania 19106 (215) 922-6440
Residential Catalog $5.00
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of design. when she called Tim, clearly
won over, and offered to introduce us to
her friends. She was convinced we want-
ed to listen to them.

In Japan, where there are gods for ev-
erything, our favorite was the fox god.
He’s the celestial go-between —a creature
who lobbies the gods on your behalf. Tim
became our fox god, organizing the waves
of editorial trips, planning interviews
and photography months in advance,
smoothing out the inevitable misunder-
standings with sensitivity and charm.

Here’s an example: We were late. We
were always late. Sometimes it was the
traffic (we didn’t mind long taxi rides—
they let us observe street life like sidewalk
vending machines of Pocari Sweat, the
favorite soft drink: or ogling teenagers,
probably the hippest on earth). Some-
times we got lost, our wonderful inter-
preter. Yoshie, arguing with the taxi
driver. And sometimes we just couldn’t
bear to leave the person we’d just met.
Anvway. we were so late for lunch with
architect Masayuki Kurokawa that when
Yoshie called, she found him in a rage.
We spilled into his doorway full of loud
American apologies, Except Tim., who
quietly said, ““Kurokawa-san, you are
right to be angry. We have behaved dis-
courteously. It is our fault.” Later, Kur-
okawa, with his elegant wife, Taki, took
us to lunch and held us in thrall: “Design
is not brain work. it’s heart work, like

hugging a naked woman.”” Then, though
he’d been speaking through Yoshie, he
suddenly announced in English, “I am in
love with this Tim!™" Startled, we looked
up from our plates. ““I was angry before,
but he did not give excuses. He admitted
his mistake. I think he is half Japanese.™

A few days later, in Kyoto when Yoko,
Maruta’s sparkling wife (page 121) told
us that “Timothy™ was like tamashi, the
Japanese word for soul, we were not sur-
prised. We had suspected as much.

The Japanese held a million images
and contradictions for us, but we came
away feeling that they are not so much
mysterious as different. Feeling that our
countries are inextricably involved and
cooperation inevitable, we present this is-
sue as a gesture of design détente.

—Dorothy Kalins
Editor in Chief



ARMSTRONG PUTS THE HEIGHT OF FASHION
RIGHT AT YOUR FEET.

The dynamic
relationship between
subtle textures and
shifting angles of light
isatthe heart of a newly
blossoming trend :
in design. 7{ /

Armstrong is right &8
on top of it with our B
Sculptured Collection A
of Solarian® floors,
whose delicately embossed patterns
invite the beguiling interplay of light
and shadow.

Our sculpted surfaces bring an
intriguing new dimension to flooring.
The effect is amoveable feast for the eyes.

Give a room an excitingly different
feel with a richly textured floor from
Armstrong.

For free product information and
the name of your nearest Armstrong dealer,
call the toll-free Armstrong Consumer Line,
1800 233-3823, and ask for Dept. 03RMH .
Or write to: Armstrong, Dept. 03RMH |
PO. Box 3001, Lancaster, PA 17604.

mstrong

S0 nice to come home to™
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PHOTOGRAPHS BY BUD LEE

By Arlene Hirst

FROM BOLD facade
(aubove) to lively inte-
riors (right), Michael
Graves’ new Disney
hotel mixes classi-
cism and whimsy.

HIS PALETTE may be pastel,
but his career is bright red-
hot. Michael Graves, post-

dernism’s ter of the
theatrical gesture, is put-
ting the finishing toucheson
more than a dozen major
projects, including an art
museum in Youngstown,
Ohio, and his first retail fur-
niture collection (see next
page). But his biggest—and
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perhaps most daring—ven-
ture is a 2,300-room resort
and convention center at
Walt Disney World near Or-
lando, a marriage of show
business and architectural
bravado not to be missed.
The first part of the com-
plex—the 750-room Swan
Hotel, which opened last
November—is already con-
troversial, for good reason.
Its facade teeters on the
edge of self-parody with its
five-story painted waves
and 45' stucco swans. As

W

ical or ts, birds
that big just don’t fly. But
inside—as | discovered dur-
ing a recent stay—this
Swan is anything but an
ugly duckling. The sunny
beach murals (punctuated
by cloud-shaped sconces
and doors painted like
beach cabanas) and color-
saturated carpet are so
sprightly, they made me
want to skip down the hall-
way. Inside my room, |
smiled at such Gravesian

details as parrot lamps and

the floral-stenciled desk
chairs—touches that make
this a kind of Magic King-
dom for design-loving
adults. Although | knew a
building this flamboyant
wouldn’t play in Manhattan
(where a much more re-
strained Graves scheme, for
the expansion of the Whit-
ney Museum, has been
mired in controversy for
years), | didn’t care. “"We
designed a building suvit-
able for Disney—it's not a
museum or a mortuary,”’
explained Graves, debunk-
ing the idea that serious ar-
chitects shouldn’t design for
fun as well as function.
“Even |.M. Pei,” he says, "is
doing the Rock and Roll Hall
of Fume in Cleveland.” Mi-
chael Eisner, Disney’s CEO,
is determined to build ho-
tels that are destinations in
themselves. And the hotel
by Graves, whose work has
always been exuberant and
inventive, fits the bill per-
fectly. Ecstatic Disney is
Continued on page 30
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already starting to build
Graves’' bigger—1,500
room—Dolphin hotel, which

opens this summer. The com-

plex, despite its excesses, is
a chance to experience
Graves’ sense of fantasy
firsthand, and that
alone is worth a
trip. Rooms start
at $240. Reser-

Multiple Listings

WEST SIDE STORIES: Kevin Bacon has put his one-bedroom Riverside Drive co-op

on the market for 375,000 — after spending $705,000 for a seven-room apartment a

vations: 1-800-248-7926.
ON THE HOME FRONT:
Graves is playing to the
crowds beyond Orlando. His
first “ready-to-wear" furni-
ture collection—as classical-
ly restrained as the Swan is
ornate—is now available to
the public through Arkitek-
tura.Originally designed
for a development in Fukuo-
ka, Japan, the pieces—in-
cluding a lamp, a dining ta-
ble and a stately wardrobe
(around $350, $2,400 and
$4,000 respectively)—come
in 10 Graves colors, from
teal to terra-cotta. Arkitek-

. , tura, 379 W. Broadway,

NYC;212/334-5570.

few blocks away . . . Actress Tovah Feldshuh, after endless shopping, bought a $1.6

million co-op on Central Park West, then put it back on the market for §1.9 . . .
Philadelphia Stories: The city’s annual flower show—the world’s largest—runs
March 11 to 18, 215/625-8250. A week later, the city’s best restaurants will offer prix-
fixe meals by 50 famous chefs (including Julia Child, Pierre Franey and Paula Wol-
fert) during a four-day ““festival of good eating,” 215/568-6599 . . . .
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GROWTH STOCK
A KIT for a kitchen
garden, Potager in-
cludes seeds for clas-
sic French veggies
(flageolets, frisée,
blue leek and 14 oth-
ers), plus a garden
map and growing in-
structions, all in an
attractive blue wood-
en crate. $19.95
from The Gardener,
415/548-4545.



In 1777 the Duchess of Edinburgh threw a ball
and word got out that Drambuie was to be served.
They came from as far away as Albuquerque.
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Would you like to be known for throwing a legendary part rve Drambuie. In a Rusty Nail (half
- Drambuie, half Scotch), on the rocks, or simply in a glass by itself, Drambuie makes quite an
impression. It's the one liqueur flavored with wild heather honey and the finest malt whiskies. Just
make sure you have enough. You never know when three or four thousand people will stop by.
Drambuie. Scottish in origin, distinctive in taste, unchanged since 1745.

‘:-iﬁ-ib’:: Drambuie. The stuff legends are made of.

To send a gift of Drambuie anywhere in the U.S. where legal, call 1-800-238-4373.
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A DVERTISEMENT

“THE FIRST RULE TO REMEMBER IS THERE ARE NONE. WHATEVER SAYS HOME CAN

RE A STOWAWAY. YOUR FAITHFUL SLIPPERS, A FAVORITE PHOTOGRAPH, CDs TO

SOOTHE THE SAVAGE BEAST. AND OF COURSE, YOUR FRACRANCE OF CHOICE,

FAHRENHEIT FROM CHRISTIAN DIOR.

where the heart is, traveling can be
trying. Especially when leaving 4
haven where comfort cohabits with
style. Fortunately, some portions of
paradise travel well limited only by
imagination and the size of your
luggage. Thus, our traveler's check-
ist: A suitcase-side companion of
helpful ideas—including an essentia
reference of the Fahrenheit Body Ling
—pour [homme away from home,

IN THE UNCOMMON SHAVING KIT, FOR EXAMPLE, OPT
FOR LOYAL COMPANIONS SUCH AS FAHRENHEIT SOAP
AND THE EQUALLY FRAGRANT HAIR & BODY SHAMPQO
(ALL-IN-ONE, INDISPENSABLE FORMULA). SINCE TRAVEL
IS NO EXCUSE FOR LEAVING DEPENDABLE GEAR BEHIND,
REMEMBER YOUR TRUE-BLUE RAZOR, THE ONE YOU
TRUST EVERY DAY. ALONG WITH FAHRENHEIT SHAVING

FOAM AND AFTER SHAVE BALM.

IN YOUR CAMERA BAG, INCLUDE SEVERAL FILM SPEEDS
TO ENSURE YOU NEVER MISS A SHOT. AND TO AVOID
MISSING FRIENDS OR FAMILY, ESPECIALLY NEW FATHERS
MISSING SMALL MIRACLES AT HOME, CONSIDER

SHOOTING A ROLL BEFORE LEAVING—TO BE PROC-

ESSED EN ROUTE AT THE NEAREST ONE-HOUR DEVELOPER.

AS FOR ATTIRE, CHOOSE ACCORDING TO WRINKLE TOLERANCE, AND YOUR WILL-
INGNESS TO WEAR SOMETHING TWICE. AND DONT FORGET YOUR FAHRENHEIT
DEODORANT, IN NATURAL SPRAY OR STICK. IF TOURING IS INVOLVED, SAVE YOUR
SOLES WITH WELL-WORN WALKING SHOES. WITH THE ADDED COMFORT OF

FAHRENHEIT TALC, FROM THE TOES UP.

OF COURSE, IN LIGHT OF PACKING LIGHT, ALL ONE REALLY NEEDS ARE THE BARE
ESSENTIALS: AN EMPTY SUITCASE TO ACQUIRE MORE COMFORT FOR HOME. AND

THE FSSENCE OF FAHRENHEIT, A SMOOTH DEPARTURE, EVEN AFTER YOU RETURN.
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BANISHING ART

Met Home applauded the
First Bank System of Minne-
apolis in the February 1990
issue for their remarkable
contemporary art collection,
put together by and for em-
ployees. We were particu-
larly impressed by the
bank’s unprecedented public
SJorums, which allowed
workers to examine their
Jfeelings about controversial
works on view. At press
time, we learned that the
bank was dismantling the
programs they had
spawned. Lynne Sowder,
the program’s curator and
director, and Nathan Brau-
lick, director of communica-
tions for the visual arts divi-
sion, express their dismay:

We would have been
shocked indeed if. back in
November 1989 when Mi-
chael McDonough visited
First Bank. someone had
forewarned us that by the
time McDonough’s article
appeared in Met Home in
February 1990, the visual
arts program would be a
thing of the past. After all,
First Bank’s radical art col-
lection and innovative em-
ployee education programs
had been in development for
nearly a décade. But. sadly,
although it had taken years
to build the program, it took
two weeks to tear it apart.

The forces that destroyed
it are complicated and sys-
temic. The program was de-
signed to function in a criti-
cal, even oppositional, way
to the organization’s domi-
nant culture. This became
especially pronounced after
1985. when we deconstruct-
ed the autocratic methodolo-
gies that typiecally govern art

programming in favor of
more democratic processes.
Our experiments in employee
empowerment (Talkback,
Controversy Corridor) in-
sured a dialogue about the
role of art in the corpora-
tion, but also provided a
context for questioning the
hierarchical structures that
ruled the organization.
During 1988 and 1989,
First Bank's financial diffi-
culties and the resulting
changes in its management
meant that key patrons of
the program were ousted. A
series of restructurings
shook the company to its
core. By the fall of 1989,
some members of manage-
ment began to subvert the
visual arts program, and
specifically the Controversy
Corridor project [a gallery
reserved for works the em-
ployees didn’t want to live
with] by ordering us to re-
move pl'u]}lemati(‘. artworks
without the existing banish-
ment process. Ultimately, we
were forced to remove two
artworks and place them in
storage. As we did, we imag-
ined a compromised future
f(;r th(“ pr(lgramA
(:mwurrentl_\'._ Jesse
Helms’ attack on the Nation-
al Endowment for the Arts
had resulted in unprecedent-
ed interest in the visual arts
program on the part of the
national media. The pro-
gram was seen as an uniquely
enlightened interface be-
tween difficult contemporary
art and a general audience.
With such a spotlight focused
on the program, it became
imperative that senior man-
agement take a public posi-
tion on the ]Jl"l'lgl"il.]ll“:i future.
We pressed for a decision
during the first week of De-
cember 1989. Our answer

came quickly. The art collec-
tion would be refocused, and
Controversy Corridor and
Talkback abolished immedi-
ately. The decision was
linked to the company’s new
strategic direction—away
from the riskier. nontradi-
tional approaches that char-
acterized the Eighties, and
toward regional, consumer-
oriented banking. Going for-
ward, senior management
stated publicly, the art col-
lection would be character-
ized by “unity” and “har-
mony.” The collection would
decorate, not provoke. It
was back to business as usu-
al. The First Bank visual
arts program was over.
—Lynne Sowder and
Nathan Braulick

In the November 1989 Dr.
Swatch, photos and text
were accidentally switched,
and we mistakenly identified
a Chinese woman’s silk robe
from late-19th century
Ch’ing Dynasty (worth be-
tween $1,200 and $1,500) as
a Japanese kimono (worth
$300). Thanks to the readers
who wrote to point out our
error and help us set the
record straight.

PRESERVATION TALK

“Is There Life After Pres-
ervation?”” (December 1989).
urges us to connect old
buildings and places with
“the living present and the
future.” I couldn’t agree
more. Just remember, the
heritage that we destroy to-
day won’t be around for fu-
ture generations to enjoy.

—J. Jackson Walter

President, National Trust

Jor Historic Preservation
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porcelain teapots
this beautiful were "
considered the crown "f
jewels of Japan. 'y

For the classic art of
Rimpa recaptured the
harmony, beauty and
serenity of the exquisite
Japanese garden as no
other could.

Now, one of Japan'’s
foremost living Rimpa
artists, Naoko Nobata,
evokes the magic of
that age of elegance.
With an original
masterwork that also
pays homage to the
ancient and revered
Japanese tea ceremony.

The Birds and Flowers
of the Orient Porcelain
Teapot. Crafted of fine
imported white porcelain.
Fitted with a brass handle.
And hand-decorated with
24 karat gold. Depicting
the most enchanting birds
and flowers of Japan,
it comes complete with its
own specially designed
porcelain warming stand.
The issue price is $135,
payable in convenient
monthly installments.

© 1530 Fy

Shown smaller than actual height of 10",

ORDER FORM PLEASE MAIL BY MARCH 31, 1990.

SIGMATURE

85482-51

Fme porcelam Pure gold From The Franklin Mint.




= Philippe Roche on Fauve:

"l chose the honeyed tones of natural, aniline-dyed
leather to complement the classic simplicity of Fauve'’s
lines. This gentle color echoes the comforting,
soothing feel of the feather pillows."

Fauveis available in many types of leather, in a wide

range of colors. For our large-format catalog, please
send a $10 check to Roche-Bobois (Dept. FA2). 183
Madison Avenue. New York, NY 10016.

ROCHE-BOBOIS. A VERY PERSONAL SENSE OF STYLE.
s PARIS * LONDON + BRUSSELS « GENEVA + MADRID - BARCELONA - TOKYO.

©1990 ROCHE-BOBOIS

THROUGH OUR EXCLUSIVE STORES AND THROUGH THE TRADE IN THE USA AND CANADA.
NEW YORK + ATLANTA - BEVERLY HILLS « BIRMINGHAM, M| - BOSTON - CHICAGO + COLUMBUS, OH + DENVER - HARTFORD/CANTON » HOUSTON + LA JOLLA « MIAMI » MINNEAPOLIS - MONTREAL « PALM BEACH +



INTERIOR LANDSCAPE:
A LEATHER AND FEATHER RETREAT.

R
BOBOIS®

PARAMUS - PHILADELPHIA - PHOENIX - QUEBEC - ROSLYN HEIGHTS, NY - SAN FRANCISCO - SCARSDALE - SEATTLE « SOUTHPORT, CT - TORONTO - VANCOUVER BC + WASHINGTON DC - WINNETKA, IL +
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It's got temptation written all over it. As well as Because nearly 200 of the plushest, richest
the words “Du Pont certified Stainmaster.™” Stainmaster carpets evet, have now been created in

It's the new Premier Designer Collection of fine the most alluring array of today’s colors and patterns
Stainmaster carpets. imaginable. See them at a fine carpet showroom in

And it resists stains in an irresistible fashion. your neighborhood.



And be prepared for overpowering temptation.
Because Du Pont can guarantee the carpet’s
resistance. But not yours.

Always remember, it's not a Stainmaster carpet
if it doesn't say Du Pont.

aUPONT

Eorre=—rery

Flooring Systems




TOYOTA 4RUNNER

“No other 4-wheel drive S
opens up so many avenues.”

And certainly no other 4-door vehicle lets you travel

down them with so much confidence. After all, 4Runner N 2y
has been ranked highest in customer satisfaction in its i Bl
segment for four straight years* And now, with the most : R
technologically advanced engine in its class—a 30 liter, 3
150-hp V6—and shift-on-the-move 4WDemand, the 1 1990
4Runner 4WD SR5 V6 is even betterequipped to carry
you and your family away. Up a snowy mountain pa

Or down to the corner store. Because where you gois
your concern. Gettlng you back is ours. :

+Ridgeville 2

¥ Emerald Lake 16|
. |>Mt. Victory 59
{4 Red Dunes __27

I

Call 1-800- GO-TOYOTA for more inf8 an and the location of your nearest dealer.
*1.D. Power and Associates 1986-89 Light"Di mck Customer Satisfaction Index® "
Get More FromLIfe Buc}de Up’ s & C 198 ta Motor Sales, US.A.
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EET WET KIDS, OUR NEW FEATURE SECTION ABOUT THE
look and spirit of today’s family. Kids. parents and de-
signers—(they're all family)—are reinventing child-
hood, and vou can get a glimpse of their work-in-pro-
gress through the fashion. furnishings and toys

they're choosing. Alas, all too many kid’s stores still

come on like Babes in Toyland and leave you feeling
queasy. We scoped out catalogs and shops hip or otherwise. The best products
for children are the least childish: those that treat kids like people. Here's our
pick of some of the most high-spirited things around —new or enduring. fun.

safe. practical, not cutesy. Grab the energy. —Cynthia Hochswender

THIS MANNERLY high E i

chair, unlike most of

its counterparts, has : KEITH HARING's scarlet letter jacket ($125) is from his
no tray, so it can join ; clothes line. The roomy lunch box ($13), mercifully

the family at table in- . without a TV-show logo, spoofs dad's briefcase.

stead of sitting apart. .
From lkea ($65). . .

PHOTOGRAPHS BY MAGGIE STEBER

DICK TRACY fans tune in wrist walkie-talkies from Sony .
($50). They're sitting pretty in outfits from Mrs. Taki’s
Kids ($110), on scaled-down Alvar Aaltos ($103).

the Youth Culture

HOLD ME HERE, say
the inverted handles
on this stainless-steel

infant flatware from \ /
lkea ($7.50 for a set
with fork, knife and .
spoon). Now, in the

mouth! See Resources

b
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LET SLEEPING DOGS lie
on Mary Edwards’ cow
rug ($795) whose
wool, dyes and charm
are enough to last a

lifetime. See Resources

ADULT DESIGN happily filters down to kids in this
gooseneck lamp ($150) by Rachel Simon with its
anodized-alumi hade and hal bulb.

TOM McWILLIAM

o

A RECYCLABLE crib
by Max & Milli be-
comes a sofa ($550).
lkea’s wheeled wood-
en boxes ($55) make
toy tidying easy.

KIDS' CLOTHES GROW UP in this dressy wool blazer
($200) and cotton pants ($100) from Franco Moschino.
My First Sony Walkman ($50) has color-coded buttons
so that even the very young can learn to operate it.

PHOTOGRAPHS BY MAGGIE STERER
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Living up to'a hzgher standard.
' « American Standard."

To see how our faucets can transform

your bathroom or kitchen,

g visit an American Standard

'j showroom for yourself.

For your nearest American Standard

showroom call: 1-800-821-7700 Ext. 4023. For

our brochures, send $3.00 to American Standard,

P.O. Box 6820, Piscataway, NJ 08855.

American Standard Showplaces are located in Chicago

(I1I Crossroads of Commerce, Suite 100, Rolling Meadows);
Dallas (12344 Inwood Rd.); Los Angeles (116 N.

Robertson Blvd.); New York, (40 W. 40th St.);

Pittsburgh (100 Ross St.).

Top clockwise: Cadet Prestige™ kitchen faucet in

White, Cadet™ faucet in Chrome, Reliant™ single

control in Polished Brass. Bottorn clockwise: Cadet

Prestige faucet in Chrome, Ceramix™ faucet in

White, Reliant single control kitchen faucet in Red.

© 1990 American Standard Inc.




