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from the editor 

caught in the middle class 
can you afford a custom home? 

bys. claire conroy 

ome readers wonder 
how I can argue for 
affordable housing 

in one of my editor's 
columns and then admire 
big beautiful houses in the 
next. Sometimes I feel 
cursed because I see and 
sympathize with so many 
sides of so many housing 
debates. I delight in look­
ing at gorgeous high-end 
custom homes, tailored pre­
cisely to the minute needs 
and desires of the wealthy. 
I also esteem the high­
minded low-income hous­
ing that many architects 
have taken on in the last 
five years. Still, what I 
identify with most-for 
obvious reasons-is the 
plight of the design­
deprived middle class. 

residential architect is 
one of more than a dozen 
magazines covering resi­
dential design and construc­
tion, published by Hanley­
Wood, LLC. Hence, I have 
quite a few colleagues who 
understand and admire 
well-designed and built 
homes. Most of us would 
love to live in an architect­
designed custom house; 
most of us can't afford to. 
Almost all have settled for 
existing homes, and, over 
time, they've remodeled 

them to fit their needs and 
some of their desires. 

I was recently in the 
market for house. And I, 
too, very much wanted a 
custom home designed by 
an architect. But with no 
land, no equity in a previ­
ous house, a normal per­
son's savings, and a middle­
class income, there wasn't 
any way to swing it-not in 
Washington, D.C.'s gold 
rush market. So I bought an 
existing house-twice as 
far away from my office as 
my previous home. Still, I 
feel lucky. I found a house 
that was already remodeled 
by an architect. It was his 
house, and he did a lot of 
the work himself; he proba­
bly couldn't have paid his 
own fees. The subsequent 
owner was a finish carpen­
ter who tucked beautiful 
built-in cabinetry into all 
the eaves. I know none of 
us could have afforded him! 

So I wish custom homes 
were more accessible to the 
middle class. At the same 
time, I want architects to 
make money. In fact, I want 
you to make more money 
than you do-your salaries 
should be on par with other 
top professionals. Turn to 
our "Letters" column this 
month (page 15), and you'll 
find an exhortation from an 
architect who thinks all of 

residential architect I november · december 2002 

you should charge by the 
hour-exclusively. That 
makes a lot of sense. As 
long as your work is tied to 
the cost of construction, 
clients will continue to think 
your money is coming out 
of their house. To them, 
your fee means they have to 
forgo a basement, bathroom, 
or garage. But if you charge 
by the hour-as lawyers, 
doctors, accountants, and 
plumbers do-then your fee 
is a professional service. 
Your time is money. 

The "Letters" column 
also includes two more 
opinions about plan design­
er Don Gardner's work. The 
story on him in our January 
- February 2002 issue has 
sparked more debate than 
any other we've run since 

Mark Robert Halper 

I've been editor. Some read­
ers think he's a demonic 
force for mediocrity, others 
believe he's an apostle of 
decent design for the mass­
es. Of course, I can see 
both sides. Still, when I was 
looking for a house, I might 
have been tempted to build 
from a plan (with the help 
of a local architect charging 
an hourly fee )-if I could 
have found one as pleasing 
and solidly designed as my 
updated Bungalow. ra 

Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect, 
One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005; or e-mail me: 
cconroy@hanley-wood.com. 

www . residentialarchitect . com 13 
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I t t er s 
keep those cards, letters, and e-mails coming. 

charge! 
s an architect, I 
appreciate your 
efforts to maintain 
the fight ("Clients' 

Choice," April, page 13). I 
believe that every building 
project profits from the 
involvement of the archi­
tect. I also believe that 
many clients don't value 
professional design services 
because they don't value 
professional design, or, in 
other words, they don't per­
ceive the difference. 

What architects need is a 
collective smack in the face. 
Until we all get on board 
with raising our fees or at 
least charging for all of our 
time spent rendering our 
services, those of us who 
will do a job for nothing are 
ruining it for the rest. Just 
how can design services be 
billed as a lump sum? We 
know every project starts at 
a defined basepoint. But 
after the pencil hits the 
paper, boy, do the options 
surface, and the road 
becomes a curving, altered 
path. Design should be 
billed on an hourly basis, 

until it is finalized, and 
we should all do this. To 
those who already claim 
this system, my hat is 
off. To those who don't, 
get on board. 

