





~ Give your space the cutting edge.

Take a good look at our new Second
Look“/Bull-Nose acoustical ceiling.

You'll see an edge so sharp in detail,
it cuts through the clutter of commodity
ceilings.

Sophisticated edge detailing and sur-
face scoring present upgrade possibilities
at a moderate price. Free of acoustical
punches, the %16" score lines integrate
with — and disguise — our Suprafine” grid.

On the practical side, the bull-nose
design reduces edge damage during instal-
lation and maintenance. And 2’ x 4’
lay-in panels afford easy access and lower
installed costs.

So give your space the cutting edge.
For a brochure, call 1 800 233-3823 and
ask for Second Look/Bull-Nose.

(Armstrong
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sl FOR CREATIVITY'S SAKE
PRECAST/PRESTRESSED INDUSTRIAL BUILDINGS

Architects are using precast concrete to create a new industrial aesthetic. Colors.
Textures. Finishes. Shapes. With precast concrete, the only limit is the imagination.
The owner specified that this 2,000,000-square-foot manufacturing facility had to be
an attractive asset to the natural environment. The architect met the challenge with

precast panels finished to expose the colorful aggregate, and placed in horizontal

patterns with alternate raked finish. A smoother version of the panels accents corners,
doors and window connections.
Precast concrete and your imagination. The building blocks of the industrial
renaissance.

Additional information? Contact your local producer or write:

-]

Prestressed Concrete Institute, 175 W. Jackson Blvd., Chicago, IL 60604 - (312) 786-0300
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FS3 High Tech Surfaces. ..

a new tough and non-combustible

material developed by Forms + Surfaces

for interior walls and doors. Select from

arange of deep relief, geometric patterns in

10 standard colors, including metallics.

A simple attachment system allows easy,
precise wall installation of large modular panels.
Also available are complete FS3 doors,
meticulously detailed and perfectly
complemented by Forms + Surfaces hardware.

Forms + Surfaces Metal Surfaces Division
Box 5215 Santa Barbara, CA 93150
(805)969-7721 Circle no. 331
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EDITORIAL

The retrieval of fine
architecture from the
past through
preservation and
reuse has been
flourishing as never
before, but the future
of such rehabilitation
work is clouded.

Existing Riches

THE works of rehabilitation featured in this issue are just a few examples—particularly exciting and
telling ones, we feel—selected from the vast amount of work of this kind that is now being done. H.U.D.
statistics indicated $20 billion per year was being invested in existing buildings in 1983, and that amount
was probably exceeded in 1987; this, however, is a catch-all figure, including everything from simple
replacement of worn-out parts to the most extensive alterations, including the misguided ones. At any
rate, the investment is massive, and it is extremely gratifying to see so much good-to-excellent rehabili-
tation taking place, particularly for those of us who remember the shaky beginnings of the preservation
movement in the 1960s. For all their recent enthusiasm for preservation, architects in general were slow
to support this movement, which was started mainly by the proverbial “little old ladies in tennis shoes.”
(For younger readers, I should explain that wearing tennis shoes off the court was then considered
eccentric and very unfashionable.) It was only in the late 1960s that architects as a group gave up their
commitment to building everything anew and recognized the virtues of rehabilitation.

One souvenir of the period when the preservation cause was struggling for support is the book With
Heritage So Rich, the 1966 report of a special committee on historic preservation, sponsored by the U.S.
Conference of Mayors and supported by the Ford Foundation. The presefvation news in those days
was mostly bad: New York’s monumental Penn Station had just been demolished for construction of a
new Madison Square Garden arena (which may now be replaced by office towers if a proposed new
“Garden” on another site goes ahead). Also threatened were Richardson’s Glessner House in Chicago,
Mullet’s Old Post Office in St. Louis, and Sullivan’s Guaranty Building in Buffalo—all three subsequently
saved.

The book made a plea for a change in attitude. “There are still millions of Americans,” it observed,
“who believe as a matter of principle that anything new is better by the sole virtue of novelty.” How
commonplace it has now become to observe that today’s public defends almost anything old against the
threat of new construction. This is partly a credit to the preservation movement, which has proved its
worth, partly a reproach to architects and builders for the last two decades of new construction.

While stressing public attitudes, the book also dealt with more concrete matters. Although preservation
was then very much the province of nonprofit organizations—as much of it still is—the authors pointed
out the importance of tax laws as crucial factors behind private-sector decisions to demolish; the tax
codes of that time rewarded new construction, or even razing of buildings to create parking lots. While
acknowledging that the profit motive could not be suppressed, the authors called for needed revisions
in tax codes.

Such tax law changes were made, the most important of which was the 1981 enactment of rehabilitation
tax credits. But now that preservation is flourishing, it is hardly surprising that these benefits have been
reduced as part of the Tax Reform Act of 1986. Under the new law, the maximum credit has dropped
from 25 percent to 20 percent, and the National Park Service’s reviews for eligibility of rehabilitation
plans have become more demanding. Another tax reform provision with unforeseen impact is the
limitation on “passive” investments by individuals; it turns out that many for-profit rehab efforts de-
pended on tax benefits to such “passive” participants. According to a recent article in Urban Land (“The
Tax Reform Act’s Passive Activity Rules,” by Rypkema and Spatz, Oct. 1987) private investment in the
kind of rehabilitation covered by the tax credits is likely to drop 30 to 45 percent, that is $600 million
to $900 million per year, a prediction already borne out by a sharp decline in applications for National
Park Service review of proposals.

A bill introduced in Congress last month (the Kennelly-Danforth Community Development Tax Bill
of 1988) would remove rehab projects from the passive activity restrictions and otherwise facilitate
investment in inner-city, low-income rehab projects. This sounds like a promising new adjustment in a
tax system that seemingly can never take a neutral position toward any kind of economic activity.

It would be too bad if, just when we have so many fine examples of preservation and reuse to celebrate,
we begin to lose precious rehabilitation opportunities—either through a weakening of public commit-
ment to preservation or a related reversal of tax incentives, both of which are essential to the reclaiming
of existing architectural resources. u

QAA Woprer bir,
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Project: Headgué;r{ers. Real Estate and Construction Division, IBM, Stamford CT

Interior Arghiitect: HOK, Dallas
Lighti

esign: Ralph Savarese, IBM, Stamford

jghting: 10" x 356" Rounded Softshine Indirect Small Office Light by Peerless

The first fixture designed specifically

for today’s small office

The Peerless Small Office Fixture makes a
real difference in the office environment.

It reduces reflections on VDT screens. It
softens hard shadows, saves energy and
makes the office seem better lit.

It achieves all this as a result of some very
specific applied engineering. The Small
Office Fixture differs from other indirect
fixtures in the amount of light it throws to
the side.

Its lensed optical system has the ability
to produce an exceptionally wide spread indirect
distribution. A single 8' long fixture can turn
the ceiling and walls of a 10’ x 15" office into
a single, softly glowing light source.

Progressive Architecture 4:88

Under an average 8'6" office ceiling, a
lensed or parabolic down light— or just
about any other practical lighting solution
— creates a bright spot in a dark ceiling.

This bright spot bounces back into your
eyes off any reflective surface: a desk top,
a VDT or this magazine page. It also makes
the rest of the office seem dark by
comparison.

The unique optics in the Peerless Small
Office Fixture make the entire office seem
brighter and better-lit. You can see the truth
of this claim in a booklet called “Lighting
the Small Office” that offers a side by side
comparison of the four most commonly used

Circle No. 359 on Reader Service Card

Very wide spread
distribution covers
whole ceiling,
tluminates walls.

office lighting systems.

Just ask and we'l send you the booklet
along with complete product information on
the Small Office Fixture. Because the more
you know about this specific problem, the
better you'll understand why we developed
this specific lighting system.

P e pe— p— Pr— g pe—

—_—mECNOLE DO,

If you'd like to see the Small Office Fixture installed in an
actual office, write on your letterhead to Peerless Lighting,
Box 2556, Berkeley CA 94702-0552. (415) 845-2760.

“PEERLESS" AND “SOFTSHINE" ARE REGISTERED TRADEMARKS OF PEERLESS

LIGHTING CORPORATION. © 1987, PEERLESS LIGHTING CORPORATION



Views

EXPLODED PERSPECTIVE

Branch Library, Alpharetta, Ga., by Anthony /im:x, Architect.

Library Drawing Clarified
Rendered illegible by a repro-
duction error in the March P/A
(p. 54) the drawing of Anthony
Ames’s public library in Alpha-
retta, Georgia, is published again
above. Most of its 10,000 square
feet will be an open area for
stacks and reading. Support of-
fices and meeting space will be in
one corner and laid out at an
angle related to the site’s en-
trance axis. Between a concrete
block plinth and a gridded metal
fascia, walls are faced with
cementitious panels; ribbon win-
dows are at eye level for seated
readers.

Frankfurt Efficiency

“It works . . .”; “Done well and
sympathetically . . .”; “A strong
project . . .”" Hogwash! It is obvi-

ous from the jury comments
concerning the Frankfurt Mixed
Use Complex (January P/A, pp.
96—98) that the jurors forgot to
review the floor plans for the
office tower. Not only are the
core to exterior wall depths in-
adequate for efficient interior
layout, the curve portion of each
plan, a rather significant design
feature, cannot be utilized if the
loop corridor is constructed.
Maybe Mr. Maki was correct in

his comment, “This is a delight-
fully informative tower.” It in-
forms me of the architect’s total
disregard for function and logic.
My, how easy tower design
would be if we all could throw
out the rules as these architects
did. When will juries finally see
through fantasy pictures and
models and encourage realistic
and pragmatic design?

Richard D. Fletcher, Jr.
Archatect/Developer

Nashuille, Tennessee

[The architects were following
the rules—the German rules.
What is considered an efficient
core-to-exterior-wall depth in
America is called illegal in Ger-
many, where each desk must be
within a mandated distance from
windows.—Editors]

Awards Lunch Numbers
About 350 people attended the
35th annual P/A Awards lunch
on January 22 (March P/A, p.
39).

Winery Collaborator
Associated architect for the Clos
Pegase Winery (February P/A,
pp. 82—89) was Hildegard A.
Richardson, Architect, of San
Francisco.

Take A Step Towards Longer Wearing

Molded Rubber
Stair Treads

The R.C.A. Rubber Company

An Ohio Corporation of Akron, Ohio

Flat Surface Treads

Call or
- wr&
today for

samples and . -
literature!  Target™ and LO-PRO™ Treads

1833 East Market Sty Akron, Ohio 44305« Phone 216-784-1291
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/Outdoor Fabric
1toYour Designs.

= Inside and out, there’s nothing like awninfs and decorative fabric treatments to

=~ Ifs The Finst Flame-Retardant Canvas You Can Warm Up To.

add interest to commercial settings. The only problem is finding fabric that can measure up to your ex-
pectations as well as it does to fire codes. That's because most flame-retardant materials are coated with
resins or made out of vinyl, making them shiny or stiff or both. Which is why Sunbrella Firesist* is such
a breakthrough for designers.

Our material is woven entirely from self-extinguishing fibers — woven so it has the look and feel of
traditional canvas. And yet its fibers are made of color-pigmented modacrylic. So they last much longer

than any duck or cotton. And they provide rich, saturated hues, too. Hues that are colorfast so they
can't be faded or washed out.

In addition, Sunbrella Firesist won't crack, peel, harden, mildew or rot. And it’s highly
soil resistant. In fact, we're so sure Sunbrella Firesist will live up to these promises, it comes
with a 5-year limited warranty. And it has another advantage, too: It's highly breath-
able, making it very energy efficient.

Of course, Sunbrella Firesist meets the toughest codes like the requirements
of the National Fire Protection Association and the California Fire Marshal's

test. Which means you can specify canvas treatments such as awnings,
canopies or decorative panels just about anywhere. And finally get dgﬁe
results you want. So find out about our wide |

selection of solids and patterns. Contact | g@?

€
your local fabricator or Glen Raven ’ PLY
Mills, Inc., Glen Raven, NC 27215, | | o

9 1 9/227‘62 1 1 . ®Sunbrella Firesist is a registered trademark of Glen Raven Mills,
Inc. *SEF-PLUS is a registered trademark of Monsanto Chemical Company.

Sunbrella Firesist
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When Baltimore decided to
replace the windows in its 120 year-old
City Hall, Baltimore talked to all of the
major window companies.

Then Baltimore chose Marvin.

Baltimore chose Marvin
because no one had more experience
| at making windows to order. Because
no one was better-equipped to actually
make all of the different shapes and
sizes. Because no oneelse could
- . incorporate more maintenance and
" - ) energy-efficiency features into such
Yons historically accurate replicas.

' ; And because we make
windows to order, we could apply more
know-how and technical support to the
job. We could deliver on a schedule
and in an order that let the contractor
do his job quickly and cost-efficiently.

No other window company
could have handled this job as well as
we did. The proof is right there at
Baltimore City Hall.

And nobody can argue with
City Hall,

For more information, call us
toll-free at 1-800-328-0268 (in
Minnesota, dial 1-612-854-1464),

Or just write Marvin Windows, 8043
24th Avenue South, Minneapolis,
MN 55425,

MARVIN WINDOWS |
ARE MADE TO ORDER. et
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One Energy Way
West Warwick, RI 02893

L ] B
Glas-Lath is a registered trademark of
Owens-Corning Fiberglas® Corporation.
'

AutoCAD is a registered trademark of Autodesk, Inc.
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FOR FREEDOM OF EXPRESSION

\AANYV HACKS

%

s Gircle No. 304

; S energy costs
* Meets new shingle warranty
requirements for ventilation
* Exclusive wind baffle uses
wind to “lift” warm, moist air
from attic ,

Wind Baffle

steep pitch filtervent  tile/shake filtervent  peak filtervent

ridge filtervent flash filtervent drip edge vent




UNDERLYING
GENIUS.

Uncover the ingenious |
reasons why environmentally
safe 440 CarpetBoard is your
smartest choice in carpeting
underlayment.

