Old-House Journal's

e

SIMPLE FARMHOUSE
SPANISH COLONIAL

Display until March 10, 2008

75>

0171896 7606™" 4 “

www.newoldhousemag.com
please recycle this magazine




Custom blend Stacked Stone
with a dry-stack technique

W}le e dO you ROCk?® Kitchens, living rooms, porte cocheres, grand entrances, wine
cellars, outdoor living spaces and breakfast nooks — Eldorado Stone transforms all of them into settings
of exceptional beauty and romance. And at half the cost of real stone, Eldorado enables you to create
the distinctive features you desire and still stay on budget. For a quick tour of innovative Eldorado
installations, go to eldoradostone.com/walkthrough.

See it. Believe it. Spec it. .
M@ 800.925.1491 The Most Believable

A HEADWATERS COMPANY www.eldoradostone.com Architectural Stone Veneer

/"--TN‘ .. in the World.
Circle no. 224 : .




Carriage House doors are meticulously handcrafted to your specifications and are made from the finest materials
available. Exceptional workmanship, superior woods and professional hardware are standard features, ensuring
long-lasting beauty, reliable performance, and low maintenance. Each door in our extensive collection will bring an

added dimension of beauty and value to your home. To locate the dealer nearest you, please call us toll free.

‘WEsT CoasT: 866-890-1776 * 1421 RicHARDS BLvp © Sacramento, CA 95814

East Coast AND MipwesT: 877-668-1601 * 1571 EAsT MAIN S1/Hwy 70 * OLp Fort, NC 28762

www.carriagedoor.com/noh
Circle no. 124



It stands up to time, weather and o breafhmking view. With so much scenery to enjoy, why bother with

maintenance. With AZEK Trimboards, the #1 brand of trim, you don’t need to worry about the hassles of wood trim anymore. Z E

AZEK Trimboards looks, feels and sounds like wood, yet offers unmatched durability and a 25-year warranty. Enhance the beauty of

your home and have more time to enjoy it. For more information, ask your contractor, call (877) ASK-AZEK or go to www.azekcom. TRIMBOARDS

Once you look, it's all you’ll seer
- - , . _ Circle no. 308

®

® 2006 Vycom Corp. All rights reserved.




NEW OLD HOUSE

contents

36 Scaling Back 58 Starry Night Farm
By Fudi Ketteler By Cathleen McCarthy
Los Angeles architect William Hefner Archer & Buchanan Architecture
designs a Spanish Colonial Revival employs salvage materials to build a
house in Santa Monica. new old house amidst the rolling hills
of Pennsylvania.
44 Personalized Pantries _
By April Paffrath 68 Design Challenge
Whether it is used as a larder or for dish Produced by Nancy E. Berry
storage, the hardworking pantry is a The winner of the
must-have in a new old house. Traditional Building Show’s 2007

design competition held in Boston.

48 North Carolina Cotswold Cottage

By Sally LaMotte Crane

Architect James Collins designs a
suburban house with English country
flair in North Carolina.

winter 2008

Old-House Journals New Old House 3



Cover photo by Eric Roth
Architect Fames Collins creates a Cotswold-
inspired cottage in North Carolina. The kitchen
interiors were designed by Cynthia Schoonover.
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Delightful Details

Early-twentieth-century architect Ludwig
Mies van der Rohe said, “God is in the
details.” And this divine quote couldn’t be
more pertinent when it comes to design.
Mies van der Rohe—one of the founders
of the Modernist movement—was the son
of a stone carver, and he understood that it
is the details that perfect the building.
Getting the details “perfect” is what it’s all
about when designing a new old house.
Whether it’s the appropriate muntin pro-
file for a casement window, the height of a
door, or the curve of a banister, the details
are what count. They won’t jump out at
you and say, “Look at me—here I am!”
Traditional design details are often subtle
and understated. You may not even recog-
nize them, but a room based on tradition-
al design principles will just feel right.
We'll see architects hard at work creating
these details in this issue of New Old House.

In Design Details (page 20) writer
Jennifer Sperry interviews architect Peter
Zimmerman and designer Christine
Franck about choosing historically
appropriate shutters for a new old house;
when it comes down to these authentic
details, the rule of thumb is to make sure
they work. In Scaling Back (page 36)
architect William Hefner designed a
Spanish Colonial Revival home in Santa
Monica to take the place of a 1920s ver-
sion that was no longer structurally
sound. Hefner researched original
designs by George Washington Smith, a
well-known Spanish Revival architect of
that era. He also painstakingly researched
bathroom wainscoting and tile color
from the 1920s to make even the home’
private spaces feel and look original.

Master gardener Michael Weishan
shares his enthusiasm for boxwood in
Heirloom Gardens (page 28). The hardy
shrub is not only a beautiful addition to
the garden but also a traditional detail to
your outdoor surroundings.

6 Old-House Journal's New Old House

In Traditional Trades (page 24) car-
penter Carter Mitchell relies on salvaged
newel-posts and balasters, old photo-
graphs, and antique carpentry manuals to
create new staircases in historical forms
from his workshop on Nantucket Island.

Architect James Collins gets the

details right in his Cotswold
cottage—inspired design in North
Carolina. Along with builder Buck
Nichols and interior designer Cynthia
Schoonover, Collins creates a breathtak-
ing yet livable home for an active couple.
For more heavenly design details, visit
www.newoldhousemag.com.

Enjoy!
Nancy E. Berry, editor
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| ARCHITECTS PRINCIPLES
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Russell Versaci offers a cure for the common McMansion.

If the American dream is no longer a
muscle mansion with an urban assault
vehicle parked out front, what’s next? A
sea change is coming, and it’s time for
the home-building industry to rethink its
game plan.

With the collapse of the mortgage
market and the rising specter of oil
depletion, the warning signs are clear.
Americans are parting company with
their McMansions, SUVs, and all the
other goodies that cheap credit and
cheap gas made possible. Good-bye to
the era of easy money and fancy new
homes with fancy price tags. Home
builders, having bet it all on suburban
sprawl, are reeling.

Leading the charge in the changing
market are the 80 million Americans
born between 1946 and 1964. Now
about to enter their golden years, the
baby boomers are ready to move on, and
their new priorities don’t include big,
showy houses in gated subdivisions.
Smaller, leaner, and greener are the new
bellwethers.

Aging boomers want to spend their
money on quality, not quantity. They
want smaller homes that are easier to
care for and more environmentally
friendly. They favor traditional styles
that are built to last with high quality
materials. And they want to live in places
that offer natural beauty, recreation, and
real culture. High on the list are smaller
cities such as Santa Barbara, Austin,
Charlottesville, and Charleston. Not
surprisingly, each has a distinctive archi-
tectural character that draws newcomers.

Home builders toting bulging port-
folios of generic bloated McMansions
have little to offer new arrivals who want
smaller, more authentic homes. The five-
bedroom, five-bath, 5,000-square-foot
behemoth is a relic of another era. If
builders want to stay in business, they
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will have to find new strategies to attract
a market that is downsizing.

It’s not just the home designs that
need slimming. The home-building sys-
tem itself needs to pare down.
Construction costs are out of control
because builders are still using a delivery
system that hasn’t changed much since
the Middle Ages. We still gather up
sticks and stones, bring them to the job
site, trudge through mud and snow, go
up and down ladders, cut and hammer in
the blazing sun or driving rain, and gen-
erally build like medieval house wrights.
Stick building houses is expensive and
outmoded. With the home-building
industry in shambles, there must be a
better way.

Here are my suggestions: First,
architects need to give home builders
designs for smaller traditional homes
that will attract maturing home buyers.
The houses should be authentic, appro-
priate to place, and built for the ages.

Every region of America has a legacy of
architectural traditions to serve as inspi-
ration. Our best traditional architects
should be drawing on them to design
homes that are rich in character and that
will be treasured for generations.

Second, home builders need to look
for ways to meet new demands in a
changing market. Builders know that ris-
ing material costs, lack of skilled labor,
unpredictable schedules, shoddy work-
manship, and dwindling profits are mak-
ing their trade unworkable—and their
products unaffordable. They should look
at systems of home delivery that offer a
better alternative to stick building.

I'm putting my money on factory
prefabrication. One hundred years ago
Sears, Roebuck & Company conceived
the idea of a house in a box. From 1908
to 1940, Sears manufactured nearly
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100,000 homes, built in distant factories
as kits of parts that could be shipped any-
where. Sears kit houses were traditional,
well designed, quick to build, and afford-
able, and Americans gobbled them up.
Nowadays Sears kit homes are consid-
ered American classics. Today whole
neighborhoods of them survive across
the country, still prized by their owners
and coveted by home buyers.

Following World War 1I, the kit
home was killed off by the rise of mass-
produced housing in planned communi-
ties like Levittown. At the same time
architects gave up on the design of small
houses in favor of heavier commissions
for the well-heeled, leaving middle-class
America with depressingly bad choices.
Although today the kit home model has
disappeared almost completely, it would-
n’t be hard to revive it.

The fact is that America has a huge
industry equipped for prefabrication.
After touring half a dozen plants, I am
convinced that their standards meet or
exceed those of stick building. Factory
building is efficient, consistently well
crafted, and not affected by shortages of
local skilled labor. The manufacturing
process makes a tighter house that is
bound to last longer and require less

12 Old-House Journals New Old House

e =
il

== [us=—

F = i =

] ll«l\b]llll

- L —

upkeep. And that’s not all.

There are cost and time advantages,
too. According to industry sources, a
prefabricated home costs 15 percent less
than stick built, and it takes one-third
less time to complete. Since all parts are
made indoors, weather delays are elimi-
nated. Materials are delivered to the job
site from a single source on a reliable
timetable, streamlining the delivery
schedule. And construction waste going
to the landfill is reduced by 25 percent,
for a greener footprint.

With the clear benefits of prefabri-
cation and with already-existing facili-
ties, what’s holding us back?

Unfortunately, the industry has an
image problem. Hobbled by the old stig-
ma of the trailer home, the prefabrica-
tion industry is using only 60 percent of
its capacity. Part of this is a lack of vision
at the top. Prefabricators can’t see a way
out of their stock-in-trade—building
lowend housing—and are missing the
future that’s right before their eyes.

It would serve them well to get new
glasses. Given the dismal climate of the
housing industry today, opportunity is
knocking. To meet it, prefabricators
need to reconsider their strengths,
revamp their designs, and reposition

their products.

Architects should do the same
because times are changing for us as well.
The high-end custom home commis-
sions that were plentiful in the era of easy
money are now thinning out. Sure, there
will always be “patrons”—the 0.5 percent
who can afford to build regardless of
cost. But a shrinking pool of patrons will
not keep all of us in business.

What about the next tier down, the
20 percent of American households who
are customers rather than “patrons”?
They are solid middle-class families
planning their future homes, and they
appreciate the benefits of an architect’s
design but cannot afford to custom
design their home. This group works out
to a couple hundred thousand customers
who need our help each year, and we
should offer them predrawn designs. I
am convinced that they are the market of
the future.

All of us in the home-building indus-
try need to invent new ways of doing
things or, better yet, reinvent good old
ones. Having grown my architecture
practice in the rarified era of custom-
designed and custom-built homes, I have
seen change coming for years and have
been gearing up for the new market.

In my practice, we have been creat-
ing a collection of designs for houses
based on America’s regional styles—
Hudson River Valley, Pennsylvania
Dutch, Southern Piedmont, Chesapeake
Tidewater, and Carolina Low Country—
with more to come. The houses are part
of our Simple Farmhouse Portfolio, and
they are authentic, affordable, and green.
I believe that houses like these are going
to define the next chapter for the new old
house. This new direction doesn’t
involve reinventing the wheel, just
updating tradition for the new century.
Rather than a revolution, it’s a rebirth. In
the end, T think that’s what the new old
house is all about. ~oi
Russell Versaci is an architect and author of
Creating a New Old House (Tuzunton
Press, 2003). He can be reached via email at
russell@russellversaci.com.
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Architect David Torrey

style to an 1890s Shingle-stylé home.

Preservationist and architect David Torrey
employed the elements of the Arts and Crafts
Movement in this home in Massachusetts.

On a business trip to the West Coast 20
years ago, ‘led Kurland took a side trip
and discovered his soul. After a meeting
in Los Angeles, Kurland traveled to
Pasadena to see the Gamble House, the
classic Arts and Crafts home by Charles
and Henry Greene. Every feature spoke
to Kurland’s aesthetic—the exquisite
joinery, finely crafted wood, elegant
stonework, the hint of Asian influence.
But there was a deeper attraction pulling
him to Arts and Crafts architecture: the
philosophy of egalitarian collaboration
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between homeowner and craftsman.
Don’t be an elitist with craftsmen, the
philosophy intoned, and give them good,
satisfying work.

“The movement was intended to be
unpretentious,” Kurland says. “It was for
the masses.”

What goes around comes around, as
they say, and sometimes in grand fash-
ion. More than a hundred years after the
birth of the Arts & Crafts Movement,
Kurland and his wife, Ann, experienced
their own soul-lifting collaboration,
when architect David Torrey, of
Menders, Torrey & Spencer Inc. in
Boston, worked with the couple to add a

employs the tenets of the Arts and Crafts

salon, sun space, and deck that are a
pitch-perfect reflection of their 1887
Shingle-style home.

The Kurlands’ three-story home
stands on a gentle slope in a historic
pocket of carefully preserved homes in
Newton, just outside Boston. Serenity
floats over the neighborhood like soft
gauze: Velvety lawns drift into flower
gardens and shady nooks that gently sep-
arate neighboring houses. Mature maple
trees spread over sidewalks lit by street
lamps in early-twentieth-century style.
Almost every house has a historic plaque.
The family, including the Kurlands’ two
sons, had loved their home in nearby
Chestnut Hill, but this place was clearly
special.

“The land and the neighborhood
drew us here,” Ted says. They loved the
house, too, especially its fine craftsman-
ship, elegant use of wood, and a welcom-
ing front porch. The structure of the
house, in the Shingle style that emerged
from Arts and Crafts architecture, cap-
tured Ted and Ann. But the house was
showing its age. “It was tired,” Ann says.
“It wasn’t kept up.” And Ted, who is in
the music industry, needed a comfortable
room to listen to music. He and Ann, a
freelance writer, and their sons all need-
ed a more solid connection to the world
outside.

Enter David Torrey, who has a deep
affection for both Craftsman and
Shingle-style architecture. Torrey’s
architecture and preservation firm,
Menders, Torrey & Spencer, is noted
for the preservation of H. H.
Richardson’s Stonehurst, the Waltham,
Massachusetts, estate and masterpiece of
Shingle-style  architecture.  Torrey
embraced the Kurland project and four
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years ago began the addition: a sunken
living room that he and the Kurlands
dubbed the “salon,” where the family
could share in their enjoyment of music,
and a sun space and deck that segue from
the main part of the house to the back-
yard landscape.

