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“Designer Solarian® || 82182 Blue White

ARMSTRONG PUTS

THE HEIGHT OF FASHION RIGHT AT YOUR FEET.

'Tiw dynamic relationship
between subtle textures and shift-
ing angles of light is at the heart of
a newly blossoming trend in design.

Armstrong is right on top of it
with our Sculptured Collection of
Solarian® floors, whose delicarely
embossed patterns invite the
beguiling interplay of light
and shadow.

Qur sculpted surfaces bring
an intriguing new dimension to
flooring. The effect is a moveable
feast for the eyes.

Give a room an excitingly
different feel with a richly textured
floor from Armstrong.

For free product information
and the name of your nearest
Armstrong dealer, call the toll-free
Armstrong Consumer Line,

1 800 233-3823, and ask for Dept.
Vinyl. Or write to: Armstrong,
Dept. Vinyl, P.O. Box 3001,
Lancaster, PA 17604.

(Armstrong

50 nice to come home to™
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116 by Rima A. Sugi
These multifunctional pieces have
been around for centuries. Now they're making an
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SPILLS CAN ' R
RUN BUT THEY o
JUST CAN'T HIDE. .

Go ahead, splash all you want. Spills have nowhere to hide on this new
Amana range. The die-cast gas burners are completely sealed to the cooktop
ace. So food can't dribble dow
curves up tc 9 gz
o into crack l'aning up is as easy as wiping up. And the
s even easier — it’s self-cleaning.
This Amana ¢ I With our exclusive sealed burner
design, flames sta you set them. And you stay in control of
your cooking. Heavy one-piece grat nt pots from tipping when
slide them onto back burners. Down below, Amana’s Insta-Broil™ ¢

a lot faster than ordin vilers.
Top to bottom, this new Amana has a whole range of features you'll

miss in other rang
Learn what you've been missing. Call 1-800-843-0304.

WHAT YOU'VE BEEN MISSING
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SONY

v8u HAVE

STYLE?

Introducing Sony Style
magazine, your personal guide
to Sony consumer electronics.
Discover over 300 pages of the

fun and excitement Sony brings
to life. At $4.95, Sony Style helps
you make the best decision
when buying Sony. To reserve
your copy call;
1-800-848-SONY
Ext. 110

Visa and MC accepted or send check
payable to Hann & DePalmer for $4.95
plus $1.50 shipping and handling
per issue to: Sony Style Magazine,
P.0. Box 9500, Cranbury, NJ
08512-9929
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THIS CRYSTAL

at first glance,

s
BEAUTIFUL
AND

breathtakingly

BRILIL.IANT,

it must cost an arm and a leg...

RIGHT?
wrong

AT LLAST

you can

ENJOY

the timeless beauty of

handcrafted

FINE CRYSTAL

WITHOUT

having to worry about

|
H
i

PENDING

a lot of money. Finally,

A

crystal collection that looks like a

FORTUNE

but doesn't cost one.

BEAUTIFUL

crystal designed with your lifestyle in mind,

YET

remarkably

AFFORDABILE.

And definitely

WORTH

taking

A CLOSER
ILOOK.

Fifth Awenue Crystal LTD is carried at these and other fine
stores throughout the US:
Abraham & Straus. new York
The Bon Marche coaue
Goldsmith's  Memphis
The Horchow Collection
Jordan Marsh coson
Kaufmann's - Piusburgh, PA, OH, NY, WY
Lazarus - Cincinnati
Marshall Field's Chicago
Rich's avana
Stern's New Jersey
For the store nearest you call 800-841-4014

Accessories provided by Inspired Mansions of Ridgewood, NJ







21983 The DuPont Company™ For DuPont approved carpet

A triumphant result of
the natural cross-breeding process,
as seen on Grand Luxura.

AUPDNT

extraordinarv colors and stvles that enrich evervthing it touches. It’s even (- ; e
_ \ vthing Grand fuwara

resistant to dirt and stains. So why just decorate your floor, when you can

 Eoceptionalfive&fioany|

transform vour entire home with DuPont approved Grand Luxura carpet.




Some
family mem-
bers, like my

horse, Poesy,
don’t care
how long a
renovation
takes. Others,
like me, can’t
believe it took
eight years

to move a pile
of bricks.

THE

NEVER
ENDING

STORY

EDITOR’S PAGE Design makeovers don’t have
to take forever, but they do. Wherever you go, the redo blues are
sung the same: so much money and so much time!

Every family has a special word or two

that has totally unexpected depths of

significance. Ours is “bricks.” Just say
the word around any of our friends,
and the jokes start; whisper the word
near my husband, and conversation
around the house can stop for days.
Our brick saga started over eight
years ago when we redid our kitchen,
taking a tiny 1932 square dark hole
and blasting it out into a lightfilled
room-for-all-living that really made the
rest of the house obsolete. The addition
carved out several small, but super-
functional rooms and created a kitchen/

dining/sitting area plus a terrace.
Like all renovation tales, the “plus
a terrace” part was really a wolf in
sheep’s clothing. Since, we reasoned,
we were pouring a cement foundation
anyway, why not just extend it and have
a brick terrace and arbor for just a bit
extra? As a design editor, I should have
seen the “just a bit extra” phrase
ringed in red flags. As I'd suffered
through two city renovation experi-
ences of my own and photographed
dozens of other Cinderella tales,
I thought I knew all the reno rules.
When “just a bit extra” turned out 10
be $5,000 for the labor to brick the
terrace, we decided to sip lemon-
ade on unfinished cement just a
bit longer. We'd do the brick work
ourselves. That sentiment should
have had a double ring of red flags
around it We both worked full
time, the kids were still small, and
we had a dozen other projects
going on at the same time.
Two years later—the cement
subsurface still totally visible from
our wondertul kitchen—I hired a
fellow for $15 an hour to lay the
h- brick. He did the flat top, but
when he came to the two curving
steps, he moved to North Caroli-
na. My husband volunteered to
finish bricking—after all, it now
seemed too small a job to require
a mason. That was six years ago.
Now, I know I haven’t been es-
pecially helpful, although I've ca-
joled, threatened and tried to
hire someone else—and the

8 MET HOME SEPT/OCT 1993

bricking has progressed a little. Last
week 1 casually mentioned I might
write this Editor’s Page as a warning
to naive renovators, and 18 more
bricks were laid over the weekend.
I figure at 18 bricks a time, we're
perhaps two years from completion—
which will be just about when we'll
need to renovate the kitchen again.
This whole silly (but typical) situation
clearly ties into something we’ve been
discussing in the office lately: In the
'90s, solutions have to start where the
occupants spend their time. The ter-
race isn’t finished because it’s just not
as important to us as, say, our kitchen.
All good renovations have some
common threads. They're smart new
solutions to the same old problems,
geared to the way people really live.
This magazine is packed with them. I
heard the same thing recently when BJ
Peterson and Gary Wheeler, president
and president-elect of the American
Society of Interior Designers (ASID),
came to visit. Traditionally, they said,
their clients always started home im-
provements with the living room. Now
people want help with kitchens and mas-
ter bedroom/bath suites, turning
once narrowly defined rooms into
multiple-function spaces. Further-
more, the designers reported, home-
owners don’t just want surface dec-
orating help. They want to change the
way their rooms woerk, to improve the
quality of their precious time at home.
Just as our kitchen has improved
our lives. And the bricks haven’t. Yet.
—Donna Warner, Editor in Chief

CHRIS SANDERS
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BOSTON

PARISSLONDOUN « BRUSSELS = GENEVA « ATHENS « BARCELONA = ROTTERDAM = MEX 10O « BUENOS ALRES

CHICAGO

UXTAPOSE
%P OSE
SSEMBLE

Fntr'acte gives you the

freedom to create an envi-
ronment uliupll‘d to your
personal taste and desires.
Choose from a complete
collection of pieces that
can be interchanged and
juxtaposed to enhance

your room’s decor.

Roche-Bobois.

The Value of Style.

Designed by Hans Hopler and
covered in Velin Nubuck leather,

-
k« this full grain, butter soft cowhide

has been aniline dyed and treated

with Decowash ®, a stain resistant
finish. The hides are gently bru-
;%‘ shed to give the leather a unique
2 velvety surface. Some of the 100
- -0 down Filladl pillows are covered
in fabric.ingpired by Southwest
Pﬁchln_»d«sigw A vast selection of
P leathers and fabrics are available.

ROGCBIE
BOBOIS

PARIS

MIAMI PARAMLUS, NJ ROSLYN HEIGHTS, NY.  SCOTTSDALE  VANCOUMER WINNETKA, 1L,

COLUMBUS — HOUSTON — MONTREAL  PHILADELPHIA  SAN FRANCISCO SEATTLL WASHINGTON, g,  Visit the siowe

nearest you or call

COSTA MESA LA JOLLA  PALM BEACH — QUEBEC SCARSDALE TORON'TO WESTPORT 1-800-972-8375
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THE

OBLESSE COLLECTION

The Noblesse Collection by Grohe ... for those with
discerning taste who appreciate fine quality, superior
craftsmanship and distinctive design.

Grohe's Noblesse Collection of faucets and matching
accessories is an elegant extension of our European-styled
affordable quality product lines. The Noblesse Collection

is available in chrome, white, polished brass,
chrome/gold and white/gold.

Grohe ... Internationally recognized as the
standard of excellence.

Send $3.00 to Dept. B for Grohe's Grohe America, Inc.
complete product literature file. Subsidiary of Friedrich Grohe AG, Germany
241 Covington Drive

——— Bloomingdale, IL 60108
© 1993 Grohe America, Inc 708-582:7711 Fax: 708-582-7722
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promise you
more typing
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COOPER-HEWITT (ABOVE AND RIGHT)

THE FALL SEASON:
BEST OF SHOWS
Take a gander at design’s gender
and go 1o see “Mechanical Brides:
Women and Machines From Home
...... — to Office™ at New York's
Cooper-Hewitt Museum
(Aug. 17 to Jan. 2,
1994). The muse-
um's new cura-

tor of contempo-
rary design, Ellen
Lupton, points
out how certain
objects have be-
come symbols of
woman's work, reflect-
ing and reinforcing
stereotypes. Lupton se-

lected some 120 paradigmatic
products (and over 100 ads, film
stills and instruction manuals,

BY ARLENE HIRST

HOT

PROPERTIES

Three museum shows worth leaving
home for and a new store with museum-
quality wares worth bringing home

left), tracing them across the 20th
century. “Women are a huge con-
sumer force,” explains Lupton.
“Lots of products are made for
them—tfor better or for worse.”
Later this fall, the American
Craft Museum unveils the first in a
10-year program that traces the his-
tory of American craft in the 20th
century. “The Ideal Home: 1900-
1920,” Oct. 21 to Feb. 27, 1994, sur-
veys the Arts and Crafts movement,
displaying 200 blue-chip works
such as Frederick Carder’s aurene
Steuben Glass vase (below, left).
The of Fine
Art’s new Hamon Building (left)
pays full heed to E.M. Forster’s
famed dictum, “Only connect.”
Designed by Edward Larrabee
Barnes, the
140,000-
square-foot
structure, z
which opens
September 26,

Dallas Museum

marries fine
and applied
arts in vignette
settings. The
building will
house the new
Museum of
the Americas,
showcasing
North, Cen-
tral and South (

American

"

-

works from i
pre-Hispanic ;
times to mid- !ﬂ ‘
20th century. ¢ 1

.

-

BARNEYS’ BARGAINS

Barneys may be going uptown, but
its prices aren’t. The major new
Madison Avenue store, designed by
Peter Marino, opens September B.
Chelsea Passage, Barneys’ fabled
homewares shop, occupies the
entire second floor {with a café run
by Pino Luongo of Le Madri fame).
Alongside boutiques of Fornasetti
and Mary Rose Young are an excep-
tional array of handcrafted wares
at reasonable prices. Below:
Jonathan Adler's black-and-white
striped porcelain (tumbler, $15;
candlestick/ vase, $40-$50); neoclas-
sical bone-china cups and saucers
by Timney Fowler, $30; English
Country Pottery mugs, $17; Lazaro
gold-vermeil candlestick, $150;
Venetian cobalt flute, $20. 60th St. and
Madison Ave., NYC: 212/826-8900.

JENNIFER LEVY




DEBORAH JAFFE

Michael

Graves' Irish wool
throws, about
$75 (above); a
rendering of his
Princeton store
(right); and
Graves' Mickey
Mouse kettle,
about $100

at Disney stores
later this fall.

GRAVES BRAVES

THE NINETIES

Michael Graves, the architect who
pioneered product design in the
from

high-flving Eighties, far

retrenching in the hung-over

Nineties, is opening his own retail
store. It's stocked entirely with
Graves-designed wares, from charm
bracelets to Alessi tea kettles, as well
as T=shirts of his black Labrador,
Bill ($16). The shop is a modest
250-square-foot annex o his archi-
tectural offices in Princeton, New
Jersey—for now. “We want 1o test
the waters,” he explains. "If we have
a mild success, we'll go elsewhere
with it.” Graves knows his market-
ing plans may bring a barrage of
criticism from his peers but, as usu-
al, he's ready for all naysavers.
“Josef Hoffmann and the Wiener
Werkstitte had a retail operation,”
he notes, adding as an after-
thought: “None of my contempo-
raries sold their drawings before
I sold mine, either.”

When
sign Studio Store opens

the Graves De-

early in October, one of
the hot sellers is sure to
be his 100-percent-wool
throws. Custom-woven,

these Irish wraps—54" x

WILLIAM TAYLOR

54" with 4" rope fringe—
are just $75. The only
Graves-designed product
that won't be debuting there is the
architect’s Mickey Mouse tea kettle
(bottom)—an homage to his fa-
mous whistling bird for Alessi. This
$100 objet will be sold exclusively at
Disney stores nationwide until this
spring. “The kettle will be a huge
hit,” Graves predicts, pointing out
that Alessi has sold over half-a-mil-
lion of the original 1985 design.
“This is priced more competitively,”
he enthuses, adding with perhaps
uncharacteristic modesty: “Mickey is
the big seller here.” 609/497-6878.
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You enjoy the time-honored and the innovative. And
find both in the Optima™ Card from American Express.

A low interest rate you control.
You appreciate the innovative way your interest rate,
currently 14.25% for purchases* reflects your responsible
approach to managing your account. With the oppor-
tunity to receive an even lower rate, currently 12%?#*

Great rewards to enjoy.
You like seeing your OPTIMA™ REWARDS points
automatically add up to exciting free experiences—from
a night on the town to a week-long getaway—just for
using the Optima Card.

And you value having the American Express tradition of
personal service behind you. All with the Optima Card.

YOU KNOW WHAT YOU'RE DOING

Optima

12-month re

cash advances). Cardr : g standing over
on the Optima Card during the review perioc r an APR that's currently 1
B8.90% for cash advances). All rates are adjusted semiannually based on the Prime
5} See terms and conditions of the OPTIMA REWARDS program for ails of that program. Certain
Jardmembars whose Optima account is enrolled in the Membership rogram are not eligible for OPTIMA
-800-OPTIMA-6 993 American Express Centurion Bank

penod with at least one

year of tenure on their Americ
s). All other acco ompetitive
al fee for the Optima 5 for r

are not eligible. En

Wall Stieet Journal

LGNS Such as cast
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REWARDS Far more
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Back to the
drawing
board: right,

Bernardo |

Bertolucci,
filming Little
Buddha in
Seattle; far
right, Richard
Gere with

an Erickson
model in
Intersection.
Below, Jeff
Bridges is
Fearless in San
Francisco.

SCREENING ROOM:

BUILDING STARS

Hollywood is getting an edifice
complex: Architects are the heroes
of three major upcoming films—
Little Buddha, Fearless and Iniersection.
And these follow summer-block-
buster Sleepless in Seatile with Tom
Hanks—as an architect. “Perhaps
we're coming back into fashion
again,” muses John Stoddart, Fear-
less' production designer, who actu-
ally is an architect. His background

PARAMOUNT PICTURES (RIGHT)

Is this the
future? FZ-1
REAL from
Panasonic
puts computer
powerina
TV-compatible
black box.

e

came in handy—he created the fac-
tory that star Jeff Bridges displays
on his laptop computer screen just
before the film's pivotal plane
crash. [talian filmmaker Bernardo
Bertolucci combed Seattle for his
major architectural statement—a
house “designed” by Chris Isaak,
who plays an architect and father
of Little Buddha. Bertolucci picked
a "l".l]'-(lld n](JdUl'ni‘H manse on Iht"
south slope of Queen Anne Hill—
the realife project of local designer,
Larrv Rouch. Harold Michelson,
Intersection’s production designer,
“borrowed” the work of famous
Canadian architect Arthur Erick-
son, whose most notable design is
Vancouver's Museum of Anthro-
pology. This isn’t the first time

Michelson, 73, has worked on an

g‘.i!'(ihi[t‘('tll!‘c film. One
gof his first jobs was
%('rc;uing “bad” designs
Sfor Fountainhead hero
Howard Roark to scorn.
“1 didn’t know architec-
ture, but I knew bad
taste,” Michelson recalls.
“I did a building loaded
with pediments, finials
and columns. Now,
when 1 look around,
that 1
way ahead of my time.”

I realize was
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VALUE JUDGMENTS

Trip Hawkins, a charismatic Sili-
con Valley entrepreneur, wants to
turn you on to the new invention,
3D0, a technology for CD-ROM
that puts the graphics capability
of a $10,000 workstation comput-
er into a $700 little black box.
The 3D0O unit hooks up to your
stereo and TV set just like a
laser-disc player or VCR, so you
can play futuristic video games,
interactive educational programs,
as well as music and photo com-
pact discs. But unlike game car-
tridges, which store about 2
megabytes, or floppy discs (1.4
megabytes), 3DO uses compact
discs, which hold up to 650
megabytes. 3DO could make
Super Nintendo and Sega Gene-
sis obsolete: its graphics are 50
times faster, and programmers
have an incredible new palette to
design with. Hawkins, who is
licensing technology, not ma-
chines, has Panasonic, AT&T,
Sanyo and others bankrolling his
company into one of the hottest
start-ups in years. In September,
Panasonic introduces the FZ-1
REAL Interactive Multiplayer
($700), the first component fea-
turing the new format. Although
Hawkins spins a future of 21st-
century interactive educational
programs, most of the early titles
will be video games, albeit so-
phisticated ones. It won’t be until
1994 that programmers get a
handle on the new format’s po-
tential. More than 300 companies
have 3DO licenses and over 90 ti-
ties are in development. Our ad-
vice? Wait until 1994.—David Eirich
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At NYC'’s International Contemporary Furniture
Fair, necessny became the mother of style.

In the stripped-down '90s, less has to be
more: Designers pared away excess flourish-
es to make their wares affordable, relying for
effect on freshness of line and vivid color.
Metropolitan Homeé's own booth (below),
designed by German architect Gisela
Stromever, made the most of minimal but
seductive DuPont Lycra panels, which pro-

Show” picks: 1 Kirsti Alopaeus’ Pebble chair
and ottoman of striped woven-rattan on
black-steel frame offers lyrical lines and com-
fort, $860; 804/565-1156. 2 Marcus Santora
and Janis Melone make the monastic feel
magical. Their revolving storage unit (the

wheels are fixed at 45" angles), of maple and
maple plywood with numbered hideaway
drawers, is $1,200; 203/865-2338. 3 Pascal
Mourgue's Siesta chair ($525) and ottoman
($199) for Fermob are poolside-perfect
sculpture; 804/565-1156. 4 David Kawecki’s
build-ityourself birch-ply Puzzle table, $220,
turns furniture into gamesmanship; 415/
863-0373.5 Simplicity itself, Dakota Jackson’s
poplar-and-maple Library chair marks de-
sign’s new austere mood, $583; 212/838-
9444, 6 Top of the class: Marco Pasanella’s
Stowaway chair, complete with bottom shelf,
is an affordable $180; 212/242-2002. For
rug information, see Resources. M
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vided a great backdrop for our “Best of

MICGHAEL LUPPINO
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DR.SWATCH

What's your treasure worth? We take it to

' the top—to the experts who know.

This cast-iron
mechanical
bank has been in
my family
for as long as | can
remember. Is it
valuable?
Harriet Truman
Lakewood, CO

[t was worth saving. J. & E.
Stevens of Cromwell, Con-
necticut, made this bank
about 1880. Depositing a
coin in the roof advanced
the “panoramic scene” be-
tween the second-story

windows. But the big payoff

comes all these years later.
Bill Bertoia, a Vineland,
New Jersey, vintage bank
dealer, values your piece
(even with the cracked
roof) at $5,000 to $6,000.

I have this
old red Coca-Cola
serving tray.
What is it worth?
Alex Savojni
Seattle, WA

If you have an original
1934 Johnny Weissmuller
and Maureen O'Sullivan
tray, it's worth $500-$600
in excellent condition
(close to $1,000 mint).

“Coke collectibles featur-
ing movie stars are hot,”
says Hazelton, Pennsylva-
nia, dealer Bob Nance,
“and this is the most desir-
able of the rectangular,
red-rimmed editions”
(manufactured between
1926 and 1948). But these
trays have been repro-
duced and can deceive
novices. The originals are
richer, sharper and have a
black or very dark green
back; the backs of repros
are cream, gray or white.

| recently
purchased this wire
chair. Can you
help me with its
history?
T.R. Morgan
Detroit, Mi

About 1870, wire manu-
facturing had advanced
enough to provide a
new medium to gar-
den furniture makers.
Twisted wire over steel
skeletons  took airy,
fanciful form as chairs,
settees and plant stands.
Today, they're highly
collecuble (New York's
Metropolitan Museum
of Art owns a settee).
Steve Shapiro and Patrick
Stambaugh of Hagers-
town, Marvland, appraise
your chair at $650-5750.

I would like to
know the
value of this
Adam and Eve
sampler.

It’s silk thread on
a wool ground.
J. Lobenthal
New York City

Schoolgirls in the 18th
and 19th centuries prac-
ticed their needlework by
creating samplers, never
dreaming that collectors
in the 20th century would
value them. Your stitched
piece, by 9year-old Susan
Edwards, dates from
1820-1840. The Adam and
Eve motf, combined with
the woolen background
and silk thread, suggests
English origin. Ed Hild,
of Olde Hope Antiques,
New Hope, Pennsylvania,
finds it a well-balanced,
charming composition
worth $600-$800 (more
but for holes and stains).

I received
this 10" vase as a
gift. Please tell
me about it.
Frank Kurland
Chicago, IL

Great gift! Your but-
tressed vase was made
in neighboring Spring
Valley, Illinois, by Teco
Potteries around 1910.
Teco was an offshoot of
the American Terra Cot-
ta & Ceramic Company
(the name was in fact
derived from the first
syllables of Terra Cotta).
The Teco line of art
pottery was formed
in 1902 and such lumi-
naries as Frank Lloyd
Wright and Louis Sullivan
designed sophisticated
architectural pottery for
it. William Day Gates,
Teco’s owner, created
your vase. Produced in
a mold and machine
glazed, it originally sold
for $5. In May 1993,
the 74" version was
purchased at auction
for $1,045. David Rago,
a Lambertville, New
Jersey, Arts and Crafts
dealer estimates that
your 10" piece (in per-
fect condition) would
bring $1,400-$1,600. MH

Have a question? Send
clear photos (whole objects
and any identifying marks
Jully wvisible) to DR.
SWATCH, Metropolitan
Home, 1633 Broadway,
New York, NY 10019. Your
question may be answered
here. For retwrn of your
photographs, please send
a self-addressed, stamped
envelope with inquiries.
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Nevamar offers today's
hOl‘nC(l\f\‘ﬂﬂ'l' JTI;H'])' CXC“IHS
choices for beautiful home sur-
faces. For new construction,

major remodeling or simple

weekend projects, Nevamar offers
an array of materials including

a variety of Nevamar® laminates

© 1993 International Paper — Nevamar Division

Nevamar's Terra laminate
is featured on the dressing area

cabinetry of this striking master

bath. Flanked by pedestals of
Clay Classix Fountainhead and
accented by stair risers of Vitricor,

the room’s design is tied together
by color. Elegant and durable

Y4

i /7 75 book
Todayts miedy beadly

il 41 ffaces. /1evania:

in contemporary solid colors and
patterns ... featuring Nevamar's
exclusive ARP Surface® to keep

them looking new longer. Or

choose the distinctive, lacquer-
like appearance of Vitricor®
by Nevamar deep gloss acrylic
surfaces.

Foran investment that adds
real value to your home, [BE
there's Fountainhead by
Nevamar® .. solid surfac-
ing that offers a combina-
tion of design and perfor-
mance. Fountainhead’s
unique translucence gives

Fountainhead on the shower with
its unusual ivy inlay provides a
sophisticated yet easy to clean

surface. Coordination in color

families spans the Nevamar prod-
uct lines to allow vou to mix and
match to complete an integrated
look. Nevamar's full line of lami-

it a natural warmth and
elegance Yet it's highly
resistant to heat, impact.
mildew, stains and chemi-
cals. It's easy to care for,
and incidental damage is
easily repaired to protect
your investment. It's even
covered by a 10-year limited
warranty. With a broad
selection of intriguing
solid colors and pat-
terns, including the new
Classix Series, Foun-
tainhead is extremely
versatile in the bath, the

nates provides solid colors, pat-
terns and woods, as well as visual
and tactle textures to help cre-
ate exciting and durable interi-
ors. No matter what look you
want to achieve ... you'll [ind all
the surfaces you need in just
one place. Nevamar.

kitchen and throughout
the home.

