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 The Professional’s Resource
for Residential Architecture

ON THE COVER: Dubbe~Moulder Architects de-
signed and built a 3,500-sq.ft. single-story rustic house
for clients in Teton County, Wyoming. This hearth is
crafted from rustic stone and wood. The complete profile
of Dubbe~Moulder Architects can be found on page 8.
Photo: Carmeron Neilson, The Seen
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CORRECTION: In the Summer Edition, we published an article
on the restoration of the Buster Keaton House (page 22). Unfortu-
nately, the end of the article was truncated. You can read the complete
article on onr website: wwwperiod-homes.com. Our apologies to the
owners and the author.
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Creating the Schematic Design
for Chadsworth Cottage

One of the continual criticisms of Classical architecture is that it is “too expensive.” An objective in creating
Chadsworth Cottage 1s to show that beautiful architecture can be produced using available materials and products at
an affordable cost. In this first installment of the Chadsworth Cottage Diary, the project designer details the proc-

ess by which environment, historical precedents, and her client’s desires were reconciled in her schematic design.

by Christine Franck, Designer
hena client says hat he wans  house ABOUT THE CHADSWORTH COTTAGE DIARY |

that looks “like it’s always been there,”

and he wants this to be a beach house
for generous living and entertaining with all of the
modern conveniences and a portico of two-story
columns, and he wants it all built on a relatively
small budget, the challenges to the designer are
many. This is exactly what Mr. Jeft Davis, the

The editors of Period Homes magazine responded enthusiastically when we first heard about the idea
for Chadsworth Cottage.

The client, Jeff Davis, President and CEO of Chadsworth Columns (and also a member of the
board of the Institute of Classical Architecture), shares our devotion to Classical design. Jeff and his
design team came up with the concept of creating a modern residence that incorporates the principles
of Classicism into affordable design.

One purpose of Chadsworth Cottage is to demonstrate that beautiful, traditional architecture can

owner and founder of Ch?_dS.WOtth Columns, said be created for a relatively modest cost using readily available, off-the-shelf components (of the type
to me when we began designing Chadsworth Cot- often seen in the pages of Period Homes).
tage as his new residence. As the project moves ahead, Period Homes will chronicle its progress in further installments of the

Chadsworth Cottage Diary.

continued on page 125
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Designer Christine Franck’s waterfront elevation of a Figure Eight Island Residence for client Jeffrey Davis, 20 September 2001.
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BUILDING ARTS NOTEBOOK:
NEWS AND TIPS FROM LEADERS IN THE RESTORATION TRADES

Risk Factors in Replacement

Roof Slate And Tile

Asking the right questions in advance avoids embarrassments such as tiles that won’t

lock together, or roofing slate that’s not dense enough to last in freeze-thaw zones.

By John M. Corbett, Restoration Trades Exchange

hen the roofing material spec says “as

existing,” or something to that effect, you

have tricky choices to make; your decision
will affect client satisfaction and your bottom line.
With your purchase, you are committing yourself to
one or another repair strategy, each with its own risks
and benefits.

To help uncover roofing material pitfalls, we con-
sulted with Mickey Miller, Sales and Technical Con-
sultant for the Roof Tile and Slate Co., Carrollton,
Texas, which maintains one of the largest inventories
of salvaged slate and tile in the U.S. They also deal in
new goods from reputable slate quarries and tile pro-
ducers worldwide.

One reason that matching historic roofing slates and
tiles is tricky is that these durable materials remain in
service while the companies that produced them have
mostly gone the way of the dinosaur. Beginning in the
1920s slate and tile lost sales to low-cost roofing
materials such as the ancestor of today’s asphalt-strip
shingle. Consumers embraced the up-front savings
these materials offered, even though they paid out
much more in multiple replacements over time. By
1990 the market share for slate and tile together had
declined to 4%. Over the last decade, however, some-
one must have begun doing the math on roofing costs
because slate and tile has bounced back to a respectable
14%. This sudden recovery has sparked wider interest
in the form of foreign imports, renewed domestic
production, and an increase in salvage activity. These
expanding options and new players offer many benefits
— and present a few problems too.

Salvaged Slate: Risks & Benefits

The most compelling advantage enjoyed by well-
matched seasoned roofing material is its ability to
vanish into the field in a way that bright new work never
can. It will always be the first choice for preservation
work. Salvaged goods also have cost and scheduling
advantages. They are usually cheaper and immediately
available whereas back orders for new slate and tile are
usually measured in months, not weeks.

The main risk with salvage, of course, is condition:
Confirm that there is at least as much service remaining
in the replacement material as in the existing roof.
Punky delaminated slate or cracked antique tile isn't
just “used,” it’s used up! There is a belief, often prom-
ulgated by salvage dealers, that these historic materials
can perform forever. Mickey Miller also cautions that
buyers make sure they understand what sellers consider
“usable” material as that may include considerable hip
or valley pieces and fragments that may not serve your
application. Even if you are getting whole pieces, expect
more handling breakage than with new goods. A hands-
on inspection is your best defense against surprises. If
this is not possible, you will be relying on the reputa-
tion of the vendor.

Salvaged roofing slate is available from virtually
every historical slate bed that has ever been worked for
the American market; If you need it, someone probably
has it — if they know what exactly it is. Mythmaking
and the passage of time can obscure the true origins of
this durable material, so be careful about casual iden-
tifications, no matter how emphatic. If in doubt, the

FOR MORE INFORMATION

You can find out more about the Roof Tile and Slate Com-
pany on the Restoration Trades Exchange website at
www.restorationtrades.com. You'll also find listings for
many of the country’s leading preservation artisans, crafts-
men, and contractors.

