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from the editor

big house proud

america’s castles can’t be all bad, can they?

by s. claire conroy
N ow dull would this
7 country be if we had
.~ 1o Biltmore man-

. .. sion, no Newport
“cottages,” no Lyndhurst
Castle? If you love houses,
you’ve got to appreciate a
big house done well. It may
disturb you to think seriously
about what the Robber
Barons did to pay for them,
or the open fields that were
lost to them, or the energy
and materials consumed to
build and maintain them.
But, as with the Egyptian
pyramids, when you can step
back from those concerns
and simply enjoy them for
what they are—outsized
works of art—you have to
admit you’d miss them if
they were gone.

Where I went to college in
the Mid-Hudson region of
New York, there were several
notable house museums
nearby. Franklin Delano
Roosevelt’s boyhood home,
Springwood, was perhaps the
most famous—for reasons
that had little to do with its
architecture. But just up the
road were two more interest-
ing houses, both designed by
McKim, Mead, and White.
The Vanderbilt Mansion,
owned by Frederick Vander-
bilt, and the Mills Mansion,
owned by Ogden Mills,
anchored vast acreage along

]
5 .

[
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the Hudson River. They were
amazing in their old world
opulence and also for their
elegant integration with their
extraordinary sites.
Nowadays, many Ameri-
cans still covet their own
Robber-Baron mansions but
seldom are willing to pay
for the site, the materials,
the landscaping, and, most
important, the talented
architect to pull it off.
Barons, demi-barons, and
wanna-be-barons often
settle for “McMansions”—
drywall-and-Dryvit versions
of America’s favorite house
styles of the past, crammed
onto painfully small and
achingly barren sites. A
great house needs a great
site. Springwood squired
290 acres, the Vanderbilt
Mansion occupied at least
200, and the Mills Mansion
topped 1,600 in its heyday.
For this issue, we’ve
interviewed some of the
best big house design talent
in the hopes that we may
cleanse our minds of the
bad examples and affirm
that big, beautiful houses
are still possible (see “The
Big House Clinic,” begin-
ning on page 81). They may
even be preferable if the
alternative is to subdivide
the parcel into smaller, mul-
tiple McMansion lots. At
any rate, each of our archi-
tects has unique insights

- october 2002

into what makes a larger
house successful, but on
this one point they agree: It
all begins with the site.

“On a small piece of land,
7,000 square feet can be
gross,” says architect Allan
Greenberg, who’s designed
many handsomely hefty
houses (see page 56 for the
story). “It’s possible to do
good big houses, I'm sure of
that. But you have to have
the right piece of land to
carry it off.”

Right now, he’s in the
middle of a project for
design doyenne Martha
Stewart. Her compound in
Bedford, N.Y., called “Can-
titoe Farm,” will eventually
encompass a number of
buildings, including a
4,500-square-foot principal
residence. In all, it’s a rather

Mark Robert Halper

modest proposal for the
153-acre site—a 15,000-
square-foot house would not
look out of place on such an
ample piece of land. “For
most people, size wins out
over quality,” Greenberg
says. But, in this case, it
turns out Stewart is a good
steward of her property.

I have to admit, I look
forward to the day when I
can visit Martha Stewart’s
house museum—perhaps at
my next college reunion
many moons from now. %

Questions or comments?
Call me: 202.736.3312;
write me: S. Claire Conroy,
residential architect,

One Thomas Circle, N.W.,
Suite 600, Washington,
D.C. 20005; or e-mail me:
cconroy @hanley-wood.com.

www.residentialarchitect.com 13
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letters

keep those cards, letters, and e-mails coming.

& h oice words
our editorial in the
" April issue of
residential archi-
tect (“Clients’
Choice,” April
2002 page 13) is so true. I
lose so many clients to
builder-drafting services
because the client does not
want to pay for the years of
experience and profession-
alism [of an architect]. Not
only do I lose residential
projects, but I lose small
commercial projects that
are allowed to be designed
by a draftsman and structur-
al engineer in my state of
Florida. I just sent a propos-
al out to a client on Mon-
day and wished I had been
able to make a copy of your
editorial and include it with
the proposal.

I think most lay people
are unaware of the true rea-
sons for hiring an architect,
as your article points out.
These are the people who
need to read your article.
Thank you for writing it.

Ken Shapiro, RA
KHS Architects
Deltona, Fla.

. am a builder. I build

. homes and do renova-
tions and additions to
existing homes. Your

column (“Clients’

Choice™) is very disap-

pointing. The attitude that

residential architect / september -

only the architect is the
good guy and the center of
the building process is past
its time. How about the
concept of a collaborative
effort of owner, architect,
and contractor?

There is no question that
the architect brings the cre-
ative skills to the project.
But how about cost con-
trols? Who understands
this better than the builder?
How about choice of mate-
rials? Just because a rep
came to your office does
not mean the product is
any good. Who says the
architect under-
stands site prob-
lems as well as a
builder? The archi-
tect works on a
two-dimensional
surface. How often
have we poor
builders found a
plan that is not
buildable and said, “If only
they had asked me about
this before they drew it.”

The client is best served
by a design and build
process. The old architect
idea that competitive bid-
ding is best is so wrong.
Supervision does not get
quality. Good contractors
with skilled mechanics do.
The low price at the bid is
not the answer; the right
price to achieve the goals of
the client is. Architects are
so hung up about interfer-

october 2002

how about ...

residential

alcC

ence in the design process
and afraid someone may
have a suggestion that
improves the design by
changing the plan. What the
client needs to pay for is
the design, not the huge set
of details and specifications
that increase the cost of the
design service.

The building of a home
should not be adversarial. It
is a collaborative effort of
people to achieve the desired
result in a business environ-
ment. Why is it that in com-

“the attitude that only the architect
is the good guy and the center of the
building process is past its time.

collaborative effort?”

mercial and institutional con-
struction so much of the
work is being done on a
design and build basis but
only in residential construc-
tion are architects hung up
about the old way to do busi-
ness? No wonder so many of
your friends complain they
do not get enough money for
their efforts.

Richard Dickson
by e-mail

continued on page 17

www.residentialarchitect.com
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letters

esponding to your
editorial (“Clients’
Choice”), I also
believe the client
rarely realizes the effort
and thought that goes into
the design of a functional
yet aesthetically pleasing
‘environment.’ As an intern
getting ready to take the
exam in about a year, I
have found this out about
clients. Most are very
knowledgeable and savvy
about business and know
how to cut a deal.
However, they do not
realize that the decision to
cut corners in this large
investment might cost them
the functionality of the
space they will likely live
in for a good portion of
their lives. Put it to your
friend like this: If you don’t
put forth the money
upfront, then you will put it
forth down the line and the
result still will not be as
pleasing as if it had been
done right in the beginning.

Joe Richmond
Archiplan International, Ltd.
Schaumburg, I11.

~ work for MHI home
builders. I like to read
residential architect,

. especially your editor’s
column. I just read
“Clients’ Choice” and
know what you are talking

residential architect / september

from the editor

clients’ choice

iy T spend onpronces, bat wil hey pay for you?

“good residential architecture

is about drawing out the essence

of someone and translating that

into a habitable space.”

about. Doing several pro-
jects of my own for my
own clients (outside MHI) |
often get involved in those
questions: “Why do we
need an architect? We can
get our builder to do it
without an architect.” (At
MHI, we are very flexible.
We do a lot of customizing
as a tract home builder, but
it’s still a tract home.)

One of my most-used
arguments is that an archi-
tect can save them a lot of
square footage. A builder
surely can build them a
house, but with an archi-
tect they usually can get

- october 2002

the same usage with less
square footage because it’s
better planned. If you can
do the same with less, you
save that much in con-
struction cost.

With 300 to 400 square
feet saved at $100 to $150
a square foot, you have
saved the architectural
fee—and you’ve also saved
the future expense of
maintaining that extra
square footage.

