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GV \EWED TO BE THE BEST

* [-800-54-PELLA

* WWW.PELLA.COM
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FOLD-AWAY HANDLE COMPLETELY INTEGRATES
INTO WINDOW FRAME FOR A SLEEK LOOK.

PATENTED SURELOCK? SYSTEM LIFTS
AND LOCKS SASH FOR SECURE CLOSURE.

STANDARD VENTING UNITS NOW
AVAILABLE UP TO 3B"x 71!

HIGH-QUALITY STAINLESS STEEL OPERATING
HARDWARE FOR DURABILITY AND PERFORMARNCE.

DPS50O COMMERCIAL-GRADE PERFORMANCE
AVAILABLE ON ALL STANDARD SIZES.

CLIENTS NOTICE THE DETAILS.
GET NOTICED WITH PELLA,

e ThnE McCacc BoaTtyarp

e WHiDBEY IsLanD, WA




Superior’s new direct-vent gas fireplaces are designed not only for
beauty, with realistic logs and larger glass viewing areas, they're
also built to install easier than ever almost anywhere. Both top
and rear vent outlets give you many more location choi

ok

And using our new Secure-Vent™ makes installation simple

. . . . Co-6p
and reliable. Laser-welded seams and twist-lock compression fit create a truly EWOCas/ng/fem@,;, G
" Gas gy,

airtight system. The components slide together effortlessly and fit three times ! SU PERIOR
®
: T e ———— e

tighter than the industry standard! For the distributor nearest

Crafting Fireplaces Since 1932™
I you, call 800-731-8101. He’s your Superior connection. www.SuperiorFireplace.com
Circle no. 228

ccure-Vent” by Security Chimneys International © 2000 FireCraft Technols




residential architect / april 2000

contents

L TR e S
Yr\g\fﬂs I faucets | peints / sinks ¢ sarage door

s I decorative tits | floor tile dxshwas

mber / duot hardware I lavs / rof

ngeratorg 1 cook
s / garage doorsf windows / siding | ;angss) j
shwashers I showerheads / linoleum / skylights
af:fgerators [ cooktops stams i doors / decorat
sldmg'l rapges [ lighting / recycled lumber | di
0 m}skyﬂghtsltaucets pamtslsmkslgaf& ‘
doors [ decorauve tile [ floor tile [ mshwashers |

ed {umber | door hardware [ Javs | retrigerators

s | sinks / garage doors | wi ndowslsxd ngfran

o | dishwashers / showerheads | tinoleum | skytic

geratoré | cooktops / stains / doors / decors

refri
e S

page 6

residential architect / april 2000

from the editor..page 13
letters..page 16

home front..page 30

Meier’s honor / Chattanooga report / Cooks’ tour /

Last call: Renaissance 00 / ATA expo / Common code /
High Sierra marks / Sunken treasure / Bench press

o+ Practice..page 50
o * With so many products available, how do you help your clients
4 choose wisely? Veterans of the spec wars share their strategies.

cover story:
architects’ choice..page 67
We asked some of the country’s top residential
architects what products they love most.

Here are their favorites—and why.

produced by Meghan Drueding and James Schwartz

beyond the projects..page 92
A new generation of affordable housing—

' represented here by outstanding developments

in California, Chicago, North Carolina, and
Washington, D.C.—cultivates community.

by Bruce D. Snider

doctor spec..page 120
By posting a 3-D model on the Web, an architect keeps a show-home
project’s scattered participants well informed.

hands on..page 128
Clever light boxes built into the floor illuminate a dark interior.

great houses..page 152
Lessons from an old family home shape J. Carson Looney’s work.

Cover photo: David Sharpe

www.residentialarchitect.com 3

Smartsystel

Treated Engineered Wood Siding & Exterior Products

Circle no. 351



frame projects for hundreds of architects. An
important part of our success is allowing the
architectural plan to dictate the frame design.

While structural integrity is imperative,
functionalism must be married to form. Our
experienced designers and craftsmen ensure
that each timber in the frame performs its
job both structurally and aesthetically.

Working with architects to design and craft the most
beautiful timber frame homes imaginable.

Vermont Timber Frames, Inc.
7 Pearl Street, Cambridge, NY 12816
PH: 518-677-8860
FAX: 518-677-3626

VERMONT Website: www.vtf.com
TF ‘R’x :‘EE‘; Email: jimgibbons @vtf.com
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Imagine a warm tropical rain. ..

Listen 1o the raindrops pattering
gently on the forest floor.

Feel the soft caress of the
water as it wraps you in its
soothing embrace.

Inspired by the sensuous
splendor of the tropical forest,
i Rainforest™ from MAAX®
J has redefined the very essence
of showering with its
enticing new design and
innovative leadership.

Visit us and discover our inspired line
of new bathroom products for 2000 at KBIS,
Booth No. 3405. Welcome to paradise!

\ w .Af'\
Ahead or THEWAVE

Designer and Manufacturer of Bathroom Products

Northeast: 1 800 463-6229 » Midwest:-1 800 846-3298 ;
Southeast: 1 800 625-6229 « Western Regions: 1 800 463-6229
Circle ho. 345 wWww.maax.com .
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Want to flex your creative muscles a little more? Look to ImproveNet. We have all the resources

to help you win the most interesting home improvement projects in your area. And work with

homeowners whose average budget is over $50 thousand. If you'd like to do more of the work

every architect and designer dreams about, go to ImproveNet.com for membership information.

Beige Beige Beige

ImprovelNet

www.ImproveNet.com
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Presidential TI

TRI-LAMINATE SHAKE SHINGLE

We challenged our research center to give us the
thickest asphalt shingle ever made, and they
developed the world's premier Tri-Laminate.
Shingles so thick they cast their own shadows to
create a dramatic cedar shake effect. But, never to
rest on their laurels, they took their know-how to
an even higher level with the beautiful new
Presidential TL. An even thicker Tri-Laminate to
make luxurious homes look even more luxurious.
Engineered with the highest UL Class “A” Fire

THE INCOMPARABLE PRESIDENTIAL TL
HAS BEEN SELECTED FOR SUNSET
MAGAZINE'S “IDEA HOUSE 2000.”

rating and UL Wind rating, and 3M™ Algae
Block™ to protect them from dark, dingy effects
of algae build-up. Presidential TL features a
Lifetime Transferable Warranty, and has
earned the coveted Good Housekeeping Seal.
One more example of the knowledge we have to
share with you about Celotex building materials.
To learn more, visit our learning center, Celotex
Tech, at www.celotex.com, or call 1-800-CELOTEX.
“We're the company you can talk to.”

e
A

Good Housekeeping
iy DTISES 5
“Celotex* Tri-Laminate Shingles
have earned the prestigious
GOOD HOUSEKEEPING Seal which
means GOOD HOUSEKEEPING
stands behind this product.”

3M Algae Block

Copper Roofing Granule System

Circle no. 289

Build On Our Knowledge

CRILING TILES / SHINGLES / GYPSUM BOARD / RIGID FOAM INSULATION
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This is your calling. To create an intriguing space. At your mercy are long-lasting windows that go far beyond wood and glass



Weather Shield

Windows & Doors

uilt to your specs to create a refuge that livens things up. Call 1-800-477-6808 x2329 or visit us at weathershield.com See the light™
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N-TRODUCES KITCHEN SINKS
HAT CAN TAKE THE HEAT

household innovations since the whirlpool bath— Astracast® kitchen sinks. Astracast
t's even harder than cast iron. It's remarkably beautiful yet virtually indestructible.
es won't scratch it. Cast iron pots won't chip it. Choose from lustrous single and double
solid and granite colors. Fire up your business with Astracast, only from Jacuzzi.

- ASTR — CAST
catalog 1-800-288-4002 ® www.jacuzzi.com —

» JACUZZI®




from the editor

word of mouth

do you know what people are saying about you?

by s. claire conroy

veryone who
knows you has an
. . opinion of you.

™ Some people like
you, some love you, and
some misguided souls may
dislike or even—gulp—hate
you. Now, the latter might
be just fine if you were inde-
pendent counsel Kenneth
Starr, but it’s a problem if
you're a residential architect.
Although you may hope the
beauty of your architecture is
what wins you commissions,
that’s probably only part of
the equation. Word of mouth
is the real behind-the-scenes
deal sealer. It’s the single
biggest sales tool you have
going for you.

We live in the dreaded
information age, bombard-
ed through every existing
medium with advice, news,
things to buy, and so on.
It’s nearly impossible to
sort through everything we
encounter and assign a
value to it. Maybe that’s
why word-of-mouth recom-
mendations are more
important than ever.

If someone we trust and
respect tells us about some-
thing important, that gets
our attention.

pulling teeth

If I’'m looking for a dentist
—someone who’s going to
have a direct, personal

residential architect / april 2000

effect on my life and well-
being—I certainly want a
close friend to recommend
someone she’s gone to hap-
pily, healthily, for years.

And if I'm going to
spend $500,000 or $5 mil-
lion on a custom home, I
definitely want a talented
architect who can design
wonderful houses, but I
also want one I can deal
with contentedly for the
two years or more of close
collaboration the process
requires. I want someone 1
trust to tell me her experi-
ence with my architect was
good for her.

Have you stopped to
think about all the ways
you may be losing that pre-
cious word-of-mouth rec-
ommendation among your
clients? Have you alienated
them by not returning their
phone calls promptly? By
dismissing a concern they
mustered the courage to
tell you about? By direct-
ing your comments to one
spouse and unconsciously
ignoring the other? By
designing something
beyond their budget?

Keeping your clients’ high
regard is a minefield, and you
have to watch not only your
own behavior but that of
every member of your firm.

There’s another, more
subtle way you may be
short-circuiting your refer-
rals: by disaffecting custom

builders. If you damage
your reputation among
those best suited to build
your houses, you’ll find
only inferior builders will-
ing to work your projects.
They’1l butcher your jobs
and ruin your relationship
with your clients.

How do you know if
you’re builder poison?
Some clues: Do reputable
builders work with you
once and not again? Are
they suddenly busy on
other jobs? The bold ones
might tell you gently your
jobs are too complicated or
unprofitable for them. The
untold story may be they’re
calling you “difficult” or
worse behind your back.

Your good work and
your good name are all you
have going for you. Treat
them like gold.

Photo: Katherine Lambert

expert opinion
Wouldn’t you love to be
able to assemble a panel of
experts every time you had a
question? Well, magazines
have that luxury. This issue
we asked top residential
architects from across the
country to recommend their
favorite products. The re-
sulting feature, “Architects’
Choice,” begins on page 67.

We'll do this feature again
next year, so if you have a
favorite product you’d like
your peers to know about,
sent the recommendation our
way. Add your voice to the
word of mouth. 7=

Questions or comments?

Call 202.736.3312; write

S. Claire Conroy, residential
architect, One Thomas Circle,
Suite 600, Washington, D.C.
20005; or e-mail cconroy @
hanley-wood.com.

www.residentialarchitect.com
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Build Your Reputation on a
WELL-GCONNECTED House'!

CONTINUOUS LOAD TRANSFER PATH. e H7 HE

In new construction or older retrofits, | MTse
Strong-Tie® connectors help provide the ‘
continuous load transfer path of a
well-connected house.

LSTA24

GREATER DURABILITY.
Solid connections at S
and roof rafters, mean %on

greater durability to help
withstand imposed loads
at critical building
junctures throughout
the structure.

LOW INSTALLED COST.

Engineered for quick

and easy installation,
Strong-Tie connectors
save costs in time, labor
and materials. For retrofit,
remodeling or new
construction, they're the
first choice for professionals.