COST-SAVING SPANISH SLATE SUBSTITUTES FOR
MONSON BLACK: An increasing volume of black slate from
Spain has been finding its way into bistorical projects as a substi-
tute for imreasingl_y scarce and expensive black and gra_y-black
slates from traditional domestic slate regions. Altbougb these Span-
ish quarries have been operating since Roman times, exports to
America are without much historical pre:edent and their use is a
compromise between Imdget and authenticity. Regardless, this
bandsome, uniform slate is easily worked and rated as very dura-
ble. Here we see the slate applied over a rambling Queen Anne
style porch, an approximate match for the aging Monson black
slate on the main roof. When the main roof becomes due  for reno-
vation, it too will be replaced by the black Spanish slate.

only absolutely reliable way to know for sure is by
laying a sample of the replacement slate into the field
of the building’s roof.

New slate is still available from virtually all these
same historic slate beds — for a price. The price ranges
from totally prohibitive to not-that-much-over the
cost of salvaged material. The characteristics of these
traditional slates are well understood and as long as
they are coming from a reputable quarry, they can be
purchased with confidence. Depending on age and
weathering of the existing roof, new quarried slate can
often blend enough to serve adequately as replacements
in the field. Imported slate is another matter as some
foreign producers are offering material that is neither
dense enough nor consistent enough to perform roof-
ing service. That said, there are reliable imported prod-
ucts which can serve as a substitute for expensive or
unavailable traditional domestic slates and are worth
looking at in certain cases.

Risks in Salvaged Roof Tile

It would seem that as a manufactured product, roof tile
would be easier to match than slate. Unfortunately,
according to Mickey Miller, it is not. Like slate, tile
clay is a natural material whose appearance is peculiar
to the location in which it was dug, but unlike slate, the
character of tile is decided in the manufacturing proc-
ess. High durability is achieved by a finer screening of
the clay and higher firing temperatures — all of which
serve to create a fully fused, non-porous, long-lasting
tile. This is most critical in any environment exposed
to freeze-thaw cycles. High and consistent product
quality over the years has earned the Ludowici brand
recognition as the defacto U.S. standard. Salvaged
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BEWARE SALVAGED LUDOWICI TWINS: THEY
LOOK ALIKE BUT DON’T PLAY WELL TOGETHER.
Apparently identical, these two pieces of salvaged Clay Red
French Profile tile were made in the 1940s in different plants
(New Lexington, Obio, and Coffeyville, Kansas) owned by
Ludowici Celadon. Cargful examination reveals numerous dg'ﬁ?zr-
ences in the width qf channels and ribs sqﬁ?cient to prevent instal-

lation qf any volume gf one into the other. Individual tiles may be

made to fit, but larger patches will “creep” considerably. Also, the
Obio tile (left) is noticeably redder, its clay having originated
froma d}'ﬁizrent bed than the Kansas tile. (P}Joto and information
courtesy Roof Slate and Tile Co.)

Ludowici therefore commands a higher price than
salvaged off brands and even most new imports. Ex-
pensive or not, Roof Tile and Slate maintains around
1,000 squares of salvaged Ludowici in their yard but
it seems to go out the gate as fast as it comes in.

With such a well-recognized industry standard, it
seems reasonable to hope that copycat salvaged roof
tile would be interchangeable. Not necessarily.
Ludowici will rarely lock up with tile of its many
defunct imitators. To further complicate the matter,
tile from any one of the many plants Ludowici formerly
operated won't necessarily fit tile from any other and
will certainly not fit the tile they are manufacturing
today, which is 3/8-in. smaller overall. As a result, the
buyer must be wary when seeking units for patches, but
can consider a wider range of options when replacing
entire roof planes where compatibility to existing tile
isn’t an issue.

Some clients won’t compromise any degree of
authenticity for budget, being determined to have a
particular historical material regardless of cost and
availability. Roof Tile and Slate is currently serving
such a client through production of a roof copied from
pieces of a single antique tile found in the attic. The
work is being done by a custom terra-cotta studio at a
cost over $2,000 per square. Similarly, there are tradi-
tional slate regions where roofing slate is no longer
commercially produced but where quarries can be
found that are willing to take custom orders — for a
price. Mickey Miller has heard persistent rumors about
divers who have found a Georgia quarry site at the
bottom of a lake created by a 1930’s flood control
project, with slate stacked and palletized, ready for
shipment. If they can talk about lifting the Titanic, that
slate just may be available for the right Georgia project!

John M. Corbett is Publisher of The Restoration Trades Ex-
change, a web-based network of the leading artisans and con-
tractors in the traditional-crafls fields. Jobn is a former
ateeplejack and rigger, but now spends most of his time cata-
loging and chronucling the exploits of fellow tradespeople,
rather than climbing buildings himself. When Jobn is not in
the field gathering data on the latest restoration and renova-
tion projects — and the people making them happen — he
can be reached on the web at www.restorationtrades.com or at
(888) 852-8202. John Corbett reports on the doings of Ex-
change members in every isoue of PERIOD HOMES.



PROFILE: DUBBE~MOULDER

EXEert Mountaineetrs

A team of well-traveled architects in a ski resort caters to a cross-country clientele

by drawing on design traditions both haute and homespun.

by Eve M. Kahn

he crags and horizon-filling plateaus of Jack-

son Hole, Wyo., have attracted a population

of more architects per capita than just about
anywhere in the nation. Twenty-five architecture firms
operate in this resort-hamlet of 16,000 year-round
citizens — and that’s not to mention the high-end
carpetbagger designers from elsewhere who often stop
by to build their clients’ second or third or fourth
vacation retreats. What sets Kurt Dubbe (pronounced
“Doobie™) and Chris Moulder apart from the hordes
is the broad historical embrace of their work: No other
firm for many states around could handle, with equal

virtuosity, a chinked log cabin, a Shingle Style ranch,
an English clubhouse-like room paneled in Honduran
mahogany, and a multi-family compound of board-
and-batten cottages painted yellow to help defy the
winter.

