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WE OWE SO MUCH — T0 SO FEW

With this paraphrase of the words of Winston Churchill the impressive
War Memorial shown above was dedicated in the town of New Bloom-
field, Pennsylvania. Sponsored by the veterans of World War II and
Lions’ Club of the area with contributions from individuals of the com-
munity it was erected and dedicated on Memorial Day 1949. A flagpole
has since been erected directly behind the memorial and Boy Scouts of
the town raise and lower the flag each day.

Erected on a plot of ground donated by the New Bloomfield Cemetery
Association with the proviso of free interment for any veteran of the
community so wishing. The New Bloomfield Cemetery is in charge of
Mr. Frank Fry.

This outstanding memorial was conceived and erected by the Rice Me-
morial Works of New Bloomfield and manufactured by the Everlasting
Memorial Works of Montpelier, Vermont. Once again, the choice was
Wetmore & Morse for this all axed memorial. Specify it to your manu-
facturer for that next “extra” work.

WETMORE & MORSE QUARRY

DIVISION OF ROCK OF AGES GORPORATION

BARRE, VERMONT
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of the Luck Monument Co., Lewistown,
Pa. E. |. Batchelder Co. Inc. were the
manufacturers, using Pirie’s Select Barre
Granite.

he Lewistown, Pa. plant of the American Viscose Corporation, one of six similar plants

of the World’s largest producers of rayon, employs some 4,000 men and women,
over 800 of whom served in the Armed Forces during World War II. When the time
came to honor this service, a Traditional Monument was the choice of the workers. The
Company offered to bear the majority of the expense, but the Memorial Committee of the
Textile Workers Union, CIO, decided that the money should be raised by voluntary con-
tributions of the workers, and that was how it was done.

M. Luck who was so largely responsible for this beautifully conceived tribute wrote
the manufacturer, E. J. Batchelder & Co., Inc., as follows:

“The War Memorial shipped us was certainly as fine a piece of work as we
could expect and we want you to know that we appreciate it. In addition to that
it has had the enthusiastic approval of everyone who has seen it.”

For our part we are proud to note that the manufacturer said of the granite that
was selected for the 12 foot tall monument:

“Absolutely flawless, this is as fine a piece of granite as we have ever worked.”

J. K. PIRIE ESTATE . . . BARRE, VT.
O@wwfméw 0/ @ Lice § %éa[ L%wm %Wﬁ'/e



. . . . has always been the key-
stone of our business. In pre-
war, war, and post-war times,
we've always tried to see the
problem from the dealer’s point
of view. Financially, this golden-
rule way of doing business isn’t
always the most profitable, but
it is still the most rewarding.
Most of our clients today were
with us twenty years ago, which
to us is something beyond price.
Inquiries invited.

ROUX GRANITE CO.
BARRE, VERMONT

THE IWO JIMA WAR MEMORIAL AT JOHNSTOWN, PA.
COPYRIGHTED DESIGN 1949, CHIOLDI GRANITE CO.

Finer Monuments
and
Mausoleums

CHIOLDI GRANITE CO.

BARRE, VERMONT

LETTERS

T© -THE EBPTTOR

These columns a monthly Monumental News-Review feature, are dedicated to the
principle of the open forum and to the belief that a frank discussion of the in-
dustry’s problems is beneficial. While opinions expressed in these letters do not
necessarily agree with our own, we do reserve the right to censorship on material
of a libelous or obviously personal nature. Letters are solicited from all branches
of the trade and unless otherwise requested the writer’s name will be published

A MESSAGE FROM LELAND
Those who know Ernest Leland well know that he seldom
writes if there’s a phone or Western Union office within
range. It has long been suggested that he has an interest in
the corporations involved, but that is a definitely exploded
theory, although Ernest is the father of the popular slogan
“Don’t Walk, Wire!” or was it “Don’t Write, Wire!” Any-
way the wire below was followed by a phone call. It seems
that the wire printed here refers to the fact that several of
our industry’s magazines have printed news items that might
lead to the belief that Mr. Leland had “joined the McNeel
Marble Co. of Marietta, Ga., staff on a permanent basis.”
Paraphrasing “The Wild Goose,” Ernest is back in the north
and may be reached care of this magazine in the interim
between more permanent domiciles.
The wire reads as follows:
NORWALK, CONN.
QUOTE. FOR THE SAKE OF MY GOOD FRIENDS THE MCNEELS
OF MARIETTA AND MYSELF COMMA PLEASE CORRECT THE
REPORT THAT MY SERVICES HAVE BEEN EXCLUSIVELY RE-
TAINED BY THE MCNEEL ORGANIZATION STOP LIKE MANY
MEMORIALISTS COMMA QUARRIERS COMMAMANUFACTURERS
COMMA MAGAZINES AND OTHER CLIENTS COMMA THE Mc-
NEELS HAVE RETAINED ME FROM TIME TO TIME ON SPECIFIC
PROBLEMS IN DESIGN AND SALES PROMOTION STOP WITH
THEIR HIGHLY COMPETENT EXECUTIVE STAFF COMMA DE-
SIGN DEPARTMENT COMMA AND SALES ORGANIZATION
COMMA THE MCNEELS WOULD HAVE NO NEED FOR THE
PERMANENT SERVICES OF A CONFIRMED FREE-LANCE HAM
ARTIST AND HACK WRITER LIKE MYSELF TO SAY NOTHING
OF OTHER WIDELY PUBLICIZED LIMITATIONS OF SAME STOP
CORDIALLY.
ERNEST STEVENS LELAND
UNQUOTE
Eprror’'s NOTE: In other words Ernest is now open for
special assignments to fill in bis free-lance schedule.

ENCOURAGE CUSTOMERS TO BECOME DESIGN CONSCIOUS
February 7, 1950
Monumental News-Review, Inc.:
Dear Sirs:

I make good use of the Monumental News-Review to
encourage customers to become design conscious and to en-
courage cemeteries towards landscaping, the two things I
consider most important for the future of the memorial
business.

Royce Hill
Estherville Memorial Company
Estherville, Iowa

[Continned on Page 8

Published monthly by Monumental News-Review, Inc., 429 Franklin Street,
Buffalo 2, New York. Entered as second class matter, February 26, 1940, at the
post office at Buffalo, New York, under the Act of March 3, 1879. Additional entry
in Hanover, New Hampshire, February 28, 1949.
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JOHN B HABE

The John B. Haberle Mausoleum
was erected by the South Bend
Monument Works of South Bend,
Indiana. The material used is
Smith-Barre Granite from the
E. L. Smith Quarry in Barre,
Vermont.

In the John B. Haberle Mausoleum, you have another excellent
example of the structural perfection and beauty that have always
been basic in Beck & Beck manufacturing. Once again we are
able to give you prompt service and the benefit of our years of

experience in the building of fine mausoleums.

BECK & BECK INC. of BARRE

MANUFACTURERS OF QUALITY MEMORIALS SINCE 1896

REPRESENTATIVES:

BERNARD CUTTING, G. F. GRASSEL, CoLumBUS DIBONA, U. G. DorAN,
Paw Paw, 1946 Hewitt Ave., P. O. Box 322, Box 92,
Michigan Cincinnati, Ohio Quincy, Mass. Dallas, Texas

CHARLEY CARROLL, CHARLES H. GALL, EpwiN P. DAvis, ROBERT HALLENBECK,

560 Walnut Street, 127 N. Dearborn St. 32 Knollwood Ave., 1423 Milwaukee Ave.,

N. Charleroi, Pa, Chicago, Il Madison, N. J. Janesville, Wisc.



In the shop

—a Gardner-Denver WB Compressor gives you
big air capacity, plus two-stage efficiency—a
combination that is helping many plants to
lower production costs on their quality monu-
ments. The packaged WB is easily and quickly
installed—requires no special foundation—takes
up little of your valuable floor space. Capacities
from 142 to 686 cu. ft. displacement per minute.

GARDNER-DENVER sSince 1859

Gardner-Denver Company, Quincy, Illinois
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On the lot

—a Gardner-Denver Trailer-Mounted, Air-Cooled
Compressor provides a complete air power unit that
saves time and money when you’re setting up a
monument, or carving additional lettering at the site.
The unit is designed for trailing behind a car or
service truck—is carefully balanced for one-man

handling. Three sizes available.

Write us today for further information.

LEWISTOWN, PA., NEWSPAPER
DEVOTES SEVERAL COLUMNS TO
AMERICAN VISCOSE CORP., WAR

MEMORIAL DEDICATION

EDITOR'S NOTE: — Below are ex-
cerpts of this excellent writenp
about the beautiful memorial erect-
ed by W. E. Luck of The Luck
Monument Co., of Lewistown. The
memorial was manufactured by E. ].
Batchelder Co., Inc., of Barre, Vt.,
using Pirie’s Select Barre Granite.
(See story on page 29)

VISCOSE MEMORIAL DEDICATED
AMID SOLEMN SERVICES

With all of the pageantry of
massed color and martial music, and
planes roaring overhead at signifi-
cant points of the program, dedica-
tion ceremonies for the World War
II Memorial at the American Vis-
cose Corporation were held Sunday
with a solemn note.

