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Days can't be stretched to fit dea lines. 

Only government spending has that kin of 

elastic power. Bu what 

about windows that 

add a few days to your 

schedule? We custom-

size vinyl, aluminum and 

, 
WoodClad windows all in less t an t ree 

weeks. We make su e they 

get to the job si· e on time, 

in full. No delays. That's one 

less thing to worry about. And since you're 

not squeezing more into your day, you're 

getting more days out of your month. 

Windows that fit schedules. 



Most special application details 
are available by phone using our 
24 hr. Vent-Fax™ . Also you can 
download the files from our 
website at www.cor-a-vent.com. 
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·New 
construction-
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100% of costs 
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Loans to 
10 million 
Call 
1-800-72 7-6050 
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>uld You Rather Fit 

A 
Square 

Peg 
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"'10\-\ 
Than Design Central Heating & 
·cooling In An Older Building? 

Designing Central Heating and Cooling For an Older Building 
Shouldn't Be Like Putting A Square Peg in a Round Hole! 

If you choose to use the UnicoSysteuf'you're not alone. The UnicoSystem® 
is the top retrofit air conditioning and heating system in the U.S. and is 
regularly featured on This Old House television program. This 
revolutionary system eliminates the need for obtrusive metal ducts. Now 
you can have it all .. . aesthetics, charm, historical value and comfort. 

Call For More Information! 

UNICOSYSTEM® 
Letting Better Comfort Fit In ... 

4160 Meramec •St. Louis, MO 63116 • (314) 771-7007 • (800) 527-0896 
www.unicosystem.com 
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17,000 products from 
3,100 manufacturers 

Limited Supply. Order Today. 

; Call 1-800-241-BLDR 
It costs just $ 29.95 
plus $5.00 for shipping 
and handling. 

This Web-enabled CD is fast, 
easy-to-use and the most com­
prehensive database of its kind. It 
puts all the information you'll evei­
need about building products right 
at your fingertips. Just put the 
CD in your CD-ROM drive, click 
your mouse and you' ll find: 

• Up-to-the-minute information 
on over 17,000 bu ilding 
products 

• Over 300 new product 
introductions 

• Product catalogs for over 
30 companies 

• Links to hundreds of 
manufacturers' Web sites 

• Manufacturers' add1·esses, 
phone/fax number; email 
addresses and ordering 
information 

Compatible with both Windows 
and Macintosh-based computer 
systems. 

A 
~ 

Beautifully designed, flawlessly engineered, 
and carefully crafted from quality materials. 

It's time you looked at Rota roof windows in a whole 
new light. Whether you're designing, building or 

remodeling a home, easy installation and innovative 
designs make any of Rota's fixed and venting roof 

windows worth a second look. 

Like our Sweet 16 model, designed for a perfect fit 
between 16"-on-center rafters .. . 

And the new Pro Model that mounts just as easily 
above standard 24"-on-center trusses, making it great 

for "bubble" skylight replacement ... 

Or the Rainbow Collection of sashes and flashing 
· iii five populm; colors. 

Plus, every Roto roof window is backed by 
a lifetime guarantee. 

Roto. The world's best roof windows. 

ROOF 
WINDOWS 

For more information call Rota Frank@ 1-800-243-0093 
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EVEN WITH THAT ENTRANC 
BUT THEN You RED 



rAY THE HOUSE DIDN'T SELL. 
:GNED THE KITCHEN. 

The house had been on the 

market for over a year. Sure, the 

_ leaded glass doors and columns 

wowed all who entered. How could they not? The 

columns with their Corinthian capitals. The leaded 

glass doors crowned by a baskethandle arch. But they 

weren't enough to close the deal. 

Then, you redesigned the kitchen. Using only 

Jenn-Air appliances. And the house soJd to the next 
/ · ~ 

couple who saw it. 

It all proves what 

the award-winning .·. · 

design of a Jenn-Air kitchen can do. It's the 

pillar that people look for in a beautiful home. 

No offense to the entranceway. 

mmmUENN-AIR 
THE SIGN OF A GREAT COOK® 

For a free brochure call 1-800-JENN-AIR or visit our Web site at www.jennair.com 
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Here's one of the secrets to A/side's success: 

We listen. We innovate. 
And that's the way it's been for more than 50 years. 

Back in the late '40s, we heard "less maintenance:' So we revolutionized the housing 
industry with aluminum siding ... the first residential siding that didn't need regular 
sanding, painting or repairs. Since then we've kept on listening, building a tradition of 
innovation as we've advanced the technology of easy-care siding for homes. 

But easy-care is only part of what we've heard. You've also told us you want technology 
that assures easy installations, superior finished results and exceptional long-term quality. 

So we've turned those ideas into products such as: 

Charter Oak TM reinforced premium vinyl siding, 
the only one-piece reinforced vinyl siding on the 
market. Our exclusive TriBeam™ technology fuses 
extra support to a premium thickness panel. The 
result is superior wall-straightening rigidity ... fast, 
easy installations ... and outstanding finished quality. 
That's why it's one of the fastest growing products 
on the market. It's the best reinforced vinyl siding 
you can find. 

Charter Oak™ reinforced premium vinyl sojfit. 
TriBeam one-piece reinforcement provides excep­
tional strength and rigidity for the toughest soffit 
installations. Unlike ordinary vinyl soffit, it doesn't 
sag or cup. It goes up fast, and the quality lasts. It's 
a market leader too. 

Exclusive one-piece TriBeam™ 
panel reinforcement makes 
Charter Oak the strongest, 
stiffest and easiest-to-use vinyl 
siding and soffit on the market. 



Now Alside innovation gives you 

another outstanding product . .. 

An advanced 
design produces 
the realistic look 
of individual 41h" 
"boards" you get 
only with 
Center Lock. 

CENTERLOCK'' 

Premium Vinyl Siding 

CenterLock™ premium vinyl siding. No other standard 
priced vinyl siding offers the advantages of CenterLock's 
patent-pending design. Two locks - an enhanced 
conventional lock at the nail hem and a positive 
interlock at mid-panel- give Center Lock the strength 
and rigidity needed for: 

Straighter walls- because CenterLock is up to three 
times more rigid than competitive panels. 

Tighter, flatter laps- no gaps, just flat-to-the-wall 
beauty that lasts. 

Superior finished quali-ty- the strength to stay locked 
tight, even in winds exceeding 150 mph. 

High productivity- because like all our products, 
CenterLock is contractor-friendly. 

One contractor called it ((the best locking siding­
and the best lapping siding- on the market." 

And that's exactly what you told us you wanted. 

CenterLock's exclusive double­
lock design produces greater 
panel rigidity and unsurpassed 
locking power. 

For more information on Alside's customer-inspired new products, visit your local Alside Supply Center or 
an independent Alside distributor. Or call toll-free 1-800-922-6009 to request product literature and samples. 

Alside. When it comes to your product needs, we're listening. 

Alside, Inc. PO Box 2010 Akron, Ohio 44309 http: //www.alside.com Alside is a registered trademark. ©Alside, Inc. 1998 
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~Win more job..-.. 
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International 
Alliance of 
Interoperability 

Fax your list to: 415-703-9770 or visit 
www.worksthewayyoudo.com 

and receive a FREE Demo ·CD. 

Works The Way You Do 

(Of course, you can call us too at 1-800-344-3468.) 

SEND MY CD TO 

NamE 

Com pan} 

Aoores~ 
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Te 
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from the editor 

the genuine article 
neotraditional neighborhoods b01Tow the best of housing's past. 

by boyce thompson 

f
or 10 of the last 12 
years, I lived in the 
kind of ideal place that 
the planners of tradi­
tional neighborhood 

developments (TNDs) strive 
to create. My wife and I 
bought our modest bungalow 
in Takoma Park, Md., partly 
because of its expansive 
front porch and beautiful set -
ting. When the dogwoods 
and azaleas bloomed, we 
could sit on the swing and 
watch neighbors walk by. 
Conversations often ensued. 
Dinner plans were made. 

abundant diversity 
Talk about a community 
with different housing 
styles. Fully loaded Victori­
ans, built in the last century, 
still stand, beautifully 

aprons. The widths of 
streets vary from wide, 
tree-lined avenues to one­
car-at-a-time "alleys." 
Everyone takes the Metro 
(light rail) to work. 

The beauty of Takoma 
Park lies in its diversity, both 
in housing style and people. 
Our street was a demograph­
ic melting pot-elderly peo­
ple who had lived in their 
homes for 40 years, singles, 
dual professionals who 
would restore the historic 
houses, and first-time buyers 
with young children. We had 
block parties, murder mys­
tery parties, and birthday 
parties. 

Takoma Park was the 
ideal place to raise small 
children. Both our boys 
were born there. We could 
push a stroller to any one of 
three tot lots, some with tire 

how can you create something from scratch 

that takes decades of misadventure to cultivate? 

restored. Bungalows arrived 
in the 1920s, many of them 
by train from Sears. Then, in 
fits and starts over the years, 
a parade of assorted infill 
houses marched in: family­
friendly splits, understated 
ranches, solar behemoths, 
and most recently, Victorian 
knock-offs. 

Setbacks vary, to say 
the least. So do lot sizes. 
Carriage homes spring up 
like volunteer trees. The big 
homes have garages; the 
rest make do with parking 

swings, some without. We 
could also stroll "down­
town" to a small commer­
cial district that boasted a 
convenience shop, book 
store, drug store, pizza 
place, and video store. On 
Sundays, they turned main 
street into a farmer's mar­
ket. We always ran into 
people we knew. 

consulting 
the past 
This is the kind of ideal that 
the developers of TNDs are 

r es id en ti al a r c h i t ec t I may· june 1998 

striving to recreate, with 
limited success. How can 
you create something from 
scratch that takes decades of 
misadventure to cultivate? 
The funky houses, varied 
setbacks, and impromptu 
streetscape in Takoma Park 
came from generations 
leaving their stamp on 
things- remodeling, remud­
dling, subdividing. 

New pattern-book homes 
in TNDs almost seem too 
perfect. And the land plans­
with inconvenient parking 
and postage-stamp back­
yards- are sometimes less 
than desirable. These weren't 
exactly endearing features of 
Takoma Park; you only put 
up with them because you 
enjoyed living there. 

We left Takoma Park two 
years ago because we des-

Katherine Lambert 

perately wanted a yard, 
especially a back yard. We 
needed a place for two 
active kids to play. We 
needed a bigger house with 
a family room, where our 
children could vent their 
energy during the winter. 
We couldn't afford any of 
the historic mansions in 
Takoma Park, so we bought 
a big split-level in a charac­
terless suburb of Bethesda, 
Md. 

Thankfully, newer 
TNDs- we feature several 
in an article beginning on 
page 60- mix densities to 
meet demands for larger 
lots, backyards, and ga­
rages. Yet they still manage 
to deliver the community 
character that people crave. 

Even so, there's no sub­
stitute for the real thing. rn 
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I,, e 
ultimate 
design 
challenge 
residential architect announces a 

homes 
design 

for habitat 
awards 

desi'gn competition to benefit Habitat for Humanity, 

a nonprofit organization that builds simple, decent, 

and affordable homes with families in need. 

our goal: To shine a national spotlight on design excellence in affordable housing. 

your challenge: To design a livable, buildable, affordable house for a Habitat family in Yonkers, N.Y. 

the rewards: Bob Vila and a team of volunteers will build the winning design on national TV this fall. 
The winner also will receive feature coverage in residential architect and a grand prize of $5,000. 
Citations of merit ($500 each) will be awarded at the judges' discretion. 

entry deadline: August 20, 1998 

Homes for Habitat Design Awards is cosponsored by residential architect, APA-The Engineered Wood Association, and Premier Building Systems. 

For program details, mail or fax this coupon to: 
Homes for Habitat Design Awards I One Thomas Circle, N.W., Suite 600 I Washington, D.C. 20005 I Fax: 202.833.9278 (attn: Deena Shehata) 
Or call: Deena Shehata at 202.736.3407 I Or e-mail: dshehata@hanley-wood.com 

title ____________________________ _________________ _ 

company name ___________________________ _ ____ _ _ ________ _ 

street address ____________________________________ ---'---'-------

city/state/zip ___________________________ _ _ ______________ _ 

phone ____________________ ~ fax ____________ __________ _ 

e-mail _ _____________________________ ____________ ___ _ 



Summit® Aluminum Sliding Norco® Wood Swinging 
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Patio Doors 
SOMETIMES, THE BEST THING about the house isn't 

the house at all-it's what's right outside: the sun­

shine, the trees, the birds, the garden. Together, they 

create the sense of a private sancn1ary &om the busy 

world, which is a powerful motivator for a home 

buyer. Patio doors play a key role in establishing that 

atmosphere, allowing you to claim the beauty of the 

outdoors and use it as a design element in your 

home. What's more, almost unprecedented innova­

tion by the patio door industry has resulted in 

phenomenal long-term performance that will satisfy 

today's well-informed, demanding homeowner. 

That's why builders and remodelers can recommend 

and use patio doors, and know that their customers 

will be satisfied. 

The new doors do much more than let in light and 

let out the dog. They swing. They glide. They're 

one-, two-, three-, or four-panels. They're available in 

aluminum, vinyl, steel, wood or wood that's clad 

with aluminum. They come ready to paint, or in a 

stunning range of carefully selected clad colors. They 

have transoms, they have sidelights. They have 

grilles, muntins, divided lights, or nothing at 

all. They're extra-tall, they're extra-wide. They say 

"traditional." Or they say "hip." Or they say 

"original." In short, they're whatever you-and your 

customer-want them to be. 

The new doors fit perfectly and slide effortlessly for 

years. The better doors glide on long-wearing steel 

ball bearing rollers in heavy-duty housing. Swinging 

doors now have heavy-duty hinges. The polyvinyl 

versions of both sliding and swinging doors have 

steel or aluminum inserts in the rails; the aluminum 

and wood versions are reinforced at the corners and 

joints. These changes make the doors strong and 

stable, which is why, years later, they open and close 

just the way they did on the first day. Leading patio 

door manufacturers have successfully addressed old 

concerns about energy efficiency. Many patio door 

frames are now either wood, aluminum clad wood, 

or vinyl, all of which insulate better than yesterday's 

patio doors. Insulating glass and high-performance 

weatherstripping finish the job by keeping hot and 

cold air where each belongs. 

So go ahead and let your homeowner fall in love 

with the romance of patio doors. Some of the very 

best this industry has to offer are from Caradco®, 

Norco®, Pozzi®, Summit®, and Wenco®. No matter 

what your budget, no matter what your style, one of 

these companies has the patio door that will 

transform that house. 

For more information on patio doors, turn 

to page 27. We've also included two detachable 

Quick Tips cards-one for you and one for your 

customer-with useful tips on selecting and 

installing patio doors. • 







home front 
tips and trends from the world of residential design 

tour-ism 
ere's a way to market your firm's services: bring 4,000 prospective 

clients through one of your houses. That's the number of people 

who took the Austin (Texas) AIA housing tour during two days last 

October. The self-guided tour featured the work of 12 chapter 

members and netted Austin AIA just under $30,000. Ticket prices ranged from 

$15 for the full tour to $3 for any single house. 

To select houses for the tour, the chapter sends out a call for entries to its 

members. A preview committee visits every house submitted and then picks 

the final roster. "Our biggest problem has been houses that are still under con-

struction [on the day of the tour]," says the chapter's executive director, Sally 

Fly. "So we've changed the rules to require that houses be finished at the time 

they are submitted." And it's getting harder to 

find owners who are willing to open their homes 

for the tour, Fly says. Participating owners receive 

a certificate and an invitation to a post-tour party. 

Sponsors include manufacturers and suppliers whose 

products are represented on the tour. The chapter has 

eschewed major cosponsors, however, in an attempt to 

keep the program goal pure. "We want to promote the 

message that architecture is for everyone, whether you're spending $60 a foot or 

$350 a foot," Fly says.-Susan Bradford Barror 

Photos: © Paul Bardagjy Photography 

san antonio style 
San Antonio AIA joined the tour business 
last fall with a seven-house itinerary that 
drew 500 people. The chapter patterned 
its tour program after Austin's, but added 
a kickoff lecture by TV personality Steve 
Thomas of "This Old House." 

Michael G. Imber, AIA, had two hous­
es on the San Antonio tour. ''The benefit 
went beyond generating business," he 
says. "It let the public see what we as 
architects do, as opposed to residential 
designers." 

One of the Imber houses was this 

20 www.residentialarchitect.com residential architect I may· june 1998 



4,000-square-foot residence for a young 
family. It occupies one-third acre at the 
end of a newly developed street. The 
clients requested a home with indige­
nous roots, expressed in an urban 
vocabulary compatible with nearby com­
mercial structures. Imber chose native 
limestone for the exterior, with an upper 
level of plaster colored by local sand. A 
tower caps the house, affording views 
from downtown San Antonio all the way 
to the Hill Country.-S.B.B. 

residential architect I may· june 1998 

home sweet office 

h 
ome offices aren't just a 
fad-they're a necessity 
for more and more Ameri-' 
can families. Consider 
these findings from a 1997 

U.S. Department of Labor survey: 

· More than 21 million people do some work at home as part of their 
primary job. That's nearly 20% of the working population. 
11 About six in 10 use a computer for the work they do at home. 
• Nearly three-fourths of people who work at home are in married-couple 
households. The work-at-home rate is the same for couples with and with­
out children. 
• More than 4.1 million self-employed persons have home-based businesses. 