At first glance, the reasons why
smart architects choose 440
CarpetBoard are obvious.

It combines environmentally
safe insulation, sound deadening
and cushioning qualities in one
carpeting underlayment for use
over concrete or wood.

But they also prefer it for an
underlying reason. What it does
not provide.

440 CarpetBoard contains no
asbestos or urea formaldehyde ad-

] Envnronmeriy

safe carpet
underlayment,

## acoustic control
- in a one-step

ditives. It's environmentally safe. | installation?
t’ ius!
It also adds a number of B Thats 140
selling points with no additional CarpetBoard.

installation time. For example, it
has twice the Rvalue of wood underlayment, deadens noise and adds resilience to
any carpet installation. All good selling points for any architect specifier.

SIZES wt Most ingenious of all, you get all these advantages in
Thick. Sizes Ibs./sq. ft. . . . .
V2 e 12 a quick, cost-saving one-step application.

ACOUSTICAL TEST DATA*: That’s not just smart. It's genius.

i e o ws s v | Join the smart architects who choose 440 Carpet-

Board. And add underlying genius to your next job.
For full details, and a free sample, call 1-800-257-9491 Ext. 77. Or write:

C O M P A N Y
PO. Box 7240, West Trenton, New Jersey 08628-0240

SMART ARCHITECTS CHOOSE HOMASOTE.
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After weinstall
it$ this mans job

Most of the time, when you
finish something, it's finished.

And the ?osf thing you want is
somebody coming around to check
up on you.

Unless, of course, you happen
to be a certified Stevens Hi-Tuff roof-
ing contractor. In which case, you'd
expect that kind of treatment. Because
part of being a Stevens applicator
involves notifying our office every

time a job’s ready for warranty. We
then send out our inspector. (That's
, checking the seam along
flashing.) He, in turn, does his
st to find something wrong.
make the grade, a Stevens
s to school.
On the surface, we may ap- our specifications. Like how to attach
pear to be a little tough on the folks the Hi-Tuff membrane to a flat edge
who install our roofs. But, to us, the scupper. (Very, very carefully.)
only way to make sure a roof is done : In short, he's been given every-
right is to make sure it was done right. ing he needs to do the job. Properly.

So before a Stevens applicator ne very first time. So it'll last as long
goes up on your roof, we make as it's intended to. Which happens to
sure he’s done his homework. .. be along time, indeed.

Which means he's been trained. y Now, once a Stevens applicat-
Studied our procedures. And £ or gets up on your roof, he doesn't

is a registered trademark of DuPont.

a

b T



your roof;
(O tear 1t apart.

checks the not-so-big things. Like the
width of the weld on the sheet edge.
If our inspector approves the
job, we issue the Stevens Hi-Tuff
warranty. (It covers you in case our
| roof doesn't.) If not, the applicator
stays up on the roof until he's done
2.the job right. (Which generally
oesn’t take too long. It gets lonely

on’t turn that page.
Now if you'd like to know more
about the Stevens Hi-Tuff single-ply,
mechanically-attached, scrim-reinforc-
ed, Hypalon*-based roofing system,
we'd like to tell you more.

But first, we'd like to give you a
quick quiz.
come down until everything’s right. Question: What's your name

You have our word on it. and what's your address?

Who says so? Our inspector To answer, just call 413/586-
does. (That’s him again, just under 0 and ask for Bruce Abbott or
your right thumb, making sure nobody ive Brown. Respond correctly,
cut corners in the corner.) and you'll receive a free packet of

He goes over the roof to make information about the Stevens Hi-Tuff
sure it meets our fough standards. He roofing system.
checks the big things. Like the spacing Respond incorrectly, and
of the mechanical tasteners. Then he 4 somebody else will.

© 1987 J.P. Stevens & Co., Inc., Roofing Systems,
395 Pleasant St., Northampton, MA 01061
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AMERICANSEATING

Interior Systems Group

Support Systems for Responsive Working Environments™

For a closer look at the new look of System R,
write American Seating Co., 901 Broadway N.W.,
Grand Rapids, Michigan 49504; or call 1-800-253-8104.
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The reconstruction of London’s Globe The-
ater (above) is one of seven projects in this
month’s Preservation News which begins
on page 43.

Diamond’s arch for Calgary Olympics.

. :
Olympic Arches

in Calgary

More than half a billion dollars
was spent on capital works for
the XV Winter Olympic Games
in Calgary, but the city has no
architecture of consequence to
show for it. With the exception
of Olympic Plaza, a one-block
public space downtown where
medal presentations took place,
not a single building commission
was awarded by competition or
solicited from architects outside
Alberta, much less outside the
country; instead, all went quietly
to big Calgary firms.

The New York landscape ar-
chitecture firm of Friedberg &
Partners won a limited design
(continued on page 26)

Saving a
Modern Monument

Just under two decades old, the
competition-winning Boston
City Hall by Kallmann, McKin-
nell & Knowles has raised a
flurry of criticism and even calls
for its sale. The tempest began
with a capital expenditure report
asking for $2.1 million to fix up
the building. When quizzed on
the cost of repairs, city councilor
David Scondras said, “Sell it.”
The Quincy Patriot Ledger pub-
lished the story, the New York
Times ran with it, and the Boston
Globe printed comments back
and forth as Robert Campbell,
architecture critic for the Globe,

(continued on page 30)

Stern Wins
Rockwell Museum

Robert A.M. Stern Architects of
New York have won the commis-
sion for the Norman Rockwell
Museum to be built in Stock-
bridge, Mass. The firm was
selected through a limited, invi-
tational design competition over
two other participants: Hardy
Holzman Pfeiffer Associates of
New York and Thomas Gordon
Smith of Chicago.

The choice was made by a
selection committee of five,
which included museum board
and staff members, plus two
outside consultants: Heinrich
Klotz, director of the architec-
ture museum in Frankfurt, and

(continued on page 26)

Prince Charles addressing architects in
Pittsburgh.

Anglo-American
Urban Summit

“Remaking Cities” was the brief
but ambitious title of a confer-
ence sponsored jointly by the
AIA and the Royal Institute of
British Architects, March 2-5 in
Pittsburgh. Preceded by a R/
UDAT urban design study of
some economically distressed
suburbs in the area, the confer-
ence itself was organized into
workshops to generate urban
development recommendations.
The culmination of the event
was an address by Prince
Charles, who put his blessing on
the conferees’ call for commu-
nity involvement in planning.
The overriding theme of this
assembly, from the preliminary
R/UDAT to the royal address,
was community participation.
Over and over, one heard the
profession characterized as ide-
ally “enablers” for citizen organi-

(continued on page 39)

Robert Stern’s winning design for the Rockwell Musewm.
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Hardy Holzman Pfeiffer's Rockwell Museum design.

Nathaniel Feldman

Thomas Gordon Smith’s Rockwell design.

Stern (continued from page 25)
Thomas Krens, now director of
the Williams College Art Mu-
seum and recently appointed
director of the Guggenheim
Foundation.

In developing their design
proposals, the competitors had
to consider the context of the
picturesque New England local-
ity and Rockwell’s depictions of
small-town life. And local zoning
limited the building to a single
story, with no more than 12,000
square feet above grade.

The Stern scheme proposes
simple volumes clad in white
clapboards, with slate roofs, en-
tered through a portico of Classi-
cal Revival inspiration. The
Smith proposal alludes to a later
Shingle Style period, with gam-
brel roofs and long verandahs.
The HHPA scheme takes its
cues from local farm buildings,
with tall gabled roofs with ridge-
line ventilators.

The museum, which now at-
tracts more than 120,000 visitors
per year, has outgrown its pres-
ent quarters, a historic house in
the center of Stockbridge. And it
can now display only a small
fraction of its collection of 600
paintings and drawings by the
famous artist/illustrator. The
40-acre site of the proposed gal-
lery already accommodates mu-
seum offices, and his Stockbridge
studio has been moved there.
The new galleries are expected
to be open in 1991.

John Morris Dixon u

Ove Arup
1895-1988

British engineer Ove Arup,
founder of Ove Arup & Partners
Consulting Engineers and Arup
Associates, Architects, Engi-
neers, and Quantity Surveyors,
died on February 5 at the age of
92. As the consulting engineer
on projects ranging from Tec-
ton’s Penguin Pool to the Sydney
Opera House and the Pompidou
Center in Paris, Arup played a
significant role in the develop-
ment of British Modernism and
its worldwide application. His
lifelong dedication to the con-
cept of collaboration between
architects and engineers is car-
ried on by the multidisciplinary
Arup Associates.

Educated as an engineer in
Denmark in the 1920s, Arup did
not become involved in architec-
ture until 1933 when he collabo-
rated with Berthold Lubetkin on
Highgate 1, a reinforced con-
crete apartment block in Lon-
don. Arup’s use of reusable
formwork on that project pio-
neered a process that only be-
came common after 1945.

Peter Smithson, one of many
well-known architects who
worked with Arup, called the
engineer “a fixture in the firma-
ment of ideas on how one should
build.” Arup received the Gold
Medal of the Royal Institute of
British Architects in 1966 and
that of the Institution of Struc-
tural Engineers in 1973. u

Olympics (continued from page 25)
competition for Olympic Plaza
in association with the Gibbs
Gage Partnership in Calgary.
Their square is a visual horror—
a distant cousin of Charles
Moore’s Piazza d’Italia complete
with neon-striped colonnade.

More promising, if not entirely
successful, was a competition
sponsored by a subcommittee of
the Olympics Arts Festival for
the design of a ceremonial arch.
Fourteen Canadian practices
were invited to submit models
for an unspecified site. A jury
composed of sculptor Michael
Hayden, former Olympic skier
Ken Read, and architect Edward
Jones selected three winners, by
architects Barton Myers Associ-
ates and A.]. Diamond and
Partners, both of Toronto, and
Barry Johns Architect of Ed-
monton. Johns’s arch wasn’t con-
structed because of budgetary
constraints.

The jury was unanimous only
on Diamond’s entry, which was
designed by Tony Griffin and
Frances Schmitt. This team was
one of a few that attempted a
recognizable arch; other archi-
tects presumably shied away
from an image associated with
conquering armies. Diamond’s
13-foot-wide sheet of Corten
steel, clad in gold-leaf on the
underside, rises 20 feet at its
highest point. Eight life-size fig-
ures cast in bronze appear to be

“Arch” in Calgary designed by Barton Myers.

raising the arch. The idea was to
show the struggle and team spirit
underlying the Olympian ideal,
but the arch is also an obvious
metaphor for architecture. To
make the molds of the figures,
Toronto artist Colette Whiten
chose eight athletes who, wear-
ing skin-tight ski suits, were cov-
ered in layers of plaster while
posing in positions of pushing,
crouching, or heaving. Once
dried, the molds were shipped to
a local foundry for casting.

The Myers’ arch, designed by
Myers, John Dale, Douglas Mac-
Leod, and Hagy Belzberg, is
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really an anti-arch constructed
of 43 black telephone poles, each
35 feet tall, that are massed in
diagonal rows to suggest a Cana-
dian forest or the ruins of Olym-
pia. The poles are banded in
brass at head height—to signify
the Olympic torch? victor’s
laurel?—and set into a base of
polished granite embedded with
searchlights and grooved along
the edge to recall a finish line.
Neither piece, it turns out, was
sited to advantage. It looks, how-
ever, as if the Diamond arch,
which has proved very popular,
will be found a permanent home.
Adele Freedman ]

The author is the architecture critic for
The Globe and Mail in Toronto.

A Park as Art
in Concord

The City of Concord, Calif.,
promoted its design competition
for a two-acre urban park as a
rare opportunity for art and
architecture to intermingle, not
merely coexist. Aptly titled “In
the Spirit of Collaboration,” the
contest to redesign the city’s 120-
year-old town center encouraged
entries from interdisciplinary
design teams.

Among the 100-odd entrants
who answered the call were Peter
Walker and Martha Schwartz, a
San Francisco-based team.
Walker, a teacher and landscape
architect (and co-founder of
Sasaki, Walker Associates), and
Schwartz, a landscape artist who

has won public art commissions
from Pennsylvania to Oregon,
offered a proposal they describe
as “based on the idea of cumula-
tive memory.” Their plan for
Todos Santos Plaza calls for a
grid-patterned lawn whose order
is upset by diagonal lines of trees
and crisscrossing paths, using
elements and materials that ex-
press the present while recalling
the city’s Spanish origins, its his-
tory as an agricultural center,
and its post-war building boom.
These “archeological frag-
ments”— arranged in a composi-
tion that incorporates new areas
for children’s play, theatrical
performances, and picnicking—
are layered in a constructivist
collage that treats the entire park
as art.

The competition was or-
ganized in two stages: an open
“idea” phase, judged anony-
mously, then a second phase for
five chosen teams. It also bears
more than a superficial re-
semblance to Bernard Tschumi’s
Parc de la Vilette in Paris (P/A,
July 1987, p. 94). The finalist
teams included such nationally
known California landscape ar-
chitecture firms as the SWA
Group and EDAW. Michael Pit-
tas was competition advisor, and
the all-Californian jury included:
Hideo Sasaki, landscape archi-
tect; David Robinson, architect;
Galen Cranz, architectural
sociologist; an artist; a museum
director; an arts administrator;
and six community representa-
tives. Vernon Mays ]

SALVIO STREET

- 3\
2= 1 \
® | CHILDREN'S

| PLAY AREA |

o

MT L

GRANT STREET

. 'JJ__ (O .

WILLOW PASS ROAD

,/‘
| N A ., 40'712m

Winning Concord, Calif. park design by Walker and Schwartz.

Bank Headquarters,
Amsterdam Style

By numbers alone, Ton Alberts’s
recently completed headquar-
ters for the Nederlandsche Mid-
denstandsbank in Southeast
Amsterdam would appear to be
Holland’s corporate commission
of the decade. The six-year,
$150-million project consoli-
dates one of The Netherlands’
largest banks, previously distrib-
uted among five separate and
undistinguished buildings in
Amsterdam and the neighboring
community of Diemen. The new
550,000-square-foot headquar-
ters houses 2500 employees at a
key location within a new
Bijlmermeer town center (mas-
ter-planned by Bakema and Van
den Broek).

