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“I THOUGHT I KNEW EVERYTHING
I WANTED IN MY NEW HOME.
THEN MY ARCHITECT INTRODUCED
ME TO THE PERSONAL VALET" system?’




HOME:

- Whirlpool

THE INSIDE ADVANTAGE™

www.insideadvantage.com

PERSONAL VALET» CLOTHES VITALIZING SYSTEM.
A REFRESHING IDEA FROM WHIRLPOOL CORPORATION.

As a successful architect, you know today’s homebuyers want more: more time,
more convenience and more value. Now you can give them more of all three with the new
Personal Valet™ system from Whirlpool. In about 30 minutes,' they can have fresh-smelling
clothes with dramatically fewer wrinkles. The Personal Valet™ system?® can cut ironing time
and reduce trips to the dry cleaners. And that is a refreshing idea. Built into the laundry area,
bedroom or master closet, the Personal Valet™ system is an upgrade that proves its value to
consumers. Plus it gives you a real edge in meeting a client’s needs.

The Personal Valet™ system: one more convenience designed for today’s busy lifestyles.

To find out how you can get The Inside Advantage,™ call Whirlpool at 800-253-3977.

Whirlpool

4 CORPORATION i

L)
Personal Valet™
CLOTHES VITALIZING SYSTEM
! RegularCare™ Cycles
2When used with Presiva® Clothes Care Formula.
® Presiva is a registered trademark of The Procter & Gamble Company. Circle no. 361

© 2002 Whirlpool Corporation. All rights reserved. ® Registered trademark/ TM Trademark of Whirlpool, U.S.A.




“INFINITE?”

...installation methods for any eave style.

There really are as many ways to install
COR-A-VENT's S-400 Strip Vent as there e
are eave construction details. ¥ —
1" x 11/2" x 4' cross section oy
gives you maximum
soffit/eave ventilation
(9 sq. in/lineal foot) in -
a minimum space.
S-400 fits narrow
spaces where other vents
can't, like zero overhangs.
The durable 4'
PE sections are
available in
black or white. {EDGEVIEWY
It’s crush resistant so you can
install with a power nail gun.
Pair up S-400 with any of
COR-A-VENT's ridge vent prod-

o
Strip

A

VENTILATION CHUTE

ucts for an unbeatable system.
$-400
STRIP Ak
VENTILATION CHUTE VENT

Extended Overhang Al;plication

] The Leader in Innovative Rooftop Ventilation®
ST ‘
VENT A | ‘ COR-A-VENT, INC.

P0. Box 428 * Mishawaka, IN 46546-0428
v . Phone: (800) 837-8368 ¢ Fax: (800) 645-6162
Zero Overhang Application E-mail:ad@cor-a-vent.com ® Website: www.cor-a-vent.com
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To you, it’s an R-15 batt.
To me, it’s my reputation.
This is my insulation.

sOR

HIGH DENSITY BATTS
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Over the past 20 years, the
performance and handling

e characteristics of Knauf
b g
premium building insulation
-~
iy have become almost legendary.

Now we've built a state-of-

the-art plant in California to

let builders and contractors
in the Western U.S. experi-
ence the renowned quality
that has made Knauf the
preferred choice of insulation
professionals. After all, we
have a reputation to protect.

- John Sabol, Director of Operations
Plant 4, Shasta Lake, California And so do you.

knauy

“This is my insulation.’®
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 ©2002 Knauf Fiber Glass

Circle no. 82



ThermoGold™ Low E? glass

Heavy-duty extruded aluminum exterior
Custom Wood Interiors Collection”
Cherry, Mahogany, Maple, Oak,

Pine and American Fir

Virtually unlimited custom exterior colors

Easy-to-operate tilt latches (shown)

Premium hardware in goldtone,
white, pewter or bright brass

20/20 limited warranty

Integral rigid aluminum nailing fin
Up to DP70 on casement

Up to DP55 on tilt

17" thick casement sash

150" thick tilt sash

2'/," thick door panels

CAN T

by Weather Shield

You've been commissioned to create a one-of-a-kind. A conversation piece. The custom home. Where compromise

is not an option and excess is a given. For this, we present a window that rises to the occasion. The Legacy Series
by Weather Shield Windows and Doors. Call 1.800.477.6808 x2644 or visit weathershield.com. See the light™



OVERNMENT SLAP A LUXURY TAX ON A WINDOW?
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ONE OF NEW YORK’'S PREMIER ARCHITECTS

DISCUSSES VITRUVIUS, CREATIVE FREEDOM AND

THE BEAUTY OF A SEAMLESS SINK.

He's well-versed in the
aesthetics of ancient Rome.
He calls his architecture
“classicism with a twist.”
And he’s a firm believer in
Corian® solid surfaces and
Zodiaq® quartz surfaces.
Meet Peter Pennoyer,
a timeless architect for
our time.

'
Beauty, utility, fitness. £
Pennoyer believes his
buildings should embody
the basic principles of
beauty, utility and fitness
set forth by the Roman

n

. Corigy | of time aesthetically and structurally,” Pennoyer  the ultimate in creative freedom. Come explore ZODIAQ

such principles? Quite well. “They stand the test of seamless sink options, our surfaces offer you

..................

textures that make beautiful
complements to traditional
materials such as wood,

tile and stone.”