For hundreds ol
choices in today’s most
beautiful surfaces and
filty years of surfacing
experience, there’s only
one place to look
Nevamar. Visit your nearest
kitchen dealer and ask to see
Nevamar product suggestions
for your project

NEVAMAR:

DECORATIVE SURFACES

INTERNATIONAL@ PAPER
NEVAMAR DIVISION

8139 TELEGRAPH ROAD

QDENTON MD 211131397




JEREMY SAMUELSON (1,2.3)

1 HIDE IN SIGHT Store
everything from holiday or-
naments to old love letters
in vintage suitcases like
these flea-market finds
(under $25 each). They're
not only good-looking
enough to display, they
might appreciate in value.

Use plain manila luggage-

CLOSET TIPS: Maxine
Ordesky, a Beverly

Hills space-planner
and author of The
Complete Home Or-
ganizer (Grove Press,
$30) offers a list of
do’s and don’ts to help
keep things in order.
DO: Make sure you
can see everything

you have ° Invest in

style tags, available at any
stationery store, 1o mark
the contents inside.

2 CLOSET ANNEX Set
up a folding screen (you
can hang jewelry or display
favorite photos on this
raffia-covered one by
DesignLine from Elegant
212/353-

Living, $750;

double-hung rods
for shorter garments
cUse the thinnest,
strongest hangers
you can for a small
closet * Double your
space by adding an
extra shelf over the
ubiquitous “sweater
ledge” above the rod.
DON'T: Stack items in
towering piles * Use

STO

3832) in front of a

portable garment rack
(Hold Everything, $135;
800/421-2264). Or use
the screen to conceal per-
manent shelving.

3 DOWN UNDER Put
that dust-catching space
underneath vour bed to
work with Lejon rolling
drawers (374" x 31%" x
814"). $59 for a set of two.
From IKEA, 412/747-0747
B18/842-
4532 (West Coast).

4 DRESSING UP Tum

(East Coast);

this sturdy amber maple
semainier (an old-fashioned
lingerie chest with one
wire hangers from
dry cleaners ¢ Leave
empty hangers hang-
ing among clothing
*Pile anything on
the closet floor; not
even your shoes (use
a rack or shelves)
eHang ties or belts
over suit hangers;
install racks so you
can see them.
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Out of closet space'> Beautlful bwlt—ms
might be the ultimate fix, but here are
some stylish, less costly solutions.

drawer for each day of the
week) into a storage tower
for those huddled masses of
From Work-
$960; 802 /889-9401,

miscellanea.

space,



Living room storage:

These great products let you stash
everything from vodka

to the VCR—in style.

5 IMPROVE YOUR
SHELF Angled cane bas-
kets provide easy access to
loose items on open shelves
and keep clutter at bay.
From Hold Evervthing,
$12 each; 800/421-2264.
Here, they tend bar on Hold
Everything's 6-foot tall twin
towers (13" x 94", $89 each.
6 MEDIA BLITZ Where
do you put the TV, the
VCR, the CD and the atten-

dant tangle of cords and

wires? You could imvest in a
mammeoth entertainment
wall—if you have the space.
Or get this graceful solid
cherry cabinet with its beau-
tifully detailed open-side
frame by Michael Maxwell
and John Kelly, a young
Philadelphia design team
whose goal is to marry

high craft and affordahil-

ity, $2,250; 215/988-9065.

7 HIDE AND CHIC An-
other place to hide elec-
tronic equipment is in this
trim, 57" x 68" x 254"
Shaker-inspired birch cabi-
net finished in deep blue
(also available in hunter
green, spice, white, or a
cherry or mahogany fin-
ish). The unit, $1,795 from
CWD, holds up to a 35"
television; 800/%23-2150.

8 UNDER FOOT If you
want a place to stash
unsightly living room
clutter—newpapers, maga-
zines, blanket throws, old
photo albums—opt for this
double-duty ottoman with
a removable upholstered
top and a hidden well from
DesignLine. It's covered in
cotton pn]}l'.\iit‘r l;lp:'m‘\:

$490; 704/632-9200.

WHAT THE PROS DO
Julia Child saves

kitchen cabinet space

by using a TV prop
trick: She hangs pots
on a pegboard with
With

a glance, she knows

traced outlines.

if any utensil is miss-
ing—and where it be-
longs. Vicente Wolf
creates a closet with
fabric. The Manhat-
tan-based designer
hangs three floor-to-
ceiling panels of
white-cotton duck
along one wall of a
bedroom, leaving a
three-foot-deep space
behind in which he
installs a pre-made
closet system, with
rods, drawers and
shoe racks. He
lighting behind the

puts

curtains to create a
wall of softly diffused
light. Architect Lee
Mindel turns flea-
market discoveries
into bathroom storage.
White-metal medical-
supply cabinets from
the '30s and '40s make
instant linen closets.

—Jacqgueline Goewey

JEREMY SAMUELSON (5. 8)
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This solid cherrywood “XIX Century" Collection is made in France and available in 10 hand applied finishes.

The bedroom as shown is available for immediate delivery e E "

GRANGE FURNITURE, INC.

SHOWROOMS: ATLANTA 404-237-3641 » BOSTON 617-542:3172 « CHICAGO 312:527-1919 « DALLAS 214-744-9007
DANIA 305-925-8895 « DENVER 303-298:8273 « LOS ANGELES 310-659-7898 « NEW YORK 212-685-9057
PHILADELPHIA 215-557-0118 » SAN FRANCISCO 415-863-6406 « WASHINGTON, D.C. 202-488-:0955

GRANGE boutique: 1167 Third Street South, at Broad & 3rd, Naples, FL. 33940 813-262.2448

For a Grange catalogue send $10 to Grange Furniture, Inc., 200 Lexington Avenue, New York, NY 10016



9 FOR THE BOOKS
This wire-wicket frame
bookease by LyndonDesigns
snaps together (no tools
required) in less than five
minutes. It’s part of the
new generation of easy-to-
assemble, ecasy-to-afford
furniture with plenty of
style to spare. Shown, 32" x
11" x 29", it also comes in a
16"deep version, available
with casters, that's great for
stereo equipment. The
medium  density  fiber-

board (MDF) shelves come

10

in cognac, black or
mahogany. From CSL,
$120; 416/321-9019.

10 ELEMENTS OF
FILE For an otfice worth
coming home to, add this
prefinished plywood file
cabinet (it's on casters so
vou can take it any-
where). Designed and
made by Jonas Milder—a
Berlin-trained, Brooklyn-
based industrial design-
er—it’s also available in
zippy red, green, light
brown, dark brown and
black aniline-dye hues.
Letter size, $875; legal
size, $950. Use Furniture,
718/802-0449.

11 RACKING UP Get
stacks ol catalogs, directo-
ries and maps off your desk
and countertops and into
easily accessed magazine
organizers, crafted of dove-
tailed maple veneers.
Through Carver Wood
Products, $32 cach or $54
for two; 708/ 212-8825,

12 NEAT DRAWERS If

?\-'()l_l want to warm Ll[) da
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tech-y office, choose
this two-drawer file
cabinet from L. &
J-G. Stickley, the
same company that

brothers Leopold and

John George founded in

1904. The newly added
picces, like entertainment

centers and this solid white-

oak file cabinet, embody

the Arts and Crafts belief in

clean lines, solid construc-

tion and the inherent
beauty of natural wood that
has made the original
Stickley designs such clas-

sics, $1.0560; 315/682-5500.

Home office storage:

If your desk is a mountain of
papers and books

in search of shelter, try these
five easy pieces.

13 STRAW VOTE
Keep active files within
ecasv reach with one of
these woven-reed boxes
fitted with leather hinges
and clasps, and function-
al iron frames. Or trans-
fer the contents of a
whole file cabinet into
several of these decora-
and  stack

tive boxes

them by your desk. Let-
ter-size box, $149.50;

legal size, $174.50. Mail-

order through Ballard
Designs, 404/351-5099. M4
Produced by Christopher
David

Hirsheimer and

Staskowski; Written by

Glenn Helmers.,

JEREMY SAMUELSON (11, 13)



KrafctMaid
WHERE GREAT KITCHENS BEGIN

When renovating your home, make KraftMaid your cabinetry choice
and discover a virtually endless array of design possibilities. Traditional
or European, solid woods or laminates. . .with over 55 door designs,
KraftMaid understands that there's no one style that’s right for everyone.
Select from KraftMaid's over 65 optional features and decorative
accessories to create a kitchen that caters to your needs and lifestyle.
So, if you know what you want, or if you haven't quite made up your
mind, fake a look at KraftMaid. The cabinet company that lets you
discover what individuality looks like.

Call 1-800-654-3008, 24 hours a day, 7 days a week.

Mail coupon or call for name of your nearest KraftMaid dealer. Send 54 for
colortul brochures with over 80 pages of decorated displays showing our
complete line of kitchen and room furniture

Name

Address

City

sigie

Telephone
MAILTO: KraftMaid Cabinetry, Inc

16052 Industrial Pkwy., PO. Box 1055

Middlefield, OH 44062 MH 993
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RENOVATION:

WHAT'S IT

The pool

you wanted so much may not increase the value of your
home. Margaret Opsata reports.

Most people renovate their homes
with twin goals: to make the place
more livable today and more valuable
when they sell it in the future. Unfor-
mnately, investing in renovation does
value of a

not always increase the

house, because one person’s improve-
ment can easily be the next person’s
nuisance. One couple, for example,
replaced a living room fireplace with
an enormous builtin aquarium for
They
couldn’t have been happier with

their beloved tropical fish.
the result. Come selling time, howev-
er, they found that most buvers de-
clined to pay a premium to acquire
decor and wanted,
the sel-

thisexotic
rather.

ling price

to be

lowered to cover the cost of
removing the tank. Had the home-
owners managed to find a similarly
inclined buyer, they might have re-
f their invest-

covered all or part of

ment. The problem is, few home-
owners have the patience to wait for
the infrequent specialized shopper.
For the
effective improvements are those that

this reason, most cost-
practically every homeowner would
appreciate having: an additional bed-
room, a state-of-the-art kitchen, a mod-
ern master bath. When the time comes
to renovate, homeowners must weigh
the personal value of their intended im-
provements against the potential for re-
couping costs when the house is sold.

If you hope to recover some or all
of your investment at resale, there
are three key questions to ask:

Is the planned improvement
suitable to the neighbor-
hood? If you live on a street
of two and three-bedroom homes,
it usually will not pay to add extra
bedrooms to a three-bedroom
model. Buvers who want four- or
five-bedroom homes want to live
in neighborhoods where the ma-
jority of houses have the requisite
number of rooms. In contrast,
adding a third bedroom to a two-
bedroom house could pay for it-
self when the house is sold.
Is the planned improvement
compatible with the existing
home? Just as a Swiss chalet
looks out of place on a street of
Mediterranean houses, and slid-
ing glass patio doors are incongru-
ous in a historic home, a two-story

28 MET HOME SEPT/OCT

PAYBACK SURPRISES

ow Vel‘gf;-au"‘ S
SWIMMING POOL Some people
i the costs of maintenance

ixe
; others fear legal
f an accident. If
‘-.";w;;lj,"@lr who wants

i costs can be recov-

. Average payback: 0%-85%.
ENERGY UPGRADES Although
arvation is important
buyers often are

to pay a premium for
« 30%-35%.

inerma win GQOWS
BASEMENT CONVERSION Many

r to pay less and

e an unfinished basement as
do-it-yourself project. 30%-40%.
TOP-OF-THE-LINE APPLIANCES
them to be in

Buyers expec

working order '-mc: of standard size;

for automatic ice makers or elec-
age panels. 30%-50%.

1 Paybacks:

DECK Qutdoor living space is in
vand all over the country. Buyers
pay more for redwood or cedar

than for common pine. 65%-80%.

BATH SKYLIGHT Combined

th the humidity supplied by the

skylit bath can double
s a greenhouse. 80%-100%.

WOOD WINDOWS While aluminum

inyl products are accepted,

¥

W

shower, a

wood windows usually deliver a
igher payback. 77%-97%.

COSMETIC IMPROVEMENTS

yaint, new carpets and a

few well-chosen plants or shrubs

T‘

can add thousands of dollars of
o=1,000%.
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When you think about it, the way
most people buy carpet is a little
absurd. You call on a retail middle-
man. He calls a carpet mill. You pay
thousands of dollars extra. He takes a
nice trip to Hawaii.

Fortunately, thousands of people
across the country have discovered a
way to buy carpet without getting
burned. They call S&S Mills direct.
And save 50%.

[n our free video, you'll get an
inside look at the best-kept secret in

Our free video shows how S&S Mills can save you 50%

how we make carpet, and most
importantly, how you can order it.

You'll find out how to send for our
free sample books with swatches of
actual carpet in a wide range of
designer colors. And you'll discover
the joys of “shopping” in the comfort
of your own home with no one
around to hassle or harass you.

You can choose from DuPont
Certified STAINMASTER® Carpet
or any of our other fine carpet
with Scotchgard™ Carpet Protector

the carpet indus-
try. You'll find out
who S&S Mills is, |

SES Mills Carpet is
Jeatured in the
Southern Living Jdea
Hewse at Reynolds
Plantation In

Covinglon, Georgia

g by 3M, all made

with 100% pre-
| mium  quality
heatset nylon.
And because we
make the carpet
ourselves, we can
| afford to be very
fussy about quality.

on premium quality carpet. |

All of our carpet comes with a very
generous five- or ten-year limited-wear
warranty with absolutely no defects in
workmanship, or your money back.

So if vou're even thinking about get-
ting new carpet, think about this. What
local retailer can boast a 99.6% cus-
tomer approval rating like S&S Mills?
Does it really make sense to run all
over town when the best carpet for the
best price is as close as your phone?

Call S&S Mills for your free video or
brochure today. Then call your travel
agent and tell him you're thinking
about a nice trip to Hawaii.

All The Quality.
Half The Price.

1-800-241-4013

extension 96

SES Mills, 2650 Lakeland Rd. SE, Dalfon, GA 30721




(Continued from page 28) addition over-
powers a Craftsman-style bungalow.

Is the planned improvement
appropriate for local lifestyles?
A backyard boat storage shed could be

an asset in an area where fishing is a pop-
ular local pastime but might be an eye-

sore in a home overlooking a golf

course. A sand-filled play pit or an elabo-
rate tree house will probably provide lit-
de payback in a retirement community.

As a general rule, the cost of reno-
vations that bring a home up to par
with ather houses in the area typically
can be recouped at resale, but only a
fraction of the cost of making a home
more unusual or grandiose than those
nearby will be recovered.

“No amount of money spent is

going to get you a great payback if

you add on to a house that already is
in average or better-than-average
shape for a fairly homogeneous neigh-
borhood,” emphasizes Ken Holmes,

senior editor of Remodeling magazine.,

Each vear, Remodeling surveys hun-
dreds of real-estate agents around
the country to prepare its “Cost vs.
Value Report,” which identifies re-
modeling projects that deliver the
best return on investment. The re-
sults have held steady for the past sev-
eral years and contain few surprises.

Topping the list is a minor kitchen
remodel (repainting, refinishing the
cabinets, installing new countertops,
flooring and oven/cook top). The
average national cost is $6,234, with an
average payback of $6,511, or 104 percent
of the cost at resale. Close behind is the
addition of a full second bathroom to a
one- or one-and-a-half-bath home. The
average national cost is $10,552, with the
average pavback $10,020, or 95 percent
of the cost. A major remodel of the
kitchen yields a high payback also: A
reworked layout with new appliances,
cabinets, countertops, flooring and
custom lighting costs about $19,261
and will return $18,021, or 94 percent.

Other home improvements that de-
liver a high pavback:
* Remodeling a bath with new fixtures,
lighting and flooring. Average cost:
$7.207; average payback: $6,109 (85%).
* Building a family room addition.
cost: $28,455;
$24.069 (85%).

» Converting two existing bedrooms

Average

average

payback:

and one bath into a master bed-
room/ bath suite with sleeping area,
walk-in closet, dressing area and a
luxury bath. Average cost: $22,060;
average payback: $18,320 (83%
+» Converting an unfinished attic into an
extra bedroom and bath. Average cost:
$21,904; average payback: $17,715 (81%).
Looking only at national averages, it
would seem that most of these improve-
ments do not fully pay for themselves.
And in some cases, that is true. The pay-
back on the projects mentioned above is
consistently below the national aver-
age in Baltimore, Des Moines, San
Diego,and Columbus, Ohio, to name a

Your bed is your most precious possession. You'll spend one
third of your life in it. You'll make some of your biggest
decisions and experience some ol your strongest emaotions in
it. That's why choosing a bed requires some thought. Flou
offers vou a new concept that integrates the bed, mattress
and linens for vour absolute comfort. Designed in ltaly,

Flou beds are ereated so that their different elements merge

to create a harmonious whole
that marries beautifully with
any decor. Invest in
your quality of
life: invest in
the caomfort

of Flou.

Pittsburg, PA
Boston, MA
New-Yark, NY
San Francisco, CA
Washington, DC
Seattle, WA
Dania, FL

(412) 363-6181
(617) 426-3865
(212) 685-4959
(415) 543-5466
(202) 364-2400
(206) 622-2433 i
(306) 922-7234




Design that works

Michael Graves

is known for

creating products that work. Pieces for the
home, that excite the eye and stimulate the
mind. His creations make a statement
aesthetically without overwhelming the
overall look of a room. They complement

and reflect an individual

style. Of course each design

must work effectively and efficiently. Form
never compromises function. Because the
appearance of any functional object is
negated if it does not operate flawlessly, the
materials used have to meet the highest standards. And the engineering must be exact. The result? Products that

deliver the kind of performance and durability designers demand and clients expect. So it's no surprise that

Michael Graves specifies Miele copicnces - %

Foh
1

the kitchens he designs, including the one in his own home. Because in |
LS

both appearance and performance Miele appliances

Phote M.Graves: Stephen Barker

are designed to work.

Oven

Model HB48B Stainless

For a complimentary catalogue of Michael Graves award-winning
design collection and for more information on Miele cooking,

laundry and dishwashing products please call 1-800-289-6435. Mi E l E

Anything elseisa Compromise




Sndl(lf’l []

WORLD LEADER IN KITCHEN DESIGNS

OLA by Pininfarina CONTEMPORANEA

Discover The Kitchens & Baths That Stand Apart. Exciting Finishes. Dramatic Italian Designs.
See For Yourself At One Of These Participating Snaidero Dealers:

AZ PHOENIX CA SOUTH BAY/ HI HONOLULU N (CHERRY HILL NY NEW YORK VA VIENNA AQ.
) r Cabinetry PALM DESERT Snai Regba Diran Kilcriens of Vienna Find out more. Order our 48-page
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CA BEVERLY HILLS R IL CHICAGO MORRISTOWN NY WHITEPLAINS WA TACOMA
5 CU DENVER Studio Snaidero -8 Kitchens Majestic Distributors (*L'"‘Jn‘Ue*’"“@:‘xbmu[-\; by SFﬂdmg $500 to:
Thurgton Kitchens (312) 544-6662 588 (914) 346-3639 (206) 472-4444 2
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|y|| BLOOMFIELD HILLS  NJ WESTWOOD 29-1900
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3 it MI SILVAN LAKE NM SANTA FE TN MEMPHIS (403) 433.7801
FL MIAMI L ’. paces Larry Unlimited 201 W. 132nd Street
Duran Desig (313)682 3600 2638 Ol Los Angeles, CA 90061
(309) 2 TX HOUSTON (604) 682-0545 08 Angeles,

MN MINNEAPOLIS
Se Kitchens

The Urban Kitchen 8 Bath
(713) 961.5488 I\OAN TORONTO
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PAYBACK

sampling of monitored cities. Deviation

from the mean depends on many fac-
tors, including local labor costs and
housing resale values. In such far-flung
places as Dallas, San Francisco, or Hart-
ford, Connecticut, all of these projects
can be expected to recover more than
100 percent of their costs,

If you plan to remain in your home
for some vears after renovating, use cur-
rent available data on paybacks as only a
rough indicator. Conditions in today’s
depressed real-estate market are not
typical of what you can expect alter
home prices and annual appreciation
factors return to normal. On the other
hand, if’ vou intend to sell vour home
soon, there are several renovation pro-
jects vou might seriously consider. Ma-
jor renovations probably make little
sense unless the layout of vour home is
far below neighborhood standards, but
cosmetic improvements can pay off.

The biggest single renovation pay-

back often is realized from landscap-

(Insert Here.)

LHL‘J‘ [_( wt.)

ing. Indeed, there are people who
earn a comfortable living from buying
poorly landscaped homes, investing a
few hundred dollars in new plantings
and immediately reselling the places
for thousands of dollars in profits,
Prospective buyers typically are
turned ofl by signs ol age: pecling
paint, dirty carpets, old-fashioned light-
ing fixtures, broken or missing window
caulk, and cracks in paths or driveways.

When correcting these delects, vou will

give the house broader sales appeal if

vou work with quality materials and
stick with light, neutral colors.

Holmes of Remodeling magazine ex-
plains why: “In a tight seller's market,
where not manv homes are for sale,
buyers will take anything and clean up
the defects. But now we have a buyer’s
market, So many houses are for sale
that buyvers can find homes without
any defects for close to the same price
as houses with defects.” Holmes ob-

serves, “Today, there is no incen-

tive to buy a place that needs work.”
There's an added incentive to reno-
vate before selling: Uncle Sam gives vou
a tax benefit. Ordinarily, cosmetic im-
provements are considered routine
maintenance that cannot be used to ad-

Just your basis in the house, but the cost

of any improvements, including cos-
metic ones, that are completed within
90 days of selling can be deducted from
the selling price when you compute
vour capital gain on the transaction.
Ultimately, the value of improve-
ments is a highly personal calculation.
If vour objective is pavback at resale, let
vour pocketbook be your guide. How-
ever, resale value may become sec-
ondary il a renovation increases marital
harmony, gives children a reason to stay
home more often, or in anv way im-
proves quality of life in wavs that may
not be measurable in dollars. M4
The award-winning Margaret Opsala
wrote “The Home Buyer’s Guide to Better

Bargaining™ in owr fanuary /February issue.

(Heat Gained.,)

Stop losing precious heat up your chimney. Vermont Castings gas and wood fireplace inserts are easily installed and easy
to operate in your existing fireplace, allowing you to keep the ambiance of an open fire, and enjoy all the warmth you've been missing.

For more information call about our new video ($9.93) or a copy of our FREE Fireside Advisor.

1-800-227-8683

Vermont Castings &

More than Heat. Warmth.




CHRIS SANDERS

When | saw the
nostalgic products
in the article
“Souvenir Style,” MH,
Sept.’92, | wanted
to make my own
twig frame. How do
Idoit?
Jason Lunau
Clinton, Ml

After writing the article, 1
too wanted to make a
birch-bark or twig frame.
I discovered a great book,

Making Twig Furniture &

Hrmw'hm’d Things, written

Abby Ruoff (Hartley &
V]dll\H Publishers).
offers step-by-step instruc-
tions with photos and
drawings, and covers
such topics as responsible
wood-collecting and tree

identification. If not
available at your local
bookstore, it may be

Ruoff

MAURA MCEVOY

ordered for $18.95 from
Hartley & Marks Inc.,
Box 147, Point Roberts,
WA 98281.
who'd rather shop than

For those
ready-made
still
available from Lady
Slipper Designs (#625FS,
$46, B00/950-5903).

chop, the

frame (below) is

I like the plywood
paneling Lee
Mindel used in the
July/August Met
Home of the Month.
Is this plywood
that lcan get at a
lumberyard?
Alan B. Colman
Key West, FL

Yes. But plywood comes in
grades, the fewer knots and
patches the higher the
grade—an A grade being
better than a B, just like at
school. Also, each side of
the sheet is graded separate-
ly, so you'll see A/A, B/C,
etc. For any exposed interi-
or walls use an A grade.
When buying the ply, insist
on a visual check to look
x| like

plywood (as in

for damage birch-
veneer
Mindel’s house), which is

more l'XP('Hhi\'C. but has a

finer grain. If the edges of

the plywood are going to
show, glue birchveneer tape
onto them (this will make it
look like a solid piece of
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Then you can stain

wood).
the panels; use a paint
diluted with an equal part
of water for a colored wash;
or simply apply a sealer
that will slightly darken
the wood but still protect
it. For a more traditional
look, Georgia-Pacific offers
a bead-board-look ply-
wood panel that is a vast
improvement over the
photocopy “wood” paneling
dad used in the basement.
Called Ply-Bead,

in standard 4' x 8" panels

1t comes

for easy installation.

My family-room
addition will
have wainscoted
walls. I'd like
to paint the room in
creamy whites
but don’t want the
detailing to be lost.
Roberta Mell
New York City

WILLIAM ABRANOWICZ

ASK DAVID

Designer David Staskowski makes a twig frame,
paints wainscoting, panels a room with ply.

