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THIS YEAR, PELLA® INTRODUCES THREE
NEW REVOLUTIONARY PRODUCTS.

HEY WHEN YOURE INNOVATING, ITS HARD TO STOP
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D | QUALITY AND CONSISTENCY LIKE
P O YOU'VE NEVER SEEN IN AN ENTRY DOOR.
~ B 2 O L ) _
N | TO TAL DOOR SYSTEM FACTORY-ASSEMBLED FOR
:U QUALITY ASSURANCE AND EASY INSTALLATION.
{ _< | CONTINUOUS SILL DESIGN ELEVATES
u m JAMBS AWAY FROM MOISTURE,
”“""i PROVIDING SUPERIOR DURABILITY.
. ‘ I
! | pF&OTE’.CTSVE PACKAGING SYSTEM GUARDS
Z AGAINST DAMAGE DURING CONSTRUCTION.

¥ FULL RANGE OF GLAZED AND SOLID PANELS
IN CHOICE OF STEEL OR FIBERGLASS,

# COMPLETE OFFERING OF MATCHING
TRANSOMS AND SIDELIGHTS.

) B SINGLE SOURCE FOR WINDOWS AND
2 DOORS SAVES YOU TIME.

8 AVAILABLE EVERYWHERE SPRING 2000.




/ THE ALL-NEW CASEMENT WINDOW

# FOLD-AWAY HANDLE COMPLETELY INTEGRATES

/ m INTO WINDOW FRAME FOR A SLEEK LOOK.
N BTt s

| N B PATENTED SURELOCK” SYSTEM LIFTS
=™ i : — b AND LOCKS SASH FOR SECURE CLOSURE.

B STANDARD VENTING UNITS NOW
AVAILABLE UP TO 35”7 x 71",

® HIGH-QUALITY STAINLESS STEEL OPERATING
HARDWARE FOR DURABILITY AND PERFORMANCE.

2 DP50O cOMMERCIAL-GRADE PERFORMANCE
AVAILABLE ON ALL STANDARD SIZES.

FHUE \IEWED TO BE THE BEST™

B WoOD INTERIOR THAT CAN BE PAINTED OR STAINED.
B BOTH SASH TILT FOR EASY CLEANING.

® FACH WINDOW IS CUSTOM-BUILT TO
1/4” DIMENSIONS.

¥ | OW-MAINTENANCE ALUMINUM CLAD EXTERIOR.
WooD EXTERIOR ALSO AVAILABLE.

® MORE EXTERIOR COLORS (TAN, WHITE, BROWN).

THE NEW PRECISION FIT® REPLACEMENT WINDOW
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WHAT MAKES OUR SIDING SO DIFFERENT?

FOR STARTERS, PEOPLE HAVE HEARD OF IT.

Our national consumer campaign
has told 72 million potential
homebuyers about James Hardie™
siding products. With literally
thousands of them coming to our
award-winning website each
month to read and request for
more information. To learn more
about the siding readers of
Builder Magazine rated number
one in quality two years running,
call 1-888-8HARDIE or visit our
website at www.jameshardie.com.

James Hardie™
\Zy/ Siding Products

©2000 James Hardie Building Products, Inc.
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Your

REPUTATION

IS ON THE LINE

WITH EVERYTHING

YOU CREATE.

» Registered Trademark/TM Trademark. © 2000. All rights reservess

Wi lpmls |

HOME

KitchenAid® '

HOME APPLIANCES

THE INSIDE ADVANTAGE"

If you work hard to maintain a high
level of respect, there’s something
we want you to know. We do too.
Like making sure that Whirlpool®
and KitchenAid® brands continue
to have some of the lowest service
incidence rates in the industry.
Sure, it’d be easier to not sweat
such details. But that would hurt
the value of our brands. It’s a
compromise that ultimately taints
the reputations of the professionals
who specify and install them.

And that, we refuse to do.

L — .
Whirlpool

8 00 .253.3977

insideadvantage.net




For consistent
quality and a fast,
no-hassles job,
choose NAHB-
certified Knauf
insulation installed
by professionals.
Available in a full
range of sizes and

R-values.
Circle no. 82
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Design a house. Create a haven. Carefully place light and dark to entice the soul. Tell us what shape. What wood. What color. Tell us,



Weather Shield

Windows & Doors

we will create it. Because imagination can't be found on a shelf. Call 1-800-477-6808 x2328 or visit us at weathershield.com. See the light."
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THE NEW, INCOMPARABLE

TRI-LAMINATE SHAKE SHINGLE

We challenged our research center to give us the
thickest asphalt shingle ever made, and they
developed the world's premier Tri-Laminate.
Shingles so thick they cast their own shadows to
create a dramatic cedar shake effect. But, never to
rest on their laurels, they took their know-how to
an even higher level with the beautiful new
Presidential TL. An even thicker Tri-Laminate to
make luxurious homes look even more luxurious.
Engineered with the highest UL Class “A” Fire

THE INCOMPARABLE PRESIDENTIAL TL

HAS BEEN SELECTED FOR SUNSET
MAGAZINE’S “IDEA HOUSE 2000.”

rating and UL Wind rating, and 3M™ Algae
Block™ to protect them from dark, dingy effects
of algae build-up. Presidential TL features a
Lifetime Transferable Warranty, and has
earned the coveted Good Housekeeping Seal.
One more example of the knowledge we have to
share with you about Celotex building materials.
To learn more, visit our learning center, Celotex
Tech, at www.celotex.com, or call 1-800-CELOTEX.
“We're the company you can talk to.”

“Celotex* Tri-Laminate Shingles
have earned the prestigious
GOOD HOUSEKEEPING Seal which
means GOOD HOUSEKEEPING
stands behind this product.”

3M Algae Block

Copper Roofing Granule System

Circle no. 289
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Build Your Reputation on a
WELL-GONNECTED House'!

CONTINUOUS LOAD TRANSFER PATH. e W7

In new construction or older retrofits, MTS18
Strong-Tie® connectors help provide the
continuous load transfer path of a
well-connected house. TN ;
GREATER DURABILITY. Tl : — 1] il
Solid connections at \ — _— :
and roof rafters, mean | Simpson §
greater durability to help | ?:g;’n“ggxgjj )
withstand imposed loads Y eapial

at critical building : '
junctures throughout
the structure.

LOW INSTALLED COST.

Engineered for quick

and easy installation,
Strong-Tie connectors
save costs in time, labor
and materials. For retrofit,
remodeling or new
construction, they're the
first choice for professionals.

CODE RECOGNIZED.

Strong-Tie has more code-
recoghized connectors than
any of its competitors. Since
19506, we've set
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having no equall Strong-Tie, the brand to help

You get well-connected!

SIMPSON STRONG-TIE® CO., INC.
SIMPSON £ The World’s “No Equal” Structural Connector Company Circle no. 26

Strongll‘iem National Toll Free: 800-999-5099 Web Site: www.strongtie.com e
CONNECTORS California m Connecticut m Florida m lllinois m Ohio m Texas m Washington m British Columbia m Ontario REélsl’EKED
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Call for more information: 1-800-846-3020

or visit our website: www.p

WATERPROOFING

The Poly-Wll Crock Guard 2500 System
i the only system that can complefely

waterproof your foundation -
Top to Bottom.

* The Crack Guard 2500 System
provides unparalleled waterproof
profection with a combination of
thre layers of different

waterproof materials.

1. Poly-Wall Foundation Coating
provides waterproof profection

both on the outside and inside of
the foundation wall,

2. Alayer of polymer modified
rubberized asphalt provides ferrific
adhesion and elostomeric
properties fo bridge cracks.

3. Cross-lominated, high density
polyethylene outside loyer provides
the outside seal and profects the
rubber layer from drying over fime.

Together, Poly-Wall Foundation Coating
and the Crack Guard 2500 System
provide the most reliable and long
losting foundation waterproofing
system available.

-wall.com
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Imagine a warm tropical rain...

Listen to the raindrops pattering
gently on the forest floor,

Feel the soft caress of the
water as it wraps you in its
soothing embrace.

Inspired by the sensuous
splendor of the tropical forest,
Rainforest™ from MAAX®
has redefined the very essence
of showering with its
enticing new design and
innovative leadership.

Visit us and discover our inspired line
of new bathroom products for 2000 at KBIS,
Booth No. 3405. Welcome to paradise!

Ahead or THEWAVE

Designer and Manufacturer of Bathroom Products
Northeast: 1 800 463-6229 * Midwest: 1 800 846-3298
" Southeast: 1 800 625-6229 ¢ Western Regions: 1 800 463-62

| A Circle no. 345  www.maax.com







It's not like the rest.

The new Clad Ultimate Double Hung.

No compromises. That was
our objective. So we made
over 100 design changes.
Gave it clean, traditional
lines and an all-wood
interior. Eliminated un-sight-
ly, vinyl jamb liners.

Look closely. Mo vinyl
Developed an exclusive

jamb liner. An all-wood
integrated sash tracking interior. Plus, it tilts
and |ocl<ing system, for easily for cleaning.

' ‘ . You get a window that's
easier opening, closing

beautiful inside and out.
and cleaning. And wrapped
its exterior in extruded alu-
minum clad with a unique
profile that closely matches
the character and detail
of wood. Presenting the
new Clad Ultimate Double
Hung. It's one of a kind.

MARVIN %,

Windows and Doors

Made for you.

For afree product brochure, call 1-800-236-9690.

In Canada, 1-800-263-6161 www.marvin.com 0950003A
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TEC

Treated Exterior Composite

THE Beautifu] spe of Innovation

Introducing new MiraTEC™ Treated Exterior Composite Trim. Made
using our exclusive TEC™ manufacturing process*, MiraTEC Trim
combines the eye-catching beauty of cedar with the long-lasting
performance of an engineered product. And it's backed by a
25-year limited warranty — the strongest in the trim business.
Call your dealer or 1-800-826-6503. Or visit www.miratectrim.com

* patents pending
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from the editor

respect your builder

the time is right to shed those outmoded adversarial roles.

by s. claire conroy

I magine you’re Vincent

. van Gogh. You're a
brilliant artist with a
distinctive vision you

" wish to convey. You're
eager to put brush to canvas
and make it real.

But wait, imagine also
that you can’t work the
brush yourself—a contractor
has to do the job for you. If
you were van Gogh, you
might cut off your other ear
in frustration.

different strokes
Contractors seldom execute
those details exactly the
way you saw them in your
mind’s eye. It can drive
you crazy.

It’s especially difficult
these days, when even the
most reliable general con-
tractors are having trouble
getting and keeping quali-
fied people. All you want
is for your project to look
like it did in your head. If
it doesn’t, you’ll be disap-
pointed—and, even worse,
your client will be disap-
pointed, too.

Of course, you might
consider yourself lucky to
have your project built at
all. The booming economy
has most talented custom
builders booked many
months in advance. Very few
of them will take the time

and spend the money to bid
jobs anymore. They’re in a
great position, able to turn
down annoying clients and
accept only negotiated or
cost-plus contracts.

glasnost

Could this be a blessing in
disguise? Maybe getting
your work of art done right
means choosing the best
people for the job, treating
them with respect, and pay-
ing them fairly for their
hard work. Ditching the
bidding process helps
break down the rigid lines
of the client-architect-
builder triangle.

The time is right to take
down these walls. Custom
home clients, with more
money in their pockets
and more interest in high-
quality craftsmanship, are
less compelled to choose
their builder solely on price
these days.

The benefit to you is
that builders are compen-
sated fairly for their time
and thus are more inclined
to spend that time getting
the job done right. They’1l
find the material you speci-
fied, they’ll make the extra
phone call to your office
when they don’t understand
the plans, they won’t bad-
mouth you to the client
because they feel they’re
losing money building your
complicated designs.

residential architect / march 2000

real deal

In the article “Relationship
Building,” on page 80, we
look at a number of suc-
cessful architect-builder
arrangements. Each of the
architects we interviewed
cultivated rewarding work-
ing relationships with cus-
tom builders before the
building boom started to
roar. The result is they have
great people available to
turn their plans into reality.
Be sure to read closely
what their builders have to
say about why they keep
coming back. Good times
or bad, the bottom line is
these builders want to work
for these architects.

In “Good Form,” on
page 62, you’ll see a port-
folio of three rigorously
designed custom homes
that demonstrate why you

Photo: Katherine Lambert

can’t take talented custom
builders for granted.

But we also profile an
architect who was, shall
we say, bold enough to
tackle the job himself. Our
cover story, on page 48,
examines what Stanley
Hallet learned from design-
ing and building his own
cutting-edge house in a
conservative Washington,
D.C., neighborhood.

Hallet’s glass-fronted
house, lit from within,
looks especially beautiful
on a starry night. Van Gogh
would be proud. ra

Questions or comments?
Call: 202.736.3312; write:
S. Claire Conroy, residen-
tial architect, One Thomas
Circle, Suite 600, Washing-
ton, D.C. 20005; or e-mail:
cconroy @hanleywood.com.

www.residentialarchitect.com
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The Acrylic Bath. Your Customers Will Love
T 2 Way It Resists Spots... Rovers... Fidc ...

Acrylic makes bathtubs shine
through years of use (and the

| occasional abuse). It’s tough

% enough to do wonders for

f customer satisfaction — and for

5\. your reputation. So, if you want
the best, always install acrylic.
To learn more, call for your
FREE Consumer Guide:
1-800-485-1124

Circle no. 69

l ARISTECH
ACRYLICS uic
Quality that comes to the surface.

©1999 Aristech Acrylics LLC



Superior’s new direct-vent gas fireplaces are designed not only for

beauty, with realistic logs and larger glass viewing areas, they’re

also built to install easier than ever almost anywhere. Both top

and rear vent outlets give you many more location choices.

And using our new Secure-Vent™* makes installation simple

and reliable. Laser-welded seams and twist-lock compression fit create a truly

airtight system. The components slide together effortlessly and fit three times
tighter than the industry standard! For the distrrlibutor nearest

~ you, call 800-731-8101. He’s your Superior connection.

ys International

PISUPERIO;

Crafting Fireplaces Since 1932™
www.SuperiorFireplace.com
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In 1866, we couldn’t imagine offering 144,000 styles.

&
This Manor Series French inswing patio door, in our newest

6" 11" height, is just one of 144,000 choices. For a free brochure, call
1-800-238-1866, ext. C9, or visit us at www.caradco.com

® 1998 JELD-WEN, inc. JELD-WEN and Caradco are registered trademarks of JELD-WEN, inc. Klamath Falls, OR.



Today, we can’t imagine anything less.

Ba(/e in 1866, our first wood windows had a lot of style.
There just wasn’t a lot of variety. But today, we have
double-hung, casement, transom, radius, geometric,
awning and sliding windows, as well as patio doors.

In a huge variety of sizes. With primed wood or

aluminum-clad exteriors. In five colors. Plus a wide range of divided

lite patterns and options. That’s 144,000 different choices.
And those are just our standard windows.
So if you want to give your clients the kind
of choice they expect these days, give us a call.

- W'l help you give them more than they can imagine.

Octagon

Windows for tomorrow. Since 1866.™ Cal'adco

Part of the JELD-WEN® family
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keep those cards, letters, and e-mails coming, folks.

20

dosign for desigers sake

neighborhood
watch

W enjoyed the editorial

in the January 2000

l issue (“Good Neigh-

borhood Policy, page
13) exhorting architects to
get involved with produc-
tion housing. I share your
wish for this to happen
but I think architects are
only partially to blame for
the current situation, in
which 98 percent of the
housing being constructed
is done so without their
services.

In this part of the coun-
try, most buyers are buying
Neo-Colonials (to me, the
term “Colonial architec-
ture” is almost an oxy-
moron). It’s very difficult
to turn out good-quality
housing when the develop-
er, thinking that he is rep-
resenting the tastes of the
market, designs the hous-
ing and then turns to the

architect to develop his
lowest common denomi-
nator sensibilities into
“product.”

In Europe, developers
somehow have more
enlightened attitudes, and
also face more thoughtful
planning controls that
make decent design more
likely. In Denmark, for
example, all housing
projects are done by
architects and landscape
architects and the results
are much better than you
will find here.

Have a look at the two
low-cost housing schemes
of 40 years ago by Jorn
Utzon (architect of the
Sydney Opera House)
outside of Copenhagen.
They’re wonderful!

G. Mackenzie Gordon, AIA
Gordon & Gordon Architec-
ture & Landscape Design
Lakeville, Conn.

a planning
problem
+ have to disagree with
Michael Medick’s opin-
ion that architects have
“ignored” production hous-
ing (January, “Production
House Proud,” page 32).
That was the same battle
cry of architects 10 years
ago when I was chairman of

www.residentialarchitect.com

the AIA Housing Commit-
tee and 20 years ago when I
started my involvement
with the housing market.

The truth is that there
are plenty of architects
ready, willing, and able to
address production hous-
ing. Architects are in fact
more involved with pro-
duction housing than at any
other time in history. The
reasons for the disjointed
landscape described in the
article are more complex
than that.