Dubbe and Moulder also stand out by way of their
physiques: Chris is 6’6", Kurt is 6’7" and, the latter
says, “We're known around town comically as ‘the two
tall architects.”” They met by chance at a local copy
shop almost a decade ago; both were carrying rolls of
blueprints, eyed each other from their mutual lofty eye
height down the counter, and “we both kind of went

In a not-atypical Dubbe~Moulder client property, a valley in the Wind River range, the firm built a log-and-stone main house and guest
cabin for owners fascinated by Western national-park architecture. (Photo: Carmeron Neilson, The Seen)

Fueling the firm’s continual re-explorations of the past and the region is a thriving sideline in preservation. The office has overbauled this

sprawling sandstone hall on a Shoshone / Arapabo Indian reservation, built in 1928 as part of an Episcopal mission and destined to be-
come a college facili{y serving both of the reservation’s long-feuding tribes. (Photo: Kurt Dubbe)
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Chris Moulder (left) and Kurt Dubbe pause momentarily on the
stone terrace of a 7,000-sq.ft. residence, under construction, on

the Snake River.

‘ahah!” Kurt recalls. They've only officially been
Dubbe~Moulder Architects (note the tradition-spir-
ited, ogee-like curvy cyma between their names, instead
of an ordinary hyphen) since 1994, and they're both
relatively young (Chris is a mere 39, and Kurt 46). Yet
they've already built or rebuilt more than four dozen
structures, some as far afield as Connecticut and Wis-
consin. Clients come from professions as diverse as
investment banking, moviemaking, and anthropology,
with sites ranging from streambed hideaways to down-
town highway intersections. These patrons can be so
well versed in local vernaculars that they request near-
replicas of specific lodges in particular Western na-
tional parks, and then there are the skeptics who come
insisting, as did one New England matriarch, “The
only logs I want in my house are the ones I can burn
in my fireplaces.” Every customer receives a product
executed to perfectionist construction standards.

“We're artisans, and there are very talented cabinet-
makers, metalsmiths, you name it, out here for us to
work with,” says Chris, with characteristic plainspo—
ken, infectious enthusiasm for the process. “Clients
bring to the table their wants and needs and interests
and ask for our spin on all that. We recognize that
architecture is a service-based industry, and we aim to
give our clientele the best possible service. And it’s
something we always find fulfilling.”

Especially given the environs in which they get to
work: How many other architects have a chance to
enliven their promotional literature with mouthwater-
ing scenes of snowcapped peaks and wildflower-strewn
meadows, all actually located just up the road? The
scenery in the brochures also plays a part in how the
firm functions, Kurt explains: Whenever staffers get
into visual ruts, they can recuperate just by heading for

the hills.
Parallel Paths

The partners not only resemble each other in their love
of the outdoors and their stylistically omnivorous de-
sign approaches, but both also took peripatetic routes
to settling in Jackson. Both also come from Nordic
backgrounds: Kurt's grandparents emigrated from
Sweden and Finland to a one-room log cabin in Mon-
tana, and Chris’s mother was a first-generation arrival
from Norway who grew up in a Scandinavian enclave
in Brooklyn, speaking no English until well into first
grade.

Kurt grew up in Montana, earned an undergraduate
degree in architecture at the Virginia Polytechnic In-
stitute, and, after receiving a master’s in architecture
with a historic preservation emphasis at the University
of Minnesota, spent eight years at Allan Greenberg's
Connecticut and Washington, D.C., offices. In the
early ‘90s he headed back west to build a private
woodworking shop and movie-screening studio in
Jackson for a celebrity he knew from his Greenberg
years.

continued on page 10



DESIGN « ARCHITECTURE * CONSTRUCTION * PLANNING * PRESERVATION

60 Semmars & 300 Exmb}tors

NEWﬁ‘ | eatures Make Thelr Ilebut.

‘:ever! Preservatmn Execusw' Conference

Contact RESTORATION & ‘ENOVATION for more information. Please visit our Website at
www.restorationandrenovation.com, Email at info@restoremedia.com, or call 800.982.6247 or 978.664.8066.

WRITE IN NO. 3380

If Your Direct Mail Advertising
Is Missing The Target..

We Can Help. Let's Talk.

THE INFORMATION REFINERY®

Powerful Lists For Intelligent Marketers™
A\"« ///‘ 200 Route 17 Suite 5 » Mahwah, NJ 07430-1267
7727 Phone: 201-529-2600 * Fax: 201-529-4030

2>/ 800-529.9020

WRITE IN NO. 501

For BULK REPRINTS
of ARTICLES OR ADS

rom this issue, CONTACT:

THE REPRINT DEPT.

(800) 259-0470

BECOME A®MEMBER OF
TITUTE OF

THE INS
CLASSICAL
ARCHITECTURE

The leading educational resource for
the classical tradition in architecture

When you become a member of the Institute of
Classical Architecture, you not only support its educa-
tional mission but also gain access to the Institute’s
wide range of programs and publications:

O Annual Journal: THE CLASSICIST

O Annual Conference

O Lecture and Salon Series

O Travel Programs

O Summer Program in Classical Architecture
O Book Series

Basic professional-level membership in the Institute is
$50; higher levels of membership are available that
support its ongoing educational programs. Send check
directly to the Institute at the address below, or for
more details log onto the Institute website at
www.classicist.org

THE INSTITUTE OF
CLASSICAL ARCHITECTURE
225 Lafayette St., Suite 1009
New York, NY 10012
Telephone (917) 237-1208  Fax (917) 237-1230
e-mail: institute@classicist.org
website: www.classicist.org

WRITE IN NO. 1340

AUTUMN 2001 « O o PEF/{IOD HOMES




DUBBE~MOULDER, continued from page 8

Excuberant details on this structure include a plump log mantel
resting on even plumper log-tip brackets. (Photo: Cameron Neilson,
The Seen)

Chris, who grew up in Connecticut, ended up study-
ing architecture at Kansas State University, partly be-
cause the Plains were “someplace I'd never been,” he
says. He earned his professional stripes at several Con-
necticut firms before taking a post at a high-end resi-
dential firm in Jackson. (In the course of the two
principals’ travels, both married Midwesterners: Kurt's
Minnesota-born wife, Colleen, is now a social worker
for Teton County, and Chris’s wife Jolene, a Kansas
native, keeps the firm’s books. The couples are neigh-
bors now, too, raising their families in a pedestrian-
friendly subdivision where Chris serves on the
architectural review board, helping keep at bay the
ever-present threat of McMansions.)