“This house typifies the time that
Shingle style was in full flower,” Torrey
says of the Kurlands’ home. Clearly, the
bones of the house were strong, but it
needed updating to suit the family. The
addition gives the family more room and
adds to the home’ expansive sense of
scale without sacrificing its cozy mood.

“We wanted it to be intimate,” Ann
says. Today, standing at her granite
kitchen counter, Ann can look into the
sun space and the backyard and glimpse
the salon just to the left. For a woman
who trained at Le Cordon Bleu in Paris,
writes about wine, and loves to cook, this
is very good. Even when they spend time
in separate rooms, the family doesn’t lose
its sense of togetherness. “We like the
scale,” Ted says.

The Kurlands also like the colors
and fabric patterns inspired by Arts and
Crafts Movement. Walls are soft reflec-
tions of earth tones, including soft
organic greens and butterscotch.
Although the furniture is eclectic and, as
Ann says, collected from various sources,
much of it sports deep tones and soft flo-
rals, another style signature of the early-
twentieth-century movement. The over-
all effect is warm and gracious, with jolts
of whimsy here and there and plentiful
views of the luscious landscape.

The salon is every bit what Ted
needed for the music in his life, both
personal and professional. The two small
sofas (whose subtle floral pattern echoes
Arts and Crafts style) render very special
views: one of an entertainment console,
which Torrey designed to accommodate
a music system with high-tech speakers
and a flat-screen TV, and the other of a
fireplace lined in soft green tiles, topped
by a framed Art Deco poster.

“The hearth, that essential image of
home, is the focus of the space,” says
Torrey. The architect also incorporated
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Torrey chose large picture windows with clerestory windows above to allow for plenty of sunlight. The chim-
ney has a decorative herringbone pattern in its center.

another Arts and Crafts element: a subtle
sense of order in the integration of walls,
ceiling, furniture, and lighting. Brass wall
lights with a copper patina form a stately
pattern. The bracket that appears in the
coffered ceiling is repeated in the cabi-
netry and mantel. Warm green walls are
echoed in the view to the kitchen ceiling,
painted a soft tint of the same color. It’s
easy to picture Ann and Ted with their
boys, now in high school and college,
lounging in the salon.

“We've never been comfortable in
homes that are too formal,” Ted says.
The family obviously enjoys the light-
hearted side of life. The living room fea-
tures velvet Egyptian Art Deco chairs,
backed against a Stickley reproduction

oak-framed sofa, and one of the home’s
four fireplaces. The dining room, elegant
and beautifully lit with orange mica wall
sconces, has walls of textured plaster tint-
ed with deep orange sherbet tones. Over
the table is a Rococo lighting fixture with
a subtle leopard print.

The genesis of the sun space, located
off the kitchen and next to the salon, was
to get the family closer to the outdoors.
“They wanted a better connection with
the yard,” Torrey says. It is a quintessen-
tial “between” space that segues between
the indoors and outdoors. The furniture
is simple, including a tiled table and
chairs from Mohr & McPherson in
Cambridge. Muddy, the family’s little
poodle, is especially at home here.
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Outside the sun space, and within
view of the salon, is the centerpiece of the
home’s exterior: a spacious mahogany
deck with a comfortable dining area
shaded by a cherry tree, and at the other
end, a hot tub big enough for the family.
Torrey continued the Greene and
Greene influence here. He gave the hot
tub a sense of scale and subtle enclosure
with an open Western Red Cedar frame
in the Asian motif so common in shingle-
style architecture. Shingles form brackets
to hold framework around the deck, and
the exterior face of the chimney that
accommodates the hearth in the salon
echoes the style with a herringbone pat-
tern. The Arts and Crafts influence is
everywhere, but never in rigid fashion.
“Nothing’s by the book,” Torrey says.
“This is my interpretation of the Greene
and Greene craftsman idiom, as applied
to a Shingle-style home.”

The deck’s design elements are little
visual delights, dancing in and out of view
with a turn of the head. Standing like
sentries in the background are gorgeous
stone columns, replicas of those in the
front of the house, supporting the frame-
work around the deck.

A traditional Arts and Crafts colonnade was
incorporated as a divider between the family and din-
ing rooms.

The stone columns have their own
story. When the Kurlands and Torrey
were planning the deck, they knew they
wanted to reflect the home’s original
stonework in the columns. But how would
they find the stones? Ah, said the family’s
Italian gardener, you must get them from
the ground. That’s what the craftsmen
who built the original house had done—
they plucked them from the ground. So
the modern-day craftsmen did the same
thing; they found the stones buried in the
backyard. The stones are perfectly in sync
with the 120-year-old stones in the
columns on the front porch. Another cen-
tury, but the same technique and same
respectful collaboration, all in impeccable
Arts and Crafts style. xon

Mary Grauerbolz is managing editor of Cape
Cod Life Publications and a freelance writer:

For Resources, see page 70.

For more information, visit
www.newoldhousemagazine.com
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Open-and-Shut CaSe e s

Don't fall victim to a common household crime—select, size, and mount

your shutters properly.

One would be hard-pressed to name a
more practical exterior element than the
shutter, whose simple purpose is to filter
or block wind, rain, sunlight, unwanted
visitors, and intruding eyes. At the same
time, shutters are vital decorative ele-
ments: Visually, they expand the size of a
window, complement and accent the pri-
mary house color, and, when sized and
mounted properly, lend authenticity to a
historical or new old house.

Shutters should receive the same care
enthusiastic homeowners willingly bestow
on flooring, molding, and other key archi-
tectural elements. Furthermore, shutter
style, size, hardware, and mounting are
considerations to be addressed concur-
rently. Shirking one of these interrelated
elements is akin to building a house with-
out considering its owners’ lifestyle—the
end result just will not satisfy.

Functionality

In the seventeenth century, the first
wood-framed structures on American
soil were straightforward, as were their
shutters. Since glass was an expensive
commodity, shutters—usually of solid
wood or board-and-batten—were used
to seal off openings. They operated (and
could be barred) from the inside, leaving
no exterior hardware exposed. While
glass eventually became more available, it
was still expensive, and shutters were
used as a vital line of defense against
breakage.

As the need for strict security gradu-
ally decreased, shutter styles evolved.
Instead of an entire piece hinged on one
side, shutters flanked windows in pairs by
the second half of the eighteenth centu-
ry. Louvered shutters, either fixed or
working, were often chosen for the sec-
ond story, while solid raised panel ver-
sions continued to protect first-floor
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openings. Louvers offered many advan-
tages, including ventilation, visibility,
light control, and privacy.

The style of shutter applied to a
house typically had more to do with cli-
mate than aesthetics. “Both interior and
exterior shutters were originally used as a
means to modulate interior tempera-
ture,” says residential designer Christine
Franck. “In the South, you will find lou-
vered shutters more common as they
shaded and cooled an interior while still
allowing airflow.” Awning-style shutters,
which hinge at the top and open vertical-
ly to provide maximum shade, are popu-
lar in subtropical areas.

No Detail Is Too Small
According to architect Peter Zimmerman,
achieving “suspension of disbelief”—

This stone house has historically appropriate shutters
that are operable as well.

making a house appear truly historical
(whether it is or not)—relies on the suc-
cess of small details, such as shutters.
“Architects are always saying that ‘God is
in the details.” You can’t leave these
things to chance,” he explains, referring
to a past project, the renovation of a
Pennsylvania stone house, as an example.
“It was first constructed as a log house for
shelter during the winter; then a stone
addition was built when the settlers had
more time. Overall, the house is a series
of additions, so we used shutters with dif-
ferent thicknesses and hardware for dif-
ferent wings. In the end, the house really
looks as though it was built over time.”
The majority of historical homes no
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DEesIGN DETAILS

longer possess their original shutters,
observes Zimmerman. Therefore, deter-
mining the correct architectural shutter
for a house oftentimes involves research-
ing the neighborhood’ roots, by either
observing nearby houses of the same
period or accessing reference docu-
ments. Tastes and styles from the past
varied greatly within geographic regions.
“Swedish, German, Irish, or English—
these colonial settlers brought with them
differing traditions, so house styles
would differ incredibly from place to
place,” he says.

Accessibility to centers of commerce
and materials also influenced shutter
appearance. Stylistic design elements,
particularly from Europe, would appear
in cities first and then slowly make their
way out to the country. In regard to
hardware, early plate latches and locks
were all handmade, but as settlers began
to rely on shipped goods, they used what
was available. Notes Zimmerman, “A
grouping of German houses might have
English hardware for this reason.”

The Basics
A few guiding principles ensure that
shutters enhance a home? historical feel.
The first is obvious yet is seemingly the
most overlooked—shutters should exact-
ly fit a window frame when closed.
When this simple standard is disregard-
ed, a variety of shutter don’ts occur:
They are ultimately too big or too small
or are mounted improperly or backward.
For example, an arched window’s pair of
shutters must match the arch when
closed, so square tops are not an option.
Once properly sized, shutters should
swing closed, even if homeowners
choose to leave them open indefinitely.
This involves placing the shutter on a
hinge—a strap-and-pintle hinge, H-
hinge, HL-hinge, or mortise hinge—at a
slight incline. When open, the shutter is
held by either a hook or a shutter dog.
Hardware is available in wrought iron,
cast iron, brass, and bronze, and its
appearance ranges from the straightfor-
ward (Colonial homes used simple strap
hinges and rings) to the highly ornamen-
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tal (typical of the Federal and Victorian
eras). Closed shutters must be flush with
window frames; otherwise, they may be
torn off their hinges by extreme wind.

Historically accurate shutters are
never affixed to the face of a house but
instead are mounted “in the traditional
manner so there is depth and shadow,”
advises Zimmerman.

Another common shutter mistake
involves louvers. Believe it or not, shut-
ters are often installed upside down, with
their louvers facing in the wrong direc-
tion. When shutters are closed, louvers
should be angled down and away from
the building to keep out rain and snow
and to allow for visibility.

Color is also a factor in a successful
shutter equation. “When you stand back,
glass goes black, so dark shutters expand
the size of a window visually. Light col-
ors do not provide the same propor-
tions,” says Zimmerman. “Originally,
very limited colors were available. On
Pennsylvania Colonial houses, dark red
paint, made with ox blood, was typically
used. Dark reds and browns—earth
tones—were created from available pig-
ments. In fancier areas, homeowners
could afford rarer pigments, such as
white and light yellows.”

Louvered shutters are an appropriate choice for this
California Spanish Colonial.

Judgment Call

Replicating a historical home’s original
shutters down to the exact color and
hardware requires some investigative
work. Period photographs offer defini-
tive proof, and professionals can unearth
a shutter’s first coat of paint. Without
these clues, architects and designers are
guided by the architecture of the house.

Selecting shutters for a new old
house offers the most stylistic leniency.
“My shutter decisions are not based on
architectural periods, although I do take
my lessons from the customs of any
given architectural period,” says Franck.
“I'am creating new works within a tradi-
tion, and I design what is most climati-
cally appropriate, durable, and aestheti-
cally pleasing.”

When in doubt regarding historical-
ly authentic shutters, simply consider
their time-honored purpose. Allow them
to shut and protect, and true suspension
of disbelief can be achieved. non

Jennifer Sperry is co-owner of Sperry
Communications Inc. in New Bedford,

Massachusetts.

For Resources, see page 70.
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Stalr Master

Craftsman Carter Mitchell creates
works of art in wood.

TEXT BY JILL EVARTS PHOTOGRAPHY BY JEFF ALLEN

Above Carter Mitchell  On the day of my meeting with master
in his Nantucket shop, ~ craftsman Carter Mitchell, I enter what
Opposite A close-up of ~ seems an unusually quiet wood shop.
a historically inspired ~ There is no banging, no sawing, no
newel-postina  whirring of machinery, although the
new old house.  sawdust and sections of staircases in var-
ious stages of completion are evidence of
the shop’s true nature.

The lone worker looks wide-eyed,
eyebrows raised, when told Carter
Mitchell has an appointment. “I'm sure
he must have just stepped out,” he says,

as he fumbles for his cell phone.

I wander around the two-bay shop,
examining work tables, saws, sections of
wood. “He’s sort of left-brained,” the
worker explains apologetically—cell
phone tight to his ear—as I run my hand
across a curved piece of wood secured
with two clamps.

The shop is a no-nonsense sort of
place, located down a winding road in
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Nantucket’s not-so-trendy mid-island
section. Its a place where lumber and
chairs and mismatched balusters are
stacked in every spare inch of space, a
place where the telephone consistently
tells callers: “The machine is full.” This
is not the sort of a space where a tourist
is encouraged to walk in off the street.
This is a workshop in every sense of the
word.

To the worker’s relief, Mitchell is
located, and we then while away a pleas-
ant few minutes viewing pictures of past
projects: staircases that appear to be
undulating as they wind gracefully from
baluster to baluster, handrailings turning
in beautifully tight, seemingly impossible
curves.

Carter Mitchell creates millwork of
all types, including cabinetry, fireplace
mantels, and doors; he also designs cus-
tom furniture on commission. But what

winter 2008

he is most known for are his elegant
curving staircases, which have graced
many fine homes on the island.

Mitchell and his two employees are
gearing up for the installation of a six-
story curved staircase, with six landings,
for a private home on Manhattan’s
Upper East Side. Mitchell built a stair-
case for the homeowners here on the
island and was then commissioned for
their Manhattan home.

The 12 runs of stairs have been
loaded onto a truck bound for New York,
where they will be assembled on-site, a
job which should take several months to
complete and which is the reason for the
wood shop’s uncharacteristic inactivity
today.

When Mitchell does finally amble
into the shop, it’s easy to forgive his
oversight:  Bespectacled, avuncular,
immediately likable, he’s a man clearly

passionate about what he does, and it’s a
pleasure to share in this enthusiasm.

“My craftsmanship is the type that
lasts as long as it takes for the tree to
grow back,” he explains, as he displays a
piece of reclaimed Ming Dynasty elm
from the Yangtze River Valley in China.
“This tree was probably 200 years old
when it was cut down, and that was cen-
turies ago,” he says, as he pours water
over the wood to accentuate the grain
and the amber patina. The Ming
Dynasty elm was used for the treads, the
balusters, and the winding handrail in a
home on Nantucket’s south shore. In this
same house, Mitchell also built 30 porch
posts with elaborate lock-in miters, two
fireplace mantels, the front door, and a
vanity with drop-in sink. “So far,” he
adds, commenting on this work in
progress.

A staircase can take anywhere from
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four weeks to three months to construct,
depending on the circumference of the
curves and the elaborateness of the
design. “One of the challenges is that
you have to think three-dimensional all
the way through the design,” he explains.

Handrailings with tight turns must
be hand-carved, although each project is
unique and offers its own set of obstacles.
The curved piece of wood I'd admired
earlier is one such example. This section
was constructed from 3/32-inch veneers
in order to achieve the proper curvature.