The Rev. Robert E. Gibson, for-
mer Army chaplain and pastor of
the Yeagertown Methodist Church,
delivered the dedicatory address in
which he called upon everyone to
match the fidelity, honesty, idealism,
devotion and bravery of those for
whom the memorial shaft was erect-
ed to bring peace.

The speaker used a parable to
get across the thought that God has
woven a supreme fabric of Ameri-
can life. He said that even as the
finest viscose thread is used in the
finest cloth, God has taken the
thread of life of the idealism of the
Puritan, devotion of the Quaker,
the ruggedness of the Slav, the song
of the Negro, the religion of the
Jew, and the Catholic and Protes-
tant to weave the American way of
life.

The Rev. Gibson paid tribute to
the 831 Viscose Corporation men
and women who served in the
armed forces when he said that no
more fitting place for the shaft
could be found than at the one end
of the Juniata River Memorial
Bridge which was erected as a me-
morial to World War I soldiers 24
years ago.

He told how countless men have
tramped over that bridge to serve
their country, and said that the
memorial stood at the point where
they would not return.

Harry W. Price Jr., Representa-
tive in the General Assembly, pre-

[Continued on next page



sided over the service, which was favored by clear, but warm
weather.

Expressions of tribute were made by representatives of both
management and labor.

Herbert W. Payne of New York City, vice president of
International TWUA, expressed the plea that everyone should
work so that never again should such a thing be possible. “It
will take the combined efforts of labor and management, and
all others, to prevent it again,” he said, in referring to the last
war which claimed the lives of the 18 workers at the local
plant. He said that peace won't come by wishful thinking.
On behalf of the union he dedicated the shaft to greater peace
throughout the world.

Harold J. Michel, plant manager, on behalf of the manage-
ment said, in part: “We come humbly to pay our respects and
our meager tribute to those of this plant who served their
country in our cause of world democracy. And to those who
gave their lives in this cause, we offer silent prayer that those
lives may not have been given in vain.”

He described the steps which led up to the establishment of
the memorial and paid tribute to the memorial committee,
namely: John Bamford, president; Mrs. Mildred Kepner, sec-
retary; H. A. Denlinger, treasurer; R. Earl Woomer, Dallie
DeArment, Eugene D. Hartsock, George S. Keiser, Ralph L.
Miller, Merrill W. Goss, Warren Adams, who created the word-
ing on the memorial, but who since has left the corporation.

Col. Joseph B. Whittaker, U. S. Air Force Reserve, state
wing commander of the Air Force, pointed out that the dedica-
tion was not only for those of the past war, but for those gen-
erations of earnest young men who have gone out to defend
their homes at Concord, Antietam, Argonne, and in the snows
of the Ardennes.

He said:

“It is easy for us who are living to honor the sacrifices of
those who are dead. For it helps us to accept the guilt we should
feel in their presence. Wars can be prevented just as surely as
they are provoked, and we who fail to prevent them must
share in guilt for the dead.

“I am not here today to consecrate war and its evils for the
sacrifices war has produced. For every man in whom war has
inspired sacrifice, courage and love, there are many more whom
it has degraded with brutality, callousness and greed.

“Rather we are gathered here to learn, if we can, how men
might live as charitably together in peace as they died for each
other in war. We have come to ask why it is men cannot live
as bravely as they die.

“In our hatred and renunciation of war we must not forget
that the roots of conflict flourish in the faults and failures of
those who seek peace, just as surely as they take shape from
the diseases and designs of aggressors.

“Either we shall employ our strength, power and conscience
boldly and righteously in defense of human dignity and free-
dom or we shall waste those reserves for peace and default to
the forces that breed new wars. These men we memorialize
today are victims of that folly of all peace-loving peoples who
turned their backs on the ills of the world. For at the very time
that aggressors conspired against the peace of the world we
blinded ourselves to their threats and by our shameful inaction
countenanced their starting attack.

“If the United States ever again stoops to expedients to avoid
the difficult decisions that*come with leadership, the heavy

| Continued on Page 71
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-QUALITY GRANITE.
SKILLED CRAFTSMANSHIP
-PROMPT SERVICE.

i, B e
e St Y

The Anderson Design represents an interesting departure from the conven-
tional tablet memorial . . . It has the appeal of the more expensive
type of monument, yet it remains in the moderate price field.

Satisfaction. ..

We have been satisfying discriminat-
ing clients for many, many years . . .
Cooperating with the dealer and as-
suring him of complete satisfaction
have always been, and will continue to

be, our primary objectives.

COMOLLI
GRANITE
COMPANY

ELBERTON, GEORGIA

A Member of the Elberton Granite Association




This New Gate Type Polisher is a universal
machine for flat work and round tops, con-
trolled pressure on spindle, variable speed, 300-
550 R.P.M.

Reach 4’-6”, drive motor 3 H.P. Uses wheels
up to 12” diameter.

This small machine quickly pays for itself
by increased production.

l)atcll -We’gner ComPan_y, Inc.

RUTLAND, VERMONT, USA.

LETTERS TO THE EDITOR Continved

. .. REENTERING BUSINESS . . .”
Monumental News-Review:

Will you please enter my order for one year for the MONU-
MENTAL NEWS and send me a bill for same? I had retired
from the monumental business some time ago but I have fully
recovered from my sickness and having one of my buildings
vacated I am entering it once again as above. I feel quite
happy to be able to enter this business again and I feel many
plants will be glad to deal with me again and thanks for all
you have done for me. I hope to see you at the convention in
Milwaukee. Will you please send me a couple of the last

News-Review’s that were printed, I would appreciate same.
Thank you,
DAVE MAYER
Mayer's Memorial Works
622 6th St., Racine, Wisc.

e HES WAS STHESBEST =005
Monumental News-Review:
Gentlmen:

Thank you for publishing the article on my late partner,
G. C. Richardson, in the December issue. In 30 years associa-
tion with a person, we learn to know them pretty well, and
he was “the best.”

With best wishes,

Yours truly,
C. C. Marble & Granite Works,
A. C. KUSE

MRS. PARK CONTINUES TO IMPROVE

The critical illness of Mrs. Alex Park was the concern of
the industry, as Mr. Park, executive vice-president and secretary
of the Monument Builders of America, Inc., was recalled from
state conventions to her side in the hospital.

It is with a great deal of pleasure that we are able to report
the improvement of Mrs. Park, and it will be the wish of all
her many friends and acquaintances that she will soon be en-
joying good health again.

MILLER'S MEMORIAL COMPANY

Formerly known as the Wommer Monument Works, Mari-
etta, Ohio, the firm will in the future be known as Miller’s Me-
morial Company, according to recent reports.

The change is being made in connection with moving from
their previous location of 211 Lancaster Street, to their new
home, Gilman and Lancaster Streets, which is now under con-
struction.

It was expected that the workshop would be completed in
January and the display room early in the spring.

The building, being constructed of block and brick, contains
a display room approximately 30 x 70 feet, fronting on two
streets, and a work and storage room approximately 40 x 50
feet.

The present owners of Miller's Memorial Company are R. C.
Miller, L. A. Miller, and R. H. Chewning. They took over the
Wommer Monument Works in January 1, 1946, when Fred
W. Wommer retired.

MONUMENTAL NEWS-REVIEW . . . . . 8



THE STONEHENGE . . . Salisbury Plain, Wiltshire, England . . . a prehistoric structure . . . a group
of sepulchral stones . . . enclosed within a circular ditch, 300 feet in diameter. Within the trench
. . stones are arranged in four series, the two outermost series forming circles, the third following
a horseshoe shape and the innermost ovoid in form . . . The circle is megalithic in character, with 16
of the original 131, feet high stones still in position, connected by continuous dovetailed lintels held
by mortise and tenon. The second series, about 7614 feet in diameter . . . Menhirs of diabase blue-
stone, of the original in excess of forty, nine remain upright and eleven overturned. The horseshoe
group . . . 5 large trilithons, the middle one . . . has uprights 22 feet high and a capstone 15 feet
long . .. Of an unknown number in the ovoid group, only 12 remain. Within is an altar stone over
16 feet long . . . an upright Friar’s Heel and a slaughter stone. When erected . . . the axis through
the altar stone and the Friar’s Heel pointed directly toward the rising sun on Midsummer Day . . .
which would date it about 1680 B.C. . . . originally in the New Stone Age and later . . . changes

were made during the Bronze Age ... a large Bronze age burial area throughout vicinity.
—The Columbia Encyclonaedia.