The message for architects: Those showpiece studies right off the foyer 
won't cut it anymore. Assess clients' home office needs, then deliver a 
workhorse office space. For more on work-at-home trends, contact the 
U.S. Department of Labor's Bureau of Labor Statistics at 202.606.6378 
or http://www.stats.bls.gov.-S.B.B. 

a different light 
• ncandescent light 

I 
has long been the 
favorite for general 
residential lighting. 
But a competitor 

may be waiting in the 
wings. It's metal halide, 
a lighting technology 
now in industrial and 
commercial use. 

Photo illustration: Peter Means 

lighting consultants. 
The idea of lighting 

an entire house with 
metal halide is still a 
futuristic one. Its pure 
white light is difficult 
to dim. And the initial 
investment, about $29 
for a 68-watt lamp, 
isn't easy for consumers 

Advanced Lighting 
Technologies, a major 

Courtesy Advanced Lighting to warm up to. But a 
Technologies 

manufacturer of metal halide lighting, 
is sponsoring a 5,297-square-foot 
demonstration house lit exclusively 
with metal halide. Called the Micro-
sun Concept Home, the house was 
designed by the Sater Group and is 
being built by Hunt Construction in 
Bonita Springs, Fla. Experts from the 
Lighting Research Center at Rensse­
laer Polytechnic Institute served as 

metal halide lamp lasts 
13 times longer than an incandescent 
one, and it costs less to run. It is 
compact and partners well with 
fiber-optic technology. 

For more information on the 
Concept Home or metal halide 
lighting, call Advanced Lighting 
Technologies at 732.438.1043. For 
other residential lighting options, 
see page 68.-Meghan Drueding 
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This 48" twin casement window is just one 
of the 144, 000 choices we offer. For a free brochure, call 
1-800-238-1866, ext. RA1 or visit www.caradco.com 

© 1998 JELD-WEN, inc. JELD-WEN and Caradco are reg istered trademarks of JELD-WEN, inc. , Klamath Fa lls, OR. 
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... Cara.Cleo. 
Part of the JELD-WEN® fam ily 
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J n 186 6, we couldn't • • imagine 

.... 
This Manor Series French inswing patio door, in our new 6' 11" 

height, is just one of our 144, 000 choices. For a free brochure, call 

1-800-238-1866, ext. RA2, or visit us at www.caradco.com 

© 1998 JELD-WEN, inc. JELD-WEN and Caradco are registered t ra demarks of JELD-WEN, inc. Klamath Falls, OR. 
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esprit de tours 

e very couple of years, Bill Kreager, AIA, takes his 

residential design team on a road trip- to look 

at housing, of course. "It's a team-building thing," says 

Kreager, who's a managing principal with Mithun Partners, 

a 115-person multidisciplinary firm based in Seattle. 

"And it's educational, too." 

In March, his team of 20 drove to Vancouver, British 

Columbia, for a two-day tour of high-density infill projects. 

"We were looking for ideas we could translate to the Seattle 

market," Kreager says. Suggestions for the itinerary came 

from the firm's Vancouver-based clients and from former 

Mithun staff now working in Vancouver. 

windows deconstructed 

• im Estes likes to take 

J 
windows apart-and build 

views with them. For a 

custom house he designed near 

the Rhode Island coast, Estes 

pulled off the frames that came 

with the windows he spec'd, 

then mitered them together to 

create a comer view. (For more 

on this house, see page 86.) 

- S.B.B. 

www.residentialarchitect.com 

Courtesy Mithun Partners 

Kreager capped the Friday- Saturday tour with a party 

to which spouses were invited. He views the expense as an 

investment. "I want to keep the good people excited about 

doing housing," he says. Next stop: Portland, Ore.-S.B.B. 

Michael Mathers 

ladies and gentlemen 
-the archies ! 

We're not talking about the 
1970s bubblegum group 
here. The Archies is a new 
award that recognizes the 
best residential architect 
World Wide Web sites. 
Established by this maga­

zine's Web-based cousin, residential architect 
Online, the Archies recognize excellence in 
interface, content, navigation, interactivity, 
and links. 

residential architect Online will feature 
Archies winners via a hotlink from its Web 
site. To see who's won the latest Archie- and 
nominate your own site- point your browser 
to http://www.residentialarchitect.com/websites/ 
1998/archies/hotlinks. Questions? E-mail resi­
dential architect Online's John Butterfield at 
jbutterf@builder.hw.net.-John Butterfield 

residential architect I may· june 1998 
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ASK YOUR DEALER ABOUT THE FOLLOWING PATIO DOORS: 
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D:: 
::a Matching • Swinging only • • ... Sidelites 
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low impact 

C 
owart Group Architects' 
design for a retired couple 
in Sheldon, S.C., won a 
1997 sustainable design 

award from AIA Georgia. The 
3,883-square-foot house is located 
in Bray's Island Plantation, a 
planned community that seeks to 
protect native topography and vege­
tation by limiting building sites and 
leaving the remainder of the land 
undisturbed as common area. 

The house rests on a masonry 
pier foundation designed for minimal 
disruption of native vegetation. The 
raised foundation also allows for 
good airflow under the house- an 
important consideration in coastal 
South Carolina's moist climate. 
Recycled materials- cypress, granite 
pavers, and brick- bring the sustain­
able theme indoors. 

One of the clients uses a wheel-

chair, so accessibility was a driving 
force in the design. Cowart Group's 
program inserts a single-story structure 
among the site's many old oaks by 
means of a one-room-deep plan that 
allows cross ventilation and multi­
directional views. Porches, decks, 
and a ramp to an observation platform 
provide direct, wheelchair-accessible 
links to adjacent marshland.-S.B.B. Photos: © Edwin W. Coppage 

postcard from virginia 

28 

t 
hey gathered on the hallowed 
soil of Thomas Jefferson's 
campus in Charlottesville, Va., 
to wax eloquent on form and 
meaning in American residen­

tial architecture: renegade Donald 
MacDonald, FAIA, and regionalist 
David Lake, FAIA. Classicist Hugh 
Newell Jacobsen, FAIA, and tree­
lover Jim Cutler, FAIA. Versatile 
Barr,y ,~~rkus, AIA, and the erudite 

". _K,~nuethFrampton. The event was 
( .the VirgirtiaJ).esign Forum on The 

'American H6use~jponsored by the 
Virgin~(l' Society:of the AIA. ' \ . . '; 

EacH speaker had ~n hour to 
present his view of residential 
design through his own work. 
Sadly, time constraints prevented 
the 'panelists~and the audience­
from ~rigagingin any sort of give­
and-take about the house and its 
role i11American society. Thus 

www .res id en t i a l arch i t e c t .c om 

Jacobsen's antiseptic white manses, 
posed upon their manjcured lawns, 
stood in mute contrast to MacDon­
ald's huts for the homeless and Cut­
ler' s self-effacing studies in wood, 
glass, and stone. Their very forms 
reflect their creators ~ vision of 
house as home- albeit for widely 
divergent clientele. 

Several speakers made pokes 
and jabs at the New Urbanism. But 
there was no meaningful debate 
about architects' responsibility to 
consider the houses they design 
within the broader context of com­
munity- perhaps because so much 
significant work occupies idyllic 
patches of ground far from the 
madding crowd. The exceptions 
were Berkus and MacDonald, who 
throughout their careers have tack­
led the tough issue of place-making 
for average Americans.-S.B.B. 

Quotable moments from the Virginia 
Design Forum, March 27-28, 1998: 

"~f i were to start my 

l~fe over again, i would 

come back as an architect: 

an architect who does 

housing." - barry berkus 

"classicism 

is dead." - jim cutler 

"i like my houses 

to look like houses­

not pickle factories. " 

-hugh newell jacobsen 

residentia l ar c h i t ec t I may· ju ne 199 8 
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reader survey: 20th century giants 
who are the three greatest residential architects of the 20th century? 

1. Architect's name: 2. Architect's name: 3. Architect's name: 

1. Impact on 20th century house design: 2. Impact on 20th century house design: 3. Impact on 20th century house design: 

1. Most influential project and why: 2. Most influential project and why: 3. Most influential project and why: 

who are the 21st century's rising stars in residential design? 
1. Architect's name: 2. Architect's name: 3. Architect's name: 

1. Why? 2. Why? 3.Why? 

The results of this survey will be published in a future issue of residential architect. 
Mail or fax this page to Susan Bradford Barror, residential architect, One Thomas Circle, N.W., 
Suite 600, Washington, D.C. 20005. (Fax: 202.833.9278) 

Photo illustration: Stephen Webster 

www.resident i a l architect.com residential architect I may· june 1998 
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We're not poets (obviously). But we are tempted to wax lyrical over the woodsy good looks of our Prestique 

premium shingles in Forest Green. And this popular color is now available in all three Prestique products - the 

shingles with dimensional good looks and dependable performance. + They're all a definite step up from 
ordinary three-tabs. So contact your Elk distributor for the shingles with looks and 

performance your customers will appreciate. + After all, in those areas we're definitely 

a little more well-versed. *our apologies to Joyce Kilmer EL Kill 
Premium Roofing 
www . elkcorp.c o m 
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© 1997, Elk Corporation of Dallas. 
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Benchmark™ V myl Siding. 
With the backbone to perform over time. 
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. Benchmark's composite fiber-glass ::~:;:~;':..l' 

StabilizeR"' rod works like a backbone, so panels lay straight 

and stay straight for the long term. Rigidity makes it easier to 

handle; fewer damaged panels on the job. 

Deep Channel and Lock 
With Wolverine's channel and lock system, panels 

snap positively into place. Walls go up faster and stay 

attractive longer. 

PermaColor™ Resin Formula 
Wolverine's proprietary resin and blending 

system assures Benchmark's color permanence and 

low-maintenance endurance. 

Wide Selection of Profiles and Colors 
Specify Benchmark in D4" and D5" Clapboard or D4.5" 

Dutchlap profiles. The realistic, low-gloss cedar grain finish 

is available in 13 attractive colors. 

The Wolverine Exterior Design System 
Benchmark coordinates with Wolverine soffit and Restoration® 

decorative panels and trim to form a complete exterior design 

system. Benchmark performs and looks great on 60,000 

North American homes. 

Wolverine· 
~--·,··-······ •fl 
Great looks that last. TM 

For LapLockT" 
installation, slide the 
StabilizeR rod from one 
panel into the next. 

Using LapLock, 
Benchmark works like 
a ''rebar" all around 
the house. 

For more information 
and a .free Benchmark 
video, call the Wolverine 
Sales Support Group at 
888-838-8100. 



AND TO THINK OTHER 
WINDOW MANUFACTURERS SAID. 

Architect Richard Smith 
grew up in Montana's Flathead 
River valley, exploring its forests, 
paddling its lakes and streams 
and marveling at the abundance 
and variety of its wild I ife. So when 
he was asked to design a home 
perched above the waters of 
Flathead Lake, his inspiration was 
the majestic bird that makes its 
home in the same idyllic setting: 
the osprey. 

Since the windows would be the key element in creating the look of a bird in flight, Richard 
spoke with al I of the top manufacturers. More than one claimed they were impossible to bui ld. Others 
were eliminated from consideration because their solutions compromised the 
design. Stil I others, because they couldn't provide the low maintenance 
finish the owner requested. Only one company rose to the challenge. 
Marvin Windows & Doors. 

True to Richard's vision, yet mindful of builder Len Ford's timetable, 
Marvin's architectural department began designing the windows and 
creating the necessary production specifications. But a change in 
plans became necessary when the owner brought up his concerns 
about the frequent high winds coming off the lake. So Richard designed 
a special steel framework for the window openings and Marvin produced 
24 direct glazed units with custom radi i. Clad in the company's exclusive 
extruded aluminum, the windows conform to A.A.MA 605.2-92 standards; 



MOULD NEVER FLY. 

despite their unusual, non-standard 
configuration. Another 63 Marvin windows 
and doors in various shapes and sizes were 
also installed in this extraordinary home. 

In the end, Richard Smith and Len Ford were as impressed with the 
process as they were with the product. And today, "the osprey house" 
is a required part of every boat tour of Flathead Lake. 

MAKE US YOUR FIRST CALL, NOT YOUR LAST RESORT. 

If you need help getting your ideas off the ground, contact the 
company you know will never let you down. Call Marvin Windows & 
Doors at 1-800-346-5128 ( 1-800-263-6161 in Canada). Or mail the 
coupon for a free copy of our brochure. 

Send to: Marvin Windows & Doors 
Warroad, MN 56763 

Name 

Company 

Address 

City State 

Zip Phone 0959805A 

www.marvin.com 

MARVIN 
WINDOWS & DOORS ,. 
MADE TO ORDER.... l· 

~ 
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the path less traveled 

36 

there's more than one road to residential design. donald gardner, aia, has explored several of them. 

by donald a. gardner, aia 

Y
ou know, I'm a 
traditional and 
conservative guy. 
But after traveling 
the traditional 

road in architecture for a 
while-and being dissatis­
fied-I began looking for 
an alternative. 

My problem was that I 
enjoyed residential design. 
But as I considered the 
usual avenues to custom 
residential work, I realized 
that they were slow-grow­
ing and time-intensive. I 
also was haunted by a state­
ment a professor made my 
freshman year in college: 
"If you're planning on 
designing homes for a liv­
ing, don't count on it being 
a very good living." Not 
wanting that statement to 
become true, I decided to 
set my sights a little wider. 

the stock market 
It was the late 1970s. Some 
stunning custom homes 
were being built. But I was 
more struck by what was 
being built for the average 
family. It seemed clear that 
the predesigned (stock) plan 
business could use the in­
fluence of quality architec­
tural design. So I got busy: 

In the stock plan busi­
ness, we design for a mar­
ket rather than a specific 
client. I quickly learned to 

© Donald A. Gardner Architects 

The Merrifield is an early stock plan design that has become a signature for the firm. 

do market research up 
front, and do more market­
ing at the back end to get 
my plans in front of 
prospective buyers. 

I found early on that 
designing a successful 
stock plan takes some ele­
gant juggling. We must 
accommodate ever-chang­
ing lifestyles while keeping 
our homes to a size and 
design that the average 
family can afford. And we 
must do it all with style 
and panache. 

Most Americans live in 
homes between 1,800 and 
2,200 square feet. Yet they 
still want a private owners' 
suite with all the amenities, 
open common areas, rea­
sonably sized rooms, flexi­
ble spaces, efficient kit­
chens, and more. 

marketing is key 
One of the biggest chal­
lenges in the stock plan 
business is getting your 
designs into the market­
place. If you don't get 
exposure, you won't see 
any return on your design 
investment. It took a con­
centrated effort to get those 
first plans published, but 
once they proved them­
selves through volume 
sales, demands for more 
plans came quickly. 

My next marketing step 
was to advertise my collec­
tions in publications with 
high-volume circulation to 
secure direct sales. I then 
targeted the building indus­
try to capture repeat busi­
ness. To get my firm's 
plans to builders as quickly 
as possible, I expanded into 

the publishing field. 
We began publishing 
Designs, TM our own maga­
zine for builders. The free 
publication has proven very 
successful; we're now in 
our fifth year of publication. 

diversification 
I've always believed in the 
maxim that if you're not 
growing, you're heading 
the other way. That's one 
reason I've used diversifi­
cation to grow my firm. 

Not only are we an 
architectural firm and a 
publisher, but we are also a 
construction company. I 
started the construction 
firm for a number of rea­
sons. Building our plans 
strengthens our design 
process. It also provides us 
continued on page 38 
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with innumerable photo 
opportunities. Photos of 
completed homes are 
essential to our marketing 
efforts and enhance our 
national media exposure. 

Diversification is impor­
tant but not for its own 
sake. Notice that I didn' t 
start an ice cream parlor or 
a box factory. Everything 
we do must emerge from 
what we know. It must 
relate to existing business, 
and it must work together 
to strengthen each part. In 
my firm, 1 + 1 = 3. 

getting back to 
tradition-sort of 
This same philosophy 
drives our newest endeav­
ors-custom residential 
design and construction 
services to individuals, 
and design, planning, and 
construction services to 
developers. The stock plan 

Courtesy Donald A. Gardner Architects 

Donald A. Gardner, AIA, with 
daughter Angela G. Santerini, 
the firm's vice president/direc­
tor of operations, in a house 
their firm designed and built for 
a Parade of Homes. 

© 1998 Donald A. Gardner Architects 

The firm designed and is bu ilding this 4,850-square-foot model home/sales office for The Cliffs at Keowee 
Vineyards, a lakeside resort community in South Carolina. 

business remains the basis number of landowners in market can seem stagger-
on which we've honed our The Cliffs Communities to ing. But once completed, 
ability to understand and design, and perhaps build, that plan can produce rev-
interpret what appeals to their one-of-a-kind dream enue almost indefinitely. 
homeowners. But we are homes. As a result, my firm hasn't 
now bringing that knowl- We find that our nontra- seen the fluctuations in 
edge and experience into ditional connections with workload and layoffs that 
the higher-end custom publishers and our in-house are more common in tradi-
arena. capabilities enhance all our tional firms. 