ALUMINUMWAREe® MARCH GARDENSeATTIC ARCHAEOLOGYeFOOD FINDS

BY MICHAEL McDONOUGH

@ AS ALAN SONFIST
sows, so shall we reap the
past—and future. Sonfist
(right) is a sower of po-
etic environmental
artworks he calls Time
Landscapes. He’s hold-
ing a model for the lat-
estin a series: a living
re-creation on a block-
long plot in downtown
Indianapolis of the re-
gion as it looked before
Man settled there. It’s
historically exact down
to the indigenous prai-
rie grasses: beech,
hickory and maple
trees; and wildflowers.
(This micro-park
opened last spring out-
side the city’s new
Eiteljorg Museum of
American Indian and
Western Art.) Fora
visitor, the powerful
impression is that
you've happened upon
the frontier afresh.
Sonfist himself is a
pioneer. Today, refor-
estation is an urgent is-
sue worldwide, but
back in the mid-1970s
he was creating bronze
sculptures of endangered
species of trees. Native
seeds, a trend now among
gardeners and landscap-
ers, have been planted in
his projects since the mid-
1960s. He's working
ground that is particularly
compelling for Americans.

“The impression is you've happened upon the frontier afresh”

The Artist

Sonfist believes. “The first

. settlers were drawn to the

virgin land,” he says.
“Here were new begin-
nings. the stuff of myths
that have found expres-
sion from Johnny .L\pple—
seed through to the cur-
rent gr(lundswell (lf

environmental activism.

In my work I seek to re-
capture that awareness.”
His is an uncompromis-
ing, tough-to-classify
art—part st:u]plure, part
landscape design —that
plays on the forces of na-
ture and time. His can-

vases, painted with earth

As Johnny Appleseed

pigments, are in NYC’s

. Metropolitan Museum of
Art and L.A."s Museum of
Contemporary Art. But
his reputation has grown
fastest in the open air. In
1989, he installed Time
Capsules at the Boca Ra-

ida: Five 2'-by-2' bronze

cubes, partly buried as if
they were remnants of a
meteor shower, each with
seeds from a different in-
digenous species of tree.

The cubes are calibrated

to decompose in 500 years
and spawn a forest. In

ton Museum of Art in Flor-

1985, outside Florence, It-

aly, Sonfist installed a lab- *
yrinth that encompasses
two acres of hillside—and
more than 3,000 years of
history — with circles that
include Greek laurel.
Etruscan herbs, Roman
paving stones and a work-
ing olive grove.

Sonfist is a New York
native who found his call- -
ingin a city park when, as -
achild on walks with his .

parents along the decided- :
ly unurban Bronx River,
he fell under the spell of a
hemlock forest. ‘I re-
turned often,” he says.
“*Something drew me
there —nothing I could
name, but it seemed magi-

cal.” In grade school he

began drawing pictures of
the forest. Later. he went
to agricultural school at
the University of Illinois
“in hopes of getting closer
to the land,’ he recalls.
There, he also sought a
symbolic union between
his background and the
Midwest by planting seeds
from his Bronx hemlocks
near the campus. He even-
tually switched to art,
though, at Ohio State
University.

In 1965 Sonfist hit
upon the Time Land-
scape idea: He pre-
pared sketches about
returning 50 sites
around New York City
to pre-Colonial
mﬂl"-‘i!]e!ﬁ? streams ﬂ]’lll
woodlands. In 1977
the project finally
took root on a 45'-by-
200" plot of city-owned
land in Greenwich
Village earmarked for
a highway that was
never built. After his-
torical and horticul-
tural sleuthing, in-
cluding research into
the first lumber ship-
ments from Manhat-
tan, Sonfist planted
maple and oak seed-
lings that now stand
over 25" tall. Commu-

ABE FRAJNDLICH

nity volunteers tend
the forest fragment,
which is slated to be-
come a city park.

Now on Sonfist’s
drawing board is a sculp-
ture garden for the Fresno
Art Museum where he’ll
cultivate a landscape of
desert and garden. He's
still conveying the spell he
felt among the Bronx hem-
locks and sowing the seeds
of a healing reverence.
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BY CARA GREENBERG

® WELCOME TO the Age
of Aluminum. We've lived
through the Bronze Age.
when sinnous art-nourveau
maidens eluttered collee-
tors’ cabinets, and the Cop-
perAge. when hand-ham-
mered arts and crafis were
everywhere. Lately, “It’s
uncanny how many calls
I've been getting for alumi-
num.” says Michael Glat-
felter of Mode Moderne in
Philadelphia. “It’s the ulti-
mate modernist metal.™
Anybody who grew up
with aluminum as foil in the
kitchen drawer and as sid-
ing on the garage may not
think of it as a wonder met-
al, but during the Ticenties
and Thirties, it represented
unalloyed glamour.
Aluminum was
America’s re-
Joinderto the
hard, bright chromium-
plated steel of the Bau-
haus. The metal had soared
into public cwarenessin
1927 on the wings of the
Spirit of St. Louis. the very
symbol of America’s tech-
nological coming-of-age.
Designers such as Donald
Deskey and Russel Wright
were intrigued by alumi-
num’s gloss, lightweight
strength and malleability.
Their creations convey the
exuberance of discovery.
Aluminum. first cost-ef-
fectively extracted from
bauxite in 1886. was used
only in industry until the
late 1920s. Then Alcoa,
the main producer, com-
missioned a pair of alumi-

num gates for its Pittsburgh
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Aluminum: Anything-
But-Heavy Metal

labs. The architect de-
signed some aluminum
trays as gifts, a local de-
partment store picked them
up and a fad was forged.
Aluminum prices today
aren’t aheays lightweight.
Tables and mirrors by Don-
ald Deskey now command
Jfour figures apiece. A
Twenties-vintage desk by
René Herbst of France was
showen last autumn at a New
York antiques show for
855.000. But buys can still
be had on generic alumin-
unucare. Mode Moderne
recently sold a set of four
Thonet-style chairs with
plastic rush seats. made by
the Pittsburgh Range Co..
for 81.200. Standing ash-
trays, magazine racks and
umbrella stands often turn
up at flea markets for just a
Sfew dollars. And collectors
are beginning to seek out

the bowls, candle-
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sticks. pitchers and trays
that were popular wedding
presents during the Tiwen-
ties and Thirties.

One aggressive collector.
Fred Wintzer, has amassed
over 1,000 piecesin the
past tiwo years al prices
from $3 to $400, “Alumi-
num is grossly underval-
ued.” says the Baltimore
bank analyst. “Anything
hand-made and American
that can be bought for less
than reproduction cost has
gotto goup.” His own pas-
sion was first kindled by a
plate with stylized art deco
horses he found in an an-
tique shop for $45. It was
signed by Arthur Amour. an

“Aluminum,” says one dealer,

WAITING-ROOM chic:
aThirties J-leg table
(below) by Warren
MacArthur; $3,000 at
NYC's First '4.

early staff designer
for Wendell August
Forge Co. of Grove
City, Pennsylvania.
Other sought-after
signatures are Lurell
Guild. whose mod-
ernist conical bowls
were produced for the Al-
coa-owned Kensington
Co.. and Bruce Fox. a de-
signer of Fifties tableware.
Collectors also seek the
brightly colored tumblers
and pitchers by the Edger-
ton Co. of Ohio that served
the 1950s patio culture.
“Tweo years ago you
could have had aluminum
forpractically nothing.”™
dealer Glatfelter says
cheerfully. “The market’s
gone up 10,000 percent.™
That only means you'll pay
825 instead of a quarter.

“is the

ultimate modernist metal”

D S T I S R

HOME-DESIGN pio-
neer Russel Wright
spun this bowl and
pitcher ($200 apiece)
and elegant torchére
($925) during the
Thirties for his NYC
store. Also at First "4,

PHOTOGRAPHS BY TOM McWILLIAM



Obviously, our aim is not

transportation for the masses.

Rather, our goal is to create
truly individual two-seater
motorcars for those with
loftier pursuits than going
from Point A to Point B.

Which is why we handcraft

There are 7140,000 millionaires in the U.S. and less than 12 ,000 new Handcrafted Reattas

cach Reatta slowly, carefully, lovingly, in limited numbers
by our small cm‘nmumt\r of craftsmen. Only that way can
we attain motorcars of such tremendous grace, balance, and
sensuousness, that destinations are rendered anticlimactic.
The Handcmftcd Reatta. Consider it powerful testlmon\'

to the adage, “There are always fewer seats at the top?’ Available exclusively at Buick dealers.
For your private audition, ek F f
aM g . or more information,
contact your local Buick dealer. @ =) —m= call 1-800-441-5376.

Obviously, money can’t buy happmess

© 1990 GM Corp. All rights reserved. Rearra is a registered rrademark of GM Corp.
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@ SPRING COMES cere-
moniously to the hills and
river valleys of southern
New Hampshire where |
live and garden. There are
those who maintain that
March is a winter month
in these parts, but more
surely. it’s the month of
constant change and what
seems, for a while, like un-
limited possibility. The
earth is stirring and
change rushes in by the
day and hour. The garden
is all promise, blooming
only in the eve of the gar-
dener, who by now is sick
of winter and longing for
color and light. It’s a fe-
verish. optimistic time.

March is mud and ma-
ple-sugaring season. The
planets whirl into line for
the equinox and we Yan-
kees wheel in for Town
Meeting. Evervbody
comes out of hibernation.
seeking signs of spring.

Tiny. luscious snow-
drops, erocuses and grape
hyvacinths are the first
flowers to poke out of the
cold earth. By the brook.

“March is

skunk cabbages signal life
returning. Snowbanks
shrink fast in mild March
weather, sometimes losing
two feet in a day and send-
ing clouds of steam into
the air. A late snowstorm
can plunge the gardener
into gloom, but it’s a tem-
porary state—the snow
melts to reveal a haze of

A S A T S

o When Spring Comes Marching In

fresh green on the fields
and gardens, a carpet for
the sun to brighten.

Evel'_\' da_\' you want to
tour the garden to see
what’s come up, what’s
survived the winter. Sud-
denly the chives appear
and the rhubarb. Pussy
willows fatten. The lilacs,
forsythia and apple trees
begin to show buds.

Tree sparrows arrive

change—and what seems like unlimited possibility”

during the first week of the
month. Towhees make a

cheerful racket. and phnv- :

bes start piling mud under
the eaves for their nests.
The first crows were al-
ways noted in the local
newspaper 50 and 75
vears ago. The first robin
is cause to phone friends.
It’s time to remove

mulch, but gradually, and
only from plants that are
already up: Thawing and
fl'('f{'fzi“{_' can (l() more
harm than winter's hard
cold. Some plants self-
seed. A search shows that
coriander has done so,
ﬂ]'ld even (I'I(‘ l)ﬂnsil_‘ﬁ.
[[lll()ﬂl‘&. _\'l]“ ilt‘.gin to
cultivate seeds. The pile of

VEGETABLE-RIGHTS activ-
ists may not go hoe-hoe-
hoe over these plastic Vegi-
Forms molds you attach to
a cucumber, pumpkin or
zucchini on the vine, then
let grow into a heart, dia-
mond, ear of corn, elf or
Pickle Puss (right). The
company will ¢

mold anybody you choose,
for $2,500. Elvis Parsley?
Ronald Radish? President
Bush? Standard shapes
are $10. VegiForms, 2 Bur-
ton Woods Ln., Cincinnati,
OH45229;513/961-1393.

Veggie Face-lifts Are

Unnatural
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gorgeous seed catalogs
that has been good reading
for weeks has to be faced
squarely. Big orders are
filled out, sent in. The
seeds arrive quickly. Just
holding the crisp, bright
packets is exciting. Timing
is erucial. Seeds must be
started soon enough, but
not too soon. Call_'.ulating
backwards from the ex-
pected date of the last
frost. the gardener must
sow them sparingly, watch
closely and keep them
damp but not wet. Shep-
herding seedlings to matu-
rity is a tricky business,
but sunny windowsills
lined with little pots are a
sure sign of spring.

March is the time for
consulting notes from last
vear, deciding which flow-
ers and vegetables must be
grown and drawing up di-
agrams and schedules.
The heavy-feeding plants
must be rotated. It’s time
to consult the books about
companion planting: Car-

rots love tomatoes, but

SALLY MARA STURMAN

cucumbers hate potatoes.

The gardener’s head spins
with schemes and great in-
tentions. No matter what
happened last summer—
it’s time to begin again.



9068-9999 §29.95
Counts as 2 choices. Designer
Gilliatt's updated how-to
Photos.

wil
8979-9999 $35.00
Counts as 2 choices. Ex-
pert guide. Photos.

9019-9999 §21.95
Counts as 2 choices. Lavish-
ly illustrated.

Home ENTERTRINMENT GENTER

of life

Revised; ranks 333
metro areas for quality

8714 §19.95
Beef Cookbook: Three
dozen tantalizing, tasty
dishes. Photos.

ITALIAN
DAY/

BARBARA

GRIZZUTI
HARRLAOH

$16.95 7948 $22.95
Absorbing
travelogue of
culture, land
Photas.

8912 $18.95
Gift-Giver's Cookbook:
delectable edibles to pack
with love. Photos.

Nothing entertains like a go®d book, and
The Literary Guild brings you the best books,
not just the best sellers. You'll applaud our
variety, premier authors and delivery—right to

7682 §19.95 7138

Take

your door. Join today.

§22.95

§19.95 1297 §21.95 7559 §19.95 man 0661 5$18.95
The Ninja hero Innocent child Nancy's candid Countess Eco’s intrigu- Teen lovers
returns in heeds call of memoirs reveal Aling's true ing, dazzling he;ray friend
action-sequel. sinister realm highs, lows. espionage in search for and court
Photos. fOI" Or for oa h high society! ancient power. heartbreak.
dc

e —
THE
CHLT My

1|

TRACY KIDDER

and buy four more
in the next two years

and buy one more within six months
with membership

YOUR FREE GIFT
with membership
- - Attache Tote ap—
2386 $21.95 1230 $§19.95 3202 §18.95 5397 $§19.95 1974  §19.95 “4226 §11.9!
Memoir of Jew-  Marital split Amang School- MH.Clark'scol-  Love, hate Raconteur Ran-
ish boy’s sur- forces man to hildren: study lection of thrill- bonds bind an dall regales
vival in Nazi reexamine life. of dedicated er mysteries. Irish-American with memories,
Poland, teacher. \ \] = family laugnter.
— ehsters
TR NewWorld
s Dictionary
o i %

4770 §19.95 7617

Third Calhege Edition

il

3863

5884

6080 §22.95

1438 $16.95 4754 §22.95 $16.95 §24.95 2048-9999 $18.95 $16.95 *7831 §18.95 7807 §19.95

National Public Unholy passions ~ Woman's strug- Expert advice on Great Communi- Counts as 2 choices. Professional ways 1o Aviation pioneer's  Comedienne's Quick ways you

Radio's Tom drive creators gle for medical growing regal cator's select 5,000 new the greener lawn. free-spirited hard-knock can improve

Bodett's wit. of medieval career in 1930s roses. Photos. speeches. definitions. Phatos. life and love, road to environment
cathedral, outback. stardom.

“Denotes explicit sex, language and/or violence.

HERE'S HOW MEMBERSHIP WORKS— YOUR WAY!

You tell us the books you want now. Choose 4 books for $1 with
Plan #1, or 3 for 50¢ each with Plan #2. The appropriate amount,
plus shipping and handiing, will be billed later, when membership
is confirmed. We reserve the right to reject any application.

You must be satisfied or return the books within 10 days at our
expense to cancel membership.

You keep the Tote—whether or not you remain a member.

You choose from the free magazine that comes to you 14 times a
year. You also get up to 2 more issues with special selections and
savings.

You have two full years to buy just 4 more books at regular low
Club prices to fulfill the Plan #1 commitment. Or, if you select Plan
#2, you have up to six months to buy just one additional book. You
may cancel anytime thereafter.

You pocket the savings . . . up to 40% off publishers’ edition
prices on full-text, hardcover Club editions, sometimes altered in
size to fit our special presses.

You have full control . . . Main Selections are announced in ad-
vance and are sent to you hot off the presses. If you do not wish
to receive them, simply let us know by returning your Member
Reply Form before the specified date. A shipping and handling
charge is added to each order,

You always have 10 days to choose. Should your Member Reply
Form be delayed in the mail, you may return any unordered books
you receive at our expense.

You enjoy choosing Bonus Books from your Literary Guild
magazine—and save 50% off our already low book prices with
The Literary Guild's exclusive Bonus Plan.

r.-
MAIL O YES' Please enroll

me in The Literary Guild

according to the terms

| TO: The
outlined in this ad for the

L_lte al: ® Plan |'ve chosen.
u1 d O Plan #1: Send me the 4
BOOKS indicated for just 1,

Garden City, NY 11530  plus shipping and handling.
I | agree to buy 4 more books at regular low Club prices within
the next two years.
| O Plan #2: Send me the 3 BOOKS indicated for just 50¢
I each, plus shipping and handling. | agree to buy one more
book at regular low Club prices within the next 6 months.
Please initial here

I Mr./Mrs

Prices shown. are for publishers’ editions. Literary Guild editions always cost members less—up to 40% off publishers’ editions.

Please write book numbers here:
Plan #1 Plan #2

I
[T L
[T T
EEEE| RN

| FREE TOTE #7096 l [
ESB52 56
FREE TOTE #7096

ESB51 27

I Miss/Ms
please print

I Address

State Zip

City
|

I If you're under 18, your parent must sign here

|
]
|
|
Apt. I
|
|
|

Members accepted in U.S.A. and Canada only. Canadian members will be serviced from Canada, where offer is slightly

Ldifferent. Sales tax added where applicable.

We reserve the right to reject any application.
M . S O T . . S

— M0 _]



A Lot Of People Think That

“One look and I knew
it wasn't a cream.”

“Mmmmm, it's smooth.

““One sip told me

it wasn't a whisky.”

Subtle. Delightful ”

Ivol. Liqueur. Imported in Bottle by Hiram Walker & Sons, Inc., Farmington Hills, M 4

@ ATTICS ARE those curi-
ous out-of-sight museums
where we, random archi-
vists, store the artifacts of
our lives. Sometimes mere
memories are insufficient
Sforrecalling love or glory.
Sowe save things, some-
times haphazardly, be-
cause among the flotsam
we later find gems and, oc-
casionally, a talisman.

It is the early Fifties and
I am a boy in my grand-
mother’s house in Wiscon-
sin. At the top of the pull-

Reverie’s Storehouse

. down ladder, I survey the
Jjumble of such artifacts sit-
* tingin squares of sunlight
Jrom her attic windows: an
. Atwater-Kent radio, a
steamer trunk with worn

: railroad labels, packets of
: World War II letters froma -
. sonin the Pacific, ledgers
frommy great-grandfa-

. ther’s lumberyard in the

. river town he built, ancient
. hardwood skis with bear-
trap bindings, and my
great-grandfather’s beauti-
: ful, inexplicably unused,
. Tiffany-style brass lamp.

That lamp was part of a

- hidden realm that I would
enter quietly, lest I awaken
. the spirits that inhabited
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. the albums, boxes and

: was like entering the Pyra-

- mid, only in the heartland.

: me into an archaeologist

. of my own past.

. equivocal favorite. But we

. among the boxes of check

stubs and tax records, old

. clothing and Life maga-
zines. The find that called
* most strongly to boys grotw-

ing up in the shadow of the
. Second World War was a

mentos: brass stars, the ea-
gle-and-shield emblem that
. topped his Air Corps offi-
cer’s hat, some snapshots

trunks. Exploring the attic

. Grandma’s artifacts turned

. yellow candy box that con-

: tained my father’s war me-

. of fellow aviators taken on

parched airfields in Italy

. and North Africa—and a

“Exploring the attic was like entering

the Pyramids.

I turned into

an archaeologist of my own past™

Her attic was my un-

. launched expeditions inmy .
. parents’ attic, too. Under

: the eaves, my brotherand I

conjured up adventures

. shiny, jagged chunk of an
. exploding artillery shell
: that came within millime-

ters of ending his life.
Up in the attic, I dipped

into a box of family photo-

: graphs. Gingerly inspecting :
. thedried and cracked por-

+ traits and the tintypes, I

. was intimidated by the
steely stares of grim immi-
grant ancestors in starched
: collars. Three images are

. indelible: my mother,

: about 10, posing by a plum

: tree in her dancing shoes;

my father, barely a toddler,

. bundled against the north-
ern winter, sitting in a sled
: made from a wooden
Cream of Wheat crate; and
: mein my mother’s arms,

¢ nine days old.

When grandpa died,

- grandma sold the English-

. cottage style house he had

* built for them during the

: Twenties. At an auction be-
neath her hickory trees, we
. sold everything she no long-
er wanted—the Fiesta
ware, the station wagon,

. grandpa’s tools. Prices

. were cheap. Too cheap. I

. thought, for family history.

In time my grandmother
died, too. She left me three

. Oriental rugs, a tapestry of



Irish Mist Is Something Else.

“CAbbb. The
joy of discovery.”

If you haven't tasted Irish Mist
Liqueur, you just don’'t know what

you 're missing.
[t's surprisingly smooth and

subtle. Perfect for sipping straight,

over ice, with a splash of soda or

in coffee.

Irish Mist. It’s not just some-

thing different. It's something else.

lRISH MIST

|l @ U E U R

A

W

To send a gift of Irish Mist anywhere in the U.S. call 1-800-238-4373.Void where prohibited.

a Renaissance scene and
the Tiffany-style brass
lamp. For many years,
shunning possessions and
wanting to travel light,

I stored the rugs and left
the lamp with my parents.
It graced a living room cor-
ner and became such

a part of their home that I

never asked forit.

VICTORIA KAMN

Recently my wife and I

. acquired an attic of our
. own, of about the same vin- .
tage as my grandmother’s.

. To me it’s not as romantic a
. place as the attics of my

. boyhood. Maybe it will be
for our sons, Nicholas and
Justin, when they’re old

. enough to explore it. At the

. moment, it’s a warehouse,

: home of a hundred un-
: packed boxes.

