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“Qur Monumental News -ﬁdvetti.ﬂ'ny

Ad.‘i 5een a 7;';12 .qmrejtment”
says the DAWSON-MACDONALD CO.

DAWSON-MACDONALD CO.

ABRASIVES SAND BLAST EQUIPMENT

EOREVERY MACHINERY .. TOOLS ... SUPPLIES AIR COMPRESEORE

REQUIREMENT FOR SHOP AND CEMETERY
For Granite - Marble - Glass - Foundries

178 Purchase St. Boston, Mass.

July 20, 1937.

Vr. E. He Whitaker
Monumental News

114 South Carroll Street
Madison, Wisconsin

THE SUPPLY NEWS

tllustrated above appears monthly on the

inside covers of MONUMENTAL NEWS We have recently completed a record of our growth since the founding of our
Company in 1928 which we think may interest you, inasmuch as we feel that
— . our Monumental News advertising and your friendly cooperation have played
an important part in our development as the leading Complete Supply House
in the Monumental Field.

Dear Mr., Whitaker:

Less than ten years ago we had but one office and two representabives
serving a limited number of clients. Today we have six branch offices in

SerVi”g Barre, Chicago, Philadelphia, New York, Denver and Atlanta and serve ‘
clients in every state in the Union (Incidentally you may be interested in il

. i ) ients i forei c tries, all from Monu=- ,;

376 CUSTOMERS in 1928 learning that we have clien n many fo gn coun 5 M ‘1

rental News advertising; some of these countries are Canada, Australia,
Scotland, England and Hawaii), 1
2147 CUSTOMERS in 1937
Less than ten years ago ve were merely jobbers with certain well-known
lines and a few customers. Today we of fer every Supply and Machinery

is the Remarkable Record Item used in the Monumental Trade to more than 2000 manufacturers and re-
tailers., Today we have many outstanding items such as Cannonblast
of the DAWSON'MACDONALD Co. Abrasive, Magic Cleaner, Set-Rite Setting Compound made expressly from
, our own formulas, and we also are exclusive representatives in certain I

i territories for such well-known products as Dallett Tools, Scotch Stencil, /
etc.
2400 |

In closing may we remind you that from our first days we have been consis=- “J‘
tent advertisers in Monumental News. Because of our many representatives .
we have definite knowledge of your unequalled circulation and reader 1
interest. For this reason we have concentrated more than 80% of our |
‘ trade advertising in Monumental News, and we cen definitely say that our
Monumental News advertising has been a fine investment.

000~

/ May we thank you again for past favors.

l S&c' erely /ygxrs,

r) Pres. Dawson-Macdonald Co.

2 - d
™N

: P.S. May we add that our Supply News inaugurated last September in Monu=
] mental News has proven to be most effective. As an example, our sales of
"COMFO" Respirators jumped from 20 in April to 82 in May after a small

feature advertisement in our Supply News.

| ] MONUMENTAL NEWS ADVERTISING PAGES
are the BEST BUY on the MARKET

b
LARGEST PAID CIRCULATION

o0 Z/ GREATEST READER INTEREST
y LOWEST COST PER PROSPECT

Write for Rate Card and Further Information.

| : MONUMENTAL NEWS 114 S. Carroll St., MADISON, WI

1928 29 B0 31 32 ‘33 34, '35 36 ‘57 58 ‘39 4o
|



‘Che Vsice of THE TRADE

These columns, a monthly Monumental News fea-
. ture, are dedicated to the principle of the open forum
and to the belief that a frank discussion of the in-
dustry’s problems is beneficial.
hile opinions expressed in these letters do not
necessarily agree with our own, we do reserve the
right to censorship on material of a libelous or
obviously personal nature.
Letters are solicited from all branches of the trade
and unless otherwise requested the writer’s name will
be published.

“LIGHT LIKE THE SUN"
The Readers Digest answers our letter.

Reader’s Digest, July 15, 1937.
MONUMENTAL NEWS:

We have received and read the copy of Monumental News
containing a reply to “Light Like the Sun,” which appeared in
our March 1937 issue.

We cannot see that the reply detracts appreciably from the
exalted quality of the original article—and much less do we
see how we could make use of it.

However, we shall most certainly keep the facts in mind
whenever another article on cremation comes along, and you
may be assured that such an article will be edited in the light
of Mr. Leland’s criticism.

Thank you for sending it to us.

Sincerely yours,
THE EDITORS.

COMMENTS

MONUMENTAL NEWS:
Madison, Wisconsin.

July 23, 1937.

I have read with great interest Ernest Leland’s comments on
the “Reader’s Digest” article “Light Like the Sun.” It appears
that Ernest has again exercised his unparalleled faculty of mak-
ing his point strike home.

Factual information such as given by Ernest is the only decent
and probably the most effectual means of combating growth of
the cremation idea and there is no question but that the converts
to cremation are in the ascendency at the present time.

The monument industry, however, is merely an inconsequen-
tial pawn in the major battle which is being waged in the world
today involving Christianity and religion.

A brief study of the history of religion and the world will
show that we are now in one of the “religious depression
cycles.” History will also point out that cremation was de-
veloped and practiced by the pagans of old and with the
strengthening of Christianity this disrespectful and horrifying
means of caring for the dead was disregarded except in cases
of plague and disease.

Memorials are truly a symbol of a religious spirit and as
religion goes so will memorials. It is well to keep this thought
in mind even when William Gladstone’s famous expression is
used to the effect that show me your cemeteries and I will know
the character of your people.

This same thought has been consistently dwelled on by one
of the world’s foremost business and economic authorities,
Roger Babson, who has applied it to the entire business and
economic future in the following words:—

“Economic stability, like personal happiness, comes only thru

(Continued on page 194)

Entered as second Class Matter May 15, 1921, at th
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Subscription $3.00 a Year. Canada and Foreign $3.50.
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The most costly strike and really the
oldest . . . for it has been seriously
affecting profits in every shop that per-
mits faulty working tools, machines, air
line leaks, old porous hose and fittings,
sluggish drills and knocking compressors

to run rampant.

Memorial Day normal and rush jobs
have pointed out the "Sit-Downers" in
your shop and now is the time to start

cleaning house.

Permit us to assist you ... send in the

old tools for reconditioning, replace the
old hose, stopcocks, couplings and a
few quarts of Dalloyl will keep your new
and reconditioned tools operating pro-

ductively.

THE DALLETT co.

PHILADELPHIA - PENNSYLVANIA
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Select
“F/C" BLACK

@onfrast

bei "

FOR MEMORIALS
@i

BEAUTY
WORKMANSHIP

AND
BURA BELETY
v

FRENCH CREEK
GRANITE CO.

SET S PRESTVE - RESIAE PEAT.

Every
@G ORI

design

is a hand-made special ren-
dering which assures your
customers original, exclu-
sive, individual memorial

creations.

Our prices are modest, our
service prompt and artistic.

HARRY L. OGBORN

DESIGNER
401 W. Boulevard, Charlotte, N. C.

A special design service exclusively for
the retail memorial Craftsman

(Che Voice of THE TRADE

COMMENTS
(Continued from page 193)
a balanced life. Mass production comes
thru developing machines, but purchas-
ing power comes thru developing indi-
viduals. The real growth of America
depends upon giving both the scientist
and the preacher equal support and
consideration.”
With kindest regards and most sincere
good wishes, I am
Sincerely yours,
CHaS. G. BLake Co.,
Donald P. Blake,
Secretary.

MONUMENTAL NEWS,
114 S. Carroll St.,
Madison, Wis.

Regarding Cremation, really I don’t
know what to say, or could one say as
Burke did before the American Revolu-
tion, something to the effect that it wasn’t
the question as to whether the colonies
were oppressed or not, it was whether
they THOUGHT so. Each age has its
streamline, the Monument business is
having its time now, but like the Chrysler
air-flow, and ultra-modernistic architec-
ture and furniture (neither lasted very
long) in the school-days that I recall, if
we'd see a girl's ankle above or below
our eyes, we thot that was swell, we
couldn’t take girls to dances in high
school, in fact we even had separate grad-
uations, anyone that had a bottle or even
was suspected of it, was just OFF the list,
we used to associate cigarette smoking
with houses of ill-fame and the inmates,
heaven knows how early the most of us
had to check in, not to speak of lip-stick,
contours, profiles and sex-habits and
what was then knee approach, would as
in all of the above and many more, be to-
day actually ‘doing the trick’.

What I am trying to approach is this,
that all the damn talk about significance,
symbolism, love, beauty, propriety, de-
cency, respect, hallowed and the other
100 WILL NOT overcome this insatiable
desire on the part of the coming genera-

July 16, 1937.

tion (and many of the present) to want
lovely Memorial Parks (like some are) to
want cremation, and pay damn well for
the services connected therewith not to
speak of even a Memorial now and then.
To not want these (at least some people)
would be just as unnatural as getting the
fellows and the girls all dressed up like
the gay nineties, or telling the present
modern miss in the average high-school
or college, that she can’t dance, or if she
does that all the music must be waltz-
time.

So make your Cemeteries ONLY
beautiful, make them rival the Memorial
Parks, at least the baby ones, few could
approach Glendale Forest Lawn. Get
your morticians or undertakers to make
more beautiful funerals. The explana-
tion, I think, of the average cemetery,
undertaker and Memorial dealer is largely
that years have wrinkled our skin, but the
honest enthusiasm that we have appar-
ently collectively lost has not only
wrinkled but withered our soul. That is
to say we are such an old lot (we three)
and have accepted so long, that now when
(we three) are assailed by change of
tempo, custom or whatever you call it
we just can’t take it anymore.

