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Design a house. Create a haven. Carefully place light and dark to entice the soul. Tell us what shape. What wood. What color. Tell us, 
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Weather Shield 
Window s & Doors 

Jill create it. Because imagination can't be found on a shelf. Call 1-800-477-6808 x2510 or visit us at weathershield.com. See the light."" 
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Classic-Craft® 
The premium fiberglass door 
that's too good to be wood. 

Nothing captures the natural beauty 
and feel of real oak like a Classic­
Craft fiberglass door. It's so elegant, 
so rich in depth and detail, people 
stop right in their tracks. 

Yet Classic-Craft goes beyond the 

finest wood doors. It won't crack, 
dent, leak, shrink, 

split, swell or warp. It L 
offers five times more 
insulation value. Many 

E 

styles, doorlite, transom and finish­
ing options. And it incorporates 
Therma-Tru's complete door system 
of components designed for years of 
trouble-free performance. 

Classic-Craft never fails to get 
people's attention. No matter who 

walks by. See your dealer, or visit our 
web site at: www.thermatru.com, 
or call: 1-800-THERMA-TRU (1-800-
843-7628). 
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from the editor 

you oughta be in pictures 

bys. claire conroy 

• 'll bet most of us have 
had this fantasy: Some­
day someone important 
will come along and dis­

cover us. They'll introduce 
us to the world, and we'll 
become famous, a star. In 
my fantasy, I become a 
famous writer. Perhaps your 
dream is to become a cele­
brated architect. You're 
doing fine work already; 
you 're just waiting for the 
world to discover how great 
you are. Okay. So, here's 
my question to you: Are 
you ready to be discovered? 

Some famous architects 
are plucked from obscurity 
and hurled into the spotlight 
by dint of genius alone. How­
ever, most get there because 
they brought their talents to 
the attention of the right peo­
ple. In many cases, the right 
people are journalists. We're 
in the best position to sing 
your praises to vast groups of 
people. It's called marketing, 
and I'm constantly amazed at 
how bad some architects are 
at doing it. 

all about you 
Most journalists would be 
thrilled to know about you, 
but you really do have to 
meet us halfway. It costs 
some money but, believe 
me, it's worth it. Put togeth­
er a little portfolio. Here's 
what it should contain: 

do you know what's standing between you and fame? 

1. A really good photo­
graph of you. Not your pass­
port photo, not a family 
reunion shot holding a beer, 
and not some shot by the 
amateur photographer in the 
office. Hire a professional to 
photograph you--0ne who 
specializes in people, not 
architecture. The film should 
be 35mm color slide film or 
better. No black and white 
(unless Scavullo shot it). 
Make sure you buy all rights 
to duplicate that photo and 
to publish it anywhere. 

2. Fabulous photographs 
of your work. Hire a pro­
fessional architectural pho­
tographer to shoot one or 
two of your best projects. 
The photographer should 
use professional lighting, 
too-available light won't 
do. The film should be 2X 
or 4x5 transparency film. 
Here you'll probably only 
secure rights for promotion­
al purposes: brochures, 
awards programs, maybe 
Web rights for your Web 
site. But the film must be 
available to publications at 
your request at industry­
standard fees. Have color 
Xeroxes made of the trans­
parencies (never send out 
miginals until a newspaper 
or magazine is ready to 
publish them). Write up 
a project description for 
each house. Draw up some 
presentation floor plans on 
8Yzxll paper. 

3. Your curriculum vitae. 
Write a short biography of 
your accomplishments and 
background, and a synopsis 
of your practice. 

4. Independent corrobo­
ration about how great you 
are. If your work has been 
published in local, regional, 
or national publications, 
compile copies. 

package deal 
Now you're ready to be 
discovered. You're poised 
for when I or others call 
to learn about you. You 
wouldn't believe how many 
times our editors have tried 
to include someone in a 
story, but they had no pho­
tograph of themselves or 
their work available. 

If I don't call you, well, 
now you 're ready to market 
yourself. Send a package 

Photo: Katherine Lambert 

with the above contents to 
your local newspaper real 
estate editor, local and 
national magazines, and 
reputable Webzines. 

At the very least, you'll 
be prepared to put together 
a Web site (we editors troll 
the Internet all the time, 
looking for new talent) or 
to teach a potential client 
about your firm. 

Could be your practice 
is rolling along just fine 
without the portfolio I sug­
gest; could be it's all that's 
holding you back. ra 

Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect, One 
Thomas Circle, N.W. , 
Suite 600, Washington, 
D.C. 20005; or e-mail me: 
cconroy@hanley-wood.com. 
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The new, easy to install Electric Venting Skylight from 

One wire. One box. One purchase. ifj :II !113 1-800-283-2831 www.VELUX-VSE.com 
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letters 
keep those cards, letters, and e-mails corning, folks. 

big houses, 
big problems 

t 
hank you for your 
thoughtful commentary 
on the trend toward 

large, awkward houses 
("The Not So Ugly House," 
March, page 13). I have 
observed an endless array of 
design pastiche in the mega­
homes created by builders 
for our local millionaires, 
but even more disturbing is 
the disappointing quality of 
many large, architect­
designed custom homes. 

I think architects tend to 
underestimate the challenge 
of working with clients who 
are not accustomed to tak­
ing no for an answer. Main­
taining some level of design 
control with clients capable 
of satisfying every whim 
can reduce the best archi­
tects to draftsmen. I would 
not want my first "big 
house" published, but in 
recent years, I've risen to 
the challenge and feel good 
about my 5,000- to 10,000-
square-foot designs. 

The hardest part is iden­
tifying the entire scope of 
work early in the process, 
so that clients don't expand 
the design well after the 
concept has been estab­
lished. In one (nearly disas­
trous) project, the owner 
walked through after fram­
ing and said, "Everything is 
too small!" We knocked 
down several walls, poured 

new footings, and expand­
ed the house by about 20 
percent. I lost all control of 
the design. In later projects, 
we've spent more time 
helping the clients visualize 
the end result by touring 
existing homes comparable 
in size to their program, and 
we use computer-generated 
models for realistic interior 
and exterior views. Most of 
the changes that occur in 
our big houses now are 
related to :finishes. 

The design lessons to be 
learned from big houses 
cover a broad range of 
issues, from energy conser­
vation to family values. A 
recent story in the Seattle 
Times highlighted local 
megahouses using more 
than 20 times the electrical 
power of an average local 
home. And what impact 
does a 10,000-square-foot 
house have on relations 
within a family of four? 
The big house is much 
more than an aesthetic 
design challenge-it raises 
difficult questions about 
the architect's responsibili­
ties to society. 

Lane 'Williams, AJA 
Lane Williams Architects 

Seattle 

what price value? 
•
1 

enjoyed your editorial 
'The Not So Ugly House" 

in the March issue. Here in 

www.residentialarchitect.com 

Colorado, I and my firm of 
25 are all residential archi­
tects, and, yes, we do design 
the homes and apartments 
that builders build. In fact, 
we design no custom homes. 
Our focus is on the smaller, 
higher density and more 
affordable variety, but we're 
also responsible for some of 
the McMansions you 
referred to in your editorial. 

You hit the nail on the 
head with your observation 
on "value engineering," 
which strips homes of all 
meaningful details, quality 
materials, and variation in 
form, in favor of such "fea­
tures" as sumptuous bath­
rooms and the greatest pos­
sible square footage for the 
least amount of money. In 
fact, value engineering has 
created a loathsome con­
cept, widely accepted in the 
production housing trade, 
known as "the big box." 
This idea forces production 
homes' first and second 
floors to stack neatly on top 
of each other with the 
fewest possible corners. 
Efficiency in framing and 
:finishing is accomplished 
by making everything larg­
er to avoid corners or dif­
ferent lengths of framing 
lumber. The result is larger 
homes for the same dollars. 
The idea is sold as "value." 

As for style, you named 
the great creator of weird­
ness-classic-sty le exteri-

ors wrapped around con­
temporary open floor plans. 
Here in Colorado, we have 
struggled with this issue for 
years. The Denver AIA is 
offering a series of lectures 
this spring on the search for 
a regional style. A return to, 
or recognition of, indige­
nous regional styles could 
go a long way toward creat­
ing significant variations in 
residential architecture 
rather than the bland and 
boring homogenous Ameri­
can style that seems to be 
developing uniformly across 
the country. 

Michael Kephart 
Kephart Architects 

Denver 

et tu, boxster? 
For those of you who wrote 
in to chastise Michael lvlar­
shall for thinking his Porsche 
was designed by Italians 
(March, ra Q+A, page 112), 
the fa ult is ours for inadver­
tently abbreviating his 
quote. Here is his original 
conunent in its entirety: 

What car do you drive? 
A Porsche Boxster-and 

not because I am a speed 
demon. It's for the design 
of it. My first choice is 
actually a Ferrari, but I 
can't afford one. That is the 
ultimate car. The Italians 
design cars with their heart. 

Our apologies for the 
err01:-the editors 
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It's in a class by itself. 

The Marvin Ultimate Double Hung. 

It's not the double hung 

ref ined, it' s the double hung 

reinvented . In fact, over 100 

signif icant des ign improve-

ments were made. The most 

amaz ing be ing it s unique 

sash tracking and lock ing 

system wh ich makes it eas ier 
Exercise your options with 

to operate than any other the beautiful new all-wood 

doub le hung window ever. Ultimate Double Hung. 

127 d ifferent standard sizes Or choose the clad Ultimate if 

are ava ilab le. Plus end less low maintenance is a priority. 

custom sizes and lite pattern 

options. And now, it's offered 

in all -wood as we ll as c lad . 

So you and you r cl ients ca n 

further express you r individ-

ua li ty. The Marvin U lt ima te 

Double H ungs. Can't you 

just see th em in your p lans? 

MARYi Ni~-
W i ndow s and D oo rs 

Made for you.'" 

For a free product brochure, call 1-800-236-9690. 

In Canada , 1-800 -263- 6161 www.marvin .com 
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tips and trends from the world of residential design 

a gold for graves 
ichael Graves, FAIA, renowned architect, 

prolific product designer, and revered professor 

of architecture at Princeton University, has 

added yet another feather to his cap: the American Institute of 

Architects' 2001 Gold Medal. At the AIA awards ceremony 

earlier this year, Graves was lauded for "restoring the image 

of the architect as a master of the art of building and design in 

its broadest sense." 

High praise, but the refreshingly down-to-earth Graves hasn' t let 

all the hoopla go to his head. Asked about the medal, he jokes that 

"it's too hard to sleep with !" More seriously, he 

adds, "The reason this award is so wonderful is 

that it's given by your peers- by architects for an 

architect. To look at the roster of other architects 

who have won makes you feel pretty humble." 

Since first grabbing the architecture commu-

Photo: Bill Phelps nity's attention in a big way in 1982 with his 

competition-winning design for the Portland Municipal Building in 

Portland, Ore. , Graves and his 85-person firm, Michael Graves & 

Associates, have tackled everything from office buildings and hous­

es to monuments and tea kettles . The "Graves style"- friendly, exu­

berantly idiosyncratic, and bursting with historical allusions, whim-

www . residentialarchitect . com 

sical forms, and unexpected colors- has helped make 

the hand of the architect more recognizable and access 

ble among the lay public. Architecture, says Graves, "i 

for people ... it should make sense to the people who 

inhabit the spaces." 

As the 58th Gold Medal recipient, Graves takes his 

place alongside such illustrious talents as Louis Sulli­

van, Frank Lloyd Wright, Le Corbusier, I.M. Pei, 

Richard Meier, Frank Gehry, and last year's winner, 

Ricardo Legon-eta.- shelley d. hutchins 

reside n tial architect I may 2001 



Photos: John Bellenis (above); Peter Malinowsky (below) 

Michael Graves says he uses color, form, and proportion as his "archi­
tectural adjectives." Two cases in point: a residence in Manchester by 
the Sea, Mass. , (top) and a beach house in Malibu, Calif. (above) . 
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net work 

nown for his Internet 

seminars, Berkeley, 

Calif. , architect 

Jonathan Cohen turns to print 

in this handsomely produced 

if somewhat shallow volume. 

Cohen splits his coverage 

between the nuts and bolts of 

the Internet and the ways that 

architects, planners, and 

builders are using the new 

COMMUNICATION 

AND DESIGN 

WITH THE INTERNET 

A Guide for 

Archit·ectl. Plannor&, 

and Bui1dine Protcuiooab 

media to advance their businesses. The book's organization allows 

readers to explore topics of interest in self-contained chapters: getting 

connected in Chapter 3, for example; graphics and multimedia in 

Chapter 5; participatory design and planning in Chapter 10. 

The true target of Cohen's book-uninitiated Internet newbies­

would be better off starting at Chapter 1 and reading straight through. 

That way they'd benefit from the step-by-step introduction that Cohen 

so lucidly presents. He writes clearly about the basics, utilizing color­

ful and informative graphics as well as case studies of how design pro­

fessionals are using online tools in design, permitting, planning, and 

marketing. And he's refreshingly clearheaded about the limitations of 

technology-refusing, for instance, to oversell the current state of 

shared project models, where all participants have real-time access to 

a shared set of electronic plans. 

Be forewarned, however: Anyone who wants to actually do what 

Cohen describes in this book will need to go to other, more com­

Communication and 
Design With the Inter­
net: A Guide for Archi­
tects, Planners, and 
Building Professionals. 
Jonathan Cohen. 288 
pp. Illustrated. New 
York: WW Norton & 
Company. 2000. 
$52.50 (hardcover). 
800.233.4830. 

prehensive sources. Cohen is providing 

guiding principles for Internet use and 

Web design, not a how-to manual. 

Neve1theless, those principles constitute 

a useful primer that informs potential 

users about both the basics of the 

Internet and how design professionals 

are using it to enhance and change 

their practices.- john butterfield 

www . residentialarchitect . com 21 



Moral of the story: Our windows and doors will survive. Heat. Cold. Big, bad weather. Not a chance. Not against lntegrity ID 

Windows and Doors from Marvin. All of our Integrity products have a virtually indestructible exterior made of Ultrex® - a material much 

more durable than vi nyl. With Ultrex, these easy-to-instal l 

won't bend or warp. Which means no job-site hassles. And 

you are protected from call backs as we ll. M oreover, Ultrex's 

w indows and doors stay square and 

since Ultrex stands up to the elements, 

high insulating properties make 



q Integrity products remarkably energy efficient. Enough, in fact, to earn an Energy Star qualification. But, brawn is nothing 

~ without beauty. So Integrity products also come with wood interiors you can stain or paint. And Ultrex's finish is paintable 

J match exterior colors, too. For your next job, look to Integrity from Marvin. With our complete line of products, including the new swinging 

foor, you'll easily find what you need . And that, in our book, always leads to a happy endi ng. lntegr,IY 
)iscoverwhatwe're made of,call 1-800-267-6941. In Canada, 1-800-263-6161. www.integritywindows.com Built to perform. 
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home front 

calendar 
cooper lighting's 25th annual 
national lighting competition 
deadline: july 20 

This contest honors projects that demonstrate excel­
lence in interior or exterior lighting design through the 
use of Cooper Lighting products. Both commercial 
and residential entries are welcome. Some cash prizes 
will be awarded. To receive a registration brochure, 
call 912.924.8000. 

a mirror of architecture: the works 
of john soane 
1753-1837 
canadian centre for architecture, 
montreal 
may 16-september 3 

This exhibition features more 
than 200 objects from London's 
Sir John Soane Museum (ori­
ginally Soane's own house). 
Shown here is a detail from the 

,.\ Ill I · . 
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Bank of England (1788), one of the most important of 
this highly inventive English architect's projects. For 
museum hours, visit cca.qc.ca or call 514.939.7026. 

frank gehry, architect 
guggenheim museum, new york 
may 18-august 26 

This exhibition explores Gehry's designs and reveals 
what the curators call his "unusual" working methods. 

Through drawings, models, video 
footage, and photographs, view­
ers can examine such projects as 
the Vitra Design Museum, shown 
here, and Gehry 's renovation of 
his own house. To find out more, 
call 212.423.3500 or visit www. 

Robert Hale guggenheim.org. 

ninth annual congress for 
new urbanism 
new york 
june 7-10 

CNU IX will examine the physical and social char­
acteristics that lead to diverse neighborhoods and 
cities. The seminars fall into four categories: region, 
neighborhood, design, and codes. To register, 
visit www.cnu.org. 
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build here now 2001 
taos county, new mexico 
june 10-17 

At this annual natural-building 
conference, participants will con­
struct natural structures like the 
straw-bale and clay house shown here, from last 
year's event. Topics covered will include straw-bale 
building, archetype design, adobe vaults and domes, 
earthen floors, micro housing, solar showers, and bio­
logical waste-treatment systems. For more informa­
tion, call 505.586.1269, or visit www.lamafoundation. 
org or www.thelaststraw.org. 

a/e/c systems 2001 
mccormick place, chicago 
june 18-21 

Attended last year 

by more than /A/E/C SYSTEMS s 
15,000 design 
and construction 
professionals, this annual technology trade show 
and conference will feature more than 70 conference 
sessions and 1,000 booths. To register, visit www. 
aecsystems.com or call 800.451.1196. 

neocon: world's trade fair 2001 
the merchandise mart, chicago 
june 18-20 

This event focuses on the design of interior environ­
ments and will include more than 1,200 exhibitors 
and 130 educational programs. NeoCon spotlights 
trends in furnishings , building products, and services 
for residential and commercial design. Visit www. 
merchandisemart.com for conference information. 

continuing exhibits 
Allan Wexler: Custom Built, through June 24, 
San Francisco Museum of Modern Art, 415.357.4000; 
Luis Barragan: The Quiet Revolution, through 
July 1, Design Museum, London, 212.539.1900; Trans­
Fusion, through July 3, Canadian Centre for Architec­
ture, 514.939.7026; Light Screens: The Leaded Glass 

· of Frank Lloyd Wright, through September 2, Ameri­
can Craft Museum, New York, 212.956.3535; Rooms 
with a View: Landscape and Wallpaper, through 
October 14, Cooper-Hewitt, New York, 212.849.8400; 
Revelatory Landscapes, through October 14, San 
Francisco Museum of Modern Art, 415.357.4000. 
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WE GET TO THE SOURCE OF 

THE PROBLEM. 

Thanks to this new and revolutionary direct ventilation 

system, cooking odors are dealt with at the source -

at the pan level. An extendable pivoting arm, 

adjustable to the height of the saucepan, directs 

cooking smells to the outside. And because it 

operates more efficiently than conventional systems, 

this telescopic swivel ventilation system creates little 

noise and leaves you plenty of room to cook. 

If you would like to find out more about Gaggenau's 

new ventilation system, or other unique appliances in 

the Gaggenau collection, call 1-800-828-9165. Or visit 

us online at www.gaggenau.com/us. 

THE DIFFERENCE IS GAGGENAU. 
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home front 

mac and forth 
tand back: I'm about to go all geeky on you. It's 

necessary, because I'm trying to point out the good 

parts of Apple Computer's new complete rewrite of 

its beloved (but antique) operating system. Several months 

of living with the beta version of 

Apple's Mac OS X left me 

deeply impressed with the 

changes under the hood-and 

deeply skeptical about the cos­

metic and interface changes that 

may befuddle longtime users. 

away with the functional Apple menu, with its quick 

access to most-used applications and files. Gone were 

the icons of mounted disks on the desktop. In their place, 

we got a bewildering host of new navigational elements 

© 2000 Apple Computer 

and eye-catching but intrusive 

graphic elements, including 

shimmering translucent buttons, 

a row of animated icons at the 

bottom of the screen-dubbed 

"The Dock," to show active pro­

grams and windows-a toolbar 

to navigate the desktop, and 

windows that swoop up from 

The Dock like mini-tornadoes. 

I'm nervous that Apple is 

putting the electronic version of 

Cadillac fins on its sleek new 

sports car-and moving the 

steering wheel to the back seat 

in the process. After months of 

poking around OS X, I still 

don't feel like I know where 

The Mac's renowned user 

interface has always lived on top 

of a creaky computing architec­

ture, which tended to crash and 

burn at inopportune moments. 

The new OS X addresses that 

problem head-on. A complete 

rewrite of the old operating sys­

tem, it's based on Unix (promis­

ing easier updating and a more 

stable platform). It features 

(geek warning) "protected mem-
Apple Computer's Mac OS X sports speed, 

good looks, and a new in-your-face interface. to go next. 

ory," which means that one 

crashing program won't bring down all other active pro­

grams with it. Apple promises refinements in "multitask­

ing"-performing numerous computing tasks simultane­

ously-and dizzying speed to take advantage of the current 

Mac's G4 Power PC chip. 

Add in a flock of other upgrades, such as a new graph­

ics engine for better screen display, tighter integration with 

the Internet, and the ability to run programs written for the 

earlier Mac operating systems, and you've got a modern 

bulletproof OS on your hands. In the course of testing, I 

only crashed the OS X beta once. It's been rock steady, and 

speedy as a squinel stoked on espresso. 

So why am I so uneasy about Mac OS X? Because I'm 

worried that while putting the new, high-powered engine 

into its shiny new sports car, Apple lost sight of what 

worked so well in its creaky old creation: the justly famed 

Macintosh human interface. OS X presents a radically dif­

ferent way of interfacing with the Mac. The OS X beta did 

26 www . residentialarchitect . com 

Lots of other beta testers 

apparently felt the same way. By the time you read this, 

the final version of OS X will have been on the shelves for 

more than a month. Advance word was that as a result of 

the anguished howls of beta testers, Apple returned a vari­

ety of familiar Mac mainstays to the new system, including 

the Apple menu, disk icons on the desktop, and pop-up 

windows. (Why they were removed in the first place is a 

question only Apple can answer.) You can see how well the 

best of the old has been integrated with the innovations of 

the new for an investment of $129. 

Apple needs to get this one right. Without a modem 

engine to drive the Mac, Apple's competition may leave it 

in the dust. Let's just hope the Apple wizards put the steer­

ing wheel in the right place as well. 