“I'm one of the few people here who came for an
actual job,” Chris notes. “Most people come here for
a ski vacation and then decide to quit their lives back
home, interrupt their educations or careers initially, just
for a year or two and then that can turn into 20 years.
Sometimes they’ll wait tables, do construction work,
anything, just to be here.”

After Chris and Kurt’s fateful copy-shop encounter,
they first just shared an office but then began collabo-
rating. They now oversee a staff of eight in quarters
within a self-designed Western false-front commercial
complex. As for their management style: “We encour-
age everyone here to continually educate themselves,”
Chris says. “We tell our recent grads, “Your profes-
sional education starts the day you graduate.” Occasion-
ally, we'll hold a charette and ask everybody to design,
say, a 2,000-sq.ft. Western/Stick Style home. We
want everyone to be fluent in conversing in multiple
architectural styles.”

Climbing Heights

Clients have shown up bearing initial concepts for their

Unpainted Planles splay like starbursts on the feiling of this rustic residence. (Pkoto: Cameron Neilson,
The Seen)

homes as unlikely as the
patterns and hues in a sin-
gle Persian rug, or their
own poems expressing
their feelings about their
property, or the Victo-
rian children’s poem
about the three little fish-
ermen, Wynken,
Blynken, and Nod, who
set off to sea in a wooden
shoe and were immortal-
ized in Maxfield Parrish
illustrations. (For this
latter patron, Dubbe~
Moulder built a series of
yellow-painted board-
and-batten cottages
based on traditional
Norwegian farm en-
claves, or tuns; she’s
named three of the struc-
tures after the poem’s
mariners.)

Clients also present
program requirements as
exotic as a swimming
pool to be shared with
several pet iguanas. (The
homeowner to be pad-
dling alongside these
creatures is a well-known
part-Lakota-Sioux
author.) So it's no won-
der, then, that there’s no
typical Dubbe~Moulder
residential design. Cer-
tain features, however, do
recut.

Some are pure defen-
sive maneuvers: The architects keep plantings as far
back as possible from their more secluded Western
buildings, for example, to reduce the risk of damage
from forest fires. And the partners spec even more
durable first-floor materials than you'd expect in
mountain climes, because large and unpredictable ani-
mals often approach the houses — moose have been
known to nuzzle Dubbe~Moulder bay windows, and
black-bear families have been found pawing up the
living rooms.

In overall form, the firm’s exteriors tend to be
demure, usually out of respect for nearby attractions
like Teton cliffs and the Snake River’s banks. (Yet
Dubbe~Moulder handles urban backdrops with simi-
lar sensitivity — they’re now building, for instance, a
convenience stote/gas station for downtown Jackson
with deep porches and paired-log columns in homage
to Charles Hamilton’s architecture for Yellowstone.)
The wood claddings and stone foundation materials
that the partners prefer look indigenous, but in fact
they're cleverly chosen imports from other Rocky
Mountain states — just 3% of the whole county
surrounding Jackson can be privately owned, the re-
mainder is national parks and forests, and none of it
can be logged or mined.

Inside Dubbe~Moulder homes, there’s a sense of

Seen)
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The architects further demonstrated their versatility with this classically inspired clubroom, in
which the paneling and ceiling were carved from Honduran mabogany. (Photo: Cameron Neilson, The

Even a kitchen countertop, in Dubbe~Moulder bands, can become a source of visual drama, in this
case by supporting a bevy of columns and beams. (Photo: Cameron Neilson, The Seen)

the designers’ delight in toying with regional and his-
torical referents, and some of the details can be down-
right racy. Plump log mantelpieces rest on even
plumper log-tip brackets. Fireplace-flanking stones
form ziggurats up to the rafters. Unpainted planks
splay like starbursts across cathedral ceilings. Even the
simplest kitchen island can become, in
Dubbe~Moulder hands, a support for lodgepole-pine
columns or fieldstones dramatically stacked. The prac-
tice’s commercial work, too, reveals such playfulness:
In a coffee shop that Kurt and Chris designed on the
first floor of their own office complex, S-shaped
wooden tabletops rest on S-shaped metal mounts that
bring to mind — inevitably, in this cattle-country
context — oversize ranch branding irons.

Reaching Peaks

To fuel the practice’s constant re-explorations of the
past, Kurt and Chris run a thriving sideline in preser-
vation. They've restored landmarks including a log-
sided mountain-pass tollhouse, and a sprawling
sandstone hall on a Shoshone/Arapaho Indian reser-
vation that was built in 1928 as part of an Episcopal
mission and is slated to become a college facility serving
both of the reservation’s long-feuding tribes. Also, the

continued on page 12
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DUBBE~MOULDER, continued from page 10

The Wisconsin bouse’s opposite ﬂank is edged in outstretched eaves

' ) o |  roof brackets. (Photo: Kuri Duble)
The architects keep expanding their practice’s geographical and stylistic range: This north-woods camp /Scandinavian / Adirondack hybrid and. voof brackets. (Fhoto: Rurt Dubbe,

overlooks a Wisconsin lakeshore. (Photo: Kurt Du[vbf)

architects are overhauling a
brick-walled, tin-corniced
hotel in southwest Wyo-
ming, across the street from a
Union Pacific depot. The
hotel once accommodated
well-off train passengers and,
after decades of abuse as a
flophouse, is now destined to
house an upscale restaurant
and boutique hotel. And no
other firm in Wyoming con-
sults to the State Historic
Preservation Office; Kurt,
who serves on the state’s Na-

tional Register review board,
notes that Wyoming is end-
ing up with an unusually rich
» atabase about its historic
datab bout its hist
A quintessential Dubbe~Moulder moment: the rgfined meets the a | 7 ‘ buildings. “Yes, we're a

rugged, all executed to perfectionist construction standards. . Y S b young state,” he says. “But
(Photo: Carmeron Neilson, The Seen) '

that means that a number of
first-generation settlers are
still alive, in their 90s.
They're being interviewed
right now, and they're a re-
markable resource.”