Subde variation in color will
heighten the detailing in
light-colored rooms. First
select a glossy enamel for all
the woodwork. This enamel
can be a pure white or have
a hint of color. For the
walls, choose a white with a
little
eggshell finish (between

more color in an
matte and semi-gloss, it
looks flat protects
against marking). If you
can’'t find a tinted white
your paint

but

that vou like,
store should be able to tint a
white base with a color you

choose. Keep careful track of

the ratios you use so that you
can match the paint later.
To get the “creamy green”
color in the room above,
ury Benjamin Moore 526,

Renovating your kitchen?
Adding a home office? David
can help. Send inquiries,
with photos if necessary, to
ASK DAVID, Metropolitan
Home, 1633 Broadway, New
York, NY 10019, Selected
questions will be answered
here. But remember, your
photographs can only be
returned if you send us a self-

addressed, stamped envelope.

ANTOINE BOOTZ







DIANE DORRANS SAEKS

LOVE ALIVE

WHAT THE PROS KNOW Contractor
Suzy Banks offers practical tips on maintaining connubial
bliss when the walls come tumbling down.

According to the U.S. Census Bureau,
Americans spent 103.4 billion dollars
on permitted home improvements in
1992. In the same vear, an estimated
1,150,000 couples filed for divorce. Co-
incidence? Any twosome who has
(or hasn’t) survived a home re-
model wouldn’t think so. Sure,
the trauma of choosing tile or
two weeks without a sink alone
won't trigger a split, but it's
often just the push a troubled
couple needs to send them
screaming into divorce court
in a cloud of drywall dust.

Yet some couples survive
renovation and now lead
semi-normal lives, al-
though the mere men-
tion of “sheet vinyl”
or “Navajo White” can
spark a heated quarrel.
(My husband, Richard, and I stay
together because we don't have reno-
vations done to us, we do them unto
others.) How can you keep love alive
under four inches of crumbled plaster?
By following these nine easy tips.

1. Plan, plan, plan your project to-
gether until you can recite the tini-
est details like a mantra: “Colonial
molding, golden-oak stain, four-inch
kick...Colonial molding, golden-oak
stain, etc.” Work through vour
honey's secret penchant for bunny
motifs in private, not in front of a
bunch of churlish carpenters who,
at $20 an hour, would like nothing
better than to make fun of you
as soon as vou leave the room.

2. Money talks, and when you're re-
modeling it says, “Bye-bye.” Tracy
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Kidder, the author of House (Houghton
Mifflin Company),
chromicle of building a home from

a recommended

scratch, advises, “Whatever the price of

the thing is, you must add 10 percent.
But don’t tell anyone that you've added
it, just expect that you will

spend it.”

Other
professionals sug-
gest a reality buffer of
20 percent or more.

3. You both must be real-
istic about what you can af-
ford and what to expect for
that price. Two of our victims (oops,
I mean clients, of course) seemed
to think that repeating what they
wanted would make it happen.

* want bleached-wood floors,” said
the wife.

“That’s a dollar more per square
foot,” [ said.

“Can't afford the dollar more,” said
the husband.

“The floors will be beautiful left
natural,” I said.

“But I want them bleached.”

*Costs more.”
“Can't afford more.”
“We want them at the natural price,”
said the wife patiently, “only bleached.”
They never grasped the adage, “You
can’t squeeze solid mahogany out of a
veneer turnip.” This doesn’t mean you
can’t have what you want, but you
might have to “approach the prob-
lem creatively,” which is a eu-
phemism for doing some of the
work yourself. Before you
chart these serpentinfested
do-it-yourselfl waters, how-
ever, you should read
The
Taming of the Serew
(Rodale Press).
If you don’t
laugh, then
take that sec-
ond job and pay
someone else to do

Dave Barry's

everything you want
because you won't even
make it out of the paint store
without help from a couple of
well-built men in white coats.

4. Decide what’s important. Will it
really matter that your stove's from
Sweden or your flooring’s hand-
painted by the last tribe in Borneo if
the bank owns your home and you're
on the lam for shooting your nearest
and dearest with a hot-air gun?

5. Remodeling is a magnifying
glass on a relationship. If some
underlying power struggle is simmer-
ing between a couple, it is sure to
emerge full-blown when they're trying
to decide how high to hang the
pantry shelves (Continued on page 42)




n the early 1980s, top

European designer

Peter \‘];1|} ;u'l'c-|ill-|| the
Ligne Roset (LEEN-YA Row-zAY)

l‘|1;|||l'||;_',l‘ to ]rl‘m]lll'u the world's

hest bed. In 1984 ].i;'_l]l' Roset

introduced his highly acelaimed
Maly Bed. Self-supporting
cushions attach all around the
bed, Select a unigue fabric or
leather upholstered horder to
frame the mattress. Add
swiveling tray tables for books.
a TV, or bedtime snacks. Choose
pillow and mattress covers, and
bed linens from a selection of
over 200 exciting fabrics. All are
casily removable

for dry cleaning.

replacing, or
changing

the mood.

F'o experience the
Maly Bed and

hundreds more exeiting

complementing furniture designs for
every room in your home. please visit
vour nearest Ligne Rosel store.

See how Ligne Roset furniture

fits vour stvle de vie

UsA

Atlunta W) B81-B115
Boston [ R
Chapel Hill, N [RIEIRT
Chicago 312) 06
Cincinnati (513

Dalla (214169}

Iy 313) 6473100
L Angeles 325
Miami 264
New York ]

Philiudelphia 0615

Le Style de vie de Ligne Roset Ruwhester 540
the eagerly awaited 1993 hundred-page St 1 00
I raneiseo 1415) 343-5400

catalogue from Ligne Roset. is nou San Franck 1
: . 3 Seatth (206) 622:2423
available, It presents the epitome of gy R

contemporary European living

Send 210 for your eopy o CANADA
Raoset USA Corp., 200 Lexington Avenue, Laval (514) 682

New York. NY 10016 Montreal (5141 7

tawa i613) 831-2001

HIR) B

O

Farontn $16) 362-T404

Or vontact Roset USA Corp. »(212) 685-2238

200 Lexington Ave., New York, NY 10016




TIME WAFP

SOUND EXCHANGE

1 » TIME WARNER & SONY SOUND
EXCHANGE—Over 1,000 CD's and tapes of the
finest recordings ever made. From easy Listen-
ing to Pop, Big Bands to Jazz, Country to Clas-
sical, Rhythm and Blues to Rock. Unique gifts
including electronics, videos, posters, apparel,
storage and collectibles. $5 off orders of $45 or
more. 100 pg. color catalog, only $1.00.

3 « The leading furniture designers, home in-
terior artisans, blacksmiths, antique American
Indian art galleries, Spanish Colonial and Mex-
ican Ranch furniture collectors, architects,
home designers and builders from Santa Fe
and Northern New Mexico have assembled
ABODE. An abundant 24-page color resource
for those who are enriching their home, $5.00.

ALANTIC

STAIRWORKS, INC.

5 » ATLANTIC STAIRWORKS. The focal
point. Your sculptural free standing staircase
custom designed in fine woods by the fore-
most manufacturer. Our color portfolio of con-
temporary to classical styles is $2.00 to PO
Box 244, Newburyport, MA 01950. (508)
462-7502.

HIGHSTY
IMES e
MAIL

Discover the luxury, ease and
affordability of shopping in the
comfort of your own home.
Metropolitan Home's catalog
collection brings a world of unique
merchandise into your home. Shop
the following pages for a stylish
selection of mail order
merchandise ranging from home
furnishings, table top items and
accessories to unique fashions and
gift ideas.

To place your order, simply select
the catalogs you would like to
receive, and call Toll-Free
1-800-360-5224, Monday through
Friday 8:30 am-5 pm EST, or fill out
the reply coupon on the following
page and return it to us. Payment
may be made by American
Express, Visa or MasterCard if
ordering by phone, and by credit
card or check if ordering by mail.
Minimum credit card order is
$10.00. The catalogs will be sent to
you directly from the fine
companies represented here.

Shop leisurely at stores
throughout the country
through Metropolitan Home.
Please have your credit card
ready and call ...

1-600-3b0-5224

2 « HOME ETC...Shop at home for the Home.
The latest ideas and merchandise for your
home. Linens, Window Treatments, Red Lin-
ens, Quilts, Accessories for Children’s rooms,
and Decorating tips and ideas. Quality, Value
and Selection for every home. Send $2.00 for
our latest Color Catalog.

Bl S 11D

4 « Discover the world of “undiscovered
artists”—with a magnificent contemporary
collection of sculptures, furniture, pottery,
glassware, unique accents for the home, jewe-
Iry, fashions, fabrics, and other handcrafted
artifacts—offered exclusively from ARTISANS.
Artist’s biographies included with each item.
$2.00,

SUNDANCE

Established by Robert Redford

— — e — e

6 » The Sundance catalog offers a unique
collection of exclusive home furnishings and
accessories, clothing, jewelry and gifts from
artists and craftspeople in the American West
and around the world. A beautiful full-color
catalog, $2.00.




7 « The “This End Up” catalog offers 44
pages of exciting decorating ideas for every
room in your home. Comfortable, affordable
and durable, our uniquely styled furniture is
crafted to last a lifetime. And there's more!
Our designers have selected the perfect coor-
dinating accessories to help complete your to-
tal look. Catalog $1.00.

FREE GIFT CATALOG

8 = America’s best-loved gifts since 1934.
Over 300 gift ideas to make your holiday giv-
ing easy—from our famous Royal Riviera«
Pears and fresh Fruit Baskets to mouth-
watering Desserts, gourmet Meats, flowering
Gift Plants, the legendary Fruit-of-the-Month
Club® and delicious items for entertaining at
home. Selections from $10 to $300. To request
your FREE Harry and David® catalog, call
1-800-842-6111, Dept. 3324-2.

BALLARD DESICNS

!

9 « BALLARD DESIGNS brings you high
quality furniture and decorative accessories of
refined distinction. From our exclusive line of
benchmade, slipcovered furniture to our cre-
ative window treatments, you'll find every-
thing you need to create your own special
decorating style. One year subscription, $3.00.

§ %% THE WORLD CLASS COLLECTION,
LTD. takes you around the world for only
$10.00! Shop the world’s finest furniture em-
poriums and buy direct from our exclusive 90
min. video catalog. Explore the most unique
offerings of unusual home furnishings and ac-
cessories selected from around the world.

1 1 & 1 2-: The best of everything.

Spring never looked better than in the pages
of the HORCHOW COLLECTION. We shop the
marketplaces of the world to bring you the
freshest ideas in fine furnishings, unique col-
lectibles, elegant dinnerware, impeccable lin-
ens and sophisticated fashions, Indulge
yourself. For one year of catalogues, send
$5.50 (credited toward your first purchase).
Foreign subscriptions, $10.00.

ORDER FOR CHRISTMAS

Thacher

Console
Solid Cherry.
29-1/2h % 48w x 16d
$334.00

! Vermont
Lamp
Solid Cherry. White or
Off White Shade
21h
$159.00

Mirror

Solid Cherry, with Curly
Maple Accent.

2438

$175.00

1 3 « ORDER BY NOV 7th and CLEAR LAKE
FURNITURE will deliver for Christmas. The

most UNIQUE GIFTS possible. CLEAR LAKE
FURNITURE provides you the opportunity to
design your piece. Choice of FIVE woods, glass
or wood top, and leg style. Your piece will truly
be one of a kind. Call Today 1-800-758-8767.$5.00.

AR

UH 4 » HIGH-QUALITY DESIGN AT SUPERB
VALUE. Pottery Barn offers an exclusive collec-
tion of slipcovered furniture, dining tables and
chairs, rugs and window coverings. Look for
distinctive dinnerware, glassware and flat-
ware, and unusual accessories for the home.
Our holiday collection also includes festive en-
tertaining and decorative items, and excep-
tional gift ideas. One year, $2.00 (U.S. only).

WIRELESS

1 5 » “Real Men Don't Need Instructions”
speaks directly to the soul—and the
funnybone—of any do-it-yourselfer. Humorous
apparel from WIRELESS, the catalog that's
filled with upbeat, unforgettable gifts—
sweatshirts and T-shirts, vintage and contem-
porary radio shows (including Garrison Kei-
llor's “News From Lake Wobegon”), American
memorabilia, watches, musical and spoken-
word cassettes and compact discs, books—
plus, some plain old fun stuff. $1.00.

Davis & Co.

1 6 « Enjoy our unique selection of fine
merchandise and books of historical interest,
from the ancient world to the modern era. Our
eclectic mix of distinctive jewelry, books,
prints, planters, gifts, and decorative items cel-
ebrates the past with contemporary appeal. 83
gift certificate with catalog. Satisfaction guar-
anteed. $1.00.




=
! /' . Hanna Andersson is a catalog about
cotton for kids from babies to teens—colorful
clothes made in a quality that survives the
perils of the playground (plus the workout of
the washer), Call for a free catalog:
1-800-222-0544, and mention code MHS09.

Crate&Barrel

T 8 « The CRATE & BARREL offers a unique
collection of contemporary home furnishings
including dinnerware, stemware, barware,
gourmet culinary equipment, tabletop, Christ-
mas items, children’s accessories, and other
exciting items for your home as well as gift
ideas and a full bridal registry. (We ship only in
the U.S.) $2.00.

1 9 « WICKER WAREHOUSE—Located in
Hackensack, NJ. Beautiful wicker and rattan
furniture! National brands from Link, Lane,
Ficks and Clark. All at 30-50% discounts. Plus
our own hand-picked imports of bedrooms,
bathrooms, children's furniture and accesso-
ries galore! Even doll carriages. All shown in
our new 64 pg. color catalog. Send $5.00, Re-
ceive $5 credit. Wicker Warehouse ships na-
tionwide.

AV % 4. I « Shop the pages of the
Horchow Home Collection and discover a
world of distinctive, quality furniture, rugs, ta-
bleware designs, art objects, and decorative
ideas—all the things that make a house a
home. For one year of catalogues, send $5.50
(credited toward your first purchase). Foreign
subscription, $10.00.

Plummer-MCutcheon

A Hammacher Schlemmer Company

22 »« PLUMMER-McCUTCHEON—A new
catalogue for the home. Many exclusives and
limited editions in artist-designed and crafted
accessories and “smalls”. Unique pieces for ta-
bles, mantles, bed and bath. Perfect choices
for gifts. Beautiful choices for Christmas.

2 3 = TAPESTRY offers the absolute finest
home decor values available from markets all
around the world. A full selection of decora-
tive accessories, including table settings, rugs,
and accent furniture; plus, exclusive designs
you won't find anywhere else. Free!

Hold Everything

i“;;‘ ,Ef

£ 5. ORGANIZE YOUR HOME AND SIM-
PLIFY YOUR LIFE. Our catalog offers innova-
tive home products designed to help you
organize your closet, kitchen, office, bedroom,
media room, bath and garage. Look for
clothing protection and storage solutions, pine
shelving units, and storage baskets in all sizes.
Our fall catalog also includes unique items for
the holiday season. One year, $2.00 (U.S. only).

Z’K’/‘flf -/)) Kff d f‘yf”

2 5 « Edgar B Furniture. Choose from over
130 top brand name manufacturers of the fin-
est home furnishings at savings up to 50% off
retail prices. Our 132-page color catalogue dis-
plays an array of styles and manufacturers.
Professional sales consultants are ready to as-
sist you with all your decorating needs.

Edgar B is the shop at home advantage. $15.00
(credit with first purchase), plus $3 S&H.

ARABIA
FINLAND

26 « SIMPLY FINE FINNISH DESIGN...the
classics are represented in three booklets we
offer you. Included are architect-designed Al-
var Aalto vases, the 1950's works of Kaj Fran-
ck, and the remarkable new Marcel crystal
collection by Timo Sarpaneva. The beautiful
lead-free works of iittala and tabletop collec-
tions by Arabia are sure to complement any
home. $2.00.




‘Gilk

COLLECTION

Affordable Luxury from WinterSilks

( b |
£. I . Affordable luxury from THE SILK
COLLECTION. Exclusive mens and womens
pure silk apparel for special occasions or every
day wear. Ultimate comfort, easy care, great
for traveling! Beautiful all natural fiber silks.
Fully guaranteed! 56-page color catalog. Free
one year subscription. 1-800-831-0909.

CHAMBERS

y O
.i ‘ff»‘ «» CHAMBERS offers a unique collection
of the finest quality bed linens, towels, blan-
kets and throws. Our distinctive assortment
includes beautiful bedroom furnishings, such
as sleigh beds, slipcovered head boards and
chain stitched rugs. Also look for exceptional
holiday gifts, including European bath luxuries
and elegant bed clothes. One year for $2.00
(U.S. only).

The
Museum of
Modern

Ar t New York

2 9 « The very best in contemporary design
for personal or business gifts. Desktop, tab-
letop, travel, and personal accessories; jewe-
Iry, toys, tools, furniture, stationery, holiday
cards, calendars. Many products are repre-
sented in the Museum'’s Design Collection, and
some are produced by the Museum. Corporate
Gift Service available. $3.00.

T

wé&\-

XANDRIA
COLLECTION

Our 36-page catalog features the
most exclusive collection of sensual products,
dedicated to communication and sensual well-
being. Open the doors to new pleasures with a
continued tradition of excellence. Our money-
back guarantee: Confidentiality, Quality, 100%
Satisfaction. $4.00 (applied toward first order).
Must be 21 years old

4

uﬁ‘ i Light up your home with authentically
reproduced lighting fixtures from Rejuvena-
tion Lamp & Fixture Co. Choose from over 200
solid brass chandeliers, sconces, porch lights
and lamps in Arts & Crafts, Victorian and Neo-
classic styles. We guarantee our fine quality
and your satisfaction. Please browse through
our free 40-page catalog.

HIGH STYLE COMES BY MAIL

To order your catalogues by mail, simply mark your selections and mail
your coupon and check (include $2.00 for postage and handling), payable
to: Metropolitan Home Magazine, P.O. Box 1926, Riverton, NJ
08077-7468. The catalogues will be sent to you directly from the fine
companies represented here. To order by credit card, phone Toll-Free
1-800-360-5224, 8:30 am-5 pm EST. (Minimum order $10.00). Add $2.00
for postage and handling.

— 12.%10.00
13, 5500
—14.%2.00
e 15. 5100
. 16.%1.00
17. Free
18. $2.00
__19.%5.00
—_20.%5.50
e ! ; — . 21.%10.00
e V1. 5500 — 22 %3.00

Please print your name and address clearly. Payment may be made by
credit card, or check or money order, payable to Metropolitan Home. If
paying by American Express, Visa or MasterCard, please include card
number, expiration date and signature. Minimum credit card order,
$10.00. Please add $2.00 for postage and handling.

| enclose $_____ for catalogues checked

Plus... $2.00 postage & handling

TOTAL... $____ (payable to Metropolitan Home)

Please Print:

Name

Address

City

State Zip

| hereby authorize Metropolitan Home to execute a sales slip on my behalf

against my minimum credit card order of $10.

Credit Card No.

Expiration Date

Signature

[] American Express [] MasterCard [_] Visa

Return to: Metropolitan Home, P.O. Box 1926,
Riverton, NJ 08077-7468.

Allow 6-8 weeks for delivery.
Offer expires November 15, 1993.

—23. Free
— 24.%2.00
25 %18.00
. 2. $2:00
—___27. Free
28. $2.00
—_— 9. 53.00
____30.%4.00
— 31 Free

WENONEWN=

MH 9-10/93




(Continued from page 36) or where to

put the air-conditioner registers. If you
can't learn to compromise, then divide
up the choices: You pick the trim color
and your partner picks the faucets;
you pick the lights for the bath and
your partner picks the kitchen coun-
tertops: vou choose the weapons and
vour partner picks the site of the duel.

6. In a recent consumer survey, 10
percent of the 8,000 respondents saic
they think of their house as a “love ne 5t
Fifty percent consider their home "a
retreat—a place to relax and get away.”

Now consider the remodel. Four
cursing carpenters storm the “love
nest” every morning at 7:30 armed with
sledgehammers, circular saws and oth-
er loud tools. Painters stomp into “the
retreat” and start tossing dirty drop
cloths over your favorite “place to relax
and get away.” These strangers soon
know what books vou read, what brand
of wothpaste you use, where you hang
vour bathrobe, and how many wine
coolers vou drink on a work night
Suddenly your sanctuary has become
more stressful than the outside world.

If at all possible—especially when
the kitchen or the only bathroom is
the target du jowr—get out. And don’t
come back until these terrorists
have taken hostages elsewhere.

7. Remember, vou are not alone.
Choosing the right contractor can
actually make renovating a pleasant
experience, as well as provide the two
of you a common enemy on whom to
pin your angst instead of each other.
Ellis Levinson's Hiring Contractors
Without Going Through Hell (Walker
and Company) describes the process
in gory, but helpful detail, with
enough blood-curdling “Scams and
Nightmares” in his final chapte:
to make Stephen King proud.

Although Levinson concentrates on
practical advice, like negouating con-
tracts and checking credentials, he
doesn’t ignore the importance of intu-
ition when choosing a contractor. He
and his wife, Chervl Smith Levinson, a
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family counselor in California, eventu-
ally followed her intuition when
they chose their contractor, Roger.

“My wife said, ‘1 feel good about
Roger. I feel that he really cares,”” says
Ellis. “1 said, ‘Yeah, but there’s a $4,000
difference on a $12,000 bid.” We went
back and forth.” Thev chose the con-
tractor with the cheaper bid, even
though they didn’t have the best feel-
ings about him. Roger eventually got
the job when Mr. Cheapo admited
he'd left out of his bid the cost of
the cabinets—for a kitchen remodel!

“If a couple knows one of them has
better gut instinets about people,” says
Ellis, “then lean a little toward that.”

8. So, did Chervl blame Ellis for the
initial mistake? Of course not, “A cou-
ple should realize that they will tend to
blame the one who has the most re-
sponsibility,” she says, “If they decide
beforehand they will both be involved
in some way, it will diffuse the blame,
Couples can even make rules and de-
cide that blame is not a valid concept.”

9. Margaret Moroney, a psychologist
based in New Orleans and recovering
remodeling victim, warns couples to
“count on it taking at least twice as
long as your contractor says, realize
that neither you nor anything in
vour house is going to be clean, you
will have no privacy, and you won't be
able to find anything. It's going to
surprise you how much that stresses
you out,” she says.

The cure? Laughter. Try to find
the humor in washing the dishes in
the bathtub, heating a house with
one side missing, or permanently los-
ing your car keys. Is that asking a bit
much? Then keep a journal. If you
can’t laugh now, maybe you can
laugh later. And if vou can't laugh
later, maybe you'll be able to sell your

diary to Hollywood for a Movie of

the Week: True Tales of Love, Murder
and Renovation in Anylown, USA. M
Writer Suzy Banks lives in Austin,
Texas, where she remodels homes
with her husband, Richard Heinichen.
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STICKLEY

AFTER NEARLY 100 YEARS, YOU GET TO KNOW ALL THE ANGLES

Nearly a century ago, the Stickleys captivated America with their legendary Mission furniture.
The tradition continues today, with Stickley's Mission Oak Collection, many of its hand-crafted
forms being precise reissues of early designs.
And now comes Mission Cherry, first introduced in 1991. Solid wild black cherry transformed
by Stickley craftsmen into furniture of distinction and permanence.
Boasting nearly 140 forms, both collections embrace living room, dining room, bedroom and
occasional pieces, and are offered in several subtle finishes and an array of choice fabrics, including leather.
Why not see them all ? For the Stickley dealer nearest you, call (315) 682-5500.
Or, to order your Mission Oak and Mission Cherry Collection catalogue, send $ 10 to

L. &]. G. Stickley, Inc., Stickley Drive, ! / E , P. O. Box 480, Manlius, N. Y. 13104-0480.




DOMINIQUE VORILLON (2)

The Victorian farmhouse dream is far
from dead, but many Americans are now
finding solutions to real-life prob-
lems closer to home: in the kinds of
houses millions of us grew up in.
Yes, renovation has come to the ranch
houses, split levels @ 1
and even white- |
box apartments of l§ @ ") A\
the '50s, '60s and '70s. And the news’?

Moving off the Wish List onto the
Required for Sanity List are comfort-

conscious master bed-

room/bath refuges from Renovatlon
the wearying world, as

important to adults in the '90s as live-in

kitchens became in the '80s. Here, then,
a sampling of inspiring homes re-
made in their owners' evolved images.

JEREMY SAMUELSON (ABOVE AND RIGHT)
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When WGBH'’s This Old House and

House = o et osstrer anun-ot
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A\ narrow and rigid as
the decade that cre-
ated 1t, the cookie-cutter
ranch house is the cramped
fate of many Americans.
When the PBS television
show This Old House liber-

b

ERTSC

ANDRE LAMBE

ated a 1950s Lexington,
Massachuseltts, version,
Metropolitan  Home was
tapped to design the inte-
riors. With a bigger floor
plan and an added sec-

ond story, the renovated

house reveled in its new,
dramatic scale. Accom-
modating the owners ca-
sual style was a challenge.
This family wanted com-
fortable living inside

their grand new spaces.

On the air: Met
Home editor-
in-chief Donna
Warner with
This Old House
host Steve
Thomas (left).