The answers to why we
continue to have uninspir-
ing urban sprawl have
more to do with aggressive
public planning policies
than with a lack of talented
architects and planners.
Many production builders
have no choice but to build
low-density, land-wasting,
single-use, segmented com-
munities because that is the
only solution mandated by
the local planning boards.

parapcive
production house proud

residential architect / march 2000

Currently, many build-
ers, architects, and planners
are working within such
organizations as the NAHB,
the Urban Land Institute,
and the Congress for the
New Urbanism to reform
the citizen planning pro-
cess so that quality mixed-
use communities like
Celebration, Fla., and
Harbor Town, in Memphis,
Tenn., can face an easier
path to approval in more
jurisdictions.

Incidentally, thanks
for the great article on
Barry Berkus (“Full Cir-
cle,” page 48).

James W. Wentling, AIA
Principal

James Wentling/Architect
Philadelphia

one community’s
solution

: enjoyed the editorial

i and articles on builder
production housing in the
January issue.

Here in Hunterdon
County, N.J., the county
planning board has spent
the past year and a half
researching and organizing
“town meetings” and design
charrettes to determine the
best way to contain our sub-
urban sprawl. They have

continued on page 22
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Theo Kalomirakis Theaters
The world’s most exceptional private theaters

35 West 36th St. 10th Floor East
New York, NY 10018

Featuring the Owens Corning SelectSound® .
and QuietZone® products 877 tktheaters toll free Visit us at the Custom Home Show,

for the best in audio excellence. www.tktheaters.com Booth # 823
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letters

even enlisted representa-
tives from various well-
known design firms, such as
Looney Ricks Kiss Archi-
tects, to assist with their
planning efforts.

The result will be a
planning document that
recommends the best way
to achieve proper growth
within the county. This
“design guide” will provide
illustrations and written
information on commercial
and residential design,
including agricultural open
space, vistas, historic ele-
ments, and maintaining
rural road corridors. Most
people move to Hunterdon
County because they enjoy

its rural character, so open
space is important.

In greater detail, the
document will discuss prop-
er design and material to be
used in residential construc-
tion. Unfortunately, builders
in this region seem to build
what is “saleable” to
achieve maximum profit.
Hopefully, this document
will alert the greater plan-
ning and design community,
including prospective home-
owners, that there is an
alternative to subdivisions.

Most builders in the New
Jersey region are smaller
developers. They design
and construct subdivisions
containing 5 to 25 units.

The builders are squeezed
financially by government
regulations, resulting in the
need to cut costs. They
don’t want to pay an archi-
tect to design more livable
and saleable homes and
communities; they want to
do what markets best and
sells fastest. They follow
the herd, not knowing there
is a better solution.

Over the past 15 years, I
have tried to educate my
residential builder clients
about the importance of
planning and building liv-
able communities. The
results have not been
promising. The builders
think they know best—best

in terms of their pocket-
book, not the community.
Realtors are a big prob-
lem, too. They claim that
buyers will not accept any-
thing less than a 3- to 5-
acre lot with a 3,000- to
4,000-square-foot house
just like the one in the next-
door subdivision. Also,
Hunterdon County is some-
thing of a mini corporate
bedroom community. Fami-
lies tend to move in and out
of these subdivision within
three to five years. These
buyers want the security of
the same housing and com-
munity type they left. In
“Production House Proud”
(page 32), Michael Medick

Cabot is a supplier
to the 1999 LIFE
Dream Houses.

LIFE is a registered trademark of Time, Inc.
Used with permission.
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states that the “cookie cut-
ter houses ... could be any-
where.” Precisely the rea-
son the buyer wants this
type of environment!

The bottom line is that
both here in New Jersey
and in the rest of the nation
we need the AIA and
building organizations to
educate and promote better-
designed communities. We
need to set goals for better
communities and strive to
achieve those goals. I
believe our county has
begun to do just that.

Frank Joseph Bell, AIA,
Architect
Pittstown, N.J.

devine justice

-he January issue includ-
L. ed an article for which I
was interviewed (“Going
Local,” page 40). It was a
nicely done piece, but I do
have one significant correc-
tion. Tom Devine did not
work with me at Wieland,
and we did not work
together at Ryland. The
link between us is that he
took over the southeast
regional architect position
at Ryland about a year
after I left to work with
John Wieland. Tom is an
excellent architect and I'd
have been honored to work
with him.

The article on Barry

Berkus was really well done.
He is certainly passionate
about and committed to
doing better production
homes.

Bud Mclntire
VP/Architecture

John Wieland Homes &
Neighborhoods

Atlanta

redlines

i n “The Practical Bath”

I in the November 1999
issue, the contractor for

the project on page 60

was Paragon Designers

& Builders, of Minnetonka,
Minn., not Paragon Con-

structors of Minneapolis.
In the January issue, the
story “Cutting-Edge Com-
munities” included an
incorrect photo credit. For
the Bellevue, Wash., proj-
ect, shown on pages 82-83,
the photo credit should be
© Pro Image Photography.
In the February issue,
the title given for Ed Bink-
ley, AIA, was incorrect.
Binkley, author of Febru-
ary’s Perspective column,
winner of the 1998 Homes
for Habitat design competi-
tion, and a judge for the *99
contest, is head of Blood-
good Sharp Buster’s Orlan-
do, Fla., Design Studio.
We regret the errors.

iy

Bill Soupcoff, AIA
TMS Architects
16 years specifying Cabot

i iom ONE US. GALLON 3 a4

To learn more about specifying Cabot products, call 1-800-US-STAIN ext. 347, or visit www.cabotstain.coni/347
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nation Binder Request For

Yes, | would like to receive a CustoM HOME Pacesetter

Award Nomination binder in the following category or categories.

(] Management
[] Marketing

[] Customer Service
[ ] Design
[ ] Innovation

Name

Title

Company

Address

City/State/Zip

Telephone/Fax

E-Mail

Entry Fee: $40 per category
Check for $ (payable to CustoM HOME) is enclosed.
Or, charge to [_| Visa [ ] MasterCard [ ] American Express

Card Number

Expiration Date

Card Holders Signature

Entry Form Deadline: May 19,2000
Nomination Binder Deadline: June 2,2000

CustoM HOME PACESETTE AWARDS

Let Us Share Your
Success Slory

B CALL FOR NOMINATIONS

2000 CustoM HoME Pacesetter Awards
Honoring the best and brightest of the
country’s custom home builders.

Sponsored by CustoM HOME magazine and the
NAHB Single Family Custom Builders Committee

Each year CustoM HoME and the NAHB Custom Builders
Committee bestow Pacesetter Awards for excellence and achieve-
ment in the business of custom home building to a group of out-
standing custom builders. The winners will be featured in the
October issue of CustoM HOME and awards will be presented at a
gala luncheon at the NAHB Custom Builder Symposium in Las
Vegas, Nevada, at the Mandalay Bay Hotel, October 27-29.

Awards are given in each of five categories:
@ Customer Service
@ Design
@ Innovation
@ Management
@ Marketing

Eligibility and Entries
Any custom builder who has not previously received a Pacesetter Award
is eligible to enter a submission in any or all of the categories. Entries
must be presented in an official Pacesetter Award binder.To receive a
nomination binder; fill out the form and mail it, along with payment to:

Pacesetter Awards

CustoM HoMEe

One Thomas Circle, NW

Suite 600

Washington, D.C. 20005

Or fax it with your credit card information to:
202.833.9278, Attn: Shelley Hutchins

Nomination Binders will be shipped upon receipt of form and payment.

Custom Home ..



For more information call 1-800-283-2831. www.VELUX-AMERICA.com

It travels
at 186,000
miles per

second.

Is it any
wonder
light has

such an

impact?

ROOF WINDOWS
AND SKYLIGHTS
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home fron.

tips and trends from the world of residential design

maine man

rchitect Scott Simons’ own house in Yarmouth, Maine, won

blending of traditional New England house forms with a Modern openness.

“In Maine, we’re surrounded by really strong vernacular forms—they’re

everywhere,” says Simons. “We tried to design a Modern house, but one that

used the memory of those traditional shapes.” Known as Hillside House, the

home measures 2,400 square feet; simple detailing kept construction costs

to less than $100 per square foot.—meghan drueding

v

30 www.residentialarchitect.com

one of the two excellence in architecture awards given by AIA

“* Maine’s 1999 design awards jury. The jurors cited its successful

Photos: © 2060 Brian Vanden Brink, Photographe
An unassuming front elevation (above) masks this award-winning home’s ex-
pansive, sunlit interior (right). Architect Scott Simons, AlA, took advantage of
the house’s private site by lining its rear with floor-to-ceiling windows (top right).

ey

0
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glass with class

ometimes, standard glass windows just
don’t cut the mustard. For architects and
their artistically inclined clients, Architec-
tural Glass Design, in Napa, Calif., has a solution.
Unlimited solutions, as a matter of fact.

The 30-person firm designs custom art glass and
sculpture for projects all over the world. Among their
chosen media are leaded glass, fused glass, carved
and etched glass, and painted glass. AGD’s works are
always unique and site specific—they are used to
add visual or textural interest to interiors or exteriors,
to manipulate light, or to eliminate the need for
blinds or draperies. Shown is a detail from a door
panel in a Napa residence; AGD’s founder, Gordon
Huether, incorporated into the composition photo
images of pine needles gathered from the home’s
site. AGD is currently working on residential installa-
tions in California, Illinois, and New Jersey. For
more information on the firm, call 707.255.5954, or
go to www.inner-lite.com.—m.d.

Courtesy Architectural Glass Design

office politics

nother reason to start cans are now running their own

brushing up on home businesses from home—full

office design and technology: g | \ time. Forty-five million Ameri-
Statistics culled from the cans, or 35 percent of all U.S.

inaugural SOHO (Small Office/ households, work out of home

Home Office) Summit, which took
place last spring, in Carlsbad, Calif., indicate
unprecedented growth in this arena. According
to conference speaker Raymond Smilor, of the
Kauffman Center for Entrepreneurial Leader-

ship, in Kansas City, Mo., 13 million Ameri-

lllustration: Leo Espinosa

offices, reported fellow speaker

Ray Miller, general manager of Zeeland,
Mich.—based Herman Miller for the Home.
And, says Miller, the market for home office
furnishings and equipment is growing 10 to

12 percent annually.—m.d.

www.residentialarchitect.com 31



THE FIRST CHOICE IN WHIRLPOOL BATHS...

The Affinity™ entertainment whirlpool bath takes bathing to an exciting new level. Our legendary hydrotherapy
system soothes your entire body with eleven adjustable jets. The unit also offers an integrated 9-inch television and
stereo/CD system complete with four speakers. For the utmost in convenience, the unit comes with a floating
remote to operate the underwater lighting, jet system and air injectors.

Jacuzzi Whirlpool Bath and Jacuzzi are registered trademarks of Jacuzzi Inc.




..ISTHE NEW CHOICE IN 3ATHR OM SUITES.

The Gianni" Suite :  The Kalara™ Suite

The Sofia™ Suite : The Paloma™ Suile

Now you can offer your customers Jacuzzi quality, style,and performance on a grander scale.
Because now there is a complete collection of lavatories, toilets, and bidets beautifully
designed to coordinate with Jacuzzi® whirlpool baths and shower systems. Choose from a
breathtaking array of colors and styles to fit every taste and budget, all made in America and

backed by Jacuzzi. It’s not just a bathroom. It’s a statement of quality.

Only from the innovator of bathing luxury.

Circle no. 67 THE GENUINE BRAND

Call or click for information and a free catalog: JACUZZI WHIRLPOOL BATH 1-800-288-4002 www.jacuzzi.com
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calendar
renaissance ’00 design competition

entry form/payment deadline: april 1
completed binder deadline: may 1

The Renaissance *00 design

u | competition, sponsored by residen-
d tial architect’s sister publication
REMODELING magazine and the
NAHB Remodelors Council, recog-
nizes excellence in residential and
light commercial remodeling. For
information, call 202.736.3450,

or visit www.remodeling.hw.net.

A Renaissance '99 winner by Estes
& Co. Architects of Newport, R.I, is shown at left.

scale: the architectural league’s

young architects forum 1999
through April 16
national building museum, washington, d.c.

This exhibit show-
cases winning
entries (such as

this addition by
Vrinda Khanna and
Robert Schultz)
from the Architec-
tural League of New
York’s 18th annual
competition for young architects.

national design triennial
march 7—august 6
cooper-hewitt national design museum, new york city

A comprehensive look at American architecture, product
design, and graphic design. Call 212.849.8300 for details, or
go to www.si.edu/organiza/museums/design/ndm.htm.

kitchen/bath
industry show

april 7-9 b
mccormick place, chicago \

More than 600 exhibitors—
including Duravit, manufacturer
of Michael Graves’ Dreamscape
collection (soap dish shown)—are
expected to showcase their latest
kitchen and bath products at the
National Kitchen & Bath Association’s
annual show. To register, call 800.367.6522.

L/

www.residentialarchitect.com

coverings 2000

may 2-5

orange county convention center,
orlando, fla.

For information on one of the world’s largest
ceramic tile and natural stone expositions,
call 800.881.9400, or visit www.coverings
.com. Among the 1,000-plus companies
exhibiting their products will be Faus Floor,
makers of Faus Tex faux clay tiles (right).

132nd annual national aia

convention and expo
may 4-7

pennsylvania convention center,
philadelphia

Look for residential design seminars
and product booths at the AIA’s yearly
conference. Keynote speakers are
(from left) Andrew Young, former
mayor of Atlanta, and architects Zaha
Hadid and Christian de Portzampare. For details,

e-mail convention @aiamail.aia.org, or call 202.626.7300.

frank lloyd wright: furniture
through june 18
high museum of art, atlanta

View various pieces of Wright-
designed furniture, each displayed
among large-scale photographs of the
homes and buildings for which they
were designed. Shown: oak armchair
with leather upholstery (ca. 1901), from
the architect’s Prairie School years. For
information, call 404.733.4437, or visit
www.high.org.

Courtesy High
Museum of

Art, Virginia
Carroll Crawford
Collection

the politics of place:
cnu 2000

june 15-18

portland, ore.

The eighth annual Congress for the New Urbanism
will convene to discuss methods of creating better
. Call 415.495.2255 for details, or go to

residential architect / march 2000



CertainTeed Corporation c o nti nu i n g Ed u cati on...

is proud to sponsor the
Continuing Education

Calendar of Events. T ) J S wo RT H

We are committed to advancing the

building design profession by calling - -
attention to upcoming continuing R E M E M » A I N G
education opportunities. Please visit . - . ;

us at Www.certainteed.com
to take our online courses.

Did you know...
Since 1950, AIBD has provided building
designers with educational resources,
and has developed nationwide design
standards and a code of ethics for the
building design profession. Today, AIBD
is a nationally recognized association
with professional and associate mem-
bers in 47 states and throughout
Canada, as well as Europe, Asia and
Australia. Its chartered state societies
are active in their respective legislative
arenas and work to promote public
awareness of the building design pro-
fession. AIBD is also meeting the chal-
lenge of the future by educating mem-
bers about new and improved building
materials and methods of construction.

Visit www.aibd.org for more
information.

BUILDINGSOLUTIONS

CONTINUING EDUCATION EVENTS

WHEN THE EVENT LOCATION DESCRIPTION

APRIL 29 AIBD Societies Meeting Myrtle Beach, Rekindling a tradition from the past, the North Carolina and South Carolina Societies of AIBD will
South Carolina be hosting two seminars on building products and materials. Contact James Dalrymple at
JWDalrympl@aol.com.

MAY 2-3 AIA/CES Providers Conference Phi!adelphi?, This event is designed for AIA/Continuing Education System Providers both old and new. Learn
Pennsylvania how to play a key role in the professional development of architects and about new guidelines for
2000. Contact Kay Kane at kanek@aiamail.aia.org.

MAY 4-6 AlA 2000 Convention & Expo Philadelphi.a, The AIA 2000 Convention, “New Century-New Vision,” will provide a forum to address the
Pennsylvania profession’s impact on the future of our communities. Visit www.aiaconvention2000.com
for more information.

MAY 12-14 AIBD Mid-Atlantic Conference Lancaster, Highlights of this conference include a tour of old Lancaster, the Amish country and seminars
Pennsylvania on the historic significance of farmhouse structures and timber framing.
Contact Elaine Farrell at efarrell@farrell-assoc.com.

JUNE 9-11 AIBD Texas Society Convention Corpus Christi, Headquartered on the beach, this convention will feature a tour of Heritage Park — a group of
Texas historic buildings that were restored after being moved to a city park from various locations
around Corpus Christi. Contact Lilli Gonzalez at texasaibd@aol.com.
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home front

what’s up down under

kip the 12-hour flight and
S take this armchair tour of

contemporary Australian
house design instead. There’s a lot
to see in George Michell and John
Gollings’ New Australian Style, a
sleek showcase for Australia’s
best and brightest young residen-
tial talent. You may find yourself
hungering for a bit of depth and
perspective, however, as the
authors rely on Gollings’ stunning
photography to tell the story with
minimal text and—regrettably—
no floor plans.