So to conclude this raving I feel that
cremation is here, was here, always will
be here, and people will like it, but, there
will always be many who won’t, and
ONLY by the collective cooperation of
(we three) can you help a little bit to
control the ‘swing to’ or ‘tendency for’
cremation, or ‘Memorial Parks’. Only by
the careful cooperation can a parent or
parents promote in a son or daughter the
right way to do the wrong thing, assum-
ing that the wrong thing is inevitable.
We have not been the guarding parent
and have too frequently reminded our
public of the ‘wrong things’, rather than
to have spent the hours and days, giving
as one would children a real ‘sex talk’.
That's finally what's wrong with the in-
dustry, we are UNWILLING to get this
‘sex talk’ over with.

Cordially yours,

EE SURE TOATTEND

The Nealional Association of
Memerial Crafismen

Cleveland, Ohio
November 30, December 1, 2, and 3, 1937
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Beauty
In

Design
Material
and

Craftsmanship

A
Product

of
Our

Service

Write for Sizes and Prices

Fine monumental work builds business for
you. Our service is being used by the high
class dealers who know and appreciate quality.

Tms GEORGIA MAHBLE FINISHING W(]BKS
“%mlcleu o{ gnw gnonutnents
CANTO_N . « « «. GEUDRG1IA

@R IUAE Y 491317 195
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CASWELL MEMORIAL, San Francisco, California
Erected by Howard Seidell

O Mystic Beauty, Dreamy Clloe

WHITTIER

Beauty is one of the most sought aFter, and one of the most transitory of eartHy
treasures. Beauty in @ monument is of prime importance because it embodies
the whole meaning of a memorial — a beautiful tribute to a loved one. How
important it is then, to select a beautiful material for this purpose. Georgia
Marble is not only one of the most beautiful monumental stones known, it is
also one of the strongest and most durable. This means that it is not on|y
beautiful today, but will be beautiful tomorrow, and on through the years —
da never ending source of satisfaction. Exp|ain to your customers the advantages
of famous Georgia f\/\arb|e,—a beautiful material for a beautiful monument.

EHE GO RG [A NMARBLE - COBM B ANY AT E GEORG A

1 E

GEORGIA MARBLE

196
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When you execute a commission in Vermont Marble your skill
can serve you in an enduring way . . . Each year the lasting beauty
of your work in this unique stone will serve to bring more business
to your doors . . . Marble from our quarries has remarkable work-
ability, finer grain structure and unusual durability. You can obtain

the grade of stone best suited to withstand weather conditions . . .

Your “Master-Mark” will live long — on Vermont Marble.

VERMONT MARBLE COMPANY - PROCTOR, VERMONT
Monumental Branch Offices : New York Chicago Philadelphia San Francisco

EOMRL YL IR,

197
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ZdltOtld/ el {6/\here is a growing
realization that the increased costs of Labor —
Rough stock — Overhead must be met with
greater manufacturing efficiency.  Fortunately
in the past few years there have been excep-
tional developments in machinery and supplies
— Improved Compressors — Sand ~ Blasts —
Automatic Portable Saws — Cannonblast Abra-
sive — Scotch Stencil and Speed Sheet, etc., are
a few examples of how modern equipment and
methods make it possible to do better work in
less time.

Remember the Dawson-Macdonald Easy Pay-
ment Plan which enables you to let the savings
pay for the equipment.

DAWSON-MACDONALD CO.
BEWARE of CHEAP ABRASIVES!

%2¢;c. CANNONBLAST
It's
SAFER
FASTER
and
~ LASTS

LONGER

Compare the DIFFERENCE!
DAWSON-MACDONALD CO.

m n E I t The Wonder Cleaner for

Granite restores
dirty and discol-
ored monuments
to their original
appearance

DAWSON-MACDONALD

Note the cone-shaped PRESTO HEATER—The new quick and neat way to
melt composition for filling in after shaping, also handy for general patching,
filling joints, air holes, etc.

PRESTO-JELL is prepared composition, ready for immediate use, put up in tubes
for greater convenience. Simply place one tube in the PRESTO HEATER and
in 10 minutes composition will flow freely when cap on tube is removed.

Heater is equipped with Thermostat to prevent overheating. Insert tube in

KOOL GRIP to protect hand from heat.
When ordering advise voltage of LIGHT CIRCUIT.

Price—PRESTO HEATER" .- . ~.- . % 2 :--$%6:00
Brice=—PRESTOMIEFLSTUBESE v = §3 950 doz.
DAWSON-MACDONALD CO.

Last
50% to 1009, LONGER

/4 ton to 40 tons

Werite for

COMPLETE INFORMATION

LANE EDGERS

Portable and Automatic

will cut

YOUR COSTS

We are Agents for
ALL LANE PRODUCTS

CO. 178 Purchase Sireet, BOSTON

BRANCH OFFICES: BARRE, VT.—17 W. 60th St., NEW YORK CITY-4635 W. FULTON ST., CHICAGO
590 Anchor St., PHILA., PA.—4000 York St., DENVER, COLO.—393 Fourth St. N. E.,, ATLANTA, GA.




COLLABORATION
OF
STUDIO and PLANT

The work of the Design and Drafting
Room plays an important role in the Comolli
tradition both in the origination as well as
the execution of outstanding memorials.
Only through exactitude and talent in the
Drafting Room can the Designer’s Concep-
tion be translated into monumental reality
in the plant.

In the above illustration we see Mr.
Murray at the extreme left and Rigo Comolli

at the right along with two assistants.
Below we illustrate the Schuster Exedra
recently executed in our plant.

MAUSOLEUMS .  STATUARY ., . MONUMENTS - MARKERS

Inquiries Invited

COMOLLI & COMPANY + BARRE, VERMONT



DESIGN
IS TOO DIFFIGULT
FOR US TO DO WELL

ONE OF OUR ORIGINAL COPYRIGHTED DESIGNS RECENTLY EXECUTED IN OUR PLANT.

THE Zecchinelli Memorial is an outstanding exampie of
the progress we have made in combining machine production
and skilled craftsmanship. The economy of automatic saw
and sand carving p]ayed an important part in the creation
of this monument, yet the effect is that of entire]y hand
carved beauty. We will be pieased to estimate on any of
your requirements from Markers to Mausoleums with a guar-

antee of the finest of craitsmanship and attractive prices.

EVERLASTING MEMORIAL GRANITE WORKS

MONTPELIER ¢« VERMONT
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; | This news column is in effect a letter to

IN YOUR VOLUME MARKET.

We can and do cut impressive memo-
rials, Exedras, Celtic crosses, sculptured
work and mausoleums, but we are pri*
marily interested in the volume market.
We have geared our planl to the ideal
of efficient production of so-called stock
design with a quality standard of crafts-
manship.

We will be pleased to quote on any of
your requirements.

BUTTURA & SONS

BARRE, VT.

rta/ify dt:nce 1533

POLISHING MACHINERY AND SUPPLIES,
BOOM DERRICKS. STONE WORKING
MACHINERY.

WRITE FOR INFORMATION.

SMITH, WHITCOMB &
COOK CO.

Established in 1833

Barre, VERMONT

the trade from manufacturers advertising

¢ Jon this page. Important announcements,

new designs. ooklets, outstanding monu-
ments recent[y set, advertisements for
salesmen, etc., will fll this space. This
column s paid advertising edited l)y our

> ladvertisers under the usual Monumental

News restrictions.

® ®
BUTTURA & SONS
Barre, Vi.

“Our new sand blast addition is now
completed and we believe it is one of
the finest in the Barre District. Replete
with the latest of equipment, this modern
(]cpartment is another example of our
steady advancement. The latest of Auto-
matic Saws and our Lane Sr. Automatic
Polisher are other indications of our
progress towards the ideal of efficient
manufacturing.

“The Vinton Memorial illustrated here is
one of our designs which has already pro-
repeat orders. We will be p[eased
to furnish prices on it and other designs.”

CAPITOL GRANITE CO.
Montpelier, Vt.

“WHETHER YOUR REQUIRE-
MENTS BE SLABS, SAWED OR
POLISHED — MONUMENTS ~
MARKERS — OR MAUSOLEUMS,
YOU'LL FIND OUR WORKMAN-
SHIP UNIFORMLY GOOD AND
OUR SERVICE TRUSTWORTHY
AND DEPENDABLE AS BEFITS A
FIRM WITH A RECORD OF MORE

uce

THAN 30 YEARS OF PLEASED
CUSTOMERS. QUOTATIONS - IN-
VITED.”
e [ J [ )
SMITH WHITCOMB &
COOK CO.
Barre, Vt.

“The Felt Buffer and Scroll illustrated
this month are but two of the many items
we make to serve the trade. Since 1833
our efforts have been concentrated on the
making of fine stone machinery and these
and other items have been favorites in
the Barre District as well as elsewhere.
“Our New Catalogue is now ready and
will g|ad|y be sent upon rcqucst.”

@ @ ®
C. L. O'CLAIR
GRANITE WORKS
Waterbury, Vit.
® The Hartwell Design featured in
this month’s advertisement is but
one of our many exclusive crea-
tions that have been so enthusiasti-
cally received by the trade. Our
stock designs featuring shape carv-
ing have proved to be profit mak-
ers for our clients, who not only
appreciate their superb craftsman-
ship but their extraordinary value
as well—a value made possible
only by skilled craftsmen and
modern machinery.
® ® ®
BONAZZI & BONAZZI
Montpelier, Vt.
ATTENTION SALESMENI
WE HAVE A FEW ATTRACTIVE
TERRITORIES NOW OPEN FOR
OUTSTANDING PRODUCERS.
WRITE US TODAYI

MEMORIALS

OF
UNCOMMON

VALUE

@abifo[ granife @0., (“7nc.