Key
Tothe
Style

High Drama “From the
beginning,” says project ar-
chitect Rick Bechtel, “the
owners made it clear that
they wanted this renovation
to be dramatic and unique.”
To increase volume, a second
floor was added, creating
the option of wo-story rooms.
Spatial Hierarchy Every
room in a ranch house is
basically the same. For the
makeover, architect Graham
Gund introduced what he
calls “spatial hierarchy”—
varying ceiling and window
heights, changes in lighting—
to create diversity of space and
experience within the house.
Light Show In the daytime,
natural light creates a con-
stant visual opera of shadows
and geometric shapes. At

night, halogens high in the
ceiling play at being sun-
light. Delighted, the owners
recommend that anyone
about to rehab hire a lighting
designer (your architect
will likely know a good one).
Gleam vs. Patina To
avoid the furniture-show-
room look that plagues
houses furnished virtually
from scratch, antiques were
mixed with strong-boned
furniture, like the Lee Indus-
tries sofa in the great room.

Disappearing Garage
One side of the trenchlike
driveway became a sloping
lawn, and the wall along-
side was extended two feet.
Suddenly the entry for peo-
ple, not cars, became the
focal point of the house.

Homeowners
Brian and

dJan Igoe with
This Oid House'
Norm Abram
and Steve
Thomas (top).
Aniron bed is
nestled in one of
the master
bedroom’s four
dormers
(bottom). The
decidedly
masculine
library/guest
room (center
and right)

is located just
across the
second floor's
interior
balcony. See
Resources.
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An entertainment cen
ter separates the great
room into more intmate
living and dining spaces
(while leaving the sweep-
ing landscape whole). Met
Home brought in the furni-
ture, placing large pieces
with space<lefining strokes.
Mixing antiques with new
pieces, the look blends a
sense of tradition with for
ward-thinking surprises:
Instead of the expected cof
fee table, for example,
three small Mission tables
provide flexibility for snack-
ing and game plaving.

From the start, this was
a project with star quality.
After selecting Jan and
Brian lIgoe’s house for

the Cinderella role, pro-

ducer Bruce Irving decid-
ed it would be interesting
to put this plain-Jane
house together with a
high-profile architect and
see what happened.
Irving and executive
producer Russ Morash ap-
proached noted Boston
architect Graham Gund,
whose projects usually are
|.ll';_"l' (l)l|n>|':|n' ones that
tally in the millions of dol-
lars. But Gund was in-
trigued by the prospect of
lending a dowdy Ameri-
can icon some style. “This
house was a generic ex-
ample of something that
needs to be altered,” he
says, “There was a real
appeal in the fact that
what we did here might

be applicable to a lot
of people over time.”
Gund quickly developed
his vision of transforma-
tion, and after the Igoes
shared a cup of pre-
ground-breaking coffee
with PBS’s master carpen-
ter Norm Abram and
Steve Thomas (left, top).
what Irving calls “an amaz-
ing pageant of coopera-
tion and surprise” began.
Many of the surprises
came about through the
debate and persnasion that
is part of any group effort.
['he architects favored a
unified color scheme
throughout, for example,
but Brian wanted a darker
feeling for his second-floor

library. He prevailed, and

the resulting room (below,
right and center) became
evervone's favorite retreat,
a marked cozy contrast to
the \\'itll‘«il)t'llll(‘wh of the
first floor, With its interion
casementstvle window and
slightly overscaled fire-
place, it gives the feeling of
being ensconced in a pri-
vate miniature house.

[o enhance the room's
comfortable ambience,
two “chairs-and-a-half”
were used in place of the
more traditional single
sofa. These versatile pieces,
perfect for a couple snug-
gling or a parent and child
reacding, virtually assure
the room’s constant use.
I'hen, when the library is

pressed into service as a




guest room, they convenient-
Iv transform into twin beds.
In the master bedroom
(page 48), Jan's imagination
took over, “After living in
those little rooms for nine
vears,” she recalls, “all T want-
ed was space and light.” Her
airy, white-carpeted and pas-
tel dream room was the result.
Not every aspect ol the
house's new layout was in-
stantly serendipitous. In the
great room, the goc wl news is
that all those windows pro-
vide incredible light. But
what is spectacular during
the day becomes a fishbowl
at night. The solution was
found in shades from the
Kashmir
Hunter Douglas. They soften

Collection by

and offer privacy and a warm
glow of color, but don't inter-
fere with the lines of the ar-
chitecture—even the win-
dow mullions remain visible
through the closed shades.

The Igoes’ experience, in
many ways l\'pic‘.tl of home-
owners who upgrade, was dif-
ferent in one important way:
The many materials donated
to WGBH allowed them to
expand the scale beyond
their original intentions.
“It let us do things we
couldn't have otherwise
dreamed of,” says Brian.

So Cinderella did meet
her prince. After five months
of standard rehab chaos with
the overlay of on-the-air
glamour, the Igoes’ modest
ranch was transformed into a
gracious two-story home,
with all the seams of the
makeover deftly hidden. VH

1 A bank of cabinets help
form the half-wall that de-
fines the kitchen. Lit from
inside, the interiors display
rather than hide food and
kitchenware so they can
be found quickly, while
the tops provide shelf
space for favorite objects—
a faux antique urn, a wick-
er wine jug—that can be
admired from the balcony
as well as the floor below.
2 Open the bedroom’s sec-
ond set of French doors and
a Jacuzzi unexpectedly ap-
pears, stretched out like a wa-
terv window seat under a
dormer. Shades from Hunter
Douglas’ Silhouette line pro-
vide privacy without dark-
ness, while an Aubusson
chair, lace door panels and a
Victorian wicker stool give
depth to the pale palette.

3 When the transformation is
far-reaching, models are an es
sential first step for visualiza-
tion. The complex dormered
roofline is now a match for
others in the neighborhood,

4 The grand new spaces of

the house demand drama in
every corner; furnishing
from scratch requires inge-

Telephotos

nuity. Here, whimsical foot-
stools are stacked and an-
gled to create a rakish—and
stylish—corner table.

5 Cooking is not central to
the Igoes’ lifestyle, but
kitchens tend to gather
crowds. The solution was to
set off the area with a free-

standing wall that jumps
from counter height to just-
over-the-head, first allowing
then blocking the view from
the great room into the
kitchen. Both sink and coun-
tertop are of durable Corian
for a seamless, sheer look.

6 Friends thought the over-
size window seal too large,
but the Igoes stuck with the
architect’s vision and gained
a favorite curling-up nook.
To provide a lush look (at

reasonable cost), bundles of

welcoming  pillows were
covered with fabrics from
Waverly. See Resources.

Produced by Christopher
Hirsheimer and Donna Paul;
Written by John Willoughby.

DONNA PAUL (MODEL)
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Palette
tables are the
architect's

wink at the living
room’s paint
box colors;
uneven curtains
add their own
geometry to
deco-inspired
furnishings. See
Resources.




['heir new architect, James Biber,
had already packed hot color and
high drama into Jerry's three New
York restaurants: Mesa Grill, One
Fifth Avenue, Gotham Bar & Gnill.
But to the couple’s home he
brought restraint, white paint and a
keen sense of what to carve away.
Biber framed the kitchen ceiling by
lowering its edges six inches, giving
the center an indefinable loftiness.
Out went a matrix of hall closets,
emancipating a generous foyer

Down came any plaster that blocked

the views, replaced by two walls of

glass that delineated—but visually
tused—the kitchen, foyer and din-

ing room. One breathless glance

from the fover now sweeps across
them all, plus a slice of living room
(beyond the column, opposite) and
an acre or so of Central Park. “The
glass walls give yvou different
rooms,” savs Dorothy, “but also one
giant space. Wherever you stand,
vou're part of the party—and wher-
ever you walk, there’s daylight.”

If the apartment became modern
once again with its kev rooms bared,
it also regained a history that was

shed in the first renovation.

Tiles in 22 colors,
arranged for
brightness, dance
randomly

on a bathroom
wall (below).

[he prominent fover column
(opposite), for example, has a his-
tory of its own. Sheathed in a closet
wall when the building went up in
1929, it was exposed by Stern, who
celebrated its structural and s ulp-
tural qualities (above). Biber, in
turn, dressed it in a tapering jacket
of anigre wood and fired up its
flared copper-leaf top with re-
cessed bulbs. Not quite retro, it's a
compatible component of the fur-
nishings—an oversized torchere.

Beyond it, in the living room,
squared-off ottomans and sofas are
fitted with bark cloth, each in the
color of a different dusky jewel.

Biber based them on "20s pieces by

i) .\‘
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Critical curves:
Mary Bright's trim
curtain rods

and Slipped Disc
rings (top): James
Biber's door

pulls of leather-
wrapped steel (right).
Blue Adjusto
stools (below)anda
clear view to the
living room
(opposite) punch up
kitchen color.

See Resources.

Jean-Michel Frank, then balanced
the squares and rectangles like an
equation. To defuse the window
problem (the clients wanted them
bare; the furnishings threatened to
fade), he brought in designer Mary
Bright, who hung her own sculptur-
al take on drapes: two short blue
panels that dust the sills, with a
third panel, brazenly longer by 18
inches, in rose. “There was so much
crazy color going on in that room,”
says Bright, “and rather than fight
it, I joined it.” The Kretchmers,
who are partial to white linens and
black clothes, asked Biber

gallery-clean backdrop; he painted

for a

the walls creamy white (Benjamin

Moore 925), and blackened the oak
floors with a mix of aniline dves.
For the kitchen (below), Biber
shifted to an industrial palette of
glass and steel, with an architectural
attitude straight from the "20s, A
glass stove hood inspired by a
Corbusier design, which the ar-
chitect spotted in Paris, was
remodeled to accommodate the
Dvnasty

Kretchmers' six-burner

range; a patterned-glass fence
in London (long since destroved) in-
spired the glass wall. The wall
is transparent from counter height
up; below, the glass is rolled or
textured. “The people are the

show,” Jerry explains, “not their feet.,”
I

= [he detailing is
B

full of intrigue, but
clean. Biber contrast-
ed two glass panels
in each Kkitchen
cabinet door: stip-
pled above, ham-

He

the 1is-

mered below.
wrapped
land’s muscular legs
in pewter, a silky
variation on the sur-
rounding steel. The
blackened steel
framework around
the glass walls
glints with bronze
edging. If half the
architecture 1s built
on light, glass and
well-formed empty
space, the other
half seems carried
out on the level of
cabinet knobs and
curtain rings (top).
“Small

says Biber simply,

details,”

“matter a lot.” MH

Produced by Timothy
J. Ward; Written by
Dylan Landis.

VOICE OF EXPERIENCE: By
his own rough count, develop-
er Jerry Kretchmer has reno-
vated and built nearly 1,800
apartments, all for other peo-
ple. “This was much more
intense,” he says. “It was our
house, and we were making
emotional choices. On the
other hand, the rules of renova-
tion don’t change. One, every-
thing costs more than you
think. Two, everything takes
longer to do than you think.
And three, nothing comes out
looking quite like you thought
it would look. Working on

our own home, | would add two
more rules: First, let yourself
be talked into the best you
can possibly afford. The din-
ing room soffit, for example,
cost an extra $6,000. It took a
guy hours to caulk the seam.
But the architect said, ‘With-
out it, the room has no charm,
and not enough height.’ It
was always the extra details
that made this space elegant.
Second, some things don’t
have to be perfect. | chose the
plumbing fixtures, brought
them home, decided | didn't
like them and changed them.
in hindsight, the first ones
were probably better. When
you find something that works
and looks beautiful, let it stay;
It doesn’t have to fulfill the
99th percentile of your ambi-
tions. Know when to stop.”

JEREMY SAMUELSON
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You might not expect
to find smooth Tuscan
columns in the renova-
tion of a 1933 timber

A COUple turnS a lodge nestled into 70

misguided '60s

addition into

the perfect mate

for their ’30s
log cabi
G

i i
b AR R T R
Tl rmiver hah o

o

acres of Connecticut hill-
side. But there they are,
holding up rough-hewn
log beams beneath cedar-
clad cathedral ceilings.

The sixty-something

an amateur artist, their
grown children no long-
er at home. They asked
F. Bradford Drake to
build them a new guest
wing that would incorpo-
rate two tiny bedrooms
from an uninspired '60s-
era addition. All ¢

that the new structure
should not attempt to be
the twin of the existing
lodge, which had been

built during the Depres-
sion. “We didn't want

it to be hoke plain
the owners. Nor did
Drake believe the superi-
or craftsmanship of the
original construction
could be duplicated today.
What the owners did
want was lots of li
a painting studio, a
sitting room and amp

ing quarters for

JOE STANDART




Far left: the

dining room in the
old lodge. Near
left: Granite makes
a charming step.
Below: The
light-filled studio.
See Resources.

guests, Drake obliged by

adding a gable

foot extension to the
front of the house that
reflects a similar wing
of the lodge, both in its
position across a newly
formed courtvard and in
its graceful roofline. This
addition includes a porch
on one side, which forms
a processional of sorts to

the home's easy—to—iniss




JOE STANDART

to main house

P -

front door; a sun room/

studio (designed to look
like the porch, but en-
closed) other
side; and a central sitdng
area open to what had

on the

been a cramped bed-
room. Drake also expand-
ed the existing second
bedroom by adding six
feet to the side so that it

L L

P
\

B

entry hall

i could fit two beds.
“Log cabins typ-
ically dictate a vo-
cabulary that is
very restricting,”
/I Drake says. “Once
we had decided
against that, there was a
lot more design free-
dom.” Mixing the re-
fined and the rustic in
this way is very much a

sets the

part of the way Drake ap-
proaches architecture. 2 |
call it ‘old penny, new
penny,’” he says. “It’s the
same principle that's at
work when you put a
brand-new Ferrari next
to a covered wagon: It
looks better than if
you had it in a lot filled
with other Ferraris.”

Elements borrowed
from the old house, like
the logs and the idea ol
the stacked stone chim-
neypiece, help give the
addition a sense of much-
needed belonging.

So do the wide variety
of materials Drake used:
The exterior of the build-
ing and the interior of
the twin porch and sun
room are sheathed in
vertical-grain fir; the
ceilings in the central
(Continued on page 114)
Produced by Donna Warner;
Written by Glenn Helmers.

60

The stone
chimneypiece
(below). Left:

A Tuscan column

bedroom apart
from the sitting
room. Below
right: Closets
frame an antique
chest. See
Resources.

VOICE OF EXPERIENCE
The first decision when
renovating or adding
onto a house with his-
tory, says the architect,
is whether to imitate
the existing style, pre-
serving period detail,
or to use the existing
architecture as a cue
for updating, the choice
made here. Be involved
in the planning pro-
cess from the very start
and think seriously
about the practical as
well as aesthetic as-
pects. The owners’ one
mistake—less-than-
optimal placement of
light switches—only
bears out this advice. A
final hint: If you are
planning on using cedar
in a wet climate, be
sure you like its strong
scent. “After a week
of rain, it's all we smell,”
says the owner.

ROBERT QEY_\JSON RIGHT)







Fine
Tuning the

This L.A. house had some great exterior

details, but its period style never came inside. Now,
the front door opens onto a world that

makes more of the past—and the future, too.

Five years ago, this house in the Hollywood Hills  and clarify what was already there,” Rios began by
was an unfinished symphony of '50s architectural

effects. Out front, a futuristic entrance stairway

“pumping up the volume” of the street facade. He
didn’t spend a lot of money, working with plywood
and paint (a cutout oval, above, became an ersatz
505 fixture). By alternating dark and light, Rios
gave depth to walls that had been flat and lifeless.

and a gutsy corner window suggested a world of
Eames and Aalto. Inside, however, the wide-brick
fireplace (below) was the only memorable detail.
o extend the newly dynamic geometry

Beyond the fireplace, says architect Mark Rios, “It

into the landscape,
he
taining

added one re-

wall and
extended another.

Then, Rios made

more architectural:
What
steep slope covered

was once a

a so-so thing) is now
a terraced garden
in  which flower-
ing shrubs, grouped
near the floating
stairway, direct atten-
tion up and inward
(see photos above).
The effect of all his
changes was to cre-
ate not just curb-
appeal but a sense
of heightened expec-
tations—to hint at

architectural possibilities beyond the front door.
When he bought the house in 1980, Rand

was just stucco walls, cottage-cheese ceilings
and small, aluminum windows. The rooms had
all the charm of the blandest tract houses.” Schrader, a judge and devotee of Julia Child and

Hired “not to change things, but to swengthen the Silver Palate cookbooks, knew he’d have to

the landscape itself

in vy (too much of

Left: A 22-

foot, one-piece
boomerang

sofa (bought for
$300 at auction
and custom
upholstered) is
movable
architecture. The
living room

also boasts an
Edward Wormley
coffee table

and Charles
Eames chairs
and screen
(right), chosen
for their sculptural
presence.

See Resources.
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There's

more to Rand
Schrader’s
office (left) than
'50s pottery
and his Eames-
designed desk
chair.

The far right wall

is covered with
awards

from a career in

public service.

Right: According

to Bohnett,
the Poul Hen-

inngsen ceiling

fixture was
“the first beau-
tiful object”

Schrader bought.

The chairs
and table are

Danish Modern.

Above:

David Bohnett's
futuristic Philco.
See Resources.

The

renovate the kitchen. After that job was completed,
in 1987, the next logical step was the dining room,
where Schrader began by adding a vintage Poul
Heninngsen ceiling fixture (below). Recalls David
Bohnett, who began living with Schrader in 1983,
“The fixture was the first beautiful thing Rand
bought. And then he realized, ‘If we can find one
beautiful thing, maybe we can find more.” That's
how it began. The house didn’t happen all at once.”
In 1989, Schrader and Bohnett brought in archi-
tect Rios to move the house to its next degree
of renovation. Among their best collaborations
was Schrader’s office (opposite), where Rios and
project architect Julie Smith created a Mondrian-
esque storage system. Schrader, whose chambers at
[.A. Municipal Court were traditional mahogany
and leather, relished the colorful
if small office with a view into his
own backyard. And the grid motif
allowed the architects to create a
variety of hideaways, including the
yellow-fronted closet and red-
doored cubby, as well as niches for
Schrader’s flea-market treasures.
To Bohnett, a software executive,

design idea

was not to look back with
comforting nostalgia,
but to invoke and reinvent the

unrestrained

optimism of the’50s.

VOICE OF EXPERIENCE: The spray-on “cottage
cheese” texture applied to ceilings in the
'50s was popular both for its sound-deadening
effects and its ability to hide water damage, a
problem in flat-roofed modernist houses. It’s
not only difficult to remove, but may aiso contain
asbestos. (Contractors should lab-test a patch
of ceiling before starting removal.) Schrader
and Bohnett’s home was asbestos-free, but it
still took two messy weeks for the contractors to
strip and replaster their ceilings. Was it worth
it? According to the architect, “The spaces look
crisper, they reflect light better, and there’s
more reverberation. When you walk into rooms
with acoustical ceilings, you may not know
why, but you sense a certain deadness.”

who collected such gadgets as the
working Philco TV (above) and a2 g
'60s Wurlitzer jukebox, the '50s
symbolize techno-optimism. Own-
ing '50s furnishings, he says, is a way
of honoring the past while dream-
ing of the future. Schrader, on the
other hand, preferred less techy,
more sculptural pieces. According
to Bohneit, Schrader was “logical
and reasoned, but brought fervor
and passion to his work.” That's
why the '50s suited him: The best
pieces of the period have strong
lines and smooth planes, accompa-
nied by wonderful, gutsy surprises.
Rios saved his best “lines” for the
back of the house, where the old
lawn (rhymes with yauwn) was re-
placed by a pool that looks like it’s
been there forever. First, he gutted

DOMINIQUE VORILLON




DOMINIQUE VORILLON

the boring back wall of the house (stucco with tiny
aluminum windows, it kept the outside out). He
replaced it with a wall of glass and a trellislike
structure that blur the transiton from enclosed
to open spaces. He added a piano-shaped pool
that seems to grow out of the house (site plan,

left). In fact, by stretching 1o the four corners of

the yard, it becomes a continuous plane of water
on which terraces and paths are, visually speaking,
floating platforms (an effect Rios accentuated
with 3-inch overhangs wherever deck meets water).

Determined to make the pool not just accessi-
ble but interactive, Bohnett asked for a Jacuzzi,
a fountain (in the Jacuzzi), and a lap lane that
guests could cross on a movable bridge. After
months of investigating bridges that would rise
out of the bottom of the pool—he even consult-
ed movie special effects designers—Bohnett
realized the cost would be prohibitive. Then
Rios devised a low-tech and possibly more

Unable to bring

the poolinto

the house, the
architect created

a second body

of water—an
ornamental fish
pond—that

flows into the

tamily room (left)
beneath a Rios-
designed corner
window. The metal
stair leads to

the terraced back-
yard garden

(see plan, left). See
Resources.
elegant solution: a portable wooden bridge
with enough space between the slats to ensure
a sense of movement over water. At night,
the pool lights glow between the slats. But the
vard’s most dramatic feature is a sinuous re-
taining wall of conerete block covered in
American Olean tile (which continues to the

bottom of the pool for “maximum shimmer”).
Olean, Rios says, sent one-by-two-foot mock-
ups of different tle pat-
terns, which the architects,
Schrader and Bohnett stud-
ied under varying light con-
ditions before deciding on a
formula: 20 percent blue, 20
percent pink and 60 per-
cent in two shades of gray.
(Olean produced standard
mosaic sections on webbed

backing: Rios alternated the
positions of these
sections and cut
some in half to make the pattern more
random.) Behind the wall, Rios
replaced another stand of ivy with
indigenous plants chosen to blend
into the desert landscape of adjacent
Griffith Park. From the top of the hill,
the house, pool, Jacuzzi, fish pond, wel-
lis, floating decks, concrete planters
and classic patio furniture form a fin-
ished composition that looks like it
could have appeared in a Look magazine
feature on backyard living—c. 1955.
Sadly, Schrader, a well-respected
judge and pioneering gay-rights
activist, died of AIDS in June. M
Produced by Diane Dorrans Saeks;
Written by Fred A. Bernstein.
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The new

open gathering
room com-
bines kitchen,
dining and
sitting areas.
See Resources.

Seattle architect Tom Mc(

didn’t just open up space and change
the floor plans of John and Nancy
Zevenbergen's standard-issue split-
level. He worked design magic with

s el #  beautifully crafted detailing: two

wood-sheathed ceilin Mission-like

1stom windows and fine woodwork
in virtually every nook and cranny.
The original downstairs living
space was cramped despite huge
picture windows and a shed roof
that peaked at 14 feet. The prob-
lem: a hulking sandstone fireplace
wall in the center of the floor that
separated the front room from the
pinched kitchen. McCallum decid-
ed to take the fireplace out entire-
: ly and move it to the entrance of
the house (below), creating one E
great room—a unified kitchen
and dining a with space left

over for a cozy sitting corner.
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Artfully

laid shingles and

a new river-

rock chimney
(below) add texture
and pattern

to the exterior.

See Resources

MICHAEL SKOTT

VOICE OF EXPERIENCE: While
many people worry that an open-
plan kitchen will drag down
the style of their house, the trick
is to dress up the kitchen in the
process. Finely crafted storage
includes glass doors on upper
cabinets to make the small space
feel more open. Color tiles and
seamless stainless counters add
another layer of luster. Another
trick: an overscaled island,
wide enough to allow plenty of
workspace from both sides.
Using space often overlooked in
renovations, McCallum installed
wood-paneled ceilings (peaked in
the dining area, coved in the living
room), using the old roofline to
borrow more height. Centered on
the arches in both rooms are new
fireplaces, beautifully framed with
artisan tiles from the Craftsman
line from Pratt and Larson and fir
mantels of McCallum’s design that
intensifv the house's rich Arts and
Crafts character. Once open, the
staircase leading to the two-story
bedroom wing is now concealed by
= 2 wall of built-in

china cabinets (bot-
tom left). This struc-
ture also creates a
new front hall.
From the front
room’s kitchen, din-
ing and sitting areas
there is now a view
into the living room
(middle left), so the
family of five can
all be together, with-
out being in each
other’s way. M
Produced by Linda
McCallum and David
Staskowski; Written
by David Staskowski.







Jhane Barnes,
Coty award-
winning fashion
designer, at
home with her
dalmatian
puppy, Aiko.

Two years ago when she bought her 1967 con-

temporary house, fashion and fabric designer

[hane Barnes knew she was going to renovate it.

She started with the bedroom, because thats
where she and her husband, Katsuhiko Kawasaki,
spend most of their time together at home. With
designer Margo Neri, Barnes built an extended
bedroom incorporating a large Japanese-style
bath and dressing alcove by
merging two second- oor bed-
rooms that had been separat-
ed by a hidous 5" x 8 yellow

and green ower-tiled bath.
For starters, Neri lifted the
standard builder-issue eight-
flat-

topped second bedroom and

foot ceilings of the

bath to match the soaring 16-

foot space of the original mas-

ter bedroom creating one

spectacular light-filled room.
The new unified high ceiling allowed Neri to
raise the bathroom floor three feet above the
bedroom, without it feeling cramped. The bath
should be a ceremonial place for lifting your
spirits, says Neri, who speaks Barnes East/West
design language. She also knew that the false
floor would hide a multtude of sins: A two-
person shower and a soaking tub mounted flush
to the floor requires lots of additional plumbing
and electrical wiring. The platform con-

veniently conceals the new pipes and conduit.

Initially, the couple concentrated on the upstairs,
but soon found themselves demolishing the
kitchen to install a new bluestone oor, and mod-
ernizing the replace in the living room (right).
Once you start you can t stop, she laughs. Itsa
never-ending story. Throughout the house,
Barnes enlivened minimal white-walled rooms with
modernist furniture covered in the intricately wo-
ven, colorful fabrics she designs for Knoll Textiles.

