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AT FORMICA CORPORATION

For samples, call Zip Chip, 1-800-524-0159 (in NJ. 1-800-624-1914).




NNOVATION ALWAYS SURFACES.

ount on Formica Corporation to give you the competitive edge
for your next design. This year, we’re introducing a wide range of new

patterns that will expand your creative horizons.
Work with the variety of stone textures in our American Granite

collection. Create with the subtlety of our pointillist Dust and Clear Sand FORMICA®
collections. Design with the realistic look of hand-made paper from our SaANo
Papercraft collection. Embellish with the rich, natural beauty of our products
Woodgrains. Plus, all solid colors are available in a polished finish.
So if youre looking for tomorrow’s ideas today, look to Formica THE FIRST NAME IN SURFACES.
THE LAST WORD IN INNOVATION.

Corporation. The first name in exciting surfaces.
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For high performance and low
maintenance in a commercial
setting, the alternatives to a
Marvin Magnum Tilt-Turn are
somewhat limited. The only
one we can recommend with
absolute certainty is the one
suggested above.

And even then there are
drawbacks. A properly con-
structed wall may perform as
well, but it certainly won't be
nearly as beautiful.

THE WINDOW THAT
SHATTERS COMMERCIAL
STANDARDS.

When we tested a 48" x 64"
Magnum Tilt-Turn, we found
the results tested our imag-
inations. So we tested the
window again. And again.
Always with the same results:

Air infiltration: .01 cfm (@ 25
mph (.02 @ 50 mph). Ten
times lower than the toughest
proposed commercial stand-
ards. Wind loads: 200 mph
positive pressure. 256 mph
negative pressure.

£

SPECIFY THIS WINDOW
OR SPECIFY A WALL.

Water infiltration: O (@ 66 mph.
U values: as low as .22.

R values: as high as 4.55.

A perfect design, superb
materials and Marvin's meticu-
lous craftsmanship make
the Magnum Tilt-Turn the new
commercial standard in
windows.

SINGLE-MINDED QUALITY
THAT OPENS TWO WAYS.

The Tilt-Turn swings into the
room for cleaning. It also tilts
in for ventilation. It's a technical
feat other companies gladly
let us perfect.

Because it took a commit-
ment to quality. Every step of
the way. From research and
development, through start-up
and on into full production.

We use only the best mate-
rials, starting with carefully

selected western Ponderosa
pine. Every piece is pressure
treated with insecticide and
water repellent solutions to
protect against rot and decay.

And only the highest quality
hardware will do. A window
that performs this well must
operate precisely.

Once we have a precise fit,
we add a tight seal with
weatherstripping that's welded
at all four corners. We know
of no window in production
that's crafted as carefully as
our Tilt-Turn.

QUALITY COMES
STANDARD. NOW HERE
ARE YOUR OPTIONS:

In addition to a beautiful
standard unit, our Tilt-Turn
comes in a Round Top



v et

and a simulated double hung.
Where you must consider
security, there is a unit with
keyed locks for maintenance
access. Elsewhere in the

Magnum line, you'll find a tilt-
only hopper and an authentic
double hung.

The Magnum line also gives
you a wide range of applica-
tion options. They're equally at
home in high rise, low rise,
renovation, new construction,
hospitals, schools and office

| buildings. The only limitation

IS your imagination.

In glazings, your choices
include 74&" insulating, 1”
insulating, solar bronze, solar
gray, solar cool, Low-E or
Low-E with Argon. And, for
extra-low maintenance, you
can specify a medium bronze

cladding or Polycron.

WE'D LIKE TO OPEN
A CONVERSATION.

Wed like to send you more
information and give you the
name of your nearest
qualified Marvin Magnum
distributor. Call us toll-free
at 1-800-328-0268 (in
Minnesota 1-612-854-1464).
Or write Marvin Windows,
8043 24th Avenue South,
Minneapolis, Minnesota 55420.
Because we think this is the
best window you can specify.
And because we engineered
it to open your mind.

MARVIN
MAGNUMS

ENGINEERED TO
OPEN THE MIND.
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See our display, Room 1311, Chicago Tile Institute,
Brann Clay Products at the Chicago Merchandise Mart
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SCANDINAVIAN DESIGN's limitless range of possibilities
invites examination.

For those with a taste for elegance, an eye for quality and
the desire for novelty, Partek presents a myriad of floor, wall
and countertop tiles that add lifetime beauty to any milieu.

Our Scandinavian Design ceramic tile inspires. The palette
has been carefully selected so the various series can be
blended for eye—opening designs. Though the tiles have a
refreshing and delicate appearance, they withstand decades
of abuse from man, machine and nature.

Partek’s collection of Scandinavian Design tile is now
available for examination from our network of distributors.

Imagine: your creative mind and Partek’s Scandinavian
Design tile. The results will be extraordinary.

partek

Partek Tile US.A., Inc
10412 Bluegrass Parkway
Louisville, Kentucky 40299
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The Menil Collection museum in Houston, by Piano & Fitzgerald, provides well-lighted
galleries for Modern art, as well as research, storage, and work spaces. Peter Papademetriou
P/A Inquiry: The Fittest Survive

As the rise in healthcare costs spurs reduction in the length of hospital stays, administrators
compete for patients to fill empty beds. Architects aid this marketing effort by making
hospitals more “user friendly.” Susan Doubilet

The Poetics of Revealed Construction

The Crosby Arboretum Interpretive Center at Picayune, Miss., by E. Fay Jones and Maurice
Jennings is a sensitive, yet dramatic response to its subtle and beautiful surroundings. William
Lake Douglas

P/A Portfolio: Desert Buildings

Two government buildings in Saudi Arabia draw on traditional architecture interpreted in a
contemporary form. David Morton

P/A Seventh Annual International Furniture Competition

A jury of five architects and designers selected three designs for citations and two for
honorable mention from the 720 entries from 16 countries. Pilar Viladas

TECHNICS
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Information about ceilings is readily available. It is more difficult to learn where to use certain
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FOMS +SUMFACES Three Wood Ceiling Systems

Linear Wood Ceilings

Wood Coffer Ceilings

Three reasonably priced wood ceiling
systems for new construction or remodeling
are designed for easy installation in a
standard T-Bar grid. All have Class | fire rating.
Linear Wood Ceilings offer a wide selection
of woods and panel profiles, and simple clip
on attachment. Wood Panel Ceilings and
Wood Coffer Ceilings feature uncomplicated
lay-in installation and plain or design faces in
a wide selection of hardwood veneers.

Forms + Surfaces Ceilings Division
Box 5215 Santa Barbara, CA 93150
(805) 969-7721 Circle No. 351

Wood Panel Ceilings




EDITORIAL

As we find out the win-
ners of this year’s major
awards for architecture,
it is reasonable to ask
what the choices mean,
and beyond that, who
really benefits?

Who Wins

BY the time you read this issue, all of this year’s national awards for architecture will be publicly
known—with the big exception of the AIA Gold Medal, which the institute keeps secret until its national
convention in June. Those announced so far include the P/A Awards (January issue), the AIA Honor
Awards (p. 29), and the AIA Firm Award (Feb. issue, p. 24). On the international scene, the winner
has been announced for the American-sponsored Pritzker Prize (p. 29) and the RIBA Gold Medal (p. 30).

It is always templing to try to read some trends into such choices. In the case of the P/A Awards, the
jury itself observed that there was only one obviously Post-Modern winner among the 13 they selected
for architectural design; and they hoped they were recognizing a renewed emphasis on socially respon-
sible projects. Los Angeles Times critic Sam Hall Kaplan reported on their choices, quite thoughtfully,
under the heading “Post-Mortem for Post-Modernism.” Like the numerous obituaries for P-M that have
appeared, this autopsy may have been premature. Kaplan had not yet heard what had been chosen for
AIA Honor Awards, a selection that P/A Senior Editor Daralice Boles calls “ecumenical” (page 29).
Among those 20 works, after all, are two by Michael Graves, two for which the Venturi, Rauch & Scott
Brown firm shares credit, and one for which Charles Moore does.

This year’s selection of Kenzo Tange for the Pritzker Prize could be interpreted as an endorsement
of Modernism, to which he has been an unwavering adherent. It would be a mistake, however, to look
to this prize for indications of trends: sometimes it goes to orthodox elders like Tange or Pei, sometimes
to mid-career innovators like Stirling or Meier or to iconoclasts like Hollein or Bohm. The pinnacle of
AIA awards, the Gold Medal, is also bestowed on architects who fill different kinds of roles. This year,
AIA may or may not be trying to tell us something by its appointment of Tange as honorary chairman
of its convention; does this mean he is getting the medal? More likely, that several on the deciding board
tavored him, but they could not muster cnough votes. His unusual convention billing could mean that
nobody is going to receive the gold this year.

For the recipients of all these various awards, what are the benefits? After that moment in the spotlight,
awards can be positive effects on getting new commissions, having more clout with clients, recruiting
good staff members, being invited into competitions or onto juries. There are all manner of advantages,

if the firm is able to exploit the honor—a nasty word, “exploit,” but it is accurate for the process of
bringing that recognition to bear where it will count. No honor has sure-fire magic: Even winners of
the AIA Gold Medal and the Pritzker Prize lose some commissions to firms with no such credentials.

For the profession, the awards set benchmarks, standards to strive for or rebel against. They should
present case studies to examine and discuss. And they should bring the attention of the public to bear
on the work of architects and how its quality is measured. That in turn should help the public to
recognize good architecture, strive for it, and get it.

But there are serious weaknesses at the public benefit end of the sequence. These awards get moderate
amounts of coverage in some of the big newspapers, a little on local TV and radio, maybe a mention
in a national newsweekly. But that is just about the only exposure these honors get to people who neither
attend awards presentations or read architecture magazines.

For impact on a broad public, we need events in the places where the architects work and the buildings
stand, for instance, or commemorative programs on local TV, efforts that are hard for the local public
to ignore. Activities such as these, of course, need funding; we cannot ask clients, even wealthy ones,
to foot these bills, since they have already done their part. Funding would take some ingenuity, but it
should be worked out by those with no direct interest in the project (local ATA chapters?). Whatever
kind of event is staged, the main point is that some amount of money and imagination must be committed
to publicizing these winners, if they are to be known to more than an informed few, if they are to have
their intended effect on our levels of architectural expectation and achievement. L
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Reach the heights of
good design with Atria.
This sturdy fabric is on
the fast track with built-in
‘ performance for extra mileage.
"  Specify Atria, and other
Ben Rose contract classics

for upholstery, wall covering,
drapery, and casement applications.
And finish out front.

BEN ROSE INC. 6828 NORTH CLARK STREET CHICAGO, IL 60626
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DUPONT
SOIL & STAIN
REPELLENT
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Its time to rethink.

New lighting technology

makes the old answers obsolete.

Your first true impression of a building’s
interior comes when you leave the lobby
and enter the corridors.

The picture below demonstrates the kind
of impression a corridor can make. When
you walk into this corridor, every part of it
seems washed in a soft, even glow. An effect
like this requires exceptionally consistent,
comfortable illumination at a high enough
level to make the corridor clearly “well
lighted:’

Contrast this image with the dozens of
unfortunate corridors you've encountered
over the years: the gloomy hotel corridor,

the glaring hospital corridor, the bland
office corridor. In each case, the blame falls
on an outdated lighting system.

High illumination: up instead of down

Almost every corridor in America with a
high illumination level uses a down light.
If the floor is reflective, as in the hospital
corridor, you find yourself staring into what
amounts to a second set of light fixtures
on the floor, throwing uncomfortable light
over every surface.

If the floor has a medium to dark carpet,
downlights won't reflect light back into the
ceiling. The fixtures stand out as glaring
spots on a dark surface. You end up with a
half-lit space: well-lit floor and lower walls,
under-lit ceiling and upper walls.

The corridor in the picture demonstrates
a lighting concept developed in the early
1980s and now beginning to gain broad
acceptance. A lensed indirect fixture with
an unusually wide distribution turns the
whole ceiling into a single light source, cre-
ating smoother, more pleasing illumination.

The secret to the distribution lies in the
Peerless Softshine Optical System. The
strip of visible lens at the sides of the fix-
ture has a pleasant, low-brightness glow

The inviting corridor: much of its personality comes from the soft, cheerful lighting, Note
the absence of deep shadows and harsh highlights. The specialized Softshine Optical System

of the lensed indirect fixture has an exceptional ability to fill a wide area with pleasant light.

from a normal viewing angle. But from
just above viewing angle, it throws great
amounts of light out to the upper walls.

It also makes you feel the corridor is
better lit. In a comparison study, Penn State
University discovered that a visible lens
like the one in the photo raises perceived
light levels about 20%.

A corridor light
Jor the 1990s:

. glare-free
illumination
plus the sparkle
of a low-
brightness lens.

No other fixture in the world can deliver
smooth illumination over vertical and hori-
zontal surfaces so efficiently. As a result,
no other fixture can light a corridor so
successfully.

Peerless invented and patented it, And
only Peerless makes it.

It’s the lighting of the future. If you'd like
to see what else the future holds, just call.

Circle No. 379
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PEERLESS LIGHTING, BOX 2556, BERKELEY CA 94702-0522 » (415 845-2760
“PEERLESS" AND “SOFTSHINE" ARE REGISTERED TRADEMARKS OF PEERLESS
LIGHTING CORPORATION. COPYRIGHT <1987, PEERLESS LIGHTING CORPORATION

Project: Green Tree Acceptance, Inc., St. Paul
Architect: Culver Adams Associates, Minneapalis
Electrical Engineer: Pace Engineering, Ine:; Wilmington MN

Electrical Contractor: Sterling Electric Construction Company. Minneapolis
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To the Architects’ Credit

Your material, “Artist’s Render-
ings” (P/A, March 1987, p. 7),
regarding the lack of recognition
forarchitects is well taken. How-
ever, as public relations experts
will attest, recognition is neither
free nor easy. Your suggestion
10 “monitor the publications and
wrtte indignant letters” 1s a reac-
tive, rather than proactve, ap-
proach to the problem. It indi-
vidual architectural firms want
to be recognized in the press,
they need to initiate the contact
themselves.

Public relations is an integral
part of a firn’s marketing mix
and is too often overlooked. Sim-
ply waiting for a publication to
request art work or photos and
then stamping a requirement on
the back to get recognition is just
wishtul thinking. Architectural
firms must start doing public
relations for themselves——write
press releases, send out pitch
letters, do whatever is necessary.

If architects want the respect
they deserve, they are going to
have to work for 1t.

Machelle A. Brown

Marketing Director

S.I.L.O. Architects Lid.

Denver, Colo.

[Good point. Architecture firms
and organizations such as AIA
chapters must, of course, take
inidative to get effective, as well
4s accurate, press coverage.—
Editor]

Architects: “Earnest
Dreamers’?
In your February editorial,
“Storybook Architects™ (p. 7),
vou contrasted a rather unflat-
tering portrait of an architect in
Donald Barthelme’s new novel,
Paradise, with the portrait of’
architect Willlam Rawn in T'racy
Kidder’s nonfictional book,
House. Although you correctly
describe the “clammy-handed
anxiety” involved in Rawn’s ef-
forts, the rest of your remarks
seem to express a large sym-
pathy, even an admiration for
his efforts at “adapting to this
world.”

Although I sympathize with
any architect who falls under a
journalist’s microscope while

Views

working on an untamihar build-
ing type, my feelings after read-
ing the book were starkly differ-
ent from yours.

As an architect who came to
the profession, like Rawn, after a
liberal arts degree, I remember
what it was like to not be obsessed
by architectural form and
theory. This recollection helps
me to communicate with and
understand the wishes of normal
people, i.e., nonarchitects.
Theretore 1 was embarrassed by
the depiction of an architect as
presented in House. He typified
the view held by many in the
construction and development
industry: the architect is a
dreamer who is not technically
adept, holds up the work with
his obsession with relatively un-
important details, and in other
ways expresses a subconscious
disregard tor the client’s wishes
or eventual mortgage payments.

As the principal in a small
oftice, the largest problem I face
is convincing potential clients of’
the value of an architect’s serv-
1ces versus that of engineers,
contractors, lawyers, and even
real estate agents. In other words
our fees are too low.

Nonfictional best sellers that
depict architects as “carnest . . .
dreamers” certainly do not help
all of our efforts to raise both the
compensation of our profession
and its image in the professional
comnunity.

David R. Weaver, Architect
DRW Associates
Los Angeles, Calif.

The Hague City Hall

Richard Meier, a participant in
The Hague City Hall Competi-
tion (Koolhaas and OMA Win
The Hague City Hall Competi-
non, P/A, Apr. 1987, p. 27), has
intormed us that the actual
award for the commission to
design the building will not be
determined until results are
known of the City Council vote,
which is to be held on May 10.
We will keep you informed. The
Editors.

Housing Acknowledgment

In the February issue of P/A (pp.
92-95), my article on indus-
trialized housing in the Technics
section was inadvertently submit-
ted for publication without the
acknowledgments. Last month,
in Views, a brief note mentioned
the contributions of Dr. Williamn
Coaldrake, Dr. Michael Jorvotf,
and Yujiro Kancko. This note,
while accurate, is a wholly in-
adequate reflection of their value
to the article.

The characterizations of Japa-
nese industrialized building
practice are based, in part, on an
excellent series ot articles written
by Bill Coaldrake for Japan Archi-
tect magazine (Aug.—-Oct. 1986,
Jan. 1987). His observations re-
lated to Japanese marketing and
design techniques, and the simi-
larity between the automotive
and housing industries, are
perspicacious. They were drawn
upon to relay a vivid picture of
the industrialized housing proc-
ess. | inadvertently included
direct quotations and several
extensive paraphrasings from
Dr. Coaldrake’s articles without
adding the customary quotation
marks and acknowledgment of’
direct derivation from another
author’s work. This four-part
series 1s a seminal exposé on the
roots and current status of the
factory-built home industry in
Japan. They are must reading for
anvone with a serious interest in
the Japanese home building in-
dustry. In addition, I would be
remiss not to mention Dr. Coal-
drake’s prowess as a tour guide
and interpreter.

My time in Japan was made
more rewarding by both his and
Michael Jorot’s insights into the
complex underpinnings ot the
home building industry.
Further, on short notice, Dr.
Jorott was instrumental in or-
ganizing a nonstop tour of some
of the key home building
facilities in Japan.

Finally, my thanks 1o Yujiro
Kaneko of the Building Center
of Japan, who orchestrated my
tour. Mr. Kaneko provided
myriad mmsights into the Japa-

nese view of housing and en-

couraged a continued and ex-
panded dialogue between our
two industries.

Emanuel Levy, AIA

The Levy Partnevshup, Ine.

New York

Product Clarification

This letter is in response to yout
article m the March issue of Pro-
gresstve Architecture (pp. 108—-113)
regarding the Best Products
Corporate Headquarters Phase
[1.

We at Tectum Inc. appreciate
the recognition of the use ot our
products such as the wall panels
used at Best Products. Although
the photos were very flattering,
the description missed the mark.

Tectum™ wood fiber products
have been manufactured since
1950. In those early years, Tec-
tum roof deck products were
very well known and widely used
in the building industry. Since
those early days, a complete line
of Interior Products has also
been added. Today, Tectum
Interior Wall & Ceiling panels
account for a large percent of
our total shipments. . .. They
have been used in 4 wide variety
ot applications from office build-
ings such as Best Products to
schools, restaurants, theaters,
and many other public areas.
Mike Massaro
Interior Products Manager
Tectum, Inc.

Newark, Ohio

Product Name Correction
The listing for Artemide in the
Lighting World section of P/A
(April, p. 45L.W) should have
said “Aton Modular System.”

Photo correction

The photo of carpet, Products
and Literature (April, p. 2006),
should have appeared with the
write-up for Collins & Aikman’s
Contessa from their Eligere
group (p. 205).

Progressive Arclhutecture 5:87 11
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American Standard faucets are running strong... /ﬂ,/
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Making a beautiful
faucet is an excellent
achievement. Making a
beautiful faucet that is also
durable and efficient is
achieving excellence. And
at American Standard this
excellence comesinabroad |
range of styles, finishes
and prices. But no matter
what the style, finish or
price, every faucet is made
of only the finest materials.
And most, in fact, have
cast brass bodies.

There's the innovative
Ceramix Electronix, the first faucet to take its own tempera-
ture, and give you a continuous readout, right on the handle.
The beautifully designed Amarilis Faucet System in its Flex-Set
packaging, which gives your customers the chaice of a wide
variety of spouts, finishes and handle styles, so ﬂ\ey can create
their own look. And gives you the convenience of compo-
nent parts, so you can offer a wider selection of faucet styles,
make product changes without repackaging and, at the same
time, reduce overhead and inventory costs. Or the tough but
sensitive Reliant, which in a series of independl;nt tests,
lasted three times longer than the nearest competition.

And that's just the beginning. Because to really appre-
ciate the fine craftsmanship of an American Standard faucet,
you have to look into it.