MONTPELIER, VT.

Avrchitectural
and
C’j;ulbfured anite

BONAZZI & BONAZZI CO.

MEOEN-FIRELICE R VERMONT

Master @m#tsmandﬁip

trom one
MONUMENTS of the most
SCULPTURE efficient
MAUSOLEUMS plants in the

Barre district

C. L. O°'CLAIR GRANITE WORKS

WATERBURY, VT.
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CO0k, WATRINS & PATCH, INC.

The story of the fame that has become Barre’s can be no
better illustrated than by a study of the pioneer firm of Cook,
Watkins € Patch, Inc., founded in 1890, with main offices at
Boston, Massachusetts. Maurice C. Watkins, the present Vice-
President of the company, in charge of manufacturing opera-
tions, together with Fred H. Cook and Bradford C. Patch, com-
prise the present management.

Every year hundreds of retail craftsmen visit the Cook,
Watkins €7 Patch plants in Barre, which are four in number,
covering several acres, to witness manufacturing equipment
and operations that are a model of magnitude and efficiency. A
thirty-five ton derrick lifts stones from railroad cars directly
to the sawing shed housing two gang saws and rotary saws from
where the stones are distributed to the various plants. Cranes,
two of twenty tons and three of ten tons capacity, add to the
speed of handling everything from markers to large roof stones.
Hi-Speed Polishers work as many as forty stones at one time in
one of these remarkable plants. Mausoleums and large work
are produced in one shed, smaller work in another, and markers
in still another. The main plant is 250 ft. by 60 ft. From 80 to
120 men, many of whom are ‘20 Year Men’’ are employed the
year around under the able supervision of the well known
Wm. Milne, former president of the old Wm. Milne firm.

It might well be said that Cook, Watkins &€ Patch, Inc., is
47 years young so steady has been their growth and so pro-
gressive their methods. Milestones recording this progress are
the purchases of the C. W. McMillan Co., in 1920 and the
D. K. Lillie shed in 1927.

Just as we have noted in other pioneer firms, the Cook,
Watkins €7 Patch reputation was made in outstanding statuary
and carving. Perhaps no other Barre firm has produced so much
exceptional hand work. Nevertheless, this firm was one of the
first to visualize the future of machine methods, and nowhere
can one see finer usage of modern processes.

TECHNACRAFT CARVING is more than their trademark.

accumulation of many models that are true works of art is a
definite Cook, Watkins & Patch Asset.

24

rving still features the production in this plant.
; 2 — ey T

by years of research and experimentation anticipating the
economical production by machine and hand of craftsmanship
equalling the high standards of artisans of an earlier day.

A partial list of the Notable Memorials executed by this firm
would include Monuments to Cardinal Hayes, Colonel
Goethals, George Westinghouse, Chief Justices Marshall and
Fuller, George Harvey, Admirals Clark, Hughes, and Rob-
inson, Ogden Armour, Comiskey, Albee and Winslow. . . .
Impressive testimony, indeed, of the position held all these
years by the firm of Cook, Watkins € Patch, Inc.

One of a series of advertisements by E. L. Smith &° Co.,
quarriers of Smith-Barre Granite, in which the foremost
shops in the world-famed Bdrre district are described
and illustrated. Smith-Barre Granite, ‘“Medium of The

; g Masters,’’ has become a standard specification with man-
’ i% ufacturers and dealers who demand the utmost in monu-

| v : mental materials.
: we note' a fine carver giving the finishing touches to a typical

A

It is an apt description of exceptional work made possible only !



GREER ARCHITECTURE < A TRIUMPH OF
CIVILIZATION

The Wendt Mausoleum is a fine example of the Classic

Tradition in Mausoleum Building. Characterized by ex
quisite refinement of detail, this building was inspired by
the ageless appeal of Doric Temple Architecture. Styles
come and go but the glory of Greek Architecture remains

forever new.



SWINGLE’S
AMERICA'S FINEST GRANITE
{01‘

POLISHED WORK

Insist upon the
Swingle Certificate of Guarantee
From Your Quincy Manufacturer

J. 5. SWINGLE, INC.

Quarriers of Swingle’s Peerless Granite

QUINCY MASSACHUSETTS

BEERS RED
WESTERLY

QUINCY GRANITES
BALMORAL RED ROSE RED
PREMIER PINK RED SWEDE GOLDEN PINK
PETERHEAD SCOTCH

(:/my /2004 C/.mnife Ca.,:.—Jn.c.

QUINCY, MASSACHUSETTS

This news column is in effect a letter to
the trade from manufacturers advertising
on this page. ]mportant announcements,
new designs, book[ets, outstanding monu-
ments recenlly set, advertisements for
salesmen, etc., will fill this space. This

- column is paid advertising edited by our

advertisers under the usual Monumental
News restrictions.

® @ ®
QUINCY FACTS

B Quincy is the oldest granite dis-
trict in America and the contribu-
tions its craftsmen have made to
American Memorial Art are many.
For the most part the leading
Quincy firms of today are op-
erated by the second and third
generations of experienced Monu-
ment Men.

J. S. SwinGLE, INc. QuiNcy

B “The Swingle quarries cover 50
acres in area and have been op-
erated constantly for the past 76
yeais. A depth of 340 feet has been
reached and the finest and most
uniform stone available in Quincy
is being quarried. A Certificate of
Guarantee accompanies memorials
of this material executed by
Quincy manufacturers.”

E. SertimeLLI & Sons, INc.
Quincy

® “Tn response to a demand for
outstanding Stock Monuments at
unusually low prices, we have
sawed a large number of polished
slabs, preparatory to filling orders
for these economically produced
monuments. We recently sent a
mailing piece with prices on
the attractive SPAULDING and
VAUGHN Designs. To dealers
who have mislaid or did not re-
ceive this circular, we will be
pleased to send another upon re-
quest.

P.S. We are planning to place
representatives 1in territories not
now covered, but in which we
have customers. We will be pleased
to correspond with good men in-
terested in a worthwhile contract
and 1009 cooperation.”

GraYy Rock GraniTE Co.
QuiNcy

B “The Hoiby design featured in
this month’s advertisement is but
one of many exclusive creations
that have been profitably sold by
our clients in foreign granites as
well as domestic. We will be
pleased to furnish prices and sizes
upon this and other work upon
request.”

Qrtistie
Memorials

Thete is Mo Substitute
FOR EXPERIERCE

. .. in the working of stone. Every
Monumental granite has its own
properties and each requires dif-
ferent treatment. For more than
34 years our firm has fashioned
outstanding monuments in all the
leading materials.

QUINCY . . BARRE
WESTERLY . . BALMORAL
BEERS RED . GOLDEN PINK

Whether your requirements be
Sculpture, Hand Carving, Sand
Carving, or Polished Work, we
offer the finest of guaranteed
craftsmanship.

E.Settimelli & Sons, Inc.

Founded in 1903

Quincy, Massachuseiis




STOCK DESIGN SHEET
NOW AVAILABLE

PRICE SCHEDULE FOR INDIVIDUAL PHOTOGRAPHS
Mirror-Finish Prints-Double Weight Stock

8 x 10 Size 11 x 14 Size
In lots of 50 or more ... BS¢=ea, SIX OrMOre=...oniin st . 75¢ ea.
Less than 50 . 40¢ ea. Less than 6 ... .. 1.00 ea. .
Less than 10 =o0¢-em=Colored=Prints—=. - s v ) 1.25 ea.

Order by Number

BARRE DESIGN SERVICE BARRE, VERMONT

ALFRED ]. COML



MODERN MANUFACTURING demands EFFICIENT MACHINERY

One of series of advertisements describing modern machinery designed and constructed by one of
the oldest firms in the business. Today's manufacturing requires efficient machinery for etonomical
production. Now is the time to modernize.

THE NEW LANE AUTOMATIC EDGER

This machine is unequalled for accurate
and economical sawing.

Cuts fast, requires no attention by oper-
ator when running and produces a
smooth, uniform hone finish.

— CUTTING TIME —

The margin of this monumental base of

Barre Granite was cut in 55 minutes
gross time.

Size is 5'-0" x 1'-6" x 1%" margin.

— FEATURES —

~ Automatic Down Feed of Wheel.
Automatic Traverse and

32" Automatic Raise and Lower of
Girder.

Lateral and Vertical Adjustments

36" Ball Bearing Turntable with Lock-
ing Device.

5 or 7%2" H.P. Heavy Duty Saw Motor
takes 16" Diameter Wheels.

The SAW UNIT of the AUTOMATIC EDGER
can be easily dismounted and used as

The LANE PORTABLE EDGER

LANE PORTABLE EDGERS

are giving excellent satisfaction in
hundreds of leading plants including thirty
Barre firms.

Lane products represent many years of
experience in building of successful stone
finishing machinery.

