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ach new holiday season seems to have

added significance . . . deeper meaning. It’s
because we are nearing the end of another year
of service and pleasant associations with those
whose confidence and good will we value. With
sincere appreciation of your friendliness the
Season’s Greetings come to you. May your holi-
days be merry and may you enjoy ‘“smooth sail-

ing” all through the New Year.

WETMORE & MORSE QUARRY

DIVISION OF ROCK OF AGES CORPORATION

BARRE, VERMONT







A warm and friendly

word of cheer
for @hristmas and

throiighont 1953

Our Aim is ;:'
YOUR Satisfaction ;

. . think of us . . . and of our
sincere wish that this Holiday Sea-
son, and the coming year, will
bring you the best of everything.

CENTRAL MINNESOTA
GRANITE WORKS

81 Osseo Avenue
ST. CLOUD, MINNESOTA

LETTERS

10 T HE ED|ITQOR

These columns a monthly Monumental News-Review feature, are dedicated to the
principle of the open forum and to the belief that a frank discussion of the in-
dustry’s problems is beneficial. While opinions expressed in these letters do not
necescarily agree with our own, we do reserve the right to censorship on material
of a libelous or obviously personal nature. Letters are solicited from all branches
of the trade and unless otherwise requested the writer’s name will be published

.. . UNUSUALLY CLEAR PERSPECTIVE . . .”
Monumental News-Review:

We are deeply grateful to you for your editorial in the cur-
rent issue. (Oct. 1952)

This shows an unusually clear perspective of the entite prob-
lem that exists today and the manner in which this Association
has approached it. During the past five years we know from
scores of specific cases that the approach has been right and that
it has paid off in better understanding which in turn produces
better business.

I want you to know how encouraging it is to us to realize
that there are others on the outside who, watching carefully
what we are doing, agree with the methods and the philosophy
behind them.

We are very sympathetic towards those who demand action
in other ways but we are in complete agreement with those
merchandising experts who maintain that markets cannot be
gained and permanently held by legislation.

Better public relations have uplimited possibilities. Re-
member, that if we make them like us, they will eventually like
the things for which we stand.

Sincerely,
THOMAS I. RANKIN, Exec. Vice-President
AMERICAN MONUMENT ASSOCIATION, Inc.
278-286 Delaware Ave., Buffalo 2, New York

NORTHWEST MONUMENT BUILDERS MEETING AT NICOLLET
HOTEL, MINNEAPOLIS, FEB. 16-17
Monumental News-Review:

The winter convention of the Northwest Monument Build-
ers, consisting of Minnesota, North and South Dakota is sched-
uled to take place at the Nicollet Hotel in Minneapolis, Febru-
ary 16-17. We have a program outlined that will surpass
anything previously given our dealers. We are also very happy
to know that the dealers of this great northwest are alert and
association-minded; therefore, this convention will be opened
with a 72% paid up membership. Evidently they are aware of
the fact we are in trouble, and that nobody else is “coming to
the aid of our party.”

The greatest portion of the northwest has been blessed with
farm crops in abundance which in return has flourished the
monument business. According to a recent survey, the fall
months particularly have produced an exceptionally good and
profitable run.

Your outstanding trade magazine is a source of inspiration
to the entire industry. We always look forward to its arrival.
We are hoping and waiting to meet as many of your staff as
possible at Cleveland.

Cordially yours,
ARTHUR N. LARSON, Sec’y-Treas.
NORTHWEST MONUMENT BUILDERS

Published monthly by Monumental News-Review, Inc., 429 Franklin Street,
Buffalo 2, New York. Entered as second class matter, February 26, 1940, at the
post office at Buffalo, New York under the Act of March 3, 1879. Additional entry
in Hanover, New Hampshire, February 28, 1949.
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COPYRIGHTED DESIGNS—U.S. Patent No. 2349065—Canadian Patent Applied For

The patented ““White Rosary’’ lends itself, in its beautiful symbolism, to a variety of
memorials that is virtually unlimited. The six designs above are but a few of the
appealing copyrighted designs that we have created recently. Don’t Miss Our Exhibit

at the Cleveland Convention.

Our Patented Rosary is a reprcduction of an actual
Rosary, locked in stone.

WHITE BRANITE SOMPANY sanae, venmont




WARM WISHES

Rugged headland garbed in snow

Recalls green meadow just below;
Stalwart tower high on crest

Shares the light within its breast!
Chill gray path of wintry sea

Leads to welcome harbor’s lee;
Quiet house on hillside drear

Is surely filled with warmth and cheer!
Thus, business routine cannot hide

The friendliness that’s just inside
And so, to you, comes this refrain

From all of us in Rockland, Maine,
May happy days your New Year fill!

From the Bicknells . . . Dad . . . Dave and Bill.

Owl’s Head, Rockland, Maine

BICKNELL

MANUFACTURING COMPANY
Rockland, Maine
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E-Z Sandblast Stencil gives better

results . . . because it is a quality product—easy to use. Easy

to use because it has the qualities so necessary for good workmanship. It is
flexible, it is easy to apply, easy to mark, easy to cut, easy to

remove. It is rugged and tough and resists sandblasting . .. fine lines do not fill

in. .. the result is top performance on the job.

E-Z - . - to mark E-Z . . . to cut fine lines

DUTCH BRAND
E-Z FILLER CEMENT

eliminates a large part of clean-up on JESAR Y § DIVISION OF JOl\I\S'MAI\Vi“e
axed and hammered surfaces. ; 7800 WOODLAWN AVE. e  CHICAGO 19, ILLINOIS

VAN CLEEF BROS INC.

Manufacturers of Rubber Products

. . . . DECEMBER, 1952



Modernly Equipped to Give You Service and Satisfaction

LOUIS Z. HOTTE GRANITE CO.
Ayers Street . . . BARRE, VERMONT

Granite Memorials of the
Finest Quality

Our wide variety of beautiful granites
will fill your every need: -

EXTRA DARK and MEDIUM QUINCY;
— BLUE-WHITE WESTERLY; — BAL-
MORAL, BEERS, MOROCCAN RED and
SWED ROSE RED GRANITES; — SELECT
CHESTER, — EMERALD and BLUE PEARL,
and SWEDISH BLACK.

Manufactured to your specifications.

We Welcome Your Inquiries.

GRAY ROCK GRANITE WORKS, INC.
129 Centre Street Quincy 69, Mass.

CLEANEST
CLEANER
2 Lbs. Prepaid ... .. $ 250
10 Lbs. Collect . ..... 8.00
25 Lbs. Collect ...... 18.00
100 Lbs. Collect . ..... 70.00

B. J. MESSERLY

Since 1915

WARREN, PENNA.