Taking off from the past.
“We let the past serve

as a point of departure,”
says Pennoyer. “Our
client can count on his
house being singular in
its guise.” Corian® and
Zodiaq® surfaces help
achieve this aim. “The

beauty of Corian® comes

Peter Pennoyer, Residential Architect through in a great

design,” Pennoyer says.

architect Vitruvius. With a strong residential focus, ~ “Its flexibility lets you make the most of it. Zodiag® provides a
Peter’s designs are as functional as they are stunning.  bold contrast with its crystalline look and brilliant colors.” And

" How do Corian® and Zodiaq® surfaces live upto  with over 120 colors between them plus an aray CORIAN'

SOLID SURFACES

anm

. . . . I L . . SURFACES
says. “And they're available in a wide range of unique colors and the possibilities at corian.com or zodiag.com. ~ *"""* ™

i
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Corfan” is a DuPant registered teademark for its sofid surfaces. Zodiaq’ is 2 DuPont registered trademarl for its quartz surfaces.




from the editor

clients’ choice

they’ll spend on products, but will they pay for you?

by s. claire conroy

» = his is our annual issue
about products. Unlike

‘= much of the home-
building process, home
buyers understand products.
They perceive the differ-
ence between a Sub-Zero
refrigerator and a no-name
model from Best Buys.
They “get” the value of a
well-designed product.
They’ll pay extra for an
appliance that’s more beau-
tiful, functional, and endur-
ing than its mundane coun-
terpart. What most home-
buyers don’t “get” is archi-
tecture. Yes, they may grasp
something about house
style, and they appreciate
the importance of good
construction, but most don’t
have a clue why they
should spend money on
your professional services.

I’m learning this first-
hand as I try to convince
someone dear to me to hire
an architect to design her
custom home. She’s a pro-
fessional accustomed to
billing handsomely for her
services, and she enjoys
well-designed things. Still,
she just doesn’t get why she
should spend a sixth or sev-
enth of her budget on an
architect’s work. To her, the
service that architects pro-
vide is intangible or, at best,
an expensive luxury.

In some ways, products
are your competition. Home-
buyers would rather cut out
that superfluous design fee
than do without the granite
countertops, Viking range,
and Bosch dishwasher. After
all, they believe they can
find a decent house plan
through a book, Web site, or
“custom” builder. If it’s not
exactly what they’re looking
for, the builder can tweak it
for them. Or they can go to a
design/build firm that swal-
lows the design fee to get the
construction job. Ask them
to spend $60,000 for full
architectural services on a
$400,000 house and they’re
apoplectic. Buyers want the
money in the house, they’ll
say, not someone’s pocket.

I feel like I’'m arguing
with one of those people
trapped in Plato’s cave—the
ones who think the shadows
are beautiful enough
because they’ve never seen
the outside world. Maybe
you can help me bolster my
argument and get you that
$60,000 fee. Here’s what
I’ve told her so far:

Instead of plopping a
generic plan down on your
property, architects design
the house to fit your site,
your budget, and your
lifestyle. They are problem
solvers. They can find effi-
ciencies in design and con-
struction that will make the

residential architect / april 2002

house less costly to build.
They can develop a footprint
that gets you the space you
want without consuming all
of your valuable backyard.
They can open up the house
to light and breeze, but
block the view of the neigh-
bors next door. They will
also supervise construction
of the house, watch-dogging
the builders to make sure
they’re building it right.
Ultimately, they’ll work on
the house for at least a year
and a half. And, frankly,
they rarely charge enough
for all the work they put into
a project. Will that contribu-
tion amount to XX dollars at
resale? Well, how do you
measure amorphous but vital
qualities like pleasing pro-
portions, effortless function-
ality, and the simple, daily

Mark Robert Halper

delights of something
designed well? You can add
that Sub-Zero refrigerator a
few years from now, but you
can’t so easily solve a
flawed floor plan after the
fact. Good design is a neces-
sity; nice products are the
luxury.

I guess it’s another battle
in a never-ending war:
some people will get it;
some just won’t. If you
think of any more ammuni-
tion, let me know. I haven’t
given up the fight. r#

Questions or comments?
Call me: 202.736.3312;
write me: S. Claire Conroy,
residential architect,

One Thomas Circle, N.W.,
Suite 600, Washington,
D.C. 20005; or e-mail me:
cconroy @hanley-wood.com.

www.residentialarchitect.com
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letters

keep those cards, letters, and e-mails coming, folks.

best-laid plans?
% #our cover story in the
January/February
« 1issue of ra (page 44)
has me puzzled. As a fel-
low businessman, I certain-
ly can appreciate and
respect the fine entrepre-
neurial success that “Mr.
Plan Man” has achieved;
however, I fail to under-
stand the architectural
value his service provides
to your publication’s audi-
ence. Architects all too
well recognize the promi-
nence of mainstream ordi-
nary and the American
people’s uncanny ability to
exploit it.

Is it your intention to
promote 100,000 loose
interpretations of American

EE——————— . S

dentmh
rcn
" s

perhaps because they are
like those harlequin
romance novels you refer-
enced: an enticing, seduc-
tive cover for a hollow,
unfulfilling story, with
nothing but a few highlight-
ed “juicy parts” to remem-
ber them by?

I enjoy your publication
perhaps more than any of
the dozens I receive each

“architects all too well recognize the prominence

of mainstream ordinary and the American

people’s uncanny ability to exploit it.”

Country architecture sub-
stantiated only by the pro-
lific overuse of Palladian
windows and dormers, each
one predetermining the
occupant’s lifestyle and
quality of life?

I wonder why only the
firm’s charming sketches
were included in your pub-
lication and not photos of
any of the thousands of
completed projects. Is it

month. Perhaps one might
have expected to read this
article appropriated in a
small-business publication
rather than one with such
high standards of architec-
tural integrity.

William E.S. Kaufman,
AIA, NCARB

Principal,

WESKetch Architecture
Millington, N.J.

residential architect / april 2002

a false american
dream

¢ am deeply disturbed by

i your January/February
article on Donald A. Gard-
ner. While he provides a
service for home builders
around the country, he pro-
vides a disservice to
humanity. His architecture
does not address the indi-
vidual uniqueness of differ-
ent parts of the country or
of different climates.
Instead, it promotes the
homogenizing of the coun-
try and the fulfillment of a
false American Dream: the
dream of living in a large
house in suburban sprawl.
He has created a large com-
pany that could be a valu-
able network for promoting
architecture appropriate for
climate—and energy-con-
sciousness. Instead, he has
created a monster that feeds
on suburban sprawl so he,
too, can live the American
Dream and drive a BMW
740i.

