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'' I THOUGHT I KNEW EVERYTHING 
I WANTED IN MY NEW HOME. 

THEN MY ARCHITECT INTRODUCED 

ME TO THE PERSONAL VALETTh' SYSTEM?' 
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www.insideadvantage.com 

PERSONAL VALETTM CLOTHES VITALIZING SYSTEM. 

A REFRESHING IDEA FROM WHIRLPOOL CORPORATION. 

As a successful architect, you know today's homebuyers want more: more time, 

more convenience and more value. Now you can give them more of all three with the new 

Personal Vald" system from Whirlpool. In about 30 minutes, 1 they can have fresh-smelling 

clothes with dramatically fewer wrinkles. The Personal Valetrn system2 can cut ironing time 

and reduce trips to the dry cleaners. And that is a refreshing idea. Built into the laundry area, 

bedroom or master closet, the Personal Valef" system is an upgrade that proves its value to 

consumers. Plus it gives you a real edge in meeting a client's needs. 

The Personal Valef" system: one more convenience designed for today's busy lifestyles. 

To find out how you can getThe Inside Advantage,"' call Whirlpool at 800-253-3977 . 

... . - ~ ..... . 

• 
Personal ¥0/etTM 
CLOTHES VITALIZING SYSTEM 

1 RegularCare"' Cycles 
2 When used with Presiva~ Clothes C are Formula. 

® Presiva is a registered trademark of The Procter & Gamble Company. Circle no. 361 

© 2002 Whirlpool Corporation . All rights reserved.® Registered trademark/ TM Trademark of Whirlpool , U.S.A. 



''INFINITE'' 
... installation methods for any eave style. 
There really are as many ways to install 
COR-A-VENT's S-400 Strip Vent as there 
are eave construction details. ,~ 
1" x ll/2" x 4' cross section _,...,:-- .: · 
gives you maximum 0,-
soffit/eave ventilation .--; 
(9 sq. in/lineal foot) in 
a minimum space. 
S-400 fits narrow 
spaces where other vents 
can't, like zero overhangs. 
The durable 4' ~ 4._0 .. -----j 

PE sections are -­
available in 
black or white. (EDGE VIEW) 

It's crush resistant so you can 
install with a power nail gun. 
Pair up S-400 with any of 
COR-A-VENT's ridge vent prod­
ucts for an unbeatable system. 

Extended Overhang Application 

~ 
The Lender in Innovative Rooftop Ventilatione 

COR-A-VENT, INC. 

Zero Overhang Application 

P.O. Box 428 •Mishawaka, IN 46546-0428 
Phone: (800) 837-8368 •Fax: (800) 645-6162 

E-mail:ad@cor-a·vent.com • Website:www.cor-a·vent.com 
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0 N E 0 F N E W Y 0 R K'S PR E.M I -E R ARC H IT EC TS 

DISCUSSES VITRUVIUS, CREATIVE FREEDOM AND 

THE BEAUTY OF A SEAMLESS SINK. 

He's well-versed in the 

aesthetics of ancient Rome. 

He calls his architecture 

"classicism with a twist." 

And he's a firm believer in 

Corian® solid surfaces and 

Zodiaq® quartz surfaces. 

Meet Peter Pennoyer, 

a timeless architect for 

our time. 

Beauty, uti I ity, fitness. 

Pennoyer believes his 

buildings should embody 

the basic principles of 

beauty, uti I ity and fitness 

set forth by the Roman 

architect Vitruvius. With a strong residential focus, 

Peter's designs are as functional as they are stunning. 

How do Corian® and Zodiaq® surfaces live up to 

< · • .. ·, such principles? Quite well. "They stand the test 
• . • • . • • - I 

· · ~~;.~n .:! of time aesthetically and structurally," Pennoyer 

says. "And they're available in a wide range of unique colors and 

textures that make beautiful 

complements to traditional 

materials such as wood, 

tile and stone." 

Taking off from the past. 

"We let the past serve 

as a point of departure," 

says Pennoyer. "Our 

client can count on his 

house being singular in 

its guise." Corian® and 

Zodiaq® surfaces help 

achieve this aim. "The 

beauty of Corian® comes 

through in a great 

design," Pennoyer says. 

"Its flexibility lets you make the most of it. Zodiaq® provides a 

bold contrast with its crystalline look and brilliant colors." And 

with over 120 colors between them plus an array CQRIAN• 

of seamless sink options, our surfaces offer you 

the ultimate in creative freedom. Come explore 

the possibilities at corian.com or zodiaq.com. 

SOLi[) SU RF A CE S 

ZODIAQ 
QUA RT Z SUR FAC ES 

~ 
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from the editor 

clients' choice 
they'll spend on products, but will they pay for you? 

bys. claire conroy 

, · his is our annual issue 
about products. Unlike 
much of the home­

building process, home 
buyers understand products. 
They perceive the differ­
ence between a Sub-Zero 
refrigerator and a no-name 
model from Best Buys. 
They "get" the value of a 
well-designed product. 
They'll pay extra for an 
appliance that's more beau­
tiful, functional, and endur­
ing than its mundane coun­
terpart. What most home­
buyers don't "get" is archi­
tecture. Yes, they may grasp 
something about house 
style, and they appreciate 
the importance of good 
construction, but most don't 
have a clue why they 
should spend money on 
your professional services . 

I'm learning this first­
hand as I try to convince 
someone dear to me to hire 
an architect to design her 
custom home. She's a pro­
fessional accustomed to 
billing handsomely for her 
services, and she enjoys 
well-designed things. Still, 
she just doesn't get why she 
should spend a sixth or sev­
enth of her budget on an 
architect's work. To her, the 
service that architects pro­
vide is intangible or, at best, 
an expensive luxury. 

In some ways, products 
are your competition. Home­
buyers would rather cut out 
that superfluous design fee 
than do without the granite 
countertops, Viking range, 
and Bosch dishwasher. After 
all, they believe they can 
find a decent house plan 
through a book, Web site, or 
"custom" builder. If it's not 
exactly what they're looking 
for, the builder can tweak it 
for them. Or they can go to a 
design/build firm that swal­
lows the design fee to get the 
construction job. Ask them 
to spend $60,000 for full 
architectural services on a 
$400,000 house and they're 
apoplectic. Buyers want the 
money in the house, they'll 
say, not someone's pocket. 

I feel like I'm arguing 
with one of those people 
trapped in Plato's cave-the 
ones who think the shadows 
are beautiful enough 
because they've never seen 
the outside world. Maybe 
you can help me bolster my 
argument and get you that 
$60,000 fee. Here's what 
I've told her so far: 

Instead of plopping a 
generic plan down on your 
property, architects design 
the house to fit your site, 
your budget, and your 
lifestyle. They are problem 
solvers. They can find effi­
ciencies in design and con­
struction that will make the 

residential architect I april 2002 

house less costly to build. 
They can develop a footprint 
that gets you the space you 
want without consuming all 
of your valuable backyard. 
They can open up the house 
to light and breeze, but 
block the view of the neigh­
bors next door. They will 
also supervise construction 
of the house, watch-dogging 
the builders to make sure 
they 're building it right. 
Ultimately, they'll work on 
the house for at least a year 
and a half. And, frankly, 
they rarely charge enough 
for all the work they put into 
a project. Will that cont1ibu­
tion amount to XX dollars at 
resale? Well, how do you 
measure amorphous but vital 
qualities like pleasing pro­
portions, effortless function­
ality, and the simple, daily 

Mark Robert Halper 

delights of something 
designed well? You can add 
that Sub-Zero refrigerator a 
few years from now, but you 
can't so easily solve a 
flawed floor plan after the 
fact. Good design is a neces­
sity; nice products are the 
luxury. 

I guess it's another battle 
in a never-ending war: 
some people will get it; 
some just won't. If you 
think of any more ammuni­
tion, let me know. I haven't 
given up the fight. ra 

Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect , 
One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005; or e-mail me: 
ccomoy@hanley-wood.com. 

www.residentialarchitect.com 13 





letters 
keep those cards, letters, and e-mails coming, folks. 

best-laid plans? 

Y
our cover story in the 
January/February 
issue of ra (page 44) 

has me puzzled. As a fel­
low businessman, I certain­
ly can appreciate and 
respect the fine entrepre­
neurial success that "Mr. 
Plan Man" has achieved; 
however, I fail to under­
stand the architectural 
value his service provides 
to your publication's audi­
ence. Architects all too 
well recognize the promi­
nence of mainstream ordi­
nary and the American 
people's uncanny ability to 
exploit it. 

Is it your intention to 
promote 100,000 loose 
interpretations of American 

perhaps because they are 
like those harlequin 
romance novels you refer­
enced: an enticing, seduc­
tive cover for a hollow, 
unfulfilling story, with 
nothing but a few highlight­
ed "juicy parts" to remem­
ber them by? 

I enjoy your publication 
perhaps more than any of 
the dozens I receive each 

"architects all too well recognize the prominence 

of mainstream ordinary and the American 

people's uncanny ability to exploit it." 

Country architecture sub­
stantiated only by the pro­
lific overuse of Palladian 
windows and dormers, each 
one predetermining the 
occupant's lifestyle and 
quality of life? 

I wonder why only the 
firm's charming sketches 
were included in your pub­
lication and not photos of 
any of the thousands of 
completed projects. Is it 

month. Perhaps one might 
have expected to read this 
article appropriated in a 
small-business publication 
rather than one with such 
high standards of architec­
tural integrity. 

William E. S. Kaufman, 
AJA, NCARB 

Principal, 
WESKetch Architecture 

Millington, N.J. 
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a false american 
dream 
" am deeply disturbed by 

your January /February 
article on Donald A. Gard­
ner. While he provides a 
service for home builders 
around the country, he pro­
vides a disservice to 
humanity. His architecture 
does not address the indi­
vidual uniqueness of differ­
ent parts of the country or 
of different climates. 
Instead, it promotes the 
homogenizing of the coun­
try and the fulfillment of a 
false American Dream: the 
dream of living in a large 
house in suburban sprawl. 
He has created a large com­
pany that could be a valu­
able network for promoting 
architecture appropriate for 
climate-and energy-con­
sciousness. Instead, he has 
created a monster that feeds 
on suburban sprawl so he, 
too, can live the American 
Dream and drive a BMW 
740i. 

If we stop and examine 
the historic architecture of 
different pa.its of the coun­
try, there are valuable 
lessons to be leained from 
the large overhangs in wet 
climates, the sleeping porch­
es of the South, and the ther­
mal mass of buildings in the 
northern climate, to name a 
few. These are examples of 
topics that could educate 
your readers. As a leading 

architecture magazine, you 
have a responsibility to 
guide the architecture and 
construction industry into a 
responsible future. 

Doug Graybeal, AJA 

Cottle Graybeal Yaw 
Architects 

Basalt, Colo. 

no time out 
y husband has had his 
own residential prac­

tice in Westchester, N.Y., for 
the past 30 years and enjoys 
getting ra every month. But 
I must confess that I sneak a 
peek at it also, and particu­
larly focus on your editori­
als. They ai·e wonderful and 
always very timely. 

Your recent editorial on a 
slowdown being a great 
opportunity to put more "art 
in your architecture" (Janu­
ary/February, page 13) is 
something my husband 
always yearns for but, for­
tunately (or unfortunately), 
has been too busy at times 
to devote the time he'd like 
to. Just as things started to 
slow a bit following 9/11 
and he was getting excited 
about spending more time 
"at the board," he picked up 
four new substantial jobs at 
the beginning of January. 
Just can't win! 

Keep up the great work! 

Karyn K. Hens ch 
by e-mail 

www . residentialarchitect . com 15 
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Only powerful windows and doors can survive the powers that be. You don't find many windows and doors as mighty as these. 

And for many reasons. Integrity® products have a strong frame made from a superior material ca lled Ultrex~ So superior, in fact, it 

prevents job-site hass les because it's durable, easy to insta ll and able to maintain its appearance for years. Which also means 

fewer ca llbacks. What's more, Integrity windows and doors are Energy Star qualified. The Ultrex and the Standard~ 

Low E II boast remarkably high insulat,ng properties, making Integr ity products the epitome al energy elli ciency. ~ 



But does that mean they're all substance without style? Not even close. Their wood interiors await staining or fi nishing. There's 

also a new white interior finish that's easy to work wi th. And you can paint the U ltrex finish to match exterior colors, too. Put 

simply, Integrity products de live r what builders need from windows and doors. They look good. Withstand nature's wrath. 

And, most importantly, make your job a breeze. To find out more or see the complete line of Integrity products 

ca ll 1-800-267-6941 (In Canada, 1-800-263-6161) or vis it www.integritywindows.com. Built to perform. 
lntegr,iv 
Windows and Doors 
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horn front 
tips and trends from the world of residential design 

reinventing the suburbs 
ryon Farm might have been a the lay of the land. Ecological sensitivity 

romantic name for just another was top priority. Noonan persuaded 

subdivision of faux farmhouses, Michigan City to approve a plan to 

triple-car garages, and man- cleanse wastewater through four con-

made ponds. But this 170-acre tract of structed wetlands, rather than connecting 
Rendering: Courtesy Chicago Ass 

land outside Chicago is the real thing. to the city 's sewer system. 

When architect Ed Noonan and his wife, "In seven days, the sewer 

Eve, purchased the former dairy farm in water is certified clean 

Michigan City, Ind., they wanted to enough to swim in by the 

build a conservation community, protect- state,'' Noonan says. 

ed from suburban cliches. "Then it's pumped out to 

Noonan and his architectural firm, irrigate the alfalfa fields." 

Chicago Associates, Planners and Archi- Another goal was to con-

tects (CAPA), went to great lengths to trol cars, which are often clustered in guy wants to build a straw-bale house,'' 

preserve 120 acres of shared garages; footpaths connect the Noonan says. "Other houses will be 

woods, meadows, homes in each community. tucked into a side of the dune. We're get-

and ponds, including Since 1999, the concept has attracted a ting incredibly interesting houses done by 

80 acres still being diverse group of homeowners-30 so architects, rather than a whole bunch of 

fanned. The firm far-ranging from singles to young fami- two-story houses with fancy fronts." 

divided the remain- lies and retirees. The Noonans also CAPA, too, has designed a half dozen 

Co-developers Ed and Eve Noonan 
intend to stave off the suburbs with ing parcels into "set- encourage aesthetic diversity by allowing models that blend in with the varied 
their plan, which sets aside land 
for farming and common space. tlements" that follow 

20 www . residentialarchitect . com 

people to hire their own architects. "One topography, ranging from lofts to four-
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bedroom homes and in p1ice from $98,000 

to $386,000. They're simply designed, typ-

ically with a screened porch, large gather-

ing room, ai1d a steeply pitched roof remi-

niscent of old farmhouses. 

Noonan calls the 150 building sites "land 

condominiums." Rather than a sized lot, the 

buyer owns a house ai1d an enclosed garden 

and pays a fee to shai·e the rest of the farm. 

Areas not designated for building are being 

deeded to the Tryon Institute, which is link-

ing up with local universities to do environ-

mental education. "It's a big evolutionary 

thing,'' Noonai1 says. "We're trying to let 

everything grow rather than being a serious 

development."-cheryl weber 
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home science projects 
rv ho says the commercial construction mar-

.\ /r ket has a comer on high-tech products? Not 
"·· the NAHB Research Center. For the second 

year in a row, the center sponsored the Innovative 
Housing Technology Awards with Popular Science 
magazine. The awards go to companies that have made 
a significant contribution to residential construction and 
building performance. This year's winners include 
Steven Winter Associates, for a fiber-optic daylighting 
system, and Flex-Ability Concepts, for the Flex-C Trac 
Curved Wall Forming System (1ight). Fast Track Foun­
dation Systems' Anchorpanel Foundation System, 
which retrofits existing foundations, and Broan­
NuTone's whole-house air-quality product, Guardian­
Plus Air System, also won. Find out more about these 
systems at www.nahbrc.org.-meghan drueding 

design online 
ere comes another Web site promis­
ing to help you spec products. This 
one, however, has an international 
panel of architects behind it and 

emphasizes products with contemporary 
styling. The site, www.e-interiors.net, calls 
itself an online reference library and prod­
ucts cleaiinghouse. 

"The site is simply responding to a 
problem architects have-which is having 
easy access to sources," says architect 
Alessandra Dini, director of U.S. opera­
tions for e-interiors.net. 

According to Dini, architects and design­
ers spend too much time inefficiently 
thumbing through catalogues, coordinating 
layouts, and waiting for product specs and 
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Andrew Stephens 

purchasing information. "This is frustrating 
and time-consuming, and leads to higher 
costs for clients," she says. 

With e-interiors.net, information is col­
lected in one extensive product database 
that has search features, design capabilities, 
and purchasing information. When the site 
is complete, design pros will be able to 
save products in their own folder on the site 
and e-mail pages to clients. 

Ultimately, the site aims to serve as an 
interactive tool. "A lot of the products 
have a 2-D or 3-D model, which means 
you can download them into your render­
ings," Dini says. Designers can then show 
clients how products will look in their 
projects.-nigelf maynard 

The profcssiondl Wl~b to0l for interior design 
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From customized casing to a standard double hung, we build windows and doors to your exact 

specifications. Visit www.marvin.com or call 1-800-236-9690 (in Canada1 1-800-263-6161). 