John Butterfield is the chief interactive editor for 

Hanley-Wood. He has to use a PC at work. He gets 

to use a Mac at home. 
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Ceramic Tiles of Italy 

For more information, please contact: 
lian Trade Commission - Ceramic Tile Department 499 Park Avenue - New York, NY 10022 - tel. 212 9801500 - fax 212 7581050 - www.italytile.com - newyork@newyork.ice.it - www.ceramictiles.it 
·amic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractory Manufacturers), is a registered trademark of Edi.Ger S.p.a., the organizer of CERSAIE, the world's largest 

International Exhibition of Ceramics for the Building Industry and Bathroom Furnishings-Bologna, Italy, October 2-7, 2001 . www.cersaie.it 
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on the boards I sheer magic 

S anta Rosa Island is a magi­

cal place, awash in natural 

light, clear blue water, and sand 

beaches the color of sugar. It was 

those elements- and the clients' 

desire for a transparent house-

that led Krueck & Sexton Archi-

tects, Chicago, to design a sinuous 

glass structure on the ban-ier island 

off Florida's Gulf Coast, with 

views north toward Pensacola. 

In imagining the house, the 

architects thought of a thin, wave-

like form that bends with the curv-

ing shoreline, gathering views from multiple points. 

"The owner was interested in creating a house 

extremely open in flow, organization, and structure," 

says Mark Sexton, AIA. The design features a two-

part structural system. Its first floor is a concrete base 

that sits 12 feet above the water line, to lift the house 

above hurricane surges. From the base springs a steel 

structure that supports the roof and second floor. 

Along the northern exposure, 3-foot by 9-foot insulat-

ed glass panels are pinned to steel trusses, bowed to 

express movement. Metal panels and aluminum lou-

vers shield the house's southern exposure. 

This house, which won an AIA Chicago special 

recognition award for unbuilt design, won't actually 

28 www . residentialarchitec t . com 

be realized because the owners have 

changed the site. Krueck & Sexton is 

now working with the client on an all-

glass house for a similar site, but with a 

different shape.-cheryl weber 

Images courtesy Krueck & Sexton; photo by Mariusz Mizera 

Curved glass walls and an infinity pool 
blur the edges between house and 
nature (top). Metal walls and louvers 
screen the southern exposure. Designed 
for a couple with four children , the 
16,000-square-foot house's floor plan is 
open and expansive (above). Pivoting 
doors close off some of the rooms. 
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A 
Difference 

that Lasts 

Kolbe & Kolbe once again 

sets the standard by introducing 

the new HLS 9000 stainless steel 

multipoint locking system. Designed for 

swinging doors, the 

stainless stee~ multipoint 

r----leekin~'~y$~~~·m. boast~ increased 
i ' ~ •• ~-.• ~ i 

durability whil~ providing 
. '. "'-, j 
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.maximum ' r~~ istance to 
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C1 

3000 hrs. Salt Spray Test 
Stainless Steel 
before & after 

500 hrs. Salt Spray Test 
Yellow Zinc Dichromate 

before & after 

·y. I 
\ corrosion. A difference that lasts year after year. 
1 . 
I 

For more information on Kolbe&. lfolbe 

www.kolbe~kolbe.com or call 

HLS 9000 supplied by: 

NTL 
Hardware TttJmoJoWe' I.rd, 

A memberoflhti llOPfl'O Group 
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flying solo 

30 

what you need to know 
to start your own firm. 

by cheryl weber 

n 1994, architect David 
Hacin, AJA, was working 
for a large Boston firm 
when a family member 

asked him to design a 
house. Knowing the project 
could support him for a 
year, he quit his job to 
explore his own design 
ideas for the house. During 
that year, a number of 
smaller residential jobs 
came his way. And when 
the house project was fin­
ished, Hacin never looked 
back. Seven years later, he 
is a nationally published 
architect with a solid prac­
tice that supports a staff 
of seven. 

Hacin had set aside a 
half-year's salary for the 
launch. He also consulted 
an accountant to set up a 
bookkeeping system, and 
an attorney to structure his 
business. Over the course 
of that first year, he formu­
lated a five-year business 
plan that included the kind 
of work he wanted to pur­
sue and the number of em­
ployees he would eventual­
ly have. He also committed 
funds to photographing his 
work and building a mail­
ing list for marketing. Last, 
but certainly not least, 
he left his former firm on 
good terms, without taking 
clients or employees. 

Because of that, Hacin 

maintained close friend­
ships with the principals, 
who continue to send work 
his way. 

"You have to learn fast 
going on your own," the 
architect says. "And you 
make mistakes. But it's 
also very exciting because 
one of the problems of 
being in a larger firm is 
you can be pigeonholed, 
whether it's in a desirable 
position or not. I think the 
reason so many architects 
want to go out on their 

www . residentialarchitect . com 

own is to learn all the fac­
ets of this business." 

roller coaster 
Luckily, Hacin's business 
start-up coincided with an 
economy that was heating 
up. "There was a sense of 
promise in the air that was 
very invigorating," he says. 
"If I were thinking of start­
ing up now, I might consid­
er waiting a year. Because 
when things get softer, you 
want to be more established 
and in a position to have 

some clients who will help 
you through a slower time." 

Indeed, the latest figures 
from a survey of 1, 700 AJA 
members show how ephem­
eral small practices are. 
The percentage of sole or 
small practitioners declined 
in the second half of the 
last decade. They grew 
from 30 percent of all firms 
surveyed in 1990 to 34 per­
cent in 1996, but in 1999 
slid to 23 percent. Pradeep 
Dalal, the AIA' s head of 

continued on page 32 
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Imagine handing over 

the keys to a new home knowing 

you and your customers will 

Br~~ 
SYSTEMS 

Clean house. Clean air.™ 

*Received the #l Highest Quality rating in 
the BUILDER Buyer's Guide, April 2000. 

breathe easier. 

You can satisfy your homebuyers' demand for healthier 
homes ... and improve your profits. Install the central 
vacuum system rated number one by BUILDER magazine.* 

Install Beam Central Vacuum Systems to give your homebuyers 
true cleaning convenience, lasting trouble-free performance, 
a lifetime limited warranty and a healthier environment. 

For information about Beam builder programs and to learn 
how Beam Systems help improve your bottom line , contact 
Joe Kopriva, Beam Builder Sales Manager at 1-800-369-2326, 
extension 219 today 

Then install Beam Central Vacuum Systems. You and your 
customers will breathe easier. 

Circle no. 267 1-800-369-2326 www.beamvac.com 
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economic research, attrib­
utes the decline to sole 
practitioners who grew 
their businesses along with 
the economy in the last 
part of the decade. But 
between 1990 and 1996, he 
says, some small firms 
dropped back to sole pro­
prietorships because they 
were having a tough time. 

"We've found sole prac­
titioners are extremely 
vulnerable to the ups and 
downs of the building 
cycles," Dalal explains. "In 
good times, a higher per­
centage of sole practition­
ers are showing higher lev­
els of profit than larger 
firms, but a higher percent­
age are showing losses as 
well. In a small firm, if a 
job does not go well, or 
if one or two projects do 
not come through, it will 
immediately show." 

Dalal also notes that a 
lot of start-ups are being 
formed at a time when 
there's no real memory of a 
recession. "Firms estab­
lished during a recession 
incorporated good business 
habits because they were 
forced to," he says. "Now 
the focus is on staffing up 
to do the work and getting 
it out the door. But it's 
important to develop good 
habits in terms of fiscal 
responsibility." 

Consultant Philip 
Valence, of Blackridge 
Ltd., Wellesley, Mass., also 
puts would-be firm owners 
on alert: "Developing a 
regimen will help you later 
on as the firm gets bigger. 
If you've grown up with 
one, it's second nature. If 
you've run your business 

methods vs. madness 

Philip Valence, Blaclaidge Ltd., a consultant to ~~si~~:~ttd construction 
professionals in Wellesley, Mass., offers these:m;~s .£c3Py~fuhg upstaiis. 

·····"\Ah~.-~ down a plan. It sU:<l\lJ~tHcir' E~: · 
. · .. :' ,J-:n·~Jy4·t* . 

srmple and focused, and s}19t'J.tl;::1:~fJ.~:<W · 
your expectations. The planc~rr9~~91~:;;, 
include an estimate of first:-z~~i1'4vi 

· enues and expenses. Strike: ade~llstfo 
~ '. " j ,; ¥A~ ~ii::~~ " 

balance between billable and n:&n'bill::. 
able hours. "People going into' a serv­
ice business typically think they'll be 
able to bill out 80 percent of their 
hours," Valence says. "It's more like 
50 or 60 percent." 

2. Put aside operating cash. Save up a 
minimum of nine months' worth of 
estimated expenses, including salary 

·(in lieu of a bank balance, the money 
can be covered by a working spouse). 
The reserve is essential, not only to 
carry you until business starts to flow, 
but also to cover slow-paying clients. 

3. Pay for expert legal and accounting 
advice. Figure out the best way to 
organize your business to protect your 
personal assets, and how to structure a 
sound financial system so the business 
can operate at minimal effort. Do it 
right the first time so you don't have 
to redo it later. 

. 4. pevis~ a: solid,contract that cleat.ly 
. outli:Iies wl:iat's expected of the arcbitect, 

the clients, and the contractor. n shohld 
include your policy for collecting fees. 

5. Purchase the appropriate insurance 
policies. Find out what needs to be 
insured, and how much insurance you 
need to buy. 

6. Stay lean while outfitting your 
office. Rent or lease office furniture to 
start off, or share space with col­
leagues. 

7. Open your doors with a contract or 
two in hand. ''When we started our con­
sulting business 11 years ago, we had 
three contracts," Valence says. "It was a 
comforting feeling to know we had work 
that would keep us going for a year." 

8. Understand that, at least until you 
hire another person, running a business 
is a lonesome endeavor. And it's a 
seven-day-a-weekjob. Find a trusted 
colleague who can give you design or 
business feedback, along with the 
occasional sanity check.-c. w. 

haphazardly and start to 
grow, you're at a disadvan­
tage." (For a list of tips 
from Valence on starting 
up a firm, see the sidebar 
above.) 

parting words 
Developing healthy busi­
ness practices starts well 
before an architect gives 
notice. All the architects 
interviewed for this story 
stressed the importance of 
leaving on the right note. If 
not, there will always be 
another firm-and likely 
one larger than you-that 
bears you ill will. 

According to Sara 
O'Neil Manion, AIA, of 
O'Neil & Manion Archi­
tects, Bethesda, Md., 
employees should ideally 
give six months' notice and 
describe the kind of work 
they're intending to do, 
allowing the employer to 
plan for their separation. 
When the parting is amica­
ble, there's a good chance 
the employer will help you 
get set up, hire you back 

practice an hour away from 
his former firm. He assured 
the bosses that he wasn't 
taking any clients with 
him. And after he left, he 
made himself available to 
help with several projects 
that were finishing up. 

"There's no area you're 
working in that's big 
enough to bum a bridge," 
Gilbride says. "It's amaz­
ing how small the architec­
tural community is." 

as a consultant, or refer 
clients your way. When 
former employee Tom 
Gilbride left his job in 
1994, it was to set up a 

Jill Neubauer, Jill Neu­
bauer Architects, Falmouth, 
Mass., prepared for her 
solo flight by nurtu1ing 

continued on page 34 
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Alumax proudly offers the availability 

of Brushed Nickel Finish, the circulating 

media in today's Bath Industry, on many of 

our finest products. 

The added options of custom sizes, configurations 

and glass patterns afford the Alumax owner a solid 

value for a pin-money investment. 

1617 N. Washington • P.O. Box 40 • Magnolia, AR 71753 
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clients in the evenings and 
on weekends. There was no 
conflict of interest because 
she picked up small jobs 
her firm wouldn't have 
taken on, and in a different 
location. "It's a difficult 
balance to moonlight to 
the point where you have 
enough business to launch 
yourself," she says. "The 
interesting part is, it's 
seemingly unethical. But 
it's the nature of how all 
this has always gone on. 
There's no way to move on 
in your life without doing 
it, because people can't 
afford to go cold turkey. 
But be respectful of the 
firm's clientele." 

making the leap 
Gilbride set aside $20,000 
of his own cash for the 
start-up, though he never 
used it all. He hit the 
ground running, with an 
agreement to design a 
group of homes for a high­
end golf-course community. 
Still, he kept his overhead 
low, working out of his 

"find a mentor 

who's in the profession. 

that's a tremendous 

resource." 

-david hacin, aia 

home and investing only in 
a computer, software, and 
plotting equipment. Two 
years ago he upgraded to a 
modestly appointed office 
in Leesburg, Va. 

"If I had a marble con­
ference table, it would be 
wasted, because most 
clients want me at their 
home for meetings," he 
says. "Architects make the 
mistake of thinking their 
offices must make some 
kind of statement. But let 
your business grow to the 
point where you can really 
afford to do that." Gilbride 
works 50 to 60 hours a 
week and averages four 
times his former salary. 

O'Neil Manion points 
out that 10 years ago most 
architects drew by hand, so 
they could start on a shoe­
string. But these days, if 
you're going to be competi­
tive and do substantive jobs, 
she recommends having 
$50,000 in the bank to help 
cover, among other items, 
sophisticated computer 
equipment, insurance, and 
lags in commissions. Hacin 
used his financial reserve 
more in the second and 
third years, when he was 
waiting for the next proj­
ects. "This is not a lucrative 
business," he says. "You 
need to have a financial 
cushion, whether it be sav­
ings or a relationship part­
ner who has a steady job." 

When architect David 
Jameson, AIA, left Hugh 
Newell Jacobsen in 1996 to 
set up his own firm, he did 
rely on his wife's income 
to even out cash flow. But 
he was frugal, spending 
about $5,000 on a comput-
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er and drafting software. 
And he took advantage of 
Virginia Tech's ''incubator 
program," which rented 
offices in its building to 
young firms without a prof­
it. He and 12 other archi­
tects shared the suite as 
well as a secretary, library, 
and copier. That setup also 
headed off the isolation 
many are unprepared for 
when they leave the cama­
raderie of a large firm. 
"There was a synergy in 
working with a number of 
different architects," Jame­
son says. 

getting connected 
Neubauer also benefited 
economically and socially 
from sharing a building and 
administrative resources 
with her husband, who 
owns a landscape architec­
ture firm. "We have 15 
people, which makes it 
livelier, richer, and more 
stimulating," she says. "I 
would be very worried 
about morale if I just had a 
few drafting and support 
staff sitting there working 
all day." 

She recommends renting 
space in an office building, 
even if the other businesses 
are unrelated to yours. 
"Going into a wing of your 
house, you become isolated 
and, in a sense, less profes­
sional," she says. 

Accustomed to bouncing 
ideas off his colleagues, the 
hardest part of Hacin's start­
up was operating in a vacu­
um. To compensate, he 
hired technical consultants 
on an as-needed basis. And 
he frequently turned to his 
father, an architect, for 

advice on such issues as 
structuring a fee. "Find a 
mentor who's in the pro­
fession, or someone you 
admire in your former firm," 
Hacin suggests. "That's a 
tremendous resource." 

Jameson also surround­
ed himself with people 
who knew what they were 
doing, such as a structural 
engineer, an attorney, and 
an accountant. He asked a 
lawyer specializing in con­
struction work to rewrite 
his design contract. "I paid 
him to teach me all the ins 
and outs of what the lan­
guage really means," Jame­
son says. "Now I have a 
contract custom-tailored to 
me." His attorney also ad­
vised him to get an S Corp. 
started and to buy a mil­
lion-dollar professional 
liability policy. 

assets and 
liabilities 
Daunted by the expense, 
many architects put off 
purchasing liability insur­
ance, leaving themselves 
vulnerable to litigious cli­
ents. Very small architec­
ture firms aren't sued often. 
But they get sued more of­
ten per dollar revenue than 
larger firms do, according 
to architect Frank Musica, 
AIA, of Victor 0. Schinner­
er & Co., an insurance firm 
in Chevy Chase, Md. "Res­
idential architects often 
provide services for high­
income professionals such 
as doctors and lawyers," 
Musica says, "and they 
tend to be terrible clients. 
Commercial clients know 
things go wrong and that 

continued on page 36 
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there's always something to their primary responsibility of insurance- business, 
be worked out. The private - educating the client- property, and general liabil-
client investing in the becomes second nature. ity- into a lump premium. 
multimillion-dollar house Like many insurance Many companies also offer 
doesn't understand that." firms, Victor 0 . Schinnerer a starter policy that's based 

In fact, most claims & Co. has a preclaims on estimated first-year 
against architects don't assistance program to head earnings, which covers you 
stem from major technical off a lawsuit when an archi- at that presumably lower 
problems, Musica adds, but tect senses a relationship is rate for a three-year period. 
from client dissatisfaction souring. "If the owner isn't 
caused by construction paying bills promptly, casting for clients 
delays, contractor bank- that's a pretty good sign It's not hard to find archi-
ruptcy, or a general feeling something's going to hap- tects who built a rock-
of having been misled by pen," Musica says. "If you steady business in the '90s 
the architect. In some ways, can get someone to inter- without ever spending a 
then, architects who've vene and keep things from dime on marketing. How-
been playing a role other blowing up, you don't ever, Valence recommends 
than project management get a claim." Look for pro- at least hiring a good pub-
within a large firm are par- grams similar to the com- lie relations person to get 
ticularly susceptible to law- pany's Design One pack- a short piece about your 
suits during start-up, before age, which rolls other kinds new practice published 

If you' re serious about building top-quality structures 
and growing your business, turn to the ICF industry expert. 
Reward Wall Systems offers the services you deserve and the 
products you demand. So you can start building 
your own rewards today. 

Unmatched construction expertise, including comprehens"* 
engineering/technical support, training and onsite consult 

The industry's highest commitment to product 
development and customer relationships. 

Leading the industry with a visionary outlook 
for success that means more success for you. 

in a local newspaper or 
magazine. If you do a mail-
ing, put together a simple 
but elegant announcement, 
and make sure you have a 
well-targeted address list. 

Rather than mailings, 
Gilbride invested in job-
site signs. He used his golf 
game to strike up produc-
tive relationships. And he 
made friends with general 
contractors. "The industry 
has set up an adversarial 
relationship between archi-
tects and contractors," he 
says, "but a lot of clients 
contact the contractor first. 
When you find a GC you 
click with, all the better." 

continued on page 38 

Both flat and waffle ICFs for your most 
rigorous building and design needs. 

HForm™ mForm™ ~~~~~~® 
the innovative /CF"' the efficient /CF™ Build Different. Build Better.™ 
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ucing the finish your customers love. 

New Brilliance• Stainless. A beautiful match to their kitchen. You name it and your customers buy it - in stainless . 

In fact, the stainless craze has become so prevalent that it has become a true design statement that's here to stay. 

And here's something else that's here to stay: our new Brilliance Stainless. It's brill iantly engineered to last a 

lifetime and a beautiful match to the professional look in your customers' kitchens. New Brilliance Stainless. 

It will be love at first sight. www.deltafaucet.com 

A Masco Company 

For warranty deta il s call 1-800-345-DELTA(3358) . ©2001 Masco Corporation of Indiana. Delta Faucet Company, 55 E. 11 lth St. , P.O. Box 40980, Indianapoli s, IN 46280. DAD-0104 
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practice 

Starting out, Jameson they're doing their project sat down to tell their boss, from understanding tech-
did everything he could to and whether or not they Warren Cox, of Hartman nical aspects to being in 
become visible in the com- value your services." Cox Architects, that they the field and resolving 
munity and the industry, were resigning to partner a natural conflicts." 
including manning conven- putting on new firm. "He said, 'You Gilbride agrees. And yet, 
tion booths for the local the hats have no idea what you 're he says, architects are taught 
AIA and speaking at the Every architect who's set doing,"' Poe remembers. to think problems through. 
annual Washington Home up shop figures out quickly "He was right," says The same kinds of exacting 
Show. But he has always that drawing skills don't Poe, AIA, who works 55 rnles for putting a building 
taken to heart a piece of float a business. Most have hours a week and oversees together apply to rnnning 
advice from former boss been surprised by the sheer a staff of eight. "There's an your business. "Don't get 
Jacobsen: It doesn't matter physical demands of having awful lot of management to caught up in trying to pro-
how many great projects to do almost everything by staying in business. Charlie ject a certain image with 
you do, the one bad one themselves at first- the and I draw 25 percent of your designs," he says. 
you accept will be like an artistic renderings as well as the time; the rest is check- "And don't try to deliver 
albatross around your neck. the billing, the constrnction ing shop drawings, talking more than the client asks 

No matter how meager supervision, and the client to clients, and balancing for-or can pay for." ra 
or abundant your options, hand-holding. Ten years the account. The hardest 
"select your clients careful- ago, Matt Poe and Charles part of being an architect Cheryl Weber is a contrib-
ly," Jameson says. "Take Moore, of Moore Poe is construction-it's diffi- uting writer in Severna 
time to figure out why Architects, Alexandria, Va. , cult and time-consuming, Park, Md. 

IF THIS OLD HOUSE 
coulJ talk, 

IT WOULD TELL YOU 
all about the 

UNICO SYSTEM. 

Installing A Unico Cooling & Heating System Won't Compromise Your Home's Architectural Integrity. 

Now you ca11 inAa!L a high pe1forma11ce coolin.q a11d heatti~q dydtem tiz your older home HJithout affecttizg aedtheticd. 

The Unico Sydtem'<i fle:xtD!e nuizi-ductJ fit eaJiLy behtizo HJaL/J ano ceilti1gd, eLinuizating the 11eed for JojfitJ. Out!etJ are JmaLL 

a11d .JUbt!e to match a11y decOJ: Wltth the Uni.co SyJtem, you'll mjoy the Juperior pe1formance of quiet, draft-free cooling and 
heating aLL year Long. 

To hear more about the finest cooling and heating system for older homes, call 1-800-527-0896 or visit us on the web at www.unicosystem.com. 
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EAGLE® Window & Door ... Giving Vision to Great Ideas™ 

For a free brochure or to locate a dealer near you: 

Call (800) 453-3633 • Visit our website at www.eaglewindow.com 
Circle no. 71 
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CD ROM 
NOW 
AVAILABLE! 