PLEASE MENTION
MONUMENTAL NEWS-REVIEW
WHEN ANSWERING ADVERTISEMENTS

SERVICE
to the Retailer

471 qéganl.\ crt

New England Representative of

Sienna Pink

BALMORAL RED, BEERS RED,
ROSE RED, QUINCY, WESTERLY,
DEER ISLAND, AND OTHER FOR-
EIGN AND DOMESTIC GRAN-
IIHES:

THE BEST IN SERVICE AND
QUALITY.
ESTIMATES GLADLY GIVEN.

A. Monti Granite Co., Inc.

260 CENTRE STREET
QUINCY, MASS.

The new contour grinder, shown below,
is but one example of the modern ma-
chinery that we have installed to aid in
attaining more economical production
and faster delivery to you.

LETTERS TO THE EDITOR Continued

AN “OPEN LETTER” FROM A.l.C.A.
Monumental News-Review:
AN OPEN LETTER TO—
National Marketing Joint Commitiee
The Monument Builders of America
The American Monument Association
The American Cemetery Association
Gentlemen:

At Cleveland in January 1953 there is to come into being
the Monument Institute of America. The prime purpose of this
new organization is to create a national marketing program for
memorialization.

The word “marketing” is probably ill chosen but this is be-
side the point. The joint committee is really charged with the
duty of planning the future of the whole monument industry.
If this new organization’s activity is confined to merely launch-
ing a national magazine advertising program it is doomed to
failure. As this writer sees it—this joint committee is in reality
a planning commission for the cities of the dead—the ceme-
teries. In many ways its duties coincide with the duties of a
National Planning Board such as has been set up for our large,
medium and even small cities and municipalities.

Every city planning commission is obligated to take into con-
sideration three important things, namely, the land, the uses to
which the land is put, the locations of buildings, including
codes to govern their height and size, and lastly the layout of
streets, avenues, and transportation for future developments.
The ultimate aim being to bring into being an aesthetically
satisfying community endowed with every practical comfort for
living. To accomplish this a planning commission must look
a long way into the future and act with foresight and knowl-
edge, employing the finest experts in every field to further its
aims.

Granting that the joint committee is actually a planning com-
mission for the monument industry what is the picture—what
has been omitted?

The latest bulletin from the joint committee states—"Many
elements have contributed to the condition we find ourselves
in today.” It then goes on to list some of these elements but
makes absolutely no reference to the greatest evil of all. This
great evil is the awful almost barbarous appearance of the newer
sections of our cemeteries. The loss of business both for the
cemeteries and for monument dealers from this cause is in-
calculable.

The American public demands some beauty and eye appeal
in everything it purchases from the cradle to the grave. The
public’s buying power or demand has been in recent years for
smaller plots and consequently smaller monuments. The ceme-
teries have cut up their sections for the most part into small
plots adhering to a checkerboard pattern in order to squeeze
out the last available foot of saleable land. The cemeteries have
put in force regulations which reduce the size of monuments to
a minimum. The monument dealers have sold for these mini-
mum lots the cheapest, unsightlyest, and commonest type of
tombstone. The result has been chaos. All anyone need do is to
take a good look at the “newer” sections of any cemetery—
large or small. In city planning language they would be called
“slums.”

Individually all of these monuments are not bad. Some excel-
lent designs and fine craftsmanship are displayed here and there

[Continued on Page 59
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AMA-MBA
CONVENTION
AT CLEVELAND
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January.

ground for

ure, and provi balance of

The dit : ition of our booth at the SMT-T
National"€ofvention exhibit. We will be glad to see you there. R

COOK, WATKINS & PATCH, INC.

221 COLUMBUS AVE. BOSTON, MASS.
PLANTS: BARRE, VERMONT
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o old customers and
new whose friendliness we cherish; to
all whose good will we strive to deserve,
we send

i ’

easons weﬁn?;

May the New Year bring you an abun-
dance of good fortune, good health and
happiness.

E. L. SMITH QUARRY

DIVISION OF ROCK OF AGES CORPORATION
BARRE, VERMONT
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MEMORIALS
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A Guard’'an Memorial manufactured for Yunker
Memorials, Inc., Lansing, Mich.. and erected by
them in Bath Cemetery, Bath, Mich.

As we enter our seventy-first year of creating
Guardian Memorials of Everlasting Beauty, we wish

all our friends a successful and prosperous 1953.

Ever alert to new trends in monumental design,
| Jones Brothers have created six unusual memorials
for the Cleveland Exhibit in January. We extend
to you a cordial invitation to visit our outstanding

display.

JONES BROTHERS COMPANY, INC.

ESTABLISHED 1882

BARRE, VERMONT



More than 4,000 people
attended the dedication of
this outstanding Firemen's
Memorial, on September 7,
1952. A tribute to the de-
parted firemen of the New
Jersey towns of Fords,
Hopelawn and Keasbey, it
was erected by Shevchen-
ko Monumental Works of
Hopelawn in Fords Park.
We created this fine monu-
ment in Smith-Barre gran-
ite.

This important Firemen’s Memorial is but one more example of our skillful

craftsmanship . .

a skill which always results in memorials of unvarying

high quality. Our extensive knowledge of production combined with the most

modern and versatile machinery assures you of complete satisfaction—on

anything from the small monument to the imposing mausoleum.

We Extend the Season’s Gwetz'ngs
and Our Best Wishes for 1953

ECK &« BECK INC. of BARRE

MANUFACTURERS OF QUALITY MEMORIALS

BERNARD CUTTING,
Paw Paw,
Michigan

CHARLEY CARROLL,
560 Walnut Street,
N. Charleroi, Pa.

REPRESENTATIVES:

G. F. GRASSEL,
1946 Hewitt Ave.,
Cincinnati, Ohio

CorLuMmBUS DiBoNA,
RO Box 322,
Quincy, Mass.

CHARLES H. GALL,
1427 W. Belle Plain Ave.
Chicago 13, Il

EpwiIN P. DAvis,
32 Knollwood Ave.,
Madison, N. J.

MONUMENTAL

SINCE 1896
U. G. DoraAN,
Box 92,

Dallas, Texas .

ROBERT HALLENBECK,
1423 Milwaukee Ave.,
Janesville, Wisc.

NEWS-REVIEW . . . . . 12




Manufactured by

H. C. Smalley Granite Co., Inc. West Quincy Granite & Polishing Co.
Adrian of Quincy (Supplies only) Golbranson & Co., Inc.

Premier Granite & Polishing Co., Inc. Willard Granite & Polishing Co.

E. Settimelli & Sons, Inc. W. C. Canniff & Son, Inc.

Antonio Ruscitto & Sons, Inc. National Granite & Polishing Co.

L. Volpe & Sons, Inc.

PRODUCED QUARRIERS
BY QUINCY,
J. 5. SWINGLE, INC. MASS.