Like a modern day brush-painter, she nds inspi-
ration in the display of color and texture in nature
that surrounds her home, seemingly suspended in
the trees on a small wooded lot in Pound Ridge,
New York. Thanks to the computer modem,
Barnes can sit at her Macintosh computer in her
home office and communicate with sampling
looms in her Manhattan studio, or directly with the
mills in Japan that weave her innovative fabrics.

As a couple, Barnes and Katsu, as her husband
is nicknamed by friends on this side of the Paci c,
are as much Japanese as American. They travel to-
gether to Japan as often as they can, living
with Kawasaki s parents in a small house in Ichi-
nomiya prefecture, where the family owns
mills that produce Jhane Barnes fabrics.

Influenced by Japanese lifestyle,
the couple bring to their mas-
ter bed-and-bath retreat a
frank preference for
open-plan rooms.
If you re comfort-

able with the person

'60s House

Meets

'90sDreams

Successful renovation is like good
tailoring: a tuck here, an easing-out there,
so the remade home better
fits the energy and style of the owner.

Barnes en-
livened her
stark, modernist
home (right)
with leather
fabrics she
designed for
Knoll Textiles
(below). See
Resources.
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The designer
opened up the bed-
room and bath

of the house, de-
signed by Vuko
Tashkovich in
1967. Barnes de-
signed the new wall
covering, made

of recycled
toothpick scraps
and acrylic resin.
See Resources.

sauna

bedroom

you married, why bother with all those doors?
asks Barnes, who acknowledges that the renova-
tion re-creates the comfort and escapist feeling
of some Japanese love hotel rooms. Two steps
above a simple raised bed (seen in the photo-
graph at bottom), and separated by a low divid-
ing wall, is a tub and glass-enclosed shower.
Opposite the toilet, which is tucked behind
the shower (see floor plan, below), designer
Neri found space to notch in a narrow, cedar-
lined sauna. A dressing room/walk-in closet
i1s concealed behind mirrored track doors.
Barnes took architectural inspiration from the
garden-embracing Japanese ryokan, or rustic
lodges, where views of surrounding na-
ture are framed by windows and doors,
and are considered an essential part of
the sensual experience of a home. In or-
der to make the space more tactile and

shower

VOICE OF EXPERIENCE: “We wound up replac-
ing most of the windows since they were in
terrible shape,” Barnes reports. “The original ar-
chitect, Vuko Tashkovich, toid me that people
condemn the quality of modern houses but they
don’t maintain them. He said | should have our win-
dows checked every year; then we won’t have
problems. We learned a lot about construction.
When you're changing walls, for example, wall cov-
erings hide a lot of imperfection in the plaster-
board. For the big window next to our tub, we used
safety glass, the same stuff car windshieids
are made of. You can order it custom from window
manufacturers. Those pictured are by Marvin.”
appealing, they chose rough-finished bluestone
to line the shower and bath, instead of antiseptic
tile. It s cheaper than slate and has a richer color
and rougher texture. But it s smart to seal blue-
stone, which absorbs water, particularly if you

plan to put it in a bathroom. From the deep two-
person soaking tub, which Barnes says begs you
to take a bath, there is an extraordinary view
of a stand of birch trees and a rocky ledge
that echoes the texture of the bluestone.

In the 90s, a decade in which we have turned
our attention to aspects of home as a refuge
from the go-go pace of the 80s, the Barnes/
Kawasaki home a
serene resort., Says Barnes: We work way too

renovation makes their

much, so we want our house to feel like we re
on vacation whenever we re home together. M

Produced and written by Timothy . Ward.







STEPHEN BARKER

Paloma
Picasso

By birthright, she has an artist’s eye for color modern romance. Now, after Picasso hand-
and composition—and (an option sadly not bags, sunglasses, bathroom tiles and more,

available to most of us) the ultimate fix for comes her first fabric and wallpaper line, the

a blank wall: Just hang a Picasso on it
Paloma Picasso, daughter of Pablo and
painter Frangoise Gilot, has built a design
empire as big as her name; her triple-X “kiss”

jewelry created for Tiffany is an icon of

opulent La Maison for Motif Designs. Chez
Picasso, a New York apartment shared with
husband and partner Rafael Lopez-Cambil,
she reveals her use of color, contradiction,

and her trademark red.—Dylan Landis

PERSONAL HISTORY
Picasso appropriates
the elegance—not the
rules—of neoclassicism
by mixing small-scale
classical reproductions
(a faux-bronze plaster
bust, the lamp's 19th-cen-
tury column base) with,
say, a fruit bowl of Tech-
nicolor baseballs. “l
don't respect any style all
the way,” she says. “I
take the elements and
make them personal.”

GLAZED WALLS Glazes
in peach and gray cre-
ate a tender setting

for art and furnishings:
“| like the way linear
things stand out against
a soft hackground »

HIGH CONTRAST Plain

as a paloma, or dove, her
father's painted metal
bird alights near gilt tie-
backs from Paris. “Con-
tradiction is how | work,”
says Picasso, “putting
things together that don't
quite match—ancient

and modern, simple and
rich. It pleases longer.”

PALOMA RED The power
of red struck Picasso

at age 3, when she wore
lipstick to nursery
school. Now it's the vi-
brant note in her fabrics
and home. To warm a
room, she threads in
purple (“It's a neutral; it

goes with everything”).
For “highlights, defini-
tion, contrast,” she adds
overscaled accents

of goid. On the coffee
table: a gilt 18th-century
French rooftop finial.

HIGH ART Picasso fille
enjoys the luxury of
stirring original Picassos
in with the furnishings,
but honors the artwork
with ample space. “They
were part of the furni-
ture in my father's home,”
she says, “so they feel
comfortable—and yet you
have to have reverence,
too.” Sculpture: “La
Femme Enceinte,” 1950,
of Gilot pregnant with
Paloma, Painting: “La
Femme aux Houx,” 1935

HER OWN FABRICS

La Maison fabrics ($40 to
$225 a yard) and wall
coverings ($35 to $70 a
roll) for Motif Designs are
sold to the trade and in
3,000 retail stores.

SOPHISTICATED SOFA
“My husband says | can
easily forget comfort
for aesthetics,” Picasso
admits. The oasis of

a sofa, made for her in
claret velvet by Jacques
Grange in Paris, sat-
isfies both. See Re-
sources. Produced by
Christopher Hirsheimer
and Maria Millan.
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conscious Iuxury, start with, a wel-
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‘chaise designed by joh Hutton
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Instant
Garden

When floral designer
Peter Stephens moved
into a rented home, he
created a thriving garden
in two short seasons—without
eliminating a shrub.

Peter Stephens’ job is transforming the ordinary into

the extraordinary. When this successful floral designer
moved into a rented house in the town of Fairfield,
Connecticut, he decided to renovate his one leased acre
and create a lively garden setting that is not only a relax-
ing environment in which to live, but a laboratory in
which to pursue his work. Stephens converted a rather

simple vard into a very personal litde homestead,

adding lush ornamental borders, two vegetable gar-

: PO : _.:' P i,
dens, rabbits, chickens, fish (and their respective hutch-
es, coop and pond), as well as pots and pots of favorite
flowers and greenery. “When you rent a place,” he says,
“you have to make it feel like home. In a city apartment,
you walk in, close the door and that's it. With a house,
you make a garden and learn about your neighbors,
about who lived here before, about what the soil is like,
“It was September when I moved in. There were
only a few yews as foundation plantings, so I went
straight to work.” To make the beds, he “rented a
Rototiller and dug and dug and dug.” There were dis-
coveries. “Where I had hoped to plant roses, the tiller
hit bedrock. So that's where the sedums, the onions
and all the other droughtresistant things, which need
less soil, went instead.” Since the best garden soil on
the property was found right next to the house, phlox,
foxgloves and hostas, which need deep, rich soil, were
planted. They create a wide border that sweeps
around existing trees and leads to a freshly excavated
goldfish pond about two feet deep and six feet across.
“The poor fish were moved here in picnic coolers,
so the pond went in immediately,” he recalls, “with
built-in steps for cattails, irises and water lilies.”
“With a project like this, it's easy to get overzeal-
ous,” Stephens warns. “You do have to wait and see
what comes up.” The first spring in the new house
revealed the beginnings of a flower garden, so he
moved up the hill and added two vegetable gardens.
Later in the season, as the ornamental gardens
filled in, Stephens realized that greens were a new
garden’s best friend. “You have to be patient about
flowers,” he says, “but greens can be so satisfying. Se-
dums look wonderful from March onwards, and so
do the grasses—zebra, sea oat, variegated Miscant-
hus. Other great greens are such perennials as
hostas, the architectural leaves of irises, Alchemilla,
Macleaya, and the salvias.” (Text continued on page 114)

Produced by Donna Warner; Written by Katherine Whiteside.
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Dark wnr;ﬁ
deeply
cut foliage of
Geranium
‘Johnson's Blue’
stands
above leaves

of golden
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BEAUTIFUL

Whether you prefer the authentic ambiance of a wood-burn-
ing fire or the beauty and convenience of gas, Heat-N-Glo
offers the fireplace products to satisfy your desire.

SMART

e The fireplace is one of the most highly desired features in

ct Vent) the home and energy efficient fireplaces bring one of the
mumes  highest returns on home investment. A Heat-N-Glo

fireplace is a beautiful and smart addition to your home.

bl :
PIER-GDV (3 Sided Dire,

™ Heat-N-Glo is the Fireplice Supplier
/7 SMAR

__wcus! to the National Association of
Home Builders' Smart House.

CONVENIENT °

READY, AIM, FIRE...Heat-N-Glo's Golden Flame
Series is the first line of gas fireplace products to offer
optional remote control. This series
includes our patented direct-vent
models which eliminate the need | oy
for chimneys by venting directly gy
outside from the back of the unit;
thus making installations easy and
inexpensive.

6000GDV R -

COMVECTION
A INTAKE

6000GDV (Direct-vent)
Optional venting

systems approved to

Heat-N-Glo offers over 40 accommodate interior

) wall installation.
gas and wood-burning fireplace
products, a selection certain to
satisfy your burning desire.

THE CUSTOMER DRIVEN FIREPLACE COMPANY
Heat-N-Glo has developed and patented several “firsts" in the fireplace

industry. Our reputation as the Industry leader has resulied from our commitment

to innovation, quality and customer satisfaction. TQ FIND OUT MORE, CALL

1-800-669-HEAT (4328)

HEAT-N-GLO Fireplace Products,
6665 W. Hwy. 13, Savage MN 58




n reading recipes by

great chefs, I am always

surprised how very ele-
mental many of their pre-
parations really are. The
elaborate architectonic
creations that dazzle us in
their restaurants are often
ingenious constructions of
simple parts. Each one
contributes a layer of flavor
and texture. Taken in-
dividually, these tech-
niques and flavor affinities
are powerful tools the
home cook can use to
achieve incredible effects
easily and quickly. In
essence, this is a building-
block approach that relies
on key, well-chosen ele-
ments from which endless
combinations can be made.

Flavored oils, lined up
like so many exotic elixirs
in restaurant kitchens,
have become the hallmark
of this new stvle of cook-
ing. These oils, from curry
to citrus and truffle are
like distillations of pure
flavor that can be used as
seasoning, sauce or the
finishing touch that com-
pletes a dish. At home, ex-
tra virgin olive oil can be
quickly infused with fresh
herbs such as rosemary or
sage to make an intensely
flavored ingredient that
will last for months. A bowl
of rosemary oil i1s a mar-
velous dip for crusty peas-
ant bread (right), an
instant Tuscan-style hors
d’oeuvre. Use infusions in

lien of butter on mashed

)BLEDO

RO

MARIA

A revolutionary and flavor-rich,
healthier cuisine. aiover

the globe, Sally Schneider reports, top chefs are boiling
cooking down to its basic elements.




Powders

made from dried mushrooms, chiles,
lemongrass and fruit can

create rich, complex flavor. Vinaigrettes,
broths and juices
serve as sauces with clear,

vibrant taste.

potatoes, pasta, polenta
and rice dishes: Their vi-
brant flavor makes only a
small amount necessary. A
drizzle in soups and stews
can add an instant herbal
finish, and become a quick
sauce for grilled sea-
food, poultry or vegetables.

Many chefs have taken
to rubbing powders
made from spices, dried
wild mushrooms, ancho
chiles, lemongrass and
fruit peel (left) into foods
to create a delicious crust,
a technique that seems to
have erupted sponta-
neously across the coun-
try. At Chef Allen’s in
North Miami Beach, Allen
Susser dusts fish in pow-
dered dried mushrooms
before sautéing them,
while David Burke of Park
Avenue Cafe in New York
City rubs shrimp with his
pungent homemade cur-
ry powder (opposite). The
method is simple: The
toasted ingredients (top)
are pulverized in a blend-
er and strained. They can
be stored in small jars like
ordinary spices, and used
to imbue simple dis

with comp flavor in-
S(ill}[!": Lo [1];![-;(_‘ a crust on
seared or grilled foods; to
transform ordinary toma-
to ketchup into a sophisti-
cated sauce; to lend an
extra boost of flavor to
SOUpS, | s and stews.
Making sauces is no
longer the time-consum-
ing and laborious process

it once was. Today they

are more often qui('kl}'

made of fresh ingredients
with an eye toward clear,
vibrant flavor. The classic
d tions no longer ap-
: Vinaigrettes, broths
and juices are commonly
employed as sauc
low). Salsas, comprised of
everything from mangoes

and cherries to roasted







peppers and olives, are in
effect chopped salads,
providing texture as well
as an intriguing mix of
sweet and savory flavor,
Denver chef Kevin Taylor
makes a sublime sauce of
juiced red peppers that
verges on being a soup: It
is not only perfect on
filled pastas such as tortel-
loni (below) and ravioli,
but with grilled seafood as
well (which he serves at
the Zenith
Grill). Allen Susser ex-
plodes the traditional no-

American

tion of ketchup by making
his with spiced pureed
mango, which is delicious
with crab cakes and tuna
burgers as well as grilled
fish, pork and chicken.
Chef Gray Kunz of Les-
pinasse in New York creat-
ed a yogurt sauce with a
mix of subtle Asian flavors
such as cumin, coriander
and lime that have be-
come his signature.
Artisanal balsamic
vinegar, although enor-
mously expensive, is per-
haps the ultimate ingre-
dient in simple cooking.
Unlike its
counterpart, it is more a

commercial

rarefied condiment than

vinegar. Made by hand
and long-aged, the true

artisanal balsamics are

judged by a consortium of

the best producers, guar-
anteeing quality. Look for
the words: acelo balsamico
tradizionale and consorzio
produttor: and “Made in
Modena or Reggio” on
the label. Only a limited
amount may be sold. Its
fierce expense (from $40
to over $100 a bottle) is
offset by its intensity: You
need only a few drops to
add extraordinary flavor
to a surprising array of
dishes, from grilled and
fried foods, to thin shav-
in gs of parmigiano reggiano
and ripe tomatoes, to but-
tery apple tarts, caramel-
ized custards, fresh cherries
and fine vanilla ice cream.

This new approach—em-
ploying powders, oils and
quickly made sauces—
encourages spontaneity
and ease in cooking.
There are no predeter-
mined combinations, only
marvelous possibilities. VH

Produced by Christopher
Hirsheimer. Sally Schneider
is currently working on her
second book, The New Way
to Cook (William Morrow).

Juiced

Red
PEPPES ke
Taylor’s souplike sauce is perfect on

filled pastas, like tortelloni;
a drizzle of sage-infused extra virgin

olive oil is used instead
of butter on mashed potatoes.




a few drops on grilled food,
paper-thin slices of parmigiano reggiano
or buttery apple tarts.




Splash
sweet bing
cherries with
any type

of balsamic
vinegar,
orange zest
and fresh
herbs for a
refreshing
play of sweet
and tart.

CV

Use this sauce on all kinds

of seafood and vegetables.

Y2 tsp. cumin seeds

4 coriander seeds

1 cardamom seed, outer
husk removed

| cup plain yogurt

8 basil leaves, finely
chopped

Yaminced jalapeno, or
more to taste

1tsp. grated lime peel,
or more to taste

s tsp. sugar

Recipes

Pinch salt
Freshly ground black
pepper, to taste

1. In a small skillet, toast
the cumin, coriander and
cardamom seeds over
moderate heat until you
can smell their fragrance.
Set aside to cool slightly.
2. In a blender or a spice
mill, grind toasted spices
to a fine powder. With a
small sieve, strain the pow-
der into a bowl.

?

3. In a medium bowl,

combine the vyogurt,

basil, minced jalapeno,

lime peel, sugar, toasted

spice powder and salt an d
pepper to taste. Refriger-
ate until ready to serve.
Makes 1 cup.

FRESH

CHERRY SALSA
Excellent with richer
meats such as pork, squab,
quail, lamb and chicken.
Inexpensive cherry pitters
are available at kitchen-
ware stores.

¥ Ib. ripe cherries, pitted,
halved (scant 2 cups)
Ya cup balsamic vinegar
11sp. sugar
1tbsp. slivered orange
zest
1tbsp. each: minced
basil and cilantro
1-2 tsp.lime juice, optional
Freshly ground black
pepper, to taste

1. In
combine all the ingredi-

a medium bowl,

ents. Let sit % hour before

serving. Makes 1'% cups.
g

MAN

This salsa can also be

made with nectarines,

[)(‘Zl(‘l'l('.‘i or pﬂ])il\"d.\‘.
1ripe mango
Yacup finely diced red
onion
1tsp. minced hot chile
pepper, or more to
taste
3-4 tbsp. fresh lime juice
Yacup, or more,
coarsely chopped
fresh cilantro
2 tbsp. coarsely chopped
basil, optional
Freshly ground black
pepper, to taste

I. With a vegetable peeler,
remove the peel from the
mango. With a thin,
sharp knife, slice around
the pit to remove the
flesh. Shice the flesh into
V4" strips, and then cross-
wise into 4" dice.

2. Place the chopped
mango in a medium bowl
and add the remaining in-
gredients. Combine and
adjust seasonings. Makes
about 2 cups.

4 ripe mangoes

Ya cup raw or light
brown sugar

% cup dry white wine

Y4 cup white wine or
cider vinegar

1 thsp. ground ginger

1 tsp. salt

Y2 tsp. ground allspice

V5 tsp. cayenne pepper
Pinch cinnamon

1 clove

1. With a vegetable peeler,
remove the peel from the
mangoes. With a thin,
sharp knife, slice around
the pit to remove the
Cut
chunks. In a food proces-

flesh. into 2-inch
sor, combine the mango
flesh and all the remain-
ing ingredients except the
clove. Process about |
minute until you have a
coarse puree.

2. With a spatula, scrape
the mixture into a heavy
saucepan. Add the clove.
Simmer the mixture over
low heat until well re-
and thickened,
about 1 hour.

duced



3. Scrape the mixture
back into the food proces-
sor. Process several min-
utes until the ketchup is
perfectly smooth and vel-
vety. Pack the ketchup
into clean dry jars. Refrig-
erate 24 hours before us-
ing. Makes about I quart.
Can be frozen or refrigerated
[or several weeks.

1% thsp. Wild
Mushroom Powder
or 1-2 tsp. Ancho
Chile Powder
(see far right)

1% thsp. hot water

¥ cup tomato ketchup
(preferably low
sodium)

1. In a small bowl, mix the
powder with the hot water
and set aside to steep
about 5 minutes.

2. Stir in the ketchup. Let
sit about % hour to let fla-
vors develop. Makes 4 cup.

KEVIN TAYLOR'S
RED PEPPER SAUCE

This pure essence of red
pepper is
filled pastas like ravioli
and tortelloni, as well as
grilled fish.

sublime on

4 red bell peppers

Y% cup dry white wine

2 tbsp. extra virgin
olive ail

2-3tsp. fresh lemon
juice; Salt to taste

2 tbsp. minced fresh
herbs, such as

ltalian parsley, basil,
cilantro or chives

1. Halve the peppers and
remove the stems, ribs
and seeds. Slice the pep-
per into 2" strips. Juice the
peppers in an electric veg-
etable juicer.

2. In a small saucepan,
combine the pepper juice
and the white wine. Bring
to a boil, reduce heat to
moderate, and simmer
about 20 minutes until
sauce is reduced by half.
3. Whisk in remaining in-
gredients and serve at
once. Makes about 1% cups,

ROSEMARY OIL

Y2 cup extra virgin
olive oil
Y4 cup fresh rosemary
spikes
1. Combine the oil and
rosemary spikes in a small
heavy pan. Over moderate
heat, heat the oil slowly
until tiny bubbles dance
around the rosemary.
2. Reduce heat to low and
simmer 3 minutes longer,
until rosemary has faded
in color and is beginning
to crisp. Remove from the
heat and cool. Strain into
a clean jar. Makes "4 cup.
Store in refrigerator.
SAGE AND
GARLIC OIL
3 garlic cloves, thinly
sliced
Y cup extra virgin
olive il
Y4 cup whole fresh
sage leaves

Chile or wild
mushroom
powders turn a

simple staple

like Heinz

ketchup into

a sophisticated

condiment.

1. In a small heavy pan,
combine the garlic and
olive oil. Over moderate
heat, cook the garlic until
soft and golden brown,
about 2 minutes.

2. With a slotted spoon re-
move garlic to a bowl. Add
sage leaves and frizzle un-
til leaves are crisp, about 2
minutes. Add reserved
garlic and allow to cool.
Makes ' cup. Store in refrig-
erator for up to one month.

SANDY’S CURRY
POWDER

This marvelous curry
powder made with sweet
pungent spices by cook-
book author Sandy Gluck
is a far cry from commer-
cial curry. Use it to crust
seafood, poultry
lamb. First, season desired
food lightly with salt and
sugar. Rub enough pow-
der onto the surface of
the food to form a light
crust; shake off the excess.
Sear in a hot nonstick pan
with a little oil, or grill,

and

2 tbsp. coriander seeds
2 tsp. cumin seeds

1 tsp. black peppercorns
14 tsp. fennel seeds

1 tsp. ground turmeric
1 tsp. ground mustard
1 tsp. ground ginger

1 tsp. ground cinnamon

1. In a small, heavy skillet
combine the coriander
and cumin seeds and the
peppercorns. Toast them
over moderate heat, stir-
ring constantly, until they
are fragrant.

2. Str in the remaining

spices and then scrape
mixture into a blender
container. Blend at high
speed until reduced to a
fine powder. Strain through
a fine sieve. Makes 4 cup.

WILD MUSHROOM
POWDER

Use as a rub for grilled
meat or seafood, or to sea-
s0N SOUPH. sauces, stews.

1 oz. (5 cup) dried
porcini or cepes

1. Break the mushrooms
into -inch pieces,

2. Blend at high speed
until reduced to a fine

powder, about one
minute. Let powder settle
before removing lid.

Strain through a fine
sieve. Makes about ' cup.

ANCHO CHILE
POWDER

One of the most versatile
powders, anchos are mild,
sweet dried chiles found
at gourmet and Latin
food markets. Rub on
poultry, seafood or beef.