Bjorn O. Sefeldt , AIA

Vice President, Architecture
MHI

Houston

our editorials from

the March and April

issues of residential

. architect were two

of the best that I have read
in a professional publica-
tion. Keep up the good
work for those of us who
still do houses.

Dick Jenkins
Jenkins Architecture
Raleigh, N.C.

hat does an

individual’s

choice in art

. tell about
them? If they choose mass-
produced art already
framed, they may be happy
with a mass-produced plan
for a house. If items they
display are chosen because
they speak to the soul, then
an architect should do the
same with their living space.
Good residential archi-

tecture is about drawing out
the essence of someone and
translating that into a habit-
able space. Good architec-
ture should help one feel
present where they are. It
relates back to that person
and acknowledges the indi-
vidual. In much of today’s
generic environment, most
of us feel anonymous.

Jane Blumer, RA
Architectural Workshop, LLC
Englewood, Colo.

www.residentialarchitect.com
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But does that mean they're all substance without style? Not even close. Their wood interiors await staining or finishing. There's

also a new white interior finish that's easy to work with. And you can paint the Ultrex finish to match exterior colors, too. Put

simply, Integrity products deliver what builders need from windows and doors. They look good. Withstand nature’s wrath.

-
And, most importantly, make your job a breeze. To find out more or see the complete line of Integrity products Integrltv

From Marvin

~all 1-800-267-6941 (In Canada, 1-800-263-6161) or visit www.integritywindows.com. Built to perform. Windows and Doors
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home front

tips and trends from the world of residential design

design/build/sell

» or many architects, it’s not a big

1 leap from designing custom

&

; cabinetry for a house to design-
ing furniture for sale. Conse-
quently, many recently have tried their
hand at select pieces: dining tables,
chairs, and so forth.

Santa Monica, Calif.-based Marmol

Radziner + Associates—an architecture

The Sling Chair, handcrafted of redwood and natural
canvas, couples a relaxed style with clean forms.

22

www.residentialarchitect.com

firm known for meticulous
restoration of Modern master-
works and carefully crafted
custom homes—takes the
enterprise even further by
designing, building, and selling
their own furniture collection.

“As a design/build firm, it’s

very much part of our process

to create things and then pro-
duce them ourselves,” says Leo Mar-
mol. “Furniture is something we can
personally control from start to finish.”
Marmol Radziner Furniture debuted
this spring with a set of reproductions
from Schindler’s Kings Road home, com-
missioned by the MAK Center for Art and
Architecture. “We loved the idea of work-
ing with Schindler’s powerful designs but
also that some of the profits would go to
preserve his own house, which we feel is

the best residential example in L.A.,”

residential architect / september -

Marmol says. Later this year, the firm
will launch an original line.

Restoring work by icons such as
Schindler, Neutra, and Meier has influ-
enced Marmol Radziner’s custom archi-
tecture and furniture projects. “T appre-
ciate the efficiency in their designs,”
says Marmol. “There’s a nice environ-
mental aspect and a wonderful respect
for materials.” His firm explores the
aesthetic and functional qualities of

steel, walnut, teak, and fine fabrics in

october 2002



Photos Benny Chan

The Kings Road collection—constructed of red-
wood with a choice of 28 fabrics—includes a
sofa, chair, ottoman, stool, and child’s chair.
Prices range from $2,160 to $12,480.

pieces for the
dining room,
bedroom,

living room,

and outdoors.

“We’re hoping to make
physical objects that provide functional
use and inspire joy,” says Marmol. “We
want to speak to people through what

we do.’—shelley d. hutchins

residential architect / september
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trespassers welcome

7 hat kind of house would you
design and build if you didn’t

« need to worry about money, site
condltlons and basic physics? That’s the
question Linda Taalman and Alan Koch of
the New York City-based architecture firm
OpenOffice and curator Cara Mullio sought
to answer, with help from a group of
artists. They set out to redefine the aesthet-
ic, psychological, and physical lexicons of
the Modern house. The resulting exhibi-
tion, which took three years to develop, is

OpenOffice archi-
tects and designer/
artist Kevin Appel
integrate architec-
ture with the land-
scape to ensure
visual freedom.
Semi-detached
pavilions are
enclosed by trans-
parent, sandblasted,
fritted, tinted, and
mirrored glass.

Kevin Appel

called “Trespassing: Houses x Artists” and
includes fabrications in many media by
Kevin Appel, Barbara Bloom, Jim Iser-
mann, Jessica Stockholder, and others.

“Trespassing,” now at the Steven Holl-
designed Bellevue Art Museum in Bellevue,
Wash., moves in January 2003 to the MAK
Center for Art and Architecture, located in
R.M. Schindler’s Kings Road House in West
Hollywood, Calif. The two museums collab-
orated to present the show, which will con-
tinue to travel next year.—s.d.h.

stock answer

7 hen Jeff Davis, the owner of
an architectural column com-
pany based in Wilmington,
N C bought a lot on nearby Figure
Eight Island, he decided to give himself a
challenge. He would hire an architect to
distill his love of classical proportions
into a beautiful, livable home for
himself—on one condition: “I wanted to
show people that you can use stock prod-
ucts and stay true to classical architec-
ture,” he says. “We’re not using any cus-
tom products in this house.”

Instead, designer Christine Franck of

Courtesy Christine Franck
The Palladian-style house will employ
Chadsworth’s pattern book of prefab columns.

New York City, local builder Robert Zapple, and Davis have spent many hours researching
off-the-shelf building materials. “It’s a lot of sifting through elements to find stuff that is
well-designed and will stand up to the elements,” admits Franck. She says the two areas
where she’s had the most trouble finding appropriate stock elements are windows and mill-
work. Presumably columns haven’t been as difficult with Davis’ company, Chadsworth’s
1.800.COLUMNS, close by. Move-in is slated for spring 2003.—meghan drueding

www.residentialarchitect.com 23
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residential architect design awards:
call for entries

T . entry form and fee deadline:
2.4 november 25, 2002
completed entries deadline:
january 7, 2003

Our annual residential architect
Design Awards program honors
outstanding residential architec-
ture in the following categories:
custom, renovation, multifamily,
affordable, production, kitchens,
Hoachlander Davis Photography baths, and design details. A pl'Oj—
ect of the year is selected from the category winners; all
winning projects will be published in the May 2003
issue of residential architect. Shown: Grand prize in a
custom category by Alexandria, Va.-based architect
David Jameson. Visit www.residentialarchitect.com or
call 202.736.3407 to receive an entry form.

zaha hadid laboratory
the national building museum,
washington, d.c.

through november 17

Known for her unconventional
designs, Zaha Hadid’s work ranges
from commercial and residential
buildings to interiors and furniture. This exhibition will
feature some of the London-based architect’s most
recent projects through drawings, paintings, models, and
three-dimensional computer images. Call 202.272.2448
or visit www.nbm.org for more information.

Courtesy National
Building Museum

frank lloyd wright
and the

prairie school
architech gallery of

architectural art, chicago
october 4-november 30

—ourtesy Architech Gallery of Architectural At Thie exhibit features original
drawings and historical prints of Frank Lloyd
Wright’s work plus some of the designers and archi-
tects who followed his lead by embracing horizontal
lines and flowing spaces. Works by Louis Sullivan,
George Mann Niedecken, Orlando Giannini, and
Barry Byrne are included. Shown: Wright’s 1900
Hickox House. For gallery hours, call 312.475.1290
or visit www.architechgallery.com.