But numbers are not what
Alberts emphasizes when he

Alberts’s Bank.

Expressionism in Amsterdam:

describes the building’s design;
what interests him is “design
process.” To an American audi-
ence, in a decade when the writ-
ings of Team 10 are read as
history and architects see them-
selves primarily as form-givers,
this approach, which stresses
teamwork above individual in-
spiration and which values de-
sign method as highly as the end
product, may seem anachronis-
tic. It is particularly interesting
that Alberts’s approach, which is
based on an egalitarian team-de-
sign process, should work so well
within the hierarchical corporate
culture of a bank.

In fact, the benefits have been
many, including a design that is
well suited to the bank’s specific
organizational style, which is
highly energy-efficient and
which projects a strong image on
an otherwise bleak, highway-
bound site. According to Alberts,
it was team thinking more than
his own predilection for “organic
architecture” that led to the re-
Jection of a monolithically de-
signed building in favor of a
casually sited chain of ten office
clusters of between five and
seven stories. The clusters are

Nederlandsche Bank interior.

strung along an indoor street at
the third-floor level above a base
of services and parking that ele-
vates the office floors above the
adjacent raised highway. Circu-
lation within each cluster is verti-
cal, with elevators and stairs built

around a central light-well. The
concentration of horizontal cir-
culation on one floor allows for
extremely efficient overall use of
floor space while giving all floors
above the third the ability to
accommodate centralized work-
ing groups of up to 40 people—a
specific client requirement that
would prove difficult to accom-
modate in a more traditional
office building with large floors
and a central core. Common
services—reception, telephone
switchboards, restaurants, mail-
rooms, conference rooms, and a
library—Iline the indoor street
on the circulation level, and the
activity that these generate
makes it an active and inward-
looking bazaar, in contrast to the
light and unobstructed office
floors above.

It is within this street, and to a
greater extent on the building’s
exterior, that the architect’s
highly personal aesthetic re-
places design by consensus.
Looking more like Dino de
Laurentis’s conception of the
fantastical planet Dune than a
mere national bank headquar-
ters, the building’s battered walls
(continued on page 28)
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Bank (continued from page 27)

of hand-made brick, its crystal-
line skyline and earthbound
massing recall the turn-of-the-
century Dutch Expressionist
buildings of Van de Velde,
Kramer, and De Klerk. To a
greater extent it is the earlier
work of Alberts himself that we
see, the big difference being that
most of that work consists of
residential, not corporate, proj-
ects. So it should not be surpris-
ing that here we have a corporate
office building that looks like
Amsterdam School housing,
while less than a mile away
Rijnboutt, Kromhout, and Ot-
tenhof’s now infamous Bijlmer-
meer housing slabs (1962—73)
look like the least distinguished
of corporate back-office build-
ings. It wasn’t enough for Al-
berts that the Nederlandsche
Middenstandsbank bought his
radical approach to the design
process. He also sold this pros-
perous and powerful bank a new
corporate image, at once infor-
mal and highly individual. Judg-
ing by positive public reaction to
date (in contrast to the over-
whelmingly unfavorable public
reaction to the cool Modernism
that characterizes the rest of the
Bijlmermeer new town center),
Alberts and the Nederlandsche
Middenstandsbank gambled
and won. Graham Wyatt L

The author is an architect with Robert
A.M. Stern Architects, New York.

Exploring Wagner’s
Vision

A street sweeper bends over his
broom. A flower girl sits on the
edge of a monumental fountain
and sells a boutonniere to an
aristocratic passerby. A crowd of
shoppers and delivery boys swirls
around a commercial building.
A fashionable young woman
arches her head back to capture
the confidence of her friend as
they stroll across an avenue.
These figures invite us into Otto
Wagner’s fin de siécle world of
gold light and delicate blue
shadows, heraldic arches and
sumptuous cathedrals. This is
Vienna (and Berlin and San
Francisco) as portrayed in an
exhibition of the architect’s
drawings, which is now crossing
the United States (Museum of
Art & Archeology, Emory Uni-
versity, Atlanta, through May
21; University Art Museum,
University of Minnesota, Min-
neapolis, June 10—Aug. 26; The
Wight Gallery, University of
California, Los Angeles, Fall
1988). Emanating from the Otto
Wagner-Archiv in Vienna and
curated by Otto Antonia Graf, it
is the most comprehensive exhi-
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Otto Wagner's House, Vienna, 1905.

bition of Wagner’s drawings yet
shown in America.

Initare not just breath-taking
renderings but a vision of archi-
tecture, culture, and cities that
mixes the spiritual, technologi-
cal, and sensual in designs for
government buildings, exhibi-
tion halls, museums, bridges,
and apartment houses. For
Wagner, no fixture of the city—
not street lamp or river quai—
was to go undesigned. For street-
peddler and haute bourgeoisie,
architecture was a public art that
enriched both the ceremony and
small interactions of urban life.

As public works architect
(Wagner won the 1893 competi-
tion for the comprehensive plan-
ning of Vienna), teacher (at the
Imperial Art School from 1894
to 1913), and developer (he
sponsored as well as designed
many of the best apartment
houses in Vienna), Wagner was
an inextricable part of a late-
19th-Century European society
that believed in industrial and
material progress and in the city
as the center of national life. He
also walked an architectural
tightrope between convention
and invention. His debt to Beaux
Arts planning is indisputable in
the large institutional projects
displayed here, even as an
emerging Secessionism ex-

presses the new technologies of
glass and iron.

Organized chronologically,
the drawings demonstrate the
reductivist process of Wagner’s
maturation. From early work
such as the 1863 Stock Ex-
change to the 1899 Modern Gal-
lery with its monumental Seces-
sionist frieze, and on to the
“stripped Classicism” of his late
work with its poetic allusions to
ruins, Wagner manipulates
scale, detail, and material
toward the explication of project
program.

Remarkable are sketches for
such projects as the 1897 Na-
tional Monument and 1898
Academy of Fine Arts, which are
rendered in an architectural
shorthand of sharp lines, self-
assured poché, and statuary that
seems to flutter under the de-
signer’s hand.

Very occasionally, Wagner
disappoints, as he does in the
1911 Great City, his proposal for
anew Vienna where an architec-
tural determinism produces an
oppressive monumentalism, and
in the 1890 Berlin Cathedral,
where the tension between con-
vention and invention becomes a
cacophonous battle of the Neo-
Classical and Art Nouveau.

After such excesses, one
pauses for refreshment at the
Schinkel-inspired fountain
where the flower girl awaits. She
and other Wagner figures walk,
ride, and work around the gal-
lery walls, oblivious to the archi-
tect’s contemporary critics (who
decried his work as “Assyrian-
Babylonian idiot style” and—
heinously—as “L’art Juif”) and
to the impending European
crisis that would smash their
world. Roy Strickland L]

Wagner’s Postal Savings Bank, 1910.

ches Museum der Sta

Museum of Fine Arts, Boston

La Farge window from Hay House, 1893.

La Farge Show
in Boston

Muralist for some of the major
buildings of his period, crafts-
man and inventor of stained
glass at its finest, confidante to
Henry James and Henry Adams,
watercolorist and portraitist—
John La Farge (1835—-1919) was
a true hero of the American
Renaissance. Above all, however,
he was its supreme sensualist.
The stained glass windows
stationed in a darkened chamber
of Boston’s Museum of Fine Arts
glow with a splendor that invites
gasps from the visitors to the
traveling retrospective on view
there through May 1.

The discovery that La Farge
not only designed the windows
patterned with flowers, birds,
and human figures but invented
their chemical composition and
guided their craftsmanship will
amaze those used to the popular
oeuvre of Louis Tiffany. Yet,
not until 1875, at the age of 40,
did La Farge begin the collabora-
tion with H.H. Richardson that
would result in his extraordinary
murals, the best known of which
are in Trinity Church, Boston,
the stained glass that revived an
art form unexplored since the
Middle Ages.

These glass masterworks are
so wonderful, and the example
of collaboration so interesting in
light of today’s revived concern
for architectural ornament, that
one would have gladly foregone
much of the weaker art in the
show for photographs of other
windows and an elaboration on

(continued on page 30)
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La Farge (continued from page 28)

the technical inventions that
produced them. As both color-
giver and form-maker, La Farge
had no peer.

Though a catalogue raisonné
of La Farge’s work is underway,
the exact whereabouts and ap-
pearance of the 300 windows by
this genius of the medium await
itemization and dissemination.
Like the artifacts of Frank Lloyd
Wright that have been wrenched
out of their architectural origins,
the La Farge windows on view
are sadly severed from their
source. The splendid 1878
morning glories, his first glass
collaboration with H.H. Richard-
son, for example, were found in
an attic in the William Watts
Sherman house in Newport,
R.I., in 1960 by Richardson
scholar James O’Gorman, who

donated them to the Museum of

Fine Arts. Apparently, the old
folks in what was by then elderly
housing had taken them out to
get more light. The windows
from the Ames house in North
Easton were sold at auction. A
similar fate met of the other
stained glass windows here
whose presence makes us wish
for more on what might be a
spiritual walking tour.

Jane Holtz Kay u

City Hall (continued from page 25)
rose to the building’s rescue.
Despite its heft, City Hall can-
not hold all the burgeoning
municipal agencies, which must
lease space elsewhere. The struc-
ture, a labyrinth wrapped
around an atrium, also con-
founds visitors. The fifth floor,
for instance, is the second floor
when entered from the front
and bears the label “Mayor” on
the pushbutton in the elevator.
And the ceremonial staircase
leads nowhere, especially since
the once-public gallery at its
summit was converted to offices.
Much of the needed repairs
compensate for misdemeanors
of time and changes in technol-
ogy—to make the building hand-
icapped-accessible, for example,
or to replace oversized locks no
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The beleaguered Boston City Hall.

longer serviced by key-makers.
Other problems stem from
lackluster maintenance and way-
ward graphics. On a mid-Feb-
ruary afternoon, the entry/
atrium offered a visitor a
panorama of half a dozen limp
dracaenas, a black bulletin board
with no notices, a cork bulletin
board aflutter with them, some
confusing “moved to . . .” signs,
and a “temporarily out-of-
order” sign on a revolving door
that had been seen the previous
summer.

Far more dismaying is the vast
and unfriendly plaza that sur-
rounds the building like a brick
moat. Designed to follow .M.
Pei’s Government Center mas-
ter plan, this grandiose space
and its lack of amenities led even
the Boston Business Journal to
solicit invitations for enhance-
ment a year or so ago. Plans now
afoot will restore the plaza’s orig-
inal waterworks and enhance
their year-round appeal by add-
ing a winter solstice steam-and-
sound fountain titled “Winter-
breadth” by Joan Brigham and
Chris Janney. Other plans could
enliven the rest of the acreage. It
is harder, however, to imagine
how the formidable wall of City
Hall on the Congress Street side
could be made more congenial
to the Faneuil Hall and Quincy
Market activities that it borders.

Despite such necessary retro-
fits and revitalizations, City Hall
is a period piece that deserves
some forbearance—not to men-
tion admiration—as a work of
architecture and art that few
today could equal in terms of the
boldness and purpose of its civic
posture. A strong expression of
late Modernist architecture, the
building may be at the nadir of
its public appeal. But if the cur-
rent intolerance of Boston’s City
Hall makes the architects lament
the dating of their design in the
popular mind, the critical de-
fense of the building and the
positive concern of so many Bos-
tonians with shaping—or re-
shaping—the city to their liking
are more auspicious signs.

Jane Holtz Kay u




DESIGNING THIS
FOURTH FLOOR ATRIUM
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Thin-set Terrazzo was right in
step with Procter & Gamble’s needs.
Its classic elegance created a rich
aesthetic appeal that would endure
the test of time. Yet its light, thin
structure made it easy to install on
the fourth floor. And because it’s
seamless, it’s a snap to maintain.

Thin-set Terrazzo from General
Polymers will dazzle you with its
design versatility. It's strong, yet light
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for classic beauty, select the one
surface that will stand up to the test
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INTRODUCING KARONA'’S
NEW RED OAK
DESIGNER LINE.

These new Designer Line doors owe
their beauty, high quality and surpris-
ing affordability to exclusive new door
processing techniques. For complete in-
formation on the Karona Door collec-
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(In Michigan 1-800-843-3285)
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New office building (foreground) complements the Corcoran.

2
2

Seaside Beach Pavilion.

Wood Awards

Six structures have been hon-
ored in the American Wood
Council’s 1987 Nonresidential
Wood Design Award Program.
The Honor Award went to archi-
tects Fay Jones & Maurice Jen-
nings of Fayetteville, Ark., for
the Crosby Arboretum Interpre-
tive Center, Picayune, Miss. (P/A,
May 1987, p. 104).

Merit Awards went to the Per-
spi-ca-city Market, by Deborah
Berke Architect & Associates,
New York, and the Ruskin Street
Beach Pavilion by Stuart Cohen
& Anders Nereim Architects,
Chicago; both projects are lo-
cated at Seaside, Port Washing-
ton, Fla. Other Merit Awards
went to the Atwood Barn, an
agricultural building in Glen
Ellen, Calif., by Dutcher & Hanf,
Architects, Berkeley, Calif.; and
Whitfield Square, a mixed-use
remodeling project in Guilford,
Conn., by Jackson & Page, Archi-
tects, Guilford.

A Citation Award went to
Shen/Glass Architects of Berke-
ley for their Mathematical Sci-
ences Research Institute at the
University of California, Berke-
ley, one of the largest wood-
frame buildings in the Bay Area.