Both preservation and
new construction assign-
ments have lately been luring
Kurt and Chris away from
Jackson. They're finishing a
north-woods camp/Scandi-
navian/Adirondack hybrid

on a Wisconsin lakeshore,

: . : ‘ for instance, and restoring an
Loggias, porches, and low-slung masses, as on this home in a golf-course community, keep . :
! . P X g 1890s Classical Revival
Dubbe~Moulder dwellings well integrated with their spectacular surroundings and allow inbabi- h M lis £
tants maximum opportunities for views. (Photo: Cameron Neilson, The Seen) e o, SUTERpals o A
vintage-airplane collector

who’s been known to re-cre-
ate Amelia Earhart’s Ameri-
can voyages. The architects
are angling for more interior-
design projects, too, and keep
persuading clients that a
house shell without archi-
tect-influenced furnishings is
what Kurt calls “a person in
a beautiful suit with the
Ven wrong shirt and tie under-
W e : %5 - NS LT v o neafh.” !
In the Teton range, Dubbe~Moulder created a j ; ‘ %\i“—‘ : I\ We'te very excited ab.o o
family compound out of a half-dozen board-and- E — | { : the .prospect of expandmg,
batten cottages based on Norwegian farm enclaves, e e { - basmauy coast to coast,”
called tuns. The structures are all painted yellow, Soha - |l : Chris says. Kurt finishes the
partly to belp dgfy the winter. (Phoro: Cameron A i i | ;. thought: “We want to
Neilson, The Seen) Inset: The family compound’s pa- e : ‘ !
troness has been naming the various cottages after
characters in ber favorite Victorian children’s { e : e 5
poem, about Wynken, Blynken, and Nod. (Photo: : ' = e ) . Sl h(?me to this incred-
Cameron Neilson, The Seen) Lot , e : ible place‘ '

broaden our professional
practice base, while always
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THE ARTS & CRAFTS STYLE

My Dinner With Berman

Musings on the subtle complexities of the English and American Arts & Crafts Movement

with scholar, designer, and consultant David E. Berman

by Dan Cooper

ne is always torn between emotions when a

cultural artifact they've previously discovered

suddenly splashes into the mainstream me-
dia. One experiences a measure of vindication (See! I
told you that was cool!) tempered with dismay, because
now everyone just loves Gustav Klimt, muscle cars and
those wonderful little chocolates with Mozart on the
wrapper. It's as if yet another piece of one’s individu-
ality has been lopped off to be shared with the general
public, who will then purchase glossy calendars por-
traying the very items one has always coveted.

And so it is with the Arts & Crafts movement. Long
cherished by architects and antique collectors, espe-
cially by those who would just as soon ignore all of that
frilly Victorian stuff, the architecture and furnishings
of the Arts & Crafts movement have leapt from cult
status to omnipresence over the past decade. Yes, there
is faddishness to it. (Do you think in ten years shopping
malls will sport knock-off Stickley settles? Will Disney
build another Arts & Crafts-inspired hotel? Probably
not.) This style has left the realm of the cognoscenti
and entered the popular architectural lexicon forever.
Arts & Crafts will remain a presence much the same as
the Classical, Colonial, and Mediterranean Revivals.

Consequently, many architects and builders are now
faced with the task of creating an Arts & Crafts home
for clients who possess at best a superficial knowledge
of the style. And as with any historical style whose
popularity suddenly peaks, the demand for accurate
design often outstrips the availability of those who
might properly execute it. Quality is compromised in
both aesthetics and construction, and yet-another gen-
eration of shoddy revival architecture begins to dot the

North American landscape.

In an attempt to mitigate the damage, this writer sat
down with David E. Berman, noted scholar, designer,
and consultant of things Arts & Crafts for a discussion.
We spoke of the many variations and influences which
constitute the Arts & Crafts movement and the pitfalls
of reproducing this seemingly simple, yet richly varied
and complex style.

The Origins of the
Arts & Crafts Movement

“The problem,” notes Berman, “is that a little knowl-
edge is a very dangerous thing: Most people still think
that Arts & Crafts is synonymous with the Mission
style and that it must be dark, heavy, and rectilinear.
Every balustrade must be constructed of squared spin-
dles, every door and window casing must be planklike.”
While David readily acknowledges the contributions
of Gustav Stickley, he feels that “part of the Craftsman
style’s current popularity is due to the brilliant market-
ing of the contemporary Stickley-style furniture com-
panies, which have brought Arts & Crafts to the masses,
but in truth, the Arts & Crafts movement existed well
before Stickley, and there were many stylistic variations
during Stickley’s time. The reality is that the Arts &
Crafts movement began with William Burgess and
William Morris in England in the late 1850s at the
London Architectural Exhibition.