Mitchell often draws his designs from
past restoration projects, where he has
brought historical staircases up to today’s
codes. Old balusters and newels, which
were from 4 to 6 inches shorter, need to
be either replicated or elongated with the
addition of square posts at the base.

“I've gleaned a lot from doing the
restoration on physical projects,” he
explains. “They’ve been the source of
numerous newels, balusters, and handrail
profiles.”

Mitchell takes pictures in antique
homes of details he would like to repro-
duce and also keeps a collection of his-
toric balusters and newel-posts to aid in
his designs, although these pieces often
lose their original charm when altered to
meet today’s standards.

“When you proportion them up,
with the relation between height and
girth, you can end up with something
totally  different,” Mitchell says.
“Sometimes it just doesn’t work at all.”

For this reason salvaged balusters
and newels often serve only as the inspi-
ration for the design, with Mitchell
redesigning a piece with the same his-
toric feel.

Mitchell grew up outside Springfield,
Massachusetts, and graduated from
Gordon College with a psychology degree.
He was unsure what he wanted to do, so he
took a temporary job with a friend of a
friend building houses. This was Mitchell’s
first real experience in working with his
hands—aside from fort building as a child.
He was hooked.

Then a home renovation brought
him to Nantucket Island. Here he saw
the potential to take on the challenging
craftsmanship projects he desired and to

also work for himself. Mitchell opened a
shop in a two-car garage and took any
kind of woodworking assignment he
could find.

“The island was like a Venus fly trap,”
he says. “Eighteen years and two children
later, here I still am.”

Mitchell was drawn to staircases as
much by the statement they made in the
home as by the challenge.

“I was humbled by the work
involved,” he explains. “But I do admit
that I got myself in trouble a few times. 1
spent some late nights figuring out how
to make the curves of a staircase work.”

He took on his first elaborate circu-
lar staircase project 10 years ago. “I was
basically walking in the dark,” he says.
“Everything was a test. But that’s what
caught me.”

Although Mitchell sees building
staircases as an evolution, with his skill
level increasing with each project, he is
also looking toward new challenges and
hopes to open a showroom to expand on
his custom furniture designs.

“One of the fun aspects is coming up
with something unique,” he explains.
“It’s hard to reinvent the chair.”

For a recent commission, Mitchell
designed a mahogany cabinet using ele-
ments from different furniture designs.
This elegant cabinet is accentuated with
cabriolet legs hand-carved with a succes-
sion of indentures and a squashed ball-
and-claw foot. A delicate lotus leaf mold-
ing runs along the crown of the piece.

He draws his designs from various
books on furniture design, particularly of
Early American artisans. Mitchell is
ready for this new challenge.

“My idea of a vacation is going into
my wood shop and building something I
want to build,” he says. “And woodwork-
ing is a gentle teacher. You can pretty
much do anything—as long as you take

”

the time to make it right.” Non

Jill Evarts is a freelance writer who lives on
Nantucket.

For Resources, see page 70.

For more information, visit
www.newoldhousemag.com.
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Boxwood creates beauty in the garden all year long.

For the first 18 years of my gardening
career, I lived in Milwaukee, Wisconsin.
For you non-Midwesterners, that’s Zone
SA territory, which in horticultural par-
lance translates into short, hot summers
and long, cold winters—uvery long, very
cold winters. It’s so cold, in fact, that
most broad-leaved evergreens, such as
holly and rhododendrons, won’t survive
there. Thus, it wasn’t until a vacation trip
to Washington, D.C., with my mother at
age 10 that I first experienced one of the
most common of all broad-leafs: the
boxwood. I remember the day quite
clearly. It was a blistering afternoon at
Mount Vernon. The gravel crunched
wearily underfoot, and the entire land-
scape seemed to sag under the August
sun. Having finished the non-air-condi-
tioned house tour, we fled to the garden
for relief. There, I got my first glimpse
of those crisp lines of green that happily
defied the heat, neatly edging the path-
ways with prim and proper dips and
bows that somehow seemed the essence
of what a traditional landscape should
be. I was immediately entranced by this
graceful plant and remain so to this day,
having rarely failed to include at least
one member of this delightful clan in the
gardens I design, even if only in pots.
I’'m certainly not alone in this admi-
ration for boxwood. Common box
(Buxus sempervirens) has been in Western
gardens so long that there is consider-
able doubt as to the species’ ancestral
home. Surely the boxwood is native to
central Europe, but precisely where
remains a mystery, thanks largely to the
Romans, who actively spread the species
throughout the Mediterranean basin and
beyond, completely obscuring its source.
Their interest in the shrub was wholly
motivated by the boxwood’s uncanny
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ability to be sheared into elaborate topi-
aries, one of the standard features of clas-
sical landscapes. Thus, for over four
hundred years, wherever a Roman gar-
den was to be found, there too was found
the boxwood. With the fall of the empire
and the collapse of ornamental garden-
ing, the cultivation of box slipped into
desuetude. But the plucky little shrub
wasn’t at all fazed: It simply abandoned
its formal surroundings for the pleasures
of the countryside. By the Middle Ages,
it was found growing wild all over

Boxwood has a long history in gardening. The
Romans potted topiaries of this ancient shrub.

Europe in numerous forms, from 1-foot-
high dwarf cultivars to towering giants
over 25 feet tall.

The boxwood’s resurgence in
Western gardens is owed almost entirely
to the smallest member of the family—
the one I first met at Mount Vernon—
Buzxus sempervirens suffruticosa. Sometime
in the sixteenth century, this little plant
was found to be absolutely ideal for edg-
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ing, perfect for forming the elaborate
knots and patterns that were then the
height of gardening fashion. Topiary,
too, returned to Western gardens about
this time, and the larger box varieties
were once again pressed into service with
incredible zeal. William Cobbett, author
of The English Gardener, echoed the pop-
ular sentiment: “If there be a more neat
and beautiful thing in the world [than
box], all I can say is that I never saw such
a thing.” So popular was boxwood, in
fact, that it became the dominant feature
in many landscapes, with the ensuing
backlash such horticultural monopolies
inevitably inspire. Complaining that the
gardens of the day were “stuffed too
thick with box,” many landscape design-
ers of the late eighteenth and the early
nineteenth century ruthlessly ripped out
centuries-old box gardens and replaced
them with more “modern” shrubs and
flowers. Once again the durable box-
wood simply shrugged off these changes
in garden fashion with the horticultural
equivalent of “We’ll just see about
that”—the wise old shrub knowing full
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well that it was far too useful to be ban-
ished for very long. Sure enough, by the
early twentieth century, boxwood had
made a triumphant return to the
European gardening scene, where it
remains extremely popular to this day.
In contrast to overseas, here in
America boxwood was never subject to
such vagaries of fashion and has
remained a beloved element in our gar-
dens since its arrival early in the colonial
period. Later, as the first Europeans
moved west, the boxwood moved right
along with them. One of the reasons
behind boxwood’s remarkable ubiquity is
its ability to root readily from cuttings:
Snippets placed in damp sand and kept
moist will firmly anchor themselves in a
month or so. This meant that tiny little
pots of box could be shipped by barge,
boat, and even covered wagon across a
largely roadless country and that box-
wood gardens were often growing and
established before the second wave of
settlers reached their new home.
Thanks to its ability to be shaped,
box is one of the very best shrubs for

GRAHAM RIC/ GARDENPHOTOS.COM

Left to right Buxus microphylla japonica
“Morris Dwarf"”, Buxus sempervirens “Varder
Valley” (American boxwoad), and Buxus mir-
cophylla "Elegantissma” are three varieties of
this evergreen favorite.

adding structure and geometry to the
landscape. This quality is particularly
valuable now, in winter, when most of
the garden is an amorphous mass. In
sharp contrast to this laxity, the verdant
boxwood stands sentinel over the white
winter landscape, maintaining form and
order until finally relieved by the shrubs
of spring. Nor does boxwood possess
only winter appeal. On warm summer
days when sunlight heats the oils in the
leaves, the common box emits an
extremely distinctive odor. Those who
dislike the smell describe it as “musky”;
for me, this wonderful fragrance seems
to define “traditional,” as if air perfumed
by boxwood is somehow older than the
common stuff. Oliver Wendell Holmes
shared my sentiments. “It is one of the
odors that carries us out of time into the
abysses of the unbeginning past: if ever
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we lived on another ball of stone than
this, it must be that there was box grow-
ing on it.”

In terms of culture, box is largely
untroubled by pests, though leaf miners,
mites, and a small greenish jumping
insect called the boxwood psyllid are
occasional problems; each can be con-
trolled by organic and inorganic means.
Box prefers full sun, though it will grow
willingly in part shade, and is generally
tolerant of most soils. As mentioned ear-
lier, hardiness is an issue—it can be
grown only up to Zone 5B—and box-
wood can be very susceptible to damage
from snow unless it is knocked off
the shrub before breakage occurs.
Fortunately, however, breeders have
recently introduced a large number of
box cultivars that are far more winter
hardy than their parents, the mounding
torm of Buxus “Vardar Valley” being one
of my very favorites. Several, like
“Northern Find,” “Ingliss,” and
“Northland,” have withstood tempera-
tures in the minus 20 to minus 30 degree
range, making them viable into Zone 4.
For gardeners in the South, an enhanced
palette of golden and variegated forms is
also available.

So this winter, as you peer out your
windows pondering changes to the sleep-
ing landscape, think about renewing your
acquaintance with the ancient Buxus clan.
I think you’ll find no more delightful
companion than boxwood for the tradi-
tional garden. nou

Michael Weishan is a freelance writer and
owner of Michael Weishan & Associates. He
has authored many books including: The
New Traditional Garden and The
Victory Garden Gardening Guide.
Weishan lives west of Boston surrounded by 3
acres of gardens.

For Resources see page 70.

For more information on boxwoods,
visit www.newoldhousemag.com.
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’ STYLE NOTEBOOK

Circa 1900 Ceramics

Historically-inspired tiles add a touch of authenticity to the new old house.

PRODUCED BY NANCY E. BERRY

1 Victorian Enthusiast

Tile Source is one of the largest suppliers of encaustic tile
popular in Victorian—era homes. Show here is the Lambeth
pattern with Wordsworth border. For more information, visit
www.tile-source.com

2 Tile Match

Dunis Studios can reproduce flat or relief tiles for your
restoration project. Shown here is an original early nine-
teenth-century cracked Mexican tile surrounded by new tiles
that are replicated in the same fashion. For more information,
visit www.dunisstudios.com.

3 Subway Tiles

Subway Ceramics offer vintage-style subway tiles, popular in
turn-of-the-century homes, in authentic proportions. These
tiles will add character and charm to your new old kitchen or
bath projects. For more information, visit www.
subwayceramics.com.
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SCALING BACK

A family solves the scrape-off syndrome by rebuilding a Spanish
Colonial in Santa Monica with help from William Hefner Architecture.

TEXT BY JUDI KETTELER PHOTOS BY CHARLES WHITE

When David and Stefanie Wilson moved to this Santa Monica neighbor-
hood full of Spanish Colonial Revival homes from the 1920s and 30s, they
spotted a troubling trend: More and more oversized homes—big on space
but short on charm—were going up around them. “The type of houses we
associate with this period—thick stucco with red terra-cotta roofs—were
rapidly disappearing in Los Angeles,” David Wilson says.
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it simple. Whitewashed plaster walls and antique
Ing room. Opposite top The furnishings are kept
al palette. Opposite bottom French doors off the din-

e lush backyard,




The Wilsons’” Spanish-style home was a one-story, 1,700-
square-foot structure built in the 1920s. They renovated it
once, but as their kids (then 10 and 11) started getting bigger,
the walls seemed to get narrower. “It became an issue of space,”
David Wilson says. “Still, I'm a preservationist.” They began
working on a second-floor addition to the home, but there
were some issues—namely, a crumbling foundation. Plus, the
Wilsons worried the new addition would stick out like a sore
thumb and look far too intentional rather than as if it had
always been there. “I hated to tear the home down, but the
structural integrity just wasn’t there,” he says.

The Wilsons approached William Hefner of William
Hefner Architecture to design a new home that would still have
the look and scale of the older home, but with a second story.
The Wilsons chose Hefner because he has what David calls “a
knack for scale.” “The original house had a really good sense of
scale,” David says. “We wanted to make it look like the house
had always been there; we didn’t want it to overpower the lot.”

Hefner immediately grasped what the Wilsons wanted.
“Today, things are built with a larger scale, but they wanted a
three-quarters scale so that even though the house was getting
bigger, it still had a more intimate feeling,” Hefner states. He
designed the new 3,600-square-foot home in the existing foot-
print—essentially using the same floor plan, just with a new
foundation and a second story. The home needed to be grace-
ful, not grand.

As the process started, Hefner and the Wilsons salvaged
whatever they could from the old home, including the terra-
cotta roof tile, the front door, and the living room fireplace.
The new home was designed with the hallmarks of 1920s
Spanish Revival architecture and interior design in mind,
including a textured stucco exterior with shutters, iron railings,
thick walls, exposed interior wood beams, narrow window fit-
tings, simple cabinetry, period-style light fixtures, and tile in
the bathroom and kitchen.

Hefner also looked closely at the designs of George
Washington Smith, a well-known Spanish Revival architect
who built several homes in the area in the 1920s and "30s. He
looked through books that featured Smith’s work, searching for
clues about Spanish Revival architecture and the appropriate
fixtures. That’s how he came up with the design for the exteri-
or railings. “We really researched railings from that time peri-
od, and then it was a matter of searching for parts that looked
like that and were currently available,” Hefner says.

The lot itself already had a lot of charm—another reason to
keep the same footprint. The New Zealand Christmas tree in
the front of the home was original; the Wilsons didn’t want to
lose it. We like to think outdoor living is a new concept, but in
the 1920s and ’30s, homes were actually built with indoor/out-
door living in mind, David Wilson says. The lots often had lots
of fruit trees, and the houses had plentiful patios and porches. It
was important to keep that outdoor living feeling and to pre-
serve as many of the plantings as possible, including the orange,
lemon, and pomegranate trees. “You wouldn’t believe how good
these pomegranates are,” David Wilson remarks.

The Wilsons wanted the interior to also reflect the archi-
tectural style, but they wanted to go a little more modern.
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The kitchen has simple white
cabinets with chrome hardware,
a breakfast nook, and a com-
mercial-style six-burner range.
The floors are stained in a dark
nish, which is in keeping with
the rest of the home’s flooring.







The home's facade is classic
Spanish Colonial, with its stuc-
co walls and clay tile roof. The
home offers plenty of outdoor
spaces to sit and relax.
Opposite top The yard is bor-
dered in hedgerow. Opposite
bottom Louvered shutters
dress the windows.