©2002 Marvi n Windows and Doors. All rights reserved. ®Registered trademark of Marvin Windows and Doors. 
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calendar 
2002 sunroom design awards 
competition 
entry deadline: june 30 

The National Sunroom Association is holding its first 
awards competition to recognize exceptional residential 
or commercial sunroom design. The projects must have 
been completed between January 1 and December 31, 
2001. Winners will receive a cash prize. Call 
785.271 .0208 or visit www.nationalsunroom.org to enter. 

gypsum board design 
and construction 
awards 
entry deadline: ongoing 
through december 31 

Design and construction pros 
are invited to submit residential 
or nonresidential projects that 
incorporate innovative gypsum­
board applications. Cash prizes 
of $3,000 will be awarded; 
plus, the first 40 qualified 
entrants will receive a $250 
early-entry bonus. For an entry 
form, visit www.gypsum.org or 
call 202.289.5440. 

ruins: architecture 
of time 
architech gallery, chicago 
april 4-june 1 

An extensive collection of 
18th-century etchings, 
19th-century photographs, 
and contemporary prints 
and drawings chronicle the 
architectural phenomena 
that time has left in its 
wake. Visit www.architech 
gallery.com or call 
312.475.1290 for additional 
information. 

Alex Fradkin : "Cabrini Green, 2001 " 

www.residentialarchitect . com 

ten shades of green 
orange county museum of art, newport beach, calif. 
april 6-june 29 

Focusing on 10 key issues in green architecture, this 
exhibition showcases a variety of building types, 
including single-family and multifamily housing. The 
10 issues address social, cultural, psychological, eco­
nomic, and technological dimensions of sustainable 
architecture. For museum information, call 
949.759.1122 or visit www.ocma.net. 

forest leadership forum 
cobb galleria, atlanta 
april 25-27 

Symposia, workshops, and an interactive resource 
pavilion will address topics such as environmentally 
conscious wood specification, sources of certified 
wood products, and other resources to assist architects 
in using eco-friendly wood. To register, visit 
www.forestleadershipforum.org or call 503.224.2205. 

seniors housing symposium 2002 
caribe royale, orlando, fla. 
may 1-3 

The theme, "Building for Boomers & 
Beyond: Redefining Youth, Redesign­
ing Housing," will explore evolving hous-
ing needs. The conference, organized by the National 
Association of Home Builders, targets architects, design­
ers, builders, and other industry professionals. Visit 
www.ncosh.com or call 800.368.5242, ext. 8474. 

continuing exhibits 
Windshield: Richard Neutra's House for John 
Nicholas Brown Family, through April 14, Rhode 
Island School of Design Museum, Providence, R.I. , 
401.454.6500; AIA Expo 2002, May 9-11, Charlotte 
Convention Center, Charlotte, N.C., 
202.626.7395; Olafur Eliasson-See-
ing Yourself Sensing, through May 21, 
Museum of Modern Art, New York, 
212.708.9400; Perfect Acts of Archi­
tecture, through May 26, San Francisco 
Museum of Modern Art, 415.357.4000; 
US Design, 1975-2000, through May 
26, Denver Museum of Art, 720.865.5000. 

Roger Thomas House 1997-98 by Mark 
Mack, Mack Architects 
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Boardwalk® 
COMPOSITE DECKING AND RAILING 

Everything you need to design a great deck. 
Certain Teed Boardwalk Composite Decking and Railing products are a complete system, from decking planks 

and railing assemblies right down to the decorative post cap. Our system provides everything you need for design 

and specification support, too . When you specify Boardwalk, your client receives these compelling benefits: 

•National building code 
approval (NER-576) 

• Outstanding fastener retention 

• Consistent quality 

• Made of exclusive 
PVC-based 
Eco Tech TM material 

• Class 1 fire rating 

•Virtually maintenance-free 

• Meets ADA recommendations 

for slip resistance 

• 10 year limited warranty 

and appearance • Greater joist spans than other composites 

Boardwalk is the ultimate decking lumber from CertainTeed, the #l brand recognized by building professionals. 

Exceptional performance makes Boardwalk the better choice for decks, railings, pool and spa surrounds, boat 
docks and more. For information, please call 800-233-8990, code 106, or visit www.certainteed.com/bwl06. 

Certa: ee Iii 
A Quality Brand of CertainTeed Corporation 

© 2002 CertainTeed Corporation Quality made certain. ~atisfaction guaranteed.TM 
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keeping in touch 

.... or many home buyers, the idea of a 
high-tech house conjures up images of 
a futuristic box filled with complex 
controls. BUILDER magazine, residen-

tial architect's sister publication, decided to 
go a different way with its Homelink at 
SummerGrove show home, unveiled in 
February at the International Builders' 
Show in Atlanta. Architect Looney Ricks 
Kiss of Memphis, Tenn., and the Atlanta 
division of builder Morrison Homes teamed 
up to create a residence with the character 
and charm of an old home and the bells and 
whistles of a new one. 

"We didn't want to just rename rooms," 
says J. Carson Looney, FAIA, principal at 
Looney Ricks Kiss. Instead, he dropped 
outdated spaces like formal separate living and dining areas and 
the isolated home office, and created new, more useful rooms. A 
communications center on the first floor, for example, can be 
opened up to the dining room with pocket doors. "When the doors 
are open, the dining room becomes an extended part of the com­
munications center, a place where kids can spread out their home­
work," Looney says. "Close the doors, and you have your dining 
room back again." The dining room, in turn, opens into the 
kitchen and a combination living room/great room. Without con­
suming a huge amount of square footage, these three zones pro­
vide most of the home's public space. Other clever design ideas 

amazing glazing 
ow would your clients like windows 
that keep themselves clean? 

Window makers nationwide now 

include a light-filled back 
stairway and a "parents' 
room"-a getaway space 
tucked into a quiet corner 
of the house. 

Architect Carson Looney 
took the concept of flexible 
space to new heights 
with the Homelink at 
SummerGrove show home 
(below). Opening the din­
ing room's pocket doors 
turns an elegant dining 
space (left) into a hub of 
activity. 

Photos: James F. Wi 

Of course, the 3,200-square-foot home is equipped with high­
speed Internet access, a home theater, and a whole-house network 
incorporating lighting, appliances, home entertainment, and HVAC. 

Its blend of mainstream charm and modern convenience proved to 
be a hit with buyers: The home sold for its $695,000 asking p1ice 
before the show was over.-m.d. 

will be no streaking and no water spots." 

have access to a new kind of glass 
that claims to do just that. Introduced under 
the brand names Activ, by Toledo, Ohio­
based Pilkington North America, and Sun­
Clean (pictured), by Pittsburgh-based PPG 
Industries, the new glazing is purportedly 
easier to clean and stays cleaner longer than 
standard glass. 

Self-cleaning glass promises to clean itself so 
homeowners may not have to do the dirty work. 

Despite the monikers, the glass products 
don't actually clean themselves. Rather, 
"SunClean will facilitate a cleaner-looking 
glass on a daily basis," says Patrick J. 
Kenny, PPG's director of marketing for flat 
glass products. 

The two products use the same technolo­
gy-a coating of titanium dioxide that, 
energized by the sun's UV rays, loosens dirt 

26 www.residentialarchitect.com 

and causes water to "sheet" down the sur­
face. Rain or light spray from a garden hose 
can then wash away organic materials. 

"Homeowners won't have to squeegee this 
glass," says John Gildea, Pilkington's direc­
tor of marketing. "And when it dries, there 

An installed window with Activ glass 
would cost about 20 percent more than a 
standard window, Gildea says. PPG has not 
determined end costs, but says its research 
shows that homeowners are willing to pay 
more for windows made with the glass. 
-n.fm. 
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4Butter Up {sw 6681} 

cANNOUNCING A COMPLETELY NEW WAY 
TO LOOK AT COLOR. 

The New Sherwin-Williams COLOR System has more than 1,000 original colors 
and new tools to help you specify them. 

See your Sherwin-Williams Architectural Account Executive 

or call 800-524-5979 to have a representative contact you. 

The Colors. The Paint. The Possibilities~" 
www.sherwin-williams.com 
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on the boards I tall tale 

• n 1996, the city of Kuala Lumpur, Malaysia, 

I usurped Chicago's position as home to the tallest 

building in the world. Now, Skidmore Owings & 

Merrill has a project on the boards that, if built as 

planned, will surpass the 1,483-foot-tall Petronas 

Towers and reestablish the Windy City's claim. 

The building, 7 South Dearborn, contains 108 

floors and tops out at 1,550 feet. That's without 

the two digital broadcast antennae that extend 

from its roof, which bring its total height to 2,000 

feet. Unlike most skyscrapers, it features some res-

idential units-360 of them, to be exact. "There's 

a tremendous amount of housing being built with-

in a one-mile radius of 

the site," says Adrian 

Smith, FAIA, the design 

partner on the project. 

"But this would be one 

of the first all-new, 

high-end residential 

projects in the central 

area of the city in the 

past 20 years." 

28 www.residentialarchitect.com 

© Steinkamp/Ballogg 

7 South Dearborn 's innova­
tive, stayed-mast structural 
system enabled Skidmore 
Owings & Merrill to use rela­
tively few columns to stablilze 
the structure. The strategy will 
provide the owners of the 
building's 360 residential units 
with uninterrupted views in all 
directions. 

Smith says the biggest 

challenge involved in 

including residential units 

along with retail and office 

components was finding a 

way to slow the movement 

of the tower in high winds. 

He and the project team 

addressed this issue 

through the building's dis-

tinctive structure, which 

consists of a central core of reinforced concrete and can-

tilevered upper floors. Deep notches in its stainless-steel-and-

aluminum facade every 20 stmies also help control velocity. 

As with many skyscrapers on the boards, this one (from 

Chicago - and Atlanta-based developer Scott Toberman) is 

on hold at the moment-m.d. 

residential architect I april 2002 



A 
Difference 

that Lasts 

Kolbe & Kolbe once again 

sets the standard by introducing 

the new HLS 9000 stainless steel 

multipoint locking system. Designed for 

swinging doors, the 

stainless steel multipoint 

durabillcy }Vhile providing 
',!'\ ! 

;I , 

3000 hrs. Salt Spray Test 
Stainless Steel 
before & after 

500 hrs. Salt Spray Test 
Yellow Zinc Dichromate 

before & after 

']~ corrosion. A. difference that lasts year after .year. 

For more information on Kolbe & Kolbe 

·• www.k9lbe~kolbe.com or call 

HLS 9000 supplied 

HTL 
H:mhvarc Tc<:lmololtie-i Ud. 

A member of the MOPPCQ Group 



THE AMERICAN INSTITUTE OF ARCHITECTS 

NATIONAL CONVENTION AND E X P 0 

002 
May9to11 

EX 
PO 
CAROLINAS 

CHARLOTTE, NC 
CHARLOTTE CONVENTION CENTER 

• Visit www.AIA.org for complete up-to­
the-minute convention information and 
to register online. 

• Earn 18 LUs in just four days to fulfill AIA 
membership requirements, including many 
that qualify for HSW and state licensure. 

• Access to over 500 leading-edge companies 
showcasing products and services for the 
design and construction industry all under 
one roof! 

• Visit "The Queen City" full of impressive 
architecture and popular attractions. 
Enjoy southern hospitality and warmth! 

To gain free admission to AIA Expo2002 just fill out this short form and present it at the Expo Only Registration 
Desk or mail to AIA Reg istration Agent, CompuSystems Inc. , P.O. Box 591, Brookfield, IL 60513-0571 or fax to 
708-344-4444. Pre-Registration deadline is April 12, 2002. 

Please print or type clearly. 

Name Title 

(A) D AIA (B) D FAIA (C) D Assoc. AIA (0) D Hon. AIA (E) D Hon. FAIA AIA Member Number 

Professional Affiliation 

Company 

Address 

City State Zip 

Te lephone Facs imile 

Please note: this registration does not include admission to conference sessions. 
Please extend this invitation to colleagues by duplicating this form. 

For more information contact 
AIA Information Central: 800-242-3837 Email: aiaexpo@mc-comm.com 

Email 

Please complete to help the AIA plan future conventions. 

litle/Job Function !check one) 
BA D Principal/Partner 
BB D Vice President/Associate 
BC D Manager 
BD D Project Architect/Architect 
BE D Intern Architect 
BF D Interior Designer/Space Planner 
BG D Engineer 
BH D Specifier/Cost Estimator 
Bl D Landscape Architect 
BJ D Planner 
BK D Facility Manager 
BL D Consultant 
BM D Administrator/Office Manager 
BN D Educator/ Student 
BO D Other Technical 
BP D Other Non-technical 

Type of Firm 
CA D Architecture 
CB 0 NE or E/A 
CC D Interior Design/Space Planning 
CD D Urban Planning/Architecture 
CE D Planning 
CF D Contractor/Builder/ 

Construction Management 
CG D Facility Management/ 

Development 
CH D Government 
Cl D Educational 
CJ D Consulting 
CK O Other 

Firm Employees !all offices) 

DA 0 1 
DB D 2-9 
DC D 10-24 
DD D 25-49 
DE D 50-100 
DF D More than 100 

Buying Influence 
EA D Final Decision 
EB D Specify 
EC D Recommend 
ED 0 No Role 

Location of Firm's Work 
FA D Local 
FB D Regional 
FC D National 
FD D International 

Primary Type of Work 
GA D Commercial 
GB D Institutional 
GC D Residential 
GD D Industrial 
GE D Cultural/Residential 
GF D Transportation 
GG D Non-construction Projects 

Reasons for attending the AIA 
Convention !check three that are 
most important to you) 
AA D Complete Continuing 

Education Requirements 
AB D Products and Services in 

AIA Expo2002 
AC D Networking with Colleagues 
AD D General Session Topics 

and Speakers 
AE D Convention City 
AF D Delegate to AIA Business 

Sessions 

Have you attended 
past conventions? 
HA D Yes, number attended __ 
HB D No 

Source Code - ~ 



Spec TechShield® and breathe easier. 

Did you know that you should spec TechShield® radiant barrier sheathing to help your 
clients in the sunbelt save energy and keep their homes cooler? Radiant barrier 

sheathing has the greatest effect on lowering radiant heat gain in 
the attic , helping other energy-efficient features of the house work 
better. However, all radiant barriers are not the same. 

Some radiant barriers can hold moisture in the roof, but TechShield's 
innovative incising process lets homes breathe easier. The 

incisions in the aluminum allow moisture to escape, yet the panels 
still keep up to 97% of the sun's radiant heat from entering the home. 

That can lower attic temperatures by as much as 30° and significantly 
reduce energy usage. 

So, now your homes and homeowners will breathe easier. Now that's really cool. 

LP and TechShield are trademarks of Louisiana-Pacific Corporation. 
© 2002 Louisiana-Pacific Corporation. All rights reserved 
Specifications subject to change without notice. 
Patent Nos.: US 6,251,495 Bl ; US 5,281 ,814 

www. tech shield. lpcorp. com 
Circle no. 351 LP 

Specialty Products 



SIMPSON STRONG-WALL® SMEARWALL 
~REIVIDES STRENGTH AND rLEXIBLE DESIGN LlPTIEINS 

ON FIRST AND SECOND FLOORS. 

With load values significantly higher than traditional 
shearwalls, Simpson Strong-Wall® can reduce the 
amount of wall space required for shearwalls, allowing 
for more windows and doors in your house designs. 

• Open up the view. 

•Let in more light. 

• Visualize the design options. 

•Available in 18-inch width in 8 and 9-foot heights. 

•Available in 24, 32 and 48-inch widths and 
8, 9, 1 O - and now in 12-foot heights! 

For reinforcement where you need it-even on 
the second floor-use Simpson Strong-Wall® 
Shearwalls. They open new possibilities in design! 

ICBO ES PFC-5485 

SIMPSON 
Strong:..Tie 

CONNECTORS 
® 

Open your design options with Strong-Wall® Shearwalls. 

SIMPSON STRONG· TIE COMPANY INC. 
800-999-5099 • www.simpsonstrongwall.com 
:;C The World's "No-Equal" Structural Connector Company 
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Nee a bathroom? Got a closet? 

No other toilet takes up less space than Tessera™. Its tank- in-the-wall design adds 

an extra 9" of leg room , which creates a sizable advantage. Plus it has a qu ieter 

flush than floor-mounted models. To find out more, call us at 1-800-225-7217. 

The Tessera toilet from Geberit. Hang it in a closet and - voila - you've got a 

bathroom. See us at KBIS booth #1956. 

Geberit Manufacturing, Inc. 
1100 Boone Dr., Michigan City, IN 46360 
U.S.: Phone: 219.879.4466 • Toll-Free: 800.225. 7217 • Fax: 219.872.8003 
Canada (Quebec only) : Toll-Free: 866 .748.4646 •Fax: 514.648.8509 
All other provinces: Phone: 219.879.4466 •Toll-Free : 800.225.72 17 • Fax: 219.872 .8003 
www. us . geberit. com 
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newfound respect 
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building your own house is harder than it looks. 

by david weingarten 

knew my perspective on 
life had changed when an 
electric jackhammer­
the bigger, the better-

topped my Christmas wish 
list. Like most architects, 
my partner, Lucia Howard, 
and I had long thought of 
reworking our house in 
Lafayette, Calif. But, as 
with most architects, our 
clients' reworkings had 
always come first. Like oth­
ers, we'd blithely imagined 
this to be a project we'd 
contract ourselves, employ­
ing our quarter century of 
experience as residential 
architects. And so, at the 
culmination of a series of 
events that now seem very 
distant, perhaps prehistoric, 
we broke ground on the 
addition to our house dur­
ing the summer of 2001. 

I am here to tell you that 
nothing in my experience 
prepared me for running a 
construction project. The 
early weeks and months of 
the work revealed building 
and designing to be essen­
tially unrelated enterprises, 
with about as much in 
common as rendering and, 
well, jackhammering. The 
truth is that the first part of 
the job, through excavation 
and rough concrete, was 
mostly a matter of personal 
survival. 