We're partnering with relationships. We can offer Copyright infringement 
resort developers to pro- added benefits and expo- is a constant battle, though. 
vide opportunities that sure to manufacturers and When your work is out 
will benefit everyone suppliers of the materials there in the marketplace, 
involved. An example is we use for construction. it's always at risk. There 
The Cliffs Communities And our recent entry into are some consumers and 
in South Carolina, which the custom design market builders who take pub-
consists of three mountain has infused our stock home lished plans to local draft-
and lake communities. designs with new ideas. ing firms without purchas-
We are designing and ing the plan. Fortunately, 
building model home/sales risks and the home building industry 
offices in two of the three rewards is beginning to address this 
communities. It might seem that we in issue. 

We also are designing the stock house plan field Specializing in residen-
and building a collection of design by faith. But it's tial design can be risky if 
homes that will form dis- actually more design by the housing market heads 
tinctive villages within market research-and a south. But I think we're 
these two communities little faith. We must invest successfully counterbalanc-
(one of which features a everything in a design be- ing that risk with a national 
Tom Fazio-designed cham- fore it is ever published, let presence and by diversify-
pionship golf course). And alone sold. The investment ing to handle more than 
we are working with a in getting a plan ready to continued on page 40 
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just design. And frankly, 
time has helped, as we've 
built a collection of plans 
that can provide a cushion 
should future years prove 
lean. 

I guess I'm really a busi­
nessperson first and an 
architect second. I love the 
challenge of creating new 
business in a nontraditional 
way. But anyone with the 
same desire and drive to 
create something that fills a 
need can do the same. 

Looking back, it appears 
that I've actually built a 
national firm opposing tra-

"i love the challenge of 

creating new business in a 

nontraditional way." 

40 

- donald a. gardner, aia 

dition just about every step 
of the way. But as I look 
ahead, the challenges seem 
more traditional: finding 
the right architects with a 
love for residential work, 
and positioning my firm to 
continue to meet the 
changing marketplace so 
that when I move on we're 
still one step ahead. rsi 

Donald A. Gardner, AJA, 

is founder and president 
of Donald A. Gardner 
Architects in Greenville, 
S.C. 

www . resident i alarchitect.com 

Whether you're an architect, home builder 
or potential home buyer, here's solid 
information on using Insulating Concrete 
Forms (ICFs), Concrete Masonry and 
Aerated Concrete for above-grade walls, 
plus other innovative concrete 
technologies for floors, decorative 
trim, siding, roofing, driveways 
and patios. 

.....___._____:;,__.,,-:Get Concrete Answers 
for Residential Construction 

You'll learn all the 
advantages and benefits 
of energy efficient, 
beautiful concrete homes 
... built to last in any 
environment. And you'll 
discover all the technical 
assistance and other 
resources available 
through the Portland 
Cement Association. 

li'TLm 
I U!l!I PORTLAND CEMENT ASSOCIATION 
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Mozart composed music in his head. 

Michelangelo transformed an entire ceiling. 

You have four walls and Vetter windows. 
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THE NEW LOOK OF THERMO-PLY PROTECTIVE SHEATHING 
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e 

Circle no. 81 Mwc~ 
Thermo-ply Protective Sheathing is a fine product of Simplex Products a jfa\:J1 

company Adrian Ml 49221 (800) 345-8881 

Other building products include R-Wrap® and Barricade® Housewraps, Finestone® EIFS and ArchituraTM Interior Finishes 



Classic 
Cast Stone 

of Dallas, lnc. 

Fine architectural elements in cast stone. 
Cast stone is considered a timeless classic with origins that date back to the 12th 

century. For more than a decade, Classic Cast Stone has been used in grand homes and in 
landmarks throughout the country. 

Cast Stone offers the elegance of cut limestone but with many practical advantages 
over cut stone. Exquisitely moulded to any desired shape, discover how beautiful and 
beautifully adaptable it is in all architectural styles. 

-rt"'.,. ~...-------"""~ ......__ ... ~ ................. -... -
, :·~:I 

-...-:...----

3162 Miller Park Drive North, Garland, Texas 75052-7759, 972/276-2000 
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learning for life 
meet your continuing education requirements with courses tailored to residential architects. 

44 

by I. catherine hader 

C 
ontinuing educa­
tion is a fact of 
life for registered 
architects in 

many states- and for all 
who claim membership in 
The American Institute of 
Architects. Opportunities 
abound, as you'll find when 
you log onto AIA's Web 
site at www.aiaonline.com. 
But precious few courses 
focus on the residential end 
of the profession. 

So we did a little leg­
work and came up with the 
following list of continuing 
education opportunities for 
architects who do housing. 

scheduled 
programs 
AIA's Housing Professional 
Interest Area (PIA) offers 
continuing education pro­
grams to residential archi­
tects at these upcoming 
events: the AIA Convention 
(May 14- 17, 1998, in San 
Francisco), the Annual 
Fall Housing Summit 
(October 23- 25, 1998, in 
Philadelphia), Build Boston 
(November 17- 19, 1998, in 
Boston), and the NAHB 
International Builders' 
Show (January 15- 18, 
1999, in Dallas). For more 
information and a list of 
pre-approved programs, 
call the Housing PIA, 
1.800.242.3837 or 
202.626.7589. 

Delve into AIA Online, 

and you'll find more than 
600 courses certified for 
continuing education 
learning units through 
an approved network of 
providers. Search by title for 
key words house, housing, 
or residential, and a handful 
of residential design courses 
rise to the surface: 

Rethinking the House: 
Exemplary Designs 
and Methods 
July 28- 29, 1998, 
Cambridge, Mass. 
$560 (Quality Level 3) 
This course highlights lead­
ing firms from around the 
country. Topics include 
practice and procedures; 
alternative working rela­
tionships for designers, 
owners, developers, and 
contractors; plans that 
address new family demo­
graphics; American house 
prototypes; and houses that 
bridge the gap between cus­
tom and production single­
family homes. Contact the 
Harvard Graduate School 
of Design, 617.495 .1680. 

Rethinking the House: 
Improving Building 
Performance 
July 30- 31, 1998, 
Cambridge, Mass. 
$560 (Quality Level 3) 
Two architects who spe­
cialize in building science 
and research lead partici­
pants in an examination of 
house construction details 
and systems. They consider 

w w w . r es id e nti al ar c hi te ct .co m 

new materials and tech­
nologies, climates, and 
building styles in their 
review of details (from 
footings to ridge vents) and 
systems (from roof leader 
drainage to HVAC controls). 
Contact the Harvard Gradu­
ate School of Design, 
617.495.1680. 

Forces of Change 
in Retirement 
Housing Design 
July 30-31, 1998, 
Cambridge, Mass. 
$560 (Quality Level 3) 

Photo illustration: Stephen Webster 

Evolving markets, regula­
tions, managed care, 
technologies, and design 
approaches are changing 
the retirement housing 
field. Experts describe the 
forces behind this evolu­
tion, the future of "sup­
portive housing," new 
approaches to nursing 
home care, and indepen­
dent housing options. 
Topics include market 
descriptions and niches, 
as well as planning, 
design, and operational 

· continued on page 46 
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r-ve nL a 
.window 

that doesn't d . nee 

"That won't rot. 

That won't crack 

That I don't have to paint 

every two years, but will let 

me change the color if I want. 

That won't make me call for service. 

That comes with at least a 25-year guarantee." 

llf6801/)861ilJSTM 
Value tor a Lifetime 
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practice 

strategies to create success­
ful projects. Contact the 
Harvard Graduate School 
of Design, 617.495.1680. 

Affordable Housing and 
Historic Preservation 
July 23, 1998, Boston 
and November 12, 1998, 
San Francisco 
$325 (Quality Level 2) 
Historic buildings can be 
used to provide affordable 
housing through combined 
programs of the U.S. 
Department of Housing 
and Urban Development 
and the National Park Ser­
vice. Students will review 
case studies of successful 
applications and links to 
neighborhood revitaliza­
tion. Contact the National 
Preservation Institute, 
703.765.0100. 

ongoing 
opportunities 
Velux-America offers 
"Enlightened Spaces," a 

use residential architect's web 

site ( www.residentialarchitect. 

com) to spread the word about 

housing-related continuing 

education programs. 

Quality Level 3 seminar 
and workshop. It instructs 
participants on how to 
use daylight to enhance a 
home's design and the well-

state of the states 
The National Council of Architectural Registration Boards (NCARB) offers this 
list of states requiring mandatory continuing education (current as of March 1998): 

State Hours required Renewal cycle Contact 
Alabama 12 Annual 334.242.4179 
Arkansas 12 Annual 501.682.3171 

20 Biennial Florida 850.488.6685 
40 Biennial Iowa 515.281.5596 
30 Biennial Kansas 913.296.3053 
12 Biennial Louisiana (1999) 504.925.4802 
30 Biennial South Dakota 605.394.2510 

Tennessee 
West Virginia (1999) 

being of its occupants. 
The program covers site 
selection and building ori­
entation, interior shading, 
and ventilation; designing 
with natural light, includ­
ing energy compliance 
issues and skylight applica­
tions; and the use of day­
lighting materials including 
glazing and sunscreening. 
The program is free. Con­
tact Velux-America, 
1.800.688.3589, ext. 4838. 

The Passive Solar 
Industries Council (PSIC) 
offers two courses of inter­
est to residential architects. 

Residential Guidelines 
workshops ($50- $125; 
2 to 24 learning units) ex­
plain how to assess passive 
solar opportunities in resi-

24 Biennial 
12 Annual 

dential design using the 
Guidelines for Home 
Building and Builder 
Guide Software. 

PSIC also offers a work­
shop on Designing Low­
Energy Buildings with 
Energy 10 ($250-$300; 
up to 36 learning units, 
including 12 health, safety, 
and welfare- HSW­
hours). The program pro­
vides instruction and 
hands-on computer train­
ing based on the Passive 
Solar Strategies guidebook 
and Energy 10 software as 
they relate to small build­
ings. Several sessions are 
planned throughout the 
United States for 1998. 
Contact PSIC, 
202.628.7400, ext. 210. 

The Architectural 
Woodwork Institute offers 
programs for architects 
who design and specify 
fine custom woodworking. 
Courses range from an 
introduction to the Insti­
tute's 7th Edition Quality 
Standards Illustrated to 
workshops on veneers. 
Program locations and 
costs vary. Contact the 
Institute, 703.733.0600. 

615.741.3221 
304.528.5825 

Residential architects 
can also get credit for pro­
fession-related activities 
they engage in as a matter 
of course: traveling to sites 
of architectural interest, 
researching codes or speci­
fications for a new project, 
or reading a designated 
article from Architectural 
Record, for example. AIA 

requires that you report 
these kinds of activities on 
an AIA/CES Self-Report 
Form, available through 
AIA Online. 

Architecture firms can 
become AIA/CES-registered 
providers for an annual fee 
of $150, which allows them 
to conduct in-house pro­
grams and report employ­
ees' learning units to AIA. 

Program ideas include proj­
ect debriefings with lessons 
learned and roundtable dis­
cussion; videos; product 
manufacturer presentations; 
presentations by the firm's 
own specialists; and work­
shops to evaluate and im­
prove the firm's processes. 
With some creativity and 
planning, it's conceivable 
that a firm's in-house edu-

continued on page 48 
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about aia's 
learning units 
The AIA requires 36 learning units (LUs) a year. 
Eight hours must address health, safety, and wel­
fare (HSW) issues.* Program length x quality 
level= number of LUs (for example, a 3-hour, 
Quality Level 3 program= 9 LUs) 

Quality Levels 
1: Reading, product analysis, lecture attendance. 
2: Participants interact with each other and the 

learning resources through roundtables, focus 
groups, etc. (must meet Level 1 criteria). 

3: Incorporates measurements and feedback. 
Two-hour minimum program length required. 
(must meet Level 1 and 2 criteria) . 

* defined as those issues addressed by the Architecture Registration Exami­
nation- anything that relates to the structure or soundness of 
a building site. 

cational program could 
generate the entire 36 
learning units required. 
Contact the AIA/CES office, 
202.626.7436. 

state 
requirements 
States have begun to estab­
lish their own continuing 
education requirements for 
the architects they license. 

Many states 
recognize AIA 
learning units, 
but also are 
developing their 
own databases 
of approved 
providers and 
courses. Not all 
AIA-approved 
programs meet 
state require­

ments, however, cautions 
Denver architect Mike 
Kephart, AIA, who is 
registered in Florida and 
works there periodically. 
Architects can request a 
state's requirements and 

course and provider lists by 
calling the state licensing 
board at the phone num­
bers listed in the box on 
page 46. 

spread the wo rd 
No central clearinghouse 
exists for housing-related 
continuing education. 
Why not use residential 
architect's Web site to share 
information about relevant 
programs? To let your col­
leagues know about the 
best and worst courses 
you've taken, access www. 
residentialarchitect. com, 
select "Community", and 
click to enter "The Business" 
chat room. Be sure to include 
topic, provider, location, 
and cost information. 

L. Catherine Hader 
is marketing manager for 
the Arlington, Va., office 
of Daniel, Mann, Johnson, 
& Mendenhall, an 
international architecture! 
engineering firm. 
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david kirch 
Kirch founded his firm, 

N.T.S. Architects & Planners in 
Richardson, Texas, in 1997. 

"My primary goal is to do good 
work-to feel good about what 

I do, and to raise people up 
through this profession;' he says. 

Danny Turner 



thinking about starting your own firrn? 

here's sorne advice frorn your peers 

who've been there, done that. 
II 

restless? 
Tired of playing second fiddle? 
Ready to unleash your creative 
energies on the residential design 
world? Then you're probably 
thinking hard right now about 
going out on your own. It's a time­
honored cycle: A talented novice 
learns at the master's knee, then 
sets out to achieve greater glories. 
But unless you see yourself play­
ing the role of a starving artist, 
you need a solid business strategy 
to start you on your way. 

think it through 
According to the U.S. Small Business 
Administration, 10% of new businesses fail 
in the first year, and only 20% survive 10 
years. "A lot of architects fail because they 
set up their business in a reactionary mode," 
observes Cincinnati architect David S. 
Arends, AIA. Arends devoted a full year to 
developing a business plan before he incor-

residential architect I may· june 1998 

II 

by susan bradford barror 

porated his firm, Architecture One, in 
early 1997. "I was very methodical. I tar­
geted client groups and developed mar­
keting materials. And I worked with an 
attorney and an accountant-both of 
whom were invaluable-to get the busi­
ness set up." 

Like Arends, Deryl Patterson, AIA, 
had a business plan in place before she 
left The Evans Group to establish her 
residential practice in Jacksonville, Fla. 
"Where will I get my clients? That's 
what I focused on," she recalls. 

Atlanta architect Boye Akinola, AIA, 
built a private practice on the side while 
working for another firm. There was no 
conflict of interest: Akinola did multi­
family housing for his employer and cus­
tom houses for his own clientele. "It took 
me three years to save money and buy 
equipment," he says. "So by the time I 
went out on my own, I had most of what 
I needed. My only real start-up cost was 
rent." 

As architects go, Arends, Patterson, 
and Akinola were more businesslike than 
most. It's far more typical for start-ups to 

build their practices on instinct rather 
than on sound business strategy. David 
Kirch left the Dallas firm of Humphreys 
& Partners Architects confident that 
clients would follow him. "I did it all on 
that assumption. I actually had no jobs 
lined up when I left," he says. Though he 
was careful not to solicit Humphreys' 
clients while he was still on the firm's 
payroll, he did let them know where to 
reach him after he left. "The next Mon­
day morning, three of my former clients 
called," he says. 

Kirch does not apologize for his lack 
of formal business planning. "I had 
clients who liked my work while I was at 
Humphreys, and I was well-known in the 
community." A year after he opened his 
doors as N.T.S. Architects & Planners, the 
41-year-old has a staff of five and a 
salary that exceeds what he earned as a 
vice president at Humphreys. 

timing 
"I always knew in my gut that I wanted 
my own practice," says Arends. Wisely, he 
chose to launch in a boom economy. 
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"There was plenty of work to be had, and 
the banks were lending." 

Patterson's decision was client-driven. 
She had spent five years managing a 
regional office for her Orlando, Fla.-based 
employer, during which time she devel­
oped a local clientele for the firm. "My 
clients complained that they were paying 
money to a name they never dealt with or 
saw. When they started telling me I should 
go out on my own, I knew the time had 
come,'' Patterson says. 

For Kirch, the time came when he and 
Jn§ bo$.$, .Mark Humphreys, no longer saw 

·· ·-./ · ,r··-,..- _'.ye'itQ.~~ye on what the firm's priorities 

until we definitely can afford some­
thing"-whether it's a computer or a 
new staff person. 

At the other extreme is Kirch, who 
invested $35,000 to install a print shop 
in his 1,500-square-foot start-up space. 
"The idea was that I could sell printing 
services to bring in extra income, if I had 
to,'' he explains. His total up-front invest­
ment was around $60,000, all out of his 
own pocket. "I paid myself back within 
six months,'' he says proudly. 