CODE RECOGNIZED.

Strong-Tie has more code-
recoghized connectors than
any of its competitors. Since
1956, we've set
the quality
standard in

the timber
connector
industry- and
have earned the
reputation of
having no equall

- For extrsz
reinforcement]

where it counts, choose
Strong-Tie, the brand to helg
Yyou get well-connected

SIMPSON STRONG-TIE® CO., INC.

SIMPSON # The World's “No Equal” Structural Connector Company Gircle no. 26
Strong{['ie@ National Toll Free: 800-999-5099 Web Site: www.strongtie.com 1509001 e
CONNECTORS California m Connecticut m Florida m Illinois m Ohio m Texas & Washington s British Columbia m Ontario REGISTERED House




For a FREE catalogue on Kolbe & Kolbe wood or vinyl .
B <

windows and doors, call 1-800-955-8177 or visit us on

the World Wide Web at www.kolbe-kolbe.com. '3 )
Kolbe & Kolbe

Millwork Co., Inc.
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letters

keep those cards, letters, and e-mails coming, folks.

wright way

& am delighted to have
I been included in the
% - February issue (Great
I Houses, page 88).

The photos you selected
of the Goetsch-Winckler
House, one of Frank
Lloyd Wright’s Usonian
Houses, are very good. I
hope seeing them will
inspire some creative
thinking for low-cost sin-
gle-family housing, which
we sorely need. Most low-

cost single-family housing

today looks like something

out of the 19th century.
Eric Lloyd Wright

Eric Lloyd Wright Architecture

& Planning
Malibu, Calif.

habitat forming

* just read your February

! issue featuring the Homes
for Habitat competition.
Last year you featured 12
entries. Why only six this
year? Could it be because
this year’s program (specif-
ically, the 28-by-40-foot
footprint) was so restrictive

compared with last year’s
competition?

Your magazine recog-
nized four of the five possi-
ble basic layouts. The only
concept not represented
was four bedrooms down
the length of the house.
Since there must have been
so many entries with identi-
cal plans and elevations,
what separated the winner
from the rest? It certainly
was not unique. The article
highlighted design features
common to other entries,

including my own. I believe
architects and others would
be interested to hear more
comments from the judges.

I’m looking forward to
this year’s challenge.

Ken Mackenzie
via e-mail

The editor replies: Although
our Homes for Habitat com-
petition is a design awards
program, it is primarily a
charitable enterprise to ben-
efit Habitat for Humanity
International. Because the

LIFE is a registered trademark of Time, Inc.

Used with permission.
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Habitat affiliate, the recipi-
ent of the house, and the
building site change from
year to year, the program is
different each year as well.

And because we actually
build the first-place-win-
ning design, the judges are
very pragmatic in their
decision making: Will this
design work for the family,
does it make good use of
limited space, will the ele-
vation fit the neighborhood,
and, most important, can a
volunteer crew build this
house easily?

For the 1999 competi-
tion, once the judges had
identified the most practi-
cal, buildable plans, they
narrowed the field to

designs that were quite
similar. Their final deci-
sions were truly a matter of
splitting hairs—balancing
the best bedroom sizes,
great-room size, pleasing
elevations, and ease of
construction.

When it came time for
the judges to bestow other
design awards (the number
of awards is at their discre-
tion), they chose from
among the group of similar
finalists they had pored
over for so long. And
thus, the top awards looked
much alike. Uniqueness
was not among the judges’
chief concerns; livable,
buildable, and pleasant-to-
look-at were.

homes for habitat

honorable mentions

carl m, dominguez
and robin barker
mabers epsicin archicts

seitrle

awand for overall quality of devign

john s. groves Il
1563 dev

Syde g

awand fos actisic qustity of prescasation

redlines

; n the February issue’s

| coverage of the Homes
for Habitat design competi-
tion, we misspelled the

name and firm name of one
of the award winners and
misidentified another. The
correct information appears
above. We regret the errors.
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To learn more about specifying Cabot products, call 1-800-US-STAIN ext. 347, or visit www.cabotstain.com/347

TMS Architects

Bill Soupcoff, AIA

16 years specifying Cabot
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The Sofia™ Suite The Trivella™ Suite

The Chipriani™ Suite The Gianni™ Suite

..ISTHE NEW CHOICE IN BATHROOM SUITES

Now you can offer your customers Jacuzzi quality, style and performance on a
grander scale. Because now there is a complete collection of Designer and
Builder sinks, toilets and bidets beautifully designed to coordinate with Jacuzzi®
whirlpool baths and shower systems. Choose from a breathtaking array of colors
and styles to fit every taste and budget, all made in America and backed by Jacuzzi.
It’s not just a bathroom. It’s a statement of quality.

Only from the innovator of bathing luxury.

Jacuzzi Whirlpool Bath and Jacuzzi are registered trademarks of Jacuzzi Inc. THE GENUINE BRAND.

Circle no. 67

Call or click for information and a free catalog JACUZZI WHIRLPOOL BATH
[-800-288-4002 www.jacuzzi.com




Some things are famous for their cracks.
The houses you build shouldn’t be.

If you build with stucco, then you know. Do the job right and
you'll do the job once. That's what more and more builders are
now discovering with new Tyvek™ StuccoWrap™ the latest addition
to the Tyvek" Weatherization System. We've specifically engineered
StuccoWrap™ to manage the challenges of both

traditional and synthetic stucco applications.

Unlike building papers, StuccoWrap™ won't absorb
water. With traditional stucco methods, this provides for a more
even curing process and results in a stucco up to 30% stronger,

with minimized cracking.

With synthetic stucco or EIFS construction, the grooved texture

of StuccoWrap™ channels moisture away from the structure.

©1998 DuPont. Tyvek™ is a DuPont registered trademark for its brand of spunbonded olefin.
HomeWrap™ is a DuPont trademark for its brand of weatherization system.
StuccoWrap™ is a DuPont trademark for its brand of weatherization system.

This water management feature of StuccoWrap™ helps

prevent the damage caused by water.

StuccoWrap™ also offers all the same benefits of Tyvek" HomeWrap™
keeping your homes cool in summer and warm in winter. Exactly

what you want, no matter where you build.

Use Byvek® StuccoWrap™ Because when your
reputation’s on the line, you can’t afford not

to do the job right. For more

information, or to speak

~ fw with a DuPont Tyvek®

Specialist, call 1800-44-TYVEK"®

(1 800-448-9835).

Tyvek:Stuccol\h
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MILLENNIUM™
SIDING
OR EQUAL?

YOU MUST BE
JOKING.

Millennium siding has no equal. We're not kidding.
Specify Wolverine Millennium siding with the patented
SwmartWall™ System that incorporates the Nail Tight™ Flexible Hem

and PermaFlex™ Suspension Cables. These allow the panel to

adjust as homes expand and contract with changes in

seasons and temperatures. Or specify the only siding with
the "Blow-Off Warranty.” Either way, there is no equal.
We call this concept SpecLock™

Specify Millennium. You'll get beauty,
performance and durability. It won't rip off the wall.

1 5 o » And no one can rip off your specs. Learn more at
Wolverine

i www.siding.com, www.sweets.com or
Great looks that last.™
www.arcat.com. For a free sample and a copy

of the warranty, call the Wolverine Architect

Hot Line, 888-838-8100.

o :
A Quality Brand of CertairTeed Corporation C] rcle no. 28
© 2000 Wolverine




Moral of the story: Our windows and doors will survive. Heat. Cold. Big, bad weather. Not a chance. Not against Integrity
Windows and Doors from Marvin. All of our Integrity products have a virtually indestructible exterior made of Ultrex®—a material muc

more durable than vinyl. With Ultrex, these easy-to-install ~ #& L . windows and doors stay square ar

won't bend or warp. Which means no job-site hassles. And 3 33k BF since Ultrex stands up to the elemen

you are protected from call backs as well. Moreover, Ultrex's i high insulating properties mal




/\ Integrity products remarkably energy efficient. Enough, in fact, to earn an Energy Star qualification. But, brawn is nothing

MZE without beauty. So Integrity products also come with wood interiors you can stain or paint. And Ultrex's finish is paintable

> match exterior colors, too. For your next job, look to Integrity from Marvin. With our complete line of products, including the new swinging

=
oor, you'll easily find what you need. And that, in our book, always leads to a happy ending. I“tegrltv

From Marvin

Jiscover what we're made of, call 1-800-267-6941. In Canada, 1-800-263-6161. www.integritywindows.com Built to pe rform.

0950004C
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Your Feature Inarisffe?ja'h i te C t

The Ultimate Opportunity

Your company is featured in residential architect. Share this honor with your clients and associ-
ates through professional custom reprints—marketing materials that are as unique as your designs.

* Include with marketing materials, proposals, and plans

* Display in your office

« Distribute at trade shows and events

* Create a direct mail piece

* Reinforce your professional standing with clients

To order reprints of your company's feature from this issue call Kerrie Harrison
(202) 736-3446 Minimum order 500 reprints

No Nails
(Adhesively Applied)

No
Caulk Required

The Only Thing That Should Be

Between Your Ceiling And Your Walls.

ot Your Ordinary Cromn Moulding

Call : for our FREE profile guide.
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California Redwood Association
1-888-Cal-Redwood
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Think outside the box.

A CELLINI MONACO KITCHEN IN BIRD’S EYE MAPLE

FOR AN EXCEPTIONAL LOOK IN CABINETRY THAT YOU WON’T FIND ANYWHERE ELSE,
VISIT YOUR NEAREST CANAC SHOWROOM OR CALL 1 800 CANAC 4U

A KOHLERCOMPANY

To ORDER A ‘KITCHEN PLANNER’, PLEASE SEND YOUR NAME AND ADDRESS WITH A $5 CHECK
TO ORDER A ‘CANAC INSPIRATIONS’ BOOK, PLEASE SEND YOUR NAME AND ADDRESS WITH A $15 CHECK
(PAYABLE TO CANAC KITCHENS) TO: KITCHEN PLANNER, 360 JOHN STREET, THORNHILL, ONTARIO CANADA L3T 3M9

Circle no. 43
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Granular Surfaced Leak Barrier

’T@ “The Ultim_gte
Leak Barrier”’

Exceptional Leak Protection...
Rubberized, fiberglass-reinforced asphalt
membrane insures

long-lasting, watertight seal
Eliminates Waste...

Repositionable adhesive aggressively
adheres over time

Easy, Precise Installation... |
Split release film |
Lays Flatter...

Fiberglass reinforcement

Enhanced Safety...
Slip-resistant surface

w(@ Circle no. 377
- Quality You Can Trust Since 1886...from
North America’s Largest Roofing Manufacturer

GAF MATERIALS i i
CORPORATION GAF Materials Corporation ® 1361 Alps Road ® Wayne, NJ 07470




GAGGENAU

Appliances for the Kitchen of a New Era.
By Gaggenau.

Built-in kitchen appliances from Gaggenau are the perfect
balance of form, technology, appearance and practicality.

A wonderful example is the Gaggenau VK 111 built-in steamer.
Unlike a pressure cooker, this new multifunction appliance steams and stews food without
pressure. Utilizing two cooking inserts, a stepless temperature control and an advanced
heating and pressure release system, your water or soup stocks evaporate quickly and
efficiently. It allows you to steam gently, while retaining the natural taste, color and aroma
inherent in the food. You save vitamins and minerals while using less energy.

To find out more about this cooking innovation or other
unique appliances in the Gaggenau collection, call us at 1-800-828-9165. Or visit us online
at www.gaggenau.com/us. The difference is Gaggenau.