At the heart of every American Standard faucet is a unique
valving system which provides years of trouble-free operation.
Consider:

Ceramic-disc Valving, a pioneering technology invented

Ceramic-Disc Valving

and advanced by American
Standard, consists of two
alumina oxide discs that are
fired and polished to an
ultra-smooth finish. The re-
sult is two ceramic discs that
are close to diamonds in
hardness, and a valve that
is unaffected by rust, silt
and other debris and impu-
rities. Amarilis, Dualux and
Ceramix faucets are made
with this valve and are

backed by a lifetime drip-

-
z
Z
=z
=
=
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>
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=
z

Nu-Seal™Valve Aquasedi™ Valving free warranty. Reliant and

Ultra-Mix, also made with
ceramic-disc valving, come with a ten-year drip-free warranty.

Aquaseal and Nu-Seal Valving with years of proven
performance, use a system built on a non-rotating diaphragm
that not only eliminates the grinding action between rubber
components and metal parts, but also prevents water contact
with the moving parts of the stem, thus assuring permanent
lubrication and smooth handle operation. Roma, Ellisse, Lex-
ington, Heritage and Ultrafont feature the Aquaseal valving.
The Nu-Seal valve is in the Cadet and Regency faucet lines.
All are backed by a five-year drip-free warranty.

Both of these unique valving systems give every
American Standard faucet the kind of inner beauty that lasts
and lasts. So whichever way you turn, an American Standard
faucet is a step in the right direction.

To find out how you can earn valuable prizes in our
Faucet Free-For-All, visit your American Standard wholesaler
or write American Standard, Promotion Department,

P.O. Box 6820, Piscataway, N.J. 08855-6820.

- sard o

PURE LUXURY

©1987 AMERICAN STANDARD INC.
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The fourth P/A
Reader Poll found
widespread
dissatisfaction with
the American
Institute of
Architects among
members and
nonmembers who
faulted the AIA’s
priorities and its
performance.

Current AIA members

65%

P/A Reader Poll
Value of the ATA

Three previous P/A Polls have
examined reader views on gen-
eral issues of compensation,
liability, and career satisfaction.
This fourth Poll considered a
more specific topic—the Ameri-
can Institute of Architects. While
membership in the AIA is volun-
tary, no other organization plays
so central a role for the architec-
tural profession, as the arbiter of
professional activities and public
advocate for architects. Indeed,
as this poll proved, all archi-
tects—ATA members and non-
members alike—are acutely
aware of the AIA’s powerful
position.

Although nonmembers and
former members tended on the
whole to express more negative
opinions of the AIA’s perform-
ance, the survey indicates that
members too are far from
satisfied. Indeed, more surpris-
ing than the differences of opin-
ion between members and non-
members are the many points of
agreement, most significantly in
the ranking of goals both groups
would like to see the AIA pursue
(see Priorities, below).

Responses paint the disturbing
picture of an organization fun-

damentally at odds with its con-
stituency. Nearly two-thirds of
all respondents felt that the ATA
is not a good value for the dues
it collects. Only 15% of current
AIA members reported that the
organization had a positive effect
on them as an individual profes-
sional, and 44% felt the AIA was
not at all effective in helping
them personally.

The Sample (Figure 1)

Over 1000 readers answered
this poll. Most responses came
from individuals in architectural
or A/E firms (80%), of small
(53%), medium (29%), or large
(22%) size.

As has been the case for previ-
ous P/A Reader Polls, the largest
category of returns represented
firm owners or principals (59%).
Project managers and staff archi-
tects were also represented (20%
and 16% respectively), as were,
to a lesser extent, designers or
draftsmen (5%). Not surpris-
ingly, architects with less than
four years of experience in the
profession (6%) were the least
likely to respond to the poll
while architects with 11 or more
years experience (63%) were the

most likely to reply.

Both ATA members (65% of
the sample) and nonmembers
(35%) responded to the survey.
Morrison & Morrison, consult-
ants for the P/A Reader Polls,
consider this mix to be proof
that architects in general are
concerned about the organiza-
tion and its impact on the pro-
fession, regardless of their own
membership status.

The majority of current AIA
members in the poll were full
corporate members (85%). Half
of all present or former ATA
members report that they have
been somewhat active in the or-
ganization; one quarter report
they are or were very active, and
one quarter are or were not ac-
tive at all.

Non-AIA members fell more
or less equally into three
categories: former members
(36%), nonmembers who expect
to join the AIA in the future
(31%), and nonmembers who
have no interest in joining (33%).

Although one quarter of the
architects polled belong to one
of four other professional or-
ganizations listed on the ques-
tionnaire, participation in these

Important/ 6.0
effective
b o
5.0 =
4.0
3
3 £
3.0 £
h]
°
g
2.0 £
3
2
1.0 £
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not effective 0

Increasing compensation

49

Promoting design excellence
Improving firm management
Taking a stand on publicissues

Continuing education

Figure 2 Importance of activities versus AlA effectiveness.
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Figures 3, 4, 5 Priorities

versus performance.
groups did not differ between
ATA members and nonmem-
bers. There is no evidence to
suggest that other professional
organizations—including local
architecture associations not
affiliated with the ATIA—benefit
by recruiting non-AIA mem-
bers. The Morrisons conclude
that architects regard member-
ship in a professional organiza-
tion as a “black-and-white”
choice.

Priorities (Figure 2)

What issues should a profes-
sional organization of architects
address? At the top of the read-
ers’ agenda are improving the
public image of architects (an
average of 5.2 on a scale of 1 to
6) and publishing standard con-
tract documents (5.2). These
priorities are followed closely by
increasing compensation levels
(5.0), lobbying for laws benefit-
ing architects (5.0), and promot-
ing design excellence (4.9). Clus-
tered together at the middle of
the scale, in the order of their
importance, are helping archi-
tects improve firm management
(4.7); sponsoring professional
seminars and continuing educa-

6.0

5.0

4.0

3.0

2.0

~— Importance of activity
= AlAeffectiveness

Bublichi Combalt

documents

tion courses (4.6); taking stands
on publicissues (4.5); supporting
or stimulating architectural re-
search (4.4); administering in-
tern development programs
(4.4); and combating competi-
tion from other professions.
The two issues considered the
least important for a professional
organization are publishing an
architectural magazine (3.7) and
holding conventions (3.3).

The Morrisons observe that
this ranking holds for all groups
surveyed, regardless of mem-
bership status, position in firm,
or size of firm. The single excep-
tion occurs in the case of staff
architects who rank increasing
compensation as their top prior-
ity. “As seen in other P/A polls,”
the Morrisons comment, ‘““this
group is the most money-
oriented segment of the profes-
sion, and their priorities gener-
ally revolve around achieving
personal financial success.”

Performance (Figures 2-5)
How effective is the AIA in ad-
dressing these priorities? Fair to
middling for most, with excep-
tions at both ends of the scale.
Contract documents remain the

6.0 6.0
52
50
5.0 - 5.0 45 o
42 45 "
4.0 - 4.0 H
37
35
2.0 33 33 3.0 34
30
2.0 2.0 -
].o - l'o -
Imglrovlng Professional  Takinga Lobbying Publishing an Promoting
publicimage conventions stand on architectural design
publicissues magazine excellence

AIA’s strong suit, compensation
its Achilles heel.

With the notable exception of
contract documents, however,
ATA performance never matches
reader priorities. The ATA
earned only a weak 3.0 average
for its effectiveness in improving
the public image of architects,
yet this issue was considered by
readers to be the number one
priority for a professional or-
ganization. The discrepancy is
still greater in the category of
compensation where the AIA’s
abysmal 2.1 effectiveness rating
falls a full 2.9 points short of the
importance attached to the issue
by readers (5.0).

Conversely, the ATA earned
above-average marks for pub-
lishing an architecture magazine
(4.5) and sponsoring conven-
tions (4.2), yet these activities fall
to the very bottom of the list of
priorities. This seesaw effect
suggests alarming discrepancies
between the organization’s goals
and those of its constituency.
Only in the production of stand-
ard contract documents do
reader priorities and AIA per-
formance match (5.2 for impor-
tance, 5.1 for performance).

Publishing contract docu-
ments is also the one activity for
which ATA ratings rise above
4.5. Ranked in order from there
are conventions (4.2); seminars
and continuing education (3.8);
promoting design excellence
(3.5); helping improve firm man-
agement (3.4); lobbying for rele-
vant laws (3.4); speaking out on
public issues (3.3); sponsoring
intern development programs
(3.3); promoting the public
image of architects (3.0); spon-
soring architectural research
(3.0); combating competition
(2.7); and increasing compensa-
tion (2.1). [The Justice Depart-
ment’s interpretation of antitrust
laws raises obstacles to concerted
action in this area.] The average
performance rating over 13
categories is a middling 3.5.

While nonmembers and
former members tended to rate
the AIA’s effectiveness slightly
lower than did present members,
both groups agree on the relative
ranking of AIA efforts, as they
did on the ranking of activities
by importance. Moreover, the
figures for ATA members show
considerable division of opinion
concerning the perceived effec-
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Figure 6 AlA effectiveness at level of
individual professional.
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Figure 7 AlA effectiveness at local level.

Figure 8 AIA effectiveness at state level.

Figure 9 AlA effectiveness at national
level.
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tiveness of the ATA. Members
tended to agree that the AIA is
most effective at producing
standard contract documents
and least effective at increasing
compensation levels or combat-
ing competition from other pro-
fessions.

They divided sharply, how-
ever, on the categories of im-
proving firm management; lob-
bying; improving public image;
sponsoring intern programs;
speaking out on public issues;
sponsoring architectural re-
search; and promoting design
excellence. In each of these
categories, about half of the ATA
members took a neutral position,
giving the organization an aver-
age grade. The other half, how-
ever, split between opposite ends
of the spectrum, with one quar-
ter rating the AIA as highly ef-
fective and the other quarter as
not effective at all.

The Morrisons consider these
results unusual. “The AIA ap-
pears to contain what we may
call radical segments among its
members,” they write. “While
many members feel the organi-
zation is doing a moderate job at
addressing issues, it cannot be

20 Progressive Architecture 5:87
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Figure 10 The AlA is an effective
information source.

ignored that the remainder
seem to be divided between
staunch advocates and strong
critics. . . . The ATA must begin
to settle internal differences
before it can launch a united
front against the profession’s
problems.” The Morrisons also
consider the unusually large
number of unsolicited com-
ments, delivered by over 5% of
the sample, as proof that the
AIA is indeed an emotional
subject for architects.

Overall Ratings (Figures 6—9)
Statistics on the overall effective-
ness of the AIA at national, state,
local, and individual levels
suggest a profound and wide-
spread dissatisfaction. While
members tended to rate the
AIA’s effectiveness slightly
higher than did nonmembers,
their lukewarm response is
perhaps the most damaging of
all statistics collected in this poll.
Member approval ratings never
rise above an average 3.7 out of
6.0 at the national level, sinking
to 3.1 at the state level, and 3.0 at
the local level.

Only 15% of the current mem-
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Figure 11 The AlA is a good value for the
dues it collects.

tive in helping them as individual
professionals, while 44% believe
the AIA has no effect at all at

that level. Former members and
nonmembers are still more nega-
tive: 83% of the former and 72%
of the latter consider the AIA to
have no effect whatsoever on

them as individual practitioners.

Perceptions (Figures 10—15)
What are the strengths of the
AIA? Members and nonmem-
bers alike regard the AIA as an
effective information source.
The majority (69%) agree that
its staff is composed of compe-
tent, dedicated employees.
Elected officials did not get quite
the same vote of confidence, but
earned a respectable enough
approval rating (56%).

However, nearly 70% of the
architects polled—and 50% of
the ATA members—felt that the
ATA was not a good value for the
duesit collects. A full 72% of the
readers polled consider the AIA
slow to act on critical issues, while
only 43% consider the AIA re-
sponsive to the changing needs
of the profession.

Again, nonmembers tended

Figure 12 The AlA is staffed with

comp

ployees.

but their concerns were echoed
in member replies. Less than 5%
of the current members, for
example, could strongly agree
that the AIA is quick to respond
to critical issues.

Conclusion

Overall, the AIA is not per-
ceived to be particularly effec-
tive at any level of professional
involvement. While nonmem-
bers and former members are
typically more critical of the
AIA’s performance, the statis-
tics show considerable dissatis-
faction among the AIA’s own
membership. All parts of the
poll point to the same conclu-
sions: The AIA is perceived as
slow to act on critical issues
and only moderately responsive
to the changing needs of the
profession. Improving the pub-
lic image of architects, lobby-
ing for laws benefiting them,
and increasing compensation
levels—these are the top items
on the readers’ agenda. The
challenge to the AIA is to im-
prove its performance in these
categories, while maintaining
those in which it currently ex-

bers consider the AIA very effec-  to be most critical of the AIA, cels. Daralice D. Boles u
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elected officials.
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Figure 14 The AlA is quick to acton
critical issues.
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CLOSER/HOLDERS

PROTECT LIVES

AND PROPERTY
FROM FIRE HAZARDS

Omni International Hotel, St. Louis, MO; H.O.K., Architects, St. Louis.

These cross corridor doors
are a life safety necessity
in the new St. Louis
Omni Intemational Hotel.
Both the doors and their
electronic controls are in
perfect harmony with the
rich, casual warmth of
the architect’s design.
The closer/holder
specified is the LCN 4110
SED Sentronic® with a

heavy duty Smoothee®
Closer. The SED features
an adjustable, single point
hold-open and a built-in
ionization detector. If
smoke is detected, or
electric current is inter-
rupted, hold-open is
released, automatically
closing the fire and
smoke barrier doors.

For complete informa-
tion, on these and other

LCN door controls to
meet your functional and
aesthetic requirements,
see Sweet'’s Section 8.
Or, in U.S.A., contact

LCN Closers, PO. Box 100,

Princeton, IL 61356;
(815) 875-3311.

In Canada, Ingersoll-
Rand Door Hardware,
Mississauga, Ontario
LES-1E4; (416) 278-6128.

Circle No. 366 on Reader Service Card

Ll

LCN CLOSERS

Part of worldwide Ingersoll-Rand
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ANDERSEN’S REMARKABI ]
HOT SUN INT(

Until now, about the
only way you could reduce
the heat of the sun was with
windows that also reduced
the light of the sun. That
made for buildings that
looked like mirrors on the
outside, and a bit like caves
from the inside.

Now, Andersen has
developed a window that
reduces the sun’s heat 272
times better than ordinary
single-pane glass, yet it lets
in twice as much light as
mirror-like reflective glass.

ANOTHER DESIGN
OPTION, WITH
WINDOWS THAT WORK.

Andersen® High-
Performance Sun windows
don’t have the impenetrable
and inscrutable look of most

reduce ultraviolet rays

\\ 87117 © 1987 Andersen Corp.

] S . BETTER LOOKING that looks ha_ndsome, from the
AUEEM mrmceis  provoUINIDE Qo yelR ot duon
e e : BETTER LOOKING 00D IOF L PEOD € 00Ing
provide more natural light, too. FROM INSIDE out. In fact, it makes these

And, unlike most windows — = colors look much richer. The
you find in commercial These Andersen win- greens are greener and the
buildings,oursopenandclose. dows have a soft bronze tint  blues are bluer.




EWWINDOWS 1URN

OOL DAYLIGHT.

WHERE AND HOW.
(IT’S NOT DONE
WITH MIRRORS.)

It takes a truly remark-
able window to control the
awesome power of the sun.
We call it the Andersen
High-Performance Sun
window. You can find out
more about what’s avail-
able and how it works by
calling your Andersen dis-
tributor. And by consulting
Sweet’s File 08610/AND.
Or write Andersen Corp.,
Box 12, Bayport, MN 55003.

PLANTS FLOURISH of visible light for people and

plants to flourish. Add to all
COLORS FADE LESS. that two more pertinent

One more wonder. This points: these windows are
window filters out 88% of eminently affordable and
the ultraviolet rays that fade readily available off the
fabrics, yet there’s still plenty  shelf.

Circle No. 317 on Reader Service Card
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After we'i

tall

itS thismans

Most of the time, when you
finish something, it's finished.

And the ?os’r thing you want is
somebody coming around to check
up on you.

Unless, of course, you happen
to be a certified Stevens Hi-Tuff roof-
ing contractor. In which case, you'd

expect that kind of treatment. Because

part of being a Stevens applicator
involves notifying our office every

time a job’s ready for warranty. We
‘then send out our inspector. (That's

i checkmg the seam along
flashing.) He, in turn, does his
st to find something wrong.
- To make the grade, a Stevens

roofer goes to school.

“On fhe surface, we may ap-

pear to be a little ’rough on the folks

who install our roofs. But, to us, the

only way to make sure a roof is done
right is to make sure it was done right.

So before a Stevens applicator
goes up on your roof, we make
sure he's done his homework.
Which means he's been trained.
Studied our procedures. And

our specifications. Like how to attach
the Hi-Tuff membrane to a flat edge
scupper. (Very, very carefully.)

In short, he's been given every-
ing he needs to do the job. Properly.
e very first ime. So it'll last as long

as it's intended to. Which happens to
 be along time, indeed.

Now, once a Stevens applicat-
or gets up on your roof, he doesn’t

alon is a registered trademark of DuPont.




Yot oo, &
o tear it apart.

checks the not-so-big things. Like the
width of the weld on the sheet edge.
If our inspector approves the

job, we issue the Stevens Hi-Tuft
warranty. (It covers you in case our
roof doesn’t.) If not, the applicator
stays up on the roof until he's done
sthe job right. (Which generally
sn')f take too long. It gets lonely
Sie.
n’t turn that page.
ow if you'd like to know more
about the Stevens Hi-Tuff single-ply,
mechanically-attached, scrim-reinforc-
ed, Hypalon*-based roofing system,
we'd like to tell you more.

But first, we'd like to give you a
quick quiz.
come down until everything’s right. Question: What's your name

You have our word on it. and what's your address?

Who says so? Our inspector To answer, just call 413/586-
does. (That's him again, just under 0 and ask for Bruce Abbott or
your right thumb, making sure nobody ve Brown. Respond correctly,

cut corners in the corner.) and you'll receive a free packet of
He goes over the roof to make information about the Stevens Hi-Tuff
sure it meets our tough standards. He roofing system.

checks the big things. Like the spacing Respond incorrectly, and
of the mechanical fasteners. Thenhe .4 somebody else will.
© 1987 J.P. Stevens & Co., Inc., Roofing Systems, .
395 Pleasant St., Northampton, MA 01061 SN
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MBCI announces
the most delicious, educational
box lunch presentation you’ve ever had.

Our box lunch presentation
entitled **The Reason for
Metal™’, emphasizes one of
the most versatile and flexible
building materials available.

Houston 713/445-8555
Lubbock 806/747-4291

If you do not agree after our Oklahoma City 405/672-7676
presentation that metal can San Antonio 512/661-2409

. b 5 sig Dallas 214/988-3300

add beauty to your design, Atlanta 404/9487568

we’ll buy your dinner too. To Tampa 813/752-3474
schedule your box lunch pro- Richmond 804/526-3375

gram, call our Technical
Consultant at our plant
nearest you.

Circle No. 371 on Reader Service Card
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Princeton, N.J.

Ecumenical
Honor Awards

Twenty buildings from around
the country have been selected
to receive this year’s American
Institute of Architects Honor
Awards. The list includes three
corporate headquarters, five
private residences, three univer-
sity laboratories or computer
centers, three museums, two
restoration projects, a library, a
hotel, a bakery, and an airport
terminal.

The projects awarded, listed
alphabetically by architect, are:
O’Hare International Airport
Rapid Transit Extension,
Chicago, by the City of Chicago
Department of Public Works,
Bureau of Architecture with
Murphy/Jahn, associate archi-
tects; Middleton Inn, Charles-
ton, S.C., by Clark & Menefee
with Charleston Architectural
Group, associate architect (P/A,
May 1986, pp. 83—-91); the New
York Public Library Restoration,
New York, by Davis Brody &
Associates (P/A, Aug. 1986, pp.
88-95); Information and Com-
puter Sciences/Engineering Re-
search Facility, University of
California at Irvine, by Frank O.
(continued on page 32)

The Tate Gallery’s new wing, dedicated to

57 Calendar

Le Corbusier at Chandigarh.

Le Corbusier
in London

Following two years after a
popular Lutyens exhibition, the
Arts Council’s “Le Corbusier:
Architect of the Century” (Hay-
ward Gallery, through June 7)
may seem to many a case of
“Modernism strikes back.” For
as Adrian Forty writes in an ac-
companying essay on Le Cor-
busier’s British reputation, “Le
Corbusier . . . is Modernism itself
as far as the British are con-
cerned.” In fact, a Corbusier
exhibition was envisaged long
ago for this, the centenary of his
birth, and the principal organiz-
ers Tim Benton and Chris Green
(continued on page 30)

the work of British painter J.M.W. Turner,
is architect James Stirling’s answer to critic

Colin Rowe (p. 43).

B.V. Doshi

Richard Bryant

Radical
Regionalism

In his brief introduction to “Rad-
ical Regionalism” (San Francisco
Arts Commission Gallery, March
20—May 1), curator Daniel Greg-
ory explained that the subject
matter was architectural “imag-
ery suggested by a particular
context. . . . It's about designs
that tell a story; maybe not a
whodunnit, but a wheredunnit.”