The authors organize 59 resi-
dential projects under the head-
ings City, Suburb, Beach, and
Bush. Within this four-part struc-
ture, design expression evolves
from the tight constraints of urban
work to the least inhibited hous-
es—those found in the bush.

City projects range from mini-
malist infill houses to apartment
buildings and a factory-turned-
hotel. The work emphasizes clever
solutions to the typical urban
challenges of tricky sites, reuse of
forgotten buildings, and working
around view obstructions. The
suburban work is a bit freer. Metal

and glass are the preferred materi-
als, with several impressive timber
examples as well.

Beach houses run the gamut
from idyllic clifftop villas to
stripped-down sandboxes. The
architects of these houses feel free
to explore unconventional building
materials, such as tree trunks and
rusting metal. The bush houses
are the most eclectic, and the most
site responsive: A weekend retreat
in sheep-grazing country evokes
a corrugated-metal shed. A glass
pavilion affords its owners unbro-
ken views of a distant mountain
range. An ecologically sensitive
house in the woods uses traditional
mud brick and solar power.

Australia may be several conti-
nents away, but the houses fea-
tured in this handsome collection
are relevant to architects and
designers in both hemispheres.
—susan bradford barror

New Australian Style. George
Michell and John Gollings. 208
pp- Hllustrated. San Francisco:
Chronicle Books. 1999. $40
(hardcover). 415.537.3730;
www.chroniclebooks.com.

Charlie Brown

www.residentialarchitect.com

A typical elevation at the former Frederick Douglass and
Stanton Dwellings emulates the covered entries and
traditional brick exteriors characteristic of the project’s
Washington, D.C., neighborhood.

full of hope

ilver Spring, Md., architects Torti Gallas
S and Partners/CHK and Bethesda, Md.,

developers Mid-City Urban/Integral are
combining forces to rebuild as one mixed-use
community two dilapidated public housing
projects in Washington, D.C. Partial funding for
the estimated $85-million venture will come
from a $29-million HOPE (Housing Opportuni-
ties for People Everywhere) VI Grant from the
U.S. Department of Housing and Urban Devel-
opment (HUD).

The 600 units in the former Frederick Douglass
and Stanton Dwellings will be divided into three
price ranges—subsidized, affordable, and market
rate. Unit types include duplex, single-family
attached and detached, and bungalows for seniors.
Half of all unit types at the as-yet unnamed com-
munity will be available for rent, while the other
half will be offered for homeownership or lease-
to-purchase.

“Our goal is to create a place not easily identi-
fiable as a public housing neighborhood,” says
John Torti, AIA, one of the project’s principals in
charge. “This is more than a physical renovation
—it’s a social regeneration program.”

Construction on the project will begin in the
fall, with completion slated for 2004. Existing res-
idents will have the right of first return.

HOPE VI is the first HOPE program to allow
developers to tear down existing public housing
units before redeveloping them. Founded by
HUD in 1994, the HOPE programs’ goal is to
physically revitalize 100,000 of the most dis-
tressed public housing units in the country by
transforming isolated enclaves into mixed-income
communities.—hillary jaffe
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Caramel Drystack Ledgestone. In back%rozmﬂ: Toffee Water

Alt}zaugh it looks and feels exactly like natural stone, a wall of Cultured Stone® costs far
less—one reason why it shows up on high-end projects like The New American Home 2000.
For a catalog of more than 160 colors, textures and trim products plus information about
StoneCAD", the CD-ROM design tool, visit www.culturedstone.com or call 800-644-4487.

© 20060 CULTURED STONE CORPORATION, NAPA CA MADE IN U.S8 . A&,
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Don’t worry. You're covered
with Typar’ HouseWrap.
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Typar HouseWrap is your best defense against the elements. Keeps studs dry,
even on wet soggy days. Stays put in the driving wind. And reduces drafts to save

energy costs for your homeowners. Unconditionally guaranteed. Now that’s

coverage you can count on. For more information, call 800-321-6271.

E-mail: reemay(@worldnet.att.net ® Website: www.reemay.com * © 1997 Reemay Circle no. 51



At Milgar *, ur goal has never ' cen t

the biggest — only to be the best.

Each year,

. BUILDER Magazine
publishes the results of their “Hot Brands” study showcasing the
top qualty building products as selected by their readers. And
for the third year in a row, Milgard Windows has been selected
as the highest quality vinyl window in the nation.

Our slogan at Milgard is “Clearly the best” — it's what we base
our entire business on. It starts at R&D and carries on through
the sale and service of our windows.

Milgard Windows. Named the best quality window
by BUILDER Magazine, three years running,

We've never attempted to be the biggest window company in
the nation — only the best. If you currently work with us, you
know that's true. If you don't, we'd love the opportunity
to show you what we can do to help you in your business.

For more information about our complete -
gl Miloard Windows

line of vinyl or wood windows, please call
WAIWA|

1-800-MILGARD or visit our website at
Clearly the best.

www.milgard.com.
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What other central vac would
you expect to find in
a state-of-the-art home?

When you build a state-of-the-art home, DEgp Down,  they'll pay more to own. Think of it this way: every
install a state-of-the-art Hoover central vac Yoy WanT  home you build is forever your home. And which

system. Because the family who buys that  Hoover>»  brand would you choose?
home will expect nothing less. Hoover is one For the Hoover central vac distributor

of America’s best known brand names. It’s IP nearest you, call 1-800-891-5696.
the name your buyers trust, and the one VW www., hoover.com
©2000 The Hoover Company

®
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Basements without TUFF-N-DRI

DRY IS WHY. Todays homebuyers are secing basements as a new
level of luxury living. A place for home theaters, guest suites, home offices and
more. It’s the kind of space they’re willing
to invest in — which means a whole new
level of design possibilities for you. But
for basements to offer luxury living space,
they must first be reliably dry. Which

is why you need the TUFE-N-DRI®

Basement Waterproofing System
(TUFF-N-DRI) from Koch Waterproofing Solutions. As North Americas #1 brand
of waterproofing, TUFF-N-DRI has been providing Guaranteed Dry Basements
since 1983. Delivering a track record that other water protection products cant
touch. TUFE-N-DRI is such a strong performer, it even
features a 15-year transferable warranty* with up to
$10,000 in coverage. So start seeing basements — and

the possibilities — in a whole new light. For a free
information kit about TUFE-N-DRI — or for the name
of your local Select Waterproofing Contractor — call

800-DRY-BSMT today. Or visit www. TUFF-N-DRI.com.

*Sec actual warranty for full derails. **Compared to next closest competitor, 2000 Residential Architect magazine survey.

©1999 Koch Materials Company. TUFE-N-DRI® is a registered trademark of Koch Materials Company.

A) TUFF-N-DRI waterproofing
system’s flexible membrane is
spray-applied to span foundation
setting cracks. B) A quality foun-
dation board insulates, protects
the membrane, reduces conden-

sation and helps drainage.

Preferred by Architects

5.7
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fewer and fewer single-family homes are being designed by architects—
and it shows. a boston architect calls for a new approach.

by jeremiah eck, faia

2% hen I was
a child, one
of my joys

- was to ex-
plore partially constructed
houses. Sneaking across a
plank between firm ground
and the new foundation, I
would imagine the rooms
yet to be fully realized and
wonder at this new object in
the neighborhood.

Back then, the relatively
few houses that were built
were generally constructed
on lots in or near the center
of town by small contrac-
tors we all knew. I would
pore over the drawings but
seldom saw the name of an
architect.

Such market-driven
houses, built with simple
drawings, have always been
around in one form or
another. Like the houses in
my neighborhood, they
were most often part of a
controlled, gradually evolv-
ing environment.

How times have changed!
In the last 30 years, the
scope and scale of their
construction has dramatical-
ly altered our landscapes,
and the chasm between
these so-called “builder” or
“production” houses and
custom, architect-designed
houses is now vast. The
questions I keep asking

myself are: “Why aren’t
architects more involved in
production houses?” and
its corollary: “Why aren’t
owners, builders, or devel-
opers asking architects to
be involved?”

reasons

Each year, more than a mil-
lion single-family homes
are built in this country.
Last year, the number was

www.residentialarchitect.com

Jeremiah Eck

close to a million and a
half. It comes as no sur-
prise to architects that only
a very small percentage of
those homes are products
of the design process that
they were trained for—
houses of good design and
high-quality construction
that are responsive to the
site and environment and
unique to their owners. The
issue of sprawl, now on

Anton Grassl

In view of the explosive
proliferation over the past
30 years of houses like the
one at left, | have decided
that any contribution | can
make to the single-family
housing market is better
than sitting on the sidelines.
| designed the Salisbury,
Conn., residence above for
a specific site and client, but
the house is generic enough
to be applied to a variety of
sites and consumers.

all our minds, is as much
about these houses as it is
about planning.

The architect and plan-
ner Andres Duany identi-
fies four potential roles for
owners in their relationship
with architects: patron,
client, consumer, and vic-
tim. I find these categories
useful, as I suspect one of
the reasons architects aren’t

continued on page 44
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Documenting how you made this baby
would take all the fun out of it.

Y
Al nl”hh ‘ \\ \
Same with architecture. MATURE SOLUTIONS: 17 YEARS

e Building Simulation

e Intelligent Objects

e Full 2D/3D Integration

* Instant Visualization

® True TeamWork Functionality

e Cross Platform Compatibility

, ArchiCAD

www.graphisoft.com/ArchiCAD 800.344.3468
Visit or call for a FREE Presentation CD and the
GRAPHISOFT" location of an ArchiCAD dealer near you.
Graphisoft and ArchiCAD are regi: d trads ks of hi R&D Rt.
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involved in designing more
single-family houses is that
they tend to think of them-
selves as providing services
to either patrons or clients.
Thinking of their clients

as consumers runs counter
to their sense of profession-
al and, perhaps, ethical
standards.

There are other reasons,
too. Designing a truly “cus-
tom” house is not easy. It is
often subject to the whims
of owners, mothers-in-law,
builders—the list could go
on. A good house also takes
more time. As an owner,
why should you spend a year
or longer with an architect
in design and construction
when you could find most
of what you want “off the
shelf” through a builder right
now, or in a few months?
‘Who needs an architect to
design a house, anyway?

And then there is the
money. Why pay 10 percent
to 15 percent—sometimes
even more—of the cost of
construction to an architect?
The builder or developer
throws in the design essen-
tially for free, and will even
customize the kitchen cabi-
nets. I'm being facetious,
but you get the point.

The truth is that bankers,
brokers, builders, and bor-
rowers don’t see the value
in working with architects
on most single-family
homes, and most architects
don’t know how to provide

the services they need.

So how do we get the
two sides together? One

it’s time for all of
us—architects, owners,
builders, bankers, and
brokers—to reconsider
our relationships.

could easily say the solu-
tion is too complicated—
wrapped up, as the single-
family home is, in econom-
ics and taste. But I’d like to
suggest a few possibilities.

solutions
First, we need more early
art education, not just for
architects but for all of us.
‘When you produce art, you
construct an object with
admirable shape, propor-
tion, color. That’s a right-
brain experience. Once
you’ve done it yourself,
you’re more likely to
appreciate the process of
making beautiful objects
(yes, I used the word
“beautiful”) and you’ll
appreciate better houses.
Without such an education,
you will come to rely on
advertising slogans and
images to make up your
vision of a house. )
At upper levels of edu-
cation, it’s time for stu-
dents of architecture to
study the single-family
house again. I was encour-
aged to hear that three
such studios were recently
offered at the Harvard
Graduate School of
Design. For many years,
this had not been the case.
It’s also time for practic-

www.residentialarchitect.com

Elise Stockly

ing architects to offer vari-
ous kinds of residential
architectural services with
a variety of fee structures,
not just for clients who
want a custom, one-of-a-
kind house, but also for
clients who will be satis-
fied with a more generic
house—the “consumer”
clients. This is not a new
idea in the Boston area.
Some of the early houses
of Carl Koch, Hugh Stub-
bins, and Royal Barry
Wills are models of good
design easily adapted to a
range of client needs.
Architects are profes-

- sionals trained to examine

changing demographics
and to respond with an ap-
propriate physical design.
Often people don’t know
what they want until they
see an interesting alterna-
tive; the introduction of for-
eign automobiles into the
American market is one
good example.

T’ve sold a few plans of
houses, designed for indi-
vidual clients, that had
more universal appeal. I
struggled with that issue for
years but decided that the
quality of most stock plans
is so low that any contribu-
tion I could make to the
single-family house market

was better than sitting on
the sidelines.

Architects have not
emphasized their talent at
controlling the quality/cost
equation. As unresponsive
design and poor construc-
tion in the suburbs become
more evident, value—in
both good design and good
construction—is of increas-
ing concern to consumers.
I renovate a lot of older,
well-designed houses. But
can anyone really imagine
renovating today’s dispos-
able houses 20 or 30 years
from now?

Finally, it is time for all
of us—planners, architects,
owners, builders, bankers,
and brokers—to reconsider
our relationships, recogniz~
ing that we all have talents
that can be brought to the
mix. My dream house may
not be yours, but quality
is recognizable in many
forms.

Like all good invest-
ments, this approach will
require sensible reflection
by all of us and, naturally,
time. An alternative house
—better sited, designed,
and constructed—could
be the result.

Our environment and
our health depend on it. ra

Jeremiah Eck, FAIA, a
principal of Jeremiah Eck
Architects, in Boston, spe-
cializes in residential and
academic work. This arti-
cle is reprinted by permis-
sion from Architecture
Boston, Winter 1999.

residential architect / march 2000



ﬁgw-w.\',‘ inre. Rlgima 5, O
SENEICRE s A £

ilartektraddtark APy

ark

ey
4
®
3
sa

AT

Trrdows’7s

Dan S’colzes,
Product Testing Manager

It doesn’t rain all the time
in Bend, Oregon. iny when
Dan Stokes wants it to. You
see, Dan tests the seals

of our wood windows to

7
help ensure your customers

Se seo our website tt wihspazzicdms ©LOQQ JELD-VEN, inc. Pozzi Wood Wi

%..

satisfaction. Thus, the 8 inches

8

of rain per hour. Hurricane
force, 155 m.p.h. winds, and
countless other Dan-made
extremes. Thanks to a s’curcly

20/10-yea1‘ warranty’f our

winclows are an attractive

choice you can live with. After

all, they’ve already had to live

Ifk},efcher ’cllae WQtteSt ” ‘
o spot: ofl earfh (;r the (],IieSt P e POEI

: 4 ‘ WOOD WINDOWS®
f i 4 .d { y . I o Part of the JELD-WEN® family
s Depenc]Jng Wl’llC]fl side o Our WIrncow. yOure QI],.,: HANDCRAFTED IN BEND, OREGON.™
\ A b I - vl ' P A S . Free cata/og: 1-800-257-9003 ext. P10.
L ¢y i i 1_' ,} A ;dn' -~ | Or visit us at WwWw.pozzi.com

Lﬁ_’—‘— } o - . Circle no. 222
J |






5165;1 out ofcfweope. A whole new world Q/-(/esigns (”1({/2(’(/ to ABSOLUTE | ®@PORHR
/gme‘zic(m spcciﬁcati(ms. 1-800-524-9797 ext. 219 ot Www.((mc‘zi('ansl{,mr/a?(/ -us.com by Americam Stoamdard

Circle no. 273



dwelling, office,
classroom,

civic center:

stanley hallet’s house
multiplies the meanings

of home.
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Mark Robert Halper

stanley hallet, faia,

learned his first lesson in housing
design the hard way. As a Boy
Scout on an overnight camping
trip, he cut boughs from a fir tree
and lashed them into a soft bed.
Then he pitched his tent, laid
down and went to sleep, only to
awaken hours later in a puddle
outside the tent, in a drenching
rainstorm. “The experience left a
great impression on me in terms
of weather protection, geology,
and how you drain around an
entryway,” the architect says.
“Many years later I realized it
had an important effect.”

Some 40 years after that inci-
dent, the design and building of
Hallet’s own house, perched on a
steep wooded hillside on the edge
of Washington, D.C.’s Rock

by cheryl weber

Creek Park, provided equally
important, if more sophisticated,
insights. In some ways the tall,
austere house with its slender
posts is a triumphant culmination
of the perspectives Hallet has
gleaned from a lifetime of world
travels, ideas he’s carried around
in his head for years. During the
building process, the construction
site also became a real-life lab for
Hallet and students at The
Catholic University of America’s
School of Architecture and
Planning, where he teaches and
served as dean from 1991 to
1996. And now that he’s lived
with the house for four years,
able to observe how it ages and
to indulge an architect’s penchant
for obsessing over the details, its
ongoing lessons help refine his
private architectural practice.