(e
ity

In the pre-historic Stonehenge, we have evidence of at

least 3,630 years during which man has used stone to

3%
e Al o ® commemorate his dead. Ours is indeed a proud, age-old
009‘3‘&% " profession. Here at Lawson Granite Company we are leav-
haye 1 ing nothing to chance in maintaining this fine heritage of
e % true memorialization,—using the finest granite, the high-
o est type of design and the most carefully inspected work-

manship.

LAWSON GRANITE COMPANY, Inc.

Albert Gherardi, Proprietor

9 . . . . . FEBRUARY, 1950
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GRANITE CITY TOOL

offers you
a branch office in every Midwestern Town!

DOOR-STEP SHOPPING — STORE-DOOR DELIVERY
William Allen Norman Grey

will travel northern Minnesota, northern Wis-  will travel southern Minnesota, southern Wis-
consin, Michigan, and Ohio bringing the most  consin, lllinois, and Indiana bringing the most
commonly used needs of your industry right  commonly used needs of your industry right
to your door. to your door.

You see what you are buying - You get it right, when you want it.
Saves time. Saves Parcel Post, Express, Freight. Saves Money.

“WAIT FOR THE WAGON!
GRANITE CITY TOOL COMPANY

Everything for the Granite Trade

ST. CLOUD, MINNESOTA



THE

“DALLETT HOLEDRILL”

A self-rotating lightweight

Pneumatic Drill

The “Dallett Holedrill” provides the
Stone Worker with a light weight
pneumatic tool that drills holes in a
fraction of the time other tools and

methods require. Precision built, and

Write for
Bulletin
No. M-102

of sturdy construction, its few mov-
ing parts make it simple in operation
and foolproof. Its instantaneous ro-
tating action eliminates the need for

drill bit wrenches. Recoil is negligible.

Permits convenient, one-hand

Saves Time and Money

The “Dallett Holedrill” is made

from selected alloys, hardened

operation, high speed drilling
| in all types of stone, marble,

granite. and ground to insure maximum

strength in combination with
licht balanced weight. Because
of its great accessibility, its in-
stant response and speed the
“Dallett Holedrill” will outper-
form other tools on routine or

difficult jobs.

Equipped with carbide-tipped

drill for faster work, longer

service and real economy.

THE DALLETT COMPANY

MASCHER AT LIPPINCOTT STREET, PHILADELPHIA 33, PA.

Manufacturers of Pneumatic Tools and Accessories

DISTRIBUTORS in principal cities throughout the
United States, Canada, Europe and South America.




uality and Durability

Memorial dealers who advocate the usc of Elberton granite obscrve

that the public readily accepts their recommendation.

The very word “granite” implics permanence, and the superiority
of Elberton granite is immediately recognized — its color, texture

and durability are unsurpassed.

Memorial dealers find it a pleasant duty to explain the relative
qualitics of monumental materials. The broad acceptance of Elberton
granite clearly shows that its fine qualitics arc alrcady widely known

and correctly appraised.
Because of its uniform texture and color, craftsmen are able to
obtain many superb finishes; its fine quality in itself is an inspira-

tion to creative designers.

THE ELBERTON GRANITE ASSOCIATION, ELBERTON, GA.

Comolli Granite Co. Lincoln Granite Co. Highpoint Granite Co. Berkeley Granite Co.
Elberton Granite Industries, Inc. Hoover Granite Co. Sterling Granite Co. Southern Quarrying Co.
Allen Granite Co. Harmony Blue Granite Co. Coggins Granite & Marble Industries, Inc. Beaverdam Granite Company
National Granite Co. Republic Granite Co. Georgia Granite Co. Oglesby Granite Quarriers

MONUMENTAL NEWS-REVIEW
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The following is an excerpt from a letter
written to us by Mr. W. E. Luck of the Luck

Monument Company of Lewistown, Pennsyl N HON OR
OF THURE
FROM THIS
PLANT WHO

e , . ' | SERVED OBR
The (American Viscose Cor- . COUNTRY IN

vania.—

poration) War Memorial shipped ; . WORLD WAR I

us was certainly as fine a piece of
work as we could expect and we
want you to know that we appre-

ciate it. In addition to that, it has

had the enthusiastic approval of ‘ 1941
everyone who has seen it. W THESE GA
THEIR LIVES

WILLIAM P.A

“We well know that this was

RALPH M.FULTZ
SAMUEL . HARMON

- ABRAM HEANE
and the fine results you had are a RALPH CHOGLE 53,
CLYDE W HORNER J

not the easiest type of work to cut

genuine tribute to the skill and
thought that produces such fine-

3
Nness.

The beauntiful American Viscose Corporation War Me-
morial, in Lewistown, Pa., (a 12 foot monolith) above,
was manufactured in our plant for the Luck Monument
Co., of that city, using Pirie’s Select Barre Granite.

B BT EHE DR G e SNl

BARRE, VERMONT

Home Of Artcraft Memorials

13 . . . . . FEBRUARY, 1950



36,508,170 TIMES!

ONE of the greatest sales forces in America is at work right now helping
you sell monuments!

It is the 1950 advertising campaign of the Barre Guild!

During the first half of 1950 alone, the Barre Guild story will reach
America’s homes . . . and homes in your city . . . more than 36,508,170
times! It is a compelling, convincing story, and it appears in powerful
national magazines carefully selected for their coverage and impact . . .
Household, National Geographic, American, Country Gentleman, Successful
Farming and Good Housekeeping!

The greatest power of Barre Guild’s national advertising is local!* It is
creating sales and prospects for you in your market area right now . . .
and it will pay off when you let the people who pass your place of business,
who read your own ads, know that you are their Barre Guild dealer . . .
that yours is the place they can buy the Barre Guild monuments they’ve
read about!

Tie in your business with Barre Guild’s national advertising . . . and
cash in on the powerful job Barre Guild is doing for you ... and will
continue to do for you!

*We'll be glad to tell you how many sales messages rl-]-lﬂih“j

will be poured into your area . . . just write Barre I El

Guild, Dept. MN-52, Barre, Vermont. LE_“I”_J




Pangborn ...s:.canv:s

CLEANER .

Complete PANGBORN Blast-Carving Room OQutfit

The finest Memorial Art equipment avail-
able at any price . . . easily operated

. . . easily learned, this Pangborn outfit
consists of a sturdy steel room with
accordion-fold Curtain Front, a Pangborn
Blast Machine, automatic Abrasive
Separator and Elevator, Exhaust Fan and
cloth screen Dust Collector.

Right Equipment for Every Job

Ideal PANGBORN Shape-Carving R

Easy, quick, accurate shape-carving of
delicate floral designs is obtainable with
Pangborn Equipment . . . Complete with
canopy top and extra large viewing window,
this special room is supplied with Pang-

oom Equipment

born’s “triple-purpose’” Blast Machine and
a well-balanced carving nozzle or pencil.
With this installation, your shop will be

PANGBORN Portable Cemetery Blast Curtain

ready to take on new, interesting and
profitable work.

PANGBORN’S Complete Memorial Art Line
Makes Your Work Easier,

( /4 From the Blast-Carving Rooms to the hose,
nozzle and abrasive accessories, Pangborn

Equipment is engineered to do a better,
cleaner, faster, cheaper job for you. You

Ideal for location-cut lettering and other away-

owe it to yourself to investigate. Write to-
day for free information and literature on

from-the-shop jobs, the Pangborn Type “D”
Portable Curtain is carried easily . . . collects
spent abrasives for re-use. The Curtain is
topped with a large canopy to shield the
operator’s eyes from bright outside light

AN

W"’\ how PANGBORN can help you in your
\h e

field of Memorial Art.

- aids in constant and critical inspec- PANGBORN CORPORATION, 298 Pangborn Blvd., Hagerstown, Md.

Pangborn

tion of the work.

BLAST-CARVING AND DUST CONTROL EQUIPMENT

o - . L Y EEBRUARY, KIS0



&g, UINCY GRANITE,

? @
) § i "EVERLASTING DIGNIFIED BEAUTY" .‘

oo

Courtesy of Louis Cassani, Quincy, Masy.

9 QQ/'L{QAA
QUINCY GRANITIE

THE IDEAL GRANITE FOR POLISHED MEMORIALS

Fabricated by

Modern plants equipped with the latest machinery to speed up production.
These facilities, know-how and personnel are available to all Retail Dealers to obtain
the best finished product, throughout all phases of memorial manufacture.

L. VOLPE & SONS, INC. GRAY ROCK GRANITE WORKS, INC. H. C. SMALLEY GRANITE CO., INC.
NATIONAL GRANITE & POLISHING CO. WEST QUINCY GRANITE & POLISHING CO. WILLARD GRANITE & POLISHING CO.
PREMIER GRANITE & POLISHING CO., INC. ANTONIO RUSCITTO & SONS, INC. W. C. CANNIFF & SONS, INC.
PEERLESS GRANITE COMPANY E. SETTIMELLI & SONS, INC. ADRIAN OF QUINCY, Supplies Only

GOLBRANSON & CO., INC.