Every plant—whether large or small—will
profit by the purchase of one of these
machines

White Goday for Descriptive Folder on both Automatic and Portable Edgers '
LANE MANUFACTURING COMPANY

Established 1857

MONTPEILIER - & & VERMONT



SELECT-BARRE DESIGN COMPETITION

SURPASSING all expectations, the requests for information
concerning the Select-Barre Design Competition continue to
pour into Barre. While the majority of inquires have orig-
inated in the East, yet requests for the Book of Rules have
come from Oregon, California, Texas, North Dakota and other
states, indicating the national scope of the contest. With
hundreds of entry cards as yet unreturned, there is every indica-
tion that this first nation-wide competition in the memorial field
will rival, in the number of contestants, many of the widely
advertised competitions in the architectural and industrial art

fields.

The first public exhibition of the designs will be held at the
Fort Worth convention of the Association of American Ceme-
tery Superintendents, October 3rd—7th. Officials of the Barre
Granite Association announce that negotiations have been con-
cluded with the Memorial Craftsmen of America for a huge
wall space in Exposition Hall during the M. C. A. Convention
at Cleveland. The great array of drawings is to be a feature
of the convention and arrangements are being made for an able
authority to give an analytical discourse on the drawings during
the convention.

The voters contest, which compelled so much interest at the
Chicago convention, will be repeated at Cleveland. Prizes are
to be awarded for ballots that compare favorably with the sealed
decision of the Jury, which will not be announced until the last
day of the convention. A similar vote is to be taken at the
cemetery convention in Fort Worth, thus enabling visitors at
both conventions to test their judgment in design. It will be
interesting to compare the votes of cemetery officials with those
of the memorial craft.

The Contest Committee is now communicating with eminent
authorities in an effort to organize an expert Jury which will
award the $1,000. in cash prizes. This Jury is to be composed
of an industrial art authority, to be appointed by the National
Alliance of Art in Industry; a registered architect, to be ap-
pointed by the Society of Memorial Draftsmen and Designers;
an authority on memorial design, to be appointed by the Mem-
morial Craftsmen of America; an authority on the art of work-
ing stone, to be appointed by the Barre Granite Association; a
dealer of reputation for high standing in design, to be ap-
pointed by the Memorial Extension Commission, and a ceme-
tery executive versed in memorial art to be appointed by the
Association of American Cemetery Superintendents.

Speaking in behalf of the Contest Officials, Manager Lawson
of the Barre Granite Association recently said: “We are pro-
foundly grateful to the memorial craftsmen and cemetery execu-
tives who have done so much to publicize this contest, thus in-
creasing the number and quality of contestants far beyond our
expectations. Since the contest is essentially an educational proj-
ect, and one which cannot but benefit dealers and cemeteries,
individually and collectively, we sincerely hope that this enthusi-
astic cooperation will continue; for there is still ample time for
more contestants to enter,—and the more the better. The Book
of Rules and Information will be sent in any quantity to dealers
or cemetery officials who are interested to distribute copies in
their communities.”

It is to be hoped that dealers and cemetery executives will
continue to publicize the contest, particularly since the Barre
Granite Association plans to make it possible for state and
local associations to hold exhibitions of the prize designs to-
gether with a large collection of the better drawings. Such
traveling exhibits can do much to publicize the memorial idea
and to place the memorial craft on a higher plane.

EORWIUIY  1.937

For Lower Costs

on Your Forming Jobs . . .

Ceystolon Wheels

For forming the contour on the top
of memorials you'll like the way that
Crystolon Wheels cut, you'll like the
finish that they leave. The cutting
is hard,

sharp Crystolon abrasive—a silicon

material in these wheels
carbide product made in Norton Com-

pany’s own electric furnace plant.

Bonded by the vitrified process Crys-
tolon abrasive gives a wheel that is
fast cutting and long lived. For usz
on high speed machines there are

resinoid bonded Crystolon Wheels.

NORTON COMPANY, WORCESTER, MASS.

New York, Chicago, Detroit, Philadelphia, Pittsburgh,
Hartford, Cleveland, Hamilton, Ont., London, Paris
Wesseling, Germany Corsico, 1taly
W-605

p ABRASIVES q
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Peoria, lllinois

WYTCHERLEY
Sand Blast Equipment

MODEL G-20

WYTCHERLEY SAND BLAST

@)

No mixing tox, sand control
valve, or other expensive
rarts to wear out. Will not
clog from moisture. Hits
harder. Cuts faster. Auto-
matic sand control.

NOZZLE CONTROL

@ Sand tight.

® Free moving.

@ Square shooting.
® Easy to operate.

Write for prices on complete
installations.

Peoria Sand Blast Mfg. Co., Inc.

Cleveland Convention Exhibitors as of August 15, 1937

ALLEN GRANITE COMPANY
Elberton, Georgia

ANDERSON-FRIBERG COMPANY
Barre, Vermont

BARRE GRANITE ASSOCIATION, INC.

Barre, Vermont

BERKELEY GRANITE CORPORATION
Atlanta, Georgia

BLISS DESIGN COMPANY
Rockford, Illinois

CARBORUNDUM COMPANY
Niagara Falls, New York

COLD SPRING GRANITE COMPANY
Cold Spring, Minnesota

COOK, WATKINS, PATCH, INC.
Boston, Massachusetts

COOPER MARBLE COMPANY
Knoxville, Tennessee

CROSS BROTHERS COMPANY
Northfield, Vermont

DAKOTA GRANITE WORKS
Milbank, South Dakota

DAWSON-MacDONALD COMPANY
Boston, Massachusetts

J. A. DEDOUCH COMPANY
Oak Park, Illinois

DESILETS GRANITE COMPANY
Montpelier, Vermont

ELBERTON GRANITE INDUSTRIES
Elberton, Georgia

FRENCH CREEK GRANITE COMPANY

Peters, Pennsylvania

GEORGIA GRANITE CORPORATION

Elberton, Georgia
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GEORGIA MARBLE FINISHING WORKS
Canton, Georgia

GEORGIA MARBLE COMPANY
Tate, Georgia

J. P. GILMAN GRANITE COMPANY
Kansas City, Kansas

HARRIS GRANITE QUARRIES COMPANY
Salisbury, North Carolina

JOHNSON AND GUSTAFSON
Barre, Vermont

JONES BROTHERS COMPANY, INC.
Boston, Massachusetts

E. G. LADEWICH
Mansfield, Ohio

LAKE WAUSAU GRANITE COMPANY
Wausau, Wisconsin

LIBERTY GRANITE COMPANY
St. Cloud, Minnesota

MARR AND GORDON
Barre, Vermont

MELROSE GRANITE COMPANY
St. Cloud, Minnesota

MEMORIAL ART STUDIO
Cleveland, Ohio

NATIONAL GRANITE COMPANY
Elberton, Georgia

NORTH STAR GRANITE CORPORATION
St. Cloud, Minnesota

OGLESBY GRANITE QUARRIERS
Elberton, Georgia

ORTONVILLE MONUMENT ‘WORKS
Ortonville, Minnesota

PANGBORN CORPORATION
Hagerstown, Maryland

November 30, December 1, 2, and 3, 1937

E. R. PETERSON MEM. DESIGN SERVICE
Rockford, Illinois

GEO. PFAFF, INC.
Long Island City, New York

PHILLIPS GRANITE COMPANY
Rion, South Carolina

BURTON PRESTON COMPANY
Mansfield, Ohio

PYRAMID GRANITE WORKS
St. Cloud, Minnesota

REX GRANITE COMPANY
St. Cloud, Minnesota

ROCK OF AGES CORPORATION
Barre, Vermont

ROYAL GRANITE COMPANY
St. Cloud, Minnesota

RUEMELIN MANUFACTURING COMPANY
Milwaukee, Wisconsin

SAUK RAPIDS GRANITE COMPANY
Sauk Rapids, Minnesota

SPACERITE COMPAN

uincy, Massachusetts

STERLING GRANITE COMPANY
Elberton, Georgia

STONE MACHINERY CO\'IPANY
Syracuse, New Yor

SULLIVAN GRANITE COMPANY
Westerly, Rhode Island

W. C. TOWNSEND COMPANY
Zanesyille, Ohio

USLE AND PEROJO

Barre, Vermont

VERMONT MARBLE COMPANY

Proctor, Vermont
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Question:

Will the Severest Weather, Natural Extremes of Temperature,
the Elemental Action of Water, Gases or Frost Dim the Beauty of

NMIEESTONE GaNE

Answer:

NO! The Millstone quarries were opened in 1830 and many
monuments were then built of Millstone Granite. A close inspection
of these early monuments in Connecticut cemeteries, many of whom
are now in or near industrial communities, proves the unsurpassed
ability of this stone to resist not only time and the rigors of
Connecticut climate, but that of industrial smokes and gases as well.

NO! The weather-ability of MILLSTONE is only equalled
by its Beauty!

DARK BLUE ® DARK PINK

The Millstone Operating Corporation

Quarriers and Manufacturers

MILLSTONE, CONN.

Do s7iume
Conpeer 7o/an
JAND TRAL

e TAND OIS CHARGE
; Qoo/v

Waie OrRFPosT

Bart
AND SockES

REVOLVING SNOYT

Banker Dust Collector

Get rid of the dust nuisance in a practical way.
Install our approved Banker Dust Collectors for
assured results. Many hundreds in service. Write
us for an estimate.

RUEMELIN MFG. CO.

3840 N. Palmer St., Milwaukee, Wis.

Famous
Trouble
Shooters

Compressed Air Dryer

The Ruemelin compressed air dryer eliminates water
trouble in the compressed air during these hot,
humid days. . . Your sand blast will work better
and without interruption of clogged sand passages.
There are over a thousand in service. Write for
catalog and prices.

