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Architect Ruben Oieda,
. lrliriana and

2-year-old Nina
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Blorner tlectric 415/8/1 0499
Concord tighling 61gi 275 2303
0iscovery tighting 415/368 1900

Galaxy tighling 4i5/937 0622

Hobrechr Lighting 916/487 269(l

tamps Plus 818/886 526/

AVAILABLEAT
THESEFINE
DEALERS:
ARIZONA
Billings trghlng 602/881 1211

t amps Plus 602997 5544

CATIF()RNIA

Bergenlield Lighting 20'l/227 3800
Eillows tleclric Supply 609/546. 7 i00

Captol tighting 201/887'8600

He$o Lighring 201/730'9292
House ol tights 201/752.2000

Krell l-ighting 20'i/391-7685

l-ighting By Gregory 201/947 0003

Lighting Showroom 201/584 5445
Spivak Liqhting 201/791-5543

uhr Elecrric tighring Center 609/795 4600

NEW JEBSEY

705i737 1300

416/651 6570
416/47/ 3113

410/ti52.2800

416/787 0126

OUEBEC
Borteau Iuminaire 514/735 4631

I itemor 514i 738 2433

-rc- --;--

Tungsten-hologen ombience presented with o Europeon Floir,
cleor, block or white ocrylic occented with red or blue

neon or cleor..,unmistokobly Fredrick Romond.

hEDRICK MJ\(}.{D rr,rcl'
DESIGNERS & MANUFACTURERS OF ORIGINAL LIGHTING FIXTURES

NEW Y()RK
Aimrne Lightinq 516/5Sg 2772

Creatue Lighling 516/741 6333
Hi righl 914/779 6628

llluminalions 516/766-4880

[ighting 8y Gregory 2121226 12/6
Lighling Center 516/747 4/48
Lighting Gallery 516/271 7700

l\ilanhattan Lightinq 718/643-5600

l\ilanin's Lighing 516/239'5730
Maynard's Hecrric 716/266'6060

Sunsei Easl Lighting 516/736 1200

0Hl0
The Lighl Source Elgee 614/2S4 6261

Nave tlectrrc 415/685 6888

New tra Lighting 4'15/940 1559

Bays tlecrric 415/462 3433
Bivenrde trghting 408i423 74ll
Valley Lighring & Lamps 8'18/769 2447

C()NNECTICUT
Connertrcur Iighrinq Center, lnc 203/249 i 631

FTORIOA
Eenson tightrng 305/235 5841

Capirol hghtrng Boca Baton 4U//994 9570

Caprtol lrghtrng W Palm 8ch. 407/585 0057

Capitol Lrghtrng Stuarl 407//44 355:l
tanrasy Lrghtang 305/559 4988
Farroy's 0ec0ralNe Liqhl 305/94 / 5451

Hrll Lightrng 305/Si 
'i 58i0

Lee tightrng 813/482 3001

Lrghtrng Ixplosion 305/74S i 403
Lightstyle ol 0rlando 407/886 i252
l\rletro Irghtrng, lnc 411 1260 0222
Pego I amps l\tlianr/Hialeah 305/447 066/
Srate liahrrnq 40i /689 6650

The Lrqhtrng Center 305/757 9511

rLt-rN0ts
Dekker Lightrng Centor 708i 4 i 4 9800

fox I rghtrng Center 708/62S 8850

lor Lrghting Gallerres 3121282 E30l
Helsel.lcpperson Ehr 708//56 5600

Howard flec./tlq. Sludios 312/463 8801J

.lacobson Heclric 708/S66 507t)

Iighting Ufllrmrred, lnr. /08/381 5460

0akwood Lightrng, lnc. 708t960 9300
P & S Acnre flect Co. i 08/481 9040

Villa Lightilr0 6'18/39i 57S0

KANSAS
Wilson Fans & [rghtrnq 913/642 l5U0

MARYLAND
Dormans Lighthouse 301i252 6100

Iightin! Designers 30]/4EB /300

MASSACHUSETTS
MGt Lrghting 617/523 4/00
Srandard llectrc Supply 617/890 105tJ

Wollem trqhtrng 617/254 0700

Yale Electric 0i7/82b 9253

MICHIGAN
Ray Lighting Centers 3131733 g70U

MINNTS()TA
l\,1uska Lighting Ctr 6121221 8881

MISS()URI
Villa Lrohrrnq Sr i0uN 314/b31 2600

NEBRASKA
Lamps, t ighrs & Shades 402/397 286/

NEVADA
Lamps Plus /02//96 8010

PENNSYLVANIA
Billows Electric Supply C0. 215/332 9700

Fluorescenl Supply 800/692 7239

Wage Lighlinq & t)esign Center 2,l5/676 1070

RHODE ISTAND
The Lighring Cenler 401/728 5240

TENNESSEE
Hermitage Lighting Gallery 615/244.4167

TEXAS
Carol's Liqhling and tan /13/446 7613

Fields and Company 800/333 5444

UTAH
Cenlury Lighling 80U621-1632

Galaxie tighting lnc 801/262.5531

Steed flecuic Supply 81118252144

VIRGINIA
lighting Designers 703/821 4200

WASHINGT()N
Brennan tighting 206/746 9300

Seatlle Lighting 206/622 4736

WEST VIRGINIA
West Virqinra flectric Supply Co. 304/525 0361

wlsc0NSlN
l\iladison tighting 608/271 691'l

CANADA

BRITISH C()LUMBIA
l\ilcLaren Elecrric 604/386 146'l

Norburn l-ighting 604/299 0666

fl obinson tiqhring 604/879.2494

MANIT()BA
B.A. flobinson Lrd. 204/784 0000

Super tile 204/633 9533

ONTARI()
Kesco Electric 105n 42.0424

lvlerroDolis Eath and tiohtinq
Sescolite Liqhling
Supreme Liqhtinq

Union Elecrrac Supply Toronto

[Jniversal Lamp

I
1
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q
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For more informotion on the complete line of F. Romond products coll 1-800-999'1229 Ext. 5908
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OxCE I.JPON ATIME.

Come to Denmork...the foiry tole counlry of
Hons Chrislion Andersen, where once upon o
time is now

You'll be dozzled bythe Royol Bollet,lheotre
opero, museums ond most of oll, by the chorm
ond friendliness of lhe English-speoking Dones,

Right now, the lond ol food, fun ond foiry
toles is closer thon ever with TWA, the oirline of
choice to Denmork. TWA hos doily direct flights
from New Yorks JFK lnternotionol Airport to
"Wonderful Copenhogeni'your gotewoy to oll
of Europe. a-

TWA Getowoy@Vocotions to Denmork
include hotel occommodolions, doily continen-
tol breokfost, severol dinners, roundtrip oirport
lronsfers ond guided sightseeing tours. And oll
vocotions ore bocked by TWAs exclusive
Getowoy Tour Worronty.

For your free full-color brochures "Denmork

-The Other Europe'ond "TWA Gelowoy Europe,"
see your lrovel ogeni, coll ,|-800-GETAWAY or

u'Jt?J:J!3fl?3','[:""T5] aWANew York, NY 10017.

NEUMARK
THE OTHER EUROPE
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FILIGRAN
Fluidity a-
bounds. Matte
in finish, velvet
to the touch. A
distinctive
piece by Johan
van Loon,

.T H E, II ,{ I\ I)

ASYMMETRIA DINNERWARE,
STEMWARE AND FLAT\TANE
The subtle ebb and flow of the
world renowned Danish artist
Bjorn Wiinblad's sweeping raised
relief punctuates this porcelain
dinnerware's unique asymmetri-
cal effect. Balancing this aesthetic
to form the perfect table set-
ting is the crystal stemware and

steel flat-
ware.Awel-
cgme addi-
tion to the
finest
homes.

St () lr T- II I1l rtur ,1, s -t- ll FL s

CUPOLA
FIORELLA AND
CUPOLA
STEMWARE
The epitome of
architectural integ-
rity and design
Cupola is brought
to new heights with
Rosenthal's intro-
duction of Fiorella.
Maintaining the cre-

ative excellence established
in this design is the twin-stem-

med crystal stemwart. A perfect
compliment for any table.

PASO DOBLE BOWLS
Glass designen Stuart Gar-
foot, reveals new facets in
crystal desigrr. His bowls
and plates dramatically

juxtapose
frosted and
trans-
parent
surfaces.
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KEIIH HARIilG: THE 1EGACY IIVES Oil ............97
By Richard, Lacoryo .In the indelible images Keith Haring left behind, a critic finds the child in us all.
Designer Sam Havadtoy made Haring's home a reflection of his spirit.

IHE COOK, IHE ARCHIIECI, IHEIR IITE & IHt RIVER......... ... IO4
By Colman Andrews . Architect Richard Rogers and chef Ruth Rogers are stirring up the Thames.

SIREICHING IHT CANVAS ........ TIO
By Wendy S. Israel. Rebecca Cross' home has a brush with joyful abandon.

Bv Steaen Guarnaccia DISIGII'S HIDDTl{ PTRSUADER ........ tt4
By Julie V. lorsine. The Limited's Jim Mansour lives with design's couture.

SIYI.E'S TAIRTST IRADER ..... ......... 120
By Diane Dorrans Soelcs . A collector crosses borders of the imagination.

HOmESTEADTilG, THE 1.A. WAY........... ........ r25
By Julie V. loaine. The living is easy in Ruben Ojeda's castle of light.

a colrEcroR's GREAr RouNDuP ................ r30
By Donna Sapolin. Antique dealer
Michael Friedman puts us in the saddle ffi 11.g + r- #,=tl . l '5;. * F# r#_rl

with rough'n ready relics of the Old West.

PlcillENIS Ot HER lrrlAcll{AllOil ........ ........ f35
By B. Colin Hamblin. A boxy L.A. home gets foxy with salsa colors.

Ptfi{lc r1{ PARADlSE..... 143
By Ruth Reichl.Wir,e importer Kermit Lynch and chef extraordinaire
Alice Waters collaborate on summer sandwiches.

H0I PR0PtRTIES. By Arlcne Hirst ......... ....40
A new town turns Angelenos into pedestrians; Picasso brings art to the table.

PR0I0IYPE: CANOl{'S XAPSHOI . By \teuenHoh,,.................,...,,,,,.,,.44

HOI PEOPI,E ,,.,,,,..46
Designer Gordon Henderson grooms rooms; Dan Rizzie paints pizzazz.

IOP SECREIS . By ColmanAndreuss 50
Something old is new again: Bistro-

fl;: +i:n l.l=':; 
= :FG !:ti +'rc- ,l€ i,1.r: =+-=i= .t= :;:,':,= maniasweepsthecapitalcityoffood.

IllEIR0.Artyoucan'trefuse;breakfastwithFrankGehry'PlusoDesignPolice.......... 5B

GEI YOUR YA/YAS OUI!........... 70
By Peter Hellman 'New Orleans' teen art-furniture wizards go global with gris-gris.

cAN DtStGN SAVE DErR0lr? ............. ID

Ford's Jack Telnack tells how styleo;nd substance are makingAmerican cars fun again

l!(EAr WHERE IHE BUYIilG lS EASY ........ 84
By Arbne llirst. The Swedish furniture retailer teaches us big lessons in comfort ehopping.

SNIPS'N St{AllS: IHAI'S WHAI DISIGN lS filADt OF ............. ...............89
BySteuenHolt.ArtfttlassembIageinspirescraftsmanTed....:..:-_1=1.=-;i:.i!iii..::::::!ij.-,]
Muehling and industrial designer Tucker Yiemeister. ::..' 'l'' ':ir: i'11 :" | '+ :': :-':' '' -'-

tDlIoR'S PAGE. By Dorothy Kalins ..,,,,,....... 20 DEslGl{ coilrlsr...... .............. 30

RECtPES....... l4B nEsouRcrs .........162

C0VER. Ruben Ojeda's citadel of color. Photograph by George Lange. ' nIADEn SERVICE: 2121551-7064

HOMETRUTHS

B . METROPOLITAN HOME . SEPTEMBER I99O
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I mg "tarl'0.7 mg nicotine av. per cigarette by FIC method.

O Phlllp Motrls lnc. 1990

Vrginin Slims rernembers the only dates it utas pruper for
atioman to askfor in1914.

The long, slim light mode especiolly for you

SURGE0N GENERAL'S WARNING, Smoking
Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.

UV'IY
EABY.

YOT'\'E
CSUIE
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Jiail to Horseshoe Mesa, Grand Canyon, Ariz-ona.

Our gu,trdntte: Etery ium u,r ,r// u,t//gilr 1,,.u r,,,nplete stt$Jidinn crJc,l rtl,?1' rclum il Jor a lull re[und



Nature is unrepenrant. It bestows its gifts,

but always asks a price. The lingering

desert sun belies the

creeps up on the arroyo.

.lt
nlght that

things areHere

sharp, elemenml and we take note.

us the fitful winds of fashion, bur

the essentials to see you through the

seasons. Even i[ your only trip outside

is a walk down the

conquest of

Ot call

-!i

.e"u6r',;

Each Piece is a Signed Original



FIRMII{GHOWTO'S

frorn,
the
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in ShinCare.
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Firming skin's
appearance is made
easy with Multi-Tenseur.
The concentrated
formula acts on skin's surf,ace

to promote immediate
tightening benefits. Natural
extracts including ginseng
and condurango act to lift,
tighten and tone.
See visible results with
each application.

ffiffirmine
C@rtratti

s$futing

.-@.'
:';



FRENCH BEAUTY LESSONS

7-f1 ire-releose. Climote-control.
I Continuous doy-long core.
I These ore the benefits of

I- Multi-Active Jour. Rich in
moisturizing ond firming noturol
extrocts thol oct with precision os
skin demonds. lmpressive test
results support the cloims-visibly
softer, smoolher, more rodiqnl skin.
All doy. Every doy. ldeol under
mokeup. Non-comedogenic,
dermotologicolly tested.

Delicate eye contours require special care-
especially in the morning when puffs and
circles are most noticeable
Instantly refreshing Eye
Contour Gel comes to the rescue
with soothing camomile and
cornflower. It's a morning must
to help reduce the appearance
of dark circles and puffiness.

CLARINS
PA R IS

Jour

ceTnes

Cream

t



IT'S HOW YOU CRAFT A FLAWLESS

DEFINITION OF YOURSELF FROM

EVERYTHING YOU TOUCH. CLASSIC

GAP, FOR INDl DUALS OF STYLE.

P A S S I O N.
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p pocket-t $10.50, as worn by
I El tA M ETZtI E R, photographer.
otographed by Hert Ritts.

#a,
5

6,
.iS* ri

s

ij
iq

\

g
ffi

li
(

1

.d

r

g

:
."

E

E

I

j

*1



Erpcaur Sorro SmEncrNG FonYotn HoME.

FOUNTAINHEAD
BY NEVAN4AR

Bring rich, natural warmth to kitchens, baths and other areas of your home with Fountainhead

premium solid surfacing. Available in a variety of distinctive colors and patterns t0 complement inte-

rior designs fiom contemporary to traditional, Fountainhead is ideal for countertops, vanities, wet

bars, table tops and much more.

But Fountainhead is much more thanbeautiful. It's easy t0 maintain, and extremely durable with
high resistance to heat, impact and mildew. Stains are no problem either;even tough ones like grape

juice or iodine won't harm Fountainhead. Because its color runs throughout its thickness, the sur-

face can easily be repaired to keep its new appearance. And custom edge designs are unlimited.
Add lasting elegance t0 your home with Fountainhead by Nevamar. See your local kitchen and

bath dealer for color choices and complete information including details on our 10-Year Limited
Warranty . . . or write Nevamar Corporation, 8339 Telegraph Road, Odenton, Maryland 211 13,

,]:

"(r1,i.i+,

Design: Lee Najam, I.S.l.D. Fabrication: Plexability, Ltd.

Photography: JDN Photography

Material: White Matix, Medium Gray Matrix

,zllott-d:ooR
ffffplcooRDNATES'

NE\AIVIA.R,
DECORATIVE SURFACES
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Renrrn to the coffee pleasures of the 19th cenftrry,rL\ 
with the help of this 20fi century gift , '

\\/ /e'd like to welcome you to
W a simpler, less frenetic era.

A colorfulage when schedules
were limited to ffain depots and
people made time for fine coffee
and good conversation in the
coffee houses and private salons
throughout Europe.

Savor a cup of Gevalia
Kaffet and continue a tradition
&. started bv Victor Th.

E;:H:11,1i".s.:i:h
tait'ry'.&lNu port of Gavle, he
imported rare and exotic beans from the lush moun-
tain slopes of Africa and the tropicaljungles of
Central and South America.

Engwall roasted, tasted, tested and blended
up to six varieties of first-quality Arabica
beans in pursuit of creating the richest,

true coffee essence is preserved
from our roastery in Sweden to
your cup in America.

The only way to receive
Gevalia Kaffe is ro have it deliv.
ered directly to your home. We'll
send it to you whole bean or
ground, Regular or Naturally
Decaffeinated, A special note:
we remove caffeine in a process

that exposes beans to the very
same natural elements that put
the effervescence in sparkling
water. The flavorful result is a

full-bodied naturally decaffein-
ated coffee unlike any other you''ve tasted.

A BREIrINC SYSTEM DESIGNED
FOR TRUE COFFEE LOVERS,

lUith your TiialShipment of Gevalia Kaffe

most aromatic cup of coffee. His vision
was realized in the coffee that has
earned the Royal Seal ofapproval by
generations of Swedish Kings.

A taste of yesterday can be yours with the help
of a generous offer: our free European.style Auto-
matic-Drip Coffeemaker. Available exclusively
through our import service, its special design takes
full advantage of Gevalia Kaffe s old world flavor.

you'll receive your Coffee-
maker. To ensure full flavc,r
and richness whether you
make one cup or four, an
exceptional brewing pro-
cess features a unique
aroma-lock system and
high-extraction {ilter cone.

The retaiI value of this Coffeemaker IS

Today, you can enjoy that same coffee-blending
artistry in Gevalia Kaffe. Carefully roasted in a rapid,
low-heat process that preserves the robust character
ofthe beans, we capture the delicate flavor nuances
in quickly-sealed half.pound gold.foil pouches. The

YESTERDAY'S OBSESSION IS
TODAY'S REIUARD.

$39.95, but it is yours to keep as our gift for simply
ordering a Tiial Shipment of Gevalia Kaffe.

To order, read and complete the attached order
form. Or call us, toll free, at L.800.678.2687.
lf another coftee lover has already used the reply lorm, please write to
Gevalia Kaffe lmport Service, PO. Box 11424, Des Moines, lA 50336 or
call toll free, 1-800-678-2687 for full details.

GEVALIA&BKAFFE
A SWEDISH OBSESSION

t
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*
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. DEE NOIAN, ex-editor
ol Britoin's hot Sundoy Expre$ mogo-
zine ond new heod ol llelropoliton
Home UK, promises "to breok the bor.
riers of troditionol home mogozines
here-like ltlat Home did in the U.S."

SAIVI HAVADTOY
helped bring ortist Keith Haring's {inol
dreoms to life. Hovodtoy, who oper-
otes Gollery 56 in NYG ond Genevo,
designed Horing's oporlment nnd rot-
loboroted with him on on eight-piece
edition of ort lurnilure (see rhe
bronre-ond-pewter collee loble, be-
low). The shopes: H(rvsdtoy'si lhe elch-
ings: inimitobly Horing's. Page 97

IcllGor's Pcrge

DEE NOLAN (THE LOVELY I-ADY PICTURED LEFT) A}ID I V/ERE

on one of our ooDesign Toursoo of London, A Design Tour
is a frantic round of the hottest shops and galleries-usu-
ally taking the place of lunch-and since this time Christ-
mas was near, for us it involved making sure some of the
fruits of said tour ended up gift-wrapped in our bags. We
went into a particularly wonderful crafts gallery. Dee in-
troduced herself: o'f'm the editor of lWetropolita,n
Home." I jumped. ooVait a minute," I thought, 'ol'mthe
editor of Metropolitan Homc. " And at that moment I un-
derstood the emotional reality of launching a magazine in
the United Kingdom: Now there are tu)o of everything.

Since last Fourth of July (a date that will live in irony),
small groups ofus have gone back and forth to London to
put together Metropolitan Home UK, working with Associated Newspapers
(The Daily Mail, Eoeniltg Stand.ard) in a new partnership called Harmsworth
Meredith Magazines. From the start, we were deterrnined that this new maga-

zine be an extension of Met Home abroad- not a copycat like some internation-
al magazines with everything so similar you don't know what country you're in.
But not so different, like some American titles abroado that you wouldn't even

recognize it. Our goal was a real joint ventureo from the shared editorial sensi-

bility to the cooperative selling of advertisements.
So, we are proud to announce that Metropolitan Home UK will debut Sep-

tember 12, the product of a totally British staff (well, Dee was born on a sheep

farm in Australia), with the first issue designed by an old friend, Stafford Cliff,
former head of the Conran Desigrr Group in London and co-author-with Su-

zanne Slesin-of the Clarkson Potter books French Style, English Stylc, etc.
George Bernard Shaw said that England and America are two countries sepa-

rated by a common language. As journalists, we'll try to speak the same lan-
guage-even if we use different words, (o'Trannieso'o we learned, are slides; but
oogo-sees" are scouting pictures. Even Metropolitano it was argued, means mu-
nicipalin English English, btMuni.cipalHornewasclearly out. A ootip,'o literal-
ly speaking, is a dump. ooNaf 

' means hopelessly unstylish.) But design, after all,
is our real common language. Ideas, people, products speed across the ocean

with such energy that for us, the global village has become the global living
room. Met Home UKwllhave the same role in Britain that we do here: It will be

a voice of reality and connection in a field populated by pretentious, elitist,
beautiful but naf-if I may say so-magazines.

For us, besides the great excitement of having wonderful new minds interpret
Met Home in another country (we've just seen pages of the first issueo and are
proud andjealous, too), there's the stimulation ofbeing able to cover Europe
for Met HomeU. S. from our office in London. The story in this issue of how New
York girl Ruth Rogers went to London after her freshman year of college, mar-
ried that country's most controversial architect, Richard Rogers, and wound
up running London's hottest restaurant, the River Caf6-is just such a fruit of
our new vantage point. What's next? Maybe by the time they finish digging the

Chunnel from England to France, we'll have La Maison mdtropolitaine.

-Dorothy Kalinso Editor in Chinf
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EHCAN
The elegant, highly aerodynamic

shape of this new Buick Park Avenue

makes a beautiful first impression.

But its true beauty also lies in Park

Avenue's highly refined engineering.

The 1991 Buick
Park Avenue.

Motor Trend says: "Buick engineers

have come up with one of the quietest,

tightest and smoothest operating

luxury sedans we've ever drivenl'

They've developed a cabin so

comfortable, "just sitting in the Park

Avenue's roomy interior is pleasingJ'

(Carand Driver)

The Park Avenue offers a new

electronically controlled transmission

that "works like a dream!' (AutoWeek)

And for 1991, there's a powerful ner,r

tu ned-port fuel-injected V6 engine.

As you'd expect, all Park Avenue's

accomplishments are underscored b1

Buick quality.

As one example of what Buick quality

means, the 1990 J.D. Power and Associ.

ates survey ranks the Buick brand the

highest domestic in initial quality, for

@



the second year in a row. And ranks

the Buick brand fifth highest in initial

quality among all cars sold in Americal

We invite you to visit your Buick

dealer today. Test-drive Buick quality

as evidenced in the all-new 1991 Park

Avenue.

Its styling and engineering make it the

GreatAmerican Beauty.

For a Park Avenue videotape and

catalog, please call l-800-3PARK-AVE.

BLIICK.
The New Symbol For Quality

In America.
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a whole new area

of disagreement

for husbands

and wiveS...
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surface to choose.

2
COLORCORE". For a customized look, you should lookintoColorCore
zurfacing material. color is what colorcore is all about-color that goes all
the way through, so its beauty isrt't interrupted by the dark edge of iegular
laminate. colorcore gives you the look of a solid surface at lessiost, aiwell
as the option to do distinctive custom edge treatments like the one shown.
And there are over a hundred ColorCore colors ro choose from.

own special advantages.

The Name Brand in Surfacing.

bathroom.

I
LAIIINATE. Theret only one Formica brand laminate. Although orher
people now make laminate, we invented it, and we're still the best at it.
\hich yodll realize when you see the amazingvariety of patterns, colors
and textures we offer. You can be wildly-or even not so wildlv-creative
with it. If you're planning on doing a kitchen or bath and quality is important,
ask forFormica brand laminate byname and accept no substitutes.

3
suRELlr- The newest and unquestionably the most exciting solid ever
introduced, SURELL solid surfacing material has a timeless, scilpted look.
h gives you rhe beauty and elegance of marble and granite in a choice of
countertops, vanities with molded backsplashes, lavatory bowls and
showers, all with rhe assurance of Formica brind qualitv Solid color choices
are available, as well as several remarkably realistic granites. If you,re doing a

kitchen or bath to match a lifestyle thatt here 
-to 

rt.y SURELL soiid
surfacing material is your design solution.

For the name of the kitchen and bath dealer nearest 1.ou,
call r-goo-FORMICA.

BFATIO

Road, Dept. M, Cincinnati, OH 45241

a
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WARM EXPRESSIONS

B ring the comfort of warm, radiant heat to any decor. The distinctive
styling of Wheatley@ radiators lends grace to the finest interiors -

traditional or contemporary. Sizes to comfortably heat any space.

Suitable for steam or hot water. Ideal for retrofit.

Call I-800-888-6731 or (918) 446-4551
for more information

Welcome to the all suite
Le Parc Hotel de Luxe

Le
Parc

733 North West Knoll
West Hollywood. CA 90069

Daily rates from $165.

Reservations and Information

1-800-424-4443
FAX2t3l854-0926

TELEX 4955516:LEGG

@ 1990 Hotels of LErmitage lnternational
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COMMERCIAL ALUMINUM COOKWARE COMPA}IY, DEPT 55, P.O. BOX 583, TOLEDO, OHIO 43693

rlll I ll\
t\lilU//ty
/\

THOS, MOSER
CAB I N ETMA KE RS

Yoil're ifluited to uisit our Shoturooms

415 Cumberland Avenue, Dept. MHl,Portland, ME 04101

l2o7 ) 774-3791

210 Vest Washington Squae, Dept. MHl,Philadelphia, PA 19106

l2ls) 922-6440

501 South Washington Street, DePt. MHl,Alexandria, VA 22314

\703) 548-3447

Call or write for our 80-page, full-color Catalog, $9'

Continuou fum Chair. Appraiated by ou mtomec for ir
aethetie md omfon. Dqeil: rWhite mh spindla lend flex

md smgth, complemot the fine-grained chov.