My parents drove out

from the Midwest to visit us
: forthe first time in the new
- house. Halfway through

. the tour we gave them the
day they arrived, my father
* noticed the one closed door *

on the second floor.

“Does that lead to the

attic?” he asked.

“Yes,” I said, pleased

. that he seemed as avid an
. attic aficionado as I,

“Want to take a look?”
“You've sure got a lot of

. stuffup here,”” he mar-

veled. I thought, Yes we
certainly do. We're laying

- in artifacts for the future,
. forthe boys.

MARCH

Before dinner that eve-

. ning, my parents retrieved

. some gear from their car.

: They returned and we saw

. what they were carrying:

. the brass lamp, 20 years af-

. ter I had inherited it.

“Now that you have your

: own house,” my mother
said, handing me my grand-
. father’s lamp, “this really

: belongs here.”

I was moved. From my

. great-grandfather’s tall

. Victorian house on the Wis-
consin River in the 1890s,

. to my grandmother’s and

. parents’ homes, to our own
- . inNew York, the lamp had
lit many rooms. Now, five

1 generations later, this un-

. scathed heirloom brings to
. us, and especially to our
children, a link to ancestral
* history. This is the true
magic of attics: They ware-
. house and protect frag-
ments of the past, talismans
: of the future.

— Patrick Keeffe
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BY COLMAN ANDREWS .

- things about Des Moines

® YOU KNOW howitisin :
hotel rooms. You always
find yourself with time to
kill, so you sit there on the
still-made bed, flipping
through Guest Informa-  :
tion or spinning past the
channels on the bolted-
down TV. Maybe if you
really get desperate (or are :
of a spiritual nature to be-
gin with), you even riffle
the pages in the Gideon Bi-
bleforabit . . . .

At least that’s what peo- :
ple tell me. When I have
time to kill in hotel rooms
myself, I look at. well,

the restaurant listings in
the Yellow Pages.

It all got started one De-
cember evening about 10
vears ago in Des Moines,

lowa. I needed the address :
strong suit—mnot with all

: those sandwich parlors ad- :
dinner. I grabbed the Yel-
. ers” and with the Hilltop

of Johnnie’s Vet’s Club,
where I was going to have

low Pages, opened to the

: right. But I also learned

: would have learned in any
: other way—and that [

¢ wouldn’t even have real-

¢ ized I wanted to know. I

¢ Alfredo’s, when in Des
+ Moinesit’s Anjo’s.”" [

: town called the Confer-
E ence Room of the Nine

. wonder if maybe Des
. Moines wasn't in the fore-

- that racial sensitivity

restaurant section and had :
arevelation. Oh, [ found
Johnnie’s address all

that I probably never

learned, for instance,
that, “When in Rome it’s

learned that there were 62
pizza places in the area—
roughly one for every
3.000 inhabitants. I
learned that there was a
Chinese restaurant in

e

. Dragons—which made me

3
front of Sino-American re- ¢

E lations. Oh. and [ learned °
. mention frogs’ legs as a

wasn’t the community’s
;

vertising “guinea grind-
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Get a Number on Local
Eats in the Phone Book

Lounge and Restaurant

billing itself as “Home of

the Da-Go Burger.”
Since that evening in

Des Moines. I've made it

a point to look at restau-

rant Yellow Pages wher-

ever I go. The most obvi-

ous thing such listings

tell you. of course. is

what people like to eat

in one place or anoth-

er. And sometimes this

is a surprise. Every-

body knows that there

are lots of German restau-

rants in Milwaukee, for in-

stance —but who would

. have imagined the prepon-
. derance of Greek places in

Montgomery. Alabama?

: Who. for that matter,

would have guessed that at

. least a third of the restau-
: rant display ads in the

Gary, Indiana, Yellow
Pages would specifically

specialty of the house?
Yellow Page restaurant
ads can teach you broader
lessons about a city, too.
Savannah. Georgia. is a

US!HO
woao (o

“0

AUBUSSON

Flazly Woven tapestrip,
and carpeys i, silk or
wool, nameq Jor the
B French town where
4 MQinated ¢, 1500. T, ?
€ar narrativeg o, portr L
aits; cq
Seature architectyrqy desi, = i
o SIgns in ricl,

. community that

values history and longev-
ity —thus, the River’s

Tradition of Savannah’s
Gracious Past™; the Ex-
change Tavern. “Elegant
Colonial Cuisine on Sa-
vannah’s Historic River-
front™: even the Canton
Restaurant, ““Since
1930 —Savannah’s Oldest
Chinese Restaurant.”
Similarly, the listings

. for Fort Wavne, Indiana,

. immediately reveal that

. it's a good place to raise

: vour kids—a real family-

COURTESY HAKAMMN

not only claims that it

: serves the “Best Catfish in
End. “"A Restaurant in the
. adds, “If'n the Kernel

: [sic] fried chicken like we
¢ fry catfish he’d a-been a

Central Arkansas.” but

general!” And then there’s
The Boar’s Head in that

: aforementioned tradition-

.

cssssssssannran

minded town in Georgia,
which bills itself as “One
of the Only True Restau-
rants in Savannah.”
Other restaurant mot-
toes, in contrast, are
charmingly modest. There

: are no superlatives at all,

: oriented community. Con- -

. sider Tourney’s Family

Restaurant where “Our
Family is Looking For-

V. wardto Serving Yours™;
. or Hilgers Farm Restau-

rant, ““Famous for our

+ Family Style Home Cook-
- ing”"; Don Pedro Fonda,

. “One of Fort Wayne’s

EEsEESE e

ssasssas

Oldest Family Restau-
rants”’; and so on.

I've always loved res-
taurant mottoes in gener-
al, whether they’'re ulti-
mately educational or
lliit—‘ﬂl]d. Df‘:ﬂ“rs(’. tl](’.‘
Y‘ﬂu(’w Pﬂgt‘-ﬁ are f‘“ll nf
them. Some of these are
predictably hyperbolic.
Grampa’s Catfish House
in Little Rock, Arkansas,

-

for instance, at the Origi-
nal Hick’ry Pit in Novato,
California—just the
promise of “Pork From
Pigs That Made Hogs of
Themselves.™

The Yellow Pages are a
record of changesin a
community, too: If you
were to flip through the
restaurant ads in today’s
Des Moines phone book,
vou would discover that
not a single establishment
uses the word “*guinea” or
any of its variations and
that the ““Da-Go Burger”
has da-gone. The number
of pizza places. on the oth-
er hand, has swelled to 98.
And, in Des Moines, it’s
still Anjo’s . . . .



“Home can be about architecture or a place
in geography; or it can be about the sense of
permanence we come to know through habit:
an article of clothing repeatedly worn, a fa-
vorite turn of phrase, a melody of which we
are fond, or the many visits to see a friend.
Home is about the familiar, about gravity,
about falling back into the self after being dispersed and over-
extended in the world.”

= FROM BONNETTSTOWN: AHOUSE IN IRELAND, BY ANDREW BUSH (ABRAMS, $37.50)

Case NO 42
santa Fe
Recherché

@ ANY STYLE can lapse
into self-parody, but
Southwestern is particular-
ly prone to go loco. Exhibit
A aggressively compiles
tumbleweed-country cli-
chés: the pueblo, the
stepped-fret geometrics,
the dried vegetation, the
cutesy baby-blue and mel-
on colors that somehow are
now trademark South-
west—even the crying coy-
ote, for Pecos Bill’s sake.
Exhibit B is a sane, non-
slavish Southwest with
authentic handcrafts, no
color scheme, living plants
and the bravura to pull up a
companionable contempo-
rary metalwork chair.

See Resources

A Gift for Anyone!

* PENSEUR
by
Rodin

a
s

W

A STATUE IS A DISTINCTION FOR
YOUR HOME OR A GIFT FOREVER
TREASURED. Here are two of Rodin’s
greatest works.

THE THINKER shown above is hand
crafted in bonded bronze from an original,
one that came from Rodin’s own hand. It
is 1412” high and costs but $714 ppd.
An exceedingly good 10Y%2” copy in
bonded stone colored as bronze sells for
$187 ppd.

THE KISS shown below is one of the
most popular and romantic of all statues.
The 10” reproduction in bonded white
marble on a marble base sells for $172
ppd. Check, VISA, MC. Unqualified
guarantee. 112 page artbook color
catalogue $6. America'’s largest col-
lection of museum reproductions.

Uganga d,

PORTERS OF FINE STATUARY

Magnolia Village * 3217 W. Smith #1173
Seattle, WA 98199 = 206/283-0609

ift-for Lovers!




Your home must be sparkling clean,
or we'll clean 1t again.

Simply put, here is our ServiceMaster — again No questions asked. No extra charge,

Promise to vou, [s itany wonder ServiceMaster is North
Well arrive at your doorwith asmile. - America’s No. 1 heavy cleaning specialist

On time. At your convenience., with over 8 million satisfied customers?
And whether we're deep cleaning There's a service center right near you.

your carpets or upholstery o power For free estimate .

S(.‘J'l,lbl‘)ilg your ﬂlc_ yors,well d,(}} thejobto  callus anytime. ServzceMAST ER.

your absolute satistaction,orwe'll do it Day or night. 1-800-WE SERVE

Partners in the ServiceMaster Quality Service Network ] ServicemasTeR. TERMINIY. merry maids. /\\ERIC AN HOME SHIELD®

oMt Coigran: L1



The Legend of the Unicorn

Loves Delight

Shown smaller than
actual size of 6% high.

The power of love brought to life

in a precious work of art in porcelain and platinum.

pirit of romance. How
you inspire love! With
¥ = joy and sheer abandon.
¢ You are a treasure for the
heart. And a feast for the eyes. So
majestic in purest white. Your mane
and tail swept with garlands of wild-
Sflowers. .. your graceful horn spiral-
ing toward the heavens.

Now the unicorn of legend has
been captured in the poetry of
sculpture. Handcrafted in fine
bisque porcelain and painted en-

tirely by hand. His horn and hooves,
and the locket around his neck, all
lavishly embellished with precious
platinum.

This beautiful imported sculp-
ture is yours—exclusively from
Princeton Gallery—for the most
reasonable price of $75. As always,
your satisfaction is fully guaranteed.
If you are not completely pleased
with your sculpture, you may return
it at any time within one year for
replacement or a full refund.

Love’s Delight. Never was a crea-
ture more irresistible. Or a work of
art more enchanting. Make him
yours. Order today.

#6266

PRINCETON
(s

@ 19490 Princetem Gallery

Please mail by March 31, 1990 or
call Toll-Free: 1-800-233-1812 Ext. 523
24 hours a day, 7 days a week.

Princeton Gallery, Studio 344

301 North Harrison Street

Princeton, New Jersey 08540

YES! I wish to order Love’s Delight to be

handcrafted for me in fine porcelain, hand-

painted and embellished with pure plati-
num. My satisfaction is unconditionally
guaranteed.

I need send no money now and prefer to

pay as follows:

0 DIRECT. Bill me in 5 monthly install-
ments of $15* each with the first due just
prior to shipment.

[0 CREDIT CARD. After shipment, charge
the full amount of $75% to my (check
one): O MasterCard O VISA 0O Amex

Acct. No. Exp.—/
“Plus 83.75 per seulpture for shipping & handling,
Sales tax will be billed if applicable.

Signature =
Name
PFLEASE PRINT C1FARLY
Address
City State____ Zip =

R6H266



ne for the Road:
Very Moving Story

I was being repotted, like a plant, from a
sophisticated East Coast metropolis to
a small Southern town. Even before the

van arrived, I was in root-shock

BY PHYLLIS THEROUX

EARS AGO. JUST AFTER MY AUNT
Dorothy suffered a stroke, I
telephoned my mother to ask

how she was doing. My moth-

er—who survives by knowing

how to look on the bright side

of things—replied, “Well, I
guess you could say she is making negative pro-
gress.”” My aunt eventually “progressed™ all the
way to her death. But to my mother, that wasn’t the
worst thing that could have happened —death be-
ing viewed as a kick-off point into a different,
hopefully less-encumbered existence.

I needed a large bottle of that kind of optimism
when, several months ago, I moved. It was not a
simple transfer of goods from one house to another
in the same neighborhood or city. I had done that
before and while it was traumatic—like tearing
apart a giant jigsaw puzzle and reassembling it at
the other end —my friends, telephone number and
reference points had all remained the same. But
this time the only constant was myself, which was
being repotted, like a plant, from a sophisticated
East Coast metropolis to a small Southern town
where the marquee in front of a sandwich shop ad-
vertised a “Jell-O-wrestling contest.” Even before
the van arrived, I was in root-shock.

This wasn’t a happy, upwardly mobile kind of

move. I didn’t want to go. My accountant, howev-
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er. had strongly advised me that either I retire to the
more affordable countryside or my debts would retire
me. And so I was reluctantly quitting a city where |
had spent my entire adult life and moving, alone, toa
tiny town. My children—who are in college —would
visit me during vacations. Maybe. Ashland, Virginia,
is not exactly a drawing card for teenagers used to the
fast-track of Washington, D.C. Would I be charis-
matic enough to lure them here on the strength of my
personality alone?

When people ask how I got from Washington to
Ashland. 1 say, “Because my mother was knocked
down by a Doberman pinscher in Menton-on-the-Ri-
viera, France.” And it’s true. After being rushed by
ambulance to the local hospital and having her knee
encased in a cast. she would have remained a virtual
prisoner in her small, rented apartment if not for a
young American woman. Debbie, who had met my
mother only once, scooped her up and nursed her
back to strength and independence.

I tend to view life as a complicated. unrolling
tapestry full of plots and people who are woven in
and out of the fabric. and while one set of charac-
ters are being dealt with, others are on the fringes
in the process of working their way into the center
of the material. My mother returned to Califor-
nia. The dollar collapsed, and Debbie, following
my mother’s advice, became a real-estate agent in
Virginia. It was the newly licensed Debbie who
phoned one day and said, ““I think I've found
vour house. Drive down.”

Down s right. into the rural countryside dotted
with abandoned gas stations and Confederate
flags on pickup trucks. As I turned into Ashland,
my car bumped across the railroad tracks that
split the town in half, and turned left at the South-
ern Feed Store onto Duncan Street. The local
movie theater advertised first-run films for
$1.50. There was an old-fashioned barbershop
with a real red-and-white pole outside (the stripes
probably stopped revolving around 1947). 1
pulled up to 504 Duncan. It was a brick bungalow
with Fifties aluminum-clad windows that made it
look like it was wearing braces. There was no
landscaping other than the towering sycamore
and walnut trees in the front vard. But. on

Phyllis Theroux's latest book is Night Lights: Bedtime
Stories for Parents in the Dark (Viking, $14.95). She is
currently working on a new book of essays for Viking.
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NMOVING STORY

the positive side. it was on a pretty street, in
the historic section of town. and with a thick
carpet of autumn leaves covering up the
ground, the house sat like a solid toy upon
a quilt. Inside. it was bigger than I
thought—the walls. I found. did not crowd
but embraced me.

In an upstairs closet, I discovered a pho-
tograph of a portly man in a tuxedo and a
woman with crimped hair and a gardenia on
her dress. On the back of the picture, some-
one had written in pencil, “*Marvin. 1939.”
Who was Marvin? I wandered through the
empty rooms listening for discontented spir-
its and decided that Marvin—or whoever
had once occupied this house —occupied it
no longer. It could be mine. free and clear,
to fill with my experiences. And the price
(which would have bought an unheated ga-
rage in Washington) had just been lowered
for the second time, with no bidders hid-
ding. “I'll take it.” I said to Debbie.

As I drove back to Washington, I prayed
that the bank would aceept my loan applica-
tion—that I would be allowed to do what I
didn’t want to do. Then I thought of my

SeFOREBIBSRETRERERBERY

Washington friends. For 25 years, they had
unfailingly supported me when needed and
now, with this decision, I was walking away
from them. It felt like I was leaving a man 1
loved for one I didn’t. When the bank ap-
proved my application, I wondered: Had 1

just signed my own death warrant? Was I

now making “negative progress”?
VEN UNDER THE BEST OF CIRCUM-
stances, movingis a violent, unnatu-
ral act. I felt like a pregnant woman,
gazing upon the mountain of my be-
longings and wondering how it could ever he
wrenched from the house without the house
itself breaking. What came in must go out,
but the front door seemed too small. As |
packed. allillusions that [ was actually lead-
ing a simple life were shredded. The number
of curtain rods. demitasse spoons. bags of
moonstone rocks for my paper-white nar-
cissus mocked me. Every day several more
cubits of goods I thought I needed in order
tolead a civilized life were added to the pile,
Separating from my old dwelling was
painful. Untacking an old telephone list
from the kitchen wall. serubbing off the

sesvona

pencil markings from a door where 1 had
measured my children’s heights. I grieved.
It was rather like taking a rich oil painting
and swabbing it down with bleach. The new
occupants of this house would create their
own picture. Mine was now in my head. A
blank canvas in Ashland awaited. 1 had no
idea what it would eventually contain.
Meanwhile, my friends drifted in and out
like mourners.

“When you take a step toward life,” my
mother once said, “life will support you.”
As I ransacked kitchen drawers, snapped
rubber bands around canceled checks, and
hauled the lawn mower from under the
porch. her words comforted me. 1 called
home, repeated her own maxim to her, and
was somewhat disconcerted by her re-
sponse. “Did I say that?"” she exclaimed. “I
must write that down.” It wasn’t what I
wanted to hear.

The move itself was ghastly. One leg was
ripped off the piano and plants fell out of
their containers. And after pushing around
the dirt (so the housecleaner, arriving the
next day, would know where to find it), I

['s what you put into it.

Not mascara. Not perfume.

Not even a new pair of stonewashed

denim jeans. Nothing can truly

improve the way you look like being

in shape. ”

And NordicTrack, quite
possibly, provides the easiest way
to look your best.

In numerous studies, cross-
country skiing was rated the best
exercise in developing aerobic fit-
ness and total body conditioning,
Better than walking, aerobic danc-
ing, running, rowing and biking’

NordicTrack duplicates the
cross-country skiing motion.

And NordicTrack can help
you burn more calories in a 20-
minute workout than with any
other type of exercise machine.

It flattens your stomach, tones
. your muscles, and takes off
' unwanted inches. Plus, you'll
feel stronger, more alert, and
less stressed-out.

So call NordicTrack. The way
we see it, you can keep on making
cosmetic changes. Or you can
make one that will last forever.

Free Brochure & Video.

Call Toll Free 1'800-328-5888
In Canada 1-800-433-9582.

[ Please send me a free brochure.
O Alsoa free video tape T VHS [0 BETA
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NordicTrack 141 Jonathan Blvd. N Chaska, MN 53318
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Music Made Beautiful

why our custom in-wall stereo spealzers and controls are made

‘c' In the realm of architectural audio design, we at Sonance believe
‘. the classic statement is understatement. = Which is precisely

to hlend unolﬂ’crusivcly with the most cliscriminating home

decor. * Painted or cloth covered. Precision flush mounted. Each coml-;ining
the higl}est aesthetics with the highest fidelity for a Ligl‘uly satisfying sensory

experience. * For everything you need to make beautiful music throughout

your lmme, Sonance is your one source. To find out the dealer nearest you,

call 1-800-582-7777. Qutside the U.S.A. 714-661-7558, in Canada
604-873-4475, Or write: Sonance, 32992 Calle Perfecto, San Juan
Capistrano, CA 92675, Fax #1-714-240-4995.
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A MOVING STORY
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took one last look at the empty shell and
reached for my shoes. There weren’t any.
Someone had put them—every pair I
owned —into the van. and they were waiting
for me 90 miles south. Shoeless, I got into my
car, which had no heat. and drove with my
toes feeling like frozen peas on the accelera-
tor. In Ashland. I found the movers already
drunk on beer, like exhausted obstetricians
who had delivered a monster. I stood in the
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S PECORDERENSE

middle of the box-strewn living room and
wondered what | had done.

My old friends—who sent presents and
came to visit—made it impossible for me to
feel washed-up on a desert island. But 1
knew that moving was like being seriously
ill: At first, everyone pavs a lot of attention,
but the real adjustment is a solo perfor-
mance. Several times that winter I picked
up the phone to see if it was broken. And

(AR E R R R R EE SRR R R R E NN R

once, | went to the local library and
checked out books on solitude and medi-
tation. But in truth, the fear of loneliness
was more terrifying than the reality as it
unfolded. Ashland fell all over itself to be
friendly. Cherry pies, cheese dip, invita-
tions to church suppers soon material-
ized. The vice mayor deposited a load of
bricks for my front walk in my driveway.
The garbageman introduced himself.
The postman did the same.

A vear later, I am still not done with
Washington and probably never will be.
I visit often. But every time I turn the car
back down 1-95 to head home to Ashland
I feel. with each passing exit sign, as if I
am getting closer to peace of mind.

The house itself now satisfies me.
Filled with my plants, books and furni-
ture, it looks like a slightly-down-at-the-
heels parsonage—in other words, like
home. The air. which once smelled of
new paint. is now mixed with molecules
of lemon oil and spaghetti sauce. The
plants. sensing that they won’t be moved
again, have settled down to flourish (like
everyplace I have ever lived, this house
needs watering more than dusting). One
should not take eredit for natural phe-
nomena, but I often sit in the living room
in the early morning congratulating my-
self upon the light as it brushes against
my brass bowls, narcissus and the cat
sleeping on the sofa.

ERE IS ANOTHER MINOR MIR-
acle: I cannot think of any-
body I have been introduced
to in Ashland who does not
seem like somebody I have known all my
life. The humor, the generosity, the
frankness of the citizens all warm me.

On Christmas Eve, I satin church with
two generations of the family that lives
across the street from my new house. I
relished the flushed face of the publisher

of the county newspaper, who bobbed up
and down in the choir loft with each new
carol he sang. I smiled as the trumpets hit a
few wrong notes, reminding me that I was in
a small town. At the end of the service, a
dozen people I barely knew pushed forward
to wish us a merry Christmas. My chil-
dren—who had come home after all—
looked stunned by the warmth of the waters
that closed around them. I think on other
holidays they will return. Life is supporting
me. The tapestry continues to unroll. @



THE STARS

TO BOLDLY GO
WHERE NO MAN
HAS GONE BEFORE.