The jurors for this year’s com-
petition were: William T. Can-
nady, FAIA, of Cannady,
Jackson & Ryan Architects,
Houston; Doug Kelbaugh, AIA,
Chairman of the Department of
Architecture, University of
Washington, Seattle; Melanie
Taylor, Orr & Taylor Architec-
ture & Gardens, New Haven,
Conn.; and Mark Simon, AIA,
Centerbrook Architects, Essex,
Conn. Pilar Viladas u

Corcoran Plans

An Office Building

The Corcoran Gallery of Art in
Washington, D.C. will soon add
to its holdings a 100,000-square-
foot speculative office building.
In so doing, the gallery follows a
pattern set by the Museum of
Modern Art in New York which
built an apartment tower in 1984
to provide revenue for Museum
programs.

The Corcoran’s new building,
which goes under construction
next to the gallery this summer,
will replace its unfinished rear
facade with a new elevation in
the same style as Ernest Flagg’s
1897 original. The design by
Hartman Cox of Washington
matches the Corcoran’s cornice
lines, materials, and Beaux Arts
details. The office building will
stretch a short seven stories
above grade—in keeping with
the Corcoran’s size and Wash-
ington’s height limits—with four
levels of parking underground.

Gallery administrators have
not determined what sections of
the new building it will occupy
or the uses to which these spaces
will be put, although they are
considering housing the art
school in the basement.

Leslie M. Freudenheim u
The author is a writer and preservationist
lrving in Washington, D.C.

Michael Graves,
First Quarter
Century

In the fall of 1962, Michael
Graves, fresh from his Rome
Prize sojourn, joined the Prince-
ton University School of Archi-
tecture and Urban Planning. In
February, a celebratory sym-
posium and exhibition took place
at Princeton in recognition of his
25 years of teaching.

History and its uses was the
theme of the day, beginning
with Anthony Vidler, who dis-
cussed the role of history as a
vehicle of theory and applica-
(continued on page 34)

Kurt Williard



A View Through

TRACO’s
Elegance and Strength

With spectacular views being an
important element of 100 United
Nations Plaza’s lasting appeal,
windows and doors play an impor-
tant starring role. TRACO worked
closely with the owners, the archi-
tects and the construction manager
to meet the highest performance
standards while maintaining the
elegance of the building.

TRACO’s team '
of experts custom
designed, delivered
and installed over
11,000 window
units to create the
continuous ribbon- ||
like appearance that ¢
is such an important o ss;
part of the distinctive design o
the building.

TRACO, one of the nation’s
leading window and door manufac-
turers, with a 44-year commitment
to excellence, proudly includes
100 United Nations Plaza among
its major projects, in addition to
the restored Statue of Liberty for
which TRACO handcrafted and
installed the 25 bronze windows
in her crown.
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Graves (continued from page 32)

tion, caught between usefulness
and uselessness. Peter Eisenman,
in homage to the influence of
Colin Rowe, described the search
for a “center” that is neither
nostalgic nor univocal. Mary
McLeod outlined forces of
change affecting the discipline,
including the role of women and

new interdisciplinary theories of

semiology and deconstruction.
A low-keyed Robert Venturi
recalled his time at Princeton,
then “a backwater” where history
was merely part of the cur-
riculum, not tied to ideology.
The result, he said, was the non-
doctrinaire use of history as anal-
ogy. Robert Stern reviewed the
diverse trends of the 1960s and
"70s, while Frank Gehry simply
presented his recent work. Other
speakers included Dimitri Por-
phyrios, Alan Colquhoun, and
Lynn Breslin.

Historian Irving Lavin was the
first speaker to recoil from the
recent promotion by the press of
“deconstructivism” as a new aes-
thetic. The subject emerged
again in a concluding panel.
Dean Robert Maxwell took ex-
ception to deconstructionism as
a didactic tool, questioning what
he called “the wisdom of uncer-
tainty.” Porphyrios contended
that architecture had to do with

Micarta’

The art of
patterns

Micarta laminate from
Westinghouse has

developed an impressive

range of new patterns;
directional weaves,

certainty, raising the question of
how one teaches what Gehry
called “De-Con.”

Michael Graves himself ad-
dressed the audience in closing
remarks on the reasons for his
remaining at Princeton, explain-
ing that to teach is to learn about
architecture.

A related exhibition at the
School of Architecture rep-
resented an iceberg tip of
Graves’s design career. Exam-
ples of student designs for the
same program produced in
Graves’s studio over the years
showed that the issues he raises
remain open to exploration.

Perhaps the most poignant
aspect in this celebration of
Graves’s academic career was
the fact that Princeton’s policy,
which forbids commissioning
work from faculty, has pre-
vented the university from build-
ing a physical manifestation of
its most significant teacher in
architecture over the past quar-
ter century. Peter Papademetriou W

Mixed Results
for L.A.’s Biltmore

The recent renovation of and

addition to the Biltmore Hotel in
Los Angeles (P/A, May 1985, p.
24) raise the question of how to
add to a historic building without

The Biltmore Tower, adjacent to the Biltmore Hotel.

marring its integrity. Designed
by Schultze and Weaver in 1923,
the hotel is one of the oldest in
downtown L.A. and forms a
significant anchor on Pershing
Square. While the tower addition
borrows from the formal vocabu-
lary of the original Biltmore, an
inflated Italian palazzo, the proj-
ect as a whole undermines its
strong composition.

The hotel and an adjacent
corner lot were sold in 1984 to
the Westgroup, who proposed

to build a 24-story office tower
and 10-story parking annex.
(The development has since
been sold to First Boston Corpo-
ration.) Unfortunately, the new
owners decided to radically re-
configure the hotel, transform-
ing almost 300 guest rooms
along Grand Avenue into office
suites, called the Biltmore Court,
and reorienting its entrance
lobby from Pershing Square to
the base of the new tower. The
(continued on page 36)
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L.A. (continued from page 34)

latter decision not only made
nonsense of the hotel’s strong
formal plan, which conceived of
the entrance as a grand living
room on a park, but also showed
utter disdain for local efforts to
revive Pershing Square.

The addition succeeds some-
what better on the top than it
does on the ground. Designed
by the Landau Partnership, the
tower takes its cues from the
original hotel, using similar brick
(from the original clay quarry)
with limestone quoins, and a
continuous bay on all four eleva-
tions that echoes bays on the
rear facade of the adjacent hotel.

Although the architects clearly
took great pains to flatter the
original building through imita-
tion, the transferral of cosmetic
details from a mid-rise building
to a tower of radically different
scale has an extremely unsettling
effect. This is most apparent in
the parking annex adjacent to
the hotel, which is clad in brick
and devoid of decoration except
for horizontal courses and
quoins. The appearance and
scale of this new building would
have been greatly enhanced by
the introduction of “blind” win-
dows. Without them, the gesture
of matching the hotel brick and
quoins is entirely meaningless.

One wonders if a more effective
homage could have resulted
from using similar materials in a
more contemporary statement.

The nicest thing about the
tower is its top, and the architects
are to be applauded for its de-
sign. An octagonal, gabled cop-
per-clad roof, with bay windows
on four sides, it is certainly the
most interesting recent addition
to the L.A. skyline and sets an
excellent precedent for how to
disguise a rooftop helipad.

T'he interiors of the remod-
eled hotel, designed by a series
of architects and decorators, are
a clear case of “gilding the lily.”
When Phyllis Lambert and Gene
Summers carried out their resto-
ration of the Biltmore in the
1970s (P/A, Nov. 1978, pp. 66—
71), they simply cleaned up the
public rooms while redecorating
the guest suites. The new design-
ers repainted much of the deco-
ration in the public rooms,
changing some colors and add-
ing gold leaf. In the former en-
trance lobby, now used as a sec-
ondary entrance and meeting
area, they introduced a baroque,
cast-concrete fountain and a
collection of period furniture.
In short, they transformed a
dignified, although elaborate,
design into a riot of competing
ornament. Barbara Goldstein u

AIA Awards

"Tis the season for ATA Awards,
Honorary Fellowships, and Insti-
tute Honors, and the list is long.
Among the six recipients of In-
stitute Honors 1s architectural
historian Spiro Kostof who
hosted the five-part television
series “America By Design” (See
P/A, Oct. 1987, p. 27). Sculptor
Robert Smithson and play-
wright/designer Robert Wilson
are honored for their contribu-
tions in environmental art and
set design or staging respectively.
Graphic designers Sussman/
Prejza & Company of Santa
Monica, Calif., are credited with
defining a new, collaborative
discipline of “urban enhance-
ment,” exemplified by the 1984
Olympics in Los Angeles.

Also honored are the Society
for the Preservation of New Eng-
land Antiquities, Boston, and
the Loeb Fellowship in Ad-
vanced Environmental Studies,
which has supported independ-
ent study programs at Harvard
University for over 200 mid-
career design and planning pro-
fessionals.

Ten architects from eight
countries have been named 1988
Honorary Fellows of the AIA.
The recipients are Lodovico
Barbiano di Belgiojoso, Italy;

Trevor Dannatt, England;
Pierre-Andre Dufetel, France;
Yehya Mihamed Eid, Egypt;
Roderick Peter Hackney, Eng-
land; Tao Ho, Hong Kong; Matti
K. Makinen, Finland; Ernst A.
Plischke, Austria; Kazuo Shino-
hara, Japan; and Terence J. Wil-
ltams, Canada.

Hartman-Cox Architects of
Washington, D.C. have been
selected to receive the 1988 Ar-
chitectural Firm Award. “They
do not show off,” wrote one
sponsor about the firm’s under-
stated architecture. The archi-
tects have played an integral
part in D.C.’s building boom,
contributing such works as the
Folger Shakespeare Library and
1001 Pennsylvania Avenue, set-
ting for the recent fitm Broadcast
News.

Finally, David P. Lewis, FAIA,
of UDA Architects, Pittsburgh,
has received the Edward C.
Kemper Award for service for
his contributions to the profes-
sion and involvement with the
AIA’s Regional/Urban Design
Assistance Teams (R/'UDAT)
program (see page 25). Habitat
for Humanity, a Georgia-based
nonprofit housing corporation,
won the Whitney Young
Award. ]
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When your building has to look exceptional,

look to Aurora.

What are you looking for?

Today’s look? Sophisticated? Euro-
pean? Exciting?

Or a more traditional approach?
Granite? Classic marble?

No matter which way you look at it,
owners, architects and builders have to
turn dreams into reality. And because
Senergy” understands both creative think-
ing and construction realities, we created
Aurora.

The new Aurora finish system is a
three-component system consisting of
matrix, aggregate and sealer. The aggregate
is real, natural stone. And because both
the matrix and the aggregate is available
ina variety of standard colors, Aurora can
also be custom blended to match your color
requirements exactly.

Aurora finish system is sprayed onto
the Senergy exterior insulation system.
You can get dramatic shapes like columns,
arches, graphics, signage, logos, geometric
detail, repetitive patterns, virtually any
unusual surface treatment efficiently and
cost effectively.

Whether new or retrofit, the Aurora
finish system provides a brand new look
to your project. You can even match interior
finishes exactly to the exterior. The systems
can be applied right in the field or prefab-
ricated offsite.

Here’s how the Aurora
finish system works.

For ten years, Senergy has been producing
Senerflex, a practical system that delivers
practically unlimited flexibility. The poly-
mer base is 100% acrylic.

Senergy also offers Senerthik,’ the
ideal wall system for those less-than-ideal
conditions. Buildings such as shopping

Senergy

malls, schools and recreational areas with
high visual impact have to withstand high
physical impact as well. With Senerthik,
they can.

Integrate the two systems.

Some applications use both Senerthik and
Senerflex to get beauty, energy efficiency

and high-impact resistance. You can apply
the new Aurora finish over both systems

with confidence because Senergy systems
meet or exceed established national, state
and local building codes, federal building
codes and industry standards.

How to apply Aurora finish system.

A thin coating of colored Aurora matrix
is troweled over the regular base coat (a
mixture of synthetic plaster and Portland
cement) to the desired thickness. Using a
pattern pistol-type gun and hopper, V16"
colored natural stones are then sprayed
into the Aurora matrix. An acylic sealer is
then rolled over the stone aggregate for a
smooth, monolithic surface with great
depth of appearance.

Five-year warranty, too.

That’s why Senergy warrants both labor
and material on the Aurora finish system
and the Senerflex and Senerthik systems
for five years.

When your walls have to look excep-
tional, look to the Aurora finish system,
available exclusively from Senergy.

For a sample, contact Senergy Inc.,
1367 Elmwood Avenue, Cranston, Rhode
Island 02910, 1-800-221-WALL.
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Urban Summit (cont. from page 25)
zations which would be their
clients. Centralized planning
and insensitive bureaucracies
were repeatedly castigated as the
causes of community develop-
ment failures in both countries.
Organized and chaired by
architect/planner David Lewis of
Pittsburgh, the event clearly had
a socially conscious, anti-Estab-
lishment flavor. Presiding at
some sessions was Rod Hackney,
President of ARIBA, who won
his position as part of an insur-
gent faction promoting the con-
cept of “community architec-
ture” and sharing Prince
Charles’s scorn for orthodox
planning and Modernist archi-
tecture. His counterpart on the
program, AIA President Ted
Pappas, though not known as a
revolutionary, was supportive
here of community involvement,
which for 21 years has been the
basis of AIA’s RFUDAT process.

The Mon Valley R/'UDAT

In the four days preceding the
conference, a team of 18 archi-
tects, planners, economists,
sociologists, developers, and
others from the U.S. and Britain
took part in a R'UDAT (Re-
gional/Urban Design Assistance
Team) study of three Monon-
gahela Valley communities out-
side Pittsburgh, which are domi-
nated by the steel mills whose
closings have left tens of
thousands unemployed. Their
recommendations combined
physical steps with less tangible
objectives—a major one being to
convince the local populace that
the mills are not going to be mag-
ically revived. While recommen-
dations varied for each town, all
involved recapturing public ac-
cess to riverfronts now walled
off by vacant steel plants. Green
public spaces were advocated,
not just for prettiness, but also as
lures for new industrial and
office development. Improved
road and transit links to down-
town Pittsburgh were proposed
for these previously self-con-
tained communities, but not the
sometimes proposed freeway
swooping along these ten miles
of river.