Srrpnor R. Bunzox
Publisher

Suslnnls Pasr
Associaae Publisher

DnnonlH Jonrs B,Lnnov
Marketing Director

Salcs Offrces

NesYork: 750 Third Ave., NewYork, NY f00I7 (2I2)
557 -6600. Associate Neu Yorh Managers r LtunA JEN-
NINGS, JAMEEI.A MAIOOF ROBINSON, CATHf,RINE POT.
KAy WESTERBERG; Adoertising Seroices Manager:
ChUDIA SurroN; A ccount Managers : LISA A. BERGEN,

DoNNA BREril{, CLA.UDE CHAoULoFF, A\T{A M. MA-
TnANcA, WILIAM MIDDLEToN. Chicago: 333 North
Michigan Ave., Chicago, IL 60601 (3f2) 580-1612'
KELLEYMoNCRIEFF, Midwest Nlanager; KEITHH. KxN-
NER. Des Moioee: 1716 Locust St., Des Moines, IA
50336 (515) 284-2266, VICKI SMITH, A ssistant Superui-
sor Ad.oertising Seruices. Csli{omia: Ellison & Co. , 695
Arbor St., Paeadena, CA 91105 (8fB) 793-0552, V'
RIcH-axD E[rsoN. Adera: 220 Tenth Faimay, Ros-
well, GA 30076 (404) 642-8900, EDVARD J. GRAf,
Southern Mgr, Detroit: A]baum Associates, 418 W.
Fifth St., Royal Oak, MI 48067 (313) 546-2222,Dot
A-ltraum. Direct Reeponeer 750 Third Ave,, New Yorko
NY r00u (2f2) 55I-7088, EDVARD J. JovDY, Direc-
,or; MARY BEAUDET , Account Manager. Muketing Ser
vicee: 750 Third Ave., NewYork, lfY 10077 (212) 557'
6600, SHERRY BABITZ GINSBURG, Research Director;
KATHLEEN HESLIN, Promorion Art Director; PBccy
UENTIN, Operorioru Manager; LINDA J. STEPHENSoN,

Special Eoents NlanagerlSenior Copywriter. Aeeia-

tEtS: MARJORIE DUFFIELD, EVA GRILLO-ROVAN (PTO-

morron), MARY FL{HERTY, ELIZABETH JoHNsoN, CAMI
NoRMAN, LINDA NTJDELMAN, SHAXI ROBINSON, DATNA
zErrLIN (Sor€s)

Clnor,r Mlxorl. Circulatian

Mlcglrl Sruono Neussrond Circulation Director

RonnnT C, Funsrrxlu, Production

Magazine Group Of6cere: President, James A. Autry;
Senior Vice Presidents: Adolph Auerbacher, Myrna
Blyth, Burton H. Boersma; Vice Presidents: Doris
Eby, Christopher M. Irehman, Dean Pieters, Max
Runciman
Corporate Office.el Chairman of the Executive Com-
nittee, E. T. Meredith III
Chairman ofthe Board, RobertA. Burnett; President
and Chief Executive Officer, Jack D. Rehm; Group
Presidentsr James A. Autry, Magazine Publishing;
Jeramy Lanigan, Book Publishing; Philip A. Jones'
Broadcasting; Allen Sabbag, Real Estate; Vice Presi-
dents: Leo Armatis, Corporate Relations; Thomas G.
Fisher, General Counsel and Secretary; Fred Stines,
Special Projects; James F' Stack, Iinance; Treasur-
ei, Michael A. Sell; Controller, Larry D. Hartsook

METROPOLITAN
HOM E.

Magazine Group of Meredith Corporation, 1716 Lo-
cusi St., Des Moines, IA 50336. o Copyright Meredith
Corporation 1990. AII rights reserved. Printed in the
USA.

iJEffi c*tomer Serrice: For service on your
magazine subscription. including change of address.
pleise write to Customer Service Manager Robert
Austin, P.O. Box 10254, Des Moines. IA 50336. en-
closing a recent address label. For faster service,
eall I-800-678-2666.

Following are trademarks of Meredith Corporation
and their use by others is strictly prohibited: Living
the Met Life, Elegant Renovetion, Elements of Style,
Style Preview, Hot Properties. Ask Dr. Swateh. The
Globsl Table. The Screening Room. Secrels of the
City, Personal Style, Perfect Dinner Parties, The Met
Grill, Design Police, Tablescaping' The Creative Eye,
Met Home, The Spirit of Home, Fast Fomard, The
Metropolitan Shop, Met Kids, Kidstyle

Perfect euety time. .rpith Calphalon.

A combination of responsive, highly conductive material
and quality craftsmanship results in cookware you can count on.

Calphalon is well done.
Cook in it, you'll agree.
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GRA]ID PRIZ3
A VAGAIION for
two on Coymon
Alrwoyr to the
Rodisson Re3ort
on Grond Goy.
mon lslond.

lH!5 grocelul
Jozz toble
lomp from
Koch ond
Lowy could
be yours.

THE PICK of gour-
mel chels every.
where: Golpho.
lon heovyduty

HIGH-END, orchl-
tecturolly de-
oigned lominote
piees from Tech-

!lne Furniture
lor your home.

RELAX in the lux-
urious comfort ol
this leqther
Move choir ond
olloman from
Roche.Bobois.

BEAUIIFUL Gry3-

tol tokes shope
with this elogont
Stenhommor
vose ftom Orre-
fors, lnc.

cookwore ond o
fondue sel.

AR}TSTRONG

puls foshion ot
your feel: o cus-
,om floor lor ony
room you choose
in your houre.

Tfie Met Home of the Year

Contest is ltour issue . Your

personal sryle of design can ain

you priz€s and put you on our

February couer (see page 162

.for Rules). Send as ))oilr

tltoug/tts about home. Deadline:

September 1, 1990.

I

SWEET DREAiIS
ore yours wilh
the luxury ol Ar-
relle's worm Eu.

roPoon goose'
down comforter.

PARKING your
cnr is o breeze
wilh this €norgy.
efficiont steel
goroge door
from Glopoy.

ffffi
ENDLESS doy.
drcoms owoil
you in Grongo's
clossic wlcker-
ond-cone lounge
ond footrest.

LIGHT UP in high
style with ilorio
Villo's copper.
roppod bross-
ond-steel con.
dlestick lomp.

30 T METROPOLITAN HOME . SEPTEMBER I99O

t

t

nna
J-



HE CHARLES PFISTER COLLECTION BY BAKER. EnIuTing design
transcenls t'othior. As creaful by ,otnl desigre, Chorln" Pt';'tn,i the Pfistur
Collecfion f-* B"Ler Furniturc ,pnoL, a contemporat7 idiom with classic ease.

E"rh element is ,noli"nd uith m
mentuJ by J;ttin"tiue brcnzn horl*orn onJ

ntirulou, ,Lill rn fin
ullt, orl t'othionel with

e prlmaDera DeneetEl ,o-pln-
utmostp

ca

SE

,n by Baleer's ,ro{tr*nn

"d $2.50 fo, you, 
"olo,

It is o conuersation suifuble fo, ony ho*n. You are inuitul b
catalogue

700".

This exclusive collection of living, dining and bedroom designs is available through
many fine fumiture and departmenr stores. You are invited to write for their
names. Baker Fumiture, Dept. 727 , L66l Monroe Avenue, N.\U., Crand Rapids,
Michigan 49505. Showrooms in Atlanta, Boston, Chicago, Cleveland, Dallas,

Dania, High Point, Houston, Laguna Niguel, Los Angeles, Minneapolis, New york,
San Francisco, Seattle, Tioy and Washington D.C.Philadelphia, KNAPP & TUBBS
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ROCHE.BOEOIS.AVERYPERSONALSENSEOFSTYLE.PARIS.LONDON.ERUSSELS.GENEVA.ATHENS.BARCELONA'MEXICO.IOKYO.

NEWYORK.BEVERLYHILLS.BIRMINGHAM.MI.BOSTON.CHICAGO.COLUMBUS,OH,OENVER.HARTFORD/CANTON.HOUSTON'LAJOLLA.MIAMI.MINNEAPOLIS.MONTREAL.PALMBEACH
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IHBOI.]GH OUR EXCLUSIVE STOBES AND THBOUGH THE IRADE IN THE USA AND CANADA,
PABAMUS.PHILADELPHIA'OUEBEC'HOSLYNHEIGHTS,NY.SANFRANCISCO'SCABSDALE.SCOTTSDALE.SEATTLE,SOUTHPORT,CT.TOBONTO.VANCOUVERBC.WASHINGTONDC.WINNETKA.IL,

Creatiue seating aryangemmts.

ROCHE-BOBOIS
SETS THE TREND

The shapes and textures that will set the trcnd for years to come are
already herc. Come see them at Roche-Bobois. Let our Entracte collec-
tion capture your imagination. Combine elements at will. Enjoy the dcep-
sczting comfort of feather-filled pillows . Entracteis shown here in one of
our newest velvets. Many other luxuri<tus fabrics arc also available.
For <lur spectacular 75-ptgc catalog, plcasc send $10 (reimbursed with
your fint purchase). Roche-Bobois (Dept. SE2). 183 Madison Avenue.
New York, NY 10016.

;
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Entrdcle scctiontl. Crc'rtcd bv Hans lkrpfcr
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limited Edition

an investment in your lifestyle.

tndividually designed - Custom crafted in West Cermany

Contact the allmilmri Consulting and Seruice Center for your nearest allmilmij design studio,
or send $10. for a comprehensive brochure and information package.

allmilm6 corporation Department MH 70 Clinton Road Fairfield, Ni 07004 2O1 227-2502
Available in Canada

i

I
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the fantastic kitchen and bath



Exclusives.The Best.

AndltbFree.
The H'lmmachcr Schlcmrncr cataloguc is fillccl with unicluc products, traditional

products, fitnctional proclucts. Ancl sornc that are just plain fLn. Many arc
exclusivc. Many arc thc bcst yolr can btry. Ancl thcy,'rc all at Hammacher.

Send firr your cataklguc toda1,.

Just call our toll-frcc rrurnbcr:
1-8OO -365-S4OO and ask for catalogue #B.42.

Call any h<xrr, an1, cLr1,.

ib
B-tit:
E-,
i

v/t

\

D Please send me the FREE Hammacher Schlefilmer catalogue

Fold here

e.

q
o

,\-anle

Address

City'

Moisten here. lold and seal
Please do nol use lape.

ZipState

Hammacher Schlemmer

\
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PLACE
STAMP
HERE

The Posr Office
will no( deliver withour

c()rrect postage

Hammacher Schlemmer
DepartmentB42
P.O. Box 2549
Northbrook, IL 6006 5-2149

It's Classic. It s 0ne-0f-A-Kind. It's Free.
The Hammacher Schlemmer Catalogue a
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Nowyoucanenjoy allth powerand
passion of Beethoven's phonies as
they reall sounded!

How do you make music as familiar as
Beethoven's monumental symphonies
sound new? Roger Norrington's
answer is to play the music as it
sounded when it uasnew And he
achieves this by recapturing the com-
poser's authentic tempos and timbres
perfectly-on true reproductions of
the Romantic Era instruments.

Now you can get Norrington's land-
mark performances of the Beethoven
Symphonies, on six brilliant CDs, for
an incredible price...just $24.95, plus
shippingand handling.

With the purchase of these six CDs,
you'll also be enrolled in a six-month
no-obligation trial membership in
Columbia House. Everv four weeks
(about 13 times a year_; you'll receive
our Music magazine, which describes
the Regular Selection, plus hundreds
of other classical alternates, as well as
selections from other fields of music.
And you'll also receive Special Selec-
tion mailings up to six times a year
(total up to l9 buying opportunities).

If you want the Regular or Special
Selection, do nothing-it will be sent
automatically. If you prefer an alter-
nate selection, or none at all, just mail

the response card always provided by
the date speci6ed. You always have l0
days to decide: if not. you may return
the Selection at our expense.

Remember, as a trial member, you
are under no commitment whatsoever
to purchase any additional selections
and you may cancel your membership
at any time. Regular Club prices are
currently $12.98 to $15.98, plus shipping
and handling (multi-units sets may be
somewhat higher). What's more, each
CD you do buy at regular Club price
entitles you to another CD at half-
price! And you will continue to enjoy
this half-price saving for as long as you
remain a member!

We'll send complete details of the
Club's operation wilh your Beethoven
Syrnphonies. If nol satisfied for any
reason, return the set within 10 days
for a full and prompt refund...and we'll
cancel your trial membership.

Act now-Beethoven's music will
last [orever, but this offer won't. So
mail the coupon, or for even faster ser-
vice, use your credit card and call our
toll free number:

l-800-323-1400

Please rush my 6-CD set of the 9 Beethoven Symphonies, at the special Iow
price of only $24.95, plus $4.00 shipping and handline. Atso enroll me as a
6-month '[iial Member in the Club, utrder the no-oblication terms outlined

c 1990 CBS Becords, Inc.

Columbia House, 1400 N. Frultrldge Ave,
PO. Box 1129, Terre Haure, IN 47811.1129

in this oflering.

State zlp

Please check how paylng:
I Check or money order for $28.95 enclosed.

rJ Charge my 6-CD set to the following credit card:
tr MasterCard I VISA I American Express

Account No.

26tvF90

Name 

-

fulntFnst\.ilr' ffi

Apt-Address

Clty

408.526

w)0s8

WAH/IvF

Exp. Date-
S iqnatu re

''N()rriilqton has become the hottest commodity ir
classical music...the most talked aboutstaroIthe
earlv music movementl Neu York Tirrts
"Ro(er Norrington s London Classical Players have
set oes'standards lor true intonation, razor-sharp
rhvth ms an d tonal ful lness Hich Fidelit\

I

NO OBLIGATION TO BUY AI\IYTHING MORE_EVER!

COLUMBIA HOUSE, 14OO N. FRUITRIDGE AVE., TERRE HAUTE, IN 47811-1129

Not€:wereservelherighltJr€jectanyapplicali(nrorcancelanym€mbership Thisofi€risnot
available in APO, t-P(l Alaska, Hawaii, Pueilo Rico: wrjte lor details ol allernative ofier Canadian
.esidents will be servk cd,rcm]bronto. Applicalile sates tax added b alt orders

1

'qh

IN

The Widely-Acclaimed Performances by

NORRINGTON
andThe l,ondon Classical Players

D

95
ke details belou.

IT
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your taste and lifestyle before

making any recommendations."

+Wt ffiffi,r

Translating rough

ideas into a finished room

is the essence of custom

decorating. And like all

the consultants at

JCPenney Custom

Decorating, Nancy

Maxwell can simplify the

process.

"l listen to a person's

likes and dislikes. Then

we work with their existing

colors to come up with

ideas they feel comfort-

able with."

"The process begins

wqW
dhltl, f,* vw

Wwe ayal
011 A sktld+

0rltw u.rrr^doil

W

right in your home. Because there's no better place to

make decorating decisions. Our consultants literally put

themselves in your place.

The idea is to get a feel for

"When Norma Paz called, she had some great

ideas. She wanted

something

really light for

her dining

room windows.

She needed

sunlight to carry

into her paneled

living room. The

windows became the focal

Dr. and Mrs. Stan Paz, Dallas, Texas

"We told Nancy exactly what we wanted in

each room. She really listened to us."

point of the room. From the hundreds of patterns

$
t

I

L



lw +^t ul,bIMW.
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and thousands of colors

available, I helped narrow it

down. We tried to think of

something that would be really

distinct and nice and decided

on an apricot batiste sheer.

The result was a wonderful

arched sunburst treatment."

"The dining room was just the

beginning. Norma wanted to

decorate several rooms in her

home and she had plenty of

Nancy Maxwell

Decorating Consultant

JCPenney Custom Decorating

options to choose from: custom draperies, pleated

shades, vertical blinds, shutters, top treatments,

endless fabrics. And, of course, coordinating room

h .*

futr,l fuilt
tlruitrl- we

dtil on

uldtdhful

rub l,ril,L

I$d. n dr
fu.li@,p1hqf dr,r
o{u Whlirlifib,tyw
[-4 +hutv ,t.ralt dtll'frilt

I
accessories and

carpeting. Even custom

area rugs. She knew

exactly what she wanted."

Our job is to bring fashion to life. To work

with your ideas and create a room that's

right for you. The process is very simple,

You talk, we listen.

Cr r. r.Tooay Fr x A F ru.r. I :r- H or'tl C( )NSr r t. I A' r t( )N

l - 8 0 0.5 4 3. s 4 3 6

JGPenney Custom Decorating
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lloc Properties

California Dream-
ing: PlayaVistaAr-
chitects Buzz
Yu.dell, Ricardo
Legorreta and Ste-

fanos Polyzoides
plana Meditena-
nean oillage that re-
calls Los Angel.es'
Sponish roots,

G.M.'s all-el.ectrit
Irnpact gioes the
old.phrase "Charge
it" new pouer.

ffl About EV

By Arlene Hir st

GARS AND CALIFORNIA moy seem os inseporoble os Don.

old Trump ond debt. But frloguire Thomos Porlners, o dif-
ferent kind ol reol-eslale developer, is working to sell

Angelenos on o vision ol o city in which people wolk to
work. The compdny moy soon turn qn 872-qcre oceon-

front sile lust north of LAX into o self-conloined smoll
lown, following o design by Andres Duony ond Elizobeth
Plorer-Zyberk, lhe iliomi-bqsed critics ol lreewoy-6sn-
tric suburbs. "Los Angoles is o model of how bod rhings
con become," soys Duony, whose loyoul will enoble Plo-
yo Visto's 24,OOO residents to g€l lo sloros ond ollices by

foor or public rronsporlolion. Moguire fhomos is besl
known {or creoling orchitecturolly distinctive corpo-
role porks. But, soys portner-in-chorge Nelson S. Ris-

ing, "We con'l iust build offices onymore. We need lo
provide housing lor people who work in them." At Plo-
yo Visto (now in the opprovol process), residents will
occupy o compus-style mix ol lown houses ond smoll
oportment buildings (rendering, lelt). To meet o host of
neighborhood environmenlsl concern3 thqt deroiled o
pravious proposol by Howord Hughes'Summq Gorporo-
tion, Moguire Thomos hos ogreed lo preserue neorly 3OO

ocres of wellqnds. The compony is olso using Ployo Vislo
lond to tesl a new type of roodwoy lhot contoins buried
cobles copoble ol powering electric cors, Proponenls
hope the system will in-
spire lhe lrqnsformolion
of los Angeles' freewoys
into pollurion-free woys.

THE LATEST bright
idea for faint-heartetl
flower arrangers
from California
designers Bar-
bara Brooks
and llric Cogs-
well: sheet-metal
oovaseE" with glass tubes
for instant ikebana.
Fat Bov (right, fore-
ground) is $75;
Flame, a matching
mantelpiece (back-
ground), is $45
From Brambles; l-800-
526-75t6.

NOTTOO LONGAGIO, they
looked like golf corls ond
didn't perform much bet-
ler. But now, monuloctur-
ors ore slopping up efforts
to Greole olectric cors lhot
work, thonks to o Colifor-
nis regulslion thot will
phose oul high-pollutont
fuels by 2OO7. Generol
,llolors' lmpoct (below,
lofl), lhe compony's sport-
iest EV (electric vehicle),

bodl lh6 filioto in (ln oc-

celerotion teit (going
Irom O lo 5O mph in 8
seconds)-ond isn't
for behind design-
wi3s. lmpocl trovels
up to 125 miles be-
twean rechorgings,
o Fongo thot ongi-
neers soy should
improve drtrmoti-

rolly before its scheduled
debut loter lhis decnde.

z

€
3

=

40 o METROpOLITAN HOME . SEPTEMBER l99O

0n the flight Track

Buddin'g Genius



i
a 1,r

7

\

Itt

l

?-
l*.

::.

'r . .l:.



HoC Propelties
HEf, DEATER CAItS ?HlS hor "cookie.cutter colleclion,"
but he's nol occusing her o{ mindless repetition. Al 22,

Chqrlotte ilcugirord hos Poris chutlling ot her line of
lomps, condolobros and voces mode from bokery 

,

equipmenl: cookie culters, pie pons ond, firingly,
chsrlolle molds. tlougirord's pieces, sellouts ol her
molhor/s Lefl Bonk gollery, Artistes I ilodeles, ore
now cvailoble in New York ol Furniture of lhe Twenti-
elh eentury; 2121929-6023. . . . tlUtTlPtE rlST-

INGS: CHEW CHASF poid $2.1 million for o seven-

bedroom, 4,6OO-squore-rool (ontemporory in
inowmoss Villogc, outiide Aspen. , . Oclogonor-
ion orchitocl pHltlP JOHNSON is designing homes

for Andy Willioms (Bel Air) ond Josper Johns (tong

lslond). , . On Soptember 22, BRADIEY OGDEN,

AtlC; WATFRS and JEREMIAH TOWER convene for
lhe roquel lo qn evenl thar rhrilled Son lroncisco
food-loverr in 1987: Aid t Comfort ll. o $Soo-a-plote
teqst lo hone{it Bay Areo AIDS gtoups, 4151762-2277.

"JEVELRY is just one

item in a drawerr" says

Paloma Picasso (left,
wearing her own de-
signs). "Y<nr cannot be

as bold with china. Peo-
ple use it every day-it
has to be more classic."
With that in mind, Pa-
loma designed what has

become one of Villeroy
& Boch's most popular
patterns: Castelon (left;
$I50 for a five-piece set-

ting).NowV&Bexpects
great things from her vo-
luptuous, gold-trimmed
teapot (left) and l8-kar-
at gold flatware. In a 20-

year career, Paloma,
41, has put her stamp on
everythinpl from Optyl
eyewear to Tiffany ear-
rings while commuting
between her homes in
New York and Paris. o'I

fly so much," Paloma
says, 'of ought to be de-

signing airplanes"; l-
800-228-1404.

Trnmilffi
Arc lnlernolionol,
long on inlerior
designers'sourcg for
lurnilure by orlisls
(including Wendell
Costle ond PolriGk
Noggor), htrs inlro-
duced its first retqil
collection, leoturing
new pieces by Kevin
Wolz ond Robert
Nelson. Nelson's po-

eric, 25"-high tvy fo-
ble of wrought iron
ond hond-forged
stee! is $55O or Ele-
menls in Chicogo;
3121642-5574.
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Ganon Xapshot RG.250

Bv
Ste.-en
Holt

loured grip ond
wofer-thin (rough-
ly I tZ") cnmero
body, the super-
sleek Xopshol, in
block or white,
shows how curvo-
ceous lech con
be-like the best
oero cors.

lJ Fun foctor: Con-
roining comero,
ploybock system
ond rechorgeoble
bottery, il qllows

conlinoous shool-
ing ot three
fr.omes per second.

a Lifile rhings: o
high levet of f inish
ond finger-fitness;
colored controls
hospilobly locoted
olong the top; o di-
opler thot odiusts
lo your vision.

THIS ELECTRONIC
camera uses computer

disks, not film, to up-
grade the humble snap-

shot into video. Imagine the nrerger of cam-

corder technologv and camera eng;ineering. and

you've got the picture. A 2-inch floppv disk lets

you point, shoot, then instantlv plav back 50

video "snapshots" on television. Erase the ones

you don't want and reuse the disk. It wonot re-

place the family photo album yet-video defini-

tion isn't up to 35mm standard. But technologv

is still developing. with an inerpensive home

printer on the wav. Fotomat. bewarel
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XEU?Ittrtr: The
hord-copy issue-
people like phoro-
grophs. fhe $799
X.tpshol won'l re-
ploce your regulor
comero, but it will
ougmenl piclure-
toking options.

I Xopshot keeps
home lile centered
oround the TV.

Sony's ilovico
even occelernles
lhis trend, record-
ing o bite ol sound
with eoch shot.

CON: lmoge eros-
ing is o slow, le-
dious, lrome-by-
frome pr.ocess.

Besl for reol-ss-
lole ond insuronce
brokers, qnd de-
signers on-the-fly.
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Er., J. toil.tte anJ b"Jy proJr"ts Ly Clr.istir.. Dior.
N/ACY'S . BUTLCCK'S . NIARSHAIL FIELD'S

Fahrenheit
L'HOMME INFINIMENT.

i
I
,

a

Iahrenheit

I
Fahrenhei:
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"l uant peaple to be spontaneous" says this dnsfury whose apryroanh

l,e,ads to great cl,otkng-and grea,t roons

I
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G()BD(}N HENDENS(}N

"I DON'T DO outfits," declares
Gordon Hendersono a designer
who has rocketed to stardom by en-
couraging his customers to mix-
not match-his fashions with the
best of what's already in their clos-
ets, Take his red stretch-flannel
jacket (left): Henderson says he's
just as happv seeing it with faded
jeans as with the flirty skirt he de-
signed to go with it. oolt's the some-
thing old, something new philoso-
phv," savs Henderson,33. And if
there was anv doubt that the same
philosoph.v could lend itseU to won-
derful interior design, forget it: In
Henderson's new Manhattan show-
room. curv"v tables and racks (de.-

signed b,v Henderson for the space)
roll over floors as gently faded as a
favorite pair of Levios. Henderson,
a former Calvin Klein design assis-
tant" w'ent solo in the fall of 1986.
This month, his lower-priced But
Gordon line- "cheap chic,o' he
calls it-r*'ill appear in department
stores across the countn . He's also
updating his Manhattan apart-
ment*which could lead tn his first
home-furnishings collection. "I
want pieces that I'm not fincling,"
he savs, 'oso I'm going to design
tlrerrr." - Lnu ru 1,. Srht tk's
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[0(oHrhtur unbNrn,oLh

1983 C,ar arxl Driver'Ibn Best List

1984 Car and Driver Jbn Besr List

1985 C,ar and Driver'Ibn Besr List

l9U6 Car and Driver'Ibn Best List

1987 C,ar and Driver Gn Best List

1988 C,ar ard Driver'Ibn Best List

1989 C,ar and Driver'Ibn Best List

\ bcoddgoonandon.

l99O Cr and Driver'Ibn Best List

w ffi

IntheeightyearsCarandDriaermagrinehas presented its'IbnBestlisr,onlyone c-arhas beenchosen 1;very dme.-Ihe Accord.
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DAN RIZZIE
IIisn:ork shines brigltt, dcep

in tlte art ofTe.ros

I

"D0S \ HERE. I get to talk with
an accent." jokes Dallas-hased
Dan Rizzie. .39. a painter who has
reached the art-rrorld summit
without mor ing to Manhattan. His
rehicle: soft and sutrtle "'wall re-
lirfs" that renrler crisp genmetries
irr a surprising range of textures.
Rizzie. n hu sar s. "l'll ;raint on
ant"thing" (including his apart-
ment's prairie-stvle fireplat'e. now
covered in acrvlics 1. Iavers his can-
vases w-ith srraps oI'newspal)er.
circus posters. linoleum - antl
whatever other el,rhemera are at
hand. The result: r'onteml)()rarv
cubism, a sort of Bratlrre for the
Nineties. 'oThe1 're jrr.t crazr . jig-
saw-puzzle paintings." t'laims Riz-
zie, adding-.'oI get m. icleas fr,rm
lhe most mundane thing,s: old brick
nalls eovered in poster-.. or kids'
scribbled-on notebooks. " !Iun-
tlane. mavbe. but Rizzie (rho ha-.

al-.o rlesigned a sweater for -{lelan-
rler J ulian and t intlor tlisplavs {or
\eiman llarcusl is a star in Teras:
Fort S'orth's Kimbell Art \Iuseurn
will rnount a major Rizzie ,.hr-rw thi.
fall. -{nd \ew York Citr''s top mu-
seumF. br pur,'ha.ing his paint-
ings. are proving that Rizzie's art
works in \Ianhattan, even ifhe
doesnot. -BradKesslcr
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Anusrnoxc Purs THE Hpcur Or EnsuroN
Rrcur Ar Youn FpEr

The country kitchen's going continental. Its decor

may include influences that range from rhe hedgerows

of England to the steppes of Russia.

perfect complement to the rich continental flavor brewing

in some of America's most exciting kitchens.