Circle no. 52



THERE WAS A TIME
WHEN You CouLp Only BuiLp IT IN YOUR HEAD.

Sl e
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Freedom to create what you once only dreamed possible. Trex’ Easy Care Decking®. No sealing. No splinters. No limits.
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tips and trends from the world of residential design

lasting impression
& esigning a house that’s beautiful and livable at the moment

of its completion is one thing. But creating a residence that

astounds and awes 33 years later is quite another.

Richard Meier, FAIA, (below, left) accomplished both with
his 1967 Smith House, in Darien, Conn., and this year the American Institute
of Architects recognized that achievement. The AIA bestowed upon the house
its 25-Year Award, which it gives each year to a building project ranging from
25 to 35 years old that exemplifies a design of enduring importance. The Smith
House is only the sixth residence to win in the award’s 31 years of existence.
The judges remarked on the steel-framed building’s singular craftsmanship,
its relationship to its site, and its effect on generations of Modern architecture.
“Smith House was a turning point for Richard Meier,” says San Antonio

architect Boone Powell, FAIA, who nominated the home for the award. “It

represented a culmination of everything he’d done up to that point, and it led the way to the work he did later.” Meier’s

client must have felt the same way; the house remains in the hands of its original owner.—meghan drueding

© 1997 Luca Vignelli © Ezra Stoller/Esto © Ezra Stoller/Esto
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© Scott Frances/Esto

The house’s
glass-walled back
(above and left,
center) contains
its public gather-
ing spaces, while
the private rooms
are in the front
(near left).

cooks’ tour

[ f consumers can take a Range Rover

. for a test spin, why not a high-pow-

. ered cooking range? That’s the think-
§ ing behind Viking’s new Culinary Arts

]
;
|

|
[

|
8

= Center. It opened its first demonstra-
tion kitchen in Memphis, Tenn., last spring
and a second one in Nashville, Tenn., in
November. Conceived as both teaching
kitchen and retail shop for professional-
caliber cooking tools, the centers host
cooking classes and demonstrations by
visiting chefs.

“The centers benefit designers by offer-
ing their clients the opportunity to test-
drive the full Viking product line in a set-
ting where they can use the products the
way top chefs would use them in their
own kitchens,” says Jane Crump, Viking’s
marketing home economist. The appli-
ances aren’t actually sold at the centers.
Consumers are referred to a local dealer.

This story first appeared in residential architect’s
sister publication REMODELING magazine.

chattanooga report

—

= = he United Nations chose Chattanooga,

" Tenn., as one of its 12 Global “Best Prac-
E tices” Cities in 1996. In 1997, Utne Reader
% named the location one of the 10 most

e ———

Courtesy Chattanooga Néighborhood Enterprise

Developer Chattanooga Neighborhood Enterprise recent-
ly renovated the city’s crumbling, historic Grand Hotel into
a low-income apartment complex called The Apartments
at the Grand.

residential architect / april 2000

enlightened towns in America. And U.S. News
& World Report designated it one of six inter-
national “smart cities” in 1998. With all that
acclaim, you’d think the city’s planners would
be content to sit back and relax.

They’re not. River Valley Partners, a not-for-
profit downtown economic development organi-
zation, recently commissioned a study by Ernst
& Young Kenneth Leventhal to examine Chat-
tanooga’s development needs over the next
15 to 20 years. One of the study’s major findings:
More downtown housing will be a key compo-
nent of the city’s continued economic success.

Chattanooga has a head start on tackling
that issue. According to Jill Kidder, River Val-
ley Partners’ marketing director, 125 to 150
units of housing have been built downtown
since 1993. Previously, no one had built any-
thing residential there in 20 years. Some 150
to 175 additional residential units, from low-
income to luxury, are committed or under con-
struction. Keep an eye on this progressive city
for new answers to dwelling well downtown.
—m.d.

www.residentialarchitect.com 31



our new Clad Casemaster Round Top



our new Clad French Casemaster

Five new products introduced in the last nine months alone. Why so

many? Simple. To meet a need. Your needs, for products that are more
durable, more consistent, easier to install. Your customers’ needs, for a
our new Qutswing French Door

unique shape, a special size, higher performance or lower maintenance.

At Marvin, we make wood windows and doors in over 11000 standard

shapes, styles and sizes. Add to that our virtually unlimited custom

sty S —

T
.

capabilities and the point is this: no matter how simple or complex your

our new Swinging Screen Door

project is, we've got the ideal solution for you. All you have to do is ask.

For afree catalog, call 1-800-236-9690. In Canada, 1-800-263-6161. www.marvin.com

'MARVINUE

and Doors

Made for you.
Circle no. 99
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renaissance 00
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completed binder deadline:
may 1, 2000

| The Renaissance 00 design
competition, sponsored by
residential architect’s sister
publication REMODELING maga-
zine and the NAHB Remodelors
Council, recognizes excellence
in residential and light commer-
cial remodeling and renovation.
For more information, call
202.736.3450, or visit
www.remodeling.hw.net. At left:
A Renaissance "99 winner by

132nd annual national aia

convention and expo
may 4-7
pennsylvania convention center, philadelphia

Look for residential design seminars and product
booths at the AIA’s yearly conference. For details,
e-mail convention@aiamail.aia.org, or call
202.626.7300.

lightfair international 2000
may 9-11
javits conference center, new york city

Join more than 17,000 architects, engineers, and
other design professionals at the country’s largest
architectural and commercial lighting trade show
and conference. As many as 400 exhibitors will
display their products at the event. Register at
www.lightfair.com.

american modern,
= 1925-1940: design
for a new age

may 16—january 7
metropolitan museum of art, new york city

More than 135 objects—including furniture, appli-
ances, lamps, and the like—created by the first genera-
tion of American industrial designers will be on display
as part of this special exhibition at the Met. For details,
call 212.535.7710, or go to www.metmuseum.org.
Shown above: lounge chair (1932) by Paul T. Frankl.

www.residentialarchitect.com

House + House of San Francisco.

a/e/c systems 2000

june 5-8
washington, d.c.

At the 21st A/E/C international technology trade show
and conference, attendees will have access to 1,300
booths and 100 educational programs. For details, call
800.451.1196, or e-mail info@aecsystems.com.

uli conference
june 12-13
charleston, s.c.

This Urban Land Institute conference will address
issues related to the development of resort and
active adult communities. For more information,
call 800.321.5011, or e-mail kkaiser @uli.org.

the politics of place: cnu 2000
june 15-18
portland, ore.

ConNcRESs

The eighth annual Congress for the New
Urbanism will convene to discuss methods of
creating better communities. To register, call
415.495.2255, or go to www.cnu.org.

national design triennial
through august 6

cooper-hewitt national design museum,
new york city

A comprehensive look at American
architecture, product design, and
graphic design. At right: Greg
Lynn’s model of the Hydrogen
House (1996). Call 212.849.8300
for details, or check out www.
si.edu/organiza/museums/design/ndm.htm.

frank lloyd wright:
windows of the darwin d. martin

house
through august 20
national building museum, washington, d.c.

View original art-glass windows, doors, and skylights
created by Frank Lloyd Wright for the Buffalo, N.Y.,
Darwin D. Martin House (1906), which is undergoing
a $23 million restoration. Call 202.272.2448 for
details, or go to www.nbm.org.

residential architect / april 2000



CertainTeed Corporation -

Advancing the Building
Design Profession by
Promoting Your Continuing
Education. Online Courses

at www.certainteed.com

18 Credits in 4 Days!
Come to AlA’s National Convention
in Philadelphia (May 4-6) to earn
valuable continuing education credits
at seminars and on the expo floor. All
credits will be electronically recorded
for AIA members immediately follow-
ing the convention. For details visit:

www.aiaconvention2000.com

Circle no. 281

Continuing Education...
TS A
CLICK AWAY

CONTINUING EDUCATION EVENTS

WHEN THE EVENT

MAY 2-3 AIA/CES Providers Conference
AlA 2000 Convention & Expo

MAY 4-6

LOCATION

Philadelphia,
Pennsylvania

Philadelphia,
Pennsylvania

MAY 12-14 AIBD Mid-Atlantic Conference Lancaster,
Pennsylvania
MAY 17 CAAD Primer: An Intro to Charlottesville,
3-D Modeling and Rendering Virginia
JUNE 9-11 AIBD Texas Society Convention Corpus Christi,
Texas

BUILDING SOLUTIONS {8

DESCRIPTION

This event is designed for AIA/Continuing Education System Providers both old and new. Learn
how to play a key role in the professional development of architects and about new guidelines for
2000. Contact Kay Kane at kanek@aiamail.aia.org.

The AIA 2000 Convention,“New Century-New Vision,” will provide a forum to address the
profession’s impact on the future of our communities. Visit www.aiaconvention2000.com
for more information.

Highlights of this conference include a tour of old Lancaster, the Amish country and seminars
on the historic significance of farmhouse structures and timber framing.
Contact Elaine Farrell at efarrell@farrell-assoc.com.

This twenty-hour program introduces three-dimensional computer aided architectural design,
digital terrain modeling, and rendering. Contact Roseanne Parks at parks@pvirginia.edu.

Headquartered on the beach, this convention will feature a tour of Heritage Park — a group of
historic buildings that were restored after being moved to a city park from various locations
around Corpus Christi. Contact Lilli Gonzalez at texasaibd@aol.com.
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common code

¥ t may not inspire a ticker-tape parade, but the release

of the International Building Code (IBC) this spring is
l monumental as a nationwide baseline for prescriptive

codes and standards. Part of an 11-book set, the IBC
and other so-called I-codes (including the International
Residential Code, or IRC, also recently released) consol-
idate the fragmented system of regional model codes
into a single series that applies coast to coast—as soon
as state and local code jurisdictions adopt them. The
I-codes mean that, “as an architect, I don’t have to reor-
ganize my thoughts depending on the jurisdiction,” says
David Collins, FAIA, chairman of the AIA’s code com-
mittee. Even states like New York and Wisconsin, which
have eschewed the regional model codes in the past, are
working toward adoption of the I-codes.

Five years in the making, the new code series not
only brings together and enhances the model codes from
BOCA, ICBO, and SBCCI, but also offers coordinated
content. While housing architects will likely refer to the
IRC on most code issues, for example, provisions for
extreme seismic or high wind conditions are referenced
in the TBC. “The coordination of the codes is the big dif-
ference [from the past],” says Ron Burton, staff vice
president of Building Codes &
Standards at NAHB. In addition,
the IRC specifically includes con-
temporary code issues either exclud-
ed or piecemealed in previous code
books, such as updated steel fram-
ing and home energy criteria.

As a cooperative effort among
the three regional code bodies and
other interested parties (convened as
the International Code Council), the
series will likely be adopted as a set,
Burton says, with only a few modi-
fications by state and local jurisdictions. A national code
also means more consistent and coordinated training and
certification efforts, says Collins, with online access
making it easier to disseminate information and perhaps
hasten adoption.