Arends put his money into snazzy 
marketing materials rather than sophisti­
cated computer equipment. "You want to 

'• :·' ;.,·1~::J 
. ·.:1 

t 
, .. ;. '·~ ~_:·•1 ·-

"you can't do everything yourself. 

a lot of architects make that mistake 
OAVIO J. KIRCH 

j ==..- a.=:: when they go out on their own.''-david kirch 
--···------------! 

should be. "Mark was more marketing 
focused,'' Kirch says simply. Confident 
that he could build on his contacts, he left. 

money matters 
When it comes to start-up expenditures, 
residential architects fall into two camps. 
The bare-bones crowd believes in modest 
beginnings, complete with fire-sale fur­
niture and a cousin's cast-off computer. 
The high-rollers, on the other hand, as­
sert that they must spend money to make 
money. Interestingly, none of the archi­
tects interviewed for this story-neither 
the penny-pinchers nor the big spend­
ers-turned to banks for start-up funds. 
They self-financed or borrowed from 
family members, and most repaid their 
debts in less than a year. 

Boulder, Colo., architect Anne E. 
Olson, AIA, spent a grand total of $4,000 
to launch Olson Studio in 1994. Two­
thirds went to computer equipment, the 
rest to rent and a simple newsletter 
announcing her new frrm. She's spent 
more since on additional computers, a 
plotter, and a blueprint machine. "We're 
pretty conservative,'' she says. "We wait 

start with a professional image," he says. 
He estimates his start-up costs at less 
than $13,000, which came out of his 
family savings. "I couldn't have done it 
if my wife hadn't had an excellent job to 
carry us through the first few months," 
he admits. 

Patterson borrowed $50,000 from a 
family member, which she paid back 
within a year. The money went to staff 
(she brought two people with her from 
The Evans Group), rent on modest office 
space, and a suite of used furniture, 
which she bought from her former em­
ployer. "Keep your overhead low,'' she 
advises. "Don't go overboard on a 'nice 
environment.' Hold meetings in your 
clients' offices so that you don't have to 
pay for an image." 

Cheryl O'Brien recently started her 
own frrm in suburban Philadelphia after 
working as an in-house architect for two 
prominent home building companies. 
The launch cost her about $20,000; she 
paid herself back within a year. She 
economizes by sharing a conference 
room, photocopier, fax machine, and an 
administrative assistant with another 

small business owner. 
Liability insurance is an expense 

you'll want to build into your budget 
from the outset. The premiums can seem 
staggering. But many home builders (and 
most public agencies) won't even talk to 
you if you don't carry insurance, warns 
Adele Chang, AJA, of Lim Chang & 
Associates in Pasadena, Calif. "The pre­
miums are based on volume, so they 
weren't overwhelming when I was first 
getting established,'' Chang says. 

Like Chang, O'Brien was insured 
from day one. She praises the providers 
she dealt with-Monterey, Calif-based 
D.P.I.C. and Victor 0. Schinnerer & Co., 
in Chevy Chase, Md.-for the business 
guidance they provide to small start-up 
firms like hers. 

computers 
Patterson waited 18 months before she 
invested in CAD equipment. In the mean­
time, she used her family's computer for 
word processing and did drawings by 
hand. That was back in 1992; nowadays, 
CAD is a must from the outset. Most 
architects interviewed for this story rec­
ommended buying mid-range rather than 
top-of-the-line equipment, knowing that 
you'll have to upgrade eventually. A typi­
cal work station set-up runs about $2,500 
to $3,000. 

O'Brien bought her own computers, 
but leases plotting and printing equip­
ment under a lease-to-own program that 
has eased her initial cash outlay. "It's a 
good arrangement, because I can upgrade 
while I'm still leasing," she says. 

Kip Oldham, AIA, recently left a large 
multidisciplinary firm in Atlanta to 
launch his own practice. He scoffs at 
architects who overspend for computer 
equipment. "My former firm was totally 
CAD-based," he says. "From what I 
observed there, my opinion is that the 
computer providers are selling architects 
on far more-and more expensive­
equipment than they ~eed. With some 
pretty simple upgrades, you can make 
old equipment work to do new tasks. So 
why kill yourself with debt?" 
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competing for clients 
Olson had it rougher than most when she 
left Downing Thorpe James (DTJ), a 55-
member residential design and planning 
firm in Boulder, Colo. The firm requires 
its associates to sign a two-year noncom­
pete agreement, which stipulates that if 
they leave the firm, they can't start their 
own practice for six months. DTJ waived 
the six-month rule for Olson. "They 
knew I wanted to start my own firm," she 
says. "We parted on friendly terms, so 
they were cooperative" -up to a point. In 
return for the waiver, they gave her a 
lengthy list of current and prospective 
DTJ clients she could not market to. 

Olson's experience is extreme; in fact, 
few residential firms require their person­
nel to sign such agreements. Says Kirch, 
"Nowadays, no architect is going to sign 
a noncompete clause unless there's a 
substantial cash reward." Most firms take 
a more pragmatic approach, realizing that 
certain clients will follow departing tal­
ent while others remain loyal to the more 
established firm. 

When Patterson decided to leave The 
Evans Group, she told firm president 
Don Evans that she wanted to buy out 

the regional office she'd been running for 
the past five years. "I tried to anticipate 
his concerns by telling him I'd assume 
the lease, keep the staff, and pay him for 
the office furniture," she says. As for 
clients, "we negotiated the terms on a 
job-by-job basis." Patterson agreed that 
she would complete all work in progress, 
and that she would not solicit new proj­
ects from any clients owing The Evans 
Group money. For jobs won but not yet 
begun, she paid Evans a prorated "find­
er's fee" based on how much time she'd 
invested in each job. 

"There was no noncompete agree­
ment," Patterson says. "We left it up to 
clients to decide who they preferred to 
work with." Some wanted The Evans 
Group's land planning expertise and 
regional visibility, while others liked the 
individual attention a smaller firm like 
Patterson's could provide. 

marketing strategies 
Face-to-face networking and well-target­
ed mailings are the most effective ways 
to market your new firm's services. To 
drum up new business, both Olson agd 
Patterson increased their involvement in 

their local home builders associations. "I 
had been active in the HBA for 10 years 
before I went out on my own, so people 
already knew me," says Olson. Since 
many of Denver's larger builders were 
off limits to her due to her departure 
agreement with DTJ, Olson focused 
her energies on small companies that 
couldn't afford the services of big design 
firms. "I told them I could do smaller 
jobs for lower fees because I had less 
overhead." 

Patterson sent letters to her former 
Evans Group clients, detailing the service 
improvements her new firm would deliv­
er. She told them she would not bill for 
her travel time, and she would make site 
visits during construction at no added 
cost. She even addressed former clients' 
complaints that they were nickeled and 
dimed on paperwork charges by pledging 
to fax for free. 

Meanwhile, she joined the board of 
her local HBA and chaired the associa­
tion's parade of homes. "I did whatever I 
could to get my name out there" in front 
of potential home builder clients, says 
Patterson, who estimates that 75% of her 
work has coine from HBA networking. 

'. ::z .. s;'::''' / 
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. // \ / i 

She shares c6mpLJt~ r- g~:@5 with f:m . 
• . f / ;·, •••.• ·.·: ~ ..•• 

staffwho waot tO work from home. 
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O'Brien first announced her new firm 
by sending Christmas cards- with her 
new business card- to an extensive mail­
ing list. With a few jobs under her belt, 
she then developed a marketing package 
with testimonials from recent clients. The 
package looks sophisticated but is in fact 
quite inexpensive. Rather than pay for 
printed folders, she bought simple black 
folders and affixed elegant metallic labels 
bearing her company's logo. Her insert 
sheets include the testimonials, a list of 
recent projects, and a firm profile. Again, 
they are simple, tasteful, easy . to update, 
and economical to produce. 

staffing for growth 
"You can't do everything yourself," 
warns Kirch. "A lot of architects make 
that mistake when they go out on their 
own." Kirch's first hire was a former 
coworker whose construction and com­
puter skills supplemented his own design 
expertise. Like Kirch, Patterson looks for 
people with diverse talents to round out 
her firm's offerings. Her administrative 
assistant has graphic skills and a market-

ing background. "She helps with presen­
tation drawings and makes some market­
ing calls for me," Patterson says. 

For new firms with uneertain cash 
flow, part-time and contract personnel 
may be an economical option. Both 
Olson and O'Brien started with part-time 
administrative staff. Chang worked solo 
for the first year, eventually contracting 
for design help on an as-needed basis. 
Eight years later, her full-time staff 
includes seven architects and designers 
plus an administrative person. "I still out­
source working drawings and isolated 
packages such as windows," she says. 
Kirch also outsources production work as 
needed. "I'm real picky about quality," 
he says. "But it gives me more flexibility 
and keeps my overhead lower." 

Right now, Kip Oldham has a staff 
of one- himself. But when the time 
comes for him to hire, it won't just be 
a draftsperson, he says. "In my old firm, 
staff was informed on a 'need-to-know' 
basis. I'll look for people who want 
full participation- who care enough to 
question me." 

"we're pretty conservative. 

we wait until we can 

definitely afford 

h. '' somet 1ng. - anne e. olson, aia 

OLSON STUDIO 
.ANNE .E. OLSON, A.I.A. 

711 WALNUT, C ... RRTAGEHOUSE 
BOlJLDER, CO. 80102 
(303)_ 440-6456 FAX (303) 443-9534 

son, aia 

Olson started her own firm :in Boulder, 

Colo .• . i'n 1994. "I wanted the freedom 
.' - .. ··'. , . • 

to.manage my own !ime and my owl;} 

projects{' she says. 

learning 
the ropes 

None of the architects inter­
viewed for this story turned to 
books or classes to help them 
start their practices. All cited 
on-the-job 
experience at 
their former 
firms and the 
help of busi­
ness-savvy 
family and 
friends. 

That said, 
Professional 
Practice 101 
may come in 

Professional 
Practice 101. 
Andy Pressman, 
AJA. 345 pp. New 
York: John Wiley 
& Sons. 
1.800.225.5945. 
$42.95 
(paperback). 

handy as a reference. This new 
book by Andy Pressman, AIA, 
presents business and manage­
ment strategies for architectural 
practices. Though the book is 
not specific to residential firms, 
Pressman does residential work, 
and his contributors include 
such housing architects as Duo 
Dickinson and Jeremiah Eck. 

Professional Practice 101 is 
no classroom textbook. It has a 
distinctly idiosyncratic tone: an 
essay by Charles Gwathmey 
on the importance of design; 
Pressman's account of a house 
he designed in New England. 
An an-ay of architects, consul-
tants, and professors contributed 
chapters on such topics as finan­
cial management, marketing, 
liability issues, computers, and 
nontraditional practice. Of par- "E 

ticular relevance: a section titled -@ 
Ctl 

"Firm Start-Ups in the 90s." ~ 
0 
0 
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you have 
deadlines . 

income 
bil Is 

and a 
family 

to worry a bout 

why 
should 

you 
worry 
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southern comfort 

ertrude Stein is rejoicing 
from the grave. Her sub­
urban lament-"there's no 
there there" -damned a 
generation of community 
building. But a new song 
is being sung. It's called 
the neotraditional town 

planning movement. And it's especially 
resonant in the southern United States, 
which leads the country in the creation of 
traditional neighborhood developments 
(TNDs) predicated on neighborliness and 
a sense of place. Of the 64 TNDs now 
being developed nationwide, 43 are in 
the South, according to market researcher 
John Schleimer whose Roseville, 
Calif.-based company, Norcal Market 
Perspectives, tracks TNDs. 

It's clear that the 1980s success of 
Seaside on Florida's panhandle has 
sparked a southern revolution. "It has 

case study 

I'On, Mt. Pleasant, S.C. 

raised the ante by forcing everyone to 
talk about human issues in real estate 
development-about community," says 
Florida real estate marketing consultant 
Christopher Kent. Architects, planners, 
and developers are working together to 
capture in new neighborhoods the intima­
cy and sociability found in small towns 
of the past. 

seaside 
It has been 17 years since Seaside began 
on 80 sleepy acres of Florida's Gulf 
Coast. There, developer Robert Davis 
teamed with architects-planners Andres 
Duany and Elizabeth Plater-Zyberk to 
create a new-cum-old community with 
houses fronting narrow streets and alleys 
behind-all within walking distance of 
shops, parks, and the beach. The goal 
was a pedestrian-oriented small town 
with architecture that responded to the 
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t his 243-acre TND near Charleston, S.C., builds on 
lessons learned at Newpoint, developer Vincent Gra­
ham's earlier neotraditional community in Beaufort, 

S.C., Says Graham, "At Newpoint we copied elements from 
places like Beaufort and Savannah. We measured their 
streets and sidewalks. At I'On, we understand what is 
behind the measurements." 
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I' On will consist of six neighborhoods, each with from 
80 to 150 homes. The original master plan by Duany and 
Plater-Zyberk and Dover, Kohl & Partners was refined by 
Seamon Whiteside & Associates and Designworks. The first 
phase of development will be a lakeside neighborhood with 
a boathouse pavilion, recreational fields, playgrounds, and a 
park. Graham sold the first 43 lots by lottery last fall; home 
prices range from $200,000 to upwards of $500,000. 

street and the region's heritage. This in 
effect became the credo for the neotradi­
tional movement. 

Seaside has penetrated the southern 
consciousness. It isn't just design profes­
sionals and developers who know the 
resort community; it's the average south­
ern consumer. Witness the success of 
Rosemary Beach (right), a Seaside spin­
off designed by Duany and Plater­
Zyberk. Says Louis Joyner, building edi­
tor of Southern Living magazine, "People 
in the South vacation in Seaside and 
become familiar with the idea of a tradi­
tional neighborhood development. TNDs 
are not a hard sell here." 

Dawn McGriff concurs. She's one of 
the founders of Gorham's Bluff, a four­
year-old TND in northeastern Alabama 
(see page 65). "Seaside has educated a 
lot of people about the kind of communi­
ty we're trying to build here," she says. 
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Max L. HiH Ill uses 
a homespun 
combination of text 
and illustration to 
define low country 
vernacuiar design in 
his supplement to 
the l'On code. 

What makes I' On unique is its design code based on the 
low-country vernacular found throughout the South: simple 
elegance and fine materials using classically derived propor­
tions, raised foundations, and deep porches. The goal is to 
capture the culture surrounding the southern porch. 

Max L. Hill III, author of the I' On design code supple-

ment, writes: "It is said that the soul of a place is hard to 
define, until it is missing and you know something very 
important is gone. The loss of the porch and its significant 
role in the public realm has taken its toll on our sense of place 
and feeling of neighborhood ... I' On has brought porches 
back, returning these 'living rooms' to the street." 
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"When I talk about Gorham's Bluff, I ask 
people to picture Seaside on a bluff 
instead of the beach, and as a full-time 
town instead of a resort." 

southern hospitality 
The South seems a natural place for 
TNDs to flourish, given its small-town 
heritage and the comfort of its vernacular 
architecture. Consider this advertisement 
for the new town of Newpoint in Beau­
fort, S.C., by developers Vincent Graham 
and Robert Turner: "Life was once sim­
pler and slower. Neighborhoods were 
close knit communities of friendly peo­
ple who knew and cared for each other. 
That is the appeal of Newpoint." 

The architecture of Newpoint- and 
southern TNDs generally-revolves 
around the front porch, an icon of south­
ern living. Yet Graham recognizes that 
just adding porches won't accomplish his 
goals unless the entire community partic­
ipates in the "act of porching," as he calls 
it-using the front porch as a stage for 
social activities. And so he prefaces the 
design guide for his newest neotradition­
al community, I'On in Mt. Pleasant, S.C., 
with a full-page illustration titled "Anato­
my of a Great Porch." And he devotes 
four more pages to porch design. 

The South seems to offer greener pas­
tures for new TNDs. Or at least it seems 
easier for developers there to get zoning 
changes to accommodate the hallmarks 
of neotraditional design: reduced set­
backs, small lots, alleys, shops and 
restaurants, and apartments over store­
fronts. "Permitting in the South is easi­
er," says Kent. "It is very different from 
other areas of the country" -perhaps 
because local governments there are less 
removed from traditional town planning 
patterns than their counterparts in heavily 
suburban areas of the country. 

profit motives 
TND investment is minuscule when com­
pared with residential real estate develop­
ment as a whole. But as a niche opportu­
nity, its growth has been impressive. 
According to Robert Chapman III, presi­
dent of The TND Fund, an equity invest-
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Like Seaside, Rosemary 
Beach is a neotraditional 
resort town filled with 
custom homes grouped 
around a shopping dis­
trict and the beach. 
Home prices start in the 
$300s (including lot). The 
carriage houses (above) 
were designed by Eric 
Watson Architects (front), 
Rosemary Beach town 
architect Richard Gibbs 

Courtesy Rosemary Beach Land Company (middle), and Elizabeth 
Guyton (back). 

case study 

Rosemary Beach, 
Walton County, Fla. 

t he 104-acre town of Rosemary Beach fronts the Gulf of Mexico 
8 ·nu. ·1e.s e. ast of Seaside. The challenge for founder Patrick Bienv­
enue, planners Andres Duany and Elizabeth Plater-Zyberk, and 

town architect Richard Gibbs, was to create a community with the 
ambience of Seaside but with its own personality: that of a small 
waterfront town with richly southern overtones drawn from St. Augus-
tine, Fla., New Orleans, and the Caribbean. · 

All the houses at Rosemary Beach are custom designs. Design ele­
ments include deep eaves, shuttered sleeping porches, hipped roofs, 
and high ceilings that allow sea breezes to circulate. Houses are fin­
ished with wood siding, cedar shingle, or stucco, with metal or shake 
roofing-materials that will mellow naturally in the sea air. 