Robert M. Fania, RA 
RMF Architect 

via e-mail 

panning out on 
plan man 

aving read all 

1 
the slam-dunks 
about Don 
Gardner in your 

April issue ("Letters," 
page 15), I feel compelled 
to respond to the hypocriti­
cal editorials against 
stock-plan designers. I 
wholeheartedly agree that 
each home built should be 
a personal, individual 
expression of the home­
owner, as unique in char­
acter as the family or indi­
vidual occupying it. How­
ever, being that we all live 
in the real world of 
"haves" and "have-nots," 
not everyone can afford to 
design, build, and live in a 
custom-design home. 

"design should be billed on an hourly basis ... 

and we should all do this." 

-robert m. Jania 

residential architect I november · december 2002 

Who are those elitist 
design professionals to 
deny them that right or 
force upon them what they 
clearly cannot afford? If 
those designers and archi­
tects were to have their 
way, every ugly house in 
the world would be bull­
dozed to make way for cus­
tom-design castles and 
mansions that they them­
selves designed, leaving no 
place for the less wealthy to 
live and no work for the 
stock plan designers. 

Having seen much of Mr. 
Gardner's work, I think that 
he provides a high-quality 
product and displays a level 
of proficiency that is lack­
ing in much of the profes­
sional world. 

Steve Allen Shard, AIBD 
Design Services Unlimited 

Orlando, Fla. 

eading yet another 
attack on Don Gard­
ner in your July issue 
("Letters," page 13), 

I feel compelled to 
respond with positive 
commentary regarding Mr. 
Gardner's practice. I think 
it is essential that your 
magazine continue to 
cover architectural prac­
tices that respond to the 
mainstream housing mar­
ket, particularly affordable 
and moderate-priced hous­
ing. Custom homes fea-

tured in many of your issues 
are like "eye candy"-inter­
esting, but with little appli­
cation to the market-rate 
housing market in which 
most Ame1icans participate. 

For many residential 
architects, the challenge of 
a housing-based practice 
lies in the mass market­
meeting the housing needs 
of our society in livable 
communities that are within 
the financial reach of aver­
age households. Practices 
such as Don Gardner's, 
which make design services 
available to smaller builders 
who are meeting the above 
challenge, are very much of 
interest the residential 
architects who are pursuing 
this practice goal. 

Jim, Wentling 
James Wentling/Architects 

Philadelphia 

www.residentialarchitect.com 15 



call for entries 

residential architect 
design awar~,S~·-·--,~ 

the fourth annual 
residential architect Design Awards , sponsored 

by residential architect magazine, honor the best 

in American housing. Awards will be given in 

ten categories, encompassing custom home design, 

renovation, kitchens, baths, design details, multifamily 

housing, single-family production housing, and afford­

able housing. From the winners, the judges will choose 

a Best Residential Project of the Year. Note: Entries in 

the kitchen, bath, and design detail categories are not 

eligible for Best Project. 

who's eligible? 
Architects and designers . 

Other building industry professionals may submit 

projects on behalf of an architect or designer. 

Hanley-Wood employees, their relatives, and regular 

contributors to the magazine are not eligible. 

what's eligible? 
Any home or project completed after January I, 1999. 

when's the deadline? 
Entry forms and fees are due no later than 

November 25, 2002. Completed binders are due 

January 7. 2003 . 

where will winning 
projects appear? 
Winning projec;ts will be published in the May 2003 

issue of residential architect magazine. 

how will projects 
be judged? 
A panel of respected architects and design profession­
als will independently select winners based on design 

excellence. They may withhold awards in any category 

at their discretion. 

entry form 
To register, you may do any of the following: 

Call Shelley Hutchins at residential architect, 202.736.3407 

mail this form to Shelley Hutchins , residential architect Design Awards 2002, 

One Thomas Circle, N.W., Suite 600, Washington, D.C. 20005 

fax this form to Shelley Hutchins at 202.785.1974 

Name 

Title---------------------------

Firm or Company 

Address 

City/State/Zip 

Telephone and Fax ----------------------

0 Send more information. 

0 Please send entry binder(s) and instructions now (must be prepaid). 

0 Payment for standard entries at $125 each and/or 
_ _ _____ kitchen, bath, or design detail entries at $95 each is 

enclosed. 

