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THIS YEAR PELLA® INTRODUCES THREE
NEW REVOLUTIONARY PRODUCTS.

HEY WHEN YOURE INNOVATING, ITS HARD TO STOP.
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QUALITY AND CONSISTENCY LIKE
YOU’VE NEVER SEEN IN AN ENTRY DOOR.

TOTAL DOOR SYSTEM FACTORY-ASSEMBLED FOR
QUALITY ASSURANCE AND EASY INSTALLATION.

CONTINUOUS SILL DESIGN ELEVATES
JAMBS AWAY FROM MOISTURE,
PROVIDING SUPERIOR DURABILITY.

PROTECTIVE PACKAGING SYSTEM GUARDS
AGAINST DAMAGE DURING CONSTRUCTION.

FULL RANGE OF GLAZED AND SOLID PANELS
IN CHOICE OF STEEL OR FIBERGLASS.

COMPLETE OFFERING OF MATCHING
TRANSOMS AND SIDELIGHTS.

SINGLE SOURCE FOR WINDOWS AND
DOORS SAVES YOU TIME.

AVAILABLE EVERYWHERE SPRING 2000.
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Choice Design
¥y & Planning Awards

CALL FOR ENTRIES

WELL-DESIGNED HOUSING
DESERVES RECOGNITION IN
BUILDER’S OCTOBER ISSUE

nter the Builder’s Choice Design & Planning

Awards today. For 20 years, this prestigious
program has set the industry standard for
excellence in:

® Custom Housing

® Production Housing

® Community Design

® Remodeling and Rehabilitation

* Design Details

Deadlines & Fees:
¢ May 15, 2000

. Entry form and fee deadline
For program details and an entry form, clip this coupon

and mail to: Builder’s Choice Awards, One Thomas Circle,
N.W., Suite 600, Washington, D.C. 20005 or fax to:
202-785-1974 or call: Loretta Williams at 800-726-8220

or e-mail: lwilliam@hanley-wood.com

* June 2, 2000
Completed binder deadline

® There is a $250 fee per standard entry.
$95 per special focus entry.

Name , No refunds will be issued.
Titl
itle Eligibility
Company Name Projects with grand opening and/or first
Street Address occupancy between June 1, 1998 and
City/State/Zip May 31, 2000. Entries limited to the
United States.
Phone
Fax e A \
- Builder ..*Y
E-mail
Hanley-Wood, LLC




Yot re not judged by the promises you

ake, but by the promises you ke P.
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Reputation is everything. You're judged by the quality of your work
Veatner S v 11 how you stand behind it. Which is why you need suppliers
who will stand behind you. At Weather Shield, we do. Our
commitment is in the products we make. In fact, we're so Weather Shleld
confident they'll last, that we're offering a new warranty  Windows & Doors

that lasts 20 years on the glass, and 20 years on the frame

/22 i ,ﬂ"
WEATHER /
>4\ SHIELD K%
\_WINDOWS & DGGRs J
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and sash. Now that’s a promise you can count on.

| There's more to see in a Weather Shield window.™ ’

(800) 477 -6808 ex1t. 2321 www.weathershield.com
Circle no. 25

* The warranty applies to Weather Shield Legacy Series™ ProShield™ and Visions 2000 windows and doors. Limitations and exclusions apply. To obtain information about our 20/20 Warranty or about any

Weather Shield product, contact Weather Shield or your nearest dealer.



The Best of Both Worlds

|

For thirty years, we have been facilitating timber
frame projects for hundreds of architects. An
important part of our success is allowing the
architectural plan to dictate the frame design.

While structural integrity is imperative,
functionalism must be married to form. Our
experienced designers and craftsmen ensure
that each timber in the frame performs its
job both structurally and aesthetically.

Working with architects to design and craft the most
beautiful timber frame homes imaginable.

Vermont Timber Frames, Inc.
7 Pearl Street, Cambridge, NY 12816
PH: 518-677-8860
FAX: 518-677-3626

VERMONT Website: www.vtf.com
gt Email: jimgibbons @vtf.com
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Your Feature In
BUILDIN
PRODUCI%

The Ultimate
Opportunity

You already choose the best
products for all of your building
and remodeling jobs. Why not use
the best tools for your marketing
jobs too?

Order custom reprints of your
feature story from BUILDING
PRODUCTS magazine and let
these cost effective, ready-made
marketing materials do your adver-
tising for you.

* Distribute at local events

 Use as office display pieces

* Create a direct mail campaign

* Include with proposals

To order reprints of your company's
feature from this issue call
Kerrie Harrison
(202) 736-3446

Minimum order 500 reprints

Builder House Plans
The Best Selling Plans from

the Best Selling Designers

Online.com

75% of Wood Quality Problems
are Mmsture Related*

“Hardwood Problems” “Softwood Problems”

Specifying KD Lumber is only the start...

oisture content (MC) in all wood changes with its environment.

MC must be controlled when purchasing and using softwood
for framing and finishing, and when purchasing and installing
hardwood cabinets, doors, trim and flooring. MC is the cause of most
wood quality problems (and related customer complaints) in new
construction. Prevent them before they occur by using and specifying
Wagner moisture content measurement meters.

* Rugged, easy to read and
operate precision instrument.
One year warranty.

Model L606
$285.00

* Operating instructions, species
adjustment tables and Wagner
customer satisfaction staff can
answer all of your questions.

e Batteries, instrument case and
complete instructions included.

Circle no. 286
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Order toll free: *Call for a free industry study: WAG

ELECTRONICS

1-800-944-7078 Eliminating Wood Problems D
Visa, MC, Amex Accepted! By Prof. Eugene Wengert “The Moisture Meter People”
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© 1999 Wagner Electronic Products, Inc.




Don’t worry. You're covered s cuassfe=

4 RHons, peplace
X N u
com‘l\ cuded. l-x\\mre&(\a‘
T sw‘l\\vn\dh'

with Typar HouseWrap. SEmEEaa
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Typar HouseWrap is your best defense against the elements. Keeps studs dry,
even on wet soggy days. Stays put in the driving wind. And reduces drafts to save
energy costs for your homeowners. Unconditionally guaranteed. Now that’s

coverage you can count on. For more information, call 800-321-6271.
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E-mail: reemay@worldnet.att.net * Website: www.reemay.com * © 1997 Reemay



from the editor

the good life

the “haves” have more while the “have nots” have even less.

by s. claire conroy

ever before have
so many Ameri-
cans been so rich.
& The number of
million-dollar households
increased by more than 100
percent in the *90s, and the
momentum is still going
strong. Low unemployment,
low interest rates, low infla-
tion, and a sky-high stock
market promise an extended
run of prosperity. This flow
of good fortune has boosted
many boats indeed, but
there remain quite a few it’s
barely touched at all. The
rich may be getting richer,
but the poor are still losing
ground.

the basics
The poorest fifth of Ameri-
cans have an average annu-
al income of $13,000—one-
tenth of the richest fifth’s
average $137,500, accord-
ing to a recent Center on
Budget and Policy Priorities
report. The good life is still
way out of reach for this
group and the many others
who struggle to satisfy even
the most basic needs for
food, clothing, shelter.
Once these are secured,
homeownership is an even
bigger chasm to leap. Just
ask Mary McGhee.
McGhee, 553, has a full-
time job as a housekeeper

in Lothian, Md. It’s paid
for the rental house she’s
lived in with her family for
the last 27 years—a house
with no running water.
Nearly three years ago, she
applied for a new house
through her local Anne
Arundel County chapter of
Habitat for Humanity Inter-
national. While the chapter
searched for a suitable site,
McGhee put in her required
500 sweat equity hours on

two Arundel Habitat houses.

a new plan

Cleaning other people’s
houses during the week
and building other people’s
houses on the weekend
underscored McGhee’s
desire for a safe, clean
house of her own. But by
the time her house came
through the pipeline, it was
a little different from the
ones she’d worked on.
McGhee received an archi-
tect-designed plan through
our annual Habitat for
Humanity Design Awards
program, co-sponsored by
APA—The Engineered
Wood Association, Habitat
for Humanity International,
Premier Building Systems,
Andersen Windows, and
Whirlpool Corp.

The winning design, by
John Allegretti, AIA, and
Arunas Rumsa, AIA, of
St. Joseph, Mich.—based
Allegretti Architects, was

residential architect / february 2000

constructed last November
during a week-long “blitz
build” nationally televised
on CBS’ “The Early Show.”
This year’s competition
drew more than 100 entries
from architects across the
United States (coverage of
winning entries begins on
page 25). They all had the
same assignment: Design a
single-level structure with
four bedrooms and one and
one-half baths, living space
of no more than 1,176
square feet, and hard costs
not to exceed $36 a square
foot. Plans had to employ
structural insulated panels
(SIPs) and meet energy-effi-
ciency criteria set by the
government’s Energy Star
Homes Program.

All entries to the compe-
tition become the property
of Habitat for Humanity

Photo: Katherine Lambert

International, increasing
the quality of the organiza-
tion’s portfolio of afford-
able home plans.

Allegretti, who once vol-
unteered for the Peace
Corps, couldn’t be happier
that his sweat equity hours
helped Mary McGhee
secure her share of the good
life. After all, it’s what his
work as a residential archi-
tect does for each of his
clients. His well-designed
homes make each of their
lives a little richer. ra

Any questions or com-
ments? Feel free to call
me: 202.736.3312; write
me: S. Claire Conroy,
residential architect,

One Thomas Circle, Suite
600, Washington, D.C.
20005; or e-mail me:
cconroy @hanley-wood.com.

www.residentialarchitect.com
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Five new products introduced in the last nine months alone. Why so

our new Clad French Casemaster

many? Simple. To meet a need. Your needs, for products that are more

durable, more consistent, easier to install. Your customers' needs, for a

our new Outswing French Door
unique shape, a special size, higher performance or lower maintenance

At Marvin, we make wood windows and doors in over 11,000 standard

shapes, styles and sizes. Add to that our virtually unlimited custom

\
\ ;’ capabilities and the point is this: no matter how simple or complex your
| I —
' - project is, we've got the ideal solution for you. All you have to do is ask

our new Swinging Screen Door

For afree catalog, call 1-800-236-9690. In Canada, 1-800-263-6161. www.marvin.com

MARVIN{&

Windows and Doors

Made for you.

0950002A
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blueprint for success

arson Looney’s experience in win-

" ning the commission for Better
Homes and Gardens’ Blueprints
2000 house demonstrates the pow-
erful marketing value of public
speaking. The Memphis, Tenn.—based principal
of Looney Ricks Kiss Architects gave a design
lecture at a builders’ conference in San Fran-
cisco several years ago. A BH&G editor hap-
pened to be in the audience and tapped Looney
shortly thereafter to design the magazine’s Y2K
show house in Chapel Hill, N.C.

Finished in June 1999, the home features an
up-to-the-minute home networking system, com-
pliance with the principles of universal design,
and an answer to home buyers’ ever-rising cry
for flexible space. And it employs a wide variety
of synthetic products (balanced with some “high-

touch” luxury materi-

als) to satisfy con-

sumers’ demand for a

low-maintenance

home. But, Looney
points out with con-
viction, the Blueprints
2000 home isn’t so
avant-garde as to scare
off buyers. “We want-
ed to push the enve-
lope, but not so much
that we left the maga-
zine’s readers behind,”
he says. “If you want
to guide the market-
place and show them
what you can do with a
house, you have to pre-
sent it in a form that’s user-friendly. It had to be
a home where people would want to live.”

Evidently, it is. The 3,000-square-foot home,
built by local duo Mark Kirby and Brian Dixon,
sold for its (undisclosed) asking price a month
after it went on the market. Looney and project
designer Rob Carleton’s plan is still available
and can be obtained by calling 800.454.6506.
—meghan drueding

B

www.residentialarchitect.com

.ront

tips and trends from the world of residential design

Blueprints 2000’s set-
back garage, covered
entrance, and friendly
front walkway comple-
ment its context, the
traditional neighbor-
hood development of
Southern Village, in
Chapel Hill, N.C.
Inside, a not-so-
traditional element:
The family room’s 42-
inch flat-screen TV
doubles as a computer
monitor.

residential architect / february 2000
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“you have to present

[the design] in a

form that’s user-friendly.
it has to be a home
where people would
want to live.”

—y. carson looney

table talent

ew York City—based ,'1;;‘
architects Peter Gluck
and Walter Chatham join the growing number
of architects designing objects for the mass mar-
ket. Both have designed tables for furniture com-
pany The ICF Group. Gluck’s Gateleg Table,
which folds into a streamlined rectangle for
storage, works especially well in small or multi-
purpose spaces. ICF’s wood furnishings division,
Helikon, produces the table in maple, cherry, and

walnut; an aluminum version is also available.

Courtesy Susan Grant Lewin Associates

Prices start at $2,700. The Broome Street Table
(above), which Chatham created with furniture
designer Mary Adams, features locking wheels
for easy mobility—and stability. Manufactured
for ICF by Emeco, it’s made of welded aluminum
with an anodized finish. Chatham’s 29-inch-high
table comes in two sizes: 60 by 18 inches, which
retails for $1,615, and 72 by 36 inches, priced at

$2,378.—m.d.

advice from the top

Frank Gehry and Philip Johnson each shared some of their secrets to gaining creative respect and
financial fulfillment during recent speaking engagements in Washington, D.C. Johnson spoke lat the
National Museum of Natural History; Gehry at the National Building Museum. Some notable|quotes:

johnson:

gehry:

residential architect / february 2000

“Never tell a client to stick it.”

“[Designing buildings] is more fun than eating. It’s more fun than you know what”’

“I believe that art is the only important thing we have. I believe art keeps|me alive,
and I believe art keeps the world alive”’

!

“The difference between what I do and what Richard Serra does is that h¢ doesn’t
have to punch the damn holes in it.” 5

“I show the clients everything. And I always work on more than one model.”

