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® QUALITY AND CONSISTENCY LIKE
YOU'VE NEVER SEEN IN AN ENTRY DOOR.
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ihousing’s FREE email newsletter
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INTERNET

Trends & Solutions
Exclusively for the Housing Industry

Sign up today to receive your free copy of ihousing’s email newsletter.

BUILDER, PROSALES, REMODELING and

ihousing magazines, the ihousing
newsletter will be conveniently delivered to
you every week via email, offering news, new
product information, trends and analysis of
home building’s internet revolution.

Produced by the award winning editors of

b Learn how home builders are building
leading edge web sites to sell and market
their homes.

A Understand how housing pros are using
wireless technology to order building
products and schedule.

k. Find out what dealers and manufacturers
are doing to speed delivery of building
products to the job site.

b Get a first hand look at the latest products
and trends shaping housing’s internet
future.

h AND MUCH MORE

In today’s information age, knowledge is
power. ihousing’s email weekly will deliver
the knowledge you need to thrive. To order
your free one-year subscription, go to
www.ihousingweekly.com.

This offer is limited so sign up today.

I:|housin

EMAIL WEEKLY

SIGN ME UP TODAY.
For the FREE ihousing email newsletter
00 to: www.ihousingweekly.com



A LUXURY
FINISH
UNLIKE

ANY OTHER.

POLISHED CHROME

INTRODUCING BRILLIANCE® POLISHED NICKEL. IT'S ANYTHING BUT ORDINARY.

Alluring. Mesmerizing. Sophisticated. Delta Select® introduces a spectacular new finish... Beilliarce’
polished nickel. Exuding a slightly richer, warmer tone than our traditional polished chrome,
Brilliance polished nickel opens up a whole new avenue of luxurious expression. Each polished
nickel faucet features the Brilliance anti-tarnish finish that protects against corroding, tarnishing or
discoloring* Discover another captivating option for creating continuity throughout the home. From
kitchens to bar faucets, from lavatories to tub/showers, the Delta Select® Brilliance® polished nickel
finish embodies the essence of today’s luxury home. It’s anything but ordinary.
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A Masco Company

©2000 Masco Corporation of Indiana, Delta Faucet Company, 55 E. 111th St., PO. Box 40980, Indianapolis, IN 46280
*Call 1-800-345-DELTA (3358) for more information regarding our Lifetime Limited Warranty.

www.deltafaucet.com
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Just relax — because you're in the hands of the real
professionals. Nobody knows more ahout home entertainment
than Sony. That's why Sony is your best choice for
planning a home entertainment system that delivers real
theatrical impact. A system with the latest components and

Sony Authorized state-of-the-art technologies, for spectacular video and
Audio/Video Designer oo

1-800-295-7669

call your Sony ‘Authorized A/V Contractor, For a name and
location in your area, call: 1-800-295-SONY (7669).

INTEGRATED SYSTEMS
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Design a house. Create a haven. Carefully place light and dark to entice the soul. Tell us what shape. What wood. What color. Tell us



Weather Shield

Windows & Doors

ill create it. Because imagination can't be found on a shelf. Call 1-800-477-6808 x2334 or visit us at weathershield.com. See the light.™
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Find Your Future
Profits in the Past at

= RESTORATION
: {RENOVATION

Expo & Conference
Washington DC Hilton & Towers

January 14-17, 2001

No doubt about it-

Spending on renovation is growing faster
than spending for new construction.
And in new construction, "historically
inspired" is the hottest trend.

Come to R&R 2001 to:

v see the latest products and services
from over 275 exhibiting companies for
building exteriors, interiors, landscapes,
streetscapes and gardens

v learn in over 75 conference sessions
and workshops about the latest
methods and materials, as well as time-
tested techniques of traditional crafts—
plastering, tuck pointing, mold making,
decorative painting, historic roofing,
paperhanging, gilding, stone/masonry
restoration and much more

v network with prospective clients and
allied professionals who can refer new
business to you—over 6,000 attendees
expected (architects, interior designers,
landscape architects, facility managers,
builders, contractors, developers,
planners, government officials and
others)

v earn continuing education credits
(program endorsed/approved by AlA,
ASID, IIDA, ABC, APA, AIC, NKBA,
ASLA)

Seating at some events limited!
Reserve your place!
Advance registration deadline is
December 15, 2000.

For more information, contact:
EGI Exhibitions
(tel) 800.982.6247, 978.664.6455
(fax) 978.664.5822
email show@egiexhib.com
www.restorationandrenovation.com

« Display in your office
* Distribute at trade shows and events
* Create a direct mail piece

Your Feature lnaerFeéfa'h i t e C t

The Ultimate Opportunity

Your company is featured in residential architect. Share this honor with your clients and associ-
ates through professional custom reprints—marketing materials that are as unique as your designs.
* Include with marketing materials, proposals, and plans

* Reinforce your professional standing with clients

To order reprints of your company’s feature from this issue call (877) 734-6650
Minimum order 500 reprints

ScapeWEL® window wells
create desirable new living space
by adding unprecedented beauty
and natural daylight to basement
areas while providing safe emer-
gency egress.

Unlike concrete window wells,
ScapeVWEL® requires no forming
or pouring and is faster and more
cost-effective than installing cus-
tom site-built wells. ScapeVWEL®
attaches directly to the window
buck or foundation and requires
no special ladder; since the stair

Q ®

Since 1926

Get More Out Of Your Basements

units are in-
corporated
right into the
| attractive ter-
raced planter
k| design.
For more

: 1 information
on how sun-lit and code-compli-
ant basements can give you more
salable square footage and selling
features call:

(203) 934-6363

Web: www.bilco.com

New Haven, CT 06505 @et ter L lT)l gm

L BASEMENTS
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when cleansing goes beyond
skin deep... when a faucet
becomes the instrument

for rinsing away the day...
when you

insist on the best.

Finally...

There

GROHE

v
‘ FAUCET TECHNOLOGY
~ Featured:"Chiara” model 33 148 LRO

~ Solid Cast Brass Lavatory Centerset in White/Polished Brass .
" © GROHE America, Inc. » 830.582.7711 « Fax 630.582.7722 « www.groheamerica.com Circle no. 300



from the editor

pros and context

in residential remodeling, should you pace the well-worn path or blaze a brand new trail?

by s. claire conroy

he war between mod-

©  ernism and traditional-
|| ism isn’t waged only in
custom home territory.
Skirmishes also occur in
the residential remodeling
arena. In this design spe-
cialty, context surrounds
you like a straitjacket. It’s
deep within the existing
structure and in neighboring
houses. How closely must
your new work match the
0ld? Should you follow the
spirit or the letter of design
laws set by those older
houses? Or should you
break the rules entirely?

Many of your clients
want to live in old houses.
None of them wants to live
with an old floor plan.

Thus inevitably, old-house
remodels of substantial
scope require a modern
organization of plan and
flow. Perhaps the detailing
will invoke times of yore,
but beyond the chair rail
and crown molding, rooms
will soar and flow with the
new millennium. Of course,
you may want to go with
that flow. Maybe you’d love
to take it to the street—send
those modern flourishes

all the way to the exterior
elevations.

