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INDUSTRY CALENDAR OF EVENTS May 2002

AIA NATIONAL CONVENTION

| 2002 AIA National Convention and Expo
May 9-11 in Charlotte, NC

The AlIA’s Annual Convention and Exposition
is the premier event for building and design
industry professionals. With 144 continuing
education programs, 51 tours, 50+ special
events and added attractions, and over 500
leading-edge companies exhibiting valuable
products and services, you’ll find plenty of
challenging and fascinating activities. For a
comprehensive listing of all the convention’s
activities, visit www.aiaconvention.com

PIA Events at the AIA National Show
and Convention

The events listed here are scheduled for
Wednesday, May 8 and are pre-convention
events which require separate registration. For
information and registration visit:
www.aiaconvention.com

A Walking Workshop—aA View from the
Specifications Side of the House
Sponsored by the Specifications and Building
Technology PIA

8:00 a.m.-12:00 p.m.

Religious Art and Architecture Tour of
Charlotte

Sponsored by the Interfaith Forum on Religion,
Art, and Architecture PIA

ARCHITECTUREarchitecture Workshop
Sponsored by the Facility Management PIA

Public Architects Training Workshop
Sponsored by the Public Architects PIA

INNOVATION ON DISPLAY

a0

KitchenAid® now offers a full line of appliances in its signa-

ture Cobalt Blue. Whether coordinated or used as accents,
Cobalt Blue appliances make a dramatic style statement.

Whirlpool® introduces the new Satina™ Stainless Look
Finish. Offering the style of stainless without the troubles.
Fingerprints are reduced and magnets will stick.

1-800-253-1301

| PIA Events (continued)

Workshop for Architects on the
2000 International Building Code
Sponsored by the Building Performance PIA

The Growth Advantage: Interiors
Architecture Workshop
Sponsored by the Interiors PIA

Visual Feast Tour
Sponsored by the Interiors PIA

Getting Traction:
Basic PM Skills for Architects
Sponsored by the Practice Management PIA

Getting Traction:
Simulating a Hypothetical Project
Sponsored by the Practice Management PIA

Getting Traction:
Managing Project Managers
Sponsored by the Practice Management PIA

U.S. National CAD Standard
Implementation Workshop

Sponsored by the Technology in Architectura
Practice PIA

Construction Management As An
Architectural Service

Sponsored by the Construction Managemen
PIA

8:00 a.m.—12:00 p.m.

Conducting a Historic Structures Report
Workshop

Sponsored by the Historic Resources
Committee PIA

8:30 a.m.-5:00 p.m.

www.insideadvantage.com
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PERSONAL VALET~ CLOTHES VITALIZING SYSTEM.

A REFRESHING IDEA FROM WHIRLPOOL CORPORATION. 3 Whlrlp&&.’.c!s 5
As a successful architect, you know today’s homebuyers want more: more time, o THE INSIDE ADVANTAG“E“’

more convenience and more value. Now you can give them more of all three with the new o
Personal Valet™ system from Whirlpool. In about 30 minutes,' they can have fresh-smelling e sideadvaniage.com
clothes with dramatically fewer wrinkles. The Personal Valet™ system? can cut ironing time
and reduce trips to the dry cleaners. And that is a refreshing idea. Built into the laundry area,
bedroom or master closet, the Personal Valet™ system is an upgrade that proves its value to
consumers. Plus it gives you a real edge in meeting a client’s needs.

The Personal Valet™ system: one more convenience designed for today’s busy lifestyles.

To find out how you can get The Inside Advantage,™ call Whirlpool at 800-253-3977.

¢
I THOUGHT I KNEW EVERYTHING
I WANTED IN MY NEW HOME.

THEN MY ARCHITECT INTRODUCED
ME TO THE PERSONAL VALET-SYSTEM.’

Whlrlp 1

% CORPORATION

Personal ‘.fa/et’”

CLOTHES VITALIZING SYSTEM

1 RegularCare™ Cycles

2 : :
~When used with Presiva® Clothes
Care Formula.

® Presiva is a registered trademark of
The Procter & Gamble Company.

i\ © 2002 Whirlpool Corporation. Nmewed, ® Registered trademark/ TM Trademark p 4 Circle no. 361
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MOD-
A Collection of E R N
Ceiling Fans
FA Designed by
Ron Rezek

www.modernfan.com
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& To you, it’s an R-15 batt.
 Tome, it’s my reputation.
This is my insulation.

- John Sabol, Director of Operations
Plant 4, Shasta Lake, California

- e m&:ﬁ'ﬁmmm :

Over the past 20 years, the
performance and handling
characteristics of Knauf
premium building insulation
have become almost legendary.
Now we've built a state-of-
the-art plant in California to
let builders and contractors
in the Western U.S. experi-
ence the renowned quality
that has made Knauf the
preferred choice of insulation
professionals. After all, we
have a reputation to protect.

And so do you.

knauf

“This is my insulation”®
Circle no. 82



ThermoGold™ Low E? glass
Heavy-duty extruded aluminum exterior
Custom Wood Interiors Collection?

Cherry, Mahogany, Maple, Oak,
Pine and American Fir

Virtually unlimited custom exterior colors
Easy-to-operate tilt latches (shown)

Premium hardware in goldtone,
white, pewter or bright brass

20/20 limited warranty

Integralarigid aluminum nailing fin CAN TH
Up to DP70 on casement
o Upto DP55 on tilt
17)" thick casement sash
15/5" thick tilt sash

2/, thick door panels

‘.‘(A ; :
Legacy Series™ SHNEE by Weather Shield

WINDOWS & D

.You've been commissioned to create a one-of-a-kind. A conversation piece. The custom home. Where compromise
is not an option and excess is a given. For this, we present a window that rises to the occasion. The Legacy Series
by Weather Shield Windows and Doors. Call 1.800.477.6808 x2655 or visit weathershield.com. See the light™

0 (
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CERTAINTEED. LEADING IN VALUE SINCE 1904.
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WeatherBoards @f
Advantage

THE BEST-PERFORMING FIBER CEMENT SIDING

\ CertainTeed WeatherBoards™ FiberCement Siding has all the aesthetic appeal of wood,

\ without the hassles of wood. CertainTeed’s exclusive DuraPress® n P.A_
lirdarress

System gives WeatherBoards siding the most authentic, £ X & 1 E_N
. consistent grain definition. The proprietary FiberTect™ Sealing
Fiberlect . R
Sealing System System improves the performance of the finish and provides

protection on the job. WeatherBoards siding is the better product, on the job, on

the wall and over time.

Get our free WeatherBoards Advantage video. It’ll show you how and why

% WeatherBoards should be your next choice in fiber cement siding. Ask about

our Prefinish Program, too. Call Sales Support at 800-233-8990, code 106
or visit www.certainteed.com/wb106.

Circle no. 320
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from the editor

this story 1s about us

and we make every effort to keep it that way.

by s. claire conroy

& see this column as a dia-
I logue between the maga-
~ zine’s writers and our

_ audience. It’s an opportu-
nity for those of us who are
out there reporting and
observing to step back from
the small picture—say, a
story on a particular archi-
tect’s work—and make a
broader observation about
the big picture. It’s the big
picture as seen by those
with a bird’s-eye view of
the trenches but who aren’t
in there fighting day-to-day.
As chief editor of the maga-
zine, I’'m the one who steps
onto the frontlines with
these observations.

This column is not a
soliloquy. I don’t want sim-
ply to ponder what should
be or not be. Instead, I let
you know what we’re seeing
and hearing out there—
among architects, laypeople,
and the 100 or so other col-
leagues our parent company
has covering the residential
construction industry. And I
hope you respond with your
own experiences, opinions,
observations—that’s why I
print my contact informa-
tion at the bottom of this
column. It’s an invitation to
continue the dialogue.

Quite a few of you have
taken me up on my offer

lately. One column in par-
ticular triggered a flurry of
e-mails, letters, and phone
calls (see “Letters,” page 15,
for some examples). It was
my March column, “This
Story Isn’t About You.” The
column was about a pair of
unhappy clients who ended
an architect-designed reno-
vation project with a new
addition they found unliv-
able; it was an experience
they were sharing with
friends and acquaintances. I
posited that it was up to the
architect—as the profes-
sional in the situation—to
do everything in his or her
power to avoid such an out-
come and the resulting
career-damaging gossip. A
number of readers either
disagreed with my conclu-
sion or objected to the dra-
matics I used to tell the
story.

I recounted the story from
the point of view of the
clients because I wanted to
underline the potency of the
grapevine and the stain it can
leave on a reputation. In this
kind of situation, the archi-
tect will have no chance to
defend against the gossip.
The rumor will circulate and
gossip become gospel.