In addition to the benefits of using the same code
nationwide, architects also may reduce their liability.
“Now, something built to code means you’ve met the
law,” says Burton, noting provisions for accessibility
and flood protection based on those set by other agen-
cies, such as HUD and FEMA, that often conflicted
with model codes in the past. “There’s a lot more in
the I-codes than in any other previous model codes.”
The next step? International performance-based codes,

a process already in the works.—Rich Binsacca

www.residentialarchitect.com

lilustration: Dan Yaccarino

high sierra marks

4 hat do Vermont, Rhode Island, Oregon, and Maryland

have in common? The Sierra Club chose the four
states as tops in their respective categories in its 1999 Sprawl
Report. The environmental advocacy group picked Vermont in the
community revitalization category, citing the state’s efforts to aid
local businesses, limit the spread of massive chain stores, pro-
mote affordable housing, and preserve open space. Rhode Island
ranked first in transportation planning, due to its strong commit-
ment to improving and expanding its public transportation and
walk/bike trails. Oregon’s urban growth boundaries, and the fact
that it has the country’s only directly elected regional planning
entity, won the state best in land use planning. And Maryland,
which earmarks substantial funds to buy open space and is one of
the country’s most active state buyers of development rights, took

first in open space protection.—mn.d.

residential architect / april 2000



From A to Z.

No matter what wood door design you're looking for, Morgan has it. Hundreds of elegant solutions in
Red Oak and Ponderosa, Radiata and Knotty Pine. In fact, no one's more ready to build on your ideas. We offer ten times
more exterior designs, three times more interior designs than many other manufacturers. Need a custom look? You've got
it. And Morgan's century-old reputation for quality assures your reputation will stand the test of time. Call now for our latest
catalog: 1-800-877-9482 ext. M2. How do you spell imagination? Morgan.

O

© 1999 JELD-WEN, inc. All rights reserved. JELD-WEN is a registered trademark of JELD-WEN, inc., Klamath Falls, OR Part of the JELD-WEN® family
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Your Job is to Put a Roof Over Your Client's Head
Now Protect Yourself

The American Institute of Building Design
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ot has made available to its members an affordable

. Professional Liability Insurance
program designed to insure against acts, errors or
] ,T.: omissions of a member while rendering or failing to
i : render professional services to their clients. The
Professional Liability Program is written on a standard
,gﬁ;. Architects/Engineers Frofessional Liability form

: through a nationally recoghized program admiinistrator
=% and an AM. Best “A” (Excellent) Rated carrier. This
Professional Liability Frogram is available only to

professional members of AIBD.
For more information please contact
AIBD - 991 Post Road East
Westport, CT 068680

(800) 366-2423, www.aibd.org

Al
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The Sun will come out tomorrow.
But only if you want it to.

Give your
ustomers
m the power
o control the Sun.
Simply install a retract-
able awning made with
Sunbrella” fabric and
a Somfy" motor. With
the touch of a button
they can create a shady
outdoor space that

keeps them comfort-
able and cool. In fact,
Sunbrella solution-dyed
acrylic fabric doesn't
trap heat. It protects
carpets and furniture
from fading. And it
comes in over |00
styles and colors,

so they can pick the
perfect shade. For
more information,
visit our web sites.

Virtually Invisible,
Burglar-Proof,
& Affordable!

~ Looks like a
drainpipe!

| Opens easily into
full-sized ladder!

The Mini-JOMY® is the ideal
access and egress solution for
residential applications up to 25
feet. The Mini-JOMY easily
opens into a 17” wide ladder with
slip resistant rungs. Meets ICBO
and BOCA building codes and is
guaranteed to provide a lifetime of
maintenance free operation. 10
year warranty.

For additional information
please contact us at
800-255-2591
or find us at www.jomy.com
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YOUR

REPUTATION

IS ON THE LINE

WITH EVERYTHING

YOU CREATE.

2000. All rights reserveds

HOME

‘Whirlpool

bKitchenA'id®

HOME - APPLIANCES

THE INSIDE ADVANTAGE™

If you work hard to maintain a high
level of respect, there’s something
we want you to know. We do too.
Like making sure that Whirlpool®
and KitchenAid® brands continue
to have some of the lowest service
incidence rates in the industry.
Sure, it’d be easier to not sweat
such details. But that would hurt
the value of our brands. It’s a
compromise that ultimately taints
the reputations of the professionals
who specify and install them.

And that, we refuse to do.

300 .253.3977

insideadvantage.net




The magic of

Crossville. ..

z‘mnsformmg /yauses
into homes.

Nothing makes your homebuyer feel quite so welcome
as porcelain stone from Crossville. A beautiful alternative
to marble and granite, porcelain stone — along with
Questech® Metals — combines superior performance with

an astounding array of design possibilities.

A@CROSSVILLE

Porcelain Stone/USA

For more information
about Crossville’s Residential Products
call 1-888-465-1289, ext. 501

www.crossville-ceramics.com

Circle no. 89
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SmartAge;com

Few people would have the guts to walk away from a successful career as an Executive C|
to start their own business selling recipes over the Internet. But then again, few people can moke u

Pineapple Upside Down Cake this good.
SmartAge”.com is the place for small business eCommerce on the Web, so you'll be attracting new

customers in no time. We've already helped over a million small businesses make money on the Web.
We can help yours, too. No matter what kind of small business you've cooked up. SmartAge.com.

Smart commerce for small bUSineSS- ©2000 SmartAge Corp. All rights reserved.
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water logs

<% or Tom Simmons, presi-
dent of Timeless Timbers
in New Hope, Minn.,
sunken treasure doesn’t
mean gold doubloons and
pieces of eight. It means logs
lying on the bottom of lakes
and rivers across North Ameri-
ca—Ilogs that architects and

4
.
=

builders will pay hefty sums to )

get their hands on.

Simmons’ company has
capitalized on the 19th-century
practice of transporting freshly
cut trees to lumber mills by
lashing them together and
floating them downriver. Some
of these logs sank and, due to
low temperatures and oxygen
levels, remained in perfect
condition. Timeless Timbers
harvests 2 million board feet of

rings per inch, making it highly durable.

© Karen Melvin
Michaela Mahady, AIA,

used Timeless Timbers for
floors, ceilings, cabinetry,
and built-ins throughout
the pricier version of Life
magazine’s 1999 Dream
House.

these logs per year, selling them for $4 to
$15 per board foot to architects, furniture
designers, and contractors, who value
them for their superior quality and envi-
ronmental correctness. The wood is all
old-growth timber from virgin forests
and boasts an average of 40 to 50 growth

The company also sells hand-hewn
beams salvaged from old barns and
factories across the country. For more
information on Timeless Timbers,

call 877.700.5055, go to www.time
lesstimbers.com, or e-mail Tom Sim-
mons, tom @timelesstimbers.com.—m.d

separated at birth?

& our client’s patio is crying out for a

George Nelson—designed bench, but
wl

the great furniture designer never created
one in plastic. Look no further than “Bar-

co’s Outdoor Products” catalog, which sells

a Nelson platform-bench look-alike. The

44 www.residentialarchitect.com

P e R =

6-foot-long seat, known as the Mall Bench,
sells for $295, is made of 100 percent re-
cycled plastic, and comes in cedar or black.
A spokesperson for Barco says the resem-
blance between the two products is purely a

coincidence. To order Barco’s Mall Bench

Courtesy Herman Miller (left) and Barco Products Co. (right)

(above right), call 800.338.2697; to order
Nelson’s platform bench (above left—
the 6-foot, all-wood version costs $863
and comes in maple or black), call The
Herman Miller Store at 888.874.0045 or

go to www.hermanmiller.com.—m.d.
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a windouw. @@ window

Q Q l".’ Qo

Ln w/;wﬁ Wworry and time

fiave no /meezfi@mo

rindows in virtually any form imaginable. Hexagons, octagons, pentagons, trapezoids,
s. In fact, we sell 200,000+ shapes

ou can use Anderse
ovals and, of course, squares and rec
alone. And each window offers you

triangles, diamonds, circ
s.In combinations beyond belief. 1,000,000 bay-bow ct

hadow lines and slender frames. Each offers your clients the Perma-Shield®

and s
unique profiles, dramatic
=d and serviced, that window worry has no

System: products so solidly built, bac

place to reside. Today or tomorrow. To learn more, call 1-800-42
= 7 2 (
r)o]'[: ICJ])I()/?I‘D nv(/rers:em )
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www.andersenwindows.com
the AW logo and “Perma-Shield” are

vear warranty. ‘Ana
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BOB TIMBERLAKE® & SEA GULL LIGHTING

The design process begins with an overall goal — from the first line on paper to the last piece of mortar, there is a purpose, an intention.
No less important to that design and character should be the lighting fixtures — light sets the mood and tone in every room.

Artist and designer Bob Timberlake and Sea Gull Lighting have joined together to create an extraordinary lighting collection;
an exceptional opportunity for you to specify lighting fixtures that compliment your design intentions, dramatically, subtly, functionally.

For more information about the complete line of Bob Timberlake lighting, contact your Sea Gull Lighting Sales Representative today.
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Anybody can add to a bathroom. We, however,

have found a way to subtract.

By taking away the tank and putting it in the wall, the small-space Tessera™ toilet system frees up
an extra 6”to 9" of leg room. While its European design offers the benefits of an elongated bowl.
Want to know more about this advanced plumbing technology? Call us at 1-800-225-7217 for a
free brochure. The new Tessera toilet system from Geberit. It makes less, more.

Geberit Manufacturing, Inc.
1100 Boone Dr., Michigan City, IN 46360
U.S.: Phone: 219.879.4466  Toll-Free 800.225.7217 ® Fax: 219.872.8003

Canada: Phone: 450.447.2250 e Toll-Free 800.267.2250 e Fax: 450.447.0505
www.us.geberit.com

Circle no. 355
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Just relax — hecause you're in the hands of the real
professionals. Nohody knows more ahout home entertainment
than Sony. That's why Sony is your best choice for
planning a home entertainment system that delivers real
A theatrical impact. A system with the latest components and

Sony Authorized state-of-the-art technologies, for spectacular video and
Audio/Video Designer e ‘

— e 7 ' .
1-800-295-7669 sound. How do you get started? That's the easy part: |us§

call your Sony Authorized A/V Contractor. For a name anj

location in your area, call: 1-800-295-SONY (7669).
SARSUNER (RIRABETRE B9 Circle no.302

SON

© 1998 Sony Electronics Inc. All rights reserved, Rapi itk of Sony. CONSUMER INTEGRATED SYSTEM
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Your reward for careful planning and
stubborn insistence on the ultimate kitchen.

This is no time to settle. Designer finishes and glazes for the
natural, colorful or antiqued look you're after. We've got
them. Molding appliqués and glass doors for stunning dis-
play areas. Look no further - after all, details count. Storage
solutions and versatile pieces like our floating island. Must-
haves. Consider your idea of how the ultimate kitchen looks
and performs, then check out KraftMaid cabinetry.

Because great kitchens start with great cabinetry.

> Krdfbid

Cabinetny

Middlefield, Ohio 44062
440/632-5333

www.kraftmaid.com
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when the world is their oyster, how do you help your clients pick their pearls wisely?

by james schwartz

emember your first
trip to a candy store?
The agonizing choic-
es, the endless possi-
bilities? Keep that in mind
the next time you show
clients a list of products
available for their new
home. The selection process
can prove intimidating for
the most sophisticated
homeowner—and equally
challenging for the architect.

show-and-tell
“It’s the fastest way to
divorce court,” says Don
Evans, AIA, an architect in
Orlando, Fla. Clients face
so many decisions and
bewildering choices these
days, “they can dissolve
into tears or have knock-
down-drag-out fights in the
office, all over the choice
of a stair rail or faucet.
Sometimes you don’t know
whether you’re a designer, a
referee, or a psychologist.”
So how does an architect
help clients choose among
thousands of possibilities,
and bring projects in on

“clients can dissolve into
tears or have knock-down-
drag-out fights, all over
the choice of a faucet.”