24 www.residentialarchitect.com

herzog & de meuron:
archaeology of the mind

canadian centre for architecture, montreal
october 23—april 6

Courtesy Peter Blum, New York © Thomas F

An exploration of the visual world that

nurtured the designs of Jacques Herzog and Pierre de
Meuron, winners of the 2001 Pritzker Architecture
Prize. Their works include London’s Tate Modern
museum, Rue de Suisses apartments in Paris, and
Dominus Winery in Napa Valley, Calif. Visit
www.cca.qc.ca or call 514.939.7026 for museum hours.

acadia 2002

california state polytechnic university, pomona, calif.
october 24-27

The Association for Computer Aided Design in Archi-
tecture hosts its annual conference, which will focus
on areas where humans come into contact with cyber-
space at work, in public, or at home. For conference
information, visit www.acadia.org.

the howard gilman archive
of visionary architectural drawings

museum of modern art, queens, new york
october 24—january 6

More than 100 drawings representing works by Rem
Koolhaas, Zoe Zenghelis, Cedric Price, Arata Isozaki,
Ettore Sottsass, and more. Visit www.moma.org or call
212.708.9400 for exhibition details.

the remodelers’ show
indiana convention center, indianapolis
october 30-november 2

Join more than 10,000 residential architects, remodel-
ers, and custom builders to view 100,000 square feet
of products and attend educational courses and work-
shops. For registration details, call 800.681.6970 or
visit www.remodelersshow.com.

continuing exhibits

Hungarian Ceramics from the Zsolnay Manufacto-
ry, 1853-2001, through October 13, Bard Graduate
Center, New York City, 212.501.3000; American
Modern, 1925-1940: Design for a New Age, through
November 10, Philbrook Museum of Art, Tulsa, Okla.,
918.749.7941.—shelley d. hutchins

residential architect / september - october 2002
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That can lower attic temperatures by as much as 30° and significantly

reduce energy usage.

So, now your homes and homeowners will breathe easier. Now that's really cool.
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home front

on the boards / harbor lights

& ith Thea’s Landing, the city of Tacoma, Wash.,

is gaining a lively urban waterfront—one that
bridges the iconic historic district and a working harbor.
The concept, by Mithun Partners, Seattle, was selected in a
competition. Currently under construction, it stretches 420
feet along the Thea Foss Waterway Superfund site and
includes an esplanade, restaurants, shopping, and 236

apartments and condominiums.
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Because the site is cut off
from the city by railroad
tracks and an elevated high-
way, Mithun’s challenge was
to create vibrant buildings
that would draw people back
and forth over a new glass

bridge. “We wanted to pro-

vide something uplifting that

Brick buildings along Dock Street
will face Tacoma's historic district
(above). Corridors lead pedestri-
ans to the waterfront esplanade,
4 where an elevated public plaza
on the harbor will provide moun-
tain and water views.

duce lighter, more fragmented
forms on the waterfront.
The firm designed for a mix

of street-level stores with five

floors of living space above.

had a lot of vitality and spirit,” says design principal Stephen Cox,
AIA. “We had to have exciting retail spaces and residential units to
get people to live there.”

Tall brick structures along Dock Street echo the historic district
across the highway and create a wall of privacy for the people living
behind it. Five-story “lanterns” light the entrance to corridors that
usher pedestrians down to the waterfront esplanade. Clad in brightly

colored metal and glass, they glow from top to bottom and intro-

26 www.residentialarchitect.com

Renderings: Courtesy Mithun Partners

The top floor houses 45 condo units, many of them lofts with spec-
tacular views of the waterway and Mt. Rainier in the distance. The
sights will be just as compelling on the public waterfront, where
colorful buildings with strong white and metallic accents break
down to pedestrian scale. “The buildings will look complete once
the marina is complete,” says Cox, “with its aluminum masts, white
sails, and flags flying.” Construction began in March 2001, and

occupancy is slated for October.—cheryl weber

residential architect / september - october 2002
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About As Close As It Gets To “Family” Proof
— The Dependable, Easy-to-Clean Acrylic Bath.

Research shows that “ease of cleaning” ranks
at the top of most moms’ lists when it comes
to choosing a bathtub (for obvious reasons).
While other tub materials may quickly dull and
become hard to clean, acrylic is non-porous.
So dirt, soap scum, and germs can't penetrate.
Acrylic is also less susceptible to mildew and
algae, which means acrylic will shine for
years — as will your reputation. To learn
more, get your free Acrylic Consumer Guide
by calling: 1-800-485-1124.
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the big and the beautiful

don’t let a king-size commission become a giant headache.
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Courtesy Lane Williams Architects

Houses in Lane Williams’s Seattle market are getting bigger and bigger. He finished this 10,000-square-foot home in May.

by lane williams, aia

hen my career

began in 1984, 1

thought a big
house was anything over
3,000 square feet. Ten
years passed before I
received a commission
approaching 5,000 square
feet. In recent years, there’s
been a steady stream of
5,000-square-foot-plus
home designs for Seattle
architects like me, and
we’ve seen a surprising
number of 10,000-square-
foot-and-up mega-homes.
The current bearish stock
market, rising energy costs,
and shrinking family size
would all seem to counter
this trend. But there have
always been big houses,
and there probably always
will be.

I made a few missteps in

that first big house. My
eagerness to win the com-

mission overcame my
reservations about the
client’s tendencies toward
old-world ostentation (as a
Modernist, I prefer con-
temporary ostentation). As
work on the project pro-
gressed, I was alternately
compelled by their gener-
ous budget and constrained
by their direction to imitate
images borrowed from
“Street of Dreams”
designs. The results were
less than inspired.
Whatever a project’s
size, architects are often at
odds with their clients’
design requests. But large
houses can increase the fre-
quency and pressure of
these conflicts. Considering
the generous construction
budget and commensurate-
ly large fee that a big house
entails, saying no to
clients’ demands can seem
like an act of treason. Even
Seattle’s top architects have

www.residentialarchitect.com

lost control to newly rich
millionaires anxious to ful-
fill their quest for the house
that satisfies their every
(perceived) need. Having
designed several large
homes now, I've gained
confidence in my ability to
guide clients successfully
through the process.

new deal

Large homes present
design challenges that we
may never encounter else-
where. Wealthy clients
tend to have lengthy pro-
grams and a long list of
specific and not necessari-
ly practical features. How
do you maintain design
control when the client can
demand—and write a
check for—any feature
they choose? For my firm,
rising to the challenge has
required implementing
procedures not necessary
for smaller homes.

residential architect

I specialize exclusively
in custom home design,
and it has long been my
habit to be personally
involved in every detail.
Until a few years ago, my
staff was limited to two or
three interns whose respon-
sibilities were largely rele-
gated to drafting.

‘With bigger houses, I
learned to organize projects
around a project manager
who keeps track of all the
details from the beginning
of the job to the end of con-
struction. State-of-the-art
CAD systems with 3-D
capabilities have replaced
hand drafting. We frequent-
ly include interior designers
and landscape architects as
part of the design team. I've
modified my role to be less
hands-on and more supervi-
sory, with more of my time
comumitted to client com-
munications. I write more

continued on page 34
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and, therefore, the values

checklists, send more e-
mail, double-check more
plans, and review more
change orders than ever
before. To ensure I have
time to design, I don’t
draft—something I used
to enjoy.

Also, I try to be clear
about design principles
before signing a contract for
our services. Our first meet-
ing with a prospective client
includes a thorough review
of our past work, with a dis-
cussion of our design
approach and ideas. If you
believe in Modernism and
don’t wish to indulge in the
client’s Victorian fantasies, or
if you have taken a stand on
increased conservation, you
may have to draw a line in
the sand that could ultimate-
ly cost you the commission.

At the very least, archi-
tects need to educate clients
by helping them understand
the ramifications of their
design choices. A discussion
about why clay tile roofs are
less than ideal in an earth-
quake or a calculation that
shows how their home may
consume 10 times the ener-
gy of a typical residence
may help steer the client
toward a better compromise.

“the homes we build
affect the way we live

and behavior of us
and our children.”