That’s what architects
Gary Parsons and Michael
Hauptman did in the remod-
els you’ll see beginning on

page 50. They restored or
realigned front elevations in
keeping with the niceties of
neighborhood and their proj-
ects’ original architectural
styles. However, for the rear
elevations, they let their
modern love show—taste-
fully and discreetly. In Par-
sons’ Craftsman remodel, he
subtly Bauhaused a second-
floor study by giving it a
ring of clerestory windows
and a flat top. Clothed in
period-appropriate cedar
shingles and natty rafter
tails, it’s still a handsome
escort for the more conserv-
atively styled gable at its
side. In Hauptman’s Holly-
wood hodgepodge—well,
let’s call it L.A. Spanish
a stucco-and-tile face gives
way to a well-tempered
steel lattice at the rear. It’s
a little bit old country; it’s
a little bit rock and roll.
Architect and architec-
ture professor Tim Culva-
house mulls over a more
modest proposal in Per-
spective, on page 26. Fresh
from his summer vacation,
he is newly resolved in his
practice of remodeling.
He thinks his handiwork
should meld so seamlessly
and unobtrusively into the
mother structure that it
looks as if it’s always stood
on that very spot. Even
with an entirely new foot-
print, there should be no
footprints in the sand.

residential architect / october 2000

wright-minded
Eric Lloyd Wright has had
some very big footsteps to
follow. The son of Lloyd
Wright and grandson of
Frank Lloyd Wright has
had to struggle both person-
ally and professionally with
cleaving to tradition or blaz-
ing a new trail (see story,
page 40). Because he fre-
quently finds himself re-
modeling or restoring his
patrimony, he’s developed
his own working philoso-
phy about the discipline. He
restores not to the result of
his forefathers’ originals but
to the intent of them, often
implementing ideas that
fell to the budget ax. He
knows their intent intimate-
ly because he apprenticed
to both. But he also designs
new houses, including a
perennial work-in-progress,

Photo: Katherine Lambert

his own home, wedged into
a cliff overlooking the Pacif-
ic Ocean in Malibu, Calif.
Now 70 years old, Wright
no longer stands in the
shadow of his family tree.
When he builds new he fol-
lows his own guiding light.
Should a major remodel
stand out from the original
or blend in? Should your
new work bow to the old
or assert its own identity?
Let us know what you
think and we’ll publish the
results of what promises to
be a very lively debate. ra

Questions or comments?
Call me: 202.736.3312;
write me: S. Claire Conroy,
residential architect, One
Thomas Circle, Suite 600,
Washington, D.C. 20005;
or e-mail me: cconroy @
hanley-wood.com.

www.residentialarchitect.com
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letters

keep those cards, letters, and e-mails coming, folks.

kudos
“%, ongratulations to
‘ you and your staff
on the first annual
residential architect De-
sign Awards (May, pages
45-96). I felt
~rrhi that the cate-
arc b | te C t gories provid-
" ed a broad
representa-
tion of the
work being
done by resi-
dential archi-
tects, from

artistic cabins to afford-
able housing.
James W. Wentling, AIA
James Wentling/Architect
Philadelphia

missing plans

» enjoyed the residential

| architect Design Awards.
As an architect, though, I
would have liked to have
seen plans of the winning
projects. One of the jurors
specifically referred to a

project’s “masterful floor
plan,” yet the plan wasn’t

included in the article.

Most people just want to
see pretty pictures—but in a
magazine oriented to archi-
tects, it seems appropriate to
include the plans as well.

Martin Moberg
Moberg Epstein Architects
Seattle

modern bias?

¢ n looking through your
May design awards issue,
I noticed that your compe-
tition is one-sided. We did
not submit any homes, but
seeing the ones your judges
chose gave me the feeling
we would not have had a

oF FORM.
PURITY OF LINE.




chance anyway. The judges
were very definitely biased
toward a certain style, not
to all-around good archi-
tecture in any style.

We do custom residen-
tial, and we must cater to
our clients’ wishes. In fact,
we pride ourselves on giv-
ing our clients exactly what
they want in a home. And,
almost invariably, what our
clients want is plush, styl-
ized design. They don’t
want to live in simple,
unadorned structures made
up of angles, straight lines,
and geometry. For most
homeowners, simplicity to

themselves do tend to be
attracted to those elements
in any structure, homes
included, and this can bias
them toward modern, cub-
ist, minimalist styles.

Certainly the homes
your judges chose were
well done—but the lack of
variation in style seems
unfair to most architects,
whose living is made by
designing ornate homes
replete with the “liberally
appointed marble floors
and granite countertops”
that the judges dismissed
so disdainfully.

Perhaps the “posh”

Maybe in next year’s
competition, more varied
styles can be taken into con-
sideration by the judges, to
be fair to all residential
architects and their clients.

Amy Haight
Tom Price Architects
Orlando, Fla.

catching code

; 1 your April issue, the

| article “Common Code”
(page 38) discusses the
International Building
Code 2000. The state of
Missouri is badly in need
of some direction. Where
do I find this code?

The editor replies: To order
the I-codes and supporting
products, contact the Inter-
national Code Council at
www.intlcode.org/codes/
order.htm. The ICC doesn’t
sell the I-codes, but its site
provides code information
and links to three major
code bodies: the Building
Officials and Code Admin-
istrators International
(BOCA), the International
Conference of Building
Officials (ICBO), and the
Southern Building Code
Conference International
(SBCCI).

the point of asceticism is homes submitted were just Harry Bartell
not at the top of the list. not good architecture, but I Harry Bartell Design
However, architects find that hard to believe. Ozark, Mo.
- - : ;
s e :
Lk b AN — —

Introducing the Architect™ Seriesfrom KitchenAid.
A complete line of innovative built-in appliances each designed with a full wrap of shining
stainless steel. KitchenAid offers professional-quality appliances and a wide variety of design options to
leave a beautiful, lasting impression. To learn more about the Architect™ Series, and to view the entire
KitchenAid® line, visit our web site at www.KitchenAid.com, or call 1.800.422.1230.
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our new Clad Casemaster Round Top



our new Clad French Casemaster

Five new products introduced in the last nine months alone. Why so

many? Simple. To meet a need. Your needs, for products that are more

durable, more consistent, easier to install. Your customers' needs, for a

unique shape, a special size, higher performance or lower maintenance.

At Marvin, we make wood windows and doors in over 11,000 standard

our new Clad Ultimate Double Hung shapes, styles and sizes. Add to that our virtually unlimited custom

capabilities and the point is this: no matter how simple or complex your

project is, we've got the ideal solution for you. All you have to do is ask.

our new Swinging Screen Door

For afree catalog, call 1-800-236-9690. In Canada, 1-800-263-6161. www.marvin.com

MARVIN &

Windows and Doors

Made foryou.
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“jhousing was the most substantiv‘é

The attendance spoke volumes about the i A
importance of the Internet to the home A R \
bulldmg industry.” ¢ 4 , s

—Bill Lukashok, Installinc.com T = }

conference 1 have attended in a long while. De\ce}“ber 6._8, 2000

“Great conference!
“¥1 ooking forward to the next one.”

——

June Event Sold Out!

ihousing, the first Internet conference
dedicated to the housing industry, debuted in
Washington, DC this June, and was an unparalleled '
success based on the overflow of attendees, the quality:
of the speakers and the fervor of the networking.
The housing industry came together to learn from
each other and the energy was electric.

« If you missed the first ihousing, this is your
chance to peer into the not-so distant future
of the Internet-enabled housing industry.

* If you joined us in June and were energized
by the potential, this is your opportunity
to stay abreast of the latest trends.

Either way, ihousing San Francisco will have
an all-new program focused on the "€” in Internet.

Join us this December and learn to put the "€" in :
your Internet strategy. = E




Leading Internet and Housing |
Authorities Ildentify the Latest
Trends and Solutions

Confirmed Speakers Preview

* Arthur Esch, Technology Futurist/Internet Expefft

 Gary Graziano, Senior Vice President and Genefal
Manager,BuilderSupplyNet.com

« Isaac Heimbinder, Chairman and CEO, Homewrite, Inc.
« Ara Hovnanian, President and CEO, K. Hovnanian

« Kristin Kennedy, Founder and CEO, Yourd
DesignCenter.com

« Scott Klososky, Founder and President,
Webcasts.com

« Bob Novak, VP, Business Development,
ChannelLinx

« Matt Smith, President, eCalton.com, Inc.
« Artie Wu, President, Vividence

Conference Topics Preview

* New Frontiers in e-commerce

« Sales & Marketing on the Web

» Today's Web Consumer: Who is She/He?