0 Check for$ _____ (payable to residential architect) is enclosed. 

0 VISA 0 MasterCard 0 American Express 

Card Number _ ____________________ _ 

Expiration Date ______ _ 

Name on Card _____ _ 

Signature ______________________ _ 

number of entri es categories 
1. Custom Home, 3.500 square feet or less 

2. Custom Home, more than 3,500 square feet 

3. Renovation (residentia l remodeling and additions) 

4. Multifamily Housing 
5. Single-Family Production Housing, detached 

6. Single-Family Production Housing, attached 

7. Affordable Housing (At least 20 percent of the 
units must be affordable to families earning 80 

percent to 120 percent of the local Median Family 
Income. Consult your area HUD office or local 
government office for the MFI.) 

8. Kitchen (new or renovated) 

9. Bath (new or renovated) 

l 0. Design Detail 

deadlines entry form and fee: november 25, 2002 
completed binders: january 7, 2003 
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ho me fron t 
tips and trends from the world of residential design 

The units' open­
plan interiors and 
rich exterior colors 
reflect the expan­
sive landscape of 
Santa Fe, N.M. 

legorreta for less 

early half a million dollars for an attached 

housing unit doesn't sound like a bargain. 

But bring in the name Ricardo Legorreta 

and it suddenly seems (at least to upscale home buyers) "Good architecture shouldn't cost 

like the deal of the new century. Albuquerque, N.M., more." The bathrooms in a standard 

developer Foothills Estates has commissioned the unit, for example, are lined with 

acclaimed Mexican architect to design ceramic tile rather than marble. But the 

Zocalo, a 320-home community on 46.5 contemplative, light-filled spaces and 

acres in Santa Fe, N.M. Base prices start quietly exuberant exteriors that mark a 

at $199,500 for a 1,022-square-foot one- Legorreta project are there in force. So 

bedroom unit and go up to $434,000 for a is a strong relationship to the outdoors. 

2,253-square-foot, three-bedroom unit. The site plan places the homes in small 

Many of Zocalo's buyers plan to use groups around landscaped entry comt-

their homes as vacation residences, while yards, while patios, balconies, and ter-

others hope to retire there. In any case, races provide each unit with private outdoor space. 

each resident will live with the same design Legorreta+ Legorreta also has designed a 5,700-

ideas that characterize the rest of the firm's square-foot village center housing a gym, an outdoor 

work- albeit less luxmiously executed. pool, a catering kitchen, private rooms for parties, and 

"The philosophy of our office has never been to do 'very office facilities. The first phase of 48 units is under 

expensive architecture,'" says Victor Legorreta, Ricardo's construction and sold out; the developer reports brisk 

son and partner in Legorreta + Legorreta of Mexico City. second-phase sales.- nieghan drueding 

20 www . residentialarchitect . com residential architect I november . december 2002 



Photos: Alan Stoker Photography 

Zocalo, the new community in Santa 
Fe, N.M., designed by Legorreta+ 
Legorreta, takes its name from a 
Spanish word meaning "small 
plaza. " Dekker/Perich/Sabatini of 
Albuquerque, N.M., is the architect 
of record. 

frugal frills 
or Berkeley, Calif., architect Erick Mikiten, AIA, 
affordable housing design is all about give and take. 
"You decide there are certain things that are worth 
doing, even though they're a little more expensive," 

he says. "You do them in an area where they will have a 
lot of impact." And you stick to the budget by finding a 
way to make up the extra cost elsewhere in the project. 

In the case of his Bancroft Senior Homes, a 61-unit 
HUD-financed community for low-income seniors, 
Mikiten chose the three-story front entry as his 
"splurge" feature. Stickwork inspired by African Kuba 
weavings decorates the upper portion of the entry as it 
honors the African-American heritage of the Oakland, 
Calif., neighborhood. A standing-seam metal roof 
shields the first two stories; the roof channels rainwater 
onto two metal chains similar to ones 
used by local architectural hero Bernard 
Maybeck. The gently pitched roof and 
wood joinery recall the Craftsman and 
Japanese influences that hold such sig­
nificant places in Bay Area architecture. 

Mikiten compensated for the cost of 
the woodwork and metal roof by using 
asphalt shingles, compressed newspaper Courtesy Mikiten Architecture 

siding, and other inexpensive materials. Sixty of 
the 61 units have identical, stacked one-bedroom 
plans-a configuration that saves money by sim­
plifying the building's plumbing and electrical 
structure.-m.d. 