Alan Weintraub 

In addition to principals David Weingarten and Lucia Howard's own house, Ace Architects' work 
includes this new, 3,000-square-foot custom home in Oakland, Calif. 

practical 
appl ication 
Ironically- very ironically­
among the most acute 
challenges for me at that 
point was gaining an 
understanding of the archi­
tects' drawings. Never 

mind that those drawings 
were our own, labored 
over and carefully consid­
ered during the prior seven 
years. There exists a radi­
cal disjunction between the 
breezy abstractions of even 
the most complete founda-

tion plan and finding your­
self gripping the business 
end of an angry, flailing 
concrete hose disgorging 
nine yards of wet, sloppy, 
incredibly heavy, highly 
pressurized "mud." 

continued on page 36 
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perspective 

In the maelstrom of con­
struction, some of the finer 
points of the meticulous 
design seemed less urgent 
to me. Was it truly vital, for 
instance, that a certain stair, 
wall, and column share a 
common height? I deter­
mined we would take the 
easy way out and throw 
this pretty conceit over­
board. Of course, the fram­
ing contractor refused to 
give up on the architectural 
idea and doggedly figured 
it out. 

With time, architects, 
like anyone else, can learn 
to build. Now, midway 
through the job, perhaps 
I've finally caught up with 
it. I've stopped making 
every decision based on the 
sheer, overwhelming allure 
of expedience. 

I've also come to believe 
I was mistaken in my initial 
conclusion that architecture 
and construction are utterly 

"for me, this was nothing 

less than a radically new 

wa~ of t~nki~j, __ about as 

. eaS'y arid intuitive as 

maste1ing arabic." 

different. In fact, dissimilar 
though they are, both share 
a common instinct for cre­
ativity-for imagining 
something where there is 
barely anything or nothing 
at all. This extends through 
every trade_ 

cast of characters 
Though armed with a civil 
engineer's grading plan, I 
was at something of a loss 
when confronted with the 
hillside where our dream 
was to materialize. Not so 
for Raul, the gentlemanly 
excavator operator who cut 
the site with breathtaking 
agility. Only then did I 
understand the role of cre­
ativity in digging a hole. 

The concrete sub, the 
youngest of seven Irish 
brothers in the construction 
game, originally trained as 
an engineer. His work, at 
bottom, is about imagining 
voids-the hollow places 
concrete settles as it lurches 
from the pumper-while 
the actual construction 
(formwork) is superfluous 
in the end. With concrete, 
engineering drawings show 
you where not to build. For 
me, this was nothing less 
than a radically new way of 

Photo: Terry McCarthy 

thinking, about as easy and 
intuitive as mastering Ara­
bic. For the concrete guy, it 
was everyday creativity. 

The framer possesses the 
mind of a chess grand mas­
ter, imagining the moves of 
subsequent tradespeople 
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Margaret Majua 

Weingarten's experience acting as general contractor for the 
in-progress addition to and renovation of his own home in 
Lafayette, Calif., (above) has taught him just how difficult subcon­
tractors' jobs are. 

(electricians and plumbers, 
drywallers, tile setters, car­
pet layers, and so on) in 
order to locate precisely 
every stud, joist, and rafter. 

The graphic artist/metal­
worker, charged with build­
ing a set of circular stairs 
reaching through three 
floors, devised a level 
assembled from three alu­
minum arcs and a laser to 
fix the locations of treads 
and risers. He offhandedly 
mentioned that this instru­
ment, cooked up in his shop 
and resembling an early 
Renaissance astrolabe, 
should be accurate to 
1/1 O,OOOth of an inch. 

Amid this humbling 
onslaught of imaginative 
responses to the problems 
posed by our CA.DD-created 
dreams, it is restorative to 

hear subs say they enjoy 
working on the project for 
its creativity. 

I enjoy working on this 
project too, but will em­
brace the day it is complete. 
A clever line in the movie 
"Tootsie" has Dustin Hoff­
man's character say he is a 
better man for having been 
a woman. I wonder what 
having been a builder will 
mean for this architect. ra 

David Weingarten is a prin­
cipal at Ace Architects in 
Oakland, Calif. He has 
written two books on sou­
venir buildings, contributed 
to Ten Houses: Ace Archi­
tects (Rockport Press, 
2000 ), and is currently 
working on a book about 
the homes Charles Moore 
designed.for himse~f 
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Alumax proudly offers the availability 

of Brushed Nickel Finish, the circulating 

media in today's Bath Industry, on many of 

our finest products. 

The added options of custom sizes, configurations 

and glass patterns afford the Alumax owner a solid 

value for a pin-money investment. 

1617 N. Washington • P.O. Box 40 • Magnolia, AR 71753 
870/234-4260 • FAX 870/234-3181 • www.alumaxbath.com • e-mail : alumaxlt @ipa.net 
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NEW 
RAINSCREEN 
FOR SIDEWALL 
PROTECTION 

Home Slicker""" is the answer for protecting wall 

systems from the damaging effects of moisture. 

Wmd-driven rain from the outside, moisture vapor from 

the home's interior, and corrosive surfactants that leak 

from certain types of siding, usually remain trapped in 

between siding and housewrap. This unvented moisture can cause mold and 

mildew to develop, which can destroy building paper and housewraps, and can 

be a health concern for residents. 

H ome Slicker's unique three-dimensional matrix provides a continuous space 

for drying, channels for drainage, and a thermal break for temperature and 

pressure equalization, allowing moisture to escape 

quickly before it damages the sidewall materials. 

Wood, fiber cement and EIFS systems, as well It_ as brick and vinyl, are ideal for use with 

H ome Slicker. With quick, easy installation, 

Home Slicker provides maintenance-free 

protection for the home. 

HOME 
SLICKERM 

HOW EXTERIOR WALLS 
STAY DRY ON THE INSIDE 

www.beniaminobdyke.com 
800-523-5261 
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Special Advertising Section 

INDUSTRY CALENDAR OF EVENTS APRIL 2002 

PROFESSIONAL INTEREST 
AREA WORKSHOPS 

I Six Degrees of Collaboration 

Sponsored by the Technology in Architectural 
Practice PIA 

April 5-6, in Washington, DC 

Rapid developments in technology have 

enabled firms to work in ways once considered 
science fiction. Long-standing constraints of 
time and distance are now overcome using an 
array of products and services that improve 

efficiency, communication, and coordination. 

Through a series of case studies, plenary dis­
cussions, and concurrent lecture sessions, 

attendees will have the opportunity to explore 

and discuss the technologies and strategies 
that foster collaboration. 

I The Classroom: De-evolution, Real 
or Imagined 

Sponsored by the Committee on Architecture 
for Education 
April 11-13, at University Park Hotel in 

Cambridge, MA 

Learning has never been confined to a class­
room, and it doesn't need four walls and a 

blackboard to occur; yet we have relied prima­
rily on a traditional classroom model for gener­
ations. Now our places of learning are tapping 
into our physical, social, environmental , and 
cultural resources, and in the process creating 
some nontraditional approaches to "the class­
room." This conference will look at some of 
these nontraditional environments, from ele­
mentary schools through college and beyond. 

We will look locally to understand what is hap-

pening globally. ~ 

For more information contact Anieca Lord at 
(202) 626-7 487 or alord@aia.org 

Call 

1-800-253-1301 

The KitchenAid Superba® KUDS01 FKSS dishwasher has 
earned the U.S. government's stringent ENERGY STAR® 
qualification and offers a stainless steel panel w ith a 
matching Architect™ Series handle. 

The Polara™ range from Whirlpool Corporation is the world's 
first range w ith refrigeration capabi lities. Available as early as 
July of 2002, the Polara™ represents an innovative pairing of 
Whirlpool brand's cooking and food preservation technologies. 

Visit 

www.insideadvantage.net 

CONFERENCES AND SHOWS 

I Las Vegas: Interventions and 
Reinventions 

An AIA Professional Practice Conference 
Presented by the Committee on Design PIA 
April 11-14, in Las Vegas, NV 

A series of two conferences will visit two Nortl 
American cities, Las Vegas and Montreal 
Canada, and examine how divergent cultures 
as well as past and present urban form, hav1 
influenced the built environment. Las Vegas i: 
a 20th-century city, and at the turn of the 21 s 
century it is one of the fastest growing cities ir 

the U.S. Because of the gaming industry, it i: 
also one of the principal centers for conven 

tions. Montreal is the second oldest city ir 
North America, and its development was anc 

continues to be heavily influenced by its Frencl 

heritage. A study of the contrasts betweer 
these two cities, as well as within each city, wi 

provide a look at each place as a legitimati 
alternative to urban living. 

I AIA National Convention: Innovation 
on Display 

2002 AIA National Convention and Expo 
May 9-11 in Charlotte, NC 

The AIA's Annual Convention and Expositior 
is the premier event for building and desigr 
industry professionals. With 144 continuin~ 
education programs, 51 tours, 50+ specia 
events and added attractions, and over SOC 

leading-edge companies exhibiting valuabl( 

products and services, you'll find plenty o 
challenging and fascinating activities. For < 

comprehensive listing of all the convention '~ 

activities, visit www.aiaconvention.com 
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Sure, it'd be easier to not sweat 

such details. But that would hurt 
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the reputations of the professionals 

who specify and install th em. 
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specing with a conscience 
it's easy to forget, but mother earth is your client too. 

by cheryl weber 

enry David Thoreau 
'. · once said, "What is 
: . the good of having a 

nice house without a decent 
planet to put it on?" It's a 
question architects confront 
in one form or another 
every time they site a 
house, design it, and spec 
its parts. For those who 
struggle with their profes­
sional responsibility to cre­
ate not only a beautiful, 
program-specific home but 
one that's easy on the 
earth's resources, too, their 
work can feel like a com­
promise at best. 

Indeed, it's the rare client 
wish list that includes, along 
with finishes and square 
footage, instructions to make 
the most of natural mate1ials, 
air quality, and local ecolo­
gy. So it's up to architects to 
put the pieces together intel­
ligently, creating a house 
that's as ecologically mind­
ful as it is artful. 

On its most basic level, 
environmental design is 
something good architects 
have always done, whether 
it's making floor plans as 
efficient as possible, using 
exotic materials sparingly, 
or siting a house for pas­
sive heating and cooling. 
For architect James Cutler, 
FATA, Seattle, the issue is 
best understood in terms of 
semantics . "Our words 

play a bit part in our ability 
to destroy the planet," he 
says. "Architects refer to 
the site, but when we use 
the word ' land,' we may 
well have a different vision 
of our starting point. Once 
you decide to work with 
the nature of a thing, it 
takes a lot of will." 

The high-profile com­
pound Cutler and Bohlin 
Cywinski Jackson designed 

for Bill Gates, of course, 
revolved around such 
resource-efficient practices 
as using water from the foot­
ing drains to supply irriga­
tion systems, recycling 
heavy timber, and planting a 
new forest floor at logging 
sites. While not all clients 
have the will or the means 
for such measures, any proj­
ect can be rooted in ecologi­
cal principles. 

Douglas Jones 

a good trim 
Architect and environmental 
consultant Bill Reed, AIA, 
Natural Logic, Washington, 
D.C. , considers what's out­
side a house to be as impor­
tant as the inside. From an 
ecological point of view, par­
ing down a house's size 
reduces not just the energy 
and materials it consumes, 
but also its impact on the 

continued on page 44 
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land. "A sprawling house 
footprint and extensive 
driveways prevent water 
from soaking in and affect 
the groundwater recharge," 
Reed says. And the finished 
landscape should include 
gardens, meadows, and trees, 
with just a token of turf. The 
act of mowing compacts the 
earth, he says, and can 
reduce the infiltration of 
groundwater by up to two­
thirds in relation to meadow 
grass or a forest floor. 

Architect James Estes, 
Estes!Twombly Architects, 
Newport, RI., is constantly 
asking clients to build less 
square footage, but build it 
better. "We ask them to real­
ly rethink some of these 
rooms they're adding, 
because often it's just an 
expensive way to warehouse 
family furniture,'' he says. ''A 
smaller house is often a 
stronger statement." Duluth, 
Minn., architect David 
Salmela agrees. One of his 
best practices is being very 
particular about the scale of 
rooms and the interaction of 
functions. He avoids single­
purpose rooms like libraries 
and living rooms, and tries to 
mesh the dining area with 
the kitchen. "I always design 
from the inside out," Salmela 
says. "That seems logical, 
but it's not necessarily the 
way it's done." 

That small-is-powerful 
approach is an easier sell to 
clients these days, thanks in 
part to architect Sarah 
Susanka's popular book The 
Not So Big House and its 
sequel, Creating the Not So 
Big House. "We can't walk 
into an interview without 
someone mentioning that 

navigating the green jungle 
•
1 

f an architect is not thinking green today, 
he or she is not going to be doing much 

business tomorrow," says consultant David 
Johnston, What's Working, Boulder, Colo. 
Here are some sources to help you design 
buildings that are healthier and consume 
fewer resources. 

www.adpsr.org The Web site of Architects, 
Designers, Planners for Social Responsibili­
ty offers links to the organization's North­
ern California chapter and the chapter's 
Green Resource Center in Berkeley. 

· :;:1~:; :~,,, . . :,;¥;~:s:y~ ,; 
\V\'~'~ouila1ifgg~e~~:com The W,-~Tu;sife of 

, E1~vi7:oiunental Bililcling News, lios~; ~:.. m~ 
discussions and offors·a produ@~ t1it~GtDry 
and a checklist for environmeJifa11y,tespon-
sible design. . · ' 

css.snre.umich.edu The University of 
Michigan Center for Sustainable Systems 
posts the results of a study inventorying the 
environmental impacts of a 2,450-square­
foot home, from the manufactuiing of its 
materials and products through its construc­
tion and use. 

W\VW.environdesign.com Interiors & 
Sources and green@work magazines co­
produce conferences on environmental 
stewardship. 

www.aia.org/pia/cote The AIA's Commit­
tee on the Environment (COTE) posts envi­
ronmental news and hosts an annual Top 
Ten Green Projects competition to recog­
nize noteworthy sustainaable design. 

www.natlogic.com Architect Bill Reed's 
firm, Natural Logic, Washington, D.C., 
provides environmental design consulting. 

www.sbicouncil.org The Sustainable 
Buildings Industry Council sells ENERGY-
10 software, which calculates a building's 
en~rgy· costs. 

www.southface.org The Southface Energy 
Institute sponsors an annual conference 
on sustainability, and energy and water 
efficiency. 

W\Yw.usgbc.org Visit the U.S. Green 
Building Council's Web site for infonna­
tion on the Leadership in Energy & Envi­
ronmental Design (LEED) rating system, 
geared toward commercial work. A resi­
dential equivalent will be available in 2003. 

ww1v.whatsworking.com Based in Boul­
der, Colo., David Johnston, a fmmer 
builder, advises design teams on green 
building practices.-c. w. 

book," says Washington, 
D.C., architect Stephen 
Muse. "We spend a lot of 
time with the owner trying to 
trim down the project. It's 
something all good archi­
tects were doing before the 
book came out." 

so solutions that never cross 
the radar screen. Muse often 
works with Reed, who start­
ed out doing passive solar 
design in the 1970s, then, 
as he puts it, "morphed into 
more complete, whole­
system thinking." 

beyond that. The architect 
and engineer should be 
challenged from the begin­
ning to say, 'We want to 
use half the energy we typi­
cally use.' How does that 
get into the design unless 
it's programmed?" 

performance 
evaluation 
And yet, that's just a sliver 
of the picture. A modem 
architect might well look to 
an environmental expert for 
inspiration and a humbling 
realization of the thousand or 

"The primary problem in 
our culture is that we've spe­
cialized and don't know how 
to communicate all the ele­
ments of a system," Reed 
says. "An architect works 
with an engineer to reduce 
the mechanical load on a 
building. But it goes way 

Reed helps design teams 
set goals for water and ener­
gy conservation and work 
together to understand the 
effects of each other's solu­
tions. "A lot of checklists are 
presc1iptive-this kind of 
roof, these kinds of mateii-

continued on page 46 
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The patented Bosch washing system gets clothes incredibly 

clean. Stains disappear, leaving clothes cleaner, with virtually 

no wear and tear. And the high efficiency design saves 

water, electricity, time and money. The Bosch washer and 

dryer. A great place for your clothes when you're not in them. 
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als," he says. "But the best selves in te1ms of liability," moisture migration through 
ones quantify perform- he says. "But an iterative the walls. Plenty of work has 
ance- a certain number of process is value engineering been done; you just have to 
BTUs per year, or gallons of in its best sense--engineer- pay attention to it." 
water per four-person fami- ing for the highest value of The rub, according to 
ly per day, without straining the whole system, as Reed, is that we've tried to 
yourself." opposed to the lowest cost to create a society where every-

Compared with the usual the client." thing is standardized. Except 
linear design process, green Citing recently publicized that every place we build is 
building consultant David cases of toxic mold, Reed different. "We need to under-
Johnston, What's Working, also notes that frightening stand the place we're build-
Boulder, Colo., believes inte- problems can result when ing before making deci-
grative design offers the architects and engineers sions," he says. "Does water 
greatest impact on the build- aren't on the same page. "It's infiltrate the ground? What is 
ing and the least cost to the happened at least a dozen the sun's angle and the tree 
client. Early on, he stages a times that I know of, where cover? It comes down to 
design charrette with every- architects made a very tight, understanding p1inciples 
one who has an influence on insulated envelope and the rather than rules of thumb." 
a building-lighting and mechanical system wasn't 
mechanical engineers, land- sized to remove the humidi- romancing the 
scape architect, interior ty," he says. "One problem stone 
designer, contractor, and we're going to confront as But if eco-conscious design 
tradespeople. "A dozen dis- architects making a more is an applied science, poetic 
connected entities are basi- efficient building is that principles also apply. Mark 
cally trying to cover them- engineers need to analyze Sexton, AIA, Krueck and 

Satisfying customers is key to success. 
That's why Cliff Taylor designs with Reward Wall Systems. 
Reward's insulating concrete forms (ICFs) let him create 
inviting and attractive sh·uctures that provide: 

• Creative freedom 

•Virtually soundproof interior 

• Stable temperature regardless of outside elements 

•Energy efficiency and durability 

learn how the industry leader provides your 
customer with a better building. 