&5




“David and Stefanie really have an appreciation for the period
style,” says Kazuko Hoshino, Hefner’s wife and the firm’s inte-
rior designer. However, it was also a new home, and the
Wilsons wanted an interior that was livable for the kids—not
necessarily a space full of precious antiques. Hoshino mixed
several elements—classic, vintage, modern—to create an inte-
rior that would complement the period style of the home with-
out feeling too dated. None of the furniture or accents are
overly grand, which was deliberate. “These types of houses
[from the 1920s] were usually very simple,” Hefner says.

The interior has charm and warmth, yet at first glance
parts of the home feel downright sparse—an intentional deci-
sion. “We didn’t want it to feel overfurnished,” Hoshino says.
“We really wanted to bring out the architectural details,” she
explains, rather than having the furnishings compete for atten-
tion with architecture. In the dining room, for example, the
main attraction is a Stickley table—a piece the Wilsons had
purchased a few years back. There’s a simple sisal rug and a
period light fixture, giving the eye a chance to appreciate the
elegant beam ceiling, the beautiful archways on either side, and
the clean lines of the patio door and windows.

In the living room, Hoshino had the thick exposed ceiling
beams stained a dark walnut. The floors are stained even dark-
er, almost an ebony. The furniture in the room—including a
blue-gray mohair sofa and two linen chairs, custom-designed
by Hoshino, and a Scandinavian rosewood coffee table from
the 1940s—feels somewhat modern, but it’s simple and tai-
lored. Even the window treatments are unadorned, clean pan-
els. “It’s all simple lines,” Hoshino says.

Hefner and Hoshino did careful research when pulling the
bathrooms together. “We noticed that these homes tended to
have a higher wainscoting and a contrast in the tile,” Hefner
says. To that end, in the master bath they took the denim blue
tile up higher than normal and added a contrasting black strip.
The black-and-white mosaic inset on the floor adds richness,
durability, and more contrast. The beautiful claw-foot tub was
an obvious choice (there’s also a stall shower), and the arched
windows add more period charm.

In the kitchen, it was a matter of blending period style with
modern convenience. Hefner concealed the stainless steel hood
of the range so it didn’t look too modern. He opted for simple
Shaker-style cabinets (kept to that comfortable three-quarters
scale) with polished nickel hardware. The subway tile back-
splash with contrasting gray-green strip also has that smaller-
scale feel. The white palette was intentional: “We discovered
that the kitchen was usually painted white in these types of
houses,” Hefner says.

The amount of space is exactly as it should be, David says.
“It’s small enough that it fosters a sense of closeness.” But
there’s also enough room for the kids (now 15 and 16) to invite
friends over and have their own space. Everyone is happy, he
says. “Our family has thrived in the house.” o

Judi Ketteler is a home and garden writer.

For Resources, see page 70. For more information, visit
www.newoldhousemag.com
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ERIC ROTH
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These often multitasking, hardworking service areas come
in a variety of forms and are a must-have in homes today.

TEXT BY APRIL PAFFRATH

d nearly mystical qualities—of the culinary sort.
e hidden spaces or showcases; they can hold food
thaf'will have you raiding the larder a la P. G. Wodehouse sto-
s, or they can house the crystal and platters (not to mention
the wine) that make your dinner parties sparkle. Rather than
simply wish for a pantry that actually comes with a butler, we
asked some of New Old House’s favorite architects and designers
how to make a perfect pantry for what you really need.

The first thing to consider is the type of pantry. There are
pantries to hold dry goods (such as boxes and jars of food),
everyday dishes, or special occasion entertaining ware. Some
pantries you pop into several times for a single meal to fetch
tools or foods, and some pantries tackle your kitchen overflow
for major entertaining with extra dishwashers, sinks, and wine
refrigerators. Many pantries are tucked into closet-shaped
spaces off the kitchen, while butler’s pantries occupy a corridor
between the kitchen and dining room. These days, when build-
ing a pantry from scratch, it makes sense to consider all the
types and see what combination of uses would work best for
both how you cook and how your family lives.

Chef, Know Thyself

The most important facet of designing a pantry is a thorough
understanding of yourself and how you cook. Given the many
types of pantries, you need to determine how you will use the
space. John Napsey of Crown Point Cabinetry begins any
pantry discussion with questions. “I ask very early on how
many members are in the family and if they have extended fam-
ily gatherings or if they entertain a lot,” he says. A pantry for
two people who never entertain is a world away from the one a
family of six needs, especially if the family hosts holiday dinners
and large parties.

“There are many kinds of pantries historically,” says
Sandra Vitzthum of Montpelier, Vermont. “Houses used to be
huge operations and had many storage rooms, each with its
own specialty.” Pantries today lend themselves well to multiple
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tasks, combining storage and display, cleanup and coffee, and
even wine and laundry. Heirlooms can be displayed above
closed pantries that house the Tupperware or cereal, and no
strict guidelines must be followed. Since it all depends on the
owners’ style of living and what convenience they want out of a
pantry, it’s important to think about who will use the space,
what it will be used for, and how accessible or visible things
need to be.

While one person’s pantry may center on huge platters and
crystal champagne flutes, another’s might focus on coffee, boxes
and jars of food, spices, and supplies. “My mother lives in the
country where the electricity routinely goes out for three days
at a time, so food storage is important there. Some people pre-
serve their own food and need storage space,” says Vitzthum.
“Others have a lot of china and silver, some merely want display
space, and others want a place to stash the dirty dishes.”

To Butler or Not to Butler

The term “butler’s pantry” has a familiar ring to it because it is
a feature in many historic houses as well as in nineteenth- and
twentieth-century literature and culture. Its name is much more
familiar than scullery or larder, two other types of pantries, per-
haps because it is more visible to a house’s owners and visitors.
While a pantry can be as small as a closet off the kitchen or can
take up the end space of a hallway, a butler’s pantry is a well-
traveled corridor between the kitchen and dining room. You
see the space every day, and visitors walk through it. It also
makes the contents of the pantry much more visible, a bonus if
you have items or heirlooms to display. If you want countertop
appliances or dishwashers in your pantry, they will not be
tucked out of view. A butler’s pantry is more formal and isn’t
suited to the modern trend of entertaining in the kitchen and
dining room simultaneously. On the plus side, it keeps the party
in one place and hides the hubbub in the kitchen. It also func-
tions as the perfect spot to serve from and to put dirty dishes—
its original purposes.
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Windows and Doors

If the pantry is not in a corridor but rather in a dead-end room,
you need to consider lighting. “Give it at least one small win-
dow so that you don’t have to turn on the light every time you
come in,” says Vitzthum. “It also helps you see true colors bet-
ter.” Windows can add space in the sometimes tight confines,
surrounded by jars, platters, and dishes. “Windows make the
room seem bigger and more enjoyable,” explains Crown Point
Cabinetry’s Napsey. If there are no exterior walls, you could
install more than one door or leave the doors off completely. “If
you put a door on, you can hide the mess,” says Jonathan Hale
of Watertown, Massachusetts. “On the other hand, you have to
open the door every time you go in the pantry.” Doors can get
in the way, not just when you are entering but also when they’re
open and are blocking other cabinets or paths. “I have clients
who left the door off and made the doorway extra wide. It’s a
question of what kind of cook you are,” Hale states. If you want
to forgo the door but still keep things looking tidy, opt for cab-
inet doors. Solid-door cabinets will block out the contents of
the shelves, keeping some clutter hidden while the room stays
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Above Pantries come in many shapes, sizes, and forms and can serve a multitude
of uses. This pantry serves as a laundry room as well as dish storage. Opposite top
A wine fridge is tucked next to these handsome floor-to-ceiling cabinets. Opposite
bottom Many companies are designing cabinets to look like old hutches.

)

open. “I would say the trend is pocket doors,” adds Napsey.
“With pocket doors or no doors, then you’re not blocking cab-
inets when space is so confined.”

“Some pantries are constantly in use,” says Hale. To make
the pantry easy to use, mix up the cabinet styles. “You can have
a mix of open shelves and cabinets.” The open shelves allow you
to get what you want quickly, and the solid-door cabinets allow
you to manage the clutter a bit. “There are many historical
examples of pantries that are just open shelves,” states
Vitzthum. “Some variation between open shelves and closed
cupboards is really nice, too. And the upper cabinets don’t need
to be the same as the lower cabinets in color or style, period or
detail.” Adds Napsey, “Open shelving is great for easy access:
Go in, grab it, go out.”
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Sinks and Appliances
Sinks and appliances transform a pantry into a station of activi-
ty where items can be set up, drinks prepared, and dinner clut-
ter deposited. “If the owners entertain twice a year, then a sink’s
not that big a deal,” says Napsey. But more and more often,
people install sinks to help take care of the dishes and prepara-
tions, especially if entertaining is one of their main goals. For
high-capacity clearing, some pantries house a second (or third)
dishwasher, making Thanksgiving and large parties a breeze.
Because of the demands and joys of entertaining, many home-
owners create a beverage and wine center in their pantry. “One
client in Marblehead has a great liquor cabinet pantry, with an
adjacent closet for china storage,” says Vitzthum. If choosing
between appliances, the wine refrigerator seems to win out.
“Most of my clients put in an under-counter wine and beverage
refrigerator, outnumbering those who put in a second dish-
washer,” adds Napsey.

Other smaller appliances find a home in pantries, too. It’s
a great place to store the occasional tool, like a blender, that
doesn’t see daily use and that might clutter up the kitchen
counter. Coffeemakers and toaster ovens or even refrigerators
sometimes find themselves evicted from the kitchen proper. “A
great trick is to put the fridge in the pantry so that it doesn’t
have to be in the kitchen. It’s nearby, but that eliminates it from
the kitchen. Sometimes for only three more steps, you can get
this large appliance out of the room,” explains Vitzthum.

Don’t stop at kitchen appliances, though. In the modern
pantry, which can fulfill so many needs, the washer and dryer
aren’t out of place, either, if you have room for them.

Cultured Counter

The counter in a pantry can match the counters in the rest of
the kitchen, or you can mix it up a bit. At Crown Point
Cabinetry, many clients choose the same counter as in the main
kitchen, or something complementary. Vitzthum sees a differ-
ence in the surface needs. “It’s not such a heavy-duty work-
space,” she says, “so I usually use wood. It’s a little warmer and
furniture-like. However, if you're going to be washing dishes,
you want something waterproof.”

Napsey agrees on the warmth of wood counters. “I have
some architects I work with who put in wood countertops on
the job site. It is a warmer look. Some people make it out of the
same material as the flooring. If they have cherry flooring,
they’ll use “waste” flooring material for the counters—and it’s
not really waste then. I see that quite a bit, and it actually looks
pretty nice. It contrasts with the kitchen and helps with the
warmth of the pantry.” Non

April Paffrath is a freelance writer living in Cambridge.
For Resources, see page 70.

For more information, visit www.newoldhousemag.com.
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This page French doors at the rear of the
main hallway lead to a terrace overlook-
ing the lake. Wrought-iron balusters rein-
force the simple interplay between black
and white in the hallway’s décor.
Opposite The projecting bays on either
end of the rear facade of this English-
style cottage act like bookends. The
sweeping eyebrow dormer in the shin-
gled roof over the terrace, suggestive of
a thatched roof, fits in the classic mold
of Cotswold-style cottages.




Architect James Collins brings an English
sensibility to a new old house in
Greensboro, North Carolina.

TEXT BY SALLY LAMOTTE CRANE PHOTOS BY ERIC ROTH
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This page In the combined living and dining
room, the curtains cleverly slide into pockets
set behind flat paneled walls with corner
bookcases, providing the homeowners with

herringbone pattern in the oak floor adds
interest and texture. Opposite Whether the
homeowners are playing bridge or the piano,
dining or conversing in comfort, the '
living/dining room accommodates a variety of
activities, much like a grand salon.

greater light and a more expansive view. The




In ; clave of Greensboro, North Carolina, nestled
oreline of Lake Hamilton, sits an American version
i rural English Cotswold cottage. Designed by
eensboro- and New York-based architect James Collins for
a local couple, this new dwelling achieves a graceful unity with
its surrounding landscape.

Sunlight and shadow play on the silhouette of the three
steeply pitched gables, illuminating the rhythmic layering of
the shingled roof, dappled in texture. The walls are rough brick
with flush mortar joints whitened by limewashed paint, sugges-
tive of old stone. The tall, slender chimneys twist on the diag-
onal. Reminiscent of thatch, the bell-cast shingled roof over
the front entryway and the sweeping eyebrow dormer on the
rear facade attest to the decorative vocabulary of an earlier
English style.

It took over a decade of persistence for the homeowners to
purchase this specific parcel of land. In that time, they built a
relationship with builder E. S. “Buck” Nichols and thoughtful-
ly considered design styles appropriate for this site. They had
always been partial to certain traditional homes in their native
St. Louis, as well as to the picturesque English cottages of
famed British Arts and Crafts architect Sir Edwin Lutyens. The
homeowners also appreciated the period English and French
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Norman cottages that became widely popular country house
designs across early-twentieth-century America.

It was perhaps fate that brought them together with archi-
tect James Collins, who specializes in the design of traditional
buildings and interiors. He is also a scholar and admirer of the
Philadelphia architectural firm Mellor, Meigs & Howe, one of
the nation’s most influential designers of English and French
cottage-style homes in the first third of the twentieth century.
Collins viewed this house and its lakeside wooded setting
together in forming a single design, much as the owners had
envisioned it. “My principal goal was to make the house be as
integrated with the landscape as it possibly could be,” says
Collins.

Collins employs outdoor rooms, a pergola, fencing, and
brick walls to integrate the interior and exterior spaces. In the
flow of rooms throughout the dwelling, he uses few barriers,
creating a progression that leads the eye through the house to
nature and water beyond. “We had a specific idea of what we
wanted, including lots of windows and views of the lake from
each room,” state the homeowners. The lake side of the house
also enjoys a southern exposure.

Since the homeowners had a specific number of rooms and
their possible linkages already in mind, the architect faced a
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This page Dark-stained oak floors in the
kitchen anchor the light, airy feeling induced
by the all-white marble countertops, subway
tile backsplash, and flat paneled cabinetry.
Opposite Adjacent to the kitchen, the
laundry room overlooks the front entry; its
sink can be used for hand laundering or for
repotting plants.




challenge with how best to fit their design ideas on a long and
narrow site, which was 150 feet at its widest. Among their
desires for the first floor were a large combination living room
and dining room; a master bedroom, dressing rooms, a bath,
and an adjacent study; a kitchen with a small pantry and adja-
cent family room; a separate home office for her; and a screen
porch. To incorporate their goals, the architect designed an H-
shaped plan with one-story attachments. “I had to make it into
components—like it was an ensemble of one-room-deep
rooms, much like a traditional Cotswold cottage,” says Collins.
Project architect Yvonne Bartos generated the construction
documents for this nearly 5,000-square-foot plan.