“It’s good to be good friends with the roofing guys.”

—theresa coleman

www.residentialarchitect.com 15



home front

16

calendar

edge of a city: work by steven holl
through february 20

san francisco museum of
modern art

A display of the critically
acclaimed architect’s ideas
for countering the effects of
urban sprawl, including this
1989 concept for a Phoenix
project. Call 415.397.4000
for details, or check out
www.sfmoma.org.

4
Courtesy San Francisco Museum
of Modern Art

national design triennial
march 7—august 6

cooper-hewitt national
design museum,
new york city

A comprehensive look at
American architecture, product
design, and graphic design.
Shown: Ecco’s “Wave” bench,
1999. Call 212.849.8300 for
Dol ey ERCO exhibit details.

custom home 2000

march 17-18

georgia world congress center, atlanta

This expo and conference for the custom-home building
industry is sponsored by CustoM HOME, BUILDER,

and residential architect magazines. To sign up, call
1.800.837.0870, ext. 2653.

kitchen/bath
industry show
april 7-9

mccormick place, chicago

More than 600 exhibitors—
including Ann Sacks Tile &
Stone, whose Soho Kitchen
line (left) will be shown—
are expected to showcase
their latest kitchen and bath
products at the National
Kitchen & Bath Associa-
tion’s annual show. To reg-
ister, visit www.kbis.com,
or call 800.367.6522.

www.residentialarchitect.com
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making affordable housing a reality

and CONSTRUMA 2000
april 11-15
budapest, hungary

The National Association of Home Builders will hold its
first-ever international conference during CONSTRUMA,
Central and Eastern Europe’s largest construction indus-
try trade show. The conference will focus on the issue of
designing and developing affordable housing all over the
world. For more information, call 202.861.2179.

coverings 2000
may 2-5

orange county convention
center, orlando, fla.

For information on one of the
world’s leading ceramic tile
and natural stone expositions,
visit www.coverings.com,

or call 800.881.9400. Inter-
nationally known architect
Michael Graves (left) will
deliver the keynote address
Bill Phelps  at this year’s conference.

132nd annual national aia
convention and expo

may 4-7

pennsylvania convention center, philadelphia

Look for residential design seminars and product booths
at the AIA’s yearly conference. E-mail convention @
aiamail.aia.org for details, or call 202.626.7300.

residential architect / february 2000



CertainTeed Corporation
is proud to sponsor the
Continuing Education
Calendar of Events.

We are committed to advancing the
building design profession by calling
attention to upcoming continuing
education opportunities. Please visit
us at Www.certainteed.com
to take our online courses.

Did you know...
AIA eClassroom is an exciting and new
distance education program that gives
you the power to fulfill your continuing
education requirements 24 hours a day,
7 days a week.

The introductory eClassroom courses
feature the most popular sessions from
the 1999 National Convention.The
multi-media lectures are supplemented
with new learning materials including
hot links to additional resources, hand-
outs, discussion groups, and a quiz—to
help you earn learning unit hours (LU’s)
and fulfill AIA Continuing Education
System (CES) requirements.

You can choose from courses on
design, presentation skills, strategic
business planning, and other topics.

Visit the AlA eClassroom at
www.e-Architect.com.

ONTINUING EDUCATION EVENTS

HEN THE EVENT

1ARCH 9-11 California AIBD Convention Monterey,
% California
LUSLPEYVUNN Excellence In Design/Build Toronto, Canada
and the Borderless Market
1ARCH 25 Missouri/Kansas AIBD Meeting Wichita, Kansas

1ARCH 30 What To Do When They
Want “Spanish”

LOCATION

Montgomery,
Alabama

1ARCH 31 Historic Preservation Savannah, Georgia
and Adaptive Reuse G

CertainleedH

BUILDING SOLUTIONS'

DESCRIPTION

The 40th Annual AIBD California Society Conference will feature seminars on architectural pho-
tography and interior design, architectural tours, wine tasting and design awards over a weekend
on the beautiful Monterey Peninsula. Contact Catherine Mulcahy at aibdcal@aol.com.

This conference will bring together architects, engineers, designers, constructors and owners to
study issues relating to the design/build delivery system, emerging trends, and specific building
types. Contact www.e-architect.com.

“Where We Are Now & Plans for the Future™: The State of Registration for National Council of
Building Designer Certification (NCBDC).This seminar will provide an overview of the Certified
Professional Building Designer (CPBD) designation. Contact www.ncbdc.com.

An exploration of visual tools which can be used early in the design process to stimulate
creative interaction with clients about aesthetic issues. Contact Brenda Callahan at
aaronhornsby@ aol.com.

This 2-day program includes tours of museum houses and adaptive reuse buildings as well
as lectures on historic preservation and period furnishing. Contact Carl Gerken, AlA at
cgerkenaia@aol.com.

Circle no. 281
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Ernie Braun/Cortesy Eichler Network Archives

modern legacy

., alifornia builder-developer

- Vi oseph Eichler gained well-
deserved fame for his efforts in the
1950s to bring Modern houses to the
middle class. But he couldn’t have done
it without the help of architect Robert
Anshen, of the San Francisco firm
Anshen + Allen.
Anshen was the
first architect
signed on by
Eichler; his first
project for the renegade builder, Sunny-
vale Manor II, in Sunnyvale, Calif.,

opened 50 years ago this month.

Sunnyvale Manor II set the standard

for the now-celebrated innovative,
affordable Eichler dwelling. Anshen
designed a 1,044-square-foot floor plan
priced at $9,500, including appliances.
The plan featured a flat roof, three bed-
rooms, and a floor-to-ceiling glass back
wall. Using Anshen’s recommendation of
post-and-beam construction with exposed
wood panels, Eichler was able to build the
51 homes quickly and sturdily—and to

give his bold buyers high quality coupled

| Robert Anshen,

left, and his partner
Steve Allen in the
early 1960s.

Eichler homes are
4 known for their
open, light-filled
interiors (below left).

with great livability.
The 1950 project
marked the begin-
Courtesy Anshen & Allen
ning of a long and fruitful partnership
between Eichler and Anshen. Their work
was an important influence on merchant-
built housing across the country, and it
showed builders how fundamental archi-
tects’ work truly is. Today, Anshen +
Allen is an award-winning firm with one
London and three U.S. offices; thanks to
the cultlike status its founder’s designs

have attained, Joseph Eichler’s legacy

won’t be forgotten.—m.d.
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going for the golden

. asaki Associates, Watertown,

for the $500-million redevelop-

also include a convention center, a water-

taxi channel, cruise ship terminals, recreation and entertain-
ment areas, office and retail space, and a world trade center.
According to Manuel Sanchez-Ruiz, AIA, senior associate at
Sasaki and one of the project’s designers, the average condo
unit size will be 1,500 square feet. Amenities will include two-

www.residentialarchitect.com

" Mass., is developing a master plan

" ment of the Waterfront Golden Tri-
angle district in San Juan, Puerto Rico. The
108-acre site is slated to contain four blocks
of high-end, high-rise condominiums. Plans

car parking for each apartment
and a swimming pool and a ten-
nis court over the parking decks.
The big bonus: beautiful views
of the Canal de San Antonio, the
Atlantic Ocean, and San Juan
itself. Price estimates per unit
have not yet been established.

“The redevelopment of the
site is intended to promote

trade for the island region,” says Daniel Kenny, AIA, principal
at Sasaki, “making Puerto Rico a center for commerce in the
Caribbean and a link between the economies of the Ameri-
cas.” The first phase of the Golden Triangle development is
scheduled for completion in August 2002.—hillary jaffe
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perspective

low-end luxury

for 1998’s homes for habitat winner,

million-dollar mansions and budget bungalows hold equal value.

by edward m. binkley, aia

B have read that many
architects feel their
biggest challenge lies
in designing high-end
custom houses. I beg

to differ, at least to a cer-

tain extent.

I’ve designed a broad
range of housing types over
the past 20 years, from
600-square-foot garden
hamlets to 14,000-square-
foot mansions. The majority
of my residential work
consists of custom luxury
homes with budgets as high
as $500 a square foot.

If you’re in a similar
boat and are looking for a
new challenge, try your

Frank W. Young, F. Winfield Group
Whether they’re small affordable cottages or 7,500-square-foot custom mansions like this one in Mount Juliet,
Tenn., Binkley’s designs exude charm and comfort. All clients deserve a bit of luxury in their homes, he says.

hand at an affordable home.
It gives you a chance to
apply the lessons you've
learned designing luxury
homes in a new way—and
it will change the way you
look at the work you do
every day.

If the opportunity isn’t
there with the right client,
you could try entering one

designing affordable
housing can have a positive
influence on all aspects

of a residential practice.

of the many affordable-
design competitions out
there. I’ve won awards in
two, including one spon-
sored by this magazine, the
1998 Homes for Habitat

Ultimate Design Challenge.

I entered each of these in
part to see if I could imple-
ment my high-end design

T"

Photo: Philip Jensen-Carter
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experience in these low-
budget design programs.

All clients deserve a bit
of luxury in their homes,
no matter what the budget.
And if we architects can’t
find it for them, we’re not
doing our jobs.

space solutions
For the Habitat house, T
incorporated several design
features that may be stan-
dard items in a custom
home but are something of
a perk in a lower-end home.
On the first floor, I put to
use nearly all of the under-
the-stair space. The stair’s
elongated U shape allowed

me to fit a short hallway
and powder room under-
neath it; the front side, fac-
ing the living room, houses
built-ins for the TV, acces-
sories, and books. In the
dining area, I worked a
built-in dining booth into
the plan. I wasn’t sure if the
homeowner would have a
dining room table, and it
made good use of a small
space. In a custom home, a
built-in booth is considered
a novelty item and one that
can add a bit of uniqueness
to a breakfast room—same
idea for each, just different
motives and budgets. Near
continued on page 22
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perspective

the back door, I designed a
drop-off niche containing
shelves for lunch boxes,
pegs for coats and hats, and
bins for play shoes.

On the second floor, a
built-in homework/hobby/
computer area captures
space at the top of the
stairs and overlooks the
first floor. In the main
bathroom nearby, I tried to
solve potential morning
bottlenecks by separating
the lavatory from the sink
area, allowing two people
to get ready for school or
work at once. Again, nei-
ther of these is a big luxu-
ry—unless you’re living in
a 1,200-square-foot house
with four other people.

A final touch was built-
in bunk beds and shelves in
the two secondary bed-
rooms. Each consisted of
two 4x4 posts, a couple of
ledgers on the walls, and a
little bit of plywood and
paint. Suddenly, we had
customized, built-in beds
with minimal expenditure.

All of these features are

ik "
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@
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Part of a sustainable vacation/retirement community in Flat Rock, N.C., these “Garden Hamlets”
(above and below) can be built—and, later, expanded—Iargely off site using modular building
systems, drastically reducing costs and inconvenience.

fairly common in an upper-
end home. They may be
finished out using more
expensive materials, but the
concept is still the same.
Every homeowner likes the
idea of having “custom-
designed” features, and
they don’t always have to
be high-dollar items.

idea list

Another way to economize
creatively is to use industri-
al materials as finished sur-
faces. Inexpensive bamboo
or maple-laminated ply-
wood can be cut into 16-
inch-wide strips, divided

www.residentialarchitect.com

by terrazzo bars, and sealed
with four or five coats of
polyurethane for a beauti-
ful floor surface in a low-
end home. It can be done
at a fraction of the cost of
hardwood, and you can
omit the terrazzo bars if the
budget is too tight. The
same holds true for stained
concrete or even sealed
OSB. The results can be
very pleasing to both cus-
tom and lower-budget
clients, and they both
appreciate the cost savings.
In addition to clever,
economical design details,
affordable housing requires
some innovative thinking
inside the box. A design
charrette our firm did
recently for a builder in
Flat Rock, N.C., had one of
the most original programs
I’ve seen. The project,
located in a fairly affluent
market, is a sustainable
vacation/retirement com-
munity with vegetable gar-
dens, a woodworking shop,
and its own restaurant. Part
of the program was to
design an affordable 600-
square-foot starter cot-

tage—the client called it
“the yeast”—and to plan
several flex options that
could enable it to grow to
around 2,000 square feet.
The “Garden Hamlets” can
be constructed largely off
site using modular building
systems, drastically reduc-
ing costs as well as the
noise and inconvenience to
existing residents of a
lengthy build. I think this is
a good example of a client
who’s concerned about all
of the right things.

Even if you’re just look-
ing for a brief change of
pace, low-end luxury may
get you hooked. Try it—
you’ll see that designing
affordable housing can
have a positive influence
on all aspects of a residen-
tial practice. 2

Ed Binkley, AIA, took first
place in 1998’s Homes for
Habitat competition and
served as a judge for the
1999 contest, the results

of which are featured in
this issue. He is design dir-
ector of Bloodgood Sharp
Buster’s Tampa, Fla., office.
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Oomes
design

for habitat

awards

architects from across the country

competed to design a Habitat for Humanity house
for a Lothian, Md., family.

,or Mary McGhee’s family, their
substandard house in Lothian,
Md., was not just an inconve-

nience in their lives, it was a

R significant impediment to their
good health and happiness. Every day,

y |
McGhee, a domestic helper, went to work f Hj :’;;ﬁ; -
Py i iy
in other people’s houses, only to come home o ‘

to her own house without running water.
Today, McGhee and her family live in a new,
safe, energy-efficient house designed by
architects John Allegretti, AIA, and Arunas
Rumsa, AIA, of Allegretti Architects.