“overseeing the construction got me out from behind my

residential

architect / march 2000
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.site}, supervising the
““eonstruction of his Mod-
ernist hause also meant
calming the trepidations
"~ of his neighbors in the
predominantly Tudor-style
community.
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Hallet’s design explore
the cave metaphor of

retreating into the back
support and privacy bu
moving to the frent to

experience space, light,
and volume. During wa
weather parties, he
expands the space furtl
by opening the living-r
doors and puiting dow
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ancients and The tall, slender
moderns structure and its
5 g . decks on tenuous-
The house’s high vantage point looking pasts
gives Hallet and his wife, Judith were inspired by
Dwan Hallet, an independent the vernacular
filmmaker, a bird’s-eye view of architecture of

Nuristan, a remote
mountain village in
Afghanistan.

the rolling terrain. Built on a
semi-suburban lot near one of the
city’s main thoroughfares, the
cypress-clad box has a glass street
facade that glows at night like a
lantern slipped between pin oaks.
Steel columns anchor the house
and front porch to earth, while the
upper ends support a high-flying
deck and finish in “fishing rods”
that disappear into the sky. Inside,
an exposed structure of pine posts
lift the living room ceiling to 22
feet. The first floor has few interi-
or walls, so the kitchen and din-
ing room on the rear of the house
look across the living room to
landscape views, as do the perfect
| cubes of his-and-hers offices on
~— B the mezzanine above. Three bed-
' B ' : rooms, including the master suite
with its treetop deck, form a pent-
house retreat on the third floor.
And a finished basement houses
space for Hallet’s part-time archi-
tectural practice and for Judith’s
film production.
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IR e Tt Re e ey Rt Renld acknowledge that architecture is highly dependent on many people’s input.”

In a house with scant cir-
culation space, the black
slate foyer is a safe area
where party guests can
see in every direction and
slip in and out easily,
Hallet has observed.

At first glance, this house
appears to be another pristine
example of Modern architecture,
but a closer look offers up clues
of something more: elements that
come from ancient cultures and
the vernacular architecture of
remote outposts.

the road less
traveled

Hallet has never struggled to find
his professional niche. Spurred
on by winning a high school
design competition, he enrolled
in the architecture program at
the Massachusetts Institute of
Technology in the 1960s. Like
many students of that heady era,
Hallet often fought with the fac-
ulty over the politics of architec-
ture. He railed against the star
architects who weren’t address-
ing the larger issues of civic
space. “I was more concerned
with what the proletariat was
building than with what individ-

Mark Robert Halper

ual architects acting as prima
donnas were building,” he says.

Instead, Hallet took refuge in
simpler works that were equally
beautiful, opting to study vernac-
ular housing systems. And so,
in 1964, with a fresh undergradu-
ate degree, Hallet chose to go
with the Peace Corps to Tunisia
rather than accept a cushy travel
scholarship to Italy. “T was anx-
ious to look at housing problems
in developing countries and felt
that looking at the great treasures
of the past would get in the way,”
Hallet says. “So I struck out
naively. It took time for me to
fully appreciate the masters.”

His Peace Corps experience
gave him a chance to explore the
relationship between architecture
and such other disciplines as
anthropology, geology, and film-
making. “In these areas of the
world, houses were dug into the
sides of mountains or into the
ground,” he says. “The opening

On the mezza-
nine’s edge,
chairs invite
conversations-
with-a-view, and
small aluminum
shelves offer a
perch for coffee.
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Study

first floor

scenes of Star Wars showed a
combination of building types
I had studied in Tunisia. I still
lecture about the material we ex-
plored.” And it was there he met
his future wife. During breaks
designing hotels for the bureau
of tourism, Hallet traveled the
countryside with Judith, docu-
menting the Berber architecture of
southern Tunisia on paper as well
as through the lens of a camera.
In 1967 Hallet returned to MIT
for graduate studies, writing a
master’s thesis that studied settle-
ment problems in Third World

“with my students I tried to keep up the discussion of how to regain the poetic at differe iR {an

countries. The degree led him to
a teaching post at the University
of Utah, and, four years later, to a
Fulbright fellowship that involved
setting up an architectural school
in Afghanistan. Then, on a fateful
trip to Nuristan, an ancient moun-
tain village in the northeastern
part of the country, Hallet came
upon an extraordinary sight.
Stacked against a steep hillside
was a whole village of interlock-
ing, row-house-like structures
with tall decks supported by
spindly-looking posts. The shared
walls were a fortress against
attackers and the decks a lookout
for the tribesmen, who would
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second floor

scramble up ladders and across
each other’s decks to get to their
own homes. “I was struck by the
remarkable complexity, beauty,
and appropriateness of traditional
architecture and its ability to
house a culture and express not
only its needs but its aspirations,”
Hallet says.

poetry in motion
Those elevated decks and their
slim supports are reinvented on
Hallet’s own hillside perch.
They’re part of a rigorous layer-
ing exercise that organizes the

site and structure. The front
plane—the found landscape,
Hallet says—is formed by two
80-foot-tall pin oaks, followed by
a group of steel columns that
march across the site, holding up
their end of the decks. At inter-
vals, jasmine climbs a mesh
screen stretched between the
poles, intertwining landscape and
architecture. The third plane is
the mostly transparent front wall
of the house. Inside, four parallel
pendant lights suggest a more
ethereal separation of space, fol-
lowed by 2x6 pine posts placed

6 feet on center at the edge of the
foyer and central corridor. Then a

www.residentialarchitect.com
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third floor

thickening starts to occur, with
narrow walls separating the
kitchen, dining room, and stair-
well. The house’s rear wall and
another wood-and-mesh fence
with vines draw the final lines in
the landscape.

“The planes thicken and thin
with respect to the front or back
of the house,” Hallet says. “And
as you move up, the house light-
ens. I enjoyed that logic.” The
front porch moves up to a balcony
suspended over the third floor,
and finally to a glass roof that
covers the balcony. Even the col-

umn tops dematerialize into thin
pieces of metal that flip around in
the wind. “You don’t find fishing
rods on houses but you do see
weather vanes or TV antennas—
something that tells you the roof
is a different world than the
ground,” Hallet says. “T was try-
ing to recognize other ways of
exploring those differences.”
Logical, layered, and utterly
consistent, the house does have its
own visual poetry. The large living
room with smaller rooms rotating
around it borrows from the
Islamic notion of a covered court
surrounded by more intimate
spaces. So does the raised music
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The dining room, with its
three walls, recalls a stage
set. A small pass-through
to the left of the window

~ lets the chef ferry food and

table supplies between the
kitchen and dining area.
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room, which evokes a sitting area
in a Middle Eastern bazaar. But
Hallet also composed his design
with a playful sense of theater and
film. Window openings reveal
carefully cropped views, and
shafts of light falling through a
row of small, square clerestory
windows remind one of the light
emitted from a movie projector.

The first floor’s transparency
also lets each room become a
stage set that can be lit or
dimmed on cue and viewed from
many different directions. When
lights in the living room are low,
for example, one has more of a
sense of the dining room. “The
stage keeps shifting,” Hallet says.
“One can be totally caught up in
the space one is in, but with a
change in position or gaze, take
in other parts of the house,
becoming a spectator.”

street theater

The metaphor fits, given the num-
ber of students, colleagues, and
community members who gath-

inantly Tudor-style community
were quite concerned about the
structure going up. The idea of .
building anything is always a dis-
appointment to neighbors who
have enjoyed the greenery of an
empty lot, but what happens
when a modern house is built in
a traditional community? “You
like to be able to live with your
neighbors and with yourself as a
designer,” Hallet says. In a ges-
ture of goodwill, every other
Sunday he taped off the danger-
ous areas and opened the con-
struction site to the community,
serving up coffee, juice, and
desserts. During the visits, Hallet
would move through the site and
explain what he was trying to do.
Some of the children considered
it a second summer camp, build-
ing miniature versions of the
house on and off site and even

acting out little plays on its imag-

inary stages.

The children, of course, intu-
itively understood something
Hallet has long believed—that

~ implementation, and how a build-

ing weathers during construction
and must be cared for.”

chess game

For his part, Hallet relished the
opportunity to play and build. He
says he realized architecture can-
not be thought of as an immacu-
late, precise art but requires a
more fluid give-and-take.

“You understand the limits and
the potential of craftsmen you’re
working with and acknowledge
that architecture is highly depen-
dent on many people’s input,”
Hallet says. “What I loved was
being in the middle of that dia-
logue, being able to recognize
opportunities as we were work-
ing on things and to make adjust-
ments. Those things are more
difficult to do when you have a
client with a fixed budget where
everything has to be signed in
triplicate and you need elaborate
change orders.”

For example, during framing
Hallet took the opportunity to

design and materials age, he’s
become more sensitive to them.
“Does the house grow older
gracefully or with trepidation?
Do materials rusticate with a cer-
tain character you can live with,
or do they decay and fall apart?”
asks the architect. ““You can read
about light, space, volume, and
materials. But it’s another thing
to live with them and understand
intimately the outcomes of the
decisions you’ve made. I've
learned a lot about the limitations
of materials, regardless of the
claims manufacturers make.”
Right after the Hallets moved
in, members of the community
association called to ask if they
could have their annual meeting at
the house. Although he planned
for 20 people, 100 came. And after
the meeting, Hallet gave a multi-
media presentation that explained
the house’s design and construc-
tion. “They loved it,” he says.
Perhaps most satisfying for
Hallet, however, is the realization
that this venture represents not

“most of us are devouring each other, and that’s good. in making it your own, it will become different.”

ered to observe the drama of
design and construction. During
Hallet’s tenure as dean of the
architecture school, he introduced
an award-winning design/build
program, so it was appropriate
that he served as the general con-
tractor on his own project. “This
house was my design/build,” he
says. “It was an extraordinary
experience because it got me out
from behind my desk, out of bed
extremely early every morning,
and brought me closer to the ele-
ments of rain, sleet, freezing
weather, and lots of snow.”

Early on, Hallet became aware
that his neighbors in the predom-

buildings are more interesting
before they’re completed. “The
expression of all the pieces, the
interplay of light and shadow,
does have an aesthetic and tex-
ture to it,” he says. “With my stu-
dents I tried to keep up the dis-
cussion of how to regain the
poetic at different stages.”
Hallet’s students explored the
building at many stages during
construction. Twice a month they
helped with cleaning, sanding,
painting, and landscape work. “It
was gratifying for both them and
me,” the architect says. “They
began to understand the relation-
ship of design decisions to actual

residential architect / march 2000

shift a window to frame the limb
of a tree—a view he couldn’t
have noticed until the shell was
built and he was sitting high up
off the ground.

The process also gave him a
chance to become far more inti-
mate with materials and their
assembly—say, how a piece of
metal is attached to wood to pro-
tect the end grain from weather.
“It might seem mechanical, but I
can get deeply excited about that
range of decision-making and its
impact on the character and poet-
ry of the building,” he says.

And as he’s livéd twith his
decisions, observing how the

Jjust his own background of ideas
and experiences but also the
interaction he has with the stu-
dents and faculty in his own
institution, where “I am as affect-
ed by what they’re doing as they
are by my discourse,” Hallet
says. “It’s like a chess game
where we keep getting better.
“We aren’t always original;
we’re borrowing,” he adds.
“That’s how we grow. Most of us
are devouring each other, and
that’s good. In making it your
own, it will become different.” ra

Cheryl Weber is a freelance
writer in Severna Park, Md.
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*Qﬁfm seemingly discrete masses of
this Long Island residence contain
a surprisingly welt—mteg;ated h\nng
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three custcm
homes turn up
the Volumes

_Z: by bruce d. snider
& meghan drueding "

shape scape

tuart Narofsky loves a clean sheet ot
the freedom to solve problems ennrely
* as he sees fit. But he’s been around
long enough to know that without the friction of
client needs and wants, a clean sheet of paper
can become awfully slippéry. In designing this
Long Island, N.Y., residence, he enjoyed per-

: haps the ideal balance: clients with a clear pro-
BT ‘3&"‘6 ~gram who were completely open to the archi-

'
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A narrow pool (at left above) and an earth berm with retaining wall (at right) define an outdoor space on an otherwise rather featureless site.

tect’s direction. The result is a building that
strikes the eye like sculpture yet lives like a
home.

“They didn’t show me magazines, they didn’t
show me books,” Narofsky says of his clients.
“They really sort of threw it out to me.” The
owners needed a family house that would
accommodate frequent large parties, but they
were remarkably unprejudiced about how to
approach their goal. What traction the archi-
tect found came from the clients’ taste for
materials from their native India and the need
to build interest on a flat, relatively featureless
suburban lot.

www.residentialarchitect.com

building interest
“The house needed to create an environment
on the site,” says Narofsky, who defined out-
door spaces with projecting wings and walls
that splay like fingers from the core of the
house. He varied the contours of the site by
digging a sunken garden off the family room
and using the excavated material to berm a 90-
degree section of the drum-shaped mass that
contains the living room and master bedroom.
The drum exemplifies Narofsky’s rather
schematic approach to this house. In his more
formal projects, he plots major plan elements
in rough shapes directly on the site plan, grad-
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ually working loose gestures into more orthog-
onal forms. Here, however, he was free to pro-
ject plan elements into three dimensions while
they were still in a somewhat abstract state.

That sounds like fun, but, as Narofsky is
quick to point out, “It made my job harder,
because in reality you have to find a way to
connect all these things.” The drum shape
evolved from an arc he drew to screen the mas-
ter bedroom from the south. After making the
gesture on paper, he decided to keep it and,
later, to expand it. Instead of an arc, he
thought, “make it a pure circle, then erode and
dissect the circle.”

residential architect / march 2000

Bold, sculptural forms and a lighted walk direct visitors to the main entry
(top). A fireplace wall of cast aluminum panels (above) echoes the canted
wall above the entry door.

The stair tower that flanks the drum like a
miniature skyscraper reflects the owners’ pref-
erence for a modest, enclosed main stair, a
taste the architect has come to share. “There is
something magical about leaving the space and
then coming back to it,” he says. Rather than
simply hide the stair, however, Narofsky
heightened the magic by cladding the tower
inside and out with Kalwall, giving it the
translucence of a paper lantern.

a new vocabulary

Such local solutions triggered global effects.
Narofsky’s decision to cant the stucco wall

www.residentialarchitect.com
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over the entry door—creating visual distance
from the stair tower—yielded a motif that, like
the drum, would show up elsewhere in the
house. The emerging design was now generat-
ing its own raw materials. “It kept giving me
new forms,” Narofsky says.

The house echoes forms from this new
vocabulary, wrapped in materials that echo the
owners’ personal history. The master bedroom
and a secondary stair repeat the shape of the
main stair and mirror its rotation from the
orthogonal grid. The curve of the drum shows
up again at the son’s suite. The canted wall
inspired the wedge of the fireplace wall. Clad
in 72 hand-cast aluminum panels, the fireplace
wall was itself inspired by a set of stamped sil-
ver temple doors the owners saw in India. The
wall that separates the drive and parking area
from the entrance is clad in red Indian sand-
stone (its four enigmatic pillars house garbage
and recycling containers).

The theme of concealing function within
sculptural forms comes to a point at the center
of the first floor plan. Here a maple box, anoth-
er rotated square in plan, stands like a room-
size cabinet at the intersection of the entrance
hall and kitchen wing. Canting one wall,
Narofsky says, “made it a three-dimensional
object, not just a plan object.” Into this box
Narofsky packed all the utility of a Swiss army
knife. At its core is the powder room; its four
outside walls offer up a kitchen counter, a
pantry, a coat closet, and a fold-down serving

counter. — Photos: © Phillip H. Ennis Photography
Narofsky has collected design awards for In addition to providing visual interest, the pool acts as a deterrent to the stair,

the house from local and state AIA chapters obviating the need for a guard rail.

and the Society of American Registered

Architects and enjoys touring it with prospec-

tive clients. He relishes in particular the double

response the house elicits. Struck first by the project:

energetic composition of forms, visitors are Fitumte:peaidengs, Lang Bland B, E,

surprised to find warm, livable spaces inside. archiect:

Going in, “They say, ‘I love the house, but I Smaf NatrOf_Sky’ i, T Yk

could never live in it,”” Narofsky says. ;zge;a;r:;r T
Coming out, many have begun to see the mvges, Locust Valley, N0

beauty of a clean sheet of paper. size:

5,500 square feet

cost per square foot:

Bruce D. Snider writes for residential archi- $218

tect’s sister publication CustToM HOME.