For the upstairs, Collins’s design includes a game room
surrounded by four guest bedrooms and two baths, all on a sep-
arate heating/cooling system for when the owners’ grown chil-
dren and grandchildren visit. He also designed a detached
garage with an artist’s studio.

“What drove the whole design of the building was that the
combination living/dining room was so big, it made for such a
tall roof line,” says Collins. “One of the challenges was to make
the building appear smaller than it really is,” he states, adding
that traditional Cotswold cottages are low to the ground. In the
gables that the architect uses to break up the steep roof line and
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attain interior space, the eaves roughly align with the win-
dowsills. “It lowers the roof mass and gives it an intimate feel,”
says Collins. “The other challenge was how to create a buffer to
the street. We lowered the site behind the wall of the motor
court, which serves as a screen.”

Builder Buck Nichols, who prefers to construct one home
at a time, states, “It seems like I'm the only builder around who
begs people to build smaller. There’s a fine line between the
girth of a home and its cottage feeling.” Nichols adds that a lim-
ited budget and a conscious effort by all of the participants
helped keep this project a manageable size without sacrificing
quality.

“On achieving a sense of scale, it’s also the size of the fen-
estration that is important,” says Collins, who, in determining
appropriate window sizes, consulted an old architectural graph-
ic standard for metal casement windows used on period English
cottages. “The goal was to have someone look at it and say, ‘Oh,
this house has always been here.” One thing that can give it
away is the fenestration sizes—they are always too small.” For
this lakeside home, the casement windows are wooden.

The use of organic materials is a hallmark of Cotswold cot-
tages. The roof is made of pine shingles, as pine resin provides
a seal best suited to the region. Inside, quartersawn oak plank
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Opposite Flooded with sunlight, windows in*
the master bathroom and master bedroom
offer views of the lawn and lake. French
doors lead from the bedroom to a private
terrace. This page A feminine vanity, with
marble countertop and art deco touches
below, bridges the space between his-and-
her dressing rooms in the spacious master
suite.




The fence and pergola,

~ custom-designed by arch
tect James Collins, provid
a grand enclosure in whick

-the homeowners’ Soft-
Coated Wheaton Terrier
can frolic.




floors are used throughout, laid in a textured herringbone pat-
tern in the living/dining room. Richly toned mahogany panels
and fireplace surround cast a warm glow in the study. Fitted
with great precision, all the woodwork, including the kitchen
cabinetry, bookcases, door and window casings, wainscoting
and chair rails, crown moldings, and baseboards, is custom-
made throughout the house.

Working with interior designer Cynthia Schoonover, the
homeowners have achieved a feel of what they call “simple ele-
gance.” As regular entertainers, the homeowners can host an
intimate dinner or even a wedding reception comfortably with
this floor plan. “It’s a beautiful house, but my kids, including my
two-year-old grandchild, don’t hesitate to sit anywhere,” says
one of the homeowners.

Schoonover states that “the homeowners both had a clear
view of what they wanted—not something that was elaborate
but that was like a home, in character with their own personal-
ities. The house is very restrained. They are very warm people,
and the house reflects that in a sophisticated way.” Window
treatments are simple and elegant, allowing the view to take
center stage. One clever feature—the matching bookcase walls
in the living room area that are brought forward, allowing the

Many of the design elements on the front facade fit the decorative
vocabulary of an English cottage—the steep pitch of the roofline, the
dovecote in one of the gables, the size of the wooden casement
windows, the texture and color of the limewashed bricks, and the
bell-cast shingled roof over the front entry.

curtains to recess behind them—provides a more open lake
view. While the homeowners used their existing family furni-
ture and decorative objects throughout the house, they also
relied on Schoonover for upholstery pieces, which she custom-
designs and styles; her custom work is especially evident in the
master bedroom and the study.

“Everything becomes art in a white kitchen,” says
Schoonover. “The style in this kitchen—1930s and 1940s—is
very much the style that I've done for years. It is the same with
the baths; they all have that timelessness.” She adds, “Houses
don’t need to have a trend. They should be a good reflection of
the people living in them, not of the time period.”

For this Greensboro couple, the creative process of build-
ing a new traditional home was joyful. “We were very fortunate
to have such a great team,” the homeowners state. “They knew
what we wanted and accomplished it all. And we had a builder
who really stayed within budget. It is our dream home!” ~or

Sally LaMotte Crane is a freelance writer and editor who resides
along the coast of Maine.

For Resources, see page 70.
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Opposite The hom
of Starry Night Farn

Archer & Buchanan Architecture
brings historic sensibility to a new
stone farmhouse in Pennsylvania.

TEXT BY CATHLEEN MCCARTHY PHOTOS BY ERIK JOHNSON
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At lafice, Starry Night Farm looks like many of the eigh-

)h:@%ntury farmhouses scattered around the countryside of
‘ ~County, Pennsylvania. There is the weathered field-
sto?é facade, the humble farmhouse expanded over the years,
the outbuildings, the views of misty farmland stretching for
miles in either direction. It’s hard to believe the house didn’t
exist two years ago.

Chester County is the bucolic setting you find in many
paintings by Andrew Wyeth, who grew up nearby. You’ll find a
couple of those paintings inside Starry Night Farm, along with
works by the artist’s father, N. C. Wyeth, and his son, Jamie.
The farmland west of Philadelphia has been a retreat for the
wealthy since the Wyeth clan settled there in the early twenti-
eth century, along with many avid fox hunters. After the
Brandywine Conservancy took control of the area in the 1980s,
with easements limiting subdivisions to 33-acre parcels, the
land became even more desirable.

By the time Mainline couple Scott and Roberta decided to
build their weekend retreat there three years ago, good prop-
erties were hard to find in Chester County. They had taken up
horseback riding along the Brandywine River a few years
before and dreamed of finding the perfect old farmhouse.

Instead, they found a perfect 33-acre lot topped with a pink
stucco eyesore built in the "80s. “It was universally hated,” says
Richard Buchanan, a principal at Archer & Buchanan
Architecture, who was called in to replace the pink stucco with
a classic farmhouse. The site of the original home, overlooking
two valleys, allowed the kind of placement the easement laws
usually forbid. “The idea is to tuck houses down and out of
view,” Buchanan states. “But they got a very visible space and a
wonderful view—maybe the best in Chester County.”

Buchanan lives not far away, in a farmhouse built in the
1750s and expanded over the centuries. He often uses his home
as a model for the new old houses he designs. Scott and
Roberta told him they wanted a weekend retreat that would
accommodate friends and extended family for weekend visits,
with plenty of privacy for themselves and designated areas to
enjoy their individual interests. These included a jewelry studio
for Roberta, a wine cellar, a garage and home theater for Scott,
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and stables for their horses.

“I told Richard I wanted our house to feel like it had grown
there,” Roberta explains. Buchanan designed Starry Night
Farm to look like a humble eighteenth-century three-bay farm-
house that was expanded, at some point, to a grander five bays.
As another element of what he calls “the mythic history of the
building,” Buchanan masked the attached garage by creating
the illusion of a thinner, taller building with a false brick chim-
ney that might once have been a separate outbuilding, a sum-
mer kitchen. A copper roof connects this section, housing the
mud room and Roberta’s studio.

“I like that double reading you get when you look at an old
house,” Buchanan says. “When people build in the wilds of a
frontier, they get by with what they need and let the next gen-
eration think about making it elegant. If you look closely at a
house like that, you can see the asymmetries and quirks that
betray what a simple farmhouse it was. I think this house has
some of that double reading. It can support an interior with
elegant furniture and paintings but still feel solid and perma-
nent.”

Creative use of salvaged materials furthered the illusion.
“Part of what makes this house feel old is that most of the sur-
faces are, in fact, very old,” states Buchanan. Its fieldstone came
from an old barn that was being taken down nearby. “We have
a very distinctive stone in this part of the world, and this was
real fieldstone, weathered for millions of years in the fields so
that it has a softness to it.”

Seasoned builders at Griffiths Construction of Chester
Springs, Pennsylvania, helped locate and, in some cases, hand-
planed the surfaces of salvaged wide-plank floorboards, antique
doors, jambs, and windowsills. Living and dining room man-
tels, both circa 1800, came from homes in South Carolina and
Chester County. Buchanan designed vertical wallboard in the
living room to resemble the cope-and-pattern paneling often
found in Pennsylvania homes built in the 1700s.

Working with local antique dealers and decorator Kirsten
McCoy of Meadowbank Designs in Wayne, Pennsylvania,
Scott and Roberta filled the house with a mix of comfortable
upholstered furniture and American antiques, mostly built in
Pennsylvania between 1810 and 1830. “We weren’t religious
about it, but we were shooting for that era,” Scott says. “Once
you get into furniture from the eighteenth century, the cost
goes way up and it’s too formal. We were going for comfortable
and relaxed.”

Inspired by New Old House magazine, Roberta began
searching for authentic materials for her new old house. She

Opposite above The stone facade was salvaged from an old barn close to the prop-
erty. Opposite below The dining room is just off the kitchen and dressed in country
antiques. Above The entryway to the house showcases a hand-milled staircase and
salvaged transom window. Right The dining room hearth is created in an early
Colonial style.
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ONE AND ONLY. YOURS.

A definitive statement. Your style, your
design, your color, your finish. From the
overall impression down to the last detail.
Authentically handcrafted and completely
custom. Precisely what you want. And what
you will have. Because your custom cabinetry
is well within reach.

Knife Drawer within a drawer for tidy organization

The invisible pull-out. Convenient as it is clandestine

Front: Soft Maple in Green Tea. Island in
Green Tea with Random Crackle Glaze.

Call for the name of a dealer near you
at 1-800-447-9006 or visit us online
at www.plainfancycabinetry.com.




discovered that a local firm, Heritage Metalworks, was repro-
ducing the collection of antique American hardware at the
nearby Winterthur Museum. Their handiwork can be found
throughout the house in hardware, sconces, chandeliers, and
whimsical fox-shaped thumb latches designed by Buchanan.

From the beginning, Roberta stressed that she wanted the
house to feel “cozy,” and, remarkably, it does—despite the fact
that it measures 6,000 square feet. By distributing the living
space over four floors and “using every bloody inch,” Buchanan
managed to fit private guest suites on the upper floors, a staff
apartment over the garage, and a basement level where Scott
has an office overlooking the valley as well as his antique map
collection, a wine cellar, and an entertainment center that’s
acoustically and visually separate from the rest of the house.

The kitchen of Starry Night Farm has the warm hands-on
teel of a Tuscany farmhouse but with modern amenities and a
layout that opens onto the dining room. Buchanan maintained
the intimacy of an older home by using ceiling beams salvaged
from an old barn to delineate zones within the rooms and a
square layout that makes the rooms accessible but visually dis-
tinct. “Fifty years ago, you wouldn’t have dreamed of giving the
kitchen the dominant view or of having guests arrive and wan-
der right into it,” Buchanan explains. “But our interest is in
making houses work for the way we live today.”

One of the best spots to enjoy the expansive views is the
back porch—but only in good weather. “In the winter we get
incredible winds,” Scott states. “The house is located in a place
no real farmer would have put it. An eighteenth-century farmer
would have moved the house down the hill so it would be pro-
tected. But we deliberately chose to leave it where the pink
house was, as high up and as far out of the woods as the con-
servancy would let us be.”

Despite the gusts, the porch has become one of their
favorite parts of the house. “It has a beefiness about it that
seems like overkill at first,” Buchanan says. “But if you're there
on a winter day, you're glad it’s as robust as it is.”~O!!

Catbleen McCarthy is a freelance writer who lives in Pennsylvania.

For Resources, see page 70.

For additional information and photos of this house, visit
www.newoldhousemag.com.
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Archer & Buchanan Architecture also designed a six-stall
horse barn on the property. Opposite The back of the house
offers decks and stone terraces to take in the views.
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Craftsman DeSiZN e s

Jonathan Miller Architects creates a harmonious Craftsman-Inspired house
for Traditional Building's Design Challenge competition.

The first annual Traditional Building Design Challenge took
place during the Traditional Building Exhibition and
Conference in Chicago last year. The American Institute of
Building Design, the Institute of Classical Architecture &
Classical America, and New Old House magazine put
eight architects to task to design a new old house that
would fit into one of Chicago’s nationally recognized
historic districts—the Ridgeland/Oak Park, the Gunderson,
or the Frank Lloyd Wright Prairie School of Architecture
historic district.

Working with set parameters, such as period (1880 to
1920), lot size (50 by 125), square footage (2,200 to
3,200), and style (Foursquare, Prairie style, bungalow,
or Victorian), the competitors had three days on the show

68 Old-House Journals New Old House

COURTESY OF JONATHAN MILLER ARCHITECTS

floor to complete the renderings and floor plans by hand and
then present them to the judges.

Architect Jonathan Miller Architects winning entry is a
Craftsman house with Prairie style detailing. His design influ-
ences were homes located in the neighborhood of Oak Park as
well as work by architects Frank Lloyd Wright and John S. Van
Bergen. The highlights of this Design Challenge winner are its
open floor plan, grand fireplace, spacious kitchen, wine bar,
walk-in pantry, laundry room, and mudroom. Each bedroom has
its own bathroom suite, and the master bedroom features a pri-
vate outside terrace.

Miller recommends that the house be finished with a clay
tile roof, cedar shake siding, horizontal board and batten,
timber eave brackets, and exposed dovetail rafters. ~on
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Drafting Board, page 14
David Torrey Architect

123 North Washington Street,
Boston, Massachusetts 02114
617.227.1477
www.mendersarchitects.com

Design Details, page 20

Atlantic Premium Shutters
866.288.2726
www.atlanticpremiumshutters.com
Circle 4 on the resource card.

The Philadelphia Shutter Company
866.TPL.SHCO
www.philadelphiashutters.com
Circle 5 on the resource card.

Timberlane, Inc.
800.250.2221
www.timberlaneshutters.com
Circle 6 on the resource card.

Vixen Hill

800.423.2766
www.vixenhill.com

Circle 7 on the resource card.

Traditional Trades, page 24
Carter Mitchell
508.325.4817
www.cartermitchell.com

Style Notebook, page 34
1.Tile Source
www.tile-source.com

Circle 8 on the resource card.

2. Dunis Studios
www.dunisstudios.com
Circle 9 on the resource card.

3. Subway Ceramics
www.subwayceramics.com
Circle 10 on the resource card.

Scaling Back, page 36
William Hefner Architecture
5820 Wilshire Boulevard,
Suite #500

Los Angeles, CA 90036
323.931.1365
323.931.1368
www.williamhefner.com

Exterior Doors and Windows:
Custom wood doors and windows
from U & N DOORS & WINDOWS

Bathroom:

plumbing fixture:

Serie Highgate from Waterworks
www.waterworks.com

Circle 11 on the resource card.

Master bath tub: Beaumont from
Waterworks
www.waterworks.com

Circle 12 on the resource card.