Visit www.rewardwalls.com, 
or call us at 800-468-6344 ext. 1705. 

Sexton, Chicago, is cmTently 
at work on his largest resi-
dential commission to 
date- a 17,000-square-foot 
house in Flmida. "Our client 
is a patron of the arts," Sex-
ton explains. "We're trying 
to create architecture- not 
just a big house, but some-
thing for the client and the 
community." Highly refined 
materials are used sparingly, 
he says. The house sprouts 
from four stainless steel 
columns coming down to a 
hub, transfonning a structur-
al piece into sculpture. 

Sometimes architecture 
transcends the use of materi-
als, Sexton believes, because 
it gives back what it takes. 
"Resources are valuable and 
they need to be expertly con-
trolled," he says. "But any 

continued on page 48 
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complete, on-time deliveries, and warranted reliability. 

Working wi th N orco is simple. And that's beautiful. 

Partofthe JELD-WE1 family 

Circle no. 218 
© 2001 JELD-W EN, inc. JELD-WEN and Norco are registered 
trademarks of JELD-W EN, inc., Klamath Falls, OR. 



practice 

human creative process is 
wasteful; what you get back 
from that waste should 
always exceed what you put 
into it." 

To Cutler, the word 
"resources" is pedantic, and 
even misleading. "I think the 
term 'matetials' is better, 
because it's not just about 
resources dug out of the 
earth," he says. Compared 
with a lot of manufactured 
products, "the tree you kill 
for building probably has the 
least embodied energy and is 
one of the more environmen-
tal things to use, because 
trees keep growing and are 
strong and beautiful." 

Cutler resists the urge to 
manipulate matetials beyond 
recognition. He puts them in 
a position of honor to reveal 
their true nature: "Look how 

strong I am, how beautifully 
I sit in that place." Recently, 
for example, Cutler bent all 
the gutters on a 12,000-
square-foot library to one 
downspout. In a soaking 
rainstorm, up to 360 gallons 
of water per minute pour into 
a huge runnel, so children in 
the library can see how much 
rain is taken up by the build-
ing. 

Charlottesville, Va., archi-
tect William McDonough, 
FAIA, William McDonough 
+ Partners, also thinks of 
buildings as being alive. 
"When we begin to deal with 
the design as a machine 
that's alive," he says, playing 
with Le Corbusier's concept, 
"things start to happen. Look 
for ways for surfaces to be 
full of stoties-not artifice, 
but artifact. Here's a piece of 

Spanish cedar that comes design purpose, not just be 
from a place that has a beau- environmentally conect. I 
tiful story about its extrac- think the building industry is 
tion. Everything matters at a extremely behind the times 
whole other level." Architects and misguided, and is not at 
have traditionally used three all adventurous in their prod-
critetia for thinking about ucts." 
design, he says-cost, per- It is a complicated task to 
fmmance, and aesthetics. navigate the maze of emerg-
"We need to add: Is it eco- ing green construction and 
logical, is it intelligent, is it find products with a proven 
just, is it fun?" track record, let alone builders 

who can install them. A 
anticipatory recent remodeling project left 
design Berkeley, Calif., architect 
Indeed, the complaint about Karl Wanaselja, Leger 
green building is that it's Wanaselja Architecture, fius-
been so single-minded as to trated when the standard 4-
be unattractive. David by-8-foot solar-hot-water 
Salmela intuitively chooses panels he speced didn't fit the 
local materials, recycled roof quite 1ight. "The sub had 
products, and metal roofs neglected to tell us some key 
that don't end their lives in clearances that were neces-
the landfill. But, he adds: sary," he says. "The panels fit 
"Materials must have a continued on page 50 

SoftPlan Architectural Design Softwa 
building industry's leading residentisf and 

light commercial CAD software package. 
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designs c created and edited. 
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better de agement and 
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ways to enhance the design, lasting durability and overall attractiveness of all 

the interior and exterior doors in our line. 
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assured that doors from Masonite's Premdor Collection will add value to your 

customer's most prized possession. 

For more information on ways to make a home more valuable, visit us at 

www.masonite.com 
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in, but not as beautifully as 
we wanted. I'd like to see the 
solar-hot-water industry go 
in a direction where you 
could specify a size and 
shape. You can customize 
windows, why not a solar 
panel?" 

Architect Damien Farrell, 
Ann Arbor, Mich., says keep­
ing abreast of energy-man­
agement and sustainable­
design solutions can be over­
whelming. That's why he 
hired Celeste Novak, AIA, 

who earned LEED (Leader-

ship in Energy & Environ­
mental Design) certification 
from the U.S. Green Build­
ing Council. "We're trying 
more and more to get this 
involvement in the beginning 
of design," Farrell says. 
Novak presides over an 

Get More Out Of Your Basements 
ScapeWEL ®window wells 

create desirable new living space 
by adding unprecedented beauty 
and natural daylight to basement 
areas while providing safe emer­
gency egress. 

Unlike concrete window wells, 
ScapeWEL ® requires no forming 
or pouring and is faster and more 
cost-effective than installing cus­
tom site-built wells. ScapeWEL ® 

attaches directly to the window 
buck or foundation and requires 
no special ladder; since the stair 

P.O. Box 1203 

units are in­
corporated 
right into the 
attractive ter­
raced planter 
design. 

For more 
information 

on how sun-lit and code-compli­
ant basements can give you more 
salable square footage and selling 
features call: 

(203) 934-6363 
Web: www.bilco.com 

/BiPcDI 
New Haven, CT 06505 <Better Livind· 

BASEMENTsr O Since 1926 
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office database of everything 
from manufacturers of recy­
cled and renewable resources 
such as cork, bamboo, and 
jute to energy-efficient 
mechanical systems, and 
keeps tabs on how far prod­
ucts are shipped and how 
well they perform. 

Working in Berkeley, 
Marc Toma, AIA, Burks 
Toma Architects, also taps 
into vaiious computer lists 
(see sidebar) and the local 
grapevine. "We talk about 
this a lot among the smaller 
firms," he says. "More and 
more of our clients are con­
cerned about indoor air qual­
ity, so we try to spec prod­
ucts that are not going to out­
gas over time." 

Cleanliness, energy effi­
ciency, sustainability: A 
whole range of qualities 
makes products green. And 
choosing among them is a 
trade-off. "What is the issue 
you're trying to address?" 
Johnston asks. "Just because 
something is nontoxic 
doesn't mean it's resource­
efficient. Just because a 
home is energy-efficient 
doesn't mean its indoor air is 
tolerable. You're always jug­
gling one thing over another, 
trying to find the best com­
promise you can. We're not 
really building sustainable 
buildings; we're trying to 
make them have less of an 
impact." 

Meanwhile, McDonough 
isn't sitting around waiting 
for a world of perfect prod­
ucts to arrive. His other firm, 
McDonough Braungart 
Design Chemistry, has creat­
ed fabric that can be com­
posted as garden mulch. And 

continued on page 52 
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his buildings are designed to 
welcome the next wave of 
green technology. A recent 
residential project features 
roofs set up to receive solar 
collectors, and a swimming 
pool that can be cleansed nat­
urally by a nearby wetland. 

He calls it anticipatory 
design. "No one has devel­
oped these systems to the 
point where they're practi­
cal," McDonough says. "But 
it's all set up for when they 
are. Don't say, 'Solar energy 
isn't cost-efficient; therefore, 

I don't have to integrate it 
into my designs,' so the roofs 
all face in the wrong direc­
tion. Maybe you can't put 
solar panels on now, but the 
technology is coming. So 
why haven't you anticipated 
it?" 

m g 
DESIGNER DOORS" 
P I ONEE RI NG POSS I B I L I TIES 
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to market 
Because these measures 
aren't mainstream, clients 
approach them with some 
leeriness. But Toma says if he 
can show two products that 
are similar in appearance, 
people are usually willing to 
pay more for the more ener­
gy-efficient solution. Archi­
tect John Barrie, AIA, Ann 
Arbor, Mich., nudges clients 
a step forward in ecological 
awareness. He pays special 
attention to energy efficiency 
and fresh air, using tI11sses 
that hold extra insulation and 
strnctural insulating panels in 
place of regular studs, and 
adding an air exchanger that 
ventilates the house. "People 
think they have to be in a 
house several years before 
seeing a payback," Barrie 
says. "But it saves money 
from the get-go when you 
figure it into a mmtgage pay­
ment." Using climate-model­
ing software called ENERGY-
10 (see sidebar), Barrie can 
calculate the daily or monthly 
costs to clients. 

McDonough believes that 
specing with an ecological 
conscience is good for busi­
ness. "This is a great way for 
architects to distinguish them­
selves, because standards are 
shifting," he says. "If people 
are comparing two cars that 
both look great, but they 
know the one has healthier air 
inside and gets better gas 
mileage, which will they 
choose? Green building is the 
thing that distinguishes quali­
ty at a very fine level of deci­
sion-making." ra 

Cheryl Weber is a contribut­
ing writer in Severna Park, 
Md. 
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If Bob tries TrimJoist, he'll find out 
why TrimJoist is the best choice for floor truss products. 

IT'S CONTRACTOR-FRIENDLY. 

The end sections can be 
trimmed onsite. 

IT SAVES MONEY AND TIME. 

With strut-webbing, 
there's no need for 
subcontractors to cut holes. 

IT'S STRONGER. 

You don't weaken the 
joist with holes. 

IT HAS WIDE FLANGES. 

With 3.5-inch flanges 
on the top and bottom, 
subfloor application is 
simple. Nailing and 
gluing are easier. 

IT COMES WITH A TEAM 

OF ENGINEERS. 

Just call our toll-free num­
ber for custom engineering. 
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When You Build A Custom Home, Why Not Spend 
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For Cleaner More Comfortable Indoor Air? Visit Us At • : r 
~' 

To See our Complete ' Product Lineup And To 
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* Manufacturer Retail Price 
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• Full, unrestricted ventilation') when you need it most - on hot or humid days with calm winds 
• Incomparable weather stopping power in driving rain or blowing snow 

The key is the AWF (Active Weather Foil) -
• Active - responds to wind speed. Closes tight at 20 MPH +/- 3 MPH 
• lYeather - blowing rain & snow 
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starck white 
Spear is a fan of Duravit 
plumbing fixtures and bath­
room cabinets, specing them 
often in her work. Various 
styles, configurations, and 
sizes are available. The two 
ceramic, freestanding wash­
basins shown here are pa1t of 
the latest line by designer 
Philippe Starck. The basins 
come in three styles: an 18YR­
inch cylindrical version, an 
18Ys-inch model, and a 20Ys­
inch version. Duravit, 
888.DURAVIT; WWW. 

duravit.com. 

on the lam 
Spear likes Pergo laminated 
flooring because it combines 
beauty and brawn. "It's imper­
vious to abuse," she says. 
That's because most of the 
company's seven product lines 
feature LusterGard Plus for 
scratch resistance and Scotch­
gard protection to help the 
floor resist dirt, the company 
says. Shown is Washington 
black cherry from the Select 
line. Pergo, 800.337.3746; 
www.pergo.com. 
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modern turn 

"with wood floors, 

we 're constantly 

refinishing. pergo 

is used in warehouses, 

so my boys can run 

around on it without 

anyt{diig happening." . r-

The Modern Fan Co. turned to Spear, a veteran of Florida heat 
and humidity, to design a functional and stylish fan. Used in 
addition to air conditioning, fans allow homeowners to set ther­
mostats 5 degrees higher and still stay cool, the company says. 
Spear's Whirlybird features a mouth-blown- glass body that 
comes in a white- or clear-frosted finish to reveal a blue interi­
or; the blades are made of plywood. The Modern Fan Co. , 
541.482.8545; www.modernfan.com. 

Portrait: Courtesy Arquitectonica 
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true blue 
The ultra customization and 
sleek styling of Snaidero's 
Italian kitchen cabinets make 
them among Spear's favorites. 
Relying on internationally 
known architects, Snaidero 
produces finely designed cabi­
nets in a wide variety of col­
ors, finishes, and materials­
among them wood, acry lie, 
and polyester resin. Products 
are available in traditional and 
contemporary styling with 
my1iad interior and exterior 
storage accessories. Shown is 
the Ola in lacquered blue. 
Snaidero USA, 954.923.9860; 
www.snaidero-usa.com. 

water and vessel 
For Marshall, Kohler's Vessels 
Conical Bell lavatory and 
Falling Water faucet are per­
fect together in a contemporary 
setting. The vitreous china 
bowl measures 16!.4 inches in 
diameter and can accommo­
date a countertop faucet or a 
wall-mount one, such as the 
Falling Water unit. The solid­
brass spigot has a one-piece 
ceramic valve, and comes in 
polished brass, brushed nickel, 
and polished nickel. "We have 
mounted it on a mirrored 
wall," says Marshall. "It has 
this surreal effect of a faucet 
that's floating in space." 
Kohler, 920.457.4441; 
www.kohler.com. 

Portrait: Tom Wolff 
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Porcher's Kimera wall-hung toilet has a sleek, minimalist 
look, and the wall-hung installation facilitates cleaning. But it 
also solves a problem when Marshall is doing condo work. 
"When we can't put in a new toilet because we have to go 
through the floor of the apartment below, this one mounts to 
the wall and the pipes go out the back." It has a concealed 
tank and carrier system, and is available for new construction 
or remodeling applications. Porcher by American Standard, 
732.980.3000; www.americanstandard-us.com. 
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good pull 
Valli & Valli's A230 cabinet 
pull comes in either a chrome 
or a satin-nickel finish and in 
three lengths: 12% inches, 81Yi6 

inches, and 5 inches. Phipps 
likes the feel of the handle and 
its flexibility. "It's a very nice 
grip in your hand, and it's a 
nice element to play with, but 
it's also very quiet-it drops 
away and lets you see the 
materials and the room." Valli 
& Valli, 877.326.2565; 
www.vallievalli.com. 

Dan Phipps, AJA 

deep sinking 
"All of the Franke compo­
nents are mix-and-matchable," 
says Phipps. "Plus, the faucet 
can be mounted to the side." 
The EuroPro 18/10 chromi­
um/nickel, 18-gauge stainless 
steel sinks come in many 
shapes and sizes. Options 
include colanders, cutting 
boards, grid drainers, drain 
trays, and drain baskets. 
Franke, 800.626.5771; 
www.frankeksd.com. 
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San Francisco 

"these sinks have 

a deeper bowl and 

can be under-mounted 
for easy cleanup." 

• ,. ~ f ' • 
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on a door to soften 

the hard edges." 

,• 
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clever lever 
Ornnia's 394 lever is a graceful 
addition to both traditional and 
contemporary designs. Phipps 
prefers levers over knobs 
because they're easier to open, 
especially with full hands. The 
lever comes in .polished brass 
or chrome-plated, and can be 
special-ordered in an assort­
ment of finishes . Omnia 
Industries, 973 .239.7272; 
www.omniaindustries.com. 

Photos: portrait by Robert Cardin ; cabinet pulls ©John Sutton Photography 
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bouncing back 
Made from recycled tires, 
postindustrial colored rubber, 
and a nontoxic binder, 
ECOsurfaces rubber flooring 
by Dodge-Regupol supplies 
cushioned durability, slip­
resistance, and easy, low-cost 
installation. Maxman likes to 
use the company's six flooring 
products in playrooms and wet 
areas. Dodge-Regupol, 
877 .ECOSURF; 
www.regupol.com. 

ax man 

conscious cover 

"great warmth 

that evokes 

a hospitable, 
family feel." 

Pristine EcoSpec paints by Benjamin Moore contain very 
low volatile organic compounds and emit minimal odor, says 
the maker. Choose from flat, eggshell-enamel, and semigloss­
enamel finishes and a primer. Maxman values the great range 
of colors and the friendly treatment of the environment. 
A rapid drying time is another mark in the plus column. 
Benjamin Moore, 800.344.0400; www.benjaminmoore.com. 

Photos: portrait and flooring courtesy Susan Maxman & Partners 

basic basin 
"Waterworks makes a really 
big farmhouse kitchen sink 
that holds everything," says 
Maxman. The vitreous-china 
bowl measures 30 by 18 by 9YR 
inches. Waterworks, 
800.998.BATH; WWW. 

waterworks.com. 

bright spot 
Artemide's Mikado is a 
sophisticated low-voltage track 
system for adjustable halogen 
spotlighting. The die-cast alu­
minum bodies are covered 
with a light-gray lacquer and 
suspended by chrome exten­
sion rods and curved support­
ing arms. The track system has 
matching wall-, ceiling-, and 
suspension-mounted single 
luminaries. Artemide, 
631.694.9292; 
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~wed lick 

high beams 
"Unadilla can do any shape of 
beam you want in any finish, 
which is very helpful for 
unusually shaped homes," 
explains Wedlick. The glue­
laminated beams help Wedlick 
create expansive spaces with 
long structural spans. Unadilla 
also offers structural glue-lam­
inated columns, trusses, arch­
es, purlins, and floor beams. 
Unadilla, 607.369.9341; 
www.unalam.com. 