For the name of your nearest Armstrong Floor

Fashion Center@ retailer, call 1 800 2333823. Ask for
Dept. Ashley. Or write: Armstrong, Dept. Ashley,

P.O. Box 3001, Lancaster, PA 17604.

so nice to come home to"

x'i

i'

Floral Tiellis, rhe newesr pattem in rhe

Solarian@ Supreme Collection of Armstrong floors,

is fashionably at home in this eclectic environmenr.

The way its ivy motif and gentle pastels blend

with this room's Old World treasures and Laura

Ashley fabrics and wallcoverings shows why it's the:i

*
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o PARts: What's hot on the Paris restaurant scene

today? Something old and something new. On one

hand, chic locals-much like their counterparts in

New York-have rediscovered the charms of the

simple bistro, and are flocking hungrily to such

unpretentious old-style eateries as the veteran aux amts ou aeou;otols (28,

rue d'Artois, 8,ei 45.63.92.21), where the warm Ch6nas sausage and other

such homey fodder is delicious, and the wines are modest but first-rate; or

L'oulette (38, rue des Tournelles, 4e; 42.7I.43.33), which offers fava-bean

soup, braised oxtails and other sturdy specialties of southwestern France.

Bistros are so popular just now, in fact, that two serious and sophisticated

chefs, Guy Savoy and Michel Rostang (both of whom run superb two-star res-

taurants), have launched multi-unit informal eateries of their own-applying

their haute-cuisine skills to such down-home dishes as chicken-liver terrine

and roasted lamb's brains (Rostang) and rabbit with tapenade

(Savoy). As a side dish, both also serve agratindauphin-

oise-potatoes gratin6ed with cream-worth dreaming

about. Savoy's places, both called Btstrot de t'Etotte, are at

13 rue Troyon, I1e (42.67.25.95); and 75 av. Niel, 17e

(42,27.88.44). Rostang now has three bistros, all known as

Blitrot.fi COt€, at 10 rue Gustave-Flaubert, 17e

(42.67.05.8L); 16 av. de Yilliers, 17e (47.63.25.61); and 4

rue Boutard, Neuilly-sur-Seine (47.45.34.55).

ABOVE, noled lwo-
slor Porision chel
Michel Roslong's lit-
lle iewel box oI a
bistro, Le Bistrot d'i
C6t6, on the site of
on old grocery shop
neor his moin estob-
lishment. Left, the
inlerior, wilh origi-
nol decorolion,
blqckboord menu
ond bric-o-broc.
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Nothing so soft truas ever so exciting

The subtle new sensation from Ciorgio Beverly Hills.
AVAILABLE AT 0.,R BEVERL' HrLLs AND 

''$[rff H:$l?,iT#g3r_ti5li,l?[$1,

.:}!.

E

Ebredy Hills
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In the midst of all this bistro-ma-

nia, though, still other Paris res-

taurants are heading in the oppo-

site direction, keeping ultra-
refined. ultramodern French

cooking alive-albeit simplifying it with great per-

sonal flair. Chief among these are two establish-

ments that might well be called the A-Team of con-

temporary Parisian gastronomy: Arpage (84, rue

de Varenne, 7ei 45.51.47 .33) where chef Alain Pas-

sard creates culinary wonderments whose straight-

forward names belie the art with which thev are

fashioned - sole with lemon and parsley, scallops in

sweet-and-sour basil sauce, sweetbreads with truf-

fle sauce. The excellent wine list, full of both super-

bottles and little regional delights, and the incredi-

ble cigar selection-quite possibly the best in any

restaurant in France-help make up for the red-lacquer ceiling, the coppered

mirrors, the undistinguished paintings on the walls. Jean-Pierre Vigato, the

actor-handsomeowner/chef of lntctur(122,av. deVilliers, l7e;43.80,19.66),

isn't afraid of a little complexity here and there, with his herb-spiked soup of

frogs'legs and crayfish, andtourte de canard sauDage (a sort ofelegant wild

duck pie) -but his food is honest, and immensely satisfving.

Vigato has also lately opened a second restaurant, incidentally, just outside

the Paris city limits, called uonucoctur€ (20, esplanade de la Manufacture,

IssyJes-Moulineaux; 40,93.08.98). Here, in a big, sunny dining room, his

prot6g6, David Van

Laer, cooks simplc but

well-made and unusual

fare (smoked haddock

with scrambled eggs,

beef marrow cro-
quettes with mush-

room salad, a crbme

brffl6e-style rice pud-

ding) at steak-y'ire.s

prices. At Manufac,-

ture, bistro and cre-

ative-contemporary
come together-and a

delicious time is had by

all.-Colman Andreuss
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ON rHE OTHER side
of Poris lrom his
upscale Apicius,
Jeon-Pierre Vigoto
hos opened Monu-
{oclure, o cool, cosu-
ot, contemporory,
olmost Cqlifornio-
looking bistro/res-
touronl, in port of o
renovoled ex-toboc-
co foctory (below).

OWNER AND GHEF

Jeon-Pierre Vigolo's
highly occloimed
Apicius, in o quiet

qrrondiisemenl,
boosts one ol the
more ogreeoble,
Iow-key, seriour
dining rooms lound
in Poris-ond q
smoll but cdplivot-
ing choice of soma ol
ils most exGiting
food (obove).
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Yorr lirrdartforyour windowsaswellasyourwallsinthenewSpregei Fallcatalog. lncludrngexclu-
sive ilesrgns I ke these from Decoratra Draperres Spregel also provi"des free fabric swatchei, easy
nstallatron rnstru(tions and a host of original rdeas to grve your home a totally coordinated look To

seetherestofourcollectron sendinthereplycard,oraalll-800-345-4500andaskforcatalog032($3)
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Jean-Michel Frank ( 1939)

IIEW YORK HEADOUARTERS & SHOWROOT: 515 MADISON AVENUE, NEW YORK, NY TEL: 2,I2.832-1199; FAX: 212-832-1459

l{EW YORK: 246 WEST sOTH STREET (AT B'WAY) NEW YOFK, NY 10024 TEL: 212-799-8200 LOS A]{GELES: 9008 BEVERLY BLVD., LOS ANGELES, CA 90048 TEL: 213-273-2225

CHICAGO: gg6 MERCHANDISE MART, CHICAGO, IL 60654 TEL: 312-822-0535 DALLAS: 3800 MA|N STFIEET, DALLAS, TX 75226 rEL 214-826'2260

SAll FRAi{CISGO: (LIMN) 457 PACIFIC AVENUE, SAN FBANCISCO, CA 9483rEL 415-397-7474

TOROIITO: 431 CARLINGVIEW ORIVE, TORONTO, CANADA M9w5G7 TEL: 416-674-2599
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s where

find Thurus, our newest line of
internationally styled, hand-

crafted leather furniture.

And on every other page

of our brand new catalog, you'll
find more sumpfuous samples.

All made with premium top
grain leather.

All handcrafted to your
specifications. All featuring the

legendary Leather Center com-

fort and quality.

LeatherCenter
Tbe Authority In l-eatber Fumiture

To absorb yourself in our new catalog, send $5 to Leather Cente4 1100 Venture Court, Dept.AE, Carrollton, Texas 75006. Or sink into the
realthingatoneoftheselocations:lnCalit'ornia,BeverlyHills.CostaMesa.MenloPark.SanFrancisco.SanJose.ShermanOaks.Torrance lnColorado,

Denver fu Florida,Boca RaJon'Miami In Georgia, Atlanta ln lllinois,Chicago.Deerfield.Downers Grove.Schaumburg In pennsyluania,
WillowGrove InMassachusetts, Boston'Natick lnNewlersey,CherryHill.Paramusln NaoYork,CarlePlace.ManhattanlnTexas,Dallas.Houston



TRASII ART I DESIGN AS HEALER o OUR BREAI(TAST WITH TRANK GEIIRY

-

*rO.R CHILDREN of
the ColdWar, the Iron
Curtain-in Winston
Churchill's eaocathse

phrase-uas hard to pic-
ture. We tricd to fathom:
How could a curtain be

made of metal? How did
it open and close? What
uas behind it, arul did
light get through?

Norc thefigurath:e lron
Curtainhas lifted in East-
ern Europe, But Chicago
drti.st Mary Brogger

t sht), uho nained at
the city's School ofthe
Art Institute, has cap-
tured all the phrase's

mystery and contradic-
tion, H er Jloor-to-c eiling
curtains (aboue) are of
steel, inticately cut in a

light- s c att e ring d.ama sk

pattern, The aisual para-
dox is mcsmerizing: Brog-
ger has transforme d ste el
into a fe athe ry, transp ar-
ent fab ric - la c e c urt ains

fitfor the 27st century.
Brogger, 32, is herself

a chil.d of the Coklwar.
"I enjoy the lron Cur-
tain reference, but it
shouldn't be taken too lit-
erallyr" she sa,ys,
ooThere's also the sugges-

tion of memary, since I'm
playing uith silhouett e s )

uhich are symbols of
things that used to be.o'

To mnke the curtains,
Brogger stencik her pat-
terns on steel sheets and

then bears doton uith her Z

zip-cutter, a metal sa us. :
ooYoucancutaslnstas 

:

youcandranno" Brogger :
attests.Thenshelaces :

thepiecestogether- :

asmnnyas2SOina62"- :

by-72 7" curtain. Brogger i
faxorsrococopatterns) :

especially damsk-
uhose motifs, she noteso

originally came fiom
those incised on steel
noords imported to Eu-
rope from Damttsctts.

Her d.aytimc job re-
q uire s p ainstaking hand.i-

uorh, too: Broggeris a,n

afiisanuho mnkes diora-
mns at the Field.Museum
of Natural History. A re-
cent uork: a section ofa
gulf in New Guinea.

Inher oun stud.io,
Brogger also credtes steel

4

chairs. The origin of her
int er e st in furnitur e may
go b ack t o childho o d ais -

its to her grandfather,
who usas in the interior
d.e c orating b usine s s in
Crand Rapids, M ichigan,
a furniture -making c en-

ter, At his house, she

saysr "I remcntber carped
mhogany bedsteads,

Lo uis X I V - s t y I e fur nit ur e,

Frank l)oyd Wright a.nd.

Harvey Ellis."
Furniture inspired her

first curtains. Ajler craft-
ing s omc Chipp endale - in-

tluenced chairs in steel,

mnd.e-to-measure cur-
tains for c lient s, d.efine s

her artuo*s in terms of
uhat she has cut out of
them: "Theyore like husks

or ashes-shadows of the
original material," But
with her zip-cutter she
has harnessed. sunlight to
steel. (Mary Brogger's

a1

tpRAfsd{ A Poet of ttre lrorr Curtairr

111

7

o

l

r

o
o
o
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Broggerwond,ered.how to i curtains are fi4rOOO
use allthe cunsy lejloaer i apince;her chairs,

piec es. ktng intrigued. by i $ 1,BOO, At the Rezac
ahe shad.ous castbyfur- | Gallery, SOT West Supe-

niturer she sud.denlyhit i riorSt., 2nd.llooro Chica-
upon the id.ea of curtains. i So, 3 1 2 I 7 5 1 -O4B 1. )

Brogger,now cra.fting i -Victoria l,autman
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. SP/RKS SC/TTER as

sculptor WilliamWare-
ham n elds toge the r rus ty
watet heaters-the body
of a ma.ssiae totemic fig-
ure uhose Cyclop's eye

once wos a copper pipe;
its proud orange horn, a,

tailerhitch.
High art and. lou) recy-

cled. junk are uorlds
dparr, you say? "Gar-
bage !" re sp ond the prin-
cipa.ls at San Fra.nciscoos

N orc al Solid. Wasle Sys-

tems o which re c ently in-
st alle d. W areham a.s the

fir st artist- in- re sidenc e at
the city dump.

a stipend.-and2,0OO
tons oftrash daily, Fin-
ishe d u orks will b e d.is-

played. at the dump.

The residency has

change d. W arehann's oicw
of art-andtrash. "It's
not exactly like ordering
airgin ste el," say s W ar e.

ham,48. He picks up a.

rusty car d.oor. "I lilw
these materfuils uith their
history, theit tex.ture, The

crisp edge, the flat pla,ne

don', look so in eresting
tomc anymare."

Warehametlsohas

craftedfurniture at the
damp, including a cha,ir

uith engine -pisto n arrrrs.

Tipp is realistic about
the project, "Making art
isn't going to sohte our
uaste probl.emsr" she

says. "But it ean educa,te

us all about re-using ma-

terials and m&ke ata aee

th e b e auty and. p o s sibili-
ties in garbage."

-Dione Dorrans Soeks

i The residency itself is

i something of a found. ob-

i ject, explnirc Norcal ex-
i pediter Jacquiline Tripp.
i Askedto buy a sculpture

i that would. dress up the

i compa,ny's proper,!,,
i Tripp eruisioned.aHenry
i. Moore but wasput offby

the cost. Then, she re-
calls, "I drooe pctst the

mctals recycling yard and.

rea.lized that the auto
bodies, old. copper and
machine parts could.be
materials for art."

Next camcWarehann,
chosen partly for his pre-
oious experience: As a,

stud.ent at Berkel.ey, he

had mad.e s c ulp tur e s o u,
of surplusVietnantVar
mifitary materials. The

a.rtist-in-re side nc e ge t s a

thre e -mttnth c ommix sio n,

IW-"Ei "TLR:@

a Ttre Nerry Astrca,rr Art

oz
z

TRASH ARf: From Witliom Worehom's dump-site qtolier, he con see his rqw moteriol.

Case l{9 46: Empathy and lvory
N PO

ALL POINTS
BULLETIN

GOTAGASEIoT
Design Police? IIloil
us o description or o
picture of o dasign
crime. lf we solve it in
the mogorine, we'll
send you o Design
Policar-ihilt. Deslgn
Police, /tlef Home,750
fhird Ave., New
York, NY lOOtT() IN OUR JUNE ISSUE, we asked you to nominate Design Police cases and we hereby deputize Washin$ono

D,C., reader Holly Woodward for her suggestion. At a local shop, she overheard some customers exclaiming

delightedly over two newly arrived elephant tusks. The 
.White 

Hunter approach (Exhibit A) exploits an en-

dangered species. Tusk! Tusk! W-oodward writes: oo['d opt for decoratingwith a high-quality photo of ele-

phants alive and well in the wild'o (Exhibit B). We trumpet her nature-saving desigrr instincts.
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Jennifer Rubin , actress.
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Desig,n a,s flealer:
EBostorr AIDS flospice

XI,fiISCdPING

o"nt "*o

.

aTHE NEWS cdrne aE

hospice cook Brad. Greg-
ory and I sat chatting
oxer his homcmade peach
butte rtrilk ic e c r e a,m in
the kitchen: Billy had
d.ic d, I e aa ing his {ric nd s,

family and care gioers

shaken by the sudd.enness

of his passing.

At breakfast, he had
seemcd.uell. Soonafter
lunch, he was gone, the

s e a e nth ait tim in a s many
days. "It doesn't get any
easi.er r" says Gregory,
uiping his eyes, then his
hands, on his apron.

Billy's death uasn' t un-
expected. Indeed, to dic

was what Billy had come

to this place to do. The

Hospice at Mission Hill,
in a Boston row house, h
the nation'sfirst Medi-
c are - c e rtific d r e si.de ntial
facility for AIDS patients.

The aaerage stay at the

76-bedhospice Ls 2B
days. The men and uom-
en who haae died here at
Mission Hill hqrl the com-

fort ofliaing to the end
among caring staffand
uolunteers in u place
thatosfurnished more
like a country inn than
an instiaution.

In 7987, Boston de-

signer Charles Spada

uatchedafricnddie of
AIDS in a hospital that
ua s m.e d.ic ally s o phis ti-
c ate d., but ae sthetic auy
barren and. unbearably
lonely. Th e e xperi.e nc e

spurred him to find o way
to better the liae, of thor" i

still suffering fr om A I D S.

Meanuhile, Hospice
West, a Boston organiza-
tion, was preparing to
transform an old nursing
horu into a hospice for
people in the final
stages of the disea,se.

Spada heard. of the
project and ca,me up

uith the fulea of {ur-
nishing it through a
shouhou.se fund-rais-
er. He anddesigner
Willinm Hod,gins en-
listed somc 3O people

from the Boston desfuv

comnr.unity to donate
their talents. (The room
belou was the work of
C&J Katz Stud.io,with

furnishings{rom Domin
and Repertoire.)

shouhorce-pedect.
But the place's uitality be-

lies the somberness of its
purpose. Says resi.dence

director PaulThayer,
"We encourage people to
rearrunge the roon a) to
bring in things. That it'sMission Hill is no longer

"Tlw frght against AIDS nneds painters, plumbers, coobip balcers, dnsigrwrs, latggers"

I

l

z
z
oo

theirs is what's
mast bnltortont."

In the lioing room,
nurs e s' ai.de P aul T urn-
berg shous mc afat photo
album, the Remcmbrance
Book, inuhich a page is

deootedto each person
uho has lioed.-and
d.ied.-at Mission HiIl. On
this day, the albumhas
run out of pa,ges.

Mission Hill is further
proof thot not only m.edi-

cal researchers fight the
battle aga.inst AIDS.
Many skills are needed.:

painte r o plum.b er, c ookic
baker, gardene r, d,e signcr,
hugger. For the foot sol-
die rs, there's pain- and
imnae rerDard.s.

One night, shortly after
the hospice opened,
Charlcs Spadauas dria-
hg by. He looked up and
sau the light on in the
room he had d.e c orated,.

"My heartuent up in my
throatr" he says. "I kneu
the roomwas being used

foruhat ituat ruantfor.
I bawledHke a baby all
thewayhomc,"

-Linda Hayes Tischlcr
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1 990 Peugeot Motors of America. I nc.

1991 405 molels liom $l5,lLrrr r, $21,700. tCall 1,800-447.2882 MSRP Excludes tax, tirle. options. registration and destination charges. *Based on R. L. Polk & Co. owncr rcrenrion studv of 'MY 1984- 1986.

After more than a century of buitding fine automobites, Peugeot creates cars so
welt-conceived that some of the best qualities of the car may not be apparent at a glance.

But those witting to take the time to [ook more ctosety witt find themselves richty
rewarded. With a distinctive European automobile whose rare combination of intettigent
engineering. [egendary driving comfort and enduring styte has won the acclaim of automotive
enthusiasts the world over.

Att of which onty begins to exptain why people who own Peugeots keep them longer
than most import cars on the road.*

Evidentty, once you've looked beyond the obvious, it is difficutt to see anything tess.
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*"""-'44e Frank Gehryon Guilt & Glamour

exactly the laboratory for
architectural experiment
that Los Angeles is. How
did you approach design-

ing the American Center?

FG: Not really. I see all
my work as fitting a con-
tinuum. I'm after clarity.
Jl: I used to think you
chose materials like chain

FG: Antl wherever else

I'm working. For the Vi-
tra Museum in Switzer-
lantl. we chose the least

expensive way to build.
And that happened to be

with this great zinc and

plaster, the most common

materials in the area.
If we tried to use that
kintl of plaster in Los An-
geles, it would cost as

much as travertine.
Jl: You mean, if you were

people and they say,
oolt's wonderful you're
using more expensive ma-

terials nowl"
Jl: Does that make your
heart sink?
FG: Yeah, it does.

Jl: How activist would
you like to be?

FG: It comes down to all
of us who have a lot of
guilt and feel like we have

to do something. This can

make for dilemmas,
though. 

.We've 
been

asked to do some home-

less housing in Los Ange-

les,pro 6ono. But what-
ever we do, there'Il be a

cost. Ifit's, say, $50,000,
somebody is going to ask

[about a design detail],
oo.Why do we need that?"
And they'll take it out.
Then I'Il have to be the
dirty so-and-so who says,

"Well, you can't use my

name on thatl" We won't
be able to retreat-it'll be

like being a little bit preg-
nant. And this funn,v

building will be built with
my name on it. Anyway
we're sorting our way

through that.
Jl: Project after project.
what motivates you?

FG: It's all guilt. Jewish
guilt. FinaIIy, that's what
it's all about.

Jl: You, Peter Eisenman

and Michael Graves have

been mentors to many
young architects. Do you
like being a godfather?
FG: People say it's so,

r
o
z

l
o

I

o
o
o
I

"Politinally, I'ae afusays leaned to thp \eft," sa,ys Geltry, "and I still lm,ue tlmt anger"

iWhen architect Frank
Gehryflc-to into toltn re-
cently from l,os Angeles,

u:e inuited him to bre.ak-

fast. The occo.sion t,as
the unaeiling of Gehry's
plansfor the neu, Ameri-
can Center in Paris
( model abote), a fi40 mil-
lion. Ri.ght Bank atelier

for artists and rlesigners

that packs plentt o.f

Cehry-buih kick plus an

added dollop o.f Parisian
polite s se. C eh r,r, uho' s

also at utork on a nelt:

line. of fu r nit u r e.fo r K noll
(due out next spring),
breokfasted on poached
eggs .u.,ith Metropolitan
Home orchirectu.re. edi-
tor Julie V. Iotine.
JULIE IOVINE: Paris isn't

FRANKGEHRY: I always

wanted to make the build-
ing play off the notion of
an American in Paris. It
had to have lots of energy

but still be a friendly
neighbor to the buildings
nearby Iincluding some

old wine warehouses].
Consequently, one side of
the building is pretty
orderly, while the other
bursts out with this
exuberant sculptural
zinc awning over the

main entrance.
Jl: At the American Cen-

ter and in your other re-
cent work, you're using
more sophisticated, not
to mention more expen-

sive, materials. Is this a

new direction for you?

link and corrugated met-

aI to say, "Take that !

Take that, you marble-
polished Establishment l "
Then I heard you say,

"Look around usl This is
the stuff of our civiliza-
tion. We need to make

that beautifull"
FG: Well, it was all those

things. When I starterl
out. the anger ccrtainly
was there,20 years ago.

Politically, I've always

leanetl to the left; "Wh.v
are you spending all orrr
money on marble while
people are starving in Ar-
meniai"'I still have a lot
ofthat anger.

Jl: I always think ofyour
materials as vernacular
to Los Angeles.

in Italy.
you'd do all marble?
FG: I suppose. But we'd
turn it into an industrial
material. That's the
hardest thing for me

now-I go to these inter-
views with fancy museum
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You'h%?i,pitf,Pf,iflTfJ,'figcrearr,
Simply put, here is our ServiceMaster

promise toyou.
'We'll arrive atyour doorwith a smile.

On time. At your convenience.
And wfi ether we're deep cleaning

your carpets or upholstery or poM/er-
;r--rubbingyour floors,we'll do the job to
your absolute satisfaction, or we'll do it

again. No que;tions asked. No exEta charge.
Is it any wonder Sen,iceMaster is North

Americas No. t healycleaning spcialist
with over 8 million satisfied ctstomers?

Theres a service center right nearyou.

Hlffiffi: Seraiceuevan
Dryornight. l-800-WE SERVE

@ Quality Seruice Netutork . serviceMasrer . Merry Maids . Terminix. American Home Shield
O 1990 ft€ k^j.(Marrr(1)nrpmir L.P
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Contiruudfrorn poge 64

but I don't eee it. To me, it'e
healr:hier to ignore that es-

pect ofbei.g a famoue ar-
chitect. Peter, Mikey and I
talk among oureelvee about
that influence and we just
don't eee it. I went to one of
Peter'e juiles where he

eaid, "God, ien't it great?
Everyone's doing different

things." And it all looks like
Peter's work! No,I think if
anything, we give them the
courage to think, "Ifthey
can do it, we can do it."
Jl: Do you waut to build
more away from home, or
do you like the controlled
chaos of Los Aregeles?

FG: You knowo I used to go

around trying to get stuff
out oftown. I never got it.
So I gave up, and now I take
what I get.

Jl: But what do you want?
tG: I like what I get.

Jl: How is desigring furni-
ture different from archi-
tecture?
FG: It's instant gratifica-

tion. I can sketch a piece in
the morning and have a

prototype in the afternoon.
They feed each other.
When you see the new furni-
ture, youoll notice there's a

relation to the new build-
ings. I want to mix up the
craft with the technology.
w-eove come up with a whole
new language. It'll be like
the cardboard chairs. Ev-
eryone said we couldn't do
it. The furniture looks like
everything you've seen, but
itos never been done before.
Jl: What do you want to be
doing the most?
FG: What I'm doing. I'm

i having a great time

0 BET At

aIFYOUVlNf thegoods
b ut tw t the enoiro nma nt al
grih, bag tham in son c-
thbry othar thannonre-
usable paper or plastia, The

claa dc E urop ean-style c ot-
ton string (right) corrias as

much as a paper grocer!
bag (hoofor $9; Seoenth

Cenarotion; 1 - BO O - 44 1 -

2 5 3 8 ). A tighte r-.ot,o en ny -

lon net c orry all that c an
handla up to 9O pounds
comcs inforest green, with
a grocery bag's squared-off
rhapc to protect the con-
tent s from damage ( uo o fo r
$9; SeaGroup;2121663-
7 7 3 7 ). Or try something in
c anu) a E - d. at@ndard- size

tote uilh so,oe -the-pbnet
rme s s age s p rint e d in t o xic -

fr e e, w at e r- b a s e d. silk-
rcreenb* ($24 a.picce; De-
oignmattera;5121225-
5606). The next bect thing
to re-usables are paper bio-
dcgradables such at 3o-gol-

lon, uet- strength b ags for
yard. d.ebris ( $ B for 1 O ;
Smith & Hawhen; 47 51383-
2OOO). Forstoringand
rorapping fo o d, c heck out

cellulose bags-it's a plant
fiber, not a chemical
($11.5Ofor lOO; Co-op
Ameriea; BO2l655-
29751.-Donna Sapolin

Ttre Arrsrryer's in tkre Bag
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STACEY
lS:5r.':, x 3'.':, ins.
PS: lO14 x 87: ins.

s25

S3s

PENNY
lS: 6'lr x 3/,r ins.
PS: I l-tls x 83lr ins-
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r home this
your order must

September 30,1990.

rPlw 04.25 per set of thH Ealpturc for
shipping and handting. Sales tax will be bilted
if applicable.