The author’s firm designed this 6,500-square-foot house in
Clyde Hill, Wash. All main living spaces exit onto shaded
terraces. Interior and exterior materials include brick, con-

crete, granite, steel, and cedar.

large and in
charge

Identifying the full program
scope early in the process is
critical to maintaining con-
trol of the design. Last-
minute additions of extra
bedrooms, with the commen-
surate demand that every
bedroom have its own bath,
can wreak havoc on a care-
fully conceived plan. A thor-
ough review of storage
requirements can uncover
desires for wine cellars or
walk-in fireproof vaults. We
expanded the back of one
four-car garage during con-

Courtesy Lane Williams Architects

www.residentialarchitect.com

James Frederick Housel

struction after learn-
ing that the owner
required a back-up
generator capable of
powering everything
in his 8,000-square-
foot home.

The works of
Wright, Neutra,
Meier, and others provide
excellent lessons in the
graceful execution of large
houses. As houses grow in
program, these architects
have demonstrated an
understanding of how
spaces must be scaled up
(or opened up) to avoid the
rabbit-warren effect of
many large spec homes.

I feel I've won a small
victory any time I can per-
suade a client to eliminate a
room from their program.
Today’s big house often
includes a formal living
and dining room, family
room, giant kitchen with
breakfast space, plus media
room and den. Throw in a
playroom for kids and a sit-

residential architect / september -

ting room in the master
suite, and before long a
house for a family of four
has enough living space
that no one need ever inter-
act with another again.

I've learned to share this
concern with clients by dis-
cussing how the homes we
build affect the way we live
and, therefore, the values and
behavior of us and our chil-
dren. Large houses may not
always be in the same
demand as they are today,
but a well-built, livable house
never goes out of style. 1=

Lane Williams, AIA, is the

principal of Lane Williams
Architects in Seattle.

october 2002
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the soul of propriety

38

staying ethical requires taking both your head and heart to work.

by cheryl weber

/7 ou are designing a
y 2,500-square-foot
house for a couple
who has $300,000 to
spend After doing prelimi-
nary drawings, you get an
estimate from three different
contractors, all of whose
bids fall within the stated
budget. Encouraged, over the
course of the next six
months you refine the design
and finish up the drawings.
But when the project is sub-
mitted for a final bid, the
lowest bid—from one of the
original contractors—comes
in at $450,000. The shocked
clients don’t think they
should be expected to pay
additional fees for a redesign,
when you ran roughshod
over their budget. But
because you acted on the
best available information,
you aren’t inclined to do
additional design work out-
of-pocket, either. What now?
A disgruntled client

recently brought this case
before the ATA National
Ethics Council. The council
is a volunteer group of seven
architects who get to play
God by settling ethical dis-
putes, usually scenarios that
fall outside of a legal frame-
work. In this case, the archi-
tect was absolved from
responsibility for the final
bid. At the hearing, the con-
tractor said the high bid

reflected a market that had
turned hot virtually overnight.
A large software company
had moved into the area, and
the influx of employees was
generating so much construc-
tion work that contractors and
trades people could almost
name their price.

“The architect had gone
above and beyond the con-
tract to help the owner by
getting preliminary costs at
schematics,” says Phil
Gerou, FAIA, chair of the
Ethics Council and founder
of Gerou and Associates, a
design/build firm in Ever-
green, Colo. “The owners had
to deal with the new reality
that the house couldn’t be
built for $300,000 anymore.”

shades of gray
What gets architects into
trouble? Of the 15 to 20
cases that cross the desk of
the Ethics Council every
year, many of them are what
might be called matters of
professional etiquette,
involving clients, contrac-
tors, and fellow profession-
als. They run the gamut from
disputes between architects
and former employers over
credit and ownership issues
to subcontractors accusing
architects of showing partial-
ity to their competitors (see
sidebar, page 40).
Mismanaged clients,

www.residentialarchitect.com

careless design, and bungled
relationships are not irrele-
vant to a professional code
of ethics, and they contribute
directly to the public’s opin-
ion of the profession. But
they are relatively trivial in
the scheme of things. The
broader ethical issues the
code addresses, such as
those of public health, safety,
and welfare, rarely crop up
in two-party disputes.

“In the discussion of
ethics, you have to make a
distinction between the ethi-
cal floor below which we
should not drop, and an
architect’s role in society,”

residential architect / september

Gordon Studer

says David Hinson, AIA, a
professor of architecture at
Auburn University in
Auburn, Ala. “And there is a
whole set of business-relat-
ed challenges relative to res-
idential practice that have
ethical dimensions.”
Architects seeking to run
a disciplined practice see
various shades of gray.
When they were starting
their firm, and in subse-
quent economic downturns,
San Diego architects Taal
Safdie and Ricardo Rabines
struggled with whether or
not to take on projects they
continued on page 40

- october 2002
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didn’t believe in. Whether
it’s working for a developer
who’s overreaching on den-
sity or a client who insists on
using faux materials in an
addition to a 1940s house,
“those are the moments
when you have to make
some very deep ethical deci-
sions about your practice,”’
says Taal Safdie. “You can
rationalize that another archi-
tect will do it if you don’t.
But at some point you have
to make a stand because
whatever you build repre-
sents the clientele you’re
going to get in the future.”
Anne Fougeron, AIA,
Fougeron Architects, San
Francisco, laments being
forced to engage in a dubi-
ous political process to get
projects approved by

bureaucracies, now the
norm in San Francisco. “It’s
not just about the project’s
merit and abiding by the
rules and regulations,” she
says. “People are wary
about things getting built
next to them. We wind up
having to hire facilitators
and expeditors at different
levels. You’re paying people
a lot of money to get that
work done, and the kind of
relationships they have with
the people in the building
departments is somewhat
questionable. The approval
may be based on the fact
that they know someone or
on money being traded.
More and more power is
being given to individuals.”
For architects who work
continued on page 42

truth or consequences

 ailure to give proper credit for architectural work is the most
common code violation filed before the ATA National Ethics
Council in Washington, D.C., according to AIA staff attor-
ney Vickie Allums. Let’s say two partners who shared vari-
ous design roles in a firm split. One of the ex-partners wants to
produce a postcard of previous work to send to prospective
clients. What’s the protocol for assigning credit?

The architect should state his or her role in each project and
designate in a plainly visible way the firm that produced the
work, says Phil Gerou, FAIA, chair of the Ethics Council. The
scope of the project also determines how credit should be defined.
Saying that you were the project architect on a single-family
home may be enough, Gerou says, but on a more complex proj-
ect, your role needs to be explained in more detail, Gerou says.

With all the media formats available today, it’s impossible to
be specific about where and how large the credits should appear.
Gerou recommends talking with the ex-firm about what they feel
is appropriate. “Having an open discussion ahead of time will go
a long way to averting the problem,” he says.

Bernard Cywinski, FAIA, says his firm, Bohlin Cywinski Jack-
son, hasn’t had to protect a claim of ownership. “We’ve set an
example in our everyday practice by acknowledging joint ventures
in our marketing,” he says. “It builds mutual respect and regard for
the idea that authorship should be fairly distributed.”—c.w.
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for developers, the road from
design to build is also fraught
with ethical minefields. “Just
yesterday a client asked us to
strip back a design after it
was approved by the city so
he could save money,” says
Michael Woodley, AIA,
Woodley Architectural Group
based in Littleton, Colo.
“We’re careful to align our-
selves with people who will
stand up in front of a city
council and mean what they
say.” But the staff turnover at
building companies is high,

“whatever you build

represents the clientele you’re

going to get in the future.”

—taal safdie

Woodley says, and his archi-
tecture projects often outlast
the person he’s dealing with.

the ethics of
representation
Such ethical quandaries are
as old as civilization. But
Gregory Palermo, FAIA, an
architecture professor at
Towa State University in
Ames, lowa, points to a
modern-day dilemma intro-
duced by digital technolo-
gy—the ethics of represen-
tation. Architects now are
able to use computer pro-
grams to trick the eye.
Before submitting an entry
to an awards program, they
can play with the shot of a
building to delete an unfortu-
nate detail. The ability to
manipulate images also car-

ries a risk of misleading
clients. “Because you can’t
mock up a whole building,
one of the great challenges
in architecture is to give the
client some reasonable idea
of what it’s going to look
like,” Palermo says. “We
know you can play with per-
spective angles and the sense
of scale of a room. One of
the ethical challenges is how
to make the best use of cur-
rent technology to get closer
to expected results, rather
than farther away.”