« Using Internet Tools to Gain Competitive Advantage
* Project Management on the Web

« Using the Web to Help Customers Make Product
Selections

« Customer Relationship Marketing
« 3 Breakouts in: e-customers, e-tools and e-commerce

Registration Fees '

Early Registration: $499

(before October 20")

Regular Registration: $599
(after October 20")

Conference Location

Hyatt Regency San Francisco
in Embarcadero Center

“Great conference! I'm looking forward
to the next one.”
—Morrison Homes

“thousing was the most
substantive conference | have
attended in a long while.”
—Installinc.com

BROUGHT TO YOU BY

M A G A ZINE

Corporate Sponsor

6 CrHaNNELINX

Sponsors

A

L]

MEvYyeERrs GRrRaupP
REAL ESTATE INFORMATION AND
CONSULTING SERVICES

BuildNet.

THE

USBUILD3com

American Home Guides -
HomeWrite « The)obsite.com

To register or for additional information, contact ihousing at 800.774.2537.
Or email ihousing@hanley-wood.com.
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tips and trends from the world of residential design

a macarthur for mockbee

= ike a catfish creek overflowing its banks in a spring rain, the repu-
~ tation of Samuel Mockbee just keeps rising. Mockbee (below),
who has helped scores of architecture students learn firsthand the
- meaning of socially conscious design, was named in June as one

~ of 25 recipients of the MacArthur Fellowship. Presented each

{ year by the John D. and Catherine T. MacArthur Foundation, the
$500,000 awards are gifts in the purest sense—no strings attached.

Fellows are selected based on their exceptional creativity, record
of accomplishment, and potential for even greater achievement. Mock-
bee, a partner in the firm of Mockbee/Coker, in Memphis, Tenn., and
a professor of architecture at Alabama’s Auburn University, calls the
award a recognition of the fact that he “became unconventional in a
point in my career and showed an
ability to deliver creatively the needs
of a community—to push the profes-
sion, I suppose.”

Although Mockbee is known for
producing artful houses for adventur-
ous clients, it is his work as co-
founder of Auburn’s Rural Studio
that won the foundation’s attention.
In small towns and along the rural
roads of Hale County, Ala., deep in
the heart of the Black Belt region
where more than 1,400 dwellings
are substandard, Mockbee and
his students build modest houses and
community structures that exude
vitality, dignity, and simple beauty.
Resourcefulness is the name of the
game, for budgets are always tight.

1
|
1
|
|
|
s
]
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Gil Ford Photography ~ Students make use of found materi-
als such as bottles, discarded street signs, license plates, and old tires.
The result: an architecture that adapts vernacular forms through a
process of discovery.

Asked what he plans to do with his cool half-million, Mockbee
quips that he’s heading straight for the local Piggly Wiggly to cash
the check. But, more seriously, he adds that the award (paid over five
years) will free him from mundane money worries and allow him to
be more adventurous—architecturally, academically, and artistically.
“I’m already pretty deep in the heart of darkness down here, and T
might even go deeper,” he says.—vernon mays

www.residentialarchitect.com

e

Mockbee’s Rural Studio designs and builds homes and
community buildings in Alabama’s impoverished Black
Belt region. This house made of hay bales is typical of
the studio’s work; although humble and utilitarian, it
brings comfort, dignity, and simple beauty to the lives of
its inhabitants.

foreign exchange

rchitecture can be a solitary profession with
-long hours, leaving little time for swapping
ideas and information with colleagues. A new
Web site, www.archexchange.org, aims to sim-
plify international discussion among architects
by providing the latest news and competition
information, topical chat rooms, job postings,
pertinent links to other sites, and a calendar
of events.

Developed by the London-based Common-
wealth Association of Architects, an international

residential architect / october 2000



membership organization represent-
ing approximately 40,000 architects,
the site organizes its information

by regions: Africa, the Americas,
Asia, Europe, and Oceania (which
includes Australia, New Zealand,
New Guinea, Fiji, and Tonga). Even-
tually, says CAA executive director
Tony Godwin, the site will facilitate
the exchange of materials and prod- Leo Espinosa
ucts as well as information. “We’re still in our early days,” he says,

“but we’ve devised an excellent structure and—in time—we plan

to add several exciting new sections.”—shelley d. hutchins

residential architect / october 2000

e.lightful

ecked out in translucent colors

that look like they hitchhiked
their way off an iMac computer,
these desk lamps are easy on the
eyes and the environment. Designed
specifically for “eyes at work,”
e.lights provide direct illumination
for computing, reading, and writing,
and have optics designed to elimi-
nate glare. The units feature Micro-
light Technology, which generates
more light than an incandescent
bulb yet uses very little energy.

One bulb lasts up to 20,000 hours.
Because the e.light emits very little
heat, it’s cool to the touch and re-
quires less insulating material. For
more information, contact Artemide
at 516.694.9292 or www.elight-usa.

com.—katy tomasulo

www.residentialarchitect.com
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calendar
graphisoft prize

registration due october 20

The seventh annual Graphisoft Prize promotes innova-
tive design using CAD software. Open to students and
professional architects, the competition is worldwide
and requires no entry fee. To enter, e-mail gsprize@
graphisoft.com or visit www.gsprize.com.

residential architect design awards:
call for entries

deadline for requesting a binder: december 1, 2000
entry deadline: january 10, 2001

Our annual residential archi-
tect Design Awards program
honors outstanding architec-
ture in the following cate-
gories: custom, renovation,
multifamily, affordable, pro-
duction, and on the boards.
A project of the year is cho-
sen from among the winning
built projects. (Last year’s
project of the year—by
MclInturff Architects, in
Bethesda, Md.—is shown
here.) Winning projects will be published in the
May 2001 issue of residential architect. See page 31
for more information.

Julia Heine

masterpieces from

the vitra design museum
october 10—february 4

cooper-hewitt national design museum,
new york city

This exhibition examines the
concepts, styles, and materials
essential to modern
furniture design.
Featured designers
include Eero Saari-
nen, George Nel-

son, and Frank O.
Gehry, whose Wig-
gle Side Chair is
shown at right. For
museum hours, call
212.849.8400 or go to
www.si.edu/ndm.

Thomas Dix

20 www.residentialarchitect.com

2000 asla annual meeting & expo
october 27-31
st. louis

This year’s annual gathering of landscape architects
focuses on landscape processes, techniques, and
projects. Education session topics include construc-
tion technology, historic preservation, parks and recreation
planning, regional/rural landscape planning, and
urban/community design. To register, call 888.999.asla

or visit www.asla.org.

asid annual conference:
neocon new york

october 31-november 2

jacob javits convention center, new york city

Join more than 20,000 interior designers, architects, real
estate executives, builders, and manufacturers at the Amer-
ican Society of Interior Designers’ annual event. This
year’s topics include “Branding in the 21st Century” and
the first presentation of the National Residential Interior
Design Awards. Visit www.asid.org or call 202.546.3480.

building virginia 2000
november 2-3
richmond centre, richmond, va.

Michael Graves, FAIA, will serve as keynote speaker at
this annual building design and construction conference
and trade show, sponsored by the Virginia Society of the
AIA. For more information, call 804.644.3041.

ihousing conference ﬁ%
december 6-8 i -1

hyatt regency, san francisco hous!o.(})g
Sponsored by Hanley-Wood, LLC, publisher of residential
architect and other building-trade magazines, this confer-
ence explores ways that the housing industry can make
better use of the Internet. Keynote speakers include Isaac
Heimbinder, chairman of Home Write, and Scott Klososky,
founder of Webcasts.com. For information, call
800.774.2537 or e-mail ihousing @hanley-wood.com.

continuing exhibits

Venice Architecture Biennale, through October 29, U.S.
Pavilion, Giardini di Castello, Venice, 212.423.3840;

How Do We Know? Re-creating Domestic Interiors,
through December 31, The Octagon, Washington, D.C.,
202.638.3221; The Opulent Eye of Alexander Girard,
through March 18, Cooper-Hewitt, New York, 212.849.8400.

residential architect / october 2000



CertainTeed Corporation
is proud to sponsor the
Continuing Education
Calendar of Events.