Mail to: Lenox Collections
P.O. Box 3020

Langhorne, PA 19093-0620

tr Chgck here if you prefer to have one charge
of $135* applied to your:
[1 MasterCard D VISA n American Express

City

Acct. No. 

- 

Exp.

s73s76 L Signature

Lertox.
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BY COLMAN ANDREWS

a IF YOI) a,skfor a marti-
ni in I taly, y ou might aery

uell endup uith a glau of
sueet red.oermauth of the
Mortini & Rossi brand.
(Youshouldhan:e asked

for a ma.rtini cocktail. ) If
you order a pizza with
p epp eroni, y ou' re likely
to get one cooered not
rith thin, p epp ery talami
but with saut6ed bell pep-
pers. (The word "pepper-
oni" is anAmcricanism,
and, there k no oari.ety of

salami by that name in It-
aly - b ut peperoti is I tal-
ianfor the aforemcn-
tione d o e getable. ) And if
you askfor a prosciutto
sand.wicho it is entirely
possible that you'll be of-

fered one filled uith soft,
pink baked.ham-since
prosciutto in Italian can
meanhamof any kind,
cooked or cured,

What you shouldhar:e
ordere.d in this last case,

ifyou haxe any gastro-
nomic sense al all, was

prosciutto di Parma. No
confusionthere. Pro-
sciutto d.i Parmn is sui ge-

neri*. To paraphrase Clif-
ton Fadiman, it is pork's

le ap t ow ard. immorta.lity.
Prosciutto d.i Parmn is :

anuncooked-butlong- :

cured-hamfromthe re- :

gion of Parma, Eouthedst :

of Milan, Between 7967 :
and the end of last year, if i

;i::::::;x':::::' I

som"ewhere other than It- 
1

aly orcontraband.The :

imporration of all ltalian :

ease called. African Suine i
Vints onpigfarms onthe :

islrlnd. of S ardinia. Though i
the ltalfuLn goDernmenl :
promptly orderedthe de- :

struction ofall Sardinian :

suine-the tirus ncaer :

eaenreachetlthemin- :
lond-the,IISDAcontin- :

ued. to enforc e the ban for i
thenexttuodecades. :

Thebanwasinfactlift- 1

ed backin 7986, but the :

IJSDA's agreem.ent with :

the Consorzio d.el Pro- :

sciutto diParmn called :

forAmcricaninspection :

ofslaughterhousesand :

processingfarilities. :

birth-to-death U.S. o6- :
semation of the. ntine des- i

thefirst prosciutto di Par-
mn to reach thi.t country
lagally inmore than a
generation didn't get here
until S eptemb er 7 9 89. I t
uas uorth the wait. It is
also worth the fi7 5 to #25
per pound you'Il pay.

I first had prosciutto di
Parma in Rome, in the
mful-797Os. I remember
p ar tic ularly a r o ad.sfule

trdttoria on the da Appil,
uhere lunch aluays start-
edwith o. big platter of
bruschetta, grilled on an
openfire, arul another of
just-sliced Puru pro-
sciutto. I cbn still taste
it-silky in texture, slight-
ly sweet,full of porkfla-

tor,just sahy enough to
denutrul another draft of
light. young reduine.

Whtt mtkes proscitttto
di Pomur so good? First

IW-"8: "TLR-"@

fligh on ttre flog

Italg's prosciutto di Parmn is porh's lea,p tmna,rd i,mrnnrtol;ity

I
pork pntducts uusforbkl- i tinedfor lrumhood-ond
denbytheU.S, Deptrt- i requiredantinimumof
ment ofAgriculturefol- :. J,00 days agingforthe
Iouing the 7967 outbreak I La-.t (the Italians think
of a highly infectiozs dis- i 375 days is sufficient). So

AI TIARUIJI,UUE TIAIIE A UTTOF UUI]IDOWS
S]RICTIY BYIHE BOOK.

You're looking at the f irst bent glass
CornerWindowl And the fact that its a

Marvin window isn't all that surprising. What
would have been startling is if someone
else had developed it first.

See at Marvin, we don't make windows
like everyone else, We make them one at
a time, to your exact specifications. So the
shapes, styles and sizes we offer are as limit-
less as your imagination, And our made-
to-order philosophy also means you're free
to choose the options you want when it
comes to energy efficiency maintenance-
free exteriors, glazings, divided lites, even
hardware.

So whetheryou're building, remodeling
or just replacing an old window don't limit
yourself to whats merely acceptable, lnstead,
think about whats possible. And make
your first choice the windows that are known
for firsts. Marvin.
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i ofall,it comesfrombig i
I pigs-animnlsueighing :

around,SSOpound,soas :
opposedtothe22Sorso i
pounds commoninthe :

U.S.-andthefat erthe :

pig, the sweeter the ham :
(andthe longerit cana.ge I
uithout drying out). For :

dnother thing, Pdrmrl :

porkersarefedpartfuUy :

with the uhey frorr parmi- :

gianoreggiano cheese- :

sai.d to gioe their meat an i
irreproducibleflaaor. :
Perhaps most inaportant :

of allto the special char- i

acter ofprosciutto di Par- i
ma, though, .tre the tall :

uindous in the prosciut- :
to-processingplantsof :

Ittnghirano arulsur- :

roundingoillages-uin- :
dousthroughwhichthe :
salty sea breezes blow up i

from the lllediterranean. i
It is this air that is said to '"

dly the hams at precisely 
2

theperfectratersothey :

relain enoughmoisture to i

lend them succulence,
but not enough to allou
bacteria to grow, (The
u ord, p ro s ciutto deria e s

fromthe Italiant:erb
prosciugare, to d.rain. )

Hat:ing said allthis
about prosciutao d.i Par-
ma, I must add that it isn't
rea,lly the uorkl's best
ham. Thathonor goes to
ac orn-fed jarn6n de bel-
lotafromJabugo in the
mounta,ins of southern
Spain-uhich combines
allthe dekcacy andthe
flaaor ofa good prosciut-
to uith the complexity
and s ty lish as serthsene s s

of afine sherry. Unfortu-
nately, Spanishpork
p ro duc t s are still b anne d
here andwillkkely re-
mninfor a long tim.e.

Andmcanwhile, pro-
sciutto di Parma will do
justfine. You can eaen

eat it with your mttrtini,
just before your peppero-
nipizza. . . .

BUT EIIERY ]IOW A]ID IIIEII, UUE UIG IO BE]ID
ITIE RU1ESA1IIru.

For a look at the entire lt/arvin line,
send for our free ldea Brochure. Or get our
colorful, new ff-page "Before and After"
book, filled with case histories and practical
remodeling ideas. Send this coupon and
your check for M.95 to' Marvin Windows,
Warroad, MN 56763. Or call 1-800-
346-5128. ln Canada, 1-800-263-6161,

MH-0012-9

Zip-Phone (

I plan to: Build- Remodel- Replace_

Please send me:

- 
Free ldea Brochure

- 
64-page "Before and After" Book

($4.95, postage and handling included)

NAADE TC CRDER MARI'III WIIIDOUS
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SetYourYA/YAs 0ut!

BY

By painting their hopes and fears on

furniture, a tribe of young lfew Orleans

artists are sending a message to the

world: "You got to have that If,/fA style'r

FUNK 
'$EETs 

FAUVE

in lhe hondiwork of
Doymein Persley
(for left). For Gorlos
Neville (left), with
his chifforobe, ond
Dexler Sleworl (be-
low, left), furnituro
con be politicol, too.

tions/Young Artists - transform cast-off pieces
into streetwise talismans, painted and sometimes

sculpted with a high-five wit and exuberance. The
YA.IYAs' colors and designs vibrate with energy,
by turns rough and smooth, stately and sassy.

Like previous generations of artist-sojourners
to ltaly, seven YA,/YAs-and two chaperones-
found themselves dazzled and sometimes con-
founded. In San Sepolcro, recalls Daymein Pers-
ley, lB, he was painting a chair when he started to
run out of colors. At the local art-supply store he

was shocked by how much higher the prices were

than back home-hut forked over the money any-

way, "You need two coats to get the look," he ex-

plains. ooYou got to have that YA./YA style. " Carlos

Neville, 20, a scholarship winner to New York's
School of Visual Artso was impressed by ltaly's cul-
tural legacy: ooThose churches, those cathedrals

havelo,sted., That's art that's permanent."
The YA/YAs have been an overnight success who

are seeking their own hold on the future. The 18

kids now in the program are present or former stu-

dents at Rabouin Commercial High in a New Or-
leans warehouse district. Two years ago, the Ra-

bouin crowd seemed nothing but a nuisance to
most of the neighborhood merchants. But Jana
Napoli, a painter and proprietor ofthe nearby 628

Gallery, wondered if she could help focus the kids'
energy into art. Napoli approached Madeline
Neske, a Rabouin commercial art teacher, about
working with some of her students. (Neske's class

is still the channel for kids with the talent- and the
grades-good enough to join the YA.IYAs.) That
winter, Napoli staged Continued, on page 767

Metropoliten Home contributing editor Peter Hellman iust
published Heroes: Tales From the Isneli l,yars (Holt, $20).

PETER HELLMAN
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THEY WERE THE HIT OF ITALY'S INTER.

national Chair Exposition at Udine,
near Yenice, in May. They made

the cover of the January Abitare.
In June they were artists-in-resi-
dence in San Sepolcro, the Tus-

can birthplace of old master Piero
della Francesca. And they spent

July at the influential Academia
Arti Pietro Vannucci in Perugia.

They are the YA,/YAs - seven kids from New Or-
leans who are barely out of their teens but already
rocking the globe with their art furniture. Mostly
from minority backgrounds, the YA./YAs-they're
named after the nonprofit, contribution-support-
ed program that sponsors them, Young Aspira-

e
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Premiere:
C0lilMlssl0tl AUTH0RIZATIOI{ Please mait by Seprember 90, 1990.

The Franklin ilint.Franklin CBnler, Pennsylvania 19091
Please enter my commission lot The Fan Dancet by poter Max, an original
masterpiece with a limiled edition remarque lo be cratted l0r me on lino porce-
lain, matled to museum-qualily slandards and sent in a cuslom-designed, hand-
embellished hardwood lrame. I undsrstand that this imported work ol afl by petor
illax, bearing lhe special remarqrs I receive, will be shiGily limitod to gE0 piscos.

I need send no money now. Please bill me l0r a deposit 0l 949.. when the work is
ready l0 be senl to me, and l0r lhe balance in lour equal monthly inslallments ol
$49:eachattershipment' 
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MB/MRS/MISS

ALL COMMISSIONS AFE SUfuECT TO ACCEPTANCE

ADDRESS

CITY/STATE/ZIP
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The Fan Oancer. From his lamed Ladies ol the 80's series.
Fired on porcelain to bring out all ils radiance, and retain
its rich colors forever.
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LES LUNETTES

LOGO PARIS

SONT

IRRESISTIBLES.
I ogo Paris eyewear-absolutely
irresistible. Log,o Paris frames
ottract attention. The fine designs
and 22-karat gold finrshes appeal
to the most sophisticoted tastes,
while the f ascinating colors and
textures charm the chld in us all.

Who could resist the Logo Paris
collection! Every Logo Paris

fuame is a special creation. Our
designers combine the allure of
French fashion with a proud her-
itage of European quality and
incomparable comfort. Every
frame is born a classic.

Logo Paris eyewear-
one of life's "little" pleasutes.
Call for the nearest location: (8OO) 556'5646.F t Nnsr E u no p s,qN EYrwnqR
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Can Design Save Detroit?

stud,ying at California's car-oriented ,!,rt Center
Collcge of Design, he signed on at Ford in 1958.
Says Telnack: "Design isn't jrrsr "tvling. It's a
combination of an image and an engine." He
shared his uision with Metropolitan ll'tr.e st affer s

at afreewheeling session moderatetl hy senittr edi-
tor J ohn Stickney .

,IAETROPOLIIAN HOME: After a tough der.ade for De-
troit, how can U.S. automakers bounr-e back?
JACK fEINACK: American taste is getting much more
sophisticated, and so is Detroit. Yorrng people es-

peciallv are experiencing driving again. getting
into the dvnamics of the car. Al,.o. ['.S. auto com-
panies are tuning into the world-which is
healthy, so long as we don't lose our .tmerican
identitv. This is a time for Americans to shine
again, and for our designers to express themselves.
The Europeans and the Asians are verv innova-
tive, but I don't believe they're as intenrire as we
are. That's why I put mv m()nev on America,
MH: We all grew up loving American cars. Now we
can't tell them apart. Vhat happened?
Jr: A car thatos designed right tkresn't look like the
competition. The old Bauhaus theorv that form
follows function can get prettv boring. Mv hrother,
who does stained-glass work. suggested we add

Yes it Gan, believes lack Telnack, whose

aero.look Taurus changed the shape ol

ftnerican Gers-and of fordts future. f,ow

he's shifting into design overdrive

The bl.eak forecasts for U.S. auto sales this au-
tutnn seem shortsightecl to Jack Telnack and his
colbagues, who already are reooing up designs

for the 1995-96 mod.els. The Ford. Motor Company
Design Center (known until the late 7960s as the

Styling Center) in Dearborn, Michigan, is a cross

between Hollywood. and the Motor City-a plnce
where dreams are stamped in sheet metal and,
since the foreign-make inuasion, a prouing
gr o und fo r Ame r ic an c omp e titia eness. Sec u rity is

ti6ht in the r-ast, square-shaped
buil.ding, for along the corridors
and in the centrol courtyard ore
p ark ed the pr ototype s - mo stly un-
der u;raps-of mod.els we may see

in shoutrooms fiae years hence.

The resfu)ent seer is Jaclt Telnack,
53, Ford's uice presi.dent for de-

sign, uho rocked the company-
and the dutomotiDe worl.d.-with
the smooth-contoured, aero-laolt
Ford Taurus in 1985. Today, Tel-
nack orersees 500 designers in stu-
dios in Los Angebs, Australia, En-
gland (Ford just bought Jaguarl,
Germany, Italy and Japan (Ford
owns 25 percent of Mazd.a). In De-
troit, on a. shelf near the black-
marbl,e desk in his sumptuously
spare office, Telnack keeps an
acetyl.ene torch he used to oochop

and channel" a 1941 Mercury con-
uertible back uhen he was a kid
growing up car-struck in Detroit
and shinning ouer test-track walls
to see the future roll by. After

fHE WIZ: Jock
felnqck, whose com-
puler-grophics sty-
lus con bend sheel
metol inlo eggshell
shopes, believes
thot "the designer
builds ort ond emo-
lion into o car."

o
z
o
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another ooF" to the formula: 'oHow about flair?"
MH: Back when you were about to launch the Tau-
rus, was anybody worried that you might have an-

other Edsel on your hands?

Jr: Not in the design area. Basically we had to rede-

sign the company to make a great car. Back in the

early Eighties, Detroit was really hurting-and so

was Ford. Red Poling, who's now the Ford chair-
man, told us we had to utterly change the way we

do business. For example, we designers couldn't
just throw plans over the wall to the engineers and

then wonder why thev couldn't build them. We

had to collaborate with engineering and manufac-
turing. It's common sense: If we don't design the
vehicle properlyo there's no way in hell that people

on the assembly line will be able to put it together.
mH: When every other car in Detroit was boxy, how

did you dare to go aero?
Jr: We were living under what I call "the luxury of
adversity." We had to come up with a radical de-

parture. We had had a success with a modified
aero look on the 1979 Mustang. Philip Caldwell,
then Ford presidento came to us and asked, "Are
you reaching far enough?" Everv designer has

DESIGN CHIEF Jock
felnock is high on
protolyp€s Zig ond
Zog (below) lrom
Ford's Turin studio.
Di{{erent models like
lhe roodslsr ond the
microvon spin of{ the
some plotform, iust
obove lhe wheel-
bose. Poker chip.
sired heodlights
come lrom fiber-
optic technology.

o

f
o

"Lifrle cars hnaun't sold tltnt well hnre. I thinh thnt's because tlw
lm,am't been encititng statemmts. Bfi ZA and Za,g arc ecciting"

heard this. So you extend yourself and next they
say, ooYou've gone too far." But Caldwell stuck by
us. And the first new aero models looked pretty
scary because of the soft shapes. Usually we go

through what we call a refining process, reallv a

normalizing process where you change things back
ever so slightly until you're comfortable with it-
which means it starts looking familiar.
MH: You end up compromising the design.

Jr: Exactly. But we realized that's what we were do-
ing and we 'ofroze" the model. We said, ool-etos live
with the model for three to six months and if we

love it or hate it, we'll make a decision then." We

also had to condition management. If they came in
and loved the design, we didn't think it would
work. With a three-year lag time involved, our job
isnot to respond to the market but to leod it.
,rlH: Glamorous prototypes tour the auto shows and
never end up in the driveway. Isn't that as frus-
trating to you as it is to us?

Jr: I won't do a prototype that's not realistic. Take
theZig(left, top) andZag (left, bottom), for exam-
ple. Right now, we have the capability to build
them. They're subcompact size. They share a com-

mon platform oflower body and engineo but on top
we can turn them into different models such as

roadsterso sedans, microvans or station wagons.

That flexibility enables us, in effecto to reach niche

audiences that add up to a mass audience at the

same time. A team of Americans and Italians de-

signed the Zig and,Zagir, orr Turin studio.
,YlH: Wouldn't you be fighting the American prefer-
ence for big cars?

JT: True, little cars haven't sold that well here. But
I thi,rk that's because they haven't been exciting.
Zig andZag are. They'd be priced right. They're
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Sherwin-Williamsand
Levolor a windowoffer

w o ing into
ASK

SHERWIN-
WILLIAN/S:'

SAVE 55% ON

LEVOLOR'VERTICAL

BLINDS AND GET

A FREE VAITNCE,
lf youU like to have a better view of

wery window in your house, Ask

Sherwin-Wil liams how to get levolor
vertical blinds at great uvings. With

over 
.l,900 

stores, Shenruin-Wi I I iams

is your one-stop decorating source

for paint, wallcoverings, and window
treatments. And now, you can get

levolor vertical blinds in a wide
variety of colors and styles at 55%
off their regular price. What3 more,
you'll also receive a free valance, up

to a $.l50 value, with wery purchase

of Levolor blinds. So stop by

Shenrvin-Williams. And get a better

view of your windows.

L
FREE LEVOLORVAI.ANCE

WHEN YOU BUY
LEVOLOR VERTICAL BLI N DS

FOR 55% OFE
This coupon entitles holde. to receive
one Levolor valance FBEE, up to a $150
value, for each purchase, on the same
date, at the same Sherwin-Williams
store, of a Levolor vertical blind for
55olo off the regular price. See adver-
tisement for details. Offer subject to
availability. Offer good until 12131/90.
Coupon not redeemable for cash or
credit. The Sherwin-Williams Company,
101 Prospect Avenue, N.W, Cleveland,
Ohio 44115. Coupon must be presented
at time of purchase for discount.

ffiflrefis
L O 1990, The Sherw n-Williams Company I
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Cex DrsloN Savr Drrnotr?

Tfu shrtpes are fluid.Tlv t'alncs

and colors are sophisticated, subtle .

Tlrr posibilid es are endlas. Pre-

.sennng the Henredon upholstned

c olbcn o n, fr esh, c ontemp or ar1.

So/as, chair.s, secrionals, ottoffLan\

in an extraordirwily u,ide range

of srlles, fabria and oulr.:im opnoru.

Handnilored. Auailabb u,ith po-

sonnli zed a rrns, oahioru . spenal

back trentmenr. And tlw t'rama,

excrpnonalll u,ell made, solid,

yirtually indestnrnibb . G racet'ul

fonru designed n mix and match

with othcr upholsered and u,ood

pieces. Furanture tlwt's soft. sculp-

tured.Timelrss. For tlw deale'r

nedrlt )ou, call 1- 800- 444 - 3 682.

For tfulrrochure,send $l-5.00 ro

H enred on, D ept. M 9 0. Morganton,

Norrh Carolirw 28655.

U phoLstned C olleni on lry

HENREDON

fun to drive. And thev can get 80 miles
per gallon.
MH: IIow long until they're in a show-
rrlom?

rr: Right now. fnr a tvpical car, it's about
three v+'ars from approval to Job One

[the start of the assemblv line]. The cost
of somethinpl new is just phenomenal:
Wr^ garmhled $3 billion on the Taurus. So

when vou retool, you want to be pretty
sure vou're going to make monev-sell-
ing somewhere around 200,000 units a

vear. The Zig and Zagwork for us in an-
other wav. too. We have to meet fuel-
e('onomv standards that encompass all
the cars we prodrrce in a giren vear,
We've got tn make small cars to offset
the big cars that use more gas.

,ilH: Whv does producing a car take so

long?

JT: It's mainlv because of what we call
testing and development. The crash re-
quirements are particularly time-con-
suming. You should see the graveyard at
()ur test track with all the prototypes
wt"ve had to crash. Vith the Zig and
Zag^ because the platform fits so manv
different models, vou can crash just one
and not the whole line.
MH: Is it true that the Japanese develop
their new models faster than we do. and
therefore can improve them faster, too?
JT: Nobodv's been able to prove to me
thev're faster. We've been told that the
Lexus took seven years to develop. The
Japanese do change more often than we
do. The Mustang model that's on the
road todav is hasically the same one we

introtlrreed in 1979. During that same

time there have been at least four
Tovota Celicas. Yet the Mustang is still
the top seller in that market. \Ve believe
that if you do the joh right in the first
place. vou shouldn't have to change so

often. You want to catch a market on the
way rrp and rise with it.
MH: Is Taunrs still ascending?
Jr: Yes. The Japanese, and some Ameri-
('an competitors, are copying it. In de-
sign. the Japanese are playing it very
safe. Don't €tet me wrong-the Honda is
a super car. hut it's not breaking new
design ground. Take the new Accord
that came otrt this vear. The reviewers
asked Honda. "When will you do some-
thing that r.atches everybody's eve?"

MH: How much power does the design de-
partment have in getting the company to
give the green light to a new car?
Jf: Scoring some wins in the marketplace
srrre builds up your credibilitv. Manage-
ment begins to say, o'Hey, these pJuys just
may know what they're talking about."
As a desipJner, you have to tmst yorrr in-
tuitive feelings. But I can't always guan-
tify those feelings-except in terms of
the aero look. Aerodynamics is proba-
blv the most positive design tool we
have. We donot just show management a
car and sav, ool like this line because it
looks good." We say, "The line gives us

better performance in the wind tunnel. "
That translates into fuel efficiencv: Rv
redrrcing drag, aero saves gas.

MH: How do you bring back Americans
who have converted to foreign makes?
rr: You build excitinpl cars -that are alscr

safe and fuel-efficient. You also put the
quality back in, which doesn't cost
more, if vou design the car properly.
You feel qualitv in things like the steer-
ing wheel. Ve used to have these crum-
mv little stinking plastic steering wheels.
Now we have a steering wheel that's a

pleasure to handle.
MH: California is a battleground for
world automakers. Who's winning?
JI: 'fhe trend sun rises in the West and
sets in the East, I'm convinced. And
Ford is the hottest American manufac-
turer out in California right now. On
any big new project, we solicit a propos-
al from our studio in Los Angeles. l)v-
eryhodv's always askingo ooWhat's the
California input?"
frrH: Which of todav's auto designers do
vou respect?

Jr: Bruno Sacco ofMercedes, for one. I
envv him. too, because it appears to me
that he works with unlimited budgets,
pttts anything he wants into his cars,
charges a big price for them and gets it.
The designs that matter most to me are
for production cars, not for Ferraris or
other unlimited sports cars. Any design-
er can do those cars, You order some-
thing that's 49 inches high -it can be ex-
citing no matter what you do. But for
freshness ofdesign in terms offour-door
sedans, marketable cars that can sell
worldwide. I happen to think weore pret-
tv much on the leading edge. O
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SOIN PROGRESSIVE DES MAINS
Progressive Hand Tiutment.
New from lanc6me, Paris. This uniquely
programmed hand treatment will leave
your hands looking and feeling noticeably
younger, then progressively, it will condi- '" .

tion your skin and dramatically improve
elasticity. Never feels greasy. Net Wt. .33
oz. $1.50.

DESTINY
New Fmm Marilyn Mtglio.
A light,
restore the
bring out a

Experience the of
"Change one
the same." This
a $25.00 value, 1S for just

rs eYer

Ilacon, :.

$12.50.

ayman, Beverly Hills, fra.
grance creator, comes his new blockbuster
fragraace, 273. Wealthy. Elegaut. Wildly.,
seductive. You are about to be seduced by
Beverly Hills' hottest number! The I oz,
Exceptioual Perfumq$185; Special lrrr. 't-'
premier presentation. $12.50.

OSCAR DE
to experi-Oscar de la
with his
And just

scent
day. For evening.

llB oz.,
a retail value

FINST DE VAN CLEEF& AAPEM
Perfumed Body Cream.
Treat yourself to this luxurious after-
bath pleasure. It conditions, moisturizes
and caresses every inch of you with the
classic floral beauty of "First." This 1.7

oz. travel edition comes with a precious
sampling of "First" Eau de Toilette.
Yours for only $7.50.

Dior helps
effectivelv

qualities of

$4s.00

Results are
acts further than

suit the elegant, sophisticated \yoman.
Warm and sensual, with beautiful topnotes
of floral and spice, enhanced
musk to unfold a richness like

I oz., $110.Parfum featured,

moisturizers to

an elegant gold
is yours for
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IKUA: Where the Buying Is Easy

WHEN 27,00O peo-
ple visiled IKEA's
Elizobeth, New
Jersey, slore on
opening doy, lhey
w€ren'l iusl win-
dow-shopping. fhey
bought close to $1.5
million worth of fur-
niture-qn IKEA

(ond probobte in-
dustry) record.