66 www.residentialarchitect.com residential architect / march 2000



first floor

residential architect / march 2000

g.;i » -; & . g *
w H‘Tﬂ‘_!“ 1 l
- BELIHISEE EEE ‘
T |
| L‘? illl u %\
NE W O it 8
—— d-&‘ mt ',,“'
-

Designed to accommodate large parties, the house overcomes inclement weather with a retractable canopy over the patio.

the result is a building that

strikes the eye like sculpture

vet lives like a home.

second floor
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friendly territory

#7 hen Sharon and Don Greco were
planning their new home in
Manhattan Beach, Calif., they hesi-
tantly thought of their childhood friend-turned-
architect Jerry Horn, FAIA. “We did wonder if
working with a friend would be such a good
idea,” says Sharon. “Plus, he was in Chicago
and we were here.” But Horn, who specializes
in designing offices, museums, and university
buildings at Chicago’s Holabird & Root, was
eager to take on the project. “I hadn’t done a
house in 30 years, except for my own,” he
says. “It’s such a fun scale.” The taste for
Modernism the empty-nester couple shared
with Horn, plus the allure of working with an
architect they knew and trusted, convinced the
Grecos that Horn was the man for the job.

winged adventure

Compared with many clients, the Grecos were
hands off about their home’s design. “We gave
Jerry input on basic spaces, but more than any-
thing we trusted his judgment on the design

Photos: ﬁm Street-Porter
Teak- and mahogany-framed windows bring in sun-
light and views of the picturesque beach community.

issues,” says Sharon. The couple’s few require- the outdoors. But the most striking means of
ments included an ocean view (the tear-down interior-exterior integration lies in the visual
that previously occupied the site had none), connection between the two wings: Standing in
outdoor living spaces, and plenty of privacy. the south wing, one can see through the court-

Horn designed a two-pronged, 3,400-square- yard and the north wing to the picturesque
foot floor plan to fit the irregular corner lot. He beach community beyond.
placed most of the main living spaces—Xkitchen, Aside from its obvious aesthetic benefits,
living and dining rooms, and master suite—on the setup has practical advantages. “It’s great
the second floor. Assigning these rooms to the for entertaining,” says Sharon, a frequent host-
upstairs satisfied both the view and the privacy  ess to visiting family members and friends. “I
stipulations; the second floor’s height and liberal never feel like I’ve gone off into some room
use of glass afford the Grecos views of the —1I can see everything that’s going on in the
Pacific Ocean from both wings of the home. The courtyard and in both wings of the house.”
upper-level location also lifts the couple up and
away from the eyes of neighbors and passersby. light brigade
“It’s like being in a tree house,” says Sharon. To The floor-to-ceiling windows that line nearly the
further ensure his clients’ privacy, Horn sur- entire second floor also lend the house a sense
rounded the first floor with a concrete wall. of lightness—an important factor for Horn, a

A deck just off the kitchen and a first-floor confirmed Mies van der Rohe fan. (In addition
courtyard give the Grecos an ample amount to his duties as a partner at Holabird & Root,
of easily accessible outside space. And the Horn is a professor of architecture at the Illinois
steel-supported pedestrian bridge connecting Institute of Technology, a veritable shrine to the
the house’s two wings is enclosed in frameless German Modernist’s philosophies.) “I try to
glass, adding to the sense of proximity to base my work in structure, per Mies,” says
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Ocean breezes provide cross-ventilation in both wings; curved mahogany ceiling beams inside add to the house’s nautical feel.

the most striking means of interior-exterior integration

lies in the visual connection between the two wings.
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A glass-enclosed walkway connects the home’s two upper wings and overlooks a lush first-floor courtyard.
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Residents standing at the kitchen’s island cooktop
can see right out onto the second-floor sun deck.

project:

Greco residence,
Manhattan Beach, Calif.
architect:

Gerald Horn, FAIA,
Holabird & Root, Chicago
contractor:

John Katnik, Diversified
Development, Manhattan Beach
size:

3,400 square feet

cost per square foot:
‘Withheld
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Horn. “T used steel framing to express the struc-
ture of the Grecos’ house and concrete to add a
natural aspect, but I didn’t want it to get too
heavy. All that glass helps balance it out.”
Glass, steel, and concrete make an ideal
materials list for the commercial and institu-
tional projects Horn usually designs. But he
knew he’d have to mix in another strong ele-
ment to attain the higher level of warmth and
livability a house requires. The windows’ wood
frames—Ilow-maintenance teak on the outside,
silky mahogany on the inside—help consider-
ably. So do curved mahogany ceiling beams,
spaced 3 feet 4 inches apart on center. Held in
place by steel brackets and trusses, the beams
substantially balance out the interior’s other,
more industrial materials. Mahogany also
appears underfoot, as floor beams. But it stops
there. “We didn’t want too much wood,” Horn
explains. “We were careful to fill in the spaces
between the ceiling trusses with white-painted
drywall to maintain that weightless feeling.”

california dream

Designing a Modern house in Southern
California represents a homecoming of sorts
for Horn, who grew up in Inglewood, Calif.

He began his career at Los Angeles’ Craig
Ellwood Associates and spent four years during
the late 1950s working with Ellwood on the
ground-breaking Case Study houses. He

seems to have caught the bug for designing
homes on the West Coast—he’s also completed
a vacation home for his own family in the

San Francisco Bay area, and is working on
preliminary drawings for another residential
client in Pasadena, Calif.

Happily for Horn and the Grecos, any mis-
givings they may have had about a long-dis-
tance relationship quickly vanished. “Working
at a distance actually had some advantages,”
the architect says. “During the times that I was
able to visit the site, we got a lot done in a
short time simply because we had to.” He and
his clients worked closely with their contractor,
John Katnik, also of Manhattan Beach, to mod-
ify and refine the design as it was built. “Jerry
and I talked daily,” says Sharon, who visited
the site every day. “And we faxed a lot. It was
a wonderful collaboration.”—m.d.

www.residentialarchitect.com
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point of
departure

he owners of this brick-clad ode to sim-
plicity in Midland, Texas, presented
Mark Wellen, AIA, with a fairly standard
list of floor plan requirements. They
wanted a secluded master suite, with
bedrooms for their two young children to be
located in a separate wing. They asked for a
family room that adjoined an open kitchen and
breakfast room. And they requested a home
that would be easy to expand or modify as
their needs changed. So far, nothing too out of
the ordinary for an affluent young couple.

But when it came to choosing their home’s
style and character, the couple proved them-
selves risk takers after all. “The husband said
he wouldn’t be happy unless his house made
half the people in the neighborhood mad,”
remembers Wellen. “So we departed a bit from
the area’s mostly traditional elevations.”

layered look
Depart they did—and with a result that may
arouse jealousy rather than anger among the
neighbors. Wellen used classic vernacular
structures—the sheds, barns, and industrial
buildings that dot the flatlands of central
Texas—as his design inspiration. “We prefer
our work to be more reductive of classic Texas
forms,” he says. So he distilled a few of these
forms down to their most basic incarnations,
then shuffled them together to create a layered
effect. As a result, the 5,600-square-foot house
doesn’t crowd to the front of its lot as area resi-
dences are apt to do; instead, it gracefully cas-
cades back on its half-acre site.

In addition to using the forms typical of
Texas regionalism, Wellen also stayed true
to the genre’s weather-responsive nature—
albeit in an unorthodox fashion. The home’s
U-shaped floor plan protectively wraps around
a central courtyard from which the residents
can look out to the swimming pool and pool
house beyond. While a wraparound floor plan
is unusual for Texas, the ideas behind it—
melding outdoors with indoors and bringing
natural light and ventilation inside—aren’t.

www.residentialarchitect.com

Photos: © 1999 Hester+Hardaway
Interior shutters on the kitchen windows (top) allow the owners to customize
the amount of light and privacy in the room. The wheel that guides the slid-
ing door (above) was part of an old cotton gin.

And though the project lacks the long roof
overhangs that help cool so many of the re-
gion’s native structures, its artfully assembled,
shade-creating massing serves an identical
purpose.

The architect wanted the home’s exterior as
uniform in texture and color as possible, to
increase the visual impact of its orderly repeti-
tion of forms. The client had specified brick
as the dominant cladding material, so Wellen
selected bricks from St. Joe Brickworks, in
Slidell, La., one of the country’s few remaining
wood-mold brickmakers. “St. Joe bricks have a
more handmade feel than average bricks,” he
says. “Also, their color variation is minimal.”

He even had the mortar tinted to match the

residential architect / march 2000



bricks and made sure all mortar joints were
flush, for an even look and feel. Clean-lined,
standing-seam metal roofs and galvanized steel
lintels contribute to the house’s uncluttered
aesthetic. As a bonus, brick and metal’s ability
to resist tough weather makes the home’s exte-
rior virtually maintenance free.

variations on a theme
In planning the home’s interiors and landscap-
ing, Wellen and his staff were given free rein
by the client. “Of course, that’s the way we
like to design,” the architect says. “But we
don’t always get the chance to. We were lucky
in this case.”

With the help of staff interior designer

residential architect / march 2000

Covered front and side entrances help shade the home’s residents from the hot Texas sun.

“we prefer our work to be more

reductive of classic texas forms.”

—mark wellen, aia
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Shawn Higgins, Wellen devised a scheme that
subtly reinforces the exterior themes without
seeming contrived or superficial. Square book-
shelves and display cases organize the home’s
inside much as square, shutterless windows do
its outside. In addition, a sliding wood-framed
pocket door divides the living and dining
rooms. Paned with translucent squares of lami-
nated glass, the door partners with two other
exteriorlike elements: an exposed St. Joe brick
wall and an unpainted steel beam. Waxed black
concrete floors and inconspicuous custom light
fixtures also maintain the spare, polished tone
set outside.

In accordance with the owners’ wishes (and
with regional design tradition), Wellen maxi-
mized the house’s capacity for outdoor living.
A front terrace on the northeast side of the
house, a central terrace built around an old oak
tree and bordered on three sides by indoor
rooms, and the pool and pool house provide
plenty of sheltered outdoor space. “Entwining
the terraces and pool with the house means the
children and their friends can play in a safe,
secure environment,” Wellen points out. “Their
parents can keep an eye on them from most of
the inside rooms.” The various exterior spaces
work nearly year-round for outdoor entertain-
ing. Hardy native plants fill the landscaped
areas, ensuring that the residents don’t spend
all their time watering and mulching.

It’s probably safe to say there’s no house
quite like this one in the entire king-sized state
of Texas. But, just to make sure, Wellen
designed a unique touch—small, house-shaped
lanterns that appear in several places on the
home’s exterior. The lanterns were fabricated

Photos: © 1999 Hester+Hardaway
Metal lanterns by Austin’s Two Hills Studio appear by the house’s
side doors and on the back and side patios.

280 miles away, by Austin’s Two Hills Studio. project:

“We have the studio create fixtures like this Leach residence, Midland, Texas

for every house we do—no two are alike,” architect:

says Wellen. “I guess you could say it’s our Mark Wellen, AIA, Rhotenberry Wellen

trademark.”’ Architects, Midland

It’s an original idea, and a well-executed contractor:

one. Much like the house itself.—mn.d. Steve Ekstrom, Ekstrom Construction,
Midland
size:

5,600 square feet
cost per square foot:
Withheld
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IrimJoist

Yes, it's that easy
with TrimJoist—
the hest choi

e TrimJoist can be trimmed to fit onsite.

o With TrimJoist’s strut webbing, you
don’t need a subcontractor to cut
holes — that means using TrimJoist

saves time and money.

e Because you don't have to cut holes
in TrimJoist for plumbing, electrical
or duct work like you must

with other joists, it's stronger.

o Have complex angled walls?

No problem with TrimJoist!

e Use our team of engineers to assist
you in selecting the correct TrimJoists
for your application. Contact TrimJoist

today for your nearest supplier.

TrimJoist

ENGINEERED WOOD PRODUCTE

For more information call toll-free 1-800-844-8281. Visit our wehsite at http:// www.trimjoist.com

U.S. Patent Number 5,761,872 Additional U.S. Patents Pending
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Being first is origi

Being first to introduce a revolutionary new idea is one thing, bul staying first is another. Heatilator® has done both. Heatilator
created the first manufactured fireplace and Heatilator originality lives on with technologically advanced design and engineering.
Heatilator: The name more American home builders rely on for innovation, leadership, quality and trust.

For more information, call 1-800-927- 6841 or visit wuww.heatilator.com.
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Shed Some Light on Your S.oject

Building and remodeling provide the perfect
opportunities to bring light into a home. Choose
from a wide selection of shapes, sizes, colors and
design options offered by EAGLE to ensure your
project shines with success.

Low-E Maximizer Plus’ insulated glass, standard
in all EAGLE windows and doors, supplies year-
round energy efficiency and protection from the
sun’s harmful ultraviolet rays. Decorelle” series
decorative glass is also available in subtle
combinations of textured, leaded and beveled

For more information, call (800) 453-3633, or visit our website. http://www.eaglewindow.com

© Eagle Window & Door 1998

glass, changing the way the world is viewed.
From economical to elegant, EAGLE will create a
dramatic reflection of one’s lifestyle and
personality. Add natural wood and low-
maintenance exterior aluminum cladding; you’ll
find that EAGLE will meet your needs and
exceed your expectations.
Nature provides sunlight and raw N %
materials, EAGLE combines them to
match any imagination and let the light

shine in. EAGLE

WINDOWS - DOORS

An American Architectural
Products Corp. Company
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cultivating

strategic alliances

with custom

builders makes

sense in good times

—and bad.

elationship
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it probably started

when some medieval master builder
was just too busy to both design and
build that next cathedral. Architects
and builders began to specialize and
diverge, becoming opposite sides of
the construction coin—and they’ve
been flipping each other to see who
wins ever since.

The rules of that game, as it’s cur-
rently played, are based on some
widely held assumptions.

Here’s what many architects
assume: The builder will lowball the
bid and try to make it up on change
orders; the builder will cut corners on
the job site; the builder will compro-
mise the design in the interests of effi-
ciency and profit; the architect’s job is
to protect the client from evil builders.

Here’s what many builders assume:
Architects design what they like, dis-
regarding the client’s needs—and bud-
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get; architects consider builders to be
a lower life form or, at best, not smart
enough to be architects; architects
don’t know construction costs, but still
dispute every number on the bid; the
builder’s job is to build what works,
not something unusual, complex, and
costly that will need to be rethought
after the first version fails.

And you can add your own favorite
stereotypes to those lists.

Over the last couple of decades,
though, increasing numbers of archi-
tects and builders are downplaying
the old adversarial stances and look-
ing for ways to work together. Maybe
it’s that “throw-out-the-old-rules”
approach that baby boomers learned
in the *60s, or perhaps it’s an out-
growth of civil rights movements
that call prejudices into question. Or
maybe it’s simply a way of doing
business that works better than the
old way, improving the odds of having

a trouble-free job and a happy client.

For whatever reason, it’s no longer
unusual to find residential architects
and custom builders who’ve figured
out that the coin they’ve been flipping
has two heads, and that they’d both be
better off if they stopped posturing
and started cooperating. The form
such cooperation takes varies widely.
If you think of a project as a town,
some of these architect/builder teams
would live on the same side of Main
Street. Others would be neighbors.
Some would share a group house, or
even own the house jointly.

All the variations of this new coop-
erative order arise from the same basic
premises: First, that a harmonious
architect/builder relationship is good
for the client. Second, that there are
skilled, professional builders you can
work well with and come to trust, and
who respect good architecture. Finally,
that maintaining a successful working

Lulldin

residential architect / march 2000

relationship with a builder means
making a commitment to protecting it.
Here’s a look at what works.

a good fit

Dan Phipps Architects, in San Fran-
cisco, first worked with Sausalito,
Calif., builder Steve Stroub about 12
years ago. “The first or second time
you work with someone,” says Phipps,
“you can tell whether or not the fit is
good.” It worked right out of the box
for him and Stroub.

Stroub finds Phipps’ plans “profes-
sional and detailed. Some other archi-
tects don’t tell you how they want you
to build something, but they’re happy to
explain how it’s wrong after it’s built.”

Phipps saves time, too. He uses a
shorthand approach when sending
plans to Stroub for bid or preconstruc-
tion review. “We can send Steve’s
people a preliminary plan—rvery
sketchy, no elevations—and they’1l

by ann marie moriarty

lllustrations: Dave Klug
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relationship building

“contractors add

value to the

process, and

the sooner they’re

involved, the better

the experience will

be for the clients.”

—tom french, architect
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know what my lines mean. We cite a
few previous jobs to give them an idea
of the level of quality, detailing, and
materials, and they can come up with
an estimate that’s remarkably accu-
rate.” And Stroub knows the detailed
working drawings that make his life
easier will follow.

Their history of success opened the
door to a different approach to pricing.
“Dan used to insist on bids,” says
Stroub. “We still bid some jobs, but we
introduced him to cost-plus. The clients
like it—they get a fairly detailed bud-
get, and our fixed fee is based on that.
But instead of guessing at the risk, we
leave that end flexible. It saves Dan
time. He doesn’t have to spend hours
analyzing bids.” It’s an approach that
wouldn’t fly if Phipps didn’t know he
could trust Stroub’s estimates.

matchmaker

Charleston, S.C., architect Chris
Schmitt takes the notion of working
relationships with builders a step fur-
ther. “We don’t bid any projects,” he
says. His firm, Schmitt Sampson
Walker Architects, does high-end resi-
dential work, but “because of my
development background,” he says,
“I’'m very comfortable bringing the
contractor in at the very beginning of
the project.” And, he says, in this
economy, the best contractors in
Charleston are too busy to prepare
competitive bids anyway.