The first pewter re-creation ever author-
ized by Paramount Pictures of the most
famous starship of all time.

The Starship Enterprise.” Symbol of the eternal
quest to explore new worlds.

Now, the starship that carried Kirk, Spock
and Uhura to the far reaches of the galaxy can
be yours. Announcing the first fully authorized
pewter re-creation of the starship that has
inspired millions.

"

‘Cj%/w;wrmf C/.)KW;IPA .- : -

Presents

f")

AUTHORIZED BY PARAMOUNT PICTURES

.

ENTERPRISE

A,glw with 24-karat gold

p and sp g with
crystals, the Starship .Enlerprl'so
Is shown smaller than actual size
of approximately 10" In length.

Precisely reproduced with assistance from
STARTREK" creator Gene Roddenberry.

Sculptured and handcrafted in fine hand-
finished pewter. The main sensor and navi-
gational deflector glow with 24-karat gold
electroplate. The top propulsion units blaze
with fiery red crystal cabochons.

Available only on planet Earth, and only from
The Franklin Mint.

Priced at $195.

AUTHENTICATED BY GENE RODDENBERRY

Signature

Mr./Mrs./Miss

PLEASE PRINT CLEARLY

Address

City, State, Zip

12135-72
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SEAT OF GRANDEUR

For gift defivery of Grand Marnier" Liqueur (except where prohibited by law) call 1-800-243-3787.
Product of France. Made with fine cognac brandy 40% alc/vol (80 proof). ©1989 Carilion Importers, Ltd., Teaneck, NJ.
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In 1906, Nancy Parmet told her husband she She managed to smoke an entire cigarette before
had to go to the hen house to check for eggs. Mr. Parmet realized she didn’t have a hen house.

T TR A PP T T B AT =

VIRGINIA
SLIMS

B iy

The menthol with a fresh, cool style.
Isn't that what women are all about?

VIRG

YOU'VE COME A LONG WAY, BABY. &

15 mg “tar;" 1.1 mg nicotine av. per cigarette by FTC method.

SURGEON GENERAL'S WARNING: Smoking
By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Birth Weight.

@ Philip Morris Inc. 1990
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I— as Vegas meets Fifth
Avenue in Ginza, where
neon-clad stores offer
everything from bagels
to Honolulu condos.
There's no shortage of
culture, either: The best
department stores (like
Seibu) have their own

ﬁ}!e‘ arf museums.

H ilLow sushi:

from Kiyotomo (Shim-
bashi, 435-8737)—at
$100-per-person—to

the populist Genroku-
zushis (bottom), where

85¢ plates beckon from

d CORvEyor.

SECRETS 0OF

- AN Ash g Il THRILLING, THRIVING

TOKYOHAS USINITS SPELL

he good news: ® TOKYQ is less scary than anything we'd imagined . . . cer-
tainly no cozy cottage, but hardly the bedlam of Babel we’d been led to ex-
pect. Knowing the Japanese are nervous about dealing with foreigners, we
thought ahead, choosing Robert C. Christopher’s brilliant dissertation, The Jap-
anese Mind (Fawcett Columbine, $7.95) for in-flight reading. This superb primer
introduced us to the subtleties and paradoxes of the national character. But noth-
ing prepared us for the delights of a city that is clean,
safe, energetic—and astonishing from every angle. Or
a people as accommodating and forgiving of the errors
first-time visitors are certain to make. Even our first
mistake —the $150 taxi ride from Narita Airport to
downtown—proved a blessing in disguise, offering an
unexpected tour of the complex. contrast-filled heart
of Tokvo. Here, timeless Shinto shrines, state-of-the-
art aluminum office buildings and arty street bill-
boards fit together as ingeniously as Gobots. Driving
through this 800-square-mile maze, in which di-
rections are meaningless —many streets
don’t have names and many buildings
don’t have numbers—we saw design atits
most uninhibited: Telephones in tutti-
frutti colors efficiently advertising the ser-
vices they perform; sidewalk vending ma-
chines carrying liquor (kids know not to touch it);
pink “love hotels™ offering the love-struck (due to To-
kyo’s soaring rents, they usually live with their par-
ents) an erotic but sanitized nest; construction sites in

bright graphic wrappings politely protecting passersby

ANTOINE BOOTZ

p— =

p)ﬁam- charge cards:
pop-calture collectibles
that honor sports
teams, rock stars—

even architecture.
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-rfze Togo Shrine flea
market in Harajubu
welcomes serious an-
tigue hunters at 6 a.m.
Their “junk’” includes
such jewels as wooden
chests and lacquered
bowls—at a fraction of
United States prices.

GA
N

A

from debris. Languages mix and
mismatch with delightful aban-
don: “Let’s Sports,” urges one
travel poster. Morning views
summed up Tokyo’s familiar/ex-
otic contradictions: lumpy fu-
tons airing over high-rise balco-
nies; courteous notices alerting
hotel guests ““in the event of an
earthquake, room service may
be temporarily delayed™; cab drivers feather-dusting their shiny, fax-equipped
taxis (with freshly laundered stretch-lace on the seats). How many times did we
reach for the handle, forgetting the convenience of the cab’s automatic door!

Tokyo’s twentysomethings are the world’s number-one customers. Where bet-
ter to witness their ritual of shopping than Ginza’s legendary selbu—the most am-
bitious department store these jaded eyes ever saw. At the door, stands dispense
plastic “Baggies™ for drippy umbrellas and polite salesgirls greet customers with
directories. Inside: one-stop shopping for the well-heeled and highly acquisitive.
Check out the top floor for New York real estate, but don’t miss the Picassos in the
Sotheby’s art gallery, one hundred varieties of sake—yes, you can sample —and
more Ralph Lauren than Madison Avenue. We felt like Ma and Pa Kettle.

We set out by foot (Tokyo, unlike our hometown, is safe at any hour) and by un-
derground. Trains are spotlessly clean; platforms offer such surprises as Steve’s
Homemade Ice Cream counters. With stations as much as a mile apart, each was
our portal to a new and different world (and an arcade-shopper’s delight): In the
tiny vendor stands of the Harajuku district, hordes of
teenagers turn on to Sixties fashions: bell-bottom
jeans and tie-dyed T-shirts emblazoned with a babhle
of East/West slogans (“Sports-Kiss-Energy”). In
Roppongi, we found Axis (587-2781), a huge, mixed
bag of home design and fast-forward kiddie electron-

ics (vibrant ROBO stereo-cassette players
from Sanyo are finally available in the U.S.).
With our favorite helper—Judith Connor
Greer’s Tokyo City Guide (Ryuko Tsushin,
$18.50; see page 88) —we found Morita Antiques

(5-12-2 Minami-Aoyama, Minato-ku; 407-4466)

and William Morris-like Japanese fabrics from the
1860s, and sampled the outer limits of flower arrang-

ing at the nearby ségetsu school (7-2-21 Akasaka,

lmebe/fé s teeming

used-book district is a
mecea for collectors of
graphics memorabilia.
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-I-a{j'a s hot commod-
ity market is a great
tuna hall. At the Tsu-
kiji fish market, tomor-
row’s sushi comes

[rom such exotic climes

as . . . Boston.

PHOTOGRAPHS BY ANTOINE B



SieMatic

SieMatic has been creating unique and innovative kitchen design for
more than half-a-century. Now the standard of excellence for fine
kitchen interior design the world over, every SieMatic kitchen is an
original: as individual as the person who owns it.

The selection of available finishes include traditional woods,
contemporary laminates, high-gloss lacquers, mirror-like polyesters
and even a timeless, elegant rattan.

The quality is that of traditional European craftsmanship . . . the
engineering that of German ingenuity.

The all new, magazine-size SieMatic Kitchen Book, a beautiful, full-
color, 182-page presentation of fine Kitchen Interior Design, is now
available from SieMatic. The book will be a valuable guide for you
with your own kitchen project, as well as being informative and
entertaining reading.

Please use the coupon to the right to order your personal copy of the
SieMatic Kitchen Book.

SieMatic Kitchen Interior Design is available through your interior
designer or architect. Also available in Canada.
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_____ Minato-ku; 408-1126), where two-hour classes in En-
| glish cost about $30. Don’t miss its lobby—a stone
plaza/stage by sculptor Isamu Noguchi that makes
spectators part of the art. The school’s great head-
master is film director Hiroshi (Woman in the Dunes,
Rikyu) Teshigahara, whose freedom with bamboo
continues to liberate ikebana from the shackles of the
past. (See his pliant spectacle in April at Larry Gago-
sian & Leo Castelli’s 65 Thompson Street gallery in
NYC.) But the best entertainment in town remains

. eating. Slurping soba noodles, Japanese-style,
in unassuming “‘salary-man’ hangouts, we felt for
once we could do the wrong thing—and get away with
it. At the 1nakaya robata (3-12-7, Akasaka, Minato-

ku; 586-3054). we sat at a counter—and knew we

FRED A. BERNSTEIN

were in for a wild ride when the staff insisted we don

wandered into

W.

aprons. We chose vegetables, fresh fish and meats by the show-and-tell method
one of the many pa- from a cornucopia at least 30' wide, while young chefs bellowed back our orders
chinko pariors. A kind with the vigor of Bruce Springsteen. Kneeling before huge braziers, they speared
of vertical pinball mi- scuttling hairy erabs and delivered our steamed and

o fEppurs, pchinio grilled dinners on wooden paddles, as if playing
packs an extra sur- )
; , macho shuffleboard. For inexpensive meals be-
prise: 1t'’s tolerated

gambling, We were able vond sushi, we turned to bentd boxes, prepacked

to cash in our bucketful meals available at train stations and —yes—7-11s.

of balls for $110.

These graphic jewel cases of compact cuisine (in-

MASARL MERA

cluding this one of duck roasted with pepper, left) are
the subject of a wonderful volume from Chronicle Books, Ekiben: The Art of the
Japanese Box Lunch ($16.95) . . . . Nightseeing? We found three mammoth tile-
encrusted camels standing guard over the entrance to cameis (4-7-17, Akasaka,
Minato-Ku; 584-5401), a chic below-ground showcase for Sam Lopata’s new Mo-

roccan style. New York’s popular restaurant designer  Continued on page 147

Witﬁ their simple

wisdom and cartoon
advice, Japan-in-your-
pocket books—sold in
the United States, too—
antmate the enigmatic

and make it accessible.

H iroshi Teshiga-
hara’s electrifying
bamboo sculpture (left)
comes to NYC in April.
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f the worlds finest

restaurants use convection ovens,

wwhy shouldn you?

'I'“:'L.-' _ ot 3

Walk back into the kitchen of any five star res-  up to one-third faster. Meats come out brown and
taurant and you're sure to find one thing in common.  juicy. Soufflés puff up higher. Baked goods are

A convection oven. Convection insures the kind of lighter, crisper. What's more, Jenn-Air Selective Use™
cooking performance you simply ovens switch to conventional radiant
can't get from an ordinary oven. ®J & : cooking with the turn of a dial, are
And with a Jenn-Air Selective €I~ self-cleaning, and roomy enough for
Use™ convection/radiant oven you a 24 pound turkey. To find out more,
can enjoy this same delicious perfection. Every night.  see your Jenn-Air dealer (He's in the Yellow Pages).
Right in your own kitchen. Because of its constantly After all, if the world’s master chefs are

circulating hot air; convection cooks more evenly and  cooking with convection, why shouldn’t you?

© 1990 Jenn-Air Co., 3035 Shadeland Ave., Indianapolis, IN 46226.
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PHOTOGRAPHS BY DONNA PALIL

-I-aé_l'o Bay comes to
Boston Harbor (top).
Dava and Masayuki
Muramatsu’s Eastern
Accent store promotes
such Japanese designs
as Masayuki Kur-

okowa’s sensual steel

Pyramid vase (above).

INODUR OWN BACKYARD

OUR CITY EDITORS pick the best sources for the

traditional, the new and the offbeat from Japan.

@ BosToN: How serious is Dava and Masayuki Mura-
matsu’s love affair with Japanese design? So serious

they both wear two wristwatches, one set for Tokyo

and one for Eastern Standard Time. Eastern Accent,

their retail shop and wholesale business located in a
renovated brownstone, has been promoting Japanese
products for 10 happy years. ““Our concept is to ap-

eal to all the senses,” says Dava. There are great gift
P Y g i

ideas: aromatic natural bathsoaps called Tonight’s
Bath, scented like rice bran; citron and black sugar,
wrapped in handmade rice paper; wonderfully rus-
tic, oversized chopsticks for cooking called nanbu

that feel hefty and handcrafted; fountain and roller-
ball pens made of “revived” Twenties materials like

molded celluloid. Makoto Komatsu’s Shiwa line of

porcelain dishes resemble crumpled paper, in dull
metallic finishes. Prices range from $3 to $300 for architect Masayuki
Kurokawa’s mottled bronze desk-and-table accessories—modern shapes

created from “an elaborate foundry process as delicate as an ancient ka-

buki art,” says Kurokawa, who helped revive the dying craft. Catalogs
and mail/telephone orders are available. 237 Newbury St., 617/266-9707.

—Donna Paul® paLLas: From the wacky to the

wackiest, Michael Malouf, owner of H and-painted paper
and bamboo kites in
dlassic style (§45) are
from Shibumi of Eu-

gene, Oregon,

Modern Toys, gathers the biggest

variety of Japanese pop-culture
toys we’ve seen on either side of the
Pacific. A 12" battery-operated
ZoidSkorpion stalks across the
showroom floor on its eight legs with tail
curling. Serious collectors scour the shop
for its stock of Jenny dolls, the Japanese
precursor of our own Barbie and toy-

dom’s hottest collectible, Most of Modern Toy’s
collection is exclusive in the U.8., and available by tele-
phone and mail order. 534 NorthPark Center, 214/696- )
6030. —Susan Weinberger ® EDGEWATER, NEW JERSEY: The first true
Japanese shopping mall in the West, Yaohan Shopping center, is a sure
stop for anyone interested in a cultural immersion in all things Japa-

nese. You can hop a shuttle van from nearby NYC’s Times Square

Continued on page 147
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It will change the way you think about Gallo.

We carefully select only the finest Zinfandel
grapes and then preserve their berry-like flavor
through cold fermentation.

The result is aWhite Zinfandel with a deeper,
more distinctive blush color. And a wine that
captures more of the true varietal character of
the Zinfandel grape.

We invite you to try this delicate wine with
a most intriguing taste.







DESIGN

new material
to explore, I'm
like a cat with a mouse,”

At work on a global drawing board, Japan’s design

says impish designer

Misayaki Kitokaa, 53, movers and shakers create their own original mix of old

“My materials are my lov- and new, indigenous and foreign traditions. Now these

ers.”” Little wonder that his

remarkable visions are becoming part of our culture, too

rubber clocks and alumi-
E num furniture (in NYC’s
Museum of Modern Art)

demand not just to be seen |

but caressed. Invited to

]

!
create new uses for a cen- !
turies-old Japanese craft— '
a way of giving bronze a |
mottled, opalescent sur-
face—Kurokawa became
obsessed with the material
and the artisans who still
make it. The result: some I
40 objects he hopes will
“connect our culture to
contemporary life. Japa-
nese tradition is so beauti-
ful and so deep, it’s like a
hole I'm afraid I won’t be
able to climb out of,” Kur-
okawa admits. “So I keep
my shapes simple and mod-

ern. That keeps me a free

man.” —Fred A. Bernstein
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masayuki Rurokawa

SISV AR S AYS THIS DESIGNER

OF THE NEW
SEXY SHAPE

TR, . —— —

A rchitect Kurokawa surveys a skyline of his
bronseware (above), now at Boston's FEastern

Accent. In a guest house (left), he created a

St

tactile mix of raw concrete and rubber.
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ERUO KUROSAKI

calls himself a “cir-

cus manager of glob-
al furniture designers.”
Jetting between Japan, Eu-
rope and the U.S. to create
a sophisticated mix for
Idée, his group of Japanese
furniture stores, Kurosaki
has lured Philippe Starck
to Tokyo (inspiring that de-
sign dared vil’s new Ja-
pan-accented line of prod-
uects): discovered
Australian Mark Newson
(right, with a Jetson-like
chair) and brought him to
Milan: and revived the best
of Italian and French Fif-
ties modern. Idée *‘is re-
sponding to the moment in
history when Japanese are
becoming interested in
home. But the ldée style is
common to us all.” Catch it

in Los Angeles at di-zin’.

teruwuo kFurosahti

NS 4NN s RIS HE’S CREATING NEW

INTERNATIONAL
STARS FOR HOME

I(fe‘ﬁ s erudite mix: hammered-metal cabinets

by up-and-coming Australian designer Mark

Newson (above). See Resources
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Wr)a(f is fike man—it breathes and cries,”
says Chuichi Fujii (left), whose sculpture

“Western artists use materials; Japanese
express life within them,”’ says Greer, coordi-

nator of an Asian sculpture show bound for .. A.

==
L
O
depicts our vulnerability before nature.
M
A
T
S

Judith connor greer

(mimB RNV e s WITHOUT HER
GUIDEBDOOKTO
AUTHENTIC TOKYO

X-MODEL JUDITH |
Connor Greer

stalks the streets of

Tokyo as she once did fash- ;
ion runways. The author of |
Tokyo City Guide, this 10- :
vear resident is forever on |
the lookout for the anthen- :
tic Edo-period eatery or a ;
shop that turns the humble i
toothpick into a fine art.

She picked up a warehouse
of tips bicyeling the city on ‘
modeling assignments, then i
turned them into a hip i
commentary on Tokyo cul- }

ture and character even the
Japanese admire. S;lys
Greer, who hails from
Washington and has a de-
gree in classical Greek:
“Americans I/

used to come TQMK”)MO {

here with an

I've-seen-every- ¢
thing-in-New- C _I T \ :

York attitude.
Now they come e e
to learn.™ G U l D L
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RATA ISOZAKI HAS

scattered his ar-

chitecture world-
wide, including the expres-
sive Los Angeles Museum of i
Contemporary Art. For the
new Hara Museum ARC,
two hours north of Tokyo,
he practiced restraint. Says
Isozaki: “A museum
should be as neutral as pos-
sible to allow the character
of the art to emerge free-
lv.”” Neutral doesn’t mean
nondescript. The building
is a haunting meditation on
a Japanese lodge in cedar,
glass and slate. But Isozaki
brought home one Western
approach. Museums in Ja- |
pan, Isozaki says, are
gloomy and confined. So he

encouraged natural light to

ABE FRAJNDLICH

av 1Irong 1ZEe SKV-
play through huge sky

lights. —Colin Hamblin ar atrta 1S5S0 2 a {7 Z-

=N A RS-V 4R A WORLD-CLASS ARCHITECT DESIGNS AMINIMALIST

FRAMEFORMODERN
MASTERPIECES

S imple pleasures: Ar-
chitect Arata Isozaki
playfully dons a carper
he designed for the Ger-
man firm Vorkwerk. He
took a similarly unaf-
Jected approach with his
clean-limbed wooden
Hara Museum ARC
(left) outside Tokyo.
Says Isozaki: “*Archi-
tects incorporate too
many details in design,
not trusting the art to

stand alone.”

SHIGED AMZA|
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NATIVE OF JA-

pan’s Hokkai-

do—an island of
wide open spaces that “re-
minds me of the American
West”—Takenobu Igarashi
has never been afraid to
work outside the main-
stream. “‘I design for my
own dreams.’ says the tall,
elegant designer. All the
more remarkable, then, is
his success in both Japan
and the U.S. This son of a
sake maker—and graduate
of UCLA’s design school—
divides his time between
the two countries, and such
projects as calendars for

>’s Museum of Modern

Art and his line of cast-iron
products born of an an-
cient craft. “My designs are
based on the simplicity of
Japanese culture.” he says.
“Simplicity isn’t just for
Italians and Germans.”

—Fred A. Bernstein

BART EVERLY

takenobu igarashi

GURU MARRIES HIGH
TECH TO TRADITION

l garashi’s cast table-

ware and seals revived

nese iron foundry.:
signers have a responsi-
biliry,’

help preserve their cul-
ture.” See Resources
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fumi handa

-r;i*e S-Cargo is in

London’s Design Muse- i
um, but still available i
only in Japan. There,
mom-"n"-pop shops turn
its sides into mobile
billboards—with Fumi
Handa’s blessing:
“Thev combine the car’s
character with their
own. People and cars
should be friendly.”

dAF'AN’E SPRIGHTLIESTAUTO DESIGNER PUTS A

FRIENDLY FACE ON A

ABE FRAIJNDLICH

| NEWWORLD OF CARS
|

i

! HERE'S NO WIT IN

! Japanese cars,” ob-

i jects Fumi Handa,

| 30, who is working to

i change that. Handa’s em-
ployer, Nissan, was stuck
i with a rep as Japan’s stodg-
iest carmaker—and, not
coincidentally, declining
market share—until last

vear, when it allowed

Handa and her colleagues
to create a car that “people
can feel as attached to as a
brother.” Her now-famous
van, with a cute, snail-like
design and cuter, snail-like
name: the S-Cargo, is an
under-$10,000 runabout
with *“*smiling eyes™ and
1920s-style dashboard.

Handa commutes to work

in an old Citroén whose

b e -

. “friendly character” in-

spired her beloved S-Car-

ABE FRAJMDLICH

go. —Fred A. Bernstein
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Jhane barmnes

DI WNGRNARAIN S S HE SPINS NEW
YARNS AT JAPAN'S
OLDEST MILL

I fthere's a global village, I'm living in it,”
says American designer Barnes, with her
husband Katsuhibto Kawasaki (below) at their

home in Ichinomiya. Barnes’ fashions have

hit the streets—and so have her fabrics, atop
Knoll's Sottsass chair (left). See Resources

HERE’S NOTHING

run-of-the-mill

about the fabrics
that pulse from Jhane i
Barnes’ loom. Her patterns ;
are subtle geometries that
catch the eye—and hold it.