Bathroom Countertops:
Calacata Marble, honed
Waterworks
www.waterworks.com

Circle 13 on the resource card.

Bathroom Accessories:
Serie Crystal from Waterworks
www.waterworks.com
Circle 14 on the resource card.

Bathroom Tiles:

Serie Echo from Waterworks
www.waterworks.com

Circle 14 on the resource card.

Kitchen Appliances and Plumbing
Fixtures: Refrigerator/Freezer:
Subzero www.subzerowolf.com
Circle 15 on the resource card.

Dishwasher: Miele
www.miele.com
Circle16 on the resource card.

Range: 48" Wolf; www.wolf.com
Circle 17 on the resource card.

Sink: Dickinson from Kohler
www.kohler
Circle 18 on the resource card.

Faucet & pot filler:

Chicago Faucets
www.chicagofaucets.com
Circle 19 on the resource card.

Kitchen Tiles:

Backsplash: Serie Mel-Laguna brick
tiles from Walker Zanger
www.walkerzanger.com

Circle 20 on the resource card.

Door Hardware:

From Crown City Hardware
www.crowncityhardware.com
Circle 21 on the resource card.

Perfect Pantries, page 44
Crown Point
www.crown-point.com

Circle 22 on the resource card.

Kennebunk Kitchens
www.kennebunkkitchens.com
Circle 23 on the resource card.

Plain & Fancy Cabinetry
www.plainfancycabinetry.com
Circle 24 on the resource card.

North Carolina Cotswold
Cottage, page 48

Architect: James S. Collins
336.389.0800

Project architect: Yvonne Bartos

70 Old-House Journals New Old House

Builder: E. S. “Buck” Nichols,
Builder
336.644.1152

Interiors:

Cynthia Schoonover Interiors
336.574.1002

Cell: 336.587.6200

Building Materials:

Brick

General shale Brick, Glenmore
Heritage

Roofing:

Life Pine, Pine Roof shingles
www.lifepine.com

Circle 24 on the resource card.

Copper Gutters:

Copper Craft
www.coppercraft.com

Circle 25 on the resource card.

Rumford Fireplace Components:
Superior Clay Products
www.superiorclay.com

Circle 26 on the resource card.

Quartersawn Oak Flooring:
American Building Products
Circle 27 on the resource card.

Interior Iron Railing:
Advanced Custom Metals
2740 Church Street
Greensboro, NC

Cabinetry: E.S. Nichols;
J. Speetjens, Inc; Rawleigh
Woodworking; Brooks Millwork

Starry Night Farm, page 58
Architect:

Archer & Buchanan Architecture
125 West Miner Street

West Chester, PA 19382
610.692.9112
www.archerbuchanan.com

General Contractor:

Griffiths Construction, Inc.,
Chester Springs, PA

610 827 7990
www.griffithsconstruction.net

Stonework: Carl Landis, Landis
Masonry

Lighting: Heritage Metalworks,
Downingtown, PA
610.518.3999
www.heritage-metalworks.com
Circle 28 on the resource card.

The Eagle Lantern, Glenmoore, PA
www.eaglelantern.com
Circle 29 on the resource card.

Hardware: Heritage Metalworks,
Downingtown, PA
www.heritage-metalworks.com
Circle 28 on the resource card.

Interior Doors, Mantels, &
Hardware: Tim Coldren, Monroe
Coldren & Son, West Chester, PA
610.692.5651
www.monroecoldren.com

Circle 30 on the resource card.

Salvaged Materials:

John High, The Barn Saver,
Lancaster, PA
www.barnsaver.com

Circle 31 on the resource card.

Coyle Lumber & Millwork, Inc,
Carlisle, PA
www.coylelumber.com

Circle 32 on the resource card.

Classic Millwork, Leola, PA
www.classicmillworkltd.com
Circle 33 on the resource card.

Landscape Architecture: Jonathan
Alderson Landscape Architects,
Inc., Wayne PA
www.jonathanalderson.com

Interiors (upholstered furniture,
paint & paper): Meadowbank
Designs, Inc., Wayne, PA
610.688.8090

Exterior Doors: Artisan Custom
Doorworks
www.artisandoorworks.com
Circle 34 on the resource card.

Stairs: Saienni Stairs & Millwork,
Inc., Newark, DE 302.292.2699

Kitchen: D.B.S. Kitchen
Cabinets/Draper
www.kitchendistributors.com
Circle 35 on the resource card.

Tile: Petragnani Brothers Tile and
Marble, Kennett Square, PA
Www.pbros.com

Art: Somerville Manning Gallery
www.somervillemanning.com

Pool: Armond Aquatech Pools, Inc.,
Bridgeport, PA
www.armondpools.com

Circle 36 on the resource card.

Windows: Marvin Windows &
Doors; www.marvin.com
Circle 37 on the resource card.
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Circle no. 431

amerlcan
mt

Healthy

No Carcinogens
Ultra Low Odor
Solvent-Free

Crystalline Silica Free

Beautiful

1,232 Luxurious Designer colors
140 Oversized Color Sheets
Color Matching Available

Durable

Washable
Stain Resistant
Superior Color Retention

Southern Diversified Products, LLC
’f\ 2714 Hardy Street - Hattiesburg, MS 39401
k Customer Support: 1.888.714.9422
Fax 1.888.714.9423
s ; For more information or to locate a retailer near you, visit us at
~ WWW. a*nerliarspﬂdepam: com
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Decoro’rivgﬁ Building Products
Lowest Prices... Widest Selection... All From Stock!

i Interior/Exterior Architectural Mouldings

& Millwork e Stamped Steel & Polymer
Ceiling Tiles ® Knobs & Pulls ¢ Furniture
& Cabinet Components ® Brass Tubing &
Fittings ® Balustrading ® Wainscoting
 Period & Contemporary Hardware

| Columns & Capitals ® Wrought Iron
Components ® Wall Coverings ® Kitchen 3
& Bathroom Accessories e Fireplace

_ Surrounds e Lighting ® Stock & Custom
_ Wood Carvings ® FauxStone Panels

_ Decorative Ceiling Beams... and so much more!

hitectural> Products
wOUTWATERue |

REE 1,100+ Page Catalog!

Catalog Requests Sales & Product Information
1-888-772-1400 1-800-835-4400
New Jersey ® Arizona ¢ Canada
www.Outwater.com

D
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FAST ON-LINE SERVICE!

For Direct Access to each advertisers

website & to order brochure online, log on
- to: http://www.oldhousejournal.com/lit

Circle no.

A & M Victorian

Decorations, Inc. 360
See our ad on page 78

Manufacturing quality architectural products
since 1979. 50 styles of elegant fireplace man-
tels, moldings, columns, balustrades, wall caps,
fountains, planters, and gazebos. Free literature.
800-671-0693

Americana/
Devenco Louver Products
See our ad on page 32

American Pride Paint. 431
See our ad on page 71

Available in virtually any color or finish, American
Pride paints offer you a durable and safer way to
color your world. To locate your narest American
Pride” paint retailer, please visit our store locator
online at www.americanpridepaint.com or call
888-714-9422

Andersen & Stauffer

Furniture Makers, LLC

See our ad on page 19

Custom period reproductions to exacting stan-
dards. Completely handmade and museum
licensed. Free literature. 717-626-6776

Architectural Products

by Outwater 285
See our ad on page 71

Outwater offers the widest selection of standard
and innovative decorative building products at
the lowest price. Free literature. 888-835-4400.

Authentic Designs

See our ad on page 76

America’s oldest makers of colonial and early
American lighting fixtures. Handcrafted chan-
deliers, sconces, table lamps, and lanterns.

AZEK Trimboards 308
See our ad on page 2

AZEK Trimboards is the #1 brand of trim.
Available at your local lumberyard. Once you
look, it’s all you’ll see.

877-ASK-AZEK; www.azek.com.

 ORDER BY MAIL -
Please circle the corresponding numbers on the
 card and mail it today. If payment is required,
please put the completed card in an envelope
with your payment and mail it to the address on
the card. .

~ ORDER BY FAX -
- Faxyour completed cardto
8888476035

Circle no.
Ball & Ball 243
See our ad on page 77
Victorian hardware. $7 catalog. 610-363-7330;
www.ballandball-us.com.

Bartile Roofs, Inc. 167
See our ad on page 29

Bathroom Machineries

See our ad on page 77

Original and reproduction bathroom fixtures:
clawfoot tubs, high tank toilets, pedestal sinks,
and many unusual items. Free literature.
209-728-2031; www.deabath.com.

Brass Light Gallery, Inc. 299
See our ad on page 9

Designers and manufacturers of architectural
lighting since 1974. Timeless designs, 15 finish
options, ADA compliant wall sconces and
compact florescent fixtures. Free literature.
800-243-9595

Building Science Associates, Inc. 181
See our ad on page 26

Exciting new house plans in historic styles for
New Urbanist or Traditional Neighborhood
Developments by award winning designer
Robert Martignoni, Free literature.

Carlisle Wide Plank Floors 127
See our ad on page 79

Traditional Wide Plank Flooring. Free literature.
800-595-9663; www.wideplankflooring.com.

Carriage House Door Company 124
See our ad on page 1

Free literature. 866-890-1776;
www.carriagedoor.com.

Cedar Valley Shingle System 183
See our ad on page 11

Chadsworth Columns 87
See our ad on page 35

Wood, PolyStone™ and fiberglass columns. Free
flier. $15 idea book includes product portfolio.

Circle no.
Cinder Whit & Co.
See our ad on page 78
Produces porch posts, newel posts, balusters,
spindles, finials, and handrails in stock or
replica designs. Free literature. 800-527-9064;
www.cinderwhit.com.

Classic Accents

See our ad on page 87

Makers of push-button light switches, wall
plates, fancy tassels, cord, moulding, Hook &
Edison light bulbs, etc. Free literature.
734-284-7661

Classic Gutter Systems 135
See our ad on page 77
Gutter Projects. Free literature. 616-382-2700

Connor Homes 394
See our ad on page 17

Coppa Woodworking 137
See our ad on page 87

Wood screen doors. 160 styles in pine, douglas
fir, oak, mahogany, redwood, cedar. Free catalog.
310-548-4142;www.coppawoodworking.com.

Country Road Associates 139
See our ad on page 76

19th-century reclaimed wood for flooring in
pine, chestnut, oak, heartpine, hemlock and
more. Barnsiding and hand-hewn beams. Free
color literature. 845-677-6041;
www.countryroadassociates.com.

Craftsmandoors.com 366
See our ad on page 76

Crown Point Cabinetry

See our ads on page 15

Furniture quality, period style, custom cabinetry
for kitchens, baths, and beyond. We build by
hand. We sell direct. 800-999-4994;
WWW.Crown-point.com.
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PTOduCt Lit@?fﬂtZﬁ/’e from Old-House Journal's New Old House Advertisers

FAST ON-LINE SERVICE! | ORDER BY MAIL

N & v 4
For Direct Access to each advertisers Please circle the corresponding numbers on the P

website & to order brochure online, log on :
- ORDER BY FAX

card and mail it today. If payment is required,

to: http;//www.oldhousejournal.com/lit please put the completed card in an envelope BY FAX
‘with your payment and mail it to the address on Fax your completed card to
 the card. . ‘ - ’, 838-847-6835 ' .
| Didha R ] C : 0
Circle no. Circle no. Circle no.

Decorators Supply Corporation 110 E.R. Butler & Co. Franmar Chemical 444
See our ad on page 82 See our ad on the back cover See our ad on page 27
Manufacturers of 16,000 different ornaments in ~ Manufacturers of historically accurate premium
plaster, wood, composition. Established in quality brass, bronze, nickel, silver, and Good Time Stove 160
1893. Free literature. 773-847-6300 wrought-iron hardware for doors, windows,and ~ See our ad on page 80

furniture. 212-925-3565 Fully restored authentic antique kitchen ranges
Designer Doors, Inc. 150 and heating stoves. Free literature. 413-268-3677

| See our ad on page 80 Faucet.com

See our ad on page 76 Hahn’s Woodworking Co. Inc. 572
Eldorado Stone 224  Complete kitchen and bath solutions with supe-  See our ad on page 76
See our on the inside front cover rior selection, prices, and service. 877-613-8147, Manufacturer of traditional wooden garage
Eldorado’s free catalog is filled with beautiful applica-  www.faucet.com/OHJ. doors, carriage house barn doors and custom
tions featuring our core profiles and a host of colors, entry doors. 908-793-1415
blends and grout styles. Free literature. 800-925-1491  Finlandia Sauna 563

See our ad on page 32 HB & G 220
Elmira Stoveworks Manufacturing quality saunas for 40 years. See our ad on page 23
See our on the inside back cover offer custom, precut, and refab saunas as well
Builders of Antique and Retro 1950’s Styled as heaters & accessories. Free literature. 800-
Appliances. $5 literature. 8-295-8498; 354-3342; www.finlandiasauna.com.

www.elmirastoveworks.com.

RETURN THIS COUPON TODAY FOR INFORMATION FROM THE COMPANIES IN THIS ISSUE OF New Old House.

To request information from companies in this issue, please circle the appropriate number below, put this card in an envelope with your check or money order
made out to New Old House, and mail it to the address below. Or charge the amount to your Visa, MasterCard, or American Express card. The informa-
tion comes directly from the companies, and New Old HOuSE is not responsible for any discrepancies in catalog prices. To order product literature online,
go to www.oldhousejournal.com/lit.

1 Free 15 Free 29 Free 43  Free 57 Free 71 Free 172 $6.00 308 Free 431 Free

2 Free 16 Free 30 Free 44  Free 58 Free 72  Free 181 Free 336 Free 444 Free

3 Free 17  Free 31 Free 45 Free 59 Free 73  Free 183 Free 343 $5.00 495 Free

4 Free 18 Free 32 Free 46 Free 60 Free 74  Free 189 Free 354 Free 541 Free

5 Free 19 Free 33 Free 47  Free 61 Free 87 $5.00 205 Free 356 Free 563 Free

6 Free 20 Free 34 Free 48 Free 62 Free 101 Free 209 Free 360 Free 572 Free

7 Free 21 Free 35 Free 49 Free 63 Free 110 Free 211 Free 366 Free 596 Free

8 Free 22  Free 36 Free 50 Free 64 Free 124 Free 220 Free 370 Free

9 Free 23 Free 37 Free 51 Free 65 Free 127 Free 222 Free 371 $5.00

10 Free 24  Free 38 Free 52 Free 66 Free 135 Free 224 Free 393 Free

11 Free 25 Free 39 Free 53 Free 67 Free 137 Free 243 $7.00 394 Free

12  Free 26 Free 40 Free 54 Free 68 Free 139 Free 271 Free 399 Free

13 Free 27  Free 41 Free 55 Free 69 Free 150 Free 285 Free 425 Free

14 Free 28 Free 42  Free 56 Free 70 Free 167 Free 299 Free 430 Free

NAME o h T TR oEEATTE B - TOTAL ENCLOSED S o
ADDRESS - I N - { - T degheadd ™ lebterD
cITY - N ) " STATE -z DAY TEL # - o - TG LT 9

CREDIT CARD #  EXP. DATE

SIGNATURE EMAIL (To receive special offers from NOH and other selected products or services.)
Please mail payment and card to New Old House, PO Box 413050 Naples FL 34101-6776. This coupon expires December 2008. NOHWinter08C

- e —— -
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Circle no.