If we stop and examine
the historic architecture of
different parts of the coun-
try, there are valuable
lessons to be learned from
the large overhangs in wet
climates, the sleeping porch-
es of the South, and the ther-
mal mass of buildings in the
northern climate, to name a
few. These are examples of
topics that could educate
your readers. As a leading

architecture magazine, you
have a responsibility to
guide the architecture and
construction industry into a
responsible future.

Doug Graybeal, AIA
Cottle Graybeal Yaw
Architects

Basalt, Colo.

no time out

%" y husband has had his
! own residential prac-
tice in Westchester, N.Y., for
the past 30 years and enjoys
getting ra every month. But
I must confess that I sneak a
peek at it also, and particu-
larly focus on your editori-
als. They are wonderful and
always very timely.

Your recent editorial on a
slowdown being a great
opportunity to put more “art
in your architecture” (Janu-
ary/February, page 13) is
something my husband
always yearns for but, for-
tunately (or unfortunately),
has been too busy at times
to devote the time he’d like
to. Just as things started to
slow a bit following 9/11
and he was getting excited
about spending more time
“at the board,” he picked up
four new substantial jobs at
the beginning of January.
Just can’t win!

Keep up the great work!

Karyn K. Hensch
by e-mail

www.residentialarchitect.com
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A quality window reflects on the rest of

YOUR HOUSE.

It's amazing what a quality window can do for ceramic tile or
fancy cabinets. But choose a window that won’t perform over the
long run, and other quality touches don’t seem to matter.
WDMA-member windows make a home beautiful and efficient,

inside and out. Can a marble countertop do all that?

WINDOWS, DOORS AND SKYLIGHTS MATTER.

Ask your suppliers if they're members of the WDMA. For more
information about WDMA windows, doors and skylights,
call 800-223-2301 or visit our

Web site at www.wdma.com.

Window & Door Manufacturers Association
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AZEK Trimboards look, feel
and even sound like
premium clear lumber.
Edges are square. Each
piece is consistent and
uniform  throughout. ..with
no voids. AZEK comes in
the most popular trim and
sheet dimensions. AZEK
won't cup, warp, rot or
split. And AZEK makes a
great cornerboard for fiber-
cement and other sidings.

- TRIM IT.

AZEK is a cellular PVC
product and carries a
25-year warranty against
damage from water, salt
air, humidity or insects.
In fact, AZEK Trimboards
can be used in direct
contact with the ground
or masonry. For garage
doorjambs and other
moisture-prone applica-
tions, AZEK Trimboards
are your best choice.

Bend, rout, shape, mill or
mold AZEK to fit your
unique design needs. No
need for special tools.
AZEK resists chip outs
and edges stay smooth.
AZEK Trimboards can be
glued or nailed by a
hammer or nailgun. And
the entire length of each
piece is usable, so there’s

less waste.

AZEK Trimboards simply
look great and make any
project look better. AZEK
comes in popular low-
sheen white, but can be
painted or stained to
match any color scheme.
Best yet, AZEK is mainte-
nance-free and stays
beautiful for years. Install
AZEK and forget costly
callbacks to repair or
replace trim.

FOR TRIM, FASCIA & SOFFITS, THE ANSWER IS AZEK.

TRIMBOARDS

Circle no. 389

For more
information
about AZEK
Trimboards,
visit us on the
internet at
www.azek.con
or call toll-free

800-235-8320.

QUALITY.
DURABILITY.
WORKABILI
BEAUTY.



Only powerful windows and doors can survive the powers that be. You don't find many windows and doors as mighty as these
And for many reasons. Integrity” products have a strong frame made from a superior material called Ultrex.” So superior, in fact, it

prevents job-site hassles because it's durable, easy to install and able to maintain its appearance for years. Which also means

fewer callbacks. What's more, Integrity windows and doors are Energy Star qualified. The Ultrex and the Standard /\

Low E Il boast remarkably high insulating properties, making Integrity products the epitome of energy efficiency. 23




But does that mean they're all substance without style? Not even close. Their wood interiors await staining or finishing. There's

also a new white interior finish that's easy to work with. And you can paint the Ultrex finish to match exterior colors, too. Put

simply, Integrity products deliver what builders need from windows and doors. They look good. Withstand nature’s wrath.

=
And, most importantly, make your job a breeze. To find out more or see the complete line of Integrity products Integrltv

From Marvin

call 1-800-267-6941 (In Canada, 1-800-263-6161) or visit www.integritywindows.com. Built to perform. Windows and Doors
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tips and trends from the world of residential design

reinventing the suburbs

ryon Farm might have been a

* romantic name for just another
subdivision of faux farmhouses,

. triple-car garages, and man-
made ponds. But this 170-acre tract of
land outside Chicago is the real thing.
When architect Ed Noonan and his wife,
Eve, purchased the former dairy farm in
Michigan City, Ind., they wanted to
build a conservation community, protect-
ed from suburban clichés.

Noonan and his architectural firm,
Chicago Associates, Planners and Archi-
tects (CAPA), went to great lengths to
preserve 120 acres of
woods, meadows,
and ponds, including
I 80 acres still being
farmed. The firm

divided the remain-

Co-developers Ed and Eve Noonan
intend to stave off the suburbs with
their plan, which sets aside land
for farming and common space.

ing parcels into “set-

tlements” that follow

20 www.residentialarchitect.com

the lay of the land. Ecological sensitivity
was top priority. Noonan persuaded
Michigan City to approve a plan to
cleanse wastewater through four con-

structed wetlands, rather than connecting

Rendering: Courtesy Chicago Ass

to the city’s sewer system.
“In seven days, the sewer
water is certified clean
enough to swim in by the
state,” Noonan says.
“Then it’s pumped out to
irrigate the alfalfa fields.”
Another goal was to con-
trol cars, which are often clustered in
shared garages; footpaths connect the
homes in each community.