3 dried ancho chiles,
5 0z. each

1. Break chiles apart with
your fingers. Remove stems
and seeds and discard.

2. Dry in a warm oven
(200°F ) for about 1 hour
until very brittle. Blend at
high speed until reduced
to a fine powder, about 1
minute. Let powder settle
before removing lid.
Strain through a fine sieve.
Makes about /5 cup. V8
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RESOURCES

EDITOR S PAGE
‘ Clothing—

by I)on na Karan New York
HOT PROPERTIES

‘age 16) Rugs—1. Havana
by David Shaw Nichols, 6'x9',
,,2 624; 212/226-0696 2.
Chivalry by David Shaw
Nichols 6' x 9', $2,712; 212/
226-0696 3. Seashells by Chris-
tine Vanderhurd, 5' x 7', $580;
212/353-3450 4. South from
the Compass Collection by
Vicki Simon, 4' x 6', $1,600;
415/681-9170 5. Over-Lequin
by Christine Vanderhurd,
$38.25/sq. fu.; 212/353-3450
6. Kids by David Shaw Nichaols,
6'x 9’ $1,250 through See, Lid.,,
212/228-3600
THIS NEW
OLD HOUSE
Fage 46
Architect—
Graham Gund
Architects, 47
Thorndike St.,
Cambridge, MA
02141; 617/577-
9600; Project
architect—
Richard Bechtel,
Bechtel, Frank,
Erickson Archi-
tects, 1840 Mass-
- achusetts Ave.,
Lex:ng,ton MA 02173; bI.f/
862-3313; Contractor—Tom
Silva, Silva Brothers Construc-
tion, 41 Locust St., Reading,
MA 01867; 617/944-3462;
Window shade installation—
Arlington Door & Window,
617/641-1632; Carpet instal-
lation—Charlene Nigohsin,
617/444-7847 (Pages 46 anc

7) Window shades—Kash-
mir Collection from Hunter
Douglas Pleated Shades, Tibe-
tan Topaz Color, 800/937-
8953; Dining table—Cherry
Extension Table by Asher
Benjamin, Crate & Barrel Fur-
niture, 617/964-1800; Dining
chairs—Flora armchair, #513-
741, Crate & Barrel Furniture;
Candlesticks (on dining
table), iron floor pedestal
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with glass vase and fruit
stand with candles—i594093,
#520619 and #589366, Pottery
Barn, 351 Newbury St., Boston,
MA 02115; 617/536-9130;
Bowl (on dining table)—
by Takashi Ichihara, Mohr &
McPherson, 290 Concord Ave.,
Cambridge, MA 02138; 617/
354-6662; Rug—SisalWool
Collection by Karastan, 800/
858-6033; Green lattice—
antique, Richard Kazarian
Antiques, 70 Charles St.,
Boston, MA 02114; 617/720-
2758; Bench, behind enter-
tainment unit—#501 in
Pony Chestnut fabric, Lee
Industries, 704/464-8318;
Entertainment unit—by
Norm Abram, Yankee Work-
shop; Floor lamp, right—
Mohr & McPherson, 617/
354-6662; Sofa—#7154 in
Marshall Red fabric, Lee
Industries, 704/464-8318;
Sofa pillows—Domain, 7
Newbury St., Boston, MA
02116; 617/5%6-6262; Che-
nille throw—>525 Made in
America, ABC Carpet &
Home, 888 Broadway, NYC
10003; 212/473-3000 and
Barneys New York stores
nationwide; Weller vases
(on unit), wooden tables,
vase, Grueby lamp—]MW
Gallery, 617/338-9097; Blan-
ket, used as rug—=Susan
Parrish Antiques, 390 Bleecker
St., NYC 10014; 212/645-
5020; Kilim chair, green
chair—#1177, #1018, Lee
Industries, 704 /464-8318:
Solid pillows on chairs
and window seat—made
with Waverly fabrics, 800/
423-5881; Throw on win-
dow seat—#612697, Cham-
bers catalog, 800/334-9790;
Window-seat cushion fabri-
cation—Wayne Carron, 401/
596-6868; Items on kitchen
counter, foreground—some
items seasonal and may not
be available, Crate & Barrel,
617/964-8400; Urn—Mohr &
MecPherson, 617/354-6662

Bed—Zulema by
Old Biscayne Designs, Rte. 1,
Box 64, Americus, GA 31709;
800/3%97-5397; Bed linens—
Anichini, Rte. 100, Turn-
bridge, VT 05077; 800/553-
5309; Wicker side table,
chair and ottoman—Crate
& Barrel Furniture, 617/964-
1800; Rug, floor lamp—
Domain, 617/266-5252; Cur-
tains—Rue de France, 78
Thames St., Newport, RI 02840;
800,/777-0098; Curtain rods—
by Modern Objects, available
through Bloomingdale's By
Mail, 800/777-0000 and Bal-
lard Design catalog, 404/351-
5099; Throws, on chair and
ottoman—525 Made in Amer-
ica (see above); Shades—
Silhouette window shadings
in Linen Flirt by Hunter
Douglas 800/‘22 STYLE
Fireplace
tools, table-—-Mohr & McPher-
son (see above); Clockmaker’s
sign, tray on ottoman—
Richard Kazarian Antiques,
617/720-2758; Clock, on
mantel—#601-179, Crate &
Barrel, 617/964-8400; Fire-
place grate Upstairs/Down-
stairs Antiques, 93 Charles St.,
Boston, MA 02114: 617/367-
1950; Umbrella stand, lamp
and bowl on table—]MW
Gallery, 617/3389097; Quilt—
Susan Parrish Antiques (see
above); Photograph—by
Curtis, through Domain, 617/
266-5252; Ottoman—Lee
Industrit:s 704/464-8318
Sleeper
cha:rs—l ee Industries, 704/
464-8318; Sheets—Amboise,
Chambers catalog, 800/334-
9790; Cherry desk—Crate &
Barrel Furniture (see above);
Desk lamp—]MW Gallery,
617/338-9097; Blinds—Coun-
try Woods blinds by Hunter
])Ougla.s 800/937- SQJ%

Sink, oountertop——oi‘
DuPont Corian, call 800/4-
CORIAN; Cabinetry—Acton

Woodworks Inc., 2 School St.,

Acton, MA 01720; 508/263- &
0222; Platter, napklns, yel-
low vase, bowl, juice
glasses, dishes and glass-
es inside cabinets—some
items seasonal and may not
be available, Pottery Barn,
617/536-9130; Wire bread
basket, flower pitcher,
square glass canisters,
ceramic garlic pot—Crate &
Barrel (see above); Urn—Mohr
& McPherson, 617/354-6662;
Topiaries, pots—R.]. Eli-
/undo 617/4JI -2084
: Aubusson
chair—The Newbury Gal-
leries, 18 Arlington St.,
Boston, MA 02116; 617/
437-0822; Towels—Charis-
ma by Fieldcrest, 800/841-
3336; Wicker stool, painted
mirror—Richard Kazarian
Antiques, 617/367-1950; Lace
panels, on door—Rue de
France, 800/777-0998; Cur-
tain rods—by Modern Objects,
available through Blooming-
dale’s By Mail, 800/777-0000
and Ballard Design catalog,
404/351-5099; Shades—Sil-
houette window shadings by
Hunter I)nuglas 800/‘7‘7-
STYLE (See
Small wooden tables—
jMVv Gallerv. 617/338-9097
right) Shades—
Rashmlr Collection from
Hunter Douglas Pleated
Shades (see above); Window-
seat cushion fabrication—
Wayne Carron, 401/596-
6868; Throw—i612697, Cham-
bers catalog, 800/334-9790;
Solid pillows—of Waverly
fabrics, 800/423-5881; Pat-
terned plllows--l)omam,
617/266-5252
SECOND TIME AROUND
Architect—Pentagram Archi-
tectural Services, PC, 212
Fifth Ave., NYC 10010;
212/683-7000; Principal-in-
charge—jJames Biber, AIA;
Assistant—Michael Zweck-
Bronner; General contrac-
tor—Laurence Kretchmer;

z
Q
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70759 $26.95

66542

TECHNIQUES FOR

MATERIALS

COSTS AND TIME

46150

$19.95

742922 $45.00
(counts as 2 choices)

(TANDITIONAL |
A 0t TAILS
s wovirs ¥

56940 $18.95 64200 $27.95 57336-2 $55.00 53436 $19.95
(counts as 2 choices)

4 Good Reasons to Join

1. The Finest Books. Of the hundreds of books submitted to us each
year, only the very finest are selected and offered. Moreaver, our books
are always identical to the publishers’ editions, You'll never receive an
“economy edirion” with inferior paper and bindings from us.

2. Big Savings. In addition to getting 3 books for only $1.00 each when
you join, you'll receive discounts on books you choose to purchase.
Discounts generally range from 15% to 30% off the publishers’ prices,
and occasionally even more. (For example, your total savings as a trial
member—including this introductory offer—can easily be over 50%.
That’s like getting every other book free!)

3. Bonus Books. Also, you will immediately become eligible to
participate in our Bonus Book Plan, with savings of 50% off the
publishers’ prices.

4. Convenient Service, At 3-4 week intervals (15 rimes per vear), you
will receive the Architects & Designers Book Service News, describing
the Main Selection and Alternate Selections, together with a dated
reply card. In addition, up to three times a year, you may receive offers
of Special Selections which will be made available to a group of select
members. 1f you want the Main Selection, do nothing, and it will be
sent to you automatically. If you prefer another selection, or no book at
all, simply indicate your choice on the card and return it by the date
specified. You will have at least 10 days to decide. If, because of late
mail delivery of the News, you should receive a book you do not want,
we guarantee return postage.
© Newbridge Communications, Inc.
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AKE ANY 3 BOOKS
roronty $1.00 EACH

WHEN YOU JOIN THE
ARCHITECTS & DESIGNERS
BOOK SERVICE

You simply agree to buy three more books—
at significant savings—within the next 12 months.

I Avchitecinral Plans for
| Adding On or Remodeling

Jeyeld . uafrod. Ikt

{PORARY
MES

55905-2 $49.50
(c:mnn as 1 chuicw)

B

ARCHITECTS & DESIGNERS
BOOK SERVICE

A Newbridge Book Chdb

3000 Cindel Drive, Delran NJ 08370-0001

8-DP2

Please accept my application for trial membership and send me the three volumes
indicated, billing me only $1.00 each, plus shipping and handling. | agree to purchase
at least three additional Selections or Alternates over the next 12 months, Savings
penerally range from 15% ro 30% off the publishers’ prices. My membership is
cancelable any time after | buy these three additional books, A shipping and handling
charge is added to all shipments.

No-Risk Guarantee: If | am not satished—for any reason—I may return my introduc-
tary books within 10 days. My membership will be canceled, and | will owe nothing
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A few expensive books (as noted) count as more than one choice

Name __

b 3

Address Apt. ___

Ciry

State __ Tip _

(Books purchased for |1ru|n\~mn,li purposes may be a tax-deducrible expense. Offer
good in U.S, and Canada only. Prices slightly higher in Canada.)
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RESOURCES

Prime subcontractor—
Bronx Builders, 718/328-5277
Sofa,
ottomans bench—(u»mm-
made by Katsch Custom
Upholstery, 26 Bruckner
Blvd., Bronx, NY 10459;
718/402-0241; Side tables,
shelf between windows—
designed by James Biber, made
by Mark Hill Fabrications Inc.,
607,/588-940%; Rug—custom
design by Jeff Jackson for
Reactor, 51 Camden, Toron-
to, Canada MbHV IV2; 416/
362-1913: Window treat-
ment—Mary Bright Origi-
nals, 263 E. 10th .St #18, NYC
10009; 212/677-1970; Cur-
tain fabric—Cybele by Jack
L.enor Larson in Dusk and
Henna, 232 E., 59th St., NYC
10022; 212/674-3993; Cur-
tain rods, rings—Ed Giza,
Renaissance Workshop, 356
Old Maple Ave., Box 354,
North Haven, CT 06473;
20)3/259-4829; Painting, above
sofa—by Francine Tint, 212/
475-3366; Light fixtures—
custom by G.L. Lights On
Ltd., 212/534-6363
Column—built by Mark
Hill Fabrications Inc., 607/
588-9403 Fix-
tures—George Taylor &
Son, 212/2926-5369; Tile—
Dal glazed tile, 7834 Hawn
Freeway, Dallas, TX n"i fid
914,/398-8361 -
Doors, handles,
hinges, cabinet hardware,
countertops, island base,
hood—Ed Giza, Renaissance
Workshop, 203/239-4829;
Chairs—Adjusto Equipment
Co., 419/823-1861; Tile—Dal
glazed tile (see above); Light
fixture—Trama by Artemide,
516/694-9292: Stove—
Dynasty, at Gringer, 212/475-
0600; Cake stand—Odette
by Boris Sipek, at Modern
Age, 121 Greene St., NYC
10012; 212/477-2224. Otto-
man—custom-made by
Katsch Custom Upholstery,
718/402-0241; Curtain rod,
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rings—Ed Giza (see above);
Window treatment—Mary
Bright Originals (see above)

Handle—FEd Giza (see above);
Cabinets—built by Mark Hill
Fabrications Inc. (see above)

LI'GHTENING UP THE PAST

Archltect—l- Bradfor (l D1 (ll\(

Mainstreet Architecture, 1 Main
St., Ivoryton, CT 06442; 203/
767-2066; General contrac-
tor—Don Swaney, 203/434-
2163; Mason—Stan Bates, 203/
663-2552; Millwork—Bob

Johnson Millwork, 203/267-

4693; Structural engineer—
Besier Gibble Norden, 203/
388-1224; Civil engineer—
Tom Metcalf, 203%/388-5159;
All furniture—owner’s col-
lection; Windows—Marvin,
800/346-5044
FINE TUNlNG THE 508

) Archi-
tecture and landscape
design—Rios Associates, Inc.,
8008 W. Third St., Los Ange-
les, CA 90048; 213/852-6717;
Principal—Mark Rios; Pro-
ject engineer—Julie Smith;
Contractor—South Pacific
Pools and Landscape, 9430
Haskell Ave., Sepulveda, CA
91343; 818/894-5510; Furni-
ture consultant—Fat Chance,
162 N. LaBrea Ave., Los Ange-
les, CA 90036; 213/930-1960;
Furniture—vinmgc- furniture
of the 50s and '60s at special-
ty stores nationwide, includ-
ing: Fat Chance, see above;
Urban Artifacts, 2928 N. Lin-
coln Ave., Chicago, IL 60657,
312/404-1008; Fifty/50, 793
Broadway, NYC 10003, 212/

high/low

JEREMY SAMUELSON

777-3208 Storage
unit—designed by Rios Asso-
ciates, Inc., 213/852-6717
( ") Tiles—SatinGlo, 2"'x
2" glazed ceramic mosaic tile
by American Olean Tile,
write for information, Box
271, Lansdale, PA 194460271
NORTHWEST EXPOSURE
Architect—Tom McCallum,
1932 First Ave., Suite 703,
Seattle, ‘w\»\ 98]()1 906/‘4-41-
1596 (Pages
Table—]t'an Williams -\Imqucs
115 South Jackson, Seattle,
WA 98104; 206/622-1110;
Jardiniere—Turner Helton
Antiques, 518 East Pike St.,
Seattle, WA 98122; 206/322-
1994; Bowl—NIDO, 1920%
First Ave., Seattle, WA 98101;
206,/443-1272; Wicker chair—
Palecek, 2514 Florida Ave.,
Richmond, CA 94804; 510/
236-7730; Dining chairs—
owner's collection; Rug—
Pande Cameron, 815 Pine
St., Seattle, WA 98101; 206/
624-6263; Cabinetry—Seat-
tle Cabinet and Millwork,
Inc., 14306 N.E. 193rd Place,
Woodinville, WA 98072;
206/486-6272; Refrigera-
tor—Sub-Zero Freezer Co.,
800,/222-7820; Stove, dish-
washer—Viking Range
(lm‘p.! 601 /455-1200; Stain-
less-steel countertop—Vul-
can Products, 206/467-9945;
Light fixtures—Rejuvenation
Lamp and Fixture Company,
1100 S.E. Grand Ave., Port-
land, OR 97214; 503/231-
1900; Tile—Pratt and Larson,
207 Second Ave. South, Seat-
tle, WA 98104; 206/343-7907,
Floral pillows—Andrews
and Arnold, 206/443-4230;
Windows—Milgard Mfg.

Imc., 80()/’5(3‘.’»8-144
Rug—anlL (ctmﬂun
(see above)

Sofa, chairs—-fmm
flea market, reupholstered in
Villa Juniper fabric by Gary
Glant, to the trade through
Wayne Martin Inc., 1000

Lenora St., #200, Seattde, WA
98121; 206,/224-7171; Uphol-
sterer—Matthew Jackson,
British Traditional Uphol-
stery, 206/525-2009; Otto-
man—Nordstrom's, 206/
628-2111; Table with lamp,
lamp, carved mirror on
mantel, tray on ottoman,
pot on mantel—Andrews
and Arnold, 206/443-4230;
Fireplace and mantel—
designed by Tom McCallum,
206/441-1596; Fireplace
tile—through Pratt and Lar-
son, 206/343-7907; Brass
firescreen, teapot on otto-
man, horse painting on
mantel—NIDO (see above)

'60s HOUSE

hoto, Desugner—

Margo Neri, 228 Croton Falls
Rd Mahopac, NY 10594;
914/621-2536; General con-
tractor—Krisa Construction,
Box 98, Mohegan Lake, NY
10547; 914/528-0338; Stone-
mason—joe Martone, Comar
(.nnsuuuum 914 /528-6686
S to, right) Red
chalr ottoman-vmmh chair
and ottoman by Eero Saari-
nen, through Knoll, 212/
343-410%; Black otto-
mans—DBarcelona ottoman
by Mies van der Rohe,
Ihmugh Knoll, 212/343-
4103; Pillow fabric—by

Jhane Barnes for Knoll,

212/243-4046; Windows—
Marvin \Mndrms HOO/‘Hh-
)()H 1d 75

Bedcover fabrlc—( ht‘(‘]\-
mate by Jhane Barnes for
Knoll, 212/545-4046; Chair
and ottoman—Womb chair
and ottoman by Eero Saari-
nen, through Knoll, 212/
343-4103; Fabric on chair—
C.D.’s by Jhane Barnes for
Knoll, 212/5343-4046; Wall
covering—by Jhane Barnes
for Knoll, 212/343-4046;
Tub—American Standard,
#7242-018020 Rondo,
800/223-0068; Towel bar—




ADVERTISEMENT

RENOVATION

| renovating and decorating is just as important as the
‘ end result. That’s why we invite you to take advantage
of this special opportunity to find practical alterna-
| tives, creative solutions and design ideas for your
| home. These brochures from fine manufacturers will
| help you achieve lasting results!

To order, please mail the enclosed card or coupon to:

' Metropolitan Home Renovation Resource
| P.O. Box 1518
i Riverton, New Jersey 08077-9518

| Offer expires February 28, 1994

RESOURGCE

At Metropolitan Home, we know that the process of

Amana's AGS780 freestanding
gas range features die-cast burn-
| ers, exclusive one-piece burner
| grates and the exclusive Insta-
| Broil™ broiling system. For more
information about the Amana gas
‘range or the complete line of
'Amana Products, please call
[ 1 (800) 843-0304.

| Andersen® Window & Patio Door

| Factbook offers ideas for creating |
distinctive light-filled environments |

| using Feature Windows, Patio i

| Doors and Roof Windows. Includes
tips for planning a project, choos-

| ing a contractor, energy facts and

more. It's a great resource for ‘

building or remodeling projects.

| 1(800) 426-4261.

Armstrong’s Color Passions Col-
lection, one of Armstrong's Best
| floors, features some of the newest

Plus, if Color Passions isn’t the
| easiest to clean vinyl sheet floor
you've ever owned, Armstrong will
| replace it—free. Call 1 (800) 233-
| 3823 for the free “Color makes a
| Comeback” brochure.

and brightest flooring colors ever. |

Flou America offers the North
American market a new bedding
system which consists of 8 models
of beds, mattresses, pillows and
| duvet systems (i.e. duvet cover, pil-
| low cases, fitted and flat sheets) in
| all North American standard sizes.
| Flou thoroughly studies all bed
components in order to make them
| all compatible for optimal comfort
and style. $3.00.




RENOVATION RESOURCE

ADVERTISEMENT

Travel back through time and histo-
ry for a beautiful voyage of discov-
ery taking in the art of craftsmen | §
who have remained faithful to tradi- |

| tional 19th century skills and quali- |
ty. To find out more, send $10.00 to |

receive the new Grange 124 page
color catalogue of home furnish-
ings. New and exciting creations

| from Grange await you there.

Bath & Kitchen Ideas From
Kohler-A complete set of full-color
product catalogs covering baths |
and whirlpools, showers, lavato-
| ries, toilets and bidets, kitchen and
bar sinks, faucets and accessories. |
Kohler $8.00. '

Grohe America. A Grohe Customer
Shower System is elegant indul-
gence. But you'll use it every
day . . . you're worth it. Body
Sprays, Shower Heads, Hand
Showers—each with multiple water

| spray patterns—you decide. Grohe

for your Master Bath! Grohe

America, Inc., 241 Covington |

Drive, Bloomingdale, IL 60108,
(708) 582-7711. $3.00

KraftMaid. The natural beauty of
oak is captured in KraftMaid's

Looking for quality fireplaces that
combine efficiency and aesthetics?
Send for our brochure on energy-
saving built-in gas or wood-
burning fireplaces. Including see-
thru, three and four sided glass fire-
places, inserts for pre-existing

| fireplaces or our direct-vent (no

Presidential Oak cabinetry, avail- |
able in seven finishes. The flexibili- |

ty of design and professional
planning can create a custom look

| in any KraftMaid kitchen. Over
| 65 optional features include

pantries, lazy susans, spice racks,
mullion doors and an ironing board

| cabinet. $4.00

chimney) gas fireplace available
with remote control.

Discover elegant and affordable
designs such as the Cosy Pilo col-
lection by Torck and Noirot . . . And
discover hundreds of other con-

temporary European models such |

as sectionals and sofabeds,
modular wall systems, beds,

| tables, chairs, rugs: all in our 100

page catalogue, For Met Home
readers, $5.00.




ADVERTISEMENT

Made to Order From Marvin.
“Made to Order from Marvin" illus-
trates how made-to-order wood
windows and doors can enhance

| your home. The 24-page full-color |

brochure helps you determine your

| tenance and architectural design. |

Includes a section describing basic
| window and door styles. Free.

|

|

| . .

| needs for energy efficiency, main- |
|

|

|

1

Roche-Bobois—The international
| collection of exclusive, contempor-

| ary furniture is presented in a new, |

| 75 page, all color catalogue. Ex-

| citing new concepts in leather and |

fabric seating, wall systems, mar-
ble and curved glass fables, bed-
room and dining room furniture.
$10.00.

For a complimentary catalogue of
Michael Graves award-winning
design collection and for more in-

formation on Miele cooking, laun- |

dry and dishwashing products
please call 1 (800) 289-6435.

Design that works
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Snaidero, a world leader in fine
kitchens and baths, presents the
“OLA" Series in Racing Red—de-

| signed by Pininfarina, stylists for

Ferrari automobiles. Snaidero is

best known for their Italian de- |

signs, both traditional and contem-
porary, and exceptional finishes of
high gloss lacquers, warm ven-

eers, durable laminates and beau- |
tifully crafted solid woods. Please
send $5.00 for brochure.

Fountainhead by Nevamar®, a
solid material for countertops and
more, is featured in this kitchen.
Fountainhead’s color and pattern
run throughout its thickness.
Beautiful. Durable. Repairable. 16

“granite-like” patterned items and |

four solid colors. Matching sinks,
bowls, and hardware. Idea booklet
available.

Since1900 Stickley has been

handcrafting America’s finest solid
wood furniture. In addition to the

legendary Mission Oak and |

Mission
Stickley also builds traditional 18th
century pieces in both solid cherry
and mahogany. Full-color cata-
logues are available, specify Mis-
sion or Traditional. $10.00 each.

Cherry Collections, |

494N0S34 NOILVAON3H
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This Shoowa Natural carpet is from
the Tufenkian Primitive Collection.
Among the new designs in this col-
lection are Zebra Pelt and Tiger
Stripes, drawn from African and
| East Asian traditions; Tumi, inspired
| by the Peruvian textile tradition;
and Sapacara, based upon a
lizard-skin motif. For a free

brochure, call 1 (800) 435-7568.

g i S

Built-in home refrigeration never
looked so good. Look to the best |
when only the best will do— |
Sub-Zero. 3

Metropolitan
Home

appropriate numbers and enclosed payment for priced items.
directly from each company.

RENOVATION RESOURCE

Yes, please send me literature from the companies listed below. | have circled the ,

f

|
| The GoldenWarm Direct-Vent
| Fireplace from Vermont Castings
doesn't require a chimney, just a
small vent to the outside. It can be
| installed on any exterior wall.
Homeowners can have a fireplace
in locations that would not be pos-
sible with traditional units. Call
1 (800) 227-8683 for a free Fireside
| Advisor catalog. A video is $9.95.

I
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Literature will be mailed

|

]

|

|

1. Amana Free 8. Kohler Co. $8.00 15. Snaidero $5.00 !

2. Andersen Windows, Inc. Free 9. KraftMaid Cabinetry, Inc.  $4.00 16 Slickley Mission $10.00 I‘

. 3. Armstrong World Industries Free 10. Ligne Roset $5.00  17. Stickley Traditional $10.00 :
{ 4. Fou $3.00 1. Marvin Windows Free 18. Sub-Zero Free :
| 5. Grange Furniture, Inc. $10.00 12. Miele Appliances Inc. Free  19. Tufenkian Free |
! 6. Grohe America $3.00 13. Nevamar Free  20. Vermont Castings Catalogue Free [
" 7. Heal-N-Glo Free  14. Roche-Bobois $10.00  21. Vermont Castings Video $9.95 !
Please print or type: Or charge to: i
Visa Mastercard  American Express ﬁ

Name 1
Address Credit Card Number |

[

City State Zip Name !

I

Telephone Billing Address :

f Method of Payment: Add $2.95 to cover postage and handling costs. City e 7 i
i Enclose this card with check or money orderfor$ I
| (Payable to Metropolitan Home Renovation Resource). Signature Expiration Date :
. Sendto:  Metropolitan Home Renovation Resource l

Please allow six to eight weeks for delivery.
This coupon expires February 28, 1994,

P.O. Box 1518

Riverton, New Jersey 08077 I

MHRRG/O3.1 |




e Dor't malke fitchens...
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We carve the wood trim that will not only make your kitchen unique,
it will also enhance any part of your home.

Be inspired by our 88 page Design Portfolio coordinated with our 66 page Color Product Catalog.

Raymond Enkeboll D@&gn

ARCHITECTURAL WOODCARVINGS ~ \ geker ] 0 the trade

since

For your own Catalog & Design Portfolio, please send $20.00

VISA or Mastercard welcome. Complimentary brochures available.

16506 Avalon Blvd., Dept. MH10 Carson, CA 90746 Tel: (310) 532-1400 Fax: (310) 532-2042




When I said I wanted my
indoor pool to seem like
it wes outdoors, most
window manufacturers
wouldn't even get their

feet wet.

MARVIN DOVE RIGI'I'I' IN.

We made double-hungs 16 feet high for the lllinois
State Capitol. We made a 4' x 6' cloverleaf window for a
rancher in Montana. And for a Texas football fanatic, we
made a football-shaped window, complete with custom-cut
wooden grilles for the laces.