271

Historic Doors, LLC
See our ad on page 82
Custom door shop specializing in architectural mill-
work for period style applications. Free literature.
Historic Housefitters 371
See our ad on page 78

Your source for completely hand-forged thum-
blatches, strap hinges, H & HL hinges, kitchen
& bath accessories. 18th-century period light-
ing. Brass, porcelain, black iron door & cabinet
hardware. Pewter, Redware, Tinware & much
more. $5.00 for 64 page color catalog.
800-247-4111; www.historichousefitters.com.
House of Antique Hardware 495
See our ad on page 80

Antique and vintage reproduction house hard-
ware. Online catalog. 888-233-2545
www.houseofantiquehardware.com.

Kayne and Son Custom Hardware 343
See our ad on page 76

Custome Forged strap hinges, bolts, fireplace
tools & accessories, and latch sets. $5 literature.
828-667-8868

King’s Chandelier Co.
See our ad on page 78

Chandeliers & sconces. Original designs and
period reproductions including traditional, all
crystal fixtures, and gas-light Victorian styles.
$6 catalog. 336-623-6188; www.chandelier.com.

172

Melton Classics, Inc. 356
See our ad on page 76

Manufacturer of columns, balustrades, and
mouldings in fiberglass, cast stone, GFRC, syn-
thetic stone, polyurethane and wood at afford-
able prices. Free literature. 800-963-3060;

www.meltonclassics.com.

Mythic™ Paint

See our ads on page /3
Mythic™ Paint is a premium, non-toxic, ultra low
odor paint with outstanding durablility and cover-
age. Now that’s a breath of fresh air. 888-714-9422.

430

Circle no.

Native Tile and Ceramics 399
See our ad on page 76

Native Tile & Ceramics creates restoration quality
reproduction decorative ceramic tile incorporating
California Mission, Spanish and Craftsman styles.
Fireplaces, fountains, borders, inserts, murals, and

tile rugs. Free literature. 310-533-8684

Nostalgic Warehouse /
ACME Manufacturing Co.
See our ad on page 83

The original door hardware company; offers
door hardware, cabinet hardware and acces-
sories in six distinctive finishes. Free literature.
800-522-7336

101

Pacific Columns 354

See our ad on page 31

Plain & Fancy Custom Cabinetry

See our ad on page 32A

Food for thought - five key ingredient catalogs
of  delectable Country,  Traditional,
Contemporary, Colorful and Small dream
kitchens. Cabinet details, colors, doors and
more...25 recipes from Bon Appetit. Custom
cabinetry well within your reach. $20 literature.
The Reggio Register 189
See our ad on page 78

Cast-brass, cast-iron, cast-alluminum, and
wooden heating grilles. Quality and beauty to
last a lifetime. Free literature. 978-772-3493;
www.reggioregister.com

Rejuvenation

See our ad on page 7

Over 500 period-authentic light fixtures and
house parts from early to mid-century. 12 fin-
ishes. Shipped within two weeks. Free catalog.
888-401-1900; www.rejuvenation.com.

Sheldon Slate

Products Co. Inc. 222
See our ad on page 71

Signature Hardware 596

See our ad on page 79

Supplier of clawfoot tubs & unique fixtures for
the period bath. Buy direct and save. Free liter-
ature. 877-682-4192; www.clawfootsupply.com.

Circle no. |

Southern Wood Floors 541

See our ad on page 5

Harvests buildings, not trees, to make Antique
Heart Pine. Historic wood, meticulously milled for
floors, walls, and cabinet stock. Free literature.
888-488-PINE; www.southernwoodfloors.com.

Timberlane Woodcrafters Inc. 205
See our ad on page 78
Shutters. Free color catalog.

Traditional Building Exhibition
and Conference

See our ad on page 75

Vintage Brick Salvage 393
See our ad on page 83

Thin brick tile for walls and floors made from
real reclaimed antique brick. Free literature.
800-846-8243; www.bricksalvage.com.
Vintage Woodworks 209
See our ad on page 18

Brackets, corbels, gable decorations, mould-
ings, porch parts, screen doors. Free literature.
903-356-2158; www.vintagewoodworks.com.

Wedge Hardwood Products 425
See our ad on page 82
Woodport Interior Doors 370

See our ad on page 79

Beautiful wood interior doors in raised panel, flat
panel, French glass and MDF primed.

Visit www.woodport.com for all styles avialable.
715-526-2146

W.F. Norman Corporation 211
See our ad on page 77

105 year old company still making original line of tin
ceilings, mouldings, and ornaments of all kinds. Free
catalog. 800-641-4038; www.wfnorman.com.

YesterYear’s Vintage Doors
& Millwork

See our ad on page 77

Solid wood doors. Victorian, screen/storm,
interior, and exterior doors. Free literature.
800-787-2001; www.vintagedoors.com.

336
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VISIT WWW.TRADITIONALBUILDINGSHOW.COM

cALL 1-866-566-7840 or




Circle no. 356

COLUMNS & BALUSTRADES

Impeccable Quality At Affordable Prices

¢ Fiberglass
® Cast Stone
¢ Poly/Marble
e GFRC
e Synthetic Stone
* GRG
urethane

* Wood

For a Quotation
or Free Product
Literature Call:

800-963-3060

lassics
Incorporated

(802) 3947713/ (800) 844-9416

www.MeltonClassics.com Catalogues Available

Circle no. 366

CRAFTSNAND RSC !‘.1‘

. from your Iapt‘:op‘ to ypur dqor step

Please browse our Web site where you can view
a full line of doors with matching sidelites and
. oms. Our proprietary Door Quote
™ is your entry to simple step by step
structlons to bmldmg your dream door'

V;snt us anytime at ,
www cra&smandoors.cam

toll free 866.390. 1574 - fax 4253901643

Circle no. 343

www.customforgedhardware.com

B

Kayne and Son
Custom Hardware, Inc.
Dept NOH
100 Daniel Ridge Road
Candler, N.C. 28715
(828) 667-8868 or 665-1988
Fax: (828) 665-8303

Catalogs $5.00

* Reproductions & Restorations

» Builders/Architectural Hardware
* Custom Forging

« Cast Brass & Bronze

= Custom Hinges & Thumblatches
 Fireplace Tools & Accessories

Circle no. 139

Faucet.com NAT -l V E
Great Products Tile & Ceramics

3 o

Great Service
Great Prices

Handmade decorative tile

Helping over 1 million

customers since 1994 in the Southern Californian

/ traditions of Spanish Mission
Shop online . and Craftsman styles...
www.faucet.com . www.nativetile.com
Or Call Today ¥ (310) 533-8684 & &8

877-613-8147

Circle no. 572

For custom doors that match the unique character of your home

HAHN’S WOODWORKING COMPANY, INC

MANUFACTURER OF
TRADITIONAL WOODEN GARAGE DOORS
CARRIAGE HOUSE BARN DOORS » CUSTOM ENTRY DO

Simply the Best Since 1984
Quality, Innovation & Experienc

181 Meister Avenue, Branchburg, NJ 0887
Phone 908-722-2742 * Fax 908-722-2736
info@hahnswoodworking.com

Showroom Hours: 7-12 and 1-4, M-F

www.hahnswoodworking.com

76 Old-House Journals New Old House

Joe Rizzo, Proprietor Country Road Associates Litd.

“AUTHENTIC 19th C. BARNWOOD
IS MY BUSINESS”

e FLLOORING: Chestnut, White
Pine, Oak, Heart Pine, Walnut,
Hemlock & more

e Random widths from 3"-20"

e BARNSIDING: faded red, silver-
gray & brown

e HAND-HEWN BEAMS: up to
13" wide. Random Lengths

Large quantities available
Deliveries throughout the USA

COUNTRY ROAD ASSOCIATES, LTD.
63 Front Street, P.O. Box 885, Millbrook, NY 12545
Open Tues.-Sat. 10AM-4PM
Sun. & Mon. by appointment 845-677-6041
Fax 845-677-6532

ww w.countryroadassocia tes.com

Wwinter 2008



Circle no. 135

CLASSIC GUTTER SYSTEMS, L.L.C.

* Heavy duty copper, aluminum

and galvalume half round

* Up to 26' shipped
nationally

* Buy direct

24 styles of
cast facia
brackets

Ph. (269) 665-2700 * Fax. (269) 665-1234
P.O. Box 2319 « Kalamazoo, MI 49003
For complete line visit www.classicgutters.com

Reproduction
1910-Style

iéLydia ”
Water Closet
NEW! 1.6 GPF

PLUMBING
for your
ANTIQUE
BATH

Original & Reproduction
Fixtures & Decor
Hard-To-Find Parts

BATHROOM MACHINERIES
209-728-2031 » www.deabath.com
495 Main Street ®* Murphys, CA 95247
Quality and Service since 1976

Circle no. 336

Circle no. 243

— CELEBRATING 75 YEARS OF SERVICE —

Handcrafted Reproduction
Lighting and Hardware

Since 1932, Ball and Ball has set the standard for the finest
reproduction and restoration of 18th Century through ‘
Victorian Era antique lighting and hardware. Meticulously
crafted sconces, chandeliers, lanterns, and candlestands &
in brass, tin, copper, pewter, hand forged iron, and

bronze are all made on the premises, as well as

period house and furniture hardware and fireplace
accessories. Choose from over 2,500 established
designs—or have items custom designed

and created, just for you!

RE REPROVS

EXTON, PENNSYLVANIA

Call or visit online for a
1-800-257-3711 40-page lighting catalog or a 180-page
WWW. ballandball.com complete product line catal

Circle no. 211

T

winter 2008

Decorative Metal Ceilings

Original turn-of-the-century patterns

Using 100 year old dies, the W. F. Norman Corporation is once
again producing metal plates for the design of ceilings and wall cover-
ings. Their growing popularity stems not only from nostalgia but
from their beauty, permanence, fireproofing and economy.

The fullness of the Hi-Art™ line — including center plates, corner
plates, border plates, cornice and filler plates — permits classic
designs to be produced that are architecturally proportioned for an
exact fit.

Write for reproduction copy of 72 page illustrated catalog. Price $3.
W.ENorman Corporation

P.O. Box 323 ¢ Nevada, Missouri 64772 « 1-800-641-4038
Fax: 417-667-2708 * www.wfnorman.com

Old-House Journals New Old House
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Circle no. 189

Grilles & Registers | 1
Made to Las e
Lifetime H
The finest quqllty and largest 10% e
selection of sizes and materials g g ; =

T o2

The Regglo Reglster Co.
Dept. D7712, 31 Jytek Road,
Leominster, MA 01453

Call (800) 880-3090 k| ww.reggiorehister.com

Circle no. 205

EXTERIOR SHUTTERS & SHUTTER HARDWARE

So, you want to
IMPROVE YOUR VIEW.

Celebrate the rich history of an old home with worksé
of art that deserve the privilege. Solid cedar, custom |
handcrafted shutters and hand-forged period \¢
hardware. Call today for your free Timberlane® catalog.

800.250.2221 EXT. 1718 + TIMBERLANE.COM/1718

Old-House Journals New Old House

Circle no. 360

Elegant Marble and
Cast Stone Mantels

A&M VICTORIAN

DECORATIONS, INC.
2411 Chico Ave. So. El Monte, CA 91733
(800) 671-0693 e Fax (626) 575-1781
www.aandmvictorian.com

Circle no. 172

Classic El
You Can Afford
... Since 1935

Made in USA

memm

729 S Van Buren Rd, !
Eden NC 27288 &
Catalog available or visit us online.
336.623.6188 - crystal@chandelier.com

Circle no. 371

18™ CENTURY PERIOD LIGHTING

¢ Wall Lanterns

¢ Post Lanterns

¢ Interior Sconces
¢ Chandeliers

¢ Antique Tin,
Copper & Brass
¢ Large Inventory
¢ Custom Work
Also, the finest in Hand-Forged Iron
Hardware, Period Knob & Leversets,
Pewter, Tin & Redware and
Much More.
Send $5.00 for our 64-page
color catalog.

PO. Box 26, Dept. 8127
Brewster, N.Y. 10509

800-247-4111

www.historichousefitters.com

TN “HHEEHEHSH”
Cinder Whit & gm/umy N

Wood Turnings for Porches & Stairways
+Stock or Custom Designs « Authentic Replications » Prompt Quality Service o
+Porch Posts ¢ Balusters o Newels o Spindles o Finials « Handraile
+Lengths To 12 Feet  Free Brochures
1-800-527-9064 Fax 701-642-4204
E-Mail: info@cinderwhit.com
Website: wwv.cinderwhit.com
173 Eleventh Avenue South « Wahpeion, ND 58075
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Circle no. 127 Circle no. 370

woodport

INTERIOR DOORS™

The original source

" of wide plank floors
since 1966. Family, trust,
quality. A wide variety
of design options to fit
any style of home and
any budget. Call for

your free portfolio.

800-595-9663

Larlisle

! Wide Plank Floors*

Finely crafted. Trusted for generations.

- ATLANTAGA DENVERCO
STODDARDNH

By buying products
made with the FSC
label you are
FSC supporting the growth
of responsible forest
SW-COC-002350 management worldwide.

= Cretir s Pine
Carlisle” Eastern White Pine © 1996 Forest Stewardship Council A.C

Select Woodport™ interior doors
for your new or remodeled home.

- Visit our web site for all designs
0% /ﬁ/”/ﬁ’ l:_/p/,dg,/ and retailers in your area.
'

www.signaturehardware.corn/ noh

866-475-9711

www.woodport.com

*Not valid with any other offer. Exp. 2/15/08
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Circle no. 495 Circle no. 160

GOOD TIME STOVE CO. By

A Family Business since 1973

Genuine Antiquc Stove

£

Restored With Love...

for the Warmth of your Home
G the Heart of your Kitchen

www.goodtimestove.com
1-888-282-7506
Ask for
Sara, the Stove Princess

o

Expert & Quality ==
Restoration for .

Beauty & Safety

If it were any more authentic, it wouldn't be a reproduction.

H

HOUSE OF ANTIQUE HARDWARE

Museum & Showroom open by
One of the web's best selections of original and reproduction hardware, not that e appointment or by chance
anyone will tell the difference. Find this Arts & Crafts swtich plate and more than sz
8,500 other items at HouseofAntiqueHardware.com. Or call [877) 223-2614.