Since 1999, the concept has attracted a
diverse group of homeowners—30 so
far—ranging from singles to young fami-
lies and retirees. The Noonans also
encourage aesthetic diversity by allowing

people to hire their own architects. “One

guy wants to build a straw-bale house,”

Noonan says. “Other houses will be
tucked into a side of the dune. We're get-
ting incredibly interesting houses done by
architects, rather than a whole bunch of
two-story houses with fancy fronts.”
CAPA, too, has designed a half dozen
models that blend in with the varied

topography, ranging from lofts to four-

residential architect / april 2002
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that don't intrude on
their natural surround-
ings. A variety of hous-
es, cabins, and lofts

' will be sited for both
\x privacy and long views.

| Architects; Photos: Edward Noonan

bedroom homes and in price from $98,000
to $386,000. They re simply designed, typ-
ically with a screened porch, large gather-
ing room, and a steeply pitched roof remi-
niscent of old farmhouses.

Noonan calls the 150 building sites “land
condominiums.” Rather than a sized lot, the
buyer owns a house and an enclosed garden
and pays a fee to share the rest of the farm.
Areas not designated for building are being
deeded to the Tryon Institute, which is link-
ing up with local universities to do environ-
mental education. “It’s a big evolutionary
thing,” Noonan says. “We're trying to let
everything grow rather than being a serious

development.”—cheryl weber

residential architect / april 2002

home science projects

* ho says the commercial construction mar-
ket has a corner on high-tech products? Not
. . the NAHB Research Center. For the second
year in a row, the center sponsored the Innovative
Housing Technology Awards with Popular Science
magazine. The awards go to companies that have made
a significant contribution to residential construction and
building performance. This year’s winners include
Steven Winter Associates, for a fiber-optic daylighting
system, and Flex-Ability Concepts, for the Flex-C Trac
Curved Wall Forming System (right). Fast Track Foun-
dation Systems’ Anchorpanel Foundation System,
which retrofits existing foundations, and Broan-
NuTone’s whole-house air-quality product, Guardian-
Plus Air System, also won. Find out more about these
systems at www.nahbrc.org.—meghan drueding

Andrew Stephens

design online

ere comes another Web site promis-  purchasing information. “This is frustrating

ing to help you spec products. This ~ and time-consuming, and leads to higher

© one, however, has an international costs for clients,” she says.

| | panel of architects behind it and With e-interiors.net, information is col-

empha51zes products with contemporary lected in one extensive product database

styling. The site, www.e-interiors.net, calls that has search features, design capabilities,

itself an online reference library and prod- and purchasing information. When the site

ucts clearinghouse. is complete, design pros will be able to
“The site is simply responding to a save products in their own folder on the site

problem architects have—which is having and e-mail pages to clients.

easy access to sources,” says architect Ultimately, the site aims to serve as an

Alessandra Dini, director of U.S. opera- interactive tool. “A lot of the products

tions for e-interiors.net. have a 2-D or 3-D model, which means

According to Dini, architects and design-
ers spend too much time inefficiently
thumbing through catalogues, coordinating
layouts, and waiting for product specs and

you can download them into your render-
ings,” Dini says. Designers can then show
clients how products will look in their
projects.—nigel f. maynard
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A window, like a human face, has its own profile. Because we




From customized casing to a standard double hung, we build windows and doors to your exact MARVI N -9
L\*‘&

specifications. Visit www.marvin.com or call 1-800-236-9690 (in Canada, 1-800-263-6161. ~ Windows and Doors

©2002 Marvin Windows and Doors. All rights reserved. ®Registered trademark of Marvin Windows and Doors. Made {Or yol.l.‘.‘J
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calendar

2002 sunroom design awards
competition
entry deadline: june 30

The National Sunroom Association is holding its first
awards competition to recognize exceptional residential
or commercial sunroom design. The projects must have
been completed between January 1 and December 31,
2001. Winners will receive a cash prize. Call
785.271.0208 or visit www.nationalsunroom.org to enter.

gypsum board design
and construction

awards
entry deadline: ongoing
through december 31

Design and construction pros
are invited to submit residential
or nonresidential projects that
incorporate innovative gypsum-
board applications. Cash prizes
of $3,000 will be awarded;
plus, the first 40 qualified
entrants will receive a $250
early-entry bonus. For an entry
form, visit www.gypsum.org or
call 202.289.5440.

ruins: architecture

of time
architech gallery, chicago
april 4—june 1

An extensive collection of
18th-century etchings,
19th-century photographs,
and contemporary prints
and drawings chronicle the
architectural phenomena
that time has left in its
wake. Visit www.architech
gallery.com or call
312.475.1290 for additional
information.

Alex Fradkin: “Cabrini Green, 2001

www.residentialarchitect.com

ten shades of green
orange county museum of art, newport beach, calif.
april 6—june 29

Focusing on 10 key issues in green architecture, this
exhibition showcases a variety of building types,
including single-family and multifamily housing. The
10 issues address social, cultural, psychological, eco-
nomic, and technological dimensions of sustainable
architecture. For museum information, call
949.759.1122 or visit www.ocma.net.

forest leadership forum
cobb galleria, atlanta
april 25-27

Symposia, workshops, and an interactive resource
pavilion will address topics such as environmentally
conscious wood specification, sources of certified
wood products, and other resources to assist architects
in using eco-friendly wood. To register, visit
www.forestleadershipforum.org or call 503.224.2205.

seniors housing symposium 2002
caribe royale, orlando, fla.
may 1-3

Qs
The theme, “Building for Boomers &

Beyond: Redefining Youth, Redesign- S s
ing Housing,” will explore evolving hous-

ing needs. The conference, organized by the National
Association of Home Builders, targets architects, design-
ers, builders, and other industry professionals. Visit
www.ncosh.com or call 800.368.5242, ext. 8474.

continuing exhibits

Windshield: Richard Neutra’s House for John
Nicholas Brown Family, through April 14, Rhode
Island School of Design Museum, Providence, R.1.,
401.454.6500; ATA Expo 2002, May 9-11, Charlotte
Convention Center, Charlotte, N.C.,
202.626.7395; Olafur Eliasson—See-
ing Yourself Sensing, through May 21,
Museum of Modern Art, New York,
212.708.9400; Perfect Acts of Archi-
tecture, through May 26, San Francisco
Museum of Modern Art, 415.357.4000;
US Design, 1975-2000, through May

26, Denver Museum of Art, 720.865.5000.