Barnes was famous as a

menswear designer when
Knoll snapped up her tex-
tiles to inject irrepressible

spirit into their modern

classic furniture, Now she’s i
working in Japan, lured
partly by the technology.
Notes Barnes: “They
watch me experimenting
with complicated weaves
and don’t say, ‘That’s im- ;
possible for mass produc-
tion.” They say, ‘If you can
do it, we can, too.” " Was
Barnes’ “raked” sand-pat-
tern fabric inspired by a
Zen rock garden? “My best
patterns come from na-
ture.” she says, “‘but are

finished by computer.”

PHOTOGRAPHS BY MARK SELIGER

—Julie V. Iovine
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FTER WE MAR-
ried. | thought

I'd be the impor-

P
L
O
tant one.” confesses Ken M
Frankel. an actor from A
California whose wife. Ka- T
zuko Koike, 53. has =

emerged as the heavy hitter

on Tokyo's art-and-design

scene. Until Koike opened
her soaring Sagacho Exhib-
it Space. new artists often
paid to have their work
displayed in tiny show-
rooms. At Sagacho. sculp-

tors, fashion and interior

designers exhibit on the ba- {
sis of talent—not salahil- /
ity. Koike is no stranger to E
ambitious ventures: She I
founded Japan Creative.
which markets household :
objects that use traditional |
Japanese crafts, and No- r
Brand. a retail chain whose i
products offer “quality 5
without hype.” As a pro- | &
ducer of books with friend i §
Issey Miyake, she remains P2
a dedicated catalyst for ! i ;i
East-West connections. “I ; é a z u k 9 é 01k €
{
want creative people from | S TURNING THE
both sides,” she explains, ]
“to see each other’s work.” i JAPANESEONTO
—Fred A. Bernstein i K itos chain of i THEIR OWN STYLE

Brand shops connects
Japanese customers with
products of their own,
rather than foreign. cul-
tures. She sometimes
commutes to her gallery
{left) an one of husband

Ken's 13 motorcycles.

z
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' HE PARTNERSHIP/
rivalry between Ja-

pan and the United

great energy sources right
now. and Yoshiko Ebihara

P
L
O
States is one of the world’s M
A
w
S

harnesses and displays it at
her Gallery 91 in NYC’s
Soho. Forward-thinking
designers East and West
trust her eyes—and her ties
to manufacturers. Down-
stairs, her gallery is an ex-
i hibition hall (recent show:
winners from a Timex-
sponsored design competi-

tion); upstairs is a store

that’s a crossover vision,

; “In America, the emphasis
| is more on creativity than
1 on follow-through,” says

v Ebihara. “In Japan. a de-
i signer can concentrate on

i

guality almost to a fault. I

want to help combine the

MARE SELIGER

best of both.”"—Steven Holt

vyoshiko ebihara

ROD FORHIGH-
VOLTAGE DESIGN

-1716' star and rising sun
are pivots around which
Yoshiko Ebihara rurns.
At her NYC gallery, she
shows Kazuwo Kawasa-

&i's lacquerware (left);

EAZUD KAWASAK]

and (right) his round
Hora clocks, letter
apener and knife; Dear
Vera clock by Shigeru
Uchida; Sardine lamp
by Americans Tucker

Viemeister and Lisa

o
Q
=
]
w
o
=z
=

Krokn. See Resources
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kFoichi kimura

FROM THE CRADLE ALLTHEWAY TO COLLEGE

ds and I want

them by name,”’

@\ j\PAN THE PLACE TO
go for kid couture
that’s tough enough
for the playground is

a Miki House store. The

Miki House chain is now in

around 800 stores world-
wide (though not in the
U.S., where the name’s co-
incidental similarity to a
certain mouse is a trade-
mark problem). The mas-
terminds are Koichi Ki-
mura and his wife Yoshiko.
the principal designer, who
launched the business 18
years ago on their kitchen
table. “*Our goal is to create
hand-me-downs.” says Yo-
shiko. “clothes made so
well that all the kids in the
family can wear them.”

—Timothy J. Ward




Bright Lights, Big Sity

“Sity” by Antonio Citterio

qualcosa che vale nel tempo

AN
MIAUIA
€ 1989

# B&B ltalia s a registered trademark of

B&B ltalia. $.p.A.. 22060 Novedrate (CO) B&B Italia, U.S.A, Inc. IDCNY, Center Two, Space 401, 30-20 Thomson Avenue, Long Island City, New York 11101 Tel. 718 784 0211



JOSEF ASTOR

VERYTHING IS OVER-

WHERE THE SOUL CAN LIVE”

ANDO:

lapping inside of

me. I am the point,
the bridge where East and
West meet.”” Mention the
name Tadao Ando in Ja-
pan and polite conversa-
tion turns reverent. There
is a strange charm to this
intense man, like a younger
brother who wants you to
think he’s tough. Ando be-
gan his career as a boxer
and, 20 years later, he still
speaks of his work as “‘a
battle.” His buildings are
stoic and spare, but un-
compromisingly refined
and serene: No architect
can claim Ando’s synthesis
of the man-made and natu-

ral, sacred and profane.

Written by Timothy J. Ward

B T T ———

S AT L e e | A St C s

TIMOTHY J. WARD

A ndo’s Church of Light

in Osaka is a commu-

nion of architectural

1 = 1| ==

power, Christian sym-
bol. Light abstracted
from nature renders the

concrete space sacred.

I
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N A STEEP HILL WITH

a clear view of Mt.

Fuji like an ancient
brush painting, Ando de-
signed this weekend house
for internationally known
graphic designer Ikko Ta-
naka. The tiny retreat (no
room is more than 10 feet
wide) feels expansive be-
cause of Ando’s magic with
geometry: Walls extend the
house into the hillside,
making nature part of each
room. “Western architec-
ture has separated living
space from nature,” says
Ando, who speaks of his
beloved wind and sunlight

like a modern St. Francis.

O8 o METROPOLITAN HOME ® MARCH 1990

HIS BUILDINGS APPEAR WESTERN. “WHEN YOU GO

INSIDE, YOU FEELTHE SPIRITOF THE EAST”

AH entry-floor kitchen (right) and intimate
spaces below frame views of wild woods, serene
man-made gardens. “The house tames nature

and makes me feel setrled,”” says Tanaka.

H idden luxuries in
lowly materials: Ando's
signature poured-con-
crete walls have the tex-
ture of abstract art. Be-
ginning in the fover
fleft), shoeless feet are
kept toasty by heaters
hidden underneath the
pine floors. The stone-
tiled garden (right) wel-
comes the sound and
splash of rain from the
gutteriess, industrial

metal roof above.
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HEN ANDO VIS-

ited the Han-

cock Shaker
Village in Massachusetts,
20 years ago, he was “over-
whelmed by the power of
forms that deny the super-
fluous.” His Mt. Fuji
house, which combines the
humility of a clapboard
bungalow with the pitched
facade of a pagoda, has
that same power. Ando
used inexpensive materials
throughout, preferring to
find beauty in the basic
rather than impress with
the lavish. He also
searched for the best syn-
thesis of old and new. Ando
reinterpreted in modern
glass Japan’s traditional
shojis—translucent floor-
to-ceiling panels that allow
walls to become doors—to
create a movable wall/win-

dow (right) that is its own

ENOUGH.WEMUSTMIXINTHE NEW, TOO”

A::da s little joke ' is
how lkko Tanaka de-
scribes his cantilevered
“stairway to heaven’'—
a route from the bed-
room to a ledge, which
overlooks Mr. Fuji.
Where Japan’s sacred
mountain fowers over a
town of weekend houses,
physical and spiritual
relaxation were the ar-
chitect’s rwin agendas.
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best-of-both-worlds aes-
thetic. “To be truly cre-
ative,” he explains, “we
must mix something new
from history, something

old from the present.”

I 1's like nature is revealed at the end of a pleas-
ant tunnel,”’ says Tanaka of the transition
Sfrom living room to sun deck. The hinged
window —the full width of the room—is “a
picture frame for nature.” The view of Mt.

Fuji, he adds, ““makes me feel Japanese.”






Nihon Buyo

GROUNDBREAKER: paglk=
HOME COMFORTS i
ALL THE SENSES

HE PURPOSE OF THIS

house, says Ikko Ta-

.

naka, “was to have
a quiet, simple place to rest
my eyes. | need some relief
from the color and neon of
Tokyo.” Ando provided
that by designing for all the
senses: ““Humans feel space
by the eyes, the nose, the
ears, the hands,” he says.
“An architect’s responsibil-
ity is to design space for the

whole human being to

live.”” The sensuous curves !
of the ceilings: the inviting
texture of coarse seams in '
ihhbo tanalba concrete walls: the glorious
fragrance of the heated ta-
-I:'m;éﬂ is ““a lover of color—clear, fresh and vami Boors (like theamell of {
vibrating,” writes his friend, American scotch after a long day at
graphics master lvan Chermayeff. Ikko Tana- the office) create the envel-
ka’s work includes posters for UCLA (above) oping warmth of home.
and Paris’ Musée de la Publicité (below). 1 Private rooms down- ]
like the challenge of designing for immediate stairs (right) redefine the
impact, "’ Tanaka says. 'l enjoy seeing my teaditanal fopi ok Java: {
work on streets and in train stations.”’
nese architecture called su-
kiya—a kind of Robert’s
Rules of Order that can be
maddening for a Westerner '

to comprehend, but which
result in harmony between
IKKO TANAKA buildings and nature. Na- G!‘("{‘?f{‘-’j‘. light and
AFFICHISTE ture is revealed in harsh wind are rendered ab-

materials well-crafted and stract fand poetic) by

in carefully framed views. openings in the wall,

. which also hint at tine-
It doesn’t take a Japanese o
) ) i less possibilities beyond.
mind to get it: These spaces .

i A tearoom (right) opens
are blessed because they onto a garden that needs

have been ﬁh«'lpf?d and ne more ornament than

tamed by human hands. a bench and a bucket.
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I g make a meditation room ceiling of humble

phywood (above) rather than traditional cedar
“was almost taboo,” says Tanaka. Ando’s
bold new approach—curving rhe ceiling, which
involved the craftsman’s hand—returned the

roon to the realm of the sacred.




‘Now EVERYONE CAN
ENJOY ORIGINAL WORKS OF ART
IN THER OWN HOME”

Finely crafted by hand, one at a time, each Marvin window is a true piece of art and
one of lasting beauty. But art is a very personal thing. So at Marvin we build each window to your specific
order, in any shape or size. That way, every window is an original piece created just for your home. A work
of art that merely confirms everyone’s feelings about your good taste. For a free idea book,
write: Marvin Windows, Warroad, MN 56763; or call 1-800-346-5128 (In Minnesota, call
1-800-552-1167; in Canada, call 1-800-263-6161.) Or see your local Marvin Windows dealer.

MARVIN WINDOWS ARE MADE TO ORDER.
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HOJI AND MASAKO

Hayashi, among the

most respected ar-
chitects of their generation
in Japan, sit in the verdant
garden of their Tokyo
home on a stage where an-
cient No drama is per-
formed. Shoji, a wise and
humorous man. explains,

“Our greatest design influ-

| s |

ence is probably Japan’s
traditional architecture.”
It is a strange admission
from a pair of highly re-
garded modernists. As dep-
uty president of Nikken
Sekkei, Japan’s oldest and
largest architecture firm,
Shoji reshapes the city-
scape with sensitive, robust
buildings for clients like
Tovota and IBM. Masako,
a founding partner in the
all-female firm of Hayashi,
Yamada, Nakahara, cre-
ates bold residential work
sensitive to site and people.
“Here, many houses are
designed as photo opportu-
nities—to look at, not live
in,” Shoji reflects. Not so

the Hayashi home.

Written by Sandy Heck

———

| ——— -
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Szm ‘ai dream center was designed by Shoji
Hayashi in 1963 as a “‘cylinder of light,”

celebrating Japan’s postwar prosperity.

COURTESY 5. HAYASHI

SAE NN Gelsl N - RR-N DISCOVER THE

FUTUREINTHEIR
TOKYO GARDEN

e
b Ll



HE HAYASHIS BUILT

their original house

in 1956, on land ac-

quired by Shoji’s grandfa-

ther —“to sell it would have
been an unforgivable slight
E to my ancestors,”” he ex-

f plains. In 1978, Shoji reno-
i vated and enlarged the
house, creating a distine-
tive blend of modern archi-
tecture and traditional

Japanese design. A West-

5 ern plan animates the first
DRAMA WITH EVERYDAY CONVENIENCE

Rea';)mcit}' of build-

ing and nature is found

floor, inside and out: Liv-

. . ing and dining rooms now
¢ in both architecture and

- Kk ! flow flexibly, accommodat-
ouage: ka (house) +

tei (garden) = Kkatei -l-}(e{afrenffrmiﬂsa(o/!aqa_v of chairs—from ing the pair’s penchant for
(home). Above is the new Shatker to Breuer—plus a funa-dansu (sea entertaining. Traditional
kitchen wing. chest) and shojis saved from the old house. sliding shojis and a wide

veranda both connect and
separate the house and

garden. Since, as Masako
notes, “We're too busy to

use a vacation house, even

if we owned one,” Shoji
designed the second floor
as a surrogate weekend vil-

la—a sauna plus a loft that

is used as a music room/
writer’s garret, Exposed
beams enhance the feeling
of a retreat; to minimize
maintenance, walls were

painted red, then lac-

quered. Surrounded by a
choice collection of chairs
(“my pets”’), Shoji smiles
his lopsided grin. “The ar-

chitect’s joy,” he notes, “is

the client’s pleasure.”
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A.\' in traditional Oriental graphics, vi

layer from fore to middle to background:

living room to veranda and
amed by the
not only a mom snapshot, but also a

CORIENNUONUS MO eflecting nature’s changing

moods. Chairs designed by Charlotre Perriand
observe the scenery. A dining table can be
wheeled onto the veranda for an alf)

The Havashis’ stage is adapted from a tsuki-
midai, or moon-vie orm, found in

houses aronnd Kyoto. See Resources




—
T FIRST GLANCE.
architect Atsushi
Kitagawara’s of- L

fice building, with its caca-
phony of shapes and colors

and its shock of origami-

folded metal, looks like the r
result of a pile-up on the
Tokyo-Mt. Fuji freeway. e
But in Kitagawara’s hands, m |'
this collision of materials
and forms results in a =T
building of “‘remarkable H S AR
beauty,” says architecture " ehShrirat !c’mfw;, 5 I
: critic Joseph Giovannini. says one critic of Atsushi b
iy “After all the crashing and Kitagawara, whose 395
U distorting, in the end it’s building (above) con-
' totally serene.” Kitagawa- tains both his studio i
R ra, who at 38 is one of ana’ & peacqul; shoji- .
Japan’s most controversial o screened aparment. I
E architects (as well as one of !
its most prolific), sees To- !
kyo as a many-headed i
monster that he tames by ﬂ '
|

wrestling it into unthreat-

UOSTBUSTER

ning; yet comples compov ANIC S A du N I=RVVNNE TH IS PROLIFIC ARCHITECT

sitions. This structure,
. . . . WRESTLES WITH A
which contains his atelier

as well as an apartment he ! CITY’'S DEMONS
designed for a preeminent
tea master—a widow who
has lived on the plot for the

last 50 years—is one such

I n the foyer of a tea-master’s apartment

place where he’s wrung ) N
(right), Kitagawara used natural elements —

harmony from the threat of | including beds of pebbles—to connect indoors

architectural chaos. to out. The undulation of the hallway (left) is

Written by Fred A. Bernstein a reminder that this is tradition updated.
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ART ANDHIS OWN
VIVID I MAGINATION

-I;:'s is the architecture of irony,” says Ki-
ragawara of his most dramatic juxtaposition:
a glass-clad office building with a mini-Shinto
shrine. A place for the owners to pray, the
temple caps a lowly garage entrance. Ki-
tagawara says he doesn’t design buildings to
fit in with their neighbors, because in a city
that's changing as rapidly as Tokyo, **You

never know what the neighbors will look like.”

Ir; designing Vasara, a

chic Tokyo jewelry store,
Kitagawara chose mate-
rials that play up the
distinctions between light
and dark, hard and
soft, natural and man-
made—the very issues
that inspire jewelry
designers. Above, he
unexpectedly combines
concrete and glass
(shattered, to evoke the
surface of a gem); at
right, his furniture mar-
ries aluminum and silf
(Kitagawara's sofa is
much more comfortable
than it appears) in a

surrealist composition.

Wfrﬁ its collagelike shell, Kitagawara's Rise
Theater (left), built in 1986, was a tough act
1o follow. More than just the hippest place in
town fo see @ movie, it's his treatise on Tokyo's
architectural mix. He named it Rise—a wry
reference to the aluminum “‘curtain’’ draped

over one end of the building. See Resources
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oS He el | and poetic. Their invention puts to rest the rap that
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watching Kazuo Kawa- L they just recycle the best of Milanese and American
saki, who puts a for- — | ) .
ward spin on colorful \ design. Our reporter found these signs of the future:
creations such as the L | # —
Hola clock fabove, E
right). Kawasaki left i
Toshiba to set up his
own studio in rural Fu- &
kui in 1979 after an : |

accident left him para-
lyzed. He and local ar- OWMPY s
tisans collaborated on —

the state-of-the-edge

s mrmoe e rmr— e ow v wore

knives (below). His tita-
L
wium-framed wheelchair ]

{above) just may be the

best-looking object yet
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harks back to when tech wasn't so slick. But

| | ~ . ~ -~ - . g
| Fritz Frenkler of frogdesign’s Tokyo office
{ envistons this autofocus/zoom in a new ceram-

ic-and-plastic composite. See Resources

Produced and written by Steven Holt
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Wm‘.’d brainstorming center: What other
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I nation devoles a year to celebrating design?

i That's not a World's Fair, but Japan's

| International Design Exposition in Nagova

| s g w g .

i flefr), where some 12 million visitors—includ-
l g Met Home s Steven Holt—saw a host of
i mastly prototype products from 27 countries.
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SAM your basic
black, say the students

STEVEN HOLT

t who lightened up this
| Walkman with bright

. I colors (above) for a

anl - ic) el e m i N s  WHERE THE : V i :
3 y : Sony competition. The
WORLD SHOWED m
ITS DREAMS

apprentice sorcerers also

submitted a Casselte

No new wrinkle here: Matsushita romances plaver that piggybacks

the everyday steam iron with hyper-streamlin- right onto the tape itself,

ing (below). The Machine Age returns.

I 'a/a’ your VCR right
in the palm of your
hand. This ultraminia-

turized, student-de-

signed player is built to
handle compact dises
that are programmed

Sfor sound and image.



SNy IR NI S A Gl N JAPAN, WHAT
GOES A-ROUND
COMES A-ROUND

Ll.fn'mf-ffe-' boom b

round-edged Unity .

space; i als top sound in a compact

disclcassette player with detachable

mean right angles. Kozo

Sato’s phone dials
back to curvy Japanese

products of the Fifties

€ rUNS On @ micro-
chip. Stick with anod-

d-aluni inum tape
dispense aned by

Kozo Sato (right).




A tabletop monu-
ment: Architect Fumio
Shimizu, formerly of
Milan’s Studio Matteo
Thun, designed his alu-
minum-and-onyx Verti-

cal Garden vase as if it

were a public sculpture.

M achines for the
hand: 1D Two, with a
wink at sci-fi, drafts a
new love of detail in its
pen, knife, personal seal

and paper-clip dispens-

er collection {above).

Dc’,w';:ﬂ -it-yourself: Shigeru Uchidu’s August
chair, with its custom-order multicolored
components, embodies the linear grace of the
Eames Potaro Chip chair, the color sense of a
samurai kimono and the systems approach of

a NASA engineer. Nineties, be seated,
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S 1l scarves become affordable art when they
bear Junko’s geometrics. Her neoprene rain-
coat (below) is Tokya's most coveted coverup,

even in fair weather. See Resources

I-'.wn‘o Koshino
(right) preps models in
her new Paris boutique
on the Avenune Mon-
taigne, designed by Ja-
panaphile Jean-Michel

Wilmaotte who calls her

fashion “very imagina-

tive, very important,

very architectural.”’

Mr JUNKO

JUNKO yosHINOG

For men
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® UNKO KOSHINO'S
husband found
her “flashy™ at
first—until he
got to know her
“soft side.” In the same
way, her elegant clothes de-
manded our second look.
At first, her couture line
seemed as angular as the
latest addition to Tokyo’s
skyline. But in her Aoyama
boutique, we discovered a
futurist vision that doesn’t
deny tradition. Ready-to-
wear scarves (340) boast
harlequin geometries in-
spired perhaps by comme-
dia del I'arte drawings. Silk
kimono-suits are struc-
tured shapes in noble mate-
rial. (Comme des Gargons
grown-up, we called it.)
Could Junko handle the
6'2", 214-pound frame I
was having trouble squeez-
ing through Japanese door-
ways? I zeroed in on a
mossy-green wool suit. It fit
me as if Junko had known I
was coming. The staff
seemed thrilled, too—with
reason. Junko’s first U.S.
boutique opens in New

York City this fall.

Written by Fred A. Bernstein

= — =5

— |

1

Afrz’rj{? years in business, Junko continues

to experiment with materials (wire mesh for

walches) and shapes: Her pleated jersey dress-

es (far right) ripple like water on the body.



cl=h BciNal-ARE A FASHION STARDESIGNS WITH REAL PEOPLE IN MIND,

BRINGING “ARTFUL THINGS TO EVERY DAY?”