We are committed to advancing the
building design profession by calling
attention to upcoming continuing
education opportunities. Please visit
us at www.certainteed.com
to take our online courses.

Did you know...
Diamond Head Beach Resort in
Fort Myers Beach, Florida, is the
picturesque destination for this
year’s AIBD Florida Society Year-End
Conference. It will be held on
October 20-21. Here, you can earn
continuing education credits for
seminars on Risk Management and
Attic Ventilation, while enjoying
sailboat races on the Gulf of Mexico

in the warm Florida sunshine!

For more information call:

1-800-946-AIBD

Continuing Education...

TS WORTH

#

REMEMB&RING

BUILDING SOLUTIONS'

ONTINUING EDUCATION EVENTS

HEN THE EVENT

LOCATION

DESCRIPTION

ooy 1o UL I The Building Shell—Framing,
Insulation and the 3-C Barrier

internet Usage as a

Project Management Tool

elayfe: - W X I Energy-Efficient Roof Design

plogiel:12 %1 I Design and Remediation to Achieve
Acceptable Indoor Air Quality

(el -1 %l Basic Building Science

for Residential and
Light-Commercial Architects

OCTOBER 21

Circle no. 281

Raleigh,
North Carolina

Charleston,
South Carolina

Rockyville,
Maryland

Philadelphia,
Pennsylvania

San Francisco,
California

The continuous, contiguous comfort barrier is critical to the comfort, durability and
energy efficiency of a home.The consequences of a poor 3-C barrier are explored.
Contact Helene Horne at hhorne@advancedenergy.org for more information.

Participants will learn how to customize and use Microsoft Outlook 98 for construction
administration, scheduling, shop drawing and submittal handling.
For more information contact Cori Coogan at ccoogan@clemson.edu.

Learn how to calculate insulation needs and how to pick compatible insulation and
membrane systems. Understand energy codes related to roof systems.
For more information contact Debbie Cangialosi at rieiroof@aol.com.

This seminar provides an opportunity to learn techniques, principles and practices that will allow
attendees to design facilities and systems to achieve acceptable indoor air quality.
Contact spengler@ashrae.org for more information.

This workshop focuses on cost-effective solutions for designing, specifying and building residential
and light-commercial structures. For more information see www.pge.com/pec.
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noble salvage

# hat does an experimental

by Richard Neutra have in
common with the Valley of the Kings in
Thebes, Egypt, and the Inca city Machu
Picchu in Peru?

Like those two ancient wonders, Neutra’s

relatively humble VDL Research
House II appears on the World Mon-
uments Fund’s “100 Most Endan-
gered Sites” list for the year 2000.
At 68, Neutra’s house (which was
rebuilt 34 years ago after a fire) is
easily the youngest site on the list.
It’s also one of only five projects
in the U.S.—and the only former
residence—chosen.

Launched in 1996 to increase pub-
lic awareness of cultural monuments
and generate support for their mainte-

nance, the WMF’s biannual Endangered Sites list singles out cultur-
ally and historically significant sites that urgently need rehabilita-
tion. The Neutra house qualifies on all counts. Entrusted in 1990 to

house in Los Angeles designed

need to address such problems
as faulty electrical systems, dry
rot, and termite infestation—is
expected to cost.

As director of the Institute
for Survival through Design,
a nonprofit foundation dedicat-
ed to environmental planning,
Neutra’s son and partner, Dion
Neutra, has spent years trying
to stir up interest in—and
finances for—the renovation.
Now he’s hoping that the
notice stimulated by the WMF
listing will provide the neces-

Some 35 years after these photos of Neutra =Ly funds, Th? hONEE's Pmb_
and his experimental house were taken, a lems need full-time attention.
badly needed restoration of the now deterio- ~ Unless endowment is provided,
rated structure may finally be on the horizon.  the problems will continue to

resurface,” he says.
A select number of sites on the endangered sites list receive
monetary support through the Monuments Watch program, but the
WMF’s main role is to encourage donations from private and gov-

Photos: Julius Shulman

California State Polytechnic University, the building has deteriorated  ernmental sources. For information about nominating or sponsoring

badly since it was last occupied over a decade ago, and the school

a site, contact the WMF at 212.517.9367. To learn more about Neu-

can’t afford the half-million dollars that a renovation—which would  tra’s house, visit www.neutra.org.—maureen dudley

Photos: Linny Morris Cunningham
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powers of tent

ixth-generation “kamaaina” (native
Hawaiian) and Honolulu-based
architect Philip K. White wanted to cre-
ate a vacation spot on one of Hawaii’s
least developed islands, Molokai. He
envisioned a place that would allow
visitors “to live off the electrical grid,”
as he puts it, and shed their high-tech
tensions. The trick lay in accomplishing
this without disturbing the island’s
fragile ecosystems or interfering with

its natural beauty.
White’s ingen-
ious solution fea-
tures three perma-
nent villages of
“tentalows”—
framed canvas
dwellings built on
wooden platforms

to minimize contact with the site’s topog-
raphy. Each unit consists of one or two
tent-like rooms and a wood bathroom
clustered around a deck. Solar panels
power the electric lights, ceiling fans,
and hot-water heaters; the toilets use
composting technology. “We didn’t want
to change the island, but rather expose
people to it,” says White. “It is important
that people want to return, so I thought
about what it would take to get my wife
to go back. It came down to a good bed,
a hot shower, and a flush toilet.”

The three villages contain between
20 and 45 tentalows each and cover
a total of 70 acres. Paniolo Village,
the first village to be completed,
earned White a merit award in the
Hawaii chapter AIA’s 1997 design
competition.—s.d.h.
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SelectSound® Sound Quality System
Theater-quality sound is a major asset in today’s
clistom homes. And the Owens Corning SelectSound
Sound Quality System is designed to provide it.
gant, acoustically engineered wall panels absorb
and reflect sound as needed—allowing you

: : to “tune” any room for optimum acoustic
- | performance. It’s one smart part of our total
h acoustic solution.
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THE NEXT WAVE IN HOMES IS CUSTOM ACOUSTICS. -

Tune Out.

QuietZone® Noise Control System

Working. Sleeping. Escaping. Whatever the reason, more
customers are asking for dedicated “quiet zones” within
their homes. Owens Corning’s integrated QuietZone

Noise Control System absorbs, blocks and isolates undesirable
noises, turning any room into an oasis of peace and tranquility.
[t's one smart part of our total acoustic solution.

For more information, visit our website at Www.owenscorning.com
or call 1-800-GET-PINK

OWENS CORNING WORLD HEADQUARTERS
ONE OWENS CORNING PARKWAY
TOLEDO, OHIO, USA 43659
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dutch treat

m am grateful that the jury’s text for the 2000

prize casts me as defining new kinds of

2 relationships between architecture and the

Ny

B

Hectic Pictures

cultural situation. That is indeed what I'm try-

- x,

Koolhaas designed the Maison a
Bordeaux for a newspaper executive
who uses a wheelchair. Designated
the Best Design of 1998 by Time
magazine, the project features

a central 10-by-11-foot elevator

that climbs past three floors

of bookshelves.

ing to do,” declared Rem Koolhaas (right) in
accepting the $100,000 Pritzker Architecture

Prize. At the awards ceremony, which took

place last May in Jerusalem, Pritzker chair-
Sanne Peper Fotografie

man J. Carter Brown described Koolhaas as most famous residential work is in France: fect of mass consumption on American culture.