The St. Joseph, Mich.-based architects

won first place in our second annual

Architects John Allegretti (left) and Arunas Rumsa, of
St. Joseph, Mich., stand in front of their award-winning  Premjier Building Systems, Fife, Wash.

| of no more than 1,176 square feet, and hard
costs not to exceed $36 a square foot.
Designs had to employ structural insulated
panels (SIPs) and meet energy-efficiency cri-
teria set by the government’s Energy Star

| Homes Program. Judging the competition

‘ were Nevil Eastwood, director of construc-

: tion for Habitat for Humanity International,
Americus, Ga.; last year’s winner, Ed

| Binkley, AIA, design director of Bloodgood
Sharp Buster Architects and Planners’
Tampa, Fla., office; Randy Luther, vice pres-
ident of research and development, Centex

AT
Katherine Lambert
Homes, Dallas; and Steve Thompson, of

design, which was built in one week by volunteers.

Homes for Habitat Design Awards competi-
tion, co-sponsored by APA—The Engineered Wood Association,
Habitat for Humanity International, Premier Building Systems,
Andersen Windows, and Whirlpool Corp. Their winning design was
constructed last November during a week-long “blitz build” nation-
ally televised on CBS’ “The Early Show.”

This year’s competition drew more than 100 entries from architects
across the United States. Their charge was to design a single-level

structure with four bedrooms and one and one-half baths, living space

residential architect / february 2000

Allegretti and Rumsa’s design earned
our first-place award for its pleasing elevations so appropriate for
the home’s rural location and for the hardworking floor plan that
eliminated hallways and put the square footage where it matters
most. Mary McGhee earned her house through hundreds of hours
of sweat equity work with her local Habitat for Humanity affiliate
in Anne Arundel County. Founded in 1976 by Millard Fuller,
Habitat for Humanity International expects to build its 100,000th

home this September.

www.residentialarchitect.com 25
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St. Joseph, Mich.-based architects
John Allegretti and Arunas Rumsa
won first place in residential architect’s
design challenge.

he home John Allegretti, AIA,
' designed for residential architect’s
1999 Homes for Habitat Design
Awards may stand in Lothian, Md.
But its roots are in Benton Harbor,
. Mich.; Shenandoah, Iowa; Black
S Mountain and Davidson, N.C.—and
Western Samoa, in the South Pacific. The first
three are the sites of other low-income housing
projects he and design partner Arunas Rumsa,
AIA, have created; Western Samoa is where
Allegretti once worked as an architect in the
Peace Corps, designing

.. #® homes for families in need.

And, like many architects,
| he derived a considerable
amount of inspiration from
his mother’s house—that’s
the Davidson part of the

|

W b 2 :
" All photos by Charles Steck, €quation.

except where noted.

tall order

For Allegretti and Rumsa, principals of
Allegretti Architects, in St. Joseph, Mich.,

the decision to enter Homes for Habitat was a
no-brainer. “We’d designed Habitat houses
before,” Rumsa says. “Seventy-five percent of

www.residentialarchitect.com

by meghan drueding

our work is high-end residential, so tight-
budget projects provide a good reality check.
There’s not a lot of room to get caught up in
elevated theory.”

He’s got that right. This year’s competition
challenged entrants to design a one-story
Habitat for Humanity home no larger than
1,176 square feet. The house had to contain
four bedrooms and one and one-half baths, and
it had to keep hard costs to $36 per square foot
or less. Further stipulations included a covered
front porch, a small rear deck, and a crawl-
space foundation. The plan would house a
multigenerational family consisting of domes-
tic helper Mary McGhee, 55; her friend Flor-
ence Blake, 79; McGhee’s daughter, medical
assistant and nursing night-school student
Pamela Anderson, 36; and Anderson’s daughter
Rayniece Franklin, 14. It also had to meet
energy-efficiency standards set by the Energy
Star Homes Program, a voluntary partnership
between the U.S. Department of Energy, the
U.S. Environmental Protection Agency, product
manufacturers, local utilities, and retailers.
Finally, the home had to incorporate structural
insulated panels (SIPs), an affordable alterna-
tive to stick-built construction that would allow

me for
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Habitat volunteers took five days to

build this four-bedroom cottage (above)

on an abandoned lot (left and below) in
~ Lothian, Md. :

Katherine Lambert

habitat
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a home for habitat

a team of Habitat volunteers to assemble
the home in short order during a nationally
televised, five-day “blitz build.” Hosting the
television coverage for CBS’ “The Early
Show” would be Bob Vila, the home
improvement guru and, like Allegretti, a
Peace Corps veteran.

open season

Allegretti and Rumsa used the knowledge
they gained from their experiences in afford-
able-home design to come up with a fairly
standard plan for a four-bedroom cottage. A
central hall led from the public spaces in the
front of the plan to the
bedrooms in back. “It was
OK.,” Allegretti says of
their original plan, “but
there was too much wasted
space. We decided to put
the great room in the cen-
| ter and get rid of the hall-
way altogether.” That
move alone was enough
to grab the attention of
the competition’s judges,
¥ who remarked on the way
B® the plan balances public

88 and private spaces while

" making the most of lim-
ited square footage.

In addition, Allegretti and Rumsa chose
to leave out an attic storage space. “The
bedrooms all have good-sized closets, and
the crawl space underneath the house pro-

vides extra room for storage,” Allegretti
says. “We thought it was more important
to take the opportunity the SIPs gave us
to create an economical, high-volume
ceiling for the great room.” The sloped,
15-foot-high ceiling was a big hit with the
judges. “It gives you a lot of bang for your
buck,” said one. And it had its practical ben-
efits, too. The omission of a conventional
ceiling meant lower material and construc-
tion costs. It also ensured that the house’s
residents wouldn’t have to deal with the
common homeowner problem of attic con-
densation and mildew. Another time- and
money-saving step: leaving the kitchen open
to the central living area. The loftlike
arrangement allows residents in both rooms
to interact with one another, and brings
extra sunlight into each space.

On the outside, the plan impressed the

www.residentialarchitect.com
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Far left, top (from left):
Judges Randy Luther,
Ed Binkley, Steve
Thompson, and Nevil
Eastwood chose the win-
ning plan. Other key play-
ers included (beneath
judges, from left) R.B.
Belch, Terry Nader, Beth
Broderick, and Linda
Gray, all of Arundel
Habitat, and the home’s
owners, Mary McGhee
and Florence Blake.

“tight-budget projects provide a good reality check. there’s not a lot of room 1c
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Bedroom
b
AF

The project’s
straightforward
floor plan and
simple front and
rear elevations
helped minimize
construction
complications.
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a home for habitat

judges with its relevance to its rural site in
Lothian, 15 minutes from Annapolis, Md.
(Part of the judging process included a trip
out to the deeply sloped site, occupied at the
time by the charred shell of a 200-year-old
abandoned house.) Allegretti’s entry, with
its horizontally applied vinyl-siding walls,
gently pitched roof, and clean-lined floor
plan, fit in easily with the area’s barns and
farmhouses and made for a nice counterpart
to the white clapboard church across the
street. Even the colors he and Rumsa picked
—Tlight green siding and white trim—meshed
well with the mostly yellow and white exte-
riors of the neighbor-
%< hood’s existing homes. In
| accordance with contest
i parameters, the covered
front porch adds a friend-
ly touch to the plan’s
front elevation. And the
small window above it
injects a playful note into
the composition.

fast forward
Construction on the house
began Monday, November
8. (A concrete-block
foundation had been pre-
installed the week before.) About 300 volun-
teers from Habitat’s local Anne Arundel
County affiliate; Habitat’s headquarters,
Habitat for Humanity International, in
Americus, Ga.; and many of the sponsoring

www.residentialarchitect.com

companies and associations participated in
the build during the course of the week.
Directed by the affiliate’s construction man-
ager, R.B. Belch, the crew stayed right on
schedule. “The trickiest part was setting the
wells and septic tanks into the slope,” he
says. “But we had a beautiful plan and site to
work with.” According to framing supervisor
John Narer, the floor plan’s simple geometry
worked in the builders’ favor. “Because there
are essentially two private wings, we were
never in each other’s way,” he says. “When
we finished putting up the SIPs on one side,
the electricians and plumbing people were
free to do their thing while we put up the
other side.”

With the help of sponsoring manufactur-
ers, the home did achieve an Energy Star
rating. Its low-E—glazed windows, donated
by Andersen Windows, are also tilt-wash, so

The volunteers’
high-speed effort
got a major boost
from the use of
standard-sized
SIPs, which the
architects’ design
accommodated.

“the trickiest part was setting the wells and septic tanks into the slope. but we hc
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Home building
guru Bob Vila

(in red vest) host-
ed TV coverage
of the build on
CBS’“The Early
Show.” Asphalt
shingles (below,
left and right)
provided a cost-
effective roofing
solution.
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both sides can be washed from inside the
house. “We thought the tilt-wash windows
made sense for a multigenerational family,”
says Stacy Einck of Andersen. “They’re
much easier to clean for someone who’s
short on time or agility.” Whirlpool Corp.
contributed an Energy Star—compliant refrig-
erator and range. And SIPs are both energy
efficient and environmentally friendly. The
OSB sheets that form the panels’ outer skin
are made of wood from fast-growing crop
trees, not old-growth timber. The EPS
(expanded polystyrene) that makes up their
middle layer is recyclable and emission free.

“The Habitat house’s 6-
'E, inch walls have a steady

R-value of 23,” says
Kevin Hayes, spokesper-
son for sponsor Premier
Panels. “The R-value of
an average 2x6 stud wall,
when tested in the same
conditions as SIPs, goes
down to about 13.” The
design of the house itself also reduces energy
consumption—its open interior permits both
heated and cooled air from a heat pump to
circulate freely and efficiently.

54 AR
ga

just rewards

A diverse crowd of well-wishers gathered
on November 12 to see R.B. Belch hand
Mary McGhee the key to her new home.
“It’s so important to show other families
that they can do this too,” said attendee

www.residentialarchitect.com

Virginia Clagett, Anne Arundel County’s
representative to the Maryland House of
Delegates. “Hopefully, the publicity Mary’s
story generates will encourage more people
in need of homes to come forward.” Arundel
Habitat’s chapter president Rusty Porter
agreed. “We’ll never know just how many
people this build affects.”

One whom it affected quite directly was
the exhausted and elated McGhee, who had
put in well over the required 500 “sweat
equity” hours on this and other Habitat proj-
ects. Moving in was a homecoming of sorts:
The house is a stone’s throw from her for-
mer elementary school. But she and her
family weren’t thinking about the past—
they had their thoughts fixed firmly on the
present. “We’ve waited a long time for this,”
she said. “I’m ready to get out of the old
and into the new.” ra

The house is
clad with low-
maintenance,
affordable vinyl
siding. In addi-
tion to donating
labor, Centex
Homes supplied
all of the home’s
drywall.

“it was important to take the opportunity the SIPs gave us to create an economica
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Katherine Lambert

Left: Homeowners
Florence Blake and
Mary McGhee.
Above: Members of
her church present
McGhee with house-
warming gifts.

2h-volume ceiling for the great room.” —john allegretti, aia

Above: While a
quick construc-
tion time and a
volunteer crew
are typical of a
Habitat build, the
interior design
services (provid-
ed by Home
magazine’s Gale
Steves and interi-
or design firm
Home Resource,
Sarasota, Fla.)
and product
donations were
unique to this
project.
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second place

britt halsell

hal thomas reid & associates, architects
ocala, fla.

award for design excellence

simple, decent, affordable
house.” That’s how Habitat for
Humanity describes the houses
its affiliates build, and each
. affiliate interprets that directive
= for itself, within basic guide-
lines. Architect Britt Halsell’s take on “simple,
decent, and affordable”—an approach the
judges named runner-up winner in this year’s

34

Northlight Photography
This house, built by the Tacoma, Wash., Habitat affil-
iate, was inspired by Halsell’s design. A local archi-

tect modified the plan to conform to local guidelines.

homes for

residential architect / february 2000

www.residentialarchitect.com

competition—is rooted in the notion that a sim-
ple house doesn’t have to look unattractive, a
small house needn’t feel cramped, and good
ideas don’t have to cost a lot.

Halsell, designer and computer jockey at Hal
Thomas Reid & Associates, Architects, a three-
person design firm in Ocala, Fla., says he saw
the competition as a creative challenge, and an
opportunity to pull together some of the ideas
he had when he saw the winners of last year’s
competition. “I thought I could do something
even better,” he says.

For this project, Halsell says he “started with
the bedrooms. I didn’t want them to be too
small.” While it was tough to squeeze four bed-
rooms into a house with a 1,176-square-foot
upper limit, he successfully managed to keep
them all in the 9%-by-10%-foot ballpark. He
made them feel even larger by giving them
9-foot ceilings, a contrast to the adjacent hall-
way’s 7-foot height. The next task, as he saw it,
was to “leave the living area as open as possi-
ble. I did every trick I could to make that part
of the house seem larger.”

Trick number one was a screened porch on
the front of the house, connected to the living
area by way of a large sliding glass door—a
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Britt Halsell's award-winning design
proves that small and affordable needn’t
mean cramped and unattractive. Inex-
pensive details like 1x lattice over the
front gable and an Arts and Crafts—style
railing make for an appealing exterior.

by ann marie moriarty
and meghan drueding
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homes for habitat
second place
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feature that particularly impressed the panel
of judges. A matching door directly opposite
it on the back wall overlooks a small deck
with a pergola. “That visually extends the
space,” Halsell says, by adding 16 feet of
outdoor floor space to the room—S3 in front,
8 in back.

The U-shaped kitchen became a part of
the great room, separated only by a peninsula
and bar-stool seating. And the height of the
great room’s ceiling also contributes to the
sense of spaciousness. “Because the design
criteria specified SIPs [structural insulated
panels], the ceiling is automatically vaulted,”
says Halsell. “There’s no need for rafters or
trusses, since the panels provide the struc-
tural support.” But Halsell added a truss any-
way—a false scissors truss that emphasizes
the room’s height and volume. The final
touch was a round window at the gable end.