EXTRA DARK

QUINCY

GRANITE




QUARTZ SAND — smooth and rounded under the BLASTITE GRAIN, 30 grit, under the same magnifi-
_microscope —wears away the stone with a peening cation, shows its true abrasive qualities—sharp, an-
effect...uses a lot of low-cost material, takes a lot gular fracture of every grain. Higher material cost
of high-cost labor time. ' ‘ is far outweighed by the much shorter labor time.

Here's P RUOF that BLASTITE Aluminum Oxide Grain is superior...

more economical than
silica sand — quartz sand _ steel shot!

Whether you®

|'5hing B85 1N
po 1 rindlng SO0

confOUr g BLASTITE grain, 150% tougher than silica sand, resists

. g disintegration under impact—can be readily reclaimed and re-used
COng 4 many times. It is nearly half again as heavy as silica sand—cuts
m olding eee faster and deeper at standard pressure, or cuts at same speed

with 20% less compressed air. And it’s fast-cutting, non-clogging,
silica-free, iron-free...in short, the outstanding favorite

for engraving stone. Order today from your CARBORUNDUM oOf
distributor salesman — or write Dept. MN 83-53.

CARBORUNDUM

TRADE MARK

offers ALL abrasive products...to give you the proper ONE

“’Carborundum’’ and "’Blastite’” are registered trademarks which indicate manufacture by The Carborundum Company, Niagara Falls, N. Y.

:hing - -
finis blasfing coe

pressure

83-53
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A little child still
leads. After 1952
years the babe of
Bethlehem remains
the cherished symbol
of Christianity. Un-
shaken in the belief
of the deity of the
child Jesus, the world
pauses on Christmas
Day to pay homage
to the Savior. So be
it...forever and ever.

Elherton Grauite Axsoriation, Jnur.

Elberton, Genrgia

15 . . . . . DECEMBER, 1952



GOOD REASONS WHY
ITS A GARDNER-DENVER AA

in this compressor room

Low-cost compressed air — for carving, lettering, sand blasting
— helps make this monument plant more profitable.

Dependable air — that's always ready for use when there’s
work to be done in the shop.

No maintenance worries — routine care and inspection keep
the AA in tip-top shape at low cost.

Good for a 'ong FUN — Gardner-Denver AA Compressors
are built for years of heavy-duty service — with quality features
such as generous bearing areas, extra large water jackets, automatic
lubrication, and large area, low-lift valves.

These are some of the reasons why thrifty pressors. They're good reasons, too, for
monument plants throughout the country making your next compressor an AA. For
have installed Gardner-Denver AA Com- complete information, write us today.

SINCE 1859

GARDNER-DENVER

Gardner-Denver Company, Quincy, lllinois

THE QUALITY LEADER IN COMPRESSORS, PUMPS AND ROCK DRILLS

this
one-man ouffit
speeds your
away-from-the-shop
jobs

This Gardner-Denver Port-
able Compressor goes right out
to the monument site—provides
the air you need for additional
lettering and carving—site

preparation. Nicely balanced for
one-man handling




GRANITE is here ground by a
Norton CRYSTOLON* contour
grinding wheel. Wheel feeds average
Us” for roughing, Y” for finishing.

Norton CRYSTOLON wheels
prove highly economical for contour grinding

Both the roughing and finishing operations
required in contour grinding are successfully
and economically handled by Norton CRYS-
TOLON wheels.

In roughing, the wheels are reinforced with
steel rings molded into the wheel close to the
hole — thus enabling them to withstand
severe usage. In finishing, the surface pro-
duced by resinoid bonded CRYSTOLON
wheels is readily marketable as a commercial

finish. Traverse speeds in contour grinding
vary from 10 to 15 feet per minute.

Norton abrasives are used in all types of
processes in the granite field. For complete
details, get your copy of the illustrated, 68-
page booklet, “Norton Products for the Stone
Industry.” Ask your Norton abrasive engineer
or distributor for FORM 88. Or write direct
to NORTON COMPANY, Worcester 6, Mass.

*Trade-Mark Reg. U. S. Pat. Off. and Foreign Countries

NORTON

ABRASIVES

Making better products fo make
other products better




For quiet, efficient operation the
Junior Wire Saw is ideal for small
and large shops alike for handling
small work such as slants, checks
and ends. With the Contour Attach-
ment, (illustrated in photo below)
tops and specialty cutting are
handled with little effort. Sawing
wire, made up endless in advance,
can be changed in less than 5 minutes
and one wire will cut a block of
Barre approximately 3" x 5, or 30
sq. ft. Yet this machine requires

only 24" x 6 of floor space.

Photographs were taken in our plant where all machines

are assembled and tested prior to shipment. Note the
all-steel guards illustrated in the top photo — the
rugged construction — compare the weight of approxi-
mately 8§ tons with any other machine of similar size —
observe the protective rubber boots — the new design
abrasive classifier tank, “Patch” engineered for maximum
economy. With each machine we supply all motors and
starters, a rubber lined abrasive pump, 5000” of sawing
wire, electric brazer, ball bearing truck, machined rail,
certified foundation plans, and, if desired, Contour At-
tachment and heavy ball bearing turntable truck. Yes,
from Patch-Wegner you get the complete machine —
and the best.

Wrrite for details on owur Zarger Wz're Saws too.

atc11 We,gner ComPan_y Inc.

&UTLAND VERMONT, USA

MONUMENTAL NEWS-REVIEW
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THE Jenkins design, which originally appeared in our two-page introductory adver-
tisement in the January issue of this magazine, represents more work than most of this
series of Dominion Pink designs. Nevertheless, it has enjoyed a remarkable dealer

response, and what is more important, an equally enthusiastic reception by the public.

If you are not now familiar with the singular beauty, proven durability, and uniformity
of this truly remarkable Canadian granite with its fine grain and exceptional color con-
trast, write today to any of the outstanding Barre manufacturers listed below, who are
the sole producers of this truly appealing and profitable specialty. V

.~ ANDERSON-FRIBERG CO., INC. CHIOLDI GRANITE‘ CO.

BETTERCRAFT MEMORIAL CO.

SOUTH BARRE GRANITE CO. USLE & PER0JO GRANITE CO.




CHARLES A. APPLE
3467 LIVINGSTON ST.
ALLENTOWN, PA. .

L. W. BRESETT
ELK'S LODGE, 878 ELMHURST,
NEW YORK (L.L.)

GEORGE BRYCE
ENOSBURG FALLS, VERMONT
New England & N. Y. State

BERT HESS
BUTLER, OHIO

ROBERT L. MacL ANE
HAMPDEN, CT., CHICAGO, ILL.

HERBERT REYNOLDS
VIENNA, ILLINOIS

STEPHEN WILLIAMS
6037 McGEE ST., KANSAS CITY, MO.