Produced-by J, S, SWINGILE, IINC., Quarriers

Quincy 69, Mass.



WE ARE CELEBRATING OUR 85TH YEAR

WITH a BIGGER and BETTER DISPLAY at
the NATIONAL CONVENTION in AUGUST

Sponsore! d Jointly By
AMERICAN MONUMENT ASSOCIATION
and .

MONUMENT BUILDERS OF AMERICA

A VARIETY OF GOOD COLORED GRANITES
that will be both interesting and profitable

toyou - —~ = = BE SURETO ATTEND.

WE ARE PROUD OFf HAVING SERVED THE MONUMENT

INDUSTRY FOR THE PAST 85 YEARS AND LOOK

FORWARD TO SERVING OUR MANY OLD FRIENDS
AND NEW, EVEN BETTER IN THE NEXT 85.

W. C. TOWNSEND & CO.. Inc.

E. W. DANN, JR.
W. C. EMSLIE

ZANESVILLE, OHIO “DUNEDIN, FLORIDA

*Address your correspondence to our Dunedin, Florida, Office



YES, with NORTON Diamond Wheels you can cut your granite closer
to the line—eliminates the need for cutting it greatly oversize—and
thus reduce expensive, time-consuming finishing operations. These
popular steel-centered wheels cut granite 212 to 3 times faster than
conventional silicon carbide wheels. They cut with considerably less
noise. They eliminate the danger of wheel breakage. They cut straight,
and they leave clean, sharp edges.

YOUI' Overa” COSfS Wi” be Less

Although the initial cost of NORTON Diamond Wheels is greater—the savings in labor and over-
head—the elimination of wheel breakage—and the superior finish they produce—more than com-
pensate for this higher initial wheel cost.

Available in diameters ranging from 12’ to 60’ and in a wide variety of standard thicknesses. Try
wheels of this specification for best results—D36-L50M—Type DITRSS*. Your NORTON distributor
or abrasive engineer will be glad to supply you with additional information on NORTON Diamond
Wheels and to help you select the right wheels for each of your granite cutting jobs.

* Type DITRSS—made with a segmented diamond rim and relieved sides.

NORTON COMPANY ° WORCESTER 6, MASS.

W-1267

NORTONY ABRASIVES

Got Your Copy?

Have you sent for your free
copy of the new Norton book-
let, “Norton Products for the
Stone Industry?” It’s packed
with interesting, helpful in-
formation on the latest meth-
ods of cutting, grinding, pol-
ishing, buffing and pressure
blasting stone.
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IS THIS CEMETERY RULE VALID?

Can a municipal cemetery board validly designate a par-
ticular monument salesman to powr foundations and ser
memorials; placing restrictions on other salesmen and cement
contractors, regardless of the desires of memorial purchasers?

This interesting question comes from Minnesota.

If any other cemetery has ever gone so far to manifest
favoritism toward one of several concerns engaged in com-
petitive activity, we do not believe that the question has ever
come before an appellate court.

We doubt that any court would uphold such a rule, espe-
cially any Minnesota court because the Supreme Court of that
state declared in the case of Scott v. Lakewood Cemetery Assn.,
167 Minn. 223, 208 N. W. 811; which involved the validity
of a rule under which defendant unsuccessfully attempted to
monopolize floral decoration of graves:

“The sole question presented is whether a lotowner who
wishes to decorate and beautify his lot in a proper and per-
missible manner has the right to have the work done by a
competent person of his own choosing, or whether the associa-
tion has the right to prohibit him from employing any one
except its own employes to do such work.

“While all courts recognize that cemetery associations may
impose and enforce reasonable rules and regulations in respect
to the matter of caring for, improving and decorating the
burial lots therein, the courts which have had occasion to
consider the question are nearly unanimous in holding that
a rule prohibiting a lot owner from having the work of
decorating his lot done by a competent person of his own
selection and requiring that such work be done by employes
of the association is unreasonable and void.”

The court quoted from a decision of the Iowa Supreme
Court involving the principal phase of the question pro-
pounded to us:

“In Chariton Cemetery Co. v. Chariton Granite Works, 197
Iowa, 403, 197 N. W. 457, 32 A. L. R. 1402, a rule providing
that the work of grading and improving the lots and construct-
ing the foundations for monuments should be done only by
employes of the company was declared unreasonable and void.
... Among other things, the court said:

“'Any rule of the company that would deprive’ a lotowner
‘of the right to personally care for, beautify, adorn and improve
the burial place of his dead would be abhorrent to many of
the finer instincts of mankind. A rule that required that the
work be of a certain character, conform to certain standards,
or be done in a certain manner would not deprive him of that
right, and would not, on that account be unreasonable; but
one that obliged him to forego the right of personal attendance
or labor in marking or beautifying the spot that he had pro-
vided as the last resting place of those near to him in life, so
long as he conformed to proper regulations, would be unrea-
sonable. What he might do himself, he might rightfully do by
another of his own choosing whom he might regard as more
competent or capable.”

The decisions above mentioned were rendered in cases
involving cemetery associations which in a large measure had
a right to refuse to sell lots to any particular applicant, because
they were privately owned cemeteries. For much stronger
reasons the decisions apply to publicly owned burial grounds,
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Conducted by
A. L. H. STREET
Authority on Cemetery
Law and Legal Editor
of the Monumental
News-Review

where all citizens have a right to enjoy on equal terms the
burial facilities provided at public expense.

And, for much stronger reasons than were presented in the
cases above cited, no cemetery should have a right to select
a representative of one memorial concern and say that only
he can lay a foundation or set a memorial, because of the
natural tendency to give that concern a monopoly in the sale
of memorials in that cemetery, to the prejudice, not only
of competing concerns, but to the prejudice of the lotowners.

LIABILITY FOR DISINTERMENTS

A surviving wife buried her husband’s body on what was
apparently a family lot in which he and his brother had equal
rights. The brother caused a new deed to be issued to him by
the cemetery association. After the body had remained interred
on the lot for many years, the widow caused it to be disin-
terred and reburied elsewhere. Now the brother sues for
$50,000 damages, naming the widow, the funeral director and
the cemetery association as co-defendants and demanding that,
in lieu of damages, the body be replaced on his lot. We are
asked to discuss what the courts have decided in similar cases.

On the facts stated, it is a ten-to-one shot that the courts
will dismiss the suit, leaving the brother to pay the court costs
and his own attorney.

All courts recognize that, under ordinary circumstances, a
surviving widow has the right to say where her husband shall
be interred. It is true that they, also hold that, unless there
is some good reason for changing the place of burial, she will
not be permitted to disinter over the objections of a close
kinsman of the deceased spouse. But where, as in this case,
the disinterment and reinterment have been completed, it is
doubtful that any court would order replacement of the body
in the brother’s lot. The reason why a widow is denied pet-
mission to remove a body when there is no good reason for
it is based largely upon the consideration of decency that the
dead should not be unnecessarily disturbed. The same reason
holds good now: The body is now at rest and it is incon-
ceivable that any judge would order a second disturbance just
to satisfy the brothet’s desires, if the body now lies in a suitable
spot.



An Inspiring Tribute

from a

Small Community

Westminster, Maryland is a fine residential
community, small in population only. The
fact that this town of less than 5,000 popu-
lation erected a War Memorial that ranks
with the finest bespeaks not only the ex-
ceptional civic spirit of its citizenry, but the
persuasive charm and community standing
of its leading citizen, Mayor Joseph L.
Mathias, Sr., who is also one of the leading
memorialists in the Baltimore area.

Among the many notables who attended the
dedication of this magnificent tribute was

Senator Millard Tydings.

This outstanding memorial was designed and
manufactured by Chioldi Granite Company
of Barre, Vt. The granite was Smith-Barre,

""The Medium of The Masters.”’

E. L. SMITH QUARRY

DIVISION OF ROCK OF AGES CORPORATION

BARRE, VERMONT

The octagonal shaft of the Westminster W ar
Memorial is admirably suited to its setting at
the confluence of the two most travelled thor-
oughfares in the community.
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MEMORIALS WITH
BONDED GUARANTEE

“Be a Hitter!” - -

Be a Hitter!—A cry that is as American as apple pie! Each
Spring and Summer this plea rings across backyards and sand-
lots, the Podunk Fair Grounds and Yankee Stadium. And
whether it’s the kid next door or an American Leaguer, if he’s
“got the stuff”” he’s going to get his share of the hits and prob-

ably more too.

Yes, and you can be sure that you’ll make a hit if you've “got
the stuff” . . . and with monuments like the Patterson you’ll
have what it takes. You can’t miss. You can’t fail to raise your
“batting average” with Buttura’s “Better Built Memorials with

Bonded Guarantee,” exclusively for established retail dealers.