Next, Halsell set about creating unobtru-
sive storage. He put overhead shelving in the
bedrooms, extending it over the hall ceiling.
Then, he stashed the water heater and HVAC

Northlight Photography
The Tacoma, Wash., Habitat affiliate incorporated
earth-friendly, energy-efficient details into its modi-
fied version of Halsell’s design.

www.residentialarchitect.com

unit on an attic-level platform,
also over the hallway. The elec-
trical panel was set into the wall
in the hallway, for easy access.

A bath/laundry axis through
the bedroom wing kept the
plumbing plan simple, and
resulted in space for two full
baths instead of the one and
one-half baths called for in the
contest guidelines.

Halsell incorporated inex-
pensive touches outside to give
the house some charm. He sug-
gested colored masonry block
with stained mortar for the
crawl space (or, alternatively,
poured concrete with colored
stain) to eliminate the basic
“concrete gray” in a way that
would need little maintenance.

Outside, he punctuated
board-and-batten—look siding
with areas of horizontal trim
above and below the windows
from sill plate to roofline,
adding apparent height to the
house. The board-and-batten
lines are continued on the roof by seamed
panels of galvanized metal roofing. (An
asphalt shingle alternative calls for one or
more bands of contrasting color.) The geom-
etry of 1x lattice over the front gable, an
Arts and Crafts—style porch railing, and an
inexpensive application of 1x furring strips
to the exterior door produced a simple,
friendly, polished front elevation.

While Halsell’s winning plan was
designed for the contest’s Lothian, Md., site,
Habitat’s Nevil Eastwood says it will be
made available to the 1,500 Habitat affiliates
in the country that might wish to build it in
their areas.

Ann Marie Moriarty is a freelance writer
based in Silver Spring, Md.
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halsell used

inexpensive
touches outside
to give the
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Floor Plan
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In Halsell’s plan,
a wide-open
great room
encompasses
the living room,
dining room,
and kitchen.
Sliding glass
doors to the
front porch and
back deck visu-
ally expand the
space further.
Thanks to 9-foot
ceilings, the
bedrooms, too,
feel spacious.

second build

he Tacoma, Wash., Habitat affiliate, in partner-

ship with the Louisiana-Pacific Foundation,

already has built a modified version of

Halsell’s plan. The foundation, which often
works with nonprofit organizations on projects relat-
ed to housing, was particularly interested in promot-
ing energy-efficient and “green” construction, and
donated such products to the project.

First, Habitat had Tacoma architect Bill Barrett
modify the plan to conform to local affiliate guide-
lines. “From the outside,” he says, “it still looks pret-
ty similar. But we don’t put pergolas on simple hous-
ing here.” Inside, the back sliding door, the false
truss, and the entry foyer were eliminated and a utili-
ty room added. And the second bath was moved so
that it could open onto the hallway.

The foundation then circulated the plan to a panel
of five experts for review: Perry Bigelow, Bigelow
Homes, Palatine, I11.; Steve Loken, of Loken
Builders and the Center for Resourceful Building
Technology, Missoula, Mont.; Doug Seiter, of the
Green Builder Program of Colorado, Denver; Jen
Uncapher, of the Rocky Mountain Institute, Aspen,
Colo.; and Peter Yost, from the NAHB Research
Center, in Upper Marlboro, Md. The panel members
suggested changes that would be earth-friendly and
ratchet up the level of energy efficiency.

Some of the details include extra insulation of
water lines; an energy-efficient hot-water heater, gas
dryer, and other appliances; low-VOC paint; recy-
cled-fiber carpet and recycled-foam pads; engi-
neered-wood I-joists, trim, siding, finger-jointed
dimensional lumber, and interior doors; and fluores-
cent lamps, to be used where lights are on for
extended periods.

In addition, site clearing and soil moving was
done in a way that would least disturb the surround-
ing area. During the build, care was taken to separate
and sort the construction waste and recycle wherever
possible.

Even the landscaping was considered. While
water use wouldn’t seem to be an issue in the soggy
Northwest, summers can be hot. The landscape plan
included only those plants that could get through hot
spells without additional watering.—a.m.m.
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citation
of merit

vince linarello
vincent linarello architect
monroe, n.y.

award for design excellence

ince Linarello’s entry incor-
porates one of the major
selling points for market-rate
houses all over the country:
flexible space. He designed
a combination living and
dining room that the residents, by moving a
custom-built TV cabinet, can easily turn
into an expansive great room. His plan
offers another sought-after perk, as well:
natural light. Abundant windows invite plen-
ty of sunlight in and, as Linarello points out,
provide a gateway for spring and summer
breezes.

The judges liked the “service core,” as
the architect calls it—the concentration of
bathrooms, kitchen, utility closet, and mud-
room into one central space. This consolida-
tion means fewer pipe runs are needed, and

it simplifies the installation process. “The = s )

d th ” a4 . s rl Vertical clap-
mudroom with washer and dryer is a nice ) I_ 1 mo board siding
touch,” said one judge. el 7 O the home’s

Designing a relatively small—8/4-by-8); - W@nm > gables contin-
foot—kitchen allowed Linarello to devote == T T ues the lines of

| % o T 1= the front porch’s
more space to the four bedrooms. Each o e o, HEIE

P g | sraee | columns and
measures more than 90 square feet, a bonus | S Ly inr [:ﬂ spindles. And it
the judges admired. The child’s bedroom M pee— //@Dm —[—] L LJ adds textural
features bunk beds and a built-in study /\ L gf\ [oo ] @blfH\HJ interest when
space. The home’s simple, boxy footprint ) {i il m e AN J e 9 coupled with the
helps cut construction costs; so does cost- 5 o HH \/ L mﬂtl’% J@I%ﬁ% o gzriicem:zls tsl’dfing
effective clapboard siding. A gabled roof, g N RN I TR @ [
BEDROOM 2 BEDROOM 3 BEDROOM 4 the house'

columned front porch, and flower boxes ”‘*“‘ﬁJ i sexius D

flanking the front steps combine to create a
warm, welcoming atmosphere.—m.d.
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citation
of merit

everett seven

and steven ehrlich
burnstead construction co.
bellevue, wash.

award for design excellence

he judges admired the high ceil-
ings and sense of spaciousness
in Everett Seven and Steven
Bhrlich’s plan. “I like the flair
in these big, open rooms,” said
one. The Bellevue, Wash., duo
designed a vaulted ceiling in the
main living area of the house to create an
easily cooled space. They also placed the
home’s public rooms at its southern end to
maximize their sun exposure. Further energy-
saving strategies include centralized plumb-
ing and low-flow faucets and fixtures.
Seven and Ehrlich’s design contains lots
of built-ins—bedroom cabinets, a hallway
desk alcove and bookcase, and a living
room entertainment center. “We put the desk
in the hallway because it’s a place where
you can do homework or bookkeeping and
not be too far away from the action,” Seven
says. “The bookcases make that area sort of
a little library—it’s the hub of the house,
where privacy and social space overlap.”
The kitchen opens up to the rear deck
and dining room, facilitating social inter-
action between residents in all three spaces.
The plan also includes attic storage space
above the bedrooms. “Let’s face it, Ameri-
cans never throw anything out,” Seven
says. “Especially if there’s no garage, the
family would need someplace to store
their things.”—m.d.

40 www.residentialarchitect.com
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Seven and
Ehrlich’s plan
achieves privacy
for its residents
by definitively
separating the
bedrooms from
the public
spaces.
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honorable mentions <%
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carl de miguez
and robin barker

moburg epstein architects
seattle

award for overall quality of design

david e. grass
p/d architects
scottsdale, ariz.

award for artistic quality of presentation .

Photo: Charlie Brown
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edward a. smith Ill, aia,
bernard “tut” bartzen jr., aia,
patrick w. mcclane, aia,

sarah g. barber, megan mcirvin,
and frank nagle

marcellus wright cox & smith architects
richmond, va.

award for artistic quality of presentation
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j. kent williams

and john f. heltzel
john f. heltzel aia
manassas, va.

award for overall quality
of presentation
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wayne |. good,

brian w. bassindale,

laura kaupp,
and david mallon

good/architecture
annapolis, md.

award for artistic quality
of presentation
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Special Advertising Section

ABICO’

A Louisiana-Pacific Company

We help Habitat homes weather all kinds
of storms.
You don’t have to live near the coast any-

more to feel the vengeance of a hurricane. High
winds can hit anywhere, without much notice.
That’s why all our vinyl sidings have been rigid-
ly engineered to withstand hurricane-force wind-
loads without coming undone. It’s due in part to
our exclusive MasterLock™ panel installation sys-
tem that also helps cover minor wall imperfections

as well as easing the installation process.
You can depend on us to deliver a constant
supply of everything you need to stay ahead of the

Building Homes for Life

weather and the competition—a multi-level vinyl

siding program, soffits, siding accessories, plus all
the model home and showroom merchandising yo
could want. It’s all designed to help you weather

the storms, for a long time to come.
ABTCO has been a strong supporter of

Habitat for Humanity on many levels, and our
people are proud to be involved. To learn more

about all our vinyl siding products and
programs, call 800-648-6893.

Habitat for Humanit

Tﬁr International

Circle no. 332
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Styrofoam

Brand Insulation

It’s 100° in the shade, or pouring rain. You're
in a remote Indian village, or perhaps inner city
L.A. Your muscles ache, and you’ve been at it
since before dawn. So why do you feel so great?
If you’ve ever worked on a Habitat for Humanity
build, you know the answer. Since the early 1980s,
The Dow Chemical Company has been a proud sup-
porter of Habitat for Humanity® International. We'’re
Habitat’s official supplier of rigid foam insulation in
North America, and Blue* STYROFOAM* brand
insulation, manufactured exclusively by Dow, is
familiar on Habitat jobsites.
‘We’ve sponsored homes at Jimmy Carter Work
Projects for longer than anyone can remember, and

Homes for Life

our employees and customers have generously given
of their time and talent from Houston to Hungary and
most everywhere in between. Last year, we spon-
sored a house in the Philippines, and we’ll be build- |
ing again this year when Habitat constructs its
100,000th home. Though we’re donating millions
of dollars in sponsorships, funding, and insulation,
and encouraging everyone within earshot to get
involved, what we’re getting back is even more
valuable. Get involved with Habitat for
Humanity in your community; you just don’t
know what you’re missing. Contact Dow at
800-441-4369 or visit our website at
www.styrofoam.com.

*Trademark of The Dow Chemical Company
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You can use Andersen® win s in virtually any form imaginable. Hexagons, octagons, pentagons, trapezoids,
triangles, diamonds, circles, ovals and, of course, squares and rectangles. In fact, we sell 200,000+ shapes
and sizes. In combinations beyond belief. 1,000,000 bay-bow choices alone. And each window offers you
k. unique profiles, dramatic shadow lines and slender frames. Each offers your clients the Perma-Shield®
System: products so solidly built, backed and serviced, that window worry has no

place to reside. Today or tomorrow. To learn more, call 1-800-426-4261, ext. 3179.
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Some things are famous for their cracks.
The houses you build shouldn’t be.

If you build with stucco, then you know. Do the job right and
you’ll do the job once. That's what more and more builders are
now discovering with new Tyvek® StuccoWrap™ the latest addition
to the Tyvek"™ Weatherization System. We've specifically engineered
StuccoWrap™ to manage the challenges of both

traditional and synthetic stucco applications.

Unlike building papers, StuccoWrap™ won't absorb
water. With traditional stucco methods, this provides for a more
even curing process and results in a stucco up to 30% stronger,

with minimized cracking.

With synthetic stucco or EIFS construction, the grooved texture

of StuccoWrap™ channels moisture away from the structure.

\"n'r Habitat for Humanity ®
International

© 1998 DuPont. Tyvek™ is a DuPont registered trademark for its brand of spunbonded olefin.
HomeWrap™ is a DuPont trademark for its brand of weatherization system.
StuccoWrap™ is a DuPont trademark for its brand of weatherization system.

This water management feature of StuccoWrap™ helps &‘g‘?%
‘ \b )

prevent the damage caused by water. ]

StuccoWrap™ also offers all the same benefits of Bvek® HomeWrap™

keeping your homes cool in summer and warm in winter. Exactly

what you want, no matter where you build.

Use Tyvek® StuccoWrap!™ Because when your
reputation’s on the line, you can’t afford not

to do the job right. For more
Es.

4 }\ information, or to speak
with a DuPont Tyvek"®
Specialist, call 1800-44-TYVEK®

(1 800-448-9835).

Tyvek StuccoWrap"
Circle no. 335



The siding 1s resistant to moisture, fungus and 1nsects.

We can't say the same about the environment.

To combat harsh enviornmental conditions the SmartSystemTM family of siding and trim products are treated with SmartGuard
to help protect your home from anything nature can throw at 1t. With resistance to moisture, fungus growtl'\ and 1nsects, it's yo

assurance of a beautiful exterior for years to come. Call 1-800-299-0028 for a free brochure or a copy of our warranty.



SmartSystem is-a registered trademark of L ouisiana-Pacific €

ITL L
Tﬁ'r Habitat for Humanity*® S art%tem

International Treated Engineered Wood Siding & Exterior Products

Circle no. 271



YOU BUILD THE DREAMS. WE'LL SUPPLY THE MATERIALS.

We believe that the dream of owning a home should be a reality for everyone. That's why we're not only a major supplier of the products that build those dreams,

but also a proud supporter of Habitat for Humanity. We share in their vision that helping to provide affordable housing to all is as American as the dream itself.

Circle no. 338 Llﬁ Louisiana-Pacific®

© 2000 Louisiana-Pacific Corporation. All rights reserved. Visit our Web site at www.lpcorp.com or call (800) 684-6893 ext. 604 for more information on Louisiana-Pacific products..
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Generac offers high-performance standby
generator units tailored specifically for home

use, with models generating from 6,000 to 25,000

watts of electricity. Systems such as the Generac

Guardian power system can be integrated into new
construction or retro-fitted for older structures.