BYARLENEHIRST

[rnericans are shopping IKEA with a

vengteance and a van. Homegtown

retailers have a lot to learn from

Swedents mighty marketing machine

T'S A BIC CoIIN'I'IIY. SOMEONE'S GOT'I'0 T'TIIt-

nish it," declares the billboard just offExit
I3-A of the New .Jersev Turnpike. On Mav
21, someone did. By noon, with the store's
giant parking lots filled to overflowing,
teams of rent-a-cops directed cars to near-
by ball fiekls, and expectant shoppers

clogged highways for miles. Already, the early
birds were emerging from the giant (270,000

square feet) store with cartloads of furniture,
housewares and plants. Says Harvev Bernstein, a

New York product designer,
who bought a $70 wooden
desk chair, .'IKEA has done
for furniture what super-
markets did for food.
Things never meant to be

impulse items are impulse
items here." Adds Jerrold
Ross, an ad executive, 'oThe

first time you r:ome here,
you realize you'll never get

everything home. So vtlu
come the next time with a

vengeance-and a van."
By the time the first week-

end was over, the store had
sold over $3 million worth of
Swedish-designed products.
To competitors in the furni-
ture business, the store's
outstanding fortune may be
irritating, but it shouldn't
be surprising. Long before

fr the May 2I opening, New Yorkers shopped at

=3 

Ifnrt-ttrey simply planned weekend excursions

! to the store in Plvmouth Meeting, Pennsylvania.

I Together, that S-year-old outlet and spin-offs in
Baltimore, Pittsburgh and Vashington, D.C.,
sold $130 million worth of furniture last year. Add
the New Jersev store and a Burbank branch
(scheduled to open this fall), and IKEA's 1990

sales could hit $200 mi-llion, putting it in the U.S.
furniture industry's top 10. And IKEA's invasion
of these shores is just beginning, with most markets
still untapped. Notes Bernstein, oolf there was an
IKEA in Manhattan, eaeryone would shop there."
Douglas Bertsch, vice president of Associated Mer-
chandising Corporation, a major retail buying of-
fice, believes that "department stores will have to
emulate IKEA if they're going to survivt-'. "

What is it that makes even jaded New Yorkers
drive to IKEA for bookcases and sofas? Simply
put, shopping at IKEA can be fun. Says Bernstein,
ooYou spend a lot more time there then you clo in a
traditional store. You scheme there about how to
make a room." You also can watch your children
plav in the "ballroom" (it's full of rubber balls)
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That's how fast coffee brews in The Expert " by

Mr. Coffee. The first coffeemaker rhar rhinks.

Thanks to its electronic micro-

chip, The Expert conrrols warming

So now you can make hot, delicious coffee more

conveniently than ever before.

FLAVOR EXTRACTION: THE EXPERT vS. CONE MACHINE

Molecularweights rTheExpen gconeMrhine

As you .", ,::-ilT ,n,, .t u.,, ,r"';;";:;
basket-style filter - along with a brew cycle that's up

to J 50lo taster - extracts more flavor

from coffee, less bitter oils.

But that's not all. With the ad

justable temperature warmer dial, vou can keep your

colfee tasting grear for hours at the precise tempera-

ture you set.

When the decanter is empty, or in

about five hours, The Expert shuts itself

off. And a warning light stays on when

the machine needs cleaning.

Plus you get a 24-hour digital timer,

automatic Pause'n Serve, and a sleek, streamlined

ergonomic design.

All of which means that buying a coffeemaker

as smart as The Expert is

an extremely intelligent

move indeed.

o.
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IKEA: Wxe nr rxr BuYTNG ls Eesv

or grab a grauad Jox santlwich ($3) in the
Swedish caf6-both IKEA trademarks.
Savs Gordon Segal, president ofChicago-
based Crate & Barrel. a furniture and
housert'ares chain, "I'm in awe of the peo-

ple who run IKEA. Their stores are
clean, fresh, simple ancl original. Thev
see problems, and thev adtlress them. o'

5i,,' l"il;l l):':;:i iT:l:;
II furnitrrre retailers c,uld be do-

U ing better. Since it was founded
in Sweden in l95tt, IKEA (now a global
chain with {J7 stores in 2l countries) has

simply out-clevered the competition.
(Right now, IKEA sells four times as

much merchantlise per store as the fI.S.
industry leader, Levitz.) Low prices are
only part of it. Sure, items like IKEA's
solid-pine storage units ($39) are bar-
gains. But what shoppers reallv value is
the knowledge that a $39 unit will alwavs

be $39. Not $59 one month. $29 the next;
not $39 to you, $25 to l'our decorator. At
IKEA. one price fits all.

And this vast. "self-servit't"' store of-
fers as much genuine help and informa-
tion as the haughtiest boutirpre. Racks
near the door dispense worksheets, pen-
cils and tape measures. Stop to look at
picture frames and a friendlv banner re-
minds vou that vour artwork will look
better under an IKEA clip-on light. Buv a

bulletin board and another sign gentlv
chides, "Don't forget the pushpins."

With that kind of rnarketing magic,
IKEA doesn't depend on cutting-edp1e de-

sign to attract shoppers. 'I'he furniture-
especially the upholstered pieces - t:an be

blandly generic, their style a close cousin
of 1950s Scandinavian modern. But, says

Ross, once a dean ofdesign at Pratt Insti-
tute, "How many Americans know who
Philippe Starck is? In middle America,
an IKEA catalog looks revolutionarv."

No one denies IKEA's sturdv kitchen
cabinets are a renovator's dream. And
there are bursts of real stl'le, including
the galvanized metal-and-factorv-glass
dining table dubbed Moment ($245) and

the sleek deco-esque leather sofa,
Karlsro ($f ,f00). Discovering these gems

(not all of which are Listed in the store's
ubiquitous catalog) is half the fun of
shopping at IKEA.

The other half? Instant grati{ication.
In a country where your kids mav be in
college when their infant furniture ar-
rives, IKEA (which keeps evervthing in
stock) will have your order in your car
within the hour. (If you need a roof rack,
they'll rent it to you.) IKEA also has a so-

cial conscience (on Arbor Day, one store
distributed free seedlings). "They treat
people like human beings," says New
York graphic designer Lukie Kornbluth.

IKEA isn't perfect. Most items are sold
unassembled, and arranging home deliv-
ery is tricky, But a store doesn't have to
be perfect to make us feel good. IKEA
communicates. It calms our fears, and
makes something that always seemed so

tricky-our national nightmare, buying
a sofa-easy. Let's hope other retailers
start shopping IKEA-for lessons. O

Maybe you don't need another diet.
Maybe what you need is a faster metabolism.

Aerobic exercise. The best
way to lose weight and stay

that way.

If your last diet didn't work,
there's probably a good reason.

'When you eaf less, your body
automatically adjusts its metabolism
to a lower level, making you tired,
grumpy and hungry.

The best way to raise your me-
tabolism while you diet is through
regular aerobic exercise.

NordicTrack is the most
effective way to get the

aerobic exercise you need.

NordicTrack burns more
calories in less time than any other
rype of indoor exercise machine.
Up to 1,100 calories per hour
according to tests at a maiof
university.

You'll look forward to
stepping on the scales.

f{oraEf^l"7"g*

I

The highly efficlent aerobics of a
NordicTrack workout ralses your

metabolism helping you lose weight
and keep lt off.

reduces your fat, increases your
muscle and raises your metabolism,
making it easier to stay in shape.
And easier to face those weigh-ins.

rVhat are you waiting fbr? Call
NordicTrack today.

Free Brochure & Yideo
calt roll Freel-8OO-32&5888

(U.S. and Canada)

D Please send me a free brochure.
El Also a free video tape E vHS tr BETA

Name

City state zip

-lt-

Street

Phone ( )

onathan Blvd. N. Chaska, MN 55318
Exercising ()n NordicTrack

141, J' I
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THE EYE

Artful assemblage inspires the

beautilul and functional lorms of

iewelry craftsman Ted Muehling and

product wizard Tucker Vierneister

HE BLACK-AND.YELLOW DOORMAT'

to the loft on Lower Fifth Avenue
sets the tone: A head of Dan

Qualle beneath the instruction,
"Please wipe vour feet. " From the
flirst step. vou know you are in a

place where nothing is sacred.
Inside, architecture takes a back seat to the ob-

ject. Things are everywhere. Modern and ancient,
expensive and ordinary, thev stand in inspired
juxtaposition, to be touched, then questioned: a

table made from a sur{board. weathered African
benches and driftwood from Bonaire, egg-shaped
fertilitv stones from India, seashells from an elder-
Iy woman on Third Avenue. Stacks of well-
thumbed books line the floor-texts on sculptor
Saint-Gaudens, African culture, Italian furniture
designer Carlo Mollino. Surveving the scene are 83
spectator chairs, ranging from modernist icons by
the Eameses to flea-market finds. You feel immedi-

atelv like a kid in a cultural candy store.
But it's more: This apartment of artful as-

semblage, part Museum of the Goofv, part
Temple to the Timeless, is the creative bed-
rock that its residentso jewelrv designer
Ted Muehling and product designer Tuck-
er Yiemeister, draw upon for inspiration.

On the surface, they make an Odd Cou-
ple: Yiemeister is straight. Muehling is gay.
(Each has his own side of the space.) Yie-
meister, at 41, the ebullient elder wunder-
kind of the American industrial-design
scene, churns out successful, hipo commer-
cial work with his company, Smart Design:
sunglasses for Serengeti ("graphic equaliz-
ers for the eves"), travel irons for Sanyei
(playfullv unforgettable) and best-selling
dinnerware for Copco and Corning Ware.
Muehling, 37, is a shy craftsman whose lim-
ited-production jewelry and new collection
of home accessories sell at ultra-tony stores
like Bergdorf Goodman, Artwear or his
emporium on Greene Street, due to open
this fall. (Fashion designer Joan Yass
equates Muehling's store with his work:
"plain and simple-like a glass of water.")

But what ultimately unites the pair is the
fluidity and elegance of their work, nour-
ished bv the ebb and flow of their collec-
tions. They both design things that are

somehow more soi Muehling's ebony-handled
pheasant-feather tickler (left) seems more evoca-
tive than nature. Viemeister's Stone Age-meets-
Stealth Bomber can opener makes an archetype of
plastic, These products are icons for a lifestyle that
mixes high culture with low. They remind you of
artist Jasper Johns' credo: "Take an object. Do
something to it. Do something else to it."

Snips h Snails: That's

lilhet Ilssign Is Made 0f

BYSTEVENHOLT

z

o;
z

TED MUEHtING ond
fucker Viemeister
refine cross-cuhurol
influences into ob-

iects of desire.
Muehling's feothery

lickler emuloles no-
lure. Viemeister's
scissors nre minimol
yet sensuol-like
Normon Cherner's
Plycrofl choir.
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VE EYE

Yiemeister and Muehling met in L97l at Brook-
Iyn's Pratt Institute, where they were studying
industrial design. Yiemeister eventually teamed

with Davin Stowell and Tom Dair in 1979 to form
what became Smart Design, and helped evolve the

firm's guiding credo: Form follows fun. Smart De-

sign first brought this approach to bear with plas-

tic bowls and dishes for Copco that made MoMA's
design collection, and most recently their work for
Oxo-22 kitchen products for the less dexterous in
shapes as sculptural, sensual and minimal as the

beach rock in Yiemeister's apartment, A can open-

er, with its parabolic handle (below), apizzacttter
and a pair of spring-back scissors (top) mold plas-

tic organically, making tools incredibly easy to
use. "Style isn't a good reason to do something.

Making it better is," insists Yiemeister.
After school, Muehling got his big break at Hen-

ri Bendel, which loved his jewelry. So did.Vogue.

IUCKTR
V IEITTEI STTR

"WE NEED to design
life bqck into prod-
ucls," viemeisler
soys with possion.
fo show the woy, he
relishes such indus.
triol design icons qs

lhe fucker cor
(obove, left), co-d6-
signed by his fother,
Reod Viemeisteri o

squore-bollomed
Block Chino cup
(obove, center), "de.
signed by our men-
tor ot Proll, Gertrld
Gulotto"; left, on Evq

Zeisel leopot from
the l95Oe, Eomeses'
libergloss chqirs for
Hermon Miller.
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tvE EYE

Muehling won a Coty award in 1977 , }nis first full
year in business-the equivalent of tossing a no-

hitter your first time out-for his functional, uni-
versal forms incorporating modern technology
and ancient techniques. ool'm inspired by what I
collect,o' he says, pointing out a chair by Paul
McCobb in his studio-ooa great combination of
1950s art and technology. It is as good as the best

sculpture." But Muehling, the jewelry magician,

and Yiemeister, the mass-production maven, don't
design by just abstractly sculpting forms. They
artfully and energetically learn from what's around
them. Most importantly, they learn from their con-
nection. Muehling says, ooTucker saves me from
being preciously tasteful by adding a goofy quality
to my life." Yiemeister replies, ooTed pushes form,
color, texture." In the end they are not an Odd
Couple, but a perfect pair who cook, collaborate
and create with-and because of-each other.

TED ilIUEHTI]{G

fhe designer im-
proYeg on nolure
wilh seqshell-in-
spired condle hold-
ers ol silver ond
bronze (left). Above,
lop row from left: o
frogment ol his
Crown of fhorns
neckloce; fertiliry
slones (incense is
burned ol lhe lips);
Mueh! ing-designed
corol-hqndled, sil-
ver shell spoon; ebo-
ny Ielter openeri
tusk condlestick;
bollom row, fsr
right: his red oxi-
dized-bronze flosk.
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suB-zERO

THE RT
OF REFRIEERATION

Fofty years of refining and
redefining, pride of craftsmanship,
dedication to quality, and the latest
technology have made Sub-Zero the
unsurpassed leader in built.rn
refrigeration for homes of distinction.
Winner of the "Design Excellence
Award," the 500 Series offers exciting
eurostyled white and glass interiors,
24" depih, capacities to 30 cu. ft.,
several combination model chotces
with widths ranging trom3O,, to72,, ,

exterior beauty and the reliability of a
high performance system, backed by
our exclusive 12-Year Protection plan.

See the Sub-Zero difference on
display at leading kitchen and
appliance dealer show rooms . , . or
request our colorful brochure.
SUB,ZERO FREEZER CO., INC.,
PO Box 4130, Madison, Wt 5371 I.608/27i 2233
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TOYOTA CAMRY

"Thtereb
Unless

tto plnce lile l70me.
youowta Camry."

.'

There's something reassuring about a car that can make
you feel at home regardless of where you drive it.

TheToyota Camry is like that. A car you feel at ease in.
A car with a reputation for earning people's trust. And with

the kind of features that make you feel welcome. Like
a memory-tilt steering wheel that adjusts to where you like
it, and then remembers exactly where that is. Or a driver's
seat that adjusts seven separate ways. or a little ring around

the ignition switch that lights up at night so you dont
have to search around with your key in the dark. Little
touches to make driving nicer.

But perhaps the nicest little thing about
the Camry is that it's aToyota. And that means

a heritage of dependability and quality that really
makes you comfortable. So you can feel at home.

"Toyota" I love wlut you dofor md'
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Call 1400-GO-TOYCITA

*rry
E

ryl

nearestdcale'r. Cet More From Litb'..Buckle Up! O 1989 Tb)l)ta Motor Sales' U S A" [nc'



ll
o

e t lt ll arltt0:

Ihr leoary

1 Il
a

$e

0 ll

BY

RICHARD

LACAYO

W*B o ?rnl'r ffieW ard'w)efi,.8% ,rrra,#U) \GrtB JC""t^^l ,fiedncd 'tntt ,ctto *,x,h ad hr **mrfie rt
EITH IIARING seemed to

draw his art from the com-

monwealth of the group

unconscious. He gave

shape to our shared pre-

occupations, group ecsta-

sies and psychic stresses.

That was why his work seemed most at

home in public places,like a subway sta-

tion, on a T-shirt or a playground wall.

And it was one important reason why his

loss was felt so widely when he died of
AIDS earlier this year at age 31: Ve
were accustomed to meeting him at ev-

ery turn and to seeing the unspoken ele-

ments of our disposition spelled out in
his terms. Now his bank of familiar im-

ages, what he liked to call his "vocabu-

lary," has become a shared tongue, the

language of our own imaginings.

tl
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PRODUCTS of a fertilc
mind: Keith Haring

made his mark in many

nations. Clockwise

from top right The

Berlin Wall becomes

the Haring Wall; the

Radiant Baby lights up

fimes Square; a carou-

sel for a West German

traveling circus that
featurcs artist-made

attractions; a f-shirt
from Haring's Pop Shop

in NYC; a mural for
l{ecker Children's Hos-

pital in Paris. Haring's

1983 silkscreen from

his untitled suite

(above) looks like a
paean to childbearing,

like to get too specilic

about works. "When
people ask what they

mean," he once said,

"l tell them to trust
their own instincts."
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l|
ARING'S cryptic dralv-

ings first showed up in
Manhattan subway sta-

tions late in 1980, at a time

when the graffiti that New

Yorkers were most famil-

iar with was the ego-trip-

pfurg kind: a name written in big letters

across the side of a train. Haring's pic-

tures, chalked on the black paper that

covered unsold advertising spaces, were

different. As simple or as complex as hi-

eroglyphics, they were like the markings

of an urban tri-be that we all belonged to.

A baby with radiant lines offorce pro-

jecting around all sides, a dog barking

with alligator jaws-it was cartoonish

stuff in a style familiar to anyone who

had ever seen the doodlings of a clever

school kid. But familiarity didn't ac-

count for its deeper fascination. In the

very spaces where the mass messages of

advertising would otherwise be found,

Haring had insinuated an alternative

pageant of the psychic underpinnings of

a-*
<4-ryi1+, *r-:-

I'tlXED messages: ln the

modernist space of Dag

Hammarskiiild Plaza

near the Unitcd

Xations, a Haring steel

sculpture makes a

stand for fun (right).

But the artist could

also bring a sobcr

m€ssage about drugs

to a playground. His

Crack is Wack mural

(below) calls on the

shimmering energies of
life to send a warning

that's not a bringdown.

Executed in an East

Harlem handball court
in 1986, it markcd a

return to the time of

Haring's run-ins with
the law-the unautho-

rized artwork brought
him a f25 fine for

disorderly conduct.

Jc",ri^rl \odb & patfiox,-* tectxd-genetntion pop o,Ltibt, *ttL tf* oocw( contctawe 4 "W.9.0,. ^ ,rntut

city life: its tensions as well as its high

spirits. The subway-glum, damp and

sinister-seemed just the setting for
these early notes from underground.

Maybe it was because nearly all of his

work was done with the Cold Var as a

constant backdrop, when the TV news

always seemed to be showing a fighter jet

roaring off from a flight deck, that so

much of it had an anxious edge. It was

crowded with fleeing figures pursued by

snakes or hotfooting it past television

screens that placidly displayed the

mushroom clouds of the apocalypse.

SEPTEMBER l99O . METROPOITTAN lOVr . 99

%de..}*--'

,*
.F

I

t

**--

f,

:

I C*



)taotng't opr^rt 4 fr*'*k&*a fu pk* k *o"h pr^Dq ^fi Bib f'ut r,r[ %^.

ART TURI{ISHED thE

focal points of Haring's

living room. A Roy

Lichtenstein flag (left)
hangs above the hearth

where Haring figures

sport. fhe dinosaur.

encrusted fY is by

fellorY art-star Kenny

Scharf. Designer Sam

Havadtoy found the

l9s0s table-a pcdes-

tal for Haring's Etrus-

can cartoon-style vase

(right). Andy Warhol
portraits of artist

Joseph Beuys and Har-

ing flank the windows.

S MUCH as you remember

the figures who were danc-

ing and doing backflips,

you also remember the fig-

ures who were running-
and maybe not toward a

happyending. . . .

Haring's art career began in the sub-

ways. But he soon brought his talent to

the surfaceo where he quickly developed

one of the signature styles of the 1980s.

The Greenwich Village duplex he moved

into just a few months before his death

in February was a testament to those

times, filled with work by Haring and

artist friends like Kenny Scharf, Jean-

Michel Basquiat, Francesco Clemente,

the photographer Tseng Kwong Chi and

the cool flame that most of them gath-

ered around, Andy Warhol.

01{ A WALL of friends

and favorites (below),

Robert Mapplethorpe's

portrait of Haring is at
upper right. A Haring

sculpture takes a bow

from thc floor, near a
painted-bor piece by

Jean-l'lichel Basquiat.

See Resources
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N A DECADE absorbed

by the notion of celebrity,

in which a few young art-

ists became as famous as

pop stars, Haring was ar-

guably the best-known

art-world figure of his

generation. He was the one who crossed

most easily from high to low, from muse-

ums to dance clubs, from downtown to

uptown (and back). He was the one who

could have a retrospective at the Stede-

lijk Museum in Amsterdam, teach draw-

ing workshops for kids, and throw him-

self a birthday party at the Palladium

when it was the club of the momento with

Madonna to sing "Like a Yirgin." oolt's a

whole new roler" Haring once said.
ooAnd I'm inventing it as I go along."

Continued on page 750

Produced by Steaen Wa,gner and. Neuell
Turnerl Photographs by Nancy Hill
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a room full of con-

trasts, a placc that
could accommodate a

teddy bear in one

corner (above) and

an erotic Picasso

engraving in another.

Elsewhere it provided a

l9th century setting

for a resolutely 20th

century mechanical

sculpture by lean
Tinguely. The ilobil
Pegasus (right) is a

reminder of the winged

crcatures in his art,

b--_

DESIGNER Sam Havad-

toy SaYe each room a

difierent feel. The

bedroom was a sea of
plush and tassels; his

lollipop-red den with
cola art by Howard

tinster (aboYe) is the

ultimate clubhouse of a

young boy's fantasies.
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R',or has it your reach
is exceeded only by your grasp

For a A diamond is forever
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UTH ROGERS grills
fresh sardines and braises

pork at her celetrrity-

packed River Caf6 in Lon-

don (which she owns with

co-chef Rose Gray). Mean-

while" in his office across

the courtyard, her husband, Richard,

England's best-known and most contro-

versial architect, reviews drawings for

his gracefully futuristic glass-and-pink-

sandstone European Court of Human

Rights in Strasbourg (maquette below).

The cook and the architect-different

trades, different styles, different de-

grees of permanence. But both, in a

sense, work at the same game: bringing

new excitement to the hearts ofgreat old

cities and to the statelv Thames that

flows outside their respective windows.

Ihe (ool

BY

COLI.IAN

ANDREWS
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ltllXED fHRILLS: At left,

the River Caf6's superb

bllito misto(pached
chicken, tongue

and cofecflho sausage)

with lentils and

mustard.marinated

candied fruit (fore-

ground); at right, Ruth

Rogers' fellow chef and

Co-owncr Rose Gray

(second from left) at
work during a busy

dinnertime. Either she

or Ruth has cooked

virtually every meal at
the River Caf6.

HE RMR CAFE is

small, plainly decorated

and hard to find (in Ham-

mersmith-which is to
say nowhere at all on the

map of trendy London).

But the food is so good and

the feeling of the place is so right, that it
has suddenly become hotter than a

wood-fired oven. Michael Caine,

George Harrison and Bryan Ferry are

among the regulars, along with just

about everybody else in London who

loves authentic, earthy cucina rus-

tica-bruschetta with black cabbage,

warm basil and ricotta ,orro, pan-roa6t-

ed grouse with grilled polenta. This is

great food, realfood., of a kind you nev-

er thought you'd find beyond the Italian

countryside-much less in London.

U

l.lIXED GRILLS: fhe
appropriately rustic

llavor of charcoal

grilling is a River Caf6

trademark. Top lefl a

gloriously simple

presentation of char-

grilled langoustines

with freshly pressed

extra virgin Tuscan

olive oil and dried red

chili; lower left, char-

grilled polenta radi-
cchio, porcini mush-

rooms, fresh herbs and

parmigiano reggiano.

See Resources
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ICHARD ROGERS is
best-known for two bold,

skyline-startling build-
ings: the Centre Pompi-

dou (or Beaubourg) in
Paris, which he designed

with Renzo Piano, and the

dramatic space-age Gothic Lloyd's of

London headquarters in the city of the

same name. Sometimes Rogers works on

a more personal scale, though, as with

his own extended-family home. Marry-

ing two five-level, 1840-vintage terrace

houses, Rogers removed the party wall

between them and installed flats for his

older sons (Ben, 27, Zad, 25, and Ab,

21) in the basement; turned the ground

floor into an apartment, connected but

independent, for Ruthos mother; and

designed a top-floor aerie for his and

Ruth's sons, Roo, 15, and Bo, 6-with a

roll-away garage door to separate the

two. But the heart of the house, on the

second and third levels, is the spirited,

OLD ll{TO l{EW: Above,

the Rogers home on

London's Royal Avenue

was originally two

staid Georgian-style

terrace houses. Below

and right, the sunny

warm/cml twclevel
main living area

inside-with Andy

Warhol's ilao pre-

siding. 5ee Rcmurces

{N* Wrb' r" u.&,o\k e,etuAA-fiemtty B,ane 
'oefu W t*B &A W u,Or,tt,n

sunny, warm-and-cool two-story living

area Rogers created for himself and

Ruth. This space, with its white ash

hardwood floors, bare sash windows,

sliding translueent-glass sereens. canti-

levered staircase, and brushed stain-

less-steel kitchen (which is in the main

room rather than just open to it) is a de-

light-visually engaging but not over-

wrought, clean but not sterile, ooarchi-

tectural" but intimate - a rich anecdote

of home life told in bright, contempo-

rary language. Continued on page 152

Produced by Steaen Wagner; Architecture
by Ri.chard Rogers; Photos: Dudlcy Reed.

)
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DOUBLE E]{IE]IDRE:

ls it rcal or repre-

sentation? "! couldn't

lind the perlect table,

so I tried to paint

one," quips Rebecca

Cross of the tableau

on her living room

wall (right). The

composition gives her

soft-shouldered chair a

new frame of mind.

Cross dccorated with

her paintedy t lent,

not a big budgee Her

ceramic tile "urn"
(left) enlivens a

bricked.over fi replacc.

Below, Cross, husband

l,lar MacKenzie and

son Alexander, 6,

Itretrh iro
{lr,Br"t* A,rru munatet fM, B*r"-

ufii,whty-*rt$ Bq, p" t&uu$

IT'S SLIMMER all year'round

at the Washington, D.C.,

home of artist Rebecca Cross.

Bowls of fruit and flowers-
her handiwork, framed or oth-

(atttlol
the

erwise-give surfaces the illusion of

sunlight and the warmth of a still life'
ool'm a paintbrush run amok," says

Cross. ooMy husband pleads with me to

leave at least one wall white!" She's a

homebody C4zarlne whose colors turn

her corner of D.C. into the C6te d'Azur.