DEIDI VON SCHAEWEN

COURTESY JUNKO KOSHING
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DINNERWARE AND
ALLTHETRIMMINGS

ER GRANDFATHER
sold kimonos.
Her mother was
one of Japan’s
first designers of Western-
style clothing. Junko, 50, is
the best of both worlds.
Her style. she explains.
mixes “Western originality
with traditional Japanese
art.” (And not just in cloth-

ing: Her dinnerware gives

, new shape and color to Ja-
unko’s lacquerware
(top) wrests minimalist pan’s longtime affair with

splendor from an an- lacquer.) Husband Hir- |

cient craft; a personal oyuki Suzuki, 41, traces
collection of gold-leaf- her determination to her !
|
: 1
7 o " LT g sl - - &) . )
lined carthenware bowls upbringing: “The middle |
(below). Right, Junko’s g gy 8 !
= _ of three girls.” he says.
lacquerware boards for i .
) . “*she fought for attention,
Japan Creative.
so she became the rebel.”
Though her sisters are also i
designers, it was Junko
who won awards in design
school (where Kenzo and
Matsuda were her class-
mates), then burst onto the )
scene as Tokyo's “Queen of i

the Psychedelic™ in the
1960s. Now, she has
emerged as an “environ-
mental creator.” designing
soaps. linens. watches—
with real people in mind.
Suzuki is the inspiration
for her men’s line: son Yor-
ivuki, 9, her kids” model.
Junko knows the perfect
woman customer, too: one
who finds herself in Tokyo
one day, Paris the next.

“I'm doing clothes,” she

says. “that I can wear.”
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P AT 5 AM. FOR i
marketing, the

g !
50-year-old chef | S50 wicsiions i polished

buys fish fresh enough to tables in a pristine tatami room. Center, a
satisfy a palate shaped by traditional tsukubai (water basin).
three decades of training.

The afternoon is spent with

13 energetic apprentices IJ’J‘ a bow! of Maruta’s

who swirl around Maruta own design, raw toro

in the kitchen—they call (nnglang afperare
nestled in washi (Japa-
nese paper). Its stiff

planes intensify the

him “father” —preparing

the restaurant’s famous E
kaiseki dinner. This series fish’s bustery texture.
Whole-baked fish (be-

low) are fanned by bam-

of 14 small courses dates

from the 16th century,
boo leaves that hide a

when it was served before i
the tea ceremony. Today, | chareont Jrasiers
its creation allows the best |
of chefs to strive for perfec- |
tion: culinary artistry and i
closeness to nature. Maruta ‘
builds his magic from the i
ground up, with paper ]
lamps in each tatami room ‘

Continued on page 139 i

S ——

|
)
M aruta opened his restaurant in 1987 with {
his wife, Yoko (left), who animates each meal

into an event with her twinkling cheer.
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MARUTA’E TABLEWARE PLAYS AS MUCH A PART IN THE

POETRY OF THESE

MEALS AS HIS FOOD

MARCH ® METR




Come see our Jay Spectre collection.

Everything you see here is unmistaka ay Spectre.
Sculptural. Traditional. Streamlined. They’re all
qualities in his elegant interpretation of the 20th century.

And they're all available from Century Furniture.
To see this distinctive collection, call 1-800-852-5552 f
name of a Century dealer near you.
And discover the one thing clearly present

in each of these pieces of work: The original designer.

Century Furniture
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YN R GIH SR AS|IAN INSPIRATION: AN

ARCHITECT CREATES

HZENWITH ZING”

MERICAN ARCHI-

tect Travis Price

(below) may
study aikido with a Japa-
nese instructor, but one
thing he doesn’t get exer-

cised about is which cul-

ture, East or West, origi-
nates what. “Deep down,
the basis for good design is
similar,” says Price. “It
has to do with light, clarity
and materials expressing
themselves.” Price ac-
knowledges Asian influ-
ences in his work but sees
them as a means to an
end—not foreign trans-
plants. The following two
cross-cultural houses get

the best of both worlds.

Produced by Newell Turner
and Karen S.R. Ward
Written by Julie V. lovine
Photographs by Jon Jensen
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ALMOST HEAVEN

P IER- R E R NN I DN WHOSE SHAPE IS

EXOTIC TO US, YET

H omage with humor:
The living room’s con-
versation area (top) was
inspired by country bar-
becue pits. Above, a
stair and a ladder lead
up to a play loft. Below,
concrete piers are, 1o

Price, “sculpted feet.”
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STILL FAMILIAR

N TOP OF ONE OF THE

highest ridges in the

Appalachian
mountains, this house is
rooted in the soil of two
worlds. A country shack, a
Buddhist temple and a
cube were the images archi-
tect Price kept in mind as
he designed this retreat for
a couple devoted to medi-
tating and hiking. Says
Price: I drew metaphori-
cally instead of literally on
the strengths of Japanese
design.” That high-pitched
tin roof, though, is pure
West Virginia. For winter-
night warmth, he installed
electronic shades that come
down to tuck you inside, he
says, “like you're in a great

big sleeping bag.”
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R ain sets the pool
house aglow; chestnut,

mahogany and stone

make a splash indoors.

JOURNEY

RAVIS PRICE HAS NEV-
er set foot in Japan,
but no matter. He

feels an almost native affin-
ity for two principles of
that country’s architec-
ture: harmony with nature
and integrity of materials.
He got a chance to bridge
both when he was commis-
sioned to translate a Wash-
ington, D.C., pool site into
Japanese. The area sits on
the grounds of a French
Renaissance-style estate.
Its owner asked Price to
convert two gazebos, used

as changing rooms, into

EVEN A FRENCH-STYLE POOL

HOUSE CAN SPEAK
JAPANESE WITH EASE

S turdy American-made fiberglass *'shojis™
stand up to the climate (right). Inside, they're

romantic surroundings for a sleeping loft.

i3

[]
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one painting studio. Price
began, naturally enough,
in the garden. In Japan,
the belief is that home be-
gins not at the front door,
but at the garden’s edge.
He enlarged the garden
with a bamboo grove be-
hind the site, then stuccoed
the pool bottom black so it
would “look like a lagoon,™
he says. Price bridged the
two gazebos with a graceful
low-lying building, raised
Japanese-style off the
ground. There’s no main
entrance. Instead, he fol-
lowed the Japanese custom
of creating several

private entryways—always

through the garden.

——————
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MASTER CRAFTSMEN BLAZE AN

S unlight floods
through a glassed-in ga-
ble (above). The planed
“incense’’ cedar beams
exhale a gentle perfume.
Japanese pegs (below)
symbolize a tree’s

growth. See Resources
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ARTFUL TRAILDOUT
OF THEWDOODS

Bé‘_‘l.‘-’}??d the stone-propped wooden path and

scaled-down sliding doors is a small sleep-
ing loft (above). Inside, architect Price in-
corporated an existing low retaining wall as

a symbolic path through the house (right).

s e T——

HE ARCHITECT DIDN'T

so much design this

painting studio as
carve it from an assortment
of rich woods: chestnut
beams, mahogany panels,
red cedar ceilings, white
maple floors. Says Price:
“One of the first things a
Japanese carpenter will tell
you is that using many
woods makes the house
warm and alive.” He hired
Japanese craftsmen whose
joinery was so artful not a
single nail was required.
Price recalls: “For months
all these pieces were spread
out on the lawn like some
Tinker Toy wreck. And
overnight, up popped this

gorgeous house.”






A DVERTISEMENT

resh-squeezed fruit juice in a crystal

goblet. Just-brewed coffee reminiscent

of France. Pears straight out of a
Cezanne painting. And a fine crystal bowl
filled with something delicious, European,
new. In other words, elegance, style and a
debonair accent.... For breakfast?

And why not? Muesli is a continental
breakfast tradition, a delicious and nutri-
tious cereal born out of Alpine meadows
and old-country orchards —a balanced,
healthy way to start the day. Now, Ralston®
brand Fruit Muesli updates this Old-World
tradition with a contemporary American
flair, blending five wholesome grains
together with an abundance of fine fruits
and nuts into a crisp and tasty a.m. treat, as
satisfying as any “comfort food,” but also
urbane enough to grace the smartest tables.

High-Style Healthy
With a Continental
Sense of Style

There are three varieties of Ralston Fruit
Muesli —one rich with raisins, dates, and
almonds; another one blended with raisins,
peaches, and pecans; and a third loaded
with raisins, walnuts, and famous Ocean
Spray® cranberries —and each one is a
chef’s-quality melange of harmonious tex-
tures and flavors. Whatever the particulars,
Ralston Fruit Muesli is the perfect breakfast
centerpiece for a Nineties morning —as
stylish as it is sensible. You can eat it any-
where, of course —at the kitchen table,
dashing off to exercise, even at your desk.
But occasionally, indulge yourself. Give it
the luxurious setting it deserves. You deserve

it foo.
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Mint Tea, Tuaregs and Talking Rugs

The carpet-merchants in the exotic marketplaces of Morocco sometimes

take tourists for a ride—but the trip is worth every dirham

BY COLMAN ANDREWS

NE SUNDAY MORNING IN
the
town of Taroudant in

September. in

southwestern Moroc-
co, I set out from my
hotel to buy a rug. I

didn’t know that | was
going to buy a rug, I must admit—but Bra-
him did. I hadn’t even met Brahim yet. for
that matter. But he was waiting for me. just
outside the hotel walls—as familiar and as
glad to see me as an old college roommate.

He was a slightly built young man. about

30. wearing a blue-and-white-striped caf-
tan. “You come from Gazelle d’Or.” he an-
nounced with an ingenuous grin. “We go to
the market. I speak very good English. Big
market day in town.” Lassented. Why not? 1
thought. Guides in Moroceo, after all, are
sort of like leis in Hawaii: Everybody ends
up with one sooner or later, so why bother
trying to avoid it?

Taroudant is a small but pleasant and
somehow vaguely jaunty town. surrounded
by orange groves and ringed with crenellat-
ed. earthy-pink ramparts. This Sunday.
Taroudant was fairly bursting with human-

ity. “Everybody comes today.” Brahim

said, as we pushed through the dense
crowds. “All the tribes. You see people in
black? They are Berber. You see people in
blue? They are Tuareg.” I figured out the
ones in khaki shorts with lobster-red skin
myself: They were Germans.

Up one street and down the next we went,
past tiny kiosks crowded with phony La-
costes and Nikes. past the sellers of spices
and of olive oil, past stalls packed with rich
cotton robes and antique muskets webbed
with filigree. And then, inevitably, we came
to the rug shop. The shop had no apparent
name. It did. however, have a full comple-
ment of credit-card stickers in the window.
The rug merchant. whose name might have
been Ahmed. was a few vears older than
Brahim. taller and thinner, very tan, and
dressed in a snowy white gandora—a kind

Come visit the
old stomping grounds.

Welcome to the Wine Countries of California. Seven hun

boast the most spectacular wine list on the planet.

North Coast. Central Coast. Central Valley:
The Wine Countries are waiting. Now, what's keeping you?

Bring your 10-speed. Practically
everywhere you go in The
Californias, there’s a wine
country right under
your nose. ’

-

dred and seventy, no-one-quite-like-the-other-one wineries that

Lake County: Shenandoah Valley: Mendocino. Napa. Sonoma. Temecula. Etcetera.




of long, sleeveless shirtdress. Brahim intro-
duced us. then disappeared. Ahmed wel-
comed me into his humble shop. speaking
He didn’t

mention anylhing S0 Ccrass as hn}'ing or Si']l-

quiet, almost courtly French.
ing. for 1 was not a customer. He merely
wanted to show me some beautiful things. he
said—just ““pour le plaisir des yeux.” “*for
the pleasure of the eves.”

But first he wanted me to be comfortable.
He invited me to sit down on a sort of low
pew. covered with a ruglike throw. It was
very hot outside—probably 100°F or so—
and his assistant started to turn on a large
circulating fan that stood in one corner.
l \\"(]]l]‘l

“No, no,” said the rug merchant.

certainly fall ill if I were to sit. on so hot a
day. before a circulating fan. Desert people
knew about these things. Then he offered
me tea—which in Morocco means sweet.
heavy, delicious. steaming-hot mint tea. |
declined. wondering if there might be some-
A cold drink at this mo-

ment would send my system into shock. he

thing cool. Silly me.

said. Hot liquid. though. would calm my
blood and cool me. I accepted.

Then out came the rugs—simple. murky
Berbers: “Persians™;

baroque, deep-red

colorful kilims. which Moroccans call “talk-
ing rugs” because they're full of pictographs
and symbols. Some rugs were just big

enough to kneel on: others were the size

Seeing this, Ahmed reached for a pencil
and a pad of paper and. almost regretfully,
as if he wished he could avoid so doing.
wrote down a figure: 20,000 dirhams—

“Egyptian eyes, stylized trees and flowers, tortoises and
camels—allin green, blue, purple, brown and orange. I loved it”

(and sometimes weight) of bedspreads: still
others were big. room-sized affairs. Ilooked
appreciatively. asked questions. nodded as
he showed me how different rugs were tied,
how the dyes varied from one to the next.
Then he asked me which ones 1 didn’t like.
Slowly, I edited out everything but two ki-
lims. both about 5" by 8'. which seemed full
of light and spirit to me. And then I ban-
ished one of them as well.

HE REMAINING RUG HAD A WHITE
background. lots of true greens.

some deep blues and purples. a few

browns. some vellows and oranges
and reds. There were shapes that looked
like Egyptian eves: there were stylized trees
and flowers:

one-hump camels. and two short rows of

multicolored tortoises. I loved it.

there were four long rows of

about $2,500 at the exchange rate of the
time. | feigned shock (well. no. actually the
shock was real) and countered with a figure
7.000 dirhams (about $875)—

roughly the asking price for a machine-

of my own:

made Chinese kilim of similar size in a Los
Angeles department store. He smiled, shook
his head ruefully and countered with
15.000. I stood firm at 7.000. Looking al-
most dejected now, he tried 12.000. I went
to 7.500. **
said firmly.

You must offer a little more.” he
I tried 8.000.
The deal was done.

He shook my
hand. For roughly
£1.000—plus £10 for the boy who had run
next door to get the eredit-card machine and
325 for the boy who had wrapped the rugup
in brown paper—I had bought myself a
handmade Moroccan kilim. It was probably
worth $500. It was a bargain anyway. @

/ﬂlﬂ T R )m )

i '!H AR !Hh.

J i
ﬂ M”i M\

Around bere convenience stores
are called fruit, nut, cheese and
veggie stands. You pack the
hamper. Well bring the wine.

Join our frequent flyer

Napa up north.

program. Balloon rides in
Southern California’s Perris
Valley. Balloons and gfltz'eﬁ in

i To get your free 196

page Discover The
Californias Travel Guide,
& call woll-free 1-800-TO-CALIF,
L ext. B1106. Or write the
California Office of
Tourism, PO. Box 9278,
Dept. BI106, Van Nuys,
CA 91409

7

© 1990 California Department of Commerce.
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Innovative Audio

New York’s Finest HiFi & Video Store

The Ultimate Television is here.
Bang & Olufsen Beovision MX 5000.

With over 35 years of experience in manufacturing and selling televisions in
Europe, Bang & Olufsen "redefines” the American standard for excellence
in picture guality and performance. A high resclution 26-inch monitor/
receiver, the B&O MX 5000 TV features a full-square picture tube, a MTS/SAP
stereo tuner, 5 watt-per-channel amplifier and hi-i stereo speakers. An
optional stand allows you to swivel the TV to the optimum viewing angle
activated by a touch of the included remote control. The B&O MX 5000 TV
I'V‘C'p{:'cﬂ s the company's proprietary "VisionClear' circuitry which
monitors, regulates and cplimizes the picture in three ways: perfect color truth.
autormatic picture adjustment and high confrast screen. The Visionclear
system evaluates and corrects color balance 60 times each second so that
the picture stays the way you want it. Visionclear also includes an integrated
contrast screen in front of the picture tube w hu_h absorbs incident light and
orevents it from affecting the contrast and color of the picture. This allows
you fo place the TV, without regard for any kind of lighting

Recognizing that every broadcaster does not send out a similar picture, B&O
aliows you fo set, and store, the color values for each channel individually. In
short, Visionclear technology improves picture resolution and makes
imperfect broadcast signals appear more perfect

Using your remote cantrol, on-screen menus all you to eaqsily set source selechon,
contrast t".ql' tness, tint adjustments, and other adjustments in a logical series of steps

The B&O Beovision MX 5000 is one of the most flexible TV's ever. It has a full
compliment of connections including those for high resolution sources such
as S-VHS, which offers the ultimate in tape performance

The ultimate VCR is here: The B&O VX5000.

Our Facility
Inniovative Audio’s extensive 6000 sq. ft. facility allows us to perform specific

scientific comparisons which include turntable vs. CD, turntable vs turntable, CD vs ILLUSTRATED

,D speaker vs, speaker, fape deck vs. tfape deck, (‘cr“rc-:nso s among electronics, VCR vs MX5000 TV.
VCR & TV vs. TV. The store features & soundrooms including 3 single pair speaker demonstration rcoms VX 5000 VCR

MS 5000
Delivery, Installation and Repair. Electronic

We deliver and install at reasonable rates throughout the entire region. 7 days a Swivsl Stand

week including evenings. In the event you need
service, we offer a free loaner for units purchased at Innovative Audio. All service is performed in cur on-the-prem
/7 days a week. In home service 1s available

The Audio Store

Adcom, ADS, Apogee, Bang & Olufsen, Boston Acoustics, B&K, Celestion, Conrad-Johnson, CWD, Cre [ Klipsct
Klyne, Krell, Krell Digital, Linn Products, Martin-Logan, Mirage, NAD, Nakamichi, Proceed, P.5. Audio { nie

Yamaha, ,.and more,

The Video Store )

Bang & Olufsen Video, NAD Videe, Philips Videc, Yamaha Video and the Lexicon Digital Daelby Pre Logic Theatre Surround

LOCATED JUST 5 MINUTES FROM WALL STREET AREA.
77 CLINTON STREET
BROOKLYN HEIGHTS, NY 11201

P4 Innovative Audio
S 212-619-6400

If busy call 718 596-0888
We’'re in the NYNEX Yellow Pages.

Credit cards accepted. Easy to reach by subway or car. Parking nearby.




LAURA ASHLEY

he colours of Spring are the col-

ours of Laura Ashley. Each collec-
tion is exclusive—developed by our
famous creative team—integrating pat-
terns and designs from around the world.
Selections include sophisticated styles
and exciting casuals. Celebrate the
Spring with a dramatic grouping of
separates, dresses, blouses, accessories
and outerwear. Receive a year of fashion
and gift catalogues featuring designs in-
spired by the beauty of the English coun-
tryside. 83.00 Refundable with purchase.

FASHION
FORWARD

D iscover the latest and
most innovative in high
style fashion, jewelry and ac-
cessories for today’s men and
women. Simply make your selec-
tion, complete and mail the card
below. Place your order by call-
ing Metropolitan Home's toll free
number 1-800-241-9111 ext. 700.
In Ohio call 1-800-241-7504 ext.
700. Our lines are open 9:00 a.m.

to 9:00 p.m. nationwide.

TOGETHER!® FROM SPIEGEL.

E xclusive collection styled with an
attention to detail that you can
dress up or down. And everything works
together. The Spiegel Together!® Catalog
has an affordable array of options that
makes wardrobe planning easy. 48 pages.
Send 82, applicable to any purchase,
or call 1-800-345-4500 and ask for
Dept. 836.

F rom basic black to wild neon, THE
UNDERGEAR® CATALOG has it
all! Over 36 color pages of the very latest
workout and fitness wear, plus profes-
sional high-performance competition
gear. Also, a complete selection of con-
temporary European and American
loungewear, briefs, bikinis and boxers.
Absolutely the finest. $1 subscription,
refundable with first order.

“|RT

AMES RIVER TRADERS—Spring
Jcataiog features sportswear and
career clothing styled for the successful
Man and Woman. They’re the kind of
clothes that keep pace with the way you
live today. Always correct. Undeniably
JRT. Color catalog $2.00.

1

Discover contemporary European
and American sportswear in the
International Male catalog: over 52
color pages of distinctive, cutting-edge
fashion—absolutely the latest and
greatest from the hottest, most happen-
ing designers. Plus, fitness gear, workout
wear and a great selection of fashion
underwear. Shop with confidence,
everything completely and uncondi-
tionally guaranteed. 82 subseription,
refundable with first order,
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Only one person
can design exactly the
home you want.

How to get products—retail,
mail order, manufactur-
ers—seen on our pages

ROCKING THE YOUTH CULTURE

(See pages 43 and 44)

' Al ' Consultant—Sandra Edwards, Childesign, 17 E. 70th St.,
: ’ NYC 10021; Flatware, toy box—lkea, Plymouth Meeting,
PA 19462: Table, chair—Dansk, Radio Circle Rd., M. Kisco,
NY 10549, Jacket—The Pop Shop, 292 Lafayette St., NYC
10012; Lunchbox—Penny Whistle Toys, 132 Spring St.,
NYC 10012; Dresses, hats—Mrs. Taki's Kids, Saks Fifth
Avenue, 611 5th Ave., NYC 10022; Stools, crib/settes (Max
& Milli by Muurame)—Scandinavian Design, 127 E. 59 St
NYC 10022 Wrist radios, Walkman—My First Sony;
Sheets—Descamps, 454 Columbus Ave., NYC 10024; Baby
clothes—Baby Guess, major department stores: Fabric
(seftee) —Range Riders/Guadalupe Hand Prints, 329 Ram-
sey, San Antonio, TX 78216; Lamp—Cobra by Lights Up, 597
East St., New Haven, CT 06511; Rug—Mary Edwards,
Juvenile Lifestyles, 680 8th St., San Francisco, CA 84103;
Jacket, pants—Bambino Moschino, Saks Fifth Avenue

Nobody knows what you want  And if you don't see exactly the one
better than you do. And the design ou want, we have plenty of ideas to
flexibility of a Lindal lets you create elp you create one more. Yours.
it with the walls, windows and rooms end $10. You'll get our Plan-

DESIGN POLICE, EXHIBIT B
(See page 61)
Chair, table, blanket and candlesticks—Umbrello, 379

exactly where you want them.