It isn’t right and it isn’t
fair, but it happens. And the
only way to protect yourself
is to take no client for

residential architect / may 2002

granted—you can’t always
see the unpleasable, unap-
peasable client coming.
Because the couple above
appeared knowledgeable
and sophisticated, their
architect presumed they
knew what they wanted or
would speak up if they didn’t

like or understand something.

I believe you must scrutinize
every one of your projects
and every single client you’re
working with—at every step
in the process.

This burden falls to the
architect because if she or
he doesn’t manage the
client relationship carefully,
architects everywhere pay
the price. You can get 95
percent of a project right
and 5 percent of it wrong,
and your clients will hang

Mark Robert Halper

you out to dry for that
measly 5 percent. They’ll
spread the word of their
unhappy experience among
their friends and acquain-
tances, compounding every
bad impression of architects
everywhere. It’s not fair, but
it happens.

So, keep the dialogue
going with your clients; it’s
your best defense. And
please keep it going with me.
Your views make the big pic-
ture clearer for all of us. ra

Questions or comments?
Call me: 202.736.3312;
write me: S. Claire Conroy,
residential architect,

One Thomas Circle, N.W.,
Suite 600, Washington,
D.C. 20005; or e-mail me:
cconroy @hanley-wood.com.

www.residentialarchitect.com
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letter

S

keep those cards, letters, and e-mails coming, folks.

the ire of march
. do not know if you are
an architect, but I am,
and so is my husband.
While I respect the
points you were trying
to make in your article
“This Story Isn’t About
You” (March, page 13), I
think it is a bit idealistic. I
know from personal experi-
ence that even when archi-
tects create for their own
use, they are not always
entirely happy. The honest
truth is that no one can real-
ly predict how a person will
feel in a space until they
actually experience it.
Another truth is there are
some people in this world
who are perhaps too picky
and sensitive and inclined
to complain about things.

“most people ...

addition for the couple you
cited in your story. Perhaps
these people simply did not
know themselves. I really
think it is unfair to state that
“the architect failed to edu-
cate, listen to, and commu-
nicate with his clients”
when you were not there to
see that is what really hap-
pened. I also do not like the
implication in your article
that they would have been
better off with a cheaper
design/build remodeling
contractor. Plenty of people
are unhappy with jobs done
by those people, too. If you
want my honest opinion,
most people in general
should buy a home that is
complete, so they know for
sure how they feel in it
before they even own it.

should buy a home

that is complete, so they know for sure

how they feel in it before they even own it.”

After all, an addition to
one’s home is not like buy-
ing a new outfit of cloth-
ing—to be discarded if you
decide you don’t like it
later. It is entirely possible
that no architect on earth
could have designed an

residential architect / may 2002

—joleen johrde worden

Once you start messing
around and renovating, I
think there is a 50-50 risk
of liking or disliking the
result.

Joleen Johrde Worden, RA
Bedford, N.H.

chameleon

georgie kajer's work .l
{ standsout
’ !iy blending in (&

our editorial in the
* March issue of
residential archi-
tect ' was at once
astute, tough, and
to the point.

One of the greatest mis-
takes any architect can
make is to force his clients
into a space that they not
only cannot comprehend
but also, upon completion,
do not like.

We architects are armed
with an arsenal derived
from our knowledge of
architectural history and
practice. I have always
believed that we have no
business losing an argument
regarding architecture to
anybody other than a col-
league. Therefore, it is rela-
tively simple for us to beat

up on our clients and force
them into spaces that they
do not comprehend. It is
our true responsibility to
listen to our clients and “to
give them what they need
after you have heard what
they want.”

It is also the architect’s
responsibility to admit if he
is the wrong architect for
the commission and explain
to the clients why he is
withdrawing. Nobody wants
to build a mistake.

I recognize it is a tough
position for you, as editor
of residential architect, to
have written an editorial
criticizing residential
architects. Well done!

Hugh Newell Jacobsen, FAIA
Washington, D.C.

www.residentialarchitect.com 15



B Why are homebuyers drawn to the
'm timeless appeal of today’s masonry?

Have you looked into the face of masonry lately? Beyond
yesterday’s classic brick and block, the change is dramatic.
Today’s masonry construction offers endless possibilities for
distinctive design — with all the advantages of durability

and disaster-resistance that homeowners value most.* From
imaginative shapes and textures to a versatile choice of colors,
masonry materials can recall the past, capture the present or
herald the future. Whatever style you convey, the beauty of
masonry adds appeal to any new home.

*The 1998 Homeowner Report. Portland Cement Association.
Study available on request.

From interior to exterior, before you design, look into the
beauty and strength of masonry. For information on masonry
and cements for masonry, contact the Portland Cement
Association. Or visit www.portcement.org for more details.

Specify masonry...it sells.

MASONRY

Im PORTLAND C€EMENT ASSOCIATION 5420 Oid Orchard Road
e A Skokie, Illinois 60077-1083
B Phone: 847.966.6200

Web: www.portcement.org
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For more
information
about AZEK
Trimboards,

visit us on the
internet at
www.azek.con

or call toll-free

800-235-8320.
_QUALITY. DURABILITY. WORKABILITY. |_BEAUTY. |
AZEK Trimboards look, feel AZEK is a cellular PVC Bend, rout, shape, mill or AZEK Trimboards simply
and even sound like product and carries @ mold AZEK to fit your look great and make any
premium clear lumber. 25-year warranty against unique design needs. No project look better. AZEK
Edges are square. Each damage from water, salt need for special tools. comes in popular low-
piece is consistent and air, humidity or insects. AZEK resists chip outs sheen white, but can be
uniform  throughout. ..with In fact, AZEK Trimboards and edges stay smooth. painted or stained to
no voids. AZEK comes in can be used in direct AZEK Trimboards can be match any color scheme.
the most popular frim and contact with the ground glued or nailed by a Best yet, AZEK is mainte-
sheet dimensions. AZEK or masonry. For garage hammer or nailgun. And nance-free  and stays
won't cup, warp, rot or doorjambs and other the entire length of each beautiful for years. Install
split. And AZEK makes a moisture-prone applica- piece is usable, so there’s AZEK and forget costly
great cornerboard for fiber- tions, AZEK Trimboards less waste. callbacks to repair or
cement and other sidings. are your best choice. replace trim.
FOR TRIM, FASCIA & SOFFITS, THE ANSWER IS AZEK.
UALITY.
DURABILITY.
WORIKABILITY.
BEAUTY.
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: Integrity products remarkably energy efficient. Enough, in fact, to earn an Energy Star qualification. But, brawn is nothing

without beauty. So Integrity products also come with wood interiors you can stain or paint. And Ultrex’s finish is paintable

to match exterior colors, too. For your next job, look to Integrity from Marvin. With our complete line of products, including the new swinging

o
door, you'll easily find what you need. And that, in our book, always leads to a happy ending. Integrltv

From Marvin

Discover what we're made of, call 1-800-267-6941. In Canada, 1-800-263-6161. www.integritywindows.com Built to perform 8

Circle no. 272
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thoroughly modern mark

he disciplined, Modernist houses
' of Bethesda, Md., architect
| Mark McInturff might seem at
" odds with the grand-scale ambi-
tion of Paolo Soleri’s Arcosanti or the
brash exuberance of Charles Moore’s

work. But Mclnturff, FAIA, cites both

. men as influences, after a sum-
In Detail: House

Design McInturff
Architects. Mark
Meclnturff and
Julia Heine. 128
pp- Mulgrave,
Australia: The

mer working at Cosanti
(Arcosanti’s forerunner) and a

semester as a student of

Images Publish- | \rore%s. both while in architec-
ing Group. 2001.

$35 (l.iardcover) " | ture school at the University of
www.images

publishing.com.au.

Maryland. “Cosanti was my first

real construction experience,” he says.
“That carried over into my working as a
carpenter for a few years. And Moore
taught me that architecture was so much
about the sensory experience of a place.”
MclInturff has turned those lessons
into a successful, 15-year-old practice,
inserting subtle, innovative additions,

renovations, and new homes into tradi-
20

front

tips and trends from the world of residential design

tion-bound Washington, D.C., and
its environs. Now, the fruits of his
labor are on display in a new book
from The Images Publishing
Group, In Detail: House Design
McInturff Architects. The book
features 17 projects by the six-
person firm, all of them resi-

dences, plus smaller write-ups on

16 additional projects. The homes

shown vary widely in program and set-

to tight urban renovations.
Each one demonstrates the
firm’s use of high-quality,
natural materials and -
thoughtful space planning. Architect read-
ers will find equally interesting the book’s
emphasis on McInturff’s belief that small-
er firms produce better architecture.
A hypothetical sequel to In Detail

would contain some nonresidential proj-

ects. The firm recently designed a

restaurant, and it’s working on a design

for the Woolly Mammoth Theatre in
Washington. McInturff isn’t planning on
abandoning his roots, however. “It’s fun to
branch out and do different things,” he
says. “But we’re still house guys.”—

Meghan Drueding



the living arts

xcept for a chosen few,
. <0 artists have traditional-
" 1y had a tough time
paying rent. And, except in
pedestrian-friendly cities like
New York and San Francisco,
urban neighborhoods nationwide have strug-
gled to attract enough foot traffic to support
local businesses and reduce crime. The Min-
neapolis-based, nonprofit developer Art-
space Projects aims to tackle both problems
with one overall goal: to provide affordable
housing and work space for artists.