Four of the five firms: ACE
Architects (Lucia Howard &
David Weingarten), Fernau &
Hartman Architects, Kotas/Pan-
teleoni Architects, and Toby S.
Levy & Associates are local heirs
to the Bay Region tradition. The
fifth, Robert A.M. Stern Archi-
tects, New York, has designed a
set of houses that respond con-
scientiously to their neighbors
on Russian Hill, an acropolis of
Bay Region buildings.

As architectural traditions go,
the Bay Region is soft-edged,
not to say blurred. Yet, these
architects are quite clear about
the standards and tone set by
founders Ernest Coxhead, Willis
Polk, and Bernard Maybeck,
among others. Though most of
the projects are residential, ex-
(continued on page 32)

Tange Wins
1987 Pritzker

The jury for the nine-year-old
Pritzker Prize continues its short
history of surprising and unex-
pected choices. This year’s
laureate, the 73-year-old Kenzo
Tange of Tokyo, has more in
common with the Pritzker’s first
winner Philip Johnson than he
does with his immediate prede-
cessors, the younger Hans Hol-
lein of Austria or the lesser-
known Gottfried Boehm of West
Germany. Like Johnson, Tange
is an elder statesman, revered
not only for his own work but for
his influence on younger archi-
tects such as Arata Isozaki or
Fumihiko Maki, a member of
this year’s Pritzker jury. The

jury explains its choice as fol-

lows: “Given talent, energy, and
a sufficiently long career, one
(continued on page 31)
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Le Corbusier, Villa Schwob, La Chaux-de-Fonds, 1917.

Corbusier (continued from page 29)
deny any polemical timing.

Nevertheless, given the viru-
lently anti-Modern tone of re-
cent British intellectual opinion,
this show is bound to come as a
provocation. Critics don’t know
quite what to make of it, or its
subject. “Misguided genius, won-
derful but terrifying,” was one
reaction.

As Tim Benton pointed outin
an interview, “There is a funda-
mental difference between the
English scene at the moment
and almost any other European
response to Le Corbusier. In
every other country, the debate
about the consequences has gone
hand-in-hand with the attempt
to reanalyze and reinterpret the
man and his theory.” The “con-
sequences” to which he was re-
ferring are of course those
mangled and impoverished mis-
versions of Corbusier’s urban
schemes that were hurriedly put
up by public authorities during
the 1950s and 1960s to deal with
housing shortages.

The bulk of the original mate-
rial in this exhibition is borrowed
from the archives of the Fonda-
tion Le Corbusier, along with
some rarely seen drawings from
Zurich for the League of Nations
building. Some 150 drawings,
plus paintings, sculptures, tapes-
tries, models, publications, furni-
ture, and photographs shape an
impressively complete and di-
dactic exposition.

Six sequential but overlapping
sections take the visitor on a
“progression through the man.”
The opening, devoted to six
private houses beginning with
the Arts and Craftsish Villa Fal-
let, makes a clever appeal to Eng-
lish preferences. This section
then moves through the familiar
Villas Schwob, Stein, and Savoye,
with the Five Points of the New
Architecture expounded along

the way. “The Architect as Art-
ist” explains the aesthetics of
Purism and its objets types. The
third section, “The Era of the
Great Projects,” takes on those
grand schemes such as the Palace
of the Soviets, the Pavillon
Suisse, and the Cité de Refuge.

A relief of the Modulor opens
the second half of the exhibition,
which is splitinto “Urbanism” on
one side and on the other “The
Sacred and the Search for
Myths.” At this stage a more
expansive and rhetorical tenor
emerges, with reconstructions of
the Ronchamp doors and a clois-
ter screen from La Tourette,
plus larger maps and perspec-
tives illustrating the Ville Ra-
dieuse and Unité d’Habitation.

Sacred and profane are then
joined in a study of the church
and community buildings of
Firminy. This is the only part of
the exhibition to document the
political and social context and
aftermath of any Corbusier proj-
ects. As such, it seems intended
to stand for what would in fact
amount to another exhibition on
the vicissitudes of Corbusier’s
own work and his influence on
others.

In the final section, “Le Cor-
busier in India,” the rhetorical
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Stamp honoring Eisenman’s IBA building.

and affirmative impulse is,
perhaps understandably, at its
strongest. Benton, who is else-
where careful to maximize the
explanatory rather than the per-
suasive element of his exhibition,
describes this section as “rousing
stuff, a chorus.” And so itis, with
a marvelously rich, bazaarlike
array of colored sculptures,
tapestry studies, enamels, mod-
els, inspirational drawings, and
vast color photographs.

Once again, [ was reminded of
the Lutyens exhibition with its
climactic celebration of the great
New Delhi works (which Le Cor-
busier apparently admired). But
this dense and complex exhibi-
tion does something more im-
portant and more difficult than
mere celebration: namely to rep-
resent to a wide audience at
many levels the full scope of
what remains the greatest mod-
ern attempt to reconcile in one
continuous architectural vision
mankind’s most centrifugal and
contradictory needs, dreams,
and aspirations. Brian Hatton

The author wriles for the London-based
publication Building Design.

Eighty Pence for
Eisenman

Peter Eisenman’s apartment
building near Checkpoint Char-
lie (P/A, March 1987, pp. 84-91)
has been selected to appear on a
West German stamp com-
memorating the 750th anniver-
sary of the city of Berlin. The
anniversary is being celebrated
this year, as is the culmination of
the IBA, the International
Building Exhibition, for which
Eisenman’s building was de-
signed.

It is interesting to note that
the stamp also unwittingly fulfills
part of Eisenman’s philosophical
agenda. In reducing the three-
dimensional building to postage
stamp size it reinforces the archi-
tect’s thesis of a unified theme
crossing all scale boundaries.
Susan Doubilet u




Tange’s winning proposal for Tokyo City Hall.

Tange (continued from page 29)
may pass from being a breaker
of new ground to being revered
as a classic. This has been the
happy fate of Kenzo Tange.”
Educated at the University of
Tokyo in the 1930s and 1940s,
Tange is perhaps best known for
his 1964 Olympic Complex and
for his 1960 Plan for Tokyo,
which filled the Tokyo Bay with
manmade islands and mega-
structures. Tange designed mas-
ter plans for parts of San Fran-
cisco and Baltimore in the late
1960s and early 1970s, but the
architect has only one completed
building in the United States:
the1975 expansion of the Min-
neapolis Art Museum.
Although his firm completed
an astonishing amount of work
in the Middle East and Asia over
the past twenty years, Tange has
been overshadowed in his own
country by younger architects.
His firm again returned to prom-
inence last year, however, win-
ning the prestigious Tokyo City
Hall competition. Tange himself
has just completed a fourteen-
part series published by Japan
Architect in which he reviews his
own career and urges Japanese
architects to secure their profes-
sional status, independent of the
large construction conglomer-
ates that now dominate building
in Japan. The Pritzker thus
comes at a peculiarly appropri-
ate time for this architect.
Daralice D. Boles |

Murphy, Pidgeon
Honored by ATA

James A. Murphy, P/A Profes-
sion and Industry Editor, is one
of 73 members of the American
Institute of Architects advanced
to the Institute’s College of Fel-
lows. Fellowship in the AIA is
conferred on members of 10

years’ good standing for their
“notable contributions to the
profession.” It is the highest
honor the AIA bestows on any
member with the exception of
the Gold Medal. The new Fel-
lows will be invested in the Col-
lege of Fellows at the AIA Con-
vention in Orlando next month.
Monica Pidgeon, former
editor of the Journal of the Royal
Institute of British Architects and
present London correspondent
for P/A, has been named an hon-
orary Fellow of the AIA. Pidg-
eon is recognized not only for
her contributions as a journalist
but for her tape and slide library
on architects and architecture. ®

Church Crisis
Continues in Boston

After eight months of “an un-
holy war” between the Jesuits
who dismantled the interior of
their historic church and Bosto-
nians who want to save it, the
Immaculate Conception Church
comes up for landmarking this
month.

In a dark-of-night attack un-
seen in recent years, the church
leadership ravaged the 120-year-
old church in order to make
room for offices and apartments
in the structure and on the adja-
cent site. Days before the original
landmark petition was to be
heard, the church leadership
shut the doors and attacked the
interior on Oct. 8. “Restoration”
was the word they used to de-
scribe the assault.

When Boston Landmarks
Commission members gained
access and saw the rubble-strewn
interior with its spraypainted
“x’s,” splintered pews, mutilated
chandeliers and paneling, they
responded with outrage. Neigh-
bors, worshippers and organ
music enthusiasts rallied with

preservationists who had col-
lected 5000 signatures to send to
Rome. All praised the elegance
of the church’s details and the
majesty of their integration in
the whole 1858—1861 design by
Patrick Keely and Arthur Gil-
man.

Coverage of the destruction
by the press was extensive. “De-
ception, disinformation and
good old-fashioned lies,” Har-
vard art professor Edward
Goldberg was quoted as saying.
The Jesuits were “caught with
blood and dust on their hands
and lies on their lips,” said Leslie
Larson, former head of the Soci-
ety of Architectural Historians.

While preservationists col-
lected signatures, a steering com-
mittee sat down to work towards
an accommodation with the
Jesuits. The committee met
through the winter months and
should issue a report just before
the petition to landmark comes
up for its hearing.

“They’ve got some real tough
issues of renovation, and they've

got some tough issues of artifacts
versus religious freedom,” con-
sulting architect Simeon Bruner
of Bruner/Cott comments. Proj-
ect architect Michael Leu of The
Architecture Team says he
thinks a solution will be reached
“that would serve the needs of
the user and yet satisfy preser-
vationists.” Restoring the
sanctuary to its original splendor
is, however, not one of those
solutions, he says.

Satisfying preservationists
may therefore also not be an
option. Still smarting from the
destruction of St. Mary’s, an-
other Keely church, and disap-
pointed by the compromises that
turned the 19th Century Ken-
nedy’s and Exchange Buildings
into mere facades for new glass
towers, the Boston Preservation
Alliance seems ready for this
crusade. It has prepared its peti-
tions for both Rome and the
Landmarks Commission, enjoin-
ing battle on religious and politi-
cal fronts to protect the church.

Jane Holtz Kay a
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Installation of “Radical Regionalism.”

Regionalism (continued from page 29)
ceptions range from the Lake-
side Delicatessen by ACE to the
U.C. Santa Cruz Student Union
by Fernau & Hartman.

The firms designed their own
installations. Happily, the 3000
square feet of gallery space was
not compartmented into tight
little alcoves. Instead, the instal-
lations feed into each other. The
viewer can see through each to
the next stop. The potential colli-
sion of forms, colors, and mate-
rials was rescued from chaos by
the curator’s skillful refereeing.
For if the work is serious, its
presentation has a madcap qual-
ity that could easily have got out
of hand.

If the exhibition gains fame as
another example of California
Crazy, it will be largely because
of the ACE installation. There,
plywood Holstein cows, which
will enliven an ACE shop called
“Country” at Pier 39, vaulted the
walls. The viewer was greeted
with agonized cries and moans
issuing from a blind door at the
back emblazoned with a skele-
ton. If this does not seem to be
the stuff of this world, never
mind this region, it did pique
one’s curiosity.

The message is that the region
still inspires those who seek its
roots. Moreover, the tradition is,
above all, permissive. As Gregory
aptly put it, it is “design without
dogma.” Sally Woodbridge u

West Week ’87:
A Place in the Sun

The skies were clear, the sun
warm, and the mood festive as
28,000 interior designers and
architects converged upon the
Pacific Design Center in Los
Angeles for West Week, the
March 25-27 furnishings mar-
ket event. The conference, subti-
tled “Structures and Substance,”
had a strongly Modernist cast,
and featured speakers such as
architects Norman Foster,
Emilio Ambasz, John Lautner,
and Mario Botta, all of whom
lectured to packed houses.
Those two megastars of French
interior design, Andrée Putman
and Philippe Starck, entertained
an SRO crowd (“Average age
about 19,” cracked one ob-
server). Malcolm Forbes, Jr.,
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spoke on today’s business cli-
mate, and other star-studded
panels addressed such topics as
hospitality design, lighting, vis-
ual language, creativity, and
corporate communications.

On the showroom/product
scene, however, many manufac-
turers were relatively quiet. The
loudest buzz was about Steel-
case’s acquisition of Metropoli-
tan Furniture, the San Francisco-
based firm known for its
high-design products. Metro’s
temporary showroom was pulled
together with speed and style by
designer Robert Arko, whose
polyester-scrim “rooms” were
illuminated from within by col-
ored lights. Knoll International
made a splash with its Mandarin
chair, designed by Sottsass As-
sociati, while Atelier Interna-
tional introduced the first of a
series of products designed by
Europeans but made in the U.S.
Tapestry and damask fabrics
were much in evidence at show-
rooms such as Brickel, Design
Tex, Unika-Vaev, SunarHauser-
man, Greeff, and Brunschwig.
Formica, which has no show-
room at the PDC, made its pres-
ence felt nonetheless with a
gigantic piece of A2Z’s “building
jewelry,” a necklace, made of
new Formica laminate patterns,
which was strung across the en-
trance to the building. Mean-
while, the steel was going up for
the 175,000-square-foot first
phase of the PDC expansion by
Cesar Pelli with Gruen Associ-
ates. And, for the first time,
showrooms in the neighborhood
surrounding the PDC were in-
cluded in the festivities, in the
Avenues of Design program.
Pilar Viladas L]

Art and Life
in Boston

“The Art thatis Life” is the latest
“total show” to turn its museum
into a period showcase. The ex-
hibition, subtitled “The Arts and
Crafts Movement in America,
1875-1920" (Boston’s Museum
of Fine Arts through May 31),
tries to do for its time and period
what “The Machine Age in

“Art that is Life.”

America” (P/A, Nov. 1986, pp.
110-115) or “Americans and
the Aesthetic Movement” (P/A,
Dec. 1986, p. 28) did for
theirs.

Alas for architecture en-
thusiasts, or those looking for
the integration and democratiza-
tion of art suggested in the
show’s title, this exhibition
skimps on architecture and its
enhancement by objects.

Organizer Wendy Kaplan has
mined the crafts that emerged in
the movement to present 225
exhibits. The show tries to show
how the “Lamp of British prece-
dence” lifted by John Ruskin
and William Morris influenced
Americans. By and large, it does
so verbally rather than visually.
Rich designs from the hands of
H.H. Richardson to Frank Lloyd
Wright glut the period, but not
this exhibition.

There is nary a photograph
of, say, Greene and Greene’s
Pasadena house—a seminal
work of the period—and far too
few photos suggesting how the
objects on view were slotted into
their original settings. One has
no sense of how the radiant Low
Art Tiles fitted into their archi-
tectural frame, or little notion of
how the stained glass of La Farge
and the ornament of Louis Sulli-
van appeared originally.

Finally, even the spare and
sprawling installation in the
Gund galleries undercuts the
nature of the period by overem-
phasizing its modernity—its
anti-Victorian, anti-clutter qual-
ity—at the expense of its rich,
low-keyed colors and density of
design, whereby even the most
modest bungalow featured deep-
toned paneling, decorated fire-
place, rugs, and other ornament.

Perhaps the show simply over-
reaches itself, stretching improb-
ably from the California bun-
galow community of Heinerman
and Heinerman to Boston settle-
ment houses of the early century
to an unbuilt house of Irving
Gill. This promising show is
never whittled down or or-
ganized into the kind of seamless
world its theme suggests.

Jane Holtz Kay L]
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AIA (continued from page 29)

Gehry & Associates (P/A, Oct.
1986, pp. 90-97); Emory Uni-
versity Museum of Art & Ar-
chaeology, Atlanta, by Michael
Graves (P/A, Sept. 1985, pp.
127—-134); the Humana Build-
ing, Louisville, by Michael
Graves, with associate architect
John Carl Warnecke & Associ-
ates (P/A, July 1985, pp. 21-22);
Claudia’s storefront bakery, San
Diego, by Grondona/Architects
(P/A, Sept. 1986, pp. 117-121);
Conrad Sulzer Regional Library,
Chicago, by Hammond Beeby &
Babka, consulting architects to
the City of Chicago Department
of Public Works, Bureau of Ar-
chitecture (P/A, Dec. 1985, pp.
51-61); House on Long Island
Sound, Stony Creek, Conn., by
Steve Izenour with Christine
Matheu of Venturi, Rauch &
Scott Brown; Reed House,
Hogeye, Ark., by Fay Jones and
Maurice Jennings; Computer
Science Building, Columbia Uni-
versity, New York, by R.M. Kli-
ment & Frances Halsband; Proc-
ter & Gamble General Offices,
Cincinnati, by Kohn Pedersen
Fox Associates (P/A, Oct. 1985,
pp. 71-87); Museum for the
Decorative Arts, Frankfurt, West
Germany, by Richard Meier &
Partners (P/A, June 1985, pp.
81-90); Hood Museum of Art,
Dartmouth College, Hanover,
N.H., by Charles W. Moore and
Chad Floyd of Centerbrook
(P/A, Jan. 1986, p. 30); Lewis
Thomas Laboratory, Princeton
University, Princeton, N.]J., by
Payette Associates and Venturi,
Rauch & Scott Brown; Fuller
House, Scottsdale, Ariz., by An-
toine Predock; Restoration of
the Frank Lloyd Wright Home
and Studio, Oak Park, Ill., by the
Restoration Committee of the
F.L. Wright Home and Studio
Foundation; National Commer-
cial Bank, Jeddah, Saudi Arabia,
by Skidmore, Owings & Merrill;
and Private Residence in West-
ern Connecticut by Tigerman,
Fugman, McCurry.

The 1987 roster offers over-
due recognition to a number of
notable buildings conspicuously
absent, although eligible, in pre-
vious years. The Humana Build-
ing, the Frankfurt Museum, and
the Procter & Gamble headquar-
ters are three such selections.

Indeed, the list of 20 holds
few surprises. The jury covered
all bases without bias—a conse-
quence, no doubt, of its composi-
tion. “As in recent years, widely
divergent intentions and at-
titudes were represented in the
jury as well as in the projects
under review,” wrote jury chair-
man Henry Cobb. Noting that
(continued on page 34)
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AIA (continued from page 32)

the jury voted unanimously for
the majority of awarded projects,
he claims that “in current ar-
chitectural practice both the
achievement of quality and its
recognition are matters that
quietly transcend the noisy arena
of theoretical and stylistic de-
bate.”

We are left, then, to imagine
the discussion between such
polar opposites as jurors Joseph
Esherick and Robert Stern,
George Hoover and Anthony
Vidler. Also serving on the jury
were Princeton University stu-
dent Janet Abrams, architect
Rebecca Binder, Associate AIA
member Nora Klebow, and
curator John Zukowsky of the
Art Institute of Chicago. The
1987 AIA Honor Awards will be
presented at the AIA Conven-
tion in Orlando next month.
Daralice D. Boles |

Best Small
House of 1987

Cosponsored by the American
Wood Council and House Beauti-
ful magazine, the Best Small
House competition is now in its
fourth year. Architect Walter
Chatham of New York, selected
from an invited list of young
architects, designed this year’s
showcase, located in Blue Bell,
Pa., with Richard Lowell Neas,
interior designer.

Chatham'’s single-story 1500-
square-foot residence attempts
to suggest larger interior vol-
umes through the use of high
ceilings rising 16.5 feet, corner
fireplaces and windows,
skylights, and French doors
opening to outdoor decks. Two
single-car garages are separated
from the house as freestanding
pavilions and roofed, like the
living room and bedroom wings,
with a massive cedar-shingle
form. Clapboard siding and
wood pillars outside, beaded
pine ceilings, pine moldings,
and other interior details dem-
onstrate wood’s versatility. u

Italian Stone in
New York

In March, the Italian Trade
Commission sponsored at the
Puck Building in downtown New
York an exhibition of works in
marble and other stone, and a
four-session seminar. One of the
most interesting of those evening
sessions was the first, which in-
cluded New York Times architec-
ture critic Paul Goldberger as
moderator, with architects John
Burgee, Henry Cobb, Malcolm
Holzman, and Cesar Pelli—all
of whom are particularly iden-
tified with works in stone. In this
“Stone in Contemporary Archi-
tecture” session (others were on
interiors, preservation, and land-
scape), Cesar Pelli asserted that
“stone today is a thin veneer,
which you can choose to make
look thick, but for me I want to
work with the nature of the ma-
terial as a thin veneer, an ex-
terior finish.” John Burgee
added, “We do it both ways . . .
we can make it look the way we
want . . . there’s nothing wrong
with making stone look like
stone.”