A0 T URA & SONS

“Better Built Memorials”

BARRE, VERMONT
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“BOY TO GET CHRISTMAS WISH--
TOMBSTONE FOR MOTHER’S GRAVFE’

Once again the skeptics among us are confronted with graphic and inspiring proof that
the Memorial Idea is deeply ingrained in the human soul and is a living part of human
experience. Like the case in Cincinnati, Ohio last year, “Bobby” Lovell of Montours-
ville, Pa. got his wish and Memorialist J. E. Gibbons of this same city has earned the

gratitude of our industry as well as that of his community.

Only a thorough checking of all the press clipping agencies will tell how many news-
papers and other periodicals used the material sent over the wires of the three leading
news services, but this number may well run into hundreds, most of whom also used
the wired photographs. From our few clipping sources we received some thirty clip-
pings, and we know that the agencies had many more. The amount of space given to this
heart-warming story could easily have run into hundreds of thousands of dollars at ad-

vertising rates.

In addition to the publicity, Mr. J. E. Gibbons has received countless letters and cards

from individuals all over the country.

Boston
Record-American
Dec. 16, 1949
INP Photo

Below is the caption which ap-
peared next to the Boston Rec-

ord-American photo:

REMEMBERS
“Bobby” Lovell, 11, Montours-

ville, Pa., kneels before tomb-
stone of mother's grave — his
Christmas wish. He lives in
trailer camp with dad, jobless
laborer on relief. With police aid,
“Bobby” found his unmarked
mother’s grave. Tombstone com-
pany played Santa for the lad, to
donate and erect marker.

(INP)
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E. C. RICHARDSON
Head of Design Department
Vermont Marble Company
Proctor, Vermont

All the best textbooks tell us that it is customary for a
speaker to open his remarks by expressing his pleasure at being
invited to speak on the program at hand. In this case I cannot
help wishing that such a rule never existed.

Being the customary thing to do robs it of some of the
sincerity I would like to express for the opportunity to visit
with you here in Harrisburg; to discuss a subject of mutual
interest; to shake hands with some old friends and meet some
new ones. Such an opportunity is always delightful and elevat-
ing, unless one happens to have the instincts of a hermit, which,
I assure you, I have not!

Because you have been so kind, and because your hospitality
is so genuine, I have no hesitancy in asking your indulgence
for what must appear to be quite voluminous notes. It has been
said that the human brain is a wonderful machine. It starts to
work the moment we are born and never stops until we get up
to talk—extemporaneously. So I have gone to the other ex-
treme. I brought the whole darn text.

When my good friend and your secretary, Harry Bevis, sug-
gested that I come to Harrisburg he didn’t tie me down to any
particular subject. Of course, being a designer he undoubtedly
assumed I would talk about design, more especially monumental
design, and I want to assure you, Harry, I will get around to
that eventually, but first I want to take you on a little trip.
I want you to imagine yourself living in an average American
community at the turn of the present century. That is not very
far back as time goes but it is a long step as far as human
progress is concerned. There was some talk of a fellow by the
name of Ford who had invented a machine that ran by itself,
but the village blacksmith wasn’t worried. He still ordered his
usual stock of horse-shoes. There was also some talk of a con-
traption that would enable men to fly like birds but only a
few scatterbrained dare-devils put any stock in the rumor.

Most homes were quite comfortable in those days but they
were far from modern as compared to present day standards.
There was a big black range in the kitchen which served the
dual purpose of heating and cooking. Usually there was also
a black iron sink and a hand pump in the corner which was
the only water supply for the whole house. Refrigeration in
those days was dependent on the regular visit of the ice man

A DESIGNER SPEARS

E. C. Richardson’s speech at Convention of Pennsyl-
vania Association, Harrisburg, Pa.

and sanitation, well—there was a library in the back yard
complete with the latest edition of Sears and Roebuck’s Cata-
logue. Some folks still call them the good old days but I think
most of us prefer the present.

A few nights ago we celebrated the end of the first half of
the twentieth century. A period which, according to many
scholars and historians, marked the greatest advance in human
progress in the whole history of the human race.

Historians will undoubtedly find a great many causes and
effects of such rapid progress but for the purpose of our dis-
cussion here I would like you to think of it as a sort of a
parade of industry, and I can think of no better time than the
present to ask ourselves a very important question. Where do
we stand in the parade?

Some industries of course have fallen by the wayside. The
filling station has entirely replaced the village smithy. Others
have forged ahead. Those that are still in the parade are there
largely because of an item in their budgets known usually as
the department of design and research. A department which
has as its primary purpose the constant improvement of its
products in the light of their function and service to mankind.

Has a monument any real function? Does our product per-
form any service to mankind?

The American Monument Association has given us a good
description of that function in their now widely distributed
and generally accepted Memorial Ideal, but, like a New Year's
resolution, an ideal is no good unless it is lived up to.

If, as we have been telling each other at every convention I
have ever attended, our industry is built on sentiment (and it
certainly is) let’s go a little further for a change and analyze
that sentiment.

Jesse Benedict Carter in his Religious Life of Ancient Rome
proves that the primary purpose of the memorial was spiritual.
The first altar was a tomb around which primitive men gathered
to worship. Therefore, in a very real sense our altars are me-
morials, our churches are memorial shrines and the communion
service is a memorial service. I assure you there is no irrever-
ence in this concept. It is an historical fact and just as we
decorate our altars with symbols of our faith in memory of the
sacrifice<ia. our behalf so should we decorate our memorials.

It is a disturbing fact and one which may be the key to
some of our troubles, that we are building more memorials
today with absolutely no spiritual significance, more pagan
memorials if you will, than at any time in history. Such a broad
statement will naturally challenge contradiction but let us con-
sider for a moment. The great temples of ancient Egypt were
considered to be the dwelling places of their gods; the pyramids
were built to such mammoth proportions in order to protect
the souls of their kings; the catacombs of Rome were not only
burial places but actual sanctuaries where persecuted Christians
assembled to worship; certainly our own colonial headstones
were records of the spiritual life of that period and the an-
cestor of what some promoters are determined to glamorize

[Continued on Page 44
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"A PUBLIC RELATIONS VIEWPOINT*

(Speech delivered by Jarvis Rice at the annual winter
convention of Monument Builders of Pa. The speech
was also delivered at the conventions of N. J. and N.Y.)

Monument Builders of Pa., I want to thank you for inviting
me to speak at your convention. Mr. Park is unable to attend
because of the serious illness of his wife. Mr. Park regrets sin-
cerely his inability to attend, because I do not believe he has
missed one of your conventions in the past 15 years.

Mr. Park has smaller feet than I, but much bigger shoes. I
won't attempt to fill them. Nor will I attempt, either, to tell
you how to make a monument—that would be presumptuous
—nor do I expect to tell you anything about the monument
industry.

I would like to address you as one of the public. Look upon
me, if you will, as the public. I would also like to speak on
public relations in the light of what I have learned in my short
term as Director of Public Relations for your national associa-
tion, with a view to learning myself how best to serve you,
and how the national office’s public relations may be improved.

One of the most interesting experiences I've enjoyed was
the national convention in Chicago. Here for the first time,
I had an opportunity to see you as a group, and watch and
study you. If I may be permitted an observation, I want to
say that I saw the monument builders as a finer type of person,
serious, with a dignity in keeping with their dignified calling.

Nor did this dignity extend to the realm of the “stuffy.”
For when the sales training got underway at the Congress
Hotel, I witnessed an unbounded enthusiasm, that made me
think of the old saying that “all men are just little boys grown
up.” The spirit and interest and intense participation in this
sales program was very gratifying. Undoubtedly, this was the
most exciting and the best feature of the convention. Now we
in the national headquarters are beginning to feel this same
spirit and enthusiasm for the coming Management course.
This should be the highlight of 1950. The course is at present
a practically finished product.

Young men, Mr. Park reports, are entering the monument
field. They need training—in sales, and in management, too.
The association made an excellent start in 1949 with the sales
training, and now 1950 offers the management course, which
promises to be even more interesting and comprehensive.
When this course comes into being this year, the job will not
have been finished, any more than the sales training is finished
now. It must be a recurring program to keep up with changes,
to help the trainees retain what they have absorbed through
attending. You, the monument builder, must take up this
program following the next national convention—where Mr.
Park hopes to have professional conference-leaders put on both
the sales and management—and pass it on to others in your
business and industry on a local level. This is a problem which
must be worked out, because without this continuing program,
the ideas learned become diffused and forgotten, and the value
of the courses becomes less and less as time goes by.

Let me give you an example of what Mr. Park means by
training: some months ago, he called me in to his office, and
handed me 12 books. He said: “Read these books on manage-
ment, study the contents, absorb all the information you can
from them. Then, write a digest of what you have learned.”
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JARVIS RICE
Director of Public Relations
Monument Builders of

America, Inc.