/ 

rch itect 
"we put them in 

as temporary fix ures 

and clients often 

keep them." 

going global 
Schlage's Orbit knob features a worldly globe shape and commercial­
grade durability. Wedlick praises its practically indestructible satin­
chrome finish (it also comes in brass or bright chrome) and its clean, 
modern look. The one-piece knob has nickel-silver parts for long-last­
ing operation and can be ordered as a keyed- or passage-style unit. 
Schlage, 800.847.1864; www.schlagelock.com. 

tough twinkle 
RoughLyte vaportight fixtures 
by Stanco guard against mois­
ture and debris. The indoor/ 
outdoor lights can be ceiling-, 
surface-, wall-, or pendant­
mounted. They use 60- to 200-
watt incandescent bulbs pro­
tected by either heat- and 
shock-resistant glass or poly­
carbonate globes. Cast-alumi­
num cages and stainless steel 
hardware contribute to their 
hardiness. "They work with 
any style," says Wedlick. 
Crescent/Stanco, 800.213.1660; 
www.stoncolighting.com. 

Photos: portrait by Steven Freeman; beams © Jeff Goldberg/Esto Photographies 
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going granite 
"Freshwater does beautiful 
work," says Elliott. The cus­
tom-stone masomy company 
uses the celebrated coastal 
quan-ies of Maine for its 
designs. Elliott values the 
strong link between house and 
site she achieves with the local 
stone. Freshwater Stone, 
207.469.6331 ; www.fresh 
waterstone.com. 

skinny 
Burnham's Slenderized Radiator 
offers cast-iron warmth in a thin, 
sleek body. The unit is 19 or 25 
inches tall and 5 or 7 inches wide. 
"It's a great, even, nondrying 
heat, and they make an architec­
tural statement," Elliott says. 
Btmmam Corp., 717.397.4701; 
www.burnham.com. 

Photos: portrait by Danny Turner; stonework© Brian Vanden Brink 
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"they're well-made 

products that combine 

a wonderful blend of 

vernacular and playfulness." 

grip 
Handcrafted, hand-finished, 
solid-bronze hardware from 
Sun Valley is made to order. 
Crafted from either silicon or 
white bronze, the pieces fea­
ture rubbed finishes in various 
patinas ranging from polished 
silver to rustic black. Sun 
Valley Bronze, 208.788.3631; 
www.svbronze.com. 

color craze 
Forty colors can be speced on 
Maine Cottage Furniture's 
pieces-although not all at 
once. Idiosyncratically indige­
nous hues include jazzben-y, 
low tide, swamp, lupine, and 
calypso. The clean, crisp 
designs are executed in maple, 
maple veneer, and composite 
panels for sustainability and 
endurance. Elliott describes the 
style as "interpretive cottage" 
that can be used in either mod­
ern or traditional architecture. 
Maine Cottage Furniture, 
207.846.1430; www.maine 
cottage.com. 
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c(1oice 

"stain seems like a more 

natural finish than paint, 

and I like that Cabot 

pretty pigment 
Cabot's five different opacities, 
as well as its hundreds of bold 
colors, are what appeal to 
Mcinturff. The stains come in 
clear, translucent, semitrans­
parent, semisolid, and solid 
opacities. Cabot, 800.US.STAIN; 
www.cabotstain.com. 

"they've led the 
way in considering 

garage doors as 

something to be 

thoughtfully 

designed." 

german 
engineering 
"SieMatic is a very versatile 
European line that is well­
distributed and -serviced in 
this country," explains 
Mcinturff. The company 
offers more than 80 cabinet­
door styles and 90 standard 
finishes to accommodate 
projects of diverse styles 
and budgets. SieMatic, 
215.244.6800; 
www.siematic.com. 
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ff architects 
Bethesda, Md. 

garage grace 
Designer Doors custom-crafts wood garage doors to comple­
ment a home's architecture. The company offers custom prod­
ucts and limited-edition stock styles. Professional-grade rollers, 
tracks, and hinge accessories promise dependable performance; 
matching walk-through doors unify the look. "Garage doors are 
inevitable, and anything that big needs to look good," says 
Mcinturff. Designer Doors, 800.241.0525; www.designer 
doors.com. 

Photos: portra it by Tom Wolff; steel windows and kitchen cabinets by Julia Heine 
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certified 
mixologists 
Mclnturff is impressed by 
Durathe1m's breadth of inte1ior 
trims, including ash and Spanish 
cedar. But it was the exterior 
construction in teak or mahogany 
that sold him. The maker can 
mix or match any of its inte1ior 
and exterior trims, and will make 
any-size or -shape window. 
Duratherm, 207.872.5558; 
www.durathermwindow.com. 

steel resolve 
Stalwart steel windows by 
Hope's offer insulating glass, 
various muntin configurations, 
solid-bronze hardware, and 
steel-frame insect screens. 
"Steel's strength allows me to 
create a thinner profile," says 
Mclnturff. Hope's Windows, 
716.665.5124; www.hopes 
windows.com. 

lovely neck 
The Grahe Euroeco is a single­
lever faucet with a 9!/i-inch 
high-reach spout. The faucet 
uses a ceramic-disc cartridge 
and has an optional tempera­
ture accessory for scald protec­
tion and energy savings. The 
single-mount product comes in 
chrome. Grahe, 630 .5 82. 7711; 
www.groheamerica.com. 

"there are times when 

a rectangular grille 

or linear diffuser just 

doesn't look right in an 

air-conditioning appli­

cation. a round diffuser 

always looks good." 

Portrait: Courtesy Kenneth Miller Architects 
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"the euroeco faucet is a 

favorite of mine. if it hasn't won 

bottoms up 
Zero's automatic door bottom seals against air, smoke, sound, 
and light. It also eliminates the visual interruption of thresh­
olds, says Miller. A pin activates when the door is closed, 
sealing the nasty gap. The product comes in stock sizes of 24, 
30, 36, 42, 48, 54, and 60 inches. It can also be fabricated in 
special sizes and various finishes. Zero International, 
800.635.5335; www.zerointernational.com. 

round about 
Seiho's round register is made from aluminum 
and has individually adjustable louvers that 
allow users to condition multiple areas simul­
taneously. Available in sizes to fit 6-, 8-, 10-, 
12-, 14-, 16-, 20-, and 24-inch ducts, the reg­
ister comes in white or custom colors. Seiho 
International, 626.395 .7299; www.seiho.com. 
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upper deck 
Trex decking is made from 
recycled plastic grocery bags, 
reclaimed pallet wrap, and 
waste wood, so it's kind to the 
environment. The company 
says its product stands up to 
harsh conditions, and will not 
rot or crack when exposed to 
sunlight or moisture. "Unlike 
treated-wood decking, this 
material can be installed and 
left as is for its lifetime, reduc­
ing costs associated with 
waterproofing and sealing over 
time," says Lindsey. Trex, 
800.BUY.TREX; www.trex.com. 

harmony 

safe solution 
Because Safecoat paints con­
tain no masking agents or fra­
grances, they produce almost 
no odor during application and 
are odor-free once cured, says 
their maker. The paints also 
contain no formaldehyde, eth­
ylene glycol, ammonia, ace­
tone, and other hazardous 
materials. Lindsey says the 
color choices are limited, but 
that "the quality is good." AFM, 
619.239.0321; www.afm 
safecoat.com. 
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"asko appliances are extremely 

energy- and water-efficient; 

in addition, they' re made 

of stainless steel for durability." 

pine time 
Goodwin Heart Pine offers 
river-recovered heart pine and 
salvaged heart pine and 
Southern wild cheny Lindsey 
favors the river-recovered 
wood for flooring. "This is 
superb, tightly grained wood 
with an aesthetically pleasing 
appearance," she says. Planks 
range from 2:4 inches to 9 
inches wide; custom sizes are 
available. Goodwin Heart Pine 
Co., 352.466.3306; 
www.heartpine.com. 

quiet clean 
ASKO says its dishwashers 1 

less energy and water and ar 
quieter than other models or 
the market. All units have 
stainless steel tanks, spray 
arms, and filtration systems, 
and turbo fan drying. Showr 
the top-of-the-line, fully inte 
grated model with stainless 
steel door and matching han 
dle. It has five wash progran 
four wash and three rinse te1 
peratures, and an interior lig 
ASKO USA, 972.725.1772; 
www.askousa.com. 

Portrait: Courtesy Design Harmony 
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window ware 
Quantum manufactures custom 
all-wood doors and windows, 
among them the product in this 
project by Olson Sundberg 
Kundig Allen. Kundig says the 
company's offerings feature 
superior craftsmanship at a fair 
price. Some of the many 
species available include koa, 
bubinga, and mahogany. The 
company makes its own dual­
sealed insulating glass. 
Quantum Windows & Doors, 
800.287 .6650; WWW. 

quantum windows.com. 

undberg 
kundig allen 

rch itects 

top dog 
Dogpaw Design studio specializes in a wide range of highly 
custom precast-concrete products, such as this countertop with 
integral sink and drain area, shown in an Olson Sundberg 
Kundig Allen project. Bronze inlays in the floor allow the cast 
doors to open easily, and the metal table can be tucked away 
under the countertop. Kundig considers Dogpaw a "passionate 
and talented group of craftspeople." Dogpaw Design, 
206.706.0099; www.dogpaw.com. 

"dogpaw knows the limits and inherent beauty of the concrete material they are working 

Photos: portrait by Brian Sprout; countertop © Michael Jensen; windows courtesy olson sundberg kundig alien architects 

higher arc 
Kundig is a fan of Chicago 
Faucets' plumbing fixtures for 
reasons Louis Sullivan would 
approve of. "The fixtures are 
pragmatically functional, and 
the beautiful aesthetics come 
naturally from that function ," 
he says. The company offers 
an extensive line, including 
this 8-inch-high arc spout with 
wrist-blade handles. Solid­
brass bodies and ceramic-disc 
valves are standard features. 
Chicago Faucets, 847.803.5000; 
www.chicagofaucets.com. 
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steel here 
Bethlehem Steel developed 
Galvalume in the mid-'60s by 
hot-dipping a substrate of steel 
into an aluminum-zinc coating. 
The material, commonly 
speced for commercial roofing 
and siding applications, is 
resistant to corrosion and virtu­
ally maintenance-free. Appel 
uses it in both urban and rural 
settings. Bethlehem Steel, 
610.694.2424; WWW. 

bethsteel.com. 

rectangles rule 
Daltile's Rittenhouse Square 
3-by-6-inch wall tiles come 
in matte or semigloss finish­
es. Appel likes the shape 
because "you can align them 
or lay them in a running bond 
pattern like brick." Colors 
include arctic white, almond, 
ice gray, navy, grape, and 
vermilion. Available match­
ing trim and mosaic tiles 
offer myriad options to create 
most any look. Daltile, 
214.398.1411; 
www.daltile.com. 

"it's much more forgiving 
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appel 
associates 

rch itects 
Houston 

Photos: portrait by Compoa; steel © Paul Hester; cabinets © Natalye Appel ; island © Richard Payne 
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good tempered 
Ikea's Avsikt tempered-glass 
doors with brushed-aluminum 
frames match a variety of cabi­
net materials, including beech, 
birch, and white wood. 
Recessed steel hinges with six 
separate adjustment options 
mitigate uneven floors and 
open wide for pull-out baskets 
and shelves. Ikea, 
www.ikea.com. 

"these doors look great, are 

sea of ease 
The Thalassa series of bathtubs by Ultra has a versatile range of 
thermal massaging jets. Designed to fit small or unusual spaces, 
the acrylic tubs have heated back- and headrests, three heat levels, 
molded anmests, and a multifeature electronic control with digital 
readout. Ultra, 800.463.2187; www.ultrabaths .com. 

metal mania 
"Our work often involves trying to do creative things with 
basic products, and it's such a joy to have one or two special 
moments like this kitchen island created by George Sacaris," 
explains Appel. Both a furniture designer and an architect, 
Sacaris has been creating custom metal furniture, lighting 
fixtures, fireplace mantels, railings, gates, and much more 
for 13 years. George Sacaris, 713.864.6306. 
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berke architect 

"i like things simple, with clean lines and no design attitudes." 

Deborah Berke 

space saver 
The wall-mount Graphique 
semi-encastre sink by 
Porcher is made for small 
spaces. Its smooth lines are 
echoed within the entire 
suite of Graphique bath 
products. The white porce­
lain sink accommodates 
center or 8-inch wide­
spread faucets. American 
Standard, 800.223.0068; 
www.american 
standard-us.com. 

spouting orders 
Wide-spread, low-spout 
Commander lavatory faucets 
"cannot be improved upon," 
says Berke. The polished or 
satin chrome-plated brass fit-
tings come with an Autoflo 
water-conserving device, sev­
eral handle selections, and 
pop-up or strainer drains. They 
can be adjusted to fit 6-inch 
through 12-inch spreads. 
Speakman, 800.537.2107; 
www.speakmancompany.com. 

www . residentialarchitect.com 

holding up 
"Basic," "generic," and "per­
fect" are the words Berke uses 
to describe this keyless porce­
lain lamp holder by Leviton. 
The fixture has a 660-watt rat­
ing and measures 4~inches in 
diameter. Leviton, 718.229.4040; 
www.leviton.com. 

pure paint 
Schreuder's Obolux interior 
paint is a low-volatile-organic­
compound acrylic coating with 
no fillers or extenders. 
According to the company, an 
application will require less 
paint and last two or three 
times longer than most wall 
paints, plus it's easily main­
tained. Fine Paints of Europe, 
800.332.1556; WWW. 

finepaints.com. 

Photos: portrait by Steven Freeman; paint chips by Charlie Brown 
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wood beater 
James Hardie's Hardiplank 
fiber-cement siding has the 
look and warmth of wood 
but offers maintenance 
advantages wood can't. The 
company says its product 
resists damage from snow, 
moisture, rain, humidity, 
salt air, and termites. James 
Hardie, 888.542.7343; 
www.jameshardie.com. 

• man1on 
rchitects 

"wood-mode cabinets are 
well-built. they 're not going to 

cost you an arm and a leg, but 

are an exceptionally nice value." 

light source 
F1os Fucsia light :fixtures provide 
good diffused and direct light, so 
Manion uses them often with 
countertops and dining tables. ''It's 
a simple, beautiful fixture." The 
units have a conical blown-glass 
diffuser with a 1.5-inch sandblast­
ed edge and a translucent silicone 
ring. Each measures 13.6 inches 
high and 6.3 inches in diameter. 
Flos USA, 800.939.3567. 

fixed up 
Pella' s fixed windows feature 
interlocking joints and hardware 
built into the sash and frame. 
'They're very-well-constructed,'' 
says Manion, whose firm used 
the windows on this project. 
The units have wood interiors, 
aluminum exteriors, and dou­
ble-pane glazing. They come 
up to 48 square feet. Pella, 
888.84.PELLA; www.pella.com. 

Photos: portrait courtesy O'Neil & Manion Architects; windows by James Oesch 

cabinet 
appointment 
Wood-Mode cabinets feature 
an array of styles, options, and 
finishing touches. Choose from 
traditional framed or frameless 
styles, solid-maple drawers 
with dovetail joints, and 
European-style drawers. 
Species include cherry, maple, 
oak, and pine. Some products 
are lined with white laminate, 
vinyl, or maple veneer for stain 
resistance and easy cleaning. 
Wood-Mode, 570.374.2711; 
www.wood-mode.com. 
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cross bars 
Dornbracht's Tara line of 
faucets is a classic, says 
Senhauser. He admires the 
entire collection, which com­
prises bath, shower, and 
kitchen products. Shown is a 
chrome wide-spread basin 
mixer with cross handles; the 
faucet has a lOYi-inch goose­
neck spout with a 5/;\-inch pro­
jection. It is also available in 
platinum, matte platinum, and 
brass. Dornbracht, 
800.774.1181; WWW. 

dornbracht.com. 

"i like the 

rugged durability 

of a wolf range." 

nhauser 
rch itects 

range rover 
Senhauser says he was using 
Wolf ranges when they were 
only for restaurants-"before 
they were made for the house." 
And he is still a devotee. They 
now come in many residential 
specs, including this 60-inch 
model with double convection 
ovens. The cooktop can be 
customized with four, six, or 
eight burners ; an infrared grid­
dle and an infrared charbroiler 
also are available. Wolf, 
608.271.2233; www.wolf 
appliance.com. 

big chill 
The Sub-Zero 600 Series 
refrigerator is available in vari­
ous configurations, including 
the model shown in this proj ­
ect by Senhauser. A micro­
processor runs the controls on 
the unit, and the freezer and 
the refrigerator have separate 
cooling systems. The can­
tilevered glass shelves are drip­
proof; the shelves and door are 
adjustable. Available framed or 
with an overlay. Sub-Zero, 
608.271 .2233 ; 
www.subzero.com. 

case closed 
When it comes to windows, 
Senhauser is a fan of Marvin 's 
aluminum-clad casements. "I 
like the flexibility and the 
quality," he says. The windows 
have wood interiors, insulating 
glass, and bronze crank han­
dles with multipoint locks. 
They are available in almost 
any size and glazing option, 
and in standard or custom 
exterior colors. Marvin, 
800.328.0268; 
www.marvin.com. 