4] I 8 :
Roger Thomas House 1997-98 by Mark
Mack, Mack Architects

residential architect / april 2002



Boardwalk’

COMPOSITE DECKING AND RAILING

Everything you need to design a great deck.

CertainTeed Boardwalk Composite Decking and Railing products are a complete system, from decking planks
and railing assemblies right down to the decorative post cap. Our system provides everything you need for design
and specification support, too. When you specify Boardwalk, your client receives these compelling benefits:

e National building code e Made of exclusive ¢ Virtually maintenance-free
approval (NER-576) PVC-based

EcoTech™ material

e Meets ADA recommendations

e Outstanding fastener retention for slip resistance

e Consistent quality * Class 1 fire rating * 10 year limited warranty
and appearance e Greater joist spans than other composites
Boardwalk is the ultimate decking lumber from CertainTeed, the #1 brand recognized by building professionals.

Exceptional performance makes Boardwalk the better choice for decks, railings, pool and spa surrounds, boat
docks and more. For information, please call 800-233-8990, code 106, or visit www.certainteed.com/bw106.

Certa ec H

A Quality Brand of CertainTeed C il . . . .
[ custy rand of Gortaon orporaton ©2002 CertainTeed Corporation Quality made certain. Satisfaction guaranteed.™
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home front

keeping in touch

" or many home buyers, the idea of a
'jhigh-tech house conjures up images of
a futuristic box filled with complex

I controls. BUILDER magazine, residen-
tial architect’s sister publication, decided to
go a different way with its Homelink at
SummerGrove show home, unveiled in
February at the International Builders’
Show in Atlanta. Architect Looney Ricks
Kiss of Memphis, Tenn., and the Atlanta
division of builder Morrison Homes teamed
up to create a residence with the character
and charm of an old home and the bells and
whistles of a new one.

“We didn’t want to just rename rooms,”
says J. Carson Looney, FAIA, principal at
Looney Ricks Kiss. Instead, he dropped
outdated spaces like formal separate living and dining areas and
the isolated home office, and created new, more useful rooms. A
communications center on the first floor, for example, can be
opened up to the dining room with pocket doors. “When the doors
are open, the dining room becomes an extended part of the com-
munications center, a place where kids can spread out their home-
work,” Looney says. “Close the doors, and you have your dining
room back again.” The dining room, in turn, opens into the
kitchen and a combination living room/great room. Without con-
suming a huge amount of square footage, these three zones pro-
vide most of the home’s public space. Other clever design ideas

Architect Carson Looney
took the concept of flexible
space to new heights

with the Homelink at
SummerGrove show home
(below). Opening the din-
ing room’s pocket doors
turns an elegant dining
space (left) into a hub of
activity.

include a light-filled back
stairway and a “parents’
room”—a getaway space
tucked into a quiet corner
of the house.

Of course, the 3,200-square-foot home is equipped with high-
speed Internet access, a home theater, and a whole-house network
incorporating lighting, appliances, home entertainment, and HVAC.
Its blend of mainstream charm and modern convenience proved to
be a hit with buyers: The home sold for its $695,000 asking price
before the show was over.—m.d.

Photos: James F. W

amazing glazing

ow would your clients like windows

. that keep themselves clean?

~ Window makers nationwide now
. have access to a new kind of glass

that claims to do just that. Introduced under

will be no streaking and no water spots.”
Despite the monikers, the glass products
don’t actually clean themselves. Rather,
“SunClean will facilitate a cleaner-looking
glass on a daily basis,” says Patrick J.

the brand names Activ, by Toledo, Ohio—
based Pilkington North America, and Sun-
Clean (pictured), by Pittsburgh-based PPG
Industries, the new glazing is purportedly
easier to clean and stays cleaner longer than
standard glass.

The two products use the same technolo-
gy—a coating of titanium dioxide that,
energized by the sun’s UV rays, loosens dirt

Self-cleaning glass promises to clean itself so
homeowners may not have to do the dirty work.

and causes water to “sheet” down the sur-
face. Rain or light spray from a garden hose
can then wash away organic materials.
“Homeowners won’t have to squeegee this
glass,” says John Gildea, Pilkington’s direc-
tor of marketing. “And when it dries, there

26 www.residentialarchitect.com

Kenny, PPG’s director of marketing for flat
glass products.

An installed window with Activ glass
would cost about 20 percent more than a
standard window, Gildea says. PPG has not
determined end costs, but says its research
shows that homeowners are willing to pay
more for windows made with the glass.
—n.fm.
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‘Butter ‘Up {(sw 6631}

ANNOUNCING A COMPLETELY NEW WAY
10 LOOK AT COLOR.

The New Sherwin-Williams COLOR System has more than 1,000 original colors
and new tools to help you specify them.

See your Sherwin-Williams Architectural Account Executive
or call 800-524-5979 to have a representative contact you.

The Colors. The Paint. The Possibilities™

www.sherwin-williams.com
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on the boards / tall tale

B n 1996, the city of Kuala Lumpur, Malaysia,
usurped Chicago’s position as home to the tallest
building in the world. Now, Skidmore Owings &

Merrill has a project on the boards that, if built as

planned, will surpass the 1,483-foot-tall Petronas

Towers and reestablish the Windy City’s claim.

The building, 7 South Dearborn, contains 108
floors and tops out at 1,550 feet. That’s without
the two digital broadcast antennae that extend
from its roof, which bring its total height to 2,000
feet. Unlike most skyscrapers, it features some res-
idential units—360 of them, to be exact. “There’s
a tremendous amount of housing being built with-
in a one-mile radius of
the site,” says Adrian
Smith, FAIA, the design
partner on the project.
“But this would be one
of the first all-new,
high-end residential
projects in the central
area of the city in the

past 20 years.”

28 www.residentialarchitect.com

© Steinkamp/Ballogg

7 South Dearborn’s innova-
tive, stayed-mast structural
system enabled Skidmore
Owings & Merrill to use rela-
tively few columns to stablilze
the structure. The strategy will
provide the owners of the
building’s 360 residential units
with uninterrupted views in all
directions.