One element tending to un-
dermine the authority of the
report was the proposed Festival
Garden for the town of Home-
stead. This proposal to reclad a
huge steel mill in glass as the
centerpiece for a horticulture
fair might just turn out to be
economically workable (as it re-
portedly was for a smaller Liver-
pool site), but it was quickly
picked up by local media as the
kind of thing a committee of
outside experts dreams up.

The stage for this conference
was set at a 1986 Anglo-Ameri-
can “urban futures” conference
in London. Here on the outskirts
of Pittsburgh, British architects
and other experts took part for
the first time in an American
R/UDAT, and they are now
adopting the concept for use in
Britain. American conferees,
while exporting a device of
proven value to Britain, were
able to learn from the commu-
nity architecture experiences
over there, particularly from
community leaders and archi-
tects in such cities as Liverpool
and Newcastle-upon-Tyne, who
explained some of their anti-
bureaucratic political savvy at
the Pittburgh event.

A Workshop Conference

The nearly 400 paid attendees at
the conference were largely
American architects with an in-
terest in urban redevelopment,
many of them members of AIA’s
Urban Design Committee, many
from large, established firms.
Mixing with invited community-
oriented professionals from the
U.S. and abroad, they divided
into workshop teams to discuss
specific problems.

On the whole, their recom-
mendations were idealistic, with
many passages reminiscent of
the 1960s, but they also reflected
the conservative political mood
and scarcity of national funding
in both countries. While there
were calls for central govern-
ment help, recommendations
concentrating heavily on ways to
reallocate local government ex-
penditures, channel private in-
vestment, and use various pub-
lic-private linkages.

The Advocate Prince

In his appearance at the end of
the conference, the Prince (hon-
orary chairman of the event)
delivered no new blockbuster
opinions or critiques of
Pittsburgh buildings. He simply
and rather eloquently reiterated
his message that the plight of the
urban poor demands effort in
which success hinges on their
participation. While expressing
his admiration for experts, he
warned that we must not be in-
timidated by them. In terms of
architectural design, he called
for “an acceptable, if reminis-
cent, vernacular” and for “em-
bellishment for the sheer joy of
beauty,” but he stressed the need
to “re-create communities” with
which residents can identify,
which will “make it possible for
children to grow up respecting
other people’s property.”

John Morris Dixon u
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Capture the dazzle and dynamics of light.
Define space with a frozen wave of glass. Your
imagination rules when you design with

PC GlassBlock® products.

No other building component offers such
versatility for both interior and exterior design.
And no other transmits such a high percentage
of available light while simultaneously provid-
ing desirable privacy.

And PC GlassBlock® products, with their
variety of shapes, patterns and sizes, further
expand your innovation horizons.

But the beauty of PC GlassBlock® products
doesn’t stop with aesthetics and design.
There’s an important functional side, too. An
insulation value equal to double-pane glazing—
for reduced HVAC requirements. Light transmis-
sion that lowers interior lighting needs. Sound
insulation that minimizes noise penetration.
No dirt, dust or drafts. And, greatly reduced
maintenance. It's encouraging to know that
something so beautiful can also be so practical.

Pittsburgh Corning, the sole American manu-
facturer of glass block, has been fueling
imaginations since 1938. We offer thorough,
accurate technical information and personal
assistance through your Pittsburgh Corning
representative. Call today. We're ready to
help you soar!

For information, call our PC GlassBlock®
Products Hotline: 800-992-5769. (In
Pennsylvania, 800-992-5762). Or write
Pittsburgh Corning Corporation, Marketing
Department AGB-8, 800 Presque Isle Drive,
Pittsburgh, PA 15239. In Canada, 106-6
Lansing Square, Willowdale, Ontario M2J 1T5;
Tel.: (416) 222-8084.

g

i !gu %

I&i #
o Fi e

- AR

‘\
Ty

-

x

S e 26 W

gh

AUSTIN 1lIl BUILDING
Youngstown, OH
Architect: Buchanan, Ricciuti
& Associates
HEDRON® | and
STANDARD SERIES Squares
DECORA® Pattern,
Black Edge-coated

NORWOOD PARK SOUTH
Norwood, MA

Architect: Project Planners Inc
SOLAR REFLECTIVE Glass Block

PITTSBURGH
®

CORNING

Circle No. 358

Progressive Architecture 4:88

41




We pay these people
tofly TWA.

Introducing TWA’s Quality Control Team.

Since many of our best ideas about improving
service have come from our passengers, we
thought, why not take this process a step further?

TWA's Quality Control Team is really a group
of 30 “professional” passengers. Their job is to fly
TWA, and report directly to the Chairman what
they liked, and what they didn't like. They have a
checklist of over 100 service items to go through,
analyzing everything from the temperature of the
entree to the cleanliness of our aircraft.

Introducing TWA's
In-Flight Service Manager.
Recently, TWA has instituted an In-Flight
Service Manager on every flight who is respons-
ible for all aspects of TWA's in-flight service. You
have a question about a connection? They'll
answer it. You need special assistance?

They'll take care of it. You've seen the movie three
times already? They'll find you a great magazine.
You get the idea.

The Chairman of TWA
Has Made Service Top Priority.

TWA has always recognized that good service
makes all the difference in air travel; so we're
determined to ensure that ours is the best in the
business. That's why the Chairman of TWA has
made service top priority. In fact, if you have any
constructive criticism, major gripe, or just lavish
praise, he'd like to know about it.

You can write him at TWA, 605 Third Avenue,
New York, NY 10158.

TODAY'S TWA.
FIND OUT HOW GOOD WE REALLY ARE.
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Restored West Front of the U.S. Capitol.

Preservation News

All Quiet on the
West Front

After nearly 20 years of heated
public debate, Congressional
wrangling, and continued de-
terioration, the Central West
Front of the U.S. Capitol has
been beautifully restored. The
restored facade is the sole visible
exterior portion of Dr. William
Thornton’s original 1791 build-
ing (as later amended by Benja-
min Latrobe, Charles Bulfinch,
and a host of others).

The office of George M.
White, FAIA, the Architect of
the Capitol, was aided in the
restoration by the National
Bureau of Standards and con-
sulting engineers Amman and
Whitney, using specialized prod-
ucts and exacting treatments
developed by ProSoCo, Inc., of
Kansas City. Until running into
staunch opposition from the
American Institute of Architects
and the National Trust for His-
(continued on page 47)

Renewed Mill Town

“We're trying to recapture the
feeling of a 19th-Century town,
where people live, work, and
shop all within walking distance,”
says Southport, Conn., architect
Roger Ferris of his plan for the
150-year-old Gilbert and Ben-
nett wire factory in Georgetown,
Conn. The 55-acre mixed-use
development will enjoy two ex-
ceptional amenities: a river
running through the site and a
collection of fine brick mill build-
ings. The latter will be renovated
for offices, shops, restaurants,
and artists studios. Also planned
are 450 housing units, including
apartments, condominiums, and
elderly housing.

Georgetown grew up around
its factory, and this development
reinforces that relationship, pro-
viding a dense “downtown” of
offices and retail. The small town
model prevails wherever possi-
ble, in the “town green” and the
new main street, called Main
Street, of course. [ ]

Scheme for Georgetown, Conn. wire factory by Ferris Archatects.

Silver Spring Shopping Center and Theater
(rear).

Saving Silver Spring

A four-year battle to save the Art
Deco Silver Spring Shopping
Center and the adjacent Silver
Theater in Silver Spring, Md.,
has heated up again. The 1930s
strip shopping center—one of
only four extant Art Deco strips
in the country according to ar-
chitectural historian Richard
Longstreth—is threatened by its
1980s counterpart, the regional
mall.

Developer Lloyd Moore, who
has an option on the site, would
demolish the shopping center
and adjacent theater—a classic
design in its own right by movie
palace architect John Eberson—
to make way for his mall, which
is only part of a massive mixed-
use development that also in-
cludes a hotel and four office
towers designed for Moore by
Virginia architects Dewberry &
Davis.

Opposition to Moore’s pro-
posal has coalesced around the
two issues of traffic and preser-
vation. An ad hoc coalition of
over 20 citizen groups argues
that the development is simply
too big for Silver Spring, while
preservationists urge that the
(continued on page 44)
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PRESERVATION NEWS

Silver Spring (cont. from page 43)
existing strip be preserved for
both architectural and social
reasons. “It’s not a matter of
whether or not you like Art
Deco,” says Richard Striner,
President of the Art Deco Society
of Washington. “This complex
played a significant role in the
development of a building type.”

“We're not saying you can’t
have new construction,” Striner
explains. In fact, a study commis-
sioned by the County Planning
Board and the Maryland His-
toric Trust concluded that “it is
possible to add a significant
amount of density to the site
while preserving the theater and
shopping center.” Other de-
velopers have since substantiated
the viability of more modest solu-
tions that incorporate the his-
toric structures.

Moore’s plan, however, has
the support of County Executive
Sidney Kramer who actively op-
posed nomination of the shop-
ping center and theater to the
National Register of Historic
Places. While landmark status
can’t save the Silver, “it would
put us on the moral high ground
and establish its historic signifi-
cance beyond a reasonable
doubt,” says Striner, who expects
that nomination to be approved
this month by the Maryland State
Historic Preservation Officer. It
is also expected that the Mary-
land Capital Park and Planning
Commission, which reviews the
project, will press for preserva-
tion. 5|

The Globe
Goes Ahead

After nearly 18 years of start-ups
and setbacks, plans to recon-
struct the Globe Theater on its
original site on London’s South
Bank are proceeding apace. The
new Globe will replicate the 1599

original where Shakespeare’s
plays were first performed, on a
site in the Southwark District
only yards from its original loca-
tion. The reconstruction begins
on the 23rd of this month.

Project architect Theo Crosby
of Pentagram, London, says the
only concessions made to mod-
ern audiences are an increase in
the number of fire exits from
two to five and a reduction in the
number of seats from 3000 to
1500. Crosby’s theater will have
a tiled roof, as did the second
Globe, which replaced the first,
thatch-roofed theater after it
burned down in 1613. But there
will be no roof at all over the
center seats, and no artificial
lights. Theater-goers will sit on
backless benches, as in Eliza-
bethan times.

A second theater on the site
will replicate the 400-seat
Phoenix playhouse, designed by
Inigo Jones in 1616. Develop-
ment plans also call for a mu-
seum of Elizabethan theater to
be located beneath the entrance
plaza, a restaurant, shops, and
five apartments, the sale of which
will help defray building costs.

The complex is the brainchild
of Chicago-born actor and direc-
tor Sam Wanamaker, who has
collected endorsements for his
scheme from notables ranging
from Prince Philip, the Duke of
Edinburgh, to President Reagan.
American millionaire Gordon P.
Getty is heading the U.S. portion
of a £15 million fund-raising
drive.

The project cleared a major
legal hurdle last year when the
Southwark Council, which had
attempted to stop it, agreed to a
£7.2 million out-of-court settle-
ment, followed rapidly by plan-
ning council approval. Construc-
tion, which will take a minimum
of three years, will proceed as
funds become available. u
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The Globe interior
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Hugh Casson

New towers above the renovated Union Station in Chicago.

Gateway to

.
Chicago
Sixty years after its construction,
Chicago’s Union Station will get
its tower. Although the 1925
design by Graham, Anderson,
Probst & White called for a 22-
story tower rising above the rail
terminal, only eight stories were
ever completed.

The top four of those floors
will now come down, making
way for not one but two towers
designed by Chicago architect
Lucien Lagrange for U.S.
Equities Realty. The twin towers,
700,000 square feet each, will
cantilever over a magnificent
115-foot-high barrel-vaulted
waiting room in a complex struc-
tural configuration engineered
by Eli Cohen of Chicago. La-
grange expects the “piggyback”
construction to add a premium
of $14 to 15 dollars per square
foot to the cost of construction,
bringing the total project price
tag to $180 million.

The waiting room itself is to be
restored. “We don’t want a
Rouse-type development,” says
Lagrange, who nevertheless ex-
pects to surround the space with
80,000 square feet of stores.

Although the Station is not a
landmark, the developers have
negotiated an easement agree-

Lescaze's Magnolia Lounge.

ment with the Chicago Land-
mark Commission. The arrange-
ment, which covers the facades,
the main waiting room, and
some subsidiary spaces, is a first
for the city. #

The Magnolia
Blooms

In 1936, the building was some-
thing of a cultural scandal, its
planar surfaces and crisp edges a
bit understated for prevailing
tastes. But William Lescaze, who
by then had collaborated on the
Philadelphia Savings Fund Soci-
ety building, was not swayed. His
design for the Magnolia Lounge,
located in Dallas’s Fair Park, was
perhaps the first example of
International Style Modernism
in Texas. By the time city leaders
recognized its worth, the Mag-
nolia’s once-dazzling theater was
caving in. Now restored, the
building benefits from the re-
straint of Dallas architects
Thomas & Booziotis. Alterations
required by the code, such as a
new stair from the second-story
terrace, were sympathetic. And,
as one steps into the lobby
through porthole doors, the
glass-block wall, checkered rug
and sleek furniture evoke a clar-
ity that reflects well on the early
Moderns. Vernon Mays m

Wayne Thom Associates



Even when time is against you (and it usually
is), you can successfully reverse years of de-
terioration with Thoro's restoration products,
formulated for interior and exterior use on all
types of concrete and masonry.

Thorite® and Thoroseal® have been spe-
cified on job sites around the world for both
restoration projects and new construction
because they get the job done efficiently,
economically and deliver excellent results.
Thorite holds its shape.

One-component Thorite, a fast-setting
material developed for vertical patchwork,
rehabilitates disintegrated surfaces quickly:

Thorite takes the initial set in minutes so
that sharp corners and unusual shapes can
be sculpted without expensive form work.
Thoroseal lets surfaces
Hheathe.”