. Gas & Electr

Save 15% with promo code: NOH

ic Conversions Available

Circle no. 150

Each Detail Crafted By Hand, Every Element In Architectural Harmony.
Whether you're re-visioning your home or planning new construction, we'll introduce you to the next level of
custom crafted aesthetics living in Architectural Harmony. To see how our attention to detail and design
smoothly complement your vision, visit designerdoors.com or call 1 800 241 0525.

DESIGNER DOORS

ARCHITECTURAL #75% HARMONY™
GARAGE DOORS ENTRANCEWAYS SHUTTERS GATES

Architectural Harmony is a trademark of Designer Doors, Inc.

80 Old-House Journals New Old House winter 2008



Authentic Designs

Handcrafted Early American and
Colonial lighting fixtures are built one
at a time in our rural Vermont work-
shop. Available electrified or for candle
in a variety of finishes. All UL approved.
800-844-9416;
www.authenticdesigns.com

N OMHQW

Ball and Ball
Our NEWLY EXPANDED Lighting Catalog

features hundreds of exciting new prod- |

ucts. Masterfully hand crafted to the fin-

est quality, our collection includes 18th |
Century and American Revival Period |

Reproductions. 800-257-3711;
www.ballandball.com

Circle no. 243

OLD HousE

Carlisle Wide Plank Floors

For nearly 40 years the Carlisle family
has handcrafted traditional wide plank
wood floors.
www.wideplankflooring.com

Circle no. 127

Chadsworth’s 1.800.COLUMNS
Chadsworth’s 1.800.Columns introduces
its new Classic Pergola Line in kits from
2 to 16 columns. With PVC beams and
their famous PolyStone™ support col-
umns, these pergolas are unaffected by
moisture and insects. 800-486-2118;
www.columns.com

Circle no. 87

Eldorado Stone

Eldorado Stone offers 12 distinct
profiles in an array of color blends.
Regional lines are also available.
Hand-crafted by artisans, the believ-
ability of our stone is second to none.
www.eldoradostone.com

Circle no. 224

Advertisement

Carriage House Door Company
Carriage House doors are handcrafted
from the finest materials available.
Exceptional workmanship, superior
woods and professional hardware ensure
long-lasting beauty, reliable performance,
and low maintenance. West Coast:
866-890-1776; East Coast and Midwest:
877-668-1601; www.carriagedoor.com
Circle no. 124

Melton Classics Columns and
Balustrades
MeltonClassicsoffersaffordable pricingon
their classically authentic columns, balu-
strades, mouldings and other architectural
elements crafted from maintenance free
materials factory direct. 800-963-3060;

| www.meltonclassics.com

Circle no. 356

MythicTM Paint

MythicTM paint is a premium, non-toxic,
ultra low odor paint with outstanding
durability and coverage. Now that's a
breath of fresh air!

888-714-9422; www.mythicpaint.com

Circle no. 430

Pacific Columns

Pacific ColumnsintroducesNationwide
3 Day QuickShip program on their
contractor approved Endura-Stone™
columns. 800-294-1098;
www.pacificcolumns.com

Circle no. 354

winter 2008

REJUVENATION

Mixing Art Deco, Art Moderne, and
Streamline elements, The Vernonia
wall bracket was found in many stylish
bathrooms of the 1930s and 1940s.
Available in 12 different finishes,
including Polished Nickel as shown.
888-401-1900; www.rejuvenation.com

Signature Hardware

Signature Hardware is a direct merchant
of antique-style reproduction fixtures for
the home. From clawfoot tubs and vanity
furniture to door hardware and outdoor
accents, the company has more than
22,000 products from which to shop.
www.signaturehardware.com

Circle no. 596

Southern Wood Floors

Southern Wood Floors introduces 200-
year-old antique heart pine in new preci-
sion-engineered, prefinished flooring. A
rich, noble wood becomes a perfectly
renewed resource for any old house.
888-488-7463;
www.southernwoodfloors.com

Circle no. 541
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Circle no. 271 Circle no. 425

Boxed Heart Floorin

Exclusively from Wedge Hardwood Products Inc.’

“Making Antiques
in Moments”

There is nothing like the beauty of
antique hardwood flooring... or is
there? At Wedge Hardwood Products
Inc., we transform the new to old

f through a unique process in which we

‘| randomly place nicks, gauges,

{ punctures and imprints of old screws
and nail heads into new wood. There is
no pattern to the defect, therefore, you
cannot distinguish between ours and
those produced through years of wear.

Get the beauty of the past, but the fit
and durability of new wood, and at a
much more affordable price! Boxed
Heart Flooring ~ There's nothing else
like it.

Available in 14 different species.
Random or wide plank. Prefini

FINE CRAFTSMANSHIP IN WOODWORKING

~

Te’e‘bhnm’ 610-756-6187 ~ WWW.HISTORICDOORS.COM

Circle no. 110

i e E

Slistic ~ Authenlic ~» . CW(} relalile
For more than a century, designers and architects have enriched their projects with accent elements created by the DECORATORS SUPPLY COR-

PORATION. Today we offer replicas of some fifteen thousand original designs produced in varied materials. * Readily installed by tradespeople and
do-it-yourselfers. « Uses: period restoration, remodeling, new building projects. « $35.00 for our six book set of illustrated catalogs.

DECORATORS SUPPLY CORPORATION

Providing Architects and Decorators Fine Detailed Replicas of Exquisite Hand Carvings for Over a Century
3610 South Morgan, Chicago, Illinois 60609 (p) 773-847-6300 or (f

www.decoratorssupply.com
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Thin brick veneer tile
made from authentic
reclaimed brick.

For information on our
complete line of

antique brick products call
1-800-VINTAGE or visit
bricksalvage.com

Traditional
PRODUCTS

A wide world of period
pieces and reproduction
items for your home!

*BRICK SALVAGE

Circle no. 101

By NOSTALGIC

WAREHOUSE m

Add Character
to Your Custom Home!

4 Create a customized look with
max-and-match flexibility

e Kitchen & Bath Products

e Floors & Ceilings

4 Quick and easy installation

4 Distinctive styles provide n
e Lighting lasting first impression

e Furnishings

e Landscaping

e Doors & Windows

e Exterior Products

Visit oldhousejournal.com to Enrich Your Life

wwwgrandeur-nw.com/ohj 1-800-522-7336
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Holmes-King-Kallquist & Associates
Architects, LLP

575 North Salina Street ® Syracuse, New York 13208 @ (315) 476-8371
(315) 476-5420 (fax) ® www.hkkarchitects.com @ Info@hkkarchitects.com

From the finest quality country estates to simple lakeside cottages, we
have been designing historically detailed homes and providing sensitive
restorations for 25 years. Our first hand knowledge and experience with
the styles, details and materials drawn from over 200 years of American
architecture allows us to produce residential designs that both realize our
clients’ visions and create an aesthetic sensitive to time and place.

The dominant theme weaving through Holmes-King-Kallquist and
Associates’ work is uniqueness. Every project results in a unique synthe-
sis of our clients’ needs, their site and our knowledge of current design
and construction.

We are committed to the continual improvement of our skills as
interpreters and implementers of our clients’ goals. Recognizing that
quality projects become reality with quality clients, we welcome a high
level of client participation and celebrate our many design awards result-
ing from these collaborations.

Let us work with you to create a home that is inspired by the past,
grounded in the present and equipped for the future.

Benjamin L. Walbert Architects & Planners

Sandra Vitzthum Architect, LLC

122 N. Fifth Street @ Allentown, Pennsylvania 18102
610-821-0202 ® 610-821-7044 (fax) ® www.blwalbert.com

Benjamin L. Walbert Arch-
itects & Planners is a full
| service architectural firm
| specializing in authentic
reproductions and renova-
tions of traditional and peri-

on integrating the timeless
aesthetics and charm of clas-
sic idioms with the ame-
nities and technological

requirements of modern life.
i Well known for the metic-
{ ulous attention to detail that
makes new construction look
and feel original and authen-
tic, Walbert Architects &
Planners has an impressive portfolio of distinguished projects
and satisfied clients from coast to coast. Whether to prefer
Georgian period styling or the rustic feel of a Bucks County
stone farmhouse, Walbert Architects & Planners delivers the
historical accuracy and superb detailing that will set your
home or estate apart from the rest.
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46 East State Street ® Montpelier, Vermont 05602 @ (802) 223-1806
(802) 223-4709 (fax) ® www.sandravitzthum.com

Specializing in regional vernaculars and ecological construction,
Sandra Vitzthum tailors her designs to client and site. She works
with each family and contractor personally to create homes that
look “as if they have always been there.” Sandra works closely
with skilled craftsmen to produce elegant detailing. Her work
has been published widely.
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Peter Zimmerman Architects

828 0ld Lancaster Rd. ® Berwyn, Pennsylvania 19312
(610) 647-6970 @ (610) 993-9080 (fax) ® www.pzarchitects.com

Peter Zimmerman Architects’ design philosophy is deeply rooted
in the historic tradition of architecture: classical proportion and
scale, the balance of shadow and light and the appropriate relation-
ship between materials. We strive for design that creates a sense of
transparency inside and out. Our focus is on the integration of the
built and natural environment, remaining faithful to historic roots
and sensitive to the surrounding cultural context.

The natural features of each property influence our approach
to design. The design process is a constant dialog between client
and architect, a willingness to explore possibilities realizing that

there is never one answer or solution. Finding that solution is, in
our view, a successful architectural experience.

James S. Collins, Architect ' Russell Versaci Architecture
133 East 17th Street, B-2 @ New York, NY 10003 @ 845-699-9120 Seven North Liberty Street @ Post Office Box 186 @ Middleburg, Virginia
1700 North Elm Street, F-1 ® Greensboro, NC 27408 @ 336-389-0800 540.687.8777 @ 540.687.8333 (fax) ® www.russellversaci.com

James S. Collins, Architect designs traditional buildings and
interiors as well as appropriate additions to existing residential,
institutional and historic structures. We are passionate about :
the art of construction and focused on the thoughtful integra- =~ Founded by the author of Creating a New Old House, Russell Versaci
tion of proportion, quality materials, precedent based details | Architecture is devoted to the design of new houses with old-house
and the vocabulary of classical and vernacular architecture. souls. Our projects range from designs for custom homes and tradi-
tional communities to historic building products and pre-fabricated
homes. The home designs in the Simple Farmhouse Portfolio are
now available in pre-fabricated kits of parts. The kits are crafted in
New England and delivered by truck to your home site for assembly,
like the old Sears houses, for considerable time and cost savings. To
view the designs, please visit www.simplefarmhouse.com—and call
us at 540-687-8777 to explore new visions and possibilities.
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NEW OLD HOUSE

9 CLASSICALDESIN FELLOWSH g e CAB oM Where to Find the
. 7 Hard-To-Find Stuff

Old-House Journal’s Annual Directories

»
OL0-HOUSE JOURNAL'S

RESTORATION
DIRECTORY

Traditional
PRODUCTS

interest. and training in t‘bﬁ classu:al des:gn m&mon and ché:  continuity of -
knowledge it embodies. The pnze is awarc!ed om:e every two years by a Jury
appointed bythelCA®CA, ‘

CENTERPIECE of the prize is a zizree»month Classical D Dcsxgn Fellow-
ip at the American Acad&my in Rome, the premier American overseas center fo;
 independent study and research in the fine arts and humanities. The total awar
will include Academy fe&s, travel allotment and award sn'pencL The proposed

three- month stay must occur | between Sepﬁembtr 13, 2008 and Aprxl 30, 2009.

vc;pen to United States cmzené of any age who have received
a Bacheior of Architecrure degree, Master of Architecture degree, or Master of
' Fine Arts degree pfmr to the start of fellowship.

Find nearly 2,000 suppliers of Outfit your new or old house.
bathroom fixtures and faucets, ~ You'll find a showcase of new
building materials, lighting, products from our past, in
decorative accessories, one 200+ page book.
furnishings of all types
and styles, and more!

. PL VASE INQUIRE For further information, visit the [CA&CA at
1cxs&org, call (212) 730 9646 ext. 101 or emaﬂ la@dassmst org

thEINSTIIUTE O
_ CLASSICAL ARCHITECTURE
& CLASSICAL AMERICA

Order both and save! Just $15 for both
comprehensive directories (+$5 shipping & handling).

Call 800-850-7279.

WW CLASS!CIST ORG

A Source Book Rich With Information
Traditional Products

ldeas and Advice for the Historically Minded Homeowner

BRAND-NEW EDITION!
o OldHouse N ew versions of products from our past have never been more available,
ra ]_thI |a . or more likable. Traditional Products is a new way to find new-old stuff.
PRODUC l S Old-House Journal’s Traditional Products covers everything from historically appropriate

building materials to period pieces to modern substitutes, all in one softbound book.

You will find:

® Buying guides

® Complete information on product sources
® Hundreds of full-color product photos

® New alternatives to traditional materials

There’s never been a better time to learn about traditional
American housing styles. Traditional Products will help bring the lessons home.

Order Today! Call 800-850-7279 ($9.95 plus shipping and sales tax, if applicable)
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An Inviting Past, An Enduring Future.

“a

s

OLD-HOUSE JOURNAL, helps you discover how
to blend the elegance of yesteryear with
today’s modern amenities. An authority on
homes of every style and every era, each
issue of OLD-HOUSE JOURNAL provides cost-
saving tips, beautiful interior schemes,
and expert how-to's.

Best of all, OLD-HOUSE JOURNAL chronicles the real-life
successes of fellow restorers. Their shared advice and a subscription
to OLD-HOUSE JOURNAL means you're never alone. Together, we'll
work to give your older home a brand-new beginning.

Subscribe to OLD-HOUSE JOURNAL.
Call us at 800.234.3797 or visit us online at
www.oldhousejournal.com

Classic Accents

MANUFACTURERS OF THE PUSHBUTTON SWITCH « est 1984

|
PUSHBUTTON LIGHT
SWITCHES AVAILABLE WITH
DIMMER, SINGLE OR 3-WAY
OVER 25 STYLES OF COVER
PLATES—DECORATIVE,
PLAIN AND SOLID

X MOULDING HOOKS, )
BRASS i e / 1\ TASSELKITS
: /& '\ AND MORE,

P. 0. BOX 1181, DEPT. OHI04, SOUTHGATE, MI 48195
(P) 800.245.7742 « (F) 734.284.7305 * () classicaccents@bignet.net
CALL FOR A FREE CATALOGUE ° VISIT OUR WEBSITE AT
classicaccents.net
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E.R. BUTLER & CO.

e

" SHOWROOMS BY APPOINTMENT

WWW.ERBUTLER.COM

CATALOGUES AVAILABLE TO THE TRADE

E.R.BurtLer & Co.
E. & G.W. Robinson Crystal Collection

FINE ARCHITECTURAL, BUILDERS’ AND CABINETMAKERS’ HARDWARE