So if you want your windows to make a splash, bring

your ideas to the company that's not afraid to take the plunge.

Marvin Windows.

For a free copy of our 96-page catalog featuring the
entire line of Marvin windows and doors, mail the coupon or
call 1-800-346-5128 (in Canada, 1-800-263-6161).

Send to: Marvin Windows, Warroad, MN 56763.

Name

AD99309A

Address

Cit State:

2ip Phone .

RESOURCES

St., NYC 10014 212/645-
5020; Glasses—$110 each,
Perfection by Baccarat, 625
Madison Ave., NYC 10022;
212/826-4100; Candle-
sticks—about $270 (large),
$240 (medium) and $210
(small) by Cec LePage
through Elements, 738 N.
Wells St., Chicago, IL 60610;
312/664-5222; Twist, 2332
NW Westover Rd., Portland,
OR 97210 503/22440334; MDF
Modo, 19 Brattle St., Cam-
bridge, MA 02138; 617/491-
2789 and ICE, 163 Cumber-
land St., Toronto, Ontario
M5R 1A2; 416/964-6751; Tea
set—5%6,500, Fortunoff &
Co., 681 Fifth Ave., NYC 10022;
212/758-6660; Vases on
ledge—$120 each, by Gun-
nel Sahlin for Kosta Boda,
Galleri Orrefors/Kosta Boda,
800/351-9842; Photograph,
left—Suil Life #171 by Kenro
Izu ($2,500), from Howard
Greenberg Gallery, 212/334-
0010 (Pac Chair—$145,
Paris Side Chair through Pot-
tery Barn; 800/922-5507;

| Pillow, on chair—$52, by

Archipelago, through Neiman
Marcus, 800/944-9888; Table—
$4,035, #1341 from the
Charles Phister collection for
Baker Furniture, 616/361-
3289; Tablecloth—$300, by
Archipelago, Barneys New
York, 212/929-9000; Bowl
with oranges—$38, Le¢ Fan-
ion, 299 West 4th 5t., NYC
10014; 212/463-8760; Glass-
es—5§40 each, Lumina by
Sasaki, 212/686-5080; Blue
and orange vases, used as
candlesticks—$89 each, by
Studio Paran for the Loom
Company, stores listed above;
Salmon vase, used as can-
dlestick, vases on ledge—
$89, by Studio Paran for the
Loom Company, sources list-
ed above; Tea set—$159
through The Bombay Com-
pany, 800/829-7789; Rug—
$675 for a b’ x 7, Sierra Dust

| by Shyam Ahuja for the Ralph

106 MET HOME SEPT/OCT 1923

Lauren Home Collection,
available through Shyam
Ahuja, 201 E. 56th St., NYC
10022; 212/644-5910; or
through Polo/Ralph Lauren
Stores nationwide, call 212/
642-8700; Photograph left—
Calla With Leaf by Imogen
Cunningham ( ‘?pl.‘EOO) cour-
tesy Howard Greenbc!g
Ga[lc-rv ‘_’12/‘%‘34—()010 (Pag

Rug—b» V:( l\l leon (su
above) (See phot
Vases—hv (,,unnf-l
Sahlin for Kosta Boda, Galleri
Orrefors/Kosta Boda 800/
351-9842 ]
Vases—bhy btudm
Paran for the Loom Compa-
Ny, SOUrces hsu d dbove See

Slsal-—llnough MS( ( arpet
& Home, 212/473-3000
INSTANT GARDEN

DESIgn—Peter Slephtns
Elegant Effects, Inc., Box
1021, Southport, CT 06490;
203/255-6261
COOKING S NEW RUB
Al
sulver plates and pans—
[Lou Lou’s Lost & Found,
121 Newbury St., Boston,
M»’\ 02116; 617 /RGQ 8593
: 0} Bowls—bhy Steve
Stewart at Gordon [«mnr
1322 Third Ave., NYC l()()"l
212/744-4922 (P o
Antique white bowl—.u
Pierre Deux, 369 Bleecker St.,
NYC 10014, 212/243-7740 M

| [Metropolitan Home (1SS (ISSN#0273 2858) is \
published bimonthly by Hachette Filipacchi |
|USA Inc., and managed by Hachette |
Filipacchi Magazines, Inc., 1633 Broadway, |
[New York, NY 10019. Second-Class |
| postage paid at New York, NY 10001 and |
| at additional mailing offices. Postmaster: I
| Send change of address to Metropolitan |
|Home, P.O. Box 54537, Boulder, CO|
|80322-4537. Canadian GST Numben
| (130479439). SUBSCRIPTIONS: Yearly |
.subscnpnon rates for the USA and its
| territories and possessions in US Dollars:
'one year, $15.94; two years, $27.94;
|three years, $37.94. Canadian subscrip-
|tions and other non US subscnphons‘
|add $10 for each year ordered. Copy-
right © 1993, Hachette Filipacchi USA, |
|Inc. All rights reserved. Reproduction in |
| whole or in part without permission of the f
| publisher is prohibited. Printed in USA. |
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Artlight Fixture Co.

wve 50%—DBuy direct from the manufac-
rer. Elegant floor lamps and hanging
undeliers. 1-800-881-5483, $3.00.

Ballard Designs
1 eclectic mix of folk-art furnishings,
assic architectural pedestals, brackets,
untry farm chairs, and garden acces-
ries to decorate your home. A vear's
bscription $3.00.

Bombay
ntique inspired home furnishings,
mps, prints, wall decor, decorating
sssories, and distinctive gifts, from §5
)0, $1.00.

P 30

Brown Jordan
» receive a 60 page Signature Collection
‘ochure, please send $2.00 for postage
1d handling to: Brown Jordan

arketing Services, Dept. 78MH, t?‘-il'ﬂ)
idley Street, El Monte, CA 91731, $2.00.

Cherry Tree

st meets Westin custom designed, hand
afted shoji screens and lighting. An ele-
it alternadve for patio doors, room
viders, window coverings, and more. A
riety of fine woods and styles. $2.00.

Clear Lake Furniture

xciting new concept in home furnish-
gs. You make the design choices! From
2 styles, edge treatments, woods, ete.
he simple elegance of our furniture

orks well with all mteriors at very afford-

sle prices, See ad in MET Shop. $5.00.

. European Furniture Importers
[ackintosh, Corbusier, Grav, Mies Van

er Rohe—beautiful Tralian Modern
lassics imported directly to our distribu-
on facility. We stock all the names you've
een looking for and delivery is only 10-
4 days. For the best quality and dis-
ounted prices call 1-800-283-1955. $3.00.

. Expressions Custom Furniture
hoose from over 150 frame styles, 700
esigner fabrics including top grain
‘athers, tables, lamps and accessories,
ustom-built furniture, Franchises
vailable. Free,

. Frederick Cooper, Inc.

lew Treasury Vol. 11 collection. A mini

atalog of diminutive lamps for elegant
omes. Porcelains, bronze finished clas-
cs, candlesticks, everything from Deco
» Ming. $3.00.

0. Golden Valley Lighting

he place for discount lighting fixtures
rom hundreds of manufacturers or order
rom our 175 page color catalog. $5.00
efundable with first purchase. $5.00.

1. Larkspur Furniture Co.

Inique, Romantic Garden Furniture
nade of solid hardwood. Finish is weath-
r-resistant in white or green. Easy-
\ssembly. Free.

ome

egui

12. Manhattan Cabinetry

Custom Design Furniture for the home
and office. A full range of materials and
finishes—Every detail, from design and
construction to installation, is carefully
monitored by our outstanding team of
professional designers.
1-B00-MANHATTAN. Free.

13. Rejuvenation Lamp &

Fixture Company

Our 40-page color catalog features over
200 solid brass chandeliers, sconces,
porch lights and lamps in Arts & Crafts,
Victorian and Neoclassic styles. Free.

14. Room & Board

A spirited combination of classic and con-
temporary furniture designs manufac-
tured by small American companies utiliz-
ing unique materials; raw steel, solid
woods, stone and glass. Free.

15. Stokepoges

Offers a distinctive line of whatnots and
other small furnishings handerafted in
painted and oiled pine. Influences from
English country to provincial Italian and
others, $2.00.

16. Wellington Furniture

Allow Wellington to introduce you to the
pleasures of the finest American-made
leather furniture available today, Our cat-
alog features over 300 styles of leather fur-
niture at substantial savings below manu-
facturers retail. (800) 262-1049 (in NC
(704) 264-1049) Wellington's Furniture,
PO Box 2178, Boone, NC 28607, Free.

17. Yield House

Unique and versatile furniture and furni-
ture kits for America'’s country home.
American traditional and Shaker-inspired
designs refined for today’s needs. Plus
everything for country decorating: quilts,
pillows, rugs, prints and accent pieces,
Gift ideas too! Since 1947, Free.

BUILDING &
REMODELING

18. Chadsworth Columns™

Beautiful classic wooden columns for in-
terior and exterior use in a variety of sizes
and designs, Also offers fiberglass, E.P.S.
and hand-carved limestone columns.
Largest selection anvwhere. Free,

19. Security Chimneys
Security Fireplace presents their new
Gas Fireplace Insert, with an outstanding

%

. This new
as a Wall

net energy recovery of 7¢
product is also approved
Space Heater, Free.

KITCHEN & BATH

20. Canac Kitchens

A wide range of colors and finishes in
both wood and high-gloss polyester, Full
kitchens are displaved, along with detail
shots of door stvles and storage aids,
1-800-665-5322. Free.

Whether you’re renovating—or just rejuvenating—

StyleGuide catalogs from these quality advertisers are

an easy way to great ideas for your home.

Order a few, or order them all and keep for future

reference. Use the handy coupon.

21. Hansgrohe

Complete collection of luxurious bath
and kitchen faucets, showerheads and
complementing accessories executed
with sophisticated design and innovative
technology. Free.

22. Merillat Industries, Inc.
“Merillat’s New Kitchen Design &
Planning Kit.” Design like a professional.
Includes everything you need for com-
plete kitchen planning. Easy-to-follow
mstructions, decorating ideas, layout
tools, specification brochures. $8.00.

FLOORS & WALLS

23. Bearden Brothers

Carpet Corporation

Buy factory-direct and save! Qur own pre-
mium Elegante carpet or all national
brands. Guaranteed first quality with all
wear and stain warranties. Area rugs, vinyl,
brass stair rods, padding and more. Free.

24. S&S Mills

Buy direct from S&S Mills and save 50%
on quality carpet. Call for a video or
brochure, 1-800-241-4013, ext. 276, Free,

25. Perfection Rug Co. Ltd.
Importers and distributors of the world’s
finest floor coverings from Canadian and
foreign mills. Specializes in custom
design of woven and (ufted products -
wool, blends and nylens for the contract
and residential market. Trade only. Free.

MISCELLANEOUS

26. Brio Corporation

BRIO toys bring fun and learning togeth-
er for children. Free.

27. Davis & Co.

Decorate with history! Choose from our
distinctive selection of fine merchandise
and accessories spanning centuries of
stvle. $1.00.

28. Designers Privilege

Buy where the designers buy without the
designer and save 30-45%! ]()m this very
unique network and we will send you
showroom listings, courtesy card, your
passkey to the showrooms and complete
program information. $15.00

29. Encyclopedia of Home Designs
A total of 500 different designs offers the
most varied selection of plans now avail-
able in any single home plan book. Over
1,368 illustrations make this volume the
perfect reference and idea book.
Blueprints available. $12.50.

30. Gevalia Kaffe

Europe’s premier coffee delivered

fresh from our Swedish roastery to your
door. Roasts and blends available in

11 flavors. Free.

31. Rocket Dog Studio, Inc.
Introducing Rocket Dog Studio’s lively
and unconventional collection of gar-
govyles, grotesques and colonial/victorian
grave images for the home and garden.
These exclusive designs are now available
directly from our studio. $2.00.

32. The Art Institutes International
Study interior design at 8 great loca-
tions—Atlanta, Dallas, Fort Lauderdale,
Houston, Pittsburgh, Philadelphia,
Seattle, Denver. 1-800-592-0700. Free.

33. Tungsman International

New to America! Like a goose-down com-
forter, your body breathes beneath it!
Over 22,000 miles of pure silk per queen-
size blanket! Available in all sizes. Free.

[ e e e

: Please cut & mail This form expires January 31, 1994,

: coupon to: Circle bers below corresponding to the items listed on this page

I

| Metropolitan Home 4 $3.00 10.  $5.00 19. Free 28. $15.00

| StyleGuide 2. $3.00 1. Free  20. Free 29. §12.50

1 3. $1.00 12 Free 21. Free 30. Free
e 4 $200 13.  Free 22 $8.00 31.  $2.00
Riverton, NJ 5. $2.00 14. Free  23. Free 32. Free

‘I 08077-7527 B. $5.00 15. $2.00 24, Free 33. Free

| 7. $3.00 16. Free 25. Free

: 8. Free 17. Free  26. Free

| 9. $3.00 18 Free 27 $1.00

|

1

: _J My check or Money order, made payable to Metropolitan Home StyleGuide is enclosed

1
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]| Name = —

|
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I
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1

| Total Catalog Cost Plus $2.75 = Total Amount .

: Please allow 6-8 weeks for delivery.
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Chadsworth...The Column Source offers
wood, fiberglass, E.P.S., stone and marble
columns in a variety of styles and sizes for
interior or exterior use. Catalog $3.00.
Chadsworth Columns, P.O. Box 53268, At-
lanta, GA 30355. (404) 876-5410.

LARKSPUR FURNITURE COMPANY'S
Magnolia Garden Chair & Ottoman
handcrafted from durable hardwood for
outdoor use In green and white is avail-
able at the low seascn end price of $275
for chair & $95 for ottorman while ship-
ment lasts. For ordering information call
1-B00-958-8174 or write 274 Magnolia
Ave., Larkspur, CA 94939 or FAX 1-415-
927-4572

Pintchik Homeworks offers low prices and
unsurpassed service on a wide selection of
famous name blinds and window coverings.
Call today for free ordering kit, 1-800-
B47-4199, In New York call (718) 996-5580.

We import direct, you get the real thing:
durable hand-knotted oriental rugs—for
less! Over 6000 rugs in stock. Free bro-
chure: Charles W. Jacobsen, 410 North
Salina Street, Dept. MH, Syracuse, NY
13203. Orcall (315)422-7832.

Allow Wellington's to introduce you to the
pleasures of the finest American made
leather furniture available tocay. Our catalog
features over 300 styles of leather furniture
at substantial savings below manufacturers
retail. 'A Must Before You Purchase Leather
Furniture™. 1-800-262-1049 (In NC 1-704-
264-1049) or write to: Wellington's Furniture,
P.O. Box 2178, Boone, NC 28607.

Partition rooms, cover windows or walls,
gain privacy, "with a feeling of openness
and light!” Shojl Panels avallable in any
design, size, finish and insert material
(even fabric). Call (615) 665-2896. SOLE-
TUDE, INC., 4613 Skyment Dr., Nashville,
TN 37215 for brochure.

Star Light. Star Bright. This striking chan-
delier from Ballard Designs is just one
example of hundreds of decorating dis-
coveries in every catalogue. Choose
from a wide range of styles of distinctive
furniture and accent pieces for your
home and garden. Send $3 for a one
year catalogue subscription to: Ballard
Designs, 1670 DeFoor Avenue NW, Dept.
E3253, Atlanta, GA 30318-7528. Or call:
(404) 351-5099.

Philadelphia pedestal sink has formal charm
and furniture-like detailing. Matching toilet
available. The Renovator's Supply, P.O. Box
2660, North Conway, NH 03860. 1-800-
659-2211.

Levolor 80% off retaill Shop America's
largest mail order discounter for blinds & BLIND & WALLPAPER FACTORY
wallpaper. Custom-made mini, vertical, ANY BLIND

wood blinds and pleated shades. FREE ANY WALLPAPER
UPS shipping. Levolor 1" Basic mini 35% o 80%
blinds shipped in 3 working days. Over 3 RETAIL

million satisfied customers. American OFF »uct
Blind & Wallpaper Factory, 28237 Or- i
chard Lake Road, Farmington Hills,
Michigan 48334. Call 1-800-735-5300.

BEDROOM SECRETS CATALOG— A collec-
tion of comforters, sheets, window treat-
ments, furniture, wallpaper, fabrics, and ac-
cessaries. Select from famous makers like
Laura Ashley’ﬂ" Eileen West™, Di Lewis®, Cal-
lier Campbell®, Bill Blass”, and Croscill®.
New designs for 1993 at unbelievable every-
day low prices! Bedroom Secrets—where
service, quality and value count, Box 529,
Fremont, Nebraska 68025. 1-800-955-2559.
Bedroom Secrets, $2.00.

Heirloom-quality solid brass and white
iron beds. Buy factory direct and save
50%. Bridal layaway and payment plans.
Free catalog. Brass Bed Shoppe, 12421
Cedar Road, Cleveland, OH 44106. (216)
229-4900.

A dramatic yet contemporary stair system
with the true open-look. Detailed plan draw-
ings, all hardware and instructions included
with every order. All from one reliable
source—NMylen Industries—the country’s
leading manufacturer of Spiral Stairs. Field
reps, design assistance, toll-free access to
factory. Free full color catalogue. Mylen In-
dustries, 650 Washington Street, Peekskill,
NY 10566. 1-800-431-2155.

For “Met Shop” advertising information call Alison Fietcher at 21 2.767-5712.




CHADSWORTH
COLUMNS

Buy Factory Direct
And Save On Beautiful
Designer Lighting! |
| CALL 800-881-5483 |

FOR OUR STUNNING COLOH BROCHURE ($3)

7Z\V"r u.,j

Architectural Wooden Columns
Economical to Luxury S
Competitive Pric

FIXTURE CORP.

BEDTIME LUX

s 2 ‘ Shoji Screens
100% Chinese Sill l&]anl{u \

Add elegance and
privacy to any de
cor, Custom hand
crafted room di
viders, window
coverings, [ree
standing screens,
sliding and bi-fold

* Newver }'L’ﬂm? available in America!

- ;‘;{u‘[v‘ warm I:" w,'.'!j('r “:J(f)”i l.’[ \“‘ll"l"](","
¢ Ouer 22,000 miles ufpunv sillk per blanket!
e 3.8 times warmer than u'fnn" ,,urlJ. ,;Lh"

Jnu‘n. o {rr(‘aflw Auwah’l it!

A true symbol of exofica, the Cho-Tan :II;';P‘R L r}::qur:'
" 4 o . dable, Hoor, hang
lr.lim'\\-' l)t'.lnhlun_\' 1\.1!“1-\'\'.1[&'&. “)[]‘.’n ing and wall

sillz edging; deliciously reminiscent of lamps. Choose

RITIRS ) I

from a variety of
fine woods and
designs

CHERRY
TREE (T

game [‘urs |||‘
Northern Tibet

liw r'mlgll-s]'l(_mr'n I')i,:_

& Toddler

IHHOLIDAYS!

twin el b AL

TIIE

Nvailable in Qirdun,

ORDER NOW FOR

Tun I~

color catalog - $2.00

PO Box 17815 Dept. M
Boulder, CO 80308
303 442-4814

Internation

9-1500

Ssman

1-800-97

f X

?@N
§ ince 1916, the New York

School of Interior Design

has given students and
professionals the knowledge and
skills they need for a suecessful
career in the interior design
profession. For more information,
or to request a catalogue,

call 1-800-33 NYSID. Ask for
extension 1079,

Register now [or Fall Semester
classes heginning Tuesday.

September Tth.

New York School of
Interior Design

FIDER-aceredited
155 East 536th Street. New York,

212 753 5365

NY 10022

Where interior design is a real education

| Millions of your prime prospects can be foundin |
| the industry leading tities of Hachette Filipacchi |

Magazines, Inc.
To place a classified ad, simply call toll-free and
reserve your space today!

1-800-445-6066 (9am-5pm EST)
In Canada: 1-212-767-5750

|
|
|
|
|

Shop

Free personal brewing kit.

S Jnd Cl r”vu- measure. “': pL"l”!.L'L‘l. {nr

Now you can
enjoy the Iugcml— 1)1'v\\'i}1§ your fresh Caffe Verona
and House Blend coffees.

Like all Starbucks vals,
Cd'F"l.v \L-mlm ‘lllLl Hml:‘c‘ P’iL'ﬂl]
Ilugin with the very best
[

ary I.!‘l.‘,-'EH'IL‘S: Lll](l

{? avor n!'- Starbuc |\’.~'
- custom masumi
[ \\]mI H an cotfees

\E‘I}Lt‘. Jllkl UHH(! di?:\-'\\"lﬁlk‘!'{‘ .I]]

receive a
{II‘CL‘ g’i“.
Just w‘(lcr ‘ ‘.”\. uh'h l_". our
|uwm1m' Caffe Verona® (R0/20
l‘!LﬂL‘I ) and House Blend for
58.95 llslm ~|H|1ptr ), and we'll
Caffe Solo

l‘n'c\\-ing lcii’., a $36.95 va

SL‘HLI you our L'\L'lLl.‘l‘\'L’

ue, f:‘_v_c,

I‘I]\ kit im]ud\s a pm‘culdin

S Iﬂll\-", LIHI1H .1L(1|1]

:: ll)“h
f

¢
lh r cone, ten m.‘rcr :Ih,-r.-‘

rbucks Mail Order, 2203
imit 1 per customer. Offer ends 12/31/93

Offer available exclusively through Sta

the \'vn]‘]d. '|-aiei1|g our inspiration
%I'\HN llh l)L 2ans l}]un 'LI\L‘. we

create d hunw new ulml:mnlum-

that offer the I_WH‘U({ balance of
be nl.\‘ and flavor.
We're so sure _vcm'” love our
coffee that we'll QIJL”_\: refund vour
money if you re not 100%
satisfied.
So call h\da\ to get this free

:11 t, and a c]mnw to taste the
worlclys {?inust cx':'l:['uo, 1” 'Fnr just
$8.95 (plus shipping).

To order, call

1-800-STARBUCKS

(1-800-782-7282) Ext. 2E-26

Airport Way §., IO, Box 34510, Seattle, WA 98124-1510
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In m """""""""""" Handcrafted In Minnesota
—) . N B Handcrafted Steel
St Bed. Queen Size
< il m=r BO'H 61'W 85D
ol = T $1199.00
GRDEH|NG_KI‘ _! Other sizes available.
J-J | To order call:
[ 1-800-486-6554
T BALI & LEVOLOR UP TO 79% OFF Hlow 45 vk
| ! ivery.
e Kit Includes: Color selecto « Free UPS (.1 AZd ;?0000
measuring gu ide for » No sales tax ( 1 shippingé.handhng.
= | custom minis, micros - Guaranteed lowest prices! MN. IL. CO residents
r | verticals, pleated & Duettes « Fastest delivery ( ™ hoe) | b o
Iso Del 'q“' * Louverdrape « Lifetime limited warranty
"« Hunter/Dougl & ; on most products!!! i
Verosol « Joanna : Mastercard
%.-.. T—— {BUU) 847- 4199 Wy (713} ggﬁ 5?80 —— ) 4%’,,‘1%2:2,?:,‘,3?5'2;“ American Express
106 Bath Aver 8) 99¢ il '

CUSTOM MADE
TABLE PADS

E7

BEST PRICES
DIRECT FROM THE FACTORY CUSTOM
Order with confidence from TABLE

America’s oldest and largest
custom table pad manu-
facturer, No advance deposit
or messy C.O.D. You pay
nothing until you receive
your table pads and are

PADS

1 1OdO:

( ™
& ™ e

| S —

| cnmpk:leiy satisfied. 15 year FACTORY DIRECT SAVINGS
guarantee, 7
. No Deposit or Messy COD
__/ 1-32"/ 32237(7;237 FREE Kit Available
/ .Xt' : LIFETIME-AND-A-DAY ™ GUARANTEE
1170 Stella St., St. Paul, MN 55108 SINCE 1911 CALL: 1-800-444-0778 Ext. 1200
— in Canada/Hamilton 1-800-668-7439

Z P.0. BOX A ® LAGRANGE, INDIANA 46761

4
-

« LEVOLOR+*DELMARBALI*GRABER+*DUETTE

B s HUNTER DOUGLAS+JOANNAVEROSOL New,

-LOUVERDRAPE M&B R
N VOTED #1 InCustomerSerwcem WALLCOVER'NG

Dver 3 Million Satisfied Customers
~ CoastTo Coast!

 LEVOLOR & del mar] k&

MINI BLINDS -

Why You Should Buy From. o
- America’s Largest Mail Order
RETAIL == Blind & Wallpaper Discounter
* TOTAL SERVICE - Our total service means your
tofal satisfaction. We give you the best service,
products, prices and guarantees!

] m !
w VERTICAL * BEST PRICES - Our buying power enables us to

New England made
home furnishings
in Shaker and
American traditional
designs.

offer you the absolute lowest prices!
B L I N DS % BEST SELECTION - We sell only 1st quality and

: 0/ mare national brands than anyone else!
: uP ° * PEACE OF MIND WHEN YOU ORDER - With
nmm over 40 years of home decorating experience, we're
Call Us for Prices on All Brands of: here today and will be here tomorrow to service you!
* Real Wood Blinds  Pleated Shades§ | FREE» BLIND SAMPLE KIT |
* Vertical Blinds e Mini Blinds 3 MONTHS I ASK ABOUT OUR

""Accessories, collectibles and

unique gift ideas.