IIO O IT TTBOPOLITAN HOME ' SEPTEMBER I99O

ffi
E

l

1

t,

q

ffi.\\
*Hi.1

':.\

a
a

a

a

l

a

a
a

a

o
a

a
a

a
a

a

a
a

a

a

a

a

a
a

a
o

a

a
a

a
a



i.t'ftt l+(}''
/7,

(i
kr',

I
,t',a
* t

t-c1

t*
3.

\
I

i

i

\

S * +

F

a:!

,-3

a

I

{r



l
OR CROSS, art isn't mere

ly ornamental but funda-

mental. In her dining

room (far right), she sets

up a Cross-fire of pears

and vases-the genuine

articles and her own ver-

sions in paint and ceramics. She's best

known for her platters, available at

Addison/Ripley Gallery in Vashington,

D.C. Cross unapologetically works and

reworks similar images, for which she

finds plenty of precedent: ooBraque did

dozens of paintings with the same image

in them, and I try to do something simi-

lar." Cross, not content to contain her

art within the boundaries of a canvas,

feels that inspiration starts at home.

nEBECCA CROSS, who

studied at London's

Royal College of Art
(but has refreshingly

unpretentious views),

decorates her urns

with shards from her

own glazed platters. "l
take a hammer and

smash away. You get

good at it." Her work is

at Barneys ilew York.
Produced. by Neuell Turner; Written

by Wend.y S. Israel; Photos: Nancy Hill

ttStiff tnfa "* eer.y 6enbwr,t. {P*y o*"r tr} yw tott* tlae o;ttuttr %Anry bucL"

LIFE POURS into

art Rebecca Cross'

parade of undressed

Yintage pitchers .nd
teaPots (left) is a

monochromatic con-

trast to her "Blue

Prawns" (above), "l
like to se€ all the

difierent shapes these

tabletop obiects come

in," says the artisg

who uses them not iust
as decoration but as

inspiration for her

work. See f,esources
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IETVELD CHAIRS in the

children's department?

Philippe Starck tables

piled high with sweaters?

The store may be called

The Lirnited, but when it
comes to designo its cre-

ators' imaginations are anything but.

James Mansour, Limited Inc.os desigrr

directoro has filled the company's 3,200

stores with some of the most inventive

furniture aroundo bring-

ing individuality and

whimsy to the mall-usu-
ally the domain of practi-

cality and homogenization. In the pro-

cesso Mansour, 38, has become one of

the biggest art-furniture acquirers in

the country. But the point here is sell-

ing, not buying. ooPeople should look at

these unique pieces and feel unique

themselves," he says, explaining the

marketing idea behind his store installa-

tions. "These environments tell shop-

pers quality is never beyond reach,"

Prrrttrilrr

UP AGAINSI the mall:

James Mansour out-
fitted a San Francisco

Limited (above) in a
combination of quirky

art furniture (Shiro

Kuramata's wiggly

chest of drawers) and

his own takes on

tradition (that's

chandelier). far right,
at a Limited Express

store in Ohio, Xavier

Pauchard's chairs are

dressed to sell.

Ak {k fi,mitel, !" "r JlGruorn *h tk mood f,w &ffi^"1
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RAINED AS a painter,

James Mansour was the

set designer for a perfor-

mance-art group when

The Limited's chairman,

Leslie H. Wexner, tapped

him to redesign his stores

(a chain that now includes Abercrombie

& Fitch and Henri Bendel). In all of

them, says Rick Garofalo, owner of Bos-

ton's Repertoire showroom, Mansour

"takes what's usually perceived as rar-

efied and brings it into real places for

real people." But if form and exuher-

ance inspire his store vignettes, at home,

he's more likely to go for ease and com-

fort. Says Mansour: ooHome is a great

storage place for my imagination. I keep

it stocked with everything I love,"

Prod.uced by Amy Tapper; Written by Julin
V. Iouine; Photographs by Antoine Bootz

Ab fn*u, ,$ tryL tk 6tLx.e6t JKo t^ro 4r.&,*a tt^t W 6tyh ;6 dt ttn Bat ttottL ttc- 
Lwea&. 4 k *"

HUMOROUS Yignettes

abound in James
I'lansour's living room.

Above, l.leret Oppen-

heim's bird-footed

table supporB a pair of
monumental (but

papier.mich6 light)
tootsies. Right, a glass

and pottery collection

(including a bowl by

l'lansour's father) is

framed by a window

screened in the type

of gold mesh normally
uscd to filter

cappuccino. far right,
a dining room table by

Carlo Scarpa fronts
a French Fifties

painting that Mansour

nicknamed "Bambi
meets Barbarella."

See Resources

T
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"WHEI{ lCOl'lE home,"

says lames Mansour, "l
iust want to click ofi."

But his imagination

living room Iunctions

as a kind of proving

ground; favorite pieces

may later bc

introduced into thc
stores. "l'm a percon of

real contrasts," he

explains. Gae Aulenti's

classic glass table

on casters combines

"elegant lines with
crude industrial

strength," while the

"rakish" Felice Rossi

sota (right) dares to be

comfortable. ln

I.lansour's home, high.

touch craft softens the

high-tech edges:

African wire figurines

dance on the back

parapet wall and a

Spanish wooden

mannequin (far right)
holds a mercury ball

that Mansour found at
a Paris flea market.

See Resources
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N HER city home, Sandra

Sakata brings together vil-

lage-crafted treasures un-

earthed in Oriental an-

tique stores and flea
markets. Signs of wear,

sun-faded colors, nicks

and tears add character to Silk Route

rugs, Khmer textiles and stacked Kore-

an pantry chests. "Every piece shows

the hand and spirit of its maker," says

Sakatao but the effect is far from folksy.

Rather, her expert art direction ofthese

high-ceilinged rooms (c. I9l8) ennoble

the honest craftsmanship. Simplicity is

paramount-a gift of her Japanese heri-

tage. ooYet behind each piece thereos a

personr" Sakata explains. ooVhen I
come home, they feel like family."

Prod.uced ond written by Diane Dorrans
Saeks; Photographs by JohnVaughan

EXOTIC af,inities:

Under Saka6's eye, an

Appalachian rocker,

Afghani and Persian

rugs, line Laotian silk
ikat fabrics and a

towering lapanese
hinoki chest-on-chest

(far right) evoke a time
well before technology,

fhe grand tour contin-

ues in her oak-paneled

dining room (above),

with Royal €open.

hagen dinnerware, a

Philippine colonial

country chair and

highly detailed lmari
plates. Sec Resources
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How to turn an ordinary fish

Shown: Saturn goblet in fine crvstal handcratied in Bavaria.
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'WE WANT style that
makes you feel relaxed,

not regimented," says

Ruben Oieda, with wife

Miriana and Nina 2.

OOK TO THE frontier to

firrd the new family home:

livable, functional, with

ground-breaking style, To

find just the right site for

their first house, architect

Ruben Ojeda and his wife,

lVfiriana, a designer's representative, lit
out for the open spaces of Mount Wash-

ington, a favorite community for artists

on the lam from rising rents in down-

town Los Angeles. There they built a

house whose graceful ease and high-

spiritedness owe more to the imagina-

tion than to deep pockets. Through the

Iively interplay ofgraphic gestures (note

the poetic curve of the entrance door

handle, left), jolts of color and dramatic

natural lighting, Ojeda took a simple cu-

bic space and customized it to suit the

sunny character of his own family life.

Says Ojeda, ool wanted my family and

friends to feel magic in the air."

A PLAY of light and

texture makes a

dramatic entiance.

Stepped stucco walls

flank a steep stairway
to a door with a

yellow steel handle.
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HE O.IEDAS'new home is

their castle-a citadel

with a sense of humor.

The mock-tower portal
(above) and hand-trow-

eled stucco walls establish

a storybook charm. The

shape is a cube, though its treatment is

anything but square. To get loftlike

openness, Ojeda created a double-

height living area but avoided the pit-

falls-shadowy corners and dark ceil-

ing-by piercing walls with a mosaic of

windows large and small. This simple

gesture fills the space with a luminous

natural light that he compares to oothe

still serenity you feel in a forest."

GRAND but not formal,

the living area has an

open balcony (left) that
seryes as family room/

lookout. Graphic wit
turns a fireplace (right)
into a face with a cop-

per mustache mantel.

Hand-painted furniture
softens crisp geometry.

See Resources
'
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N LOS ANGELES, style is

synonymous with easy liv-

ing, and the Ojedas were

determined to let their

hilltop house breathe

deeply. Its hospitality
spills out onto an Ojeda

innovation he calls oothe toasting porch"

off the dining room (right), where guests

raise a glass of champagne to downtown

Los Angeles, five miles away. Inside, the

view turns from breathtaking to serene

as a living room wall (far right) cuts to a

stairwell still life. A copper-painted steel

cutout becomes a tabbau uiaant as the

family ascends the stair-with-a-view.

Produced by Daoid Staskoutski; Written by
luli.e V. Iooine; Architecture by Ruben

Ojeda; Photographs by Tim Street-Porter

A *",tr qm 8e o ha,ffia,vr| t*\k"* t *""t ,Wwo; o Boo?ukff c,t"n Ba ult%bttrrutet *qltptuft.e

TO RUBEI{ OJEDA,

in shaping space is

light. Thus he left
most of the living

areas open. Elegance

is a shoe-in in the

bedroom (left), where

Miriana displays her

collection. The home's

palette and furnish-

ings are minimal but
never spare because

of vibrant colors

and texturcs, which

Ojeda controls like

an ikebana master.

See Resources
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ICHAEL FRIEDMAN

was born too late to set-

tle the Old West, but

that hasnot stopped

him from blazing new

trails as a collector. To

the artful mix of Amer-

icana-colonial, folk arto deco and

modern-that fills his Connecticut

home, Friedman (the owner of a design/

antique store, Artafax) has added prize

Indian wares and the more utilitarian

gear of cowboys. To Friedman, the two-
cowboys and Indians-are "irresistibly

linked" and together make up the last

blast of Americana before the machine

age-and standardization,'oEvery
piece," he says, "has a unique quality-
the sign of the hand that made it.'o
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A EOXAIIZA of favored

American obirts
ranging in age from

"the 1620s to yester-

day afternoon" fills the
living room of Michael

Friedman's 1930s

colonial beach house-
gloriously enlarged by
his architect brother-

in-law, Bruce 8einfield,

with a circular bank of

windows. A llavaio rug

displays remarkable

compatibility with the
geometry of an Arts
and Crafts planter, A

copper weather vane

(above, left) shares

space and an 1880s

Yintage with a Texas

steer-horn chair. fhe
spurs arc the new but
collectible products of
Teras craftsman Bill

Adamson. Yiewing

them, Friedman says,

"makes me feel like
l'm up on a horse."

See Remurces
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A W.P.A.-style painting

(above) glorilies

workaday life. Memen-

tos of the l9th century

include a cast-iron

stecr head and Stet-

sons. The mantel show-

cases Acoma and Zuni

Pots (below), A tractor-
seat stool displays the

design ingenuity of
America's regular folk.

{

OR A WIIILE, it seemed

like Americana was out of

reach. ("lf you have to

mortgage the house to buy

a weather vane," Michael

Friedman says, ooit takes

the fun out of it.") But

Friedman. 47, has long specialized in

finding affordable treasures from trn-

derrated areas of our past. 'uRaised on

the Lone Ranger," he turned to real-lift:

Western gear-weatheretl chaps, bead-

ed mor,r,asins, Charles M. Russell water-

colors-as well as Hollywood's ersatz

versions. "They appeal to my history,"

he says, ooand make me feel at home."

lN FRIEDttAN'S living

r@m (right), a lfth
century musket,

painted orange by

lndians who acquired it
from cowboys, bridges

his two collecting

interests. Below the

gun, a haruest table

showcases a 1950s

"cowboy kitsch" lamp,

Zuni kachina doll, Sioux

moccasins and deco-

style airplane lamp.

Left, scissors turn a
fire screen into folk

art, See Resources

Producerl by Donno W'arner, Christopher
Hirsheimer; Written bv Donna

Salxilirt; I'hotographs hy Todd Eberly

iaarr * doan't cr.,ct\',A ku ror*r, "O*" 1>tece 
cant conoey tk f*t*q of o kufur.el"
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FLOU FI-OU. Designed I de Pas, d'Urbino and Lomazzi. Manufactured by Ligne Roset. Available as a sofa, love seat and ottoman. Covers come

in over 250 fabric designs and more than 50 leather designs. They are easily removed for dry cleaning, replacing, or for just changing the mood.

Du Pont's registered trademark for the polyeser fiber made only by Du Pont.

Atlanta(101)BBl 8ll5.Boston(617)451-22t2oCalgary(40i)270-8800oChicago(312)664-9582.Cincinnati(513)891-7444.Cleaeland(216)991-2700'Oolumbus
(614)792-77?1. Dallas (214)691-l270oDetroit (313)353-9880. Indianapolis (317)251-1100. Laoal (51 4)682-3022. Los Angeles (213)273-5a25. Miami (305)573-6,193.

Minneapolis(612)929-1303.L|ontreal(514)733-Ant1.(511)382-1443oNeuOrbans(501)522-8630oNeaYork(212)685-1099.Ottoua(613)831 2091c

Philailelphio (2tS)923-6085.Pittsburgh (412)361-8853.Que,bec (418)847-2724oRochester (716)325 4BB0.St. Louis (314)241-5199.5an Francist:o (115):J97-7171'

Forfurtherinformationcontact:ROSETUSdCOftP.rYyDesignCenter200LexingtonAue.Ne--York,NY10016(212)685-2238oryourinteriordesiSnerorarchitect. ttse
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OPEX-IDOR policy:

Claudia Grau draws her

inspiration from the

rich design traditions
of Mexico, Latin

America and Japan.
Like her patterned

clothes (made from

Guatemalan textiles or
kimonos she recycles

from Japan), her world
is bordered in a

whimsy of color. fhe
hand-caryed door is a

find from south-of-the-

border Rosarito Beach.

Piomeltt$ f,6 A^^erkb f*k* natgnen ek rAr* $uo*
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CLAUDIA GRAU created

a den with a "picture"
perfect view by taking

liberties with her

neighbor's wall,

splashed with licks of

color (above). With
whimsical resourcc-

fulness, she reworked

the traditional picket

fence (below), cutting
each stave into an

abstract spearhead

design. The faur-rock

fireplace (right) is

plaster and concrete,

crowned with trea-

sures from traYels. fhe
iron sofa hails from

Mexico,5ee Resources

T'S ALWAYS sunny on

Claudia Grau's side of the

street because she painted

it that way. o'It's my sanc-

tuaryr" she says of her

fanciful Hollywood bun-

galow, transformed from

a boring box in only three months, Its

bright-hued color and craft were in-

"JTC^" 'u o ttttrle 4 ^^*-"a-*uL-n 8m 4 t(n orua"

spired by Guatemala, where Grau finds

the textiles for her nationally distribut-

ed clothing line. ooGuatemala is a place

of the senses -burning pifion and fields

of naize," she says, Following her fan-

tasies, Grau brought the outside in by

replacing an exterior wall with salvaged

windows. A friend turned a narrow alley

into a garden of Technicolor delight.

Grau, too, plants ideas that grow, one

after the other, out of her enthusiasm.

Prod.uced. by Denise Domergue; Written by
B. Colin Hamblin; Photos: Stuart Watson
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my house happened in

a magical, immediate

way," says Claudia

Grau. When she hired a

friend to paint the

kitchen nook (below),

she asked him to "open

iagged edges, with
chimney shoots for

supports. Righ( the

spiny iron chandelier

and hand-planed

dining chairs are

l.lexican linds. fhe
tablc base was whittled

from branches by Los

Angeles furniture

designer Paul Glynn.

Archways add an airy

feel to the small house.

See fresources

it up." Grau came back

to lind the space bor

Guatemalan patterns

and the ceiling bright
ened "like a stormy
sky iust before the

sun breaks through."

W0RKING with bolts of

handwoven textiles

(which she imports

herself) and vanfuls of
recycled Japanese
kimonos, Grau has

created both a men's

and women's line of
fashions that she sells

in her Melrose Avenue

store. Her house, too,

is an eclectic collection

of rolors and textures.

Stonc counters boast

I3B o vrrnOpOLlTAN HOME . SEPTEMBER l99o
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CLAUDIA GRAU'S shop

punctuates trds chic

ilelrose Avenue with
letters that seem to

explode like blossoms

out o[ pique assiette

columns (below),

lnside, a Guatemalan.

weave jacket is

displayed by a Grau-

designed mannequin

(left). Along with
clothing, Grau also

creates purses, bclts

and hats, all swaddled

in exotic tertiles and

recycled fabrics.

*ril* L

Jt*n *,rto u o yar.efuf yfiew pffi, fu \'0off6 MA tktoa ,^n frtt rl & aL (A k-,rf , "* open^ng 8u)

GRAU has been in the

clothing business for
13 years (and on

l.lelrose Avenue for I l).
Though her wort is

carried by Saks Fifth

Avenue, llordstrom
and lleiman-l'larcus,

she maintains, "l'm not
a mainstream-type

of designer. I feel

disassociated from
fashion. I opened my

store at 2l -without a

petty-cash box, ledger

book, or any idea of
what I was doing-and

made decisions on

instinct." Looking for
fabrics, Grau started

going down to Guate.

mala in I 986 and hook-

ed up with a number of
small family-run "fac-
tories." She designed

her store, called simply

architect

Aiax Daniels. They

little shoe box" into an

"Alice in Wonderland

garden with no

beginning and no end,"

A cracked-tile path

leads one through
the lluid spaces.
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hen summer heat is pounding down,
typical residential cooling bills go

soaring right out the window. Homeowners
must either cover up or let the heat roll in.

That's because ordinary windows are a
notorious problem, overtaxing costly air
conditioners while ultraviolet radiation fades
and deteriorates valuable furnishings.

Until recently, homeowners fought heat
and glare with draperies, blinds and "black-
out" solutions. But these measures create
even worse problems: cave-like rooms, loss
of natural light and scenery, and laded
window treatments.

Now, modern microthin window hlms
allow consumers to halt the invasion oflsolar
heat by more than half By blocking heat and
lightening air conditioner loads, consumers

ADVERTISEMENT

can save significantly on their cooling bills.
Better yet, these high-tech films eliminate

as much as 99% of the sun's ultraviolet rays.
They also make windows safer by holding
glass shards together when windows are
shattered. All this at a fraction of the cost
ol replacement windows.

Available in a wide range of light trans-
mission levels, colors (including clear) and
prices, films are applied by a nationwide
network of professional dealers. These
authorized dealers are qualifred to help you
choose the perfect film for your home.

For a free descriptive brochure on
Llumaru residential window films, call
I -800-FILM 088, or write: Residential Films,
Martin Energy Products, Dept. MHNC, PO.
Box 7484, Winston-Salem, NC 27109.

Windou /ilms cut bot-ueather bills
by reducing solar gain, glare arud
ultrauiolet penetratioru.

It doesn't look
tioner. But it acts Iike
helps keep you cool w
beating down.

Bxe material is Hostaphan@polyester film manufactured by Hoechst Celanese Corporation. LlumaroWindow F'rlm is a registered trademark of Martin Energy Products.

LLumar'
27t09

your
time. So you won't
and sweat in the next.
stay
bills,

comfortable and
all summer long.
Hiding Out.

MHNg90

Without Llumar,
your days hiding from
the curtains. Pulling



WHAT COULD POSSIBLY MAKE A DISHWASHER WORTH

OVER TWO THOUSAND DOLLARS?

Not merely an astonishing 42-decibel operation which means there is no quieter

dishwasher you can buy. Not merely German-engineered features like our powerful

circulation pump, automatic spray pressure control, triple filter system and turbothermic

drying. Not merely superior materials like our exceptionally durable stainless steel wash

cabinet. And not merely two spacious racks that coddle your china and crystal plus a

separate removable tray, the world's first, that protects your silverware. But when you add up the quality,

performance and results only Miele provides, you'll be delighted our dishwasher adds up to less than tfiree

thousand dollars. We also engineer and build superior Cooking Appliances,

Washers and Dryers, Ventless Dryers and Vacuum Cleaners. Miele. Since 1899.
Anythlng else ls a compromlse,

FOR YOUR NEAREST MIELE DEALER, CALL I.8OO.289.INIELE OR A DISTRIBUTOR BELOW. IN NJ 20I.560.0899. IN CA 415.57I.9074. IN CANADA 416.474.1073,

llfiele
APPLIANCE DISTRIBUTORS, INC., IN, MI and OH 313/449.0080
CONTRACT APPLIANCE DISTRIBUTING, MN, ND and SO 6121559-7978

D & H DISTRIBUTING CO., DC., DE. MD, Cent. PA and No. VA 800/827'0001
GOLDI\4AN ASSOCIATES. NY Metro Area 516/358-llO0
LUWA. Seatfle. WA 206/742-2465

SIERRA ELECTRONICS, No. CA 916/483-9295
VA.H MARKETING, So. CA 7141523-1511
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RUTH REICHL Patodlre

BERKELEY neighbor

Alice Waters brought
Kermil Gail and their
daughter, l.larley, 2, a

bounty from Caf6

tanny, including this
elegant compote of

blood oranges, grape-

fruits, kumquats.

See Resources

INE DEALER Kermit

Lynch and his wife,

Gail Skoff, a photogra-

pher, define success as

the profit of simple

pleasures. Dividing
their year between the

South ofFrance and Berkeleyo Califor-

nia, they cultivate a countryside style of

living where work is play and lunch is at

home with the family. And when oofam-

ily" means kindred friends like Alice

Waterso a picnic takes on the rustic ele-

gance of the French provinces,
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BERKELEY meets

ProYence: Left, Alice

Waters (with daughter

fanny, center, her

caf6's namesake)

created a feast of
flavors: egg-salad

sandwiches spiked with
sun-dried tomatoes

and anchovies; ham

with watercress and

Diion mayo; chicken

grilled with sage leaves

and prosciutto on

focaccia buns with
arugula. Fresh finale:

pickled grapes.

EARCHING FOR new

wine makers keeps Kermit

Lynch traveling through-

out France and Italy for

six months of every year.

His family settles down on

their farm in Provence,

where they raise their own chickens,

grow their own fruits and vegetables,

and drink water fresh from the well of

their red-tiled farmhouse. ooProvence

has an earthiness and directness that

appeal to me," Lynch explains. oolts cui-

sine is not complicated-it's not haute

cuisine. It is modest and nourishing-

soul food." Stateside, in their Berkeley

backyard, under a fragrant crab-apple

tree, they sustain the welcoming mood of

Provence with sandwiches of sheer sim-

plicity, sheer perfection, straight from

California's cornucopia.

A fESIIYE display of
the season (below):

Gail Skolfs lush, hand-

tinted photographs

capture the meal's

artful simplicity and

immortalire its fleet-

ing satisfactions before

the famill digs in.

Yegetables are grilled

and bathed in aioli.

See fecipes I
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ON A SUl.ltlER

afternoon, Kermit
Lynch often pulls the

perfect picnic wine out
of his cool cellar to

serve with a plate of

Alice Waters' bricotti.

(X pixilated I'larley

(right) he grins: "We
wanted to name her

after a musician

we admired, and

Wolfgang and Johann
didn't seem right."

OC,LL baguettes d.u jour
are stuffed with glazed

ham, grilled chicken or

eggplant; topped with
black olive tapenade or

aioli, and served with a

Bandol ros6 'othat excites

memories of Provencer" Lynch says.

Their good fortune is worthy of Pro-

vengal storyteller Marcel Pagnol: Of

their marriage, Lynch explains, ooVe'd

been in love off and on for 20 years be-

fore both of us were free at the same

time," Skoff, who creates the sought-af-

ter, hand-colored photographs that il-
lustrate the latest Chez Panisse cook-

book, had been beating the gallery paths

for years when success arrived. Lynch

has done equally well following his pas-

Produced by Donna Wa,rner and Dian'e
Dorra,ns Saeks; Photographs by Gail Skoff

J<*tr,nk fWB 6o.nteee,&rpe) o wputatr."Nt, db d,tL &**bk"* *ttL o* Lmperxrlhb Wk*
sions, He began importing wine as a

hobby 18 years ago, out of a Berkeley

storefront. ool hoped it might lead to an-

other trip to France." He'd wander

through villages asking, ooWho makes

great wine around here?'o Half the time

he'd have to find somebody to translate.

Today he is one of America's most influ-

ential importers (his book, Aduentures

On the Wine Route, is world-famous)

and a valued iconoclast: Angry at the

tendency of the French to filter wine,

robbing its flavor, he imports wines bot-

tled just for him, with a bit of sediment

remaining, and insists on refrigeration

during shipping to avoid temperature

extremes. Wine is like life, Lynch feels:

best pure and full ofzest.

146 o uerBopolrrAN HoME . sEPTEMBER t99o

*I DON'T BELIDVE WINE HAS PEAKS,* sayt Kerr,rlrir

I4nch, uho takr;t a refreshirryty urcrthodor aicu of his subject. "l
dnn't read ointage charts. I started prad'icting when tha

roilzet uould, be great, attd occdiionolly I was wrong."
But ha doet insbt ,hat humidity is realty important to aging,

Irynch, who kceps about 3OO cues of winc in the naturally cool

cellar in his Berkcl.cy horru, has ont secret: "I iust throu
a buckct of water on thc gaoel llaot once in a while."

Iqnch cellars fiil| cmea. rreoet a ainglc botttc. "I uan to

be ablc to driltk it mer tiru, to uateh ir grou." he aays.