—don evans, aia

budget and on time?

In a phrase: Show-and-
tell.

“We don’t want clients
to go to off to showrooms
where they’re going to get
lost and overwhelmed with
the sheer number of choic-
es in front of them,” Evans
says. “We’d rather meet
them in my office as a
team, let them touch and
feel things, and recommend
our favorites. Then we can
tell the story of the product
and let them compare it to

www.residentialarchitect.com

others without anyone lean-
ing on them.”

it takes a village
Evans has created an unu-
sual working environment
where his clients do just
that. Beneath 16,000
square feet of roof, he built
a village of “houses”—one

~ for each person in his prac-

tice—with every conceiv-
able home product on dis-
play. Each tiny house, mea-
suring 20 by 20 feet, con-
tains four work cubicles in

lllustration: Leo Espinosa

different architectural
styles. Clients can tour the
homes and compare interi-
or and exterior shutters,
marble floors, stainless
steel sinks, gas fireplaces—
the works.

In this setting, Evans
retains control of the selec-
tion process, but clients
examine his suggestions
and ask their questions
without feeling pressured
by a salesman. How does
one pedestal sink compare

continued on page 54
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LIGHTHOUSEY J) lLiGHTS, 1929 BY EDWARD HOPPER « ROOF BY CERTAINTEED

;/R/ ITS PLAYFUL GEOMETRY AND DEEP SHADOW LINE, A
ROOF FEATURING CARRIAGE HOUSE SHANGLEW IS A WORK OF

ART THAT WORKS ON MANY LEVELS.

§c TED TO SIMULATE THE SCALLOPED EDGES OF NATURAL
SLATE, CARRIAGE HOUSE PROVIDES FOUR FULL LAYERS OF
PROTECTION ONCE APPLIED., THEN CERTAINTEED COVERS
THE SHINGLES THEMSELVES WITH A LIFETIME, LIMITED,
TRANSFERABLE WARRANTY (WHICH PROVIDES REIMBURSEMENT
FOR FULL REPLACEMENT COSTS SHOULD A MANUFACTURING

DEFECT OCCUR WITHIN 7 YEARS OF APPLICATION)*.

FOR ANOTHER ANGLE, CALL 1-800-233-8990 oOR VISIT

WWW.CERTAINTEED.COM

CARRIAGE+HOUSE CertainleedH

Quality made certain. Satisfaction guaranteed.

li T m— Sﬁe_ ac[ya/_ warranty fo/ ‘defarls and limitations. 40-year duration on commercial
or institutional applications.

Made under U.S. Pat. 5,287,669; 5,400,558; 5,421,134; 5,375,491; 5,426,902; 5,501,056; 5,660,014; D388,195
and D366,124. Canadian Rd: 74509 (1994), 78603 (1996). Other pat. pending.
Protected under the following additional patent: 5,951,809.

©2000, CertainTeed Corporation




"What it takes to be the best.

Charter Oak™ reinforced premium vinyl siding is one of
the best-selling and most highly praised sidings on the
market. Its called the siding that changed the industry, the
panel that prompted a renewed emphasis on quality. Why?
Because only Charter Oak has what it takes to be the best:

Unbeatable rigidity.

Integral TriBeam™ reinforcement stiffens panels
like no other vinyl siding. Others have tried to
make an equally rigid siding, but independent
tests prove Charter Oak still leaves the competi-
tion sagging. Whether it's new construction or
remodeling, count on installations with the flat,
uniform lines of solid siding.

Easy, cost-effective installations.

Only Charter Oak gives you one-piece reinforce-
ment. No added inserts, no added weight. Cut it
with ordinary tools, put it up like a standard siding.
You'll work easier. . . and you'll keep installation
costs down.

Alside, Inc. PO Box 2010 Akron, Ohio 44309 1-800-922-6009 www.alside.com
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'Charter A Oak

REINFORCED PREMIUM VINYL SIDING

Strong wind protection.

A new and stronger double-thick nail hem keeps
panels tight to the wall, even in the shearing winds
of catastrophic Category 5 hurricanes. When you
put it up, you can expect it to stay up, because
walls will probably collapse before Charter Oak

comes off.

The backing of the industry leader.

You can count on the quality and count on the
service, because for more than 50 years Alside has
been committed to giving you more than you
expected. It’s the reason you've made us first on
America’s homes.

Charter Oak. Simply the best.

The beauty and options of wood.

Get the design flexibility homeowners want. You
can offer clapboard or dutch lap profiles. . . natural
oak grain or rich matte surface textures. . . deep
shadow lines. . .15 contemporary colors. . . the

appealing look of low-gloss paint.

®
First On America’s Homes

Alside is a registered trademark. ~ ©Alside, Inc. 2000
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with another? Clients lean
over and see for them-
selves. How do the locks
on two windows differ?
Walk up to that window
and check it out.

Evans adds that having
so many product samples in
one place also allows him to
make the most of limited
time with busy clients.

“I had the president of a
large European automaker
here for one day and one
day only. I was told that I"d
have his complete atten-
tion, but at the end of the
day he was going to disap-
pear. By bringing him into
our ‘village,” he could
make decisions about all

sorts of products and mate-
rials, items and finishes—
touch windows and basical-
ly kick the tires. This office
is an educational facility,
and for us and our clients
that’s really valuable.”

good vet

Even architects without
extraordinary offices like
Evans’ agree that clients will
spec products most readily
if presented with a carefully
vetted list of items.

J. Bunton, an architect
with Cesar Pelli & Associ-
ates in New Haven, Conn.,
says he inquires about “the
products clients touch, feel,
and use every day,” and

draws on this information
to identify choices “consis-
tent with the overall char-
acter of a design.” He’ll
then bring samples into the
office to show clients.

“I never recommend that
anyone buy anything sight
unseen,” he says. “The
clients have to be happy,
and anything you ram down
their throat will come back
to haunt you. So I'll use my
experience to narrow a list,
then make the clients part of
the process and have a look
at everything. Open and
close a door. Feel that fin-
ish. This way they make a
decision without ever get-
ting bogged down.”

plumb crazy

Of course, some jobs pre-
sent surprises that under-
mine the most careful plan-
ning. Bruce Norelius, an
architect with Elliott &
Elliott Architecture in Blue
Hill, Maine, remembers the
couple who returned from
Europe with all of the sinks
and faucets for a hillside
home already under con-
struction. “They’d asked
for a list of all the plumb-
ing fixtures and they just
went and got them.”

The owners later ex-
plained that they believed
they could find better quali-
ty for less overseas.

“The situation wasn’t

ademark of KitchenAid, U.S.A. © 2000. Al

uiLb A SLEEK AND STYLISH KITCHEN
WITHOUT MAKING A SOUND.




ideal,” Norelius says. “I
didn’t know what to expect
when they brought every-
thing back, and I might
have had some opinions if
I'd seen the items in ad-
vance,” but contractors
completed the installation
without too many problems.
Dave Cinamon, AIA,
with James Cutler Archi-
tects, in Bainbridge Island,
Wash., strives to avoid sur-
prises like this at the begin-
ning of a working relation-
ship. “At the start of a job
we have each member of
the family write out a very
specific program—the kids
do it as well. They’ll also
select images to show us so

that we’re familiar with
their taste.” By the time
clients need to specify
products, the architects are
acquainted with their
desires and have a range of
choices to offer them.
“There is the occasional
battle early on,” Cinamon
notes, “when clients will
come to us with something
we don’t think will be ap-

“if someone’s on the fence, 1 gently

say, ‘you’ll either have to trust me

on this or go with a delay.” you’d be

surprised how the word ‘delay’ can

focus someone’s attention.”

propriate or is contrary to
our aesthetic. We’ll then try
really hard to convince
them to listen to us because
that’s what they hired us
for.”” He will talk with
clients about the benefit of
one item vs. another, and
steer them in the direction
that “reinforces the vocabu-
lary” of the house they have
described. If the skirmishes

—david lesniak

are over reasonably priced
products vs. budget-break-
ers, “they’re even easier for
us to resolve,” he says.

last resort

And what about real horror

stories? The clients who

simply cannot choose or

the ones who insist on

The Wrong Thing? David
continued on page 58

Introducing the new Dishwasher Series from KitchenAid.
Totally redesigned, it’s flexible enough to accommodate everything from delicate stemware
to large cookware. The innovative wash system is quiet yet powerful. With door panels that can be easily
customized and new split controls, this dishwasher is an efficient and beautiful way to leave a lasting
impression. To learn more about the Dishwasher Series, and to view the entire KitchenAid® line,
visit www.insideadvantage.net, or call 1.800.422.1230.

FOR THE WAY IT'S MADE!
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(We're talking about the price)
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& Introducing the Hearthfire, model
W'MWX‘SG;[‘ gas fireplace. Now youcan-—

offer your customer a beautifully
desxgnea Ereplae%hth a handsome

masonry look,

The patente&ceramrgﬁber refractory
provides superb insulation. Plus it
. helps radiate more heat while creating

‘wonderful reahsnc.glow.

,,...’ :a

th Technologies * 20802 Kensington Blvd., Lakeville, MN 550'
SE-Mail us at: info@heatnglo.com * V isit our wek site at www.heatnglo.com
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Comiort 12 ™ allows passive smar heat in, and retai s more &
keeping homes in northern climates comfortable during long, eald winters.

Comfort Ti-R™ has the highest insulating value of any coated glass in
the industry. For homes all across North America, it produces warmer
winters and cooler summers.

o ™ helps block out solar heat, reducing air conditioning costs
and keeping homes in southern climates cooler during miserably hot summers.

/N
Climate-specific low-e. Innovative thinking from AFG. TITANIUM LOW:E SYSTEN

Ask your window and door manufacturer for AFG's Comfort Ti. Or contact us at 1-800-251-0441. www.afg.com
Circle no. 291
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Lesniak, an architect based
in New York City, says,
“Charm is the magic word.
It gets many people to
make the right decision. If
I find someone who’s on
the fence, who’s seen a
sample, or two or three
samples, but still can’t
commit, I gently say, ‘T’ve
done this before. I know it
will look fabulous. You’ll
either have to trust me with
this or go with a delay.’
You’d be surprised how
quickly the word ‘delay’ can
focus someone’s attention.” %

James Schwartz is a
freelance writer in
Washington, D.C.

specing dot com

The Web is supposed to be
indispensable. Full of images
and pictures that make every
architect’s job easier and
inform every client about the
best products on the market.
Right?

Not necessarily.

Bruce Norelius, who
works out of an office on a
remote peninsula in downeast
Maine, says that “there are
only so many showrooms in
this area where you can go to
see things, and you’d think
the Web would be terrific,
but so far it is not a great
tool.” Few sites include as
much information as he rou-
tinely requires, and fewer
still are truly easy to use.

“The manufacturers’
brochures remain a better
resource,” he says, “designed
to include a larger volume of
information that conveys all
relevant facts. The Web’s just
not there yet.”

Michael Holt, AIA, who
practices in downtown Wash-
ington, D.C., agrees: “The
Internet is a valuable tool
because it’s easy to see
what’s out there—but, frank-
ly, when I’'m looking for spe-
cifics I find it easier to go to
a catalog. That may change
as the sites improve and I get
more comfortable using the
Web as a resource, but for
now it has limited use.”

And David Lesniak finds

that the information available
on the Web can increase
costs and confusion. “I’d
been working with a window
manufacturer for a project on
the ocean and the owners
came to me with a printed
list of two dozen sources for
laminated glass that they’d
found on the Internet. They
said, ‘Here, investigate this.’
I was dumbfounded. Our

job became one of pursuing
their research as opposed to
answering their questions.
That means they’re not tak-
ing advantage of my exper-
tise.” In the end, Lesniak
says, “that’s going to cost

all of us time and money.”