Artspace started more than two decades
ago as an artists’ advocacy group, and
moved into real estate development in the
late 1980s. Its first project outside Minneso-

ta, the Spinning Plate Artists’ Lofts in Pitts-
burgh, by Perkins Eastman Architects,
opened in 1998. Since then, it’s developed
live/work spaces in several other cities,
including Seattle, Reno, Nev., and Galve-
ston, Texas. All of its buildings to date have
been rehabs, but Artspace is working with
the Minneapolis architecture firm Hammel
Green & Abrahamson and the government
of Prince George’s County, Md., on its first

new project, in Mount Rainier, Md., (above).

Hammel Green & Abrahamson

The organization owns and manages all of its
properties after completion, and most of them
are funded through the federal government’s
low-income housing tax credit program.

By developing housing, studios, and
commercial space for artists and arts-related
businesses, Artspace strives to enrich the
communities it enters and trigger further
urban renewal and growth. For more about
Artspace, check out www.artspaceprojects
.org.—m.d.

design online

| he distinguished architect from Japan Tadao
"' Ando recently added the American Institute of

. Architects’ 2002 Gold Medal to an already

" impressive list of awards and achievements
throughout his 30-year career. In his nomination
letter, David H. Watkins, AIA Texas regional direc-
tor, described the architect in this way: “Simultane-
ously poetic and realistic, Ando balances light and
shadow, concrete and steel, views to the natural

landscape and complete enclosure.”

Ando began his career by designing houses. “Houses are the
most fundamental unit ... because they teach you complex relation-
ships,” he says. Currently living and working in his birthplace,
Osaka, Japan, 60-year-old Ando was drawn to architecture by the
traditional wooden buildings of his native country and by one not-
so-traditional Frank Lloyd Wright house, also in his own backyard.
The self-trained architect says he was fortunate to have easy access
to Wright’s Yamamura House, and he studied it intensely. Ando
also credits his study of community housing in New York City as
his best training in how to design for people’s lives.

In addition to the Eychaner/Lee House in Chicago (shown),
Ando’s prominent projects include the recently completed Pulitzer
Foundation for the Arts in St. Louis, the Modern Art Museum of
Fort Worth in Fort Worth, Texas, and the Naoshima Contemporary
Art Museum in Naoshima, Japan. Ando joins an illustrious list of
59 AIA Gold Medal honorees, including Thomas Jefferson, Le
Corbusier, .M. Pei, Cesar Pelli, Frank Lloyd Wright, and last
year’s recipient, Michael Graves. About receiving the award, Ando
says he is “very honored and thankful for the encouragement of the

American society.”—shelley d. hutchins
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Ando has a reputa-
tion for using ordi-
nary materials—con-
crete, steel, and
glass—in extraordi-
nary ways. “l want to
touch people
through their hearts,
try to stimulate
thoughts, to move
them,” he says. “For
me, when | see
beautiful buildings, |
feel the courage of
the architect.”

Photos: Courtesy American Institute of Architects
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calendar

custom home design
awards 2002

deadline: may 15

Custom home architects,
builders, designers, kitchen
and bath specialists, and other
industry professionals are
Hoachlander Davis Photography  jpvited to enter custom homes
completed after January 1, 1999. Winners will be pub-
lished in the September/October 2002 issue of Custom
Home magazine, residential architect’s sister publica-
tion. Shown is a 2001 merit award winner designed by
Reader & Swartz, Winchester, Va. To register, visit
www?2.builderonline.com/customhome2002 or call
202.736.3407.

unbuilt architecture
design awards 2002
boston society of architects
deadline: july 15

Unbuilt architectural
designs of any project
type—from theoretical to
client-sponsored—can be
submitted by any archi-
i tect, student, or educator
Courtesy Luoni Gold Studio anywhere in the world.
Award certificates and/or cash prizes may be provided.
Shown: the 2001 winning design, called “The Conser-
vancy: A Conservation Community, Steinhatchee, Flori-
da,” by Luoni Gold Studio, Gainesville, Fla. For addi-
tional information, call 617.951.1433, ext. 232, or visit
www.architects.org/design_awards_programs.

skin surface substance + design
cooper-hewitt, national design museum, new york city
may 7-september 15

This exhibition highlights the responses
of designers to a culture obsessed with
physical appearance. Examples of archi-
tecture, furniture, products, and fashion
explore the role of skin as an outer sur-
face and structural form. Soundwave
Swell, 1999-2000, by Teppo Asikainen,
is shown. For more details, call
212.849.8400 or visit www.si.edu/ndm.

Snowcrash

www.residentialarchitect.com

artists imagine architecture
institute of contemporary art, boston
may 22-september 2

A group of international artists presents
architectural models as sculpture in this
new exhibition. Each artist examines
society’s interaction with the built environment
through contemporary art and architecture. Works
include “Pink in the USA,” by Tamara Zahaykevich,
2001, shown here, as well as models by Allan Wexler,
Rita McBride, and Isa Genzken. Visit www.
icaboston.org or call 617.266.5152 for specifics.

Courtesy Institute of
Contemporary Art

lightfair international 2002
moscone center, san francisco
june 2-5

The conference offers 37 educational seminars on
lighting presented by top industry and academic
speakers. To register, call 404.220.2221 or visit
www.lightfair.com.

10th annual congress
for new urbanism
loews miami beach hotel, miami
june 13-16

The theme of CNU X, “From Sub-
Courtesy Duany ~ Urb to Town,” will focus on trans-
Plater-zyberk  forming sprawling postwar suburbs
into walkable, livable small towns. Attendees will par-
ticipate in discussions about the congress’s accomplish-
ments to date and the challenges ahead. Keynote speaker
and founder Andres Duany is pictured. To register, visit
www.cnu.org or call 800.788.7077.

continuing exhibits
Ruins: Architecture of Time, through June 1,
Architech, Chicago, 312.475.1290; Ten Shades of
Green, through June 29, Orange County Museum of
Art, Newport Beach, Calif., 949.759.1122; Perfect
Acts of Architecture, through May 26, San Francisco
Museum of Modern Art, 415.357.4000; US Design,
1975-2000, through May 26, Denver Museum of Art,
720.865.5000; Mies in America, through May 26,
Museum of Contemporary Art, Chicago,
312.280.2660.

—shelley d. hutchins
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(:)NCE IN A GENERATION THERE COMES ALONG A CANDIDATE
POSSESSING SUCH IMMENSE STRENGTH AND STYLE THAT WE

SAY, "HERE IS A BORN LEADER."

ANNOUNCING JUST SUCH A LEADER - PRESIDENTIAL SHAKE TL",
BOASTING: THREE LAYERS OF THE INDUSTRY'S FINEST
QUALITY COMPONENTS, THIS BEAUTIFUL TRI-LAMINATE
SHINGLE PROMISES THE ULTIMATE IN PERFORMANCE,
DRAMATIC WOOD-LIKE STYLING AND UNPARALLELED
DEPTH AND DIMENSION. THROW IN ITS CLASS
A FIRE RATING AND A LIFETIME, LIMITED
TRANSFERABLE WARRANTY®, AND YOU HAVE A PRESIDENT

DESTINED TO SERVE A LONG AND ILLUSTRIOUS TERM.

FOR MORE ON PRESIDENTIAL SHAKE TL OR
CERTAINTEED’S OTHER FINE ROOFING PRODUCTS, CALL

1-800-233-8990, OR VISIT WWW.CERTAINTEED,COM.

S/ @W TL CertairfeedH

o -\ Quality made certain. Satisfaction guaranteed,

*See actual warranty for details and limitations. © 2002 CertainTeed Corporation U.S. Pat. pending
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Moisture and water intrusion problems can haunt you for years
after a building is complete. That's why it's good business to use
weatherization products such as Tyvek® CommercialWrap® to help
keep your buildings drier and more comfortable.