“Burgess was one of the early Gothicists, and he’s
referred to as the proto-high priest of the Arts & Crafts
movement. His Gothic imagery and simple architec-
tural forms were the touchstones for decades of archi-
tecture to come. And while William Morris was

Voysey’s Broadleys in Lake Windemere, England, has sweeping, overbanging roofs and reduced-scale fenestration on the road side, while on the lake front three semicircular Regency-style window bays take full

=

David E. Berman of Trustworth Studios, Plymouth, Mass.
(508.746.1 847), works in both the English and American Arts
& Crafts st_yle. While spending a lurge portion of bis time con-
sulting and creating interiors for clients, be also designs and
builds Arts & Crafts furniture and lighting. Here, be selects a
Carol Mead wallpaper for a room in an 1890s Shingle Style
home. (Photo: Scott Dorrance)

certainly at the forefront of the movement, he never
actually designed buildings: He adapted existing struc-
tures and was more preoccupied with decorative arts
and furniture.”

continued on page 16

advantage of the spectacular views. The comparatively small entry porch surprises the visitor by opening onto a double-story great ball.
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THE ARTS & CRAFTS STYLE, continued from page 14

Berman continued to elaborate on the origins of the
Arts & Crafts movement. “Another English reformer,
Charles Locke Eastlake, upped the ante and promoted
this style, which is basically medieval revivalism, and
made it accessible to the middle class with ‘Hints on
Household Taste.” You also start to see a fascination
with the Swiss Chalet style, which has rustic/stick
ornamentation, but more importantly, those low,
sweeping roofs with huge overhangs that eventually
morphed into the Bungalow roofline. Couple this with
Wright and the Prairie School and Stickley and his
Missions and you see where we get Arts & Crafts
architecture.”

Berman stresses that this is more than a history
lesson. “It is critical to remember these stylistic roots,
because the Arts & Crafts movement always reflects
back to the Gothic as opposed to the Classical. It is
English in origin instead of Continental. Structures are
composed of squared timbers instead of turned col-
umns. Gothic, and thus Arts & Crafts, is always based
on organic form; it emerges and melds from the earth
as opposed to being man’s temple placed upon it.”

From the Old World to the New

There were several factions and permutations of Arts
& Crafts, each subtly related yet distinct. The most
recognizable name of the American Arts & Crafts
movement was Gustav Stickley. “Stickley, like East-
lake, was a keen observer of the current trends and
created a cohesive style that was available to all,” says
Berman. “The bungalow drew inspiration from the
ancient Spanish Missions in the American Southwest
and the Chalet style, then coupled it with the or-
ganicism of Stickley’s English predecessors.”

“Frank Lloyd Wright was much more stylized and
less proletarian,” says Berman. “He starts out cleaning
up the Queen Anne style, and then adds a witty geome-
try to take it to a different place. Wright then evolves
into Prairie School. He compresses and flattens the
elements, the feel becomes horizontal and the structure
becomes ‘of the earth’ not only in form but by utilizing
stone, shingle and stucco.”

As America approached its Centennial in 1376,
there was a reawakening of awareness of its historical
roots. This included not only the Colonial Revival in

g -
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Mediterranean influences were also to be found in the Arts & Crafts movem

This Rockland, Mass., home possesses many of the elements that Gustave Stickley espoused. One may observe the English influences in the

stucco exterior finish, casement windows and hooded dormer, but the exposed rafter ends and cobblestone foundation stnack of the Ameri-

can faction of the Arts & Crafts movement.

architecture and decorative arts, but a movement to-
wards Rusticism that included buildings and furnish-
ings created from logs and twigs which were cut and
bent to the desired forms. It was a romantic revival,
and, while not necessarily Arts & Crafts by definition,
it also drew inspiration from the Chalets it often
emulated. It was only a short, stylistic leap from these
buildings to the bungalow.

David feels that some of the most distinctive Ameri-
cans were the Brothers Greene. “They adapted Japanese
design to the bungalow style. Their Japonism is a very
‘pure’ rendition and has nothing to do with the Anglo-
Japanese movement of the 1870s and 1830s: There’s
no Anglo whatsoever in the buildings; they are adapta-

ent. Charles Greene’s James House in Carmel, Caliﬁ is roofed with the red clay tiles so common to that time. The crisp stone con-

tions of actual Japanese structures.”

Berman’s muse is the English architect C.F.A.
Voysey. Voysey, like so many of his fellow Arts &
Crafts colleagues, designed not only the structures, but
also all the furnishings whenever possible. “His playful,
childlike style has none of the rectilinear ponderous-
ness of much of what's termed Arts & Crafts; it is
organic and beautifully laid out with an underlying
highly studied geometry.” He continues, “Voysey's
failing was that he remained true to himself and never
adapted to fashionable taste, thus he fell from popular

favor, but his work has always been realized as genius.

continued on page 18

RN e cousi

struction and arches convey the organicism that was a basic tenet of Arts & Crafts design. Note the alternating courses of rough and dressed stone in the walls.
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THE ARTS & CRAFTS STYLE, continued from page 16

It’s only now, with the renewal of interest in this period,
that more people are appreciating his work.”

Arts & Crafts Design Today

Our conversation progressed from the historical as-
pects of Arts and Crafts and proceeded towards the
practical. I asked David how he thought one could
re-create Arts & Crafts structures convincingly. “What
made original Arts & Crafts architecture work was a
combination of proportion and distinctive materials.
Unfortunately today, the materials employed in the
past have become so prohibitively expensive that one
is forced to imitate them. Plasterboard is substituted
for stucco, stone is replaced with cement, inferior
woods are used, and a particular peeve of mine is
crudely made hardware and lighting that are pale imi-
tations of what was used a century ago.”

Berman insists that money is well spent on superior
products. “Quality will out; a prime example of where
reproductions of Arts & Crafts houses fail stylistically
is the interior woodwork or finish trim. Instead of
using quarter-sawn white oak, straight-cut red oak 1s
often substituted. Aside from its wild, coarse grain that
lacks the delicacy of white oak, it is dimensionally
unstable. Red oak is a secondary wood and should
remain so.”

He continued on the subject. “To create a successful
crown and/or beamed-ceiling treatment, one must take
into account the huge number of complex miters that
must be cut; one can’t just simply tack up a huge crown
molding and expect it to look authentic. It’s better to
have a few, well-proportioned beams than a clutter of
ill-conceived ones. There need to be fascias and sof-
fiting worthy of the original designers. Clients must put
their money where it will show, even in something as
simple as a flat door casing. The stock should be 7/8
to I in. thick instead of the current standard of 3/4 in.