In the accompanying exhibit,
over 50 extraordinary works in
stone were shipped from Italy,
including several furniture
pieces by Ettore Sottsass, tables
by Aldo Rossi and Paolo Por-
toghesi, and even some building
segments by Marco Zanuso, Ig-
nazio Gardella, and Carlo
Scarpa. It is a shame that these
weighty but very beautiful works
were dispatched back to Italy
after only ten days in New York.
David Morton L

Matt Wargo
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Contextualism
Run Rampant:
Stirling’s Tate

“Keep them together.” . M.W.
Turner’s bequest to the British
nation of his estate contained
also this request: that all 300 oils
and 20,000 watercolors be exhib-
ited together. Only now, with
the opening this spring of the
Clore wing of the Tate Gallery in
London, is this condition ful-
filled. The center for Turner
studies designed by James Stir-
ling, Michael Wilford & Associ-
ates of London comprises 330
meters of gallery walls, plus lec-
ture halls, studio, print room,
and reading room.

Turner was always interested
in how his paintings were
viewed, and, like his friend Sir
John Soane, designed toplighted
galleries for their display. After
Turner’s death, John Ruskin
called for an elaborate Turner
gallery, “each picture with its
light properly disposed for it
alone—in its little recess or
chamber. Each drawing with its
own golden case and closing
doors—with guardians in every
room to see that these were al-
ways closed when no one was
looking at that picture. . .. The
roof of double plate-glass of the

Like Woody Allen’s film charac-
ter Zelig, the Clore Wing of the
Tate Gallery in London, de-
signed by James Stirling and
Michael Wilford, changes char-
acter to suit its surroundings.

finest kind.”

In the new Turner galleries,
automatic louvers and ultraviolet
filters replace the guardians and
double plate glass. It is a paradox
that the greatest painter of light
and sky should now be viewed in
a kind of optical prison, into
which the daylight funnels
obliquely, as though into an un-
derground greenhouse.

If the inner walls of these
chambers are lighted with the
most brilliant of Turner’s im-
ages, they set on their outer as-
pects the most severe terms for
architectural discourse. It is to
these terms—the articulation of
blank public walls—that Stirling
addressed himself. Indeed,
Clore’s decorated walls seem to
stand as direct rebuke to Colin
Rowe’s complaint, in his intro-
duction to the recent Stirling
monograph (Rizzoli), that the
Stuttgart museum (P/A, Oct.
1984, pp. 67—85) “is a building
with no face.” The Clore wing is
nothing but “facial” elevation.

The addition is intended to
hold a “conversation,” as Stirling
puts it, with the Neo-Palladian
Tate. It is a conversation in the
most mixed of idioms. Like
Wittgenstein’s “Family Re-
semblances”—overlapping sets
in which A resembles B and B

(continued on page 44)
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Richard Bryant

Turner galleries prior to installation.

Stirling (continued from page 43)
resembles C, but A and C share
nothing in common—so the
Clore wing is set between the
main Tate building and a sepa-
rate red-brick Queen Anne-ish
lodge facing the Thames. Stir-
ling carries over traces of both
adjoining buildings into his col-
lage. And on the rear facade,
where it faces a 1960s office
building with glass curtain wall,
the Clore changes yet again to a
Modernist vocabulary of yellow
brick and strip windows.

If anything holds this “conver-
sation” together, it is the square
grid, outlined in the same light
stone as the portal entrance. Yet
even this rule seems to exist
purely for the pleasure of excep-
tions. Just as some of the base-
ment stones are “mislaid,” so
windows are “misaligned” like
axonometric strays forward or
aft of the wall plane and off the
grid. Most of the grid panels are
filled with yellow roughcast, but
towards the corner facing the

red-brick lodge, bricks of like
color begin to occupy its cells, as
if the lodge were somehow exert-
ing a mutant influence.

This heavy-handedly humor-
ous subversion of the Clore
wing’s own integrity is perhaps a
deliberate and ironic exaggera-
tion of a very English predica-
ment: namely, the futility of
trying to be all things to all men.
It is also an ironic exaggeration,
amounting to a mockery, of the
present English prejudice that
all new buildings remain “in
keeping” with whatever genteel
objects of sentiment lie within
eyeshot. This inane passion for
the insipid “blending” of old and
new—a familiar picturesque
“townscaping” idea fallen among
burghers and planning commit-
tees—and Stirling’s satire
thereon, is a joke that is probably
comprehensible only to an Eng-
lish public.

For others it will remain just
another, and especially elusive
Stirling farrago, to be enjoyed or
rejected according to one’s Post-
Modernist taste. Yet this particu-
larly singleminded attempt at
architecture parlante fails ulu-
mately to come off. In the end,
the “play of signifiers” borrowed
from other buildings is no substi-
tute for formal or plastic inven-
tion—or “Vision and Design,” as
Roger Fry once wrote. The Clore
remains a sophisticated riposte
to a depressing cultural condi-
tion, rather than a visionary con-
tribution towards the transcend-
ing of that condition. That, given
Stirling’s great talent, is a great
disappointment. Brian Hatton %
The author writes for the London-based
publication Building Design.

L]

TURNER ROOMS

4
e

GALLERY LEVEL PLAN

4 R

= i
‘ E RIUM
E - Lirdiaey1 0 RO [
[ 4 GALLERIES [;1
- SauEENENNEES ]
Z EEEEES=aEoRIEC -~ ENTRANCE ‘
TATE GALLERY -1 | gip
. SassswgaEzeze T
d SiiAcemEammEEEERETINI
s J;?a&, N j
GROUND FLOOR PLAN [ mm—— sy



While the competition has
been busy mtroducing their first
plain paper reader/printer,
we ve been busy making ours better.

Canon PC Printar

While everyone else is introducing Its the vason whyourplainpapet. 77 ° Lol al B v e B,

Canon U.S.A., Inc., Micrographics Division

their first affordable plain paper reader/printers are plainly affordable. : PO. Box 619865, DIFW Airport, Texas 75261 :
reader/printers, Canon already offers  And the best reason we know for making 1 = e e information on Canon’s full ineof
you a choice of four. Canon your first choice in reader/printers. | © et e s :
Like the PC 70 and PC 80, with For more information, check the | oo b it st e l

our virtually maintenance-free PC Yellow Pages for your nearest authorized | :
cartridge technology. And our versatile Canon dealer. Or call toll-free 1-800-453- | M |
new NP 680 or our top-of-the-line 9000, and ask for Canon Micrographics. ! Tk Company :
NP 780, also available in an FS model  From left to right: NP 680, PC 80, PC 70, NP 780FS : Address |
for even faster information retrieval. I Ty S - :
As a leader in micrographics since : Telephone o
ke L )

1962, Canon has consistently applied

advanced optics, microengineering and M|CROGRAPH|CS

el;:ctromqs tGChHOIOgl.eS tO prO\_/lde READER pRlNTER Ask for details at participating Canon dealers and retailers.
high-quality, low-cost information Available only in US

management solutions. Making the very best out of a small thing. fie

Circle No. 332 on Reader Service Card

Canon Enjoy easy extended payments with the Canon Credit Card.




BX -

vy




To give everyone aview

of the lake,
the building

shape

had torepeatitself.
So Pellawas chosen

to say “quality”
over and over.

The people of Excelsior, Minnesota,
have long held a sentimental attach-
ment to a historic parcel of land on the
shore of Lake Minnetonka. That's why
they made waves any time anyone
proposed to develop it. And now —
where streetcars from Minneapolis
dropped vacationers from around the
world, where a landmark amusement
park had stood — stands Excelsior
Bay Gables.

Miller Hanson Westerbeck Bell Archi-
tects have succeeded admirably in
recalling the excitement, texture and
scale of the community’s past in this
luxury condominium development.
For this upscale market and this be-
loved site, nothing but the best would
do. And that meant Pella Windows
and Doors. Through double-hung bay
windows and sliding glass doors,
each of the 52 units is afforded equal
orientation to the lake.

The creative interlocking of dwellings
resembles a New England fishing vil-
lage in its traditional materials, forms
and colors. While reminiscent of
grand old Excelsior resort hotels,
mass is broken into a residential scale
that is sympathetic with this quaint
community of wood frame houses.

Pella standard and custom
windows and doors.

Pella offers a range of standard and
custom windows to suit almost any
new or retrofit project, with a variety of
glazing and shading options. At the
Gables, Pella Double-Hung Windows
are arranged in bays, while custom
Pella springline quarter circle win-
dows light up third story lofts.

Here, custom height Pella Sliding
Glass Doors help hold in the heat from
fintube radiation below the sill. The
sliding door panel is mounted to the

outside, so the harder the north wind
blows off the lake, the tighter the
weatherstripping seals. Pella doors
are among the industry's best per-
formers forairand water infiltration, so
there will be no damp carpeting under
the grand pianos at the Gables. And
those doors offer excellent security,
either locked closed or open about
three inches for ventilation.

Pella says quality in custom colors.

MHWB specified Pella Clad Windows
and Doors for the Gables. No matter
what color a project calls for, Pella’s
low-maintenance, aluminum clad-
ding with baked enameled finish as-
sures exceptional color stability,
resistance to chemical attack, chalk-
ing, erosion, chipping, peeling and
cracking.

Pella's warm wood interiors enhance
the traditional feel at the Gables. And
removable wood muntins and pivot-
ing sash make Pella Double-Hung
Windows easy to wash from indoors.

Your Pella distributor can tell you more
about it. For information, look for Pella
in the Yellow Pages under “Windows",
call Sweet's BUYLINE or see Sweet's
General Building File. Or, send the
coupon below.

Please send me the latest literature on Pella for replacement
and new construction.

Name

Firm

Address
City
State Zip

Telephone
This coupon answered in 24 hours.
Mail to: Pella Windows and Doors, Commercial Division,
Dept. T35E7, 100 Main Street, Pella, |A 50219. Also avail-
able throughout Canada.

© 1987 Rolscreen Co.

Pella. The significant difference in windows and doors.

Excelsior Bay Gables Condominums

Excelsior, Minnesota

Developer: Keewaydin Development Group, Inc.
Minneapolis, Minnesota

Architect: Miller Hanson Westerbeck Bell Architects,Inc.

Minneapolis, Minnesota

Contractor: John Lambin Construction Company
Excelsior, Minnesota
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Project: Sheraton Inn and Conference Center

Owner: S.R.S. Properties
Chevy Chase, MD

Architect: L B C & W Architects, Engineers & Planners
Falls Church, VA

General Contractor: Eugene Simpson and Brother Inc.
Alexandria, VA

Roofing Contractor: James Myers Co.
Beltsville, MD

Product Finish: 24 ga. Galvanized PAC-CLAD
Rikyu Grey

See our catalogs in Sweet’s: file numbers
07610/PET, 07715/PET and 10440/CHC.

Circle No. 378 on Reader Service Card

he new Sheraton Hotel in
Tyson's Corner, Virginia, is a striking
example of our work in custom colors.

~ The architect, L B C & W of Falls

Church, Virginia, designed the project
to incorporate extensive metalwork,
including more than 50,000 square
feet of metal roofing.

The color, Rikyu Grey, was selected
to be an exact match to the spray-
coated extrusions of the curtainwall
system. The result: uniformity of color
throughout the project.

PAC-CLAD is a-full Kynar 500®
product available in twelve standard
colors on 24 ga. G-90 galvanized steel
and six standard colors on aluminum
.032 ga. to .080 ga. Non-standard
colors are available on projects of
15,000 square feet or larger.

Qur staff is prepared to discuss
job costing, feasibility and information
regarding finish and color selection.
For more information regarding the
Petersen product line, please call us
toll free (1-800-PAC-CLAD) or contact
our local representative.

Petersen
Aluminuim
Corporation

955 Estes Avenue

Elk Grove Village, IL 60007
Outside lllinois: 800-PAC-CLAD
In lllinois: 800-942-8203

or 312-228-7150




-~ s O Two projects by Danish archi-
II] Pl O gI e bb tect Henning Larsen accom-
pany coverage of his Riyadh
Ministry (p. 110), followed by
projects by Koetter Kim, Tai
Soo Kim, and Gruzen Samton
Steinglass.

J‘_ , L\ 1 Business School and Housing,
e __T;‘ . Frederiksberg, Copenhagen,
I e oo e s ; Denmark. Architects: Henning
— = = GO Larsen, Copenhagen. This new
Il - business school and its 475 units
= - i : T - of housing occupy the site of a
—— L e : R o e e B TETTRY T : former cable and wire produc-
L 1 dof L dd RS = e - ; =t tion plant. The three-storied

1b BUSINESS SCHOOL GROUND FLOOR PLAN business school block is or-

ganized along an internal sky-

‘ lighted street. Two U-shaped

N § - housing blocks contain 238 hous-
‘ | ing units, with the remainder in
“high-rise villas,” which mediate
between the campus and adja-
cent residential neighborhoods.
The complex is to be completed
in 1989.

2 Royal Danish Embassy,
Riyadh, Saudi Arabia. Architects:

|
1 ENTRANCE
DRIVE

(7 3 GADEN Henning Larsen, Copenhagen, Den-
1 T i mark. The decision by the Saudi
! & AMBASSADOR'S Arabian government to transfer
| RESIDE

: 6 POOL
‘sz 7 _PARKING

the capital from Jeddah to
Riyadh made this new embassy
necessary. The walled com-

% A pound consists of four build-
; N ings—the chancery on the main
Al oo boulevard, two residential
a i ‘ L;u ]| blocks, and the ambassador’s
ORI e residence—grouped around a

common courtyard. The chan-
cery itself centers on a two-story,
2b skylighted octagonal hall.
(continued on page 51)
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Visible

black & white 24" Vidicon tu
for general monitoring.

High resolution
for monitoring
clarity.

Difference

lkegami’s advanced technology and skill build responsive capacity
and performance into every one of its high quality black and
white video cameras. There's a reliable, economical lkegami
camera designed and engineered to fulfill the requirements of
any monitoring application.

The easy-to-install ITC-410 featured above, for example,
with horizontal resolution of 650 lines or better. ALC of 100,000:1.
Automatic beam control for consistent operation, 2:1 interlace and
synchronization for compatibility with auxiliary TV equipment. A

low-light level version is available. Auto-iris is standard on all models.

There’s an Ikegami ultra-miniature ICD-200 solid state chip
camera available. Shock- and vibration-resistant, it provides steadly,
distortion-free performance even in strong magnetic or electrical
fields. The ICD-200 even resists sensor burn for long, operational
life. Also available in 24 volt AC, line-lock, phase-adjustable
configuration.

ITC-420

ICD-200/24

Ikegami Electronics (U.S.A.), Inc., 37 Brook Avenue, Maywood, NJ 07607
Southwest: (713) 4450100

West Coast: [213) 534-0050  Midwest: (312) 834-9774

Need remote capability? consider the ITC-420 %" Vidicon
camera, which adds low-cost installation to economical price. A
single coaxial cable transmits both power and video signals. Auto-
matic beam control circuit assures consistent operation, while a
cable length compensation switch provides accurate control.

For excellent performance in a compact, lightweight unit, see
the ITC-400, with an ALC range of 20000:1. Plus auto-iris control.
Automatic beam control. DC and low-light level options. \ertical
phase-adjustable.

And for cost-savings on ultra-high sensitivity and high resolu-
tion, Ikegami offers the ITC-510 1-inch video camera. Featuring
resolution of 850 lines or better for magnificently clear images.
Rugged, heat-dissipating aluminum enclosure. Featuring line-lock
and genlock. Low-Light version available, too.

Examine the unique combination of value and performance
offered by each Ikegami video camera. And discover how Ikegami
capability makes a visible difference in every monitoring application.

ITC-510

A NAME TO WATCH

(201) 3689171
Southeast: (813) 884-2046  Hawaii: (808] 946-5955
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3 American Radio Relay League
Museum and Visitor Center,
Newington, Conn. Architects: Tai
Soo Kim Assoctates, Hartford, Conn.
The League’s historic station is
the centerpiece of its new mu-
seum, which will chronicle the
history of amateur radio opera-
tion. The 13,500-square-foot,
white limestone building sur-
rounds the smaller red brick
station with galleries, audito-

rium, shop, and members’ library.

LINCOLN TUNNEL
VENTILATION TOWERS

il :
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4 Hudson River Center, New
York. Architects: Gruzen Samton
Steinglass, New York. Winner of a
select competition between three
developer/architect teams, this
scheme includes three hotels,
two apartment buildings, a ma-
rina, retail, and arts center, all
constructed on a platform. Also
included is an extension of New
York’s new convention center
and a new municipal car pound
replacing that now on the site.
(continued on page 53)

HOW DO YOU FIND
ANY ONE OF 20,000
RANDOMLY FILED
PERSONNEL RECORDS?
IN A SNAP!

A major government agency was faced with a
monumental task. Consolidating all regional
personnel files into one office. Alphabetizing
20,000 names. Hand-entering them into
computer records. Not to mention finding the
storage space all those files would require.

Enter “The Kardex Solution.” The 20,000
files didn’t even have to be alphabetized! And
the office staff, which includes two learning
disabled employees, can find any file they
need, instantly.

THE KARDEX SOLUTION.

' Find out how «...

|
| brought space- and time-savings to this |
| office. Mail this coupon for free information i
| on THE KARDEX SOLUTION. |
I NAME TITLE l
I COMPANY NAME I
I ADDRESS I
| |

CITY STATE ZIP

45

KARDEX

THE Leader in Filing Systems

Marketing Dept.
KARDEX, P.O. Box 171, Marietta, OH 45750.
Or call: 1-800-848-9761 Ext. 330 (In Ohio 1-800-282-9556)
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P.O. Box 2845 Port Arthur, Texas 77643 Technical Hotline 1-800-62INTEC
I

THEY WENT WITH
U.S. INTEC/BRAI.

Proven consistent quality. Quick
installation with minimum incon-
venience to business. Brai modified
asphalt roofing membranes are being
installed all over the nation. U.S.
Intec is the world's largest producer
of A.P.P. modified bitumen. Our Brai
products withstand time and virtually
all climatic conditions. And with Brai
you get more than a tough roof.
Pre-job conferences. Free warranties.
And technical information a free phone
callaway. Do we make several roofing
membranes for different applications
and preferences? You bet.

WE'RE
ONA
ROLL.
Reglonal Offices:
Fort Worth, TX
North Branch, N.J
Long Beach, CA
Texas 1-800-392-4216
National 1-800-231-4631

Circle No. 399
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5 St. Paul’s Roman Catholic
Church, Cambridge, Mass. Ar-
chitects: Koetter, Kim {5 Associates,
Boston. This 32,000-square-foot
program organizes a variety of
diverse elements—parish
facilities, rectory, Archdiocesan
Choir School, Harvard Radcliffe
Catholic Student Center, and
parking for 26 cars—to shape
two connected, public courtyards

RN |_____.]J«io712m

bounded on one edge by the
1925 Italian Romanesque revival
St. Paul’s Church. A bridge con-
nection from the new building to
the church defines the court-
yards’ shared edge, with a chapel
below. Design and materials—
red brick, cast stone, stucco, and
wood windows—complement
both the old church and its Cam-
bridge setting.

alioevauny

HOW TO KEEP
*40 MILLION IN
MORTGAGES READY TO
MOVE EVERY MONTH.

Seafirst Mortgage Corporation’s real estate
group markets mortgage loans to investors,
processing $30-40 million in loan shipments
each month. Logging all the files by hand and
keeping track of their circulation through other
departments was becoming cumbersome with
increased volumes. Greater efficiency and
sophistication were sought by Seafirst.

“The Kardex Solution” met their criteria,
with a records control system that tracks all
files through all departments — from one work
station. And Seafirst got an added benefit.
Almost 30% savings in the floor space needed
for their files.

THE KARDEX SOLUTION.

Find out how «.....

brought efficient records control and storage
to this office. Send for free information

on the THE KARDEX SOLUTION.

COMPANY NAME

ADDRESS

oo T

|
|
I
|
NAME TITLE |
|
|
|

STATE Zp

CITY .
g .

KARDE

THE Leader in Filing Systems

Marketing Dept.
KARDEX, P.O. Box 171, Marietta, Ohio 45750
800-848 9761 Ext. 330 (In Ohio 800-282-95506)
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TRUSSWA
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But while the design options
offer flexibility, the integrity of the
structure remains inflexible. A
thermal break, and the flexibility
of either V4" or 1’ glass attest to

H E =55 B A
|1 NG

Trusswall from Kawneer intro-
duces the rounded look to the
high span entrance. Trusswall
spans the clear story entrance
area with the structural strength

and the desirable aesthetic Trusswall being reody and willing
appeal of the rounded mullion. to take on nature’s harshest
Formed by circular extruded alu- elements.

Trusswall. Further evidence
of Kawneer’s commitment to

space.

minum chords connectedbya
separating web that adds stability,
strength, and variety, Trusswall ;
becomes a real design
alternative.

There are two sides to
every story.

On the outside, Trusswall
presents a number of faces. One
is the innovative circular cover for 3
the sculpted look. Anotheris the
more austere approach, silicone
glazing, for an uninterrupted line. =
And the rectangular cover pre-
sents a third more traditional light. '

On the inside, Trusswall o?fers a customization lim-
ited only to the imagination. The two-piece construction
allows the exterior ﬁnish to mix or mate with the building
exterior while the interior chords can complement the
interior attitudes. The color palette of Fluropon® finishes
suggests even more design alternatives. oD

With four web options to choose from, desngn
flexibility increases. The choices are offered.