“the leader of a spectacularly irreverent gener- the Maison a Bordeaux (above, right). As a Pritzker laureate, Koolhaas joins the

ation of Dutch architects.” Koolhaas’ writing has also attracted atten- ranks of an elite cadre of architectural giants
Koolhaas’ Rotterdam-based firm, the tion, beginning in 1978 with Delirious in New  from around the world. Past recipients include

Office for Metropolitan Architecture, is work-  York, a self-described “retroactive manifesto Philip Johnson, .M. Pei, Richard Meier,
ing on several major U.S. projects, including  for Manhattan.” His most recent book, The Frank O. Gehry, Robert Venturi, Tadao Ando,

a new central library for Seattle. But his Harvard Guide to Shopping, examines the ef-  Renzo Piano, and Sir Norman Foster.—s.d.h.

irving gill’s california modernism

f we, the architects of the West, wish to do great and lasting work, we must dare to be sim-
ple, must have the courage to fling aside every device that distracts the eye from structural
~ beauty.” The year was 1916, and the writer was California architect Irving John Gill. Archi-
*tectural historian Thomas S. Hines uses this brief but powerful manifesto to introduce the
subject of his new retrospective, Irving Gill and the Architecture of Reform.

Today, Gill’s work may be little known outside of California. But in the first two decades of
the 20th century, his residential and public projects were widely published and studied for their
clean lines and militant rejection of ornamentation. He designed villas for clients with money
and barracks for migrant workers. He was a student of hygienic house design and pioneered the

et

Irving Gill and the use of tilt-slab residential construction. His best houses are simple, boxy affairs with windows
Architecture of punched where needed and the merest hint of Mission detail.
David Sharpe Retoro. Thomas 5. Archival material on Gill is scarce and scattered. Hines is to be commended for his dogged

Hins, 303 pp. research in assembling the writings and illustrations that give this book its impact. He traces
Illustrated. New

York: The Monacelli Gill’s evolution from Shingle and Prairie stylist to Modernist, organizing his chapters around the
Pre S’S 2000. $75 major milestones in Gill’s 45-year career. The result is a serious and scholarly tribute to an archi-

(hardcover). tectural renegade whose pure designs presage our modern world.—susan bradford barror

‘i]Z.831.0248.
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The best thing about selling or installing Silver Line windows is knowing that their quality will stand the testof tima. -
Our QC and testing are so rigorous, you can be sure our windows will stand up to almost anything Mother Nature th‘fows
at them. In fact, we back every window with a lifetime warranty. For eithér new construction or replacement, Silver Line™
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perspective

new space 1 old skins

for remodeling projects, an architect proposes a course of modest invention.

26

by tim culvahouse, aia

hy do I enjoy

making new

spaces in old
houses? It’s partly a mat-
ter of temperament: I'm
more inclined to exercise
my imagination within
conventional settings than
outside them. (How else
could I have carried out
my occasional role as an
academic administrator?)
My education, which took
place in New Orleans, a
richly conventional setting
with a wild imagination,
surely reinforced this incli-
nation. School made other
contributions, as well. I
studied in the mid- to late-
*70s, when Postmodernism
was gaining the field;
when the Grays, with their
historicist populism, and
the Whites, with their
equally historicist mod-
ernism, were duking it out;
and Michael Graves was
turning from a neo-Corbu-
sian into an ironic classi-
cist. We were weaned on
gabled roofs and free plans
(we arrived too late for
free love), and I still can’t
see the sense in choosing
one over the other.

Noam Chomsky’s As-
pects of the Theory of Syn-
tax hadn’t yet taken hold
in the hinterlands, but we
had a rudimentary theory,
summed up in a little dia-

St
et ro
5 P £ i

This addition in Rhode Island, designed by the author while working

LR e

with James Barnes Architects of Providence, resolves three of the
notions discussed below: geometry, movement, and construction.

gram that one of our pro-
fessors, Brand Griffin, used
to draw. It looked like this:

TN

We referred to it as “The
Grid and the Glob.” Its bur-
den is that variation and
invention are only legible,
consequently only mean-
ingful, when seen in rela-
tion to pre-existing regular-
ities. Not particularly
sophisticated, in light of
what has transpired since
in architecture theory, but it
served us at the time.

idiom savant

The larger part of my ca-
reer since school has been
spent in two towns where
old buildings are much
revered: Providence, R.1,
and San Francisco. In both

www.residentialarchitect.com

places, the charm of the
treasured houses is accom-
panied by a certain spatial
tedium. In the San Francis-
co Victorian, the rooms are
all the same size; in the
Rhode Island colonial, the
rooms are all the same size
and the ceilings are low.
Both towns can be frustrat-
ing to architects of a radi-
cally inventive stripe, but
they’re congenial enough to
someone like me.

T’'ve enjoyed insinuating
expansive, 20th-century
spaces into these confined,
19th-century buildings, and
I'm satisfied by modest
invention in the service of
domestic delight. I am
growing dissatisfied, howev-
er, with an attitude that I had
long taken for granted: the
assumption that new work
can—indeed, should—be
kept separate from the old,
the distinct idioms simply
juxtaposed. This attitude has
arich heritage. Perhaps its

residential architect / october 2000

most distinguished instance
is Carlo Scarpa’s Museo
Castelvecchio, where mini-
malist, unequivocally mod-
ern elements reorganize a
series of constructions dat-
ing back to the 13th century.
‘What makes sense in a
museum where the building
itself is one of the artifacts
may make less sense when
you're trying to make a
domestic landscape cohere.
So, I’ve been pondering,
lately, what it might take
actually to synthesize old
fabric with new. What if
one wanted to introduce
new spatial experiences,
but didn’t want to make it
apparent where the old left
off and the new began? Not
having attempted it, I'm
not sure, and I’ve had a
hard time coming up with
contemporary examples.
We still mainly want to
keep our decades distinct.

warp and woof
Maybe that will turn out to
be the best course after all,
but T want to try the syn-
thetic approach. I've come
up with seven notions (I
hesitate to call them princi-
ples) that I imagine may
help. I realize it’s probably
wiser to articulate your
watchwords retrospectively,
when someone invites you
continued on page 28
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WELL-GONNECTED House'!
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In new construction or older retrofits,
Strong-Tie® connectors help provide the
continuous load transfer path of a
well-connected house.

GREATER DURABILITY.

Solid connections at
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Strong-Tie connectors
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house family

to give a slide show of your
work. But this is what hap-
pens when you return to
practice after an extended
academic hiatus: You’ve
got these ideas in your
head, and
you just
have to blurt
them out and
see what
comes of it.

1. Treat
geometry as
a construc-
tive arma-
ture. Imag-
ine the existing geometry
as the warp and the new
geometry as the woof. See
how tightly they might
weave. Weaving a free plan
into a symmetrical building
is something like what

Christopher Wren did when
he inserted those regular
churches into the jumble of
London—only inside out.

2. Think of the inhabitant
moving, pausing, and find-
ing her place within these
complex, interwoven
geometries. We are partly
geometrical ourselves, car-
rying our axes of symmetry
with us, ever in anticipation
of lining up with something.

3. Treat the patterns of
construction, invisible as
well as visible, as another
armature. The hidden
frame is as true as the
revealed one, as a good
carpenter will insist.

4. Think of ornament not
as signs or motifs (Post-
modernism’s first foible),
but as a system for organiz-

ing surfaces in relation to
light. It is true that no one
now remembers what den-
tils signify, but we see the
textured shadow they make.

5. Explore how an orna-
mental system can develop
spatial possibilities. Mold-
ings do more than decorate.
They shape space, as Frank
Lloyd Wright knew very
well and demonstrated in
Unity Temple and the
Robie House. Ornament
with a spatial purpose is
ripe for invention.