This subtlety, when cou-
pled with the proper
wood species, produces a
convincing massing that
all the fussy, undersized
casings will never yield.”
David states that he
frequently receives calls
where potential clients
say, “I'm building a
Voysey House and 1
want you to help me.”
AndI'll inquire, “What's
the exterior surface?”
They’ll reply ‘wood’
(Voysey houses were
masonry) and I'll ask
what the roofing mate-
rial is, and they’ll say ‘as-
phalt’ opposed to slate or
tile. They’re not building
a Voysey house at all,
they're constructing
some McMansion with
Arts & Crafts touches."
“The other dead give-
away to a bad re-creation
is a total disregard for
proportion,” says Ber-
man. “Today, architects
are trying to force Arts &
Crafts design elements
on standard structures
using standard dimen-
sions, so you're basically
getting a tract house with
tiny moldings and con-
temporary scale that
contains vague references
to Arts & Crafts. It’s es-

C. F. A. Voysey’s Hollymount of Beaconsfield, England, displays several characteristics of his work,
including casement windows set in stone and stucco construction. Note the broad gray-green Westmore-
land slate roof as well. The arched doorway was also a_favorite motif of Voysey’s and framed so low
as to appear designed for a hobbit; Voysey was just over five feet tall.

The Riordan Mansion in Flagstaff, Ariz., is an excellent example of the Rustic influence in the Arts

s d =

& Crafts movement. Note the log construction of the upper stories (which is actually a veneer) com-
bined with hand-split shakes. The rough stone arches, a frequent feature during this period, contribute
to the primitive feel. The sprawling house counts several pieces of Harvey Ellis inlaid furniture

amongst its collection.

sential that anyone de-
signing a contemporary
Arts & Crafts dwelling
study the proportions
and geometry of the
original structures.”

Berman also points
out that clients deplete
their budgets on interior
volume instead of quality
design and execution.
“People feel that they
need huge amounts of
square footage, and they
spend it all on space,
scrimping on the finish
elements that create an
accurate feel. They
should build smaller,
better houses instead of
these big, sprawling
barns. There’s a reason
why the average house
diminished in size after
the turn of the century
— no one but the very
rich had live-in servants
anymore. No one had
time to run around pol-
ishing the brasses (let
alone dust).”

Granted, the use of in-
terior floor-space has
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evolved greatly over the past century, but David cau-
tions that attention must be paid to previous floor
plans and functions of rooms for accurate reproduc-
tions. “Today’s clients want a ridiculously large kitchen
in which they can also watch television and fit several
sofas. They want an open plan with no doorways that
flows into each room. Here’s a tip: When you remove
all of the doorways and walls, the second floor flows
seamlessly into the first. The “open look" is their
choice, but when they ignore the massings and func-
tions of the original designs, you just get a Great Room
with bad detailing."

He also feels that one should strive to avoid the
“kitchen sink” approach to design, wherein elements
of various sub-styles are combined willy-nilly. “Just as
one wouldn’t place a rococo mantel on a Federal hearth,
one shouldn’t blend Rustic touches with Macintosh
roses. The result is Mickey Mouse sight-bite design.”

Berman’s caveat to those considering building an
Arts & Crafts home: “Don’t try to go beyond your
means with flash while sacrificing quality. Think about
how much space you truly need, and what you can

afford and build it as well as you can.”




T, ———————
DOORS & WINDOWS

ﬁ PHELPS company

TRADITIONAL BRASS WINDOW HARDWARE

sash pulleys
Sash pulleys, sash chain, brass sash locks b oo vto ety
and lifts; cremone bolts, casement hardware, o

brass screen doo- hardware

casement fastener

Our Model CF780 is

a traditional pattern
casement fastener
available right or left
handed with a choice
of four different strike

and brass screen door hardware.

It's all in our new Catalog.

Our latest catalog includes clear photos
and information for all of our hardware.
Call us today to request your copy.

plates.

PHELPS COMIPANY 2001/02 caraioa
T e DO ENORE

TRADITIONAL BRASS WINDOW HARDWARE s

Brattieboro, Varmont

Tel 802-257-4314  Fax 802-258-2270

WRITE IN NO. 6001

PHELPS COMIPANY

TRADITIONAL BRASS WINDOW HARDWARE
Tel 802-257-4314  Fax 802-258-2270

WRITE IN NO. 6001

° Call for a catalog.  Or visit our website:
STON(E: 800-597-3606 stonemagic.com
MACIC ‘o 2iemsass  rmom

ﬂﬂ% OtHER CAST STONE PRODUCTS AVAILABLE

F

Create Custom
Decorative Effects...

Color W n———
Browse the complete OPEN 24 HOURS

Marbles product selection at EVERY DAY!

\\H W ? The Faux Store. i
[extur Choose from superior
| waterbase decorative

finishing materials and

helpful books & tools.

FAUX EFFECTS INC., ® 1-800-270-8871 i - www
www.fauxfx.com e www.aquafinishing.com , ]
[
eriod-homes.com
°

The Internet Gateway
to Historical

For BULK REP RIN TS Pr%g:gzsﬁessgﬂa'lces ROSSATO GIOVANNi stl

ww \\.fdu\s[()l’(‘.((’)n’l

WRITE IN NO. 9067

VICENZA STONE SCULPTURES

WRITE IN NO. 4690

L]
Ar ChlteCture P.O. Box 524 - 36100 VICENZA - ITALY
0 L"IlLUl HII‘()«”L\ cenzastone.com - Www.vicenzastone com
WRITE IN NO. 6110

rom this issue, CONTACT:

(800)259-0470

AUTUMN 2001 ¢ 19 & PERIOD HOMES



THE ARTS & CRAFTS GARDEN

The Soul of Stone

The use of stone in a garden is a signature of Arts & Crafts design. Well-built walls take

into account the size and shape, as well as the grain of the stone and joint lines. Sensitivity

to stone's locked-in energy can make the difference between a living wall and a dead wall.

by Keith Davitt

once worked with a man on a mortarless stone wall

I was building and tried to explain the locked-in

energy — the living quality of stone. “These stones
aren’t alive,” he said. “They're stone-cold dead. Why,
they're dead as stones!” He chuckled himself off the
jobsite, but I have to say, these 20 years later, his view
is by far the one most commonly held today.