The choices are yours.

For product information on Trusswall contact:
Kawneer Company, Inc. Department C
el Technology Park—Atlanta 555 Guthridge Court Norcross, GA 30092
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Vi
Introduces
ICr t
P ers.

More and more, local ordinances \§:

require use of sprmklers with operating
times well below standard response times.
To meet this need, Viking has developed
the Microfast Sprinkler.

Perfect for use where fast sprinkler
response times are required, the new
Microfast is small, attractive, effective,
and considerably less costly than similar
sprinklers.

A new slender bulb element
developed for Viking gives the Microfast

Sprinkler a sensitivity 6-times greater
than standard sprinklers. Although visually
much smaller than other sprinkler actuat-
ing mechanisms, this new element is as
re31stant to damage as any other.

The Microfast line includes a quick/
response model (Microfast Q/R) avail-
able in pendent and upright; and an
extended coverage sidewall model.

il Microfast sprinklers come in */s",
171", /2", and /" orifice sizes in

pohshed brass, and whlte polyester
and are available with color-matched
flat or special adjustable escutcheons.

For more detailed information on
Viking’s new Microfast Sprinkler, contact
your Viking Distributor, call, or write

The Viking
ot \IKING
Hastings,

s hi THE VIKING CORPORATION
Michigan. 210 N. INDUSTRIAL PARK ROAD
HASTINGS, MICH., U.S.A. 49058
TELEPHONE (616) 945-9501
CABLE: VIKING TELEX: 22-6400

Sprnikler Contractors Supply, Fullerton, CA: Fire Protection Supply Co., Addison, IL: Allied Sprinkler Corp., New York, NY: Viking Sprinkler Supply, Fairfield, NJ:
PVF Marketing, Inc., Columbus, OH: Sunbelt Marketing, Inc., Atlanta, 'GA: Hawaii Sales Associates, Inc., Honolulu HI: SW Fire Sprinkler Supply, Addison, TX:
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George Sowden, Skyscrapers. Memphis Brooks Museum, through June 30.

Exhibitions

Through May 23

Room in the City, proposals for
tenement housing in New York.
The City Gallery, New York.

Through May 24

The Golden Age of Ottoman
Architecture: Sinan, Sultan
Suleyman’s Court Architect.
The Octagon Museum, Wash-
ington, D.C. Also, June 13—Sep-
tember 6, The Art Institute,
Chicago.

Through May 24

Le Corbusier: Sculpture, Paint-
ing and Drawing. Carpenter
Center for the Visual Arts, Har-
vard University, Cambridge,
Mass.

P/A Calendar

T e

£
ST eiadiliiteiis

Lds bk ier

Through May 25

Decorative Brickwork: Instant
Style for New & Old. Glen-Gery
Brickwork Design Center, Wash-
ington, D.C.

Through May 26
Le Corbusier: Five Projects. Mu-
seum of Modern Art, New York.

Through May 31

Le Corbusier at Geneva (1922—
1932), Immeuble Clarte &
Galerie Bonnier, Geneva, Switz-
erland.

Through May 31

The Art that is Life: The Arts
and Crafts Movement in
America 1875—1920. Museum
of Fine Arts, Boston. Also, Au-
gust 16—November 1, Los
Angeles County Museum of Art.

Through June 7

Le Corbusier: Architect of the
Century. Hayward Gallery,
South Bank Centre, London.

Through June 8

Ornamental Architecture Re-
born: A New Terra Cotta Vocab-
ulary. Atlanta Historical Society,
Atlanta, Ga.

Through June 8

Hans Hollein: Metaphors and
Metamorphosis. Georges Pom-
pidou Centre, Paris.

Through June 9

Gaudi in Context: Building in
Barcelona, 1873—-1926. Cooper-
Hewitt Museum, New York (See
P/A, April 1987, p. 27).

Through June 28

The Function of Ornament:
The Architecture of Louis Sulli-
van. Cooper-Hewitt, New York
(See P/A, Nov. 1986, p. 26).

Through June 28

The Machine Age in America
1918—1921. Museum of Art,
Carnegie Institute, Pittsburgh,
Pa. (See P/A, Nov. 1986, p. 110).

Through June 30

What Could Have Been: Ameri-
can Unbuilt Architecture of the
80’s. Memphis Brooks Museum
of Art, Memphis, Tenn.

Through July 17

Interlacing: The Elemental Fab-
ric, curated by Jack Lenor Lar-
sen. American Craft Museum,
New York.

Through July 19

American Decorative Window
Glass, 1860—1890: The Home as
Heaven Below. National Build-
ing Museum, Washington, D.C.

Through July 20

Die Revision Der Moderne: Post-
modern Architecture 1960—
1980. Williams College Museum
of Art, Williamstown, Mass. (See
P/A, Sept. 1984, p. 26).

Through July 26
American Art Deco. Renwick
Gallery, Washington, D.C.

Through July 29

Frank Lloyd Wright and the
Johnson Wax Buildings: Creat-
ing a Corporate Cathedral.
Cooper-Hewitt, New York (See
P/A, April 1986, p. 27).

Through July 31

New and Different: Home In-
teriors in 18th Century America.
Museum of American History,
Smithsonian Institution, Wash-
ington, D.C.

May 14—June 13

Terry Farrell—In The Context
of London. Royal Institute of
Architects’ Heinz Gallery, Lon-
don.

May 18—June 5

Toronto Modern: Architecture
1945—1965. Toronto City Hall,
Toronto, Ontario.

May 28—June 26

The Art of Tall Building. Gallery
at the Old Post Office, Dayton,
Ohio.

June 3—July 2

Zaha Hadid: Architectural
Drawings. Max Protetch Gallery,
New York.

June 8—July 19

Graphic Madrid: Contemporary
Spanish Architectural Drawings.
Octagon Museum, Washington,
D.C.

June 27-July 4

Landscape Pleasures: Designers
Collaborate with Nature. Partici-
pants include Paul Segal,
Richard Meier, Robert A.M.
Stern, and others. The Parish
Art Museum, Southampton,
N.Y.

June 30—September 30

Robert Adam and Kedleston
Hall: The Making of a Neoclassi-
cal Masterpiece. Cooper-Hewitt,
New York.

July 21-October 11

Art Nouveau Bing: Paris Style
1900. Cooper-Hewitt, New
York.

Competitions

June 1

Deadline, Work Space Design
Competition. Contact LIMN
Company, 821 Sansome St., San
Francisco, Calif. 94133 (415)
397-7471.

(continued on page 58)
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Look at the environmental impact of a Roto roof window. It extends
daylight. Creates and enhances space. And Roto is mostly glass — high
efficiency Low-E glass. Lets in lots more sunlight. Holds in more heat
than triple-glazed windows. Eliminates over 70% of
fabric-fading ultra violet rays. For details on fixed and
venting models, plus options, see Sweet’s 708 ROT.
Roto Frank of America, Inc., 1-800-243-0893.

Circle No. 387 on Reader Service Card

1 | wonder what new developments there are in awning fabrics.

2 | wonder what awning fabrics are best suited for interior use.

3 | wonder what types of materials are available.

4 | wonder what styles, designs and colors are offered.

5 | wonder what fabrics are best suited for back-lighting.

6 | wonder what the energy-saving qualities of various fabrics are.
7 | wonder what kinds of flame resistant fabrics are offered.

8 | wonder what types of awning hardware are recommended.

Stop wondering. Call Astrup THE

for information and advice M

about awning fabrics and

hardware. Samples and SincetiAie COMPANY

literature are available. 2937 West 25th Street, Cleveland, Ohio 44113
Telephone: (216) 696-2800

702-007 Manufacturer of SOLAIR® retractable awning hardware systems.

Circle No. 320 on Reader Service Card
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Calendar (continued from page 57)
June 5

Application deadline, Architec-
tural Awards Program of the
Red Cedar Shingle & Handsplit
Shake Bureau and the AIA.
Contact Red Cedar Shingle &
Handsplit Shake Bureau, 515
116th Ave., N.E., Suite 275,
Bellevue, Wash. 98004 (206)
453-1323.

June 15

Deadline, ACSA/General Motors
Interdisciplinary Design Re-
search Competition. Contact
Daphne Scott, The Association
of Collegiate Schools of Architec-
ture, 1735 New York Avenue,
N.W., Washington, D.C. 20006
(202) 785-2324.

June 15

Deadline, East Meets West in
Design. Contact East Meets West,
P.O. Box 974, Rockefeller Sta-
tion, New York, N.Y. 10185
(212) 586-6314.

June 15

Application deadline, Fulbright
Scholar Awards. For program
details contact Council for Inter-
national Exchange of Scholars,
11 Dupont Circle N.W., Wash-
ington, D.C. 20036-1257 (202)
939-5401.

June 15

Call for entries, Craft/Architec-
ture Exhibit. Contact American
Craft Museum, 40 W. 53 St.,
New York, N.Y. 10019 (212)
956-3535 or call Anne Travers,
American Craft Magazine (212)
869-9422.

June 19

Deadline, Town of Leesburg
Design Competition. Contact
Competition Project Director,
Town of Leesburg, 15 West Mar-
ket St., P.O. Box 88, Leesburg,
Va. 22075 (703) 777-2420.

July 20

Deadline, West Hollywood Civic
Center Design Competition.
Contact Helen ]J. Goss, City of
West Hollywood, 8611 Santa
Monica Blvd., West Hollywood,
Calif. 90069 (213) 854-7461.

July 31

Deadline, 1987 Professional De-
sign Awards. Contact Pre-
stressed Concrete Institute, 175
W. Jackson Blvd., Chicago, IlI.
60604 (312) 786-0300.

Conferences

May 18-20

IAQ 87: Practical Control of
Indoor Air Problems, Arlington,
Va. Contact American Society of
Heating, Refrigerating and Air-
Conditioning Engineers, 1791
Tullie Circle, N.E., Atlanta, Ga.
30329 (404) 636-8400.

May 29-June 2

Environmental Design Research
Association Conference, Ottawa,
Canada. Contact Conference
Secretariat, 275 Bay St., Ottawa,
Canada K1R 5Z5 (613) 232-
8228.

une 1-4
RETSIE/IPEC 87, The Renewa-
ble Energy Technologies Sym-
posium & International Exposi-
tion/The International Power
Exhibition & Energy Confer-
ence, Anaheim Convention
Center, Anaheim, Calif. Contact
TMAC, 945 Front Street, Suite
106, San Francisco, Calif. 94111
(415) 398-4800.

June 9-12

NEOCON, The Merchandise
Mart and Expocenter, Chicago,
[1l. Contact Exhibit Manager,
Expocenter/Chicago, 350 N.
Orleans St., Chicago, Ill. 60654
(312) 527-7633.

June 14-19

Success and Failure, 37th An-
nual International Design Con-
ference, Aspen, Colo. Contact
International Design Confer-
ence in Aspen, P.O. Box 664,
Aspen, Colo. 81612 (303) 925-
2257.

June 17-22

3rd International Making Cities
Liveable Conference, Venice,
Italy. Contact Making Cities
Liveable Conference, Center for
Well Being, P.O. Box QQQ,
Southampton, N.Y. 11968 (516)
283-0207.

June 19-23

Architecture ’87: Fact, Future +
Fantasy, American Institute of
Architects’ National Convention,
Orlando, Fla. Contact Joy Bran-
don, AIA, 1735 New York Ave.,
N.W., Washington, D.C. 20006
(202) 626-7464.

June 23-25

Intellibuild 87, Washington,
D.C. Contact International Intel-
ligent Buildings Association
Press Staff, 1815 H St., N.W_,
Suite 1000, Washington, D.C.
20006-3604 (202) 295-6320.

June 23-26

A/E/C Systems '87 and DesCon
'87, Washington, D.C. Conven-
tion Center, Washington, D.C.
Contact Conference Director,
P.O. Box 11318, Newington,
Conn. 06111 (800) 445-7790.

June 23-26

AutoCAD Expo 87, Washington
Convention Center, Washing-
ton, D.C. Contact Marketing
Communications, Autodesk,
Inc., 2320 Marinship Way,
Sausalito, Calif. 94965 (415) 332-
2344, Ext. 706.



*Overall the best frequent

flyer program of any major
airline?

We couldn’t have

saidit be

Actually, we've been saying this for years, but
somehow it's a lot more credible coming from a
third party.

So it's not hard to speculate why “What
to Buy for Business;’ the only independent
report for business consumers, came to their
conclusion in the August 1986 issue.

For one thing, TWA offers unlimited free
upgrades once you've accumulated minimal
mileage levels. 5,000* for unlimited Business
Class domestic upgrades, 30,000* for unlimited
First Class domestic upgrades and International
Business Class upgrades. And unlike many other
airlines, you can take advantage of these
upgrades without cashing in your bonus miles.

If you're not yet a member in TWA's Frequent
Flyer program, call 1-800-325-4815 to enroll.

The Ultimate Award.

After only 10,000 miles, you're eligible for
free travel. After 40,000, Hawaii.

Or save up for our ultimate award: two free
First Class tickets around the world. An award
no other airline offers.

Our Platinum Program.

Our Platinum Program will have you earning

awards almost twice as fast.

erourselves.

When you fly overseas on TWA, you'll get
your anticipated Frequent Flyer Bonus miles.
Then, in addition, you'll receive “Platinum
Points” which allow you to claim additional
awards without ever having to cash in on your
bonus mileage.

TWA's Personal Service Commitment.
TWA is determined to bring you the best .
personal service in the airline industry. So we've
assigned an In-Flight Service Manager to every
flight to make sure your trip is as hassle-free as

possible.

In addition, our Chairman of the Board has
put together a Quality Control Team. A group of
30 very picky people who fly TWA, assessing the
service they receive, on a checklist of over 100
service items. They report directly back to him
with their comments, good and bad. And if
anything needs improvement, it gets improved.

Fast.

Because at TWA, great service is a top priority.

*Actual TWA miles within a twelve month qualifying period.

TODAY'S TWA.
FIND OUT HOW GOOD WE REALLY ARE.
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SPECTRA 3700 EQUALS

It’s a simple equation.
Add Spectra 3700 to your specs,
and get spectacular results.

Spectra 3700 Designer ( seiling Sys-
tem is based on simple arithmetic.
Start with its exposed 9/16" narrow
face dimension, and subtract 3/16”
due to the center regress. That gives
Spectra a 60% reduction in the
amount of visible metal at the ceiling
plane as compared to conventional
grid with a wider 15/16” face.

- AR———

R

HANNIBAL FREE PUBLIC LIBRARY, HANNIBAL, MISSOURI ARCHITECT: JIM KREWSON, A.l.A.

Spectra 3700 in white combined with standard white lay-in ceiling panels.

Next add Spectra’s uniquely engi-
neered components w allow for
the automatic centering of ceiling
panels and light fixtures for perfect
placement every time. (Don’t forget
to carry over S])C( tra’s u)mpdtlhlllty
with NEMA Ty pe G lay-in fixtures,
a variety of air diffusers, and
standard square-edge ceiling panels.)

Now divide it all with the installation
efficiency, modular flexibility, and
economy previously found in con-
ventional exposed systems. Then
figure in Spectra’s 18 available
colors, including reflective metal
finishes.




SPECTACULAR CEILINGS

Spectacular ceilings from a system
that adds creative diversity and
economy for the look of far more
expensive narrow face systems.

It takes a special ceiling system to
create spectacular ceilings. Add up
the benefits of Spectra 3700, and
see your savings multiply.

Shown above with standard square-edge lay-in panels. Shown above with standard square-edge

vy - - d - N
e A o] G e
T -~ . : 3 e e~ i ‘_".“' - T A a7, R o
STANDARD GRID with its wide '%/i¢" exposed face provides for a SPECTRA'S narrow %i¢" exposed face, cut by a 16" regress, offers
ceiling design that is coarse by today’s standards. 60% less visible metal at the ceilinf plane for a refined look.
-in panels.

IR

ﬂmqﬂmlnmmm

DESIGNERS: JAMES and ROBERT TOOKE

MERCHANT & MAIN BAR & GRILL, VACAVILLE, CALIFO;\NIA
Spectra 3700 in a brasscoat finish with contrasting white scored ceiling tiles.

Spectra 3700 Designer Ceiling
System. The simple solution to
spectacular ceilings.

Chicago, lllinois 312-563-4600 - Los Angeles, California 213-582-1100 - Baltimore, Maryland 301-796-8220
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INTRODUCING THE
ANDERSEN CADD-I™
PROGRAM.

At Andersen, we have long
been committed to bringing
you the very finest windows
and patio doors. Now, we’re
driven to making them even
easier for you to work with.

Because our new
Andersen CADD-I™ Com-
puterized Detail File draws
windows and patio doors
so you don’t have to. And
removes the burden of post-
design production.

No more repetitive,
time-consuming drawing
of details. No more counting
and listing windows and
options.

Developed by architects
for architects, the Andersen
CADD-I""program is IBM
PC-compatible and runs
on AUTO CAD 2.52,
with other PC CAD
programs soon to come.

mﬁj;:;tbuc

LESS TIME
DRAWING, MORE
TIME DESIGNING.

The more complicated the
project, the more you'll
appreciate the Andersen
CADD-I" program. It
allows you to easily draw
elevations and floor plans
with the simple use of a
tablet or a few keystrokes.

Without having to con-
stantly refer to a separate
index.

The Andersen CADD-T™
programis very user-friendly
too. It's menu-driven, pre-
senting you with a series
of simple questions and
choices on-screen. Asking
you, for example, whether
you are working on a plan
or elevation drawing. Then,
asking about the type of

window, subtype, size,
venting operation and
options. And it makes
moving and duplicating
| windows as easy as
t the push of a button.
Windows are
entered as a “unit”
not a series of lines,
which ends the
tedium of drawing
each window line
by line.

87126 © 1987 Andersen Corp




RELY OBSESSED
RE DRIVEN,

grilles, glass type (High-Performance or
double-pane) and more.

T N

STILL WORKING
AFTER THE
DESIGN

IS DONE.

The convenience
of the Andersen
CADD-I"" program
doesn’t end with the
finished design. It actually
prepares detailed schedule But see for yourself. Make an
and data reports listing all the ~ appointment for an in-office Andersen
Andersen products you'veused. ~ CADD-I""program test drive today. Call

s
(i

Including code numbers, sizes, your Andersen distributor. Or for more
quantities, and options chosen. information, write Andersen Corporation,
After all, we created the new Box 12, Bayport, Minnesota 55003, Attn:

Andersen CADD-I" Computerized Detail ~ Andersen CADD-I""Program Marketing.
File on the theory that it is far more

rewarding to design with windows than

to merely draw windows.

200,000 WINDOWS TAKE UP
VERY LITTLE SPACE.

You can fit nearly every window we make
in your office. Because the Andersen
CADD-I" program contains virtually
every Andersen” product and option on
54" diskettes. Or 200,000 window
and patio door variations.

So, when you're working on a design,
you'll be able to instantly choose options
like extension jambs, screens, color,

Circle No. 318 on Reader Service Card
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if they cost about the same?

Finally, the  New DuPont Silver Slicks: a cost-competitive alternative Get choice with-

Silver Slicks System H H : : out compromise.
gives architects and to diazo, with the quahty of silver. Call 800-527-2601 for complete
engineers a cost-competitive permits more layers per composite  information. Or write DuPont
alternative to diazo for document for complete bid sets. It also reduces - Company, Silver Slicks, Room
reproduction—but, as you can see the chance of misinterpretation. G50661, Wilmington, DE 19898.
from the above, with the quality And your drawings reproduced

of silver films. on Silver Slicks won't fade, yellow

Diazo films canbe cloudy or have  or smear. In fact, they’ll have an
shadows and textures. But Silver archival life over 100 years—even in
Slicks are clear. Their high clarity convenient filing sizes. ~

S PaT B TM OFF
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Vision

When | put on the pair of §
glasses what | saw | coul
not believe. Nor will you.

By Joseph Sugarman

I am about to tell you a true story. If
you believe me, you will be well reward-
ed. If you don’t believe me, I will make it
worth your while to change your mind.
Let me explain.

Lenisa friend of mine who has an eye
for good products. One day he called ex-
cited about a pair of sunglasses he own-
ed. “It’s so incredible,” he said, ‘“when
you first look through a pair, you won’t
believe it.”

“What will T see?”’” I asked. “What
could be so incredible?”’

Len continued, “When you put on
these glasses, your vision improves. Ob-
jects appear sharper, more defined.
Everything takes on an enhanced 3-D ef-
fect. And it’s not my imagination. I just
want you to see for yourself.”

COULDN’T BELIEVE EYES

When I received the sunglasses and
put them on I couldn’t believe my eyes.
I kept taking them off and putting them
on to see if indeed what I was seeing was
indeed actually sharper or if my imagina-
tion was playing tricks on me. But my
vision improved. It was obvious. I kept
putting on my cherished $100 pair of
sunglasses and comparing them. They
didn’t compare. I was very impressed.
Everything appeared sharper, more
defined and indeed had a greater three
dimensional look to it. But what did this
product do that made my vision so much
better? I found out.