Designed to be experienced on foot, Rosemary Beach will be an intri­
cate patchwork of public spaces and varied housing types and densities, 
woven together by streets, lanes, and sandy footpaths. The town center 
will feature a town hall, post office, restaurants, and an inn. Nearly 140 
homesites have sold since Rosemary Beach opened in March 1996. At 
completion, the community will have about 500 homes. 
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ment group in Durham, N.C., TND 
investments to date total an estimated 
$1.4 billion, a figure that has grown by 
60% annually over the last five years. 

The annual return on investment can 
range from 18% to 45%, Chapman found 
in examining six southern TNDs (Haile 
Village Center in Gainesville, Fla.; New­
point in Beaufort, S.C.; Seaside; Rose­
mary Beach in Walton County, Fla.; 
Southern Village in Chapel Hill, N.C.; 
and Tannin in Orange Beach, Ala.). 
Chapman predicts that investors will 
remain bullish about TNDs. "At the cur­
rent rate of increase, the total invested in 
TNDs will rise to more than $10 billion 
in the next five years," he says, asserting 
that the booming South will retain much 
of the new development. 

pattern languages 
Neotraditional communities share certain 
general planning concepts. But ultimate­
ly- unlike more generic cookie cutter 
developments-each TND must establish 

a unique image. "They need personality 
and richness," Kent says. 

Most TNDs use pattern books, design 
codes, and architectural review boards to 
define aesthetic continuity. The most 
effective guidelines are flexible enough 
to allow for architectural diversity as 
well. Michael K. Medick, AIA, of 
Looney Ricks Kiss Architects in Mem­
phis, Tenn.,warns against codes that are 
too rigid. His firm's pattern book for 
Harbor Town, a nine-year-old TND in 
downtown Memphis, has allowed a 
coherent, yet diverse, array of housing. 
The same can be said of Seaside and 
Rosemary Beach, where contemporary 
designs borrow judiciously- and often 
whimsically- from the past. 

But pattern books and review boards 
are tricky business. Architects who do 
business at Celebration, Disney's much­
heralded TND near Orlando, Fla., must 
follow a heavily prescriptive pattern 
book with a choice of six architectural 
styles- all of which had their heyday 

case study 

before World War II. Among design pro­
fessionals, opinions about Celebration's 
housing range from "cookie cutter" to 
"Mr. Potato Head" to "facadism." At Cele­
bration, observes Donald Jacobs, AIA, 

president of JBZ Dorius Architecture and 
Planning in Newport Beach, Calif., "fear 
of creating terrible architecture [has led 
to] mediocrity." 

the new south 
Today's architects, planners, and devel­
opers have the advantage of studying the 
first generation of TNDs-Seaside, Har­
bor Town, Kentlands in Gaithersburg, 
Md., and others- as they prepare to 
launch new communities of their own. 

The four young southern TNDs pro­
filed here represent the next generation. 
To succeed, they must meet the social 
and demographic needs of tomorrow 
with lessons learned from the past. ra 

Nora Richter Greer is a freelance writer 
in Washington, D. C. 

Brodie Creek, 
Little Rock, Ark. 

b rodie Creek is a family affair, for the grandparents 
of the five partners originally owned its 695 acres. 
Having been influenced early on by Seaside, Kent­

lands, and Harbor Town, the family held a five-day char­
rette with an eclectic group of architects, planners, writ­
ers, and local residents to develop design guidelines for 
their new TND. Development was slowed by an apprehen­
sive city, which had to be convinced to change codes and 
zoning requirements. 

The first of Brodie Creek's four neighborhoods is now 
under development. Its 161 lots face a semicircular green; 
as of press time, 28 homesites had sold. A total of 800 
homes are planned, plus a school, church, shops, restau­
rants, and offices. Houses average a 10- to 15-minute 

John Hathaway 

This house by town architect John Allison of Allison Architects in Little Rock, illus­
trates Brodie Creek's design code. It serves as the community's sales center. 

walk from public areas. The developers are making a spe­
cial effort to retain the forested character of their land, 
which features two lakes, a pond, and several streams. 
Most of all, the goal is to provide a sense of community in 
an area of Little Rock where it is lacking. 
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The architecture at 
Gorham's Bluff, governed by 
a published design code, 
takes it cues from the local 
climate. Deep roof over­
hangs and high ceilings 
help ventilate buildings dur­
ing hot, humid summers. An 
inn (above) designed by 
town planner/architect Lloyd 
Vogt of The Vogt Group in 
New Orleans lures visitors 
to the new community. Vogt 
also designed the 1,800-
square-foot house shown on 
page 60. 
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case study 

Gorham's Bluff, 
Pisgah, Ala. 

t his 186-acre new town in 
Appalachia sits on a bluff 
overlooking the Tennessee 

River. Preserving the bluff and its 
magnificent view is the goal of 
landowners and town founders 
Bill, Clara, and Dawn McGriff, 
who have set the bluff aside as a 
park for townspeople and visitors 
to enjoy. 

The McGriffs hope to attract a 
mix of retirees, vacation home­
owners, and telecommuter profes­
sionals to this remote paradise, 
which is an hour from Chat­
tanooga, Tenn., and Huntsville, 
Ala., and two hours from Atlanta 
and Birmingham, Ala. Gorham's 
Bluff will feature an artists' dis­
trict and a host of musical, theatri­
cal, and educational programs. 
One of the community's first 
buildings, a bed and breakfast 
overlooking the river, has been an 
enormously successful vehicle for 
bringing visitors to the communi­
ty-so successful, in fact, that 
Thanksgivings there are booked 
through 2002. Some 350 houses 
are planned, at prices ranging 
from the $120s to the $150s. 
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Light-capped maple columns 
support 12-foot-high ceilings 
in a single-story Bethesda, 
Md., home. The low-tech 
toppers consist of dimmable 
incandescent bulbs housed in 
sandblasted glass boxes. "We 
try to uplight high-volume ceil­
ings to get rid of shadows," 
says Mark Mcinturff, AIA. 

II 
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interior 

lighting 

techniques 

step out 

of the 

shadows. 

"85°/o of the information 
we take in about our 
environment comes 
in through our eyes," 
says New York light­

ing designer Jules Horton. "That answers the whole question 
as to why lighting in the home is so crucial." Residential light­
ing serves the same purpose for a home that stage lighting 
does for an actor-to make the object of illumination look its 
best. From a well-placed 50-watt incandescent to a whole­
house, top-of-the-line system, good lighting carries vast power 
to enhance the architecture and quality of life inside a home. 

Unfortunately, though, it's often the first thing to go when 
time and budget constraints arise. "It's hard to find clients who 
are willing to pay for the best lighting products," admits 
Cincinnati custom architect John Senhauser, FAIA. And most 

II 

by meghan drueding 
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Multiple light sources give the 
owners of this San Francisco 
home a range of scene-setting 
options. House + House Archi­
tects used a low-voltage halo­
gen accent to draw the eye to 
the left-side cabinets' curved 
form. Recessed halogen 
downlights wash the fine­
grained right-side cabinets; 
exposed task lights illuminate 
food preparation without 
upstaging the two sinuous 
blue accents. 
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Claudio Santini 

Whimsical 24-inch-long task 
lights over this San Francisco 
vanity flex to accommodate 
users' individual heights and 
preferences. House + House 
Architects used PAR-20 line 
voltage lamps to permit shad­
ow-free illumination. 

Alan Gelle 
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Unobtrusive wet-location 
wall-washers in this sloped 
ceiling provide ample task 
light for showering and 
shaving. The lights contribute 
overall ambient light to the 
owners' bath and highlight 
the room's silver and granite 
accents. Stuart Shayman 
Architects designed the High­
land Park, Ill., home. 

Courtesy Iris Lighting Systems I Les Boschke 

production architects don't get involved in 
lighting the homes they design at all. Rather, 
it's left up to the builder, interior designer, 
and electrician. 

But no matter who's calling the shots, 
lighting design is something architects can't 
afford to take, well, lightly. "Lighting 
shouldn't be an afterthought," says San 
Francisco custom architect Steven House, 
AIA. "Architects should consider it from the 
very beginning of a project"-whether it's a 
tiny studio apartment or 10,000-square-foot 
vacation home. In fact, thoughtful lighting 
can have an even more dramatic effect in 
small spaces. 

Whether you design lighting yourself or 
work with an outside provider, it pays to 
understand the basic types and functions of 
lighting. Not only does a working knowl-

edge of lighting options enhance your de­
signs, it also strengthens your relationships 
with clients and contractors. 

task lighting 
Task lighting, which illuminates work areas 
like kitchen counters or bath vanities, is a 
key component of an architect's toolbox. 
The type of lamp to use depends on the 
activity it will light. Compact or linear fluo­
rescent lamps, which cast a wide, flat wash, 
work well for tasks that require absolutely 
shadow-free light, like shaving or applying 
makeup. Halogen downlights are preferable 
for tasks that need a strong amount of con­
centrated light, such as chopping vegetables 
or writing letters. 

Light source placement is as important as 
choosing the right kind of task light. Think 
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about where the task-doer will be standing 
or sitting, and make sure the light doesn't 
create shadows that may interfere with the 
task at hand. Will he or she be physically 
close to the light source? Then cool compact 
fluorescent light is probably better than hot 
halogen or incandescent. Where are the 
room's reflective surfaces-windows, TV 
screens, computer screens, aluminum coun­
ters, mirrors? If a light source is positioned 
to reflect too much in any one of them, it 
creates glare that undermines the entire 
purpose of task lighting. 

ambient lighting 
Ambient lighting is the combination of indi­
rect light sources in a room that provide 
overall illumination. Its basic principle: the 
more, the better. Layers of light at different 
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Skillful lighting shows off 
custom molding in a house in 
Deer Valley, Utah, by Jack 
Martin Thomas, AIA. MR-11 

halogens uplight glossy pillars 
Seven-watt xenon gas lamps 
provide cove lighting to give 
the hallway's barrel vault ceil­
ing added depth and dimen­
sion. Xenon lights are costly 
to run and technically difficult 
to install, but they rarely need 
changing-a big plus in 
hard-to-reach locations. 

www.resident i alarchitect . com 

Andrew M. Mitchell 

Sarasota, Fla., builder 
Lee Wetherington's 
optional recessed halogen 
downlights shed extra light 
on this owners' suite in the 
Classic Regency model at 
Lakewood Ranch, which 
caters to empty-nester 
and active-adult buyers. 
A reading light is switch­
able from bedside. The 
Tampa, Fla., office of BSB 
Architects & Planners 
designed the model. 
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Incandescent bulbs encased in 
a flexible vinyl tube accent a 
sculpture in a Eugene, Ore., 
home. Architect Daniel Milton 
Hill, AIA, concealed most of the 
%-inch diameter strips so that 
viewers notice the art, not the 
lighting. The tubes separate 
easily so that homeowners can 
replace burned-out bulbs. 

Gary Tarleton 

© 1997 Laurence Taylor 

heights and intensities give a room pleasing 
texture and dimension. And the best ambient 
lighting blends so well into the home that 
it's hard to notice. "Our lighting is consis­
tent with the architectural character of our 
homes," says Washington, D.C., custom 
architect Stephen Muse, FAIA. "If our 
clients notice the lighting rather than the 
effects, we're doing something wrong." 

The first step in planning ambient lighting 
is to analyze a room's architectural strengths 
and weaknesses. Installing a row of wall­
washers in a small room with few windows 
visually expands the space, for example. It 
also highlights textured wall surfaces like 
stucco or exposed brick. Iris Lighting Sys­
tems makes compact fluorescent wall wash­
ers with fresnel kickers that maximize the 
amount of light hitting a wall. The 
system's lenses and lamp types are easily 
interchangeable, making it simple for home­
owners to change a compact fluorescent wall­
washer to a halogen accent or other lamp. 

Cove and perimeter lighting is a highly 
effective ambient lighting technique. It can 
make low ceilings appear higher, delineate 
separate zones in a room, or subtly con­
tribute to the overall light in a room. "One 
of the most underused opportunities for 
home lighting is linear fluorescent lighting," 
says Russ Leslie, AIA, associate director 
of the Lighting Research Center at the Rens­
selear Polytechnic Institute School of Archi­
tecture in Troy, N.Y. "It is glare-free, easy to 
change, and you can work it into details like 
soffits and coves." Linear fluorescents can 
also uplight otherwise dead space along the 
tops of bookshelves or kitchen cabinets. To 
counteract fluorescent light's bluish glow, 
most manufacturers offer color-c01Tected 
lamps. And don't forget good old incandes­
cent bulbs, which cast a warm glow that's 
not as strong as halogen or fluorescent. 

accent lighting 
Light meant to illuminate a specific object 
or surface is known as accent lighting. 
Though it's not as indispensable as task 
or ambient light in a home, accent light 
can make the difference between a well­
designed house and a spectacular one. "It's 
hard to get many production builders to 
spend time and money on accent lighting," 
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says architect Don Jacobs, AIA, of JBZ 
Darius Architecture+ Planning in Newport 
Beach, Calif., who designs both custom and 
production homes. "But they're missing an 
opportunity to make their production houses 
feel more custom, which can really help 
sales." Recessed accent lights in art niches, 
for example, add an upscale touch to mid­
range model homes. 

Crisp white halogen downlights and 
adjustable accents are usually good choices 
for highlighting artwork because of their true 
color rendering ability. In the case of a row 
of pictures, wall-washers work too. Most 
manufacturers make UV filters for compact 
fluorescent lenses to protect pictures from 
ultraviolet damage. When lighting artwork, 
placement is key. A light that reflects in a 
shiny or glass covered painting creates an 
annoying glare. 

Accent lighting isn't exclusively for art, 
however. Halogen downlights in glass-front 
cabinets make crystal and china sparkle. 
Curves and rounded walls stand out when 
washed with wide-lens incandescent, halogen, 
or fluorescent light. And downlights angled 
through openwork stair railings produce 
attractive shadow patterns on a smooth floor. 
Halogen is also easy to shape into a pinpoint 
beam for showing off flower arrangements 
and intricate architectural flourishes. 

control issues 
Controls are the most essential part of home 
lighting design, says Rosemarie Allaire, 
head of the residential lighting division at 
Francis Krahe Architectural Lighting in 
Laguna Beach, Calif. "Most people spend at 
least eight hours a day in an office where 
they have no say over the lighting," she 
says. "When they come home, they want to 
be able to control lighting direction and 
intensity exactly." 

Elaborate lighting control systems 
designed for ultra-high-end homes allow 
homeowners to access their lights from any­
where in the world by computer or tele­
phone. These whole-house systems feature 
several different lighting schemes in every 
room, each activated at the touch of a 
switch, telephone button, computer key, or 
remote control. Lutron recently introduced a 
wireless radio frequency system called 
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Radio RA, which is ideal for renovations 
since it doesn't require re-wiring. 

Controlling lighting doesn't have to be 
expensive or technologically complex, how­
ever. Simply adding a dimmer in every 
major room exponentially increases a 
room's function and versatility at minimal 
cost. In Sarasota, Fla., production builder 
Lee Wetherington offers a continuous dim­
mer as a $20 option. Automatic switches in 
closets and pantries are another way to 
make homeowners feel more in control of 
their lighting. And remote-controlled light­
ing is especially useful for older homeown­
ers and people with physical disabilities. 

Many of the old concerns about lighting 
controls are becoming obsolete. Fluorescent 
lights used to be difficult to dim; now many 
companies, including Lightolier, Lutron, and 
Leviton make dimmers just for fluorescents. 
Control manufacturers are also working to 
eliminate the loud buzzing that commonly 
discourages architects from using inexpen­
sive dimmers. And as the demand for 
sophisticated lighting controls grows, more 
inconspicuous switches are appearing on the 
market. "My clients certainly don't want a 
wall that looks like John Glenn's dash­
board,'' says Washington, D.C., architect 
Hugh Newell Jacobsen, FAIA. 

lighting designers 
In custom and upscale production projects, 
the question of whether to use a lighting 
designer often comes into play. According 
to the 1997 AIA firms survey, residential 
firms design their own lighting and use out­
side consultants in equal numbers. The fig­
ure for primarily nonresidential firms is 
more lopsided; half hire out for lighting 
design and 27% do it themselves. (The rest 
do it both ways or didn't respond to the 
question.) 

Projects with smaller budgets don't nec­
essarily have to forgo the lighting designer 
route. Washington, D.C.-based lighting con­
sultant George Sexton Associates has an 
"open agreement" arrangement whereby an 
architect buys a few hours of consulting 
time rather than a whole lighting design 
package. The lighting designer benefits from 
exposure within the architectural communi­
ty, while the architect gets an expert's input 
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at greatly reduced cost. Allaire and San 
Francisco lighting designer Novella Smith 
report similar consulting relationships with 
local architects. Each charges about $100 an 
hour for lighting design services; Sexton 
usually imposes a "not to exceed" limit so 
that fees don't get out of control. 

Some residential architects use lighting 
designers because it leaves them free to 
concentrate on design. "I used to keep up 
on lighting on my own," says Jacobs. "But 
the industry has gotten so specialized, you 
need an expert if you don't have time to 
become one yourself." Others assert that 
lighting is too integral to a home's architec­
ture to be handed over to someone else. 
"Architecture is light and space,' ' says San 
Francisco custom architect Dan Phipps, 
AIA, whose interest in lighting stems from 
courses he took in architecture school. "I 
only use an outside lighting designer if the 
client specifies it." 