/nderson-érg Company. . . Barre, Vermont

INCORPORATED

See Vou in Cleveland January 77-74




Intrducing ot THE GLEVELAND GONVENTION
A New Concept of MEMORIAL BEAUTY
i DESIGNS /o» FAMED CARRARA MARBLE

MEMORIALS-or-BEAUTY
N-FAMED- CARRARA - MARBLE

THE: MEMORIALDESIGHS-
INTHIS-PORTOFOLIO-VRE
RENDERED-FROM ORIGINAL
SKETCHES - BY- ERNEST -
STEVENS-LELAND LONG
ACKNOWLEDGED -AS THE
FOREMOST- MEMORIAL
DESIGNER-OF OURTIME.

Presentea by : JOHN: DOE-MEMORIAL CO-

vendered jnom ORIGINAL SKETCHES
4y ERNEST
STEVENS
LELAND

27

We are pleased to announce
that we will introduce at the
Cleveland Convention a new
Portfolio of Modern Designs,
beautifully rendered by well-
known Kurt Kunz from original
sketches by Ernest Stevens Leland,
long acknowledged the foremost
memorial designer of our time.
These copyrighted designs will be
presefited in a handsome portfolio
. and will be made available to
our clients at considerably less than

our production costs . . . and even
this expense can be deducted from your
first order.

See U4 ’ \
at

BOOTH NO. 12 sy ‘ .
CLEVELAND W. C. TOWNSEND & GO.

JANUARY 11 10 15 Importers of Granite-Marble-Statuary Since 1565

ZANESVILLE, OHIO
ADDRESS AFTER FEBRUARY 1 — DUNEDIN, FLORIDA
DECEMBER, 1952 Pranches: BARRE, VT. o DUNEDIN, FLA. o CARRARA, ITALY
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RECOGNIZED AS A LEADING COLORED GRANITE
Endorsed by progressive dealers from coast to coast after
many years’ experience with this outstanding granite.

SOLD ON EXCLUSIVE TERRITORY FRANCHISE PLAN

Limited number of area franchises available to aggressive dealers in areas not now
served.  We would like to show you how Egyptian Pink Granite can help you serve
your clients more successfully. May we do so?  Your inquiry will be most welcome.

J. P. GILMAN GRANITE CO.

FAIRFAX DISTRICT KANSAS CITY, KANSAS
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“YOU GAN'T AFFORD TO MISS IT”

Progressive dealers and manufacturers from all parts of the
country are going to Cleveland, January 11th to 15th to hear
about and discuss that which is most important to them next to
their family, church and country, namely, their business. They
are going there to exchange ideas, see new designs, view new
products and to make new friends. Many are going specifically
to hear at first hand the new idea about which they have heard
so much through letters, brochures and the spoken word,
namely, the proposed National Marketing Program, the aim of
which is to build a better and stronger industry through co-
operative action. Every individual in the industry should be
determined to take part in this great effort.

Today’s problems are many and varied. What now effects
one will eventually effect all. Now is the time to study cause
and effect and to determine what is best in the way of ultimate
“cures.”

It is a time for unity, vision, faith and determination. With
that combination nothing is impossible and men who believe
that are wanted and needed in Cleveland. It will be a great con-
vention—and a great exhibit. No progressive member of this
industry can afford to miss it.

Hoyr S. HoLTON
President, M.B.A.

JoHN T. HEYWARD
President, A.M.A.

The Gonvention and Exhibit

vital today than it has ever been before. Many of the older
problems are still with us and demand more specific action

/75/ :1[[8‘( //)tl Z/(

than ever before. And these problems require action now. Cer-

ALEX PARK tainly unified planning is required now. None will deny that in-
Adviser-Consultant dustry-wide action is required now. New, unexpected and de-
for M.B.A. vastating devices have set in action during the past few years

M any conventions and exhibits of the monument industry
have been called “the most important in our history.” And that
phrase is not necessarily a misnomer in the case of the conven-
tion and exhibit which will be held in Cleveland January 11-14,
1953. Perhaps every meeting of our industry is “the most im-
portant” because the themes of the moment are the burning
questions of the convention. Certainly the problems with which
we are faced today and which we will discuss in Cleveland
have grown in magnitude; they have grown in seriousness and
seem to more closely envelope us each succeeding day.

The question of industry planning and promotion is more

230 . DEGEMBER 952

and only all-out industry reaction can possibly bring favorable
results.

For years now A.M.A. and M.B.A. have, through various
committees, sought unity of action. The marketing Committee
has announced that the program is prepared and needs only
enthusiastic participation by every member of our industry.
This will be sought at Cleveland, January 13,1953, and has been
set aside as the eventful day on which Monument Institute of
America will be formed and on that same day M.LA. will
assume the responsibility for a marketing program which is
called nation-wide, industry-wide and comprehensive.

Those who have money invested in the monument business

[Continued on next page



may well be advised to attend the convention if only for this
purpose—the learning at first hand of details of the joint com-
mittee report.

Of course, there will be much of interest in Cleveland be-
sides the report of this committee. Able speakers will discuss
subjects such as sound public relations, and legislation which
are two subjects in which every business man is interested. And
when one listens, one learns. The exhibit, according to all re-
ports will be a scene of rare beauty. Manufacturers promise a
variety of design which will range from the most inexpensive
to magnificent works of monumental art. A visit to the exhibit
will be an inspiration and it will take several inspections to
enable one to capture the full memorialization theme.

Too, there will be social gatherings—entertainment for all.
The program reveals a reception on the evening of January 11,
with Monument Builders of Ohio as hosts. A joint luncheon
on January 12 for all men and women of the industry offers
fine food and sparkling entertainment. On the 13th there will
be a special style-show luncheon for the ladies which promises
to be utterly tops.

The grand finale on the evening of January 14 will be
the annual banquet, floor show and dance. Nothing but the
best says Arch Green, M.B.A.’s executive V.P. who has made
all arrangements for a gala evening.

THOMAS I. RANKIN

"“SEEING iS BELIEVING”
By Thomas I. Rankin, Executive Vice President of
The American Monument Association, Inc.

When you actually see the beautifully landscaped “ceme-
tery” in the Cleveland Auditorium you will realize what
thought and planning has been devoted to this 1953 master-
piece. Here you will see in natural settings the latest thoughts
in design and workmanship as developed by the outstanding
monument producers of America.

Here, too, you will see face to face the principals and repre-
sentatives of these great firms. The exchange of ideas will
justify your visit. It will result in better understanding, closer
cooperation, a knowledge of new ideas, and better business.

You will see and meet your fellow craftsmen and business-
men from all over America, men who have the same problems
—and opportunities—as you and learn direct from them what
they have done about it.

And you will see interesting instructive exhibits provided for
your benefit by the leading Supply Firms. Here, again, you will

meet and talk to the principals and representatives of those
concerns which play such a vital role in your business.