The sunglasses (called BluBlockers)
filter out the ultraviolet and blue spectrum
light waves from the sun. You've often
heard the color blue used for expressions
of bad moods such as ‘“‘blue Monday’’ or
“Thave the blues.” Apparently, the color
blue, for centuries, has been considered
a rather depressing color.

For eyesight, blue is not a good color
too. There are several reasons. First, the
blue rays have one of the shortest
wavelengths in the visible spectrum (red
is the longest). As a result, the color blue
will focus slightly in front of the retina
which is the “focusing screen’ in your
eye. By blocking the blue from the
sunlight through a special filtration pro-
cess, and only letting those rays through
that indeed focus clearly on the retina, ob-
jects appear to be sharper and clearer.

The second reason is even more im-

Progressive Architecture 5:87

pressive. It is harmful to have ultra-violet
rays fall on our eyes. Recognized as bad
for skin, UV light is worse for eyes and
is believed to play a role in many of today’s
eye diseases. In addition, people with con-
tact lenses are at greater risk because con-
tacts tend to magnify the light thus in-
creasing the sun’s harmful effects.

SUNGLASS DANGER
Finally, by eliminating the blue and
UV light during the day, your night vision
improves. The purple pigment in your eye,
called Rhodopsin, is affected by blue and
ultraviolet light and the eyes can take
hours to recover from the damage.

But what really surprised me was the
danger in conventional sunglasses. Our
pupils close in bright light to limit the light
entering the eye and open wider at night
like the lens of an automatic camera. So
when we put on sunglasses, although we
reduce the amount of light that enters our
eyes, our pupils open wider and we allow
more of the harmful blue and ultraviolet
light into our eyes.

DON’T BE CONFUSED
I’'m often asked by people who read
this, “Do those Blu-Blockers really
work?”’ They really do and please give
me the opportunity to prove it. I
guarantee each pair of BluBlockers to
perform exactly as I described.

BluBlocker sunglasses use ophthalmic-
quality CR-39 lenses with a hard anti-
scratch coating. Over 85 percent of all
doctors’ prescriptions are now filled with
CR-39. I have taken no shortcuts.

The black, light-weight anodized al-
uminum frame is one of the most comfor-
table I have ever worn and compares with
many of the $200 pairs you can buy from
France or Italy.

The weakest link in any pair of glasses
is the hinge. So I have designed a screw-
less precision two-way tension hinge that
not only bends when you close the pair,
but is spring-loaded to bend outward too.
You get a completely flexible frame that
will comfortably contour to your face.

They look like sunglasses.

I also have two other exciting models.
Oneis a clip-on pair that weighs less than
one ounce and fits over prescription lenses
and the second is a precision-molded
plastic frame that looks identical to the
aluminum model but without the tension
hinge. All models include a padded carry-
ing case and my personal one-year no
nonsense limited warranty.

I urge you to order a pair and ex-
perience your improved vision. Then take
your old sunglasses and compare them to
the BluBlocker sunglasses. See how much
clearer and sharper objects appear with
the BluBlocker pair. And see if your night
vision doesn’t improve as a direct result.
If you don’t see a dramatic difference in
your vision—one so noticeable that you
can tell immediately, then send them back
anytime within 30 days and I will send you
a prompt and courteous refund.

DRAMATIC DIFFERENCE

But from what I've personally witness-
ed, once you wear a pair, there will be no
way you’ll want to return it.

Pilots, golfers, hunters, athletes and
anyone who spends a great deal of time
in the sun, who drives a car or who just
wants to protect their vision—all will find
BluBlocker sunglasses indispensable.

Our eyes are very important to us. Pro-
tect them and at the same time improve
your vision with the most incredible
breakthrough in sunglasses since they
were first introduced. Order a pair or two
at no obligation, today.

Credit card holders call toll free and
order by product number below or send
a check plus $3 for postage and handling.

Aluminum Deluxe (0029QQ) . . . .$69.95

Clip-On Model (0028QQ) . . ... ... 29.95
Precision Plastic (0031QQ) . ... .. 39.95
O

©N i

One JS&A Plaza, Northbrook, IL 60062
CALL TOLL FREE 800 228-5000

IL residents add 7% sales tax. ©JS&A Group, Inc.,1987



IAC 12" x 12" Solids in Ebony and White. Greystone Restaurant, Edmond, Oklahoma. Architects: Elliott & Associates, Oklaboma City

European inspiration.
American ingenuity;

In just six years, IAC/Laufen has made ceramic tile a more practical,
dependable design solution in America. For floors and walls. Interiors
and exteriors. For commercial and residential use.

HIGH-STYLE TILE

Choose from fashionably /arger IAC floor tiles that are faster, easier
and less expensive to install. Contrasting colors that create checker-
boards and borders. With INCEPA wall tile by IAC in 6x6, 6x8 and
6x10 sizes you have a choice of over 100 fresh colors, textures and
twists — from decorative insets and murals to coordinated trim.

When it Comes to Ceramic

TOUGH-AS-NAILS TILE

IAC’s hardness rating is legendary. With nearly twice the breaking
strength, three times the abrasion resistance, and nearly five times the
bonding strength of industry standards.

ON-TIME TILE

IAC tile is yours right when you want it. Not early. Not late. With
no surprises. We're here to deliver exactly what you're after. For
details or the distributor near you; call IAC toll-free 1-800-331-3651.

Or write us at PO. Box 6600, Tulsa, OK 74156. And see where our
tile can take you.

Circle No. 356 on Reader Service Card
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‘s & TISCHLER UND SOHN
% P a G -f&'lade in Germany since 1888.
fr 4 .~ 67 Holly Hill Lane Greenwich, CT 06830 USA

o

| Telephone 20?/622-8486 Telefax 203/622-8558
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P/A Practice

Specifications:
Working
Relationships

Coordinating the work of the
various trades in the specifica-
tions is one of the specifier’s most
important tasks. Done well, it
prevents duplication of effort
and overlapping of respon-
sibilities (so the owner doesn’t
pay for the same work twice),
and it prevents unintentional
omissions in which neither of
two trades has included neces-
sary items (so the owner doesn’t
pay extra later on).

Yet whenever something is
written about this responsibility
to sort out the work of different
trades, architects are quick to
respond that it’s not their job.
The AIA General Conditions
(A201) say so:

1.2.4 “The organization of the
Specifications into divisions, sec-
tions and articles, and the ar-
rangement of Drawings shall not
control the Contractor in divid-
ing the Work among Sub-con-
tractors or in establishing the
extent of work to be performed
by any trade.” and

4.3.1 “The Contractor . . . shall
be solely responsible . . . for coor-
dinating all portions of the Work
under the Contract.”

While it’s unquestionably true
that the actual performance of
work is under the contractor’s
control, and should be, the proj-
ect manual cannot be presented
to bidders or builders as an
amorphous mass of disorganized
instructions. Long traditions of
documentation as well as the
16-division format developed by
the Construction Specifications
Institute clearly indicate that
specifications are organized on a
trade-by-trade basis. Though
the decision as to who will actu-
ally do the work is the contrac-
tor’s, the decision as to what sec-
tion it will appear in is the
specifier’s. And it’s equally clear
from experience that where the
work is specified can significantly
influence which trade does it.

None of the objecting archi-
tects would put electric wiring in
the masonry section or lavatory

sinks in the carpeting section;
doing things like that would
make them appear totally out of
touch with the realities of con-
struction documentation and
industry practice. So the ques-
tion they raise is not one of prin-
ciple but merely one of degree.
The need to assign each item
of work to some specific section

-is clear in the minds of specifiers,

and the appropriate location is
usually obvious; but there are
often gray areas in which in-
formed judgments must be
made. Among the things to be
considered are: labor cost (Do
tile setters or masons set interior
brick paving?), labor jurisdiction
agreements (How thick is the
“brick” to be set?), local tradi-
tions, statutory requirements for
public work, and the need to
unify responsibility for several
related items under one trade.
Beyond establishing the need
and the responsibility, what
practical techniques can the
specifier use to make this com-
plex task a little easier and the
intention more understandable
to bidders? Here are three.
1. Assignment: The work is di-
rectly assigned by including it in
one section rather than another.
2. Scope: The work to be done is
described in a separate para-
graph in Part 1 of the section.
While this may be helpful in a
long broadscope section devoted
to a complex trade, for a nar-
rowscope section or a simple
trade item it’s usually cumber-
some and redundant. Many
specifiers just make a general
statement about the section’s
work and don’t spell out each
item in Part 1.
3. Related work: A separate
paragraph listing related work
to be done under other sections
is written for each section. This
very useful technique is often
underestimated or even over-
looked by less experienced
specifiers, though it is much val-
ued by sub-bidders trying to
determine the limits of their
responsibilities. Knowing what
you don’t have to do because
someone else is doing it is obvi-
ously a great help when you are
(continued on page 74)

Specifications: Walter Rosen-
feld discusses how to handle
related work items in a project
manual.

Law: Norman Coplan probes
the ethical as well as the legal
implications of the design-build
concept.

Law:
Design-
Build Liability

Is the development and increas-
ing popularity of the design-
build concept in the best interest
of the architectural profession?
This is a controversial subject
having economic, ethical, and
legal implications. Under a typi-
cal design-build contract, a de-
veloper or contractor undertakes
to provide the design of a project
and to construct the same under
a cost-plus-fixed-fee type of ar-
rangement. As part of the de-
sign-build team, the developer
or contractor retains an architect
or engineer as a subcontractor to
perform the design. Thus, the
architect’s client is the developer
rather than the owner, and the
developer is responsible to the
owner for providing an appro-
priate design. The relationships
among the parties are therefore
nontraditional in nature and
engender novel problems.

The proponents of the design-
build approach contend that it
reflects the “wave of the future”
to which architects must accom-
modate, and that this concept
will provide economic oppor-
tunities that would otherwise be
unavailable to practicing archi-
tects. Opponents of the concept
argue that this approach sub-
verts the status of the architect,
creates ethical dilemmas, and
deprives the owner and the pub-
lic of the protection normally
afforded by a licensed profes-
sional who is not subject to con-
trol by a contractor or developer.

The American Institute of
Architects has developed design-
build contract forms reflecting
pressures within the profession
to take advantage of this ap-
proach. When these documents
were being developed, some
state chapters brought to the
attention of the National ATA
that the design-build approach
might violate the registration
and licensing laws of certain
states, since nonlicensed persons
would be offering to provide or
furnish architectural services. In
(continued on page 74)
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P/A PRACTICE

Specifications (continued from p. 73)
competitively pricing work.
“Related Work” is not always
an easy paragraph to write. It
requires asking the questions a
bidder on work of the section
would ask and putting yourself
in his or her place. Think first:
which other trades do similar
work? (For ceiling sections, sus-
pended plaster ceilings, sus-
pended gypsum board ceilings,
and suspended acoustical tile
ceilings are related work.) Then,
what parts of the work of this
trade precede or follow the work
of other trades? And which items
are sometimes done under one
section and sometimes under
another? (Such as factory- rather
than field-glazing windows.)

It’s best to write very short
descriptions of such related
work, and not really necessary to
pinpoint each location elsewhere
in the project manual. Just know-
ing an item isn’t included is usu-
ally enough; but if bidders do
want to check the indicated re-
lationship further, the project
manual’s table of contents will
generally lead them to it.

The Related Work paragraph
can be expanded, if need be, to
include related work to be done
by the owner or by separate con-
tractors. Where only a few such
items are involved, a parentheti-
cal explanation will probably do;
if there are many, separate
paragraphs for “Work to be
done by Owner” or “Related

Work under other Contracts”
can be developed. And work
under allowances and alternates
can be signaled here as well.
While contractors are very
much aware that they ultimately
control who gets subcontracts
for any items of work and often
use their own judgment and
experience to combine two or
more specification sections into
one inclusive subcontract, the
specifier doesn’t have to guess
exactly what’s going to happen
later on in the process in order
to be effective. Preparing clear
contract documents with the
work properly sorted out for
consistency and completeness
presents the best opportunity
for the architect to promote pre-

ARCHITECTURAL PROFILE: Unique Construction
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Dimensional stability

Unique structure prov;‘iwdss
stability and support
face yam y #" Won'tfray or ravel
Special interlocked con-
¥ e struction gives you clean
’ cut edges

Moisture resistant
Won't stretch, shrink, or rot

\
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Easy installation

Absorbs and bonds
strongly

ActionBac® secondary synthetic carpet backing gives
you all the strength, flexibility and uniformity you need for
the carpet you specify.

ActionBac

Secondary backing

N [ 4
Amoco Fabrics and Fibers Company

Patchogue Plymouth Division

900 Circle 75 Parkway, Suite 550/Atlanta, Georgia 30339/404-956-9025
For further information, contact: Jim Johnston, Field Merchandising Manager.
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cise bids and economical con-
struction. Having the work of
each trade clearly defined, accu-
rately described, and carefully
related to the work of other
trades is essential to producing a
good project manual and to
eliminating confusion over re-
sponsibility and cost which may
later result in delay, extra ex-
pense, and conflict on the job.
Walter Rosenfeld, AIA, CSI u

The author is an architect and specifica-
tions consultant in Newton, Mass.

Law (continued from page 73)

New York, for example, the pre-
vailing rule of law appears to be
that only a licensed architect can
offer to provide architectural
services as well as actually to
furnish them. The design-build
concept appears to affront that
principle. Nevertheless, the AIA
made the forms available.

From the ethical point of view,
opponents of the design-build
concept contend that the archi-
tect, as subcontractor, may be
required to subordinate his pro-
fessional judgments to the eco-
nomic objectives of the de-
veloper, thereby leaving the
owner unprotected and jeopar-
dizing the interests of the gen-
eral public. Proponents of the
concept argue that this is not a
realistic concern and that an
architect, even though part of a
design-build team, is still in a
position to make appropriate
professional decisions. Ethical
and legal considerations aside,
however, there is a real risk that
the design-build concept can
increase the potential liability of
architects who participate in
such an approach. An example
of such risk is reflected in the
recent decision of the United
States Court of Appeals in the
case of Arkansas Rice Growers’
Cooperative Association v. Al-
chemy Industries, Inc. et al.

This case involved the claim of
an owner for damages arising
from the failure of a design-
builder to achieve performance
criteria for which it had con-
tracted in connection with the
construction of a processing
plant. The design-builder, in
addition to constructing the proj-
ect, was to provide the necessary
engineering plant layout and
equipment design, on-site en-
gineering supervision, and start-
up engineering services. The
design objective was to produce
a plant that would use no fuel
other than rice hulls. More
specifically, the design goal was
to provide a hull by-product
facility capable of reducing a
minimum of 7.5 tons of rice hulls
to an ash, and producing 48
(continued on page 76)



NATURALLY NEUTRAL

New additions to the Sun-Tex® !
and Sunwall 54™ collections: a
spectrum of neutral colors. |

Available in a variety of subtle
backgrounds. And in textures so
pronounced your eye feels the
depth of the embossing.

All in durable, fabric-backed
vinyls, in 27- and 54-inch widths.
Scrubbable, strippable. Meeting
or exceeding all architectural
specifications.

Explore what’s new in neu-
trals. From the energetic source.

Contact your local represen-
tative for further information on
the Sun-Tex Acclaim sample book

and the new Sunwall 54 neutrals.
.,‘;‘ Y VINYL WALLC VIIWI.'AW54
Sunwall of Amenca®
Borden, Inc.
A Southeast Southwest
b 3044 Northwoods Circle 1931 Market Center Blvd.
e { Norcross, GA Suite 121
t (404) 447-5212

\ Dallas, TX 57207
i GA WATS 800-282-7500 (214&741-901!
4 ) Out of State 800-241-9617  TX WATS B00-442-7126
Out of State 800-527-9231

Northeast
1 1555 N. Basswood Rd. PHILADELPHIA
| 5 { Schaumburg, IL 60173 181 Wheeler Ct,
4 i L ! (812) 885-0540 Langhorne, PA 19047
| i IL WATS 800-942-0425 (215) 757-3787
Out of State 800-323-2584  E.PA WATS B00-562-6967
Out of State 800-523-8006

A AT ik i et {ideaity ALtk UL Ot of State 800-421-632
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YOU'RE WITNESSING A REVOLUTION IN
business security unlike anything you've seen.
Introducing Pinkerton's sophisticated proprietary
control and security systems for industry and
government: totally integrated, high-tech electronic
systems coupled with highly trained security personnel.
Our computer-based Access Control systems
include proximity recognition, perimeter control, data
sourcing and facilities management. User-definable

9 access and reporting functions are a part of this
0“ w N T flexible and modular Pinkerton system.
We offer complete turnkey capability, from
BELI EVE operations analysis to integration engineering and
computer software development.
Youn EvEs You've never seen anything like it. Call us for a
complimentary consultation, (213) 638-0400.

1

PINKERTON CONTROLS

PInkerfon sysrems corroraTion
1123 E. Walnut Street, Carson, California 90746
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What is est Western?

(Jestern

INDEPENDENT

WORLDWIDE
LODGING

The right place at the right price. || (Jestern

. INDEPENDENT
Make reservations at any Best Western, WORLDWIDE

see your travel agent, or call toll-free

1-800-528-1234

LODGING

“World'’s largest chain of
independently owned
and operated
hotels, motor inns and resorts

»»
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Law (continued from page 74)
million BTU’s per hour of steam
at 200 pounds pressure.

When the plant was con-
structed, it failed to satisfy the
foregoing criteria when the out-
side temperature was less than
50 degrees. As a consequence,
the owner sued the design-
builder for breach of warranty
under the design-build contract
and also sued the engineer as a
third party beneficiary of the
contract between the builder
and the engineer. In finding
liability against both the builder
and the engineer, the Court con-
cluded that the engineer was
responsible to the builder, under
the contract between them, for
an appropriate and adequate
design and that the owner was
entitled to redress from the en-
gineer as a beneficiary of that
contract. The Court treated the
engineer as if he was responsible
for breach of warranty under
the design-build contract, even
though he was not a party to that
contract and had provided no
direct warranty to the owner.

In concluding that the builder
and engineer were equally culpa-
ble for the failure to satisfy the
requirements of the design-build
contract, the engineer was held
to a level of responsibility not
generally assumed in traditional
practice. A professional designer
is not normally subject to liability
unless he failed to exercise due
care in the performance of his
function. Architects and en-
gineers do not usually warrant
their performance or guarantee
a particular result. In general,
third parties are not considered
to be beneficiaries of the archi-
tectural or engineering contract.
By ruling that the owner was a
third party beneficiary of the
contract between the design-
builder and the engineer, and in
subjecting the engineer to a
standard of lability based upon
breach of warranty rather than
negligence, the Court, in the
above case, not only put the en-
gineer at risk beyond that usually
and normally assumed in the
performance of professional
design services, but charged him
with a responsibility not usually
covered by liability insurance.

This case would seem to
suggest that, if an architect is to
participate in a design-build ar-
rangement, he exercise caution
so that the contractual relation-
ships do not subject him to an
abnormal potential liability.
Norman Coplan, Hon. AIA n

The author is a member of the law firm
Bernstein, Weiss, Coplan, Weinstein &
Lake, New York.



CLEAN CUT.
THERE'S A NEW LOOK

FROM MoNARCH TILE. IT's
CLEAN. IT's SHARP. |IT'Ss GROUND

TO LOOK BETTER. AND TO
FIT BETTER.

IT's PrecisioN QUARRY.
AND IT’s ONLY FROM MONARCH
TiLE. THIS DURABLE, VERSATILE
TILE WILL MAKE ALMOST ANY
HIGH-TRAFFIC APPLICATION
KEEP A CLEAN LOOK. FOR A
LONG TIME.

© 1987 MONARCH TILE

FOR COMPLETE INF:
MATION, SEE YOUR SWEETS
CATALOGUE, GENERAL BUILDING,
FiLe SecTion 09300/MON.
OR cALL (915) 655-9193 FOR
THE NAME OF THE MoNARCH
LOCATION NEAREST YOU.
FOR THE CLEANEST, FRESHEST
CUT AROUND, REMEMBER
MoNARCH TILE.
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TILE MANUFACTURING, INC
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Brintersithatid enstilunow,

Business success
demands hard work. That's
why more and more busi-
nesses depend on the
Genicom 3000 series. Six
hardworking, reliable
printers that make life easier.

You name it.

The 3000s can handle it.

No matter what you
need in a rugged business
printer—3000’s your num-
ber. Just look at these job
qualifications. Data proces-
sing printing at a blazing
400 cps. Letter quality at an
unmatched 180 cps. And
reliable paper handling for
even the most demanding
applications.

Need a
trained special-
ist? The 3000s
.| are ready. With
£ | extra quiet
printers that

crank the work out at under
55 dBA. Printers with seven
color capability for presen-
tation quality business
graphics. Even printers for
bar codes.

wihenitelcuit

The Printers That Mean Business.
Genicom Drive, Waynesboro, VA 22980

Best of all, there's a
3000 series printer built
specifically for your office.
For dependable printing
with everything from a
single PC to a multi-terminal
information system.