Squared 

1•11 
hbgcolumns.com • ao0-264-4HBG l..llJ:'Jr 

PERMAPORCH SYSTEMS FROM THE INNOVATORS~ 

Circle No. 231 

The jk§1 weather-active lidge vent. You get the best of both -
• Full, unrestricted ventilation':' when you need it most - on hot humid days with calm winds 
• Incomparable weather stopping power in dri\'ing rain or blowing snow 

The key is the AWF (Active Weather Foil) -
• Active - responds to wind speed. Closes tight at 20 MPH +/- 3 MPH 
• _ll'.eather - blowing rain & snow 
• Eoil - flexible , wind activated \'alve foils weather infiltration 

X-5 comes with a lifetime limited warranty, and has 
passed all current Dade County weather infiltration 
protocol - with 0 infiltration! Power nailable too!:::::: 

The Lender i11 ln11ovative Rooftop Veutilatio11• 

Call: 800-83 7-8368 .fm· i1!fo on X-5 X-treme or see it at: www.cor-a-vent.com 
''17 sq. in NINA per l.f. 1 3/•" co il nail - new consr ruc rio n 
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r side n tla I 
design awards · 

a 'r c · h i t e c t 

s a business person, the most important compliments you 

receive come from your clients. If they're happy, you're 

successful. As an artist, nothing is more gratifying than the 

admiration of your accomplished peers. They know how 

tough it is to do what you do and what an achievement it 

by 

meghan drueding 

cheryl weber 

nigel f. maynard 

and 
is to have done it exceedingly well. That's why we started the residential 

architect Design Awards last year: to provide residential architects with 
shelley d. hutchins 

an annual creativity check. 

RADA 2001 drew more than 530 entries this year in eight categories. 

However, we give our judges latitude to adjust the program. They can elimi­

nate, add, or combine categories and bestow as many awards-or no awards 

-as they see fit. This year, they gave no award in the single-family produc­

tion, attached, category. And they gave a special judges' award to a student 

project from the University of Kansas Graduate Studio in Architecture. 

Their final program comprised the following housing categories: custom, 

3,500 square feet or less; custom, more than 3,500 square feet; renovation; 

multifamily; single-family production, detached; affordable; and on the 

boards. From the built categories, they selected a best overall project of the 

year. In all, the judges selected 22 projects for awards, including one project 

of the year, five grand awards, 15 merit awards, and one judges' award. 

Serving on this year's judges panel were five talented architects who 

specialize in residential architecture: Stephen Muse, FAIA, of Muse 

Architects, Washington, D.C.; Dennis Wedlick, of Dennis Wedlick Archi­

tect LLC, New York; Don Jacobs, AIA, of JEZ Architecture+ Planning, 

Newport Beach, Calif.; Ann Capron, of Mcintyre Batchelor & Capron 

Architects, Berwyn, Pa.; and Sara O'Neil Manion, AIA, of O'Neil & 

Manion Architects, Bethesda, Md. 

Take a look at the winning projects. How do you think your work mea­

sures up? If it's as good or better than what you see, enter RADA 2002. 
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residen t ial 
design awards 

project of the year 
poulsbo place 

poulsbo, wash. 

mithun 

seattle 

electing a project of 
the year from the 

· crop of already-cho­
sen winners is often 

the toughest task of a design 
awards jury. Not this year, 
though. With little debate, the 
judges boosted Poulsbo Place 
in Poulsbo, Wash., from 
grand prize in the single-fam­
il y production, detached, cat­
egory to project of the year. 
Its smart land planning and 
charming cottages won them 
over handily. "It has a collec-
tive quality that's wonderful to see," said one judge. 

Developer Security Prope11ies wanted to create a commu­
nity with an old-fashioned feel on this fmmer military hous­
ing site. They'd pinpointed an underserved market: empty 
nesters and retirees who didn't want or couldn't afford to 
live in pricey Seattle, a half-hour ferryboat ride away. And 
they knew that, in order to keep prices down and to comply 
with the state of Washington's new growth management 
laws, they'd have to make the project fairly dense. So they 
turned to MITHUN, the venerable Seattle fum famous for its 
innovative treatments of high-density housing. 

For the overall master plan of Poulsbo Place, the team 
at MITHUN- architects Bill Kreager, AIA, and Dick 
Bruskrud, land planner Bryon Ziegler, and landscape 
architect Margarett Harrison---designed a site plan that 
would allow nearly 14 detached units to the acre. Their 
secret? Efficient land use and innovative parking solutions. 
Phase One, for example, the only completely built phase, 
contains 45 cottages that are grouped around six pocket 
parks. The parks give each household direct access to 
common green space, eliminating the need for large yards. 
Some of the units face the parks; the residents of these 
courtyard homes park their cars in nearby three-to-six-car 
garages. The rest of the cottages face the street and contain 
an attached single-car garage. 

42 www.res i dentialarchitect .com 

Brian Smale 

"it has a collective quality 

A bright, developer­
chosen color palette 
helps differentiate the 
cottages from one 
another effectively and 
inexpensively. Archi­
tects Bill Kreager, left, 
and Dick Bruskrud tied 
the community together 
visually with crisp white 
trim and picket fences. 

that's wonderful to see," said one judge. 
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project of the year 

Kreager acknowledges that designing an aes­
thetically appealing c01mnunity at a density this 
high isn't easy. "There are a lot of things you can 
do that actually end up emphasizing the density," 
he says. "If you have too much variety in the ele­
vation styles and colors, that can happen. Or, if 
you have too much uniformity, it starts to look 
almost like an attached product." He followed his 
own advice, designing two elevations and two 
floor plans for the cottage phase. The detailing 
on both elevations is simple, in a New England 
Cape Cod fashion rather than the more intricate 
Craftsman-style character that's prevalent in the 
area. "I like the restraint shown here," said one 
judge. "When you keep it simple like this, you 
can repeat the elevations again and again and it 
doesn't get old." 

Thanks to MITHUN's careful planning, Poulsbo 
Place prices have remained within reach of its 
target market. The cottages sold for $149,000 to 
$180,000 per unit, and Kreager estimates that the 
same units would go for $300,000-plus in Seattle. 
Phases Two, Three, and Four will include larger 
courtyard homes, duplexes, and alley-loaded units 
for a total of 164 units.-m.d. 

project architect: 
Dick Bruskrud, MITHUN 

land planner: 
Bryon Ziegler, MITHUN 

developer: 
Tom Cuti-an, Security Properties, Seattle 

general contractor: 
Tom Curran, SP Poulsbo GPl , Seattle 

landscape architect: 
Margarett Harrison, MlTHUN 

interior designer: 
Karen DeGrace, Little Secrets, Seattle 

project size: 
870 to 1,265 square feet per unit 

site size: 
17 .3 acres (total project) 

construction cost: 
$73 per square foot 

sales price: 
$149,000 to $180,000 per unit 

units in project: 
45 

photographer: 
Lara Swimmer, except where noted 

Note: All figures are for Phase One only, except where 

indicated 

See page JOO for product information. 
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WHAT YOU 'VE COME TO EXPECT FROM MILGARD WINDOWS. - I 



There's not a wi ndow in one of our plants 

without a customer's name on it. That's 

because every window we build, is built 

custom -with the options, the glass type 

and the precise size our customers need. 

Sometimes that's a 3040. But other times , 
it's down to the fraction of an inch. Either 

way, your windows are built on time and 

with the care and quality you've come to 

expect from Milgard Windows. 

At Milgard, we figure we should build our 

windows to fit your openings. Not the other 

way around. Call 1.800 .MILGARD or visit 

www.milgard.com today to learn more about 

our custom built line of vinyl , aluminum and 

fiberglass windows and doors . 

Circle no.92 •• Oearly the besf 
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residential 
design awards 

custom I 3,500 square feet or less I 
grand 
deppmeie r residence 

we s t of laurel, mont. 

a&e architects, p.c. 

billings, mont. 

ituated on the high plains of south-central 
Montana, where the mountains meet the 
prairie, architect Dennis Deppmeier' s 
house has a deep affinity for its place. He 

used post-and-beam construction so that the build­
ing would rest as lightly as possible on the dry, 
fragile land. And the metal roof's deep overhangs 
shield the house and its inhabitants from the harsh 
elements of wind, sun, and snow. 

"A lot of the vocabulary was intended to sym­
bolize the rural vernacular of Montana," Depp­
meier says, "but with a contemporary twist." He 
celebrated the post-and-beam framing by exposing 
it and using industrial fastenings that came from 
dismantled local power lines. The architect mixed 
other materials with a sure hand. Built-up casings, 
transoms, and warm woods are teamed with con­
crete block, sandblasted glass, and a metal stair 
rail. Inside and out, indigenous colors tie the 
house to its site. The cedar siding is designed to 

fade and blend into the landscape. And the galva­
nized metal roof reflects the color of the sky and 
disappears. "Our home becomes an accessory to 
nature," Deppmeier says. The judges deemed it 
"simple and nicely done."-c.w. 

project architect: 
Dennis Lynn Deppmeier, AIA, A&E Architects, P.C. 

general contractor: 
Jones Construction, Billings 

project size: 
1,640 square feet 

site size: 
20 acres 
construction cost: 
Withheld 

photographer: 
J .K. Lawrence/jklawrencephoto.com 

See page JOO.for pmduct information. 

Post-and-beam con­
struction emphasizes 
Deppmeier's straight­
forward approach to 
designing his own 
house. The wooden 
pole and the metal 
brackets on the stair rail 
came from local power 
lines. Designed by 
Steve Blood in Boston, 
the rattlesnake roundup 
chandelier (top) adds 
an appropriate touch to 
the intimate living and 
dining areas. 
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EASY To INSTALL. 
HARD To REs1sT. 

Homebuilders 

face a classic 

dilemma. 

Homebuyers are always looking 

for special personal touches. 

But even the simplest custom 

touches can easily push projects 

off schedule and raise home prices. 

At Pittsburgh Corning, we've 

solved this dilemma by developing 

products that make it easier than 

ever to bring Pittsburgh Corning 

Glass Block into any design. 

Like LightWise® 

Windows - the 

only fully 

assembled vinyl 

frame windows featuring 

real Pittsburgh Corning Glass 

Block. Available in 78 sizes and 

optional glass block patterns, 

LightWise® Windows install 

like a traditional window. 

And now LightWise® Windows 

are even lighter thanks to our 

new 2,inch thick glass block. 

Pittsburgh Corning Glass Block Shower System 
(Walk,fo Model) 

LightWise®Windows by Pittsburgh Corning 

Couple this with the only glass 

block showers that give you a 

custom,built look and you've got 

quite a pair. Predesigned Pittsburgh 

Corning Glass Block Shower 

Systems come 

in three styles 

and include a 

customized acrylic base. So every, 

thing you need comes in one easy 

kit. For these systems or other 

applications, contact your local 

glass block distributor who can 

provide design tips, installation 

hints, and more. 

Bright ideas that make it easier 

than ever to use glass block are 

why builders like you tum to 

Pittsburgh Corning. Look to us to 

help tum a good home into a great 

home. You'll see why Pittsburgh 

Corning Glass Block is so easy 

to install - and hard to resist. 

•• PITISBURGH 
•• CORNING. 

GLASS BLOCK 

Vrsn OuR WEBSITE AT www.pittsburghcoming.com OR CALL OuR GLASS BwcK REsouRCE CENTER AT 1,8Q0,624,2120. 
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residential 
design awards 

custom I 3,500 square feet or less I 
merit 
tatum residence 

s cientists cliffs , md. 

good architecture 

a nnapolis, md. 

cientists Cliffs was established in 1935 as 
an exclusive summer colony for scientists. 
Over time, the Cliffs evolved into a year­
round community with a more diverse 

range of interests. The original 600-square-foot log 
cabins have grown more diverse, too, but mostly 
through inappropriate additions and alterations. For 
this new 3,500-square-foot house in the Cliffs, 
architect Wayne L. Good sought to evoke the ele­
mental, rustic spirit of those early summer homes. 

The clients, a couple in their 70s, had simple 
programmatic requirements: one-floor living on the 
main level, and a family room, office, and crafts 
area on the lower level. The rest they left up to 
Good's graces. "The couple spent most of their 
lives in Connecticut in a Modem house," says the 
architect, "but they were thrilled that we were lead­
ing them toward a more contextual, less formal 
kind of house." 

He designed the Cliffs house as a series of four 
small, connected structures, each about the same 
size as the original cabins. He clad their exteriors in 
complementary log slab and vertical board-and-bat­
ten siding; the interiors, however, he skewed 
Modem. The result, the judges said, is a "nicely 
detailed" house that is "very understated, and 
well presented."-n.fm. 

project architect: 
Brian B. Bassindale, Good Architecture 

general contractor: 
Howard Freeman, Freeman Builders, Shadyside, Md. 
landscape architect: 

Stratton Semmes, Stratton Semmes Landscape Architecture, 
Annapolis 

project size: 
3,500 square feet 

site size: 
2 acres 

construction cost: 
$ll0 per square foot 
photographer: 
Celia Pearson 

See page 100 fo r product infonnation. 

Architect Wayne Good 
chose log-slab cladding 
to recall the neighbor­
hood's summer-cabin 
roots. Windows wrap 
the living room's 
gable end to capture 
sylvan views. 
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design awards 

custom I 3,500 square feet or less I 
merit 
zachary house 

zachary , la. 

studio atkinson 

washington, d.c. 

implicity doesn ' t guarantee elegance, but 
·' in the case of this project that's exactly 
\ what it achieves. "This is a very good 

small house," the judges said. "The 
architect accomplished a lot with few parts." 

Consisting of two rooms separated by an exte­
rior breezeway for natural ventilation, the house 
is a loose interpretation of a dogtrot layout. 
Then again, says architect Stephen Atkinson, 
perhaps it's "more akin to a shotgun." The plan 
locates public rooms-the kitchen, dining, and 
living areas-in one wing and private ones- the 
bathroom and sleeping area- in another. Four 
sets of doors open the house to cross-ventilation. 

Artful restraint prevails. A weekend retreat for 
the architect's parents, the house is only as big as 
it needed to be, and the vernacular dictated modest 
materials like corrugated metal, pressure-treated 
lumber, and translucent fiberglass panels. 

"It is unique by its absence of anything un­
necessary," the judges said. "It got to the bare 
essence.''-n . .fm. 

project architect: 
Stephen Atkinson, Studio Atkinson 

general contractor: 
John Atkinson, Baton Rouge, La. 

project size: 
550 square feet 

site size: 
44 acres 

construction cost: 
$90 per square foot 

photographer: 
Timothy Bursley 

See page JOO for product il~formation. 

Large doors open this 
dogtrot to cross-ventila­
tion, while corrugated 
fiberglass windows allow 
daylight to penetrate. 
"The chimney serves 
as a threshold to the 
house and provides 
an asymmetrical counter­
point," says Atkinson. 
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Make your homes a little cooler. 
Homes all over the sunbelt are beginning to feel a little different. They're cooler, thanks 
to TechShield™ radiant barrier sheathing. 

TechShield is a combination of roof sheathing and a thin, but durable layer of 
aluminum. The aluminum reflects up to 97% of the sun's heat away from 

rr==-.J the attic, leaving it as much as 30° cooler. That not only makes the 
whole home cooler, it also allows the air conditioning system to do 

less work all summer long. 

Most new home buyers think that's pretty cool. 

So before you design another house, check out the coolest thing 
to hit the building industry in years. 

Call 800.450.6108, or visit our website at www.techshield.lpcorp.com. 

LP and TechShield are trademarks of Louisiana-Pacific Corporation. 
© 2001 Louisiana-Pacific Corporation. All rights reserved. 
Specifications subject to change without notice. 

Circle no. 351 800.450.61 08 
www.techshield.lpcorp .com 

'1ech5hiefd'" 
· Stay cooler. Save energy. 

Specialty Products 
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design awards 

custom I 3,500 square feet or less I 
merit 
freeman residence 

bristol, r.i. 

estes/twombly architects 

newport, r.i. 

he 1.2-acre waterfront site was the 
biggest influence on the design of this 
2,600-square-foot house, says archi­
tect James Estes. Thus, an exuberant 
waterfront facade presents an ample 

deck and large double-hung windows to the 
expansive views, and wide overhanging 
eaves shade both from the sun. The living 
room, dining room, and kitchen-anchored 
by a large Pennsylvania fieldstone fire­
place-also cleave to the waterfront side. 

A two-story bedroom wing comes at the 
view sideways, connecting to the main 
structure at its broad side. Estes calls the 
sleeping quarters "a kind of bunkhouse." 
Lesser rooms (a study, the laundry room) 
collect at the front of the house, which hun­
kers down protectively to greet the street. 

With such prime real estate, it would 
have been easy to get carried away, but 

residential architect I may 2001 

Estes showed considerable restraint. "We 
tried to max out the lot, though it is a very 
reasonable size house," he says. The judges 
agreed, calling the house "consistent" and 
"not the least bit overwrought."-n.fm. 

project architect: 
James Estes, EstesfTwombly Architects 

general contractor: 
Wes Deane, Highland Builders, Tiverton, R.I. 

landscape architect: 
Martha Moore, Tiverton 

project size: 
2,600 square feet 

site size: 
1.2 acres 

construction cost: 
Withheld 

photographer: 
Michael Mathers 

See page 100 for product information. 

A rustic stone fireplace anchors 
the home's public rooms. Plentiful 
windows and a deck exploit views 
of the water. For the front entry, 
architect James Estes turned down 
the volume, designing a low-slung, 
welcoming inglenook (above). 
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residential architec;t 
design awards 

custom I more than 
3,500 square feet I grand 
lakeside residence 

horseshoe bay, texas 

overland partners 

san antonio 

t 
his lakeside house, like a family, has its secrets 
and surprises. The facade's simple stone wall 
gives few clues to the complexity of spaces inside. 
"The clients didn't want it to be a house that, 
from the street, people said, 'Oh, look at that big 

house,"' explains project architect Todd Walboum. 
"Our response was to sink it into the ground, build a 
stone wall as a delineator between the public and pri­
vate realm, and pierce it with a gate." 

Behind that wall, the architects avoided a one-liner 
-"there's the water, there's the house"-by creating a 
series of contemplative, entertaining, and recreational 
zones that open and close the viewer to life on the lake. 
The courtyard garden provides a meditative setting, 
while an outdoor gallery links the living room, game 
room, and boathouse. The deep, shady porches give 
way to stone terraces set at the water's edge. 

The shape of a nearby granite outcropping inspired 
the house's massing from taller down to lower spaces, 
and up again. And the combination of natural materials 

residential architect I may 2001 

-concrete, stone, and galvanized metal-blends the 
inside and out. The judges liked the way the house fully 
occupies its site. "It's fresh and unique," they said, 
"with a nice facade and entry."-c.w. 

project architects: 
Richard M. Archer, FAIA, and Todd Walbourn, Overland Partners 

general contractor: 
Henry Duecker, Henry Duecker Construction, Fredericksburg, Texas 
landscape architect: 
Bud Twilley, Bud Twilley Landscapes, Austin, Texas 
project size: 
3,700 square feet 

site size: 
0.75 acre 

construction cost: 
$186 per square foot 

photographer: 
Overland Partners 

See page 100 for product il~formation. 

A covered porch con­
nects the house's living 
spaces and slips down 
to the water. At the end 
is the master suite, 
which is rotated slightly 
to give it more privacy 
and its own view. Kitch­
en storage is part of the 
architecture: Cabinets 
become a well-defined 
part of the wall. 
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SPECIAL ADVERTISEMENT 

r 

www.smartsystemhome.com 

The premier SmartSystem Home of the Year Awards, sponsored by SmartSystem 
Siding, honors beautiful homes with great elevations that feature SmartSystem 
products. There are four entry categories, including single-family detached homes of 
all sizes, single-family attached homes and manufactured or modular homes. One 
project will be chosen as the 2002 SmartSystem Home of the Year. 

Entry Form and Fee Deadline: 

September 7, 2001 

Completed Entry Binders Are Due: 

September 21, 2001 

Who can enter? 
•Builders 

• Architects 

• Developers 

•Planners 

• Other Industry Professionals 

What can you enter? 
• Projects completed after January 1, 1999. 

• Single-Family Detached entries must use 

SmartSystem lap or SmartSystem panel on a 

minimum of three sides. 

•Single-Family Attached and 

Manufactured/Modular entries must use 

SmartSystem lap or SmartSystem panel as 

the predominant siding product. 

How do you win? 
A panel of independent building professionals 

will review entries and select winners based on 

quality of design, function, craftsmanship and 

use of SmartSystem siding products. 

2002 SmartSystem Home of the Year 

Entry Form I 
There are three ways to register: 
1. MAIL: 

Complete and mail this form to Melissa Dole, 
2002 SmartSystem Home of the Year Awards 
One Thomas Circle, NW, Suite 600 

CASH 
.GRAND PRIZE ____ 

Washington, DC 20005 · SS~ l 
2.FAX: 7'/ 

Fax this completed form to Melissa Dole at 202.785.1974 ~- / ./ · 

3. ONLINE: 
Visit www.s ma rt system ho me.com and register 

Title ___________________________ _ 

Company _________________________ _ 

Address --------------------------

City _________ ________ State ____ Zip __ _ 

Telephone _________________ Fax --------

E-mail---------------------------

0 Send more information 

Categories 

0 Send entry binder(s) and instructions now 

Number of Entries 
0 Single-Family Detached Under 3,000 sq. ft. 

0 Single-Family Detached Over 3,000 sq. ft. 

0 Single-Family Attached 

0 Manufactured/Modular 

Here's my payment for entries at $50QQ each Total$ ____ _ 

• Check for$ payable to SmartSystem Home of the Year is enclosed 

• Please charge my credit card 
O Visa O MasterCard O American Express 

Card Number ________________ Expiration Date ___ _ 

Name as it appears on card ---------------------

Signature ________________ _ ________ _ 



residential 
design awards 

custom I more than 
3,500 square feet I merit 
palm beach residence 

palm beach, fla. 

ferguson shamamian & rattner architects 

new york 

prawling Mediterranean-style mansions 
are the bedrock of Palm Beach architec­
ture. Their cloistered courtyards, tall, 
dense hedges, and stone loggias serve a 

deeply practical purpose-to shield the interiors 
from the harsh sun. These clients, however, wanted 
a slightly different take on the grand villa with its 
flamboyant tropical theme, something "more under­
stated and organized," says Mark Ferguson, AIA. 

The house, overlooking Lake Worth, consists of 
five main spaces on a central axis that move from 
the street down to the water. It flows from an oval 
entrance garden formed by an 8-foot-tall hedge to a 
grassy pool terrace at the rear. Inside, a stone comt­
yard at the front of the house gives way to a dou­
ble-height groin-vaulted living room with dark oak 
wainscoting. Beyond, a loggia faces the swimming 
pool. And a series of terraced formal gardens 
extend from the pool area to the water's edge. 