Your National Associations, The American Monument As-
sociation and The Monument Builders of America will have
spaces at the Exhibit with important things for you to see—
advertising and merchandising material, plans and ideas which
if properly used will make your business better known.

There will be prominent representatives of American ceme-
teries in attendance whom you will be anxious to see and meet
in order to better know their problems and to have them un-
derstand and appreciate your problems.

All of this, plus the explanation of the National Marketing
Program and what it can mean to you and your future, are
what you will see in Cleveland. No progressive member of this
industry can afford to miss it. You will rediscover the truth
that—

“Seeing 75 Believing.”

A. L. GREEN ATTENDS MEETINGS

Archie L. Green Executive Vice President, M.B.A. is keep-
ing on the move these days, attending the various state and
district conventions. He'll be happy to greet every one at
Cleveland.

T he Entire Staff of
Mo~numENTAL NEWS-REVIEW
Extends the Best
Wishes of the Season
to Our Many Friends
T hroughout the World . . .
... May Your New Year be

Pleasant and Prosperous

MONUMENTAL NEWS-REVIEW . . . . . 24
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Another MODERN TREATMENT
of the RELIGIOUS MOTIF

THE ANDERSON DESIGN illustrated 1s another example in a new series
of religious subjects.

The carving of the head of Our Saviour has been kept relatively simple
and, while the lettering of the border inscription and the family name must
be carefully and harmoniously detailed to attain the fullest effect, the actual
carving can be produced economically, yet esthetically, by the skilled sand-
blast man.

While this design was created with a patterned granite in mind, it would

be equally effective in almost any monumental material,—granite or marble.

This is No. 133 of a monthly series
of designs produced in the studios of
the Bliss Design Co., Rockford, 11,

DECEMBER, 1952



OFFICIAL PROGRAM

JOINT GONVENTION AND EXHIBIT of MONUMENT BUILDERS OF AMERIGA, ING.
AND AMERIGAN MONUMENT ASSOGIATION, ING.

at Gleveland, Ohio, January 11 through 14, 1953

HEADQUARTERS: HOTEL GLEVELAND; EXHIBIT: GLEVELAND AUDITORIUM

SUNDAY, JANUARY 11 TUESDAY, JANUARY 13

(See Next Page for Committee Lists.) 9:00 A.M.—Registration—foyer of ballroom
1:00 P.M.—Credentials Committee—Room 24 9:30 A.M.—Opening of meeting promptly by Presi-

2:00
2:00
2:00
2:00

P.M.—Auditing Committee—Room 25
P.M.—State Representatives—Rose Room
P.M.—Resolutions Committee—Room 26
P.M.—Registration—foyer of Rose Room

dent Holton, Chairman

Election of temporary Chairman for Pre-
sentation of Marketing Program
Selection of temporary secretary

2:00 P.M.—Ladies Committee—President’s Suite Report by Chairman of Marketing Pro-
2:00 P.M.—Monument exhibit—open ’til 8:00 P.M. gram, F. J. Plimpton
4:00 P.M.—Local Organization Committee—Room Address by Henry L. Barber, President of

I SNV VSN
SIUISNSESNE
S ) ) ()

25
P.M.—Membership Committee—Room 30
P.M.—Nominating Committee—Room 27
P.M.—Grtrievance Committee—Room 24
P.M.—Past Presidents’ Council—Room 26
P.M.—Board of Directors—Room 28
P.M.—Entertainment & Reception Committee

—Rose Room

Landshift & Barber, Inc.
Subject: Advertising and Public Rela-
tions
Selections of Chairman of Nominating
Committees for both Retail and Producer
Divisions of M. A.
Coffee Break— ( coffee, tea, or milk)
Election of directors by respective divi-

7:00 P.M.—Registration—foyer of Rose Room sions of M.L.A.
8:00 P.M.—Reception—Ohio Monument Dealers, Election of President and officers by
Hosts—Rose Room Board of Directors of M.LA.
Introduction of officers of M.I.A.
MONDAY, JANUARY 12 12:00 Noon—Adjournment
9:00 A.M.—Registration—foyer ballroom . o ons
AN T s sibniol Gonvehion 1215 P.M.—Lunc.hTon'f and style show at Higbee’s
Convention called to order by President sl
Holton, Chairman of Convention
IEvocition— 2:00 P.M.—Monument exhibit—open ’til 10 P.M.
An Address by—Henry Hopwood, Pub-
lic Relations director, Republic Steel
Corp. WEDNESDAY, JANUARY 14
Subject—to be announced 0 A.M.—Registration
An Address by—Congressman Frazier 30 A.M.—Annual business meeting of Monument
Reams, Independent Congressman from Builders of America
Ohio who will sponsor veterans’ legisla- Report by President Hoyt Holton
tion. Topic of his own choosing Report by Treasurer John McCarthy
12:00 Noon—Meeting adjourned Report by Executive Vice President
Report of Committees
12:15 P.M.—Luncheon at Higbee’s Dept. Store—all Auditing, Resolutions, Grievance, Mem-
men and ladies registered—Cost of bership, Local Organization
luncheon included in registration fee Report of Nominating Committee
Guest Speaker to be announced Election of Officers
Unfinished business
2:00 P.M.—Monument Exhibit—open ’til 10 P.M. New Business
7:00 PM.—A.H.M.S. meeting—all members and Installation of Officers
subscribers 2:00 P.M.—Monument Exhibit—open ’til 5:30 P.M.
Address by L. C. Henley, President of 7:15 PM.—ANNUAL BANQUET—Dinner, Floor
AH.M.S. Show, and Dance.

MONUMENTAL NEWS-REVIEW . . . . . 26
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46TH ANNUAL CONVENTION—M.B.A.—COMMITTEES
Appointed by President Hoyt S. Holton
CREDENTIALS COMMITTEE
Meet Sunday, January 11—2 P.M. Room 24—Hotel Cleveland
Harry A. Bevis, Chairman
Miss Irma M. Suhre
R. W. Gauld
W. M. Ingram
John W. Pauling
A. J. Martin, Jr.
AUDITING COMMITTEE
Meet Sunday, January 11—2 P.M. Room 25—Hotel Cleveland
Lee M. Bogle, Chairman
Paul Stevenson
Grant Lewis
Aubrey Cody
John Trigg
Seth Parker
RESOLUTIONS COMMITTEE
Meet Sunday, January 11—2 P.M. Room 26—H otel Cleveland
W. Edgar Luck, Chairman
Ben Berliner
Herbert A. Mason
W. E. Kosiba
D. L. Marsetller
H. J. Blaesing
Victor Ferguson
V. B. Curl
Bert Rawlins
LADIES COMMITTEE
Meet Sunday, January 11—2 P.M. President's Suite—Cleveland
Hotel
Mrs. Hoyt S. Holton, Chairman
Mrs. F. L. Arnet
Mrs. V. L. Carothers
Mrs. C. W. Cushman
Mrs. J. J. Flyan
Mrs. H. H. Frederickson
Mrs. L. C. Henley
Mrs. George N. Kellogg
Mrs. R. H. Little
Mrs. G. J. Reinke
Mrs. Alex Park
Mrs. A. L. Green