In an emergency, the Guardian power system
starts automatically via Generac’s automatic transfer
switch, producing electricity within seconds. During
brownouts or “rolling blackouts,” the generator will

produce current to keep vital electrical systems such
as computers, lighting, refrigeration, heating, air-con-
ditioning, communications and security systems oper-
ating undisturbed for the duration of the outage.
Unlike portable generators, the Guardian power
system is installed permanently outdoors and runs on
liquid propane or natural gas. It can be linked directly

to the permanent fuel source.

Building Homes for Life

For 40 years Generac has been manufacturing a
full line of residential and industrial electric power

Circle no. 320

generators. The company has a deep commitment

to making emergency power systems available t
those who need them. Whether it’s disaster

0

relief, disaster preparedness, or everyday protec-
tion from utility power failures, Generac’s prod-

ucts can make life a little easier. We are

pleased to show our support for Habitat for

Humanity by participating in this section.

Contact Generac at 800-747-1530 or visit

its website at www.generac.com.

W Habitat for Humanity®

International

S§-53
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®

GUSTOM MADE INDOOR WEATHER

Having a comfortable place to call home is
not just the American Dream. It’s a common
desire shared by men, women and children acro:
the globe.
In 1976, Millard and Linda Fuller had a dream tc
eliminate poverty housing throughout the world.
More than 20 years and 70,000 homes later, the
Fullers and countless volunteers have provided decen
affordable housing for more than 350,000 people in 6
nations. Not only has Habitat for Humanity helped
reduce substandard housing, its “Green Team” has

helped to promote good stewardship of natural resourc
in the process.

Carrier Corporation is honored to be able to play a pa
in Habitat’s efforts, by donating products that help con-
serve energy and protect the environment, and through
our employee volunteers who, by the year 2000, will

have helped build 32 homes in the U.S. and abroad.
The benefits to our employees go far beyond the satis
faction of helping families in need. Working
side-by-side with Habitat families has strengthened
our communities, creating bonds that last well after
the final nail is driven.
‘We join residential architect magazine in payiny
tribute to Habitat for Humanity, its admirable mis
sion, and the countless volunteers who have give
generously of their time and energy. They have
truly turned dreams into reality for thousands «
families around the world.
Contact Carrier at 800-4-CARRIER or

visit its web site at www.carrier.com.

\iﬁr Habitat for Humanity

International
S-54
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- Wolverine:

Great looks that last.™

There has never been a siding that works like
Millennium”. From the moment it goes on the
wall — to years down the road — Millennium will
look great! Only Millennium has the SmartWall™
System. Installed as recommended, Millennium will
adjust with a home’s normal seasonal movements,
regardless of locale, climate and temperature. For
architects, there’s SpecLock . Specify Millennium sid-
ing by its unique features, and you can be sure a home
will look the way you planned it. Specify “Millennium
with SmartWall technology, the innovative, patented
NailTight™ Flexible Hem and PermaFlex” Suspension
Cables fusion-welded into the panel.” It has no equal.
For builders, installers and remodelers, proper installa-
tion is virtually assured. Because of the SmartWall
System and GripLock ™, Millennium can be smoothly and
evenly applied. Plus it installs faster and more efficiently

using power nailers and staplers.

For homeowners, Millennium offers long-lasting
beauty and peace of mind. Designed to resist hurricane-
force winds, it has the highest windload rating in the
industry. Millennium siding coordinates with
Wolverine soffit, Restoration Shapes™ and Restoration
Architectural Elements™ for a complete, great-looking
exterior design system. Millennium is available in
DA4" clapboard, D4.5" dutchlap and single 6.5" bead-
ed profiles in as many as 19 colors, including
attractive new premium blends. For information
and specifications about Millennium or any other
Wolverine innovative, high-performance exteri-
or cladding product, call us toll-free,
888-838-8100 or visit www.siding.com.

W Habitat for Humanity®
International

Circle no. 327 S-55
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Appliances

KitchenAid
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- CORPORATION

3 J
Whirlpool

Whirlpool Corporation, the world’s leading manufacturer
of major home appliances, is proud to announce an unprece-
dented partnership with Habitat for Humanity International

(HFHI). Starting June 1, 1999, Whirlpool Corporation began
donating a standard package consisting of a frost-free top-mount
refrigerator and a gas or electric freestanding range for all new
Habitat home sites built in the U.S. and Canada.

As of January 2000, we expanded our partnership with Habitat
for Humanity by partnering on 20 Women’s Builds projects across
the country and participating in the More Than Houses campaign.

At the 20 Women’s Builds, crews of women will construct the
homes from foundation to completion. We truly believe in the
power of women to help make lives better. Our involvement with
Habitat for Humanity and the Women’s Builds projects fits that

belief perfectly.

Mike Thieneman, President, North American region, Whirlpool
Corporation has recently accepted a position on the global corpo-
rate committee for the More than Houses Campaign and pledges

to help recruit other corporations to assist Habitat. “As corpora-
tions, we have a responsibility to the communities in which we
work and live that goes beyond providing jobs. By taking an
active role in initiatives like Habitat, we show the world that
we stand for something larger than profits.”
At Whirlpool Corporation, we share in Habitat for
Humanity’s quest to eliminate poverty by providing decent
and affordable housing to families in need and we salute
the architects, builders and volunteers who work together

to make this dream a reality.

ﬁr Habhitat for Humanity °
International
S-57
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VARIFORM

VINYL SIDING & ACCESSORIES

The Confident Choice.™

As a leading manufacturer of vinyl sidin
for nearly three decades, Variform has con-
tinuously engineered and innovated to create
some of the thickest and most durable panels
in the industry. Their patented locking systems
provide lifelong protection from the most severt
weather. And their Lifetime Limited Transferabl
Warranty assures long-lasting beauty with none
of the maintenance of traditional wood.

In addition to their commitment to producing
the highest quality siding, Variform makes it easy
for customers to learn about their products. A new
marketing tool through their Marketing Partners
program is the INVISION™ Exterior Design and
Color Selector CD. The INVISION™ Color
Selector is a customizable CD-ROM for dealers to

Building Homes for Life

use in sales presentations. It allows homeowners t
“try on” a number of samples of Variform siding o
variety of home styles, making the siding specifyii
process easy for builders and architects.
Variform is excited to be a partner with Habitat
for Humanity in constructing homes for low-
income families. For over 25 years, Habitat for
Humanity has been resurrecting the hopes and
dreams of thousands of families around the
world. And Variform has donated manpower
and materials at sites from Texas to Illinois,
Georgia to California, and they look forwar
to taking part in future projects.
For information contact Variform at
800-800-2244 or visit their website at
www.variform.com.

WU bntoreadonat ™"
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YPARD)
HouseWrap

SURVIVAL OF THE FITTEST

Typar HouseWrap...The Inside Story. With
Typar HouseWrap on the outside of a home,
comfort and energy efficiency are enhanced

inside the home. Typar HouseWrap covers con-
struction gaps, cracks, leaks and holes to keep
outside air from seeping in. It reduces air move-
ment in wall cavities, and keeps the home
warmer in the winter and cooler in the summer,
saving homeowners up to 25 percent on energy

bills. Most important, Typar allows a home to
breathe, so there’s no moisture build-up which

can damage the wall cavity.

Building Homes for Life

Typar HouseWrap...The Outside Story. On the
job site, Typar HouseWrap is a product that can be
counted on. Typar HouseWrap survives the rigors

of construction—it won’t tear in the wind or
degrade in the sun. It’s easy to handle and cut.
Typar gets construction crews out of the weath-
er faster, so they can work inside. Typar’s
glare-resistant color is installer-friendly, and it
gives homes a professional appearance during
construction. Typar HouseWrap provides the
perfect balance of comfort and perfor-
mance. Contact Typar HouseWrap at
800-321-6271 or visit its website at

WWW.reemay.com.

W Habitat for Humanity®
International
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®
First On America’s Homes

Alside is a pioneeer in the development of
quality, low-maintenance building products for
residential and commercial applications. Since
1947, we’ve expanded our product offering to
include a wide array of vinyl sidings and vinyl win-
t || - |1 dow systems for new construction and remodeling.
s S —— Based in Akron, Ohio, Alside is an active partici-
Building Homes for Life pant in the community and has been a supporter of
’ o o ” : Habitat for Humanity for many years.

At Alside, quality products are just the beginning
of our commitment to you. It’s what follows—the
comprehensive scope of our support and service—
that sets us apart as industry leaders. Contact
Alside at 800-922-6009 or visit our website at

www.alside.com

Tﬁ‘ Habhitat for Humanity®

International
Circle no. 329
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The Leader in Funovative Rooftop Ventilation®

Cor-A-Vent has been providing product to
Habitat for Humanity for over 10 years, and for
over 25 years has been used nationwide on all
types of roofs. It adapts easily to asphalt shingle,
cedar shake, tile and metal roof materials.

Cor-A-Vent makes nearly invisible ridge and hip
y N vents that provide balanced, efficient attic ventilation
for Life when used with soffit/eave vents. It will match any
{ roof color and texture and is manufactured from
high-density, corrugated PP/PE materials, which are
resistant to heat, cold, ultraviolet rays, impact,
moisture and chemicals.
Cor-A-Vent has passed the Dade County Winc
Driven Rain Test and meets or exceeds all
nationally recognized building codes. Contact
Cor-A-Vent at 800-837-8368 or visit its

website at www.cor-a-vent.com.
S-60
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AQUAGIASS.

Aqua Glass is committed to providing its
customers with one of the broadest, most
complete lines of bathware available. Aqua
Glass offers grace and style in its beautifully
functional yet sensibly-priced acrylic and gel-
coat tubs and showers. Lasting quality is the
keynote in each solidly-built, value-packed unit.
Showers and tubs come complete with convenient
features like strategically-placed built-in towel
bars and shelves, factory installed dome lights,
and handsome, hardworking Aqua Glass shower
doors. Each unit features extra-thick soundproofing
insulation, durable fiberglass reinforcement, and
gleaming surfaces that clean with ease, to guarantee
years of attractive service and unparalleled comfort

in the bath.

Homes for Life

Finally there is a bath and shower innovation con-
sumers have been waiting for, and Aqua Glass is the
first tub in the industry to offer it in its gelcoat

tubs—built-in Microban® antibacterial protection.

Microban inhibits the growth of microorganisms

such as bacteria, mold and mildew, making tubs
and showers easy to clean. Microban, which has
been used in hospitals for over ten years, is EPA
and FDA registered and is engineered to last for

the life of the bathtub.
Aqua Glass is proud to be an active partici-

pant in Habitat for Humanity programs,
donating product through its network of dis-
tributors nationwide. Contact Aqua Glass

at 901-632-2501 or visit its website at

www.aquaglass.com.

W Habitat for Humanity®
International

S-61
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Kroy Vinyl Products . . .
For a Lifetime of Style & Beauty

... from a company with over forty years of experience
in the vinyl extrusion business. A company that uses
only the highest quality virgin materials to manufac-
ture more profiles in more colors than any other.
Commitment from over 200 licensed & certified facto-
ry-trained regional fabricators, all with the knowledge
and skills to custom fit hundreds of fence styles to

every nuance of your property or project; and all
backed by the strength of a $2 billion firm.

Specify Kroy vinyl products for fence, pergolas, decks
and porch railing. Check our website for technical
information, or call us to find the licensed fabricator in
your area.

1-800-933-KROY

Kroy Building Products, Inc. ® PO Box 636
York, NE 68467 e Fax: (402) BUY-KROY

Circle no. 309

There are a lot of companies in the vinyl business, with
lot of promises. Sure you could get a vinyl fence, deck,
pergola or railing from any number of places. The differ-
ence is our flexibility for design, and ability to build cus-
tom projects to your specs, on a timely basis. Only one
company carries
this medallion.
Kroy Vinyl
Products,
the number
one choice
of builders,
architects
and
professional
contractors.

Tﬁ'r Habitat for Humanity ®
International
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We make lasting impressions®
Simonton Windows® offers many distinct
lines of vinyl windows and doors, including
the innovative Simonton Impressions™ line of
replacement windows and patio doors and the
top-quality new construction ProFinish® line.
Every Simonton product is engineered for superi-
or performance, thermal efficiency and long-
lasting beauty. And, unique in the industry,
Simonton Windows® has an amazing guaranteed
delivery time of just seven days.

While the business of Simonton Windows® is
making quality windows and patio doors, Simonton
makes it its business to support the community. “It's
not just the dollars they put into our economy but
also the leadership role they play as a corporate
citizen,” says Mark Abbot, executive director of the

Homes for Life

Ritchie County, WV Chamber Commerce, where

Simonton is located.
Simonton made a recent donation of windows to a

Habitat for Humanity build in Americus, Georgia.
“We've been participating in Habitat for Humanity
builds for a number of years now,” says Peggy
Hayes, director of communications for Simonton
Windows® “because we appreciate the opportunity
to make a difference in the lives of people
in need.”
At Simonton, the goal is to make more than
just windows and doors. Every day, in every
way, the goal is to make lasting impressions.
On homes. On families. On lives.
For more information, contact
Simonton Windows® at 800-542-9118
or visit www.simonton.com.

Tﬁr Habitat for Humanity ®
International
S-63
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@ James Hardie™
Building Products

James Hardie Building Products, the leading
manufacturer of fiber-cement based building prod-
ucts, supports Habitat for Humanity through dona-
tions of both product and labor. In a recent project
in Long Beach, California, the company donated its
Hardibacker® Ceramic Tile Backerboard as the
underlayment for a bathroom and laundry room.
Hardibacker will not swell, peak at the joints, or dete:
riorate when exposed to moisture, making it an ideal
underlayment for floors, walls and countertops. The
company’s other flagship product, its line of
Hardiplank® and Hardipanel® fiber-cement sidings
is proven to perform in a wide range of climates
throughout the world. Contact James Hardie
Building Products at 888-J-HARDIE.