Our judges noted the terrific site plan and 

praised the firm for "a classic Florida style that 
was beautifully done."-c.w. 

project architect: 
Stephen Chrisman, Ferguson Shamamian & Rattner Architects 

general contractor: 
John G. Mitchell, West Palm Beach, Fla. 

landscape architect: 
Henegan 's Nursery, West Palm Beach 

interior designer: 
John Cottrell Company, Los Angeles 

project size: 
12,000 square feet 

site size: 
0.9 acre 

construction cost: 
Withheld 

photographer: 
Mick Hales 

See page 100 for product information. 

The house's front court­
yard, with its stone 
floor, palm trees, and 
vines, was conceived 
as a garden. A loggia at 
the rear faces the pool 
terrace and lower gar­
dens. The pool terrace, 
set at the same eleva­
tion as the floor of the 
house, becomes a 
belvedere for taking in 
views of Lake Worth . 
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Need a bathroom? Got a closet? 

No other toi let takes up less space than Tessera™. Its tank-in-the-wall design adds 
an extra 9" of leg room, which creates a sizable advantage. Plus it has a quieter flush 
than floor-mounted models. To find out more, call us at 1-800-225-7217. The Tessera 
toilet from Geberit. Hang it in a closet and - voila - you've got a bathroom. 

Geberit Manufacturing, Inc. 
1100 Boone Dr., Michigan City, IN 46360 
U.S.: Phone: 219.879.4466 •Toll-Free: 800.225.7217 • Fax: 219.872.8003 
Canada: Phone: 450.447.2250 •Toll-Free: 800.267.2250 • Fax: 450.447.0505 
www. us. geberit.com 

Circle no. 355 

• GEBERIT® 
Advanced plumbing technology 



residential 
design awards 

custom I more than 
3,500 square feet I merit 
hoff residence 

ann arbor, mich. 

damian farrell design group 

ann arbor 

t
he judges appreciated this project's "witty ver­
nacular," deeming it "very appropriate for the 
location." Since location was one of architect 
Damian Farrell's primary challenges, the com­
pliment is especially gratifying. 

The clients asked for a contemporary Michigan 
farmhouse, even though their 4.5-acre property­
heavily wooded, steeply sloped, and crisscrossed 
with deer tracks-is anything but farm-like. They 
also wanted a large gardening space. 

Farrell's solution was to string the house across 
the site, pulling sleeping quarters and living quar­
ters apart to create a raised ten-ace garden that is 
out of deer's reach. The ten-ace doubles as a play 
area for the clients' two small children. "We archi­
tecturally created two houses even though they are 
still connected," says the architect. 

residential architect I may 2001 

The judges admired how the design "breaks 
down the scale nicely" and "creates a nice outdoor 
space from the massing."-n . .fm. 

project architect: 
Damian Farrell, Damian Farrell Design Group 

general contractor: 
Christian Tennant, Christian Tennant Custom Homes, 
South Lyon, Mich. 

project size: 
4,700 square feet 

site size: 
4.5 acres 

construction cost: 
Withheld 

photographer: 
Fred Golden 

See page 100 for p1v duct information. 

A strolling gallery over­
looking a terrace gar­
den links the "sleeping 
house" and "living 
house." High ceilings 
and clerestory windows 
make interiors bright 
and expansive. 
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design awards 

renovation I grand 
fitch o'rourke residence 

washington, d.c. 

robert m. gurney, aia, architect 

alexandria, va. 

rchitect Bob Gumey's clients may have 
a penchant for Modem architecture, but 
a series of angular, all-white spaces 

.......... rt:i""' were not what they had in mind for this 
row-house renovation. "The husband works in a 
rectangular government office building and said he 
didn't want to come home to these rooms stacked 
on top of one another," Gurney recalls. Fortunately, 
the clients were also an architecturally adventurous 
couple who granted him all the artistic freedom he 
needed to create something "out of the box." 

Gurney offset the narrow, in-line footprint with 
sweeping curves and dramatic diagonals that over­
lap and rotate around a central point. An urbane 
mix of materials-including concrete, steel, block 
aluminum, copper, limestone, Kalwall, and clear 
and sandblasted glass-plays off the strong shapes 
to create an environment that's rich in color, pat­
tern, and texture. "They wanted a Modem house 
but didn't want it to be a temple to Sheetrock," 
Gurney explains. "We wanted to show that you 
can do a Modem house that's warm and inviting." 
The judges agreed that he succeeded, calling the 
project "amazing."-c. w. 

project architect: 
Robert M . Gurney, AIA, Robert M. Gurney, AJA, Architect 

general contractor: 
Withheld 

interior designer: 
Therese Baron Gurney, Therese Baron Gurney, ASID, 

Washington, D.C. 

project size: 
4,000 square feet 

site size: 
.09 acre 

construction cost: 
$ 140 per square foot 

photographer: 
Paul Warchol Photography 

See page I 00 for product information. 
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The elegant rear facade combines 
Kalwall and fixed glass, and steel win­
dows and doors. Concrete and rusted 
steel form the fireplace wall . A simple 
curve in the plan creates a light well in 
the narrow house (opposite). Upstairs, 
steel panels with copper wire cloth slide 
on rolling library hardware. 
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By including a 
conven;ence that new 
home buyers deserve! -LEV® 

The Everyday Home Elevator® 

New technology is making home 
elevators very affordable in cost 

and space requirements. 

We make it easy to include an elevator in your new home designs. 
• Visit www.dreamelevator.com 

You have instant access to CAD drawings, specifications, product overviews and other 
planning material. It is one of the most comprehensive home elevator resources on the 
web. 

• Call Elevator Central at 1-800-333-2234 
We have also assembled a team of home elevator experts you can call for assistance. 
They are ready to help you design the perfect elevator to fit your homes. 

Starting as Low as $12,500* installed, 
the LEV everyday home elevator is a 

"must have" for new homes. 

Circle No. 42 

Your trusted source ~ "'CCESS 
for home elevators ~~nus T RI•; s 
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Let Designer Doors 
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and character of your 
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Select from our wide 
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sectional overhead 
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staff. 

Call 800-241-0525 
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on the web. 
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DESIGNER 
.. DOORSINC 

Circle No. 74 

Everything You 
Expect From 
residential architect ... 
And More 

he only site devoted 

exclusively to residential 

architects and designers, 

residential architect Onrine is 

your best source for product 

information, design ideas, 

management strategies, 

late breaking news, and 

useful links. 

.. 
<www.residentialarchitect.com> 

.. ·.I-.. 
·.r.:~ 

• -...,-;i. • ... ~ 
~·.{'· ... 

~ .. 
........ . 

....._. .. 

Hanley..Wood,LLC 



residen ·tial arc.hitect 
design awards · 

renovation I merit 
private re s idence 

r ural minne s ota 

meyer, scherer & rockcastle, ltd. 

minneapolis 

b 
efore its remodel and addition, this project 
consisted of a 1930s cottage, a garage/work­
shop, and a root cellar. The buildings lacked 
any unifying organization, and the small cot­
tage had tiny rooms, bad windows, and lousy 

heating. "The cottage was plain and looked good from 
the outside," says architect Thomas Meyer, "but no one 
cared about the inside." 

His plan called for a new integration and relationship 
among the little buildings, and a new master bedroom 
addition. He stripped the existing structures just enough 
to allow substantive changes, including a new kitchen, 
entry, stair, fireplace, and bathrooms for the cottage. He 
converted the root cellar into the master bath/dressing 
area and connected it to the master bedroom addition. 
And he tucked a caretaker's office and another bathroom 
into the updated workshop/garage. New windows help 
link all the structures visually. 

"The buildings have a New England quality," says 
Meyer, who likens them to a "village of gabled roofs." 
The judges called them "playful and sweet."-n.fm. 

project architect: 
Christine Albertsson, Meyer, Scherer & Rockcastle, Ltd. 

land planner: 
Bob Close, Close Landscape Architecture, St. Paul, Minn. 

general contractor: 
Peter Hagstrom, R. Hagstrom Builder, Lake Elmo, Minn. 

landscape architect: 
Bob Close, Close Landscape Architecture, St. Paul 

interior designer: 
Lynn Barnhouse and Jodi Klammer, Meyer, Scherer & Rockcastle 

project size: 
2, 100 square feet before; 3, 100 square feet after 

site size: 
250 acres 

construction cost: 
Withheld 

photographer: 
Peter Kerze 

See page 100 for product information. 
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New windows and col­
orful exterior trim help 
unify the main house 
and garage on this for­
mer nursery. Through­
out the interiors, fine 
maple and pine mill­
work and painstaking 
attention to detail evoke 
the project's Scandi­
navian heritage. 
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out of the box™ 

GRAPHJSOFT I 
To get a free ArchiCAD Demonstration CD, go to www.archicadisbuilding.com 
or visit us at the AIA National Convention in Denver May 17-19, Booth 1126 

•• • 
•• • 

Circle no. 263 

You're an architect. You think differently 

from other people. You think out of the 

box. ArchiCAD is ready for you right out 

of the box. It's not an add-on to a draft-

ing package. ArchiCAD is built from the 

ground up for architects. And with over 

100,000 architects worldwide using 

ArchiCAO's 30 parametric object tech­

nology, we have the experience it takes 

to help you break out of the 20 drafting 

box. It's time you looked at 

ArchiCAD. It's architecture, out 

of the box. 

www.graphisoft.com 



r e s i d e .. n 4 f i a I a r c h i t: e ct 
design aw·ards 

renovation I merit 
windyridge 

keyser, w.va. 

robert m. gurney, aia, architect 

alexandria, va. 

ometimes a spectacular view inspires 
living spaces that are purely for fun. 
This innovative renovation, conceived as 
a village stretched across the top of a 

mountain, includes a four-story observation tower, 
high enough to see the sunsets over the ridge in 
the west. And the axis of the entry bridge culmi­
nates at the rear of the house in a 25-foot-long 
platform that hovers above an apple orchard. 

Architect Bob Gurney expanded the house by 
orienting a series of additions toward optimal 
views. The new scheme includes six volumes 
painted different colors and clad in materials 
including board and batten, clapboard, and corru­
gated metal. Simple shed roofs befit the rural set­
ting, but also simplified construction. "By isolat­
ing individual pieces I avoided a lot of complex 
hips and valleys, which can create a problem with 
leaking," Gurney says. The cluster concept has 
another advantage: With spaces only one room 
deep, there's a majestic view from anywhere in 
the house.-c.w. 

project architect: 
Robert M. Gurney, AIA, Robert M. Gurney, AIA, Architect 

general contractor: 
David Palish, Quality Homes, Keyser, W. Va. 

project size: 
2,240 square feet before; 4,200 square feet after 

site size: 
53 acres 

construction cost: 
$80 per square foot 
photographer: 
Hoachlander Davis Photography 

See page 100 fo r product information. 
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Within the cluster of new buildings, 
architect Bob Gurney marked the 
existing one with red paint. The color 
is carried inside on the steel beam that 
replaced a wall of the house. 
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residential 
design awards 

multifamily I grand 
johnson street townhomes 

portland, ore. 

mithun 

seattle 

he judges chose Johnson Street Townhomes 
for a grand award because, as one said, "It's 
a good piece of urbanism." That comment 
should please Jim Bodoia, the architect of this 
upscale, 13-unit condominium project in Port­

land's Pearl District. 'The other residential buildings 
in the area tend to be lofts and stacked flats, build­
ings that are internal in nature," he says. "We want­
ed to create more of a relationship to the street." 

The long, narrow site takes up half a block in 
this rapidly gentrifying neighborhood. Bodoia 
slipped an alley down the middle of the block, 
bordering the site's south side, so the majority of 
the project could be rear-loaded. He lined up seven 
street-facing units down the length of the site, 
parallel to the alley, and placed the remaining six 
along each width, like bookends. The result? No 
matter which of the three surrounding streets you 
are standing on, you 're looking at friendly facades 
rather than nondescript side or rear elevations. 

Six of the condos have live/work capacity, and 
Bodoia designed the potential "work" spaces at 
the front of each unit to provide further opp01tu­
nities for an enriched streetscape. Slightly elevat­
ed entries and front balconies complete the town­
homes' graceful handling of the transition from 
public to private space.-m.d. 

project architect/land planner: 
James Bodoia, AIA, MITHUN 

developer: 
Sue Miller, Hoyt Street Properties, Portland 

general contractor: 

Pat O'Brien, OTKM Construction, Portland 

landscape architect: 
James Hensley, Perron Collaborative, Portland 

interior designer: 
Alyx Chung, Ankrom Moisan Associated Architects, Portland 

project size: 
1,800 to 2, 700 square feet per unit 

site size: 
0.44 acre 

construction cost: 
$1 15 per square foot 

residential architect I may 2001 

sales price: 
$350,000 to $700,000 per unit 

units in project: 
13 

photographer: 
Eckert & Eckert 

See page 100 for product information. 

www.res identialarch itect.com 

Architect Jim Bodoia 
designed the exteriors 
of the townhomes as a 
stylized version of the 
Pearl District's many 
brickware houses. Each 
unit has multiple private 
outdoor spaces, like rear 
terraces, roof gardens, 
and front balconies. 
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Weather Boards· 
F B E R C E M E N I s D N G 

The best-performing FiberCement siding on the market. 

Welcome to WeatherBoards FiberCement Siding - the best-performing FiberCement siding 

on the market today from the #l recognized brand, CertainTeed. Compared to other wood and 

FiberCement sidings, WeatherBoards FiberCement siding from CertainTeed is the performance 

leader - on the job, on the wall and over time. 

On the j 0 b, FiberTecf"-sealed Weather Boards siding is protected against 

moisture approximately 85% better than other, competitive priming systems . 

On the wall , WeatherBoards siding has a natural wood appearance, thanks to CertainTeed's exclusive F ] DurnPress• process which gives the panel the most authentic and 

~------~- consistent gram. 
Ours A Competitor 

And over time' Weather Boards siding offers the security of a Class I (A) fire rating, plus the longest 

warranty duration on the finish in the business and CertainTeed's exclusive SureStarf" warranty protection. 

So if you want the best-performing siding for your homes, 

choose WeatherBoards FiberCement Siding. For a free brochure 

and contractor's guide , call 800-233-8990. 

A Quality Brand of CertainTeed Corporation © 2001 CertainTeed Corporation 

Circle no. 320 

CertainTeed II 
Quality made certain. Satisfaction guaranteed.TM 

www. certain teed. com 



residential arc.hitect 
design awards 

multifamily I merit 
jake's run condominiums 

portland, ore. 

fletcher farr ayotte 

portland 

letcher Farr Ayotte faced a contextual comm­
drum when it agreed to design a high-end, 
five-unit infill project in Portland. On one 
side of the site sat a contemporary-style 
apartment complex; on the other, a turn-of-

the-century, Arts and Crafts house. To further 
complicate matters, the latter happened to belong 
to the firm's developer client, who'd decided to 
keep his first multifamily endeavor close to home. 

Architects Dale Farr, AIA, Kevin Cavenaugh, 
and Brett Schulz turned to the Arts and Crafts 
sty le to help them finesse this tricky situation. 
Inspired by the work of Wade Pipes, an architect 
who practiced in Portland from the 1920s to the 
1960s, they used shingles and stucco, steeply 
pitched roofs, and clean, simple detailing to 
bridge the gap between old and new. A clever site 
plan divides the project into groups of three and 
two units. "The three-unit section is designed to 
look like a main house, and the two-unit one 
resembles a carriage house," says Schulz. The 
judges gave their approach a thumbs-up for its 
uniqueness and creativity.-m.d. 

project architect: 
Kevin Cavenaugh, Fletcher Farr Ayotte 

developer: 
Nick Steams, Nick Steams Development, Portland 

general contractor: 
David Ivy, David Ivy Construction, Portland 

project size: 
800 to 2,700 square feet per unit 
site size: 
0.2 acre 
construction cost: 
Withheld 

sales price: 
$275,000 to $760,000 per unit 

units in project: 
5 
photographer: 
John Dimaio Photography 

See page JOO for product information. 
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The architects borrowed 
the idea of an English 
mews to minimize the 
project's impact on the 
streetscape of this old­
er, established neigh­
borhood. Garages and 
the front entrances to 
three of the five units 
are located in an alley 
between the two build­
ings, so it's hard to tell at 
a glance that Jake's Run 
is a multifamily project. 
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residential architect 
design awards 

multifamily I merit 
swan's marketplace 

oakland, calif. 

pyatok associates 

oakland 

casual observer might think the program 
for Swan's Marketplace overly ambitious. 
In redeveloping this historic public market 

~......o1111~ ... in downtown Oakland, Michael Pyatok, 
FAIA, and developer Josh Simon planned to incorpo-
rate both mixed-income housing and retail space. 
They wanted the project to serve as a gathering spot 
for the many ethnic neighborhoods that smrnund it. 
And they hoped it would attract new in\:estors to this 
dilapidated part of Oakland. ' 

After seeing the finished project, that observer 
could lay his doubts to rest. Pyatok designed a mar­
ket-rate, co-housing complex on the building's sec­
ond story for 20 local residents committed to the idea 
of living as a community. Eighteen affordable rental 
units, a children's art museum, and office space com­
prise the rest of the second floor. At street level, col­
orful vendors and specialty markets carry on the 
01iginal building's retail tradition. "A great example 
of what mixed-use can be," said one judge.-m.d. 

project architect: 
Peter Waller, Pyatok Associates 

developer: 
Joshua Simon, East Bay Asian Local Development Corp., 

Oakland 

general contractor: 
Rick Spickard, Oliver & Company, Richmond, Calif. 

landscape architect: 
Cathy Gan-ett, Pattillo & Gan-ett Associates, Oakland 

project size: 
115,953 square feet (includes all commercial, retail, and 

residential space) 
site size: 
1.37 acres 
construction cost: 
$96 per square foot 
sales price/rental price: 
$151,000 to $329,000 per co-housing unit; $199/month to 

$760/month per affordable rental unit 
units in project: 
38 housing units 

photographer: 
Russell Abraham (bottom and center); Michael Pyatok (top) 

See page JOO.for product information. 

Pyatok Associates tried 
to relate the new por­
tions of the project to 
the original , rehabilitat­
ed marketplace (which 
appears on the right 
side of photo above). 
"The existing Swan's 
building had a reserve 
about it that we wanted 
to emulate," says princi­
pal Michael Pyatok. "So 
we used very simple 
forms and materials." 
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11 wnu are homabuuars drawn to the 
. • timeless appeal or todau's masonru? 

Have you looked into the face of masonry lately? Beyond 

yesterday's classic brick and block, the change is dramatic. 

Today's masonry construction offers endless possibilities for 

distinctive design - with all the advantages of durability 

and disaster-resistance that homeowners value most.* From 

imaginative shapes and textures to a versatile choice of colors, 

masonry materials can recall the past, capture the present or 

herald the future. Whatever style you convey, the beauty of 

masonry adds appeal to any new home. 

*The 1998 Homeowner Report. Portland Cement Association. 
Study available on request. 

01s11nctiue beautu-1ns1de and out. 
From interior to exterior, before you design, look into the 

beauty and strength of masonry. For information on masonry 

and cements for masonry, contact the Portland Cement 

Association. Or visit www.portcement.org for more details. 

Specilv masonrv ... it sells. 

~ 

MASONRY 

nrlli] POR TL AN D CEMENT ASSOCIAT I ON 

Circle no. 39 

5420 Old Orchard Road 

Skokie, Illinois 60077-1083 

Phone: 847.966.6200 

Web: www.portcement.org 



residential 
design awards 

single-family production I detached I 
merit 
villa alta 

fort worth, texas 

rpga design group 

fort worth 

uilder Village Homes asked architect Richard 
Garza to create a house that departed from the 

, typical Texas production housing mentality. 
, They wanted something different, something 

with historical significance, Garza explains. In 
response, he designed "basically just a box," he says, 
"but the materials and detailing give it sophistication." 

Mediterranean-style flourishes in the iron balustrades, 
window trim, horizontal bullnose banding, and roof 
brackets embellish the home's simple shape. "Most peo­
ple know they like something even when they don't 
know why they like it," says Garza. "It has a lot to do 
with proportion and window placement, so we were 
particular about the order of each facade." The judges 
appreciated his "simple forms and nice detail." 

Also high on the judges' list was the floor plan's easy 
flow. Garza stuck with Mediterranean ideas to refine 
indoor-outdoor relationships. Time-tested elements like 
the low-pitched, overhanging roof and scaled-down arch­
es keep inte1ior spaces shaded. And an entry sequence 
that moves from open-air porch to covered portico to a 
foyer with teasing sight lines into other rooms builds 
drama. "It gives you a sense of discovery," says Garza. 
"You want to explore the rest of the house and you never 
dead-end because it's a continuous flow."-s.d.h. 

project architect: 
Richard P. Garza, RPGA Design Group 

builder/land planner/developer: 
Rob Sell and Michael Dike, Village Homes, Fort Worth 

interior designer: 
Ayca Stuckey, Ayca Designs, Fort Worth 
project size: 

3,800 square feet 

subdivision site size: 
25 acres 

construction cost: 
$100 per square foot 

units in project: 
80 (3.2 per acre) 

photographer: 
James Bland Photography 

See paf:e 100 for product information. 
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An overhanging roof 
and a deep porch 
help keep Villa Alta 
cool on hot days. 
Inside, wide, arched 
doorways frame sight 
lines into other rooms. 
"I wouldn 't mind one of 
these," said one judge 
of the winning home. 
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single-family production I detached I 
merit 
brenthaven 

brentwood, tenn. 

looney ricks kiss 

memphis, tenn. 

t 
his production house is located in a golf­
course community where McMansions regu­
larly compete for massiveness, says architect 
J. Carson Looney. But they often sit for a 
year before they're bought, whereas this one 

sold before it was finished. Looney says that's 
because his firm concentrated on quality over 
quantity. At 5,117 square feet, it's the not-so-big 
house in its neighborhood. 

The program called for a large house that did 
not appear overbearing from the street, with a lay­
out that captured natural light throughout the inte­
rior. "We scaled the house down and let it read as 
various forms,'' says Looney, which "allowed us to 
manipulate the floor plan to create distinct spaces 
that had opp01tunity for multiple exposures of nat­
ural light." The living room, for instance, is open 
to the front and rear, so light comes in from both 
ends. Views continue outside via a covered porch 
and an outdoor room. 