One aspect of residential design isn't up 
for debate, however. The architect's primary 
goal-to create an aesthetically pleasing and 
livable house-holds trne across the board. 
And good lighting is fundamental to that 
goal. ra 

See page 93 for product information. 

Six-foot-long skylights bring 
ample daylight into the foyer 
of this Oakland, Calif., home. 
To create the same effect in 
the evening, Dan Phipps, AIA, 

layered concealed fluorescent 
tubes with exposed low­
voltage track lights. The for­
mer, tucked in shafts above 
the skylights, serve as a 
source of ambient light. And 
the latter's delicate metal 
cables echo the home's indus­
trial style without blocking day­
time sunlight. 

resources 
International Association 
of Lighting Designers 
Telephone: 312.527.3677 
Web site: www.iald.org 
Worldwide network of lighting design 
professionals and information on the lat­
est developments in lighting, including 
those introduced at this month's Light.fair 
98, the industry's major trade show. 

Lighting Research Center 
at the School of Architecture, Rensse­
laer Polytechnic Institute 
Telephone: 518.276.8716 
Web site: www.lrc.rpi.edu 
Research laboratory staffed by architects 
and lighting designers. 

inter.Light, The Internet Source 
for Lighting Specifiers 
Web site: www.lightsearch.com 
Site provides links to hundreds of new 
lighting products, manufacturers, organi­
zations and ideas. 

The Lighting Pattern Book for Homes. 
Russell P. Leslie and Kathryn M. Conway. 
222 pages. Illustrated. New York: 
McGraw-Hill. 1996. $60 (hardcover) 
Diagrams and practical tips explain the 
structural aspects of lighting a home. 

The Art of Illumination. 
Glenn Johnson. 210 pages. Illustrated. 
New York: McGraw-Hill. 1998. $39.95 
(paperback); $69.95 (hardcover) 
An award-winning lighting designer 's 
guide to flattering a home's architecture 
with lighting. 

residential architect I may· june 1998 



The Difference is Lighting ... The Lighting is IRiS 

~ 

""' COOPER Lighting 
Experience IRiS Lighting Systems for yourself. 
1.800.244.9145, Dept. RA-598 or visit us at www.cooperlighting.com IRiS 

LIGHTING SYSTEMS 
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It Can Save You $17,000 On Every 25 
&oases You Build. (And Minors Never Lie.) 

II II 

F== F== 

Compared with conventional wood sliders, Stanley floor-to-ceiling mirror closet doors can save you major 

bucks in labor and materials. There's no framing. No drywalling. No taping. No painting. No sanding. 

So you can install them in one-eighth the time. And save $170 per closet. That's $680 per four-bedroom 

home. Multiply that by 25 houses, and you could come out $17,000 

ahead. Want more proof? Call 1-800-257-4093 for your nearest 

distributor of genuine Stanley doors. 

Circle no. 61 
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CWiien carefully arranged, color can add style and 

character to any home. Whether your project calls for classic 

elegance or modern brilliance, Kolbe & Kolbe's K;Kron 

window finish can provide your design with distinction. 

K; Kron is available in 16 standard colors as well as custom 

color capabilities. In addition, K;Kron is designed to protect 

windows from weathering, chemical attack and ultra;violet deterioration. 

Envision the windows of your masterpiece through the eyes of a child 

and imagine the possibilities with color. 

To find out more about Kolbe & Kolbe wood windows and doors 

or our K;Kron exterior finish, please call 1;800;955;8177. 

Kolbe & Kolbe 
Millwork Co. Inc. 
www.kolbe-kolbe.com Circle no. 277 





garden of 

ear 

nature has its way 
on a lush Florida site. 

ike many executives 
nearing the end of an 
active career, Ron 
Zuckerman decided 
it was time to make 
room in his life for 
simplicity. "He want-

ed a house that was more 
peaceful, more minimal, 
and had more direct con­
tact with nature," says 
Andrea Clark Brown, AIA, 
whom Zuckerman and his 
wife, Gretchen, commis­
sioned to design their new 
residence in Naples, Fla. 
"Paring down was part of that." 

site specifics 
The home's location was vital to Zuck­
erman's vision. The 1 1/4-acre lot is 
located in a gated golf course commu­
nity. The particular site the Zuckermans 
chose sits beside a nature preserve. 
Sable palms, endangered cypress, scrub 
pines, and a low undergrowth of pal­
mettos dominate the lot, which overlaps 

by vernon mays 

Photos: © 1997 Dan Forer 

Walls of glass link 
living spaces to 
native vegetation. 
Double doors open 
the living room (left) 
to a screened enclo­
sure and the gar­
dens beyond. 
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garden of earthly delights 

The kitchen, clearly 
visible from the living 
room, centers on an 
island sheathed in 
anigre veneer and 
topped by black 
granite. All storage is 
below-counter in ele­
gantly compartment­
ed cabinets, keeping 
visible surfaces tree 
from clutter. Brown 
and interior designer 
Richard Geary 
designed a slate­
clad table (above) 
that serves both 
indoor kitchen and 
outdoor lanai. The 
client requested a 
fireplace to cheer 
the lanai. 

an area of protected wetlands. "That 
was the reason they selected the proper­
ty-because they wanted to have expo­
sure to a native Florida setting," says 
architect Andrea Clark Brown. 

Soon after the Zuckermans pur­
chased the lot, the design team pulled 
on boots and walked it, tagging trees 
they wanted to keep and planning the 
home's location. Along the way, Brown 
discovered a natural clearing and subtle 
shifts in the terrain. "From that exer­
cise, the overall sensibility of the house 
evolved," she says. We felt it needed to 
be elevated a little so that the natural 
environment could remain unchanged." 

of the land 
That idea set the tone for the 4,800-
square-foot house-a composition of 
two adjoining buildings that seem to 
float on a platform just above the land­
scape and beneath the wide roof over­
hangs. Brown sought to relate residence 
to landscape with connective devices 
such as pebbles, grasses, and water­
ways. One example: rivulets that pour 
off the house during rainstorms and 
converge in a pebble garden. "There's 
a wonderful quality of sound to it," 
Zuckerman enthuses. 

While neighborhood covenants 
restricted the roof pitch and materials, 
Brown says the imposed limitations did 
nothing to hinder the design. It was 
strictly by choice that she whittled the 
palette of materials to its essence: 
wood, glass, stone, and stucco. 

spare rooms 
Committed to a decidedly nondecora­
tive approach, Brown forged an aesthet­
ic that relies on a direct expression of 
structure and a philosophy that "every­
thing must do work." The loftlike interi­
or space achieves a rich effect with the 
sparest of means. It is a fitting comple­
ment to the site's landscaped courts, 
gardens, and untouched flora. 

"The house is about intersections of 
wall and columns. It's sort of the old 
Corbusian idea that a column is a wall 
with the wall removed," Brown says. 

The layout of the house took its 
cues from the clients' initial wish list. 
Devotees of Japanese cooking, the Zuck­
ermans wanted a kitchen inspired by the 
"small scale ritualism" of Japanese food 
preparation, as Brown puts it. Still, she 
didn't want to fall into the trap of f01mal 
cliches. "It was important for this to be 
authentic-but authentically Florida, not 
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garden of earthly delights 

82 

The clients request­
ed a secluded bed­
room overlooking the 
garden. Brown gave 
their room-and 
most walls in the 
house-storefront­
style fixed glazing 
with operable hop­
pers below. A pair of 
pivoting aluminum­
clad doors enforces 
privacy. Beyond is a 
wooden soaking tub. 

a little Japanese pavilion." To keep sur­
faces free of clutter, she planned the 
kitchen around minimalist cabinets with 
subdivided storage for utensils, plates, 
cookware, and small appliances. 

The Zuckermans requested that the 
owners' suite be located away from the 
guest rooms. So Brown placed the guest 
rooms in a secondary structure that also 
functions as a pool pavilion. By config­
uring the house in an L-shape, Brown 
controlled living room views, framing 
the landscape as a virtual outdoor room. 

A covered porch--or lanai, in local 
parlance-defines two edges of the back 
yard, making its tum at a covered breeze­
way where, at Zuckerman's request, a 
fireplace was installed. 

built environment 
Brown's simple design allowed for 
straightforward construction methods. 
The house rests on a network of grade 
beams that are built up above ground 
level with concrete block. Floors rest on 
a concrete slab that cantilevers beyond 
the stem wall, producing the "floating" 
effect. Walls and exterior columns are 
concrete block with a stucco surface, 
and large openings are composed of 
storefront-type glass systems. Pre-

w w w . resident i a I architect.com 

engineered trusses support the roof, 
which is clad in flat concrete tile. 

In the reductive manner of the 
house, the design team focused on con­
cealing service elements. Cabinets are 
tucked neatly beneath counters or 
incorporated in thick walls rather than 
applied to the surface. Brown and inte­
rior designer Richard Geary took pains 
to limit openings in the ceiling. They 
consolidated supply and return ducts, 
stereo speakers, and attic access doors 
behind wooden screens at each end of 
the living room. To keep the ceiling 
uncluttered, they chose primarily wall­
mounted lighting. 

Brown developed a theme of pivoting 
and sliding doors throughout the house. 
They range from the simple slider that 
closes off the powder room to a pair of 
aluminum-clad doors that pivot on steel 
rods to enclose the owners' suite. 

"When opened, they become objects 
in the landscape," she says. "We tried to 
make the minimum number of moves." 
Which displays an economy typical of 
nature's way. ra 

Vernon Mays is editor of Inform, 
the architecture and design magazine 
of the Virginia Society AIA. 
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The home's 
aluminum-framed 
front door, designed 
by Brown and Geary, 
is subdivided in a 
pattern inspired by 
Mondrian's geome­
try. A slate path 
passes the threshold 
and continues to the 
living room-yet 
another indoor­
outdoor connection. 

re sident i al architect I may· june 1998 

project: 
Private residence, Naples, Fla. 
architect: 
Andrea Clark Brown Architects, Naples 

builder: 
Carlson Harris General Contractors, Naples 

interior designer: 
Richard F. Geary Interiors, Naples 

landscape architect: 
Christian Busk, Naples 
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The refreshing beauty of Oceana. The soothing 

tones of Villandry. The timeless elegance of Black 

Pearl. Whatever the setting, Crossville Porcelain Stone offers over 

100 award-winning hues to color any mood. Unlike other surfaces, our 

porcelain stone is 30 percent harder than granite, features through­

body color and offers a variety of textures. 

And with our CROSS-SHEEN TM surface, it is virtually impossible to stain 

and easy to clean. So whether you are looking for an easy-to-maintain 

kitchen counter and coordinating floor, a slip-resistant bathroom floor 

with matching wall, or our polished finish for the living room ... Crossville's 

A~CROSSVILLI V Porcelain Stone/ USA 

palette of colors will be at home throughout the house! Circle no. 89 1-93 t-484-211 



Whether it's new construction or renovation, 

Superseal fills the role with the flexibility and 

affordability of superior quality vinyl windows 

and patio doors. Superseal features the best 

in energy efficient construction and has a full 

array of popular colors and standard sizes to 

complement almost any architectural style. 

Add to that arches, half rounds, quarter 

rounds, a wide variety of other shapes plus 

custom sizes and you'll see why Superseal is 

your complete source for vinyl windows and 

patio doors. As a matter of fact, we're your 

SUPER source. 

For a copy of our full-line product catalog 
call 888-NEW-VINYL, or call 

800-521-6704 ext. 3024 for more 

information. 

.~RSEAL 
MANUFACTU 1NG COMPANY, INC. 
*All products are NFRC tested and chieve 
some of the highest ratings in the industry. 

Circle no. 204 
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an old rhode island farm 
grows a new homestead 

for a family of thre~~; 
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f eld work 

own an old road 
and up a winding 
drive is a cottage 
half hidden by 
cedars, home to a 
couple and their 
12-year-old son. 

Their land is 2 Y2 acres of an 
overgrown farm, bounded by 
trees, crnmbled stone walls, and 
a few distant neighbors. No won­
der the farm was abandoned: It 
sits on the kind of dense, mucky 
clay that forms unwanted ponds 
in a rainstorm. 

With such inhospitable soil, 
where to put the septic field? 
That issue shaped the home's 
design. Architect James Estes and 
builder Walter Pilz designated a 
large, flat area for a leaching 
field, and raised it three feet 
above grade. The resulting lawn 
became the organizing element 
for the house. 

simple gifts 
The clients wanted to live sim­
ply: no unneeded rooms, tacked­
on moldings or frivolous details. 
They preferred natural materials 
that would weather well. Their 
previous house was old, with 
small rooms. So they asked Estes 
for open, loftlike spaces that 
would bring a hint of urban liv­
ing to their woodland home. And 
the wife, a sculptor who works 
from home, requested a studio. 

Estes' program for the 3,500-
square-foot house builds on an 

L-shaped footprint that embraces 
the south-facing lawn. Living 
and dining areas open to a ter­
race through French doors 
flanked by glass. The living 
room, which forms the core of 
the house, is crowned by a vault­

The house occupies a secluded knoll that once 
was farmland. 

ed owners' suite. Two 
projecting sheds, as 
Estes calls them, form 
the legs of the "L". 
One houses the dining 
area and kitchen. The 
other contains a spa­
cious studio with sec­
ondary bedrooms 
above; it cants 10 
degrees off a right 
angle for maximum 
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sunlight exposure. Ceilings 
throughout the first floor are a 
lofty 12 feet high. 

nature of materials 
Only one slender wall interrupts 
the 45-foot-long living/dining/­
kitchen wing. To support the 
long span, Estes turned to a 
product he had never used 
before: parallel strand beams. 
And he left their factory-formed 
texture exposed. 

It seems an odd choice in a 
house whose very identity 
derives from natural materials. 
But Estes explains, "It would 
have been difficult to find tim­
bers to span the space. The Paral-

lams® met the required spec." 
Having field-tested the product, 
so to speak, he says he'd gladly 
spec them again. 

Estes used time-honored ma­
terials for the home's exterior: 
untreated cedar shingles, wood, 
and stone, which have braved the 
elements on Rhode Island vaca­
tion houses for more than a cen­
tury. "The materials and the 
forms we used- sheds, gables, 
hips, the dark green roofing and 
him- are common to our coastal 
area," Estes says. 

His design program captures 
the simplicity of those familiar 
New England forms, while neat­
ly avoiding any stylistic label. ra 
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the clients wanted to live simply: 
no unneeded rooms, tacked-on 
moldings, or frivolous details . 

first floor 

project: 

Private residence, Rhode Island 

architect: 

second floor 

James Estes and Co. Architects, Newport, R.I. 

builder: 

Darlington Home Builders, Providence, R.I. 

landscape architect: 

Martha S. Moore, Landscape Architect, Tiverton, R.I. 

7 

Primary living areas 
orient to outdoor views. 
Exposed parallei strand 
beams span the central 
living space. Estes hid the 
kitchen clutter behind a 
half-wall of sandblasted 
glass block. 
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Gas 30" Wide Ranges Dual fuel 30" Wide Ranges Electric 30" Wide Ranges Gas 36" Wide Ranges Dual fuel 36" Wide Ranges 

Gas 30" Wide -Rangetops Electric 30" Wide -Rangetops Gas 36" Wide -Rangetops 

Ouiet Clean 

Dishwashers 

18" Wide Heavy-Duty Built-in 36", 42", & 48" Wide 

Trash Compactors food Waste Dis~osers -Refrigerator/ freezers 

Gas 48" Wide -Rangetops 

24" Wide 

Wine Coolers 

1--- -· ·• • · . ...,. 

-
18"Wide 

Ice Machines 

Gas 48" Wide Ranges 

Gas 60" Wide -Rangetops 

30", 41", & 53" Wide 

Outdoor Gas Grills 

Viking Range Corporation 111 front Street Greenwood, Mississippi (MS) 38930 



:an 

Dual fuel 48" Wide Ranges 

30" & 36" Wide Coobtops Electric 30" & 36" Wide 
Warming Drawers 

30" & 36" Wide 

Micro-Chambers 

-
Gas 36" Wide 
Single Ovens 

Gas & Electric 27" Wide 
Double Ovens 

Wall & Island Ventilation Hoods 
(Seven Widths) 

Electric 30" Wide 
Single & Double Ovens 

30", 36", & 48" Wide 

Rear DowndraFts 

The complete \liking kitchen. 
What do you get tor the cook who has almost everything? So now your customers can have a complete Viking 

Take your pick. This is, after all, the complete line of \liking kitchen - inside and out - ottering professional-style performance 

products. Everything from our world-renowned gas ranges to our and all the features they've come to expect. Whether they' re 

matching refrigerators. And, most recently, outdoor gas grills. cooking, cleaning, or just chilling . 
••i!l!lll!~~r_IJ' ® 

Pro fess io na l Pe rfo rm ance tor t he H omeTI·' 
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product information 

spotlight on residential lighting 
page 68 
A-lamp incandescent bulbs-General Electric; 
controls-Lutron Electronics. 

page 70 
(top) under-cabinet lights-low-voltage halogen Dink 
Lights by CSL; hanging accents-12-volt halogen 
Lyte Jack with cobalt blue dome by Lightolier; 
recessed downlight- Lightolier; exposed task lights­
Lasso 30 by Lightolier; (bottom) task lights-Snake 
Lights by Dunsford. 

page 71 
ARl 11 adjustable accent lights and A-lamp wall­
washers-Iris Lighting Systems. 

page 72 
pillar uplights-20-watt MR-11 Micro Well Lights 
by Dreamscape Lighting Mfg.; cove lights-7-watt 
xenon Super Levelites by Celestial Lighting. 

page 73 
(top) accent lights-Wac Manufacturers; (bottom) 
reading light-Osram Sylvania. 

page 74 
track lights-Lucy/5'2" stem with TW-1 cable mount­
ing hardware, both by Flos; cable system-Twin Rail 
Track by Translite Lighting Systems; switches-Diva 
by Lutron Electronics. 

garden of earthly delights 
page 79 
siding-masonry and stucco; roofing-concrete tile by 
Life Tile; windows-Efco; doors--custom by Aluminum 
Specialties; floors-maple quartersawn and Vermont 
green slate; exterior fireplace-Superior; range­
Gaggenau; refrigerator-Sub-Zero; dishwasher­
Miele; kitchen cabinetry-custom by Baker Cabinetry. 

field work 
page 86 
siding-red cedar shingles; roofing-CertainTeed; 
windows/doors-Marvin Windows & Doors; fabricated 
structural components-Parallam by Trus Joist Mac­
Millan; floors-oak strip; fireplace- site-built masonry; 
lighting-Leucos and Lightolier; kitchen cabinetry~ 
Fieldstone; kitchen counters-Smell by Formica. 
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tech lines 

imaging is everything 
when it comes to design and presentation, 

a digital image is worth a thousand line drawings. 