But 1t was not alwnys so. From a landscape builder’s
point of view, the most outstanding attribute of the
Arts & Crafts period is the quality of its stonework.
That quality is evident not only in how well masonry
things were built, but also in the sensitivity to the
materials employed. Stones were not treated as pieces
of a puzzle ... as dead things to be fit together however
1}10}' might. A stone was put Into a wall, for cxample,
not simply because it fit there but because it went well
with the stones around it. There were also considera-
tions of shape which would determine the line of the
joints, of color harmonies, textures, and the flow of
grain.

These considerations have long since been lost to
the majority of stonemasons. Now it is nothing more
than a jigsaw puzzle: It a stone fits a spot, in it goes,
and to hell with the overall look, with the flow, with
the ‘life” of the wall.

Some of us (though all too few) still try to practice
the principles that made the masonry of the early-20th-
century Arts & Crafts movement so outstanding. As
someone who has done a fair bit of stonework, I'd like
to demonstrate those principles insofar as [ understand
and practice them. I'll show examples of good work,
not such good work, and just plain (though not un-
common) bad work, and explain what, at least in my
view, makes them so.

River Stone

Fig. I is a fairly typical example of a mortared wall of
river stone. At first glance it does not appear to be a
bad wall. On closer inspection, however, we find that
it fails in every respect. From a purely technical per-
spective, apart from aesthetics, it is simply badly built.
Notice Fig. 2, a detail of the wall. Obviously the wall

has needed repair: It's leaning outward more than half

1

Fig 1. This tall river-stone wall is built with inadequate drain-
age and little appreciation of the individual qualities of the stone.

Fig. 2. A detail of Fig. 1 shows extensive repair work was
needed. In fact, unless weep-holes are provided, this wall will
come down in a few years.

a foot at the top and, in fact, this wall will collapse
within the next five years because of inadequate weep
holes. A mortared retaining wall of any size, and espe-
cially one this tall, must have drainage holes or the
pressure of built-up water will push it over. For a wall
this tall, the holes should be at various elevations —
from several feet below the top to 2 ft. or so above the
bottom, and at least every 8 or 10 ft. apart.

From an aesthetic perspective, too, the wall fails.
River stones, also known as river jacks and river rounds,
are irregularly shaped, rounded stones commonly used
in Arts & Crafts buildings. Because each stone has a
unique shape, consisting ()fcompouﬂd curves, they can
be combined to create very pleasing harmonies with,
for example, the outward curve of one stone fitting
against the inward curve of another, or the curving line
of one stone picked up and carried on in an adjacent
stone.

Working with the stone this way creates a tlowing
motion of both the lines of the stones and the joint
lines between the stones, which, in combination with
their harmoniously arranged shapes and colors, can be
quite visually satistying. Whatever harmonites this wall
exhibits are purely accidental. Look at the joint lines.
There 1s absolutely no flow to them: The)‘ are static,
self-cancelling, and generally displeasing to look at.
Attempting to lay the stone in straight courses, a
common and proper technique for working with many
other stone types, is not suitable for river rock. No
attention was paid to the individual qualities of each
stone. They were thrown together as they came to hand
because they were roughly of the right size, and this
lack of sensitivity to the qualities of the stone shows in
the wall. The mason had no feeling for each stone as
an individual entity. They were instead, just units of
building material and thus, the result is a dead wall.

Fig. 3 is a better example of working with the shapes

Fig. 3. An example of river-stone work showing some pleasing
barmonies between individual stones, yet the wall remains static

and lacks flow.

of the river stone. This wall stands in a mason’s supply
yard as a demonstration of how to work with split river
jacks. (A river jack is split so that the inner side is flat.)
Although not an outstanding wall, at least the stones
were in parts placed with an appreciation of their
harmonizing shapes. Tracing the joint between the
stones, we find pleasing, flowing lines completcly lack-
ing in the previous example. However, the motion
seems to emanate from the center of the wall and does
not seem to really go anywhere, which causes the wall
on the whole to seem static.

Fig. 4 is an image of a water garden I built as part
of the entry garden for the Brooklyn Conservatory of
Music. The water garden needed to serve as both a
continuation of an adjacent brick wall and to balance
the brick wall across from it. Thus it is transformed
from the original brick wall into the second wall,
gradually becoming a wall built entirely of river jacks.

As can be seen in this image and in Fig. 5, not only
were the shapes of each stone considered but so too
were the color and flow of the grain. No stone was
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Fig. 4. A water garden built in the Arts & Crafts style features

brick, brownstone, and river jacks harmoniously combined.

Fig. 5. Notice the flow created by the plucement and grain of the

stones, which gives this water garden a ‘living’ quality.

laced unless it worked well with the stones around it.
(Note: When building a wall, I will pick up each stone
at least five times before finding its home!) Each stone
needed to contribute to the feeling of life, of harmoni-
ous, organic motion. If you look at any of the stones
you can feel its movement; using the stones with an
appreciation of these qualities give the construction
life, energy, and motion.

Fig. 6 shows an exceptionally well-built and very
pretty wall I came across in an old Brooklyn neighbor-
hood. The stone-shaped weep holes are plentiful and
well placed. There is not a great deal of flow to the wall,
yet there is considerable sensitivity shown in the stone
groupings. There is a comfortable, organic feeling to

continued on page 22

Fig 6.4 low retaining wall built of river stones is possessed of
an organic quality,

e oaw

Fig. 7. A detail of the wall in Fig. 6 shows a particularly well-
formed grouping of stones.
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