Manufacturers of:
Complete carving outfits, shape carving equip-
ment, dust collectors, sifters, elevators, cemetery
blasts and portable air compressors. We also
stock abrasive, nozzles, stencil, glue, etc.
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Sizes of the three
pieices  in ‘the
Campbell Cross
are as follows:

Bottom Base
5-6 X 2-0 X 1-0

Second Base
4-0 X 1-6 X 1-10

Cross
3-6 X 0-10 X 8-0

CHOICE MATERIAL WITH WORKMANSHIP SUPREME

"We are dll very well pleased with the work”, writes the ]J. F. Gast Monument
Company of Chicago, for whom the Campbell memorial was recently completed by
the Anderson-Friberg Co., of Barre. Erected in All Saints Cemetery for the Reverend
Father Campbell, it will stand forever as a symbol of inspiration and devotion, not
only because of the splendid interpretation effected by master craftsmen but also }3’3’
because the granite will endure through the ages.

J. K. PIRIE ESTATE . .. BARRE, VERMONT

PIRIE'S SELECT BARRE GRANITE
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SYhe M onumental News Publislzing Company

.. ESTABLISHED 1889 .. é:,b\ 4
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14 SOUTH CARROLL STREET, MADISON ,WISCONSIN

B.S.WHITAKER, President S\
EDITORIAL [CRNEST LELAND’S essay in the May issue of MONUMENTAL NEWs in reply to Miss Newton's provocative
Vol. 49, “Light Like The Sun”, which reached several hundred thousand above the average prospects for monuments,
No. 6 through the medium of Reader’s Digest, has brought us a large number of interesting letters.

Tuly Practically each writer bemoaned the anti-monumental propaganda of Miss Newton’s article, and praised
1937 Mr. Leland’s response. A few berated cemeteries for promoting cremation, and a few more wished reprints of

Leland’s Essay for mailing purposes. (See Editor’s Note for prices on these reprints which are now available on
the same high quality linen finish paper as used in our Review of Monumental

ny - . Art Section.)  Strangely enough no correspondent seemed to sense our point
Light Like the Sun” e ; -

that we monument men as a whole are failing an opportunity in not featuring
: : : : monuments especially designed for those who prefer cremation.
A B16881ng 1 DngUlse? While it l?s unc;,uestioiaebly true that wereer. Leland’s article common
knowledge, the practice of cremation would suffer, we take issue with those
who see the end of the monument business in the increased number of “Burnings and Grindings”. In one re-
spect at least, cremation is an advantage to our industty. Its lower cost should leave more funds available for
monumental purposes.

Obviously it is up to our designers to provide urn memorials or other monuments especially created to meet
the problem of cremation. On our last month’s cover talented Howard Seidell of California offered a Colum-
barium, which should have wide appeal for people of means. However, this is but one of many memorial types
definitely suited to the problem.

It is our misfortune that the larger share of publicity our industry receives is unflattering. In fact the work
of the Memorial Extension Commission is our only counter-attack in a strongly competitive age, and the need of its
contemplated advertising program becomes increasingly evident, if we are to meet competition from outside sources.
However, in the cremation problem our best answer is not publicity, it is accepting the fact as it exists and provid-
ing the solution in the form of appealing monuments especially designed for the purpose.

EpiTor’s NOTE: Reprints of Mr. Leland’s Essay telling the truth about cremation and answering “Light
Like The Sun” are now available, printed on linen finish paper at $3 for 100; $5 for 300; $10 for each 1000.

ONE of the unfortunate economic facts of the monument business is the unusually high overhead cost of
selling; particularly of dramatic merchandising that does justice to the possibilities of the industry. This
coupled with other retail factors such as slow collections, inpracticability of cost allotment buying and reposses-
sion, few repeat customers, etc. all add to the price for which a monument must be sold to make a profit.
Then too the growing' retail practice of buying more finished memorials than formerly (a development due to
lack of skilled labor, expense of modern machinery for the average shop, state labor legislation, etc.) has
made it increasingly imperative to look for spare time or rather part time profit makers
- : . to cut down overhead costs.
Slde]-lnes For PrOflt Many retailers have made a good thing out of sidelines and instead of detracting
from their main line, it actually increased good will and reputation. It must be
remembered that the Retail Dealer is the Foundation of the industry, and unless Retailers make a consistent
profit, no other element can profit indefinitely, (a fact which many seem to overlook in price raising ideas “for the
benefit of the industry, etc.”). Can sidelines help solve the problem? A study of what a few successful dealers
are doing convinces us that many have overlooked a very profitable field. Some of these investigated “Roads to
Profit” are Garden Architecture, home ‘statuary, the cleaning and waterproofing of monuments and buildings,
Bronze tablets and signs; decorative wood carving by sand for mantles, etc., landscaping, iron fences, painting
and whitewashing by portable compressors, etc.

We of the MONUMENTAL NEWS believe that reporting the experiences of those who have increased profits
with sidelines will help the entire industry. Won't you help us out by telling us in from 100 to 1500 words of

how you have made a certain sideline pay? We are particularly interested in new sidelines.

Monumental News offers Prizes for Letters on “SIDELINES FOR PROFIT”

® As an added incentive MONUMENTAL NEWS offers an additional two years subscription,
or any one of our books such as the Sand Blast Manual or the Monument Dealers Manual,
or the Manual of Monumental Lettering, for any letter published on profitable sidelines.
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(These “case histories,” written by a well known
designer-salesman, are based upon actual incidents or ex-
periences. In each case, however, all names and places
are fictitions and certain minor changes are made in the
stories further to disguise the identity of the persons and
places involved. Ed.)

|T PAYS to be a good loser. Or perhaps I should say that it
does not pay to be a poor loser; for none of us can enjoy de-
feat and all of us experience disappointment when we lose. But
the poor loser makes the mistake of betraying his disappoint-
ment and of letting it degenerate into futile bitterness, whereas
the good loser cloaks his disappointment with a smile. Per-
haps that smile takes a lot of effort, but it bespeaks the instincts
of a gentleman,—it reveals the spirit of good sportsmanship
which appeals to people in the game of life as it does in games
of sport. The good loser, moreover, is usually the man with a
good sense of values and perspective, the man with a philo-
sophical attitude which generally means a wholesome attitude.
He does not allow bitterness nor disappointment nor anger to
upset his mind and his digestion. He is a good loser because
he is usually a good thinker. And his good thinking can turn
defeat into victory, as this ‘“case history” will prove.

The will of a wealthy New Englander, several years ago,
requested his executors to erect a monument “to be essentially
similar in design and dimensions to the “Langwell” sarcophagus
in Glendale Cemetery, the said monument being the work of
the Vanderbilt Studios of New York and Vermont. I direct
my executors to communicate with the said Vanderbilt Studios
and also the local monument makers, including the firm of Law-
rence & Co., in the city of “Columbus, Massachusetts,” request-
ing them to submit designs and estimates. It is my wish that
preference be given to local firms, including the said Lawrence
& Co., provided, however, that the design submitted by any one
of these firms compares favorably with the design submitted
by the aforesaid Vanderbilt Studios and that my executors are
satisfied that the local concern is qualified and financially re-
sponsible enough to fulfill the contract. I further request my
executors to reimburse the said Vanderbilt Studios for any ex-
pense they may incur in submitting a design, in the event that
they are not awarded the contract, because they designed the
original monument and because they will be at expense in travel-
ling to this city for conference with my executors.”

The monument mentioned in this unique and considerate doc-
ument is an imposing sarcophagus of classic source in design,
rich in mouldings, impressively proportioned and measuring
some fourteen feet in length of base. Suffice it for the pur-
pose of this story to approximate the cost at some $5,000. The
monument stands within two hundred feet of the plot in which
the adaptation was to be erected.

In due time, the executors communicated with the local deal-
ers, Lawrence & Co., in nearby Columbus and the Vanderbilt
Studios in New York. The three local dealers were typical
of the concerns located at cemeteries in our smaller industrial
cities. ‘The larger firm of the three extended its territory, by
means of agents, to the agricultural communities in the county.
None of the three employ more than two cutters and the pre-
ponderance of their work is sold from stock. But the firm of
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t Pays To Be A Good Loser. ..

In this “Case History”’ the Designer-
Salesman Tells the Story of an Artist-

Who Turned Defeat
Into Victory

CraFtsman

Lawrence & Co., in the nearby city of “Columbus™ has quite a
wide reputation for superior design and craftsmanship. Patron-
ized, by leading families in that section of the state, and basing
their appeal on special designs, this company has for years
served the wealthier families not only with memorials, but im-
ported sculpture and garden furnishings. Mr. L. V. Lawrence
Jr., actively conducting the business, is a personable, well edu-
cated young man with two years of special study in architectural
design and drafting. He is active in social and civic affairs,
considered an artist in his community and socially well con-
nected. So much for the local dealers.

The “Vanderbilt Studios,” who erected the original memorial
referred to in the will, is one of America’s foremost concerns
in the field of memorial art. Enjoying a nation-wide clientele,
this organization has consistently employed trained architects
and designers to represent the concern out over the country.
Mr. “Elwood M. Granfield” who was assigned to the case in
question, has been identified with the company since he grad-
uated in architecture from Pennsylvania University. Son of a
memorial craftsman in that state, Mr. Granfield early in life re-
solved to adopt memorial art as a career, wavering only once
when his design for a costly residence won a scholarship at Art
School with especial praise for the decorative quality of his
work. Relatively young, high-spirited, well read, engaging in
personality and absorbed in all that pertains to the arts, “Mr.
Granfield” is a designer known to the craft as a master of his
profession.