For over 75 years, professionals have

depended on Thoroseal waterproof coating to
protect masonry against moisture penetration.

In restoration and new construction,
Thoroseal does more than waterproof. Thoro-

~ seal's superior strength and uniform finish

bring old surfaces back to life and give new
construction a longer life.

‘Thoro’s decorative coatings
perform for

- Thoro's decorative coatings, available in
a range of colors, provide an ideal finish over
Thoroseal.

Thorocoat® offers a rich, sand texture
that's waterproof. Thorosheen® provides a
tough yet durable film that protects surfaces
against stains and mildew. And, Thorolastic®
is the elastomeric coating that seals hairline
cracks and gives surfaces a higher resistance
to substrate movement and dirt pick-up.

In practically every application situation,
Thoro's restoration materials can help you
win the battle against time.

For specifications and application information
write: Thoro System Products, 7800 N.W.
38th Street, Dept. PA-4, Miami, FL 33166.
Thank you for putting your trust in Thoro.

THoRIT Roses |
2

THORO @
SYSIEM
PRODUCTS

ﬁ
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DO YOU KNOW WH
YOUR R VALUE IS?

with some insulations Rvalue is lost forever.

The fact is, some board roof
insulations lose R value. Insulations
made with R value enhancing gases
give up R value as the gas is lost.
MRCA tests on these insulations
have shown R value losses on roofs
as new as 3 years old. This loss
may continue for years.

Constant R value.

EPS is a unique closed-cell foam
that contains no CFC’s. Because
EPS is inert and does not change,
it holds a constant R value. Air is
the only other material in the EPS

Progressive Architecture 4:88

cells. A study by NRCA, MRCA
and SPI showed EPS insulation
taken from 10-year-old built-up
and single-ply roofs kept virtually
100% of its R value.
Associated Foam Manufacturers

guarantees the R value stability in
their Perform and Contour Taper

G

AFM Corporation

6140 Lake Linden Drive
Box 246, Excelsior, MN 55331
Phone 612-474-0809, 1-800-255-0176

Circle No. 312 on Reader Service Card

Tile EPS insulation. These roofing
products don’t leave the plant until
their R value and thermal stability
are certified.

AFM guarantees it.
They will send you a
condensed version of
the Roofing Report on
EPS and a copy of their
100% R Value Performance
Warranty. They feel all roofs should
be covered this way. It’s the assurance
you get that an AFM roof won’t
leave you cold in the next century.




PRESERVATION NEWS

Florida State University'’s College of Law.

Floridian U. Va.

Part preservation, part inventive
reconstruction, the College of
Law Village Green is Florida
State University's answer to the
University of Virginia. Architect
Raoul Rodriguez of Rodriguez
Khuly Quiroga Architects, Coral
Gables, modeled his addition to
the Florida State law school on
Thomas Jefferson’s Lawn at the
University of Virginia.

While the Jeffersonian Ro-
tunda building is Rodriquez’s
design, the four houses that
flank it are classic Tallahassee
houses, dating from the 1830s
and 1840s. The architect credits
his client, Dean Talbot D’Alem-
berte, with the rather novel no-
tion of soliciting donated houses
from that period, which he con-
siders the golden age of local
architecture. The FSU Founda-
tion paid the costs of moving
and restoring the houses, sup-

ported in part by in-kind con-
tributions from local organiza-
tions, including the police
department, which provided
free escorts, and the local cable
company, which lowered its ca-
bles free of charge.

The $2.4 million rotunda
building, which will house class-
rooms and administration,
should be completed in time for
the fall semester. Two houses
have been restored as office
space; a third was moved last
month; and the school is now
searching for a fourth to com-
plete its green. ]

Capitol (continued from page 43)

toric Preservation in early 1983,
the Architect of the Capitol had
other designs on the West Front.
With projected costs that made
even members of Congress
shudder, the office had pro-
posed a four-story buttressing
extension that would have added

between 22 and 60 feet to the
building perimeter, for about
150,000 square feet of additional
usable space.

A joint letter from the presi-
dents of the ATA and the Trust
said that this approach to the
West Front would “entomb it in
a costly and inappropriate” addi-
tion. After a booming May 1983
rally (which staff members of the
AIA and the Trust were paid to
attend), Congress defied expec-
tations and the preferences of
several key leaders by opting for
restoration. Entombment—and,
with it, the extension—was out.

Given continued pressures on
the federal budget and barbs
about feathering the Congres-
sional nest, this judgment may
have been wise to the point of
inevitability. Still, there are some
(including this writer) who deny
that an addition to the Capitol
was wrong in principle, and find
the AIA’s fervor over the issue a
somewhat odd stance that at
times had more to do with lack
of faith in contemporary archi-
tecture than with reverence for
the past.

Whatever the case, there is
certainly much to admire in the
outcome. The restoration’s tech-
nical aspects were intricate; the
building’s original Aquia Creek

sandstone, quarried in Virginia,
was chosen by George Washing-
ton in what one commentator
characterized as a “poorly con-
ceived economy move.” For
$6000 he got a material that
probably started to crumble as
soon as it got to the site. None of
this was helped when the British
set fire to the place in 1814.
Over the years, as many as 35
coats of paint were added to the
West Front’s nearly 100,000
square feet of surface area, com-
plicating research and restora-
tive work. There was no question
that radical treatment was due: a
large section of the sandstone
facing collapsed in the midst of
debates over what should be
done. With a consolidating proc-
ess employing Indiana lime-
stone, the project team went
through a series of careful tests
and color-matching procedures
to fill, strengthen, and stabilize
the decaying original fabric.
With neighboring Pennsyl-
vania Avenue looking as good as
it has in decades, and nearby
Union Station (see P/A, Feb.
1988, p. 24) slated for reopening
this fall, one can say that this
portion of official Washington—
in appearance, at least—seems
to have its act together.
Thomas Vonier B

is almost jarring.

and graphics.
call or mail today.
more attractive
when they're

petter
dressed!
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To find out more, please |

Your ideas will be so much

Why bother to dress for success,
if your ideas are dressed for failure?

You bristle with confidence in your best power suit. Now comes the moment of truth.
You present your proposal. It's shoddily covered and plainly typed. The letdown

And so unnecessary! GBC offers many easy, affordable ways to give your work the
same professional look you give yourself.

GBC binding systems are desktop small
and easy to use. We'll help you choose from many
types of binders. Or design your own.

Plus, you can use GBC’s StyleWriter™
Lettering System to set your own headlines

s, Gm

~.5¥21-800-DIAL-GBC

Free Presentation Guide

Please send me more details, plus a booklet filled with tips for
creating best-selling presentations. (No cost or obligation.

h

ﬁjall toll-free: 1-800-DIAL:GBC. Or mail to GBC, One GBC Plaza,
Northbrook, IL 60062

STAPLE BUSINESS CARD HERE AND MAIL

m We cover you with style!

PA-PA-04-10
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The CertainTeed Roofing Collection. It's easy to create
standout roofs with help from CertainTeed, because
Certainfeed shingles are like no others. From economy
grade to luxury, you'll find an innovative answer in
the CertainTeed Roofing Collection—America’s most
complete line of shingles.

Here are just three ways Certainfeed can put your
work a notch above.

Hallmark Shangle® The original laminated shingle...
with a unique design inspired by the natural beauty

of wood shakes. Backed by an unmatched 30-year
limited warranty, transferable from homeowner to

homeowner.

Horizon Shangle® Horizon's design® gives it the deep,
textured look of a laminated shingle at an economical
price...with the ease of application of a standard 3-tab
shingle. 25-year limited, transferable warranty.

J‘...:@ﬂ;r:v—u

Hearthstead®™ Exclusive* 4-tab shingle constructio
and shadowing give a richer appearance to any roof...
for little more than the cost of commodity shingles
Outstanding 25-year limited warranty, calculated using
replacement cost.

For more information about Hallmark Shangle,
Horizon Shangle, Hearthstead, or any of the other
members of the Certainfeed Roofing Collection,
write Certainteed Corporation, Shelter Materials Group,
PO Box 860, Valley Forge, PA 19482. Or call
1-800-322-3060

Certainleed

*Patent pending. < 1988, CertainTeed Corporation
Circle No. 318 on Reader Service Card
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Another Hardheaded
Dover Breakthrough
On'TheThree Basic

Elevator Functions.

The Worlds First Totally

In

Microprocessor

Control System For Hydraulic Elevators.

We're particular, actually stub-
born, about refinements in
state-of-the-art technology
for hydraulic elevators.
Remember, we invented
them.

Other manufacturers
have made a lot of noise
with assorted bells and whis-
tles. Dover has been quietly
and patiently perfecting
the greatest advance in
hydraulic elevators since we
invented them 51 years ago.
DMC-I® —the first totally
integrated microprocessor
control system.

Our new DMC-I eleva-
tor closes the doors more
reliably. Moves the car to the
next floor more efficiently.
Opens the doors more
dependably. What else is an
elevator for?

Other brands have offered
add-on microprocessor func-
tions on a onesy, twosy basis,
like bandages. Only Dover
has taken the years and mil-
lions of dollars necessary to
perfect a total, built-in sys-
tem. Because only Dover’s
volume as the industry leader
made it feasible for us to
invest such vast resources in
its development.

Q"

o
Dover EAS.T unit gives instant
performance anal)ysis.

DMC-I has a unique new
hand-held EA.S.T unit that
is literally a“window” into

the microprocessor controls.
It allows us to reprogram up
to 40 elevator functions in
minutes. It provides instant
analysis of existing perform-
ance, permitting faster,
more thorough preventive
maintenance.

If you're buying or speci-
tying elevators for low or
mid-rise buildings, you need
to see what DMC-I can do.
Call your local Dover office

or write Dover Elevator Sys-
tems, Inc., P.O. Box 2177,
Memphis, TN 38101.

8 DOVER |
ELEVATORS
Making more

elevators mcakes
Dover No. 1



In the U.S.A. and Canada: TRANS CERAMICA LTD., P.O. Box 795, Elk Grove Village, IL 60009 312/350-1555
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Stairway from Lavish Interiors, New York Historial Society, through July 15.

Through April 17

Frank Lloyd Wright: In the
Realm of Ideas. Dallas Museum
of Artand the LTV Center Pavil-
ion, Dallas. Also July 1-Sep-
tember 15 National Museum of
American History, Smithsonian
Institution, Washington, D.C.
(See P/A, Mar. p. 37).

Through April 23

Open Architecture by Coop
Himmelblau. Storefront for Ar-
chitecture, New York.

Through May 15

Versailles: The View from Swe-
den, Drawings from the National
Museum and the Royal Palace,
Stockholm. Cooper-Hewitt, New
York.

Through May 21

Otto Wagner: Drawings. Mu-
seum of Art and Archeology,
Emory University, Atlanta. Also,
June 10—August 26 University
Art Museum, University of Min-
nesota, Minneapolis (See p. 28).

Through May 27

Reweaving the Urban Fabric:
International Approaches to
Infill Housing. Paine Webber
Art Gallery, New York.

Through June 26

The Art that is Life: The Arts
and Crafts Movement in
America 1875—1920. Cooper-
Hewitt Museum, New York.
(See P/A, May 1987, p. 32.)

Through June 30

Three Designs: The Norman
Rockwell Museum Gallery, Old
Corner House, Stockbridge,
Mass. (See p. 25.)

Through July 4

A New Brooklyn Museum: The
Master Plan Competition.
Brooklyn Museum, Brooklyn,
N.Y.

Through July 15

Artistic Houses: Lavish Interiors
of Nineteenth-Century New
York. New York Historical Soci-
ety, New York.

Through August 31

Sheet Metal Craftsmanship:
Progress in Building. National
Building Museum, Washington,
D.C.

April 23—June 19

Frank Lloyd Wright and the
Johnson Wax Buildings: Creat-
ing a Corporate Cathedral. High
Museum of Art, Atlanta. (See
P/A, April 1986, p. 27.)

May 2—June 25
The Bauhaus: Masters and Stu-
dents. Bauhaus-Archiv, Berlin,
West Germany.

May 4—July 10

The Rise and Fall of New York:
Building and Unbuilding in
Manhattan. New York Historical
Society, New York.

May 12—September 4
Architectural Art: Affirming the
Design Relationship. American
Craft Museum, New York.

April 27

Submission deadline, From
Table to Tablescape Design
Competition. Contact Formica
Corp., Wayne, N.J. 07470, or
call Marybeth Shaw, Susan Grant
Lewin Associates (212) 382-
2660.

May 6

Entry deadline, IDEA88: Indus-
trial Designers Society of
America Ninth Annual Design
Competition. Contact IDEA,
1142-E Walker Rd., Great Falls,
Va. 22066 (703) 759-0100.

May 27

Submission deadline, Halo
Lighting Twelfth Annual Design
Competition. Contact Len
Lirtzman, The Hanlen Organi-
zation, 401 N. Michigan Ave.,
Chicago, I1l. 60611 (312) 222-
1060.

June 1

Submission deadline, Excellence
on the Waterfront Design Com-
petition. Contact Martha Evelyn,
The Waterfront Center, 1536
44th St., N.W., Washington,
D.C. 20007 (202) 337-0356.

June 15

Application deadline, 1989-90
Fulbright Scholar Awards for
work in Australia, India and
Latin America. Contact Council
for International Exchange of
Scholars, 11 Dupont Circle,
N.W., Washington, D.C. 20036-
1257 (202) 939-5403.

April 30-May 4

American Planning Association
National Conference, San An-
tonio, Texas. Contact Sheri L.
Singer, APA, 1776 Massachu-
setts Ave., N.W., Washington,
D.C. 20036 (202) 872-0611.

May 2-5

A/E/C/ Systems '88, McCormick
Place North, Chicago. Contact
Sharon Price, A/E/C/ Systems
’88, P.O. Box 11318, Newington,
Conn. 06111 (203) 666-6097.