6. Eschew irony. Take
yourself and the material
you are working with, old
and new, seriously. Shallow
irony was Postmodernism’s
second foible.

7. Remember what
Robert Venturi called the

“obligation to the difficult
whole.” The most difficult
thing about it may be that,
if you achieve it, no one
may notice. Which is as it
should be. “The ideal kind
of building,” Joseph Esher-
ick once remarked, “is the
kind you don’t see.”
These, anyhow, are my
suggestions to myself. We’ll
see what comes of them,
and maybe in a few years,
when I've given it a fair
shot, I can report back. ra

Tim Culvahouse, AIA, is the
editor of arcCA, the maga-
zine of the AIA California
Council. He is an adjunct
steward professor at the Cali-
fornia College of Arts &
Crafts and a practicing
architect in San Francisco.

TO AN ARCHITECT, IT'S (¢
REQUIRED READING.

Natural North Country slate roofing, Durable,

| *

timeless, from the finest quarries in the world.

But getting it is only one part of the equation.

The application, the design, the installation are

also critical.

At North Country Slate, we wrote the-book on
what to consider when you’re considering slate.

Including the opportunities and the potential ,
pitfalls. It will help ensure that the builder and s

the owner appreciate at the end of the day,

what you conceived in the beginning,

Call for our free Guide today.

It's just one of the ways we're helping to bring your vision to life.

North Country Slate

Tel: (416)724-4666; Toll-Free: 1-800-975-2835; www.ncslate.com
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Go ahead, tee up to hit an Alterna®
door, but don’t expect it to dent. That's
right, our fusion-crafted doors are
made to resist dents, which curtails the
need for repairs after installation. These
high-performance doors also feature a
beautiful, wood-like appearance. For more
information, call 800.8%%7.94.82 x A6
or visit www.alternadoors.com. Caddies

are standing by.
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should you design more than what’s nailed down?

by cheryl weber
%sg he day an interior
I designer hung a swag
over his detail, Hugh
; Newell Jacobsen,
FAIA, added a new line to
his contracts: If clients hire
their own interior designer,
he quits. “I felt totally irre-
sponsible by backing off,”
Jacobsen says of the design-
er’s work. “It’s been a war
in my profession forever.”
It’s true that architects
and interior-design consult-
ants are often at odds with
one another. Partly to blame
is the lack of education
about what the other can
do. The decorator franchis-
es haven’t helped matters,
either. With their fussy fab-
ric treatments, they’ve taint-
ed the reputation of many a
talented interior designer.
And then there’s the
vision thing. Conflicts arise
when the way the house is
being designed differs from
what the clients have in
mind for the furniture.
At worst, a beautiful archi-
tectural gesture can be
ruined by a domineering
interior design flourish.
Other times, an unsuccess-
ful collaboration may sim-
ply mean a skewed vision
between the architect and
interior designer, with
the client somewhere in
between. “Our projects
have been least successful

when the client hires the
designer independently and
tries to marry us,” says
Tom Cullins, AIA, Truex
Cullins & Partners, Ben-
nington, Vt. “It doesn’t lend
itself to team spirit.”

That’s why many archi-
tects, including Jacobsen,
have brought interior
design services in-house,
where they can be assured
of overseeing every facet
of a project. “If Hugh
could dress his clients, he
would,” jokes interior
designer Therese Baron
Gurney, ASID, who’s been

www.residentialarchitect.com

on the firm’s payroll for
11 years.

Okay, so a healthy ego
may play a role in the
decision to do it all. But
there are many reasons
why architects choose to
employ their own interior
designers.

great indoors
As former in-house archi-

tects for the venerable

New York decorating firm
Parish-Hadley, Mark Fer-
guson, AIA, and Oscar
Shamamian, AIA, of Fergu-
son Shamamian & Rattner

residential architect / october 2000

David Plunkert

Architects, New York, had
already made peace with
the interior design world
when they set up their
architectural practice in
1988. So, the age-old turf
wars weren’t the impetus
for establishing a decorat-
ing division. Early on, it
was simply seen as an
inseparable part of archi-
tectural services. “We
probably did more in the
first 10 years to establish
interiors than most other
residential firms,” partner
Donald Rattner says.
continued on page 32



call for entries.

residentia

design awat

the second annual

residential architect Design Awards, sponsored by
residential architect magazine, honor the best in American
housing. Awards will be given in eight categories,
encompassing custom home design, renovation, multifam-
ily housing, single-familyproduction housing, affordable
housing, and work on the boards.

From the winners, the judges will choose a Best

Residential Project of the Year.

who'’s eligible?

Architects and designers.

Other building industry professional may submit

projects on behalf of an architect or designer.
Hanley-Wood employees, their relatives, and regular con-
tributors to the magazine are not eligible.

what’s eligible?
Any home or project completed after January 1, 1998. For

On the Boards submissions, an design completed after
January 1, 1998.

when'’s the deadline?

Entry forms and fees are due no later than December 1,
2000. Completed binders are due January 10, 2001.

where will winning
projects appear?

Winning projects will be published in the May 2001 issue
of residential architect magazine.

how will projects

be judged?

A panel of respected architects and design professionals
will independently select winners based on design excel-

lence. They may withhold awards in any category at their
discretion.

dead 2s entry form

entry form

To register, you may do any of the following:

call Shelley Hutchins at residential architect, 202.736.3407

mail this form to Shelley Hutchins, residential architect Design Awards 2001,
One Thomas Circle, N.W., Suite 600, Washington, D.C. 20005

fax this form to Shelley Hutchins at 202.785.1974.

Name

Title

Firm or Company

Address

City/State/Zip

Telephone and Fax

(1 Send more information.

[ Please send entry binder(s) and instructions now (must be prepaid)

a Payment for __standard entries at $125 each and/or
On the Boards entries at $95 each is enclosed.
U Check for $ __(payable to residential architect) is enclosed.
O visA O MasterCard (1 American Express
Card Number

Expiration Date

Name on Card

Signature

number of entries categories

. Custom Home, 3,500 square feet or less

. Custom Home, more than 3,500 square feet

. Renovation (residential remodeling and additions)
. Multifamily Housing

. Single-Family Production Housing, detached

. Single-Family Production Housing, attached

AN AW N

categories above)

and fee: december 1, 2000

completed binders: january 10, 2001

7. Affordable Housing (At least 20 percent of the units
must be affordable to families earning 80 percent to 120 percent of the local Median
Family Income. Consult your area HUD office or local government office for the MFI.)
8.0n the Boards (any unbuilt project from the
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“our projects have been least
successful when the client hires §
the designer independently and &3
tries to marry us. it doesn’t

lend itself to team spirit.”

—tom cullins, aia, truex cullins & partners

“When you’re working
with a good designer, what
comes out is better than
what you could do alone.”
What’s more, Rattner
believes FS&R’s holistic
approach taps into a poten-
tially lucrative vein of
American culture. Interior
work tends to be more
profitable than architecture,
he says. Whereas architects
remain undervalued in our
culture, decorators speak a
language the client under-
stands. “They have more of
a rapport with clients
because they can spin a
narrative on design better
than architects, who are
more theoretical,” he says.
Likewise, “seeing what’s
behind a wall is something
people are less attuned to
than what they are ulti-
mately presented with,”
Rattner observes. “Actual
living spaces are more
immediate to a client.”
Chicago architect
Michael Pado, AIA, agrees.
“If you do the interior
design, a year later the
thing the client sees is your
design,” Pado says. “He

’{
\C

may not remember the
color on the exterior of the
building, but he does
remember everything
inside and how it works.”