The executors were men of prominence in New England;
cultured, well travelled and devoted to the memory of the man
who had entrusted his vast fortune to them for disposition.
To each memorialist they read the instructions stated in the
will of the deceased. To the three local dealers they were
careful to explain the implied preference for either the *“Vander-
bilt Studios” of New York or the “Lawrence” concern at Col-
umbus. But so far as possible, they explained, the designs
would be judged on their merits; this together with the ability
and facility of the dealer to fulfill the contract. In short, it
was a clean cut competition.

Granfield was the last to interview the executors. He had
been on a project in the middle west. Knowing the chap well
as I do, it is easy to understand why he made such an impression
upon the executors. Granfield rarely if ever talks shop. He
contends that if you've got to “talk about the quality of your
work you are just spilling the same old tripe that every can-
vasser utilizes. Moreover, if my prospects cannot see the ex-
ceptional in the illustrations featured in our literature, then
all the clap-trap in a canned sales-talk is bread on the water.”
And there is a lot to what he says. There is a lot more to the
way he goes about a case. To him, the prospect is a client
with a problem on his or her hands. And a very intimate and
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difficult problem. Try to select a memorial for your own fam-
ily and you will find it to be true. Well, when Granfield met
the executors, they were quick to see that here was a man who
was not merely interested in landing an order. He reviewed
the problem with them, just as an attorney might analyze a
legal problem, or a physician might diagnose a case.

“It is unfortunate” he said, “that Mr. Colgate confines us to
what is after all an adaptation of the Caldwell memorial. They
are so nearby. Then too, the Caldwells spent a lot of time
trying to do something distinctive. But being a busy man, I
suppose he gave no thought to that phase of it all,—how the
Caldwells might feel. But I think with study and experiment
we can work out a solution.”

“Singular” observed one of the executors, “you are think-
ing along the same lines as young Mr. Lawrence over in
Columbus”.

“I'm glad to hear that” replied Granfield, “and I'm not sur-
prised. There is a youngster who is going places. He is far
ahead of his competitors in this part of the country and you
can rely on his advice. I wish we might have him on our own
staff—but he is doing a nice business and I'm glad that he
is to help you on this problem.” And there, good. reader, you
have a clue to the broad-gauged attitude of good-will, service
and personal interest these being cardinal factors in the suc-
cess this man has made of his career.

For well over two hours, Granfield conferred with the exe-
cutors. He had with him the original plans of the Caldwell
memorial together with photographs of similar compositions.
With tracing paper and thumbnail sketches he and the executors
tried variations and alterations, keeping constantly in mind the
fact that the will restrained them from departing too far from
the Caldwell design. At the conclusion of the session, the ex-
ecutors were impressed that they had weighed the problem
“with a man who knows”, a man who reasons his way through
design,—as all designers should. When one of the executors
proposed this change or that, Granfield was quick to explain
why it might or might not be desirable. And his explanations,
based upon a sound knowledge of theory in design, were in-
variably convincing. And so, Granfield departed for New
York with the cordial thanks of the executors,—but not with-
out hearing that his young contemporary Lawrence, at Colum-

bus, had followed much the same procedure in his interview!

Several weeks later, all the competitors submitted their de-
signs and proposals. Granfield was among the first to leave his
drawings because he was bound north for a vacation with
friends in Vermont. His design, incorporating the changes
worked out in conference with the executors at the first inter-
view, made a profound impression on the group. Superbly
rendered, as all drawings by Vanderbilt Studios are, the de-
sign was an admirable solution of the problem and well within
the limit of expenditure named by the executors. Granfield
was sincerely congratulated and he left for his vacation rather
sure that good news would be waiting for him when he re-
turned from his well earned rest. But he was to be disappointed.

It was a lovely letter he found on his desk,—a letter from
the President of the Trust Company. With an almost apolo-
getic attitude, the President at length explained why the execu-
tors had felt constrained to award the contract to young Law-
rence of Columbus. Freely admitting that Granfield's design
unquestionably surpassed all others, the writer explained that
Lawrence had fully measured up to “your gracious comments
about his work,” that his design incorporated many of the fine
qualities in Granfield’s design and that therefor the executors
“reluctantly agreed that Mr. Lawrence had come so near your
own ideal solution that, mindful of the expressed preference
for a local concern, as stated in the will, we resolved to entrust
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the work to Mr. Lawrence.” Followed then a very sincere ex-
pression of gratitude, written in a personal vein which must
have given Granfield some appreciable compensation for his
disappointment.

Several months later, I chanced to be in Columbus. I dropped
in on Lawrence, as I always do. The conversation turned to
the Colgate affair. It seems that some weeks after the con-
tract was signed, the President of the bank had called Lawrence
into his office one day. “Sit down,” he said, “and read these
three letters. One of them will make you feel good, and the
others will show you that you can’t make a silk purse out offa
sow’s ear.” Lawrence managed to get copies of the letters.
I quote them with minor changes enough to conceal the iden-
tity of the poor losers.

LETTER NoO. 1 FRoM ONE OF THE UNSUCCESSUL
LocaL DEALERS

Dear Sir: We are very much disappointed about the Cald-
well contract. We have done several jobs for the family and
we felt we were entitled to be favored. We went to a lot of
expense getting a well known artist here to make the drawing
and we figured it very close. Our competitor who is getting
the order does not cut his own work, sub-letting contracts out
of town so that most of the money is spent out of town which
was not what Mr. Caldwell had in mind in his will. We made
the lowest price we could which was way under the limit men-
tioned. Being good customers of your bank we feel the busi-
ness should have been thrown our way.

Yours truly

LETTER No. 2 FROM ANOTHER UNSUCCESSFUL
LocAL DEALER

Dear Mr.—Yours of the 16th at hand and we must say that
it was a surprise because just the other day you told us that
our price was way under prices you got from others and we
figured we should ought to have the order because we do high
class work at lowest prices as our customers can tell you. If
we had got the business we could have made an account at
your bank as we are thinking of changing. The company that
has got the order may be an artist but he has never had a pneu-
matic tool in his hand so how can he tell high class work. We
are honest workmen, we don’t put on no dog, but we have a
reputation for high class work and we think we ought to have
gotten your trade, since our price was the lowest. You sayed
so yourself.

Truly yours,

LETTER NO. 3 FROM GRANFIELD, THE UNSUCCESSFUL
DESIGNER REPRESENTING THE METROPOLITAN FIRM

My dear Mr.—Upon my return from a glorious vacation I
find your letter concerning the Colgate memorial. Needless to
say, it was a disappointment to learn that we are not to do the
memorial for you; but I hasten to assure you that I thoroughly
understand and appreciate the spirit in which you arrived at
your decision.

Please feel no sense of obligation for any assistance we may
have been with your problem. It is part of our preliminary
service to the public. Then too, you were at pains to explain
the conditions which might make it necessary to entrust the
work elsewhere. I sincerely appreciate the kind things you say
in your letter and it was a pleasant experience to meet you
gentlemen.

I am sure young Lawrence will make the most of this oppor-
tunity. Talent like his, in a city the size of Columbus, de-

(Continued on page 208)
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Copyright Law Upheld By United

States District Court

EVERAL years ago Jones Brothers of Boston and Barre,

at request of cne of its dealer customers, and upon advice
of council, brought joint suit against an infringing dealer
and his client, for copyright infringement. This has recently
been decided in the favor of Jenes Brothers Company in the
“District Court of the United States In and For the Middle
District of Pennsylvania.” The bill in equity alleged infringe-
ment of copyright.

Jones Bros. had hired a designer to create an original memo-
rial design. It was copyrighted under Class G of the Copyright
Act “for a design for a work of art,” issued in the name of the
designer, E. R. Peterson. Jones Brothers distributed photo-
graphs of this design to dealers, with copyright notice and
specifications on back of photograph.

One dealer submitted design to a customer who wished minor
changes, these were agreed upon and a price quoted—The pros-
pect placed the order with another dealer, who executed and
placed memorial. Thinking the changes protected his firm
from copyright infringement the manufacturer, at request of
dealer, gave the client guarantee of protection from Copyright
Infringement. (Every effort was made to settle out of court
and avoid publicity and long drawn out litigation). We pre-
sent the decision with some omissions:

“The principal defense is that the design for a cemetery mon-
ument is not copyrightable as a design for a work of art since
a monument is not a work of the fine arts, but should have been
patented as a design for an article of manufacture.

The Copyright Act of 1909 provides: “That any person
entitled thereto, upon complying wtih the provisions of this Act,
shall have the exclusive right (a) to print, reprint, publish,
copy and vend the copyrighted work; (b) to com-
plete, execute, and finish it if it be a model or design for a
work of art”. Section 5 provides: ““That the application for
registration shall specify to which of the following classes the
work in which copyright is claimed belongs . (®)
Works of art; models or designs for works of art”. The De-
sign Patent Law of 1902 provides for a design patent to “any
person who has invented any new, orlgmal and ornamental
design for an article of manufacture

It is significant that in the present Copyrlght Act Congress
omitted the word ‘fine’ which formerly appeared before the
word ‘art’ in connection with models or designs. Fine art is
“Art which is concerned with the creation of objects of im-
agination and taste for their own sake and without relation to
the utility of the object produced.” The fine arts are “Paint-
ing, drawing, architecture, and sculpture (these four bemg
often called the arts of design) Manufacture is the

“process or operation of making wares or any material produced
by hand, by machinery or by other agency anything
made from raw materlals by the hand, by machinery, or by
art .. .7 Art is "systematic application of knowledge or
skill in eﬁectmg a desired result. Also an occupation or busi-
ness requiring such knowledge or skill; a craft; as industrial
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arts.”  Webster’s New International Dictionary, 2nd Ed. in
Pellegrini v. Allegrini et al 2 Fed. (2d) 610 District Judge
Dickinson said: "It is not necessarily a ‘work of art’ some-
thing displaying artistic merit, but it is ‘objet d’art’ something
upon which the labors of an artist as such have been employed.”