Portrait: Courtesy John Senhauser Architects 
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cork stopper 
Dodge-Regupol cork flooring 
is durable and resilient, perfect 
for high-traffic areas such as 
kitchens, family rooms, and 
bathrooms. The company also 
claims the product provides 
shock absorption, spring-back, 
and acoustic insulation. Made 
from homogeneous, single-ply 
cork with no wear layer, the 
floor tiles are designed to be 
easy to install and refinish. The 
12-inch-by-12-inch tiles are 
available unfinished, waxed, or 
with a satin- or gloss-finish 
polyurethane sealer. Dodge­
Regupol, 717.295.3400; 
www.regupol.com. 

rook architects 
nd planners 

stone face 
Johnson & Rhodes Bluestone Co. offers various types 
of bluestone, including products with a honed finish, a 
flame finish, and natural clefts. Simon likes the honed 
%-inch version for fireplace facings, as in this sulTotmd 
by Centerbrook Architects. The manufacturer cuts the 
stone to order. Johnson & Rhodes Bluestone Co., 
607.363.7595 . 

Photos: portrait © Robert Benson ; kitchen and hearth © Jeff Goldberg 

cold fusion 
Interstyle's Glasstyle is a clear­
glass wall tile suitable for 
indoor or outdoor applications. 
Simon likes it on backsplashes, 
as shown in this Centerbrook 
project. The manufacturer 
makes the tile by fusing glass 
to colored glazes at tempera­
tures above 900 degrees. 
Resistant to fading and discol­
oration, the product is simple 
to install and easy to clean, 
says its maker. It's available in 
various sizes and 60 colors. 
Interstyle Ceramic & Glass, 
604.421.7229; WWW. 

interstyle.bc.ca. 
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arch it e ct s' 
choice 

Stuart Silk, AJA 

metal works 
Klindtworth Fabrication spe­
cializes in all-custom interior 
and exterior metal fabrication 
for anything from fireplace 
screens to stair railings. The 
fabricator works in stainless 
steel, aluminum, and basic 
steel, and all products are 
available in a variety of finish­
es. Silk used the fabricator for 
this hand-burned steel-and-cor­
rugated-Plexiglas awning. 
Klindtworth Fabrication, 
360.653.6960. 

ilk architects 
eattle 

"structural steel 

offers a surprise 

when it 's exposed in 

a house. it's unexpected 

and gives an edginess 

sweet imperfect io n 
Norberry Tile carries various lines of tumbled-stone tiles that 
evoke antique charm. The tiles are rolled and battered in the 
tumbling process, so the edges are rounded and imperfect and 
the surfaces are aged and textured. Suitable for floors, fireplaces, 
backsplashes, and entryways, the tiles are available in up to 16-
inch squares. NorbeITy Tile, 206.343.9916; www.norberrytile.com. 

vet ro verit as 
Silk uses Ann Sacks glass tiles 
to help introduce light into 
interiors. "Glass gives off a 
watery effect," he says. "We 
like to use it in the bathroom." 
The manufacturer makes glass 
in many forms , colors, and 
configurations-including 2-
inch deco, 8-foot-by-12-foot 
mosaic "rugs," and recycled­
glass field tiles . Shown are 4-
inch-by-4-inch Pila Vetro tiles. 
Ann Sacks Tile & Stone, 
503 .281.7751; www.ann 
sacks.com. 

Portrait and metalwork: Courtesy Stuart Silk Architects 
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y architects 

Colleen Mahoney, AJA 

think knot 
"Her fixtures are elegant, 
unique, and timeless," says 
Mahoney of Exciting Lighting 
designer Pam Morris. Shown 
is the Knot Sconce, featuring 
cast-metal knots that lace 
through and support a subtly 
textured glass wrap. It comes 
in assorted metal designs and 
custom lengths. Exciting 
Lighting, 415.925.0840; 
www.pam-morris-designs.com. 

"bosch dishwashers 
work beautifully, 

and are so very quiet." 

iburon, Calif 

"using artists' 

work in architecture 

serene clean 
"The Bosch dishwasher is it," 
states Mahoney. The Integra 
Limited model has been 
improved, says its maker, with 
such changes as the OptiMISER 
conservation cycle; the Rack­
Matic adjustable upper rack; a 
newly designed handle; and 
wash, dry, and clean indicator 
lights. Bosch, 800.866.2022; 
www.boschappliances.com. 

Photos: portrait by Pat Stroud; wine rack by Jonathan Henderson 
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new age old 
Renato incorporates new-world 
technology and old-world tradi­
tion. These wood-burning ovens 
are updated with such amenities 
as gas or infrared fuel boosters, 
dual digital temperature con­
trols, solid-steel frames and sub­
floors, internal ash-drop contain­
ers, and duct- or hood-exhaust 
systems. Renato Specialty 
Products, 800.876.9731; 
www.renatos.com. 

rack 'em up 
California-redwood racks from 
WineCellarPro are fabricated 
by local wood shops in any 
configuration-among them, 
waterfalls, comer round units , 
decanting tables , and wine­
glass holders. Sapwood-grain 
redwood offers a less expen­
sive but high-quality alterna­
tive to conventional redwood. 
Cooling systems, custom rack­
ing, and kits are also available. 
WineCellarPro, 800.660.5758; 
www.winecellarpro.com. 
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testing metal 
Una-Clad corrugated metal is 
designed for roofing applica­
tions. But in the hands of an 
experienced architect, the 
product takes on a new role. 
Gurney, for instance, used it as 
a decorative accent indoors in 
this house. The sheets are 10 
feet long and 45 inches wide 
and can be fabricated in vari­
ous metals, including copper 
and galvanized stainless steel. 
Stock and custom colors are 
available. Una-Clad, 
800.426.7737; 
www.unaclad.com. 

steel appeal 
A&S Window makes custom 
steel windows and doors that 
are sturdy and durable. Gurney 
favors them because they fit 
petfectly with the clean lines 
and simple details of modern 
architecture, including this 
townhouse he updated. The 
windows and doors are made 
from hot-rolled steel, with 
welded corners and a factory­
applied gray primer for rust 
protection. A&S Window 
Associates, 718.275.7900; 
www.aswindowassociates.com. 
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• 

• gurney, 
h itect 

fire starter 
Heat-N-Glo's extensive line of 
wood-burning fireplaces includes 
single-sided and multisided units 
in vmious sizes. And there m·e 
many ways to srnround them. 
Gurney clad this one in alumi­
num. Heat-N-Glo, 888.743.2887; 
www.heatnglo.com. 

"in addition to being aestheticall) 

appealing, vitraform 's sink i~ 

quite efficient in terms of space.' 

Gurney uses Kalwall's trans­
lucent wall panels extensively. 
They have a fiberglass-rein­
forced face bonded to a grid of 
extruded structural aluminum or 
composite I-beams. In various 
options and sizes. Kalwall, 
800.258.9777;www.kalwall.com 

Photos: portrait by Tom Wolff ; fireplace and metal sheets© Hoachlander Davis Photography; 
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crystal clear 
Constructed of two layers of 
laminated glass, Vitraform's 
freestanding bowl is strong and 
safe. It looks good and solves 
a problem for Gurney. "Since 
it's located above the counter, 
it allows you to lower the 
height of the countertop, 
reducing and simplifying cabi­
netry around the sink," he says. 
The bow 1 is 14% inches in 
diameter and 5Yi inches deep, 
and comes in 12 colors. 
Vitraform, 303.295.1010; 
www.vitraform.com. 

Kalwall and steel windows by Paul Warchol 

ace of holes 
Pe1forated metal products by 
McNichols come in several 
materials in numerous gauges 
and shapes and with various 
hole sizes. The lightweight, 
economical metal can be used 
for both decorative and practi­
cal applications, such as 
screening, ventilation, and cab­
inetry. "It's attractive both tac­
tilely and visually," says 
Hutker. McNichols, 
800.237.3820; WWW. 

mcnichols.com. 

Portrait: Bob Gothard 
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associates 
architects 

artha 's Vineyard, Mass. 

ugone not forgotten 
Ugone light fixtures combine finely to our past." 
crafted and detailed metalwork with 
hand-painted parchment and ceramic 
shades . Bases are cut from fine 
Italian marble and New England 
slate. Hutker relies on the company's 
ability to create custom color 
schemes and patterns. Janna Ugone 
Associates, 413.527.5530. 

bulkhead strong 
"Urban Archaeology's Bulkhead lanterns 
are unbelievable," says Hutker. The solid­
brass components stand up to salty air and 
age gracefully. Finishes include polished 
brass, green or brown patina, and antique 
brass or bronze. The jelly-jar shade comes 
in clear or frosted glass. Urban Archaeology, 
212.431.4646; www.urbanarchaeology.com. 
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The Unico System. Flexible Mini-Duct Systems For High Performance Cooling and Heating. 

Now you can install a high performance cooling and heating system no matter what sort of design you choose for your custom home. The Uni co 

System's flexible mini-ducts fit easily into the most complex designs where conventional HVAC systems can't - including curved walls and 

vaulted ceilings - providing even temperatures throughout each room. Outlets are 

smafl and subtle to match any decor. With the Unico System,you 1!1 enjoy the superior 

performance of quiet, draft-free cooling and heating alt year long. The Unico System® 



DAY ONE 

Tuesday, June 11th 

Opening Session 

The Internet Toolbox 

Panel: Creating a Technology Plan 

How to Integrate the Web with Your Sales Effort 

Managing the Customer Online 

Future-Proof Your Homes 

Tomorrow's Home Technology: Separating Fact From Fantasy 

DAY TWO 

Wednesday, June 12 

Security: Are You a Target for Hackers? 

Web-Enabling Your Back Office 

How to Be a Virtual Project Manager 

Devising Your Action Plan 



W hen BuildNet 

failed, a lot of builders 

became discouraged with 

the Internet and home 

technology. If you're one 

of them, it's time to forge 

ahead. Home automation 

is becoming universal. In 

fact, builders are moving 

forward with plans that 

will make them even fiercer 

competitors than they 

already are. To succeed in 

this new climate, you need 

a practical technology plan. 

BROUGHT TO YOU BY: 

Builder 
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Hartray Danker Kagan McKay Architects 
Planners in Chicago. 

Door County's winters are long, cold, and wet, 
and its summers can be humid. Protecting the 
cedar-clad structure from mold and rot took top 
priority. The house's slightly pitched roof tilts 
rainwater and melted snow down into a series of 
scuppers, which in turn direct the water down 
slim, stainless steel rods that run vertically from 
roof to ground. An oil-based wood stain, furring 
strips behind the siding, and bitumen flashing 
around the windows and wall joints also work to 
keep moisture at bay. The home's window frames 
and sliding-door frame are made of durable­
and beautiful-African mahogany. "Last sum­
mer, we had a lot of hot weather, which encour­
aged some mold growth on the exterior," Nagle 
says. "We just washed the house down, and it 
looked like new." 

www.residentialarchitect.com 

"we just feel good li 

Harnessing the breezes that blow in from the 
lake during the summer posed another climatic 
challenge. Nagle met it by aligning every door in 
the house with another door or window directly 
across from it, so that fresh air constantly flows 
into each room. Clerestory windows and an open, 
one-story floor plan encourage this cross-ventila­
tion. Rather than solid walls, he used partial 
room dividers to delineate different spaces. 

Nagle and his wife, Ann, selected mid-20th­
century Modern furniture to reinforce the home's 
casual atmosphere. White plaster walls allow the 
carefully chosen pieces to take center stage, 
along with the lake views afforded by large panes 
of glass. The house eloquently demonstrates the 
versatility of Modem design. "Our house in 
Chicago has terrazzo floors and chrome furni­
ture; it's very urban," says Nagle. "This one is a 
lot looser. It's more inspired by Finnish architec­

ture." To that end, he 
specified several kinds of 
wood for the interiors­
cedar floors and ceilings, 
birch doors , and maple 
cabinetry. 

The N agles ' love of 
Modernism doesn 't mean 
they've completely dis­
counted the past. They 
sought out local fieldstone 
for the massive chimney 
that separates the living room from the 
master bedroom, with the idea of refer­
encing the original cottage that still 
stands on the three-acre property. They've 
turned the old house over to their grown 
children now, and are currently construct­
ing an addition to it. But they ' ll take their 
little glass-and-wood box anytime. "We 
just feel good living in Modem architec­
ture," says Nagle. "We like the big sheets 
of glass and the openness." 
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project: Nagle residence, Door County, Wis. 

architect: James Nagle, FAIA, Nagle Hartray Danker 

Kagan McKay Architects Planners, Chicago 

builder: Leist Construction , Sturgeon Bay, Wis. 

project size: 1,500 square feet 

construction cost: withheld 

BR 

first floor 

residen tial arch i tect I apr i l 2002 

To create the sunshades 
on the home's south side, 
Nagle took the framing and 
extended it. "They worked 
out just right because of 
the southeast sun;' he 
says. "You get these nice 
streams of light coming into 
the house." 

Photos: Hed rich-Blessing 
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righting history 
Id warehouse buildings are hard to find in the 

·, Washington, D.C., area; the nation's capital has 
never been a manufacturing center like New York 
or Chicago. So when local architect Joanne 

Goldfarb, AIA, saw the chance to purchase a 200-year-old for­
mer tobacco storehouse in Alexandria, Va., she took it. The 
building, just a few miles from downtown Washington, had 
been used as a residence since the 1960s, and a series of reno­
vations had stripped it of its industrial roots. Employing her 
considerable experience with adaptive reuse, Goldfarb restored 
much of its original character while transforming the structure 
into a home for herself and her husband, Ron. 

Her strategy was straightforward: Reveal the building's 
structure while reorganizing the floor plan to function more 
efficiently. She removed moldings and baseboards that had 
been added over the years, and uncovered existing, hand-hewn 
oak beams and joists. 

New elements she was stuck with-like the steel beams that 
replaced some of the old timbers-she enveloped in drywall. 
"The idea was, if it really was a part of the original building, I 
would try to show it," she 
says. "Encasing the new 
stuff in drywall was a way of 
blanking it out." 

Not much of the previous 
floor plan was w011h saving. 
Rooms were scattered hap­
hazardly throughout the 
5,000-square-foot home. The 
kitchen, for example, was 
located on the third floor and 
the dining room on the first. 
"As big as the footprint was, 
it didn't make for a very liv­
able plan," says Goldfarb. 
She opted to add a ground­
floor gazebo containing a 
kitchen and breakfast room. 
The addition sits on a brick 
platform, making it clear the 
gazebo isn't part of the origi­
nal house. "It's sympathetic, 
but it doesn't look 'stuck on,'" 
she says. "I want people to 
know as soon as they see the 
house what is old and what 
is new." 
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"if it really was a part 

Goldfarb's mission was to uncover her former tobacco ware­
house's industrial roots. She exposed the home's sturdy, wooden 
ceiling beams, many of which are original to the two-century-old 
building. 
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project: Goldfarb residence, Alexandria, Va. 

architect: Joanne Goldfarb, AIA, Alexandria 

builder: Robert Fina, Alexandria 

project size: 5,000 square feet 

construction cost: withheld 
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third floor 

second floor 

first floor 

Photos: feschmidt@earthlink.net 

www.residentialarchitect . com 91 



private lives 

exploring the box 
ale Farr, AIA, is no stranger to the design-your­
own-house school of architects. Portland, 
Ore.- based Farr, a principal at Fletcher Farr 
Ayotte, currently lives in the third new home 

he's done for himself and his wife, Linda. He's also 
remodeled several others, most recently an old Victorian 
house and a Spanish bungalow. "You know architects," 
he says, "we're always wanting to try new things." 

The impetus for the latest Farr residence came when 
the couple spotted an infill lot for sale in Portland's 
Council Crest neighborhood. They bought it that day, 
and spent the next four years figuring out a floor plan 
that would suit both their limited budget and their irregu­
larly shaped, sloped site. 

Their answer? A three-story, white cube bisected by a 
yellow stair tower. The Fa.ITS enter their house on the 
middle level, which contains most of the main living 
spaces. Upstairs is a master bedroom and study, and 
downstairs contains two guest bedrooms that look out 
onto the rear terrace. The 3,200-square-foot plan's sim­
plicity made it cost-effective to construct. And the proj­
ect's budget also benefited from Farr's creative use of 
stock materials. "I like to make things look more expen­
sive than they are," he says. Vinyl siding clads the two 
white volumes, while synthetic stucco covers the stair 
tower. The square windows punched into each side of 
the home are also vinyl. Inside, all the walls are drywall. 
Farr did splurge on a few costlier items, such as the cus­
tom-made maple and marble fireplace surround and 
hardwood floors. They provide just enough luxury to 
keep the minimalist residence from feeling too Spartan. 

Farr's design reveals a considered approach to the 
damp climate of the Pacific Northwest. He borrowed the 
cheerful exte1ior color scheme from farmhouses he'd 
seen in Sweden, thinking it would help counteract the 
often overcast skies of Portland. And he included lots of 
operable clerestory windows for extra natural light and 
cross-ventilation. "Every house I've done for myself has 
been a learning experience," he says. "It's a great way 
for an architect to see what works and what doesn't." 

project: Farr residence, Portland, Ore. 

architect: Dale Farr, AIA, Fletcher Farr Ayotte, Portland 

builder: Bob Samuels Construction, Portland 

project size: 3,200 square feet 

construction cost: withheld 
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"i like to make things look 

Farr keeps cloudy weather at bay with a series of second-story clerestory 
windows that bring in extra light and fresh air. Floor-to-ceiling bookshelves 
enliven the house's main level. 

lower level 
Parking 

Deck 

first floor 

Parking 
Deck second floor 
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Photos: Sally Painter 

The home presents a private front elevation 
(above) to the street. Its other three sides contain 
plenty of glass (left) , taking advantage of views of 
the Willamette Valley. 
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walk on the wild side 

94 

architects are turning over the floor to unusual materials. 

by nigel f. maynard 

• f you have 10 residential 
commissions this year, 
nine of those clients will 
likely want wood floors. 