That challenge will be
even greater in the future. At
Towa State, Palermo’s col-
leagues are doing architectur-
al simulation on CAV 6, a
computer program that
includes motion as well as a
sense of temperature, touch,

and smell. Other labs are
working on precise simula-
tions of atmospheric light,
Palermo says. These pro-
grams raise the possibility of
the architect unwittingly mis-
representing a project to the
client by using, say, fore-
shortened angles that make
the space seem bigger than it
will be when it’s built. “It’s
not so much that people are
willingly nefarious,” Palermo
says. “Three-dimensional
and model images are power-
ful instruments whereby peo-
ple try to understand unbuilt
environments. Just be alert to
the technology and its role in
representation.”
Representation of anoth-
er kind concerns David
Hinson. He believes an
continued on page 44
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emerging ethical challenge
for architects is the growing
use of design/build to deliv-
er projects. When architect
and builder services are
folded into one business
entity, he says, it compli-
cates the traditional expec-
tation that the architect is
being an objective advocate
for the client.

“When an architect is
working independently of
the contractor, the archi-
tect’s standard of care
would be to review all the

“1 see architecture as

fundamentally an ethical

set of actions ...”

—gregory palermo, faia

options and advise the client
on the best way to solve the
problem,” Hinson says.
“When an architect is part
of the builder’s team, their
counsel is with the builder.
What might be in the best
interest of the owner might
not be in the best interest of
profitability for the
design/build business.”
Adds Hinson: “T think
design/build is something
the marketplace will demand
increasingly, but it’s impor-
tant that we develop a clear
set of standards about what
clients, contractors, and
architects can expect from
one another. The first rule
is full disclosure. We’ve
created a classic conflict
of interest that needs to be
explained to clients.”

an ethical
landscape
Upholding high ethical stan-
dards means being a knowl-
edgeable professional on
several fronts. It has to do
with making equitable and
ethical judgments about the
expectations of clients, col-
leagues, and consultants.
But beyond the professional
process, what is the ethical
content of built architec-
ture? asks Palermo. “Rather
than thinking about ethics
as a profession protecting its
integrity, it’s the profession-
al possessing integrity with
respect to his or her offer-
ings to clients, in a broad
network of relationships.”

If only top managers at
big public companies such
as Enron and WorldCom

had taken that view. In the
history of the architecture
profession there have been
few, if any, ethical crises
like the ones affecting those
companies, where massive
accounting frauds are spec-
tacular examples of misbe-
having. And yet, collective-
ly, architects have the ability
and the power to affect the
public’s well being on that
same scale.

“I see architecture as
fundamentally an ethical set
of actions, so that aesthetics
links to very deep-seated,
ancient philosophical ques-
tions about what it is to live
well,” Palermo says. “I see
an ethical landscape when I
see architecture underway.
In school, what kinds of

continued on page 46
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design projects do you give?
What is the content concep-
tually and socially? That
doesn’t mean every project
has to be based on social
housing. But you ought to
understand the social and

environmental implications
of, say, sprawl as opposed
to reinvigorating established
infrastructures.”

Eugene Kremer, FAIA,
an architecture professor at
Kansas State University in

Manhattan, Kan., says one
of the hallmarks of profes-
sions is that they are self-
governing. No one, for
example, is going to be cen-
sured by or expelled from
the AIA because they design

NOTHING A LITTLE GOOD
LIGHTING COULDN’'T FIX.

Authentic period lighting and
house parts made to order. To
request a free catalogue or specifier’s
binder, call 877-745-1900.

Since 1977

IREJUVEMTION{
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Lighting & House Parts

a glass house that’s barely
inhabitable in the summer-
time due to heat gain and
lack of ventilation. “Where
is someone who will bring
an ethics case on behalf of
the public?” Kremer asks.
“When the Corcoran builds
its new Frank Gehry build-
ing in Washington, D.C., no
one will be able to bring a
case saying the neighbor-
hood has been despoiled by
this building that is totally
out of character and con-
text,” he says, tongue in
cheek. “Likewise, if it’s
legal to build a Wal-Mart in
my little town of Manhat-
tan, people in the residential
neighborhood overlooking
this site might still have felt
this was a blemish on the
face of the community. But
I’m quite certain the resi-
dents wouldn’t have been
able to bring an ethics case
to the AIA, nor would they
have thought to do it. The
council would have said,
‘It’s a matter of judgment.’
But that doesn’t mean it
should be done.”

sustainability
In Palermo’s mind, the most
important obligation an
architect has is to do sustain-
able design—environmental-
ly, economically, socially—
even if there is no simple,
agreed-upon prescription for
doing it. Frank Harmon,
FAIA, Raleigh, N.C., identi-
fied the same issue last
spring in a talk he gave as
part of an annual panel on
architectural ethics at the
Cathedral of St. John the
Divine in New York City.
“How we build impacts
continued on page 48
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the environment in a dra-
matic way,” Harmon says.
“Here in North Carolina, the
coastal sounds are dying
because of the sediments in
storm water runoff from
Raleigh, 250 miles

upstream.” His firm current-
ly is designing a public
building that will have zero
runoff. Water from the site
will collect in ponds; roof
water will irrigate gardens.
And the parking lot will be

composed of gravel com-
bined with an organic mate-
rial that stabilizes the sur-
face while letting the water
run through. In his speech at
the cathedral, Harmon
talked about a U.S. Fish and

From your dreams

to reality
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www.mtiwhirlpools.com

design your experience.”

Your customized luxury bathing
is easy to envision
and create with MTI Whirlpools.
Featuring more than 60 whirlpool
and soaking tub models, MT} lets
you design your experience with a
myriad of custom options, including
System Aria thermo-air mas:
custom-placed whirlpool jets, and
chromotherapy LED Light Effects.
And with MTI’s patented Fill-Flush
self-cleaning system, you can rest
assured that your bath is as sparkling

clean as nature intended.

Wildlife statement that says
buildings use nearly one-
half of all the energy we
make each year, one-third of
the trees we cut down, and
one-fourth of the water we
use. And waste from the
construction and demolition
of buildings fills 40 percent
of our landfills.

“Through architecture,
architects have a unique
medium to conserve and pro-
tect and improve our environ-
ment because of the mere fact
that building consumes such
a sizable amount of our
resources,” agrees Bernard
Cywinski, FAIA, in the
Philadelphia office of Bohlin
Cywinski Jackson. “T think
the awareness has been grow-
ing at a soft pace. It’s not the
race to the moon, but things
that were shouted to the skies
on the first Earth Day in the
1970s are now accepted con-
cerns. In general, architects
have a much more open-
minded audience in their
clients about using recycled
materials, saving energy, and
being sensitive to their neigh-
bors, animal or human.”

social studies
For Susan Maxman, FAIA,
Susan Maxman & Partners
Architects, Philadelphia, the
ethical equation includes
social sustainability—
designing for the greater
good of the public versus
the greater good of the
client. On a recent elemen-
tary-school project in a
deprived neighborhood, the
firm obtained a grant to pay
for a green roof, higher ceil-
ings, more glass, and more
trees than the school district
continued on page 50
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could provide. “The school
is better than it would have
been had we not fought for
those things,” Maxman says.
“That’s our obligation, to
fight hard for sustainable
measures.” The firm also

applies that principle to
neighborhoods, designing to
benefit the community as
well as the client. “You’re
not destroying the sense of
place, not turning your back
to the street,” she says. “You

can’t win them all. But you
have to try to go as far as
you can with your client.”
Socially sustainable
design must also ask, who
are our clients? says Tom
Dutton, architect and pro-

ScapeWEL® window wells
create desirable new living space by
adding unprecedented beauty and
natural daylight to basement areas
while providing safe emergency egress.