RwutaSW througfu the cella.r for hi* faootitea, he chooees

tecent ointages, all of nhich are ooailablc {rom Kennit Lynch

Wine llterchant in Be*etey. flis choices: a 1989 Bond.ol ros,d ftom
ld* rwigfthor* aad close fricnds in Prouence at Domtine Tenqicr.

thtee uinee ftom the l,oirc oallay: a Vouoray from the great

7989 Dintage; a 7988 Chateau d'Epird and. a 79BB Chinonfrom

ehafla Jogrct. Two Burgundics: a 7988 Ia. Digoinc {rom
tegendary wine maker Aubert de Vililafue and' 1988 Nzirs Sr'

Geatges ftam Ch*oillon. Three uina ftom the Rhdne: o 7987

Chateauneuf-dwVape from fieu"x T€ldgraphe; a 1988 C6te Rdtic

fiom Roatolil3gy anil a 798? Comas {tom Noel Versct. And a 1988

Chalblis V&tur ftom Frongoi* Raner*ou. "I do hwe soma older

Bord.ear*," Lynch adds, admitti,ng, "I really dan't touch thcn tsery

ofien," (To order lqneh'a witwt, call 4751524'7524.)
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Rrcr prs

Looking lor the good life, Gaf6 Eanny.style? Pienics with friends

can be easy and elegant: Simply follow these recipes lrorn Alice

tWaterst cat6, where Provingal rustic rneets Berkeleyr Galifornia

Sah and pepper
2 baguettes

Aioli (recipe below)
T apenad.e ( recipe belaw )

3 oz. julienned' roasted. red bell
peppers, marinated in balsamic
uinegar

4 oz. fresh mozzarella (thinly
sliced.)

o Slice eggplant 3/q," thick. Brush both
sides with olive oil, sprinkle with salt and
pepper. Bake at 400o for 20 to 30 minutes
or until dark brown. Slice baguettes
lengthwise. Spread Aioli on the top side
and Tapenade on the bottom of each ba-
guette. Add eggplant and bell peppers,
and top with rnozzarella. Close each
sandwich and slice into thirds.
AloU:

7/z cups mayonnaise
3 to 4 cloues garlic, crushed.

o Combine mayonnaise and garlic.
TAPENADE:

lz cup Nigoise oliaes, pitted
and chopped

Vz cup Kalamata oliaes, pitted.
and chopped.

brandy or cognac to taste. Meanwhileo
cut off all skin from the remaining blood
oranges and grapefruits, slicing careful-
ly to remove all the pith, but keeping the
fruits' round shape. Cut crosswise into
%"-thick slices. Slice kumquats thinly.
Nternate layers of the sliced fruit with
sprinklings of peel and syrupo ending
with peel scattered over the top. Pour
any remaining syrup over all servings.
Serve compote well-chilled.
(Compote recipe adapted from Chez
Panisse Desserts by Lind.sey Shere,
Rand.omHouse, 1985.)

C.lru FaNNv
EccpraNr Saxowrcn
ERVES

2 small eggplants
Extra uirgin oliue oil

S 6

*+++++++++*€**GC4+s*ta!+**€a**+**++++5s3+E*€B+e*€*+**++66€++e+++e+*+€+*9e*+-6qealEai666$$66&6E6AE*5it6a

_"".=c_4tl.FoJlr.9,o..y_:_o_:.*q_.*:_=
SERVES4

3 blood. oranges
2 grape.fruits
2 cups u:ater
7 cup sugar
2 tbsp. brand,y or cognac, to taste
7 cup kumquats, unpeelacl

O With a vegetable peeler, cut the peel
from I blood orange and % grapefruit in
very thin layers, taking none of the white
pith. Cut the peels into %0"-wide slivers
and put them in a noncorroding sauce-
pan. Cover with cold water, bring to a

boil, then remove from heat and steep for
15 minutes. Drain. Add the water and
sugar to the drained peel and bring to a
boil. Simmer 20 to 30 minutes, or until a
thin syrup forms when you put a few
drops on a cold plate, Cool and add
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2 tsp. capers, rinsed.
and squeezed

f cloae garlic, roughly chopped
1 anchouy fill.et
lt cup oliae oil

Juice from. lt Lemon
O Chop all ingredients roughly in pro-
cessor or blender. Leftover Tapenade
can be refrigerated for up to 2 weeks.

C.q,r'n F.Lnxv H,qM S.q.xowrcH

Sah and u;hite pepper
O Beat egg yolks well with a whisko then
slowly drizzle in olive oil and continue
beating. When thick, add lemon juiceo
mustard, salt and pepper. Note: If you
are concerned about salmonella from the
raw eggs" substitute I /z cups mayonnaise
for the egg yolks and olive oi-l.

Carn Flxxy
Cnrcrnx Saxowrcnns

overnight. Dress each marinated chick-
en piece with 4 sage leaves, then wrap
each piece with 2 slices prosciutto. Grill
about 5 minutes on each side. Let cool"
then slice thinly. For each sandwich,
spread Aioli on a focaccia bun,layer Vz

chicken breast and I oz. arugula.

Carn Faxxy Ecc-
S.c.L{n Slxnwrcnns

SERVESS
20 large eggs
7 cup mayonnaise
7 tsp. sah
/z tsp. freshly ground. black pepper
76 slices sourdough toast
24 strips sun-dried tomatoes
4 anchoaies

O Boil eggs in salted water for 9 minutes.
Drain, then run cold water over eggs for
3 minutes. Let stand in cold water 15
minutes. Shell eggs and chop coarsely.
Add mayonnaise, salt and pepper. Toss
gently. Serve open-faced on toast and
garnish each with three strips of sun-
dried tomato and half an anchovy.

SERVESI
7 focaccia bun

Dij on M ayonnaise ( recipe
below)

3 oz. thinly sliced ham
7 oz. watercress, usashed

O Split the focaccia bun, spread with Di-
jon Mayonnaise, and place ham and wa-
tercress on bun.
DIJON I6AYONNAISE:

2 lorge egg yolks
lz cup extra uirgin oliue oil
I cup pure olioe oil

Juite of 7 Lemon
Dijon mustard. to taste

SERVESS
4 chicken breasts, haloed
lt cup extra uirgin oliae oil

Juice of 7 lemon
6 to B sprigs of fresh thyme

Pinch of sah
t/2 tsp. ground black pepper
32 small sage l.eaues

16 thin slices of prosciutto
Aioli (recipe aboue)

I focaccia buns
I oz. arugula

O Bone and skin chicken breasts. Mari-
nate chicken in olive oil, lemon, thyme,
salt and pepper. Cover and refrigerate

You MAKE h FI{ESH.
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Krrrx HanrNo: Tx: [rcacv Lrvrs ON

Continuedfrom page 702

The boundaries of art are by now so

wide and permeable that even the most
dubious merchandise can be admitted
within them, But Haring seemed alto-
gether indifferent to the question of
whether what he did was always art or
whether his work met anyone's definition
of seriousness or purity. Like an archi-
tect who might equally well turn out an of-
fice tower or a convenience store? he was

happy to apply himself to humble for-
mats, like the T-shirts and buttons he

sold at the Pop Shop, a boutique he

opened in Soho. By the mid-I980s, when
his canvases were bringing $20,000 and
more, his work was also appearing on
wristwatches and liquor ads, He created
murals for children's hospitals in the
U.S. and Europe. He made sets for MTY.
He painted Grace Jones from head to toe.

]IJI ;:iTffi ,":, iI IJJ i",}-
IH!"rr,. .o srryee,v conven,onar
U lI tnrt thev named him Keith AI-
len Haring so th;t his initials would
match their old school's, Kutztown Area
High. With his long jaw, eyeglasses and
thinning, curly hair, Keith looked a bit
like Voody Allen or maybe a high-school
nerd who was hip to Allen Ginsberg and

Jasper Johns when the other kids were
still bewitched by the goodies at the shop-
ping mall. When he arrived in New York
in 1978, after six lean months in Pitts-
burgh, to study at Manhattan's School of
Yisual Arts, he got to live out his fantasy

of bohemianism. It was the beginning of
the bellc epoque for the East Yillage art
world, where the downtown clubs became

the feral equivalent of the Paris caf6s.

Haring became an avid club-goer. And in
the work of the graffiti spray-painterso
who were using the public transit as their
canvas, he found a wild style to inspire
the discovery of his own imagery.

What Haring eventually became was a

paradox, a second-generation Pop Artist
with the social conscience of a W.P.A.
muralist. His art was drawn from sources

in popular culture, like sci-fi, graffiti and

cartoons, (He once cited the Flintstones
as an important inspiration.) But he

didn't merely i{ant to endlessly quote
back to his audience the material they al-
ready knew. He wanted to shape it into a

language that could communicate about
crack or apartheid or AIDS. Even as a
student in the late I970s at the School of
Visual Arts, he didn't care much about
abstract styles that were still the measure
of seriousness in class. ool wanted to do
something that had a real relationship to
the world," he explained.

He was a paradox in another way, as

well. He managed to whole-heartedly em-

brace commercialism and altruism at the
same time. Haring took a lot of criticism
from other artists for licensing his designs

and opening the Pop Shop. "My shop is
an extension of what I was doing in the
subways," he argued. "Breaking down
the barriers between high and low art."
Vhen the money came, some of his works
would eventually command as much as

$350,000. But while he took no small
pleasure in what it could buy, he was al-
ways of two minds about it. In 1985, when
his output required a large loft on lower
Broadway, a secretary and an assistant,
he made a painting for Area, a lower
Manhattan dance club. It showed a mon-
key worshiped by a mob and a crowd
reaching for burning cash. What was it
about? ooThe art world," he said.

Because Haring's work was bright, ex-

uberant and widely embraced, it was pos-

sible to overlook the anxious element in so

much of it. It was there even in his most
famous single image, the radiant baby.
He had given the baby a slow but steady
forward thrust. If that was the sign of a

headlong curiosity, it might also have sig-

naled a bright, heedless naivet6, as if to
say that any sober calculation of life's
perils is apt to stop you dead in your
tracks. It was easy to see in that cookie-
cutter form the residual child of every-
one's psychological interior, advancing
towards the psychic and political perils of
the adult world. It was in some respects a

Charlie Chaplin world that Haring creat-

ed, where innocence and pleasure were
beset on all sides.

In 1987 Haring learned that he had Ka-
posi's sarcoma, an AIDS-related cancer.
It was a discovery that led him not into
public panic and despair but to a new
commitment to do what he could to push
for improved treatments, to help educate
others about prevention, and to fight the
bigotry and ignorance that still some-

times surround the disease. He joined
ACT-UP, the AIDS activist group, and
donated his designs for safe sex posters
and fund-raising literature.

It was typical of Haring that even ill-
ness and political commitments didn't
make him neglect his deep impulse to en-
joy life anyway. Last summer he pur-
chased a duplex apartment in Greenwich
Yillage that he decided would be his new
home. The designer Sam Havadtoy made

the place a reflection of Haring's spirit.
On the lower level he provided walls in
cherry-red lacquer keyed to the color of
Haring's Coke machine and his Mobil gas

flying horse-the ultimate clubhouse
room of a teenage boy's fantasies. ooFor

the bedroom," says Havadtoy, 'oHe
wanted a Victorian bordello." He got a

sea ofplush and tassels, a corner cabinet
with doors covered in a shimmering
mother-of-pearl and walls full of erotic
art. Though Haring was only able to live
in his new apartment for a few months, he

made the most of it. 'oHe loved itr" says

Havadtoy. ooHe was really proud of it."
In some respects, Haring was like his

glowing baby. With a kid's energy and im-
placability he had advanced into the
world and made it his own. Which is why
it seemed all the more incongruous that
AIDS could place its lethal obstacles in
his path. He was becoming our Alexander
Calder or Jean Dubuffet, a man pos-

sessed of fundamental joyfulness, capa-
ble of gravity but not solemnity. We're
accustomed to the example of artists
whose gi{ts are a consequence of their de-

mons. Haring left behind the example of
one whose gifts were inseparably linked
to his humor and generosity. He also left
behind a supply of indelible images, like
the barking dog or the radiant baby,
pressing gamely forward, who now car-
ries not just our projected yearnings but
Haring's sweet legacy, too. O

Haring used to keep an ltal;ian radng bike i,n his loft for tool;ing armnd taun.

"I driae like a truuainfr," lw anfre suid. "It's tlru only way t0 get pla.ces"
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Continuedfrom page 708

In 1983, while designing his landmark Lloyd's of London
redevelopment, Richard Rogers took over a former oil
refinery at Thames Wharf in Hammersmith and converted
it into offices for his own firm, and studios for other
architects, designers, and the like. (The Hammersmith
site, not far from Heathrow Airport, has turned out to be

convenient to one of his current projects: that facility's
new Terminal 5, which will approximately double the size

of the entire airport.) "It had always been Richard's idea
to establish a kind of communityo with people all doing the
same type of work," his wife, Ruth, explains.
NODAY. THAT COMMUNITY IS THRIVING_AND THE

t !I River Caf6 is unquestionably its heart. Ruth and

I I Richard agreed from the start that the complex
E needed an informal caf6 as a center of social

activity and, after considering a number ofproposals from
interested restaurateurs, Ruth decided to open a place
herself. Richard suggested that an old school friend of his
named Rose Gray might be interested in helping. Ruth and
Gray, who had lived in Italy and was later chef at Nell's in
New York City, hit it off immediately. 'oOur ideas about
food were incredibly similar," Gray says.

Those ideas included simplicity, respect for raw materi-
als, and a love for vividness offlavor. They also included a

passion for Italian home cooking-though this was not
immediately manifested. The River Caf6 opened in Sep-

tember of I9B7 as a simple canteen-serving sandwiches,
pasta, and the occasional curry or souffl6 to workers in the
Thames Wharf complex. Then, says Ruth, "People started
coming in from the outside, and we got incredible support
from other restaurateurs and the critics, and little by little
we shaped ourselves into a real restaurant.o'Little by little,
too, the kitchen turned Italian rustic. 'oWe finally real-
ized," Ruth explains, oothat this was the kind of food we

both really wanted to do."
And the kind of food, obviously, that ,urro London

\vants to eat-such homey wonderments as spinach soup

thickened with parmigiano, bufala mozzarella with
crushed black olives, cold char-grilled sea bass with salsa
aerde, pot-roasted veal shank with risotto, and rustic
pear-and-almond tart-all of it genuine, unpretentious,
well-made, d.elirious. And so famous throughout London
and beyond, says Ruth, that, "Vhen Richard and I were
up in a country hotel one weekend, a man came over to
Richard and said, oYou look familiar. Are you an actor?' "
Richard told him his name. "Oh, right," replied the man.
ooRichard Rogers. You're the chap with the restaurant."

Richard Rogers is known for other things, too, of
course. When the 'Weeltend Guardian. wanted to advertise
an article last January about Britain's Prince Charles and
his crusade against contemporary architecture, it did so

with billboards showing His Royal Highness astride a polo
pony, swinging a mallet, The ball he had apparently just
walloped was Richard Rogers' head. This image was

remarkable for two reasons: First, because it suggested,
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however hyperbolically, the intensity
with which Prince Charles apparently
dislikes Richard-or at least the build-
ings he designs. And second because it im-
plies that he is well-known enough in Lon-
don that his face. even bouncing across a

billboard, is recognizable to the general
public without an identifying caption.

nn,J" ffiI'.ffi
him-usually rhetorically, though in at
least one case by actually forcing his
firm's resignation from a competition it
had won. Prince Charles thinks that most
contemporary architecture is ugly and
inhuman, and to him the finely crafted
but undeniably high-tech (and visionary)
buildings Richard designs - exemplified
by the Lloyd's ofLondon headquarters-
are disfigurations of his beloved city.
Londoners know Richard, then, not just
as a prominent architect, but as "the man
Prince Charles loves to hate."

But Prince Charles can't take all the
credit. Richard is also widely known sim-

ply because he builds extraordinary
buildings that excite comment, stir con-
troversy and alter the cityscapes inwhich
they are set. The Centre Pompidou, which
he designed with then-partner Renzo Pi-
ano, shocked Paris-but it also drew
more visitors in its fir6t I0 years than the
Eiffel Tower and the Louvre combined-
and revitalized not just a neighborhood
buto by its example, the whole eastern end
of Paris. His intricately machined but
soaringly poetic Lloyd's of London rede-

velopment is a visual and philosophical
lightening rod protruding from the an-
cient soil of London's financial district,
and turning the dry atmosphere electric,
His European Court of Human Rights in
Strasbourg, now being builto suggests an
ocean liner of mythic proportions, warm
and fluid, ennobling the workaday canal

on whose banks it stands,
Ald Richard's mrmerous projects along

the Thames-actual and theoretical-
have helped focus new attention on, and
bring new life to, a great waterway that
has all too often been neglected hy (and

blocked off from) the city it bisects. One

of his most ambitious proposals, an exhi-
bition for the Royal Academy called
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ool-ondon As It Could Be," called for sink-
ing the Thames embankment road into a

tunnel and replacing it with parks and pe-

destrian promenades, and constructing
both a causeway on floating pontoons
(with caf6s, restaurants and a tower con-
taining ooa vertical Pompidou Centre'o)
and a new pedestrian bridge across the
river. These are hardly the ideas-poce
Prince Charles - of an architect who has

lost touch with humanity.
Despite his name-which he owes to an

English great-grandfather - Richard was

born in Florenceo in 1933. A vigorouso

handsome man, who looks rather like a

younger, Florentine George C. Scott, he

studied architecture in London (where he

had moved with his family at the age of 6),
and then with noted British architect
James Stirling at Yale; worked for Skid-
more, Owings and Merrill in San Francis-
co; and then returned to London to form
a partnership with Norman and Vendy
Foster and his first wife, Su. (Today,
Stirling, Rogers, and Norman Foster are
generally considered to be the three top
contemporary British architects. )

In 1969, a young New Yorker named
Ruth Elias came to London as a sopho-
more at Bennington College on a year
abroad, and decided to stay. She got a de-

gree in graphic design. put in time at

Queen Magazine and, Penguin Books,

then went to work in Richard's office.
"We fell in love," she says, her big eyes

dancing. In 1971, she moved to Paris with
Richard, and went to work in his office
while he was working on the Centre Pom-
pidou. ooVeove always enjoyed working
together,'o she says, oobeing together."

lnl973, they married, "That was when
I started getting my first real introduc-
tion to Italian foodo" says Ruth, "from
his mother and all the rest of the family.
Food had always been important in my

own family, but I really got involved in it
when I moved to Paris - going to the mar-
kets, spending summers in Italy. Ve used

to j oke about how, when weod look through
our checkbooks from that periodo most of
the checks were made out to restaurants. "

After the Centre Pompidou opened in
1977, Richard and Piano split up, amica-
bly, and the Rogers next moved tempo-
rarily to Los Angeles, where Richard
taught at U.C.L.A. 'When Richard won
the Lloyd's of London competition, they
returned to London, where Richard
started work on what is surely the most
interesting and unusual new building that
city has seen for decades, ooThe Victorian
period really was the beginning ofthe end
of great architecture in England," Rich-
ard says. "You had the great engineers of

the erao of course, but England never
really got onto the Modern movement."
He adds that he doesn't think the medio-
cre buildings of this century should auto-
matically be preserved. ooof course con-
servation is importanto" he says,
o'Thames'Wharf is conserved. But it isn't
fossilized. London's conservationist
stand is recent, dating from about 1980.

It's ironic. Having destroyed so much of
the city, suddenly they say you couldn't
touch anything bui-lt before the War."

ICHARD CLEARLY PREFERS THE

architectural situation in
France-rt'here his recent proj-
ects include the Groupement

Rhodanien de Construction headquar-
ters in Lyon, the Ncazar fashion-and-
textile center in Marseilles, and an im-
pending expansion of the Marseilles
airport. "[French president Franqois]
Mitterrand really has changed the atmo-
sphere, charged the atmosphere in
France," Richard notes. "Richard Meier
and I were judging at the Arche de la D6-
fense competition several years ago in
Pariso for instance, and Mitterrand spent
the whole day judging with us-and this
was the day before his first trip to Mos-
cow. 'You have to remember,' Mitter-
rand explained to us, 'that the cultural
vote is one of the four or five major voting
blocs in France.' That's why today the de-

sign of every new public building in
France must come from a competition,
and most of these are international. What
we have seen, as a result, is that one can
change things from the top." O

Today, a rwital;iaed Tttamns Riaer catrunmaity is thrfuing fufi in large part to
tlte uision of Ri,chard amd R?tth Rogers. At i,ts hnart is their Biaer Cafd
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NOBODY BEArS OUN LEVOLOR PRICES ON...
t- MINI BLINOST VERIICAL EI.INOS' FAMOUS RIVIERA BLIIIOS 

.

MoNAco MtNl BLrNos i wooo MtNr BLTNDS a ptEATto sttloEs
WEAISOFFA]UFf (8SC'I LOUVTEOBAPE OTI TAF IIU!IFAOOUGLAS

ouErrE vfRlrsLs pttatEcsrAots woo0&rt0s sPtcrallYsilaots

FAMOUSMAKFRMINISIIND F8I€VAIANCE OXSAIENOWI'I!

stzEs ro ro2w xtoaH caLL FOn WELLS LOW PnICES

1-800-547-8982

WELLS INTERIORS

IOPPIAS
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P0. Box 53268, Depr. I
Atlanta, Georga 30355

40+876-3410Brochues $4.00
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An Abundance Of
Ideas For Just

Lel Random House lnteriors
tailor that special room to
your lifestyle and personalig

Just call in the dimensions and we'll provide:
. A complele floor plan with fumiture

recommendations and positioning
r DrapeU treatments
. Fabric and wallpaper swatches
. Carpeting and color schemes

For more inlormation, call:

1 800 762-5576 (Toll Free)

or (313) 349-0969 (Fax)

$34

INADNrcNAL

Wt^Ettc;rir"***,
shon'casing expenly sculpted
leather in contemporary and
traditional styles 30olo-400lo

off suggested retail.
Exceptional quality at prices
exclusive galleries can t

match.
Send $10 for bor}l or $5 for

each Leather Portfolio: kathr Ponjoliol CMcnWary
or kdbt Portfolio I Tradbioul

Discover the anistry, value and convenience of Partners.

Call 1-800-999-8135 or write:

PARTNERS
DE.2 Mahcrs oJQtffiy Fumilwe

P.O. Box 8135 . Greensboro,Nc 27419-E135

lillllffil
Pleateds . Verlicals o Minis

RsCnsArroNS
MATERNITY

The latesr fashions you can wear earlv,
late and after your pregnancy. Send $3 for color

ratalogue to ReCreations, Dept. MHa9o, Bo\ oqlo38,
Columbus, OH 4320o. Or call toll-free

L-800-621-2s47

NO SECONDS

FIRST
OUALITY-

$1 39.95
$s9.95
$65.95
$56.95
$84.95
$75.95
$87.95

$69.95
$49.95
$54.95
$34.95
s79.95
$s1.9s

$51.9s
$31 .9s
$29.95
$49.9s
$34.95
$42.95
$51.95
$49.95
$24.95

$74.95
$1 19.95
$1 09.95

$89.95
$79.95
$34.9s
$9s.9s
$79.95

$1 14.95
$54.95
s69.95

Eternal
Hayworth
Holiday
Liberty
McKinlev

MIKASA

Cove

change

l\,4

Prices subject

ITAKE

DuSoir

Flowers
Black

s-Piece Place Settings

D,B,
White

lmperial Lapis
LaBose

LENOX
Autumn
Charleston

MOST OROERS PROCESSEO WITHIN 24 HOUBS.

o China o Crystal. Silver

.-.v, Bridal Reqistty Available

Jla,tta,rot W
22790 HESLIP DRIVE, NOVI, MI48O5O

Yflo"t"lrt-u'=t' 1-800-538-6340
MONEY.BACK GUARANTEE

Makemaior
home improvemerrts

for only $L.

Our catalog is filled with ideas for
using ordinary picrures - the kind
you have stuffed in a drawer - to
give your home a whole new
decorative look. For a one-year
subscription to E)GOSURES
Catalog, send $1 ro DGoSURES,
Dept. 6728,9180 LeSaint Drive,
Fairfield OH 45014 or call the toll-
free number below.

o Frames
. Albums
o Framed Prints
. Lighting
. Organizers

L-800-222-4947

A whole new way to lok at pimres@

decorative accessories, send this form along with

$2.00 to: Ballard Designs, 1670 DeFoor Ave. N.W.,

Dept. 825, Atlanta, GA 3031S. (404) 351-5099.

BALLARD DESICNS

Name

Address

StateCity ziP

Modern

For our catalogue of

Discouer
Curtain Ch;o;rm

Choose from over lOO

CAI,I, TOLL FREE:
1-800-876-6123

24 hours a day,7 daye e weel.

O PLEAsE sEl\rD FREE cATAInc
Name-
Address 

-

Clty-
State- Zlp 

-

CountyQunains.
At The Red Lion Inn

Dept. 6100, Stockbridge, MA 07262

FREE CATALOG

treatments
styles of

curtains and window

pattems . . ,

many designs
available onlv
from
Countrv -, Crrrtaiirs-@

in warm colors.
cheerful prints
and a wide
selection of
fabrics and

SEPTEMBER l99o . METROPOLTTnN nOrrar . 157

il

Haddon Hall $69.95
Harlow $109.95
Heather $49.95
Juliel $53.95
Old Country Hoses $54.95
Princeton $77.95
Real Old Willow $66.95
Rhodes $77.95
Sarabande S77.95
Simplicily $54.95
Sophisncation $46.95

$77.95
$69.95

$1 27.95
$s2.95

$1 44.95
$1 24.95
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'I saoed65% buying
carpet ftvm S €rS Mills !'
f'Fuying dirca from S&S was easy.
Their customer service saff was very
helpful and my shipment arived right
when they said it would. And because
S&S uses onlyprcmiumqudity branded
fibers like DuPont Sainmastef and
Scotchgard' sain resist by 3M, I knew
the carpet I selected would be of the
highest quality. . .l was right."
Ann Vaug4ail, Hoflreunef Indianapolis, IN

Cillfor FREE cxpet samples
and a brochurc.

1-800-848 -8114 .o.se

2650 Lakeland Rd., Dalton, GA 30720

Carpetfor Less
We Deliuer

Rl r6i&nts add 6% els rrr
Ms/Mastercard accepred

GoIlr'X 8ffiur
Shtbu0 Cfiodilt
[q Edrud
N*Ftsdd . ....
tnltrurDt{ t
hon d Ac, Paludc . .

w ul(l
h R{ry, loc Pd1,

GuiGkniol.....
Grondloqw. .. . .

tut{t
&Clruu.......

^lodsvddion 
.. . .

Eiqmr........
rItD I UIIO]r
Tm,lSrfiCdq

Ens[$ Oisidoh . .

frrd..........
TOwlI old MosB

ChipFdoh.......
xnr.lTfft
R.ps.........
OldhdoilEq ...
Wl[:mbusShll ...
Goldawirobw....

sTAtN[5S

IOYAT DOUIION

King Ed|od

tou'ii Gold

.1r7.50

. l1 t.95

. t20.50

-rir-

.1r0895

. lr21 95

.1t2195

.1t1195

.112995

.ltn95

.111995

111{95

..113.95

..153.95

. .t7a.95

. .168.95

. .171.95

. ll0t.95

.1121.95

RmlOldwib* .....