—j.8.
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wood doors and dﬁawers :
dovetail construction. At
born we offer quality
truction with distinctive

g. Catch the design wave.
new door styles and

es from Wellborn.
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1-800-336-8040
www.wellborncabinet.com
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Introducing the Architect™ Seriesfrom KitchenAid.

A complete line of innovative built-in appliances each designed with a full wrap of shining
stainless steel. KitchenAid offers professional-quality appliances and a wide variety of design options to
leave a beautiful, lasting impression. To learn more about the Architect™ Series, and to view the entire
KitchenAid® line, visit our web site at www.KitchenAid.com, or call 1.800.422.1230.

FOR THE WAY IT'S MADE!



ZOth Annual Builder’s
, Choice Design
/ & Planning Awards

CALL FOR ENTRIES

WELL-DESIGNED HOUSING
DESERVES RECOGNITION IN
BUILDER’S OCTOBER ISSUE

nter the Builder's Choice Design & Planning
Awards today. For 20 years, this prestigious
program has set the industry standard for
excellence in:
® Custom Housing
Production Housing
Community Design
Remodeling and Rehabilitation
Design Details

IO+ ¢
ﬁ——iﬁ_tt LS| ¥ Deadlines & Fees:
e May 15, 2000

Entry form and fee deadline

i
L

,, llli ”M

For program details and an entry form, clip this coupon
and mail to: Builder’s Choice Awards, One Thomas Circle,
N.W., Suite 600, Washington, D.C. 20005 or fax to:
202-785-1974 or call: Loretta Williams at 800-726-8220

or e-mail: Iwilliam@hanley-wood.com

e June 9, 2000
Completed binder deadline

® There is a $250 fee per standard entry.
$95 per special focus entry.

Name No refunds will be issued.
Titl
e Eligibility
Company Name Projects with grand opening and/or first
Street Address occupancy between June 1, 1998 and
City/State/Zip May 31, 2000. Entries limited to the
United States.
Phone
Fax - A\
' Builder . **
E-mail
Hanley-Wood, LL.C




Kwiklift. .

Elegance, Convenience, and Value

Whether you're building or
renovating, there’s one amenity
that is sure to add comfort and
value. Concord’s Kwiklift is the
perfect luxury elevator for a multi-

level home.

Kwiklift is dependable, quiet and
smooth-riding, and comes in a variety
of configurations and finishes to
complement any home’s décor.
Optional features such as raised oak
panels, or glass observation cab
allow you to customize Kwiklift to

satisfy personal needs.

Selected as Home Magazine’s
"Durable Product of the Year", you
can be confident that when you
choose a Concord Kwiklift Elevator,
you are selecting the best residential

elevator available today.

Circle no. 275

107 Alfred Kuehne Blvd. Brampton, ON L6T 4K3

For more information on Kwiklift
or any Concord lifts and elevators
call 1-800-661-5112 or
905-791-5555. Visit our website:

www.concordelevator.com

C ]

Innovation in Mobility
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NO MATTER HOW
HOT YOUR DESIGN,
WE CAN COOL IT.

The Unico System. Flexibie Mini-Duct Systems

For High Performance Cooling and Heating.

Now you can install a high performance heating and cooling system no
matter what sort of design you choose for your custom home. The Unico
System’s flexible mini-ducts fit easily info the most complex designs where
conventional systems cant — including curved walls and vaulted ceilings —
providing even temperatures throughout each room. Qutlets are small and
subtle to match any décor. With the Unico System, you'll enjoy the superior
performance of quiet, draft-free cooling and heating all year long.

For complete information on the high performance Unico System,
call 1-800-5327-0896 or visit us on the web af www.unicosystem.com.

The|Unico)System’

Circle no. 54
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HeartTech Super Polymer Siding

There’s no secret to the success of HeartTech: A combination
of traditional Heartland values and superior technology has
resulted in a panel that professionals count on. HeartTech is
available in 7 different profiles and in woodgrain and smooth
impressions. Its versatility — combined with a complete selec-
tion of accessories — is the right answer for almost anything a

homeowner could ask for ... or a contractor could need.

—
M Lt ; : 7‘
, &

SUPER POLYMER

= HearfeEln

N THE
U.S.A. VINYL SIDING

Py Untie That Lasts andlasts!

%@ﬁ Circle no. 268

Gain a competitive edge.

See your Heartland distributor or call Heartland today:

1-800-432-7801

http://www.heart-land.com

Cedar Peaks Super Polymer Siding

Some projects simply demand a little extra. For those
challenges, may we present Cedar Peaks. Featuring a thicker
.046” gauge, Cedar Peaks is offered in Double 4 1/2” and
Double 4 1/2” Dutch Lap profiles. It is further distinguished
by the revolutionary Cyclonic Locking System. The specially
engineered fold-over design doubles material thickness for
increased tear resistance in high winds. Stand up to the
weather — and look great doing it — with Cedar Peaks.

Cedar @e ks

Super Polymer Vinyl Siding

Patlond

ANew Generation of Building Products. Buﬂdmg Products.
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=) L CustoM HOME PACESETTE AWARDS

Let Us Share Your
Success dSlory

““““““

Nomination Binder Request Formy

Yes,| would like to receive a CustoM HOME Pacesetter

Award Nomination binder in the following category or categories.

[l Management
[ ] Marketing

[_] Customer Service
[ ] Design
[ 1 Innovation

Name

Title

Company

Address

City/State/Zip

Telephone/Fax

E-Mail

Entry Fee: $40 per category
Check for $ (payable to CustoM HOME) is enclosed.
Or, charge to [] Visa [ ] MasterCard [ | American Express

Card Number

Expiration Date

Card Holders Signature

Entry Form Deadline: May 19,2000
Nomination Binder Deadline: June 2,2000

B CALL FOR NOMINATIONS

2000 CustoM HOoME Pacesetter Awards
Honoring the best and brightest of the
country’s custom home builders.

Sponsored by CustoM HOME magazine and the
NAHB Single Family Custom Builders Committee

Each year CustoM HoME and the NAHB Custom Builders
Committee bestow Pacesetter Awards for excellence and achieve-
ment in the business of custom home building to a group of out-
standing custom builders. The winners will be featured in the
October issue of CustoM HOME and awards will be presented at a
gala luncheon at the NAHB Custom Builder Symposium in Las
Vegas, Nevada, at the Mandalay Bay Hotel, October 27-29.

Awards are given in each of five categories:
@ Customer Service
@ Design
@ |nnovation
@ Management
@ Marketing

Eligibility and Entries
Any custom builder who has not previously received a Pacesetter Award
is eligible to enter a submission in any or all of the categories. Entries
must be presented in an official Pacesetter Award binder.To receive a
nomination binder; fill out the form and mail it, along with payment to:

Pacesetter Awards

CustoM HoME

One Thomas Circle, NW

Suite 600

Washington, D.C. 20005

Or fax it with your credit card information to:
202.833.9278, Attn: Shelley Hutchins

Nomination Binders will be shipped upon receipt of form and payment.

Custom Home v
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f:j vy Rt z THE SOLUTION is quick, easy and inexpensive.
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= 2] oul e floors - at move in, and for years to come.
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The perfect kitchen should be limited
by your imagination, not your appliances.

The complete Viking kitchen. It's designed to be
attractive, not just to master chefs, but also to great
architects, designers, and builders.

Viking products offer renowned performance and

style in a variety of sizes, shapes, and configurations.

Choose gas, dual fuel, or electric. Built-in or freestanding.
Stainless steel or nine other finishes, with or without brass
trim. It adds up to a kitchen that makes a statement.

But exactly what it should say -
VIKING
o= i - - ®

we leave entirely up to you. : —
Professional Performance
for the Home™

Circle no. 205

Viking Range Corporation e (662)

455-1200 ¢ www.vikingrange.com



top residential pros
pick their favorite products.

ow often in your personal
%, life do you take a bank-
| roll of about a half-mil-
i ; lion dollars (or more) and
| go shopping with four or
five other people? It’s absurd to think
a group like this could agree on what
to buy for $5,000, or $25,000, or
$100,000. Somehow, though, you

BRAONS £ aucers ; BRI 1 Sifks 7 garag

o l»ttm‘m‘m e £ fio it/ gighy

bor / door hartvers £ tas ot

ks | garage dors 1 m..a:i«i

um 7 skylights / Taucets § puints { sinks [ gar
dno;s ! mkmm 1le ¢ floot e | dishwashe
fled umbar | doot hardwace | favs { relrigeratars
1 sir;ku / ‘w‘agt doors | windows | siding / a®

fo / dishwashars / showerhoads / linoieun / skl

probably drooling right now over a

Sub-Zero refrigerator and a Viking

st
ashars | showeibesds | linoleun  skylights

range. But you’re the only one who

couklops 7 stains f doars 1 devoran

| cares deeply about the whole prod-

s ¢ lighing f recyeled fembar { dod

uct picture. You carefully consider

the aesthetics, functionality, and im-

pact on the budget of each and every

refrigeralors 7 cookiops / stains ¢ d00r3 | daon

product you spec.

To make that job a little easier, we

manage to negotiate this obstacle

course nearly every day in your professional life.
Specifying products for a custom home is one of the

most difficult aspects of your job as a residential architect.

Yes, you get some help from your builders, although they

care most about the functionality of certain products or,

frankly, the profit margin they bring. Your clients certain-

ly have a few opinions about some products—they’re

residential architect / april 2000

David Sh = 1 i
SR interviewed some of the top resi-

dential architects in the country about the products they
love. They share those favorites on the pages that follow.

We’ll run an “Architects’ Choice” feature again, so if you
have any products you’d like us to know about, e-mail us
(cconroy @hanley-wood.com) or write us (S. Claire Con-
roy, residential architect, One Thomas Circle, Suite 600,
Washington, D.C. 20005).

www.residentialarchitect.com
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newell
jacobsen
architect,faia

washington, d.c.

E A o 3 &
Hugh Newell Jacobsen, FAIA

_— b
in sink ;
Vitraform Countersink’s i '
sculptural sinks are 2 : ;

available in clear, opal
white, and eight other
colors. All products are
laminated (much like
automobile glass) for
safety and durability.
The Vitraform line
includes one, two-,

and three-bowl sinks
—in rectangular, radius,
or custom shapes—
and can be installed

to meet ADA require-
ments. Vitraform,
303.295.1010.

“they %élegantly S

quite white
Sherwin Williams claims its Pure White Paint resists scuffs
| and chips, cleans easily, and covers well. The company’s
| Superpaint is guaranteed for 20 years; other paints carry a
| performance guarantee or full refund. Sherwin Williams,
800.474.3794; www.sherwin-williams.com.

¥ INTERIOR
= BLAT LATEX

SEX (3> PR] o < 29
T " “it’s the right white.

Portrait: Courtesy Hugh Newell Jacobsen Architect, FAIA
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iley edward
design

Ellen Bailey Dickson, AIA

shower flower

Waterworks’ classic - \
Etoile showerhead is i : ﬁ\) » ‘
available in 5- and R y F e

12-inch diameters.
Finishes for both

sizes include nickel,
matte nickel, chrome,
and unlacquered

brass. Waterworks,
800.899.6757;
www.waterworks.com.