So I did, and Mr. Park reviewed my work with me, making
suggestions and corrections asking questions here, making
changes there, explaining in detail what certain theories meant
in a practical way . . . and then he said: “Now go back to the
books and re-study them, and then write a conference-leading
outline.” So I re-read and re-studied the books, and completed
an outline. Then Mr. Park again reviewed my work, making
more corrections and suggestions and explanations and changes.
Then he said: “Now take your digest and read it over again,
and give me a ‘headline’ outline, just a couple of pages.” So
I did, and again when I had finished, we reviewed it together
in the same fashion as before. And when this was done, Mr.
Park said: “You see what I mean by training. The repetition
of study. This is the best possible way you can learn about
monument management, to complement practical experience.”

And it was true, for in this management course, I had
learned a wealth of ideas, things I never knew before, about
cost, and its relation to profit, about managing time, operations,
personnel; about the qualifications of a successful monument
establishment. In this management course there were a hun-
dred answers to a single problem, and a hundred approaches
to a single situation.

With your permission, I would like to give you just one
small portion of this course—a matter of a few lines. They
impressed me as being very pertinent to what I had learned
in my work with the association, and these few lines are one
solution to the no-monument and memorial park problems.
To paraphrase Mr. Park’s words, and the lines of the course,
the idea is simply to aid your community, be civic-minded, be
important in your town’s public service endeavors. As a leading
business man, member of the Chamber of Commerce, Rotary
or Kiwanis Club, business and personal associate of bankers
and real estate men, you have the opportunity to promote your
own interests as well as those of your community. You can
capitalize on this position, you can quash any threatening
enterprise merely by telling the key men in your circles what
you know about the relation of such promotion to the public
interest. What a simple explanation of attacking the problem
of no-monument and memorial park enterprises!

Mr. Robert Graham, a monument builder of Alliance, Ohio,
who I understand is quite successful, used that one principle
in his business, and he espoused it in a speech at the national

[ Continned on Page 49



The IVY LEAF in a Modern Design

The Fielding design illustrated shows one of our newest creations
designed in the modern manner to meet the requirements of your most
exacting clientele.

The ivy leaf etched in low relief, together with the band of lettering
in the epitaph, forms an effective border around the family name.

Photographs of the Fielding design are available for immediate
delivery either in black and white or color. Full size drawings are also
available in blueprint form.

Write for our latest design catalog showing dozens of new monu-
ment and marker designs.— it’s new — just off the press and is yours for

the asking.

This is No. 102 of a monthly series of

designs by Glen I. Lammers, President,

Bliss Design Co., Rockford, Il
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WAR MEMORIALS OF WORLD WAR 1l

by The Staff Cuitic

IF we ate to judge by the experience of previous wars and
particularly by that of the first World War, we have built
fewer than half of the World War II War Memorials that
will be erected. It may be that the speed of modern manu-
facturing and the smaller number of War Memorials that
require hand carving and sculptured figures today may negate
this estimate but we do know of many war monuments now
in the process of being designed or manufactured and many
more still in the committee stage. What can we say in a
general way about the War Monument of World War II
that may be worthy of thought as a harbinger of the Public’s
regard for Traditional Commemoration?

It has often been said that contemporary architecture
reflects the mores of the time. The “Nouveau Riche” era of
the last of the 19th Century, with its feeling of insecurity,
was certainly reflected no less in the worship of grandeur,
size, etc. of the Civil War Memorials than it was in the
outsized “mansions” of the time with their garish decorations
and in many cases impractical ostentation. World War I, with
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all proper respect to the service and sacrifice of its partici-
pants, did not have the impact with the Public of America
that the past war had. Statistics of course prove this beyond
question, but that is not the point of our theme. A compara-
tively small number of World War I veterans saw action
and in few cases was the action of other than short duration.
As a result there were fewer veterans with a bitterness
against war, a numbness toward outward display of patriotism,
and an antipathy toward anything that resembled “flag
waving.” In the main the War Memorials of World War I
were sponsored by veterans of that war and of the Spanish-
American War, (very few of whom experienced more than
the boredom of training camps and the exhilaration of going
away and homecoming celebrations.) World War I Monu-
ments reflect this more superficial impact with War. The
much criticized “Doughboy” monuments and other groping
attempts at commemoration reflected not only the public’s
taste, but also the transition in our own industry from hand
work to a machine product. Of course there was a certain
traditional devotion to Classicism, as is indicated in the various
“Arch De Triomphes” and enshrined entablatures that char-
acterized the finest of World War I Memorials. But what of
World War II Memorials?

With a few notable exceptions such as the Boston, Mass.,
War Monument and the Iwo Jima Memorial, soon to be
erected in Virginia near the Nation’s Capitol, the hands of
our present day sculptors have been conspicuously and regret-
ably missing. Likewise too few of our present day war monu-
ments evidence the talent of our architects, too many of
whom were enticed by the “fool's gold” of the advocates of
the “Living Memorial.” Despite the loss of these invaluable
allies to finer commemoration, and the fewer War Memorials
of architectural scale, it can be said, I believe, that our recent
War Memorials are far superior in design and craftsmanship
to those of the World War I, and what is far more important,
they are more highly regarded by the Public. There was a
seriousness in the thousands of dedication ceremonies that
befitted the millions of Americans who suffered personal losses
beyond forgetting. This larger personal loss has given the

[Continued on next page

War Memorial at Joplin, Missouri

Few indeed were the Memorials of World War I brought
into being through women's organizations. This fine tribute
to the heroes of World War Il, recently erected in Joplin,
Missonri, like the Memorial on page 33, was promoted by
the fairer sex. The Army Mothers Club of Joplin solicited
public contributions and selected the design. The result again
reflects the truth in the popular slogan, “Never under-
estimate the power of women.” W hile the idea of four wings
and a central shaft is not a new idea in War Memorials,
it is an excellent one deserving of emulation. As we have
observed before it adds 1o the vistas of interest and permits
the inscription of many names without the danger of a
“billboard effect”’ This attractive monument was designed
and produced by the Bruce Marble and Granite Works of
Fort Scott, Kansas, of Georgia granite from Elberton City
Quarries of Elberton, Ga.



Monuments of World War II an added and deeper meaning.
While it is not the way any of us would choose to make the
Memorial Idea more secure, it is an influence we should
recognize. Likewise we can now assay the “Living Memorial”
Promotion. Despite a well-heeled “Kitty,” allegedly con-
tributed by many self-interested groups, some of the best
advertising and promotion men in the country, the backing
of many sincere utilitarians, as many more innocent dupes,
and the usual run of do-gooders and fellow travellers, the
“Living Memorial” promotion has been a failure in so far
as it attempted to kill the Idea of the Traditional Monument.
The best evidence of this is the hundreds of War Monu-
ments sponsored by American Legion Posts, despite the firm
stand of the National Committee of the American Legion in
definite opposition to the War Monument of “cold granite
or marble” and their blanket endorsement of the “Living
Memorial.”

As a general summary of World War II Memorials, we can
state that in the main, though smaller in size than those of
previous wars, they are in better taste; more of them are
cenotaphs in feeling if not always in fact. More church groups,
more racial groups and more fraternal orders erected War
Memorials than previously; more communities within large
cities erected monuments; more War Memorials were erected
in cemeteries. Too few War Memorials presented the ageless
and deep appeal of the work of the artist and sculptor, as for
instance the Iwo Jima Memorial in Johnstown, Pa., where
there is a sincerity of appreciation almost beyond the com-
prehension of those who have not visited this city and talked
to its citizens; and lastly we conclude that the Public is still
on the side of Tradition and the Traditional Monument,
despite what the more cynical among us term our own most
perverse attempts to alienate our public with “billboard
stock monuments” of little meaning and less beauty.

AMERICAN LEGION WAR MEMORIAL

erected in Mt. Rock Cemetery, Lewistown, Pa.

This beautiful memorial, designed and erected by the Luck
Monument Company of Lewistown, Pa., and manufactured by
the Valz Granite Co. of Barre, Vt., of Wetmore & Morse
Barre granite, was selected to grace a large plot in Mount
Rock Cemetery, allocated for the final resting place of
Legionnaires. It was dedicated on Memorial Day 1948 with
fitting ceremonies and a wide attendance. No finer description
of this fine monument could be given than the dedicatory
remarks of Mr. John W. Wilson, Post Historian, who said:

“The memorial was built of everlasting granite as a symbol
of the unchanging principles and ideals for which our nation
and our people sacrificed and fought and worked, that man-

IN MEMORY OF

THAT THE FLAME

OF LIBERTY MAY R

GLOW AROUND
THE WORLD

kind might have freedom and peace.

“In form its central pylon points ever upward as evidence
of our nation’s desire to lead all nations ever onward and
upward toward a better way of life for every man.

“Outstanding on the face of the pylon is a stylized crusader’s
sword, a symbol that has come down through the centuries as
standing for those who, leaving behind home and friends and
loved ones, went forth to foreign lands to fight for their God
and a righteous cause.