It is apparent that under the above definitions of manufacture
and art a certain object may be an article of manufacture as well
as a work of art and the design therefor might well come un-
der the Design Patent Law as a design for an article of man-
ufacture or under the Copyright Act as a design for a work of
art.  On this point, Well on Copyright Laws says at page 227:
“The Act of May 9, 1902, provides that any new original and
ornamental designs for an article of manufacture may be
patented. This Act is not specifically repealed by the present
Copyright Code, but if such manufactured articles are to be
‘objects of art’ it would appear that designs therefor may be
copyrighted as ‘writings’ whether or not they may be patented.

“It is deemed that it is merely a matter of legislative inten-
tion and procedure whether many forms of expression, lying on
the borderland between copyright and patent, be subject to the
Copyright or Patent Laws, and that such decisions fall into the
natural, as distinguished from the artificial, historical, domain
of copyright. Such designs would accordingly appear both
copyrightable and patentable.”

The Design Patent Law and the Copyright Law afford dif-
ferent types of protection, Pelligrini v. Allegrini et al. supra.
The method of procedure, the term of protection and the pen-
alties for infringement are different under each act. Louis
DeJonga & Co. v. Breuker & Kessler Co. 182 Fed. 150. In a
case which comes under either statute, it becomes a matter of
choice by the author or owner whether he will seek protection
under the patent or copyright law. In the last cited case above,
the court said: “Nevertheless, when the painting left the
artist’s hand, it was of such character as made it eligible either
for copyright or for patenting, at the option of the author or
owner Since it was qualified for admission into the
two statutory classes, I see no reason why it might not be placed
in either. But it could not enter both. The method of pro-
cedure, the term of protection, and the penalties for infringe-
ment, are so different that the author or owner of a painting
that is eligible for both classes must decide to which region of
intellectural effort the work is to be assigned, and must abide
by the decision.”

The complete “Ruther” memorial is clearly an object of art
as well as an article of manufacture. The Ruther design is an
artistic drawing fairly within the fine arts and was entitled to
copyright as a design for a work of art. The design came
within Rule 12 of the Rules and Regulations for Registration of
Claims to Copyright: “but the registration in the Copyright
Office has been made to protect artistic drawings notwith-
standing they may be afterwards utilized for articles of
manufacture.”

(Continued on page 208)
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@ cteries Can Foster
The Memorial Idea

Mount Hope. in New York,
Erects a Memorial

® Many of our cemeteries, like many memorialists, make frequent use of the
words ‘“'sentiment, devotion, honoring our dead” and similar terms. And yet,
these cemeteries and these memorialists rarely manifest any of the senti-
ment they try to arouse in others. Fortunately, this inconsistent attitude is
changing. And to a surprising extent, our cemeteries are now sensible to
the fact that the mortuary crafts must do something more definite than mere
talk about sentiment.

Picturesque Mount Hope at Hastings-on-Hudson is one of the major
cemeteries in the great metropolis. Thanks to able and resourceful Craw-
ford T. Perkinson, Vice President of the cemetery, Mount Hope has done much
to publicize and poplarize the memorial idea,—and to generate sentiment
toward the cemetery. The flag-staff on this page, for example, was recently
erected by the cemetery because Mr. Perkinson strongly feels that the
National Emblem should fly in all cemeteries. And in order to emphasize
the memorial idea, Mr. Perkinson resolved to dedicate the flag-staff to some
historic persondality in the community. It so happens that Admiral Farragut
once resided in Hastings-on-Hudson, hence the rockery with 13 boulders
features a tablet which dedicates the flag and staff to the famed hero of
Mobile Bay.

A memorial erected and dedicated by a cemeteryl Here is applied
sentiment,—the sort of manifested sentiment that promotes the memorial idea.
High naval officials, military and patriotic societies together with a large
public attended the impressive ceremonies, while one of the nation's finest
submarines was docked at Hastings in further honor of the event. The crowd
who attended the ceremonies, and the millions who read of the dedication
in the metropolitan press, thus had concrete testimony of the fact that
the memorial idea marches onward. All credit to Mr. Perkinson and to
Mount Hope. Dealers and cemetery executives elsewhere in the land should

profit from this magnificent example of idealism.
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Copyright Infringement Opinion

(Continued from page 206)

The defendants contend further that the “Ruther” design is
not the original work of the author but that all of the essen-
tial elements were in common use prior to plaintiff’s copyright.
The defendants introduced testimony and numerous exhibits to
show that the essential elements of the “Ruther” design were
used prior to plaintiff’s copyright. The true test of originality
is whether the production is the result of independent labor or
of copying. Drone on Copyright p. 208 In Emerson v. Davies
2 Story 779 (8 Fed. Cas. 615) Justice Story said: “In truth,
in literature, in science and in art, there are, and can be, few,
if any thing, which is an abstract sense, are strictly new and
original throughout. It is a great mistake to suppose, because
all the material of a work or some patts of its plan and arrange-
ments and modes of illustration, may be found separately, or in
a different form, or in a different arrangement, in other dis-
tinct works, that therefore, if the plan or arrangement or com-
bination of these materials in another work is new, or for the
first time made, the author, or compiler, or framer of it, (call
him which you please) is not entitled to a copyright. The re-
verse is the truth in law, and, as I think, in common sense also.”
Plaintiff's testimony shows that the design was the independent
work of the artist Peterson and that it was not copied from any
other work. Defendants’ testimony does not contradict this
and their numerous exhibits do not show any work similar to
the “Ruther” or any one having a plan or arrangement or com-
bination of elements as in this “Ruther” design.

The defendants further contend that the copyright law does
not protect the plaintiff from the manufacture, in another
medium, of the design copyrighted. The copyright grants the
exclusive right “to complete, execute and finish it if it be a
model or design for a work of art”. The Copyright Act has
been held to afford protection to the copyrighted idea against
infringement by manufacture in other media. In Palk v.
Howell & Co., 37 Fed. 202 it was held that the copyright of an
artistically designed photograph was infringed by the manufac-
ture of a chair with an imitation of the photograph stamped in
raised figure on the leather bottoms and backs. In King Feat-
ures Syndicate v. Fleischer et al 299 Fed. 533, it was held that
the copyrighted book of cartoons known as “Barney Google and
Spark Plug” was infringed by the manufacture and sale of a
toy, an exact reproduction of the horse, “Spark Plug”. The
court there said: “We do not think it avoids the infringe-
ment of the copyright to take the substance or idea, and pro-
duce it through a different medium, and picturing in shape and
details in sufficient imitation to make it a true copy of the
character thought of by appellant’s employee The
concept of beauty expressed in the materials of statuary or
drawing, is the thing which is copyrighted. That is what the
infringer copies. The Copyright Act was intended to pro-
hibit the taking of this conception. The Copyright Act pro-
tects the conception of humor which a cartoonist may produce,
as well as the conception of genius which an artist or sculptor
may use.” In Fleischer Studio v. Ralph A. Freundlich, Inc.,
73 Fed. (2d) 276, it was held that a copyrighted book of car-
toons picturing “Betty Boop” was infringed by the manufac-
turer of a “Betty Boop” doll The court said: “The
infringement charged was a reproduction of the Betty Boop
cartoon in manufacturing a doll. This, a three-dimensional
form of a doll, is an infringement of the two-dimentional pic-
ture or drawing.”
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The defendants further contend that they have not infringed
the plaintiff's copyright. The test of infringement is whether
the defendants have made an original independent production
or a copy of the plaintiff's work. In Pellegrini v. Allegrini,
supra, the court said: ““The test must rest in finding that the
second ‘work’ is not an original treatment of a subject open
alike to treatment by both, but is a copy more or less servile of
the first. There may be a strong likeness in the two, and yet
such a finding may not be made; there may be any number of
differences between the two, and yet the finding be unhesitat-
ingly made.” The testimony in this case clearly shows that the
work of the defendants was not original but that it was copied
with several changes from the copyrighted work. The testi-
mony even shows that the design from which the defendants’
monument was made, was traced from the copyrighted design.
This clearly shows infringement by the defendants.

Proposed findings of fact and conclusions of law which have
been submitted, are answered and filed herewith.

Upon application, a master will be appointed to report on the
damages, costs and disposition of the infringing memorial.

ALBERT W. JOHNSON,
United States District [udge.

It Pays to Be a Good Loser

By the Designer-Salesman
(Continued from page 205)

serves to be encouraged. And it was quite typical of him that
he should say such nice things when you showed him my de-
sign. When you see him again, give him my congratulations,
please, and tell him that if, as he says, my design was “infinitely
superior’” to his own, he should remember that in an organiza-
tion like ours, many trained men collaborate on a design, hence
the credit belongs to no individual.

May I again assure you that I understand the reasoning that
led to your decision. If ever the Trust Department has an-
other project of this kind, please be assured that I will be
glad to submit designs and happy to renew a very pleasant
acquaintanceship.

Sincerely,
ELwoop M. GRANFIELD.