ﬁr Habhitat for Humanity®

International

Circle no. 322

Exquisite beauty. Unrivaled craftsmanship
Take one look and you’ll notice the details that
make Larson Manufacturing the number one
storm door manufacturer in America. For more
than 40 years, Larson has crafted doors of the
highest quality and performance. Larson offers
seven distinctive series of doors, providing a vari-
ety of choices for each house style and price rang
In addition to its commitment to manufacturing
quality storm doors, Larson is committed to giv-
ing back to the community. The company
donates more than 3,000 storm doors each ye
for homes built by Habitat for Humanity.
Contact Larson at 800-352-3360 or visit it
website at www.larsondoors.com.

Building Homes for Life

50— e
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EVERYONE WINS
WITH SAFER,
STRONGER AND
MORE AFFORDABLE
HOMES.

APA and its members salute Habitat For Humanity for its
good work on behalf of people around the world in need of
affordable housing. APA-approved engineered wood products
and methods are helping make it possible for more families to
afford a safer, stronger home and to reduce their energy costs.
For more information on engineered wood product
solutions, click on www.apawood.org
call (253) 565-6600 or fax (253) 565-7265.

APA

The Engineered Wood Association

THE RIGHT PRODUCTS FOR THE ENVIRONMENT

Circle no. 339

NW - 1(800)275-7086 SW - 1(800)240-6691
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Presenting, beauty squared from HB&G.

HB&G's line of square PermaCast columns gives you
* More sizes. Choose from 6- to16-inch diameters, in lengths to 20 feet
* Same lifetime warranty as on our round PermaCast columns ® Five ornamental capitals

At HB&G, we’re now producing square PermaCast columns in a Find out about our entire product line including
wide range of sizes. These columns come with the same lifetime PermaRail, PermaPorch Posts and their assortment of
warranty, load-bearing qualities and low-maintenance |ng| Polywood products. Visit us at hbgcolumns.com or

features as HB&G’s round PermaCast columns. call 1-800-264-4HBG today for a dealer near you.
m Circle no. 231

P.O. Box 589, Troy, AL 36081 e 800.264.4HBG $6.5000 ® 334.566.4629 Fax ® www.hbgcolumns.com
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Georgia-Pacific, in partnership with Habitat fc
Humanity/Atlanta, Hanley-Wood, LLC and the
National Association of Home Builders, will con-
struct six homes during the 2001 Builders’ Show i
Atlanta. This is the latest of many G-P projects to

for Life

benefit the communities we work in through parti
pation with Habitat and other worthy causes.
Georgia-Pacific salutes Habitat for Humanity f
its ongoing success. If you are interested in part
ipating in G-P/Habitat Legacy 2001, contact
Georgia-Pacific at 800-BUILD-GP or visit ou

website at www.gp.com.

N Habitat for Hinnanity ®
: International
Circle no. 328

Whether you're
building a castle
or a two-bedroom
bungalow, you'll
love the Quality
Advantage of
Reward insulating

\/V ——— Pl ! . concrete forms.
Y ey . = e Circle no. 341
N l Call today and order your
\w a l Ry L 24 P c
complete catalog of top

Insulating Concrete Forms www.rewardwalls.com 24 home plans.




to all the

donors,

sponsors and
volunteers
who came
together and
made the

LOTHIAN, MARYLAND

PROJECT e« 19909

.. asuccess.
.

\Inr Habitat for Humanity®

International
(912) 924-6935 » www.habitat.org
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Find out more. . .

GA-214 Recommended Levels
:::-,mmended Levels of of Gypsum Board Finish
Gypsum Board Finish educates architects and
F specifiers on the various levels
of finish of gypsum board
surfaces prior to the
application of specific types
of final decoration. This
industry-wide consensus
document ensures project
plans can be written in
specific terms so architects,
contractors, and owners can
best anticipate the final appearance of
the decorated wall and ceiling system.

———————

To learn more about GA-214
Recommended Levels of Gypsum Board
Finish, contact the Gypsum Association
or any of its member companies.

» Where Critical Lighting
Conditions Occur

A » Where Gloss, Semi-gloss, For a limited time, GA-214 is
available for downloading FREE
; F Enam e’! or Non ~textured from the Gypsum Association at
Paints are Specified Www.gypsum.org.

. \ Earn Learning Units

by studying the
MUCa,  Levels of Finish
o

S
= =z
! o | = N For details visit the
= Gypsum Association
7, .M j
03 online.

i

‘ Ill' "
M, - L < A

\.

GYPSUM ASSOCIATION MEMBERS
American Gypsum

Celotex Corporation

Continental Gypsum Company

G-P Gypsum Corporation

James Hardie Gypsum

Lafarge Gypsum

National Gypsum Company

PABCO Gypsum

A Division of Pacific Coast Building Products, Inc.
Republic Gypsum Company
Temple-Inland Forest Products Corporation
United States Gypsum Company

Westroc Inc.

&

GYPSUM ASSOCIATION

GYPSUM ASSOCIATION

North Oakland Medical Centers 810 First Street NE, #510

Emergency Room Renovation

Washington, DC 20002
ARy Phone: 202-289-5440
Gunn Levine Asseciates Fax: 202-289-3707

Detroit, Michigan

WWW.gypsum.org
Circle no. 308



off the shelf

SUmn rooms

custom or kit? with prefab additions, the sky’s the limit.

winter, spring, summer, or fall
Four Seasons Sunrooms’ patented MC
Wonderglass offers improved durability and
controls air infiltration, condensation, and
excessive heat gain and heat loss, company
says. Kits, prefabricated rooms, and customiz-
able additions available. System 4 Victorian
Conservatory shown. Four Seasons Sunrooms,

516.563.4000.

70 www.residentialarchitect.com

room with a view

The ComfortView Room custom addition by
Patio Enclosures features tempered safety
glass, doors that glide smoothly on tandem
rollers, and a triple-point locking system
with turn handle and dual-deadbolt locks.
Patio Enclosures, 330.468.0700.

glass act

Creative Structures’ pre-engineered custom solari-
ums boast frames of cedar, redwood, or oak and
fully insulated double-pane glass. (Western red

cedar shown here). Roof pitch can be altered to

suit. Creative Structures, 1.800.873.3966.

—hillary jaffe

residential architect / february 2000



Silver Line makes high-style, sohd wnyl windows wuth a mumtude oi design innovations. G mparec
less work to maintain and easier on the budget. An incredible variety of sizes, shapes and options help mak, Si
windows true building blocks for the imagination. :

The best thing agout selling or installing Silver Line windows is knowing that their quality will stand the test-of time. — -
Our QC and testing are so rigorous, you can be sure our windows will stand up to almost anything Mother Nature throws
at them. In fact, we back every window with a lifetime warranty. For either new construction or replacement, Silver Line™
windows are always the best value. So the only customer call—baéks yau’ll have will be for more windows.

With Silver Liéie}, there is no limit to the exciting ways you can help. your customers see the forest beyond the trees.

. \ : . K
Want fo know more? Just ask us. Visit us at www.silverlinewindow.com, or call toll-free 800-234-4228.

S1lver Line 5

Good As Gold LINE
WINDOWS




doctor spec

logging on

today’s log homes combine custom options and production efficiencies.

72

by rich binsacca

rchitect Kevin
McKee, AIA, had
a problem. His

¥ clients wanted
the rustic look of handcraft-
ed logs for their vacation
home in the Northwest
wilderness, but McKee’s

supplier, Garland Homes, of

Victor, Mont., milled only
the more common, uniform
logs typical of a precut
package. “A log-home man-
ufacturer’s objective is to
precut the package and ship
it to the site for fast assem-
bly,” McKee explains. “A
handcrafted look requires
cutting and stacking each
log on site.” That process,
he says, is not only too
slow—it also results in
unreliable final dimensions,
requiring additional design
work and hiking up the cost
of the project.

McKee, principal of
Kevin McKee Associates, in
Boise, Idaho, pushed for a
compromise. He and the
design-and-production team
at Garland put their heads
together and worked out a
solution: a milled log that
maintains a tree’s natural
taper while still allowing
Garland to precut the com-
ponents and deliver a pack-
age that can be constructed
on schedule.

© Roger Wade

Although still a small segment of the overall housing market, log dwellings are increasingly popular for va-
cation homes. Kevin McKee, AlA, designed this McCall, Idaho, home; Garland Homes was the supplier.

The Raw Log series, as
the company has dubbed
the new system, is now one
of Garland’s standard
options. (The system also
features an innovative con-
nection method that miti-
gates the impact of a log
home’s natural shrinkage;
more on that later.) It’s also
an example of how archi-
tects like McKee can
achieve a particular or
unusual aesthetic within
the confines of a manufac-
tured home environment.
“Others just crank out logs
and houses,” says Gar-
land’s Jack Engelman, “but

www.residentialarchitect.com

architects like Kevin are
pushing the envelope of
this industry.”

opportunities

At first glance, opportuni-
ties for architects in the log
home arena appear to be
fairly limited. It’s a small
and specialized niche; log
homes represent less than
2 percent of all new hous-
ing starts per year and are
built mostly in rural areas.
Furthermore, most manu-
facturers of log homes work
directly with clients through
their in-house design and
drafting services, often from

a catalog of stock plans
offered by the company.
Approximately 80 percent
of the log homes built each
year do not involve an out-
side architect.

But the remainder that
do are often larger, more
expensive projects with
tricky sites and details that
are beyond the scope and
ability of a log home man-
ufacturer. “If we think
the clients need the more
intensive services of an
architect, we’ll refer them
to one we know can handle
it,” says Engelman, who

continued on page 74

residential architect / february 2000



THERE 1S ONLY
ONE PLACE

YOU CAN FIND

VINYL & METAL
EXTERIOR PRODUCTS:
SIDING,

TRIM COIL,
SOFFIT,
FASCIA,

NA_PCO®
e T TR R RO R RS M 1
VINYL & METAL EXTERIOR PRODUCTS

What the Best Homes
. are. Wearing™

Circle no. 337

FORENAPCO L CALL [ -B800-958-2536 OR VISIT WWW.NAPCOPRODUCTS.COM.




doctor spec

also calls in outside engi-
neers or other experts for
local code compliance
issues. “Design is not a
revenue source for us.”
And even manufacturers
who offer significant in-
house design services, such
as Town & Country Cedar
Homes, in Petoskey, Mich.,
are often willing to hand
over the reins to architects
who bring their own clients
to the table. “We work to
protect the status of the

“others just crank out logs and

houses, but architects ... are pushing

the envelope of this industry.”

—jack engelman, garland homes

© Roger Wade

Only about 20 percent of the log homes built
each year involve an architect, but they tend to be
larger and more expensive projects like this one
(also shown on previous page).

74

architect as the profession-
al in charge,” says Stephen
Biggs, Town & Country
CEO. “We support them

in whatever way is most
comfortable.”

logs vs. sticks
The problem is that when
an opportunity does present
itself, few design profes-
sionals are familiar with
the system. “A log home
or other factory-crafted
package offers something
different than what you
can get from a lumber-
yard,” says Biggs—which
is why architects and
homeowners often call on
log-home makers for de-
sign assistance.

Log-home systems differ
from stick-building in how
they are designed and
detailed on the plans as
well as in how they are
built on the site. “You have
to understand these sys-
tems with regard to con-
nections, bolting, fabrica-
tion, and even the sizes
of logs they use,” says
McKee, “and every com-
pany is different.”

To educate himself
before beginning a project,
McKee gathers and studies
the log-home company’s
technical manuals, which
provide the most detail for
his design work. After he
submits working drawings
to the manufacturer,
McKee and his staff review
shop drawings created by
the log company to make
sure each cut and corner is

www.residentialarchitect.com

resources

Despite their tiny share of the new-housing market, dozens
of manufacturers of log and other factory-crafted—or “kit”
—homes operate in North America. Your choice of a parti-
cular maker may depend on its location or proximity to
your building site, or on the company’s design, engineer-
ing, or contractor services, among other considerations.
The following industry groups and resources offer informa-
tion about manufacturers as well as exhibitions, seminars,
and other aspects of the factory-crafted-home industry.

trade associations and
industry organizations

Building Systems Councils, NAHB

Washington, D.C.

1.800.368.5242, ext. 576, or 202.822.0576

The Building Systems Councils, including the Log Homes
Council, sponsors exhibitions and seminars and provides
information about the building-systems industry.

Log Home Living Association

Chantilly, Va.

703.222.9411

The LHLA conducts or sponsors various exhibitions and
seminars promoting the log-home industry. The organiza-
tion also houses Home Buyer Publications, publisher of
Log Home Living magazine.

LogHomes.com

www.loghomes.com.

This Web-only resource is a clearinghouse of information
on factory-crafted homes. Listings include brochures, links
to manufacturers and builders, and mortgage and mainte-
nance resources.

books

The Log Home Book: Design, Past and Present. Cindy
Teipner Thiede, et al. 216 pp. Layton, Utah: Gibbs Smith,
Publisher. 1995. $29.95 (paperback). 800.547.9588.

The Complete Guide to Log and Cedar Homes: All
About Buying, Building, Decorating, and Furnishing
Log, Cedar, and Post & Beam Homes. Gary D. Branson.
160 pp. Boyd, Mont.: Betterway Books, Sunrise Produc-
tions. 1993. $17.99 (paperback). 800.843.3607.

residential architect / february 2000



accurate to the working
drawings. “That’s a very
critical step,” he says.
“Every time we’ve built a
log home without shop
drawings, something comes
back to bite us.” This back-
and-forth review process
is usually handled electron-
ically, via e-mailed CAD
drawings and other com-
puter-generated files.
Biggs also warns that
architects who are accus-
tomed to conventional
homes need to think differ-
ently about connections
and exposures when they
are working with logs.

ments of the house. Rock
massings, odd-shaped
windows or window walls,
and the large vertical tim-
bers used by architects to
break up the monotony of
long expanses of stacked
logs aren’t able to shift
with a naturally shrinking
log wall.