"This is a nice production house," said the 
judges. "It's better than the average production 
house and better than some custom homes."-njm. 

project architect: 
David Kenoyer, Looney Ricks Kiss 

developer: 
Beth Molteni, The Governors Club, Brentwood 

general contractor: 
Bill Akers, Akers Custom Homes, Brentwood 

landscape architect: 
P. Duncan Callicott, Callicott & Associates, 
Nashville, Tenn. 

interior designer: 
Ginger Menzies Kelly, G. Kelly Interiors, Nashville 

project size: 
5,117 square feet 

site size: 
0.586 acre 

construction cost: 
$195 per square foot 

sales price: 
$1 ,250,000 

photographer: 
Robt Ames Cook 

See page 100 for product information. 

A kinder, gentler mass­
ing makes this proto­
type production house 
a more modest addition 
to its McMansion neigh­
borhood. Dormers fun­
nel extra light into interi­
ors, and a screened 
porch adds sheltered 
outdoor living space. 
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affordable I grand 
eleventh avenue townhomes 

escondido, calif. 

studio e architects 

san diego 

• ohn Sheehan and Eric Naslund, AIA, of Studio E Archi­
tects in San Diego, set out to do something different with 
this 16-unit affordable community in Escondido, Calif. 
"We wanted to find a way to mix people and cars," says 
Naslund. "We didn't want it to be car-dominated like 
typical developments." They didn't miss a trick, and the 

judges took notice. "Every detail is well thought out," said 
one. "The nature of the street is wonderful." 

Faced with a deep, narrow site perpendicular to a main road, 
the pair used the traditional bungalow courts of Southern Cali­
fornia and the European mews concept as their models. They 
lined up two opposing rows of attached units along a central 
lane. Then they interspersed the housing units with a variety of 
shared elements-a central meeting building, a children's play­
ground, and a community garden, for example-designed to 
ensure that pedestrians, not cars, dominate the lane. Because 
the developer had asked Sheehan and Naslund to create floor 
plans that could easily be replicated in other locations, the two-, 
three-, and four-bedroom plans are unfussy. But they still man­
age to supply occupants with small rear patios that provide a 
measure of private outdoor space.-m.d. 

project architect: 
John Sheehan, Studio E Architects 

developer: 
Dan Scott, SER/Jobs for Progress, Vista, Calif. 

general contractor: 
Richard Graham, Diversified Construction, Vista 

landscape architect: 
Katherine Stangle, San Diego 

project size: 
810 to 1,290 square feet per unit 
site size: 
0.8 acre 
construction cost: 
$90 per square foot 

rental price: 
$419/month to $531/month per unit 

units in project: 
16 

photographer: 
Brady Architectural Photography 

See page 100 f or product information. 
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A community center, 
covered front stoops, 
and a common area 
with a playground pro­
vide residents of the 
Eleventh Avenue 
Townhomes with places 
to socialize. Studio E 
assembled the tradition­
al elements of develop­
er housing-stucco, 
cement-board siding, 
aluminum windows-in 
a fresh, interesting way. 
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affordable I merit 
gateway commons 

emeryville/oakland, calif. 

pyatok associates 

oakland 

he judges applauded Pyatok Asso­
ciates' straightforward approach to 
the challenging site of Gateway 
Commons. This 17-unit affordable 
community sits on the border 

between the cities of Emeryville and 
Oakland, Calif., and on top of a county­
owned underground creek. "We weren't 
allowed to build on the county's land," 
says Michael Pyatok, FAIA. ''That's 
why there's a break in the middle of 
the project." 

Before starting design, Pyatok held a 
series of workshops with the communi­
ty's future residents, low- and moderate­
income buyers who already lived in the 
neighborhood. He supplied them with 
three-dimensional modeling kits and 
asked them to experiment with different 
densities and configurations. The work­
shops revealed that the families involved 
with the project wanted opportunities for 
home-based businesses and rental 
income. So, in the final design, the I 0 
street-facing units contain a potential 
live/work space, and the seven across 
the auto court have a ground-floor bed­
room that can be rented out.-m.d. 

project architect: 
Curtis Caton, Pyatok Associates 

land planner: 
Larry Taylor, Community Development 

Corporation of Oakland, Oakland 

developer: 
Antonio Bryant, Oakland Community Housing, 

Oakland 

general contractor: 
Mohammad Hakimi, J .H. Fitzmaurice, Oakland 

landscape architect: 
Rich Seyfarth, Berkeley, Calif. 

project size: 
1,700 to 2,000 square feet per unit 

residentia l architect I may 2001 

site size: 
0.6 acre 

construction cost: 
$105 per square foot 

sales price: 
$135,000 to $199,000 per unit 

units in project: 
17 

photographer: 
Michael Pyatok, FAIA 

See page 100 for product information. 

The design and devel­
opment teams envi­
sioned Gateway Com­
mons as a catalyst that 
would help revive an 
economically depressed 
area. The murals on the 
side of the project, 
which depict the creek 
that flows underneath 
the gap between the 
two buildings, were 
painted by a local artist. 
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The house's materials 
are either sustainable or 
from the recycling bin . 
The wood exterior is 
red-stained okoume, an 
African import. When 
the lights are on, a 
wedge of Lexan glows 
between the garage and 
the angled aluminum­
shingle roof. The open 
kitchen has concrete 
countertops, a bamboo 
floor, and birch cubbies 
in lieu of cabinets. 

w ww . re s i dent i ala rchit e c t.com r esidential architec t I may 200 1 



residential architect 
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judges' award 
216 alabama 

l a wrence , kan. 

graduate studio in architecture, 

university of kansas 

l a wrence 

oth of-the-moment and deferential to its 
humble surroundings, this house was 
designed and built by architecture students 
at the University of Kansas in a matter of 
five months. Its flat roofs and simple 

boxes were inspired by other homes in the neighbor-
hood-"a patchwork area," says their professor, 
architect Dan Rockhill. 

Focusing on accessibility and sustainability, the 
students designed a house, breezeway/ramp, and 
garage connected by a steel tube system. The roof's 
aluminum sheet shingles are industrial waste, and 
floors are bamboo and recycled rubber tires. Baths 
read as translucent boxes-proof that even on a tight 
budget, innovative design can transform the quality 
of living in a space. The boxes are framed in steel 
and clad in a double layer of Lexan, allowing light to 
penetrate. Between the layers, mechanical elements 
appear as ghosted shadows. 

With its bright red exterior and open, light-filled 
rooms, the house brings much-needed energy and 
creativity to a run-down neighborhood. "The interi­
ors are fabulous, beautifully finished, and sustain­
able," said the jury. It recognized this unique student 
project, originally entered in the affordable housing 
category, with a "special judges ' award."-c. w. 

project architect: 
Studio 804, Graduate Studio in Architecture, Marvin Hall, 

University of Kansas 

general contractor: 
Studio 804, Lawrence 
project size: 
1,300 square feet 

site size: 
0. 13 acre 

construction cost: 
$55 per square foot 

rental price: 
$350 per month 

photographer: 
Dan Rockhill 

See page JOO.for product information.. 
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In the bath, plumbing 
pipes show up between 
sheets of Lexan; the 
floor is made from recy­
cled auto tires. The stu­
dents designed the 
house to hang over the 
foundation wall, empha­
sizing the idea of a box. 
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belle creek 

commerce city, colo. 

arlo braun & associates 

denver 

rlo Braun wanted to design a community that 
integrated types and prices of homes on a 
"finer grain" than most planned developments. 

.......... a. Belle Creek's apartments, town houses, and 
single-family homes appear to be mixed at random, but 
Braun located each unit carefully for variety and quality. 
"We think the idea of community is really a mixture of 
people at different stages in their lives," says Braun. "But 
we had to do this without adversely affecting those who 
were investing in the higher-end single-family homes." 

Older neighborhoods are quite popular in Denver, so 
Braun referred to them for his pattern book, focusing 
especially on homes from the 1920s. Because Denver 
borrowed and blended indigenous styles from both 
coasts and the Midwest, Braun was able to vary Belle 
Creek's facades while staying true to local vernacular. 
"We photographed and studied these neighborhoods," 
says Braun, "so we could incorporate their detail and 
craftsmanship into our designs." The judges admired the 
community's sense of context. 

Braun paired traditional facades with contemporary 
interiors. Floor plans will emphasize indoor/outdoor rela­
tionships and borrow views from open public spaces. 
"It's been interesting," he says, "because to do this we 
designed the houses from the outside in. It was a back­
and-forth process that was harder, but worth it."-s.d.h. 

project architects: 
Arlo Braun, AIA and Kevin Yoshida, AIA, Ario Braun & Associates 

land planner: 
Ario Braun, Arlo Braun & Associates 

developer: 
Gene Myers, Landcraft Communities, Englewood, Colo. 

general contractor: 
New Town Builders, Englewood 

landscape architect: 
Mark Kopatz, Nuser Kopatz Urban Design Associates, Denver 

project size: 
1,170 to 2,312 square feet per unit 

site size: 
156 acres 

construction cost: 
$55 to $65 per square foot 
sales price: 
$125,000 to $205,000 per unit 

units in project: 
627 sales units (plus 304 rental units designed by a different firm) 

renderings: 
Xiaojian He 

See page JOO.for product information. 

Many of Belle Creek's 
houses border neigh­
borhood greens, and 
even the town houses 
exploit outdoor spaces 
with front and side 
porches. Tree-lined side­
walks protect the homes 
from street noise. 
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on the boards I merit 
bethesda theatre residential 

bethesda, md. 

weihe design group 

washington, d.c. 

eihe Design Group's graceful con­
cept for the fusion of a business 
district and a residential neighbor­
hood won praise from our judges. 

Set in the heart of Bethesda, Md., a Washing­
ton, D.C., suburb, the project encompasses the 
restoration of an Art Deco-era movie theater on 
the main thoroughfare and, behind it, the addi­
tion of an 11-story apartment tower, a four-story 
apartment building, and nine town houses. 

To avoid detracting from the theater's distinc­
tive marquee, the architects set the high-rise 
apartment building back 25 feet from the street 
and spanned the theater with two-story steel 
tmsses. A landscaped pedestrian plaza and a 
walkway connect the retail area with the residen­
tial community. WDG's strategy for the transition 
included moving from high to low buildings, 
with the town houses facing existing single-fami­
ly homes. "We broke up the massing by using 
different levels of details to make the town hous-

project architects: 
Jeffrey A. Monis, AIA, and Russell L. Kopp, 

Weihe Design Group 

land planner: 
Gary Dean, Clark Construction Group, Bethesda 

developer: 
Artie Harris , Bethesda Theatre, Greenbelt, Md. 

general contractor: 
Gary Dean, Clark Construction Group, Bethesda 

landscape architect: 
Connie Fan, Lewis Scully Gionet, Vienna, Va. 

interior designers: 
Jeffrey L. Ishman, LID, IIDA Associate, and Nancy 

M. Spiesman, LID, Blue Chair Design, Washington, D.C. 
project size: 
313,041 square feet 

site size: 
2.35 acres 

construction cost: 
To be determined 

sales price: 
To be determined 

units in project: 
es and apartments look smaller," Morris says. 253 units 

The judges applauded the effort, saying, "There's renderings: 
a compelling argument it would work."-c.w. Weihe Design Group 

See page JOO for product information. 

In this three-part project, the new high­
rise apartment facade picks up the 
Art Deco-era theater's strong vertical 
signage. The apartment tower is target­
ed to affluent singles and couples. 
Lower-rise units in the middle of the 
block are marketed to empty-nesters, 
while the town houses are intended 
for families. 
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casa rizo 

miami 

matue carreno rizo & partners 

coral gables, fla. 

; ' • tried to use solids and voids to take the eye 

I 
beyond the physical limitations of the space 
and give the impression of a house bigger than 
it is," says architect Armando Rizo of his first 
house design, one he did for his family. The 

narrow lot forced a long, tight footprint of about 
30 feet wide. To compensate for the squeeze, Rizo 
increased interior volume by boosting the public 
spaces up two stories. 

Raw concrete, steel, and glass walls will pro­
tect his family from tempestuous weather and 
nearby neighbors but still let in lots of Florida 
sun. And he describes his imaginative window 
arrangement as "a conservative study of punctures 
on a stucco canvas." Other artful gestures include 
a frosted-glass interior bridge and landing on the 
second level, which spans and divides the living 
and dining rooms below. Tinted concrete floors 
on the first level will "bleed outside to the patio 
and then seem to dissolve into the water, since 
the pool is the same width as the living room," 
Rizo says. 

Charmed, the judges pronounced the render­
ings "well thought-out, yet atypical."-s.d.h. 

project architect: 
Armando M. Rizo, AIA, Matue Carreno Rizo & Partners 

project size: 
2,700 square feet 

site size: 
0.14 acre 

construction cost: 
Approximately $80 per square foot 

renderings: 
Matue Carreno Rizo & Partners 

See page 100 for product information. 
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Architect Armando 
Rizo divided his house 
into public and private 
zones; strategic glazing 
maintains privacy while 
scooping in plenty 
of light and framing 
views of the backyard 
and pool. 
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doctor spec 

industrial revolution 

90 

for an uncommon look, spec a common material in new ways. 

by nigel f. maynard 

ong before it was a 
trendy and hip thing to 
do, architect John Sen­
hauser, FAIA, speced 

professional ranges and 
commercial glass-door 
refrigerators in his residen­
tial projects. Nowadays, of 
course, commercial-sty le 
appliances are no longer 
exotic fare-they're a stan­
dard dish. 

Nontraditional products 
and materials continue to be 
a rich vein, and more archi­
tects are experimenting with 
imaginative applications. All 
it takes is a little thinking 
outside the residential box. 
"What we are really trying 
to question is the suitability 
of forms, materials, and 
habits," says Senhauser, 
principal of John Senhauser 
Architects in Cincinnati. 
"When you lay everyday 
habits open to scrutiny, you 
begin to see new models and 
different possibilities." 

commercial 
appeal 
Almost any product is a 
candidate for this type of 
scrutiny. Recently, Sen­
hauser speced a freight ele­
vator and a 6-foot vertical­
pivot entry door, but he 
uses other, less intense 
products, too. Some of his 
regulars are industrial fix­
tures from Christiansburg, 

Kirk Gittings 

For this house, Jon Anderson speced a commercial glass garage door, store-front framing 
designed to match the door, and industrial caged lights for the landscape. 

Va.-based Hubbell Light­
ing, perforated industrial 
metal panels, and store­
front glazing. These prod­
ucts, he says, have a certain 
honesty and appeal. 

In an eff 01t to go beyond 
the conventional, Kenneth 
Miller is ever on the look­
out for a clever spec. "We 
don't want to do what 
everybody else does," says 
the principal of Kenneth 
Miller Architects in Jupiter, 
Fla. The architect's own 
home (featured in March 
2001 's "Holistic Approach" 
story, page 7 4) provided a 
perfect laboratory for new 
applications. 

For his combination liv­
ing room/dining room, 
Miller designed a clerestory 
using a translucent industri­
al material fastened on both 
sides of a truss. Manufac­
tured by Janesville, Wis.-

based Polygal USA, the 
panels are lightweight and 
energy-efficient glazing 
sheets. The material is both 
harder and cheaper than 
glass. He also speced unfin­
ished guatambu paneling 
from Home Depot for 
kitchen cabinets, green­
house cmrugated plastic 
sheets for shower panels, 
store-front glazing for the 
entry door's side lights, and 
Lexan plastic sheets above 
room dividers. Instead of 
standard rectangular air­
conditioning supply regis­
ters, he opted for round 
commercial versions by 
Pasadena, Calif.-based 
Seiho International. And, 
last but not least, he in­
stalled landscape lighting 
fixtures in the wet areas of 
the house. 

Even standard residen­
tial building products gain 

Jerry RabinO\ 

Anderson's own guest house/garage 
features metal-clad Masonite doors, gal­
vanized steel siding, and caged lights. 

pizzazz when taken out of 
context. For instance, ar­
chitect Bruce Norelius, of 
Elliott & Elliott in Blue 
Hill, Maine, clad one side 
of a house in Galvalume 
metal roofing. Architect 
Matthew Schoenherr, AIA, 
of Z:Architecture in West­
port, Conn., went even fur­
ther by bringing corrugated 
metal roofing inside, as 
wall paneling. And architect 

continued on page 92 
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doctor spec 

Scott A. Lindenau, of Stu­
dio B Architects in Aspen, 
Colo., has speced fiber­
cement siding for interior 
walls and ceilings. He's also 
made walls out of conugat­
ed Plexiglas, raw or sealed 
MDF plywood, Lumasite 
resin-fiberglass material, 
and Homasote sound insula­
tion (on wall surfaces). 

Like Norelius, Jon Ander­
son, AIA, clads exteriors in 
metal roofing, but instead 
of using the more popular 
Galvalume, he prefers galva­
nized corrugated steel for the 
gray patina it develops over 
time. "Galvalume probably 
is a better spec for longevi­
ty," says the principal of 
Jon Anderson Architects in 
Albuquerque, N.M., "but the 
finish stays a bright silver­
white color forever." 

Anderson's other favorite 
specs from the commercial 
world are industrial paints, 
store-front framing systems 
and doors by Norcross, 
Ga.-based Kawneer, and 
the Vaportite industrial light 
fixture from Hubbell. This 
rugged light, which consists 
of a glass bulb covered with 
a cast-aluminum cage, is 
manufactured for use in 
harsh and hazardous envi­
ronments, but Anderson 
uses it on exte1ior walls and 
ceilings. Topping off his list 
are exposed concrete floors 
and commercial, unglazed 
porcelain tiles. 

Before you explore these 
offbeat products, however, 
ask yourself a few ques­
tions: Will their cost affect 
the budget? Will they hold 
up when taken out of their 
conventional context? And, 
most important, will your 

Wayne Thom Robt Ames Cook 

Scott Lindenau used such industrial-strength products as cinder blocks, corrugated metal, and sand-
ed Plexiglas for his home (left). Low-cost perforated grating shades a John Senhauser project (right). 

clients appreciate the aes­
thetic these products create? 

cost concerns 
If you think industrial or un­
conventional specs will save 
money on the project, you 
may be in for a few surpris­
es. Senhauser's custom ver­
tical-pivot door from Maple­
wood, N.J.-based Mega­
wood Industries is a top-dol­
lar item at about $7 ,000; on 
the other hand, the perf orat -
ed grating he likes to use 
from Tampa, Fla.-based 
McNichols costs only $40 
for a 3-by-6-foot sheet. Even 
if your spec is super cheap, 
though, beware of hidden 
costs, such as custom fabri­
cation. If price really is an 
object, go with stock sizes 
and patterns, and big-box 
suppliers like Home Depot. 

Most architects agree 
that careful specing of 
commercial products can 
help trim the fat off a cor­
pulent budget. Anderson 
says Hubbell's Vaportite 
fixture costs about $18 to 
$30, versus about $250 for 
similar styles from high­
end manufacturers. Design­
ing poured and stained 
concrete floors saves a 
bundle over wood, and he 
buys his galvanized corru-

gated steel panels for 7 5 
cents a square foot from 
Houston-based MBCI. 

Miller pinched enough 
pennies with his own house 
to afford some splurges. 
The Polygal sheets cost 
$1.90 to $2.60 per square 
foot; guatambu 4-foot-by-
8-foot panels sell for about 
$11 apiece; Lexan polycar­
bonate panels were $4.50 
per square foot; and the 
greenhouse con-ugated plas­
tic cost $24 for a 26-inch­
by-12-foot sheet. The budget 
buster? Those Seiho round 
registers, which tipped the 
scale at $150 each. 

tough enough, 
pretty enough? 
Anderson says these un­
conventional products first 
caught his interest because 
of their low cost and nifty 
aesthetics, but it's their 
toughness that keeps him 
coming back. "Commercial 
and industrial products are 
stronger than those destined 
for residential," he explains. 
"That's true of the unglazed 
porcelain and true of the fix -
tures." Kawneer doors, he 
adds, are designed around 
a frequency-of-use 1,000 
times greater than that of 
most residential applications. 

It's up to you to make 
sure the approach is right 
and the material is suitable 
for the purpose. So do your 
homework. It's important to 
know the characteristics and 
the potential of the nontradi­
tional application you wish 
to spec. Ask the advice of 
people who know how the 
material will react under 
the conditions it's likely to 
encounter-talk to commer­
cial architects, builders, and 
the manufacturers' product 
managers. And don't forget 
to check whether the appli­
cation meets building-code 
requirements. 

Remember, as well, 
that unless it's the driving 
aesthetic of the design, a 
little industrial goes a long 
way in residential. That's 
especially true of unrefined 
products. Ultimately, you 
and your client will deter­
mine if the product is 
appropriate and the price 
is right. And if you make 
your case well, your client 
may be more receptive 
than you had ever imag­
ined. Says Miller, "If you 
are creative and find 
unique uses for materials 
that might be very ordi­
nary, your choices will be 
celebrated." ra 
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experienced designers and craftsmen ensure 
that each timber in the frame performs its 
job both structurally and aesthetically. 

Working with architects to design and craft the most 
beautiful timber frame homes imaginable. 

Vermont Timber Frames, Inc. 
7 Pearl Street, Cambridge, NY 12816 

~ PH: 518-677-8860 
liWl FAX: 518-677-3626 

Website: www.vtf.com 
Email: jimgibbons@vtf.com 

VERMONT 
TIMBER 
FRAMES 

Circle No. 492 
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All homes deserve the quality of Bornanite. 

Bomanite cast-in-place architectural concrete puts up a great front, providing beautiful, high-quality 
paving options for your residential projects. Only Bomanite offers more than 100 creative patterns and 
an endless palette of colors - all with the beauty of natural materials and the long-lasting value of 
concrete. Call 800-854-2094, visit our Web site at www.bornanite.com or contact your local 
Bomanite contractor today. 

ALABAMA 
Jeffco Concrete Contractors, Inc. 
(205) 345-3443 
www. jeffcoconcrete. com 
Greater Alabama Region 

Gulf Coast Bomanite, L.L.C. 
(334) 621-6870 
Southwestern Alabama 

ARIZONA 
Professional Concrete Services, Inc. 
(520) 751-0518 
Southern Arizona 

Progressive Concrete Works, Inc. 
(602) 943-7241 
www. Pro~ressiveConcrete. com 
Central Arizona 

Bomanite®. The Paving Innovators. 