Unlike concrete window wells,
ScapeWEL® requires no forming or
pouring and is faster and more cost-
effective than installing custom site-built
wells. ScapeVWVEL® attaches directly to
the window buck or foundation and
requires no special ladder; since the stair
units are incorporated right into the
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New Haven,CT 06505 Better Living Basements®

attractive terraced
planter design.

For more informa-
tion on how sun-lit
and code-compliant
basements can give
you more salable
square footage and
selling features call:

fessor of architecture at
Miami University in
Oxford, Ohio. He teaches a
class on social ethics that
explores the responsibility
architects have to people
who can’t afford their serv-
ices. Students work on
design/build projects at
inner-city Cincinnati’s Cen-
ter for Community Engage-
ment in Over the Rhine, a
nonprofit housing corpora-
tion in a neighborhood
where annual median
income is $1,000. “We get
at the question of who are
our clients in neighborhoods
that are deteriorating and
gentrifying at the same
time,” Dutton says. “Whose
interests do you hold in
mind? What kind of future
do you see for the city?”

As associate chair for
Towa State’s undergraduate
program in architecture, Gre-
gory Palermo has his finger
on the pulse of the next gen-
eration of architects. And the
vital signs are encouraging.
“There’s this sense of archi-
tecture being involved in
designing and constructing
not only places but lives,”
reads one quote by an
incoming student about what
she thinks architecture is.
“It’s the design of life’s
objectives,” reads another.

Says Palermo: “Collec-
tively, the students link their
sense of architecture to not
only beauty and an inventive,
creative process, but also to
the idea of quality of life for
many different people. That’s
a pretty good understanding
of an ethical foundation.” =

Cheryl Weber is a contributing
writer in Severna Park, Md.
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at home

with the Past

allan greenberg
makes the familiar
fresh again.

America’s foremost Classicist
doesn’t exactly look the part. Allan
Greenberg doesn’t wear bow ties
and vests with dangling watch fobs.
There’s not a monocle in sight. Au
contraire, his attire is distinctly mini-
malist—a freeform black jacket, col-
larless dark gray T-shirt, and roomy
black slacks. He looks like he could
break into a mime act at any
moment, or spout philosophy over a
carafe of Cote du Rhéne at a French
café. The outfit is a big clue to

by s. claire conroy

Greenberg’s sensibility. At 64 years
old, the South African-born archi-
tect was raised on Modernism and
even has loved and practiced it for a
time. But he has come to embrace
Classicism for a wealth of reasons,
most of which have nothing to do
with fashion or style.

For Greenberg, Classicism is
simply the richest, most articulate
architectural language available
today. It is architecture’s Esperanto,
able to communicate among a great

56 www.residentialarchitect.com
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As with Mt. Vernon, open
hyphens connect two
dependencies to the
Farmhouse in Connecticut’s
main building. Timeless
materials distinguish the
home’s bathrooms (left).
Befitting a country dwelling,
the Farmhouse’s entry hall
(opposite) is richly but
somewhat less formally
detailed than Greenberg’s
other houses. Painted-wood
moldings and simply-turned
stair rails and posts contribute
an understated elegance.

- october 2002

many cultures and across a great
number of stylistic periods. “The
problem with Modern buildings is
they don’t fit their environment,” he
says. They don’t “talk” to the build-
ings around them; their solipsism
makes them bad neighbors, bad
stewards of the sites they occupy.

Greenberg has seen the worst
Bauhaus had to offer. Johannesburg,
where he grew up and went to
school, had all the architectural
charm of Houston, he quips. The
city has had great cycles of “build-
ing up and taking down,” and the
binges and purges have obliterated
the variety and character it once had.

He studied architecture at the
University of Witwatersrand, where
the curriculum at the time was
divided into two years of training in
Classical architecture and two years
in Modernism. His education was
rigorous in the European way—
many hours of learning by rote to
draw every proportion and detail of
the buildings he studied. He
became intimately acquainted with
the strengths and weaknesses of the
world’s “great buildings.” And
committing so many structures to
memory provided him with a
tremendous database from which to
draw for his own work.

It was at Witwatersrand that he
learned to love Corbu. Here was a
Modernist Greenberg could respect
and admire, one whose forward-
thinking architecture considered
carefully what came before it.
“More important than style is quali-
ty,” Greenberg explains. “Le
Corbusier understood all the archi-
tecture of the past. He took the new
and fit it in. It’s very hard to do, and

at home
with the Past

he did it very well.”

So taken was he with Le
Corbusier’s work, he set out to
apprentice with him after architec-
ture school. Unfortunately, only an
unpaid position was available and
Greenberg couldn’t afford to take it.
Instead, he went to work for archi-
tects Jorn Utzon in Denmark, where
he labored on the Sydney Opera
House, and Viljo Revell in Finland.
In Scandinavia, he watched the same
process that so horrified him in
South Africa—old buildings coming
down, new undistinguished buildings
going up. “I saw the sophistication
of Scandinavia being compro-
mised,” he says.

Determined not to go back to
South Africa, whose political situa-
tion in 1961 he found “reprehensi-
ble,” Greenberg emigrated to the
United States. He sought and
secured in 1965 a Master’s Degree
in Architecture at Yale University
on scholarship. He trained with
Robert A.M. Stern, among other
luminaries. At Yale he also began to
teach and to research, write, and
publish scholarly essays, mono-
graphs, and the like on architecture
and architects. “As an architect, I'm
compelled to study all of architec-
ture,” he says. “It’s so hard to mas-
ter; you have to love it. There’s so
much to learn—mathematics is
important, epidemiology, law, soci-
ology—I see it all through the
prism of architecture.”

the great divide

South Africa and Scandinavia
weren’t the only cultures erasing
their past. After graduating from
Yale, Greenberg spent two years in
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the City of New Haven’s Redevel-
opment Agency, watching the same
wave of destruction slapping down
old buildings indiscriminately. What
took their place was not the master-
work of Mies Van der Rohe, but the
“banal commercial buildings” of
lesser emulators and admirers. And
was there, perhaps, something a lit-
tle naive in America’s embrace of
Modernism on its own shores?

“There’s this fixation on
European architecture. But the
social situation is so different over
there,” Greenberg says. “Not long
ago they had Hitler. Europe’s take
on the past is very different. People
here believe Modernism is evolu-
tion. But Europe’s Modernism is
after 1950. The world is very jeal-
ous of the way we could look at the
past. It is a great divide.”

Europe’s espousal of Modernism
was as much a move away from
something as a reaching for some-
thing. Classical architecture bore
the taint of Adolph Hitler and
Albert Speer, exploiters of its
evocative power. It became the
architecture of domination, fear,
nationalism run amok. Coming
home to Bauhaus, which Hitler had
shut down, must have seemed an
affirming act. Modernism promised
a new beginning, a new order. It
was an International style that
would reunite instead of divide (it
was chosen for the United Nations
building in New York). What a
relief to leave the past behind.

Plus, there were just so many
interesting things to do with rein-
forced concrete, steel, and glass. With
new technology comes the desire to
explore its possibilities. Walter

Gropius and Ludwig Mies Van der
Rohe had just begun to do so before
their school, The Bauhaus, was
closed. They came to the United
States instead and found a welcoming
audience among American architects.
By the *60s, Modernism had seized
the architecture schools; it was even
beginning to do so in South Africa as
Greenberg was finishing his studies
there. The students who followed him
at the University of Witwatersrand no
longer had two years immersion in
architectural history.