Tyvek® CommercialWrap® is a secondary weather membrane that
helps to hold out bulk water and wind-driven rain. Better yet,
Tyvek® breathes, to help moisture escape. Wall systems dry faster
so the potential for mold, mildew and water damage may be
minimized. And Tyvek® itself will not support the growth of

mold and mildew.

Tyvek® CommercialWrap® is engineered to stand up to the rigors
and demands of commercial construction. It can even take up to
nine months of UV exposure.

When planning your next project, a secondary weather barrier
should be a primary consideration.
Specify Tyvek® CommerciallNrap® and breathe easier.
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2 Get the inside story. Call 1-800-44-TYVEK" or visit www.Tyvek.com.

@ Find out how you can earn AIA/CES learning units in Health, Safety and ®
%03 Human Welfare by taking a lunch & learn course sponsored by DuPont. COMMERCIALWRAP

1-800-44-TYVEK® WWW.TYVEK.COM BUILD IT ONCE, BUILD IT RIGHT.

©2002 E.I. du Pont de Nemours and Company. Tyvek® is a registered trademark of DuPont for its brand of protective material. CommercialWrap® is a registered trademark of DuPont. All rights reserved.







—

T

M‘MJ .
alREs 1

Milgard Windows are available in a variety of vinyl, aluminum, WoodClad and Ultra™

pultruded fiberglass frame styles. By the time you factor in design choices, glass types, colors, hardware

and the wide variety of sizes, the number of choices is staggering. What it really means, though, is that we have

exactly the style you need to satisfy every client demand in every house you'll build.
And each window is built, tested and delivered in days rather than weeks.

It's what you've come to expect from Milgard Windows.

1.800.MILGARD www.milgard.com

Clearly the best’

Circle no. 92



perspective

personal victory

residential architect’s project of the year arose from an exceptional collaboration.
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by frank harmon, faia

" ike a sea hawk’s nest

i . overlooking the sea”—

E . that was the way indus-
¥ trial designer Jim Taylor
described the house he and
his wife, Janice, wanted to
build on Scotland Cay, one
of the exotic Abaco Islands
in the Bahamas.

A bird’s nest is an extra-
ordinary concept for a vaca-
tion house, but Scotland
Cay—an island of coral
sands, azure skies, and
unforgettable sunsets—is an
extraordinary destination.
For all its beauty, though,
the Cay is fraught with
challenges. Scorpions,
swarms of mosquitoes, and
the extremely toxic leaves
of the poisonwood tree lurk
within its lush forest. And
on any given day, an off-
shore breeze can transform
into a brutal storm within
20 minutes. Scotland Cay is
also burdened by its lack of
fresh water, which means
rainwater must be collected
for drinking, cooking, and
bathing. In addition, all
food and building materials
must be brought to the
island by boat.

Yet none of this deterred
the Taylors—especially Jim,
who made a career of meet-
ing challenges and of re-
designing objects of daily
living. In 1970, he designed
the first bar-code-reading

machine. In 1978, he invent-
ed a special scalpel for throat
surgery. And in his primary
residence in Raleigh, N.C.,
he created rooms that could
be moved on air cushions!
Scotland Cay was just anoth-
er opportunity to redesign.
Only this time, Jim and

www.residentialarchitect.com

Janice would be redesigning
their way of life.

nature’s example
Jim’s bird’s nest analogy
reminded me of a phoebe’s
nest I’d discovered in a
creek culvert near my home
in Greensboro, N.C., when

James West/J West Productions
Marine plywood clads the underside of the home’s cantilevered roof. The inverted roof shape aids in
rain collection and helps channel ocean breezes through the house.

I was a child. Phoebes are
graceful birds about the size
of a sparrow. A pair of them
had built a nest out of moss
and twigs on a ledge near
the top of this dark, cave-
like culvert. The nest was
secure and protected by the
continued on page 32
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culvert’s “roof”—the
mouth of the cave—yet it
remained light and open to
the sky. As an architect, I
believe the nest and the
cave are perfect metaphors
for a house. The nest sug-
gests openness, indepen-
dence, and a certain lack of
permanence, while the cave
offers security and a “con-
nectedness” to the earth.

These thoughts crossed
my mind as I studied the
Taylors’ forested site. To
rise above the mosquito-
infested trees, the house
needed to be three stories
high, with the living room
and the terraces situated on
the uppermost level. The
ground and second floors
would be more sheltered
and cavelike.

To cover the top-floor
living spaces, I envisioned a
large, wooden roof that
would provide shade in fine
weather and shed rain dur-
ing storms—much like an
umbrella. Yet the Taylors
would need to collect rain-
water, so I decided to invert
the “umbrella” and direct
the water through a 6-inch-
diameter steel pipe in the
center of the house, deliver-
ing it to two 8,000-gallon
cisterns on the ground
floor.

safe and secure
Structural engineer Greg
Sullivan developed a roof
skeleton strong enough to
resist 120-mile-per-hour
winds. Four steel beams
would tie the roof to four
reinforced concrete columns
and the columns would tie
the roof to the foundation—
like chin straps on a hat.

Charles Harris/SABA

Jim hired Ivar Unhjem,

a contractor on nearby
Abaco, to build the house.
Unhjem had been an engi-
neer on a Norwegian cruise
ship before starting his con-
struction company. The
nautical lines of the Taylor
house appealed to him and
the complicated roof—cen-
tral to the concept—inspired
him. “We’ll winch it up like
a lifeboat,” he said. At this
point, Vinny Petrarca, an
intern in our office, volun-
teered to go to the Bahamas
to oversee the roof’s con-
struction. He lived on Scot-
land Cay for six weeks,
working with Jim and Ivar’s
crew of local labor. Since
cranes weren’t available,
Vinny and 10 local men
built and installed the roof
trusses by hand.

Jim and Janice fell in
love with the house as they
watched it rise up out of the
trees. At sunrise, their bed-
room terrace glowed
orange. Soon, they decided
to spend all their time on
the island, nurturing their
home to completion. Detail-
ing the kitchen and the
bathrooms appealed to
Jim’s inventive nature.

To secure the house’s
many open spaces against
storms, he and I spent sev-
eral weeks working on
methods that resulted in a

www.residentialarchitect.com

diagrammed system of
flaps, shutters, and rolling
doors. Vinny returned to the
island the following sum-
mer to design and build
them. Like an apprentice at
Taliesin, he finished the
house on site.

I visited the house a cou-
ple of times during con-
struction. I’d sit on the ter-
race making sketches of
railings while Jim built
kitchen cabinets in his
workshop and Janice plant-
ed mango trees and orchids.
At night, we’d eat lobsters
caught in the lagoon below.

strong spirit

In September 1998, Jim
began to have severe
headaches. That December
he was diagnosed with
brain cancer. In an emer-
gency airlift, he was flown
to Durham, N.C., where, on
December 23, he underwent
an operation to remove a
tumor. When I visited him
the day after surgery, the
first thing he said to me
was, “Frank, we’re going to
finish our house.” After
convalescing for a few
weeks in Raleigh, he and
Janice flew back to the
Bahamas.

Hurricane Floyd
approached the Bahamas in
September 1999, on a dead
path for Scotland Cay. Jim

residential architect / may 2002

“scotland cay was just another
opportunity to redesign. only this
time, jim and janice would be

redesigning their way of life.”

and Janice hastily closed up
the house and returned to
Raleigh, where we waited for
news. Finally, on the third
day after the storm, a friend
of the Taylors’ flew over the
island and radioed back that,
though the forest was defoli-
ated and many other homes
had been destroyed, their
house was remarkably intact.
And the cisterns were full of
fresh water! As a result, the
Taylors were able to supply
water for several days to
neighbors who’d lost their
gutters.

Jim died a month later,
knowing that his “bird’s
nest” had survived. Soon
afterward, Janice decided to
move to the island perma-
nently. So we designed new
panels and shutters using alu-
minum tubing and stainless
steel with half-inch-thick
Plexiglas skin. In August
2000, we installed new
doors. Shortly thereafter, a
tropical storm blew through
Scotland Cay with 50-mile-
per-hour winds and several
inches of rain. According to
Janice Taylor, the house
came through unscathed. r=

Frank Harmon, FAIA, is prin-
cipal of Frank Harmon Archi-
tect, an award-winning firm
in Raleigh, N.C. For more on
his design for the Taylor
house, see pages 58—61.



{ "There's a beautiful home WX

mansions of bliss for you and

far over the sea. There are
for me." — "A Beautiful Home"

HIS MUSIC IS ETERNAL.
HIS PORCH IS DERN NEAR IT.