“it’s like a big sunflower
—you feel like you’re
showering in a forest.”

aaaaa

amazing glaze

PR Fulper Tile’s turquoise leopard-skin-glazed tile complements

: this New York City fireplace by Johnson Wanzenberg. The

______ company’s stoneware is single-fired with traditional glazes

2 -~ (matte, mirror, and crystalline). Developed by William Fulper
at the turn of the century and reintroduced by his grand-
daughters in 1984, the handcrafted art tiles are suitable for
walls, fireplace surrounds, hearths, and backsplashes,
and most glazes may be used for countertops or flooring.
Fulper Tile, 215.862.3358.

Photo above: Brummett; Portrait: Courtesy Bailey Edward Design
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architects’
choice

“FSB gets
architects and
designers to design
its beautiful, long
lasting products.
hardware 1s impor-
tant because it’s
one of the parts

of a building that
you actually
touch.”

Kirk Gastinger, FAIA

lever again

FSB has commissioned
designs from Mario
Botta, Philippe Starck,
and Richard Rogers,
among others. The
aluminum lever shown
here was designed

by Jasper Morrison.
FSB claims to produce
more lever designs in
more metal finishes
than any other manufac-
turer. The German com-
pany plans to open a
U.S. showroom later
this year. For more
information, call Iron-
monger, 800.621.1937;
www.fsb.de.

clay time
| Many of the custom clay tiles produced by Bucks County, Pa.-based
| Moravian Pottery & Tile Works are modeled after original designs by
| company founder Henry Mercer, a leader in the 20th century Arts and
Crafts movement. Moravian Pottery & Tile Works, 215.345.6722.

ger, walker,
harden

architects

kansas city, mo.

“the tile personalizes a home, adds special character ... any kind of

handmade material like that honors the craftsmanship that goes into a home.

70 www.residentialarchitect.com
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Portrait: Courtesy Gastinger, Walker, Harden Architects
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nashville, tenn.

and
FAIA

Seab Tuck, FAIA,
Kem Hinton,

leading light
Louis Poulsen combines
old-fashioned crafts-
manship with modern
production facilities to
produce such high-
quality fixtures as the
PH Artichoke design in
copper shown here. The
company has provided
lighting for interiors and
exteriors since 1928.
Louis Poulsen Lighting,
954.349.2525.

" ——
Y
" B
y
7

inton
architects

#’lﬁn.v

llq

i
i
i

m
o
“

“lighting is

the biggest
thing we
concentrate on.
it can make
such a differ-
ence. you have
to use the ones
that you know
are well made.”

Portrait: Courtesy Tuck Hinton Architects

residential architect / april 2000
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Alexander Seidel, FAIA,
and Stacy Holzman

spouting off
Chicago Faucets’ long
gooseneck spout makes
it easier to fill and wash
large pots and pans. The
company’s faucets are
built to order, by hand.
Kitchen products come
with a choice of metal
or porcelain handles in
chrome, uncoated pol-
ished brass, gold brass
alloy, chrome with brass
accents, and white.
Chicago Faucet Co.,
847.803.5000; www.
chicagofaucets.com.

www.residentialarchitect.com

| holzman

L (san francisco

“chicago’s wall-mounted
double fillers are great-

,,,,,,,

tile with style

Daltile’s Kohler Coordinates lines are designed to comple-
ment Kohler plumbing fixtures. Daltile offers an extensive
line of products, including glazed wall and floor tiles,
porcelain floor tiles, mosaics, and patio tiles. Daltile,
800.933.TILE; www.daltile.com.

“simple and economical tiling for baths.”

Portrait: Courtesy Seidel Holzman
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“this fiber-cement
siding product
simulates the look
of wood siding
and provides a
low-maintenance
solution for about
the same price

as cedar siding.”

Ann Clark and
Peter Nicholas, AIA

pseudo cedar
Hardiplank Smooth

is one of the many
styles available from
James Hardie’s line of
fiber-cement siding.
Architects cite the prod-
uct for its affordability,
durability, and low
maintenance. They also
recommend Hardiplank
for climates where rot
and insects pose threats.
James Hardie Siding,
877.6HARDIE;
www.jameshardie.com.

Portrait: Courtesy Nicholas Clark Architects
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grand opening
Valli & Valli, an Italian
manufacturer of bath-
room accessories and
hardware for doors,
windows, and cabinets,
carries two door handles

by Michael Graves. Both

are part of the Fusital
line, which features
designs by international-
ly recognized architects
and designers. Valli &
Valli, 800.423.7161;
www.vallievalli.com.

) i 2 4 . 3

Michael Graves, FAIA

a glass act
Chiaro glass tile can be
applied to interior and
exterior walls for resi-
dential and commercial
projects. The manufac-
turer recommends it
especially for bath-
rooms, backsplashes,
and fireplaces as an
alternative to ceramic
tiles. Available in clear
or sandblasted finishes.
Ann Sacks Tile &
Stone, 800.278.8453;
www.annsacks.com.

ARSI AU a

www.residentialarchitect.com

el
graves &
assoclates

princeton, n.j.

Undine Prohl

hood news
Miele’s new island extraction hood
can vent cooktops up to 36 inches
wide. The German company, which
has been producing appliances for
domestic use for more than 100
years, specializes in inconspicuous
designs that suit both modern

and traditional interiors. Miele,
800.843.7231; www.miele.com.

Portrait: Bill Phelps
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rex nohlbein
‘@Y architects

'woodinville, wash.

“our clients for a ol T
residence we’re
designing in san
francisco have

Rex Hohlbein| 52 =
just selected my -
des f . stain gain

esign 1or a stain- Two L.M. Scofield >
1 products, Lithochrome
leSS Steel Valh & Chemstain and Scofield
valli door lever, Overlay, give this
¢ b 4 concrete floor its rich,
O D€ uS€ variegated finish.
The Atlanta-based
throughOUt the company produces a
hOUSC. althou gh yvide Varier of color-
ing, texturing, and
they knew that the specialty systems for
concrete. L.M. Scofield
Vv Co., 770.920.6000; |
lever was one of ‘
: .scofield.com. “ornfi ’ ‘
my designs, they www.scofield.com scofield’s prigJelilegi

chose it for the IOVAGIIRG oct some

comfortable fit in ) really nice elitge
their hands; they é@; &% ’@YI RO ENEEd concrete.”

understand that B Courisy L, Sooiol
these handles are 2 ;
proportioned to
invite touch.”

noble salvage
Duluth Timber Co. takes dismantled railroad

< trestles, warehouse trusses, and other salvaged
wood and resaws it for interior and exterior use.
The company produces paneling, flooring, fence
panels, and posts and beams from species
including Douglas fir, heart pine, redwood, and
cypress. Duluth Timber Co., 218.727.2145.

.4

A=
-5

i.
LR o
A

Portrait: Courtesy Rex Hohlbein Architects
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1T oCnite !l
choice

somerville, mass.

Madalena Machado and E%
Christopher Blake

“most conventional
dishwashers force you
to put fragile and less
fragile things in the
same cycle. with the
dishdrawer, you can run
different cycles in each
drawer. also, you can
install both drawers
close to counter height
so the homeowner
doesn’t have to bend
down. more kitchens
are being designed in
zones, and the dish-
drawer’s flexibility
makes it ideal for that.”

76 www.residentialarchitect.com

top drawer

New Zealand-based appliance
company Fisher & Paykel
offers the DishDrawer, a
dishwasher that measures

24 inches wide by 16 inches
high by 22 inches deep.
Integral controls give the

unit a clean, seamless look.
The DishDrawer also comes
in a pair that can be separated
or stacked. Fisher &

Paykel, 714.829.8865;
www.dishdrawer.com or
www.fisherpaykel.com.

Portrait: Courtesy Machado/Blake Design

' JSoLoLh ¢ ‘%‘
T Elass mpsaic i
transform a wall or
floor into a wonderfu
landscape of varying
shapes, colors,

and textures.”

Portrait: Courtesy Swanston & Associates
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associates

baltimore

Rebecca Swanston, AIA

any hue
Bisazza’s Vetricolor line
, includes 62 different
" . colors; each tile
-" is uniformly square

3 * | with cushioned and bev-

b ' | eled edges. The glass
mosaic tile company
was originally founded
in Vicenza, Italy, but has
U.S. facilities in Miami.
Bisazza, 305.597.4099;
www.bisazzausa.com.

flattering light

Zelco’s Mano lamp is an ele-
gantly understated wall fixture
with minimal dimensions.

A Murano glass panel acts

as a diffuser for either halogen
or fluorescent bulbs. Zelco,
914.699.6230; www.zelco.com.

metal urge

Rheinzink roofing and wall cladding
is manufactured in Germany from an
alloy of zinc, copper, titanium, and
aluminum. The material is available
in two qualities (bright rolled and
preweathered), is UV-resistant, and
does not rot. The company also man-
ufactures roof gutters, pipes, and sys-
tems for drainage. Rheinzink Roofing
and Wall Cladding, 604.291.8171;
www.rheinzink.com.
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choice

“forbo marmoleum
comes in about
three-dozen differ-
ent colors—really,
really good colors
—and 1s sheet-
produced about

10 feet wide. the
material can be cut
and installed in a
myriad of patterns.
1t makes for a
light-hearted and
whimsical floor
for bathrooms and
kitchens. it’s great
value for the cost—
about $24 to $28

a yard installed.”

78 www.residentialarchitect.com

architects

calif.

pasadena,

“these are the
cadillac of skylights.
inover 10 y&hnswg "'/
of specifying this’ S
Mskylight, i i have

Georgie Kajer

high lights
Velux Skylights come
in a wide variety of
styles to complement a
range of designs. The
company’s skylights
and roof windows are
noted for their energy
efficiency, durability,
and weather-tight quali-
ties. Velux-America,
800.888.3589;
www.velux.com.

floor show
Forbo Industries’ Marmoleum flooring is made from
renewable materials and is hard-wearing, hygienic, and
low-maintenance. Forbo manufactures over 60 percent of the

linoleum produced in the world today. Forbo Industries,
800.842.7839; www.forbo-industries.com.

Portrait: Courtesy Kajer Architects
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Tom Meyer, AIA

steel away
Hope’s steel windows
are handcrafted from
solid, hot-rolled steel
sections cut to length,
mitered at the ends, and
permanently welded at
the corners. The com-
pany supplies an array
of handles, operators,
and closers, in bronze,
brass, and stainless
steel. Hope’s Windows,
716.665.5124; www.
hopesproducts.com.

Portrait; Courtesy Meyer, Scherer & Rockcastle

residential architect / april 2000

minneapolis

“hope’s windows
are especially
great for when
you need a vast
expanse of glass.”

Y cconprsmd s oo sonolil

., sScherer
& rockcastle

co0o00GeO

Photos, above and below left: Brawer & Haupman, architect;
Barry Halkin, photographer
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clean look

‘With its hidden controls
and sleek design, the
Asko 1805 dishwasher
is designed to comple-
ment contemporary
kitchens. Asko’s envi-
ronmentally friendly
dishwashers use only
4.6 gallons of water to
wash a normal load,
and less water in the
pots/pans cycle than
most domestic machines

use for the normal cycle.

Increased capacity (12
place settings rather
than 10) means fewer
loads and additional
energy savings.

Asko, 800.367.2444;
www.askousa.com.

www.residentialarchitect.com

agbate
architect

fort lauderdale, fla.

Anthony Abbate, AIA S
1

“dishwashers should be neither
seen nor heard, and asko’s are
beautiful in both respects.”