Smith says the biggest
challenge involved in
including residential units
along with retail and office
components was finding a
way to slow the movement
of the tower in high winds.
He and the project team
addressed this issue
through the building’s dis-
tinctive structure, which
consists of a central core of reinforced concrete and can-
tilevered upper floors. Deep notches in its stainless-steel-and-
aluminum facade every 20 stories also help control velocity.

As with many skyscrapers on the boards, this one (from
Chicago - and Atlanta-based developer Scott Toberman) is

on hold at the moment—rm.d.
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Difference
that Lasts

Kolbe & Kolbe once again
sets the standard by introducing

the new HLS 9000 stainless steel

multipoint locking system. Designed for

swinging dOOI‘S, the o 'ﬁ 3000 hrs. Salt Spray Test
% Stainless Steel
i % before & after
] ¥l
stainless steel multipoint , ‘
!g ‘
| -
e
Ao : . 500 hrs. Salt Spray Test
. locking system boasts increased 1 btk o’
Y before & after
| il
durability while providing ‘ '
‘ . 7
{x ,'

maximum resistance to

corrosion. A difference that lasts year after year.

For more information on Kolbe & Kolbe

windows and doors visit our website at

swww.kolbe-kolbe.com or call

1-800-955-8177.

HLS 9000 supplied by

TL

Hardware Techuologies [id.
Amember of the HOPPE® Group

Kolb'e;-&l(.qlbe Millwork Co., Inc. b
. ~ Circle



CONVENTION

CARDLINAS

May 9 to 11

CHARLOTTE, NC
CHARLOTTE CONVENTION CENTER

* Visit www.AIA.org for complete up-to-
the-minute convention information and
to register online.

* Earn 18 LUs in just four days to fulfill ATA
membership requirements, including many
that qualify for HSW and state licensure.

* Access to over 500 leading-edge companies
showcasing products and services for the
design and construction industry all under
one roof!

* Visit “The Queen City” full of impressive
architecture and popular attractions.
Enjoy southern hospitality and warmth!

To gain free admission to AIA Expo2002 just fill out this short form and present it at the Expo Only Registration
Desk or mail to AlA Registration Agent, CompuSystems Inc., P.O. Box 591, Brookfield, IL 60513-0571 or fax to

708-344-4444. Pre-Registration deadline is April 12, 2002.

Please print or type clearly.

Name Title
(A)JAIA (B)[OFAIA (C)[JAssoc. AIA (D) [JHon. AIA  (E) [J Hon. FAIA  AIA Member Number

Professional Affiliation

Company

Address

City State Zip

Telephone Facsimile Email

Please note: this registration does not include admission to conference sessions.
Please extend this invitation to colleagues by duplicating this form.

For more information contact
AlA Information Central: 800-242-3837 Email: aiaexpo@mc-comm.com

NATIONAL CONVENTION AND EXPO

Please complete to help the AIA plan future conventions.

Title/Job Function (check one)

BA [ Principal/Partner

BB [0 Vice President/Associate
BC [ Manager

BD [0 Project Architect/Architect
BE [ Intern Architect

BF [ Interior Designer/Space Planner

BG [J Engineer

BH [O Specifier/Cost Estimator

Bl [OJ Landscape Architect

BJ [J Planner

BK [J Facility Manager

BL [J Consultant

BM [0 Administrator/Office Manager
BN [0 Educator/ Student

BO [ Other Technical

BP [J Other Non-technical

Type of Firm

CA [0 Architecture

CB O AEorE/A

CC O Interior Design/Space Planning

CD [0 Urban Planning/Architecture

CE [ Planning

CF [ Contractor/Builder/
Construction Management

CG O Facility Management/
Development

CH O Government

Cl [J Educational

CJ O Consulting

CK [ Other

Firm Employees (all offices)

DA O 1

DB O 2-8

DC 10-24

O

DD O 25-49
DE [J 50-100
DF [ More than 100

Buying Influence
EA [0 Final Decision
EB O Specify
EC O Recommend
ED O NoRole

Location of Firm's Work
FA [ Local

FB [ Regional

FC [ National

FD [O International

Primary Type of Work

GA O Commercial

GB [J Institutional

GC [ Residential

GD [ Industrial

GE O Cultural/Residential

GF [0 Transportation

GG [0 Non-construction Projects

Reasons for attending the AIA

Convention (check three that are

most important to you)

AA [0 Complete Continuing
Education Requirements

AB [0 Products and Services in
AIA Expo2002
AC [0 Networking with Colleagues
AD [0 General Session Topics
and Speakers
AE [0 Convention City
AF [0 Delegate to AlA Business

Sessions

Have you attended

past conventions?

HA O Yes, number attended
HB O No

Source Code - |



Tor i Shield

" Stay cooler. Save energy.

LP Radiant Barrier Sheathing

Spec TechShield"and breathe easier.

Did you know that you should spec TechShield® radiant barrier sheathing to help your
clients in the sunbelt save energy and keep their homes cooler? Radiant barrier
sheathing has the greatest effect on lowering radiant heat gain in
the attic, helping other energy-efficient features of the house work
better. However, all radiant barriers are not the same.

Some radiant barriers can hold moisture in the roof, but TechShield's

innovative incising process lets homes breathe easier. The
incisions in the aluminum allow moisture to escape, yet the panels
still keep up to 97% of the sun’s radiant heat from entering the home.
That can lower attic temperatures by as much as 30° and significantly
reduce energy usage.

So, now your homes and homeowners will breathe easier. Now that’s really cool.

LP and TechShield are trademarks of Louisiana-Pacific Corporation.

© 2002 Louisiana-Pacific Corporation. All rights reserved.

Specifications subject to change without notice.

Patent Nos.: US 6,251,495 B1; US 5,281,814 CirCIe no. 351

www.techshield.lpcorp.com

n

LP

Specialty Products




Imagine the Possibilities/

SIMPSON STRONG-WALL® SHEARWALL
PROVIDES STRENGTH AND FLEXIBLE DESIGN OPTIONS
ON FIRST AND SECOND FLOORS.