Although he loved Le Corbusier,
Greenberg also liked Edward
Lutyens. And as he witnessed more
and more charming old buildings
falling to the wrecking ball, he
started to study Lutyens more
closely. (In 1969 he published a
paper through the Yale Press on the
architect’s houses.) Then he began
to look around at the houses in
Connecticut’s countryside. “There
was much Colonial Revival influ-
ence in Connecticut. Wonderful
clapboard buildings, salt boxes. I
loved the ad hoc lean-tos,” he
recalls. “It was such a soft, gentle
kind of architecture.”

60 www.residentialarchitect.com
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A two-story domed ballroom enlivens the garden facade of Huckleberry
house (top), a project Greenberg designed initially in the early ’80s and
added to in 1990. A head-on view of the front elevation (above) shows
its broad symmetry; the flanking loggia and sunroom balance each other
with a yin-yang openness and closure.
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And so goes Greenberg’s evolu-
tion toward a more humanistic
architectural language. He wasn’t
interested in building machines for
living that dictate how they shall be
used and occupied. Instead he
wanted to build human-centered
structures that serve us and emerge
from our beliefs and needs. He was
concerned that the wholesale dis-
missal of Classicism meant the
baby was tossed out with the bath-
water. There is, he believes, no
more democratic architecture and
none that relates better to the
human body, mind, and soul. After
all, the column, with its capital,
shaft, and base, is designed after
the human figure.

“Classical architecture has
remained viable—and classical
buildings endure for centuries—
because it is not a style; it is a com-
prehensive language of architectural
form with a grammar and vocabu-
lary to articulate form and mean-
ing,” he writes in the introduction
to his monograph, published by
Academy Group Ltd.

“That its birth coincided with
the birth of the ideal of democratic
government in Athens nearly
3,000 years ago is no accident;
there is a fundamental, consan-
guine relationship between the
ideals of classical architecture and
democracy. ... And while govern-
ments may use any architecture for
noble or ignoble purposes, I main-
tain that classical architecture is
still the most potent, the most
appropriate, and the most noble
language to express the relationship
of the individual to the community
in a republican democratic society.”

62 www.residentialarchitect.com

Beechwoods house looks to
Palladio and Mt. Vernon for
stylistic.antecedents.
Greenberg greatly admires
architecture that roots itself
deeply in the landscape. The
circular entry spins up to a
flattened dome, topped by a

lantern (opposite.
- =

greenberg variations
Greenberg’s work as architectural
consultant to Connecticut’s chief
justice from 1967 to 1979 deepened
his knowledge and fervor for
Classical architecture in the public
sector. And it lead him to study not
only America’s early institutional
buildings, but its early houses as
well. Ultimately, it guided him to
Thomas Jefferson and George
Washington. “I’m an immigrant
here, and I have a real passion and
love for this country,” he says. “I
became fascinated with your

Photos: Tim Buchman
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An Atlantic coast
residence shows
the softer side of
Greenberg’s
Traditionalism.
Interiors are even
more casual and
welcoming.

Photos: Tim Buchman
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history; so many founding fathers
were interested in architecture.”

Greenberg opened his own firm
in 1972, designing court houses
and, eventually, adding residential
work to the mix. His first house job
was an addition to a 17th century
house in Connecticut. He added a
family room and kitchen, and he
raised half of the attic for a studio.

Next came a 20,000-square-foot,
new-from-the-ground-up house in
Connecticut. Called the “Farmhouse
in Connecticut,” it isn’t nearly as
humble as it sounds. The first of
Greenberg’s variations on a theme—
in this case, George Washington’s
Mount Vernon—it launched his
career as a master designer of large
residential houses and their accom-
panying outbuildings.

The Connecticut “farm” is a
horse farm; and the house, by most
people’s standards, is quite grand.
Similarly, Mt. Vernon, notwith-
standing its illustrious pedigree,
was a farmhouse, and George
Washington was a farmer. Like Mt.
Vernon, Greenberg clad the exterior
of the Connecticut house in wood,
hewn and painted to look like

arhome
with the Past

stone. Washington may have done
so to save money while still making
his house appear grand; Greenberg
uses the trick to make the grand
house seem less formal.

Many other similarities exist
between the houses, and even more
were planned but not executed. A la
Mt. Vernon, Greenberg’s house cre-
ates an entry court with the main
building and two dependencies con-
nected by open hyphens. And his
rear elevation also has an open,
columned porch—although no
majestic view of the Potomac River.
But an early plan for a lantern was
snuffed. And, most interestingly, it
appears Greenberg fixed the asym-
metries that abound in Washington’s
version. (It’s so difficult for an
architect not to straighten every-
thing out.) Later, as he researched
Washington and Mt. Vernon for his
book, George Washington, Architect
(published in 1999 by Andreas
Papadakis Publisher, an imprint of
New Architecture Group Ltd.) he
began to view those asymmetries as
purposeful and cunning. It was, he
thinks, Washington’s attempt to
make his big house seem less for-
mal and intimidating.

CAD is in the details
Although Greenberg designed
another riff on Mt. Vernon in 1989
(and in this case, he got to cap it
with the lantern), he insists he has
no desire to copy what’s come
before him. That is not what his
practice of Classicism is all about.
“I like to go back to the past, but I
don’t want to replicate the past.”” As
he told writer Arthur Lubow for an
article in Departures magazine,
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The rear elevation of Conyers Farm
uses durable, natural materials to set
a solid tone: New York fieldstone,
limestone, mahogany siding, cedar
shingles, and slate roof tiles should
stand the test of time. The entry hall
(opposite, top) finds a similar grace
in substance.

www.residentialarchitect.com

Designed to capture natural light
at sunrise and sunset during
Fintand’s winter solstice, this
Helsinki residence (also pictured,
opposite) takes its cues from the
area’s stylistic traditions.
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“The goal is to stand on the shoul-
ders of all the architects of the past
and see further.”

Where Greenberg is solidly
grounded in the present—and per-
haps even perched on the cutting
edge—is in the means he uses to
design and build his wonderfully
detailed creations. He is all about
CAD. And drywall. And steel fram-
ing. He sees no reason at all to
replicate the ways in which
Classical details were once drawn
and executed: “Drywall is a good
material. And three coats of plaster
on it is a great finish—or double
drywall with a coat of finish. It’s
very expensive but very nice.” He’s
especially fond of steel framing
because it protects his precious
details. “It allows the roof, win-
dows, and walls to move indepen-
dently of each other, so you won’t
get cracks,” he explains. “You can
recoup the extra cost of it because
you can use the techniques of com-
mercial construction to build it,
which is much faster.”

At 10,000, 15,000, and 20,000
square feet, his houses are not unlike
commercial or institutional projects
in their scope and complexity.
Particularly challenging is coordinat-
ing all the team members, many of
them as well-known and established
as he. “An architect’s job is to
design the process so everyone can
be heard—to create a milieu where
everyone can come and be respected
and heard,” he says. He works inti-
mately with interior designers and
landscape architects to pull the
whole vision together. Like George
Washington, he believes the house
and its landscape are inseparably

at home
with the Past

important. “I dream of houses with
gardens so knitted together they’re
impossible to photograph,” he says.
“Like the marriage of house and gar-
den in turn-of-the-century English
houses.” Because of the caliber of
his clients, Greenberg is uniquely
poised to accomplish his goal.

His latest and possibly highest
profile project to date offers such
an opportunity. It’s another
“farm”—Cantitoe Farm, Martha
Stewart’s new compound on 153
acres in Bedford, N.Y. “She called
me last August, and I started a
week later,” he says. “She’s a very
busy person, but very decisive. She
sits down and focuses. Everything
has been designed down to the last
detail.” The extensive project will
encompass the renovation and new
construction of several houses, a
stable, a greenhouse, and a number
of other outbuildings, including
henhouses. “It’s a really great proj-
ect. Martha Stewart is a great
woman,” he says. “She has this
vision of a farm as a work of art.”