For Schmitt, those “best” builders
are those who will do a top-quality
job and are committed to a trouble-
free construction process. That led
him to local builder Kevin Kalman,
of Kalman Construction. Many

Charleston architects, including
Schmitt, have worked with Kalman
on their own homes.

Schmitt starts his projects by
matchmaking, selecting a few contrac-
tors who he thinks would do well with
both the project and the client. Those
builders, plus contractors the client
suggests, each meet with Schmitt and
the client to discuss the project and
what their firm might bring to it.
“Certainly not a sales pitch, and not
exactly an audition,” says Schmitt.

“It’s definitely an audition,” says
Kalman. “But that’s OK. It’s 45 min-
utes or so—a lot less time than prepar-
ing a bid—and Chris keeps things
focused.” If the client starts sounding
unreasonable, Schmitt steps in, says
Kalman. “He flat out told one client,
“You don’t have enough money in
your budget to do what you’re talking
about.” He doesn’t let his clients waste
our time.”

And Kalman returns the favor. “We
learn the strong and weak points of
the architects we work with, and make
sure nothing slips by,” says Kalman.
“Some of our guys can look at a fram-
ing detail and realize, ‘I don’t think
Chris is going to like the way this is
turning out,” even if it’s what the plan
calls for. They call him so he can
check it before it’s too far along.
Every job has problems, but we can
work out about 95 percent of them
without the client ever having to be
aware of them.”

shared office

When builder Andrew Flake has a
question about Mark Hutker’s plans,
he doesn’t have to look far for an
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answer. Although Flake and Hutker
have separate businesses, they share
an office in Vineyard Haven, Mass.
It’s an arrangement that began when
Flake and architect Sam Dunn reno-
vated an old commercial building in
1976, and continued when Hutker,
Dunn’s lead architect, bought the
practice 11 years ago.

Hutker and Flake don’t do every
job together. “Andrew does three or
four projects at a time, and generally
we’re the architect for one of them,”
says Hutker. “I explain to clients that
it’s not necessary to hire both of us.
But if it’s a project I know would be
perfect for Andrew, I might work
harder to make sure the client under-
stands the benefits of having both of
us working on it.”

Communication is the biggest plus.
“T don’t think Andrew’s ever had to
stop work or even slow down to wait
for us to respond,” says Hutker. “He
gets almost instant answers from us.
And seeing the difference that makes
to him has motivated us to do that
with all our contractors.”

There are other benefits. “It’s a
stimulating environment,” says Flake.
“I like good design, and this gives me
an opportunity to participate in the
process by adding in what I'm good
at. Being here has let us see the archi-
tects working, and we realize the
effort they’re making, and gain respect
for all they’re doing.”

It works both ways. “We have to
remain humble,” says Hutker, “to the
amazing skills and crafts brought to
our projects by talented contractors.”

Are there ever problems? Sure, says
Flake. “People who work together

closely have to be mature about it.”
If other architects do something that
bothers Flake, he can simply decide
not to deal with them any more. With
Hutker, he says, “we put the time in
and work things through.”

design/build
About eight years ago, Josh Baker and
his partner Larry Weinberg, of BOWA
Builders, Arlington, Va., went looking
for a local architect to help them offer
design/build services by meeting
clients, generating ideas, and produc-
ing sketches to help clients visualize
possibilities. If a project went forward,
the architect would produce drawings
and continue to be involved as a sub-
contractor.

They found they worked well with
Tom French, an ambitious young
architect who left a design firm to
launch a solo practice while working
with BOWA. “I’'m a common-sense
architect,” says French. “I enjoy the
challenge of designing right there on
the client’s kitchen table.” Clients
have responded, producing a one-out-
of-four sales rate for BOWA.

“Teaming with a design/build con-
tractor gave me steady work, and a
variety of work that I would have been
unable to get on my own at the out-
set,” says French.

“We do high-quality projects with
substantial budgets,” says Baker. “As
the design/builder, we absorb the lia-
bility. Architects working with us
don’t have to over-design to cover
themselves in case something unex-
pected comes up.”

Now seven years into running his
own busy practice, Thomas French
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Architect, in McLean, Va., French still
partners with BOWA as one of a hand-
ful of architects the company works
with. There is a downside, though.

“In this relationship, I do cede
some design control. I work for Josh,
not the clients. I make design changes
to make the project buildable within
the budget—a budget that protects
BOWA’s profits. But in return I get
profitable work, built to an extremely
high level of quality. It’s a synergy
that works for us.”

French’s BOWA experience led
him to encourage his own clients to
interview builders at the sketch stage.
“Contractors add value to the proc-
ess,” he says, “and the sooner they’re
involved, the better the experience will
be for the clients.”

partners
Back in the late *80s, when architect
Rob Adler decided to launch his own
West Long Branch, N.J., design firm,
he also started a construction com-
pany. Times were tight, and “once I
found a client,” he says, “I thought it
made sense to make them a client
twice and build what I designed.”
Even more important to Adler was the
idea that, as the contractor, he could
build exactly what he envisioned.
A good theory. But builder
Mark Socha says that when he
met up with Adler, the architect’s

www.residentialarchitect.com
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relationship building

“when it works,
both parties can
develop a style of
doing business they
can maintain ...
having the right

partner is key.”

—mark socha, builder

84 www.residentialarchitect.com

fledgling contracting firm was just shy
of being a total disaster. “I found 1
didn’t know nearly as much as I
thought I did,” says Adler.

Socha, a former spec builder who’d
branched into high-end remodeling,
“started by helping Rob out with some
framing, as a favor,” he said. “When I
saw the problems he was having with
other trades, I’d give him advice, try to
help.” Adler and Socha soon realized
they worked well together and “decid-
ed to make it official,” says Adler. Each
now owns half of Socha Builders, in
West Long Branch.

“Everything I've learned about the
construction process has significantly
improved my architecture,” says Adler,
“especially when it comes to materials
and detailing. Having suffered the con-
sequences of being on the field side of
my own blueprints, I've learned to do
better working drawings.”

Of the 45 very large custom proj-
ects Adler designed last year, Socha
built about six. “I disclose that I own
half a construction firm, and tell my
clients they’re under no obligation to
use Socha. Because we can build so
few of my designs, I don’t push our
construction services, but the projects
we do as a team do work better,” says
Adler. “And I probably put a bit more
effort into making sure those projects
go smoothly, because I know that I'm
getting paid for that effort on the con-
struction end as well.”

Having a close relationship with a
builder can be tough, and having a
legal relationship can be tougher.
“Trust is vital,” says Adler. “When it
works,” says Socha, “both parties can
develop a style of doing business they

can maintain. My management and
production style matches what Rob
and the clients expect. And Rob
knows what we can do, so he can
develop a consistent style.”

Socha likens it to being married.
“Having the right partner is key.”

different strokes

Not only is each of these architect/
builder relationships different, but
they work for different reasons.

Stroub and Phipps found they
both value a predictably high level
of detail and accurate cost figures.
Both Schmitt and Kalman focus on
doing complex work with a minimum
of problems. Hutker and Flake value
the interchange and close communica-
tion that improve their joint projects.
BOWA and French each adds value
to the other’s business. And the
consistency Adler and Socha have
come to depend on lets them keep
raising the bar for both production
and design.

Most of these teams came together
when work was hard to come by. But
spending time cultivating consistent
relationships now can be an investment
that will pay off during the next down-
turn ... and on through the next boom.

Consider this: In the superheated
construction economy of the San
Francisco Bay area, Steve Stroub
has all the work he wants. But when
Phipps calls him, he responds. “Cli-
ents come and go,” he says, “but we’ll
be working with Dan Phipps for a
long time.” i

Ann Marie Moriarty is a freelance
writer in Silver Spring, Md.
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New England Classic.

'

What goes around,
comes around.

For generations of Americans,
the luxury of raised wood panels
gracing the walls of fine homes

was virtually taken for granted.

Eventually, rising building costs
and the scarcity of materials made
raised wood panels all but impossi-
ble to afford, except in the most
ambitious construction projects.

©1999 NEW ENGLAND CLASSIC, INC.

All of a sudden, fine raised wood
panels are back.

Thanks to New England Classic,
the warmth and beauty of fine
raised wood panels is a realistic
choice again. This new system will
not only duplicate the look of cus-
tom millwork, it will outperform it.

Using select Grade-A sliced
veneers laminated to stable engi-
neered wood substrates, the sys-
tem can be configured into endless
applications, even stairways.

Veneers include oak, maple and
cherry as well as paint-grade finish.
And here is the best part.

New England Classic raised wood
panels will cost about one-third as

Circle no. 288

much as a comparable custom
installation and can be quickly
installed by a carpenter with a
chop saw and a power nailer.
Call us on your next project.
Show your client what a little
wood around the house can do.

CALLTOLL FREE: 888.880.6324 OR VISIT
OUR WEBSITE: NEWENGLANDCLASSIC.COM

b

land
Classic %

What better walls are wearing.




Builder House Plans
The Best Selling Plans from

the Best Selling Designers

P s S » | g

Online.com

Architectural Aecents’

Urethane Millwork by Style-Mark, Ine.

For quality interior and exterior urethane products that add
value and beauty to your projects, choose Architectural Accents®

# 1000's of Standard and #- Low Maintenance

Custom Products available
. Short Lead Times

# Clean Lines and Sharp
Detail a8 Courteous and Reliable

Service
#- Easy Installation

For free product literature
and to find the dealer
nearest you, call
800/446-3040 or visit our web
site at www.style-mark.com
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[a whole new tool]

We're

retooling so you

can reach our over 60,000
pages of home building and
remodeling content faster
and easier.

EH'EE@@M

Where the Housing
Industry Does Business




BN There

. COmes
)
oy \ when you must leave it
R all behind...
when a luxurious shower
is irresistible...
to be lulled, or invigorated,
to be refreshed...
when you
insist on the best.
Finally...

FAUCET TECHNOLOGY

del 28 275 000
the SpeedClean® anti-lime system

5827711 » Fax 630.582.7722  www.grohear oo £ 3 Circle 300



Fantech
Vent Light

A Beautiful _/olution to
Your Shower and Pathroom
Ventilation Problems

Fantech once again redefines the vent light. UL
and cUL approved for use in wet locations, our
halogen light will brighten even the gloomiest
shower enclosures. Combined with a fantech
Fan you are assured of quiet, efficient ventilation
from your ventilation solutions company. for

more information call us at: ' 0”1 eSource é‘-‘”
9.a

800'747"‘1 762 : mellishéﬁ()lr Hardwood

Mouldings

or fax us at: BNTON REALE .~
800—487‘99]5 R SCulptured Hardwood

 Mouldings

or visit our website at: ‘ D R 'llﬂle'ntif >

fantech-us.com RO - ings
W ey
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S ot Request Our Catalog
\ —— /-800-558-0119

Curved Work Our Specialty
www.moulding.com
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Sell

brand
that helps

sell!

Selling roofing is tough enough.
So why not recommend the architectural shingles that more homeowners
choose than any other... Timberline®, exclusively from GAF,
And make your life a little easier!

0y Tmappe( JE

oA IOn S H I N G L E S Circle no. 46




The Sun will come out tomorrow.
But only if you want it to.

acrylic fabric doesn't
trap heat. It protects
carpets and furniture
from fading. And it
comes in over |00
styles and colors,

so they can pick the
perfect shade. For
more information,
visit our web sites.

GLEN RAVEN M

/ AN
wbrela s@mMFY
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SQUEAKY SUBFLOORING
is the most common reason for new
homeowner complaints and call-backs.
THE SOLUTION is quick, easy and inexpensive. #*
Screws provide superior pull-down strength
and long term holding power for non-squeak
floors - at move in, and for years to come.
IT’S NEVER BEEN EASIER, The QD2000®
Auto-Feed Screw System is ergonomically
friendly, eliminates fastener waste and drives
screws with labor saving speed.

Quik Drive offers fasteners for drywall, decks,
steel framing, tile underlayment and more.
Circle no. 86

28k Drive

THE LEADING AUTO-FEED SCREW SYSTEM

—t—_——
Ly

1-888-784-5663 * www.quikdrive.com |
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Your Feature In

residential

architect
The Ultimate
Opportunity

You already choose the best
products for all of your
building and remodeling jobs.
Why not use the best tools

for your marketing jobs too?

Order custom reprints
of your feature story from
Residential Architect
magazine and let these cost
effective, ready-made
marketing materials do your
advertising for you.

e Distribute at local events
* Use as office display

pieces
 Create a direct mail
campaign

* Include with proposals

To order reprints of your
company’s feature from this
issue call
Kerrie Harrison
(202) 736-3446

Minimum order 500 reprints
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freedom decisiveness faith spirit motivation leadership desire guts determination joy vision nerve tenacity moxie

No one said running a small business would
be easy. Especially in a big business society.
But thanks to the Internet, companies like
yours are now competing for customers all
over the world and winning. With a little

help from SmartAge*™.com.

SmartAge makes the Web work for you. In
fact, we've already helped over a million small
businesses find new customers through free
advertising and powerful tools that help you
sell. We know what works because we've been
doing it longer than anybody else. So whatever
your current Web capability, SmartAge can
help you succeed on the Internet. SmartAge is
the biggest and fastest growing small business
community on the Web and the surest way for
you to get your small business right where you

want it to be.

SmartAge’.com

Where small business belongs

©1999 SmartAge Corp. All rights reserved.



hands on

two sided

contrasting exterior treatments reflect a toronto home’s dual roles.

92

by rick vitullo, aia

B 1 Toronto, Canada, two
markedly different kinds
of homes predominate: the
Victorian cottage, with its
small-scale, clapboard wood
siding; and the industrial loft,
with its large-scale exterior
elements and commercial-grade
materials. Rarely do these
two contrasting building types
coexist, even in the same
neighborhood—but they do on
the exterior of this two-story,
1,100-square-foot house, which
was designed by the Toronto
firm Shim-Sutcliffe Architects
and built by local contractor
Ptarmigan Construction.

When their client asked for a
home that would serve as both
residence and workplace, archi-
tects Brigitte Shim and Howard
Sutcliffe decided to clad the
house in such a way as to reflect
its dual roles. For inspiration,
they turned to the city’s two dis-
tinct housing styles.

The architects covered the
building’s bottom half, which
contains the living quarters,
with horizontal-patterned 1x4
wood siding nailed over 1x6
vertical boards; *s-inch gaps
separate the 1x4s. This treat-
ment evokes—without duplicat-
ing—the scale and pattern of

the cladding on the area’s
continued on page 94

lllustrations: Rick Vitullo

PLYWOP <N
WiTH | ¥Z BATTENS

The cottage-type material
on the lower section of the
house, wood 1x4s, con-
trasts with the industrial-
looking plywood cladding
on the upper section. The
wood siding floats over the
sheathing, with reveals at
the ends. Steel corner
angles protect the exposed
corners.
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Delta Select® is creating
kitchen faucets with grand
expectations. Its about
style. Its about beauty.
[ts about practicality.
Each new faucet
P ==+ features a spout
with extended height,
elongated reach and 360°
swing flexibility; a myriad
of handle styles; as well
as a matching finish
vegetable sprayer and
soap dispenser. And,
all of our polished brass
kitchen faucets are protected

by the Brilliance® finish

that prevents tarnishing,
corroding or discoloring,
providing a lifetime of
shine. The result—faucets
/ ‘ that elevate the standard

LIFETIME ANTI-TARNISH FINISH

of kitchen luxury to a

S

majestic, new height.

EXTENDING BEYOND THE ORDINARY.
DELTA SELECT REDEFINES THE KITCHEN.

aucet & Finish Limited Warranty Circle no. 259




hands on

iconic Victorian cottages.

For the upper half of the
house—the “commercial” area,
which contains a wide-open
work space—the architects
opted for the industrial-loft
look. They wrapped the second
floor with exterior-grade ply-
wood, also nailed over 1x6
boards. One-by-two battens
cover the joints.

In both applications, the SiUcoNE
exterior cladding materials are ~ SEALANT
the primary weather covering
for the building, but they float
over the exterior plywood wall
sheathing, separated from it by
the 1x6s. The architects call this
outside skin a “rain screen.” It
allows the inner skin—the exte-
rior sheathing and moisture bar-
rier—to breathe better in the
moist Toronto climate.

Both cladding materials were
stained, the 1x4s with an opaque
stain that covers the grain, and
the plywood with a penetrating
stain that exposes the grain. The
plywood was covered with a UV
topcoat, as well, for further cli-
mate protection. I

WU&[A; Fte
TERIOR. .
f’L\{WaoD swme

WD R STRIP ||
(1% 2 grrrEd)
Age. PreL oINT

fLAN DETAIL

R

/[37 Pl peTAIL

[% 4 =oPTWooP
<ioie

{74 4 SOFTWoop
=iPe
I %6 vaz'r}mu

BoAEDS @ (LY. c. \pER
PLY Wb AND |44 STbivG

VAR AR

NoN - STRVCTyRAL
STEEL CHRNER
ANGUE

Rick Vitullo, AIA, is founder and

principal of Vitullo Architecture
Studio, Washington, D.C.

got an idea?