To get you started, we provide

you with more than 90 different
plans in our 200-page Planbook.

book filled with floor plans and
color photos. And get the video for
$19.95 more. Write or call toll free
and use MasterCard or VISA.

1-800-426-0536

ALindal Cedar Homes

P.O. Box 24426, Dept. AD3, Searcle, WA 98124 (206) 725-0900 » 10800 Dyke Road, Depr. AD3, Surrey, B.C., Canada VIV 7P4

In
addition to this
ASIATIC BUFFALO
skull, we feature an
unrivaled selection of
exotic, investment
?uah't skulls, skele-
ons, beetles, butterflies,
seashells & much, much
more. Please inquire

451-5 CoLumBUS AVENUE
(between 81 & 82 Streef)
NeEw York, N.Y. 10024

Phone: (212) 724 6173

* We ship anywhere

* Major Credit Cards
accepted

* Phone orders welcome
* Send for our 112 page
illustrated catalogue
(%9.95 postage included)

OPEN
Mon-Sat.:11am-7pm

Private showings available

W. Broadway, NYC 10012; Santo—Luna d'oro, 66 Greene
St.. NYC 10012

DESIGN DIPLOMATS

(See pages 86 through 95)

Masayuki Kurokawa—Masayuki Kurokawa Architect &
Assoc., Flat Aoyama 101, 5-15-9, Minami-Aoyama, Minato-ku,
Tokyo 107 Japan, call 03-406-5753, fax 03-406-5365; Miki
House—Miki Shoko Co. Ltd., 936 Okubo, Yao-shi Osaka
Japan, call 729-41-3225, fax 729-23-3103; Teruo Kuro-
saki—|dee, Kurosaki Trading Co. Ltd., 5-4-44 Minami
Aoyama, Minato-ku Tokyo, call 03-409-7080, fax 03-486-
1580; Judith Connor Greer—"A Primal Spirit: Ten Contem-
porary Japanese Sculptors” exhibit; June 17 to August 26; L.A
County Museum of Art; call 213/957-6000; Jhane Barnes
Japan Inc.—Rm. 38. Nakajima Bldg., 17-15, Nishi Azabu 3
chome, Minato-ku, Tokyo, call 478-0916, fax 478-0917

SOMETHING OLD, SOMETHING NEW
(See pages 105 through 107)
Shoji Hayashi—Nikken Sekkei, 1-4-27 Koraku, Bunkyo-ku,
Tokyo 112, Japan; Masake Hayashi—Hayashi, Yamada,
Makahara, Shina-no-machi Gaien Bldg., 19 Minami Moto-
machi, Shinjuku-ku, Tokyo 160, Japan

TOKY(O'S GHOSTBUSTER
(See pages 108 through 111)
Atsushi Kitagawara—ILCD, 3-9-5 Minami Aoyama, Min-
ato-ku, Tokyo, call 03-405-4646, fax 03-405-1556

SHAPE OF THINGS TO COME
(See pages 112 through 115)
frogdesign Tokyo—4-16-7, Takanawa, Minato-ku, Tokyo
108 Japan, call 03-442-5558, fax 03-442-2690

STYLE THAT TRANSLATES
(See pages 116 through 119)
Koshino Junko Design Co.—6-5-36 Minami-Aoyama, Min-
ato-ku, Tokyo Japan, tel 03-406-7370, fax 03-406-7592

BRINGING IT ALL BACK HOME

(See page 127)

Architecture—Travis L. Price Ill, AlA and Jeanne Price;
Price & Price Architects, call 301/270-9222; Contractor—
Blaine See, call 301/897-5845

(See page 128)

Fireplace/woodstove—Vista 640 by Stack, Russo Manu-
tacturing Co., Portland, OR 97219; Lamp—Club by Artemide,
IDCNY. Ctr. 1, Space 528, 30-30 Thompson Ave., Long Island
City, NY, 11101: Glass doors—Peachtree Distributer, TSI
Window and Door, 1220 Caraway Ct., Landover, MD 20785
(See page 130)

Contractor—Shelterling, Ltd., 21 Grant Ave., Takoma Park,
MD 20812; Jupanese carpentry —Peter Wechsler, Price &
Price fnumber above), Mirror—Conran's, 3227 Grace St
NW, Washington, D.C. 20007; Fiberglass walls—Kalwall,
1111 Candia Rd., Manchester, NH 03101, Lamp—Macumba,
by Artemide, (address above): Glass doors—by Pella,
Cassidy and Co., 12100 Baltimore Ave., Beltsville, MD 20705
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Continued from page 125

that evoke the spirit of fall, “when the
light is fragile and very beautiful.” An-
other dimension of movement is embod-
ied in the graceful form of Maruta’s wife
Yoko. who glides among the guests like a
swan. Her sparkling personality immedi-
ately sets the diners at ease.

Each dish animates the particular
mood of the chef. If he has been sweetly
inspired by the petals of a spring flower
on his way to work. he might create “pet-
als™ with translucent slices of raw fish to
adorn a dish of shredded komatsuna. a
spinachlike leaf. A self-taught potter,
Maruta begins these kaiseki creations
with the design of the dinnerware. which
he feels plays as much a partin the poetry
of the meal as the food served in it. “My
cooking.” he explains. “is based on cen-
turies of tradition—but also on a modern

spirit of exploration. We have to think of

the taste of people who live now.™
ALL, MARUTA TELLS US, 1S THE TIME
of the yuzo. a Japanese lime; the
ginkgo nut. whose leaves turn

gold in autumn: and the prized

matsutake. perhaps the most delicious of

all mushrooms. scented with the fra-
grance of piney woods. Yoko serves us a
bonito consommé. a classic kaiseki dish.
Maruta brings modernity and freshness
to the ancient dish by letting it “"breathe™
in a Western-style bowl of his own design.
In the golden liquid is a {lower-shaped
white fish mousse topped with matsu-
take. sliced rather than slivered. to pre-
serve its essential shape. Maruta accents
its perfume by adding sprigs of mitsuba. a
green herb. and a slice of yuzu to repre-
sent the stem and fruit of his flower imag-
ery. “First vou must enjoy the fragrance
of a meal —then you eat it.”” he explains.

As we savored the rest of the dinner.
Maruta explained that each combination
of flavors and textures is ephemeral: as in
nature. these dishes would never be re-
peated exactly. And that bitter-sweetness
is part of the Japanese soul. @
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Restaurant Maruta. 91 Enshoji-Cho.
Okazaki Sakyo-Ku. Kyoto-City, Japan.
For reservations: 0-75-751-7851. The
trip from Tokyo takes about three hours
if you take the bullet train. To enjoy the
kaiseki dinner with leisure. you should

allow at least 2% hours.

Now available through dealers

The timeless appeal of a
PH and these exclusive showrooms:

French Country Kitchen.
11600 Wills Road  Atlanta, GA (404) 442-1800

Gllal]e[’l Alan L. Foss & Associates, Inc.

l' 3100 Dundee Road, Suite 905

Northbrook, IL (708) 564-8811
usA

Ferguson Bath & Kitchen Gallery

Factory Showroom/Chabert Duval USA
225 North Street  Elkton, MD (301) 398-7768

When the molten glass is pulled out of the furnace there is the apprentice,
and the master blower over his shoulder. Ofien as not, ther meone
else. In the instance of this picce it's the d T, (im.m \\}u ;

it 'keeping a hand on things' and he '

Oval. Pure, hand blown full leaded erys

miere contemporar allerie of “\Ldﬂthlhi\ 1, and the World. Write [
literature. Fifth Avenue, XY XY 10010. Sce the Collection at
Bullock's, Macy's and wherever erystal art reigns.

For the love of art

KOSTA BODA

Since 1742
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ETROPOI.ITANHOP

WELCOME TO THE METROPOLITAN SHOP. . .our source for products designed to
enhance your home and lifestyle. Many of these products are available exclusively through
the mail. We know you're busy, so we've included the information you need—catalog
availability, addresses and telephone numbers—to facilitate your purchase. Don't miss
next month’s selections for the newest products designed to complement your home.

We may have just what you've been searching for!
— Mary Beaudet, Mail Order Editor

Add custom finishes to furnish-
ings with classic styling and
craftsmanship. $2 catalog. The
Parsons Collection Inc., Box
52497, Atlanta, GA 30355.
404/261-1624.

Be your own decorator. Plan
with over 150 combinations to
visualize your home! Send
$18.50 + $3.50 S/H to: Plan-It-
Kit Inc., Box 36442 Dept. MH3,
Tucson, AZ 85740.

Belle Fleur lace is one of many
exclusives. Send $3 for a color
catalog of curtains, linens and
accessories to Rue de France,
Dept. MHE390, 78 Thames St.,
Newport, RI 02840.

Bands of soft colors accent
curtains beautifully. Each pair
is 36" wide available in lengths
of 24"-90". Free 64 page
catalog. Country Curtains, Dept.
2420, Stockbridge, MA01262.

New catalog features outstand-
ing collectibles and furnishings.
For a year's subscription send
$2 to Ballard Designs, 1670
DeFoor Ave., Dept. 725, Atlanta,
GA 30318. 404/351-5099.

Stand-up desks and stools are
hand-crafted to your height in
lovely finishes. Free brochure.
The Stand-Up Desk Company,
5207 Baltimore Ave., Bethesda,
MD 20816. 301/657-3630.




CUSTOM LIGHTING
NO ONE ELSE HAS
We Make Everything We Sell

Pendants

& o . LY
Our Collection Includes:
Pot racks, wall. celling table and floor lamps in styles that
reflect the 1920s, Victorian, traditional and country French or
English looks We are the renovators resource for period lighting
Our designs are available in solid brass, chrome, pewter or in
brass and pewter country style combinations. All handerafted
and fi g no hanging chains or exposed wires.
Color Catalojg 54.00 P.Pd. (U.S. funds)
(refundable with first purchase)
To Order Or For Catalog Call Toll Free 24 Hrs.
usa 1-800-537-6319 canada 1-800-637-6319
Charge it on your VISA, MC or AMEX.

gﬂoméﬂwéé

Retail and to the Trade
132 N. Main St,, Spring Valley, NY 10977 » |014|-26 3990
GW Br :Ige 10 min T
vin, ew Jersey, just off G5 —ark\-\-a\
Hours: Mon-5un 10-6 Fax: (914] 426:2156
Visa » Mastercard » American Express

hmw!!!

» Modern Classics

* Carved and Lacquer
Chairs

« Wholesale to You

* Thousands of ltems
Stocked

* (et the Importer's

selection and price list

Order Our Catalog $3
1-800-283-1955

European Furniture
Importers
2145 W Grand Ave
Chicago, 1L #0612

5 A

Every Book &
* Pattern

Free UPS Delivery Up ?
Never A Second TO

_
*
@ NATION WIDE 2=

M 2l NEVER UNDERSOLD | ]
N 1-800-537-WALL

P.0. BOX 40, HACKENSACK, N J. 07602

SOLID CHERRY
Manufactured by us in the U.S.

The Mission Cherry Collection

BUY DIRECT

Shown top: The Mission
Bed. Queen size, Solid
Cherry. 5695.00 + shpng
Nightstands. Armoires,
Entertainment units, 3, 5,
and 6 drawer dressers
available

SAVE 50-70%
LE CORBUSIER
MIES VAN DER ROHE
MACKINTOSH

Shown left; Mackintosh
Hillhouse Chair

SPECIAL SALE

Reg. $695. NOW 552500 +
shpng/hnding $25

DESIGNER
FURNITURE

Plotrin, Derrgr
(312) 951-7945

733 N. Wells Street
Chicago, lllinois 60610

Call about
our catalog

) N
Bm The Complete cnatr

o
on nase Compiete $225, (315 UF'S:
] t vat-dyed duck

ad
| Setaf Spnngs 82995 53 postage 181
&r) Headrest Pillow: foam-filled. 22X
as for covers, $30, ($3.35 UPS

al,

s @
L 1 F.O. Box 825 can
Dept. MH30 1-800-526-3376
I San Juan Capistrang CA Res
Ca, 52693 add 6% tax

acd o

WE MAKE DECORATING Easy!
Savings up to 76% from the vertical specialist.
Tremendous savings also on duettes, mini-blinds, pleated
shades wood blinds, all nationally known brands.

« PERSONAL ;
SERVICE ®»
« FREE SHIPPING  qi
2150 NW 33rd Street
Pompano Beach, FL. 33069

,,% s

IMPORTED FROM FRANCE

Soue deSfuance>

FRENCH COUNTRY LACE

Beautiful quality lace curtains, table-
cloths, runners, pillows & more.

SEND $3 FOR NEW COLOR CATALOG.

Name
Address
City

State/Zip

Send to: Rue de France, Dept. MHO0390
78 Thames Street, Newport, RI 02840

IMPORTED FROM FRANCE

JAPAN

Tradition, Simplicity, Tranquility

The Shibumi Collection Catalog is a
travelogue of the cultural decor of Japan.
Carved Stone Lanterns, Antique Sake Jars,
Calligraphy Sets, Hand Painted Scrolls, Go
Tables. Spectacular  Antiqgue Wedding
Kimono for wall hangings, Silk Obi for
table runners, and much more exemplify
traditional Japanese dedication o elegan
form. Saustaction Guaraniced. Calalog
$3.00 (Refundable with first order).

Name

Address

City

State/Zip

Send to: Shibumi Trading Ltd. Dept MH7. P.O. Boy
1-F. Eugene, OR 9733400, 1-800-843-2365.
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CHADSWORTH

EXPECT THE BEST

Authentic Replication of
Greek and Roman Orders

Chadsworth Columns and Capitals available in
redwood, pine and other species.

EMPIRE WITH NECKING-featured with our
plain column shaft and attic base moulding—is a
modern version of the lonic. The volutes on this
magnificent capital gradually spiral outward and
then tighten to form central eyes. Two classic
mouldings, the egg and dart and the bead and reel,
enrich this exquisite capital. The necking and the
abacus are adorned with sprigs of honeysuckle.

Architectural Columns
French Gobelin Tapestries
Table Bases
Pedestals

Column, Tapestry or Table Base Broch
All Three Brochures—$4.

For m!urmdl:on and brochures:

142 o METROPOLITAN HOME & MARCH 1990

COMPARE AND SAVE ON

STERLING &CHINA

4-piece place settings S-piece place setlngs
GDRH!M 0

m\m DOUU DN

IIUYII. .llﬂ RT

W’EDG\'IDGD

ROYAL WORCESTER/
SPODE ¢

GORHAM Hlcr fd NORITAKE
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TOLL FREE ORDERING MON.-FRI. 9-6, SAT. 10-4
1-800-848-7237
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For advertising information write
or phone collect today:
METROPOLITAN HOME®
Mail Order Advertising Dept.
750 Third Ave., New York, NY 10017
Mary Beaudet 212-551-7160

We have the house plans you've
been looking for! Our beautiful
portfolios unite yesterday's
exteriors with today's floorplans.
Working blueprints are available.

VICTORIANS and FARMHOUSES
contains 44 authentic designs . $12.00

LOUISIANA COLLECTION has raised
cottages and plantation homes . $12.00

CLASSIC COTTAGES contains a variety
of designs under 2000 sq. ft. ... $12.00

COLONIAL HERITAGE reaturcs
Georgian and Federal designs .. $12.00

Any two portfolios .. ... 5$20.00
Any three portfolios ... $30.00
All four portfolios . . $38.00

Historical Replications
PO. Box 13529, Dept. MH 390

Jackson, MS 39236
1-800-426-5628 In MS (601) 9818743

LIGHTING BY GREGORY |

ON FAMOUS BRANDS

CALL 212 226-1768

Now you can order top quality lighting
by Lightolier, Nulco, Koch & Lowy, L. ay
George Kovacs, Artemide, Atelier,
Fasco Fans, Artup, Halo, L'Image,
etc. right at home. Call us with manu-
facturer's name & style number for
price quote. Visa & Mastercard ac-

I

+
cepted =
A. DELTA —_— 2
Floor Lamp in black, white or geey suede

~

2nd FREE 500 wall halogen bulb

B. DOVE

Daove rotates 360°. Comes in black, white, blue.
red. yellow. 2nd FREE 50 watt haiogen bl B
For the Lowest Prices Ever,

Call and Mention Ad #3

WE CARRY ALL MAJOR BRANDS & STYLES!
@ VERTICAL + MINI - MICRO - PLEATED - DUETTE ®

Most Minis Shipped in 7 DAYS!

MC * VISA « DISCOVER

°
o( BLINDS &
o | WALLPAPERS /¢

@ ALL BRANDS -+ ALL PATTERNS Y
* Call with Book Name, Pattern #, Price Code & Sugg. Retal

ALL FIRST QUALITY - FREE UPS* ”"‘9"‘“"”

18005226463

NATIONWIDE BLIND & WALLPAPER Fncwa\r
110 Prestige Park Road, East Hartlord, CT 06108

® NOBODY BEATS OUR PRICES! @,




WALLPAPER

OB i,

Over thirty years of old-fashioned
quality and conscientious service.

BALMORE LACE . . . 60" wide
panel of 95% cotton/5% polyester
in natural or white. We used
two panels tied to one side.
63" long, $47 panel; 72" long,
$52 panel; 84" long, $57 panel:
90" long, $63 panel; 95" long,
$70 panel. Please add $6.00 for
postage and handling.
Made in Scotland.
PLEASE CALL TOLL FREE:
1-800-456-0321
24 hours a day,
7 days a week.
MasterCard or Visa.
Satisfaction guaranteed.

SEND FOR FREE
COLOR CATALOG

I\ "‘",'__l 1 '\\

TN

WHOLESALE 40-65% DISCOUNTS
WHY PAY MORE?
ORDER TOLL FREE

* Compare Qur Prices And Service
* Orders Processed Same Day
 Call For Price Quotes

* Have Name of Book, Pattern Number
* List Price and Amount of Rolls

Shop th t
thenogaﬂ zurre :9" N#AMLEIE’EPOE'I‘:IE

free # for the
lowest prices in 2914 Long Beach Road
Oceanside. NY 11572

the country Y S pa
1-800-423-0084 S
Call anytime between 1'{515} 678-4445
9AM-5 30PM (EST) ad
Mon-Sat

|' b M RANL R R sh;a.‘._;.: R TS
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|
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Discounts to 50%,

500 finestbrands. 50years @ Ty M1 | C RS N i
experience. Nationwide delivery : o
CHERRY HILL FURNITURE, CARPET & Country Curtains
INTERIORS, Box 7405, Furnitureland Station, At The Red Lion Inn
Dept. MH3, High Point, NC 27264, TOLL FREE Dept. 2200

1-800-326-0933 or 1-800-888-0933 for price Stockbridge, MA 01262
quotations or free brochure. Name

Address
“Cheﬁ”'\f' city
e State Zip
FURNITL

— PLEASE SEND FREE CATALOG.

RE |l
\ 0 {ICARPET & INTERIORS ,)

SAVE % 65%

China « Crystal « Silver

Prices subject 5-Piece Place Settings
to change LENOX

Auturmin
Charleston
Eterna
Hayworth
Holiday
Liberty
McKinley

MIKASA

Imperial Lapis

10%

Custom Quality Pad
Any Normal Size
Unbelievably Priced From

OFF
ust @

FACTORY DIRECT TABLE PAD CO.

TOLL FREE 1 (800) 428-4567

Guaranteed :.. R — ]
oW i) $29.95 s ED LOWEST PRICES!
Tell us model # under taple ~ COmpare at 99.95 ot ! ey S, sl_St pllzlgtes[;ricn:st
Cumberlar ¥ ar t store .

Bali mini-& micros custom made in 7

ROYAL DOULTON
Albany
Bellemeade

Golden Cove i =
§74.95 |Onta ; -
$69.95 |Rothschi ; ’
$124.95 |Shenanc ioah i
$52.95 |Steriing Cove

$139.95 |Sweet Leilan

$109.95 WEDGWOOD

$69.95 |Amnerst ;
$109.95 |Chinese Flowers  $119.95

«dayst Custom made wood,
—pleated, miniy & vertical blinds by
| Mar, Duette, Hunter-
50l, Joanna, Graber &
. Free UPS on custom or

CUSTOM MADE $49.95 IColonnade Black $109.95 ! 1 states. \dytoship,AnRi'i \
SHIPPED IN 7 DAYS 3e7.92 |Kingsbriage Wm , all metal con-

1’’ Mini Vinyl from $12!
1"’ Aluminum from $15!
PVC Verticals from $42!

Co ntry Roses $49.95
d $74.95
$66.95

§74.95

$74.95

$54.95

546.95

Kutani C ane

Ru "'\yrnE“eDB $114.95
Wedgwood White  $49.95
Wild S_ra-.-.-::F_!.rnes $69.95

~_struction; mewdnanmmﬁnm.-

Free Shipping On Most Items

MOST ORDERS PROCESSED WITHIN 24 HOURS.
Also

* Levolore Kirsche Del Ma

SUPER SMHNCD

Bridal Registry Available

Send $1 for
our new

PBavvor BB

90 HESLIP DRIVE. NOVI. M1 48050

amizs o 1-800-538-6340
MONEY-BACK GUARANTEE

(.:usrom WINDO

STEPHENSON HWY MADISON HGTS M1 48071

1-800-772-1947

Or 1-800-777-7747

i 2106 Bath Ave.,Brooklyn, NY 11214
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WALLPAPER

FREE DELIVERY
NO SALES TAX (outside PA)
MASTERCARD/VISA
CALL WITHBOOK & PATTERN #

B PORTABLE ARCHITECTURE

n : o R\ TABLE BASES » GLASS TOPS

WORTHINGTON
[-800-872-1608

MARY’S DISCOUNT PAPERS
FAMILY BUSINESS SINCE 1925

1-800-521-3393

P.O. Box 53101 = Atlanta, GA 30355
404-872-1608

GJ/MM

Buy flne furniture at savings 10 50%
from North Carolina’s world famous
furniture district.