MEMBERSHIP COMMITTEE
Meet Sunday, January 11—4 P.M. Room 30—H otel Cleveland
Arthur N. Larson, Chairman
Jay S. Auker
Elmer C. Feis
Arnold O. Lundberg
Gene F. Long
M. J. Adlof
Howard ]. McCarty
Max A. Kelly

NOMINATING COMMITTEE
Meet Sunday, Janunary 11—2 P.M. Room 27—Hotel Cleveland
Leon L. Jones, Chairman
J. J. Flynn
C. A. Gardner
Max A. Kelly
Peter Troost
Sam Maddux
Harvard C. Wood
E. G. Speh
Roy O. Sears
Milton W. Slade

GRIEVANCE COMMITTEE
Meet Sunday, January 11—4 P.M. Room 32—Hotel Cleveland
Ernest P. Hammaker, Chairman
L. W. Calder
M. L. Patten
Stanley E. Reinhard
Walter P. Tisch
John Vernia

PAST PRESIDENT'S COUNCIL
Meet Sunday, January 11—4 P.M. Room 24—Hotel Cleveland
George E. Womhoff
R. H. Warner
Lucian Schilmgen
Paul Stevenson
Chester P. Smith
Fabian Monfils
Leonard H. Braun
Almon D. Olsen
Harry C. Schwartz
Gus J. Reinke

A MESSAGE FROM THE PRESIDENT OF M.B.A.
i S

I am glad to take advantage of this opportunity to bring the
forthcoming great National Convention to the attention of
your readers, and to extend a cordial invitation to EVERY-
ONE connected with the monument industry to join with us
at this crucial time.

“P.N.R.” are initials which, in air transportation lingo, mean
“point of no return”; the point in over-seas travel beyond
which it is folly to turn back; where you have more to gain
and less risk by proceeding to your destination.

We seem to have reached that point in the progress of our
industry. We cannot turn back but we can go forward with
confidence.

For many years we have been cruising along on minimum
power, assuming the skies ahead were clear. Suddenly we be-

27 . . . . . DECEMBER, 1952

came conscious of some “bumps.” We were startled! What
happened?

When the going gets a bit rough—what to do? Simply
fasten your seat belts, increase your flying speed and with
“greater power” ride on to your destination.

It takes POWER to get anywhere. Without it a boat just
drifts. POWER “don’t just happen,” it is generated. This con-
vention is our generator. There is great latent POWER within
our industry.

We have, to borrow an expression from “Don Quixote,”
been “tilting at windmills.” You will recall he tried to stop
windmills by poking at them with spears. In similar fashion
we have tried, group by group, in one section and another to

[Continued on Page 61



“We pray Thee look down
on this child and let
her be sweet in Thy sight.”

The supplication inscribed on the DiMatteo memorial
gives us the ‘“story” or motif for this family monu-
ment. Obviously, the loss of a beloved child was
uppermaost in mind when this memorial was erected.
In approaching the design of the monument, Miss
Dolores Gropelli made no effort to create “'some-
thing new or different” in composition; she properly
concentrated interest on the sculptured fignure. And
what subject for the sculpture, could more appro-
priately express the prayerful supplication than a
representation of the Blessed Mother, carved in re-
lief and standing upon the “Encircled Globe” which
is a yymbol of the Blessed Virgin? Miss Gropelli, a
graduate of the Barre School of Memorial Art, was
an outstanding student and one who early saw the
opportunities for women in memorial art: oppor-
tunities rivalling those in the field of interior decora-
tion. The monument, erected by Paul Gropelli
Monument Co., of Pittsburgh, Pa., was manufactured
by Buttura & Sons of Barre of Wetmore & Morse
Barre granite.

The INFLUENGE of the BARRE SGHOOL of MEMORIAL ART

By ERNEST STEVENS LELAND

—l—he success of any educational institution is appraised by the
character and the careers of students and graduates. Judged by
this ultimate test, the Barre School of Memorial Art is a gratify-
ing success despite the fact that the Korean War has tem-
porarily curtailed enrollments, and therefore reduced the staft
of instructors.

Former students of the school (which became a full-time
institution in 1946) have thus early in their careers, capitalized
upon their training. The truth of this finds conclusive proof in
the finished work which these students have produced in the

B9 - s

past two or three years, and the drawings which they are send-
ing to quarry centers for estimates today. But more gratifying
than all that is the sincere gratitude which former students and
graduates manifest when, from all quarters of the country, they
return to Barre on business or enroute to vacations. One gradu-
ate, for example, gratefully credited the art school “for all that
has happened to me since I finished my course”; and what hap-
pened is to be the subject of a future feature article in these
pages. Similar “success stories” will follow.

In analyzing the careers of these former students, we find two

It is the sentiment, the association
of ideas, the personalization of a
memorial that matters; not the
design or detail alone. In this
memorial by Marcell Vozzella, an
alumnus of the Barre School of
Memorial Art, we have a prime
example of personalization, and
piety, in monumental design. The
commemorated family are natives
of Bari, a seaport on the Adriatic,
where, according to tradition, St.
Nicholas was interred. The patron
Saint of children and seamen, his
life is the subject of innumerable
works of art, among them the
scene where he brought the little
orphaned children to worship be-
fore an effigy of the Madonna and
Child. In this design, Vozzella
features the Madonna with
cherubs, thus linking the religious
significance of the memorial with
the patron saint of Bari. This work
was manufactured and erected by
Wellsmere Monumental W orks,
Inc., of Roslindale, Mass. The
granite is Pink Westerly from
Smith Granite Co., Westerly, R. I.




common factors which indicate basic reasons for the success
these students have achieved in so short a time. Their ability to
sketch, draw and detail may be the prime factor; but perhaps
the most important advantage is the fact that these young
memorialists are truly memorial-minded; they think in terms of
monuments and mausoleums instead of markers, headstones
and “stereotyped stock-jobs.” Many of these students came from
relatively small communities where the scope and concept of
commemoration seemed hopelessly restricted to the impersonal
duplication of markers, and to the routine selling of “stock
jobs” and the like. To many of these young men and women
the “monument business” seemed to offer little opportunity for
a career; certainly it seemed to offer little if any of the color,
glamour and zest to be found in other fields. But when they
came to Barre, these young people gradually found a new vista
before them, an opportunity for self-expression and achieve-
ment in a branch of the arts which ranks among the oldest in
civilization. They freely mingled with people of importance in
a community which is a recognized center of the art and in-
dustry. Under the guidance of professional teachers, and by
study and research, they gained a new concept of their po-
tential future in a field of design that is, or should be, closely
akin to the realm of religious art which has given mankind its
greatest achievements in painting, sculpture and architecture.