Share clever design and
construction details with
your peers. Submit sketches,
construction drawings, and
descriptions to: Hands On,
residential architect,

One Thomas Circle, N.W.,
Suite 600, Washington, D.C.
20005.

www.residentialarchitect.com

The double skin fulfills two
important functions: the
outer layer sheds rain and
other weather, and the 1x6
boards separating the two
skins allow the whole wall
to breathe better.
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How much t/ﬂoug/?t do you put into
your windows and doors?

IT SHOWS.

Think about it. Quality windows
and doors make a home more beautiful and comfortable, inside and
out. No other design decision will matter if the windows and doors
you choose don't perform. WDMA-member windows and doors are your
assurance of beauty, performance and energy efficiency. And they

show your work in its best light.

WINDOWS AND DOORS MATTER. Ask your suppliers if
they're members of the WDMA. For more information about WDMA
windows, doors and skylights call 800-223-2301 or visit our Web

site at www.wdma.com.

Circle no. 298
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Your plans are drawn. Your design is complete.
‘ “' But how well is it ventilated? Ask Cor-A-Vent,
the ridge vent experts. We pio-

neered the “Roof Over” ridge

l vent business in 1976, with our

ls first patent. Since then, we've

consulted with literally thousands of

design professionals, helping them to

specify the aesthetic and functional

‘VENT benefits of concealed ridge ventilation.

COR-A‘ Proper attic ventilation helps
by preserve the life of the roof and structure.
It also helps ensure the comfort of the occupants inside.

Whatever your design calls for, from a hip roof to metal roofing, Cor-A-Vent has
the application to fit your needs. Send us a copy of your roof plans, and our

technical dept. will do a take-off for specifying.
Crstorlesigiied, Specify Cor-A-Vent ridge and ﬁ v
L ey, {ﬂ ol o eave vents — the crowning ) 4 %
Delivered Nationwide. ;Zhwveme"tl"f yiur nextf ro]elct — “
ost special application details 7 ;7 .y L L a L
A ol By e ez Tbe Leade; in Imzowztwc Rnoﬁop Ve entilation”

24 hr. Vent-Fax™ . Also you can COR-A- VENT, Tnc.

download the files from our P.O. Box 428 » Mishawaka, IN 46546-0428

website at www.cor-a-vent.com. Phone: (800) 837-8368 Fax: (219) 258-6162
" WWW.cor-a-vent.com

Overhead wood

doors with timeless

beauty and style.

b, DESIGNER  800.241.0525
) DOORS INC  www.designerdoors.com

Atlanta < Boston (h|cago & Mlnneapohs & Phlladelphla
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Now When It Comes To Building Your
Decking Sales, We've Got A Great System.

The composite decking market is growing like crazy. And no decking within it is growing as fast as TimberTech®.
Among the reasons — superior technology and exceptional dealer support. And now we’re giving you even
more to sell with a complete TimberTech decking system including railing, fascia board, and a choice of

tongue-and-groove planks for a fastener-free surface, traditional 2x6 planks, or our TimberTopper™ deck covers

for resurfacing weathered wood decks. Call 1-800-307-7780 or visit our web site at www.TimberTech.com for \

more information. Unless you want your competition to get all those sales. ﬁmbﬁre(:h \

Engineered Decking Systems \

You'll never find wood this good.

Circle no. 208 \
Tongue-and-Groove 2x6 Planks TimberTopper™ f Fascia §
Planks Deck Covers ;




DRAW on the POWER of your PC

ARCHITECTURAL DESIGN SOFTWARE
call 800.248.0164 or

visit www.softplan.com for a
FREC DEMONSTRATION PACKAGE

material list &
Material List & Cost Estimate m o d c I i n 9
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in our house
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FIND IT | BUILDER's 1999 Buyer’s Guide is the most
comprehensive guide in the industry.
H E RE A builder’s best resource!

N Manufacturer Index
Contact information for nearly 3000 manufacturers

B Product Index
More than 13,500 producis listed in twenty-nine
color coded sections.

N Brand Use Study
BUILDER'S study reveals builders' top brand picks.

You can also find it fast online @ www.builder.hw.net/guide

75% of Wood Quality Problems
are Moisture Related*

Ll

“Hardwood Problems” “Sotwood Prblem;’

Specifying KD Lumber is only the start...

oisture content (MC) in all wood changes with its environment.

MC must be controlled when purchasing and using softwood
for framing and finishing, and when purchasing and installing
hardwood cabinets, doors, trim and flooring. MC is the cause of most
wood quality problems (and related customer complaints) in new
construction. Prevent them before they occur by using and specifying
Wagner moisture content measurement meters.

* Rugged, easy to read and
operate precision instrument.
One year warranty.

Model L606
$285.00

e Operating instructions, species
adjustment tables and Wagner
customer satisfaction staff can
answer all of your questions.

e Batteries, instrument case and
complete instructions included.

Order toll free: *Call for a free industry study: WM\N/ER

1-800-944-7078  Eliminating Wood Problems EFA
Visa, MC, Amex Accepted! By Prof. Eugene Wengert “The Moisture Meter People”

ViH: WA Em Circle no. 286

© 1999 Wagner Electronic Products, Inc.

WHATF IESUI RS
KNOW ABOUL...

THE STATE OF BUILDING
PRODUCT DISTRIBUTION
GHANNELS

Building products are the lifeblood of the
residential construction industry and
how they move from manufacturer
through distribution to builders and
remodelers impacts the profitability of
every house built or remodeled.

In this groundbreaking research,
PricewaterhouseCoopers conducted
over 200 in-depth interviews with
remodelers, home builders, dealers/
retailers, distributors /wholesalers
and manufacturers and convened two
industry roundtables to document the
changing trends in building products
distribution.

It's one-of-a-kind research, sponsored by
PROSALES, REMODELING and BUILDER
magazine, the three key industry
publications serving dealers /distributors,
wholesalers, builders and remodelers.

What you'll get

M The eight major trends affecting the
building product
distribution channel

I The forces driving those trends

B Who will win and who will lose

I What conflict among the players in
the channel means to you

Order Your Copy Now!

Call, mail or fax your order to:
Hanley-Wood, LLC
Reprint Department
One Thomas Circle, N.W.,
Suite 600
Washington, DC 20005

Fax: 202-785-1974
202-736-3446 weekdays
between 9 a.m. and 5 p.m. EST

1 $995 + $3.75 shipping*
Total $

Please provide us with your name,
address, telephone number, credit card
number and expiration date.

* To order more than one copy, please
contact us.
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Your Feature Inarfsigenc“;a'h I te C t

The Ultimate Opportunity
Your company is featured in residential architect. Share this honor with your clients and associ-
ates through professional custom reprints—marketing materials that are as unique as your designs.
* Include with marketing materials, proposals, and plans

* Display i i
[a whole new tool] 4 vt A
* Create a direct mail piece

* Reinforce your professional standing with clients

To order reprints of your company's feature from this issue call Kerrie Harrison
(202) 736-3446 Minimum order 500 reprints

Whether you're an architect, home builder
or potential home buyer, here’s solid
information on using Insulating Concrete
Forms (ICFs), Concrete Masonry and

We're Aerated Concrete for above-grade walls,
plus other innovative concrete
retooling so you technologies for floors, decorative -
can reach our over 60,000 trim, siding, roofing, driveways | | l
and patios.

pages of home building and
remodeling content faster
and easier.

1-888-333-4840

Get Goncrete Answers

for Residential Gonstruction
joilEen

You'll learn all the
advantages and benefits

' ; @ of energy efficient,

e e beautiful concrete homes

i (M PN gt - . - built to last in any
R Lot \\-&M S environment. And you'll
m—————y P\ ; i discover all the technical
) ? B assistance and other
resources available
through the Portland
Cement Association.

Where the Housing
Industry Does Business

PORTLAND CEMENT ASSOCIATION
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Choice Desngn
& Planning Awards

WELL-DESIGNED HOUSING
DESERVES RECOGNITION IN
BUILDER’S OCTOBER ISSUE

nter the Builder’s Choice Design & Planning
Awards today. For 20 years, this prestigious
program has set the industry standard for
excellence in:
e Custom Housing
Production Housing
Community Design
Remodeling and Rehabilitation
Design Details

T+ vy

Deadlines & Fees:
 May 15, 2000
Entry form and fee deadline

For program details and an entry form, clip this coupon
and mail to: Builder’s Choice Awards, One Thomas Circle,
N.W., Suite 600, Washington, D.C. 20005 or fax to:

202-785-1974 or call: Loretta Williams at 800-726-8220

or e-mail: Iwilliam@hanley-wood.com

* June 9, 2000
Completed binder deadline

e There is a $250 fee per standard entry.
$95 per special focus entry.

Name No refunds will be issued.
T. | . - oge
itle Eligibility
Company Name Projects with grand opening and/or first
Street Address occupancy between June 1, 1998 and
City/State/Zip May 31, 2000. Entries limited to the

United States.
Phone
uilder

HanleyWood LLC




ONLY ONE THING TOPS A WORTHINGTON
SQUARE COLUMN—AN ORNAMENTAL
WORTHINGTON CAPITAL.

If there’s & ~ To top off
anything better = your columns,
than Worthington§ select from a

square columns, ™
it’s everything
that comes with
them. Our
columns range
from 6” to 24” in
diameter and
from 6’ to 30’ in for painting.
length. We have ® | | Get the full
PermaCast or ! story on

wood and four Worthington.
different kinds of trim Call for your free

moulding. catalog today.

¥ variety of
beautifully
detailed capitals.
Our decorative
capitals come in
* both polyurethane
and pFaster ready

i

s =

Your source for fine architectural details

WORTHINGTON

PROFESSIONAL ADVICE ¢ DIRECT SALES ¢ JOB-SITE DELIVERY

800.872.1608

Circle no. 349

Custom Built
| to Your Design

Professionals in the field tell us they
prefer to specify Elevette® residential
elevators because of their reliability and
custom features. We design and build

unique products that eliminate call
backs. Specify Elevettes in the upscale
homes you design. They're the number
one residential elevator on the market.

COMPANY OF AMERICA
®

Refer to Sweet’s 2000 General Building
& Renovation File 14235/IND

For free literature, call 1 '800'343'9007 or write to:
Dept. 77, PO Box 1557, Harrisburg, PA 17105-1557
e-mail: isales@inclinator.com www.inclinator.com

Custom design features include free-standing units

Circle no. 276

The Best of Both Worlds

G

e
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i,

A Process

For thirty years, we have been facilitating timber
frame projects for hundreds of architects. An
important part of our success is allowing the
architectural plan to dictate the frame design.

e A H@mg Made Better.

AANSHIP

While structural integrity is imperative,
functionalism must be married to form. Our
experienced designers and craftsmen ensure
that each timber in the frame performs its
job both structurally and aesthetically.

Working with architects to design and craft the most
beautiful timber frame homes imaginable.

Vermont Timber Frames, Inc.
7 Pearl Street, Cambridge, NY 12816
PH: 518-677-8860
FAX: 518-677-3626

VERMONT Website: www.vtf.com
TIMBER Sl e
FRAMES Email: jimgibbons @ vtf.com
UK
Circle no. 334



inspiration
tnhformation
tnsulation

You work hard everyday to serve your clients’ needs and run your
business. You shouldn’t have to work hard to get the information
you need to succeed. BUILDER Online makes your job easier by
delivering over 45,000 pages of home building content for home
builders, residential architects and contractors.

BUILDER Online is your best source for product information,
supplier links, design trends and business advice.

indispensable

Builder

Online

builderonline.com

Part of

HBANET con

e i ' AN



Your Feature \n ‘ . - For your

v copy of our
residential ] \ j : : Color Product
architect ~
Y “24 8T B send $20.00
The Ultimate '.7 . _ for bound book
v, s : 3 $30.00 for special
o P pO rtu n ity \ 4 \ b N ring binder.
« . Wilda, Visa/MC/AMEX
welcome.
Your company is featured in A = Complimentary
residential architect. Share this . brochure

honor with your clients and associ- N available.

ates through professional custom

. . ) ©R.E.D. 1996-99
reprints—marketing materials that Ry,

are as unique as your designs.

. ENKEBOLL DESIGNS

* Display in your office
« Dishistie ot trute Neas 16506 Avalon Blvd. RA30, Carson, CA 90746

Tel: (310) 532-1400, Fax: (310) 532-2042, www.enkeboll.com
and events

¢ Create a direct mail piece

| : Circle no. 216
¢ Reinforce your professional

standing with clients

To order reprints of your company’s Your Job is to Put a Roof Over Your Client’'s Head
feature from this issue call

AP Ty Now Protect Yourself
(202) 736-3446

Minimurn order 500 reprints LN The American Institute of Building Design
has made available to its members an affordable
Professional Liability Insurance
program designed to insure against acts, errors or
omissions of a member while rendering or failing to
render professional services to their clients. The
Professional Liability Frogram is written on a standard
Architects/Engineers Frofessional Liability form
through a nationally recognized program administrator
and an AM. Best “A” (Excellent) Rated carrier. This

R = Professional Liability Program is available only to
sbidly 4“ F[“T professional members of AIBD.
! b . g
' x«ngL For more information please contact
"

AIBD - 991 Post Road East
Westport, CT 068680
(600) 366-2423, www.aibd.org

%[% Circle no. 63




The Northern Roof Tile
Sales Company Inc.

XL ks

Your One-Stop Roof Tile Shop...And More!
(905) 627-4035 e-mail:nrts@wchat.on.ca

www.northernrooftiles.com

Circle no. 310

Your Feature In

architect

The Ultimate Opportunity

Your company is featured in residential architect. Share
this honor with your clients and associates through profes-
sional custom reprints—marketing materials that are as unique
as your designs.

* Include with marketing materials, proposals, and plans

* Display in your office

« Distribute at trade shows and events

* Create a direct mail piece

* Reinforce your professional standing with clients

To order reprints of your company's feature from this issue
call Kerrie Harrison (202) 736-3446

Minimum- order 500 reprints

march 2000 / residential architect

ad index

advertiser

fax

page cicle phone no. web site/e-mail
AIA Expo2000 78 — 617-859-4475 617-859-4354 www.aiaconvention2000.c
Alside Inc. 61 226 800-922-6009 330-922-2175 www.alside.com
American Institute of Building Design 103 63 800-366-2423 www.aibd.com
American Standard 46-47 273 800-524-9797 www.americanstandard-
Aristech Acrylics LLC 16 69 800-485-1124 606-283-7378 www.thedreamhome.co
Bomanite 58-59 224 800-854-2094
Samuel Cabot Inc. 22-23 225 800-US-STAIN 978-462-0511 www.cabotstain.com
Caradco (Part of the JELD-WEN
family) 18-19 221 800-238-1866 800-225-9598 www.caradco.com
Celotex Corporation 8 289 800-CELOTEX www.celotex.com
CertainTeed Building Solutions 35 281 800-233-8990 610-341-7940 www.certainteed.com
Cor-A-Vent Inc. 96 323 800-837-8368 219-258-6162 WWW.COr-a-vent.com
Crossville Ceramics 26 89 888-465-1289 www.crossville-ceramic
Cultured Stone Corporation 37 21 800-644-4487 707-255-5572 www.culturedstone.com
Delta Select 93 259 800-345-DELTA 317-574-5567 www.deltafaucet.com
Designer Doors Inc. 96 74 800-241-0525 www.designerdoors.con
DuPont Corian C4 314 800-986-6444 302-992-2855 Www.corian.com
Eagle Window & Door 79 71 800-453-3633 319-556-4408 www.eaglewindow.com
Enkeboll Designs 103 216 310-532-1400 310-532-2042 www.enkeboll.com
Fantech 88 343 800-747-1762 800-487-9915 fantech-us.com
GAF Materials Corp. 89 46
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Glen Raven Mills Inc. 90 347 www.sunbrella.com
www.somfysystems.con
Graphisoft 43 263 800-344-3468 415-703-9770 www.graphisoft.com/Arc
Grohe America Inc. 87 300 630-582-7711 630-582-7722 www.groheamerica.corr
Heatilator Inc. 77 200 800-843-2848 319-385-5864 www.heatilator.com
The Hoover Company 40 212 800-891-5696 www.hoover.com
Inclinator Company of America 101 276 800-343-9007 717-234-0941 www.inclinator.com
Jacuzzi Whirlpool Bath 32-33 67 800-288-4002 925-938-3025 WWW.jacuzzi.com
James Hardie
Building Products Inc. 2 278 888-J-HARDIE-1 949-367-0185 www.jameshardie.com
Knauf Fiber Glass 4 82 800-825-4434 317-398-3675 www.knauffiberglass.co
Koch Waterproofing Solutions 41 201 800-DRY-BSMT 800-230-8178 www.tuff-n-dri.com
Maax 11 345 800-463-6229 WWW.Mmaax.com
Marvin Windows and Doors 12-13 99 800-236-9690 WWw.marvin.com
Masonite 14 64 800-826-6503 312-750-1233 WWW.marvin.com
Mid-America Building Products Corp. ~ C3 303 800-218-8430 www.tapcoint.com
Milgard Windows 39 92 800-MILGARD 253-926-0848 www.milgard.com
New England Classic Interiors 85 288 888-880-6324 207-774-1685 www.newenglandclassi
Northern Roof Tile Sales Co. Inc. 104 310 905-627-4035 905-627-9648 www.northernrooftiles.c
Pearl Baths 60 346 800-328-2531 www.pearlbaths.com
Pella Corporation C2-1 19 800-54-PELLA 515-628-6457 www.PELLA.com
Portland Cement Association 99 39 888-333-4840 847-966-8389 www.concretehomes.co
Pozzi Wood Windows
(Part of the JELD-WEN family) 45 222 800-257-9663 503-385-3268 WWW.POzZzi.com
Protective Coatings Technology, Inc. 10 316 800-846-3020 www.poly-wall.com
Quik Drive, USA, Inc. 90 86 888-784-5663 615-451-9806 www.quikdrive.com
Simpson Strong-Tie Co. Inc. 9 26 800-999-5099 925-847-0694 www.strongtie.com
Smart Age 91 smartage.com
Softplan Systems 97 79 800-248-0164 615-370-1204 www.softplan.com
Stylemark 86 265 800-446-3040 www.style-mark.com
Superior Fireplace 17 228 800-731-8101 www.SuperiorFireplace
Theo Kalomirakis Theaters 21 348 877-TKTHEATERS www.tktheaters.com
Timbertech Limited 96-97 208 800-307-7780 www.TimberTech.com
TrimJoist Corp. 76 22 800-844-8281 601-329-4610 www.trimjoist.com
Typar HouseWrap 38 51 800-321-6271 615-847-7068 WWWw.reemay.com
Velux-America, Inc. 28-29 23 800-283-2831 800-388-1329 www.VELUX-AMERI(
Vermont Timber Frames Inc. 101 334 518-677-8860 518-677-3626 www.vtf.com
‘Wagner Electronic Products, Inc. 98 286 800-944-7078 541-582-4138 WWW.WWWagner.com
‘Weather Shield Mfg. Inc. 6-7 25 800-477-6808 414-289-0417 www.weathershield.cor
Whirlpool Corp. 3 — 800-253-3977 616-923-3785 www.whirlpool.com
‘White River Hardwoods-Woodworks 88 342 800-558-0119 501-442-0257 www.moulding.com
‘Window & Door Manufacturers
Association 95 298 800-223-2301 847-299-1286 www.wdma.com
Wolverine Siding Systems 27 28 888-838-8100 610-341-7538 www.siding.com
Worthington 101 349 800-872-1608
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special advertising section