CALIFORNIA 
Bay Area Concretes, Inc. 
(510) 651-6020 
www.BayAreaConcretes.com 
San Francisco, Oal~land, San Jose, Napa 
Area, Alameda & Contra Costa Counties 

Bill Flynn Concrete 
(530) 221-8371 
Redding & Chico 

Bomanite of Northern California 

~b?~;~~t~~?orcal.com 
Sacramento & Surrounding Counties 

Concepts in Concrete 
(858) 279-0354 
Sublicensee in San Diego Co. 

Progressive Concrete, Inc. 

(760) 747-6100 
www. ProgressiveConcretelnc. com 
Master licensee in San Diego Co. 

Sullivan Concrete Textures 
(714) 556-7633 
www.sullivanconcrete.com 
Los Angeles, Orange, Riverside, 
San Bernadina, Venhira & South 
Santa Barbara Counties 

CONNECTICUT 
Connecticut Bomanite Systems, Inc. 
(203) 778-5719 
Western Connecticut 



Harrington Bomanite Corp. 
(781) 826-3339 
harbomanite@msn.com 
Eastern Connecticut 

DELAWARE 
Creative Concrete Concepts Corp. 
(302) 674-8250 

FLORIDA 
Connery Concrete 
(561) 231-1224 
.i\'1artin through Brevard County 
Edwards Concrete Company 
(407) 656-2139 
North Central Florida 
Gulf Coast Bomanite, L.L.C. 
(334) 621-6870 
Esca~ia through Walton County 
T & S Concrete and Bomanite, Inc. 
(941) 275-1811 
w1vw.tsconcrete.com 
Southwestern Florida 

GEORGIA 
Bomanite Atlanta, Inc. 
(770) 925-2600 

ILLINOIS 
Ahal Contracting Co., Inc. 
(314) 739-1142 
ww1v.ahal. com 
Madison, St. Clair & Monroe Counties 
Everlast Concrete, Inc. 
(888) 236-9094 - Northeastern Illinois 
www.everlastconcrete.com 
Sh.oog Landscape & Design 
(800) 322-5161 - Northwestern Illinois 
www.skooglandscape.com 

1L'\1D IAi~A 
Everlast Concrete, Inc. 
(888) 236-9094 
ww1v.everlastconcrete.com 
Lake & Porter Counties 
Harriman's Bomanite 
(812) 829-2086 
South Central Indiana 

IOWA 
Stephens and Smith 
Construction Co., Inc. 
(402) 731-0363 (402) 475-8087 
www.StephensandSmith.com 
Southwestern Iowa 

1"1All"\TE 
(See .Massachusetts) 

MARYLA1"\1D 
Creative Concrete Concepts Corp. 
(302) 674-8250 
Eastern Maryland 

MASSACHUSETTS 
Harrington Bomanite Corp. 
(781) 826-3339 
harbomanite@msn.com 

1'HCHIGAN 
B omanite of Michigan 
(248) 348-1918 
Detroit & Vicinity 

Mll'\lf\TESOT.A 
E.L. Bulach Construction Co., Inc. 
(651) 455-3384 
w1vw.bomanite.com/bulach 
Greater Minnesota Region 
Hovland, Inc. 
Concrete • 1''1asonry • Design 
(218) 722-1662 
Northeastern Minnesota 

MISSISSIPPI 
Bomanite by Chatham, Inc. 
(601) 922-9305 
Central .Mississippi 
Bomanite of the Mid-South, Inc. 
(901) 367-2333 
Northern Mississippi 

MISSOURI 
Ahal Contracting Co., Inc. 
(314) 739-1142 
www.ahal.com 
East Central .Missouri 
Clarlz's Concrete Construction Co. 
(800) 346-1322 (573) 346-3468 
Southwestern Missouri 

:t\TEBRASKA 
Stephens and Smith 
Construction Co., Inc. 
(402) 731-0363 - Omaha 
(402) 475-8087 - Lincoln 
www.StephensandSmith.com 

:t\TEVADA 
Landaco Landscape & Grading 
(702) 895-7981 

:t\TEW HAMPSHIRE 
(See Massachusetts) 

:t\TEWTERSEY 
Bomanite of New Jersey 
(800) 972-0668 
Fax (732) 441-3318 
www.patternconcrete.com 

:t\TEWMEXICO 
Bomanite of El Paso 
(915) 584-4888 
Southern New .Mexico 

:t\TEWYORK 
Bomanite of New Jersey 
(800) 972-0668 
Fax (732) 441-3318 
www.patternconcrete.com 
Staten Island Area 
Bomanite of New Yorlz City 
and Long Island 
(800) 972-0668 
Fax (732) 441-3318 
www.patternconcrete.com 
Connecticut Bomanite Systems, Inc. 
(203) 778-5719 
Putnam County 

NORTH CAROLIN.A 
Carolina B omanite Co:i::e. 
(800) 522-6514 (704) 364-1854 
www.carolinabomanite.com 

OHIO 
Bomanite Designs, Inc. 
(216) 831-8115 
Northeastern Ohio 
DesignCrete; Inc. 
(614) 861-6077 
Central Ohio 

OREGON 
Harrington Concrete 
Bomanite, Inc. 
(503) 235-3465 

PENNSYLVAlHA 
Bomanite of New Jersey 
(800) 972-0668 
Fax (732) 441-3318 
www.patternconcrete.com 
Philadelphia & Vicinity 

RHODE ISLAl"\1D 
(See Massachusetts) 
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SOUTH CAROLINA 
Carolina Bomanite Corp. 
(800) 522-6514 (704) 364-1854 
www.carolinabomanite.com 
Central Western South Carolina 

TENI\TESSEE 
Bomanite of East Tennessee, Inc. 
(865) 588-7591 
Fax (865) 558-8785 
www.bomaniteetn.com 
Bomanite of the Mid-South, Inc . 
(901) 367-2333 
Western Tennessee 

TEXAS 
Bomanite of El Paso 
(915) 584-4888 
B omanite of Houston, Inc. 
(713) 722-0480 
East Central & Southern Texas 
Bomanite of West Texas 

~~i~~~~~t~~.com 
Caproclz Concrete Construction Inc. 
(915) 692-9220 I 

Abilene & San Angelo areas 
North Texas Bomanite, Inc. 
(972) 484-8465 
www.bomanitent.com 
Northeastern Texas 

UTAH 
Pool Specialties, Inc. 
(801) 968-8870 

VERMONT 
Harrington Bomanite Corp. 
(781) 826-3339 
harbomanite@msn.com 
Greater Vermont Region 

VIRGil'{[A 
Bomanite of East Tennessee, Inc. 
(865) 588-7591 
Fax (865) 558-8785 
www.bomaniteetn.com 
\\'Testern Virginia 
Denbigh Construction Co. Inc. 
(757) 249-1244 
denbigh@mindspring.com 
Eastern Virginia 

WASHINGTON 
Harrington Concrete Bomanite, Inc. 
(503) 235-3465 
Clark County 

\\'TISCONSIN 
Decorative Concrete Systems 
(608) 437-8848 Fax (608) 437-8846 
·www.DecConSystems.com 
Southwestern 'Wisconsin 

E.L. Bulach Construction Co., Inc. 
(651) 455-3384 
www.bomanite.com/bulach 
West Central \\'llsconsin 
Hovland, Inc. 
Concrete • 1''1asonry • Design 
(218) 722-1662 
Northwestern \\'llsconsin 

5amanite 
The Paving Innovators 
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split decision 
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by separating her kitchen's storage and working areas, 
an atlanta architect maximizes elbow room and efficiency. 

by rick vitullo, aia 

• n the fall of 1995, a hurricane 

I swept through Atlanta and 
destroyed architect Merrill 
Elam's house. It was the perfect 

opportunity, she decided, to give 
herself the kitchen she'd always 
wanted-one that was clean, spare, 
and spacious-feeling. 

She was weary of typical 
kitchen layouts with 2-foot-deep 
base cabinets, 2-foot-deep coun­
ters, and hung cabinets. Elam con­
sidered these standard storage units 
too big and too deep for practical 
purposes; as far as she was con­
cerned, they incubated clutter and 
made finding things a chore. 

So, for her new kitchen, she 
resolved to split the storage func­
tion (the cabinetry) from the 
working area (the counters). In 
true Modernist fashion, she would 
allow each function to dictate its 
own form. 

That approach led to two novel 
elements in her new kitchen: a dra­
matic suspended counter and an 
island storage tower. 

Elam set the 2-foot-deep steel 
counter-which looks like a very 
large piece of folded construction 
paper-against the 9-by-13-foot 
kitchen's two walls. Made from Ys­
inch-thick black steel sheets bent to 
create a backsplash in the rear and 
an apron in front, the counter 
hangs from five ~-inch-diameter 
steel rods attached to the ceiling. 
Steel angles support it from 
beneath. A Ys-inch spacer nudges 
the counter from the wall, empha­
sizing its "floating" quality. 

Elam welded an 18-by-42-inch 

continued on page 98 

Illustrations: Rick Vitullo 

Efficiency and organization drive 
the kitchen's clean lines. The sus­
pended counter is composed of 
different-size sheets of black steel, 
which were shop-bent, and butt­
jointed and assembled in the field. 
(See page 98 for tower view.) 

residential architect I may 2001 



Hallelujah. Finally there is one place where you can spec and re-spec every kind of home window there is. Introducing 

ebuild.com, the world's largest building product guide ever. Our site is packed with thousands of home building products, 

across dozens of categories. More than 300 new products are added daily. Take just a couple of minutes, and you'll see how 

this kind of ease and efficiency will let you rest in peace every night. 

buildSM 
From Hanley-Wood, publishers of America's building trade magazines. ©2001 FOUNDATION TO FINISl'I 

CHARTER SPONSORS 
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98 

stainless steel sink into one side of 
the L-shaped counter and installed 
a cooktop in the other. A 9-foot-tall 
green marble "backsplash" protects 
the wall behind the stove and wraps 
around one side of it. Visually, the 
suspension rods and the marble 
wall provide a vertical counterpoint 
to the counter's horizontality. 

By suspending the counter, and 
leaving the space above and below 
it mostly open-a dishwasher 
occupies below-counter space near 
the stove-Elam made her small 
kitchen feel much larger than it is. 
Three windows, one of which 
extends from floor to ceiling and is 
bisected by the counter, reinforce 
that feeling of expansiveness. 

For storage, Elam conceived 
the 9-foot-high island tower, an as­
semblage of many small, shallow 
drawers and cabinets that satisfied 
her desire for efficiency and con­
venience. A standard refrigerator 
tucks behind the tower. In addition 
to providing storage, the tower 
divides the kitchen from the rest 
of the house. ra 

Rick Vitullo, AJA, is principal 
of Vitullo Architecture Studio, 
Washington, D. C. 

got an idea? 
Share clever design and 
construction details with 
your peers. Submit ideas 
to: Hands On, residential 
architect, One Thomas 
Circle, N.W., Suite 600, 
Washington, D.C. 20005. 

Small, shallow drawers and 
cabinets in the tower bring 
a more organized approach 
to sorting and storing 
kitchen items. 
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Despite its floating appearance, the counter is 
well-supported. Steel suspension rods are welded 
at one end to a 2-by-X-inch continuous steel bar 
underneath the counter and at the other end to 
plates anchored to the ceiling joists. In addition, 
four 3-by-3-inch angles welded to the underside of 
the counter are fastened to the wall. 
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Next time you think sinks, think ebuild.com, the world's largest building product guide ever. We packed it with a colossal fleet 

that's thousands of products strong, in dozens of home construction categories, all with detailed specs. Plus, more than 300 

new products are added daily. Take just a few minutes, and you'll see we've got everything and the kitchen sinks. 

buildSM 
From Hanley-Wood, publishers of America's building trade magazines. ©2001 FOUNDATION TO FINISH 

CHARTER SPONSORS 
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product information for RADA 2001's winning projects 

page 42-Poulsbo Place 
bathroom plumbing 
fittings and fixtures: 
American Standard; 

\ bathroom cabinets: 
: i!ii · T &S International; 
: '~ countertops: Wanke 

111111111 ;11'1' ,:11111 1 ' .. , ,,,,... Cascade; dishwasher: 
GE Appliances; entry 

doors: Therma-Tru; exterior siding: James 
Hardie; flooring (vinyl): Mannington 
Commercial; garbage disposer: GE 
Appliances; HVAC equipment: Lennox; 
insulation: Owens Coming; kitchen cabi­
nets: T &S International; kitchen plumbing 
fittings: American Standard; kitchen 
plumbing fixtures: Elkay; oven: GE 
Appliances; paints/stains: Kelly Moore; 
patio doors: Eagle Window & Door; 
refrigerator: GE Appliances; roofing: 
Pabco; windows: Alpine Windows & Doors 

page 48-Deppmeier Residence 
bathroom plumbing 
fittings and fixtures: 
Kohler; brick/mason­
ry products: prairie 
stone; dishwasher: 
Asko; exterior sid­
ing: Empire Building 

.__.lilU1~11!.!1!:'!___.__ _ _J Products; flooring 
(ceramic tile): Daltile; hardware: Baldwin; 
HV AC equipment: Econair; insulation: 
GAF Materials; kitchen plumbing fittings 
and fixtures: Kohler; lighting fixtures: 
Penrose, Rejuvenation Lamp & Fixture; 
oven: Thermador; paints/stains: Benjamin 
Moore; refrigerator: Sub-Zero; roofing: 
BHP Skyline Steel Roofing; windows: 
Marvin Windows and Doors 

page 51-Tatum Residence 

100 

bathroom plumbing 
fixtures: Kohler; dish­
washer: Bosch; entry 
doors, patio doors, 
and windows: Pella; 
fireplace: Rais; 
garbage disposer: 
Kitchen Aid; kitchen 

plumbing fittings: Grohe; kitchen plumb­
ing fixtures: Elkay; lighting fixtures: 
Lightolier, Progress Lighting; oven: Viking; 
paints/stains: Cabot Stains; refrigerator: 
Sub-Zero; structural lumber: Trus Joist 
MacMillan 

page 53-Zachary House 
bathroom and 

-----• kitchen plumbing fit­
tings: Delta; bath­
room plumbing fix­
tures: American 
Standard; bathroom 
and kitchen cabinets: 
Mill's Pride; exterior 

siding and roofing: corrugated tin; flooring 
(wood): Armstrong; hardware: Schlage; 
HVAC equipment: Sanyo; kitchen plumb­
ing fixtures: Delta; oven: GE Appliances; 
paints/stains: Benjamin Moore; refrigera­
tor : GE Appliances 

page 55-Freeman Residence. 
~·...,..~~....,..,bl'.·:,,,...~ bathroom plumbing 

fittings: American 
Standard, Delta, 
Kohler; bathroom 
plumbing fixtures: 
Kohler; dishwasher: 
Bosch; exterior sid­
ing: red cedar shin­

gles; flooring (tile): slate; flooring (wood): 
maple; hardware: Baldwin, Hafele 
America; interior doors: Select Door; 
kitchen plumbing fittings: American 
Standard; lighting fixtures: Lightolier, 
Leucos; oven: Thermador; paints/stains: 
Benjamin Moore; patio doors: Pella; 
refrigerator: Sub-Zero; windows: Pella 

page 56-Lakeside Residence 
bathroom plumbing 
fittings: Kohler, 
Speakman; bathroom 
plumbing fixtures: 
Kohler; countertops: 
Burlington Natstone; 
dishwasher: Kitchen 

~-'-----~__. Aid; entry doors, 

patio doors, and windows: Kolbe + 
Kolbe; garage doors: Atlas Door; garbage 
disposer: Kitchen Aid; hardware: Schlage; 
interior doors: Marshfield Door Systems; 
kitchen plumbing fittings: Jado Water­
Master; kitchen plumbing fixtures: 
Kohler; lighting fixtures: Lightolier, 
Cooper Lighting, Bega; paints/stains: 
Benjamin Moore, Sherwin Williams; 
range: Jenn-Air; refrigerator: Kitchen 
Aid; Skylights: Velux 

page 59-Palm Beach Residence 
~iiiiiiiiiiiii!irJiijif.71, bathroom plumbing 

fittings: PE Gruerin, 
Altman's; bathroom 
plumbing fixtures: 

1 Kohler; dishwasher: 
Asko; garbage dis-

.i poser: Kitchen Aid; 
' hardware: Baldwin; 

kitchen plumbing fittings: Kohler; kitchen 
plumbing fixtures: KWC, Chicago; light­
ing fixtures: Edison Price Lighting; oven: 
Thermador; refrigerator: Sub-Zero 

page 61-Hoff Residence 
bathroom plumbing 
fittings: Grohe, 
Kohler; bathroom 
plumbing fixtures: 
Barclay Products; 
bathroom and 

. kitchen cabinets: 
Pinnacle Cabinets; 

countertops: granite; dishwasher: Kitchen 
Aid; entry doors: Simpson; exterior 
siding: Shakertown; fireplace or wood 
stove: Buckley Rumford; flooring (vinyl): 
Armstrong; garage doors: Haas Door; 
garbage disposer: Kitchen Aid; hardware: 
Schlage; interior doors: Woodharbor Doors 
and Cabinetry; kitchen plumbing fittings: 
Concinnity; kitchen plumbing fixtures: 
Franke; lighting fixtures: Studio Steel; 
oven: Viking; paints/stains: Maxum; .patio 
doors and windows: Weather Shield 
Windows & Doors; refrigerator: Viking; 
trash compactor: Kitchen Aid 
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For custom builders, residential architects and interior designers whose 

expectations are every bit as discriminating as their tastes, the premier 

marketplace is Custom Home 2001 . For those who understand the difference, 

Custom Home 2001 offers the finest collection of high-end products and 

services available. More than 200 exhibitors and over 45,000 net square feet 

of exhibit space are dedicated exclusively to the most leading-edge 

technology, products and resources, while an in-depth conference program 

will cover the latest business, marketing, design and new "smart home" 

technology topics. For additional inspiration, Custom Home 2001 is proud to 

showcase the winners of this year's Custom Home Design Awards. 

If detail marks the difference in your work, Custom Home 2001 is the show 

you can't afford to miss. 

For more information, visit www.CustomHomeShow.com 
or call: 800-681-6970 

Sponsored by 

Builder Custom Home aTc 1

h itect 

The Show for Custom Builders 
& Residential Architects 

September 27-29, 2001 
Baltimore Convention Center 

Baltimore, Maryland 

Owned and Produced by 

Hanle Wood 
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page 62-Fitch O'Rourke 
Residence 

bathroom plumbing 
fittings: Kohler, 
Kroin; bathroom 
plumbing fixtures: 
Kohler, Vitra Form; 
countertops: 
Kirkstone; dishwash­
er: Miele; hardware: 

Modric; HVAC equipment: CmTier, Bryant 
Heating & Cooling; kitchen plumbing fit­
tings: Kroin; kitchen plumbing fixtures: 
Just Plumbing & Heating; lighting fixtures: 
Lightolier, Stonco Lighting; oven: Bosch; 
paints/stains: Duron; refrigerator: GE 
Appliances; windows: Thermo View, 
Weather Shield Windows & Doors 

page 65-Private Residence 
bathroom cabinets: 
Chestnut Woodworks; 
bathroom and 
kitchen cabinets, 
entry and interior 
doors: Custom 
Millwork; brick/ 
masonry products: 

Vetter Stone; countertops: North American 
Stone; dishwasher: Asko; fireplace or 
wood stove: Vermont Castings; flooring 
(vinyl): Forbo-Krommenie; garage doors: 
Designer Doors; hardware: Craftsman 
Hardware; kitchen plumbing fixtures: 
Kohler; paints/stains: Benjamin Moore; 
refrigerator: Sub-Zero; security system: 
Honeywell; windows: Pella 

page 67-Windyridge 
bathroom plumbing 
fittings: Kohler; bath­
room plumbing fix­
tures: Kohler, 
American Standard, 
Eljer Plumbingware; 
dishwasher: Kitchen 
Aid; exterior siding: 

James Hardie; flooring (wood): black wal­
nut; garbage disposer: In-Sink-Erator; 
HVAC equipment: Carrier, Bryant Heating 
& Cooling; insulation: CertainTeed; light­
ing fixtures: Lightolier, Stonco Lighting; 

oven: Dacor; paints/stains: Sherwin 
Williams; refrigerator: Amana; roofing: 
Uniclad; windows: Weather Shield 
Windows & Doors 

page 68-Johnson Street 
Town homes 

bathroom plumbing 
fittings and fixtures: 
Kohler; brick/mason­
ry products: Mutual 
Materials; counter­
tops: Thompson Tile; 
dishwasher: GE 
Appliances; entry 

doors, patio doors, and windows: Eagle 
Window & Door; exterior siding: James 
Hardie; fireplace or wood stove: 
Heatilator; flooring (ceramic tile): 
Thompson Tile; flooring (wood): Decca 
Hardwood; garbage disposer: GE 
Appliances; hardware: Baldwin, Franklin 
Brass; HVAC equipment: Trane; insula­
tion: Owens Corning; interior doors: 
Simpson; kitchen plumbing fittings and 
fixtures: Kohler; lighting fixtures: Contrast 
Lighting; oven: GE Appliances; paints/ 
stains: Pittsburgh Paints; refrigerator: 
GE Appliances ; roofing: Malarkey Roofing ; 
structural lumber: Boise Cascade 

page 71-Jake's Run 
Condominiums 

bathroom and 
kitchen plumbing 
fittings: Chicago 
Faucets; bathroom 
plumbing fixtures: 
Andre Plumbing & 
Heating, Sunrise 

_ .,,.__ _ ___ --=,_ Specialty, Le Bijou; 
dishwasher: Bosch; entry doors: Summit 
Window & Patio Door; flooring (ceramic 
tile): Daltile; flooring (vinyl): Forbo­
Krommenie; flooring (wood): Emerson 
Hardwood Flooring; garbage disposer: In­
Sink-Erator; hardware: Baldwin; HVAC 
equipment: Goodman Manufacturing; 
insulation: Owens Corning; kitchen 
plumbing fixtures: Shaws Original; light­
ing fixtures: Rejuvenation Lighting; 
oven: Viking; paints/stains: Rodda Paints, 

102 w w w . r es i dent i a I architect . com 

Olympic Paints & Stains; refrigerator: 
Sub-Zero; security system: Nighthawk; 
windows: Lindal Cedar Homes 

page 73-Swan's Marketplace 
entry doors: 
SteelCraft; flooring 
(vinyl): Armstrong; 
paints/stains: 
Kelly Moore; 
storefront: United 
States Aluminum; 
windows: Milgard, 

Bonelli Windows & Doors 

page 75-Villa Alta 
bathroom plumbing 
fittings and fixtures: 
Kohler; countertops: 
granite; fireplace or 
wood stove: Isokern; 
hardware: K wikset; 
HVAC equipment: 
Lennox; kitchen 

appliances: Kitchen Aid; kitchen plumb­
ing fittings and fixtures: Kohler; paints/ 
stains: Sherwin Williams; patio doors and 
windows: Marvin Windows and Doors; 
roofing: Tamko Roofing Products 

page 77-Brenthaven 
bathroom plumbing 
fittings and fixtures: 
Kohler; bathroom 
and kitchen cabi­
nets: Windsor 
Custom Cabinetry; 
brick/masonry prod­
ucts: General Shale 

Brick; countertops: granite; dishwasher: 
GE Appliances; entry doors: Weather 
Shield Windows & Doors, Unique Mill­
work; exterior siding: James Hardie, 
Shingleside; fireplace or wood stove: 
Isokern; flooring (ceramic tile): Louisville 
Tile; flooring (wood): Bruce Hardwood 
Floors; garbage disposer: In-Sink-Erator; 
hardware: Schlage; HVAC equipment: 
Lennox; insulation: Nu-Wool; interior 
doors: Bolection Door; kitchen plumbing 
fittings and fixtures: Kohler; lighting fix­
tures: Georgia Lighting, Juno Lighting; 
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LE ADER S II I 

Remodel in 
CONFERENCE 

Featuring The BIG 50 Aivards 

May 20-22, 2001 
REMODELING 

Leadership Conference 
Loews L'Enfant Plaza Hotel 

Washington, DC 

Builders 
Active Adult 
workshop 

June 4-6, 2001 
BUILDER'S 

Active Adult Workshop 
Boca Raton Resort 

Boca Raton , FL 

June 11-13, 2001 
ihousing Conference 

Ronald Reagan 
International Trade Center 

Washington , DC 

July 19-21, 2001 
CEO Forum 

The Sagamore 
Bolton Landing, NY 

September 23-25, 2001 
TEAMBuilder Conference 

Paris Hotel 
Las Vegas, NV 

H A R D w A R 

HANDCRAFTED BRONZE ARCHITECTURAL HARDWARE 

888)788.2013 
www.rockymountainhardware.com 

Ci rcle No. 325 

Superior Clay chimney tops are as functional as they are expressive of our ideas 
about the cheer and warmth of the fireside family circle. 
The chimney is a prominent feature of your home, so by making it ornamental we 
add our own personal touch to the character of our home. 
Superior Clay Corporation hand crafts over 40 styles of decorative chimney tops. 