Nowhere is that idea
more obvious than in the
world of commercial work,
and residential architects
could take a page from
firms that design office
buildings. Susan Packerd,
a principal with Cubellis
Associates, Boston,
believes that if you look at
interiors and exteriors as
separate projects, they
don’t necessarily merge.
“Instead of having a pretty
building that will get on
the cover of a magazine,”
she says, “in commercial
work people need a func-
tional floor plan and good
mechanical and electrical
systems. Developers need
an efficient building for
business purposes.”

From both a practical
and an aesthetic standpoint,
Cubellis’ goal is to make
sure its interiors are as rig-
orously designed as its
exterior forms. “I think
there’s a misconception out
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there that interior designers
only plan furniture and
color,” Packerd says. “We
get involved in ceiling sys-
tems, lighting, and coordi-
nating with electrical and
plumbing engineers.”

checks and
valances

And the earlier the collabo-
ration, the better. Kim
Dietchen, ASID, with Truex
Cullins & Partners, steps
into the design process at
the schematic stage. She
checks the floor plans for
functionality and flow.

“I tend to really get into
how people live in a
space,” she says. “In talk-
ing with the client, I may
discover things that may
not have been brought to
the table with the architect.
It’s a good way to build
in checks and balances.”

Early on, she helps
clients figure out what fur-
niture they can keep and
what they’ll purchase, and
conceives a layout plan.
Then, with the plan in
hand, she makes sure room
openings align with the

layouts so there’s no dou-
bling back later. And those
early decisions Dietchen
makes about decor extend
to work with the contractor,
making sure, say, that
thermostats are not placed
where the client would like
to put art.

Working with Jacobsen,
Gurney’s role is a little
different. “Hugh is extreme-
ly unique in the way he
works,” she says. “When he
sits down to sketch, he’s
got furniture and color
schemes in mind, and when
he hands clients that sketch
the house is completely
visualized.”

Gurney helps the archi-
tect flesh out that image,
overseeing furniture plans
and meeting with clients to
harmonize their wishes
with Jacobsen’s. She calls
it soft mediation.

“I read the program, sit
down and listen to the cli-
ent, and look at images that
represent their vision,” Gur-
ney says. “Because I know
the architect, 1 can come
up with something to pre-

continued on page 34
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sent that in most cases has
worked for both parties.”

‘When the house is in the
ground, the two invite the
clients in for a design pres-
entation, offering just one
option for each room. And
not until each scheme is
approved does Gurney
arrange the materials on a
board. “The general reac-
tion to a board is that it’s
being thrown down their
throat,” the interior design-
er says. Instead, she pre-
sents catalog pages and
fabric swatches to touch.

Like Jacobsen, most
architects don’t have time
to delve into the esoteric
minutia of decorating
materials, yet they care
deeply about the finished
effect. And rightly so. As
any magazine editor can
tell you, tasteful and appro-
priate decor can mean the
difference between an
architectural project that
gets published and one that
languishes in the files.

“The architect is so busy
working out structural de-
tails, he doesn’t want to get
involved in what’s on the
inside of a pillow that’s sit-
ting on the sofa,” Gurney
says of her boss. “But
when he walks into the
space and notices some-
thing wrong, and it’s that
pillow, he’ll know it.”

For his part, Jacobsen is
quick to praise Gurney’s
talent and expertise, not
only as a walking textbook
of designer sources but also
for her ability to read draw-
ings and quickly grasp the
basics of an architectural
aesthetic. “When designers
have asked what style we

material world

“The interior design business makes
architecture look like a Boy Scout pic-
nic,” says Hugh Jacobsen. He’s refer-
ring to the painstaking task of order-
ing and tracking all those fabrics,

floor lamps, and sofa frames “Some—

times you wait 31x mo:
thmg to comie m and ,
wrong,” he says “I needga rQ
low through.

Fortunately, at least two software
programs on the malket make 'the
navigation easier. Heather Wells, an
architect and interior designet with
offices in Boston and Chicago, uses
Impact IDEAL Solutions to manage
and track projects.

Unlike generic accounting pro-
grams, this one works dn ectly from a

» 2

categories as wood staii o fabnc
choice. It will send the order to the
vendor, spit out a check, and track the
fees paid. And it’s flexible enough to
list items by, say, client name, rooms
of the house, or manufacturers. Interi-
or designers can generate a report for

clients cataloging what they ordered
while screening out proprietary
information such as markup and
order numbers.

“It’s very helpful because the
process of ordering all these pieces

* of furniture is complicated,” Wells

says. “There’s so much money com-
ing and going, and you can get lost
in a myriad of places.”

According to Impact company rep-
resentative Chxis Wilson, in Denver,
a basic software package without an
accounting function costs $500, while
the most detailed tracking and account-
ing packages start around $2,750
(800.603.0049; www.impact8.com).

Leslie Irwin, of the American
Society of Interior Designers’ Wash-
ington, D.C., chapter, also recom-
mends a program called Design Man-
ager. Like Impact, it integrates
accounting with order processing,
keeping tabs on shipping dates and
client deposits. Available from
Franklin-Potter Associates, Doyles-
town, Pa., Design Manager ranges
from $45 to $2,400 and can be cus-
tomized to fit the needs of individual
firms (800.836.2999).—c.w.

want, I practically have had
a stroke,” he says. “We
don’t do Tudor or George
the First, Second, or Third.
Whoever you hire has to
understand the design aes-
thetic of your office.”

decor detente

The director of interiors at
Holabird & Root, a centu-
ry-old architectural firm in
Chicago, Michele Drem-
mer is helping to ensure
that the interiors profession
understands architecture,
and vice versa. As a part-
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time instructor of interior
design at the Art Institute
of Chicago, she teaches
students not just how to
wrap a wall in linen but
about structure, alignment,
and how to use light to
enliven a space. “We’ve
made a tremendous leap
in terms of having a nice
cohesion between the two
disciplines,” she says of
the program.

Dremmer was hired to
strengthen Holabird &
Root’s interiors depart-
ment, which has waxed and

waned over the course of
its 30-year existence. The
key to keeping interiors
from taking a backseat, she
believes, is to bring it to
the architectural team at
the schematic stage.
“Then,” she says, “the
architect gives you more
respect.”

Holabird partner Frank
Castelli, AIA, fosters colle-
giality and respect by
encouraging an informal
collaboration that flows as
much one way as the other.

continued on page 36
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“when you’re working with

out is better than what you
could do alone.”

—donald rattner, fs&r architects

“It’s a matter of getting the
right person to go over to
an interior designer and get
their input, as opposed to
working strictly on the
architecture side,” he says.
“The architect might say,
‘I need some excitement
here with lighting,” and the
designer can respond, ‘Oh
yes, I can give you that
with this type of fixture.””

Within his staff of 100,
Castelli tries to maintain
a mix of people who have
an eye for finishes, materi-
als, and colors, and those
with the architectural
expertise to guide them.
“Architectural background
is good because you can
talk in the same language,”
he says of interior design-
ers. “Although, sometimes,
it’s refreshing to get some-
body who doesn’t have
that baggage and brings up
things you might not have
thought of.”

Among all levels of his
staff, Rattner, too, keeps
reiterating the importance
of sharing and respecting
the different kinds of
expertise. “The critical
thing is that principals have
to understand what interior
designers do, how they
think, what they bring to a
project,” he says. “And
make sure your office cul-

ture is prepared to absorb
them. It’s something you
have to continually address
with staff.”

Dremmer, in fact, relish-
es the creative energy and
support system that comes
from having a cross section
of skills under one roof.
Rather than having to keep
track of structural ques-
tions that arise on a job,
she can get a quick answer
by simply stepping across
the hall. And everyone ben-
efits from Holabird’s siz-
able samples library.

“We need to have these
things around to touch,”
Dremmer says. “It’s very
helpful for us when design-
ing, and for the client, t0o0.”

sales strategy

A full-service design

firm is, of course, a draw-
ing card for clients, who
prefer to have the multiple
strands coordinated by one
professional. And it posi-
tions architects for diversi-
fication.