Is it necessary to make any comment on that letter? I hope
not. Well, several years went by. Lawrence, the successful
competitor, outgrew his community and became identified with
one of the largest concerns in the craft. Granfield, travelling
one day in the far west, received a telegram from New York
instructing him to fly immediately to Lowester, Massachusetts.
The President of the Trust Company, to whom he had written
the above letter, wished to confer with him, and with him alone.
That bank official had never forgotten Granfield's letter,—nor
the personality and ability of the man. He had never for-
gotten that you “can’t make a silk purse out of a sow’s ear.”

Today, on a high promontory in the beautiful cemetery at
Lowester stands an imposing mausoleum. It is one of the most
imposing mausoleums in New England. Granfield designed it.
Granfield sold it. There was no competition. That banker
had faith in 2 man who is big enough to be a good loser.
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Trade News

RECENT WORK @ DEALER NEWS e MANUFACTURERS NEWS

ORGANIZATION NEWS e

BARRE GRANITE ASSOCIATION OUTING

The annual picnic of the Barre Granite Association was held
at the Italian Pleasure club at Berlin Pond, Vermont. The
usual games furnished diversion and a fine dinner of appetizers,
spaghetti, roast chicken, with all the extras, was served by
“"Pete” Puricelle, assisted by A. Comolli, Duncan McMillan
and others.

Vocal selections by Jim Webster and Tony Sassarossi were
greatly appreciated. Bowling, pitching horseshoes were after-
noon events. Ted Lawson’s bowlers defeating the Attilio Per-
antoni team in the finals.

SILICOSIS LABORATORY WORK

At Barre, Vt.,, the Vermont state department of health, have
arranged for an industrial hygiene division at the Barre City
Hospital, under the direction of Edward G. J. Urban, an air
conditioning engineer who has recently completed a year’s
work at the Harvard school of public health, studying dust
control.

He will count the number of dust particles in the air from
samples taken from granite sheds, and determine the efficiency
of dust removing devices.

Another room will be used for examination of workmen, in-
cluding chest X-rays, and a careful medical and statistical study
will be made by Dr. Lester E. Judd.

As additional funds are available the work of protection will
be enlarged.

The purpose of the present staff is not to force regulations
upon the granite industry but to work with both employers and
employes to find the most efficient and practical methods of
protecting workers from granite dust. Dr. Russell and other
experts are of the opinion that a dust content of not more than
ten million particles per cubic foot of air is presumably safe
for workers in granite sheds. Therefore, the state board of
health has adopted a resolution that the goal of the enginering
work shall be to keep the dust content below that figure in all
operations used to manufacture granite.

Both employers and employes and all the physicians in Barre
are extending every co-operation to the staff of this division.
Many of the stonesheds have installed dust removing machinery,
and others are making plans to do so immediately. However,
Harold W. Slocum, who is in charge of the division of tuber-
culosis and industrial hygiene, states that the problem of granite
dust control is not entirely solved by the installation of dust
removing machinery. There remains the problem of proper
disposal of this dust, the upkeep of the machinery, which must
be constantly checked for efficiency, and of equal importance,
the cooperatin of all workers in properly using the devices in-
stalled, the elimination of careless and harmful habits.

The Barre work has the advantage of the cooperation of
both employers and employes and, through the U. S. P. H. S,,
it has available for consultation the leading experts in the coun-
try. In fact, the work is being followed with considerable in-
terest in all parts of the country, for it is hoped that it will
point the way to the prevention of silicosis and tuberculosis not
only for the granite industry in Vermont but for the entire
United States.

IFCHR, JBIENE )

EQUIPMENT AND SUPPLY NEWS

NEW BROADCASTER

Mario Comolli, son of C. Comolli, quarrier and manufacturer
of Elberton, was honored by election as president of the senior
class at North Carolina State University, where he graduated in
June. Mr. Comolli broadcasts over station WPTF at Raleigh.

A NEW DEALER

E. McLamb, in Goldsboro, No. Carolina, has recently es-
tablished the McLamb Monument Co. This is the first time in
several years that Goldsboro has had a retail dealer. Mr.
McLamb reports business to be very good.

QUARRIERS RE-ELECT OFFICERS

At the annual meeting of the Barre Quarriers’ Co-operative,
Inc., held at Runaway lodge in Chelsea with 17 members at-
tending, the entire old slate of officers and directors was re-
elected. The officers are: W. F. Corry, president; H. B.
Jones, vice-president; J. Wendell Smith, secretary; Athol R.
Bell, treasurer. The officers are members of the board of di-
rectors with the following additional members of the board,
Donald W. Smith, Alex Straiton, Frank C. Corry, James Pirie,
Fred Pirie and Maurice Kelley.

CREDIT MEN ELECT PAUL FIELDEN

THE new president of the National Association of Credit
Men, elected at the annual convention in Chicago, June 21
to 24, is Paul Fielden of the Norton Company, Worcester,
Massachusetts. Mr. Fielden has been in close touch with the
affairs of the National Association, having been a director in
1934 and vice president in 1935.

As a credit man, Mr. Fielden has had a broad experience,
having been engaged in credit work with the Norton Company
for 17 years, 10 years as Assistant Credit Manager and seven
years as Credit Manager. The company with which he is con-
nected manufactures grinding wheels, pulpstones, and a variety
of abrasive products, grinding machinery, refractory ware and
non-slip tile.

U. S. MARBLE AND GRANITE COMPANY

Trading as United States Marble & Granite Co., Asa L.
Wooten, Oneco, Fla., has entered into a stipulation with the
Federal Trade Commission to discontinue representations in ad-
vertising matter implying that he manufactures the tombstones
and monmuments he sells in interstate commerce.

According to the stipulation, the products sold by Wooten
are manutactured at plants which he does not own or operate,
although his advertising matter contained assertions such as
“Sell Direct From Factory To You” and “From Stone Quarry
To Monument Factory Direct To You.”

Wooten also agreed to cease representing that his company
is the largest of its kind in the world, that it has been selling
tombstones and monuments for 30 years, and that purchasers
of his products save from 30 to 35 per cent, when such are
not the facts.

The National Better Business Bureau issued a bulletin regard-
ing this advertiser on April 8, 1936.
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WISCONSIN SALESMEN MEET

The first summer meeting of the Wisconsin Association of
Memorial Salesmen, was held at Wausau, Wis., at the Wausau
Hotel on July 12th and 13th.

President Frank J. McDonough of Milwaukee, presided at
the first business session, where the constitution and by-laws
were read and discussed. An interesting discussion of monu-
ment selling, etc. followed. A luncheon was served to mem-
bers and ladies, followed by a trip to the quartries, where all
processes were observed.

At six o'clock in the evening, the visitors were taken to Rib
Mountain, the highest point in Wisconsin, later a banquet was
served.

Speakers were Charles M. Johnson, Wausau; '‘Cooperation
Between Manufacturers and Salesmen,” his subject. Arthur K.
Soule, Chicago, spoke on “Ethics in Selling Memorials.” Both
speeches were highly instructive and enjoyable.

On Friday, a trip was made through the manufacturing
plants of Wausau. A business meeting followed, where re-
ports of resolutions, membership and legislative committees
and officers were given, discussed and approved. Luncheon
was served, followed by an open business meeting and an ad-
dress on “The License Law,” was given by DeWayne Nelson,
executive secretary of the Memorial Craftsmen of Milwaukee,
Inc. v

Every one reported an unusually enjoyable and instructive
meeting and expressed deep appreciation to the Wausau man-
ufacturers and quarriers for their hospitality and cooperation.

SUMMER MEETINGS OF WISCONSIN
MEMORIAL CRAFTSMEN

HE Wisconsin Association of Memorial Craftsmen held their

annual summer meeting at Wausau, Wisconsin on August
9th and 10th, at the Hotel Wausau.

Monday morning was devoted to registration. In the after-
noon, while the business session was held, the ladies were en-
joying a sight seeing expedition to Rib Mountain Park. At the
business section, Omar Bittmen, Milwaukee, state association
president, presided; Matt Schumacher, Port Washington, secre-
tary and treasurer, recorded events. Lucian Schlimgen, Na-
tional President, B. E. Kuechle, claims department head of the
Employers Mutuals and De Wayne Nelson, exec.-sectetary of
the Milwaukee Memorial Craftsmen, Inc., were the principal
speakers.  Silicosis, dust hazards, the defunct license bill, beauty
of memorials and cemeteries, the coming National Convention
at Cleveland, Ohio, the fair trade practices act and a survey
of the Wisconsin industry, were among the many topics
discussed. The association unanimously approved by resolution
the governments national youth administration project to restore
old and forgotten cemeteries.

Monday evening, the banquet was held at Vogls Club at
the Eau Claire Dells. “Red Roberts” and his eleven piece or-
chestra with vocalists and novelty acts furnished entertainment
and music for dancing, for the craftsmen, families and guests.

Tuesday morning’s feature was a sight seeing trip to the
quarries. The Rib Mountain Granite Company, the Lake Wau-
sau Granite Company, the De Voe Granite Co., and the Ander-
son Brothers & Johnson Company all exhibited their quarries
and manufacturing plants. The quarries, quite widely sepa-
rated, are located in the midst of beautiful woodland scenery.
Many of the guests who were seeing the first quarries and gran-
ite manufacturing operations exclaimed at the magnitude and
wonders of the processes and realized why monumental work
of quality could not be “cheap”.
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The final event was a picnic at Marathon Park, refreshments
and beer were in abundance. The craftsmen and guests, were
lavish in their appreciation of the hospitality extended to them
by C. W. Johnson, chairman, and <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>