Real team players.

The 3000 series
printers make fast friends
with their co-workers.
Because they're compatible
with any computer worth
mentioning. And software
packages like Lotus 1-2-3°,
Symphony® and WordStar”.

So, don't waste time
with a clockwatching
printer. Hire one of the work-
aholics. A Genicom 3000
series printer. For more
information, contact your
nearby Genicom dealer.

Or call 1-800-437-7468.
In Virginia, call
1-703-949-1170.

Lotus 1-2-3 and Symphony
are registered trademarks
of Lotus Development
Corporation. WordStar is
a registered trademark of
MicroPro International
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TOP LEVEL
INTELLIGENCE.

Build R/26 structural mcssrp——
roof systems in one step l and install
with TUPS : the. smarter, oo S'el:;ck’
faster way to build. _ insulation and

I nailbase. That’s

Smart architects have discov-
ered an intelligent way to stay on
top of current demands for higher
energy ratings and lower costs.

They go to the very fop and
choose a structural, insulating
roof system panel that can save
energy, reduce cost, eliminate
labor-intensive steps and cut time.

They choose TUPS.

Only TUPS features a load bear-
ing, stress skin panel integrating
structural Homasote 440 Boards
with an insulating core of rigid
polyisocyanurate foam.

In just one step, you can install
an interior ceiling ready for paint .
or other finish. And an energy efficient layer of lnsulatlon Plus a structural nailbase

P! - ready for shingles, slate, tile, BUR or single-ply

&G Long Bagen 4““7‘"‘*; membrane roofing system.

All with one-step TUPS roofing panels. That’s

| intelligence at
] level!

RIACTOR SYSTEM- wi |z | intelligence at the top level.
Foun Tios oo | 2 | 3 For full details, call (609) 883-3300. Or write The
Includes air film and asphalt shingles. HOmaSOte Company direCtly.

homasote

PO. Box 7240, West Trenton, New Jersey 08628-0240

SMART ARCHITECTS CHOOSE HOMASOTE.

5666
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TIN CEILINGS

®24 patterns

¢ 10 cornice moulding styles
eFast and easy installation
eShipped anywhere

e Brochure available. Please send
$1.00 for postage and handling.

PUEOROSOTONOROROROWOD S

Dept. PA 2149 Utica Ave.
j Brooklyn NY 11234

O/"\'l_‘,p:'_ 1\

AA-ABBINGDON AFFILIATES, INC. §

718/258-8333 5;:
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BOOKS ON
ARCHITECTURE
1987 CATALOG

m OUR ANNUAL CATALOGIS
NOW READY. MORE THAN 3500
TITLES DESCRIBED AND IN
STOCK, CALL, WRITE, OR COME
IN FOR YOUR COPY.

m WE ALSO HAVE OUT OF PRINT
TITLES AND BUY ARCHITEC-
TURAL LIBRARIES.

THE PRAIRIE AVENUE
BOOK SHOP

711 SOUTH DEARBORN STREET, CHICAGO, IL 60605
312-922-8311
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Prepainted Galvalume sheet steel.
"Themarriage of acsthetic and economic sense.




COMPETITION

Y()L' ARE INVITED TO PARTICIPATE IN AN OPEN,
INTERNATIONAL TWO-STAGE DESIGN COMPETITION FOR THE CITY

ELIGIBILITY
First stage is anony-
mous .I[h] \‘[‘L‘n to

any interested party.

Up to five finalists
\\'l” l‘k' ”1\'”’(‘\] to
\l\n\[‘k'rl' mn rh('

sec «\nd stage.

SUBMISSION
First stage seeks
conceptual ideas
for the civic cen-
ter. Two 30" x 40”
boards required.

OF WEST HOLLYWOOD'S

SCHEDULE
Program available
May 4, 1987. First
stage deadline, July
20. Second stage
finalists announced
August 3.

AWARDS

547,500 in prizes
plus opportunity
for commission.

REGISTRATION

FIRST CITY HALL AND CIVIC CENTER

PROFESSIONAL
JURY

Diana Balmori
Landscape Architect

Dean Robert Harris
Educator/Architect

Ricardo Legorretta
Archirect

Charles Moore
Architect

Information:

Debbie Trunkenbolz

Cesar Pelli
Architect/Educator

Deborah Sussman
Designer

[’cur Walker

Irban Designer

Competition Advisor
Michael John Pitras

213.854.7475

To register and receive a registration kit and video cassette.
Send name(s), address, telephone number, and U.S. $95. to:

WEST HOLLYWOOD CIVIC CENTER COMPETITION
8611 Santa Monica Blvd., West Hollywood, California 90069

@THE SOLUTION?
AQUR SELECTION!

\Ko\Dm\De

Check one or more.

2 Ll

] O
gnerTube O

d KolorTube O
e. Fabrication []

Ship'’n Out

8 Charles St., Pawling, NY 12564
Werite or Call NOW!

Toll Free 800-431-8242

In NYS Call Collect 914-855-53947

Ship 'NOut
offers design options
no one else can. We have
everything you expect and much
more . . . It's all there in our NEW
64 page color catalog.

MORE CHOICES
THAN ANYONE ELSE!
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Prepainted Galvalume aluminum-zinc
alloy-coated sheet steel presents you with
an opportunity to do what architects
always want to do: Save
money and look good
doing it.

Since building
panels of Galvalume
sheet can be produced
in a wide range of colors,
patterns and finishes, prepainted
Galvalume sheet can contrast with stone,
complement cedar, and blend with brick
or glass.

But there’s nothing exotic about
Galvalume sheet itself. It's spent years
standing up so well to tough service in
roofing applications. And the base ma-
terial is guaranteed for twenty years and
six months.

We can put you in touch with people
who can provide numbers on installed
costs of Galvalume sheet versus com-
petitive materials.

Frankly though,

there really aren’t

too many other

choices.

Talk to someone

about prepainted

Galvalume sheet,
toll-free (800) 352-5700, Ext. 400. Or write
Bethlehem Steel Corporation, Industry
Marketing Division, Bethlehem, PA 18016.

Building design concept by Michael J. Fitzpatrick, A.LA.,
Architectural Alliance, Columbus, Ohio. “Galvalume" is a trademark of
BIEC International, Inc.

Bethlehem

Exciting designs take shape with steel.
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Any Room Becomes A )
Meeting Room With DA-LITE

Touch a switch and the big Da-Lite
Executive Electrol® projection screen glides
smoothly and silenty down from its storage
compartment hidden in the ceiling, to provide
a picture-perfect image of whatever’s
projected. There's even a tamper-proof
locking switch cover to make sure it doesn't
come down until it's needed.

Now, move in the Da-Lite/Oravisual®
lectern. It's easy because it can be moved
along on its own wheels. It may have its own
built-in sound system that the speaker
controls from the lectern where there'’s also a
silent, countdown timer. And some models
adjust to the speaker’s height, electrically. All
this, plus options including multiple

microphones and auxiliary speakers. Or
choose a tabletop or convertible lectern that

moves easily from tabletop to its own
handsome pedestal; it may even have an
integral sound system that lets it speak for

itself.
And when the applause dies away, it all

hides away as quickly and easily as it

appeared so you can put the room to other

uses.
A Heritage

DA_l Il E /Communicat/ons
Company

For complete information, contact your

Da-Lite dealer or
Da-Lite Screen Company, Inc.,

P.O. Box 137
Warsaw, IN 46580

219-267-8101
Telex 23-2649
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And now, FESERESIEE
FCLIPSE reflective SRR
from LOF. -2 // \\‘\\

\'\
\
!:-J = | At

You design a structure with certain basic

elements in mind. ® Now there is a power-
ful—almost elemental—new design material
to consider: ® ECLIPSE reflective from LOF.
© Until now, pyrolytically coated glass has
lacked presence. It was designed to blend
with any architecture. Any materials. Any
surroundings. ® But ECLIPSE reflective is
bold. Dramatic. Without the milky, yellowish
cast of some other architectural glass. ® Yes,
there are other, more practical reasons to
choose ECLIPSE glass. Reasons like solar
control. Post-temperability. A remarkably low
absorption characteristic. And availability

that verges on the immediate. ® Not to

mention the fact that ECLIPSE reflective can
be used in low, mid or high rise structures,
with the coating glazed to either the first or
second surface. ® Still, the best reason to
choose ECLIPSE glass is the simplest: /t

looks so beautiful on a building.

e, e

Reflective Glass
Libbey
Owens
Ford

A member of the Pilkington Group

Philadelphia (800) 523-0133
Chicago (800) 262-4787
San Francisco  (800) 843-8552

Kansas City (800) 351-9094
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KERAMIK™

BRILLIANT ACHIEVEMENT

A new and unique line of porcelain
tiles with mirror-finishes polished to a
lustrous sheen never before achieved...
tile of extraordinary physical properties...
available in 16 vibrant colors for today's
designer market.

Opaline Keramik ™, a brilliant achieve-
ment born of advanced ceramics
technology.

r

KERAVEM

Keravem/Ceramica del Verbano SPA

\

In the US.A. and Canada: TRANS CERAMICA LTD., P.O. Box 795, EIk Grove Village, IL 60009 phone 312/350-1555
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The museum designed by Renzo Piano for
a major collection of Modern Art is an
unpretentious response to a requirement
for well-illuminated galleries, along with
research, storage, and work spaces.

Public entrance to the Menil Collection.

Progressive Architecture 5:87 87



The Menil Collection
Houston




IN terms of the world of art, the collection assembled by Dominique
de Menil and her late husband John is one of the richest intact
embodiments of a mid-century intellectual position. As a piece of
architecture, the museum designed by Renzo Piano and developed
with Ove Arup & Partners and the joint venture team of Piano &
Fitzgerald (formed from the Building Workshop of Genoaq, ltaly,
and Houston-based Richard Fitzgerald & Partners) is a statement
whose visual character stands in opposition to much of present
design. In the context of Houston, the way the Menil Collection will
conduct its business and house its collection suggests alternatives
that demand consideration in a city whose mood has changed from
that of the halcyon days of the early 1970s. Finally, as an institution,
the Menil Collection presents an ascetic image that is demanding
of the individual and is intended to be enlightening about the true
meaning of the art it is designed to support.

The Menil Collection opens in early June as a showcase for the
major elements of the de Menils’ lifetime as collectors, and nothing
is to be included beyond John de Menil’s period (1904—1973) or as
Director Walter Hopps characterizes it, his “regard.” Its four pri-
mary areas comprise Antiquities, Tribal Arts, “Modern” (School of
Paris, Surrealism), and American 1960s—1970s. The mandate was
to provide a secure but accessible home for the over 10,000 pieces
in various media, accommodating functions of storage and curato-
rial maintenance, scholastic resources, and didactic exhibition. Each
of these purposes was given a special definition reflecting the spe-
cific point of view of Dominique de Menil and her colleagues, mak-
ing the museum design a response to a clear intellectual, humanistic
position.

The basic issue was the perceived living nature of the collection.
Its sheer size meant that exhibition spaces would continually change
and that only a percentage of objects would be on display. Inevi-
tably, the Menil Collection will be a part of the national cultural
network, lending pieces and also borrowing pieces, initiating shows
and participating in shows, so that the museum will handle external
materials. Storage of art was conceived as being largely another
issue of accessibility, for Dominique de Menil wanted pieces to be
viewed readily and also brought out for direct experience, either
for scholars or classes from local universities.

The Museum and its Neighborhood

The idea of the museum has been developed over a decade and a
half, beginning with the intention of remaining in Houston, where
John de Menil is buried and where he and his wife had spent their
lives. At one point there was a rumor that the Getty was interested
in the collection, but the response was for Houston contributors,
ultimately including the Cullen and Brown Foundations, to ensure
its remaining. Early on, a site was offered near the Museum of Fine
Arts and the Contemporary Arts Museum, a “cultural corner” that
has been reinforced by completion of the Cullen Sculpture Garden
(see P/A, July 1986, pp. 25-26). The chosen site, however, is near
the small University of Saint Thomas, on whose Board the de Menils
had sat when its campus was developed in the mid-1950s to the
designs of Philip Johnson. The principal property adjoins the Rothko
Chapel, another de Menil project completed in 1971 with Houston
architects Barnstone & Aubry.

The site lies in the heart of Houston’s Montrose Area, the most
diverse mixed-use community in the city, as well as the most cultur-
ally permissive. Dominique de Menil clearly saw the location in
relation to alternative communities, including the black enclave of
the nearby Fourth Ward. She was sympathetic to its landscape of
1910-1940 cottages, which had succeeded in coexisting with local
institutions and other uses. To this end, a program of acquisition
was gradually undertaken whereby the final museum site of some
three acres would be part of a network of parcels over 20 acres.
Years before the museum was begun, the surrounding cottages
began to sport a color scheme of gray paint and white trim, with
several cottages becoming administrative and service functions and
featuring the black canvas awnings; this became the de Menil
“look,” and the area was affectionately and knowingly dubbed
“Do-ville,” after its patron.

Progressive Architecture 5:87
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The Menil Collection

An Image of Industry

The Menil Collection was conceived not only as a teaching collec-
tion but also as a place of work; it was to project a conscious image,
as Walter Hopps has suggested, “a little bit like a shop, or light
industry.” Dominique de Menil wanted to suggest direct access,
with certain curatorial functions located so that visitors “could peek
through windows.” She was concerned about illumination by con-
trolled daylight, as well as to consciously getting a certain distance
from “architecture,” particularly its more elitist qualities. Her close
friend Pontus Hulten, Director of the art museum at the Pompidou
Center, first suggested Renzo Piano, realizing that what would be
of ultimate importance would be the collaboration between her and
the museum’s designer. Hulten also called to her attention a small
provincial museum in Israel that had successful use of daylight, and
in late November 1980 she and Piano visited it. The trip was less
useful as a search for a prototype than for the architect-client com-
munication that resulted.

What appealed to Dominique de Menil was Piano’s elegant
clean-industry aesthetic. His minimalist use of technological compo-
nents revealed their inner nature, an approach with which she was
in sympathy, and his uses of “soft” technology for conservation and
rehabilitation, as with the UNESCO workshop for Otranto (1979)
or the Commune of Turin (1981) reflected attitudes compatible with
the progressive liberalism that the de Menils had represented in
Houston. It was logical to expect that Piano could respond sym-
pathetically to the existing urban context being maintained under
the site acquisition procedure.

Piano’s interest in an aesthetic of minimalism clearly runs counter
to prevalent surface-ornamented and figurative compositions, that
he refers to as “. . . fake creativity and sterile showiness . . .” and
“...ineffective and nostalgic operations.” He has spoken of “mak-
ing architecture,” and his particular European technological milieu
has facilitated a rapport between design and technology, between
craftsmanship and mass production. As has been said of his mentor
Franco Albini, for whom “every work is a unique object, constructed
with pieces that can be reproduced,” so Piano has stated, “Each
design constitutes a separate history instead of just being a stage
in a consistent artistic development.” The process of “making” is
for Piano a hands-on design activity, conditioned by a European
production system that fostered his evolution as a kind of an indus-
trial artisan.

Piano’s design disposition would appear well suited to a program
where the principal issues were a degree of spatial neutrality re-
sponsive to change, and a rigorously controlled interior environ-
ment. Yet here the lightweight, clear-span, high-tech, visibly serviced
exoticism of Piano’s previous work has been replaced, or at least
bypassed, by a more understated and visually neutral environment.
Certainly, the Pompidou Center (in partnership with Richard Rogers;
see P/A, May 1977, pp. 84—89) was the rhetorical culmination of
ideas that had gained strength in the mid-1960s, but other examples
of Piano’s work, up to the early 1980s, demonstrate an interest in
clear-span, space-frame enclosures where the means of fabrication
becomes the medium of expression.

Development of the Museum Design

Although modified since the first proposal of 1981, the design con-
cepts developed by Renzo Piano, with Peter Rice and Tom Barker
of Ove Arup & Partners, were process-oriented from the beginning.
Research and development of components were critical to the de-
sign solution. As Piano has stated, “It is frequently a mistake to start
from the general and so descend to the particular.” The Richard
Fitzgerald & Partners office team, which has previously associated
with architects such as I.M. Pei, Johnson-Burgee, and Charles
Moore, found itself doing complementary research, translating and
coordinating European and American processes. Their joint venture
was a request of the client, and all construction documents were
produced by the Houston firm. Richard Fitzgerald characterized the
experience as “a lot more time spent on thinking out the building,”
with the client wanting to look at all options, including studying
elements in mock-up.

The museum’s 402-foot south
flank (top) faces modest
houses typical of those on
surrounding blocks. These
bungalows (above)—all
owned by the Menil founda-
tion and some used for its of-
fices—were painted a uniform
gray and white years before
museum construction.
Facades of the museum con-
tinue the scale, as well as col-
ors and clapboard siding—
even the canvas awnings—of

these buildings. The shaded
portico along this front (facing
page) displays the “leaf” sys-
tem of sunlight control and
recalls in form and scale the
canopied sidewalks once typi-
cal of downtown Houston.
Site plan (below) shows prox-
imity to Rothko Chapel and St.
Thomas University, as well as
the location of proposed
“twin” buildings, of bungalow
scale, to house an auditorium
and bookstore/restaurant.

SITE PLAN

5 PROPOSED "TWINS"
6 ROTHKO CHAPEL
7 UNIV. OF ST THOMAS

2 OFFICES
3 ENERGY HOUSE
4 VISITOR PARKING

N —— 200760m
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The Menil Collection

Special consultants in Texas ultimately refined the wall section in
relation to hurricane forces, a common Gulf Coast problem (a
plywood sheet was added to the outer face of steel studs in an
otherwise conventional dry-wall system), and a Toronto research
group analyzed severe wind loads on the leaf shapes (actual uplift
forces were reduced by the shape). Every three to six months, design
development sets were subjected to pricing by the general contrac-
tor, E.G. Lowry Company, who were involved from the beginning,
and went to Piano and the Arup team for review; the final drawings
were printed by four-color offset, so that integrated systems could
be seen in direct relationship.

The charge given by Dominique de Menil was to be “big inside,
small outside”; at 402 feet by 142 feet, with a maximum height of
45 feet, there is no mistaking the museum for a cottage. Occupying
an entire city block, the museum is clearly the most dominant form.
Its module of a 40’ x 20" bay organizes the basic mass; the 40-foot
dimension is the span of the composite leaf elements and, being
the principal measure on North and South elevations, loosely refers
to the proportions of the cottages that line the East-West streets.
The city grid and its subdivisions were conscious references in the
ordering of the building. Piano was also intrigued by the potential
for establishing context rather than having to make a fine-grain
response, observing that in America “historical memory of the past
is not necessarily related to place.”

Actually, a number of houses were relocated, and selected pro-
gram elements were decentralized, in order to enhance a complex
use pattern within the overall site. Part of this strategy involves
design of two new facilities, called “the Twins,” which will be lo-
cated among the cottages on the North site and loosely recall their
forms; these will contain an auditorium, and a bookshop/restaurant.
The building’s mechanical plant, dubbed the “Energy House,” was
pulled out of the museum building, and its administration offices
will continue to be in a cottage renovated by Houston architect
Anthony E. Frederick, as is a library for The Image of the Black in
Western Art (a special long-term project by Dominique de Menil).

The visual theme of gray clapboard, white trim, and black canvas
awnings was a “given” for The Menil Collection, with the wood
siding specifically requested by the client. The complex theme of
decentralization continues through scattered-site parking for vis-
itors, and in a recently completed renovation by Anthony E. Fred-
erick, a 1930s supermarket located a block away was restored and
converted to a 10,000-square-foot alternative space for perform-
ances and special exhibits. The color themes continue in this com-
ponent as well. The outcome is not a single object, but a complex
network of uses, of which the museum may be centerpiece, but it
ultimately suggests the feeling of “a village green,” as Tom Barker
characterized it, with the Rothko Chapel implicitly read as part of
the grouping.

The Menil Among Piano’s Works

In contrast to other Piano projects, The Menil Collection appears
conventional. To an extent, elements such as the clapboard infill
and the color scheme reinforce this image. lts main structure is a
simple trabeated grid of standard proportions. To an extent, Piano
felt the conventionality had an ideological basis, for in an era of
cultural mystification, art could be seen as inaccessible, and the
purpose of the design was to break down such barriers.

In the design parti uses are clearly articulated in both horizontal
and vertical zones. The metaphor of the urban grid is combined
with the image of an interior pedestrian street running East-West,
divided by a cross-axis marking the principal entrances. This spine
also suggests a division into “back of the house” and “front of the
house” functions, with gallery spaces facing North and support
components facing South. The cross-axis divides galleries into tem-
porary on the West, more permanent thematic installations toward
the East.