Hank Williams
discovered love, heart-
ache, and the simple,
healing beauty of
music on the porch of
this modest house in
Georgiana, Alabama.
His music will endure

in our hearts
forever. But,

until recently, it
looked like his
porch was going to pass on. So, when
. the restorers of Hank'’s house decided
.~ to rebuild his front porch, they chose
a material that would last as long as his music.
They turned to Tendura®.

In the name of durability, many architects
have foregone the romantic authenticity of
traditional wood, compromising with cold
alternatives. Stone. Brick pavers. Tile. Now,
with Tendura, there’s a durable alternative
so like the original wood it's being used in
restorations throughout the country. s

TenduraPlank® is a composite lumber
that combines the warmth of wood
with the durability of plastic. It
comes with a factory-applied
primer and can be installed using

Because it is made from
by-product sawdust, no
trees are timbered just
to make TenduraPlank.

{Hank Williams’ boyhood home ~ Ceorgiana, Alabama}

.

.
.
.

the same tools as the
traditional fir tongue
and groove it replaces.
With the look and
feel of traditional fir
. lumber, it has heart.
, Warmth. Best of all,
£ it's guaranteed for
as long as you own
¢ your home. The
" TenduraPlank porch
lives longer with less
heartache. And, that’s exactly why the restorers
of Hank’s home chose it.
People say the kitchen
is the heart of the home.
Once upon a time, - "

TenduraPlank
has the look and feel
of the 1x4 tongue and
groove it replaces - with one
big difference - it does not rot.

the tongue-and- ]
groove front porch was
its soul. It was where dreams were made,

songs were sung, and memories were com-
posed. With TenduraPlank, the traditional

wood front porch is back. With the soul and
tradition of simpler days, but the timeless-

ness of a well-made song.

TENDURA i

QUALITY THAT ENDURES

tendura.com 1-800-TENDURA
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Inclinator offers designers IMore

custom possibilities than
any other home elevator manufacturer.

Begin with five car styles, three drive

| systems and many accessory options.

‘ " Then add custom sizes and car finishes

 and you end up with an Elevette® that
adds uniqueness, value and excitement

to a home's design. For new homes and

renovations. In-shaft or free-standing.

Call 800-343-9007 Dept. 77

NCLINATOR

CO PANY OF AMERICA

www.inclinator.com « wwwsweets.com www.FirstSourceExchange.com

(CSI and AIA formatted specs)
2200 Paxton Street, Harrisburg, PA 17105-1557 e isales@inclinator.com
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Since 1974, we've worked FIND OUT MORE ABOUT THE DETAILS THAT MAKE A
with architects to design DIFFERENCE IN OUR UNIQUE TIMBER FRAME HOMES

and engineer custom timber
frames homes and additions
nationwide. Call or visit
us online to find out how
we can work with you.

TIMBERPEG

The Artisans of Post & Beam.

Dealer inquirfes invited.

www.timberpeg.com 1.800.636.2424
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commercial construction
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Builder

www.builderonline.com

ebuild
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TO BUILDING PRODUCTS

www.ebuild.com

eplans.com

Stop dreaming. Start building.
www.eplans.com
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OBDYKE

NEW
RAINSCREEN
FOR SIDEWALL
PROTECTION

Home Slicker™ is the answer for protecting wall

systems from the damaging effects of moisture.
Wind-driven rain from the outside, moisture vapor from

the home’s interior, and corrosive surfactants that leak

from certain types of siding, usually remain trapped in
between siding and housewrap. This unvented moisture can cause mold and
mildew to develop, which can destroy building paper and housewraps, and can
be a health concern for residents.

Home Slicker’s unique three-dimensional matrix provides a continuous space
for drying, channels for drainage, and a thermal break for temperature and
pressure equalization, allowing moisture to escape

quickly before it damages the sidewall materials.

Wood, fiber cement and EIFS systems, as well | l

as brick and vinyl, are ideal for use with

Home Slicker. With quick, easy installation,
Home Slicker provides maintenance-free s?.%%ERTM

protection for the home.
HOW EXTERIOR WALLS
STAY DRY ON THE INSIDE

www.benjaminobdyke.com

800-523-5261
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Everything You Expect

residential architect Online

and designers, residential architect Online is your best
source for product information, design ideas, management

strategies, late breaking news, and useful links.

From residential architect... And More

The only site devoted exclusively to residential architects

¥

The Latest Reason to Check
out residential architect Online

residential architect Online is back with
a bang. Recently re-launched as a full
service site, residential architect Online

will deliver the most comprehensive

‘withust he wrifien peuiesian of Hanley- Woed 11.C

Hanley-Wood, LL.C

information on the art and business
of house design. Architect profiles,
“Practice” column straight from the
pages of residential architect magazine,
and architectural resources are just a
few of the new features you will find.

<www.residentialarchitect.com>



Create Beaut 1l Designs and
Long Lasting Appearance \
with Marley Polymer Mouldings
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Factory Finished~Ready to Install © No Splitting or Cracking © Low Maintenance
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Exterior Trim Components: Dentil Trimplank: Fascia/Fricze Boards, Never Rot"Exterior Door Frames
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Siding & Corner Accessories Garage Door Trim Systems

Window & Door Components

Available at Major Home Centers and Dealers
Call for a Free Brochure

P.O. Box 610, Marion, VA 24354
800-368-3117 ® Fax 276-782-3292 ® www.marleymouldings.com
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a beautiful web site is worth a thousand brochures.

by cheryl weber
& n the beginning, architect
Robert Knight viewed his
- Web site as just a place-
© holder in the wide world
of cyberspace. It contained
the facts: a few portfolio
shots and the vital statistics
for his firm, Knight Associ-
ates, Architects. Over the
years, however, the site
(www.knightarchitect.com)
grew into multiple galleries
that represent the Blue Hill,
Maine, firm’s range of work,
including three-dimensional
drawings that show what its
presentations look like.
Recently, Knight asked a
client who lives 45 miles
away how he found him.
“The guy said, ‘On your
Web site,” and looked at me
quizzically, like, ‘Is there
another way?’ ” Knight says.
“For a large segment of the
public, that’s where they
shop. If you’re not there,
they’re not going to check
the Yellow Pages.”

Knight knows a Web site,
however snazzy, isn’t the best
way for a residential architect
to get noticed. His most
effective marketing tool is his
reputation—as low-tech as
you can go. And yet, Knight
has found that his Web site
reaches beyond reputation
while filtering out frivolous
shoppers, because it accu-
rately conveys the flavor of
the firm. “From our Web site,

people get a sense that it’s a
pretty informal place, and not
intimidating,” Knight says.
“Probably half the people
who call are embarrassed that
they’ve never hired an archi-
tect before. They need to be
reassured that they’re not
making an idiot out of them-
selves, like you’re an august

www.residentialarchitect.com

person who has designed
skyscrapers, and all they want
is a house.”

Architects are increasing-
ly at home on the Internet.
The number of firms with
Web addresses has quadru-
pled since 1996, according
to the American Institute of
Architects’ most recent

residential architect / may 2002

Stuart Bradford

member survey. Not surpris-
ingly, the larger firms are
most likely to have a Web
site. Among the sole practi-
tioners who responded, 29
percent are on the Web. That
number jumps to 96 percent
in firms with 20 to 49
employees, and to 98 percent
continued on page 40



Landscape created })y Ilatlll' C.
Win(lOW created ]oy you.

Eddie Marlzham,
Frame Builder

At Pozzi, some of Eddie
Markham’s best work is yours.
Our Specials Builders, like
Eddie, produce practicaﬂy any
design you dream up. In Jr-ac’c,
40 percent of Pozzi® wood
windows and patio doors are
custom designs. These clesigns
can be personalized with
color finishes on aluminum
clad procluc’cs. Pozzi offers

31 clad C‘OlOIS, as weu as

custom color capalailities.

Our cladding features a 70

percent Kynar 500° resin
system, and it offers extra

protection from nature. So

even years from now, your
window will be just as you
first imaginecl it.
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of those with 50 employees
or more.