For example, Truex
Cullins & Partners Interiors
markets itself to other
architects as well as to
homeowners. It’s equipped
to do finish work on a
markup basis, provide per-
hour consulting services,
and procure furnishings for
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clients. The tax benefits
that come with furniture
sales also figure into the
firm’s business strategy. “If
the sales portion of our
income reaches a certain
percentage level of overall
income, it reduces our tax
rate,” Cullins says.

Those tax breaks can
help offset the start-up costs
of an interiors division, such
as adding office space, hir-
ing and training personnel,
purchasing new software,
and building up a resource
library.

“The resource library for
residential work is quite dif-
ferent than for commercial
and institutional work,”
Dietchen notes. “For resi-
dential work, you have to
purchase your own materi-
als; companies that supply
commercial materials pro-
vide catalogs and sampling
free of charge.”

Although many interior
designers are responsible
for both the residential and
commercial work within
their firm, GGLO Architec-
ture and Interior Design,
Seattle, assigns different
staff to each market seg-
ment. With 96 employees
and $9 million in annual
revenue, it actively markets
its interior design services
to other residential archi-
tects, as well as to archi-
tects specializing in retail
shops, office buildings, and
multifamily housing.

“Branding is such a big
part of the overall image of
a company,” says market-
ing director Ellen Southard.
The firm, which also offers
landscape design, is even
considering adding graphic

residential architect / october 2000

design to its repertoire, par-
ticularly for the retail and
commercial market.

defining yourself
Most architectural firms
that have an interiors divi-
sion strong enough to stand
on its own employ more
than a handful of total staff
and have annual revenues
to match. Understandably,
smaller firms are less likely
to put interior designers on
payroll.

For example, Richard
Blender, ATA, of Wilkinson
Blender Architecture, Chica-
g0, does 75 percent of his
work in the residential mar-
ket and employs a staff of
six. The architects do most
of their own interiors but,
when necessary, work with
a few well-chosen inde-
pendent designers. “I want
our people to be general-
ists,” he says, “where every-
body is trained to do every-
thing. Our office doesn’t
have the size and scale to
require a separate division.”

Rattner would offer this
rejoinder: “Size doesn’t
matter so much,” he says.
“It’s how you define your-
self—your ratio of archi-
tecture to interior design,
which is a more labor-
intensive domain.”

Speaking on behalf
of his 45-member firm,
Cullins adds, “From the
original concept of the
building to the last chair
being placed, it’s all part
of the same process of
responding to the client’s
program.” ra

Cheryl Weber is a freelance
writer in Severna Park, Md.
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the wright way

architect eric lloyd wright
continues the family tradition of designing livable,
land-responsive architecture.

A team of Swiss psychiatrists by meghan drueding
would probably love to get their
hands on Eric Lloyd Wright. The

son of a prominent architect and

the grandson of a legendary one, the 70-year-old
Wright seems a likely candidate for a whole col-
lection of hang-ups and complexes. The inevitable
pressure to measure up to Lloyd Wright and
Frank Lloyd Wright would be just cause for a
massive case of insecurity. It could easily frustrate
an architect who’s trying to develop an indepen-
dent career, or discourage him from doing so
entirely. At the very least, you’d think it would
lead him occasionally to resent either his famous
family or the profession at which they excelled.

It hasn’t. Unfortunately for the psychiatrists,
Wright appears blessedly neurosis-free. He’s
proud and happy to talk about the work of his
father and grandfather. He sits on the board of
directors of the Frank Lloyd Wright Foundation,
and gives frequent tours and lectures on the

i Alan Weintraub

Wright legacy. Ha\./ing apprenticed Wit.h bOth Wright's own house, a work in progress on a Malibu cliff, will be
men, he shares their embrace of organic design naturally cooled by Pacific Ocean breezes.
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the wright way

Just a stone’s throw
from Wright’s unfinished
house (above), a free-
standing wooden deck
(right) serves as a
gathering place for
many of Wright Way
Organic Resource
Center's community
events.
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“at taliesin,

i began to see
the beauty in
architecture.
it was a very
exciting time

for me.”




that strives to weave buildings seam-
lessly into their natural environments.
But Wright, now the principal of a
17-year-old, Malibu, Calif.—based firm,
practices a site-specific, distinctively
exploratory kind of architecture that’s
very much his own.

growing up wright

Despite his fortuitous genetic makeup
and early exposure to the design world,
Wright didn’t always want to be an
architect. “Listening to Dad at the din-
ner table, I got one side of architec-
ture—problems with the contractors,
things like that,” he remembers. “I
wanted to go into animal husbandry.”
A summer spent at Taliesin, his grand-
father’s home and studio in Spring
Green, Wis., changed everything.
Hanging around the studio and helping
build some of Taliesin’s structures, the
15-year-old Wright became friends
with some of Frank Lloyd Wright’s
draftsmen. They let him build models
and trace drawings for them, and by
the end of his stay he’d caught their
bug. “At Taliesin, I began to see the
beauty in architecture,” he says. “It was
a very exciting time for me.”

He studied his craft under the Tal-
iesin Fellowship, Frank Lloyd Wright’s
unique, hands-on architecture program.
He worked for his grandfather from
1948 to 1956, apprenticing on projects
like the Solomon R. Guggenheim
Museum in New York City, the Walker
Residence in Carmel, Calif., and the
Tonken Residence in Cincinnati. In
1956, a fateful phone call changed his
course significantly. It was Lloyd
Wright, asking him to come to Los
Angeles and work at his small studio
in West Hollywood. “T had been debat-
ing whether to start my own firm or
stay with my grandfather,” Eric Wright
says. “I was leaning toward staying
with him, actually. But my father need-
ed my help.” Wright dutifully returned
to Southern California and worked
with his often-underrated father for the
next 22 years, first as an apprentice,
then as an associate. He designed his
first house, for his half-brother Rupert
Pole and the writer Anais Nin, in 1962.

home base

When Lloyd Wright died in 1978, he
left his son a pristine, 26-acre parcel
of land high atop the Santa Monica
Mountains in Malibu. Wright moved
with his artist wife, Mary, and two sons
into a 900-square-foot trailer on the
site. There, he started to build his own
practice. The family bought another
trailer to serve as a kitchen, and even-
tually built a varnished plywood floor
and fiberglass ceiling connecting the
two structures. The resulting building
now serves as the cozy, slightly eccen-
tric office and studio for Wright’s five-
person firm.

He and Mary use a third trailer on
the property as a living and sleeping
space. Although long-term, this situa-
tion isn’t permanent—the couple is
working on their own house a few hun-
dred yards away. Even in its unfinished
state, the house ably demonstrates
Wright’s commitment to the organic
architecture pioneered by his grand-
father. It’s built of concrete pigmented
to match the adobe-pink sandstone that
crops up all over the property. To dis-
turb as little land as possible, he nes-
tled it into the side of a small hill with
a wide-angle view of the Pacific
Ocean. The home’s flat roof will be
landscaped with native grasses, so that
when the house is complete it will
appear to be a natural extension of the
hill. “If you look up at these hills from
Malibu town center, you can hardly tell
that the house isn’t another big boul-
der,” says one of Wright’s intern archi-
tects, Hannah Wear. “The only clue
that it’s a man-made structure is the
straight lines.” A knee-high moat sur-
rounds the living room, providing a
passive cooling system for the ocean
breezes that waft through the home;
an air-based radiant heat system and
photovoltaic panels are in the works.

Wright hopes to complete the on-again,
off-again project within the next few
years. It is as it stands an eloquent testi-
mony to the visual and emotional power
of a house designed with the utmost
respect for its natural environment.

His house represents the design
method Wright likes best: working
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Wright developed the
custom shade of pink
that colors the concrete
in his future residence.
He chose concrete
partly because of its
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