That’s why, in addition
to asking Garland for a
handcrafted look, McKee
also inquired about a pin-
ning system wherein each

joint between the stacked
logs to accommodate slight
shrinkage, McKee can
design almost any compo-
nent and materials connec-
tion with confidence.

It may seem that work-
ing with logs invites trou-
ble, but McKee relishes the
challenge. “I like to push
the boundaries of anyone I
work with,” he says. “T’ll
always ask why something
can’t be done and try to
find a way to do it ra

what’s your spec?
Excited about a new
product or material?
Tell your peers about

it in Doctor Spec. Send
an outline of your idea
to: Doctor Spec,
residential architect,
One Thomas Circle,
N.W., Suite 600,
Washington, D.C. 20005.
Fax: 202.833.9278.
E-mail: adoherty @
hanley-wood.com.

“Logs and timbers will be
the dominant architectural
statement of the building,”
he says. “You can’t cover
anything up, so every
component and connection
has to be architecturally
detailed and finished.”

shrinkage

Working with logs involves
a wild card, too: dimen-
sional shrinkage. A conven-
tional stack of milled logs
may shrink up to an inch
within an 8-foot-high wall
(or about % of an inch

per each log’s diameter,
depending on moisture
content and climate),
necessitating the use of
window bucks and jack
systems under the vertical
support.

There are age-old
remedies for settling and
shrinkage, but McKee and
other architects of larger,
high-end log homes often
find these approaches to
addressing shrinkage in-
compatible with other ele-

residential architect / february

log could move indepen- ~1
dently. With through-bolts Rich Binsacca is a freelance
and an elasticized chink writer in Boise, Idaho.
Custom Entries
for any home.
- % Exterior Doors
+* Interior Doors
- % Sidelites
=+ Transoms
. % In-house CADD
3 service
~ ** Unique art glass
2345 Forest Ave., Chico, CA 95928
(800) 395-3667
Franchise Opportunities Available
www.frwgine.com
Circle no. 336
2000 www.residentialarchitect.com 75



hands on

balcony scene

76

in a picturesque setting, a minimalist design yields an unobtrusive, hanging deck.

by rick vitullo, aia

deck can afford
wonderful views of
a scenic site, but
often while partially
obstructing the very panorama it
was designed to provide. Thick
conventional posts and railings,
though secure and stable, can
impose on a delicate landscape.
But how do you build what
amounts to an “invisible” deck?
An alternative design by
architect Robert Hull meets this
challenge by relying on the
house rather than the ground for
the deck’s support. Hull, of The

lllustration: Rick Vitullo

Miller/Hull Partnership, in Seat-
tle, devised the idea for a house
on Washington’s San Juan
Islands. The home’s circular site
measures 100 feet in diameter
and was selected for privacy,
views, and a desire to preserve
the existing trees.

To take full advantage of the
beautiful setting, the house’s
main living areas open to each
other and to the outdoors, via
two large, 7-foot 6-inch sliding
doors. The client wanted to
extend this space outside by

continued on page 78

55" sreeL eov

" % 0" pLat
CALYANIZED <TEEL
pep STocK, TYP.

‘5“&“ " I9|-0"
SUSPENDEY DECK

xiNLE=S =TEEL
wpe 4 0c.

W0 DECK PLANKS

The 5-by-15-foot deck is
extremely simple, with a
steel rod at either end, a
supporting steel pipe
underneath the floor planks
at the outer edge, and
steel angles holding up the
planks at the inner edge.
The planks themselves are
structural; there are no
joists underneath.

residential architect / february 2000



If a home isn’t weathertight and comfortable, fancy woodwork

or top-of-the-line light fixtures won’t make your client feel any

Scrimp on the windows, doors and skylights,

2 b . WDMA- b indows, d d skylight built
and the custom cmpentry wonrt etter. member windows, doors and skylights are built to

exceptionally high standards to make a home more beautiful and

M A | I E R efficient, inside and out.
[ ]

WINDOWS AND DOORS MATTER.

Ask your suppliers if they're members of the WDMA. For more
information about WDMA windows, doors and skylights,

call 800-223-2301 or visit our

Web site at www.wdma.com.

Circle no. 298
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hands on STEEL PLATE,
Sl % 44 < 16"

means of a small deck. To mini-
mize the impact on the environ-
ment, Hull envisioned a light-
weight, gondola-type structure
that would hold aloft its “pas--
sengers.” That meant suspend-
ing the deck from the house.
Like a canopy, the deck is
held up by two steel rods
anchored at one end to the
house and at the other to a
5-inch-diameter steel pipe
positioned under the cedar
floor planks. The railing, also,
is minimalist in design: '/-inch-
by-2-inch flat steel bars make
up the railing’s vertical and
horizontal structural pieces,
while steel aircraft cables at % RN T ( 57
4 inches on-center constitute £ A SR R o '5/9“ <Teel RoP
the horizontal parts between '
railing and floor. The result is "
an extremely strong but deli- ‘{7‘ >Teel 6TUU/
cate system that permits safe WELPED 1o PIPE
views without sacrificing the :

feeling of the wild. ra Je' oEEL ROD

34 =TeEL
THEV BT

& ~¢ Flp sTRUT

sTeel PLAE,
Yo' 4" <(o"

CLEVIS UANGER

Rick Vitullo, AlA, is founder and
principal of Vitullo Architecture ~ STEEL ANGLE,

Studio, Washington, D.C. ATTACHED 1o
WALL

got an idea?
Share clever design and STEEL BPAR o TCCK
construction details with for. RAILING , WELDED
your peers. Submit sketches, +to PiPE
construction drawings, and
descriptions to: Hands On Uy -

? LA, GALV ZED
residential architect, grggb Pire ol

One Thomas Circle, N.W.,
Suite 600, Washington, D.C.
20005.

teck vLaNk=

Anchoring each 3-inch-by-8-inch cedar plank
to the steel pipe is a %-inch-diameter steel
stud welded to the pipe below. All of the steel
on this project is hot-dipped galvanized due to
the salty conditions in the area.

lllustration: Rick Vitullo
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~ Your plans are drawn. Your design is complete.
But how well is it ventilated? Ask Cor-A-Vent,
the ridge vent experts. We pio-

b Pt et ) P en

design professionals, helping them to
| specify the aesthetic and functional
YENE benefits of concealed ridge ventilation.

m A Proper attic ventilation helps

c preserve the life of the roof and structure.

It also helps ensure the comfort of the occupants inside.

Whatever your design calls for, from a hip roof to metal roofing, Cor-A-Vent has

the application to fit your needs. Send us a copy of your roof plans, and our
technical dept. will do a take-off for specifying. >

Specify Cor-A-Vent ridge and <l &
eave vents — the crowning ﬁ )
achievement of your next project. s

_—.
Most special application details
ate avellabls hp s nsingroue T/ae Leader in Iimomztzw Rooftap Ventilation

24 hr. Vent-Fax™ . Also you can COR-A-VENT, Inc.
download the files from our P.0. Box 428 ¢ Mishawaka, IN 46546-0428
website at www.cor-a-vent.com. Phone: (800) 837-8368 Fax: (219) 258-6162

. . www.cor-a-vent.com
i 1ceot4sss  Circle no. 260

V;g;r;g;;g;ggog7gf;;’tgg§g ¥  Beautiful Garage Doors
first patent. Since then, we've -
consulted with literally thousands of f or B eautlf U.l HOmGS .

@

TEA 2 ARCHITECTS |

@ DESIGNER 800.241.0525
559 DOORSINC vwww.designerdoors.com

Circle no. 74

CustoM DEsIGNED, HAND-CRAFTED AND DELIVERED NATIONWIDE
ATLANTA < BoSTON <+ CHICAGD «» MINNEAPOLIS +» PHILADELPHIA

DRAW on the POWER of your PC

ARCHITECTURAL DESIGN SOFTWARE
call 800.248.0164 or

visit www.softplan.com for a
FREEC DEMONSTRATION PACKAGE

material list & 3 D Circle no. 79
il D n n w I N G s - MsterialList&Cos;tEftim?te m o d e I l n 9

EXTERORAINIS

r-ﬂ st g Whie Vinyl
i

TOTAL PROJECT COST
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ABTCO 46 332 800-293-3210 248-649-3139 www.abtco.com

Alside Inc. 60 329 800-922-6009 330-922-2175 www.alside.com

Andersen Windows 48 6 800-426-4261 651-430-5589 www.andersenwindows.com
[a whole new tool] e e —

-565- 3-5 .apawood.com

Aqua Glass Corporation 61 319 901-632-0911 901-632-4232 www.thedreamhome.com

Carrier Corp. 54 326 800-4-CARRIER 317-381-7025 WWW.carrier.com

CertainTeed Building Solutions 17 281 800-233-8990 610-341-7940 www.certainteed.com -

CertainTeed Roofing 19 56 800-233-8990 610-341-7940 www.certainteed.com

Cor-A-Vent Inc. 60, 79 260, 323  800-837-8368 219-258-6162 WWW.COr-a-vent.com

Designer Doors Inc. 79 74 800-241-0525 www.designerdoors.com

The Dow Chemical Corp. 47 325 800-441-4369 517-832-1465 www.dow.com

DuPont Tyvek HomeWrap 49 335 800-44-TYVEK 302-999-4135

Elk Corp 8] 38 972-851-0400 972-851-0401 www.elkcorp.com

Feather River Wood & Glass Co. 75 336 800-395-3667 www.frwginc.com

Generac Corp. 53 320 800-747-1530 414-544-6231 WWW,Zenerac.com

Georgia-Pacific Corp. 66 328 800-BUILD-GP 404-230-5624 WWW.Zp.com

Gypsum Association 69 308 202-289-5440 202-289-3707 WWW.Zypsum.org

Habitat for Humanity Int’L 67 - 912-924-6935 www.habitat.org

Habitat for Humanity Int’l.
Special Advertising Section 45-68 -

Henderson Black & Green Inc.

HB&G 65 231 800-264-4HBG 334-566-4629 www.hbgcolumns.com
James Hardie
Building Products Inc. 64 322 888-J-HARDIE 949-367-0185 www.jameshardie.com
KitchenAid U.S.A 56-57 333 800-253-3977 616-923-3214 www.kitchenaid.com
Knauf Fiber Glass 24 82 800-825-4434 317-398-3675 www.knauffiberglass.com
B 800-200-0802
Kroy Building Products Inc. 62 309 800-933-KROY 888-BUY-KROY  www.kroybp.com
Larson Mfg. 64 324 800-352-3360 605-696-3445 www.larsondoors.com
" Louisiana-Pacific Corp. 52 338 800-648-6893 ext 604  503-796-0204 www.lpcorp.com
We re Louisiana-Pacific Corp./
li Smart System 50-51 271 800-299-0028 www.lpcorp.com
retoo Ing S0 you Marvin Windows and Doors 12-13 99 800-236-9690 www.marvin.com
can reach our over 60,000 Mid-America Building
Products Corp. 2 303 800-218-8430 www.tapcoint.com
pages of home buildin g an d NAPCO Building Specialties 73 337 800-958-2536 www.napcoproducts.com
rem od e | | ng content fa ster iella' Corporati'on C2-1 19 800-54-PELLA 515-628-6457 www.PELLA.com
o0zzi Wood Windows
an d eas | er. (Part of the JELD-WEN family) 23 222 800-257-9663 503-385-3268 WWW.pozzi.com
Premier Building Systems 65 340 800-275-7086 (NW)
. 800-240-6691 (SW)
Product Literature 82-87 -
Reward Walls 66 341 800-468-6344 www.rewardwalls.com
Silver Line Building Systems 71 229 800-234-4228 732-418-0190 www.silverlinewindow.com
@@Hﬁn Simonton Windows 63 330 800-542-9118 www.simonton.com
m| Simpson Strong-Tie Co. Inc. 4 26 800-999-5099 925-847-0694 www.strongtie.com
Where the Housing Softplan Systems 79 79 800-248-0164 615-370-1204 www.softplan.com
Industry Does Business Sub-Zero Freezer Co. C4 266 800-444-7820 608-270-3339 www.subzero.com
TrimJoist Corp. 3 22 800-844-8281 601-329-4610 www.trimjoist.com
‘ Typar HouseWrap 10, 59 51,321  800-321-6271 615-847-7068 www.reemay.com
615-847-7000
Variform Inc. 58 331 800-800-2244 816-635-6942 www.variform.com
Vermont Timber Frames Inc. 8 334 518-677-8860 518-677-3626 www.vtf.com
‘Wagner Electronic Products, Inc. 9 286 800-944-7078 541-582-4138 WWW.WWWagner.con
Weather Shield Mfg. Inc. 7 25 800-477-6808 414-289-0417 www.weathershield.com
Whirlpool Corp. 56-57 333 800-253-3977 616-923-3785 www.whirlpool.com
Window & Door Manufacturers
Association (WDMA) 77 298 800-223-2301 847-299-1286 www.wdma.com
Wolverine Siding Systems 2155 28, 327 888-838-8100 610-341-7538 www.siding.com
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FIREPLACE

_E;_—Eti The Aberdeen Group®

a division of Hanley-Wood, Inc.

Homeowners, architects, builders, decorators, and con-
tractors will find The Fireplace Books an indispensable
pictorial reference for creating the perfect fireplace.

Volume I: Features more than 100 examples of
brick, sculptured brick, stone, and concrete masonry fire-
places, masonry heaters, and chimneys, portrayed in a
variety of styles, from traditional and country to contem-
porary and Rumford. Includes information on using and
caring for masonry fireplaces, plus anatomies of a con-
ventional fireplace, a Rumford, and a masonry heater.