Digital images courtesy Kevin McKee Associates 

by rich binsacca interpretations of their Kai's Powertools, then missing with straight CAD 
designs and to make integrated with scanned work," says Kevin McKee, 

when Palo Alto, changes based on client photographs of the parcel AIA, principal of Kevin 
Calif., archi- feedback. being developed. McKee Associates in Boise, 
tect Terry Once in the imaging pro- Idaho. "You can avoid mak-

' , Beaubois, how it works gram, an architect can ing the house look pasted 
AIA, showed his clients a The technology is fairly manipulate the design fur- onto the landscape." 
digital rendering of their simple, intuitive, and rela- ther by "layering" features, As stand-alone files, 
custom house during the tively cheap when balanced details, shadows, and color each layer can be peeled 
early design stage, they against the benefits. Costs intensities from a palette away and changed without 
thought he was showing run about $3,200 for ade- provided in the software. having to rebuild the entire 
them a photo of a home quate hardware (including a The layers build the picture image. In PhotoShop, for 
already built. "They kept scanner) and another $800 for presentation and articu- instance, each layer is dis-
asking where this house or so for software, assuming late specific design requests, played in thumbnail for 
was," says Beaubois. "I had you already have CAD soft- like a stucco facade texture easy reference. 
to deconstruct it in front of ware and a color printer. or dark slate on the roof. 
them to prove it existed Most CAD programs The technology also hardware and 
only on the computer." with dimensional rendering can enhance interiors with software 

The art and architecture capability can provide an scans of real images and The layering and image 
of digital imaging combines image of the building, textures: granite on the manipulation techniques 
dimensionally rendered often with a high measure kitchen counters; the build up a pretty hefty file, 
CAD models, photography, of finish detail. The CAD client's artwork on the liv- however- perhaps 10 or 
textures, shadows, land- image is converted to a ing room walls; 12-inch more megabytes (MB), 
scape features, and other compressed, transferable, Mexican tiles in the foyer. which can slow the process 
details to create a single, and cross-format graphics And architects may create as the image gains com-
computer-generated image. file (such as a tagged- custom textures from the plexity. "It can be a memo-
It is quickly (and afford- image file format or software's palette. "The ry hog," admits McKee, 
ably) becoming an effective "TIFF"). It is moved into ability to add texture and who operates PhotoShop 
design and presentation tool imagi~1g software such as play with line and color on a PowerMac with a 64 
for architects. It allows brand I leader PhotoShop by intensities puts artistry MB processor and stores 
them to present realistic Adobe (version 4.0) and back in architecture that's continued on page 96 
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GAF's exceptional reputation for quality, 
durability and styling mastery comes together 
in the new Country Mansion TM roof shingle. 
It's nothing short of magic . . . as the look of 
every home turns into a "mansion." 

SOPHISTICATED AND OUTSTANDING LOOK 

,;..-- Complementary color frame outlines the shingle to capture a 
natural slate or stone look. 
Artfully crafted shingle tabs create an understated but sophisticated 
look of elegance. 
Rich, subtle color palette of five colors that simulates the hues 
of natural material. 

GUARDS AGAINST UNSIGHTIY FUNGUS 
Special Algae Eater"' Protection applied on all colors to protect 
your shingle .. . available nationwide. 

• GAF MATERIALS 
CORPORATION 

Quality You Can Trust Since 1886 . .. 
from America's Largest Roofing Manufacturer 
GAF MATERIALS CORPORATION 
1361 ALPS ROAO, WAYNE, NJ 07470 
TEL. 973•628•3000 www.gaf.com 

The rich, subtle color 
palette of NEW Country Mansion TM shingles. 

THE BEST ROOF PROTECTION 

'/ Custom specified ultra high performance fiberglass mat provides 
the best protection layer for layer than any other shingle. 

GAF's heaviest weight laminated shingle withstands severe storms 
and stands up to other harsh weather. 

PEACE OF MIND 
Lifetime Limited Warranty** with 
Smart Choice"' Protection. 

C M 
"Designed for Distinction" 

ountry ··-··dafiliQ!I 
*Because it is difficult to reproduce accurately the trne color effect of 

blends, before you order please see several full size shingles. 
*'''See limited warranty for complete coverage and restrictions. 
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tech lines 

works in progress on Zip™ 
disk instead of his hard 
drive. "The time it takes to 
make changes can be a 
problem." 

Most imaging software 
works in both Macintosh 
and Windows. Loading and 
using it will likely require a 
check of available memory 
(RAM) and perhaps a hard­
ware upgrade, if only to a 
portion of your existing net­
work. Today's imaging 
software works best with 
32 MB RAM and a 100-plus 
megahertz processor (cur­
rently the standard spec for 
most desktop machines), 
which provides adequate 
speed and memory. For 
PCs, a Pentium processor 
is a must. 

"the more clearly 

the picture can be 

presented, the less ... 

problems down the road." 

-patrick sutton, aia 

client benefits 
Given the variety of rela­
tively affordable choices, 
the decision to digitally 
image may come down to 
client service and marketing 
needs. Patrick Sutton, AIA, 

principal of Patrick Sutton 
Associates in Baltimore, 
views the technology as 
both a communications and 
a production tool. "The 
more clearly the picture can 

be presented to clients, the 
less ambiguity and prob­
lems down the road," he 
says. "You're not exposing 
yourself to their disap­
pointment." Digital imag­
ing allows Sutton to make 
changes on the fly or dur­
ing meetings, freeing more 
time to produce accurate 
working documents for 
construction. 

The ability to make 
quick changes also benefits 
the in-house review pro­
cess. It allows an architect 
to see and change details in 
the context of the actual 
setting (not just on a line 
drawing) before the image 
ever reaches the client. "I 
only show my clients what 
I did after it pleases me," 
Beaubois says. 

From the clients who 
thought he was showing 
them an already-built 
house, Beaubois was able 
to solicit and incorporate 
feedback as he showed 
them how he digitally 
"built" their home on 
screen. "The final version 
was considerably different, 
but the immediate feedback 
shaved weeks off the de­
sign and review process," 
he says, noting that his 
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clients started asking for 
more detail once they real­
ized his capabilities. "It 
just proves how inadequate 
we were at conveying the 
information in the past." 

The technology has ben­
efits beyond face-to-face 
interaction with clients. 
Digital images transfer easi­
ly to printed media such as 
ads and to electronic for -
mats like the Internet. Sut­
ton, for instance, sent a 
Zip™ disk with a 
QuickTime VR (virtual 
reality) "tour" of a project 
to a client as a status report 
and to solicit feedback. And 
Beaubois uses a Web site to 
post stages of design devel­
opment for client review. 

As a practicing archi­
tect, a member of Boise's 
downtown development 
council, and an alumnus 
of the city planning and 
zoning commission, 
McKee sees digital imag­
ing being used- and 
demanded- as a way to 
help gain approvals for 
development. "You can 
incorporate a subdivision 
street layout or an empty 
parcel for a commercial 
project," he says. "It opens 
up a lot of possibilities." 

continuing 
education 
To architects like McKee, 
the possibilities seem end­
less. He has learned Photo­
Shop by trial and error since 
purchasing the software two 
years ago. "I haven't taken a 
class, but I'd love to," he 
says. "I'm sure there are lots 
of things it can do that I 
don't know yet." 

Sutton is just 18 months 
removed from an all­
manual practice. Already 
he's knitting together a 
series of panoramic photos 
with his CAD models to 
create virtual tours. "It's 
like an addiction," he says. 
"When you see the capa­
bility, you just want more 
and more." Both Sutton 
and McKee say they 're 
looking at digital cameras 
that download photographs 
directly to the computer. 

Even Beaubois, who's 
plugged in as a Beta tester 
and consults with nearby 
Silicon Valley software 
makers, considers his 
expertise- and the indus­
try- in a state of transition. 
"It's just the beginning, 
like those blurry, black­
and-white images that were 
the early photographs," he 
says. ra 

Rich Binsacca is a 
freelance writer in Boise, 
Idaho. 

For more on virtual reality, 
hardware/software upgrades, 
Internet use, and protecting 
electronic documents, see 
www.residentialarchitect.com 
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So tell me more, 
Please send me information on the products I've checked. 

0 PrimeTrim® Engineered Wood Trim 
0 Ply-Bead® Beaded Wood Panels 
0 Dens-Shield® Tile Backer 
0 Dens-Glass® Gold Sheathing 
0 Dens-Deck® Roof Board 
0 ATRO® Pneumatic Tools 
0 G-P Decorative Wall Panels 
0 Wood I Beam™ Joists 

Georgia· Pacific 
0 GyProc® Gypsum Products 
0 Southern Gold® AC Pin_e Plywood 
0 G-P P/u§M Plywood Sturd-1-Floor® 
0 G-P Vinyl Siding 
0 Southern Gold® Premium Sturd-1-Floor® 
0 Classic Select™ Premium Lap Siding 
0 Southwoods Collection™ Plywood Siding 
0 G-P Lam® LVL 
0 Other _______ _ 

Name _____________________ Title ----------

Name of Company ____________________________ _ 

Address ____________________ Cjty _________ _ 

State _____________ Zip _______ Phone ________ _ 

I need this information for 0 project under 
construction 

0 project in 
planning 

Occupation 0 Builder 0 Remodeler 0 Architect 
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future projects 

0 Owner 0 Contractor 0 Engineer 0 Other ----------------
©1998 Georgia-Pacific Corp. 
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·th an eight.-year history of 
satisfied homeowners throughout 

the U.S., the benefits of 
Georgia .. Pacific PrimeTrim® 
are obvious and beautiful: 
• Pre.-primed, defect--free and 

more consistent than 
traditional wood trim 

• Engineered specifically to 
resist warping, splitting, 
moisture and decay 

• Available in uniform 16' 
lengths to minimize joints 
and in nominal standard 
construction widths 

• Made of wood fiber and 
resin, Prime Trim holds 
paint and lasts longer than 
traditional wood trim 

• Follow installation instructions 
for premium performance 
and coverage by Q .. P's 
10.-year non.-prorated 
limited warranty* 

Whether you're renovating an 
old masterpiece or building a 
brand new home, Prime Trim is 
guaranteed to give you the 
performance of premium 
wood trim at a fraction of the 
cost. So why would you use 

- · · ·· ' ·· -· · ········· ·· ·· ·· ··· ~ ~·"··· · · · ~"ili.~ .. ------F-~ anything else? Call today for 
more information and the 
Prime Trim dealer nearest you. 

LOOKING FOR AN ALTERNATIVE TO PREMIUM ..,..__ ______ _ 

TRIM THAT RESISTS DECAY AND COSTS LESS? INoT A PROBLEM.I 

~Available in smooth or textured finishes, 
~ square edge, and brick or shingle mould. 

SOLVE IT 
WITH G-P SM 

1-800-BUILD G-P 
284-5347 

http ://www. g p . com 

! Prime Trim@ Engineered Trim. 
; Better All Across The Board. 

• Georgia-Pacific 
*See warranty for details. PRlMETR!M and CLASSIC SELECT are 

registered tmdemarks and SOLVE IT WlTH G·P is a scrvicemark of 
Geo!llia-Pacific Corporation, <N998 Georgia-Pacific Corporation. All 

rightsIC.,.,rvcd. 
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doctor spec 

metal urges 
metal tile roofing is a lightweight alternative to clay and concrete. the price is right, too. 

by larry j. vesely, aia 

f
or homes that can't 
bear the weight of 
clay or concrete roof­
ing tiles-or where 
high winds or fires are 

a concern- my firm uses 
metal "tile panel" roofing. 
It combines the popular 
look of Spanish tile with 
the light weight and high 
performance of metal roof­
ing systems. 

The price is right, too. 
Metal tile panel systems 
average about $350 a square 
(10 by 10 feet) installed. 
By contrast, concrete tiles 
are about $500 a square in­
stalled, while clay tiles stait 
at $700 a square. 

Courtesy Met-Tile 

Southern California architect Larry Vesely specs metal tile panel roofing as a lightweight, fire- and 
pest-resistant alternative to wood shakes and conventional clay and concrete tile. 

Metal tile panels perform 
well in all climates. Here 
in California, they off er a 
fire- and pest-resistant alter­
native to wood shakes. The 
panels are made from 
recyclable steel, typically 
26 GA thickness. Since 
they weigh only about 125 
pounds a square-one-tenth 
the weight of some clay 
tiles-they ai·e safer in high 
winds and during earth-

metal tile roofing sources 

quakes. They are also pop­
ular in golf course develop­
ments because the panels 
don't break when errant 
golf balls "hit the roof." 

Several manufacturers 
offer metal tile panel sys­
tems. The panels vary in 
size, material, profile con­
figuration, and installation 
chai·acteristics. We prefer 
long panels (20 feet long by 

Carter Holt Harvey Roofing, Arlington, Texas, 1.800.258.9740 
Custom-Bilt Metals, South El Monte, Calif., 626.454.4844 
Met-Tile, Ontario, Calif., 1.800.899.0311 
Scandinavian Profiling Systems, Mangonia Park, Fla., 1.800.248.6955 
Steel Tile Co., Thornton, Ontario, Canada, 705.436.1723 
Tile Master Roofing Systems, Missisauga, Ontario, Canada, 1.800.461.3805 
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3 feet wide) that apply ver­
tically from eave to ridge 
using screw fasteners rather 
than nails. We also prefer 
panels that install directly 
over a wood deck or purlins 
with no need for a batten 
grid underlayment. This 
makes installation faster and 
more weathertight. Panels 
of this design tend to carry 
the highest wind ratings­
as much as 230 mph- mak­
ing them ideal for hurri­
cane-prone areas. 

Today's paints offer 
colors not available in con­
ventional tiles. They are 
colorfast, durable, and low 
maintenance. Some ai·e 
water-based, which appeals 

to the ecology-minded. 
In the future, we expect 

to use metal tile panels 
more frequently with steel 
framing, since both offer 
similar performance advan­
tages. The panels also have 
the potential to reduce sub­
structure costs because of 
their light weight, particu­
larly in large multifamily 
and commercial projects. 
The savings can be used 
for decorative elements or 
other interior amenities. ra 

Larry J. Vesely, AJA, is 
principal of Larry Vesely & 
Associates, an architectural 
firm in Riverside, Calif. 
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hands on 

under cover 
two modernist metal canopies marry the utilitarian and the refined. 

100 

by rick vitullo, aia 

m odem architecture 
has been called a 
marriage of sci­
ence and art in the 

built environment, where the 
beauty of a building or detail 
comes not from applied ornamen­
tation but from simple elegance. 
Within that broad definition are 
many interpretations based on 
national or regional context, 
available materials, and personal 
ideology. 

The canopy details shown here 
illustrate applications of a mod­
ernist aesthetic by two architects 
using subtly different means. 
Both designs celebrate their 
structural support as a thing of 
beauty in itself, not to be hidden 
behind a decorative front. 

Lake/Flato Architects in San 
Antonio has developed a signa­
ture detail that is both utilitarian 
and refined: a window and door 
canopy to keep out the brutal 
Texas sun. Plain galvanized-iron 
pipe and clamps support the 
canopy, which Lake/Flato typical­
ly juxtaposes with natural materi­
als such as stained wood, stone, 
and galvanized steel roofing. 
The result is a striking contrast 
between the utilitarian pipe and 
the inherent richness of unem­
bellished natural materials. The 
architects also use off-the-shelf 
pipe for other details such as 
kitchen pot racks, towel bars, 
and table legs. 

continued on page 102 

www.residentialarchitect.com 

bALVANi:z.W llWN 
p1f'e- ~ur~~"f~ These two canopy 

designs take different 
modernist approach­
es. Lake/Flato's 
canopy (above) is a 
lightweight metal 
canopy supported 
from below. Its utili­
tarian design draws 
inspiration from can­
vas storefront 
awnings; its primary 
function is sun shad­
ing. Patrick Sutton's 
canopy (left) is sus­
pended from above 
by elegant stainless 
steel struts. It is 
designed to deflect 
the elements-snow, 
rain, and sun. 