“Every client has a different dream
of a house,” he adds. “For some, it’s
standing at the stove and looking into
the family room to see their children.
Everybody worries about their
uniqueness, but everybody has the
same components. You have to get
the parts that are the same down and
then add the unique inflections. If
you let the unique inflections drive
the project, then you’re in trouble.
But within the rubric, there are enor-
mous subtle differences.”

For Allan Greenberg, working
the rules, and the infinite nuances
of interpretation within them, is an
endlessly fascinating enterprise. =
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Laurel Heights Condominiums
Sternberg Benjamin Architects Inc., San Francisco, CA

For projects requiring the warmth, character or true

feeling of home, nothing performs like Andersen"

windows. The fine detailing of our real wood
interiors adds richness and a classic look to any
application. With over 200,000 size, shape and
style combinations, you have the choices and options
you need to bring your visions to life. Plus, we
have all of the project support and services to see
ar;y job through to completion. For information on
Andersen portfolio of 400 Series and 200 Series

products, call 1-800-426-4261, ref. #4003.

Y

Or visit andersenwindows.com.

\LONG LIVE THE HOME"
-
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Waterproofing

> BRAND SPECIFIED THE MOST
> BRAND AWARENESS
> BRAND USED IN THE PAST TWO YEARS

> QUALITY

1 +

TUFF-N-DRI: The Brand Leader in
Basement Waterproofing for

e

Fight Basement Moisture with the Powerful
TUFF-N-DRI® Basement Waterproofing System from
Koch Waterproofing Solutions? Inc.

Keep Moisture Out and Confidence In.

TUFF-N-DRI is a proven two-part system that treats and protects
the foundation’s outer wall against water penetration. The system’s
membrane and insulating foundation work together to protect
against foundation wall leaks, seepage and interior condensation.

It starts with a polymer-enhanced asphalt membrane that seamlessly
seals out water penetration. The flexible membrane is applied to a
cured thickness of 40 mils - at least four times greater than typical
dampproofing applications.

WARM-N-DRI foundation board is then installed on top of the TUFF-N-
DRI membrane. WARM-N-DRI board drains underground water around
the basement at a faster rate than the soil allows, preventing
hydrostatic pressure from building up against the system. The
board features R-values up to 10 to insulate basement walls from
the outside, which is key to reducing condensation on the inside.

the Past Five Years

Benefits of TUFF-N-DRI Include:

e Fighting Moisture. The TUFF-N-DRI system has been protecting
against basement moisture since 1983. Mere dampproofing can't
touch its performance - and no other waterproofing product can
match its track record.

» Boosting Profits. Reducing moisture in homes can help lower
energy costs of heating, cooling and dehumidifying. A recent
survey shows that 91% of consumers are willing to pay an average
of $2,300 for energy-efficient features (State of Green Building,
November 2001).

« Building Business. In hundreds of thousands of installations, more
than 99% of homeowners have been pleased with the performance
of TUFF-N-DRI (based on warranty claims). Happy homeowners mean
more referrals for your business.

TUFF-N-DRI. Moisture Out. Confidence In.
The Brand Leader In Basement Waterproofing Systems

~=— Koch

WATERPROOFING SOLUTIONSS INC.

Maokers of TUFF-N-DRI® and WATCHDOG WATERPROOFING

For more information on TUFF-N-DRI visit
www.TUFF-N-DRl.com or
call 1-800-DRY-BSMT.
Circle no. 83




Fight basement moisture

with
a powerful
combination.

MOISTURE OUT. s CONFIDENCE IN.

The TUFF-N-DRI two-part system

beats three sources of moisture:
leaks - seepage - condensation

' ]STURE [1TE¥  Excess moisture can be brutal on the homes you design.
Moisture can create damp, uncomfortable living environments. Make air conditioners,
heaters and dehumidifiers use more energy. Damage drywall, carpeting and furnishings.

Even weaken structural materials.

But you can fight back by specifying the one-two punch of TUFF-N-DRI® Basement
Waterproofing System. This unique black-and-pink combination defends against three
main sources of moisture from basement walls, by preventing leaks, stopping seepage

and reducing interior condensation.

__CONFIDENCE IN.

also gives you the opportunity to design lower level space as luxury living spaces. A dry,

By fighting basement moisture three ways, TUFE-N-DRI

luxury basement can increase homeowner satisfaction — and build your reputation for
future referrals. And TUFE-N-DRI is so strong, it’s backed by a 20-year transferable

performance warranty.*

So fight basement moisture and champion your business with TUFE-N-DRI — North

America’s #1 brand of new basement waterproofing. For details, call or visit our Web site.

800-DRY-BSMT www.TUFF-N-DRIl.com

registered trademarks of Owens Corning,.

[11 The black, flexible membrane of TUFF-N-DRI
is spray-applied to seamlessly seal out water
leaks and seepage.

[21 The pink WARM-N-DRI® foundation hoard
insulates basement walls on the outside to
reduce condensation on the inside. WARM-N-DRI
board also helps drain water away from
basement walls to relieve hydrostatic build-up.

istered trademark of Koch Waterproofing Solutions. WARM-N-DRI* and the color PINK are

A
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©2002, Koch Wacerpre

*Visit www. TUFF-N-DRI.com for full details on our 20-year performance warranty.
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+

Understanding & Innovation

Keeps Carrier On

‘ arrier continues to be the Number One brand preferred by
homebuilders and architects across the country.

The reasons for this continued success are many. Dependability,
proven performance, energy efficiency and improved indoor air
quality, these are all things buyers, architects and builders demand
for the homes they design, build and live in. And Carrier delivers—
on all fronts.

Energy-Efficiency & Improved Air Quality

Take Puron®, our environmentally sound refrigerant for an environ-
mentally conscious world. Puron units are the most reliable we've
ever made, so there’s more satisfaction for customers.

Building on the initial success of Puron, and responding to
customer demand, Carrier recently launched a brand new line of
WeatherMaker Two-Speed units with Puron. They operate on low
speed 80% of the time, so they save your customers money.
Continuous fan operation delivers a more even temperature and
improved indoor air quality.

Customer-Driven Solutions

Customers said they wanted to be able to get to and change filters
more easily. With Carrier's new media cabinet, they can. Moving the
air filter out of the furnace is another example of how Carrier not
only listens to consumers but also responds.

Visit www.carrier.com or
call 1-800-CARRIER.
Circle no. 306

Top

Performance

You Can Trust

Carrier also places a high
priority on building trust
and relationships with
architects and builders.
As a corporation, Carrier
understands that how its
products perform reflects
directly on people’s perception of their
builder and their architect. The goal is
to make those perceptions nothing less
than ideal.

Strong relationships, innovative
technology, customer-driven solutions
to indoor comfort needs, and most of
all trust. They all combine to make
Carrier the perennial Number One choice.
As Carrier embarks on its second hundred years, it will continue
developing the kinds of products and relationships that will keep it
the Number One preferred brand.

©CARRIER CORPORATION 2001. A member of the United Technologies Corporation family.
Stock symbol UTX.

One bundred years of innovation.

Puron

the environmentally sound refrigerant
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as rated by readers of residential architect

: # > BRAND AWARENESS
! > BRAND USED IN THE PAST TWO YEARS

1 by

Masonite Interior Doors Ranked #1
By Residential Architects

demanding customer. All *
materials, whether they be '
' wood, steel or composite,
M. are carefully selected to
/’ ensure lasting performance.

“ But we don't stop there. a
o We have the industry's

largest and most advanced
research and development

< facility dedicated to creating -
- : innovations that contribute

: to the style, durability and
rchitects, by and large, tend to be a discerning group, elegance of doors.

placing a high value on beauty and craftsmanship.
Masonite is therefore proud to announce that residential architects
in architectural, architectural engineering and design firms ranked
our interior doors as their number one choice in 2002.

m&.,

“It's an honor at the best of times to be ranked number one by
architects,” says Masonite Executive Vice President and Managing
Director of Sales and Marketing, Mr. Lawrence P. Repar. “But with
doors becoming a critical design element<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>