May 11-15

Environmental Design Research
Association 1988 Conference,
Pomona, Calif. Contact Steven
Wright and Walter Arenstein,
Program in Social Ecology, Uni-
versity of California Irvine, Ir-
vine, Calif. 92717 (714) 856-7442
or (714) 856-7697.

May 15-18

AIANYC ’88: American Insti-
tute of Architects National Con-
vention, New York. Contact:
AIA, 1735 New York Ave.,
N.W., Washington, D.C. 20006
(202) 626-0000.

May 15-18

International Facilities Exposi-
tion, International Design
Center New York, Long Island
City, N.Y. Contact IDCNY, 20-
30 Thompson Ave., Long Island
City, N.Y. 11101 (212) 593-3450.

May 15-19

Interior Design International
'88, Earls Court, London. Con-
tact Christine Sharp, AGB Exhi-
bitions Ltd., Audit House, Field
End Rd., Eastcote, Ruislip,
Middlesex, HA4 9L T, England.

June 12-17

The Cutting Edge: 1988 Inter-
national Design Conference,
Aspen, Co. Contact IDCA, P.O.
Box 664, Aspen, Co. 81612 (303)
925-2257.

June 14-17

NEOCON 20, Merchandise
Mart, Chicago. Contact
NEOCON 20, 470 The Mer-
chandise Mart, Chicago, Il
60654 (312) 527-4141.
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¢¢ None of us studied
architecture expecting to be
defendants in a lawsuit. Most
architects are creative people—
they may or may not be busi-
nessmen, although the better
they are in business the bet-
ter it is—but few expected to
be defendants in this chang-
ing profession. It’s something
that has affected me person-
ally, and, I expect, the growth
of many architectural firms.
It’s caused me concerns, maybe
burned me out, in spite of the
fact that we’ve won every one
of our suits.

In the middle "70s to the
early ’80s, I felt insurance was
the biggest problem architects
faced—that and litigation. And
it’s a continuing problem, no
question about it. But I think
that today DPIC Companies
is with us for our entire future.
Although we had only had
two other insurers in 69 years,
we really moved away from
our previous insurer without
any hesitation. DPIC was
the first insurer that ever dis-

Dave Dubin is a principal
cussed loss prevention. And \ Duf\ .ﬁ ’! D 2 o in Dubin, Dubin and
they were the first insurer o Moutoussamy, a 75-year-

that ever gave a damn about old architectural firm

how we practiced architecture. RIS e e

That makes us very comfort-
able. Because, really, they are

past president of both the
Chicago and Illinois AIA.

We value our relationship

the most important partner with his firm and thank
in this firm. They provide us him for his willingness to
with the assurance we need talk to you about us.

to know they are going to
be there. They assist us in
undertaking contracts and
procedures necessary to try
to keep out of trouble in this

Professional Liability Insurance

litigious world. They provide For Design Professionals

us with legal counsel when DPIC COMPANIES

there’s a problem brewing. In ORION

fact, we took advantage of GROUP

their Early Warning program R N et

just thls week. r[‘;l?‘?%‘](‘)lH!I(()‘(%l?::(lilI]‘ll](T(‘I]I]ITIIi:f\l'];('(‘llfl]‘)’22‘!‘1%\‘"““ Security Insurance Company of Hartford
I feel very gOOd about l\\i‘%((l :(l lll(:l.‘(é_)l 11214(1);(] ﬁl:lll{“ll\l(ttl:lll\lll\l() 11:11(‘,|1\\>;(%() ll(}; !l_ZlTll;if’..l‘;:llL(}l(Itllll:lﬁ(;{l(ulrl lzl;\lrr(lgtiltl»]nl area.

them. 77 2959 Monterey-Salinas Highway, Monterey, California 93942
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The Problems

Stins from wine. Damage to the fibers from strong aclds
such as battery acld

Oilbased stains. Damae and Ios of color from harsh
bleaches and cleaners.

Stains from salad dressing. Color loss from medications, and planti
fertilizers.




The Solution

|!erma

Y AMOCO

The5year
stainand fade
warranty for
both commercial
and residential
carpet...




Marquesa l.ana

8" LIMITED 5 YEAR
permaqwr © | STAIN AND FADE RESISTANC
BY AMOCO g WARRANTY
_[ana/ﬂ

Amoco Fabrics and Fibers Company warrants to the original purchaser that for 5 years from the date of original purchase,
carpets made entirely with 100% Marquésa® Lana and/or Marquesa® Lana/ST yarns, when installed and maintained for indoor
commercial or residential use as recommended by Amoco Fabrics and Fibers Company, will not show a permanent, noticeable
color change greater than one unit on the AATCC Gray Scale* due to staining or fading and will maintain an AATCC Gray Scale
rating of four or better, where five represents the original color of the carpet. This warranty is subject to the following
stipulations and limitations.

1. If the original purchaser believes they have a fading problem or a stain they cannot remove, they must call Amoco Fabrics
and Fibers’ PermaColor™ Service Line for assistance: 1-800-BY-AMOCO (1-800-292-6626)

. If the original purchaser is unable thereafter to remove the stain using the procedures recommended by Amoco Fabrics and
Fibers, they must allow a cleaning professional (contacted by Amoco within 10 days) to clean the stain. If the stain is
removed by the professional cleaner, the original purchaser will be responsible for the cost of the cleaning.

. If the original purchaser believes they have a fading problem, they must allow a certified carpet inspector (contacted by
Amoco within 10 days) toinspect the affected area. If the certified inspector determines noticeable fading has not occurred,
the original purchaser will be responsible for the cost of the inspection.

. If the stain is not removed by the professional cleaner so that a noticeable color change greater than one unit on the AATCC
Gray Scale exists, or a fading problem is verified by the inspector, Amoco Fabrics and Fibers Company will repair or replace
the affected portion of the carpet with new carpet of equivalent quality at no cost to the original purchaser, including
installation cost.

5. The original purchaser should provide the date and place of purchase of the carpet to Amoco in the call to the Service Line
and must present proof of purchase to the inspector or cleaning professional.

*The AATCC Gray Scale Rating is a nationally recognized system using a standardized comparison system to determine the

extent of color differences.

6. This warranty does not cover staining or fading due to:

(a) application of improper cleaning agents or mainte- (e) abnormal usage of the carpet, faulty installation of
nance methods; defective carpet construction; or

(b) staining or fading occurring after the use of any addi- (f) staining or fading occurring after removal of the carpet
tional carpet treatments or chemical applications; and its reinstallation.

(c) burns, cuts, or tears;

(d) normal soiling, abrasion, crushing or changes in texture
of the carpet pile in any area;

This warranty is validated upon Amoco Fabrics and Fibers Company’s receipt of your warranty registration card. This warranty
is a limited warranty that grants you specific legal rights, and you may also have other rights that vary from state to state. This
warranty is void outside of the United States. For warranty questions or service, call the Service Line number above or write:
ATTN: PermaColor™ Consumer Services, Amoco Fabrics and Fibers Company, 900 Circle 75 Parkway, Suite 550, Atlanta, GA
30339.

NO ONE IN THE INDUSTRY HAS A WARRANTY THAT EVEN COMES CLOSE

For more information about PermaColor
Call
1-800-292-6626

Amoco Fabrics and Fibers Company

iber rn Division
Amoco Fabrics and Fibers Company makes fibers and yarn, not finished carpet. Fibers & Yam Divisio

Marquesa Lana and Marquesa Lana/ST are the registered trademarks for olefin yarn produced by Amoco Fabrics and Fibers Company. 900 Circle 75 Pkwy., Suite 550
Atlanta, Georgia 30339

© Amoco Fabrics 1988 FY-3-A-2-88 (404) 956-9025




THE CREATION OF
TIMELESS GARDENS

POLYMER- GRANITE™ PAVING STONE

For centuries, granite has been used as paving stone. But now, natural stone
has been replaced by Polymer-Granite™ as a symbol of permanence in a
new age of architecture.

We dared improve upon nature
Unmaltched for durability and strength, Polymer Granite™' Paving Stone
offers a uniformity of color, form, texture and quality unequalled in natural
stone. Polymer Granite™ is as impermeable as glass and completely freeze/
thaw resistant. Itis totally resistant Lo salt, chemicals and pollution, and has
twice the bending strength of granite with equal abrasion resistance.

PBI Inc./Lone Star Industries Inc.
One Greenwich Plaza, Greenwich, Connecticut-06830  (203) 698-0550
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Lighting the way to tomorrow.

Today, windows are a bigger part of architectural design than ever before.
That's because design is a bigger part of windows.

Kawneer's window line includes both Thermal and Non-Thermal models.

Vertically and horizontally pivoted. Inswinging and outswinging casements. Projected, top-
hinged, fixed and high performance windows. Kawneer has them all. To open design
opportunities. To open minds.

And Kawneer windows are not only constructed to meet AAMA performance standards,
ut standards much higher. Our own.

indows. They let you look at your design in a whole different light.

IKawneer

The Designer’s Element
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For full technical description, tracing details and specifications,
contact your Kawneer representative or write to: Kawneer Company, Inc.,
Department C, Technology Park-Atlanta, 555 Guthridge Court, Norcross, GA 30092.
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en You Have The Floor,
Have Something Exciting 1o Say

IAC Solli&i12 » 12 Ebony/Pure White

Ceramic tile turns any surface into trusted resource. For color and design To see the 1988 IAC line —
a canvas. A stage for the interplay of that inspire excellent results. For ceramic available from 200 stocking U.S.
texture and color. Pattern. Borders. And strength that actually doubles, triples, distributors — call 1-800-331-3651.
breaking new ground. even quintuples industry standards.* With it, you'll be saying something
For architects and designers And service as dependable and polished striking. And very wise.
nationwide, IAC has become a highly as our product.

IAC/Laufen K
Floor &Wall Tile ¥

™
*IAC Tile has nearly twice the breaking strength, three times the abrasion resistance and five times the bonding strength of current industry standards. G&E
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Marketing: Getting
Federal Work

The Federal government is not
only the country’s largest single
client for architectural and en-
gineering services, it is the most
diverse. Its needs range from
the design of simple storage
facilities to that of the most up-
to-date laboratories. When mar-
keting to the Federal govern-
ment, it is important that a firm
identify specific skills and exper-
tise, match those strengths with
the appropriate Federal agency,
and concentrate its efforts within
that range. Many firms make the
mistake of venturing outside of
their expertise in hopes of break-
ing into a new market, butin the
area of Federal work, this only
brings frustration, loss of time,
and misdirected resources. Many
firms also don’t take the time to
truly understand the extent of
the client’s needs. When estab-
lishing a marketing strategy, the
firm should ask: Who is the po-
tential client, what are his needs
and concerns, what is the client
asking for, and how should the
firm address those issues?

Acquisition Regulations
Sections 36.1-36.7 of the Federal
Acquisition Regulations (FAR)
provide the ground rules for the
selection of architectural and
engineering services. The gov-
ernment is allowed to solicit for
design services in one of the
following ways: 1. Sole Source
(which is most difficult and one
that a firm should not count on);
2. Small Disadvantaged Business
8(a) Set-Aside Program (limited
to certified 8(a) firms); 3. Small
Business Set-Aside Program
(open to all small businesses,
including those in the 8(a) pro-
gram); and 4. Full and Open
Competition (which allows all
types of firms to apply). Adver-
tisements in the Commerce Busi-
ness Daily will indicate which av-
enue is being used. It is crucial
that a firm be familiar with those
categories in which it is allowed
to compete.

The Federal government
applies a system of checks and
(continued on page 66)

Practice

LLaw: The Privity
Principle

The right of a contractor to seek
damages against an architect for
economic loss because of in-
adequate or defective plans de-
pends upon the jurisdiction that
governs the legal action. The
traditional defense in this type
of action is that the architect,
having no contractual relation-
ship with the contractor, owes
him no duty to exercise due care
in the preparation of plans and
specifications. A majority of
jurisdictions, however, have
ruled that even if a contractual
relationship does not exist, an
architect owes a contractor the
duty of exercising due care in
preparing plans and specs.

There are still jurisdictions
that hold to the rule that in the
absence of “privity” (a contrac-
tual relationship), an architect is
immune from a direct suit by a
contractor who seeks to recover
for economic loss stemming
from negligent performance by
the architect. Yet, even in those
jurisdictions, the immunity of
the architect from a contractor’s
suit is under attack, and deci-
sions on this subject are some-
times in conflict.

Reflecting that conflict was a
series of Federal and State Court
decisions handed down during
1987. In March of 1987, a Fed-
eral District Court considered a
case (Morse/Diesel Inc. v. Trinity
Industries, Inc.), involving the
laws of New York, in which a
subcontracting firm had sued an
architect for economic loss, alleg-
ing that it had submitted a bid
for construction based upon
drawings and specifications that
were inaccurate, insufficient,
and incomplete. The defendant
argued that under the laws of
New York and in the absence of
a contractual relationship, a sub-
contractor could not seek dam-
ages from an architect arising
from the architect’s malpractice.
The Court, however, ruled that
the architect was subject to liabil-
ity even in the absence of a con-
tractual relationship because the
architect should have foreseen
(continued on page 70)

Marketing: Frank Battistello
discusses the course to take in
marketing to the Federal gov-
ernment.

Law: Norman Coplan describes
the changing interpretations of
the privity principle among the
courts.
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balances to the selection of firms. Regulations
require that the evaluation board include
qualified government architects or en-
gineers, all of whom have voting privileges,
and a contracting officer as a nonvoting
member. The contracting officer acts as the
agency’s watchdog, mainly to ensure that the
regulations have been followed, that all firms
are equally evaluated, and that the evaluation
factors are those advertised. Once a project
has been advertised in the Commerce Business
Daily, the contracting officer also is the only
person allowed to answer questions. If there
are ambiguities or misstatements, it is the
responsibility of the contracting offi-

cer to evaluate and ultimately respond to
them.