Illustrations: Rick Vitullo 
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hands on 

Lake/Flato refined the 
canopy design with a struc­
tural engineer so that it uses 
the least amount of material 
possible. The standing 
seam roofing material sits 
on 2 x 4 sleepers without 
roof sheathing. (Snow loads 
obviously are not a concern 
here.) 

Architect Patrick Sut­
ton's canopy looks 
deceptively delicate. De­
signed for a house in the 
Baltimore area, it protects 
against heavy rain and 
snow. Sutton's canopy 
gains its strength from the 
simplicity of its elements, 
and the use of rich materi­
als such as lead-coated 
copper roofing, Douglas fir 
soffit, and stainless steel 
struts. These struts support 
the canopy body with pin 
connections bolted to the 
facade from above, allow­
ing totally clear space be­
low unencumbered by posts 
or struts. The canopy itself 
features Yz-inch CDX ply­
wood sheathing over a 
2 x 6 at 16-inch on-center 
joist structure. Yet it re­
mains relatively thin in pro­
file and, with the slim 
structural struts, appears as 
a delicate membrane hold­
ing back the weather. ra 

Rick Vitullo, AJA, is 
founder and principal of 
Oak Leaf Studio Architects, 
Crownsville, Md. 

Lake/Flato's adapt­
able canopy design 
has galvanized iron 
pipes and fittings that 
can accommodate 
different roof pitches 
and conditions. Most 
connections can 
swivel during installa­
tion before they are 
locked into place by a 
set screw. Galvanized 
steel roofing rests 
directly on sleepers. 
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Sutton's canopy 
attaches to an exteri­
or insulation and fin­
ish system (EIFS) sur­
face, so mounting the 
strut to the wall was 
a desigln issue. Block­
ing builds out to the 
EIFS arid ties to the 
structu~e, allowing 
the faceplate to 
mount directly on 
the surface. 
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kCcents® 
Urethane Millwork by Style·Mark, ln1. 

High style with easy installation 
and low maintenance reveal 
Architectural Accents® advantages 
over wood and plaster. 

Architectural Accents® clean lines, 
sharp detail, consistent density, 
and smooth finish stand out 
when compared with other 
urethane millwork. 

Fast, courteous and reliable service 
- featuring the best lead times in 
the industry - make Architectural 
Accents® the first choice of 
architects, builders and 
homeowners worldwide. 

Architectural Accents® product 
line includes thousands of 
standard products as well as 
custom manufactured profiles to 
meet your special project needs. 

Call for a free Registered Product 
Specification Manual and our 
DWG/DXF files. 

960 West Barre Road •Archbold, OH 43502 

419/445--0116•800/446-3040 

Fax419 I 445-4440 

http:/ /www.style-mark.com 

Copyright © 1998, Style-Mark, Inc . All rights reserved. 



September 16 - 18, 1998 
The Drake Hotel 
Chicago, I linois 

DESIGN 
IDEAS 

that will SELL 
Join BUlLDER in Chicaqo 

to meet with other 
builders, architects, and 

planners to exchanqe 
desiqn information and 

ideas. ll1e BUlLDER HOMES 
1iq e to BUILDER's Design Sym osi m. 
u will benefit from: 
st Regional Designs 
m how nationally known architects grab buyers' attention 
heir markets with innovative designs. 

aring a Design Vision 
cover how improved communication between builders 
J architects can lead to more successful projects. 

signing for Niche Markets 
cuss designing for baby boomers and Asian buyers, 
1 of the fastest growing market segments. 

lus 
-eamwork duting Design and Land Planning Owrrettes. 
;neak previews of Builder's Choice Award Winners. 
-outing Chicago's newest housing communities. 
)ne-on-one floor plan and community plan critiques by 
1rofessional architects and planners. 

tional Tour, Saturday, September 19th 
icago Historical Architecture Tour 
1 expeti guides and spend the morning touring the 
wus architecture of this magnificent city. 

onsored by: 
MARVIN 
Wf'IDOWS&OO~ 

GRAPHISOFf{l1) 

a 

Desiqn Symposium is 
specifically for production 
builders to provide desiqn 
education and networkinq 

opporiunities. 

View the most 
innovative desiqns from 
all over the country at a 

dinner honorinq winners 
of the 18th annual 

Builder's Choice Desiqn 
and Planninq Awards. See 

the projects that set the 
industry standards. 

The Drake 
Listed on the National Register of 
Historic Places and rich in architectur­
al design, The Drake is an ideal 
setting. for your room reservations 
please contact The Drake directly at 
312-787-2200. A group rate of $189 is 
available, reference the BUlLDER 
Design Symposium to fake advantage 
of this special price. Reservations 
must be made by Auqust 17, 1998. 

~ Hanley-Wood, Inc. • One Thomas Circle, NW• Suite 600 •Washington, DC 20005 

Name 

Com pa ny 

Address 

City 

State 

Phone 

Fax 

$ -$ 

• 
$ 

• 
$ 

$ 

Full Conference 
Registration 
(includes Sept. 16th 
housing tour and Builder's 
Choice Awards Dinner) 

Builder's Choice Award 
Winners Registration 

Builder's Choice Design 
Awards Dinner Ticket Fee 
(award winners and full 
conference registrants 
come free of charge) 

Optional Saturday, 
September 19th 
Architectural tour 

Total Registration Fee 
(make copies for add'/ 
registrants) 

PAYMENT OPTIONS: 
O Visa O MC O Amex 
0 Check (payable to BU I LDER) 

Card Number 

Exp. Date 

Signature 

FAX This form to 202-785-1974 
attn . Cristin Barnett or mail to 
Cristin Barnett at: 
BUILDER 
One Thomas Circle NW, Ste. 600 
Washington , DC 20005 

For additional information contact 
Cristin Barnett at 202-736-3360 or 
email at cbarnett@hanley-wood .com. 

bddsgnad 
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888-4ARCH11 
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800-257-9663 
ext. 8000 

202-452-0800 

800-243-0893 
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610-341-7940 

972-272-6400 
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515-628-6457 
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Another repel Ii ng reason 
to use Typar® HouseWrap. 

Sure Typar HouseWrap 

' does a great job of 

protecting your homes and crews from 

wet and damaging weather during 

construction. But Typar h elps keep your 

homebuyers dry and comfortable, too. By 

covering construction gaps, cracks, leaks 

and holes left by joints and corners, Typar 

House Wrap stops virtually all of the air 

movement in the wall cavity, reducing 

drafts. The result: your homeowners save 

significant heating and cooling costs. 

What's more, Typar prevents damaging 

moisture buildup by allowing the house 

to "breathe" with just the right balance 

of moisture vapor transmission. So 

drywall and studs won't warp and rot. 

Typar is unconditionally guaranteed 

to be more tear resistant, too, so it works 

better on the job site. The cool gray color 

is easy on installers' eyes and looks great 

during construction. 

© 1997 Reemay 

Circle no. 51 

Keep out moisture and keep on using 

Typar House Wrap - for greater comfort, 

energy-savings and performance. For a free 

Typar brochure and product sample, call 

800-321-6271. 

1YIWI~ 
House Wrap 
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CAD product literature 
Lots of CAD software 
will SAVE you mone~ ... 
Ours will; .. ii 

.. . ... , j f i . : .... ~ ... '.. 

help you 
MAKE .•• . .· 1l: 

Resid tial ···•····· • en • ... ·.···. . \~< Design Software? for Windows 

17,000 products from 
3,100 manufacturers 

This Web-enabled CD is fast, easy­
to-use and the most comprehensive 
database of its kind. It puts all the 
information you'll ever need about 
building products right at your finger­
tips. Just put the CD in your CD­
ROM drive, click your mouse and 
you' ll find: 

• Up-to-the-minute infoi-mation on 
over 17,000 building products 

• Over 300 new product 
introductions 

• Product catalogs for over 
30 companies 

• Links to hundreds of 
manufacturers' Web sites 

• Manufacturers' addresses, 
phone/fax number, email addresses 
and ordering information 

Compatible with both Windows and 
Macintosh-based computer systems. 

Limited Supply. Order Today. 

Call 1-800-241-BLDR 
It costs just $29.95 
plus $5.00 for shipping 
and handling. 

~ 
~ 



special advertising section 

Kitchen Rangehood 
Venting 
Tired of noisy rangehood ventilation that 
doesn't wo rk? Our quite, efficient UL 
listed fans will move your steam and heat 
up and out. Adaptable to most residential 
and commercial style rangehoods. 
Let us show you real ventilation. 
Phone: 800.747.1762; Fax: 800.487.9915; 
www.fantech-us.com 
Circle No. 402 

CD-Rom of Wood 
Connectors 
Essential for architects, designers and 
structural engineers, Simpson Strong­
Tie®'s 1998 CD-ROM simplifies connector 
se lection for most applications. 

Th is design tool contains all seven 
catalogs, including connectors for 
composite wood and plated truss. Fliers, 
tech bulletins, code reports and drawing 
libraries in DXF, DWG and WMF formats 
are included, plus information on 
software programs for selecting 
connectors for joist and trusses. 

Circle No. 405 

product literature 

VTONG 
Ytong autoc laved aerated concrete 
(AAC) products are part of an integrated 
building system including interior and 
exterior wa ll panels, floor and roof 
panels, blocks and lintels. Idea l for 
single and multi-story structu res, YTONG 
AAC is 30% lighter than standard CMU, 
can be cut, sawn, nailed and drilled 
easily, and provides excellent thermal 
and sound insulation, fire and termite 
resistance. 800-YTONGFL (986-6435) or 
www.ytong-usa.com. 

Circle No. 403 

SCREEN TIGHT 

Leave the staple gun, nails and wood lattice 
behind. Screen light's revolutionary porch 
screening system makes installing and 
repairing porch screens a breeze. 
The 2 part system, a base and cap strip, 
attaches to conventional wood 2x4 or 4x4 
framing. Screen rolls into the base strip 
with spline and a cap strip snaps to the 
base strip serving as a trim piece. 
Call 1-800-768-7325 for sample and 
information. Available nationwide. 

Circle No. 406 

Columns & Balustrades 
Classically authentic yet affordably priced 
columns and balustrades from Melton 
Classics, Inc. Quality products include 
arch itectural wood columns for paint or 
stain, fiberglass columns, poly/marble 
columns and synthetic stone columns and 
balustrades. 

•Interior/Exterior 
• Custom Orders 
• Jobsite Delivery 

Call 800-963-3060 for free literature or see 
us in Sweet's (06400Mel) or (04720Mel). 
Circle No. 404 

CHADSWORTH' S 1. 800. COLUMNS 
Voted No. 1 Brand Jn U.S. 

Columns, pilasters, pillars and posts available in wood, 
PolyStoneTM and fiberglass. Interior, exterior. Variety of sizes 
and styles. Competitive prices. Job-site delivery. Worldwide 
shipping. 72-hour Quick Ship Program on stock product~ . 

Our award-winning Idea Book features an exciting 
collection of column projects. Includes Product Portfolio. 
$10 plus $3 p/h. Product Portfolio $5. 

1.800.486.2118 •Telefax 910.763.3191 • www.columns.com 
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Lighting Concepts Catalog 
Outwater Plastics offers many bright new ideas with 
the release of its new 1998-5 96 page Lighting 
Concepts Catalog Supplement. It features a variety 
of newly offered and regularly stocked products not 
previously offered in earlier catalogs including 
Halogen Lamps, Low-Voltage Linear Lighting, Fiber 
Optic Lighting, Track Lighting, Recessed Lighting, 
Showcase Lighting, Shelf & Under Cabinet Lighting, 
Exhibit & Picture/Portrait Lighting, Cove Moulding 
Lighting, Rope Lighting as well as numerous other 
non-lighting products. Call 1.888.0UTWATER/ 
Fax: 1.800.888.3315 for our Free catalog; 
e-mail: outwater@outwater.com; 
Website: http://www.outwater.com. Circle No. 408 

"Enhance 
YOW' ReputatimL" 

Circle No. 411 

Deck Lite 
Warmth, beauty, durability and safety. 
Monierlifeti le's Decklite concrete roof tile 
is the lightest, full-dimension flat tile ava il­
ab le. Its random edge treatments, subtle 
shadings and varied surface textures 
replicate the rich look of weathered wood 
split shingles. Class A fire resistant and 
durable under the severest weather 
conditions. Call (800)2REROOF. 
Circle No. 409 

Windovv Wishes 
by Vetter 
Choosing the windows and patio doors 
for your new home, or retrofitting to your 
present one, can be chal lenging. 
"Window Wishes" by Vetter® can help 
you from getting lost in a fog of styles 
and types of windows and patio doors. 
Vetter windows and patio doors are 
manufactured by SNE Enterprises, Inc., 
a Nortek Company. For more information, 
call toll-free 1-800-Vetter-2. 
Circle No. 412 

special advertising section 

Raymond Enkeboll 
Designs ©1996 
An extensive array of Architectural 
elements carved in solid woods. 
Product catalog shows capitals, 
corbels, moldings, onlays, panels etc. 
Stocked in maple and red oak. Spiral 
Catalog $20.00. Special Binder $30.00. 
Complimentary brochure available. 

16506 Avalon Blvd RA58 
Carson, CA 90746 
Tel: (310)532-1400 
Fax: (310)532-2042 
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CULTURED STONE® 
New 1998 full-color 64 page catalog 
contains swatch and application 
photos of more than 80 Cultured 
Stone® building products. Included 
are wall veneers, trim products, 
hearthstones and pavers. Cultured 
Stone® looks and feels like stone yet 
installs for a fraction of the cost. 
(800)-644-4487. 

Circle No. 413 
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STVLINE™ PATIO 
DOOR HANDLE SET 
Smooth flowing contour creates a 
unique contemporary shape comple­
menting today's changing interior 
designs. The non-handed, low profile 
design helps to minimize interference 
with curtains and blinds. Designed with 
exterior gasket to create a superior seal 
for protection against air infiltration. 

Truth Hardware 
Owatonna, MN 
(800) 866-7884. 
Web site: www.truth.com 
E-mail: truthsal@truth.com 

Circle No. 414 
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product literature 

MET-TILE ROOFING 
Metal panels provide the beautiful look 
of Spanish tile plus protection against 
230+ mph winds. Also resistant to fire, 
earthquakes, corrosion, pest infesta­
tion, and rot. Lightweight, long-length 
panels offer fast and user-friendly 
installation on all types of homes. 
Eight designer colors. 

Met-Tile, Inc. 
Phone (800) 899-0311 
or (909) 947-0311; 
Web: www.met-tile.com/roof 

Circle No. 415 

Bringing Shape and 
Color to Life 
Discover the beauty of TFl's lavatories and 
vanity tops made with DuPont CORIAN®. 

We manufacture the only line of lavatory 
bowls offered in over 50 colors of CORIAN. 

Combine our bowls with any color of solid 
surface to create a vanity which will 
compliment any bathroom. 

We back our products with a 10-Year­
Limited-Warranty and deliver your products 
to your doorstep within 10 working days. 
TFI Corporation, the choice for many 
builders nationwide. For more information 
call: 1-800-422-8746. 
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CANAMOULD-
the perfect window trim detail for masonry 
construction. Our lightweight, custom 
extruded details provide a low maintenance, 
cost effective masonry look. 
CANAMOULD will not warp, bend or rot. 

Call Max Products at 1-800-238-2541 
or 

visit our website: 

I http://www.canamould.com/canamould I 
Circle No. 416 

1l11i1 TRADrflONAL 

Building? Remodeling? 
If so, consider planning for the future by installing a 
Waupaca Elevator that is designed to fit your decor. 
A Waupaca Elevator means comfort, convenience, 
mobility, and safety. DON'T BE CAUGHT UNABLE 
TO REMAIN IN YOUR HOME IN CASE OF 
ACCIDENT, ILLNESS AND/OR AGE. Our custom 
capabilities assure there is an elevator to fit your 
needs. For further information contact: 

Waupaca Elevator Co., Inc. 
1050 So. Grider St.• Appleton, WI 54914 
Tel: 1-800-238-8739 •Fax 1-920-991-9079 

Circle No. 418 



special places 

montezuma castle 
the simplicity of a 14th-century indian ruin 

transports philadelphia architect susan maxman to the arizona desert. 

112 

W 
hen I think of a building or 

place that inspires rne, rny 

thoughts turn to Montezuma Castle. 

Seemingly nothing rnore than a large pile 

of adobe, it possesses a magic that defies 

its simplicity. Its straightforwardness is a 

great relief in these days of over-corn-

plexity. It has an appropriateness that 

reeks of practicality, yet it masterfully 

transcends the mundane. 

The building is designed in a way that 

enhances the natural beauty of the sur-

rounding rock and in turn is enhanced by 

that rock. Adobe is a perfect choice for 

the dry Southwestern climate. The place-

rnent of the dwelling allows the winter 

sun to penetrate but blocks the surnrner 

sun when it rises high in the sky. · 

The castle is so simple, yet so perfect 

in its response to providing dwelling for a 

people in the harsh desert environment. 

-susan maxman, faia rra 
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