“That they were dedicated only to a righteous cause is
shown by form of the sword which forms an emblem of
prayer. The crusading knights, before offering their lives in
battle, drove the points of their swords
into the earth and, kneeling before the
cross formed by the hilt, prayed for
God’s blessing on the cause for which
they fought and to make them worthy
to be His warriors.

“Behind the cross-hilt is carved a
globe, emblem of the global expanse
of this great crusade for the right of
all men to be free; for the right of
men everywhere to live in freedom
and dignity and to pursue happiness
in his own way.

“Around the outer edge of the globe
is carved a circle, that being without
beginning or ending is a symbol of
eternity, and of the eternal brother-
hood of man in one world.

“Because the circle is overlaid by
the cross-hilt of the sword as an em-
blem of God, we have a symbol not
only of the brotherhood of man, but
the fatherhood of God.

“The central pylon with its symbols
of fighting faith for fighting men, is
flanked and supported by two wings,

symbols of the men and women of
our nation, who, although remaining
[Continned on page 58
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War Memorial

at the Lewistown Plant of the

American Viscose Gorp.

Designed and Erected by the Luck Monument Company
of Lewistown, Pa.

T'his memorial was manufactured by E. ]. Batchelder Co., Inc.,
Barre, V't., of Pirie's Select Barre Granite.

IT was once observed some twenty years ago at a National
Convention, when the usual plaints and problems of a then
as now “sorely plagued industry” were being aired, that “All
this Industry needs is better Memorialists.” At the time the
remark was considered facetious and more than a little friv-
olous by the serious monument men assembled specifically to
combat the Community Mausoleum or “Mud Hut,” that was
going to drive the Industry to ruin unless attacked. That
there is more than a little truth in the statement now seems
evident. In nearly every community where the Memorialist
is truly serving his public, the “problems” of the industry
seem less in evidence. Such is the case in Lewistown, Pa.,
where W. E. Luck, soon to be featured in the “Masters of
Commemoration” series in this magazine, has achieved a
remarkable success for himself and for the Memorial Idea.

We wrote Mr. Luck for more information on this outstand-
ing War Memorial erected in Lewistown last fall. The beauty
of this twelve foot tall memorial honoring some 853 em-
ployees of the Viscose Corporation speaks for itself, but the
interesting story behind it is better told in Mr. Luck’s own
words as follows:

“As requested, here is some additional information on the
War Memorial erected at the entrance of the local plant of
the American Viscose Corporation.

“The local plant is one of six large plants; they are the
world’s largest producers of rayon. This local plant employs
approximately 4,000 employees and is situated along our
local river front, facing a memorial bridge and a street leading
to the railroad passenger station and also to what is some-
times known as the Viscose Village, originally a large group
of houses built by the company when they first located here
and a housing shortage existed; later the houses were sold
to individual employees.

“Two men in the plant who were active members of the
Textile Workers Union of America, CIO, conceived the
project and came to me for designs and estimates with the
thought that each employee would contribute $1.00 or more
to finance the memorial.

“A fitting design provided a bit of a problem, since it
was to be located on a long narrow grass plot facing the
main street the public travels. On one side of the plot a con-
crete driveway carries the bus traffic and auto traffic, with
employees entering and leaving the plant in three daily shifts.

“On the other side of the plot is a concrete walkway where
hundreds of employees pass daily, who live within easy
walking distance of the plant. This walk and driveway extend
about one-quarter of a mile to the main gate and present a
beautiful view of the river.

“Our problem was a monument that would look well from
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the front facing the street and could also if possible, have
inscriptions easily read by those passing to and fro on the
side driveway. So that a splayed face was decided upon as
increasing visibility and make more interesting end views
than would the typical flat-faced memorial.

“After one of three sketches was decided upon, the com-
pany offered to make a substantial contribution, but later it
was decided to make it a tribute from the workers in the
plant and the company only supplied a permanent deed to
the site, put in the foundation and guaranteed maintenance of
the plot and shrubbery. The officials then made their indi-
vidual contributions like the other people of the plant.

“We supplied thirty 8x 10 photos of the original design
which were pinned on department bulletin boards in easy
view of department workers. A sketch was made showing the
exact Jocation and appearance the memorial would have, and
a card about the size of a long blotter was printed with this
sketch and on the end was a receipt for individual con-
tributions. This meant that each employee was given one of
these cards so he could see at a glance the exact proposition
to which he was donating; its location and general design were
clear and added selling power to the receipt.

“The contribution came close but there was a deficit which

[Continued on page 58



Among the guests of honor at the Dedication Ceremonies were, left
to right: Honorable Senator Millard E. Tydings, one of owur most
distinguished statesmen, who gave the principal address; [erome
Veronesi of the Chioldi Granite Co., Barre, Vt., who manufactured
this fine memorial; the Honorable Joseph L. Mathias Sr., Mayor of
Westminster, long one of the leading Memovrialists in America; and
Heber England of Jones Brothers Co., and former president of the
Barre Granite Association.

ONE of the few things he ever set out to do and hadn’t done
immediately had taken a long time, but the Honorable Joseph
L. Mathias, Sr., one of the true patriarchs among the Memorial-
ists of America, could at last relax and take a just pride in
his accomplishment. Westminster, Maryland, a beautiful small
town of less than 5,000 souls near Baltimore, at last had a
War Memorial that any community regardless of size could
be proud of indeed; and Joseph L. Mathias was the Mayor
and Westminster’s leading citizen on Sunday, December 11,
1949, the day of Dedication.

Not that the town hadn’t wanted a War Monument; it
had for a long time. The city had planned this memorial since
1942. In fact a similar token of honor had been several years
“in committee” after World War I. But nothing quite satisfied
the discriminating citizens in charge and the matter did not
reach fruition until this year. That the delay was well worth
while is amply attested by the beauty of the Monument
erected, a credit indeed to Memorialist Mathias of Joseph L.
Mathias of Baltimore, Westminster, and Hanover (Pa.); the
manufacturer, Chioldi Granite Co., of Barre, Vt.; and the
quarrier, E. L. Smith & Co. of Barre. The monument itself was
described in “The Democratic Advocate” of Westminster as
follows:

“The city of Westminster's War Memorial is a most im-
pressive and inspiring granite shaft, dedicated to all of its
citizens, both living and dead, who have served in the armed
forces of the United States throughout the history of the
community.

“The stately and dignified monument, fourteen feet high
and eight feet wide at the base, is constructed throughout
of the famous Barre, Vermont granite, and is enriched with
appropriate and symbolic carving created and executed by a
famous European sculptor.

“This massive obelisk is octagonal in form and tapers grad-

More Than 2,000 People
witness DEDICATION
of
WAR MEMORIAL
in
Westminster, Maryland

ually from all sides. The front panel features a special raised
pilaster which is surmounted by an exquisitely hand-carved
American eagle in full relief, which is the central motif of the
monument, and symbolizes the unconquerable and invincible
spirit of the United States of America.

“Immediately beneath the eagle is the highly expressive and
eloquent inscription: ‘DEDICATED TO THE HONOR AND
SACRIFICE OF THE MEN AND WOMEN OF WEST-
MINSTER WHO SERVED IN THE ARMED FORCES
OF THE UNITED STATES IN ALL WARS.

“The top of the monument is of apex style raised to an
elevated central point, which is representative of the lofty and
altruistic themes of American Democracy, and the unity and
cohesiveness of its integrated National features.

“The sub-base of the towering shaft is also octagonal in
shape and is decorated with a handsomely carved laurel frieze
in relief, symbolizing victory and achievement of the Ameri-
can armed forces.

“The general octagonal plan of the monument provides a
decorative theme which is interesting and effective from all
approaches.

“The monument is surfaced throughout with a fine tooled
finish and required almost a year of continuous construction.
Over twenty-six tons of granite were required in the fabrica-
tion of the monument, and approximately thirty tons of
concrete were utilized in the foundation. The entire site has
been very effectively landscaped and the monument will be
brilliantly lighted at night by concealed floodlights.

This handsome memorial will endure for endless centuries
and will reflect in permanent form and tangible manner the
undying gratitude and appreciation of Westminster for all
those citizens who have unselfishly served our country in
times of war.”
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Senator Tydings Gives
Dedicatory Address

The Honorable Millard Tydings,
senior United States Senator from
Maryland, and one of the most dis-
tinguished members of that august
body, delivered an impressive mem-
orial address  that will long be
remembered by those present at the
colorful and well organized cere-
monies. After paying tribute to those
honored by the monument the Sena-
tor said :

"“The dead would implore us never
again to lower our guard. We must
in truth always be ready.”

Tydings continued with the re-
mark that this nation must be certain
of two things: “First, that we are
so well prepared that every aggres-
sor will fear to attack us or to dis-
turb the world as to involve us in
another war; and secondly, if we
are involved we must be sure in
advance that defear will be the por-
tion of the aggressor.