With load values significantly higher than traditional
shearwalls, Simpson Strong-Wall® can reduce the
amount of wall space required for shearwalls, allowing
for more windows and doors in your house designs.

* Open up the view.

e Let in more light.

* Visualize the design options.

e Available in 18-inch width in 8 and 9-foot heights.

* Available in 24, 32 and 48-inch widths and
8,9, 10 — and now in 12-foot heights!

For reinforcement where you need it—even on
the second floor—use Simpson Strong-Wall®
Shearwalls. They open new possibilities in design!

ICBO ES PFC-5485

Open your design options with Strong-Wall® Shearwalls.

m SIMPSON STRONG-TIE COMPANY INC.
800-999-5099  www.simpsonstrongwall.com
;ﬁ The World’s “No-Equal” Structural Connector Company

Circle no. 26 SSTM-5)
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Nee a bathroom? Got a closet?

No other toilet takes up less space than Tessera™. Its tank-in-the-wall design adds
an extra 9" of leg room, which creates a sizable advantage. Plus it has a quieter
flush than floor-mounted models. To find out more, call us at 1-800-225-7217.
The Tessera toilet from Geberit. Hang it in a closet and — voila — you’ve got a
bathroom. See us at KBIS booth #1956.

Geberit Manufacturing, Inc.

1100 Boone Dr., Michigan City, IN 46360

U.S.: Phone: 219.879.4466 * Toll-Free: 800.225.7217 » Fax: 219.872.8003 . E

Canada (Quebec only): Toll-Free: 866.748.4646 ® Fax: 514.648.8509
All other provinces: Phone: 219.879.4466 e Toll-Free: 800.225.7217 @ Fax: 219.872.8003

www.us.geberit.com Advanced plumbing technology
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perspective

newfound respect

building your own house is harder than it looks.

34

by david weingarten

" knew my perspective on
life had changed when an
= electric jackhammer—

.. the bigger, the better—
topped my Christmas wish
list. Like most architects,
my partner, Lucia Howard,
and I had long thought of
reworking our house in
Lafayette, Calif. But, as
with most architects, our
clients’ reworkings had
always come first. Like oth-
ers, we’d blithely imagined
this to be a project we’d
contract ourselves, employ-
ing our quarter century of
experience as residential
architects. And so, at the
culmination of a series of
events that now seem very
distant, perhaps prehistoric,
we broke ground on the
addition to our house dur-
ing the summer of 2001.

I am here to tell you that
nothing in my experience
prepared me for running a
construction project. The
early weeks and months of
the work revealed building
and designing to be essen-
tially unrelated enterprises,
with about as much in
common as rendering and,
well, jackhammering. The
truth is that the first part of
the job, through excavation
and rough concrete, was
mostly a matter of personal
survival.

Alan Weintraub

In addition to principals David Weingarten and Lucia Howard’s own house, Ace Architects’ work

includes this new, 3,000-square-foot custom home in Oakland, Calif.

practical
application
Ironically—very ironically—
among the most acute
challenges for me at that
point was gaining an
understanding of the archi-
tects’ drawings. Never

www.residentialarchitect.com

mind that those drawings
were our own, labored
over and carefully consid-
ered during the prior seven
years. There exists a radi-
cal disjunction between the
breezy abstractions of even
the most complete founda-

residential architect / april 2002

tion plan and finding your-
self gripping the business
end of an angry, flailing
concrete hose disgorging
nine yards of wet, sloppy,
incredibly heavy, highly
pressurized “mud.”
continued on page 36



ATTRACTION

Of course it's a downdraft. Why do you ask?

Experience the remarkable atiraction of Jenn-Air. For decades, we've been perfecting
downdraft ventilation to beautifully clear the air without an overhead hood
and give you the flexibility to create naturally striking designs. Our exclusive new range
also features a high-performance, dualspeed convection oven and a stunning,
frameless glass cooktop. For information, visit jennair.com or call 1-800-Jenn-Air.

And feel the attraction of downdraft for yourself.

% JENN-AR
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perspective

“for me, this was nothing

way of thinking, about as

36

less than a radically new

easy and intuitive as

In the maelstrom of con-
struction, some of the finer
points of the meticulous
design seemed less urgent
to me. Was it truly vital, for
instance, that a certain stair,
wall, and column share a
common height? I deter-
mined we would take the
easy way out and throw
this pretty conceit over-
board. Of course, the fram-
ing contractor refused to
give up on the architectural
idea and doggedly figured
it out.

With time, architects,
like anyone else, can learn
to build. Now, midway
through the job, perhaps
I’ve finally caught up with
it. I've stopped making
every decision based on the
sheer, overwhelming allure
of expedience.

I’ve also come to believe
1 was mistaken in my initial
conclusion that architecture
and construction are utterly

mastering arabic.”

different. In fact, dissimilar
though they are, both share
a common instinct for cre-
ativity—for imagining
something where there is
barely anything or nothing
at all. This extends through
every trade.

cast of characters
Though armed with a civil
engineer’s grading plan, [
was at something of a loss
when confronted with the
hillside where our dream
was to materialize. Not so
for Raul, the gentlemanly
excavator operator who cut
the site with breathtaking
agility. Only then did I
understand the role of cre-
ativity in digging a hole.
The concrete sub, the
youngest of seven Irish
brothers in the construction
game, originally trained as
an engineer. His work, at
bottom, is about imagining
voids—the hollow places
concrete settles as it lurches
from the pumper—while
the actual construction
(formwork) is superfluous
in the end. With concrete,
engineering drawings show
you where not to build. For
me, this was nothing less
than a radically new way of

Photo: Terry McCarthy

thinking, about as easy and
intuitive as mastering Ara-
bic. For the concrete guy, it
was everyday creativity.
The framer possesses the
mind of a chess grand mas-
ter, imagining the moves of
subsequent tradespeople

www.residentialarchitect.com

Margaret Majua

Weingarten’s experience acting as general contractor for the
in-progress addition to and renovation of his own home in
Lafayette, Calif., (above) has taught him just how difficult subcon-

tractors’ jobs are.