Volume 11: Beautifully designed, this companion
to the first volume is filled with stone and brick fire-
places, masonry heaters, and Rumfords offering an
innovative and fresh look at masonry fireplace designs.
Contains material descriptions and sources, plus infor-
mation on selecting firebox mortar, flashing chimneys,
constructing a chimney crown, and building a Rumford
fireplace.

Special Offer! Buy Volume 1 at regular price and
save 50% on Volume 2! _Order Both Volumes

Four ways to order
¢ Online www.tagbookstore.com
« Call Toll Free 1-800-323-3550

(Outside the U.S., call 630-543-0870)

¢ Fax Order Card 630.543.3112
* Mail Order Card: The Aberdeen Group,

Attn: Customer Service,
426 S. Westgate, Addison, IL 60101

Order Both and Save

e The Fireplace Book, Volume I & IT B h $32.42
Item no. 4501

City State Zip The Fireplace Book, Volume I Lo A $19.95
Item no. 4510

S The Fireplace Book, Volume IT e

Daytime Phone

Item no. 4515

Shipping and Handling
First Item

US. $5.95

Canada, Puerto Rico $7.50

Foreign orders add 33% to your merchandise total: $15 minimum.

Each Additional Item residents add appropriate sales tax
$.95 Shipping & handling (see chart at the left)
$2.50

CA, CO, GA, IL, MD, NJ, NY, OH, PA, WA

Total $

(3 Check/money order enclosed (Payable to The Aberdeen Group)

Charge my: 0 B vie 8 MasterCard
Card No. Exp. Date

Quantity Price Total

Source Code = H9

0 o St i S S S O o, o



Increase Your Profits!

Constructlon Office™ 2000
Architect/ esn%ner Version

e Over 100 Constructlon & Design Contracts

e 200 categories of Residential Specifications

e Estimating Spreadsheet Templates

e Planning & Design Workbook

UDA Construction Office™ 2000 Software is your

comprehensive solution for Residential

Construction & Design Management and includes

over 300 pages of Contracts, Forms, Specifications,

Worksheets & Templates designed to accomplish

everyday tasks more efficiently.

Special Price of $159.95
30 Day Money Back Guarantee!

UDA

T
1-800-700-8321
United Design Associates, Inc.
www.uniteddesign.com

special advertising section

cad

NEW Version!

takeoffs. And, with RenderWorks, our new
rendering plug-in, you can bring your desig
textures, shadows and dramatic lighting effects

Special Offer to Readers of BUIDER Magazin
Purchase VectorWorks with rendering direct for
$1061 or VectorWorks alone for $795. Purchase
includes FREE Technical Support and a 90-Day
Money-Back Guarantee.

Diehl Graphsoft Inc
Ph: 888-646-4223 Software for Today's Professional

Utl: www.diehlgraphsoft.com

Circle No. 402

Circle No. 401

For information on advertising in

residential architect’s
CAD/Computer Shop section,
please call Matt Granger

at 406-677-3996.

Your Feature In

architect

Your company is featured in residential architect. Share this honor with your clients and associates
through professional custom reprints—marketing materials that are as unique as your designs.
* Include with marketing materials, proposals, and plans

* Display in your office

¢ Distribute at trade shows and events

* Create a direct mail piece

* Reinforce your professional standing with clients

To order reprints of your company's feature from this issue
cal Kerrie Harrison (202) 736-3446

The Ultimate Opportunity

Minimum order 500 reprints
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It's amazing the difference a Boen
Hardwood floor can make in almost
any room. It can be installed in a day.
That's the Boen difference. For more
information write:

Boen Harowoob FLOORING
350 HoLuEe DrIVE

BowLEs INDUSTRIAL PARK
MarTinsviLLE, VA 24112

www.boen.com e Circle No. 403

L.B. Plastics, Inc.
SHEERLINE is the perfect solution for many
of your deck, porch railing and fence appli-
cations. SHEERLINE engineered designs
provide lasting beauty, style and elegance
and are backed by a lifetime warranty.
From our unique one-piece decking to our
stylish railing systems to our patented col-
umn clad system to a variety of fence
styles, SHEERLINE systems are the easiest
to install and provide maximum strength
and durability.

For more information, call 800-752-7739.

Circle No. 404

CHADSWORTH'S 1.800.COLUMNS’

www.columns.com
Voted No. 1 Preferred Brand in U.S.

Woobp
PoLYSTONE™
FIBERGLASS

* Columns, pillars, pilasters, posts
* Worldwide shipping
* Competitive prices
* Interior/exterior
* Job-site delivery
* All sizes

Exclusively specified by
WILLIAM E. POOLE DESIGNS

IDEA BOOK $20 soft cover.
1 $30 hard cover. Includes Columns Product
Portfolio. Columns Product Portfolio $5.
FREE FLIER.

. ¥ 1.800.486.2118

HISTORIC WILMINGTON, NORTH CAROLINA « TELEFAX 910.763.3191 « ATLANTA « LONDON

Circle No. 406

* Fiberglass Columns” :
e Marble/Resin Columns
* Wood Columns

* Synthetic Stone
Balustrades & Columsis

¢ Cast Stone Balustrades,
Columns & Architectur:
Details

* Pol ane
Balustrades
& Moldings

Call 800.963.3060
Fax 770.962.6988 |
www.meltonclassics

i SRS,
s e g i i

\a st

Circle No. 405
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Make SUNlnuH'c“ your source for custom

Stile and rail doors
Frames

Prehanging

Radius and eliptical
top doors and transoms

manufactures the doors
that architects design
1-800-835-0190

Circle No. 407

m TAMLYN / FIBER CEMENT

B SYSTEM SOLUTIONS

%&P’V‘_‘E NT® PERMACORNER®
#5790 48 Corner
#5937 5% US patert
EZVENT® #5.960 5%

US paterts W PLANKCORNER™
#5881 502 Outside

#5937 592 Corner
s:gooz@
Adjustable H MOLD/
Reveal PLANKSEAM""
Patent aliowed Clag
pANELsrARIm
\E_
Slaner Strip
US patert #5, 916 085
;iapsmmm e
ap
Starter Str WINDOW
US patert #5.916,005 FLASHING

o Mm&,

pANELSER™ | | ComerCap
Patent allowed y\system

Outside Comer Cap
Fiber cement sidingis the ided product for home
exteriors. it hast wa‘mh of wood with high
structural strength, holds paint very long, is
noncombustible, mdwmnd ret. Taml)n PVC
accessonies :ethepeﬂcct compli mentary

MASONRY WALL

o | RN » R T T W | ol

- :‘aﬂma‘.um

INSULATION

High R-Values

Less Cost

Vapor Barrier

Stable R-Value - No Outgassing

Compact and Lightweight

SBCCI Compliance Report #94101
Dade County Approval

Meets Florida Energy Code

Circle No. 408

P.O. Box 800
Auburndale, FL 33823
www.fifoil.com

800-448-3401

i R
RADIANT INSULATION SOLUTIONS [

products inr
helping bmid!owmmhoma

homeowners' worries by

EASTUSA

800-334-1676  888:416-9676
Circle No. 410

No Maintenance -
No Leak Glazing

als

SureSeal™

4 Build your own sun rooms, skylights,
roof & window walls

@ Regular or Bevel Cap

4 Available for 1/8" to 1-1/2" glazing

4 Also available with thermal break

4 Full aluminum system for strength,
stability, drainage

4 May use cap only in some applications

Sample Kit and Application
Guidelines: $8.95

US SKY

2907 Agua Fria
Sante Fe, NM 87501

800-323-5017  FAX 505-471-5437
WE ACCEPT VISA & MC - Circle No. 409
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Finlandia Sauna packages are a cut
above the rest with highest quality
materials and old country craftsman-
ship. That's why more builders come
back to Finlandia again... and again...
for easy and trouble free installation of
any standard or custom size.

Finlandia Sauna Products, Inc.
14010-B SW 72nd Ave.
Portland, OR 97224
800-354-3342 or Fax 503-684-1120
www.finlandiasauna.com
finlandiasauna@worldnet.att.net
Circle No. 411

ﬂ TELEPHONE: (828) 684-9900
FACSIMILE: (828) 684-9977
AIRPORT ROAD
INDUSTRIAL PARK

Loor RoaD
ARDEN, NC 28704

CAROLINA SOLAR
STRUCTURES

WE’'VE GOT YOU COVERED
Circle No. 412

Wood Plus+
ArcHITECTURAL Propucts BY OuTwATER introduces Wood Plus+, a new line of decorative mould-
ings that afford the look, quality and elegance of the finest plaster and wood mouldings at
the cost of inexpensive, unfinished pine mouldings. Comprising a premium grade, solid
wooden core harvested from managed, renewable forests, Wood Plus+ is fused with a
durable, ultra smooth latex bonding which can be painted, glazed or faux finished without
priming. Offered both in a simplified Traditional Series without enhanced embellishment as
well as in a highly ornate Classical Series, which conveys the detail and deep relief designs
of old-world plaster mouldings, Wood Plus+ will augment the beauty and refinement of any
room. Sold in 100% usable 8 lengths, quite simply, there is no minus to Wood Plus+.
Free 950+ page catalog.
ARcHITECTURAL PRoDUCTS BY QUTWATER
Call 1-800-835-4400 » Fax 1-800-835-4403
Web site: www.outwater.com
Circle No. 414

ROYAL CORINTHIAN INC.
PREMIUM SYNTHETIC COLUMNS AND BALUSTRADE SYSTEMS %

Jobsite delivery. * Durable and long-lasting for both interior and exterior applications.
+ Wide variety of sizes, styles, and finishes. * Custom orders
Patent pending balustrade system, which was designed by engineers, is easy to install.

carL 888-265-8661

www.royalcorinthian.com  rax: (630) 876-3098  Circle No. 413
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Masonry Fireplaces
For The 21st Century

MARVIN &

ISOKERN? - The leader in pyromasonry

with over 50 years experience in modular

masonry fireplace and chimney produc- All New!

tion. All ISOKERN® products are listed to Marvin Clad Ultimate

strict safety standards and meet all Double Hung

building codes for 100% zero clearance to S—— New brochure details Marvin's completely

’ combustibles. Safe! Efficient! Affordable! ! | redesigned Clad Ultimate Double Hung win-

ISOI(=RMIN Quick installation, ISOKERN® is  the dow. Includes beautiful color photographs
Fireplaces and Chimney Systems choice for all your fire place require- e and information on this innovative clad-

A PRODUCT OF EARTHCORE INDUSTRIES = S d d V f d d '
Nation Wide Dealers: 7-800-642-2920 fnts. StandanERREESERd outaoor wood double hung. Easy-to-read construc-

Visit Us At www.isokern.net ISOKERN’ ... The Fireplace Of Choice tion details and standard sizes are included.
Gircle No. 415 (FREE) (888) 537-8268
Circle No. 418

Summit Door, Inc.
Custom wood sectional garage doors.
Unlimited variety of wood species and
design possibilities. Create your own
design or choose one of ours. Available
through our dealer network or direct to
the builder. Call our office or fax us your
blueprint. Toll free (888)SMT-DOOR.

Fax (909)272-6367.

Visit us at www.summit-door.com.
Circle No. 417
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[a whole new tool]

We're

retooling so you

can reach our over 60,000
pages of home building and
remodeling content faster
and easier.

[H]'EHZ@@M

Where the Housing
Industry Does Business

Hanley-Wood, LLC

Building? Remodeling?

If so, consider planning for the future by installing a Waupaca Elevator that is designed to fit
your decor. A Waupaca Elevator means comfort, convenience, mobility, and safety. DON'T
BE CAUGHT UNABLE TO REMAIN IN YOUR HOME IN CASE OF ACCIDENT, ILLNESS AND/OR
AGE. Our custom capabilities assure there is an elevator to fit your needs. For further infor-
mation contact:

VWJPACA Waupaca Elevator Co.
Em COMPANY, INC. 1050 so' Grider s‘
Specify the Specialists™ Appleton, Wisconsin 54914

Tel: 1-800-238-8739 » Fax: 1-920-991-9087 ¢ Circle No. 419

CHAMFER BEAD /5
in "Drywall Art”

Home owners are always looking for that p ‘ MET F N "
“special" finishing touch and the new \QaJl J * AN =

45° Chamfer Bead offers you that opportunity. <
Achieve dramatic special effects in finishing any drywall detail, limited only by your
imagination. As with all our industry leading rigid vinyl drywall accessory products,
the new 45° Chamfer Bead is designed and produced from the finest quality materials.
Write, call, fax or check our web site and get the facts on alf our 200 leading edge products.

TRIM-TEX INC. » 3700 WEST PRATT AVE « LINCOLNWOOD, IL 60712-2508
PHONE 1-800-874-2333 « FAX 1-800-644-0216 » web:www.trim-tex.com
Circle No. 420

RIGID VINYL DRYWALL ACCESSORIES




great houses

famaly tradition

eric lloyd wright incorporates his grandfather’s usonian concepts into his own work.

Photos: Hedrich Blesing for the Chicago Historical Societ:

uch of the beauty of Frank Lloyd Wright’s that melds interior and exterior.

Usonian Houses lies in the straightforward In my work, I utilize grids and unit systems to
elegance with which they were planned. A unit system organize and relate my plans and elevations. I keep the
is applied in the horizontal and vertical planes, giving lines uncomplicated and use varied roof heights and
guidance to the designer in laying the home out, as overhangs to break up masses into a human scale. Th;:
well as providing a human scale. Using the same unit Usonian Houses designed by my grandfather guide me

/ in different ways develops detail and visual interest. in an effort to create architecture that is beautiful in its
The Usonian House is well representéd in the 1939 simplicity and economy. ra

Goetsch-Winckler House (shown above), in Okemos,
Eric Lloyd Wright is principal of Eric Lloyd Wright
Mich., with its articulated simplicity and open plan Architects & Planners, in Malibu, Calif.

88 www.residentialarchitect.com residential architect / february 2000