Nationwide In-Home Delivery
Over 250 Major Lines
Y Catalog $3.00 For information and free brochure:
il S Complete Line ... The Furniture House of North Carolina

) " Write:  pp Box 1591

= ESO RT FU RN ITU RE or Salishury, NC 28145

Call Free: 1-800-444-3858

CAREERS IN | ™ Custom Window Coverings Up. To

TREMENDOUS |
Syt | 74%% oFF

il | LEVOLOR:

-_f|1o=nz:~a-rovouqa

CALL TOLL FREE 1-800-GIFTS 11| = | DeiMar .~ Louverdrag® -~ verosole
ALL PATTERNS ALL BRANDS COLOREL FAGTORY. .DIRECT MiNi-BLINDS
AT DISCOUNTED PRICES CUSTOM 5 DAYS
ALSO OPEN STOCK MADE IN
WE WILL TRY TO BEAT ANY PRICE FREE UPS SHIPPING
ROVAL DOULTON/MINTON TENOX . THE COLOREL CORPORATION
: [ HUTCHENREUTER NORITAKE 8200 E. Park Meadows Dr., Littiston, CO 80124
WEDGWOOD ROVAL WORCESTER-SPODE B
E”*eléfh‘f’ f‘;C*'_i”QE‘;’“‘_’ "*’IC[‘:” ve BERNARDAUD-LIMOGE FITZ & FLOYD | == 1-800-877-4800
fiom 1of peetertlore Tuaiy: CERALENE-LIMOGE __AVNSLEV
seven month degree program, | HAVILAND ORREFORS CRYSTAL
Employment assistance. NIKKO SASAK
CALL TOLL FREE, OR WRITE [ WMIKASA SANGO
'I 800 592 0 7 00 VAMAZAKI - FLATWARE TALIQUE
VY RETRONEU - FLATWARE BLOCK ATLANTIS
T Atlanta[ JDenver [] Seattie [ ] Ft Louderddle DANSK PICKARD d l j
[Jballos (] Houston ] Pittsburgh [] Philadelphia First Quality Only - Satisfaction Guaranteed Brass 6e Sa e
YES, | would like information BRIDAL REGISTRY  All Major Credit Cards %

Once in a lifetime savings on
heirloom-quality solid brass and

about your Programsl
white iron beds. Buy factory direct

NAME YR HS. GRAD 351 and SAVE UP TO 50%!' Special
TREeE GRAND ST. Bridal Layaway and payment plans.
NYC 10002 Send for Ziu;EZF;EREHgALALOG.
cITY STATE I ;;_ _QR7. 124 A
] 212-982-7200 CLEVELAND, OHIO 44106
PHONE S.C. 28ML 1-800-443-8711 (216) 371.0400

EASTSIDE GIFTS & DINNERWARE

The Art Institutes

526 Penn Ave, Pittsburgh PA 15222

| Bross Be, Shoppe
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Levolor = Graber « Del Mar ¢ Kirsch
Bali* HunterDouglas * Louver Drape

EBLINDS

- 80% 2t
S=S====

Micros » Minis  Verticals » Duettes
WE WILL NOT BE UNDERSOLD ON ANY NATIONAL BRAND

Call today for -
FREE No Sales
Ups | FREE DESIGNER KIT | 7a:0usc,
Shipping | Including Measuring Instructions | N Y Stae

THE BLIND FACTORY OUTLET
== 1-800-233-4488 S®

SEE THINGS IN A NEW
LIGHT UP TO 50% OFE
Famous-name fixtures and lamps at savings
up o 30%, or more. Call our toll-free
“SmartLine” for FREE BROCHURE or

price quote on the lighting of your choice

1-800-735-3377
274 Eastchester Drive Qﬁ l‘(@

Suite 117A ®
High Point. NC 27260

Over 30 years
lighting experience.

DESIGNER

ECRET

¢ Wallcoverings

e Fabrics

¢ Bedspreads

e Furniture

® Accessories

* Window Treatments

MERCHANDISE TO BELOW RETAIL

PROFESSIONAL INTERIOR DESIGM BY PHONE

CALL 1-800-221-9099

Box 529, Fremont, NE 68025

WHOLESALE

WALLGOVERINGS

CALL US WITH BOOK NAME & PATTERN NUMBER

36% to 50%0FF

MICROS « MINIS + VERTICALS « PLEATED

BLINDS
UP TO 80% OFF

FREE SHIPPING NO SALES TAX (excl. N.J.) MH

rree 1:800-338-4882

HEADQUARTERS WINDOWS & WALLS
8 Clinton Place, Morristown, NJ 07960

AWARD WINNING HOUSE PLANS
—CUSTOM HOUSE PLAN COLLECTIONS —
1000 to 2000 sg. ft BO plans
3000 to 3900 5. 1t 80 plans
4000 to 4900 sg. 11 B0 plans
5000 to 7800 sg. f1 B0 plans
BOOO and up'sg ft 55 plans
50 Traditional Entrances
50 Traditional Fireplaces
30 Great Room Fireplaces
40 Kitchen Plans
40 Bath Room Plans
30 Traditional Bookcases
30 Crown Molding
50 Traditional Interior Walls
50 Traditional Windows
50 Tudor Details (measured drawings)
50 Garden and Estate Details
25 Stables and Barn Plans
20 Traditional Garage Plans
50 Luxury Home Construction Details
(Construction Bluepnnts Avaslable)
Send check of money orger 1o
MIKE TECTON'S CUSTOM HOMES
1469 Spring Vale Ave., Dept. MH3
McLean, Virginia 22101 (703) 356-5800

Save More On All New
Sterling And China.

Call Ross-Simons
TollFree 800556-?37

5 Pc. Settings

4 Pc. Settings

GORHAM ROYAL DOULTON SALE
Chantill $136.95 Albany, Princeton,
King Edward, Rhodes $ 80.00
Newport Scroll ~ $136.95 Carlyle $130.00
LaScala, Melrose  $154.95 MINTON
REED & BARTON Jasmine, Grasmere $ 91.00
18th Century $137.95 Consort $150.00
Eng. Chippendale $137.95 WEDGWOOD
Francis | $161.95 Ambherst $ 75.00
WALLACE Osbome $ 97.00
Rose Pr,Fr. Reg. $139.95 Runnymede $115.00
Grande Baroque $169.95 NORITAKE
TOWLE Gold & Sterling
Chpend 012095 o v2000

hippendale, . Barrymore, Shenan-
King Richard, i
e Bl 1 $144.95 doah, Magnificence $ 52.00

LUNT VILLEROY & BOCH
$129.95 ~mapola, Basket $ 75.00

Bel Chateau $134.95 ROYAL WORCESTER

KIRK-STIEFF Evesham (6 pc.) $§ 48.00

Old Maryland Eng. $154.95 LENOX

Williamsburg Shell $194.95 Charleston $ 59.00

INTERNATIONAL Etemal, Solitaire $ 65.00

Joan of Arc, Prelude, Wild Holiday $ B4.00
$ 00

Rose, Rhapsody ~ $139.95 McKinley, Pierce 83.
CALL TOLL-FREE 800-556-7376
FOR OUR BEST DAILY STERLING
SILVER PRICE QUOTES.

Due to extreme silver volatility prices can be changing daily.

ROSS-SIMONS JEWELERS

136 Route 5, Dept. MH3, Warwick. RI 02886

i THE IRON SHOP'

FREE SAMPLES &
s CATALOG!

Yourve lwoited! 70

Colorful
You are inviled o a les
Birthday Party for Emily Simpson St¥
on March 22 at 7:00 p.m. o
Choose
RSVP by March 15 From!

RS,

All
Otiers Our New Address
Custom Emily and John Simpson
Printed 4009 W. Main Street
For You! Parklane, lilinois 66206

(913) 649-1444

A A A AN A A AT AIAAY
Custom Printed

Party Invitations and
Moving Announcements

All Orders Shipped By Air! Fast!

Call (800) 338-4001

For Free Catalog and Samples!

H & F Gift Products
3734 W. 95th Street
Leawood, KS 66206

SY-TO-ASSEMBLE KITS 1)/
In Stock for Immediate =
. Shipping or Pick Up. I,

Call or write for our free 20 page brochure with
color photographs of customer installations:
THE IRON SHOP Dept. MH30
Box 547, 400 Reed Road, Broomall, PA 19008
(215) 544-7100
Now! Showroom/Warehouse Locations In:
Pomena, CA (714) 598-5766 Sarascta, FL (813) 923-1479
Houston, TX (713) 789-0648 Chicago. IL ( 708) §52-9010

L stomforg, CT (203) 325-8466

MANUFACTURERS
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SUPER SAVINGS ON CHINA.
CRYSTAL, STERLING & GIFTS

ORDER TODAY! CALL US TOLL FREE
1-800-522-0047  visa, Mc or Discover

Royal-Doulton-5 pc P/S Lenox—5 pe. Place Setting

Juliet, Diana, Melissa_. 46.50
11250 Jutumn 112.00

Caryle...... o
Harlow, Newbury . 95.95 Lolane, Hevess 4350
Albany, Princeton ... 6§9.00
Mariborough......... 108.00 (Carlina, Fevane
Pavanne-Sarabande . 69.00 Chariesion
Real Oid Willow Chesapeake, Blk, nayme s BT
Noritake—S pe, P/S e
Golden Cove
Sterling Cove
Banmymaore Magmfcm{:e 4750 Lace Pont. Moonspun
Rothshig 3850 Mediey .
Sandhurst 4650  McKiniey
Sweet Ledan 2350 g:se Mane( Bimore
.
Portmeirion—S5 pe. P/S s:.e.'fff;_ So’nefm ':1
Al Pattems ...Call for pnces  Westchester, Tudor
Fitz & Floyd—5 Piace Setting  Monroe-Tyler
Starburst 114,00 Hobday
Villeroy & Boch - 5 pe. P/S Wedgwood—5 pc P/S
Amapola Basket ... Call  gynn s
Botanica Patte Fleur Call nig::;g:nc: .
Inckan Summer Call  Osperne
Manor -Gl wiid Strawberry ...
Gorham—5 pe. Place Setting Royal Worcester-Spode
Black Contessa B7.95
Marhattar 30,60 Evesham - 5pc sat - 39.00
C 20 Pe. Sat Chnsimas Tree-20 pc set . 118.50
Chnstmas Tree Patlem .. 106.00 Aynatey—5 pc P/S
Haviiand—5 pe P/S Cottage Garden . g::
a i cal  Lewghion Cobalt
Vi Pons Can Georgan Covan £ul
Bemnardaud—sS pc P/S Thomas
Artos Blue/or Green Call  Anthrazd - 5 pc set
Chateaubnand Call Trend White
Gorham — Stainless SpcP/s

Jolie, Anana, Rondelle . 19.50
FRibban Edge, Gorham Shell, Melon Bud 29.50

4550 Hamdton

g2EnEszen:

L3349 4 33 41

ggee

Special Prices on Dansk, Pickard & Hutschenreuther China.
Prices subject to change without notice. Similar savings on
other brands & patterns carried. Satisfaction Guaranteed.
First quality only. Will beat any price. Call for price quotes.

73 Canal St. » NYC 10002
1212) 925-6422

Brictal RegISTEry Avalaoie:

lanac's
(il Do

CUSTOM TABLE PADS

BEST PRICES - FACTORY DIRECT

No deposit or messy C.0.D. 15 Year Guarantee.

1-800/328-7237
EXT. 270 d}n]y TABLE PAD €O,

©-89  (612) 646-6778

Direct from Amerlca soldestand largest manufacturer.

AMERICAN  supren IS WO
BRAND BLINDS ™ DAYS

Call Us for Prices on All Brands of:

© Real Wood Blinds
® Vertical Blinds * Minl Blinds

COMMERCIAL QUOTES AVAILABLE

® Pleated Shades

RECREATIONS
MATERNITY
The latest fashions you can wear early,
late and after your pregnancy. Send $3 for color
catalogue to ReCreations, Dept. MH390, Box 091038,
Columbus, OH 43209. Or call toll-free

1-800-621-2547

75 5err

WALLPAPER

Call With Book Name, Pattern #, & Sugg. Retail
* ALL BOOKS * ALL PATTERNS
GRABER

VERTICALS

BLINDS

VERTICAL = MINI » MICRO = PLEATED « DUETTE

MOST ORDERS SHIPPED IN 7 DAYS

FREE UPS=First Quality *NO TAX tunsecns
M/C = Visa * Discover * Check * Money Order

1-800-447.7831

CONTINENTAL HOME PRODUCTS
P.O. BOX 7516 WEST HARTFORID, CT 06107

| LOOKING FOR THE
BEST FURNITURE BUY?

We provide you with the
products of over 200 furnhture
and accessory manufacturers.

Savings up fo 40%
Call Toll Free 1-800-334-8000
or write for Information _

L5 |
Jb@‘t Fumiture Disfributors

16 West Main - P.O. Box 489 Thomasville, N.C. 27360

™ FIRST QUALITY
o™ DECORATOR FABRICS

]
.. Write down manufacturer’s
@ name, style & color number.
g All The Major Companies.

301 Beech St., Dept. 2J » Hackensack, NJ 07601
'rou. FHEE 1-800-992-?325
: Tues.-Sat. 10to 5 E.S.T.
| l

. Lowest Prices! =
™ Shop in your neighborhood. ..

B FEATURING: Mario Buatta, Waverly, B
m Robert Allen, Kravet and many more. =

™ Marlene’s Decorator Fabrics Mg

Drpdqction
Fidelity!
Old Mllage

Ready Mixed PAINT COLOURS
finest OIL BASE quality for interior fexterior use
historic BUT TERMILK Paint Colours for
furniture/ woodwork decoration
( Easy to apply.

First choice of restoration h["‘u iries
M

Nearest Dealer call

E’k\"”l&i-l-h\r 215-272-6660

|

LOWEST PRICES GUARANTEED!!

___WALLCOVERING
ﬂ 3 5%, 75%

g A ALL THE
NATIONAL

P
X ‘3\71@ ﬁ BRANDS
MOST WORKING
ORDERS PED IN DAYS
Instant Price Quote on All the National Brands! §

® Special Case Discounts UPS
e Call Us With Book Name FREE SHIPPING

NO SALES TAX
and Pattern Number (OUTSIDE Mi)

cn.l. ToLL :nu1 _‘800' 735'5300011 FAX ORDERS: (313) 553.8262
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BLIND & WALLPAPER FACTORYE &= "=

ES= .
2823?DHCH.IREIUI(E RAD. ® FARMINGTONHILLS, MI48018 » Weekdays: 8:30-8:00p.m. — Sal. 8:30-5:00p.m. E.5.T

»*
< 1989 A.B.W.F. } 2 l

SUBSCRIPTION
PROBLEM?

We want to solve it to your complete satisfac
tion, and we want to do it fast. Please write to:

Robert Austin, Metropolitan Home", PO.
Box 10254, Des Moines, lowa 50336,

You can help us by attaching your magazine
label to this coupon, or printing your name
and address as it appears on your label on a
piece of paper and sending it along with your
correspondence.

MOVING?

Simply attach the mailing label from this maga-
zine and write In your new address below.
(Please allow 4-8 weeks. )

Your New Address Goes Here

Name

Address Apt. #
City

State Zip

FOR FAST SERVICE...

..t is better to write us concerning your
problem and attach your magazine labe! to this
coupon, or print your name and address as it
appears on your label on a piece of paper and
send it along with your correspondence.
Should you need to reach us quickly the
following toll-free number is available:

1-800-678-2666

Metropolitan Home’
PO. Box 10254 » Des Moines, lowa 50336

Don't forget to include your old label!




_SECRETS OF TOKYO

Continued from page 80

creates an elegant aura with turn-of-the-
century inlaid furniture from France.
Inside, a funk/reggae band coaxes wall-
flowers onto a mosaic dance floor. Our
favorite nightlight was the view from the
40th-floor lounge of the Akasaka Prince
Hotel. Towering over the city., the sleek
hotel. designed by master architect
Kenzo Tange. provides horizon-to-hori-
zon views of sights such as the Budokan
Arena and the Roval Palace. The kanda
Kosho center. near the Jimbhocha subway
station, is a wonderland of vintage Japa-
nese ;_'l‘uphiz‘-c: |m.~'11'm‘{f-i. movie posters
and photos. most for less than $10. (Even
a Man From U.N.C.L.E. poster from the
Sixties looks better in Japanese.)

No English-Japanese dictionary pro-
vides a better translation of thinking
from the other side of the world than the
briskly edited. all-English monthly. ro-
kyo Journal. LExample: “Ask someone in
the blunt fashion of the West. *"Would vou
like to go to the movies?” and the answer
comes back. “Ikitai to omoimasu.” which
rendered directly into English is *1 think |
want to go.” Understand that this is not
the wavering. wishy-washyv acceptance of
your invitation it seems. but .-'i111|||) the
result of the reluctance of Japanese
e-a[lt"dkl-l's to utter a sentence s0 patt'lltl_\
self-centered as “Sure. I'd like to go.” 7
(U.S. subseription. $32: 213/617-2039.)

We never longed for Western-style
food but stumbled across Brasserie D in
the Escaine Plaza Aovama (470-0203).
serving a delicious Alsatian lunch for
under 315. Toula Baratti in the spiraling
Aoyama mall. Collezione Building. de-
signed by Tadao Ando. offers the best
green salad in town (5485-2806). There’s
no tipping in Japan: leave money and a
waiter may pursue vou to return it.

We were hardly insiders. but we knew
enough to take the bus from our hotel
back to Narita Airport—just $20. with a
view high enough above the traffic to see
Disneyland, eerily familiar, but out of
place in a city that to us was its own magic
kingdom. Carryving home a lot more
luggage than we came with, we learned
Tokyo’s final secret: The big department
stores have branches at the airport and
we f"“'llli hﬂ\ e l]!iﬂf' our .‘Ill}!)]li'ﬂf_‘ fht'l'i‘.
Next time, we'll know. And there will be a

next time. —Fred A. Bernstein

Tokyo 1o Go

Continued from page 83

minutes later find one-stop shopping,.

from rice cookers to blaring electronics

and a dizzying array of cheap vums—

udon noodles to vakitori—sold in the
supermarket’s 30-stand food arcade. Go
for the day. Grocery finds include fresh-

baked Japanese white bread and every

Japanese beer imaginable. 595 River
Rd.. 201/941-9113. — Lee Hlermann ® sAN
FRANCISCO: Now in the retail business 22
vears. importer Carl Croft expanded his
business five vears ago to become a major
supplier of Japanese products. If vou

want to buy it, chances are pandelion will

know where to find it. 2877 California

St.. 415/563-3100.  —Susan Weinberger
. ... Young curator Koichi Hara is the
hest source in America for the work of
contemporary .lupauu-sv visnal artists.

Japonesque, Inc.. his f\](lnl:_'.nrllﬂ‘l\' Street
,EIEI”I"!'_\ - _‘Ql'”_-i f_"I‘uphil‘ri. .“('ll]l"“l'(" ﬁnil
painting that reflect Hara’s minimal and
spiritual sensibilities. 824 Montgomery

St.. 415/391-8860. Visit his Crocker Gal-
leria shop for antiques and objects. 50
Post St.. 115/398-8577.—Diane Dorrans
Saeks® aTLANTA: Who would guess that

the capital of the Old South is a center for
ikebana? Atlanta boasts at least five
schools and a quick phone call to Ikebana
international’s L .S. rep can locate a class
in vour hometown. Carola Meller.
203/966-8757. — Witzi Gammon © WASH-
INGTON, D.c.: Jammed Tokvo-style into a
INMArrow row Ill)ll!‘it' H]I”\lx 11](’ }li.‘:“l'i(' Elll(l
chic Dupont Circle, tiny GInza is the hest-
Iil'l)i secret l;f‘ Ilntl‘l'ﬂilliilnill .Ial!ill]l)'
philes. A brisk business in the futon and
antique kimono trade supports the own-
ers’ more esoteric fascination with Japa-
nese folk art, poreelain. erafts and con-
temporary graphies books, 1721

Connecticut Ave., NW, 202/331-7991.

—Karen S.R. Ward e EUGENE, OREGON:
Shibumi Trading Ltd. is a mail-order com-
pany that may be the very best source in
America for a range of traditional cultur-
al products including sushi-making kitch-

en equipment. 1-800-843-2565. @

Hetropolitan Home (ISSN-0273-2858) is published monthly
for 219.95 per vear by Meredith Corporation, 1716 Locust
Street, Des Moines, 14 50336, Second-class postage paid at
Des Moines, Towa and at additional mailing offices, POST-
WASTER: Send address changes to METROPOLITAN
HOME: 1716 Locust Street, Des Moines, [4 50336, Sub-
seription prices: One year 218 to | nited States and its

passessions: Canada and other countries add 218 per vear,

The
est
oriental
thefs
are into

Which is why Joyce Chen makes her All-In-One Knives.
They're incredibly sharp, incredibly balanced and
incredibly versatile.

Pictured, is the traditional-size 85mm Chrome
Molybdenum stainless steel knife. (Not pictured, is the
smaller 63mm version.)

Both are full tang with triple stainless steel rivets.
And Bobinga wood handles perfectly balanced to handle
all the chopping and cutting that goes into Chinese food.

All-In-One Knives from Joyce Chen. For people into
cooking Chinese, they're survival knives.

JOYGE GHEN
==

Eastern cookware for the Western Kitchen

Joyce Chen Products, 411 Waverley Oaks Road, Waltham, MA 02154

AVAILABLE AT:

GAYFER'S
ROBINSON'S
STERN'S