The purpose of a Web site
for any-size firm, of course,
is to pique the interest of vis-
itors. And if there’s one rule
of thumb for what it should
include, it’s that there are no
rules, beyond being kept cur-
rent. “Just because you have
a Web page on the Internet
doesn’t mean people will
come visit it,” says Boston
architect Evan Shu, FAIA, of
Shu Associates, Melrose,
Mass., who is a technical
advisor for small firms. “Tt
must be an active, living,
breathing thing.”

small efficiencies
AOME Architects, a 10-per-
son office in Seattle whose
work is almost all residential,

conceived its Web site
(www.aomearchitects.com)
as a modern form of a portfo-
lio. It’s a spare, nearly mono-
chromatic site, and utterly
easy to read. The main menu
offers just three choices—
profile, portfolio, and
contact—and project photos
are shown initially quite
small, taking just a second to
download. A pass-over with
the mouse identifies the proj-
ect, and with a click, a
carousel of other images
appears, with a concise state-
ment that conveys a single
design idea for each picture.
“We concluded, as we had
with our in-house portfolio,
that it’s all about the picture,”
says principal Mark Elster,
AIA. “We wanted to keep it
continued on page 42

the well-read web site

7% art of a Web designer’s job is to organize the struc-

. ture and content of all the materials on a Web site,
. making sure visitors will be able to find their way
around easily. When AOME Architects hired Jeffrey
Burk, owner of Form Studio, to design its Web site,
Burk studied the architects’ Web surfing habits. Then he
provided arrows and text hints that address the multiple
ways AOME’s clients might navigate, depending on their
Internet experience.

Consistency is key to helping people find what they’re
looking for. “Visual cues are accomplished with a certain
palette and typeface, so if something is rollable or click-
able, it’s scaled and color-coded a certain way,” Burk says.
“You want users to ‘get’ the interface right away, and then
the interface to go away so they can reflect on the content.
It’s really critical that there’s no complex shifting from
page to page.”

Another important component of a Web site is what
tech people call “search-engine legibility,” meaning how
easy it is to find on a world-sized information system.
‘What you want are not necessarily huge numbers of visi-
tors, but results tailored to your clientele. Burk advises
choosing key words, which could include partner names,
the city where you do business, and the type of architec-

continued on page 42
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"
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Cliff Taylor
Clifford Taylor Architects
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to a hint of information so a
few questions would be
answered, but not leave
curiosity totally satiated, so
people would feel more com-
pelled to call or e-mail us.”
Other architects use their
sites as comprehensive mar-
keting brochures. Along with
a firm profile and extensive
portfolios, Carney Archi-
tects, Jackson, Wyo., lists
design awards and press cov-
erage, and plans to put up its
vision statement and photo-
bios of the seven people in
the office. “It’s a great mar-
keting tool,” says architect
Jim Cappuccino, AIA, who
designed the site (Www.
carneyarchitects.com). “We
direct any calls right to it.
Most clients still get a hard-
copy brochure tailored to the

work they’re interested in,
but at least they get to see
the work immediately.”
Although only 60 percent of
the firm’s work is residential,
Cappuccino says the site’s
housing side receives the
most traffic—=80 percent of
the visitors.

Knight’s Web site was
originally designed to bring
in new business, too. But it’s
the client section that’s
proved to be the biggest hit.
Using a password, clients
log on to a secure page to
view drawings and digital
job photos. Even though
most of Knight’s projects are
within an hour’s drive, this
part of the site has assumed
a life of its own. In clients’
minds, seeing their project

continued on page 44

ture you do, that identify your firm. The words should be
embedded in the site’s meta-tag—which helps a search
engine find your site—and should match up with words
in the site copy and the title tag for each page.

And beware of companies offering to maintain a high
level of search-engine visibility for a monthly fee. “If you
build your site properly from the start, search engines will
naturally register it,” Burk says. “Hotbot! Google—they
all ‘slurp’ (look around the Web and see pages to catalog).
Yahoo is different—you have to register with it, and a
couple others.”

Jesse Knight, owner of Solid Sender Web Designs, set
up his father’s firm, Knight Associates, Architects, with an
Overture account on GoTo. He pays pennies per click to
get a higher listing on a search for, say, Maine architects.
Some search engines also prioritize their listings accord-
ing to how many other sites link to a particular Web site,
Knight says. So he encouraged his father’s associates—a
photographer, builder, or architectural antiquities store—
to provide links to the firm through their Web sites. Archi-
tects may also want to register with design-related listings
such as Akropolis.net, Architectsusa.com, or Aiaonline
.com ProFile, which put up firms’ profiles, portfolios,
and links to their Web sites.—c.w.
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posted there gives it a certain
cachet. “In some cases, it’s
just as easy for us, and more
efficient for the clients, if we
sent a fax of some of this
stuff;” he says. “But even if
I've already handed them
pictures, they have this
expectation that their stuff
will be on the Web. There’s
something of a validation
that goes on.”

Rather than password-
protect each file, Knight lets
clients view each other’s
work. He says it creates a
support group of sorts. “We
realized if you’re a client of
ours, it’s nice to know who
else is doing a house, and
kind of reassuring to see that
other people have things
under construction,” he says.
The site also provides a

“Just because you have a Web page doesn’t
mean people will come visit it. It must be an
active, living, breathing thing.”—evan shu, faia

flashy way for clients to
show off their project to a
brother-in-law in Los Ange-
les, with bells and whistles
like color perspectives and
quick-time movies.

high-speed
marketing

For larger architecture firms,
the Internet, with its easy
accessibility, is generating
huge efficiencies. ADD Inc.
(www.addinc.com), which
employs 175 people in
Boston, San Francisco, and
Miami, gets most of its mul-
tifamily and commercial
work through referrals. “We

don’t anticipate getting jobs
from our Web site, but we do
look to the Web to give peo-
ple more information about
us,” says Jill Rothenberg,
Associate ATA, director of
information technology. “It’s
a great way for potential
clients to look us up and learn
what our services are. When
we go to interviews, people
have already checked us out.”

‘When it comes to filling
Jjob positions, the employee
recruitment section comes in
handy too. Job-seekers can
spin through the site to get a
feel for the company, and, if
they like what they see,

download their résumés. “It
was important that our Web
site have a different look and
feel than other architects’
Web sites to appeal to people
looking for a job,” says
Rothenberg. It includes a
culture section that posts the
mission statement, along
with reports on company fes-
tivities such as picnics and
softball games.
Denver-based RNL
Design, which employs 200
people in three states, is
working on taking its Web
site (www.rnldesign.com) to
the next level. It’s anticipat-
ng using the site not just as
an Intermet brochure, but as a
portal with sections that
appeal to a wider audience—
students, potential clients,
continued on page 46
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even the general public.
“Down the road, let’s say an
architect has an interesting
landscape design idea and
wants to share it with the
public and our peers,” says
Jacqui Benjou-Argyres,

manager of public relations.
“I see a section of ideas to
establish ourselves as experts
in the field.”

In the midst of last fall’s
anthrax scares, for example,
several clients called one of

RNL’s engineers to get more
information on its ventilation
system. In response, the
engineer promptly wrote a
two-page article addressing
their concerns. “That would
be the perfect thing to go on

Get More Out Of Your Basements

ScapeWEL® window wells
create desirable new living space
by adding unprecedented beauty
and natural daylight to basement
areas while providing safe emer-
gency egress.

Unlike concrete window wells,
ScapeWEL® requires no forming
or pouring and is faster and more
cost-effective than installing cus-
tom site-built wells. ScapeWEL®
attaches directly to the window
buck or foundation and requires
no special ladder; since the stair

@ ®

Since 1926
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units are in-
.| corporated
right into the
attractive ter-
raced planter
k| design.

For more
) information
on how sun-lit and code-compli-
ant basements can give you more
salable square footage and selling
features call:

(203) 934-6363

Web: www.bilco.com

Better Living

BASEMENTS

our Web site,” says Susan
Buchanen, marketing direc-
tor, adding: “The Internet is
really critical to how we
operate; it’s our number one
marketing tool.”

Indeed, the Internet, with
its ability to be everywhere
at once, has increased mar-
keting possibilities exponen-
tially. In contrast to waiting a
week for a brochure to be
printed, a Web site can be
updated in short order. And
rather than expecting surfers
to stumble on a firm’s Inter-
net site, Evan Shu is a big
proponent of triggering visits
via e-mail containing the
firm’s Web link. “You need
to create a reason for people
to visit on a continuing
basis,” he says.

Rebekah Brock, a graphic
and Web designer with Grey
Space Studio, Denver, agrees
that Web-based marketing
should be proactive and re-
inforce a firm’s traditional
marketing. Even after clients
finish a project, they’re your
best sales voice, and the way
to keep them updated is
through a regular conversa-
tion. “Think of the Web as a
different sales channel for
yourself,” Brock says. “You
can send out a quarterly e-
mail that says, ‘Here’s a link
to the new projects we did.
Here’s a client who needed
to have a certain issue
solved,” and the link to that
project. Maybe you’ve hired
a new person or taken a new
direction. Most companies
have stories they want to tell,
or a brand they want to
align. Make sure there’s no
disconnect between the
experience they get on the

continued on page 48
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Web site and the experience
they get from working with
the firm.”

online design
When it was time to build its
Web site, AOME Architects

started with a clean slate. It
launched a simultaneous
redesign of its print materials
and logo—the best way to
create a shared identity in
terms of organization, typog-
raphy, and graphic presenta-

tion. The firm hired both a
graphic design firm and a
Web design firm, which col-
laborated on the project,
tweaking colors, fonts, and
point sizes until the message
was readable in and on a

Authentic period lighting and
house parts made to order. To
request a free catalogue or specifier’s
binder, call 877-745-1900.