“Only by assuming the world
leadership and discharging fully the
responsibilities which that leader-
ship entails can we be worthy of
our honored dead, and show our
appreciation  for their great sac-
rifices.”’

“Only by going forth with cour-
age and confidence to meet this deep-
ening challenge of our day and hour
can we hope to spread upon the most
glorious page of the world's future
bistory, a contribution to civilization
that will be the price of genmerations
yet unborn. What better day, what
better place than this to rededicate
ourselves 1o this unfinished task to
world peace with freedom and jus-
tice for all,” said the Senator.

Octagonal Form Ideal for
Setting

The point where West Main St.
and Pennsylvania Avenue meet in
the beautiful town of W estminster
represents what all natives call “The
Fork,” as they have for many gen-
erations. This fact had much to do
in determining what form the mem-
orial should take. The wisdom of
the choice is clearly shown in this
view of the attractive setting. And
50 once again a community adds to
ity heritage, a monument of out-
standing beanty.
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War Memorial in Clinton,
Conn.

THESE RRE THE
I

LINES

HE MED
Nﬁ N FREEDD

Throughout New England our provident forbears seemed to anticipate civic monuments with provision for future sites.
Few towns are without a village green, few town halls without a front lawn, and even crowded cities and towns that have
become industrial centers have provided for commemorative sites. While the names on the Clinton Cenotaph fromting the
town hall clearly indicate the changes since its original English founders, the old Traditions remain. This work was erected
by the veteran Middletown, Conn., fwum of Fox-Becker Granite Co., Inc. Usle & Perojo Granite Co., of Barre, Vt., were the
manufacturers using Smith-Barre granite.

More than ever before War Memorials are being erected in cemeteries, a trend that can be viewed with more than a little
pleasure by those interested in seeing the cemetery restored to its old-time place in the public's conscience. New Bloomfield,
Pa., is a very small town but its War Memorial might well be a lesson in civic pride for much larger communities. Spon-
sored by the Veterans of World War Il and the Lions Club, it was erected on a plot donated by the cemetery Association
for any veteran who wishes burial therein, which is one town's answer to the argument for “free burial” in National
Cemeteries. From Mr. Samuel Rice’s (Rice Memorial Works, New Bloomfield, Pa.) interesting letter we learn that the
over-sized concrete base serves as a speaker’s rostrum, and that the Flag on the nearby pole is flown on every good day
and properly lowered at sundown by the local Boy Scouts. Mr. Rice also writes as follows: “This particular cemetery is very
well taken care of by Mr. Frank Fry, caretaker. . . . We did our bit for The Boys' by giving the work at cost and donating
the foundation and setting. The appreciation shown has made it well worth our time and trouble. . . . We have been in
business since 1891. The elder member of the firm, Irvin W. Rice, will be 77 years old March 4th and is still very active.”
T his memorial was manufactured by Everlasting Memorial W orks, Inc., Montpelier, V1., of Wetmore & Morse Barre granite.

WAR MEMORIAL in
Cemetery at New Bloom-
field, Pa.
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Churchyard War Memorial in Woonsocket, R.I.

For more than two hundred years the natives of
Woonsocket and its environs were of English, Scotch
and Irish descent. For more than two hundred years,
there was wvirtwally no new immigration, with a
population kept stable by large families and emigra-
tion to the West. With the birth of the industrial
age came the peoples of oppressed Europe and the
French  from overpopulated land-poor Quebec.
Among the finest of these newer Americans were the
Ukranians, who have become wvalued citizens in
many Rhode Island and Connecticur communities.
This fine tribute was erected on the lawn fronting
the beautiful Ukranian Cathedral, and it illustrates
another example of “the Power of Women.” It seems
that the men of the Parish thought the undertaking
too large for their resomrces. The Service Mother's
Club of the Church thought differently with the illus-
trated results. This impressive tribute was erected by
the Cumberland Monumental Co., whose proprietor’s
(Benjamin Kay) success in less than twenty years in
an entirely new field for bim and with virtually no
capital should shame those who see no future in the
Memorial Field. The material in this memorial is
Pirie’s Select Barre granite.

MEMORIAL
FOUNTAIN
n
North Carolina

Cemetery

An ambitious project for a
War Memorial to cost
around $20,000 to be
erected in Evergreen Ceme-
tery near Charlotte, N. C,
was in the plan stage by the
local Gold Star Mother’s
Club. In the interim it was
desired to have some com-
memorative tribute to mark
the Veterans Plot, which
would later be in harmony
with the larger memorial.
The Memorial fountain was
the preferred solution manu-
factured and erected by the
Carolina Marble & Granite
Works of Charlotte, N. C.
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Monument dedicated to

the memory of the 65

Nisei soldiers who lost

their lives in World
War 1.

(Photo by Toyo
Miyatake, Los Angeles)

Last year a beautiful memorial of unusual significance was
dedicated in Evergreen Cemetery, Los Angeles, Cal. It was a 32
foot all-marble monument, dedicated to the memory of 65
Nisei soldiers (2nd generation Japanese-Americans) who paid
the supreme sacrifice for their country in World War II.

This towering shaft is topped by the statue of an American
soldier, bearing the likeness of the late Pfc. Sadao S. Mune-
mori, who won the Congressional Medal of Honor “for extra-
ordinary, heroic achievements on the battlefields of Italy.” On
the base structure of the monument, on each flank, are the
names of 65 Japanese-American soldiers from the Los Angeles
area who were killed in action.

Directly above the list of names on each side are two in-
scriptions, one written by General Dwight D. Eisenhower, and
the other by General Mark W. Clark.

General of the Army Eisenhower wrote: “Those who lie
here gave their lives that this country, beset by its enemies,
might win out of their sacrifices, victory and peace. We, who
are in their debt, salute them.”

General Clark’s message was: “The soldiers who lie here
symbolize the loyalty and courage of the Nisei troops under
my wartime command in Italy. I salute them. May they rest
in honored peace.”

At the base of the monument is a further dedicatory inscrip-
tion which reads as follows: “In Sacred Memory — This
Memorial is reverently placed here by the Japanese-American
Community in memory of American soldiers of Japanese
ancestry who fought, suffered and died in World War II that
Liberty, Justice and Equal Opportunity in the Pursuit of
Happiness might come to all democratic and peace-loving
people everywhere regardless of race, creed, color or national
origin. Dedicated: May 30, 1949.”

In this special veterans” plot lie the bodies of 40 soldiers
brought home from Italy in the repatriation program. All but
one were members of the famous 442nd Regimental Combat

Services for a Nisei war hero brought home
for burial in Evergreen Cemetery, Los

Angeles.

(Photo by Toyo Miyatake, Los Angeles)

DEDICATE NISEI MEMORIAL
in Los Angeles Gemetery

This excellent article is reprinted by permission of the
Editors of THE AMERICAN CEMETERY. [# appeared in the
January 1950 issue of that magazine.

Team, a unit of the Fifth Army under the command of Gen-
eral Mark W. Clark, and composed entirely of American
soldiers of Japanese ancestry. Among these 40 heroes there
were a total of 100 military decorations, including one Con-
gressional Medal of Honor, five Distinguished Service Crosses
and nine Silver Stars. The other 25 soldiers named in the
inscription were buried either in national cemeteries, in family
plots in private cemeteries, or in permanent U. S. military
cemeteries in France and Italy.

An interesting story of how the monument came to be built
is told by Steven H. Sakai, of the Nisei Veterans Association,
who wrote:

“Plans for an appropriate memorial were started in 1946
and immediately after that the fund-raising campaign was
started by the Japanese-American community in the Southern
California area to erect a monument in memory of the Ameri-
can soldiers of Japanese ancestry who gave their lives for their
country.

“The monument and the land containing 57 plots were
purchased at a cost of over $20,000. The funds were raised
from contributions from this community under the auspices
of the Nisei Veterans Association, composed of ex-servicemen
of Japanese descent.

“The reinterment program for U. S. war dead of World War
II was started early in 1947, and a few months later the first
Japanese-American war dead were brought back. The Nisei
Veterans Association, together with military officials, provided
full military service over a period of two years as the remains
of the boys who fell in the battle fields of Italy and France
came back.

[ Continned on Page 59
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This is No. 47 of a new series of designs by Carl Kastrup, 1705 Auburn St., Rockford, Illinois.
A long low monument to service four to eight graves.

A Long Low Monument to Service Four to Eight Graves

Editor’s Note: This ten world title accompanied Carl’s latest contri-
bution with the pencilled notation; ‘“‘Rushed This Week™’, which
undoubtedly is the reason we are not favored with a Kastrup bitter-
sweet along with this fine work.

Recently we were forced to go back some twenty years in the various

magazines which the Monumental News-Review now represents.

The immediate aim of our search was unfulf