They're an integral compo­
nent of the American 
Dream. And it's no surprise. 
Wood is durable, warm, and 
handsome. It's the navy­
blue suit of the residential 
flooring world-welcome 
everywhere, but a little bit, 
well, tame. For clients who 
want something off the 
beaten path, however, sever­
al interesting avenues are 
open to explore. 

One flooring material 
generating a buzz is bam­
boo. The grassy panda 
snack is an environmentally 
friendly product, and it's 
harder than oak and more 
dimensionally stable than 
maple, says Angus Stocks, 
vice president of Smith & 
Fong, a San Francisco-based 
flooring manufacturer. His 
company makes a finished 
and unfinished bamboo 
flooring called Plyboo. 

Plyboo comes in 3-inch­
by-72-inch planks and costs 
about $4 to $5 per square 
foot, comparable to the 
roughly $3.50 to $6 for oak. 
Another company, Timber­
grass, Bainbridge Island, 
Wash., offers finished and 
unfinished tongue-and­
groove bamboo flooring in 
36-, 48-, and 74-inch 

lengths for $6 to $8 a 
square foot. 

The buzz hasn't translat­
ed into a clamor yet, but 
architects have begun to 
talk up the product with 
their clients. Architect Jeff 
Krolicki, Dick Clark Archi­
tecture, Austin, Texas, 
wanted to spec bamboo as 
soon as he learned about it, 
but he decided to take a 
cautious approach. Before 
recommending it to clients, 
he put the material to the 
test. "I think it's a great 
product," he concludes. "I 
used it throughout my house 
in lieu of hardwood, and I 
am very happy with it." 

Architect Mark Demsky 
would love to do a bamboo 
floor, and his firm has 
already pitched it a few 
times to clients. But cus­
tomers are still a bit leery, 
says the principal of Mark 
Demsky Architects in 
Chicago. "It's a little too 
new. They sort of like it, 
until you get to the point 
where the knuckles of the 
bamboo are evident," says 
Demsky. "It's a fantastic 
material. I wish someone 
would actually go for it one 
of these times." 

One product Demsky's 
clients have no hesitation 
accepting is Maimoleum, a 
modern-day twist on an old 
staple- linoleum. "I like 
Marmoleum because it 
comes in rolls and it doesn't 

www.residentialarchitect . com 

Bamboo flooring, like this product from Timbergrass, is durable, renewable, 
and a good alternative to wood. It costs $6 to $8 a square foot. 

have the same shiny appear­
ance that vinyl does," he 
explains. "It comes in great 
colors and you can do dif­
ferent things with it. It's 
also inexpensive." 

Piera Marotto, residential 
marketing manager for the 
product's maker, Forbo 
Linoleum in Hazleton, Pa., 
says technological advances 
mean that Marmoleum is a 
big improvement over its 

more primitive cousin. "It 
has the same sound-deaden­
ing qualities as linoleum, but 
it is extremely durable and 
does not fade." Maimoleum 
is available in more than 200 
colors, comes in either rolls 
or 13-inch squares, and 
costs $5.50 to $8.50 per 
square foot installed, de­
pending on the intricacy of 
the application. 

continued on page 96 
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Our meticulous design process means easy installation 

Time well spent: We've designed a complete family of 
kitchen and bath faucets and accessories that adds 

charm to today's popular, traditional decor. It also does a. 
------------ beautiful job of attracting customers. 

Thoroughly inspected over 100 times (including air and 
water leak testing) to catch even the smallest imperfection. 

------The result is a faucet that looks and performs flawlessly. 
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features for you. Our patented Quick-Snap® feature makes------­
connections to water supply hoses a snap. And height-adjustable 
end valves ensure both handles will be aligned correctly. 

For more information about Delta® products including our 
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sacred cows 
Another material coming 
out of the closet is leather. 
Although certainly an 
unusual spec for flooring, 
it's powerful when done 
right, says Sophie Prevost, 
a principal of Coleprevost 
in Washington, D.C. 
Coleprevost designs mostly 
modern and experimental 
work, and offbeat flooring 
is one of its trade tricks. 

New York City-based 
Altistic Tile makes leather 
flooring. Its Casa Domani 
line is resilient and versatile 
enough for use in the bed­
room, library, or media room. 
The product is available in 
square tiles or in an offset 
bricklike pattern. The firm's 
four stock colors are priced 
from $42 to $48 a square 
foot, but special-order custom 
colors are costlier. Pmtland, 
Ore.-based Ann Sacks Tile & 
Stone also makes leather 
tiles, in sizes ranging from 4 
inches to 16 inches, at $43 to 
$80 a square foot. 

Although a lot of bang 
for a lot of bucks, leather 
flooring does have some 
drawbacks besides price. 

The tiles are quite thick 
but vulnerable to damage 
and noticeable scuffing, 
says Demsky. "I think it 
looks better with that wear; 
it becomes more interest­
ing," he says. But a client 
who wants a perfect-look­
ing floor may be unhappy. 
That's why Prevost limits 
leather flooring to bed­
rooms and other areas 
where people are likely to 
walk barefoot. 

nature walk 
Other natural floming op­
tions include cork, rnbber, 
and coconut palm. Cork, 
which can be installed almost 
anywhere in the house, is 
durable, resilient, and re­
markably comfortable to 
stand on, providing good 
recovery ("bounce-back") and 
shock absorption. Dodge­
Regupol, Lancaster, Pa., says 
its single-ply product is easy 
to install, maintain, and re­
finish. It's available in 12-
inch tiles sealed with wax 
and polyurethane finishes. 

Natural Cork, Augusta, 
Ga., offers cork parquet tiles 
but also makes an extra­

Unusual flooring comes in many forms: exotic 
coconut palm from Smith & Fong (above), sen­
suous leather from Ann Sacks (top), and tex­
tured laminate from Abet Laminati (far right). 

durable, com­
fmtable, combi­
nation linoleum­
and-cork float­
ing-floor sys­
tem. The prod­
uct features a 
linoleum wear 
layer, a high­
density fiber 
core, and a cork 
bottom layer. 
Available in 12-
inch-by-3 6-inch 
planks, it costs 
$6 to $8 per 
square foot. 
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Rubber is another 
extremely comfortable mate-
1ial to walk and stand on. 
Dodge-Regupol sells ECO­

smfaces rubber flooring in 
38 colors and vaiious sizes. 
The products ai·e made from 
a combination of recycled 
tire rubber and postindustrial 
colored rubber. 

If even bamboo 
flooring is too main­
stream for you, Smith 
& Fong just began mar­
keting coconut palm 
flooring it calls Dura­
Palm. "Palm is wonder­
fully environmental," says 
Stocks. "Palm wood has no 
voes and is 100 percent 
recycled palm." Harder than 
rock maple, DuraPalm is 
also stable, he says. It comes 
finished or unfinished in 3-
inch-by-72-inch tongue-and­
groove planks and costs 
$8.50 to $8.75 a square foot. 

layer it on 
Laminate is the fastest 
growing flooring segment 
in the United States 
because the product is 
attractively priced, hard­
wearing, and low-mainte­
nance. Abet Laminati, an 
Italian company whose 
American affiliate is based 
in Englewood, N.J., has 
introduced a laminate 
flooring with a new twist­
it has a textured surface 
made from recycled coffee­
bean bags. Parqcolor comes 
in tongue-and-groove 
planks measuring 47.2 
inches by 7 .5 inches. It is 

available in six colors 
and costs $7 to $8 per 

square foot. 
Chilewich Design Stu-

dio in New York City 
makes a product it calls 

Plynyl, a new material made 
from woven vinyl fabric 
bonded to a urethane back­
ing. The company says the 
product is flexible , durable, 
and low-maintenance. 
Plynyl costs $6.50 per 
square foot for 17-inch tiles 
and $4.75 per square foot 

for wall-to-wall applications. 
Specing an offbeat floor­

ing material is an easy and 
sometimes even cost-eff ec­
ti ve shortcut to a more live­
ly residential project. It's a 
great trick to have up your 
sleeve. But any trick that 
draws too much attention to 
itself can spoil the magic. A 
good rule of thumb for most 
projects: The wilder the 
material, the smaller the 
area you should confine it 
to. Maybe use it as an 
accent or in secondary 
spaces such as home 
offices, laundry rooms, chil­
dren 's rooms, and so forth. 

Of course, your clients 
are the ultimate arbiters of 
what they'll walk on. Still, 
it's up to you to present 
them with all the appropriate 
options, including a few just 
slightly on the wild side. ra 
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"Wh at is the victory of a ca t on a hot 
on it, I guess, as long as she can . .. " 

tin roo f? I wish I kn ew. just staying } 
- M arga ret, Cat on a Hot Tin Roof 

HE MAD E HIS TIN ROO F 
IMMORTAL. NOW WE'VE D,ONE TH E 

SAM E FOR HIS FRONT PORCH. 

When the great 

playwright Tennessee 

Williams wrote Cat on 

a Hot Tin Roof, he 

created formidable , 

enduring roles. But, 

when th e Columbus, 

Mississippi, Chamber 

of Commerce decided 

to restore his birth 

durability of plastic. It 

comes with a factory­

ap plied primer and 

can be installed using 

the same tools as classic 

tongue and groove. • :·: 

home, on e thing was 

clear - Williams' front 
{ Tenn ess ee Willi am s' ho m e - Co lumbus, Miss iss ippi} 

With the look and feel 

of traditional lumber, 

it has heart. Warmth . 

And - with a warranty 

that lasts for as long 

as you own the home -

porch hadn't been built of the same stuff as his 

characters. Restorers looked into 

possible materials. Most would 

require aggressive maintenance, 

something the Columbus Chamber 

of Commerce really wanted to 

avoid. Enter Tendura~ 

In the name of durability, many architects 

have foregone the romantic authenti c ity of 

traditional wood, compromising with cold 

alternatives. Stone. Brick pavers. Tile. Now,. with 

Tendura, there's a durable alternative 

so like the original wood it's being 

used in restorations throughout 

the country. TenduraPlank® is a 

composite lumber that combines 
Because it is made from 
by-product sawdust, no 
trees are timbered just 

to make Tendura P/ank. the warmth of wood with the 

it' s a wise choice. A TenduraPlank porch lives 

a long, long time. That's why the 

restorers of Tennessee Williams' 

home chose it. 

People say the 

kitchen is the heart 

of the home. Used to be 

the tongue-and-groove front porch was its soul. 

It was where we thought, planned, and dreamed. 

Where the drama that is our lives took place. 

With TenduraPlank, the traditional wood front 

porch is back. With the warmth and tradition of 

simpler days, but the timelessness of great theatre. 

TE DURA 
QUA l l I V THAl fNDIJR f: <; 

t endura.co m 1 -8 00 -TENDURA 



new material 

piping-hot products for your next project. 

filter this 
Americans want clean water, and 

they 're nostalgic for period styles. 
This Victorian faucet with cold-water 
filtering grants both wishes. Accord­

ing to maker JADO, Scottsdale, Ariz., 
the faucet reduces chlorine by 98.9 

percent and lead by 99.3 percent while 
also eliminating odor and turbidity. It 

features quarter-turn ceramic-disc 
valves and an electronic LED indica­
tor that monitors remaining filter life. 

The faucet comes in four finishes, 
including polished chrome (shown), 

and has an optional side sprayer. 
JADO, 480.951.2675 ; www.jado.com. 
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creature features 

Green River Stone, Logan, Utah, produces custom products with, it claims, 

50-million-year-old fossil stone from a Wyoming lake bed. The company 

carefully collects and prepares fossils for countertops, tiles in various sizes, 

murals up to 4 feet by 8 feet, tabletops, and other products. Fossils found 

in the quarry include those of fish, a 52-inch trionyx turtle, and a crocodile. 

Green River Stone Co., 763.551.0001; www.greemiverstone.com. 

doubie duty 
Well, it was bound to happen at some point. Welcome the new 
Polara, a combination electric convection oven and refrigerator. 
According to Benton Harbor, Mich.- based Whirlpool, the range 's 
electronic brain enables homeowners to program four steps of 
meal preparation over a 24-hour period: initial cooling, baking, 
warming for an hour, and another cooling period. The standard­
size range will be available this July in black, white, stainless 
steel, and biscuit. Whirlpool, 800.253.1301 ; www.whirlpool.com. 

-nigel f maynard 
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1HE 
WRAP' 

THAT WON'T 
RIP. 

Wind. Sun. Construction rigors. Nothing stands 

up to them better .than Typar® HouseWrap . 
I 

Its unsurpassed strength means it won't rip, tear 

or degrade. When used with Typar Construction 

Tape, Typar HouseWrap stops airflow through 

cqnstr11ction gaps,1 cracks' and holeJ. And only 

Typar HouseWrap is unconditionally guaranteed 

for better air hold-out as well as UV stability, tear 

resistance and moisture vapor transmission. 
! I I i ,, 

So install the wrap that won't let you down-

·~ ~t .... 

For your free copy of the Typat specifications guide; 
and installation CD, call 1.800.321.627}. . 1 i 

Or visit www.reemay.com ~; 

or email housewrap@reemay.com. .; i 

Circle no. 388 

/ 
./ 

© 2000 BBA NONWOVENS 

~~v ..... 
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who knows better than architects 
how to make beautiful products? 

shelve it 
New York City-based architect Ali Tayar designed 
the Anna stackable shelving unit as part of a new 
collection for ICF group. The sturdy yet sophisticated 
structure combines anodized-aluminum brackets with 
birch-veneer shelves. Tayar drew inspiration for the 
configuration from simple cinder block and plywood 
shelving. ICF group, 800.237 .1625; www.icfgroup.com. 

www.residentialarchitect.com 

"s" marks the spot 

Italian architects Roberto Lucci and Paolo Orlandini align a cooktop 

alongside a sink in the sleek curves of the Sistema ES kitchen cabinetry. 

The series of freestanding modular units combines functional versatility 

with style. Conveniences such as a spice drawer, lid rack, pull-out 

pantry, and swing-out corner racks come finished in laminates, wood 

veneers, or vibrant lacquers. Snaidero USA, 954.923.9860; 

www.snaidero-usa.com. 

soak city 
Two cupped hands scooping fresh water served 
as Lord Norman Foster's template for this suite 
of bath fixtures. The spacious interior of the 
sleek oval tub can be equipped with whirlpool 
jets. Made from high-quality acrylic, the tub 
comes as a freestanding or wall-mounted model. 
The taper of the sides eases entry and provides a 
comfortable reclining angle. The quietly urbane 
bath suite also contains a washbasin, toilet, bidet, 
cabinets, shower, and steam bath. Duravit USA, 
888.DURAVIT; www.duravit.com. 

continued on page 102 
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\bout As Close As It Gets To "Dad" Proof 
- The Dependable) High-Gloss Acrylic Bath. 

The bathtubs you install can face some pretty 
11 rough hazards 11 on occasion. While other 

tub materials may quickly dull and show their 

age, acrylic is extremely hard and non-porous. 

So dirt, soap scum, and germs can't 

penetrate. That means acrylic 's high gloss 

wi ll shine for years - as will your customer 

satisfaction and reputation. To learn more, 
get your free Acrylic Consumer Guide by 
calling: 1-800-485-1124. 

© 2000 Aristech Acrylics LLC Circle no. 69 

..-& ARISTECH 
• . ACRYLICS LLC 

Du al it y that comes to the surface . 

www.AristechAcrylics .com 
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tell tile 
Claudio Viola offers his wall tile in four textures and 
six colors, including caramel and sky. Intermingle the 
8-by-8-inch ceramic squares with a variety of accent 
pieces, such as the 1-by-8-inch outline segment or the 
2-by-1-inch corner. The tile has no feet, to ease 
installation and minimize the need for adhesives. 
Ascot, 800.351.0038; www.ascot.it. 

www.residentialarchitect . com 

true colors 

David Bergman's conscientious Parallel Universe series marries 

recycled colored glass with cellular polycarbonate sheets to produce 

intriguing light fixtures. The cells are hand-filled with glass chips; 

no two lights share the same pattern. Dimmable fluorescent bulbs 

complete the environmentally friendly package. Fire & Water, 

212.475.3106; www.cyberg.com. 

suave storage 

This vertical cabinet by Jay M. Reynolds, AIA, combines 

maple veneer with etched glass for a design reminiscent of 

city plan grids. Three corners open up to adjustable shelves, 

while a slide-out drawer and optional lighted display area 

add to the piece's functionality. The angular unit 's flexible 

storage capacity works in offices, dining areas, bedrooms, 

and living rooms. OJMR Architects, 323.931.1007. 

-shelley d. hutchins 

residential architect I april 2002 



INSTALLS like the wind. 
WEATHERS the storm. 

BEAUTIFULLY. 

MILLENNIUM~ PROVEN PERFORMANCE. 

Millennium is the only vinyl siding that nails tight to the wall, so it's power tool-friendly. 

The performance result? It installs 50% faster than ordinary siding and looks 100% beautiful. 

With Millennium's patented SMARTWALL TECHNOLOGY, panels "float" over minor 

imperfections and adjust with changes in temperature. Your homes keep that beauty. Plus 

your homeowners get the peace of mind and unique guarantee of the industry-

exclusive "Won't Blow-Off" Warranty. Millennium is proven, on the job, on 

the wall and over time. 

For our Millennium Architect Pacl?et, call 888-838-8100, code 106 
Or to learn more, visit www.siding.com/J 062. 