SUPERIOR CLAY CORPORATION 
Superior Clay Products Built to Last 

P .0. BOX 352 UHRICHSVILLE, OHIO 44683 

Circle No. 383 

Phone: 740-922-4122 
1-800-848-6166 

http:!www.rumford.com 
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oven: GE Appliances; paints/stains: 
Sherwin Williams, Porter Paints; patio 
doors and windows: Weather Shield 
Windows & Doors; refrigerator: GE 
Appliances; roofing: CertainTeed; 
security system: Brink's Home Security; 
sheathing: Typar 

page 78-Eleventh Avenue 
Town homes 

• -·- ·,·" 

_r-~ 

. =:;::: ---

bathroom plumbing 
fixtures: Elkay, 
American Standard; 
exterior siding: 
James Hardie; 
flooring (wood): 

, 
. . . ··~·. -:···'' - -, •·- · ~ ~ Armstrong; 
~---~=-=_::..._-_-~-1 paints/stains: 
Frazee Paints; windows: Milgard Windows 
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page 81-Gateway Commons 
bathroom plumbing 
fittings: Delta, 
Symmons; bathroom 
plumbing fixtures: 
Crane Plumbing; 
bathroom and 
kitchen cabinets: 
Cardell; countertops: 

Wilsonart International; dishwasher: GE 
Appliances; entry doors: Jeld-Wen; exteri­
or siding: James Hardie; flooring (vinyl): 
Armstrong; HVAC equipment: Honeywell; 
insulation: Owens Coming; kitchen 
plumbing fittings: Kohler; kitchen plumb­
ing fixtures: Dayton; lighting fixtures: 
Progress Lighting, Evergreen Lighting; 
oven: GE Appliances; paints/stains: 
Kelly Moore; patio doors and windows: 
Milgard Windows; structural lumber: 
Georgia Pacific 

page 82-216 Alabama 
bathroom plumbing 
fittings: Delta; bath­
room plumbing 
fixtures: Intersan 
Manufacturing; 
bathroom cabinets: 
Pottery Barn; coun­
tertops: concrete; 

entry doors and windows: Efco; flooring 
(vinyl): Yemm +Hart; flooring (wood): 
Plyboo America; garage doors: Amarr 
Garage Doors; hardware: Hafele America; 
HVAC equipment: Carrier; insulation: 
Johns Manville; interior paneling: Lexan; 
kitchen plumbing fittings: Delta; kitchen 
plumbing fixtures: Dayton; lighting fix­
tures: Con-Tech Lighting; paints/stains: 
Benjamin Moore; roofing: GenFlex 
Roofing Systems; structural lumber: 
Trus Joist MacMillan 
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we're on the threshold of massive demographic change. 

The family-of-tour is in decline, immigrants and minorities are the fastest 

growing segments, boomers are reaching their mature years. These 

"new" consumers want different housing and different building products. 

Demographics help you understand who your potential customers are 

and what they want. This knowledge will drive your business now and in 

the future. 

Attend Bu1LoER's new seminar - "The Demographic Imperative" 

and learn about the income, gender, ethnicity and product preferences 

of tomorrow's home buyers. 

OCTOBER 15-16, 2001 • RENAISSANCE HOTEL • CHICAGO, IL 

Register Today! $495.00 (before sept. 14) • $595.00 (after sept. 14) 

call: 888-227-6539 • fax: 202-624-1766 • web: www.builderonline.com 



Everything You Expect 
From residential architect ... And More 

The only site devoted exclusively to residential architects 

and designers, residential architect Online is your best 

source for product information, design ideas, management 

strategies, late breaking news, and useful links . 

Hanley-Wood, LLC 
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The Latest Reason to Check 
out residential architect Online 

• residential architect Online is back with 

a bang. Recently re-launched as a full 

service site, residential architect Online 

will deliver the most comprehensive 

information on the art and business 

of house design. Architect profiles , 

"Practice " column straight from the 

pages of residential architect magazine , 

and architectural resources are just a 

few of the new features you will find. 
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special advertising section 

architect's showcase 

Fire Protection 
Never Looked So Good ... 

or cost so little. 

Introducing Star Sprinkler's 
Celeste Flush Residential Fire Sprinlcler 

• when aesthetics AND economy count. 

Call today for your FREE guide to residential 
sprinkler systems, or for the location of the 

Star distributor nearest you. 

Call 1-800-558-5236, 

or e-mail: literature@starsprinkler.com 

1:L/CD /Flow I Star 
/Control Sprinkler 

Circle No. 401 

A WAREHOUSE FULL 
OF MAGNIFICENT WOODS 

M.L.Condon's warehouses are stocked with 
hundreds of thousands of feet of quality lum­
ber, ready to mill to your specifications for 
mouldings, flooring, interior or exterior trims. 
Visit their White Plains or Stormville yards, 
give them a call at (914) 946-4111, or fax 
your requirements to (914) 946-3779 for a 
prompt, free quote. And ask for their new cat­
alog. With full color photos of 40 wood 
species, it's a valuable tool for any pro. 
Please mention Code 242 when you call. 

Circle No. 404 

resid ential architect I may 2001 

STONECAD": CULTURED STONE9 

TOTAL INFORMATION RESOURCE 
Everything you need to design with 
stone on one CD-ROM. Select, visualize 
and specify Cultured Stone® products, 
see and download views of all textures and 
colors, a photo gallery of design ideas, 
hatch patterns, tileable textures, installa­
tion information, specification formats 
and a Cultured Stone® Web site link 
(800)-644-4487 
Offer limited to buil.ding professi01wls. 
Please state your profession. 

Circle No. 402 

II 
Columns .· .. ' 

Balustrades 
Fiberglass Columns 

• Marble/Resin Columns 

• Wood Columns 

• Synthetic Stone 
Balustrades & Columns 

• Cast Stone Balustrades, 
Columns & Architectural 
Details 

• Polyurethane Balustrades 
& Mouldings 

Call 800.963.3060 
Fax 770. 962. 6988 

www.meltonclassics.com 

www.residentialarchitect . com 107 
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NEW FROM LIFE• TIME: 

PRE•FORMED MILLWORK LIFE•CAST STRUCTURAL COLUMNS 
AND LIFE• TIME BALUSTRADE SYSTEMS 

> Online Design System 
>Online Catalog 
> Free Personal Design 

Service 
> Most Orders Shipped in 24 

Hrs 

Life-Cast Structural Columns and 
Life-Time Balustrade Systems 
present a special elegance to 
most Architectural Facades and 
add value to property at a low 
affordable cost. 

Add beauty and function. Many 
sizes and styles are available. We 
ship on time, when you need 
them. 

Life-Cast Structural Columns are 
architecturally correct and have a 
load bearing up to 20,000 lbs. 

Free interactive CD and 48-page 
color catalog available with 
detailed descriptions, measure­
ments and pricing. 
Fax us your request at 
800-367-8685 or call 
800-367-1076 

Circle No. 406 

You Design 
Online. 

We'll Ship to 
you Direct. 

> Easy to Install 
>Numerous options for any 

closet 
> Full Line of Accessories 

Add this product to your business to increase your 
customer's satisfaction and your bottom line!! 

www.EasyClosets.com 
1-800-910-0129 

Circle No. 408 

www.residentialarchitect.com 

• Impervious to Insects 

by CDM 
ENGINEERED TO BE THE 

MOST ADVANCED, 
MAINTEN;\NCE-FREE 

PVC PORCH RAIL SYSTEM 
AVAILABLE TODAY 

CUSTOM RAIL Features 
Add Beauty and Value to 

Every Home They Touch! 

• Working witl1 Custom Ra il is Easy! 
No Special Tools ror Assembly. 

• Superior Weatl1erabili ty. Unaffected by Extreme 
Temperatures. 

• Traditional Styling without tile Problems or Wood. 
• Designed to Excel. 
• Tl1e Highest Quality 
• Io Year Limited 'vVarranty. 
• Exceed Boca UBC & SBC requirements 

CUSTOM DECORATIVE MOULDINGS 
P.O. Box F • Grccnwoocl, DE 19950 

TOLL FREE: 1-800-543-0553 • PHONE: 1-302-349-4937 
FAX: 1-302-349-48 16 • www.cclm.nanticokc.com/ 

Circle No. 407 

YORK SPIRAL STAIRS 
We are proud to introduce you to our line of 
York Spiral Stairs. We believe our stairs are 
the finest products on the market today. Our 
unequaled experience in design and construc­
tion has created a stair system which is beau­
tiful today and engineered to be durable for 
years to come. 
Call (800) 996-5558. 
www.durathrmwindow.com 

Circle No. 409 
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Don't Flitch Around! Get, it All Together with ... 

\, 

SANDWl~~L~!,_E SVSTE~ 

Take the Hassle Out of Building it Yourself 
Eliminate Hours & Hours of Unnecessary Labor 

Take Advantage of the Features of Better Header® 
Stronger Ritch Plate Headers (the original engineered lumber) • Pre-tabbed Sandwich 

Plate System Requires No Assembly • Quick and Easy with No Fu/Ting • Ready to 
Veneer • Simple to Cut with Metal Saw Blade • Less Expensive than Building it 

Yourseff • Most Beams Shipped in 72 Hours 

KILN DRIED DOUG FIR MICRO LAM LVL OUTDOOR CCA 
w/RustProofSteel 

W SHAPE I-BEAM 
iv/A-36Stcel w!A-36Steef w!Packr.dWab 

Only Better Heade,.. Offers You the Patented 

PFS FASTENING SYSTEM 
Designed by engineers and manufactured in-house at our state-of-the-art facility. This multi-angle, pre-fit ­
ted steel nut allows for maximum compression without compromising the structural integrity of the lum­

ber. The PFS system, combined with Grade 5 bolts, provides the ultimate strength and eliminates the 
need for furrin ... makin eve ro·ect a success. 

PROUDLY MADE IN THE USA 

Better Header® 
Sandwich Plate System• 1.877.243-2337 

• www.betterheader.com • 

SPIRAL STAIRS OF AMERICA 
Curved, Spiral and Custom 
Stair Systems - in Wood and Metal 
From as Low as $400 
Spiral Stairs of America 
Free Color Brochure 800-422-3700 
www.spiralstairsofamerica.com 

Circle No. 412 
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-

DIRECT TO BUILDERS 

Silent Salesperson 
Welcome your customers graciously with 
our Symphony custom staircases executed 
in domestic or imported hardwoods. Full 
palette of custom touches available includ­
ing handcarving and iron balustrades. 
Services include CADD design drawings, 
pre-fit handrail & job-site delivery. 
www.mrstair.com • (800) 236-1736 
Staircase & Millwork •Circle No. 411 

www . residentialarchitect .c om 109 
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Roofing Slates 
· at their ; 

® 

ART OF FIRE I 

FOR INFORMATION: 

RAIS & W1nus INC. 
23 HACK GREEN ROAD 

POUND RIDGE, NY l 0576 

PHONE: 914-764-5679 
FAX: 914-764-0029 
www.raiswittus.com 

www.residentialarchitect.com 

A revolutionary, factory applied 
material that has the look, prop­
erties and characteristics of tra­
d itional solid surface sheet 
goods at approximately half the 
cost installed. GRANICOAT is 
available in unlimited colors and 
designs and is the only solid sur­
face material that gives you a 
seamless edge. For information : 
800-4 72-6854 
www.safascorp .com. 
Circle No. 415 

CONCRETE ANSWERS FOR 
RESIDENTIAL CONSTRUCTION 

Learn more about Concrete Homebuilding. 
Circle our Inquiry Number for a free copy of 
our Residential Catalog, or check out our 
Hotline or Web Site. Find valuable resources 
on residential concrete construction, technical 
information, training books and videos, and 
promotional tools. 
888/333-4840 www.concretehomes.com 
Portland Cement Association 
Circle No. 417 
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Maintenance free extruded 
aluminum with over 200 color 

choices on the outside. 

NANA WALL SYSTEMS, INC. 
Opening Glass Wall Systems® 

Phone: 800.873.5673 or 415.383.3148 
Fax: 415 .383.0312 email: info@nanawallsystems.com 

Visit us on our comprehensive website: 

www.nanawallsystems.com 

Pre-engineered and assembled interior waterfall 
components designed for easy installation and 

professional results. Custom heights, 
widths and finishes available. 

l 
vfaft our web afte to dfaoover 

the poaafbflltfea ••• 

JUST WHAT vou·vE BEEN WAITING FOR! www .origlnfalla.com 
(or phone: 1· 877-879-0791) 

Circle No. 419 Circle No. 418 

WE DEVELOPED THE 
SYSTEM MADE IN THE 
USA 

Stronger Stencils - Stronger Color 
Better Service 

20 Stencil Patterns used with color harden­
er on new concrete or resurfacing systems 
on existing concrete - 25 Color H ardeners 
- 6 Release Agent Colors - Texture Rollers 
- 8 Interchangeable Texture Sleeves - W ill 
custom manufacture to your specifications 
Call for a distributor near you. 
Quotes & Information, Contact 
ARTCRETE, INC. 
5812 Hwy. 494, Natchitoches, LA 71457 
Tel: 318/379-2000 • Fax: 318/379-1000 
www.artcrete.com • Member ASCC/DCC 
Circle No. 420 
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<Elegant ~sidentia[ <Elevators 

Web Site: www. wheelovat01~ com 

Call Our 
Architectural Line 

1-800-968-5438 

• Cusrom sizes 

National 
Wheel-0-

Email: resarch@wheelovator.com 509 W. Front St. Roanoke IL 61561-0348 

Circle No. 421 
www.residentialarchitect . com 111 
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Circle No. 422 
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www.royalcorinthian.com rAx: (630) 876-3098 Circle No. 424 

www.residentialarchitect . com 

ANTHONY POWER BEAM® 
• Drop in replacement for LVL and PSL 

• Stronger and stiffer than L VL and PSL 

• Full width 31/ 2" , 51/ 2" and 711 

• I-Joist compatible depths 

• Lower installed costs 

• One piece construction 

• Anthony Woodworks software 

Call 800-221-2326 

Internet anthonyforest.com 

Circle No. 423 

For information on 
advertising in 

~ff C' h i t e c t 
product literature 

section, 
please call 

Odell Kennedy 
at 202-736-3432 

residential architect I may 2001 
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A FREE guide" that \:-:· 
could change the way ·:· 
you do business · 
Once you learn how a quality acrylic 
surface makes a bathtub shine through 
years of use, you may never install anything · · 
else. Get the free guide hundreds of 

. builders and remodelers are already using ~o 
help customers understand the benefits ·of · 
acrylic. Trust the surface that's tough enough 
to do wonders for customer satisfaction, · · 
and for your reputation - acrylic. 

Call today for your 
· . PRE.E brochure 

"Aiways Acrylic 
· Qual ity Bath Guide" 

MJ00-485-1124 
· · or:".isir_:. 

ww1V:arisrechacryJjcs.com 

Circl_e No. 425 · 

LLC 

tfu:~·-~it: ~ i _h;· '.' cpmss to the su r facs . 

©2000 Ariste~h Acrylics LLC 

• Over 30 yrs. exp. 

• Worldwide lnstal/,a.tion 

• Totally non-corrosive 

• Opening Roof System 

CAROLINA SOLAR 
STRUCTURES 

TELEPHONE: (828) 684-9900 
F ACS IMILE: (828) 684-9977 

AIRPORT ROAD 

I N DUSTRIAL PARK 

LOOP ROAD 

AR.DEN, NC 28704 

WE'VE GOT YOU COVERED 

Circle No. 427 
r es i dent i al architect I may 2001 

O n ly c:me company builds extraordinary 
stairways with unmatched. architectural standards, 

exquisite beauty and endless possibilities . 
Phone us at (800) 558- 5096 or visit our 

Web site for inspir·ation and information. 

www.arcways. com Circle No. 426 

., ., ., 

LOC~RYT~ Aluminum Decking 

.P~'W~ 
1-800-711-1785 • Fax (256) 287-0417 

Email: info@lockdry.com • www .lock dry .com 
*U.S .. Pat. #5;816,010 •Meets or Exceeds SBCCI Building Code 

www .r e s identiala r chite c t . c o m 113 
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STEP INTO THE FUTURE WITH AMAZING EASE ... 
TRIM-TEX'S NEW FIBER OPTIC REVEAL BEADS! 

Achieve breathtaking shimmering lighted 
effects with the new 3/8" fiber optic reveal 
beads. These awesome products allow you 
to give your customers something out of the 
ordinary, with unlimited design opportuni­
ties. The subtle recessed reveal bead con­
taining the fiber optic cable turns the aver­
age wall treatment into a stunning built-in 
work or art. 
This reveal is specially designed to accom­
modate the fiber optic cable and can be 
used with either 1 /2" or 5/8" drywall. 
Special ridges are designed into bead allow­
ing fiber optic cable to be snapped in easily 
and securely. 
The Fiber Optic 45" Corner accessory allows 
you the design capability to make gradual 
turns and shapes in a multitude of designs. 
Another forward thinking product from Trim­
Tex giving more versatility to your arsenal of 
interior finishing techniques and increasing 
application possibilities and profits. 
Always a step ahead in bringing new and 
unique products, Trim-Tex continues to offer 
the most complete line of rigid vinyl drywall 

beads and accessories. Call or check our Web site for more information and stunning application 
ideas in our all inclusive brochure. 
TRIM-TEX, INC. 1-800-874-2333 www.trim-tex.com Circle No. 429 

www . resident i ala r chitect . com 

CERTAINTEED BOARDWALK™ 
Boardwalk, the ultimate decking lumber from 
CertainTeed. Exceptional performance makes 
Boardwalk the better choice for decks, railings, 
pool surrounds, walkways and more. 

Boardwalk won't shrink, mushroom, warp, 
crack or fade significantly. It's easy to maintain 
with no painting, staining or sealants. Class I 
(A) Fire Rating. 

Learn more at www.certalnteed.com. 
Circle No. 462 

www.decl<orators.com 

1-888-662-3325 
Circle No. 431 

residential architect I may 200 1 
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European Style and 
Technology 
EUROTEC's custom made, solid wood, Tilt 
& Turn Windows, Lift & Slide Doors and 
Folding Doors are the most energy effi­
cient on the market today. Any size or 
shape window and doors to fit oversize 
openings. 502-637-6855 
Circle No. 433 
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SOUTHERN PINE 
MAXIMUM SPANS 
FOR JOISTS & 
RAFTERS 
New edition feanu-es 47 span tables for 
ceiling and floor joists, rafters, plus 
floor joists for heavy live loads. The 
36-page booklet is a compendium of 
span information, featureing eleven 
lumber grades in three categories: visu­
ally graded, machine stress rated 
(MSR) and machine evaluated lumber 
(MEL). This is the definitive Southern 
Pine reference guide for builders, 
architects, engineers, and other wood 
products specifiers. 
Circle No. 435 
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Circle No. 434 

ATAS INTERNATIONAL, INC. 
ATAS' new Advanta Shingle is designed as an alternative to traditional 
asphalt shingles. A four-way interlock guards against driving rain and pre­
vents wind uplift. Pre-punched nailing holes ensure proper fastening. The 
embossed panels are produced from 29 ga. galvanized steel and available in 
six standard colors. Contact ATAS for marketing and installation seminars. 
website address is: www.atas.com 
Circle No. 436 

www.residentialarchitect.com 115 
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NEW, EASY WAY TO 
SCREEN A PORCH! 

Screen Tight™ Porch 
Screening System 

Circle No. 
438 

• No more staples, rusty nails, sagging 
screens or painting. 