CTISIAI

GOffiril Joh .1t5.00
.1r7.50

GOI[fft hld Bud,

NoWu, r,iolq[ Colonhl

Ipt, GdiomShll......l3l.50
G6UnRibbonEd!€ ....$2.95
tltoI uttot{
ColdirlShll, 1800..... 127.95

Cenirykc{d ........127.95
SIVERPUTE

frdA OrpFdob, ChoFl,

D6d.n Ru, Ailhiry . l{3.95

lr r9 95

111995

h116msd...........t71.95
hniEooru.....191.95
e,lhoqh,Sr Jom6 . 1121.95

Cnsd..-. -...... -31s.95
loY^ta[llT
OUCddvRM......158.95
wtDGwo00
wildStdbnry .......169.95
hl6t,Cdnliil .....171.95
Poldio, Mr. Doldtu,
l(ftilCEm .........179.95
05hm............196.95
Rumyrud. ........1111.95
roYll worcErru
310!1twJom.......t3.95
eilbd!€h$rqF.. -..159.95
IomlIE SlaE dsh . . 119.95

Rdhdild ...........91.95
8oryMq &gdfttr€ $9.95
Gold.n Cow . . . . . . . . . t{8.95

COMPARE AND SAVE ON

TOLL FREE ORDERING MON..FRI.9{, SAI. IG4

t-800-844-7237

2'158 Plainfield Pike, Unit'1, Cranston, Rl 02921

STERLIN &CHINA
+pe(e plee retlngs 5'pr(e place rtongs

158 o rrae TROpOLITAN HOME . SEPTEMBER l99O

WALLPAPER
DISCOUNT HOUSE

. First Quality

. All Brands

. Free Delivery
CALL WITH BOOK NAME

PATTERN NUMBER & PRICE

/NBUS/ /ESS STNCE 1955
COUNTRYSIDE.IL

VISI/MASTERCARD rcCEPTED

1.800.334-2t,79

PROJECT NOTEBOOK
3-Rln9 Blnd.r wlth 12 ltbb.d sxtlont

lncludCr Ev.rythlne You N.cd to
il.n.g. Any Prcrcct:

Projtrt checklist . Budget forms . Construction
contracts . Bidding d(umnts . Expen* Hords

. Payment shedules . Change orde6 . Punchlist Kord

HOilE nEmoELtI{G & Col{$tl,cnoil PROCEISS
Evc46hing you necd to know.bout the

Emodcling and conitruction procGr6. lnclud6:
. Drtermining your neds . Building D6ign

. Construction dcuments . Contractor slection
. Negotiation . REord-kccping iynem

$29.95 ea.
Uffid 5*.bh. h&drydrto:

23 Pleaent Stret, Dept MH9
Newton Centre. MA 021 59 (51 7) 527-841 4

t. Lacwln t Arrclrtai

FACTORY DIRECTSAVINGS
No Deposit or Messy COD

FREE KitAvailable
LIFETIME.AND.A.DAY " GUARAilTEE

CA[L: 1 -800-4 44-0778 Ext. 1200

SINCE 1923

PO.
OR

LAGRANGE,BOX 4676'tINDIANA

CUSTOM
TABLE
PADS

I]\TERIOR DESICN
Study with one o, America's longest es-

tablished college-level programs. lndividual
supervision by a faculty of prominent New
York designers.

The comprehensive six credit Home
Study course covers all areas o, interior de-
sign. For details or catalogue, write or call
1- 800-33-NYSTD ( N.yS. 1-800-69-NyStD).

Address 

-

City- State 

- 

Zip _

155 E.56 Street, N.Y, N.Y 10022

}ft9

Tel

Name

T IPAPER
wHoLESALE 40-650/O DrscouNTs

@JXII#ITgHIH
. Call For Pflce Ouotes. Have Name of Book. Pattern Number. Ltst Pflce and Amounl of Rolls

Shop the rest
then call out toll

lree # tot the
,owest prices in

the country

1-800-423-0084
Call anytrme between

gAM-s 30PM (EST)
Mon-Sal

NUMBER ONE
WALLPAPER

2914 Long Beach Road
Oceansrde NY 1'1572

ln'NY State Call
1.(516) 6-18-4445
cur oul ano save thrs ao
and cali when r€ady

WA

Our Prrces And Servrce
Processed Same Day

. Compare
. Orders

I

DUETTES / MTCBOS/ 1', MrNr / VERTTCALS

REAL WOODS / PLEATEO n
LJ

LAS
LOUVERDRAPE.
BALI o H

[l]trR BUND COMDANy

1-8OO-441-1288
317 E, HEMPSTEAO

I$I

@Itr

-.lz/l_u,f
-.1,4\

rl'
-j- /l\
4\

FA,( 4ot-542.1382
GIDDINGS, TEXAS 78942

UPS SHIPPING

TOOKING FOR THE
BEST FURNITURE BUY?

Wc plpvldo you wflh lhc
product3 ol ovcl 200 futn]futr
ond occca3ory monuioclurrr.

Sovlngs up io 40%
Coll loll Ftcc '1.80G33+8000

or rvdi? ior lniomqllon

Uh9f,fr**H*r:-rr,-
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levolor. Graber. Del Mar. Kirsch
Bali. Hunte . [ouvel

. Minis . Verticals .Mi

No Sales
Tar Outsde
N Y State

FBEE
UPS

FNEE PIIGE llU(lIEI
Call Today For Oiscounls

On Any N8lional Brand

BLIIID EIC'OPY OUTLE'
E r-aoo-233-4488 €t
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1$rassEect
Once in a lifetime savings on
heirloom-quality solid brass and
white iron beds. Buy factory direct
and SAVE UP TO 50%!! Special
Bridal Layaway and payment plans.
Send for our FREE CATALOG.

12421 CEDAR ROAD

- ""'[\t]]36Xo44106

BrcosBed$fioppe

Sale!

ORT FURNITURE

Catalog S3.00
Complete Line

WALLPAPER
FREE DELIVERY

NO SALES TAX (outside PA)
MASTERCARD/VISA

CALL WITH BOOK & PATTERN #

33 - 75%
MARY'S DISCOUNT PAPERS

FAMILY BUSINESS SINCE 1925

1-800-5 2t-3393

Own A
Golodul
Business

Decorotlng Den il

The interior decorating business is just that

-business. And as the 17th lastest growing
lranchise in America, Decorating Den is at
the lorefront of this colofiul industry.
(Entrepreneur, Jan. 1990). So if you have a
flair for decorating and the desire to suc-
ceed, call 1 -800-428-1 366 ext. 709 in US
& Canada today.

. Complete training. Proven systems
o Over 1000 in operation

"Each henchise n&pendantly owned and opqled

DECORATING DEN oepr. zoe

7910 Woodmont Ave., Suite 200
Bethesda, MD 20814-3058

City, State, Zip

Name

Address

Phone

GORHAM ROYALDOqUIONqhantilly $109.95 Albanv, Princeton,
King Edmrd, Rhod6s
NewportScroll t109.95 CarMe
LaScala. Melroe 3119,95 IUfTON

Baroque $149.95 nOntffXe

KIRI(-STIEFF Evesham (6 pc.)
Old lvlaryland Eng. $154.95 LEtyOX
Wlliamsburg Shell 9194.95 gh611ss1q1

lSth Century
Eng. Chippendale
Francis I

*

I 9a00
9146.00

WALLACE
Ro* Pt.
Cmnde

SALE

I 36.00

$139.95 Amheret

REED 6 BARTON

Fr. Reg. 9129.95
Osborne
Runnymede

Etemal, Solitaire

4 Pc. Scttlngs 5 Pc.

$ 80.00
9130.00

3 79.00
9105.00
91 15.00

Cold E Sterling
Cove S 50.00
Barrymore, Shenan.
doah, l4agnificence $ 53.00
VILLEROY & BOCH
Amapola, Basket I 84.00
RC'VAL WORCESTER

TOWLE
Old /"1aster,
Chippendale,
King Richard,
Quen Eliz. I

L(lIYT
Delicaqy
Bel Chateau

g 57.q)
$ 62.00I 80.00
$ 82.00

Jasmine, Grasmere
Consort
WEDGWOOD

$124.95
$r24.95

IIYTERII/IIOIIAL
Jen of Arc, Prelude, Wild
Ros, Rhaprcdy 9129.95

9119.95

9149.95

9129.95
9134.95

CALL TOLL.FREE 800.556.7376
FOR O(IR BEST DNLY STERLIIJG

SILVER PRICE OUOTES.
Due to extreme silrer volatility prices can be changing daily.

RO88.AI![OTI8 JEWELERS
9 Ross-Simons Dr., Dept. MH9, Cranston, RJ O2920

Save llore On AII trIew
Sterllng And Chlna.

pattems

Direct f rom America's oldest and largest manufacturer

CUSTOM TABLE PADS
BEST PRICES - TACTORY DIRECT

SEPTEMBER t99o . METRopOLrraN norrae . 159

PORTABLE ARCHITECTURE
TABLE BASES . CLASS TOPS

4

WORTHINGTON
l-800-872-1608

PO. Box 53101 o Atlanta, CA 30355
404-872-1608

15c.o.D.No or

270
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noyrl 00ullon-5 pc. P/8 tlmx-s pc. Phca SatlnC

rJlpr Diana Mp|,sa .....52.50 A-i1rr .... ........12350
Cailyle................. I I9.00 Bel a te ............ ....5S.50
failow Newbury .... -... 102.00 Blue Prnshpes............46.50
Albany Princeion..........69.00 Suchanan Je,le6on. .. .. -..76.50

Sddhurst ..............
Sweel ler|ani............

Podm.irlon-5 po. P/S
Eolanrc Garden ..........

ffiz I fbyi-t rc. P/S
S1arbursl ...............

tlll(X0-20 F.
Blue Peony . . . . - . . . . . . . -

Avondale...... -...... -.
Hampton'Peach 610w,.,,,,
Whrte Satin.............

Goilrm-5 pc. P/S
8lackContessa ..........
Manhaxan .........-.-

!fth
Beaency Gren'2o pc . .. . .

lmperial Blue'2o pc .......
Hrill.[d-i po. P/S

Gol&n olail ............
VreuxParis.,., ........

Srrildrud-i pc. P/S Jul[ard_Easton - . . ..
AnoisBlue/orGreen - ......Cr|| DoverclasscShell
Chaleaubriand ... ...........Crll Golden Jul iard .....

60il1ril - Sl.lllB 5 !r. P/S
.lole. Ariana, Rondelle .. . . 19.50
Bibbon Edge, Gorham Shel. Meon Bud ..... -. 29.50

wdMood-5 m. P/S
.0?.00 Runnvmead'Dk Etue
69.00 amh;,rr.Pa ai,,

cdl
Crll
ht
Crll

ryBhf-6 pc. P/S
Coilage Ga.den....-....
Leighlon Coball-........
Pembroke .-...........

lt4 00 H0 day

I 15.00 Carolna. Heverie

.5S.50

.73.50

.81.50

.76.50

.53.50
t12.00
.68.50

lVailborough. .

Pavanne SaGbande .....
Bc.0dW ow

lorltrh 5 pc. P/S

Caslle Garden 205 00
.....7350

'.' ',',,,,7250

Chadeslon.....-.
ChNFake. L b€(y
Columbra. Pierce . .

Eclipse. . . .. .. .. .

.99.00

.55.00

.s4.00

.4S.50

osborne........-.......
WiLd Stawbery .........

noFl Wo6sl r $pod,
Evesham-6pc sel......
ChrislmeTr* 20rc set

SUPER SAVINGS ON CHINA.
CRYSTAL, STERTING & GITTS
ORDER TODAY! CALT US TOLI TREE

1-800-522-0047
taxt 212-925-8175 vlsq, MC or Discover

specld Prloes on oanst, Plclard t HuBchenreuther chlna.
Pdc€5 sblect to chang€ wlttrout no6e slmllar sa,lng6 0n
oflier brands & Datterni carrled satlsf,actlon Guaranted
FlRt quallo onlv. call for prlce quot6

wll I ilaY r() BtAr ANY()N[S Plll( t

fi;ffi. ;U;" "''f : bluU! l3!! 1
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CAREERS IN

Enter the exciting ond lucrotivo
world of lnl€rior O€sign! Leorn
f rom lop professionols.Trenty-
soven monlh dogree Progrom,
Employm€nt ossislorce.

r -Boo:Sqitzoo
En,h",;tr;;,rd" El Ft. Lauderdale

E Dattas E Houston E Pittsburgh E pnltaoetpnla

YES, Iwould like lnformollon
oboul Your Progromsl

NAME YR. H S. CRAD

ADORESS

CITY STAIE ztP

s-c- 2auL

The Art lnstitutes
526 P.nn 4Y.., PllttbuIgh,PA 15222

160 . vrrnopolrrAN HOME . sEPTEMBER t99o

500 linest brands, 50 years

experience. Nationwide delivery.

CHERRY HILL FUBNITURE,
INTERIORS, Box 7405, Furnitureland Station,

Dept. MHg, High Point, NC 272U. ToLL FREE

1-800-328-0933 or 1-800-888{933 for price

quolations or free brochure.

Discounts to 50%;

T'T'B\I I t RE-
PE] & I!TERIoRS

CARPET &

DFURNITURE
CARPETS

CUSTOM MADE
SHIPPED !N 7 DAYS

l" MiniVinyl rrom $12!
1" Aluminum rrom $15!
PVC Yerticals rrom 942!

Frce Shipping On l'tost ltcms

. Levoloro Kirccho Dol taro Louver

]2525 SIEPHENSON HWY MADISON HGTS MI 4807I

1-800-772-1947
Or 1.800-777.7747

DOWS &Cusron

Alro
Drapo

LLS

ASX ASOUI

lfF

TABLE PADS

pl
Guaranteed
uP to
20 years

Tell us model

8IUT UP N

$29.95MC/VISA

, under tabte ComPere at 99.95

FACTORY DIRECT TABLE PAO CO.

ToLL FREE 1 (800) 428-4567

PRESERVAIION
PLAN ON IT

Planning on restoring a house,
saving a landmark, reviving
your neighborhood?

Gain a wealth of experience
and help preserve our historic
and architectural heritage. foin
the National Tiust for Historic
Preservation and support
preservation efforts in your
community.

Wite:
National Trust

for Historic Preservation
Department PA
1785 Massachusetts Ave., N.\il.
Washington, D.C. 20036

I{EIY

PRICES!

** *** * *****
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YA/YAs

Continued,from page 70

a show of her recruits' first works:
drawings of local buildings, many of
which, at $15 to $50, the merchants
themselves bought.

Napoli wanted the students to find a

niche of their owno and she hit upon
the idea of art furniture. The kids
rounded up old chifforobes, the New
Orleans-style wardrobe and dresser,
and painted scenes all over them.
ooTheir hopes on the outside, their
fears on the inside," as Napoli prrt it.

In the beginning, as long or as late as

the YA,fYAs worked, sometimes until
dawn, she hung in with them. Napoli
and her assistant Valter Brock kibitz
and criticize. "l'm a painter. not a

teacher," Napoli says. "The trick is to
make their stuff better but not vours. "

fTAN ACO LAST SPRING. A

brass band plaved as the
YA,rYAs boarded a flight to
New York City for their

opening at the Cork Gallery. All 12

pieces sold out. On the plane, Carlos
Neville hustled his chifforobe to a pas-
senger, who paid $1,500 for it on the
strength of a photo. (Of the proceeds
from the YA,/YAs' work, 50 percent
goes to the artist; 30 percent to a sav-
ings account in his or her name; and 20
percent for art supplies.)

This fall, New York's Claiborne
Gallery is staging a YA/YA show.
Pieces are also on display at galleries
in London and Paris. For the 628 Gal-
lery, the YA,fYAs are at work on edi-
tions of up to 50 chairs-hand-sten-
ciled instead of hand-painted, which
brings down the price. (For these
pieces, each artist will get a royalty.)

The YA,/YAs are used to making
things happen. The annual chair exhi-
bition at Udine is not normally an elec-
tric event but the voltage pumped up
last spring when, at a dinner for 300 in
a Yenetian palace, Darryl White sang
an a cappella gospel hymn and Carlos
Neville did a break dance. The
YA,rYAs painted chairs throughout the
show and sold 24 of them at $400
apiece. By the end, though the Italians
had no trouble saying'.YA.IYAs,'o they
preferred to call the Americans "I
Nostri Ragazzio'-our kids. O
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lntroducing Environmental Teen Concepts. Furniture lor children who have learned t0 stand pft their own lwo fuet.
Call or write for more inlormation. tTC, P.0. Box 444, Saiem, lndiana 47167-0444. {812} S83-3111. A Child Craft Company.
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Here dre our resources: retail, mail order or nl,anufac-
turers uho can tell you where to go to get their products

YoU CAI| wllt AwEExfor two at the Radisson
Resort on Grand Cayman Island, including
round-trip airfare on Cayman Airways-just
follow these guidelines:
PROtlCf CAIIGORIES include General Ex-
cellence-a show-the-whole-house approach,
Others to consider: Renovated Home, New
Construction, Vacation Place, Kitchen, Bath
or Favorite Setting for Entertaining,
OIHER CAIEGORIES to consider are about
how you live now: the Home Office, Bed-and-
Bath Suite, Kids'Room or Outdoor Room-a
gazebo or garden you've put the spirit ofhome
into. If none of these fit, create your own,
SIYL! CAIEGOEIES focus on your personal
style of furnishings whether you show a mix,
new or old classics, period-perfect or repro-
ductions, one room or the whole house.
aTHIS IS A DESIGN talent hunt, so original-
ity, good ideas and smart solutions count
much more than money or lavish decoration.
OTHE FIELD IS WIDE OPEN: Enter a pri-
mary or second homel a house, apartment or
vacation place; condo or co-op; rented or
omedl renovated or new construction.
aTHE RULES ARE SIMPLE: Send us color
transparencies (35m slides or larger) with
your name on each piece, We'll admit it:
Quality counts. Use a tripod or a steady hand;
be sure there's lots of natural light on your
subjects. If someone helped you with the pho-
tography, give us his or her name-we'll list
your friend in the credits. If a professional
photographer shot your home, you must se-

cure the rights for publication. Met Homc
does not pay for submitted photography. All
entries become the property of Met Home.
Due to the high volume of entries, photo-
graphs cannot be returned. (You may wish to
make a duplicate set for yourself.)
aIF YOU ARE entering the General Excel-
lence category, show us at least three areas
(living room, fining room and bedroomo but
the more the better), plus exteriors and one

photo with you in it. Show every room angle
and detailed close-ups. For special catego-
ries, show several angles ofthe area,
aWE WANT TO KNOW what went into the
design, so write a short bio-tell us who you
are and what the story is. What makes this a

Met Home? Be sure to name your furnishings,
And give us your inspirations: Last year they
included an Indian pueblo and a city skyline.
aTHE OB\TOUS: In your letter, include
your printed or typed name, address and oc-
cupation, plus home and business phones,
OPRACTICE MIGHT make perfect, but if
you've entered our contest before, show us

new rooms or major changes. No previously
published (nationally) photos or projects,
please. You may be disqualified if your entry
is not an exclusive submission to Met Home.
aWINNERS will hear by October I, 1990'
aENTRIES must be postmarked by Septem-
ber t, 1990. Send it to The Awards Commit-
tee, Met Home, 7 50 Third Ave., I\rYC f 0017.

EDITOR'S PAGE
(See page 20)
Clothss-Barneys New York, Seventh Avenue at 1 7th Street,
NYC 1001 1; Jowelry-by Dana Schneider, at Artwear, 456
W. Broadway, NYC l0012

KEITH HARING
(See pages 10o through 102)

Custom design-Sam Havadtoy, Havadtoy lnteriors; Gen-
ercl conlrqclor/fine inleriors, cuslom lobricoliong
ond finishes-Michael Stolzer, call 2121925-6105; Keith
Horing merchondisc-Pop Shop, 292 Lafayette St., NYC
10012; tobrics ond lrimmings-Clarsncs House,211 E.

58th St., NYC 10022; Upholsrery-by De Angelis, 312 E.

95th St., NYC 10128; Antiques-through Newel Art Galletr
ies, 425 E. 53rd St., NYC 10022
(See page 101)
Dining roble ond Ghqirs-Jazz Furniture, 1 09 Greene St.,
NYC 10012; Collee toble-by Giacometti, at DeLorenzo
Gallery,965 Madison Ave., NYC 1002'l
(See page 102)
(Photo, top)
Chqir qnd pedestol toble-Newel Art Gall€ries (address

above); Dropes-Clarence House and Oe Angslis (address-
es above)
(Photo, bottom left)
Striped fobric-through i/anuel Canovas, lnc., 979 Third
Avo., NYC 10022; Choir-Jazz Furniture (address above)

THEIR LIFE & THE RTVER
(Ses pagos 104 thtough 109)
The R.iver €ol6-Thames Wharf Studios, Flainville Rd.,
London, England W6, call 011-44-71-381-8824; All furnish'
ings-personal collection

STRETCHINGTHE CANVAS
(S€epages 110and111)
(Photo, top left)
Rebecca Cross' set designs for the Bresee Dance Company
can be sesn at the Kennedy Center in Washington, D.C.,
Septembo|18 and l9; Ceromic wore-by Rebsrca Cross,
through Barneys New York, Sevsnth Avenue at 17th Street,
NYC 10011 and Sonrisa Folk and Contemporury, 8214
Molrose Ave., Los Angeles, CA 90046
(Photo, tight)
Pointing-by Rebecsa Cross, through The Addison/Ripley
Gallery, I Hillyer Court, Washington, D.C. 20008
(See page 1 12)
Mosoic urn-by Rebecca Cross, through The Addison/
Ripley Gallery (address abovs)
(Photo, below)
Pointing-by Rebecca Cross, through The Addison/Ripley
Gallery (address above)
(See page 113)
3creen, toblotop, ceromic plole. Pointing-by Bebec'
ca Cross, The Addison/Ripley Gallery (address above)

DESIGN'S HIDDEN PERSUADER
(Seepages 114and115)
(Photo, top left)
Block-msrble toble-Rilievo by Aldo Rossi, Up and Up, at
Limn, 457 Pacitic Ave., San Francisco, CA 94'133; Chest-
Side 1, by Shiro Kuramata, Cappellini, at Limn (addross

above); Screen-by Patrick Naggar, at Arc lnlernational,9l
Fitth Ave., NYC 10003; Choir-Caf6 Costes, by Philippe
Starck, at Modern Age,4'l E. llth St., NYC 10003; Wqll
mirror-by Carmen Spera, at Art et lndustrie, 106 Spring St.,
NYC 10012
(Photo, right)
Aluminum chqirs-dssigned by xavier Pauchard, Furniture
of the Twentieth Cenlury, 227 W. 17th St., NYC 10011;
foble-Furniture of the Twentieth Century (address above)
(Seepa96s 116 and 117)
(Photo, top left)
Tqble-Praccia, designed by Meret Oppenheim, through
Modern Age (addrsss above); Feot sculptur€-Adam Kurtz-

man, Adam Kurtzman Studio,202 Ave. A, NYC 10009
(Photo, right)
Dining toble-Valmarana Table, by Carlos Scarpa, at
Modern Age (address above); Chqirs-The Rhonda chair' by

Oanber, at Modern Age (address above); White choir-by
Fornasetti, Fitty/so, 793 Broadway, NYC 10003; C.rqmic
dish (foregrcund)-by Albert Mansour, personal collection
(Seepages 118and119)

(Photo, top left)
Silver bowl-The Rosenschale Bowl, by Josef Hotfmann,
lrom Alessi, O.F. SandeIs, 127 E.57th St., NYC 10022
(Large photo)
Sofqs-lsobella Oivana, by Felice Rossi, through Modern
Age, 41 E. l lth St., NYC 10003; Collee toble-Table with
Wheels, by Gae Aulenti, at lrodern Age (address above);
Choir (left comer)-The Ed Archer chair, by Philippe Starck,
at Repertoire, 207 South St., Boston, MA 021 1'1

STYLE'S FAIREST TRADER
(Seepages 120 through 1 23)
Designer-Sandra Sakata, Obiko, 794 Sutter, San Francis-
co, CA 94109, call 415n75-2882: Wicker chqi6-The
Ginsberg Collection, call 41 5/62'l-6060; Porceloin-lmari,
lnc., call 4'l 5/332-0245

HOMESTEADING, THE L.A. WAY
(See page 125)
Architect-Ruben S. Ojeda, Ruben S. Ojeda Architects,
1308 S. Fourth Ave., Los Angeles, CA 90019, call 213n33-
8995; D@r hondle-Pamela Burgess, call 2131225-1782;
Floor lomp-Modern Living, call 213/655-3898
(See page 126)
Bolcony, toble ond sofo-Ruben S. Ojeda (address
above); Hond-pointed fqbric on sofo-Eva Ohman Bsn-
jamin, call 2'1 3/452-6'l 45
(See page 127)
Fireploce shelf - Pamela Burgess, call 2131225-17A2
(See page 129)
Low tqble-Buben S. Ojeda (address above)

A COLLECTOR'S GREAT ROUNDUP
(See pages 130 through 133)
Antiques-personal collection ol the owner. Similar items
can be purchased through Artafax, call 203/226-9888

PIGMENTS OT HER I}IAGINATION
(See pag6s 136 and 137)
(Photo, top)
Exlerior qnd interior poinling-by Paul Glynn, Sonrisa
Folk and Contemporary, 82 1 4 l\4ekose Ave., L.A., CA 90046
(Photo, right)
Coffee toble-by Kim Nlilligan, personal collection; Fobric
on sofq-Guatemalan Travellers, 2502 Palm Dr., Unit G,

Signal Hill, CA 90806; Pillows-at Bwanacon, 1327 1,,tW.

Washington Blvd., Venice, CA 90291; I[qntel-by Paul
Glynn (address above)
(See pages 1 38 and 1 39)
(Photo, left)
Choirs-Claudia Grau, GRAU, 7520 Melrose Ave., 1.A., CA
90046; Chqndelier-Frontier Tango, Rosarita Beach, l\rexi-
co; Side roble- by Kim Nlilligan, personal collsction
(Photo, right)
roble bose qnd finish on chqirs-Paul Glynn (address

above); Choirs-Claudia Grau (address above); gtill-life
pointing-by Diane Best, call 2'131876-'1638
(See page 140)
ORAU - (address above); Architecture-Ajax Daniels, Ajd
Associates, 232 Hampton Dr., Venice, CA 9029'l; Construc-
tion-Ricki Kline, Ricki Kline Construction, 4414 Auckland
Ave., Toluca Lake, CA 91 602; Tilo work-Steve Granach,
2'128 Walnut, Venic, CA 90291

KERMIT LYNCH
(See pagas 144 and 145)
Bosket, plotters, bowls ond llotwore-The Gardner,
1836 Fourth St., Berkeley, CA 94710, call 415/548-4545;
?oblecloth-Williams-Sonoma, call 415/42'1-7900; Cql6
Fonny- 1 61 9 Fitth St., Berkeley, CA 94702
(Sa6 pag6s 146 and 147)
Kermit lynch wino r[erchont-call 4'151524'1524i Con'
pote bowl-The Gardner (addrsss above)
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