This new concept of commemoration as a profession, and not
merely a business or trade, was instilled in the minds of the
students who entered the first school of memorial art in his-
tory. Through the avenue of symbolism and significant design,
they were schooled in the importance of personalizing memo-
rials; of making a monument mean something far more than
“a good job” sold in super-duper stone with a super-duper
finish. It is unnecessary here to observe that this idea of “per-
sonalizing the memorial” is the most significant, potent and
hopeful prospect we have for the future, if not the survival
of the “memorial idea.” The students who attended the Barre
School of Memorial Art are putting this precept to work, and
they are finding out that it works.

But what have the students done toward contributing some-
thing new, something different in memorial design? Fortun-
ately, the answer is that they have done very little; and that
they have been fortunate in doing as little as they have. The
last thing on earth we need, in memorial art, is “something new
and different.” Fantastically new ideas and innovations do not
belong in a cemetery any more than they belong in a church.
Paradoxical as it may sound, we may need to go backward,
rather than forward, in memorial design. We need to go back
to the soul and the spirit which motivated our ancestors in
erecting memorials to their dead; memorials that speak a mes-
sage or tell a story; memorials that reflect the culture of their
period and time instead of the production line, whether the
production line is in a drafting room or a factory. If we study
the work of the memorial art school students from this point of
view then those of us who have held high hopes for the school
may take a full measure of pride and satisfaction in what these
young men and women are accomplishing.

Ouly the veteran memorialist can know, by experience, how
difficult it is to sell the public “something new, something dif-
ferent.” And only those of us who are veterans in the craft can
fully appraise the slow but steady progress we have made from
the days of the “cottage monument” to the streamlined “screen”
of today. It took a thousand years or more to build Rome; to
create the Classic Orders from the crude post-and-lintel pylons

[ Continued on Page 81

As My. Leland has observed, in the accompanying article, it is difficult
for the memorialist to sell “‘something new and different.”” Particularly
is this true when the client has preconceived notions and preferences.
There is a story to this obelisk, designed and rendered by Blake and
Lawrence Burdick who attended the Barre School of Memorial Art. The
story is an example of what the trained designer can do in persuad-
ing the client to modify some of his requirements, in this case the use
of huge letters which were once thought to be necessary on lofty spires.:
indeed, on all monuments. I'his work was erected by Daniel H. Burdick
& Sons of Clinton, N. Y. The manufacturer was Valz Granite Co., of
Barre; the granite from the Wetmore & Morse Quarry.
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EVERY member of the Barre Granite Association
sends you sincere best wishes for a Merry Christmas
and a Happy, Prosperous New Year.

Your support, patience and confidence in the Barre

Guild during the trying days of this past year are

Don't Miss the
BARRE GUILD EXHIBIT
at the Cleveland Convention
January 11-15
See new, practical, saleable designs for ‘53.

Visit Sections 4, 5, 7, 8, 9 and our Booth.
We'll be looking for you!

Season s

Greetings

deeply appreciated. But now, like you, we're look-
ing ahead with enthusiasm and cheerfulness. We're
filling orders again just as fast as possible. Things
look promising for 1953.
And we intend to help you keep them that way
. with continued intensive national advertising,
timely news publicity promoting the Memorial Ideal,
effective sales aids to help you, and a product that
is second to none.
In closing, we express the hope that your business
shall continue to grow in the coming year. We'll do

everything possible to back up your own efforts!

BARRE GRANITE ASSOCIATION
Barre, Vermont

I%’tl'm] Monuments

“"Mark of the Masters”
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LOT NO. SQUARE FEET
600

1
2 725
3 357
4 422
5 248
(] 61l
7 304
8 313
S 418
10 288
1" 428
12 350
13 351
14 327
15 325
16 613
17 640
18 333
19 495
20 420
21 600
22 284
23 285
24 212
25 276
26 405
27 338
28 486
2 506
30 470
\ 3 230
2 21A 330
22A 328
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LIST OF EXHIBITORS
A. M. A. - M. B. A. CONVENTION AND EXHIBIT
CLEVELAND, GHIO
JANUARY 11 - 15, 1953

MonuMENTAL ExHIBIT AREA

Name of Exhibitor Space No.
RoekofAisesi@onpiznauitdien o piliitlge Srpe e B eci i ol L s 2
HarmonydBlueiGramitel@ozd el she sl s G IR gl sEeleal e, fn Sl s 3 ‘
Barre Guild (Group exhibit by following firms): 4.5, 78,9

Colonial Granite Co. Lawson Granite Co. ;

Brusa Brothers Anderson-Friberg Co.

South Barre Granite Co. Modern Granite Co.

MR. RANDY BROW White Granite Co. Buttura & Sons
Master of Ceremonies oy S. L. Garand & Co. American Granite Co. JACKIE BRIGHT

E. J. Batchelder Co. Usle & Perojo Granite Co. Television and Radio Star

Johnson & Gustafson Zampieri & Buttura Co.

Peerless Granite Co. Adams Granite Co.

Comolli & Co.

NeEErIOntIMIEED1C C o s S S put s b B s i AR BB e e 105 T1, T3
TRV eR o ailinio ol @ o AR BRI s s Tl BT R BN (R A B SO 12
BRGMadew rchiCot Ay SEREatis b s Soe S 68 St I U AT W S e 15
e eSansenti@or 4.0 EBHHERa I Chstad 1ol S S M ERS AL N T 16
PhillipsiGranieel@os wline sl mutiol £ o S el e o 4 i R 07
INESilE cleetheyiert A emadi sial s iaehiny s el S RO B CRmi /s A 18
tioo kW atlinsts P arehMlincs e it i SR b S ORI U ey 19
Anderson Brosdis: Johnson Gol: S ot do0 SR el s i 20
ToncsiBiothersi@oxiE eI wRB Ry ChmeRiend v cebig st i el B yen 21
GranirelCitEGranifc Cotale g LU mlinse sty ARE s i Ui 21A
P i@t anTte @Rl kil n o ARSI Sl VA Kt ol 1 5 g BaNEPM Al L £ AT 22
ColumbiadGranites@o i o ALl ar L AL s esintis Ton S RSt e R 22A
JesVeEberli@or SR it Bt i al 1 o SRR, S e R e e 23
Coe msiGrunite SiMarble Industrressilne J i BRE SRR a0 24, 25, 26
kb i@ rnicel GO ot e I s e s R A R SRR el 27
Meltose Grapite GoEn e BN B R iarilis e OIS e Kl Wi T S Ka 90T izl 28
The following firms have a group exhibit inspace..................... 31

A. N. Drake Granite Co. Ross L. Brown Granite Co.

Atlas Granite Co.