Wolverine-
~--,····~·-'"''·',,.. 

www.siding.com 

MILLENNIUM. CHANGING THE FACE OF SIDING~ 

Fmy Brand of CertalnTcod Corpomtion © 2002 Wolve rine Circle no. 28 



Alterna~ The industry's 

first fusion-crafted 

exterior wood compos­

ite door. Alterna by 

DoorCraft® 

provides the best of 

wood, steel and 

fiberglass without the 

drawbacks. A beautiful 

entrance door with 

proven performance. 

It won't dent or split and it's paintable and stainable. 

For product literature or a dealer near you, call 

(800) 877-9482, ext. PSCH or visit www.alternadoors.com. 

SPECIAL ADVERTISING SECTION 

Impression'" Mirror 

door by DoorCraW' 

Impression Mirror 

door from DoorCraft 

adds beauty and 

dimension to any 

room. The Impression 

Mirror door is ideal 

for use in a bedroom, 

bathroom or closet. 

Applications include 

sliding pocket door, sliding bypass unit, or swinging 

passage doors . Use the mirror door to visually expand 

the size of the room. For product literature or a dealer 

near you , call (800) 877-9482, ext. PSDM or visit 

www.doorcraftdoors.com. 

~ 

- .ac1W1C:-.-.......................... ... 

JWP® Aurora, 

the worlds finest com­

posite doors. Beautiful 

doors specifical ly engi­

neered to withstand the 

harshest elements. The 

Aurora line is an excel­

lent value, designed to 

reflect a 11 of the beauty, 

texture and weight of a 

premium hardwood door 

while being virtually maintenance-free. This unprece­

dented composite door offers numerous design choices; 

glass options and finish colors. For product literature or 

a dealer near you, call (800) 877-9482, ext. PSIWPA or 

visit www.iwpdoor.com. 

Circle no. 1 Circle no. 2 Circle no. 3 
........ ... .-. ·.....-..~--

Morgan"' Choose 

· Morgan for the best 

in genuine oak, meranti­

mahogany, and pine wood 

stile and rail doors. With 

a century-old reputation 

for quality, Morgan 

offers ten times more 

exterior designs and 

three times more 

interior designs than 

many other manufacturers. For product literature or a 

dealer near you , call (800) 877-9482, ext. PSM or visit 

www.morgandoors.com. 

Circle no. 8 

:; !!!~l!!!!!!!!!!!a Norco® Radius Head 
Clad Wood Patio Door 

The Norco patio door 

- line now includes 

a radius head patio 

door and a half­

panel clad patio 

door. For those who 

love the look of a 

patio door with 

arched transom. 

The sophisticated designs combine the look of bygone 

elegance with modern convenience. Full doors swing 

open for easy use. For product literature or a dealer 

near you, call (888) 476-6726, ext. PSN or visit 

www.norcowindows.com. 

Circle no. 9 

Caradco® SmartFir 

Clad Wood Double­

Hung Window 

An affordable, high­

quality builder's win­

dow engineered to your 

requests. Tilt-in remov­

able top and bottom 

sash ; Aluminum clad 

exteriors in 3 colors; 

High-performance 

Argon-filled LoE1®; Natural wood interiors or pre-painted 

white are only a few of our standard SmartFit features. 

For product literature or a dealer near you , call 

(800) 236-1866 ext. PSCSF or visit www.caradco.com. 

Circle no. 1 O 
........ .....- .... -..--=.1. 

For product literature or a dealer near you, call 800-877-9482 
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Nord!!>, known for 

intricate detail , 

dramatic designs 

and unparalleled 

selections that 

demonstrate wood's 

beauty. The Nord 

offering inc ludes fir, 

meranti-mahogany, 

s;:::s~~ as we ll as hemlock. 

'------------- Products include 
exterior, 8'0" and interior doors, sidelights, transoms, French 

doors and bifolds. For product literature or a dealer near 

you, ca ll (800) 877-9482, ext. PSDN 

or visit www.norddoor.com. 

Circle no . 4 
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DoorCratr Exterior 

Steel doors You'll find 

wood or steel edge 

options along with 

24- and 25-ga uge 

, ga lvanized steel faces 

that are ready for a 

variety of fini shes, 

or ready to install with 

no fini shing required . 

Th ese rugged, rust­

proof and energy-efficient quality doors are backed by 

a 10-year warranty. And for added protection, DoorCraft 

offers 90-minute fire-rated doors on sizes up to 3'0" wide 

by 7'0" high. For product literature or a dealer near you, 

ca ll (800) 877-9482, ext. PSDE or visit www.doorcraft­

doors.com. 

Circle no . 11 
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Pozzi<~ Precision 
Double-Hung 

Building on the 

artful and innovative 

designs that have 

distinguished its 

products for the 

past 34 years, Pozzi 

Wood Windows® is 

pleased to introduce 

the Precision 

Double-Hung Window. This is an enha nced product 

that del ivers the sa me quality and high performance 

as Pozzi 's ea rlier double-hung windows but with the 

added aesthetic of concealing the vinyl jamb liner. 

For product literature or a dealer nea r you , call 

(800) 257-9663, ext. PSPDH or visit www.pozzi.com. 

Circle no. 5 

The IWP® £state·· 
Collection. 

This new door line 

from IWP is bea uti­

fully handcrafted, 

built with old-world 

craftman sh ip for 

new world archi­

tecture. These 

beautifully aged 

wooden doors 

match any architectural style. The IWP Estate 

Collection includes 30 door designs built from 

solid clear or knotty alder, with a choice of 25 finish 

co lo rs , 4 finish textures and 15 pieces of metal 

accents. For product literature or a dealer near you , 

ca ll (800) 877-9482, ext. PSIWPE 

or visit www.iwpdoor.com. 

Circle no. 12 

1 

••;:;ii•=--~~~-. Summit® Series 9000 

~~--~-~:-:'""'""="'-. MagnaFrame'" The 

~~,,,..~=;---="""i'"-· Summit 9000 Series 

is a new, vinyl , wide 

profile , architecturally 

designed window, 

offered as single­

hung, double-hung, 

slider or custom fixed . 

With the benefits of 

vinyl and wood in 

one, the Series 9000 is low maintenance, ene rgy 

efficient and durable. Use it to create a classic look 

in an existing home, or add a con temporary look in 

new const ru ction. For product literature or a dealer 

near you , ca ll (800) 877-9482, ext. PSS or vis it 

www.summitwindows.com . 

Circle no. 7 __ ... 

Caradco0 Tradition 

Plus Casement 

Window 

The Tradition Plus line 

of clad casement win­

dows from Caradco are 

designed to be more 

appea ling in term s of 

energy effic iency and 

beauty. Aluminum 

cladding on the sash 

is mitered for a more visually pleasing appearance and 

enhanced performance. Autom ated wet glaze adds fur­

ther protection against the elements and offers cleaner 

lines. For product literature or a dealer near you , ca ll 

(800) 236-1866 ext. PSCTP or visit www.caradco.com. 

Circle no. 13 

For product literature or a dealer near you, call 800-877-9482 
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special advertising se c t i on 

architect's showcase 

Decorative Flush 
Style Sprinkler 

Tyco Fire Products' TFP 1 
combines economy; 
aesthetics, and has a 

coverage area up to 20' x 20'. 

For more information on Tyco Fire Products' TFP 1 
and our full line of residential sprinklers, contact 

TYCO FIRE PROD UCTS 
Phone: (800) 523-6512 •Fax: (215) 362-5385 

www.tyco-fire.com 

"tqc:a f Flow f Tyco Fire 
/Control / Products 

Circle No. 402 

BALUSTRADES 

ASSIC design, 

• MarbleTex"' 
Synthetic Stone Balustrades 

• DuraClassic"' 
Poly/Marble Balustrades 

T IMELESS beauty ... . 
. I 

• Architectural Urethanen• r ; 
Polyurethane Balustrades ' 

• MeltonStone"' 
Cast Stone Balustrades 

www . residentiala r chitect . com 

Andersen Windows, Inc., now offers 
Forest Green as a standard exterior 
color option with Andersen® 400 
Series windows and patio doors. The 
Andersen 400 Series palette now 
includes four standard exterior colors -
Forest Green, White, Sandtone and 
TeJTatone® - all carefully selected to 
reflect the colors of nature, and to 
complement any decor, design or 
landscape. 
For a local dealer, more information, 

or a copy of the Andersen 20/l 0 
limited warranty, 

visit www.andersenwindows.com or 
call 1-800-426-4261, ext. 1232. 

Circle No. 403 

Finally, 
low-cost 
protection agailst 
waSiing machile 
leaks and flocxls! 
Designer inspired 
• new constructim 
• older homes 
• apartments 
• condominiums 

ANH, inc. 
P.O . Box 1782 
Stanwood, WA 98292 

PHONE 
(360) 629-9269 
FAX 

(360) 629-2838 
ORDER 
1-800-929-9269 
WEB 

www.floodsaver.com 

Circle No. 405 
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FOR INFORMATION: 

his & W1nus INc. 
23 HACK GREEN ROAD 

POUND RIDGE, NY l 05 7 6 

PHONE: 914-764-5679 
FAX: 914-764-0029 
www.raiswittus.com 

SHOWER HOT TUB TOILET 
Ventilate All Baths 
with One Quiet Fan 

ALOES venUlaUon specialists offer multiple solutions to 
noisy and lneffecUve bathroom fans. Quality remote 

mounted fans provide both quiet and effective exhaust. 
Systems available for 1 to 6 baths. 

•SIMPLE TO INSTALL •ENERGY EFFICIENT 
•COST EFFECTIVE •SUPER QUIET 

ALDES 
THE ART OF VENTILATING 

AMERICAN ALOES VENTILATION CORP. 
4537 Northgate Court 

Sarasota, FL 34234-2124 
lnfo@aldes-us.com 

800-255-7749 • www.americanaldes.com 
Circle No. 408 
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. . •·Absolutely Water Tight 
~He • Easy Installation • Non-Skid Surface 

; . £~'W~ ., .I 1-800-11 • -1785 • Jax (256) 287 -0417 
U&w~';e11.1s 1!f .'E~all:Jnfo@lockdry.com • www.lockdry.com 

.· ~- 5,Si6;0.l_O •Meets or Exceeds SBCO BuUdln Code 

www . resi d enti a l a r c hitect . com 107 
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die.cover > B 0 L E C T I 0 N™ D 0 0 R 

the early american 

OPEN TO THE POSSIBILITIES 

PO Box 21786 Greensboro, NC 27420 
336/851-5208 Fa x 336/85 1-5209 or 888/511-5209 

www. bol ect ion door. com 
Circ le No . 410 

www.res identi a l arch itect .c om 

BUILDING? REMODELING? 
If so, consider planning for the future by installing a Waupaca Elevator that is designed to fit your 
decor. A Waupaca Elevator means comfort, convenience, mobility, and safety. DON'T BE CAUGHT 
UNABLE TO REMAIN IN YOUR HOME IN CASE OF ACCIDENT, ILLNESS AND/OR AGE. Our custom 
capabilities assure there is an elevator to fit your needs. For further information contact: 

@
V'AIJ~ Waupaca Elevator Co. 
Et...e:roOR coMPANY.1 Nc. 1050 So. Grider St. 
Specify the Specialists TM Appleton, Wisconsin 54914 

Tel: 1-800-238-8739 •Fax: 1-920-991-9087 • Circle No. 411 

HARDWOODS & FINISHES -
FREE SPECIFYING CD! 

With the Hardwood Cmmcil's interac­
tive CD, The Finishing Touch, you can 
apply 'virtual' stains to 21 hardwood 
species and four room settings. The 
CD also includes the basics of smart 
specifying for hardwoods and finishes, 
tips for successful project manage­
ment, a species guide, photo galle1y, 
and more! 

The Hardwood Council 
412-281-4980 •Circle No. 413 

Order online at www.hardwoodcouncil.com 
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For information on 

Eff C
1 

h i t e c t 
architect's showcase, 

please call 

Circle No. 414 

by hand to frame everything from barrel vaults and curved walls to 

columns and wavy ceilings. Flex-C Trac works great with both wood 

and metal stud application. Beautiful curves are just around the Bend. 

Avai lable in 3 Ya", 2 Y:z", 6 11 and Angle. 

Call us at 405.715.1799 or visi 

residential architect I april 2002 

Finely crafted doors in hardwoods, 
iron, beveled and stained glass. Hand 
carved fireplace mantels. Interior and 

exterior hardwood shutters in many 
exclusive designs. 

REQUEST CATALOG SET: 
600 plus full color pages 
See us at the NAHB Show 

• PINECREST 
2118 BLAISDELL AVENUE 
MINNEAPOLIS, MINNESOTA 55404-2490 
TELEPHONE (612)871-7071 
Internet: www.pinecrestlnc .com 
Email: info@pinecrestinc.com 
Circle No. 415 
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special advertising section 

architect's showcase/computer shop 

Circle No. 417 

··~ -- : :13;€,lri-ley-Wood Interactive 
Th~"_ residential and commercial construction 

_____ - ~--·- _ . .:.:.=~--<)nd_~?try's premier 828 sites. 

www.builderonline.com 

JICONLINE 

ebuild ... 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS 

www.ebuild.com 
l!t~!!~~~~~ 

www.eplans.com 

~ff cah i t e c t 
ONLINE 

www.jlconline.com www.poolspanews.com www.residentialarchitect.com 

RemodelingOnline 
www.remodelingmagazine.com 

worldofconcrete.com 
www.worldofconcrete.com 

--

Tools 
of the Trade 
0 N l IN E 

www.toolsofthetrade.net 

worldofmasonry.com 
www.worldofmasonry.com 

For advertising information, go to www.hanley-wood.com/interactive 

www.resident iala rchitect.co m r esidential arch itect I april 2002 
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Delta Faucet 95 350 800-345-DELTA www.deltafaucet.com 

Designer Doors, Inc. 52 74 800-241-0525 www.designerdoors.com 

Dupont Corian 12 314 8 00-426-7 426 www.corian.com 

Eagle Vlindow and Doors 57 71 800-453-3633 www.eaglewindow.com 

ebuild.com 82 www.ebuild.com 

Fan tech 343 800-747-1762 www.fantech-us.com 

Geberit 33 355 800-225-7217 www.us.geberit.com 

General Filters 58 347 248-476-5100 sales@generalfilters.com 

Heat-N-Glo 54 261 888-427-3973 www.heatnglo.com 

Jeld-vVen Product Spread 104-105 1-5,7,8-12,14 

Knauf Fiber Glass 82 800-825-4434 www.knauffiberglass.com 

Koch \Vaterproofing Solutions, Inc. 4 392 800-DRY-BSrvIT www.TUFF-N-DRI.com 

Kolbe & Kolbe :tviillwork Company, Inc. 29 277 800-955-8177 www.kolbe-kolbe.com 

Louisiana Pacific Corp./Techshield 31 351 800-450-6108 www.techshield.lpcorp.com 

1farvin Vlindows and Doors 18-19 99 800-267-6941 www.integritywindows.com. 

Marvin \Vindows and Doors 22-23 272 800-236-9690 www.marvin.com 

Maytag 35 400 800-Jenn-Air www.jennair.com 

Mid-America Building Products Corp. 303 866-288-2726 www.atlanticshuttersystems.com 

Norco (a division of Jeld-\Ven) 47 218 888-476-6726 N9 www.norcowindows.com 

Owens Corning C4 375 800-GET-PINK www.miravistaroof.com 

Pella Corporation C2-l 371 800-54-PELLA www.pella.com 

Premdor/Masonite 49 64 www.masonite.com 

Reemay, Inc. 99 388 800-321-6271 www.reemay.com 

Reward \Vall Systems 46 341 800-468-6344 www.rewardwalls.com 

Sherwin \Villiams 27 20 800-524-5979 www.sherwin-williams.com 

Simpson Strong-Tie Company, Inc. 32 26 800-999-5099 www.strongtie.com 

Softplan Systems, Inc. 48 79 800-248-0164 www.softplan.com 
Superior Clay Corporation 56 383 7 40-922-4122 www.superiorclay.com 

Tendura 97 229 800-TENDURA www.tendura.com 

Tr ex 2,3 81 800-BUY-TREX x678 www.trex.com 

TrimJoist 55 22 800-844-8281 www.trimjoist.com 

Unico System 83 54 800-527-0896 www.unicosystem.com 

Vycom 17 389 800-235-8320 www.azek.com 

\Veather Shield Manufacturing, Inc. 10-11 25 800-477-6808 www.weathershield.com 

·whirlpool Corporation 6-7, C4 360,361 800-253-3977 www.insideadvantage.com 

\Vhirlpool Corporation 40 348 800-253-1301 www.insideadvantage.net 

\Vindow and Door Manufacturers Association 16 69 800-223-2301 www.wdma.com 

Wolverine Siding Systems 103 28 888-838-8100 x106 www.siding.com 
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greene acres 
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the gamble house, pasadena, calif., 1907- 1909 

charles and henry greene 

s 

··· chnr!cs grecne 

y the time David and Mary Gamble of Cincinnati decided to build a winter 

house in Pasadena, Calif., the brothers Charles Sumner Greene and Henry 

Mather Greene had already established a reputation as pioneers of the Arts and Crafts 

movement in America. The Gamble House, one of their best-known works, became the 

crown jewel in a series of Arts and Crafts bungalows they designed in Pasadena's 

Arroyo Seco neighborhood. The house celebrates Southern California's outdoor 

lifestyle with sleeping porches, terraces, and decks. And its handcrafted interiors 

bespeak the meticulous attention to detail that was the Greenes' trademark. The Gamble 

House is the only Greene & Greene house open to the public; for information on tours , 

call 626.793.3334 or visit gamblehouse.usc.edu.- meghan drueding 
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