(electricians and plumbers,
drywallers, tile setters, car-
pet layers, and so on) in
order to locate precisely
every stud, joist, and rafter.
The graphic artist/metal-
worker, charged with build-
ing a set of circular stairs
reaching through three
floors, devised a level
assembled from three alu-
minum arcs and a laser to
fix the locations of treads
and risers. He offhandedly
mentioned that this instru-
ment, cooked up in his shop
and resembling an early
Renaissance astrolabe,
should be accurate to
1/10,000th of an inch.
Amid this humbling
onslaught of imaginative
responses to the problems
posed by our CADD-created
dreams, it is restorative to

residential architect / april 2002

hear subs say they enjoy
working on the project for
its creativity.

I enjoy working on this
project too, but will em-
brace the day it is complete.
A clever line in the movie
“Tootsie” has Dustin Hoff-
man’s character say he is a
better man for having been
a woman. I wonder what
having been a builder will
mean for this architect. 12

David Weingarten is a prin-
cipal at Ace Architects in
Oakland, Calif. He has
written two books on sou-
venir buildings, contributed
to Ten Houses: Ace Archi-
tects (Rockport Press,
2000), and is currently
working on a book about
the homes Charles Moore
designed for himsely.



herever you are, quality shows. This waterfront apartment happens to be in Bangkok,

Futeractive Design Thols

but would look just as inviting in Miami or Seattle. Its appeal is simple: beautiful (¢ VLT URE 2 570N

design and the warmih of stone. To order an 84-page catalog and our new Fireplace a\

Design Solutions” CD, visit www.culturedstone.com or call 800-644-4487.

© 2002 CULTURED STONE—A DIVISION OF OWENS CORNING MADE IN U.S.A.
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ore Sought After Than Gold.

L\

A

Alumax proudly offers the availability

of Brushed Nickel Finish, the circulating

media in today’s Bath Industry, on many of

our finest products.

ff”mw'ALUMAX The added options of custom sizes, configurations

and glass patterns afford the Alumax owner a solid

BATH ENCLOSURES ! .
e value for a pin-money investment.

a product of Alcoa

L] @) ) °
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OBDYKE

NEW
RAINSCREEN
FOR SIDEWALL
PROTECTION

| Home Slicker™ is the answer for protecting wall

systems from the damaging effects of moisture.
Wind-driven rain from the outside, moisture vapor from

the home’s interior, and corrosive surfactants that leak

from certain types of siding, usually remain trapped in
between siding and housewrap. This unvented moisture can cause mold and

mildew to develop, which can destroy building paper and housewraps, and can

be a health concern for residents.
Home Slicker’s unique three-dimensional matrix provides a continuous space

for drying, channels for drainage, and a thermal break for temperature and
pressure equalization, allowing moisture to escape

quickly before it damages the sidewall materials.

Wood, fiber cement and EIFS systems, as well | l

as brick and vinyl, are ideal for use with

Home Slicker. With quick, easy installation, H o ME
Home Slicker provides maintenance-free o
protection for the home. SLIc KER

HOW EXTERIOR WALLS
STAY DRY ON THE INSIDE

www.benjaminobdyke.com

800-523-5261
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Special Advertising Section

INDUSTRY CALENDAR OF EVENTS APRIL 2002

PROFESSIONAL INTEREST
AREA WORKSHOPS

Six Degrees of Collaboration

Sponsored by the Technology in Architectural
Practice PIA
April 5-6, in Washington, DC

Rapid developments in technology have
enabled firms to work in ways once considered
science fiction. Long-standing constraints of
time and distance are now overcome using an
array of products and services that improve
efficiency, communication, and coordination.
Through a series of case studies, plenary dis-
cussions, and concurrent lecture sessions,
attendees will have the opportunity to explore
and discuss the technologies and strategies
that foster collaboration.

The Classroom: De-evolution, Real
or Imagined

Sponsored by the Committee on Architecture
for Education

April 11-13, at University Park Hotel in
Cambridge, MA

Learning has never been confined to a class-
room, and it doesn't need four walls and a
blackboard to occur; yet we have relied prima-
rily on a traditional classroom model for gener-
ations. Now our places of learning are tapping
into our physical, social, environmental, and
cultural resources, and in the process creating
some nontraditional approaches to “the class-
room.” This conference will look at some of
these nontraditional environments, from ele-
mentary schools through college and beyond.
We will look locally to understand what is hap-
pening globally.

For more information contact Anieca Lord at
(202) 626-7487 or alord@aia.org

The KitchenAid Superba® KUDS01FKSS dishwasher has
earned the U.S. government’s stringent ENERGY STAR®
qualification and offers a stainless steel panel with a
matching Architect™ Series handle.

The Polara™ range from Whirlpool Corporation is the world’s
first range with refrigeration capabilities. Available as early as
July of 2002, the Polara™ represents an innovative pairing of
Whirlpool brand’s cooking and food preservation technologies.

1-800-253-1301

CONFERENCES AND SHOWS

| Las Vegas: Interventions and
Reinventions

An AIA Professional Practice Conference
Presented by the Committee on Design PIA
April 11-14, in Las Vegas, NV

A series of two conferences will visit two Nortl
American cities, Las Vegas and Montreal
Canada, and examine how divergent cultures
as well as past and present urban form, hav
influenced the built environment. Las Vegas i
a 20th-century city, and at the turn of the 21s
century it is one of the fastest growing cities il
the U.S. Because of the gaming industry, it i
also one of the principal centers for conven
tions. Montreal is the second oldest city il
North America, and its development was an
continues to be heavily influenced by its Frencl
heritage. A study of the contrasts betweel
these two cities, as well as within each city, wi
provide a look at each place as a legitimat
alternative to urban living.

| AIlA National Convention: Innovation
on Display

2002 AIA National Convention and Expo
May 9-11 in Charlotte, NC

The AIA’s Annual Convention and Expositior
is the premier event for building and desigt
industry professionals. With 144 continuin
education programs, 51 tours, 50+ speciz
events and added attractions, and over 50<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>