Since 1947 LEVOLOR BASIC  SHIPPED WORKING PREFERRED CUSTOMER
MINI BLINDS IN DAYS CREDIT CARD!

Free UPS Shipping

PAYMENTS

¥¥¥XXXEXX XN XXX NN ENNE XY

For a Free Catalog please write to:
' Yield House, P.O. Box 5000, Dept. YH40
‘ N. Conway, NH 03860-5000

1-800-258-4720 USE OUR CONVENIENT 24-HOUR FAX#: ( 313) 553-6262 ! = (2=

e~ BLIND & WALLPAPER FACTORY
Address ‘ - = WEEKDAYS: 7am.-2a.m

Telephone




Over 50 Grille
Sizes & Designs

LARGEST SELECTION OF IN-STOCK
CAST GRILLES.

Request our color

Sicry catalog $1.00

.@ The Reggio Register Co,
e Dept 0000, P.O. Box 511
Ayer, MA 01432

Wholesale Wallcovering
Depot

»35 YCARS OF CUSTOMER SATISFACTION!

WAI.LPAPER

* BEST PRICES! » BEST GUARANTEE!
* FREE DELIVERY! « SAME DAY PROCESSING!

» NO SECONDS EVER! » NO HIDDEN CHARGES!
+ FOR 1993 LOWEST PRICES EVER!
BUY ALL TOP BRANDS at
WHOLESALE WALLCOVERING DEPOT

1-800-221-5559
YOU CAN ﬁ@ﬁl CHARGE IT!

SAVL o 80%
« ON
ARPFT

At our
Carpet & Textile
* Mail Order

. Warehouse
P T L ™
koo ok

We offer every national brand carpet and
our own premium Showcase label. All our
carpet is first quality with all wear and stain
warranties. No tax outside Georgia. We
provide free shipping insurance.

’new’lfwilin; Savings on (rientals *
Area Border Rugs ® Braided Rugs ¢ Vinyl ¢
Bath Sets ® Stair Rods ® Hoover Vacuums

FREE COLOR CATALOG. CALL FOR QUOTES & SAMPLES
1-800-433-0074, ext. 116

Bearden Bros. Carpet Corp.
3200 A Dug (;‘Il) Rd. ]l!"wl. 116, Dalton, Georgia, 30720
“Over 25 years and growing strong.”

Wallcovering

Blinds 8]
Verticals 033
Contact Lenses

. ALL BRANDS & PRESCRIPTIONS

‘Levolor: Riviera - Mark 1 - Ovation

= v 81% orr &
1-800-426-6600

FREE DELIVERY « 1ST QUALITY

SILVER'S
WHOLESALE CLUB
3001-15 KENSINGTON AVE., PHILA., PA 19134

WALLPAPER
up to 800/0 OFF

WHOLESALE DISCOUNTS

Shop the rest then call our toll free #
for the lowest prices

1-800-423-0084

* COMPARL QU PRICES = SAME DAY PROCESSING
© HAVE WAME OF BOOK-PATTERN WUMBER « FREE DELIVERY
© LIST PRICE & AMOUNT OF ROLLS = CHARGE IT

NUMBER ONE WALLPAPER
In NY State Call 1-516-678-4445

=" pen]
2914 Long Beach Road Oceanside, N Y 11572

Decorate your home

New audio/video course
makes learning at home
easy...exciting...rewarding!

* [ earn Interior Decoration
* Save Money in Your Home
* Even Start a New Career

By Tina Lee

HAVENT YOU WISHED you could find an
outlet for that creative urge of yours?

If you have ever enjoyed re-doing even a
corner of your home or helping a friend
solve a decorating prohlcm you may have
the potential for success in a very fulhllmg
career. Interior degormng is a field brim-
ming with opportunity. You can start your
own profitable business, choose your own
hours—part-time or full-time. Or simply
enjoy making your home more beautiful.

You have entree to glamorous show-
rooms and treasure-filled shops not usually
open to the public. You move in a world
of fashion and design, of colorful fabrics,
beauriful furniture, exciting accessories.

What Sheffield training

can do for you.

Sheffield offers you a fascinating new
training program expressly designed for
study in your spare time. No previous ex-
perience or special skills are necessary to
qualify for enrollment.

QOur lavishly illustrated lessons come to
you by mail. You also receive live-action
videocassettes on which you actually warch
members of the staff guiding you. It's like
having a private tutor at home.

Classroom was never like this!

You start with easy-to-follow training in
the basics of interior decorating. You then

Sheffield School
of Interior Design

211 East 43 Street, New York, NY 10017

move step by step through every phase of
furniture  selection, room arrangement,
color planning, wall and window treat-
ment, and much more. You are even taught
how to gain access to showrooms and get
top discounts.

You are assigned decorating projects
which you work on at home and mail to
the school. There, professional decorators
review them — speaking to you by name on
personal cassette tapes — oHerc, specific tips,
ideas, and friendly advice, It’s a most en-
joyable new way to learn!

Free booklet tells all.
Send for Sheffield School’s beautifully il-
lustrated color booklet which explains this

remarkable course in detail. There's no ob-
ligation. No salesman will call.

- o
1
For free booklet, I
call Toll-Free
1-800-451-SHEFF. |
Ask for |
Operator MH93 |
.or mail coupon ]
|

Dept. 2393, 211 East 43 Street, New York, NY 10017
Please mail me without charge or obligation
the full-color booklet, Your Future in Iuterior
Decorating describing how 1 can train u home
n m\ '173 € ume. \U \81(\“1411 \\1“ L]

Print
Name

Address
Cry
State _ Sy

L o o s it s e i s s i,

|

|

|

|

|

| :
| Sheffield School of Interior Design
|

|

|

|

l

|

|

Under 18, check here for special information |




DESIGNER SECRETS
WALLPAPER  upto
FABRICS 7 50/0
BLINDS

below msrp

1-800-955-2559

BEDROOM SECRETS

¢ Comforters * Sheets
¢ Draperies * Pillows
e Bath Accessories

Color Catalog $2.00 refundable
P.O. Box 529 Fremont, NE 68025

REPLACEMENTS, LTD.

A Million Pieces!
Active & Discontinued
China, Crystal & Flatware.

To Buy or Sell:

Call 1 (800) 562-4462
or write:

1089 Knox Rd., P.O. Box 26029
Dept. ME93B
Greensboro, NC 27420
(SASE Please)

WALLCOVERINGS & BLINDS

FIRST QUALITY
ALL BRANDS

Verticals
Duettes
Pleated Shade

. Never Pay Retail Again!
phorzonals [ Shop the others, call us for the lowest prices

« Free ordering kit for blinds with measuring guides & color selectors.

» Free UPS shipping within 2 days on wallcoverings, 3 days on blinds.

» Special case discounts on wallcoverings.

» Check your local retailer's & write down book #,
manufacturer's name, style & color #, & quantity

*» No sales tax outside of IL

__.."._:—__;
—_—
| ")« A|| major credit cards

_
)
e
—t
—_—
—_—

Weekdays 7 a.m. fo 12 midnight
Salurﬂaua Damto7pm
Sunday 10am.to 7 p.m.

A3
780/ off retail on
o wallcoverings!

Ug 800/ off retail
O on blinds!

CALL 4 Worldwide Wallcoverings and Blinds, Inc.

FREE 1 - = = 333 Skokie Blvd, Northbrook, IL 60062

AT ST i e e U R R U S

WALLCOVERINGS -
DON'T BE ONLY PENNY-WISE
% Shop with your Local Retailer

* Investment in books, store, people, time
* Hanging tips and problem solving
* Accurate measurement, little waste
#* Never UPS or returns problems
* Brand and pattern advice
HINT: Uneven surfaces should not
be covered with striped patterns.

ewinpow [
& EXPRESS
GRABER *DUETTE 4
| oVYMURA *KIRSCH

| «IMPERIAL *DEL MAR
| «AND MANY MORE...

| 1-800-772-1947
or m—m-??47
Ellsmu mms m m

T e T

Your Home is a Proud Reflection of You

[[TTHIB333335 )

Spansored by The Blonder Company, Cleveland, Ohio
Suppliers 1o the Trade

e o e e e T e T

s s

Thousands of
China Patterns in Stock,
Better Prices, Too!

Call 1-800-538-6340 for your FREE CATALOG.

m No one offers you a larger, in-stock in-
ventory of the best names in china,
stemware and flatware. And no one beats
our prices.

Our in-stock advantage means faster
delivery — most orders processed within
24 hours,

m Expert, friendly service and guaranteed
satisfaction.

m Visa, MasterCard and Discover welcome.

P.0. Box 994 m Novi, MI 48376-099%

Ask About Our Nationwide Bridal Registry.




[ LEATH E Allow Wellington's to intro-
tuce you to the pleasures of

the finest American made leather furniture available today

Our new catalog features aver 300 styles of leather fumiture,

offered at substantial savings. THIS CATALDG IS A MUST if

youre planning on purchasing leather furniture. In-home

delivery. For catalog call 1-800-262-1049

{in NC 1-704-264-1049)

or send written requests to

WELLINGTON'S

FURNITURE

P.0. Box 2178

Boone, NC 28607
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First time
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r |

MODERN
CLASSICS

Imported directly |
from ltaly for you. |

Tz
| talian
| leather |
| an -
| chrome: | e
|

|
|

oy Delta Chair, ©

_ \_ $5Q9s

atalog direc

"Suve 20 60" OFF RETAIL'

rgr‘,ﬁ_/_\{ FURNITU EH‘V’PC‘I’?»ER ‘
o 1-800-28 3 1955 |

= SEE-THRU

® SELF-CLOSING

= LOCKABLE

» WEATHERPROOF

= QUIET, SAFE,
EASY TO USE

m SIZES FROM CAT
TO GREAT DANE
‘ ) FREE CATALOG !
A Pet doors forinterior & exterior house

doors, sliding glass doors, garages,,
.-_Lh walls & screens + electronic doors

Write call: PETDOORS U.S.A., Dept. MH33
4523 30th Street W, Bradenton, FL 34207
(813) 753.7492  Call Toll Free 1-800-749-9609

Our World-Class
Workout For Your
World-Class Physique.

lin f th VETA
acnnmes [or the averag

there’s NordicSport™ ski fr

[here are fitmess m

ch, world-class way to w

your b( st physique.

A workout never lelt so good. Our state-of-the-art graphite-

composite construction p!us the pa{uucd ﬂn-dlul and one-way
clutch mechanism lct the NordicSport ski
hody's motions. You get the 1 sport simulation and
us loml body workout. 11's a ski mo

1 T I
chall

most authentic

the most vig

smootn, so real, enging — you ll har

1S TMISSINg

But y

System.

increase lean musc lL tissue, raise your nutab(ﬂlsm mld tone

your entire body in as little as 20 minutes, three times a week.
Ex 1ce I\

tay with, succeed at - ml-w i\

"\\ lovascular

NordicSport ski. The one fitness program

Best of all...it's from NordicTrack!

I————————-——————_
ACK, DEPT. BOMI3
104 PEAVEY ROAD, CHAS

OR WRITE: NORDIC

E A FREE BROCHURE

OR WRITE: NORDICTRACK, D
104 PEAVEY ROAD, BHHSI(.I MN 55318—2355

30-DAY IN-HOME TRIAL

©1993 NordicTrack, Inc., A CML Company = All rights reserved

MOVE ”(l';' L Lo vour

nordic sp

or t
by Nordiafeack J

S VIDEOTAPE

i Name

}

L[ Address

j City/State/Zip

I Telephone

gl F " e e

Everything For Today's

Renovator's Supply, P.O. Box 2660, Dept. 9514
N. Conway, NH 03860-2660 Call us at: 1-800-659-2211



METROPOLITAN HOME,
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CLASSIFIED ADVERTISERS
REACH 2 MILLION RESPONSIVE READERS WITH YOUR CLASSIFIED
iR A G M e
MARKETPLACE, 100 E. OHI0 ST., STE. 632H, CHICAGO, IL 60611,

—_ART/ANTIQUES
FINE ART OF EUROPE/Romaian Porcelain, East European Antiques/
All items authenticated/Wholesale Prices/For Information and
Catalog Call 1-800/523-2387

BEAUTY/COSMETICS
HAVE HEALTHY, YOUNG LOOKING SKIN! Quickly absorbed non-
reasy gel for face and neck. $4.00 for samples. S. Johnson,
goﬂ 16, Bronx, NY 10459

CARPETS/FLOORING
ANTIQUE FLOORING/STAIRPARTS. Wide Plank - Quartersawn. Heart
Pine. Cherry, Fir, Oak, Chestnut, Wainut, Hemlock, Birdseye Maple,
Curly Maple. WODDHOUSE 1-919/977-7336.
BUY CARPET AND HARDWOOD FLODRING direct from manufacturer.
Substantial savings. First quality with manufacturers warranties. Call for
quotes: Carpets of Georgia 1-800/444-2259.
BUY TOP QUALITY CARPET Like The Designers Do And Save Up To
70%: Call for price quotes and free brochure: 1-800-747-8563
AUTHENTIC PINE FLOORS INC. in widths 4° to 12°. Convenient shlggmg,
affordable prices, frae brochure. Box 206 Locust Grove. GA 30248,
1-800/283-6038
CARPET: WE CAN SAVE YOU 30% TO 70% on your next carpet
purchase. Long’s Carpet Inc. Dalton, GA 1-800/545-5664 ext 77.

DECORATING IDEAS

QUALITY DESIGNER STENCILS: High style for walls, furniture, intenor
accents. Elagant, unique - not country borders. $2,00 hrochure, color
chart. Surface Conversions: Box 621, Wayzata, MN 55391

UNIQUE Z0DIAC PICTURE FRAMES! Ideal gift for cmlI1 $10.95 -
shi&)mg, Free intormation: Zodiac, 7300 W. 18 Lane, Hialeah, FL
33014, or call 1-800/854-7708.

FABRICS/UPHOLSTERY

DRAPERY FABRICS, UPHOLSTERY FABRICS, SLIPCOVER FABRICS
at discounts to 60%. Any fabric from any mill or distributar
1-800-487-6773. Qver 500 companies represented, 9a.m.-9p.m. .7 days

GIFTS/CATALOGS

HOME & GIFT CATALOG Housewares, Victorian, Col.mti}.' & Cows. Write:
‘Til the Cows Come Home. 733 McKays, Brentwood, TN 37027-7979.

HELP WANTED

EASY WORK! EXCELLENT PAY! Assemble products at home. Call toll
tree 1-B00/467-5566 Ext. 11606

HOME FURNISHINGS

— VR L LA L
1-800-322-5850. HOUSE DRESSING (Free Brochure). World's lowest
furniture prices available, delivered In-Home on our trucks!
2212 Battleground; Greensbaro, N.C. 27408.
DISCOUNTS TO 50%. ELEGANT FURNITURE from North Carolina's
furniture capital. 500 brands. 60 years service. Worldwide in-home
delivery. Toil free 1-800/666-0933 for free brochure or price
uotations. Cherry Hill Furniture, PO Box 7405, Furnitureland Station,
igh Point, NC 27264
BUY DIRECT FROM NORTH CAROLINA, furniture capital of the world!
Unbelievable savings and service! - In home delwerg' For frae brochure
and q’unms call or write: Homeway Furniture, PO Box 1548, M. Airy.
NC 27030 919/786-6151, 1-800/334-9094.
AMERICA'S FINEST UPHOLSTERED LEATHER FURNITURE! Home-
Dffice, 50% off manufacturers suggested retail, Brochure write: Leather
Gallery. PO Box 32341, Charlotte, NC 28232-2341. Call 704/372-4609.

LEATHER FURNITURE SPECIALIST! Save $38. Brand names. Traditional
and contemporary styles for home and office: Leather Interiors,
Box 9305, Hickory NC 28601. 1-B00/627-4526.

WICKER & RATTAN FURNITURE SPECIALISTS. National brands
Nationwide delivery, Discount prices. Free brochure. Call 919/781-2215,
ar write: Wicker Gallery, 8009 Glenwood Ave, Raleigh NC 27612

CAROL ANN INTERIORS High Point, NC. Name brand furniture at discount
prices nationwice. In home delivery, 1-800/635-4814. Great savings

LAMPS/LIGHTING

LIGHTOLIER, TRACK & RECESSED Ii%hlingz b Grenl)nr% Super
distributorship. Showroom, 158 Bowery, NYC. 212/226-1276.

VICTORIAN LAMPS - Handblown, hand decorated reproductions
Catalog $3.00: Aunt Sylvia, Box 67364, Chestnut Hill, MA 02167

OF INTEREST TO ALL

“LASERTOGRAPHY" NEW TECHNOLOGY. Custom reproductions
from your photos, by Iaserin% into marble, glass, leather, wood.
Cutting Edge Studios, NJ 908/434-0188.

VACUUM CLEANERS (discounted) New Rainbow $893 95, Kirby, Filter
Quesn, Tri-Star, Panasonic, Royal_Sharp, Sanyo' ABC Vacuum
Warehouse, 6720 Burnet-MH, Austin TX 78757 51%#’159-7643,

CLSTOM ETCHINGS from your photos or artwork in copper, gold.
silver. Send $3.00 for information and examples to: C.D. Associates,
PO Box 5518 Lynnwood, WA 98046

REAL ESTATE

CONDO RENTALS AVAILABLE at discounted prices. Orlando,
Gallmuur%_ Cancun, Bahamas and others. Saturday-Saturday stay -
$599.00. Kilroy Company 1-800/767-8359

WS WA AN
(Continued from page 61) bed/sitting
room and the second bedroom are
clad in aromatic cedar; the floors
are terra-cotta and granite, as
well as red oak. Drake balances all
this country ruggedness with the
fancy polish of mahogany doors,
pewter door fittings the owners
brought back from Paris, and the
crisp lines of bare windows. This
juxtaposition of materials perfect-
ly suits the owners, who collect
primitive artifacts and furniture
from such far-flung places as Thai-
land and the American Southwest.

In the bedroom pictured (see
page 60), the bed chamber is
wrapped in three cream-painted
wooden walls with crown mold-
ings and decorated with the for-
mal wedding furniture inherited
from the owner’s grandparents.

“The enclosure is an image stolen
from a canopy or a headboard,
from the desire to feel safe and
cozy when one is in bed,” Drake
says. “The idea was to bring down
the scale of the room. That's why
we raised the floor slightly.”

Perhaps what the owners and their
architect love most about the addi-
tion, which won an award for resi-
dential design this year from the
Connecticut branch of the American
Institute of Architects, is the tower-
ing split-fllue chimneypiece. Drake
had considered putting the chimney
outside but then decided to make it
an interior focal point, breaking up
its mass with a small arched window.
Its apparent lack of mortar in the
handpicked masonry is intended to
“relate this building to older, cruder
cultures, which created such amaz-
ing primeval structures as pyramids,”
Drake says. That’s not to say the
chimney is in any way crude. Stone-
mason Stan Bates carved the date of
the chimney's completion into its lin-
tel. It's just one of the many details
that make this addition sing “wel-
come home” to its owners. VH

114 MET HOME SEPT/QCT 1883

INSTANT GARDEN

(Continued from page 8§4) Later, when
Astilbe, rudbeckias, sunflowers and
sedums fnally did flower, their seed
heads were left in the garden to attract
birds. Annuals such as Cleome, nicotiana,
morning glories and Cobaea gradually
filled in (lashes of color, and potted rose
standards like *Apricot Nectar’ earned a
favored position by blooming three
times over the summer. Thanks to
Stephens, this renovated rental now has
a garden and a new lease on life. “Yet,”
Stephens adds with a smile, “I could dig
it all up and move tomorrow!”

Peter Stephens’ Tips on How
to Jumpstart Your Garden

1. Renovating a garden is like
redecorating a house: Don’t bite
off more than you can chew.
Learn a few plants well before
going on to new things.

2. Don’t buy one of anything. The
results look “bitty” and take too
fong to fill in. If you like some-
thing, buy at least six plants and
place in a group. Make borders as
deep as you want (and be gener-
ous), but limit your plant list.

3. Concentrate on foliage. “Don’t
worry about flowers,” the floral
designer says. “Use leaves to
soften the edges.” Consider con-
trast and texture. Think beyond
the usual dark green and try com-
binations of maroon Heuchera
‘Palace Purple,” chartreuse Al-
chemiila and glaucous hosta.

4. Avoid planting those tempting
deiphiniums, hellebores and pe-
onies for creating quick effects,
because they take a few sea-
sons to really settle in.

5. Use potted plants to fill in
blank spots and add personality
to a new garden. Try roses, tuber-
ous begonias and scented gera-
niums. Also, specimen trees like
abutilon and bulbs like Oxalis
deppei ‘lron Cross,” Eucomis
(pineapple lily) and Semper-
vivum soboliferum (hen-and-
chicken houseleek) do well. VH



RAO’S HOMEMADE..

“It’'s THE sauce’™.

From the Famous New York City Restaurant That's Frequented

All Natural

Pure Olive Oil
Fresh Basil
Fresh Onions

Fresh Garlic

o

O-HUMEMADE\

by Celebrities and Stars

(who wait 4-6 months for a reservation! )

No Cholesterol

0S
HOMEMADE

"ll's THE sauce™

No Preservatives

Made from

the sweetest
most expensive
Tomatoes

in the World—

imported from the
San Marzano region

of Italy

PLACE YOUR ORDER

1-800-HOMEMADE

Turns Ordinary Pasta at Home into a Gourmet Meal

SEND CHECK, MONEY
ORDER OR CREDIT CARD
INFORMATION TO:

RAO’S SPECIALITY FOODS
P.O. BOXE

BABYLON, NY 11702

* SHIPPED VIA UPS

NO P.O. BOXES PLEASE!
Please allow 4 to 6 weeks
for delivery

Name o

Use this handy order form

““Please ship the following order:
Total enclosed $

x 3 JARS @ $24.85
includes shipping and handling

Street Address*

Clty _State Zip

EDaytime Phone

CreditCard AMEXQ  VISAQ MC
éCard Number Exp. Date ___
:éSégnature :

/s S

5pecial
Offer

THREE (3) 320z Jars
(each feeds 5)
SHIPPED DIRECT
TO YOUR HOME

0nlYgo ges
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TREND
- WATCH

Rediscovered by decorators,

and now by furniture makers, the cross-

dressing daybed works around
the clock for sit-downs or sleep-overs.

1 Thanks to its ample proportions,
rolled arms and down-blend fill-
ing, Expressions’ daybed looks and
feels more like a sofa, which makes
it ideal for multipurpose rooms
(the study/guest room, for exam-
ple). Available in a variety of pre-
washed and preshrunk fabrics, or
as shown with a damask-look slip-
cover (upholstered daybed, $1,349;
slipcover, $839; 800/544-4519).

2 The Windsor daybed of solid
pine with light natural finish from
Ethan Allen combines the space-

saving charm of grandma’s trun-
dle bed with the fresh feeling of a
contemporary window seat. A hid-
den second bed pulls out to make
it king-sized ($999 without two
twin mattresses; 800/228-9229),
3 This streamlined, asymmetrical
fantasy by Jasper Morrison for
Cappellini gives modernists a sexy
platform to stretch out on—and
aluminum legs, to boot. It's avail-
able in more than 20 colors, from
chartreuse to burgundy ($3,046, at
ModernAge; 212/966-0669).
4 Reminiscent of early America,
Taylor Woodcraft's new panel
daybed with crown moldings and
veneer panels is an instant classic,
and as sturdy as it looks. We show it
in a dark cherry stain, but it comes
in other finishes ($815 without
mattress; 614/962-3741).
5 The Gothic daybed is a 20th-cen-
tury introduction from Tradition
France, but its ecclesiastical arches
hail from the Middle Ages. Made of
handwrought iron—shown in rust—it
is available in custom, or eight
standard finishes ($1,450, mattress
not included; 800/524-5200).
Fabrics in photos 2, 4 and 5 are by
Designers Guild for Osborne & Little,
212/751-3333; pillows in photo 4 are
by Archipelago at Barneys New York,
212/929-9000.—Rima A. Suqi

JEREMY SAMUELSON (2, 3. 4, 5)




As | See It #19 in a series
Uli Rose

“Let It Powr”

B/W Photography, Sepia Toned

THE BOLD LOOK

" KOHLER.

Let's just say you've never had it quite like this before. Our new MasterShower™ line lets you customize
your shower with a most interesting array of unique sprays and brushes that'll turn your shower into your
personal luxury spa. (Morel More!) See the Yellow Pages for a Kohler® Registered Showroom. For
complete product portfolio and idea book, send $8.00 to Kohler Co., Dept. MS?, Kohler, Wl 53044 or
call 1-800-4-KOHLER, ext. 209
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IMAGINE THE POSSIBILITIES

Open your mind to the possibilities of Sub-Zero. As the leader in
built-in refrigeration, we offer you a complete line of 13 models to meet
your needs. The design and flexibility of our over-and-under, side-by-side,
all-freezer and all-refrigerator and undercounter models give you countless
storage options. And the classic beauty of a Sub-Zero builds in beauty to
your kitchen regardless of the look - traditional, contemporary, wood,
stainless steel or whatever your choice.

Our award-winning design, performance and skilled
craftsmanship are backed by the best warranty in the
business - the 12-Year Sub-Zero Protection Plan.

Experience the beauty, quality and
performance of Sub-Zero.
Experience the Sub-Zero
difference.