KREJUVENATION,

Since 1977

Circle no. 40
rejuvenation.com

Lighting & House Parts

variety of formats and com-
puters. Of course, some con-
cessions were necessary.
“Our print graphic design is
all black on white,” Elster
explains. “On the Web site,
because we felt it was impor-
tant to set it apart from most
Web sites, we chose smoky
gray for the field color, then
had to find a text color that
worked well.” While its print
and Web materials are not
exact matches, they evoke
one another. The orange type
on the Web page translates to
a metallic gold type on print-
ed materials.

“It’s critical that a Web site
is consistent with a firm’s
existing brand,” says Web
graphic designer Jeffrey Burk,
owner of Form Studio, Seat-
tle, who designed AOME’s
site. “There’s a complex
series of decisions that need
to be made. A simple design
can seem straightforward, but
when you try to apply it
across a variety of materials
and media, a lot of decisions
have to be made, like devel-
oping the way colors change”
from Internet to print.

Carney Architects, on the
other hand, does its graphic
design in-house, so it was nat-
ural for Cappuccino to build
the firm’s Web site from
scratch. He used Dream
Weaver software, mimicking
the existing business materi-
als. The process involved
sketching page layouts with a
pencil, as he would for a pro-
motional piece, then testing
the software’s palette of col-
ors using different browsers
and personal computers. He
updates the pages himself
every four to six months.

continued on page 50



THE CORNERSTONE OF EVERY GREAT KITCHEN

FEEL THE STRENGTH

BANCO

o SILGRANIT®

80% rock hard granite

heat and stain resistant
scratch and chip resistant
color all the way through
easy-to-clean and maintain
impervious to acids and alkalis

800-451-5782 .
www.blancoamerica.com no-hassle limited lifetime warranty

SILGRANIT® HARD COMPOSITE SINKS 6 NEW DESIGNS e 4 COLORS » INNOVATIVE ACCESSORIES
Circle no. 367




practice

housekeeping
When he went the way of the
Web, Knight was, as he puts
it, “bound and determined
not to have this be yet anoth-
er electronic detour” in terms
of upkeep. “It’s vastly more

cost-effective for us to have
someone else stay on top of
it,” he says. Conveniently,
that’s his son Jesse Knight,
who owns Solid Sender Web
Designs, Blue Hill, Maine. In
addition to the ever-evolving

client section, the portfolio is
updated quarterly. The archi-
tect estimates he paid about
$5,000 to set up the Web site
three years ago, and has spent
another $5,000 since then in
maintenance and upgrades.

R

From your dreams

to reality

design your experience.”

Your customized luxury bathing
experience is easy to envision
and create with MTI Whirlpools.
Featuring more than 60 whirlpool
and soaking tub models, MTI lets
you design your experience with a
myriad of custom options, including
System Aria thermo-air massage,
custom-placed whirlpool jets, and
chromotherapy LED Light Effects.
And with MTVs patented Fill-Flush”
sel aning system, you can rest
assured that your bath is as sparkling

clean as nature intended.

Other architects prefer to
take charge of the fix them-
selves, paying a Web design-
er more money up front for
an easy way to keep it fresh.
“Architects should think
about how often they have to
make changes to the site,
because that will affect the
site’s costs,” says Brock. “If
you set up a static system,
which is done in html code,
it’s cheaper to get into, but
you’ll have to pay someone
to make changes for you.”
Alternatively, a content man-
agement administration
(CMA) system lets a lay-
person make changes from
anywhere via the Internet.
“That kind of site is more
versatile,” Brock adds,
“because you can plug in
photos and text without
knowing html code. It saves
on the wear and tear of wait-
ing for the Web designer.”

Building a Web site that
looks and feels good takes
time. AOME Architects went
through “months of agony”
checking out hundreds of
Web sites—from architects
to artists, musicians, and
chocolatiers—to determine
what it liked, what it didn’t
like, and what it could afford.
Elster’s advice? “Allow plen-
ty of time—it took us three
years to completion,” he
says. “And it’s worth hiring
competent people. Make sure
you find someone who has a
graphic design background,
but who’s also a stickler for
navigability.”

As in a house, the floor
plan is as important as the
facade. ra

Cheryl Weber is a contributing
writer in Severna Park, Md.
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longstrips enhance that beauty, along with
the six coats of UV-cured acrylic finish.
Installation’s a snap, too. It can be

done in hours, not days. The strips go down

| on virtually any surface, from concrete to

glued down low pile carpeting, with only
glue needed for the tongue and groove
joints. And once the floor is there, it's there
to stay. The top layer of solid hardwood is
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dimensional stability.
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Tel: (416724-4666; Toll-Free: 1-800-975-2835,  We e helping to bring your vision to life.
www.ncslate.com; info@ncslate.com Circle no. 295
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design awards

B £ you're a residential architecture junkie, every
shelter magazine is somewhat frustrating. As you
page through them, you’ll likely see four or five
handsome houses—tantalizing morsels that always
leave you craving more. In this issue, the editors of
residential architect try to satisfy your hunger and
ours for a smorgasbord of gorgeous, interesting,

provocative, or just really nicely done houses.

Bach year we hold a juried design competition and
invite architects to submit their best recent work. More
than 560 entries came in this year for our third annual
residential design awards program. They spanned eight
housing categories: custom, 3,500 square feet or less;
custom, more than 3,500 square feet; renovation; multi-
family; single-family production, attached; single-family
production, detached; affordable; and on the boards.

To judge the competition, we invited a panel of six
very talented, very experienced residential architects: Eric
Haesloop, AIA, Turnbull Griffin & Haesloop Architects,
Berkeley, Calif.; Jeremiah Eck, FAIA, Jeremiah Eck
Architects, Boston; David Neumann, ATA, Versaci
Neumann & Partners Architects, Washington, D.C.; Doug
Sharp, ATA, BSB Architects & Planners, Des Moines,
Towa; John Senhauser, FAIA, Senhauser Architects,
Cincinnati; and Michael Woodley, ATA, Woodley
Architectural Group, Littleton, Colo.
shelley d. hutchins After an exhausting stint of mediocre coffee, catered

by meghan drueding

cheryl weber

and sandwiches, and much debate, the judges selected 18

winners—10 merit award winners, seven grands, and
nigel f. maynard one project of the year. See and judge them for yourself
in the pages that follow. And, on page 30, read about top
award winner Frank Harmon’s experiences designing

and building his project of the year.
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project of the year
taylor house
scotland cay, bahamas

frank harmon architect

raleigh, n.c.

' rom the very beginning, Raleigh, N.C.,
¢ architect Frank Harmon, FAIA, knew that
' designing a house in the Bahamas would be
a test of his design and organizational skills.
“It’s definitely a challenge to design some-
thmg you can’t visit when you want to,” he says.
“It’s just so good to be able to be on the site all the
time.” But his clients were interesting, articulate
people with a passion for innovative design, so he
took a deep breath and jumped in.

The resulting house drew glowing reviews from
the judges, who selected it as project of the year.
“The house is completely appropriate for its site
and context. It goes toward a person and a place—
it’s not all about type and style,” said one judge.
“Architects can learn from that.” The judges also
appreciated the way the project addresses impor-
tant issues such as green building, weatherproof-
ing, and indoor—outdoor living. “It covers every-
thing,” commented one.

Harmon designed the three-story residence from
the top down. Fresh water is scarce in this part of
the world, so local building regulations required
that he incorporate a rain-collection system. He
came up with the idea of an inverted roof that
would function like an upside-down umbrella,
directing rain through a central spout that runs
down the center of the house and into two 8,000-
gallon cisterns on the ground floor. The roof’s
upside-down pyramid form also helps cool the
home naturally: Its shape forces the air beneath it
to flow more quickly than that above it.

The architect describes the roof as a “wood-
and-steel hat on a masonry cube.” To ensure that
the hat doesn’t fly off in high winds, local contrac-
tor Ivar Unhjem pinned it to the second and ground
floors with steel beams and reinforced concrete
columns. The masonry cube consists of stucco-
finished concrete blocks strengthened with steel
bars, a typical Bahamian construction method. The
reinforced concrete extends down through the foun-
dation, which Unhjem built into a dead coral reef.