Who will actually sit and chair such evalua-
tion boards varies among federal agencies.
For instance, some agencies use only upper
management with a branch chief as chairper-
son, while others use rank-and-file engineers
and architects with a section chief as the
chairperson. In some of the research-
oriented agencies, a person with a scientific
background may sit on the board.

Commerce Business Daily

By regulation, the Federal government must
solicit for design services though the Com-
merce Business Daily (CBD). This announce-
ment is, by far, the single most valuable bit of
information that a firm will have during the
solicitation phase, and it can aid in the prep-
aration of presentations.

Once a project is announced, no specific
questions can be answered that relate directly
or indirectly to its requirements. Also, the
information in the announcement is gener-
ally insufficient, by itself, to prepare a re-
sponse properly. That is why it is extremely
important that a firm gather marketing
information prior to the announcement.

Find out who is responsible in the agency
for the development and monitoring of the
design and construction program and set up
an introductory meeting. A senior member
of the firm and a project manager should
attend. The senior member can represent
the firm, and the project manager can ad-
dress its technical capabilities as well as
absorb information that relates directly to
the technical requirements of the agency. At
the meeting, become familiar with the types
of facilities used by the agency, its special
requirements or concerns, and any problems
that are a continuing headache. Once prob-
lems have been identified, discuss the firm’s
relevant qualifications. After the meeting,
request a walk through the agency’s facilities.
This will reveal many things that never come
up during meetings or interviews, such as
how the occupants use the facilities in ways
other than those intended.

The evaluation board, in conjunction with
the contracting officer, usually develops the
announcement in the CBD. The board
evaluates the generic needs of a project and
the needs of the users, and translates that
into key issues that become the sole criteria
by which all firms are evaluated; at no time
can the criteria change unless a new solicita-
tion or announcement is issued.

The announcement in the CBD also will
state the date, time, and place that proposals
are to be turned over to the government for
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consideration. Firms should ensure that
their submissions are delivered on time and
to the right place. Excuses, such as unfore-
seen delays or mistaken delivery locations,
are not accepted.

Standard Form 254

This form, and its complement Standard
Form 255, are not questionnaires. They
constitute a written presentation to the
government. Standard Form 254 addresses
the general background of the firm. The
mistake that most firms make is to take that
literally, when, in fact, they should address
their experience with related projects. If an
agency is advertising for design services for a
laboratory, it is not concerned with the office
buildings, churches, or warehouses that a
firm has designed. The board is interested in
related project experience, such as a hospital
or pharmaceutical facility. It is in a firm’s
best interest to develop a 254 form that
relates to the issues advertised.

The evaluation of the form is based on a
point system directly related to the factors
stated in the CBD. Criteria must be listed in
order of importance; in some instances,
percentage weights will also be provided,
giving firms a more detailed definition of
how the board will be scoring. The technical
capabilities and not the size of the firm are
the issue.

Standard Form 254 consists of three
pages, addressing 12 areas. Sections 1, 2, 3,
5, ba, 6, 7, and 7a are self-explanatory,
dealing with purely administrative issues.
Section 4 (type of ownership) is extremely
important because it may directly relate to
the type of firm that the announcement has
been set aside for. If the CBD identifies that
only firms in the 8(a) program may apply,
then only those firms in the program will be
eligible. If the wrong box on the form is
marked, a firm will not be considered
further.

Section 8 (Personnel by Discipline) ad-
dresses the size and technical resources of a
firm. If a firm has only one mechanical en-
gineer and the CBD indicates that a project
has a significant mechanical component, the
firm will be hard pressed (through this pres-
entation) to convince the board that it has
sufficient personnel available to perform the
work. Many firms identify some of their
members as having more than one area of
expertise. The form, however, asks that a
firm list each person only once, and chances
are that the board will credit a firm with only
one discipline for each person.

Section 9 (Summary of Professional Serv-
ices Fees Received) on the surface seems
quite unimportant, but it is not. The fee
structure of a firm over the last five years
gives the board a quick history of'its concen-
tration. It can tell, for example, the amount
of experience a firm has had with govern-
ment work, with its administrative load. The
board also compares the actual fees reported
in Section 9 against the total personnel
identified in Section 8. A quick calculation
indicates if the available staff has been prop-
erly identified. If a firm claims 25 employees,
but has had fees that support only 20, this
alerts the board that five people may be
part-time and not always available to work
on the project. That is why it is important to
state accurately the firm'’s status and the
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staff’s capability.

Section 10 (Profile of Firm’s Project Ex-
perience) relates to profile code numbers
001 to 117 on page three of the form. The
board looks at this section to determine a
firm’s overall capabilities plus those directly
related to the advertised project. For in-
stance, if biomedical laboratories are adver-
tised in the CBD, then profile codes 013
(Chemical Processing & Storage), 016 (Cold
Storage; Refrigeration; Fast Freeze), 043
(HVAC), 044 (Health Systems Planning),
048 (Hospital & Medical Facilities), 058
(Laboratories; Medical Research Facilities),
080 (Plumbing & Pipe Design), 089 (Re-
habilitation [buildings, structures, facilities])
if it is a rehab project, and 100 (Special
Environments, Clean Rooms, etc.) would be
relevant.

Section 11 (Project Examples) lets the firm
show its overall experience with projects not
specifically related to the one advertised. If a
firm is submitting as the prime contractor,
the board will want to see if the firm has
served in a similar capacity in other projects.
The board also will look at the cost of previ-
ous work compared to that of the advertised
project. If most of a firm’s experience is with
$1 million projects and the one advertised is
estimated at $80 million, the board might
have some reservations about the firm’s
ability to handle the work. The board, too,
looks at the estimated completion date listed
on the form when considering the firm’s
current workload versus its ability to handle
additional work, keeping in mind the staff
identified in Section 8.

Section 12 (Verification of Fact) is the
signature block that verifies the accuracy of
the information presented. If this is not
signed or is not an original signature, some
contracting officers may not accept the
proposal.

Standard Form 255

This form is more project specific and more
directly related to the criteria listed in the
CBD. It consists of 10 primary sections, with
Section 7 (Key Persons) being the most
critical. Sections 1, 2a, 2b, 3, 3a, and 3b are
purely administrative in nature.

Section 4 (Personnel by Discipline) is the
same as Section 8 on the 254 form; both
should agree. Some firms combine the per-
sonnel of the associated firms and consult-
ants to show their potential strength, but it is
best if separate 254 and 255 forms are pre-
sented for each firm. The board likes to
evaluate each segment of the proposal inde-
pendently and then as a unified team.

Section 5 (Joint-Venture) allows the board
to understand the working relationship of a
joint-venture team. Section 5a addresses its
previous work. The board may feel uncom-
fortable if this is the venture’s first effort,
viewing it as a marriage without a courtship.
Generally, though, joint-ventures are not
penalized or discouraged.

Section 6 (Key Consultants), besides of-
fering a consolidated list of proposed con-
sultants, lets the board quickly determine
if all disciplines required for the project
are covered, and identify previous working
relationships of the design team. If a
prime has not worked previously with a pro-
posed consultant, that could create some
(continued on page 68)

THE NEW TRADITION

Progressive Architecture 4:88 67



68

P/A PRACTICE

Marketing (contd. from page 67)
concern, especially if itis a major
consultant. In general, it is best
not to use new consultants unless
they are well known to the
agency.

Section 7 (Resumes of Key
Persons Proposed for the Adver-
tisement) is where the firm’s
talents can shine. It is important
to offer a well-balanced team,
not only one that has worked
well together, but one in which
employees’ technical knowledge
and experience complement
cach other. Subsections 7a—7f
identify the educational back-
ground and vyears of experience
of the team members. Subsection
7g (Experience and Quahfica-
tions Relevant to the Proposed
Project) is the heart of the pres-

entation. Many firms use this
section o reiterate information
already provided in 7a—7f, but
that is not its purpose. This sec-
tion asks for the firm’s previous
experience with projects related
to the one advertised. A brief
discussion of the responsibility
and technical effort of the firm
and the size of projects should
be provided. It is important that
this section be brief and to the
point.

Section 8 (List of Work Best
[lustrating Current Related
Projects) should list projects that
are similar, if not equal to the
project advertised. Remember,
ten projects are requested, not
20 or 30: pick those that relate
best in technical difficulty and
magnitude.

Section 9 (Current Work Per-
formed Directly for Federal
Agencies) gives the board an
idea of the firm’s commitment to
and dependency on the Federal
government for work. Some
agencies will not allow more than
one award at a time to a firm,
and this section helps single out
those that are currently under
contract.

Section 10 (Additional Qualifi-
cations Related to the Proposed
Project) is one of the most abused
sections of both forms. Many
firms use this space to reiterate
areas already covered, whichis a
waste of time and resources.
This section should be used only
for relevant information not
given carlier.

In sum, Standard Forms 254

ks
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and 255 are key to a firm’s being
short-listed. They are not
generic to all projects and will
bring more positive results when
prepared separately for each
project.

Being Short-Listed

After board members rank each
firm, the chairperson collects
and evaluates all of the scores.
Both voting and nonvoting
members of the board then con-
vene and reach a consensus
about the short-listed firms. Reg-
ulation requires that a minimum
of three firms be selected in ac-
cordance with “The Brooks Act”
(Public Law 92-582) which only
allows for technical evaluation
and not a cost evaluation. Any
one of the short-listed firms must
be considered capable of doing
the work. The firm that the
board ultimately selects will have
the best understanding of the
program and the best manage-
ment plan to orchestrate the
design effort.

Each short-listed firm is asked
to make a presentation to the
board. Generally, presentations
are about three-quarters to one-
and-one-hall hours long, fol-
lowed by a short question-and-
answer session. Each firm is
usually given a copy of the design
criteria or requirements of the
program, around which the
presentation should be de-
veloped.

The firms that use the criteria
as an outline and follow it will
ultimately be more successful.
“Dog and pony” slide shows
should be avoided. By this time,
the board is aware of each firm’s
capabilities; what it wants to
know is how a firm understands
the program, how it will ap-
proach the problem, and who
will develop the design.

[t 1s quite appropriate to have
a principal of the firm deliver
the general introductions. How-
ever, the proposed project
manager should be the main
presenter, introducing and ex-
plaining the management plan,
since that individual will be the
person responsible for orches-
trating the project. It is impor-
tant that the board feel comfort-
able with the project manager
and his understanding of the
program. Concerned with the
approach of key designers, the
board also should have an op-
portunity to question and evalu-
ate other members of the design
team.

Management Plan

What constitutes a good manage-
ment plan? First, it must explain
how the firm will be set up for

(continued on page 70))
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the project: who will take charge,
how will the project teams be set
up, how will they coordinate
design development, and what is
each individual’s area of respon-
sibility. Second, the plan should
include a well-developed
schedule in which all of the mile-
stones in the project have been
identified and charted out.
['hird, the plan should address
cost control. When dealing with
the Federal government, espe-
cially in today’s budget-sensitive
times, cost control is as important
as good design. Fourth, and
finally, the management plan
should show how the firm will
assist with post-design services.
Overall, the plan should relate to
the evaluation factors identified

in the project’s announcement
and any associated factors ar-
rived at during the firm’s intro-
ductory meetings.

I[f the board starts to interrupt
and ask questions or gives ques-
tioning looks, the firm is proba-
bly not doing well during the
presentation. The firm should
take the lead from the questions
asked, take note of the board’s
concerns, and be better pre-
pared next time.

Negotiations

Once a firm has been selected,
negotiations begin. The govern-
ment has always sought fees that
are fair and reasonable. Until
the early 1980s, and in some
agencies even today, splitting
the difference in proposed fees

has been common practice. Most
agencies now, however, have
become more sophisticated in
determining a fair and reasona-
ble fee, and are prepared to dis-

cuss the man-hours required for

each stage of a design’s develop-
ment.

Percentage charts, which re-
late to construction costs and not
to man-hours, can offer a
ballpark figure for fees, but don’t
take them to the negotiation
table. Also don't use those fig-
ures as the bottom line to back
into the government’s cost
analysis sheets. Once negoti-
ations begin, the ploy will be-
come obvious and give the
government the upper hand.
Finally, overhead has now be-
come a negotiable item, so a firm
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should understand its overhead
needs. The government will not
pay for lavish expenses, but it
will pay for its fair share of
reasonable costs.

Marketing to the Federal gov-
ernment is more difficult than to
private clients, demanding that
certain things be kept in mind:
the importance of introductory
meetings, the significance of
Standard Forms 254 and 255,
the value of the design team
making the presentation, and
the central role of the manage-
ment plan.

Not every commission is for
every firm, so it is important that
firms be selective and concen-
trate on those projects that com-
plement their expertise. Large
firms that have a marketing staff
may appear to have an edge over
small firms, but that is not neces-
sarily the case. If a firm is selec-
tive and understands how to
market to the Federal govern-
ment, its efforts will not go unre-
warded. Frank Battistello =

The author is Assistant Chief of the De
sign and Construction Branch of the
Division of Engineering Services at the
National Institutes of Health.

Law (continued from page 65)

that if he did not exercise due
care, the subcontractor might
sustain damages. The rationale
of the Court was that, in such
circumstances, a person has a
duty to use ordinary care and
skill to avoid causing danger o1
injury to people or property.

In April 1987, a New York
State Appellate Court consid-
ered an appeal after a Trial
Court refused to dismiss an ac-
tion instituted by a contracton
against an engineer who had
prepared contract documents
for the construction of a sanitary
sewer system (Northrup Contract-
ing Inc. v. MRB Group, PC). The
contractor contended that dur-
ing construction, unanticipated
excess water was encountered,
forcing the contractor to incui
additional costs for material and
labor. The contractor alleged
that the bid documents were
erroneously and negligently pre-
pared and sought to recover
damages from the engineer.
I'he Appellate Court merely
aftfirmed the refusal of the Trial
Court to dismiss the contractor’s
action on the ground of lack of
privity between engineer and
contractor.

Later that same month, how-
ever, the U.S. Circuit Court of
Appeals, in interpreting the