ExHIBITORS IN SUPPLIER AREA
(Booth Space Around Sides)
Space Nos. Unassigned at Present
Name of Firm

C. E. Cleveland Lithichrome Co. Barre Guild

Sheidow Bronze Co. Buttura & Sons (Booth)

Van Cleef Brothers Bates Supply Co.

J. A. Dedouch Co. Bicknell Manufacturing Co.

P. K. Lindsay Co. Bliss Design Co.

The Frederick Post Co. Adams Granite Co. (Booth)
Patch-Wegner Co. Elberton Granite Association

Granite City Tool Co. Edw. R. Peterson, Memorial Design Serv.

In addition to the above exhibitors in the supplier space, the following will have
exhibits (Booths):

American Monument Association, Inc. American Art in Stone

Monument Builders of America Monumental-News Review
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CLEVELAND, OHIO — DOWNTOWN MAP AND GUIDE

cHESTERD
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Commercial Survey Co.

5

WALNUT __AV.

1. Public Auditorium 6. Allerton Hotel 10. Olmsted Hotel

2. Statler Hotel 7. Auditorium Hotel 11. New Amsterdam Hotel
3. Carter Hotel 8. Union Terminals 12. Miller-Ertler Studios

4. Cleveland Hotel Cleveland Convention Bureau Official Photographers
5. Hollenden Hotel 9. Stadium—Home of the Indians

and the Browns
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MORE CREATIVE DESIGNS 44 STANLEY R. POOL

This month we see many facets of the Pool genius and
wit. With a few cuts and more than a little imagination
we are shown how to introduce an architectural quality to
slant markers. In the “Amsterdam’ sketch we see the
clean lines of modernism but withal a certain traditional
dignity and stature. The “‘Kuntz'’ design illustrates a
valuable lesson in exaggeration in perspective drawing as
well as professional advice in lighting monuments for
effective display. The “‘Smith’’ monolith presents a
sarcastic comment on the truth that too many memorialists
spend too much time saving their clients money rather than
concentrating on stimulating desires for finer commemora-
tion.

Editor's Note: For the literal-minded Mr. Pool has put-
posefully exaggerated the carving detail in the “*Smith”
monolith.
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AND — APPARENTLY - ALWAYS WAS
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New FLAG STAFF WAR MEMORIAL
dedicated at Homecoming of
UNIVERSITY of PENNSYLVANIA ALUMNI
on NOVEMBER 15, 1952 ‘~

DESPITE inclement weather so often concurrent with dedication ceremonies, this handsome flagstaff
memorial to the sons of Penn who gave their lives in the cause of freedom in World War IT was dedi-
cated on November 15, with fitting ceremonies, as a prelude to the Army-Penn football game. The
memorial, a towering white r1o-foot flagpole rising from a statuary base on a pedestal of beautiful
French Creek Onyx, is set on a flagstone terrace just north of Franklin Field in Philadelphia. Planned
as the eastern terminus of 2 new campus mall, it was the gift of Walter H. Annenberg, editor and
publisher of The Philadelphia Enquirer and Penn alumnus.

Along with University of Pennsylvania President Harold Stassen on the rostrum were many prom-
inent Americans, including Army Secretary and Mrs. Pace, Generals Collins, Crittenberger, Brooks,
McLain, Irving, and Bethel, other prominent personages were Admiral Brown and Dr. William P.
Harbeson, who delivered the principal address. The monument was unveiled by Mrs. Annenberg,
wife of the donor. A battalion of West Point Cadets and the U. S. Military Academy Band, as well
as contingents from the University’s Army, Navy, and Air Force R.O.T.C. Units, also participated
in the impressive ceremonies.

Thus one of the few War Memorials of this era by prominent architect and sculptor is added to the
Nation’s heritage. The architect was Grant Simon of Philadelphia, and the sculptor was Charles
Rudy of Ottsville, Pa., two of the best known men in their fields today. The statuary, cast by Modern
Art Foundry, Inc., of Long Island City, N. Y., features five heroic figures representing *‘unity of man
and mutual tolerance’’. The French Creek Onyx was furnished by the French Creek Granite Co. of
St. Peters, Pa., to John Hagan Co., Inc., of Philadelphia, who cut, polished, and erected this hand-
some tribute.



Designed. for
MODERN MACHINE
TECHNIQUES

By
Al Gomi

BARRE DESIGN SERVICE
BARRE, VERMONT

ALL of our top-flight commercial designers like Mr. Comi stress
the danger of undue severity and harshness in modern designs for
machine production. Mr. Comi is particularly adept at showing
how softened edges and arises on both tablets and bases add greatly
to the appeal of modern design. Artist that he is with a thorough
background in detailing for sculpture, Mr. Comi is particularly
skilled in incorporating relief figures in memorials of modest scale
and of traditional styles. The Thomas design illustrates all these
points. As a matter of production interest most of our more skilled
manufacturers would do much of the figure carving by machine with
a surprisingly small amount of hand tooling. Although basically
designed for a steeled finish, this memorial would be most effective
with the figure set in a polished background with a polished base.
Once again we note Mr. Comi'’s preference for the Lombardic alphabet,
in this case an outline letter. As is always the case, Mr. Comi’s
designs presented in this magazine are available in photographic form.
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SEASON'S GREETINGS

from
John J. Luckemeyer John W. Gauld
1255 N. Farragut Fred I 226 Millburn Ave.
Colorado Springs, Colo. red Haslam Millburn, N. J.

3624 Wyoming St.
Kansas City, Mo.

COPYRIGHTED DESIGN JOHNSON & GUSTAFSON John L. Marsh Joseph C. Frantesl
2205 E. Menlo Blvd. 1184 Hague Ave.
Milwaukee, Wis. St. Paul, Minn.

.. . In extending our best wishes for a successful
1953 to those attending the A. M. A. Convention
in Cleveland, may we suggest that you see our
“CHRISTIAN’’ DESIGN, which will be featured
in the Barre Guild Exhibit.

JOHNSON & GUSTAFSON
| BARRE  surciiii "Mindriais  VERMONT




CASE HISTORIES é« Personalizing MEMORIALS

NUMBER XXX

The CASE of ADAPTING a CHRISTMAS GREETING
CARD. Celebration of the Yuletide is traditionally an
occasion for happy family gatherings and reunions. And,
as the reunited kinsfolk join in observing the holiday, they
naturally pause to think of those in the family who can
never again rejoin them in celebrating the Day. These
moments of pause and fond recollections quite often prompt
a reference to the resting place of the absent ones in the
churchyard or cemetery, particularly if the site needs care
or if no memorial has been erected. This common occur-
rence might suggest that, with the possible exception of
Memorial Day, no time of the year is more opportune for
the mem<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>