• Two widths, 1 1/2" and 3 1/2" for 2 x 4 and 
4 x 4 framing. 

• Inexpensive! Usually less than $180.00 
per porch. 

• Available at better lumberyards and hard­
ware stores everywhere. 

• Screen rolls into base strip with spline and 
screen roller. 

• Cap snaps onto base serving as a trim 

~~:~0-768-7325 11 www.screentight.com 
1 Better Way, 

Georgetown, SC 29440 u.s. Patent 4899797 

Without Equal 

Clay roofing tile superbly and firmly bonds any dwelling to its 
environment. Visit our international showcase; browse the patterns 
and colors that will impart this natural ambiance to your residence. 

from the Company You Know .. . 

www.thetileman.com 

1.888.263.0077 • 520 Vaiden Road , Louisburg NC 27549 • Circle No. 437 

Stunning Beauty. Extraordinary Function. Summit Door, Inc. 
Custom wood sectional garage 
doors. Unlimited variety of wood 
species and design possibilities. 
Create your own design or choose 
one of ours. Available through our 
dealer network or direct to the 
builder. Call our office or fax us your 
blueprint. Toll free (888)SMT-DOOR. 
Fax (909)272-6367. 

Whether you're designing a new home or 
planning a remodel, a SwimEx conditioning pool 
can be the difference between a good design 
and one that is truly memorable. SwimEx pools 
are easy to install, simple to maintain and are 
proven to enhance quality of life for those who 
use them. If you're looking to add functional 
beauty, indoors, outdoors, or wherever space is 
limited, just add a SwimEx. 

...... ® 
~·~~_.~ .... •v 
~Wllllllli.ftl 

Aquatic Therapy, Sports & Conditioning Pools 

Enhance your next project. 
Just add water. 

Get the fads - call today. 

800-877-7946 or visit www.swimex.com 
373 Market Street, Warren, RI 02885 

Circle No. 439 

www.residentialarchitect.com 

Visit us at www.summit-door.com. 

Circle No. 457 
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EVERGREEN SLATE 
COMPANY, INC. 
Evergreen Slate Company has the most 
beautiful range of natural slate colors avail­
able. With our extensive selection and most 
experienced staff, we can supply any archi­
tectural effect desired or match any slate roof 
ever applied. We offer our literature and 
samples at no cost. For more information 
call (518) 642-2530. 
Circle No. 441 

CERTAINTEED 
WEATHERBOARDS 
WeatherBoards FiberCement Siding is 

the best-performing FiberCement sid­

ing on the market. DuraPress® System 

creates the best-looking wood grains. 

FiberTect™-sealed WeatherBoards is 

protected against moisture approxi­

mately 85% better than competitive 

products. Class A Fire Rating and best 

finish warranty in the business. 

800-233-8990 or visit 

www.certainteed.com. Ask about our 

Prefinish Program. 

Circle No. 443 

residential architect I may 2001 

Circle No. 442 

FABBY Lighting has been 
the leading designer and 
manufacturer of custom 
ceramic lighting for over 
fourteen years. Available 
through our Los Angeles 
showroom, please obtain 
our complete catalog 
featuring over 300 styles 
via fax, email or 
telephone. 

FABBY Lighting Inc. 
450 So. La Brea Ave. • Los Angeles, CA 90036 

Tel 323.939.1388 •Fax 323.939.0206 •Email: fabby@FABBYCom 
Circle No. 444 

www.residentialarchitect.com 117 
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Royal Wood® plastic/wood co-extruded composite trimboards 

cut, nail and install like wood yet offer consistent quality with 

every board. They come pre-finished or can be painted. Ideal 

for fascia, frieze, comers, 

rakes, soffits, band boards 

and more. 
LI RoyalWooct® 

Circle No. 445 

866-899-3320 www.royal-wood.com 

Western Red Cedar Finish Lumber 
Excellent for Vacation Homes and Resort Communities 

Best Grades of 
• Exterior Sidings 
• Interior T &G Panelings 
• Decking 
• Shakes/Shingles 
• Timbers and Beams 

All Sizes of Sauna Kits 

Fax: (509) 997-2040 

Ask about our full line of Yellow Cedar 

Decking, Panelings, Timbers 

Also 

Worldwide Delivery To Your D00r • #1 Douglas Fir Timbers 

• Pine or Hardwood Floorings 

Check our website for Free G?ft Offer • Redwood T &G 

bearcreeklumber.com • Custom Milling Available 
Circle No. 446 

www . residentialarchitect . com 

PAGLIACCO TURNING & 
MILLING 

Standard and Custom Turnings and 
Millwork. The best in: Design, Materials, 
Workmanship and Customer satisfaction. 
We specialize in Custom: Columns, Porch 
Posts, Balusters and more. Our 32 page 
catalog features turn of the centmy pat­
terns and a classic column buyers guide. 

Call 415-488-4333 or 

Fax 415-488-9372. 

Circle No. 447 

Finally, 
low-cost 
protection against 
washing machine 
leaks and floods! 
Designer inspired 
• new construction 
• older homes 
• apartments 
• condominiums 

All/II, inc. 
P.O . Box 1782 
Stanwood, WA 98292 

PHONE 
(360) 629-9269 
FAX 

(360) 629-2838 
ORDER 
1-800-929-9269 
WEB 

www.floodsaver.com 

Circle No. 454 
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t.~ . 
~.illic/. crafted in \\r.\1 

Frascio 
International Corp. 

8550 E. 33rd Street 
Indianapolis, IN 46226 

tollfree 1-800-232-9711 
toll free fax 1-800-749-0588 

Circle No. 449 

NEW CONCEPT 
LOUVERS 
would like to introduce our new line of main­
tenance free, stock & custom Cupola's for 
2001 . Wrapped with PVC coated aluminum 
and copper, they are made from the same 
materials as our custom louvers and never 
require painting like wood products. They 
arrive in three easy to install pieces pre-cut to 
fit any roof pitch, and can be ordered in our 
stock sizes or to your specifications! We offer 
over 450 colors, and have many different 
weather vanes and accessories available. Here 
at New Concept Louvers, we sell value not 
main renance! 
Call us today- 1-800-635-6448. 
Circle No. 448 
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( DEliAILS MAITE~ 

SQUA RE 90° CORNERS 

"SMOOTH" BOLECTION PANEL DESIGN "RA 

"FLAT" BOLECTION PANEL DESIGN "FLUTED" BOLECTION PANEL DESIGN 

BOLECTION™ DOOR P.O. Box 21786 •Greensboro, NC 27420 

MOLDINGS, MANTELS, CARVINGS. 
ARCHITECTURAL PANELING, INC. 
979 Third Ave., (D&D Bldg) NY, NY 10022 

Tel: 212-371-9632 Fax: 212-759-0276 
www.apaneling.com 

FULL LINE OF DEEP-SCULPT WOOD MOLDINGS IN 
WALNUT 

MAHOGANY 
CHERRY 

OAK 
MAPLE 
ETC ... 

Circle No. 450 
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Ventilate All Baths 
with One Quiet Fan 

ALOES ventilation specialists offer multiple solutions to 
noisy and Ineffective bathroom fans. Quality remote 

mounted fans provide both quiet and effective exhaust. 
Systems available for 1 to 6 baths. 

•SIMPLE TO INSTALL • ENERGY EFFICIENT 
•COST EFFECTIVE •SUPER QUIET 

ALDES 
THE ART OF VENTILATING 

AMERICAN ALOES VENTILATION CORP. 
4537 Northgate Court 

Sarasota, FL 34234-2124 
lnfo@aldes-us.com 

Circle No. 451 

Lighting Control 
System 
Distinctly elegant and easy-to-use, the 

LiteTouch 2000 is a residential/ mid­

range architectural lighting control sys­

tem designed for flexibility and reliabili­

ty. The LiteTouch 2000 can be inter­

faced with telephones, motion sensors, 

and security systems. (801 )268-8668. 

Circle No. 453 
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Natural Cork 
Cork Parquet Tiles 

Lisbon 
... 

> ·:-

: . ~ .. ~ ,.,. . 
' -

Merida Tabac 

_.' · 1 

Cork Floating Floors 

Marbella Marmol 

Valencia Cleopatra 
Cork Underlayment 

1710 North Leg Court • Augusta, GA 30909 • (800) 404-2675 
info@naturalcork.com 

Circle No. 452 

It's amazing the difference a Boen Hardwood 
floor can make in almost any room. It can be 

installed in a day. 
That's the Boen difference. 

For more information write: 
Boen Hardwood Flooring 

350 Hollie Drive • Bowles Industrial Park 
Martinsville, VA 24112 

www.boen.com 

Circle No. 430 

For information on 

advertising in 

a·'rC' h i t e c t 
architect's 

showcase, 

please call 

Leslie LeGrande 

at 202-736-3486 
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HARDWOODS & FINISHES -
FREE SPECIFYING CD! 
With the Hardwood Council's interactive 
CD, The Finishing Touch, you can apply 
'virtual' stains to 21 hardwood species 
and four room settings. The CD also 
includes the basics of smart specifying 
for hardwoods and finishes, tips for suc­
cessful project management, a species 
guide, photo gallery, and more! 
Order online at 
www.hardwoodcouncil.com 
The Hardwood Council 
412-281-4980 

Circle No. 455 
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Radiant Heating Comfort, any project, any time. 

ThermalBoard™ is a modular radiant heating system 
employing a thermally coated composite wood product, fac­
tory grooved to accommodate 3/8 11 PEX tubing. Heat is 
transferred quickly and efficiently. 

ThermalBoard™ is easily attached to new or existing floors, 
walls and ceilings. 

RTI Pex Piping Systems 
800-784-0234 •Circle No. 440 
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The Vacuum tar 2800 81111 Bevand™ llanc• 
vacuum ~p ~ ~oO 

• Our website video shows the ease of installation 

• Hose system reach of 45 feet - up to a 2000 sq. ft. home 

Vacs America, Inc. 

(800) 266-1526 

Email: vacs@vacsamerica.com 

Circle No. 460 

build smarter 
Developed for builders by builders, VectorWorks 

ARCHITECT 9 streamlines every phase of the 

design and construction process. All at only a 

fraction of the cost of other CAD programs. Now 
you can do what you do best-build great homes. 

"'\ l . Freedom to do more 

vect~~rwoRKS.9· 
ARCHITECT 

A product of Nemetschek North America 

www.nemetschek.net 888.646.4223 

Circle No. 461 
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High quality construction 
details in .DWG . . DXF, .PDF, 
and hard copy formats 
covering all the disciplines: 

outstanding and the 
ease of their use is 

exceptional. " 
(CADence Magazine) 

•civil 
•landscape 
• architectural 
• structural 
• mechanical 
•plumbing 
• electrical 
•ADA 

Many products feature our 
acclaimed "NO LEARNING 
CURVE" software. CALL NOW! 

(3729) 

www.details-details.com 
Visi t our web site for product samples , free demos , 
and the latest information on products and pricing 

Circle No. 459 

New for 2001! 

Avoid Hazards! 
Poor Contracts are 

Costing you Money and 
We can Prove It! 

Construction Office™ 2001 
With UDA'.s newly expanded library of modifiable 
construction contracts and forms, CSI specifica­
tions, Quicken"' Tools and effective spreadsheet 

estimating templates you will: 
•Quickly print out professional, complete contracts, 
saving you thousands of dollars and countless hours! 
•Reduce misunderstandings with detailed specs, fully 
defining the scope of your agreements! 
• Produce accurate estimates suitable for Preliminary 
Budgeting, Project Quotes or Construction Loans! 

Choose from our complete line of Construction 
Office ni 2001 Versions: Builder 

Remodeler 
Light Commercial 
Desi~n-Build 
Architect 
Professional 
Developer 
and California Versions 

$159.95. $519.95 
Now Available, Download Direct Online! 

Call l-800· 700-8321 or visit our website at 
www.constructioncontracts.com 

for more information or to request a free brochure. 

Free Limited Time Offer! Purchase or upgrade 
to any Professional or Developer Version before 
December 31 and receive a FREE copy of UDA 

Marketing Tools. (a $119.95 value) 

Build Sales. Build Efficiently. Build Your Business! 

Circle No. 460 
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Everything You Expect 
From residential architect ... And More 

The only site devoted exclusively to residential architects 

and designers, residential architect Online is your best 

source for product information, design ideas, management 

strategies, late breaking news, and useful links. 

Hanley-Wood, LLC 
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The Latest Reason to Check 
out residential architect Online 

• residential architect Online is back with 

a bang. Recently re-launched as a full 
service site, residential architect Online 

will deliver the most comprehensive 

information on the art and business 

of house design. Architect profiles, 

"Practice" column straight from the 

pages of residential architect magazine, 

and architectural resources are just a 

few of the new features you will find. 

<www. reside nti a I a re h itect. com> 



DRILL DEEPER 

Internet Trends and Solutions 
for the Housing Industry 

h9'A•Jne 
hington, DC 

June -13, 2001 
Ronald ~ R-eagan In ·onal Trade Center 

Jbin us as we drill down to u earth and share the best e-practices-from 
software and techniques t . Internet services and products. Get the 
"how-to11 you need to pµttlj~ Internet revolution into perspective-and 
into practice. To find oqt who•s left and what matters for housing's 
Internet future, register today.' · · \ · 

Tel: 888.585.9429 Fax: 202.624.1766 
Email: ihousing@hanley-wood.com 
www.builderonline.com 

brought to you by 

Builder llJhousing ProlSales build 
sponsored by 

ARGOS 
Ma nagement for Builders r.l Home v\ 1' 

~BUILDER 

· :1 1 tomes1t~ --· ·-HomeS~here THE MEYERS GROUP 

MH2Technologies· 
MH2Builcl-MH2S&ipply 

REAL ESTATE INFORMATION AND 
CONSULTING SERVICES 

corporate sponsor 

CertainTeed C-1 
BUILDING SOLUTIONS 

AMERICAN HOME GUIDES 

BUILDSCAPE • BUILDTOPIA 

CHANNELINX 

CLICK2COM MUN ITV 

l'HE CYR GROUP• ECALTON 

I BACOS • IVICI N ITV.COM 

N EWHOM ESDI RECT.COM 



8:00 - 8:30 a.m. 

8:30 - 9:30 a.m. 

9:45 - 11:00 a.m. 

11:00 a.m. - 12:00 p.m. 

1:00 - 2:00 p.m. 

2:00 - 3:15 p.m. 

8:00 - 9:00 a.m. 

9:00 - 10:00 a.m. 

10:15 - 11:45 a.m. 

12:45 - 2:00 p.m. 

2:15 - 3:15 p.m. 

3:15 - 3:45 p.m. 

flhousi11 
e-Monitor Update CC>NFERENCI 

Boyce Thompson, Editor-in-chief, BUILDER & ihousing magazines 

Living at the Intersection of Business Life and Technology 
Greg Riker, High-Tech Industry Expert 

Legacy Internet Plays 
Moderator: John Stanley, Executive Director, UBS Warburg 

Carla Collinge, CTO, Beazer Homes USA 
Glen Barnard, President, eKB Inc. 

Digital Tools for the Internet 
Terry Beaubois, President, RDC Interactive, Inc. 
Steve Ormonde, Co-founder, Focus 360 
Paul Doherty, Principal, The Digit Group 

B2B Show Down 
Jim Sobeck, President, CEO & Director, Channelinx 
Keith Brown, Founder & Chairman, BuildNet, Inc. 
Bill Bernardy, Co-founder, Chairman and Chief Strategy Officer, U.S. Build 
Stephan Porten, CEO, Buildtopia 

The Real Estate of a Web Site 
Jeff Meyers, Founder & CEO, The Meyers Group 
Kellie Prince, Manager, Customer Systems, Shea Homes 
Alistair Williamson, CEO, Webcriteria.com 

Break-Out Sessions 

e-COMMERce- Chris Kliefoth, VP Business Development & Strategy, Certainteed Corp. 

e-operations- John LoPresti, Principal, JLP Consulting 

e-Tools- Jackie Hart, Director of Business Development, Home Building and 
Construction Group, eCalton 

Managing in the Digital Age 
Phil Anderson, Associate Professor of Business Administration A s Tuck School, 
Dartmouth College 

Internet Action Plan 
Charles Shinn, President, Lee Evans Group, Inc. 

Cutting-Edge Applications 
Moderator: Charlie Wardell, Senior Editor, BUILDER & ihousing magazines 

Michael Holigan, President, MH2 Technologies 
Mitch Rouda, President, ebuild 
Larry Wares, Co-Founder & Sr. VP Strategic Planning, Buzzsaw.com 
Steve Wilson, CEO, Buildscape 

The World's Greatest Sales Tool 
Chris Albrick, President & CEO, iBidCo 
Barry Lynn, CEO, American Home Guides 
Christie Henricks, Consultant, Siegelgale 

Thriving in the Digital Jungle 
Jack Shaw, Technology Futurist and Author 

Post-Conference Action Plan 
Boyce Thompson, Editor-in-chief Bu1LDER & ihousing magazines 
Isaac Heimbinder, Executive Director, Homestore.com 



For custom builders, residential architects and interior designers whose 

expectations are every bit as discriminating as their tastes, the premier 

marketplace is Custom Home 2001 . For those who understand the difference, 

Custom Home 2001 offers the finest collection of high-end products and 

services available. More than 200 exhibitors and over 45,000 net square feet 

of exhibit space are dedicated exclusively to the most leading-edge 

technology, products and resources, while an in-depth conference program 

will cover the latest business, marketing, design and new "smart home" 

t echnology topics. For additional inspiration, Custom Home 2001 is proud to 

showcase the winners of this year's Custom Home Design Awards. 

If detail marks the difference in your work, Custom Home 2001 is the show 

you can't afford to miss. 

For more information, visit www.CustomHomeShow.com 
or call: 800-681-6970 

Sponsored by 

Builder Custom Home a'f"ch i te ct 

~MJ"Tom (Ju HOME 
The Show for Custom Builders 

& Residential Architects 

September 27-29, 2001 
Baltimore Convention Center 

Baltimore, Maryland 

Owned and l'rnduced by 

Hanle -Wood 
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advertiser page circle phone no. web site/e-mail 

Access Industries 64 42 800-333-2234 www.dreamelevator.com 
Alumax Bath Enclosures (a product of Alcoa) 33 256 870-234-4260 www.alumaxbath.com 
Beam 31 267 800-369-2326 www.beamvac.com 
Bomanite 94-95 559 800-854-2094 www.bomanite.com 
Cabot 17 225 800-US-STAIN www.cabotstain.com 
Cemplank 35 280 8 77 -CEJ\1IPLANK www.cemplank.com 

Ceramic Tile of Italy 27 294 212-980-1500 www.italtrade.com 
CertainTeed - WeatherBoards FiberCement 70 320 800-233-8990 www.certainteed.com 
CertainTeed - Building Solutions C3 281 800-233-8990 www. certain teed. com 
Cor-A-Vent, Inc. 40 260 800-837-8368 www.cor-a-vent.com 
Cultured Stone (a division of Owens Corning) 52 21 800-664-4487 www.culturedstone.com 
Delta Faucet 37 350 800-345-DELTA www.deltafaucet.com 
Designer Doors Inc. 64 74 800-241-0525 www. designerdoors. com 
Eagle \Vindows & Doors 39 71 800-453-3633 www.eaglewindow.com 
ebuild.com 97,99 www.ebuild.com 

Gaggenau 25 52 800-828-9165 www.gaggenau.com 
Geberit Manufacturing, Inc. 60 355 800-225-7217 www.us.geberit.com 
Graphisoft 66 263 www.graphisoft.com 
Heartland Building Products 86 268 800-432-7801 www.heartlandsiding.com 
Henderson Black & Green Inc. 40 231 800-264-4HBG www.hbgcolumns.com 
KitchenAid, USA 6-7 361 800-422-1230 www.KitchenAid.com 
Koch \Vaterproofing Solutions, Inc. 4 391 800-DRY-BSMT www.guarenteeddrybasements.com 
Kolbe & Kolbe Millwork Company, Inc. 29 277 800-955-8177 www.kolbe-kolbe.com 

LiteTouch 72 365 888-LITETCH www.litetouch.com 

Louisiana Pacific Corporation 54 351 800-450-6108 www.techshield.lpcorp.com 
Louisiana Pacific Corporation 58 www.smartsystemhome.com 
Marvin Windows and Doors 18-19 99 800-236-9690 www.marvin.com 

Marvin \Vindows and Doors 22-23 311 800-267-6941 www.integri tywindow s. cqm 
Metallon 91 323 www.metallon.net 
Milgard Manufacturing 46-47 92 800-MILGARD www.milgard.com 
North Country Slate 88 295 800-975-2835 www.ncslate.com 

Northern Roof Tile 93 310 905-627-4035 www.northernrooftiles.co
1

m 
Pella Corporation C2-1 19 800-54-PELLA www.PELLA.com 

Pittsburgh Corning 50 328 800-624-2120 www. pi tts burghcorning. com 
Portland Cement Association 74 39 84 7-966-6200 www.portcement.com 
Reemay, Inc. 76 388 800-321-6271 www.reemay.com 

Reward Wall Systems 36 341 800-468-6344 www.rewardwalls.com 
Rocky },fountain Hardware 103 325 888-788-2013 www.rockymountainhardware.com 
Simpson Strong-Tie Company, Inc. 80 26 800-999-5099 \VWw.strongtie.com 
Softplan Systems, Inc. 88 79 800-248-0164 www.softplan.com 
Subzero Freezer Company C4 329 800-222-7820 www.subzero.com 

Superior Clay Corporation 103 383 800-848-6166 www.rumford.com 
Therma Tru Doors 12 15 800-THERMA-TRU www.thermatru.com 
Trex Decks 2-3 33 800-BUY-TREX x676 www.trex.com 
The Unico System 38 54 800-527-0896 www.unicosystem.com 
Velux-America, Inc. 14-15 23 800-283-2831 www.velux-vse.com 
Vermont Timber Frames, Inc. 93 492 518-677-8860 www.vtf.com 
Weather Shield Manufacturing. Inc. 10-11 25 800-477-6808 x2486 www.weathershield.com 
\Vhite River Products 8 342 800-558-0119 www.mouldings.com 
\Vindow and Door Manufacturers Association 9 298 800-223-2301 www.wdma.com 
Wood Promotion Network 84 326 www.beconstructive.com 
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