Vertically, the design provides a partial basement for storage,
fabricating shops, photography, staff facilities, and mechanical
spaces for the lower zone. The ground floor contains galleries,
public access, and selected curatorial elements (registrar, framing,




All galleries are in a one-story
portion of the museum (plans
and building section), with the
“treasure house” of accessi-
ble art storage in a penthouse
over first-floor service areas.
This upper volume is sepa-

1 VISIBLE PAINTING STORAGE

2 CURATOR OFFICES

3 PRINT AND PHOTO STORAGE

4 VISIBLE SCULPTURE STORAGE

5 VISIBLE SCULPTURE AND
COSTUME STORAGE

6 CONTEMPORARY ART GALLERY

7 PRINTS AND DRAWINGS

8 WORLD AND CIVILIZATION

9 PRIMITIVE ARTS

“{ 10 MODERN PAINTING AND

. SCULPTURE
rated from the main one by a 11 MAINLOBBY

- . . 12 STAFF LOBBY
six-foot gap, some of which is 13 LIBRARY
used for air-conditioning 18 BRI BITON L ANNING
units. Most of the gallery area £ P, 1S NG
is skylighted, but some rooms i E‘@ 18 CONSERVATIONLAB

have conventional, unpierced
roofs to allow for specially
lighted installations (see roof
portion of upper floor plan).
Horizontally, galleries are
separated from service areas
by an access spine (facing
page, bottom); in a reading
alcove here an 18th-Century
Peruvian Virgin of Belem is
displayed. Where the leaf sys-
tem meets the wall, a “false =
nose” partially duplicates the
contour of a leaf—and fulfills
its light-blocking function.
The primitive galleries sur-
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these galleries for photo-
graphs include (top) a New
Hebrides split drum, (middle,
left to right) a bird sculpture
from the lvory Coast, Ernst’s
Heaven Marries the Earth,
and a serpent figure from
Guinea (middle photo). The
sunlight-control system
(drawing, right) is composed
of ferrocement “leaves” sus-
pended on ductile iron
trusses, both cast with con-
tours and textures to yield
diffused, shadow-free light.

EXPLODED PERSPECTIVE, LEAF SECTION

Progressive Architectwre 5:87 93



The Menil Collection

conservation, exhibition planning, and library); the offset placement
on the site provides primary public access from the north, across a
lawn into the deeply recessed porch, while staff entry is directly
across the street from the cottage containing administration. In
cross-section, there is a series of secondary mezzanine spaces re-
lated to ground-floor uses.

The principal articulation occurs in the expressive representation
of the other primary function of the Menil Collection, which is “vis-
ible storage.” The greater bulk of objects is intended to be acces-
sible and occupy a continuous penthouse over the service elements,
taking the form of a raised “Treasure House,” where primary scho-
lastic and curatorial research is conducted. A physical gap exists
in section, some six feet from its slab to the platform roof; a portion
of this zone contains mechanical rooms that service the “Treasure
House.” lts being raised as a penthouse is both pragmatic (Houston
is subject to extremes of street flooding; see P/A News Report,
December 1976, pp. 32-34) and symbolic, emphasizing both the
serious purposes of a working collection and the bulk of materials
yet to be seen in the galleries.

Within the galleries, some of which are modulated by lines of
structural columns, the relationship between the objects in the col-
lection and the enclosure would seem to be based on their inde-
pendence. The extent to which interior exhibition partitioning as it
develops allows an autonomous reading of the architectural enclo-
sure will be a measure of the extent to which the client comprehends
Piano’s design intent.

The Canopy of “Leaves”

The one dominant visual element is the platform roof. This is what
makes the Menil Collection more than just a box. The extruded roof
leaf-shapes offer an elegant counterplay to the severity of the grid-
ded container, their variable cross section and delicate curve throw-
ing life into the simple forms, and the texture of shadows rendering
a volumetric density and constantly changing character to the build-
ing exterior.

The delicate shapes evolved primarily as a device that would
allow continual, evenly distributed natural illumination without
glare. At the same time, their profile is such that one may look up
beyond the pattern of baffles and catch a glimpse both of structure
and the sky beyond. Dominique de Menil was particularly keen on
being able to catch views, which is why the galleries also have
windows in addition to the overhead system. Tom Barker sees the
image as the “sophistication of the Twentieth Century laid over a
fundamental building.”

The roof system is composed of ferrocement leaf elements and
ductile iron components as principal structure; the ductile iron was
chosen not only for assembly, but also because the elements could
be thin enough to prevent interior shadows caused by focused sun-
light. The ductile iron truss elements are bolted to the ferrocement
leaves, and in turn are joined together by a clamping system
employing a metal-filled epoxy resin. Their finish, resulting from a
sand-casting process, helps in diffusing spectral light, as does the
finish of the ferrocement leaves, which is likewise as removed from
their molds.

By excluding direct sunlight and eliminating ultraviolet rays, de-
signers were able to maintain a fairly bright level of light in the
galleries, while allowing them to reflect changes in weather and
time of day. The gradient across wall areas remains fairly even
because of the control of diffusion, but both subtle light changes
and the visual connections to the exterior give a “life” to the natural
light here.

The shape of the leaves evolved from months of study, involving
specific properties of materials, structural behavior, and optimiza-
tion of lighting angles. The initial concept was of leaves in the form
of flattened quarter circles, connected by a truss derived from the
Arvedi tubular system; the final shapes were developed by com-
puter-generated modeling and actual physical mockups. Ultimately,
a prototype room was built near the building site and “tested” with

pieces from the actual collection (see P/A News Report, September
1982, p. 40).

A view of the Contemporary
galleries (facing page) shows
the building’s 20’ x 40’ bays
unobstructed. Similar bays in
the Modern galleries (above)
are subdivided by remcvable
partitions. Overhead, the
“leaf” canopy permits views
of north sky through the glaz-
ing above (section below);
lower edges of leaves have
continuous lighting tracks.
Stained pine floors include

wood air-supply grilles.
Paintings seen in these pre-
installation photos include
(above, left to right) Ma-
gritte’s Evening Falls, Leger’s
Mother and Child, and
Picasso’s Skull and Pitcher,
and (facing page) Novros’s
Untitled 9 with Chamberlain’s
sculpture Nanoweap.

\

SECTION THROUGH EXHIBITION ROOM
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Strict attention was paid to long-term performance of materials,
even to the bonding agents used in specific components such as
plywood sheathing (formaldehyde was avoided). The mechanical
system is a minimum fresh air, constant volume, recirculating system
in order to minimize the intake of polluted air and to mitigate against
Houston’s humidity. The floor is a raised wood plank system with
all services running below, including air conditioning, which is re-
leased through low-velocity continuous wood grilles at nearly room
temperature. The shading function of the leaves moderates solar
gain by reflecting the heat back outside and forming a barrier above
which the heated air collects. Return air ducts are threaded through
the open trusses, vertically down exterior walls and through the
interstitial floor.

Piano’s original idea of the platform roof as the great mediator
in controlling the protected environment included adjustable baffles
that could also be set to shut off light, making a series of “black
rooms."” These darkened spaces were to be used for shows demand-
ing an ambience of their own, more theatrical in intent. Ultimately,
the decision was made to have two gallery spaces on either side
of the entry (twelve bays total) permanently dark, with conventional
construction and a 'built-up roof. Another bay of skylight glazing is
deleted for an interior tropical garden that punctuates the Tribal
Arts galleries, although the leaf structure is left exposed to filter light.

It should also be noted that the exterior expression is not quite a
pure representation of construction. While the building’s perimeter
arcade is supported by structural wide-flange columns, the “frame
and infill” appearance of the enclosing wall depends, in reality, on
decorative exterior architectural steel channels clipped onto square
interior tube columns.

Not for Technology’s Sake

Close examination of the Menil Collection shows it to be less of a
systematic high-tech solution than it is a circumstantially adjusted
one. Piano has criticized the high-tech approach as being one in
which the problem is invented and made complex in order to solve
it, thereby making it the “language” of the solution. His design for
the Menil Collection deals with its real problems, not translating
them rhetorically. He saw Dominique de Menil’s desire for contem-
plation, and as Richard Fitzgerald observed, to “take inherent qual-
ities and see their beauty.” Piano further qualifies his approach that
“if you are precise, you are conventional.”

The Menil Collection also recalls other dispositions from the
client. Its organization, for those who have had the experience, is
like Dominique de Menil’s own home designed by Philip Johnson.
Walter Hopps had been the director for the Pasadena Museum,
and his sensibilities were conditioned by the California Case Study
Houses of the 1950s and 1960s and one cannot help recalling certain
parallels with, if not similarities to, Louis |. Kahn's Kimbell Art Mu-
seum in Fort Worth (P/A, November 1972, pp. 25-29), both in the
sense of natural light and in episodes such as the deeply recessed
exterior entry porch and punctuating interior courts.

The Menil Collection is an environment concerned with turning
inward, with art as a medium of human expression about humanity.
Its clear precision and simplicity foster a direct relationship to its
primary purpose, confrontation with the collection itself, in a pro-
tected environment that intensifies and enhances the connection of
the user to the work of art.

If the Menil Collection eschews the commercial frenzy of many
museums’ “Van Gogh Boutiques” to exploit the public’s response
to art, it is because its mandate does not require popularity. It is in
its philanthropic nature to present its collection didactically. lIts
shows will be mounted to remain up for longer periods, as long as
nine months. The ambience is one of directed discovery, for as
Dominique de Menil has observed, “the great things are those you
discover.” In its neutrality and absence of pretense, Renzo Piano’s
design is a fundamental response that provides for the greater
number of possibilities and readings. Peter C. Papademetriou ]
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ELEVATION DETAIL

Details of leaf canopy are re-
vealed at ends of the building
(elevation above and photo,
facing page). Main gutters
occur along column lines, and
outriggers pick up the ductile
iron trusses that support the
ferrocement leaves. For a de-
tail view at a right angle to
these, see Cover.

Project: The Menil Collection,
Houston, Texas.
Architects: Piano & Fitzgerald, a

Joint venture of Building Workshop,

Genoa, Italy, and Richard Fitzgerald
& Partners, Houston (Renzo Piano,
partner in charge of design; Shunji
Ishida, Mark Carrol, D. Michael
Downs, Ed Huckaby, Leland Turn-
er, Chandra Patel, Bernard Platt-
ner, Thomas Hartman, project de-
sign team; D. Michael Downs, proj-
ect manager, construction phase).
Client: The Menil Foundation,
Inc./The Menil Collection.

Site: 2.9-acre city block in a neigh-
borhood near downtown, composed
mainly of 1920s bungalows.
Program: exhibition galleries, art
storage, library and rare books stor-
age, research areas, labs, shops, and

staff facilities. Total gross area:
106,304 sq ft. Total usable area:
77,251 sq ft. Net exhibition space:
23,956 sq fl.

Structural system: steel and con-
crete composite frame; ductile iron
and ferrocement space frame.
Major materials: red cypress siding,
insulated glass skylight and windows,
bualt-up roofing (see Building Mate-
rials, p. 198).

Mechanical system: hot water,
chilled water, and electrical power
delivered to musewm HVAC units
Sfrom off-site mechanical plant.
Consultants: Ove Arup & Partners,
London (Peter Rice, Tom Barker,
with Alistar Guthrie, Neil Noble,

John Thornton), structural/mechani-

cal engineers; Haynes Whaley Asso-
clates, Houston, associate structural
engineers; Galewsky & Johnston,
Beaumont, associate mechanical
engineers; Curtainwall Design &
Consulting, Dallas, and Don Work-
man & Associates, Houston, skylight
and curtainwall consultants; Rolf

Jensen & Associates, Houston, fire

protection consultants; E.B. Broun/
Thomas Electronics, Fort Worth,
security consultants; Lockwood, An-
drews & Newman, civil engineers.
General contractor: E.G. Lowry.
Costs: not available.

Photos: Paul Hester.
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BETWEEN 1965 (when Medicare and Medicaid
were created) and 1985, the total expenditures on
healthcare in the United States rose from under
$50 billion to over $400 billion. And as every con-
sumer of healthcare cannot have failed to notice,
the payers with clout—insurance companies and
the government—observed an aging population,
envisioned a future of increasingly escalating costs,
and took drastic action. Let hospitals, doctors, and
patients beware, they seem to have declared, costs
are to be contained.

The result has greatly altered the way hospitals
operate and doctors manage their practices, and
this has had a major impact. on the building and
retrofitting of healthcare facilities. With capital cost
containment, pessimists predicted a severe reduc-
tion in work for architects specializing in healthcare
facilities; but they were wrong. Both healthcare
administrators and their architects have had to
learn the Darwinian principle: The fittest survive.
The hospitals have had to reposition themselves to
meet the new conditions; and they have needed
architects to help them.

DRG’s and the Shorter Hospital Stay

The most noticeable move to limit costs came with
the introduction (federally in 1983) of a system,
called Diagnosis-Related Groups (DRG), by which
Medicare reimbursement would be made. Rather
than paying individually for all tests and proce-
dures a doctor saw fit to order, and paying for
hospital stays on a per-diem basis, this system in
general pays a lump sum for a given problem—a
gall bladder operation, say—based on the usual
cost for this problem’s solution. If the patient has
fewer complications than average and can leave
the hospital sooner than predicted, and if the hos-
pital is efficient, the hospital makes a profit. If the
opposite occurs, the hospital shells out. Insurance
companies also introduced methods to limit ex-
penses.

The effects on hospitals were extensive. Their
administrators obviously wanted to shorten stays
in the hospital. Yet if they serve only the same
number of patients as before, their facilities, built
up in the profitable 1960s and 1970s, would remain
partly empty. An empty bed does not make money,
and for both nonprofit and for-profit hospitals, the
line between red and black is fine.

What did the hospitals need to do? Attract new
patients. How could they do this? As every good
American knows, the answer lies in marketing:
meet demands, create new demands, advertise
your product.

Meeting Market Needs

It benefits the community when needs are met
efficiently and without unnecessary duplication. It
also benefits the healthcare consumers when new
demands mean improved standards, and as the
population finds it difficult to judge medical stand-
ards, the obvious improvements tend to be en-
vironmental. Hospital administrators have found
that user-friendly architecture is a good advertising
tool. Hospitals are revamping to look less forbid-
ding than they used to, and it is easier to find your
way into and around them. In the stampede to

attract patients, healthcare facilities are bending to
meet popular tastes, and some are even organizing
in shopping mall-like configurations, with retail
shops intermixed. Thus the familiar American
drug of shopping can be administered to distract
and pacify the anxiously waiting patient, who is
given a beeper so that he can be called back to the
doctor when his turn is reached. The mall configu-
ration also responds to the increasing demand for
parking space.

Factors in the Equation

There is a further factor in the reimbursement
equation. Certain procedures are considered losers
in the DRG game, and where possible, hospitals
avoid these like (excuse the expression) the plague.
Transplants and open-heart surgery are said to be
losers, for example. The well-publicized cases of
those procedures were probably carried out for
that very purpose—publicity. While market studies
identify needs, fiscal studies determine whether
these needs are met. It is up to the government to
adjust inequities.

HMO’s and the Trend Towards Ambulatory Care
Reimbursement policies by Health Maintenance
Organizations (HMOs), which levy a fixed annual
fee from participants for health coverage, and by
insurance companies, have forced hospitals to be-
come more competitive in terms of price as well as
image. If a hospital charges more than what the
insurance company considers appropriate, the pa-
tient himself pays the difference; so the patient
shops around for a cheaper facility.

These companies have had an additional, pro-
found effect on healthcare. As they pay for proce-
dures for which they approve (in terms of how,
where, and how much), they, like Medicare, have
encouraged the dependence on outpatient treat-
ment, even for numerous surgical procedures,
rather than hospitalization. Clearly it costs less to
treat a patient by day and then send him home
rather than hospitalize him. All hospitals have had
to increase their outpatient facilities markedly in
order to keep patients.

Studies have shown that the increase in outpa-
tient care is a sound tendency. There is less chance
of infection if hospitalization is avoided, patients
tend to get better more quickly in familiar sur-
roundings, and the cost to society is less. But as
Richard Sonder of Russo + Sonder Architects, spe-
cialists in the design of healthcare and research
facilities, points out, the shortness of hospital stays
has to bottom out at some point. As patients are
being sent home sooner and sicker, the need for
professional home-care providers is increasing,
especially as the number of traditional stay-home
wives is dwindling. Home-care proprietary chains
are already proliferating. Thus the overall savings
to society in shortening hospitalization becomes de-
batable after a certain point.

Community Hospitals

Rumors abound that the community hospital is on
the way out, to be replaced on the one hand by
outpatient clinics in shopping mall settings, and on
the other by high-powered university centers.
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But news of the death of the community hospital
is premature, says Sonder. The few hospitals that
closed were probably marginal, and did not offer
a “differentiated product.” The successful ones
streamline their act; increase their outpatient
facilities; and study and respond to their market.

Streamlining their act means keeping patients in
hospital beds a shorter time. The patient receives
intense, concentrated attention, somewhat akin to
the intensive-care patient of old, with numerous
diagnostic procedures to eliminate unnecessary in-
vasive procedures. Movement through the system
must be efficient and quick, and architectural inter-
vention can help, where necessary and possible, by
reconfiguring inefficient buildings.

Close to 40 percent of all surgical procedures in
a community hospital can be performed on an out-
patient basis, says Sonder. It is no wonder, then,
that community hospitals include in their plans the
addition of large ambulatory facilities.

Differentiating the product requires examining
the market to see what medical procedures are
needed in the community, and then responding
by building the necessary facilities. The facilities
and equipment must be of a caliber to attract well-
educated, young, productive doctors, so that the
hospital gains a reputation in the field and can
attract the desired patients. The buzz-word here is
“Centers of Excellence,” and this is what hospital
administrators want to create and accentuate.

Cottonwood Hospital in the Salt Lake Valley of
Utah is an extreme example of a center of excel-
lence created in order to achieve a competitive
edge. Community interest in the alternative birth-
ing movement prompted Cottonwood to “recon-
sider its role and how it could contribute to the
objectives of its parent corporation, Intermountain
Health Care,” noted Kaplan/McLaughlin/Diaz, its
architects. Its Center for Women'’s Health (above)
has increased market share by more than 30 per-
cent since it opened two years ago, and the hospital
has increased its number of births, which is signifi-
cant in that the birth rate in the area has been
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declining. The facility’s program and its warm ar-
chitectural image have both contributed to its nota-
ble success.

Saint Barnabas Medical Center in Livingston,
N.J. (facing page, top), is an example of a very
large community hospital that took itself in hand
in order to improve its competitive position vis-a-
vis neighboring institutions. It had a master plan
prepared in 1984 by Russo + Sonder, with short-
range plans to emphasize centers of excellence, and
long-range plans for expansion.

University Hospitals

University hospitals not only have to compete for
patients as the community hospitals do, they also
have to wage a fierce battle to attract the superstar
physicians. The key to this lies in well-equipped
research facilities, but comfortable and convenient
offices count as well. And convenience for doctors
is sometimes in conflict with the needs for patient
convenience. A professor of immunology, say,
wants his own office to be next to his departmental
office and his examining room, and near the re-
lated inpatient beds and his research lab. This tra-
ditional organization along departmental lines, ex-
plains Thomas Payette of Payette Associates, makes
it difficult for the patient who comes in to see one
doctor and must be referred to another specialist
at the other end of the campus.

Payette explains that there is now a tendency
towards more interaction among diverse special-
ists. University doctors are getting the better re-
search labs they ask for, and along with the up-to-
date equipment they get labs that are more open
and more flexible, and that encourage interaction
and communication among the various research-
ers. In Payette Associates’ Genetics Institute, an
offshoot of Harvard University, the labs are built
around an atrium, which the users claim is the soul
of the building.

At the same time, says Payette, physicians at
some university centers are being forced to move
out of the traditional department-related office to
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LONG-RANGE PLAN

Community Hospital
The Master Plan for Saint Bar-
nabas Medical Center (above)
in Livingston, N.J., by Russo +
Sonder, Architects, lays out
short- and long-range plans
that aim to reduce the present
bed count of 700, increase
ambulatory care, and build
on its strengths with centers
of excellence. With only 20
percent of its 65-acre site left
to develop, the long-range
plan calls for a modular ex-
pansion to the south, shed-
ding in phases the most obso-
lete wings on the north.
According to the master plan
statement, the linear expan-
sion, with a clear circulation
spine, is the key to a “flexible
and open-ended scheme.”
The short-range plan calls
for building a new outpatient
wing, consolidating the high-
tech services—a relocated
burn center and clinical tech-
nology, a new Intensive Care
and Cancer Care Unit, and a
renal center—in one floor,
and improving the Women'’s
Health Center. A daycare
center for employees’ children
is proposed. And the inpatient
setting will be improved by
reducing the number of beds.

central ambulatory care buildings. Payette is cur-
rently preparing plans for Johns Hopkins Univer-
sity Ambulatory Center, in which there will be a
central corridor with all the various specialists
along it. This will not only be more convenient for
the patients, it will also provide better medical care,
says Payette, as necessary medical overlaps will
more easily occur. If an ear-nose-and-throat pa-
tient is found to have an eye problem, an ophthal-
mology resident may be nearby and available.

But not all university hospitals can meet the
growing need for ambulatory facilities. At the Uni-
versity of Washington Hospital in Seattle (p. 103),
another tack is being considered: to refer some
outpatients to other facilities. The hospital is the
primary medical education faci<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>