1
,‘;
=
|
|
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A large inverted roof is
angled to provide shade
for the home’s many
decks and porches
during summer and
admit sunlight in winter.
The roof is also an
essential component of
the house’s rain-
collection system.

residential architect / may 2002
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project of the year

Because the home’s third floor pops up above
dense foliage to give it 360-degree views of the
Atlantic Ocean and the Abaco Sea, Harmon locat-
ed the main living spaces on that level. The second
floor houses the master and guest bedrooms, and
the ground floor contains a workshop and the rain
cisterns.

Designing so far from the site presented a num-
ber of practical problems, but Harmon and his
team fired back with equally practical solutions.
Intern Vinny Petrarca traveled to Scotland Cay
twice to supervise and participate in construction,
each time staying for several weeks. To avoid the
50 percent tax the Bahamas imposes on imported
materials, the 10-person building crew obtained as
much as it could—stucco, wood, and concrete
block, for example—
from local sources.
Harmon had a chance
to see his hurricane-
thwarting measures
tested in September
1999, when Hurricane
Floyd ripped through
the Bahamas. The
house stayed intact; the
hat didn’t budge.—m.d.

project architect:

Frank Harmon, FAIA, Frank Harmon Architect
general contractor:

Ivar Unhjem Construction, Marsh Harbor, Abaco, Bahamas
project size:

3,000 square feet

site size:

0.5 acre

construction cost:

US$100 per square foot
photographer:

James West/J West Productions

Architect Frank Harmon
worked with client Jim
Taylor to devise a
collection of sliding
doors, flaps, and
shutters that enable the
owners to seal off the
house from storm winds
and rain (above). Each
level contains private
places to read, write,

or just look at the ocean
(left and right).

See page 110 for product information.
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design awards
custom / 3,500 square feet or less
merit
_— 4 cyronak house
| haT block island, r.i.

estes/twombly architects

newport, r.i.

he judges admired the simple lines and casu-  project architect:
= al attitude of this summer and weekend resi- ~ James Estes, AIA, Estes/Twombly Architects
dence on remote Block Island, R.I. “It’s a geneEl cantractor:
good lesson in editing,” said one. At 1,040 it C:“S_tmcuon’ Block Island
7 square feet, it’s the smallest built house that project size:
. 1,040 square feet
Newport, R.I., architect James Estes has ever

. . : . site size:
designed. “The size was dictated by the clients’ 3 acres
program and budget,” he says. “They wanted very  construction cost:
much to keep it in line with the stripped-down Withheld
Block Island aesthetic.” photographer:
The home consists of two pieces—a two-story Warren Jagger

main house, tucked into a 22-by-22-foot plan, and
a 72-square-foot entry shed. A wall containing slid-  See page 110 for product information.
ing barn doors connects the two elements while
also providing a windbreak for the terrace between
them. As befits a vacation house, the floor plan is This Block Island, R.l., vacation
about as unfussy as it gets. A combination house takes its muted color
kitchen/living/dining room makes up the first floor, palette from the surrounding

. environment. Crisp white trim
and two bedrooms occupy the second. Low-main- helps pull the composition
tenance materials like cedar shingles and galva- together.
nized-steel hardware make the house as rugged and
durable as Block Island’s rocky coast.—m.d.
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to be voted
Top Quality
Vinyl Windows

by respondents
to the Custom
Home brand
study.

We know that quality
means different things
to different people. At
Superseal, quality does
not stop with our high
performing products.
Top quality is carried
over into everything we
say and everything we
do. We our committed to
giving superior customer
service and sales sup-
port. The most service-
free, reliable products.

| 45 Complete orders and

on time deliveries, every
time. Continued innova-
tion and ease of doing
business. Competitive
pricing and the best
availability possible

on our extensive and
stylish product line.

With Superseal, you'll
have peace of mind in
knowing that top quality
is our standard.

1-888-NEW-VINYL
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Look feminformation on our new SuperCell 2000

SUPERSEAL

. Winner of the prestigious ProSales Editor’s Choice Award for
WINDOW & DOOR COMPANY INC.

Most Innovative and Exciting Product www.supercell2000.com
Circle no. 204
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slough cove residence

mark hutker & associates architects

vineyard haven, mass.

custom / 3,500 square feet or less

martha’s vineyard, mass.

rchitect Mark Hutker divided this guest-
house on Martha’s Vineyard into two
sections, both based on traditional ver-
¢ nacular building forms. The long, low
structule contams the home’s public space, an
open kitchen/living/dining room. And the taller
portion holds bedrooms upstairs and down. A
foyer topped with a roof deck links these ele-
ments, creating an image that looks and feels like
a natural evolution. “We tried to make it look like
a series of outbuildings that had taken on new uses
over time,” says Hutker.

While the house is very much in keeping with
local design traditions, Hutker and his team put
their own spins on time-honored ideas. They
inserted a freestanding, built-in pantry cabinet
between the kitchen and living/dining room to
visually separate the spaces without blocking light
or sight lines. The trellis that extends from the
cabinet over the kitchen’s island evokes the out-
door trellises on the property, and it provides a

residential architect / may 2002

place from which to hang light fixtures. “This
project pushes the Martha’s Vineyard vocabulary
in the right direction,” said a judge.—m.d.

project architect:

Mark Hutker, Mark Hutker & Associates Architects
general contractor:

Colin Whyte, Martha’s Vineyard Construction, Vineyard
Haven

landscape architect:

Horiuchi & Solien Landscape Architects, Falmouth, Mass.
project size:

2,000 square feet

site size:

14 acres

construction cost:

$330 per square foot

photographer:

Brian Vanden Brink

See page 110 for product information.

The combination of dif-
ferent forms and roof
materials (cedar shin-
gles and standing-seam
metal) gives the two-
part guesthouse a look
of having evolved over
time.
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custom / more than 3,500 square feet
grand

push-pull house

chevy chase, md.

david jameson architect

alexandria, va.

¥ nits second act, this suburban house mixes

. Modernist forms with those of its traditional

. postwar neighbors. Working with the existing
foundation walls, architect David Jameson

. split the house in two from front to back. By
msertmg a central corridor, he was able to create a
prominent gable form on one side that pushes
toward the street. The other half of the house, with
its modern, curved roof, recedes discreetly toward
the rear garden. “The houses on this street have
very simple gable forms,” Jameson says, “and
porches that are low to the street.” He evoked
those low porches with a lead-coated copper brise-
soleil that sweeps across the entryway.

Inside, rooms relate to each other laterally,
across the corridor. “You can see from one space
to the next, but not necessarily everything that’s
going on,” Jameson says. “It creates a sense of
curiosity as you move through the house.”

The judges praised the house’s sensitive mass-
ing. “This was a typical suburban lot that the archi-
tect dealt with in a wonderful way,” they said.—c.w.

project architect:

David Jameson, David Jameson Architect
general contractor:

Bobby Heslip, Heslip Construction, Manassas, Va.
landscape architect:

David Jameson Architect

interior designer:

David Jameson Architect

project size:

3,800 square feet

site size: Traditional stucco and clapboard cladding
0.125 acres coexist with a copper brise-soleil, which
construction cost: minimizes the house’s scale and reflects
Withheld light in interesting ways (top). Glass
photographer: panels in the great room (above) capture
Anice Hoachlander the northern light and leafy backyard

views. The upstairs balcony (right)
bridges the master bedroom and the

See page 110 for product information. children’s bedrooms.
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Gabled and curved roofs slide past
- each other, creating an abstract
composition and reflecting the division
of public and private space.

-
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The Unico System. Flexible Mini-Duct Systems For High Performance Cooling and Heating.

Circle no. 54

For complete information on the high performance Unico System,

5" diameter outlet attached to
call 1-800-527-0896 or visit us on the web at www.unicosystem.com.

& sound~-dampening flexible mini-duct

© 2001 Unico, Inc.
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custom / more than 3,500 square feet

merit
georgian residence

washington, d.c.

cunningham + quill architects

washington, d.c.

- he jury admired the way this well-executed
" Georgian clung to its cul-de-sac curve and
mitigated a steeply sloped site. They also
~ commended the architects for deftly handling
7 its hefty square footage. Its 12,500 square
feet are broken into five distinct sections, each no
more than 30 feet wide and one room deep. The
three-story main house connects to a guesthouse on
one side and a garage on the other via single-level
trapezoidal spaces containing the bright kitchen
and impressive library. Those trapezoids show up
on the exterior topped by copper roofing and
wood-clad cupolas. “It was interesting to keep
something this large within a domestic scale,” says
Ralph Cunningham. “We proposed the idea of
breaking it down into pieces from the beginning.”
The front facade’s stoic demeanor transforms
into a more energetic display of terraced entertain-
ment spaces at the rear. Proportions and materials
are consistent with Georgian architecture, but
Cunningham and Quill bowed to <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>