Portrait: Courtesy Anthony Abbate Architect

taking panes
Eagle’s double-hung
Architect Windows suit
the look of a traditional
home. The company man-
ufactures a wide range of
windows, from wood win-
dows with classic styles
and high insulation values
to aluminum-clad units
designed to resist warps
and dents. Eagle uses envi-
ronmentally friendly lami-
nated veneer lumber, and
each wood component is
treated to prevent damage
or decay. Eagle Window
& Door, 800.453.3633;
www.eaglewindow.com.

Partrait: Danny Turner
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portsmouth, n.h.

John Merkle, AIA, and
Bill Soupcoff, AIA

great divide

Sub-Zero’s model

700BR integrated

two-drawer base-unit

refrigerator offers a new

level of flexibility in

kitchen design. The

company manufactures
a broad range of well-

‘ known refrigerators for
home kitchens—from
commercial-style stain-
less steel designs to
wine-storage refrigera-
tors to classic framed
units. Sub-Zero Freezer

Co., 800.222.7820;

www.subzero.com.

head of the glass

Marvin’s Inswing French Door comes in a variety of sizes and configura-

tions, with authentic or simulated divided lights. The company has released

several new products over the past year, including a line of swinging screens

for its French doors, a double-hung window designed for easy cleaning, and

new impact-resistant glass for homes in coastal areas. Marvin Windows and
Doors, 888.537.8268; www.marvin.com.

) almost any type of window.”

“sub-zero
refrigerators’
shallow, two-
foot depth
allows you to
incorporate
them into the
face of cabi-
netry in a much
more elegant
manner than
conventional
refrigerators.”

| “marvin windows’ service people are top-notch.
| the variety of styles available allows you to create

residential architect / april 2000 www.residentialarchitect.com 81
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memphis, tenn.

“the designer doors line allows what
has been the single most massive and
negative element of a house to actuall

5 i S et

4
J. Carson Looney, FAIA

door prize
Designer Doors’ hand-
crafted garage doors
reproduce original
designs while adding the |
modern convenience of
automatic operation.
The standard surface
material is cedar, but the [~
company will also build
in other quality woods.
One of the company’s
custom designs is shown
here. Designer Doors,
715.426.1100; www.
designerdoors.com.

waste not

The wood windows and
doors in Pella Corporation’s
Architect Series feature
argon-filled, insulating glass
to reduce heating and cooling
bills and minimize fading.
The company touts the dura-
bility and energy efficiency
of all its products. Pella
Corporation, 800.54.PELLA;
www.pella.com.

quiet please
ot | Engineered in Germany and manufactured in the U.S., the
Vi & | Fully-Integrated dishwasher series from Bosch features
!:“ | controls on the top of the door so dishwasher can take a
b || full decorator panel. The company says its stainless steel
| TallTub can accommodate dinner plates or 10-inch stemware
| placed upright in the top rack. Bosch dishwashers boast
i I f seamless integration and extremely quiet operation. Bosch,
" 800.866.2022; www.boschappliances.com.

Portrait: Courtesy Looney Ricks Kiss
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sampson
walker
architects

charleston, s.c.

A

design panel
Georgia-Pacific Ply-Bead
wood panels come in two
patterns: Traditional
(shown), with a 3.5-inch-
o.c. beaded pattern, for
interiors or exteriors; and
Classic, with a 1.6-inch-
o.c. beaded pattern, for
interiors. Georgia-Pacific
Corp., 800.BUILDGP;
WWW.gp.com.

a wok outdoors
Viking Range’s gas/wok
S cooktop is one of the com-
pany’s biggest sellers. Now
the manufacturer has intro-
duced a similar product for
outdoor use. Viking Range
Corp., 601.455.1200;
www.vikingrange.com.

residential architect / april 2000

ik % 3 A 3 .
Chris Schmitt, FAIA

handle it

Schlage Lock’s Accent
levers are ADA-compli-
ant and come in a bright
brass finish for interior
applications and an anti-
tarnish finish for exteri-
ors. Schlage manufac-
tures a full line of door
hardware, decorative
upgrades, and acces-
sories for retailers,
builders, remodelers,
and consumers.
Schlage, 719.264.5300;
www.schlagelock.com.

Portrait: Danny Turner

“this moderately priced
hardware product is
well designed. my
clients and i have been
pleased with how it has
held up over the years.
oiled bronze finish
stands up to coastal
conditions and is well-
suited to the low-key
houses we typically
design.”

www.residentialarchitect.com
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burlington, vt.

4 “extremely well made,

%
Rolf Kielman, AIA; Bill Truex, AIA;
and Tom Cullins, AIA

?v. L

g

cornue copia
Le Chateau 147 is part
of La Cornue’s Ligne 5
Etoiles line. The com- el !
pany’s professional-
style ranges have been
made-to-order in France
since the beginning of
the 20th century. Now
sold in the U.S., they are |
available in 16 porcelain |
enamel colors and five
trim choices. A brass
plaque engraved with
the owner’s name comes
with purchase. La
Cornue, 800.892.4040;
www.purcellmurray.com.

good match
Evergreen Slate Co. manufactures roofing slate from
stone quarried in Vermont, and says it will match

any existing slate roof. Evergreen is available in 10
colors; each piece is cut by hand. Evergreen Slate Co.,
518.642.2530; www.evergreenslate.com.

SRRl product and are a great company to work with.”

Portraits: Courtesy Truex Cullins & Partners
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\ we like kohler

| o fixtures because
el they’re discreet;

N ! they can be either
Stephen Tilly, AIA :
| contemporary or
Jresl CaTe | classic—they fit

Kohler’s new Crucible
above-counter lavatory
was inspired by a
Danish design from

the 1950s, and is avail-
able in a limited number
of special finishes.
Kohler produces a wide
range of plumbing prod-
ucts for residential use.
Kohler Co.,
800.4KOHLER;
www.kohlerco.com.

in anywhere.”

well cast

Rocky Mountain Hardware’s Twig Lever—shown with a 1%-inch by
11-inch European escutcheon and a bronze rust finish—lends any door
a charmingly rustic appearance. The company specializes in handmade
door, cabinet, and bath hardware sandcast in solid bronze. Patinas are
applied by hand and designed to age gracefully. Rocky Mountain
Hardware, 888.788.2013; www.rockymountainhardware.com.

“mechanically, these products are excellent.
they also have a wonderful heft, which makes them
good for arts and crafts and other period designs.”

Portrait: Courtesy Stephen Tilly Architects
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> rabines
architects

san diego

Taal Safdie and
Ricardo Rabines

=~ 7
[

aluminum rap
Metal Window Corp.
has been producing
quality custom alumi-
num windows and doors
for over 40 years. Archi-
tects can work with the
company on the design
and production of spe-
cial windows, or they
can choose from a wide i,
assortment of existing
styles. A range of finish-
es, coatings, and hard-
ware options is avail-
able. Metal Window
Corp., 213.776.1383.

classic fittings
Dornbracht’s Tara Classic faucet comes in a variety of
finishes, including polished chrome, platinum matte, and
platinum. Dornbracht just celebrated its 50th year of
creating high-quality bathroom fittings and accessories.
Dornbracht, 800.774.1181; www.dornbracht.com.

“sturdy, simple, elegant.”

Portrait: Courtesy Safdie Rabines Architects
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tio architect

portland, ore.

“milgard windows
have a clean and
elegant look

that, along with
unparalleled
structural integrity,
makes them an
ideal choice for
the expression

of my modernist
aesthetic.”

Rick Potestio, AIA

metal winner
The rigidity and dura-
bility of Milgard alumi-
num windows allow

for expansive combina-
tions with large glazing
areas. Though tradition-
al aluminum windows
are best suited for mild-
er climates, Milgard
says its windows have
been used in projects

as far north as Alaska.
Milgard Windows,
800.562.8444;
www.milgard.com.

points of light
Lucifer Lighting has just introduced new Pinhole fixed
and adjustable downlights for use in nonaccessible ceilings.
The company makes a variety of versatile fixtures that can
. be installed inside or out, and sized to fit almost anywhere.

I Lucifer Lighting Co., 210.227.7329; www.luciferlighting.com.

Portrait: Courtesy Potestio Architect
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True hydrotherapy moves water in
a circular motion, giving your body
a relaxing, yet invigorating massage.

Conventional tubs point jets directly
at you, creating piercing streams of
water that can irritate and annoy.

Only Pearl Baths offers True Whirlpool ®
performance, the irresistibly soothing caress
of gently swirling water. And when people
feel this good, imagine how great you look!

www.pearlbaths.com or 800-328-2531

BPes only oné%\?:_’z&e Whirlpo

Circle no\Q&/E/



Dry is Why.

W ter roofi zvs.D m__ roofing

When it comes to
reliable performance,

dampproofing doesn’t

compare.

I f you design new homes with basements,
you’ve undoubtedly faced a decision
on whether to specify waterproofing or damp-
proofing to protect them against leakage.

But trying to compare their performance is
like comparing apples and oranges — they’re
distinctly different in just about every sense.

And while waterproofing and dampproofing
are both forms of water protection, there
really is no valid comparison. Because
waterproofing is far superior. Here’s why:

The dampproofing approach.

The typical method of dampproofing
involves applying a layer of unmodified
asphalt that’s only 10 mils thick when
cured. (Historically, this material wasn’t
even created to protect basements or even
repel water. In fact, it’s a type of primer to
prepare road surfaces for other materials.)
Dampproofing degrades quickly under-
ground, becomes brittle and shatters at low
temperatures. So even thicker applications
would yield little, if any, improvement.

This unmodified asphalt won’t span founda-
tion settling cracks, nor will it stop water
flow under hydrostatic pressure — which both
occur naturally underground. As a result,
dampproofing only delays water penetration
instead of providing a long-term preventive
shield against it.

The waterproofing advantage.
Polymer-enhanced waterproofing products —
like TUFF-N-DRI® Basement Waterproofing
(TUFF-N-DRI) and WATCHDOG WATER-
PROOFING® from Koch Waterproofing
Solutions — dramatically outshine damp-
proofing. Each of these products features a
polymer-modified asphalt membrane that
provides a minimum of 40 mils of protection
when cured.

Less than

Builders reporting callbacks on basement leaks.

Less than 1% reported callbacks while using TUFF-N-DRI. 85% reported callbacks while using dampproofing.

Performance characteristics

Product Leaks

Does it protect against...

Hydrostatic
Pressure

Energy

Condensation Loss

No

Dampproofing

No

WATCHDOG

No

TUFF-N-DRI

This membrane spans and seals foundation
settling cracks, and even blocks out water
under hydrostatic pressure. Plus, the mem-
brane remains elastic at low temperatures for
reliable performance, season after season.

What’s more, WATCHDOG WATERPROOFING
offers different product options to meet
a variety of waterproofing needs. And
TUFF-N-DRI adds a high-quality fiber glass
foundation board that protects the water-
proofing membrane, channels water to the
drainage system, reduces interior condensa-
tion, and insulates basement walls.

No wonder TUFF-N-DRI and WATCHDOG
WATERPROOFING offer some of the best
warranties* in the business. Warranties that
any dampproofing product simply can’t provide.

More fruitful space.

With your choice of TUFF-N-DRI and
WATCHDOG WATERPROOFING, you’re
not only offering Guaranteed Dry Basements
to homeowners. You're multiplying the
usable space of their homes’ floor plans —
and providing the kind of space they’re
willing to pay more for.

A Guaranteed Dry Basement enables home-
owners to transform basement space into a
home theater, guest suite, home office, or a

#Terms vary by product. See actual warranties for full details. **Source: USA Today, May 21, 1997.
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