architect’s showcase

It's amazing the difference a Boen
Hardwood floor can make in almost
any room. It can be installed in a day.
That's the Boen difference. For more
information write:

Boen Harbwoob FLOORING
350 HoLue DRIVE

BowLEs INDUSTRIAL PARK
MaRTINSVILLE, VA 24112

www.hoen.com e Circle No. 401

Bear Creek Lumber offers fine quality finish
lumber products including sidings, deckings,
T&G interior panelings and wood floorings.
Eco-friendly products available. We special-
ize in cedar, redwood, Douglas fir and hard-
woods. We also stock timbers, beams,
shake and shingle products. Delivery world-
wide. Website: www.bearcreeklumber.com
or call (800) 597-7191 for pricing.

Circle No. 402

CHADSWORTH'S 1.800.COLUMNS’

www.columns.com

HISTORIC WILMINGTON, NORTH CAROLINA

PoLYSTONE™

FIBERGLASS

* Interior/exterior
* Job-site delivery

Exclusively specified by
WILLIAM E. POOLE DESIGNS

IDEA BOOK $20 soft cover,
$30 hard cover. Includes Columns Product
Portfolio. Columns Product Portfolio $5.
FREE FLIER.
Circle no. 404

1.800.486.2118

TELEFAX 910.763.3191

Voted No. 1 Preferred Brand in U.S.

* Columns, pillars, pilasters, posts
* Worldwide shipping
* Competitive prices

ATLANTA » LONDON

OluMmns anc
CBalustré\des

e Cast Stone Balustrades,
Columns & Architectural
Details

* Fiberglass Columns
* Marble/Resin Columns
* Wood Columns

* Synthetic Stone
Balustrades & Columns

* Polyurethane
Balustrades
& Moldings

_@e/xxxﬁ
ek e
Diperence

Call 800.963.3060
Fax 770.962.6988
www.meltonclassics.com

Circle No. 403
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fine architectural millwork products
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Products you can count on. Engineered for

increased dUra blllty and strength,

our deck and railing will turn a comparison

shopperintoa Satisﬁed customer.

EVEINEW

New Concept Louvers
would like to introduce our new line of mainte-
nance free, stock & custom Cupola's for 1999.
Wrapped with PVC coated aluminum and cop-
per, they are made from the same materials as
our custom louvers and never require painting
like wood products. They arrive in three easy
to install pieces pre-cut to fit any roof pitch,
and can be ordered in our stock sizes or to
your specifications! We offer over 450 colors,
and have many different weather vanes and
accessories available. Here at New Concept

3 ' Louvers, we sell value not maintenance!
g:ertamTeedE_ : Call us today — 1-800-635-6448.

PRQ
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V2,02 45
R DIRECT SOURCE |
& 1-800-387-7711

E CURVED STAIRCASS
: EXTERIOR RAILINGS b
- .

B

R ey s
ORNANFNTAL RAIL

. L E B S
SPIRAL STAIRCASES &
AILING COMPONENTS |

ROYAL CORINTHIAN INC.
PREMIUM SYNTHETIC COLUMNS AND BALUSTRADE SYSTEMS

Jobsite delivery. * Durable and long-lasting for both interior and exterior applications.
+ Wide variety of sizes, styles, and finishes. * Custom orders
Patent pending balustrade system, which was designed by engineers, is easy to install.

carr 888-265-8661

www.royalcorinthian.com  rax: (630) 876-3098  Circle No. 407

o
“ i

click in your order/on
Circle Nap406
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Masonry Fireplaces
For The
21st Century

ISOIEIN

Fireplaces and Chimney Systems
A PRODUCT OF EARTHCORE INDUSTRIES

Nation Wide Dealers: 7-800-642-2920

Visit Us At www.isokern.net
Circle No. 409

ISOKERN® - The leader in pyromasonry
with over 50 years experience in mogular
masonry fireplace and chimney produc-
tion. All SOKERN® products are listed to
strict safety standards and meet all
building codes for 100% zero clearance to
combustibles. Safe! Efficient! Affordable!
Quick installation, ISOKERN® is the
choice for all your fire place require-
ments. Standard, Vent-free and outdoor.

ISOKERN®... The Fireplace Of Choice

ANNOUNCING THE
STONECAD" CD-ROM
FROM CULTURED STONE®
Complete information resource on one CD-
ROM-everything you need to select, visual-
ize and specify Cultured Stone® products. It
contains views of all textures and colors, a
photo gallery of design ideas, hatch patterns,
tileable textures, installation information,
specification formats and a Cultured Stone®
Web site link. (800)-644-4487

Offer limited to building professionals.

Please state your profession.
Circle No. 412

r

Preserve Treated
For more than a decade, arsenic- and chromium-free
Preserve® treated wood has been used in some of the
world’s most environmentally sensitive locations. From
the pristine environments of national parks in North
America, Australia, Europe and Japan, to neighborhood
playgrounds and backyards like yours, Preserve treat-
ed wood has been used around the globe to provide a
durable building product for outdoor projects where
environmental values and product safety are a priority.
Chemical Specialties, Inc.

200 East Woodlawn Rd., Ste. 250
Charlotte, NC 28217
www.trgatedwood.com Circle No. 410
productinfo@chemspec.com

Tel: 800-421-8661 * Fax: 704-527-8232

Orac Decor® by Outwater

Since 1970, Orac Decor® has been recognized as a worldwide leader in the production of
architecturally accurate, high-density polyurethane millwork for use in all types of commer-
cial / residential construction, renovation and redecoration applications by providing the
highest quality, least expensive yet most maintenance and trouble free interior environment
ornamentation available. ARCHITECTURAL PRoDuUCTS BY OUTWATER stocks the complete Orac
Decor® collection for immediate shipment with direct savings. Free 950+ page catalog.

ARCHITECTURAL PrODUCTS BY OUTWATER
Call 1-800-835-4400  Fax 1-800-835-4403
Web site: www.outwater.com Circle No. 411
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sn't Grow

dth Edition

- e AL

Beautiful Millaark Dacsa’s Grags On Frees..

._ZI wolded millwerk

Fypon, Ltd.

The largest selection of Molded Millwork in
the industry is displayed in Fypon's 4th
Edition catalog. A color-coded index and
style guide symbols make a quick reference
simple. Includes balustrade and entrance
systems, columns, moldings, window/door
trim and more.

Fypon, Ltd. ¢ P.0. Box 365

Stewartstown, PA 17363-0365
1-888-477-3388  www.fypon.com

Circle No. 413

Call today for your FRgﬁgmde to
or for the location of the Sta

1-800-558-

North American
Hardwoods

The Hardwood Council provides free tech-
nical information to specifiers of North
American hardwood flooring, mouldings,
millwork and cabinetry through “Tips and
Techniques,” a series of ten brochures
available in print, on-line or on CD-ROM. A
self-study test based on Tips #10: The
Book Behind the Look, is available to help
architects earn AIA/CES credits. For more
information, contact the Hardwood
Council: 412-281-4980 or www.hardwood-
council.com.

Circle No. 414
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Design Shoji

Handcrafted hardwood shoji panels are avail-

able in 13 finishes and custom lacquers/stains.

Choose from curved panels, specialty shapes,
award-winning original grid designs, and cus-
tom layouts. Designed as sliding, bifold, shut-
ter, or freestanding screens. All hardware
included. Shown are sliding panels in
Rosewood finish with fabric-lam linen insert
and backlit transom panels above. Call 707-
485-5550 or Fax 707-485-5559.

Website: www.designshoji.com

Shoji specialists since 1982.

Trade only; member of Foundation for Design Integrity
Circle No. 417

ROO Slm Architects and designers
: drawn to the elegance of

at theif natural slate roofing have

an affordable, attractive
alternative with Eternit.
Eternit fiber cement
slates offer authentic col-
ors & textures with various
sizes and shapes for your
custom designs. No other
roofing material combines
ease of installation,
permanence, affordabili-
ty, and natural splendor.
Achieve new heights
and peak performance

with Eternit Slates.

Berks Corporate Center,
Reading, PA 19605

USA (800) 233-3155 Tel (610)
926-0100 Fax (610) 926 9232
Email: RonHruz@EternitUSA.com
Web: www.EternitUSA.com
Circle No. 419

For information on
advertising in
residential architect’s
Architect’s
Showcase section,
please call
Veronica Fountain
at 202-736-3364.

Building? Remodeling?

If so, consider planning for the future by installing a Waupaca Elevator that is designed to fit
your decor. A Waupaca Elevator means comfort, convenience, mobility, and safety. DON'T
BE CAUGHT UNABLE TO REMAIN IN YOUR HOME IN CASE OF ACCIDENT, ILLNESS AND/OR
AGE. Our custom capabilities assure there is an elevator to fit your needs. For further infor-
mation contact:

VWJFPCA Waupaca Elevator Co.
Elm COMPANY, INC. 1050 sO. Grider St

Specify the Specialists™ Appleton, Wisconsin 54914

Tel: 1-800-238-8739 © Fax: 1-920-991-9087 ¢ Circle No. 418




special advertising section

architect’s showcase

[a whole new tool]

Cherry Tree Design

Cherry Tree Design builds custom shoji screens with unsurpassed joinery and design.
Specializing in beautiful hardwoods and custom stains, unique or traditional grid designs, and
durable facings. Window coverings, doors, closets or partitions. Handcrafted in the USA.
Cherry Tree Design © 34154 E. Frontage Road ® Bozeman, MT 59715

800-634-3268 « www.cherrytreedesign.com

Circle No. 420

ACREE

retooling so you

can reach our over 60,000
pages of home building and
remodeling content faster

TRIM-TEX ZCO@ CATALOG

Rigid Vinyl Drywall Beads
& Accessories...More Tips,

Techniques, lllustrations,
Photos and it’s FREE!!!

and easier.

*350 Bull
*350 Cobra Bull

*Magic Corner Kit @@m
* Chamfer Bead Where the Housing
eDivergent Staple Guns Industry Does Business
¢ 18ft. Archway Fast Cap
Fiber Optic Reveal Beads
¢ Miter Markers

Get dll the facts, send for

¢: 800-87 P o .
- 800-644- catalog or check our web site.

Trim-Tex the company you can always rely on for the finest quality, best

cusbmer service, fastest delivery and the most competitive pricing in the indusiry.

‘ ¢ 3700 W. Pratt Ave. © Lincolnwood, IL 60712-2508
Rigid Vinyl Drywall Accessories 1-800-874-2333  www.trim-tex.com

Circle No. 421
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Increase Your Profits!

: ’, Construction Office™ 2000

Construction Office™ 2000
Architect/Designer Version

* Over 100 Construction & Design Contracts
* 200 categories of Residential Specifications
* Estimating Spreadsheet Templates
* Planning & Design Workbook
UDA Construction Office™ 2000 Software is
your comprehensive solution for Residential
Construction & Design Management and
includes over 300 pages of Contracts, Forms,

to accomplish everyday tasks more efficiently.

Special Price of $159.95
30 Day Money Back Guarantee!

s

1-800-700-8321
United Design Associates, Inc.
www.uniteddesign.com

Specifications, Worksheets & Templates designed

Napoleon Gas Fireplace - Installs Just About
Anywhere

The NAPOLEON Direct Vent Gas Fireplace, model GD3200B Bay Window, is not just an attractive
fireplace, but also an effective, highly-efficient heating source, with 30,000 BTU's and 80% maxi-
mum efficiency. It simply vents through the wall or roof with convenient, flexible aluminum vent-
ing, allowing easy installations in corners, inside walls, basements and even bedrooms. Available
in various finishes including a flush mount model (GD3200). The GD3200B also comes with the
“President’s Limited Lifetime Warranty.”

Napoleon Fireplaces, 24 Napoleon Road, Barrie, ON, Canada, L4M 4Y8

Tel:705-721-1212, Fax: 705-722-6031

www.napoleon.on.ca

Circle No. 423
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Your Feature In

architect

The Ultimate Opportunity

Your company is featured in
residential architect. Share this
honor with your clients and associates
through professional custom reprints—
marketing materials that are as unique
as your designs.
* Include with marketing materials,
proposals, and plans
« Display in your office
* Distribute at trade shows and
events
* Create a direct mail piece
* Reinforce your professional
standing with clients

To order reprints of your company’s
feature from this issue call

Kerrie Harrison (202) 736-3446

Minimum order 500 reprints

textures, shadows and dramatic lighting effec;

Special Offer to Readers of BUILDER Magaz¥;
Purchase VectorWorks with rendering direct for
$1061 or VectorWorks alone for $795. Purchase
includes FREE Technical Support and a 90-Day
Money-Back Guarantee.

Diehl Graphsoft Inc
Ph: 888-646-4223 Software for Today’s Professional

Usl: www.diehlgraphsoft.com

Circle No. 422

For information on advertising in

residential architect’s
CAD/Computer Shop section,
please call Matt Granger

at 406-677-3996.




great houses

the gift
a 1,600-square-foot family retreat introduced duo dickinson
to the alchemy of architecture.

112

" hat makes us want to be architects?
When I was 16, I thought I would be an
English professor or a historian. My
best friend in high school had a retreat
in upstate New York and I found myself
1nv1ted to plant a vegetable garden with her in 1972. 1
stayed in her family’s 1,600-square-foot house, which was
designed by Arthur A. Carrara, a disciple of Frank Lloyd
Wright. Built in the early 1960s as part of a large family
compound overlooking a lake, the house projected a crisp,
clean identity amid the pines. More than an architectural
statement, it provided a physical harbor for a truly loving
family, one that embraced me with the sort of uncondition-
al positive regard usually reserved for people who share
the same chromosomal imprint.

That house and its magnificent screen porch showed me

www.residentialarchitect.com

© Patricia Layman Bazelon

how buildings can be manipulated in ways I had never
thought possible. Seeing the simple expression of wood,
stone, and glass in so many dynamic and subtle ways dis-
played the mind’s ability to actually control a small physi-
cal part of the universe.

To a 16-year-old, that was a magical revelation. In
the nearly 30 years since I first encountered this house,
countless birthday parties, planting-weekend celebra-
tions, and holiday fests have instilled it at the core of
my memory.

Houses are indeed buildings, but when they embody

the spiritual essence of a family, they are a gift from God.
This house is such a gift. ra

Duo Dickinson is an architect in Madison, Conn., and the
author of several books on residential design.

residential architect / march 2000