Wood brackets and drainage chains at Bancroft 
Senior Homes' front entry (see photo) fix the project 
squarely in the California vernacular. A spacious 
courtyard (above) provides residents with a safe 
place to stroll and socialize. 

setting it wright 
hanks to a $100,000 Preserve L.A. 
grant awarded by the J. Paul Getty 
Trust, Frank Lloyd Wright's 1924 

, Ennis Brown House will receive the 
structural stabilization it desperately needs. 
Ravages of time, elements, and the 1994 
N orthridge earthquake have caused the 
concrete-block home substantial distress. 

Wright's grandson, Eric Lloyd 
Wright-along with Wiehle Carr Associ­
ated Architects, structural engineer 
Melvyn Green, and shoring contractor 
D.J. Scheffler-are designing and implementing 
immediate temporary shoring and a long-term 
plan for full rehabilitation. The permanent fix 
will include removing stressful backfill, rebuild­
ing key structural elements, and installing a new 
cantilevered support system. 

"The Ennis Brown house has a special place 
in architectural and cultural history," says 

Julius Shulman 

Franklin DeGroot, executive director of the 
Trust for Preservation of Cultural Heritage, 
which owns the house. "It is one of Wright's 
most dramatic designs, and it is one of Holly­
wood's favorite film locations." 

For more information about the house and its 
restoration, visit www.ennisbrownhouse.org or 
call 323.660.0607.-shelley d. hutchins 
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calendar 

residential architect 
design awards: 
call for entries 
deadline for entry fee: 
November 25, 2002 
deadline for completed entries: 
January 7, 2003 

Wayne Thom 

Our annual residential architect Design Awards program 
honors outstanding architecture in the following cate­
gories: custom, renovation, multifamily, affordable, pro­
duction, kitchens, baths, and design details. Winning proj­
ects will be published in the May 2003 issue of residential 
architect. Affordable Housing Me1it Award for the Snyder 
community in Aspen, Colo., by Lipkin Warner Design & 
Planning is shown here. Call 202.736.3407 or visit 
www.residentialarchitect.com to receive an entry form. 

raised to the trade: creole building 
arts of new orleans 
november 10-january 12 
new orleans museum of art 

Simple shotgun houses to magnificent man­
sions will be showcased in this exhibition 
detailing New Orlean's vivid architectural 
past. The works of Creole, African American, 
and other ethnic architects and craftspeople 
are highlighted through drawings, photo­
graphs, audio recordings, and paintings. A 

Walker Evans photograph of a house on Charles Avenue by 
Walker Evans, 1936, is shown here. For museum hours, 
call 504.488.2631 or visit www.noma.org. 

structures of our time: 31 buildings 
that changed american life 
november 11-december 22 
college of architecture and planning, 
ball state university, muncie, ind. 

Curated by the Octagon Museum of the American 
Architectural Foundation, this traveling exhibition cel­
ebrates great buildings that have received the AIA's 
25-Year Award, which honors buildings 25 to 30 years 
old designed by architects licensed in the United 
States. The exhibit also explores how the structures 
affect the world around them. Call 800.482.4278 or 
visit www.archfoundation.org for more information. 

www.residentialarchitect.com 

green building international 
conference and expo 
november 13-15 
austin, texas 

The inaugural conference will be hosted by the U.S. 
Green Building Council. Several partners, including the 
AIA Committee on the Environment, will assist with 
program development. For updates on offerings and to 
register, visit www.usgbc.org or call 202.828.7422. 

le corbusier before le corbusier 
november 22-february 23 
bard graduate center, new york city 

The first major exhibition to explore 
the early years of architect Charles­
Edouard Jeanneret (before he claimed 
the pseudonym Le Corbusier) presents 
250 works that focus on how his study 

Foundation Le Corbusier, Paris; 
Prolitteris, Zurich 

of applied arts influenced his later architecture and 
design. Shown is Villa Schwab, La Chaux-de-Fonds, 
1916-17. For exhibition hours, call 212.501.3000 or 
visit www.bgc.bard.edu. 

david adler, architect: 
elements of style 
december 7-may 18 
the art institute of chicago 

Architect David Adler 
spent most of his life 
designing stately resi­
dences. More than 100 
plans, drawings, photos, 

Hedrich Blessing and models will chroni­
cle his prolific career. Shown is the Mr. and Mrs. 
Stanley Field House, 1925, Sarasota, Fla. For more 
information, call 312.443.3600 or visit www.artic.edu. 

continuing exhibits 
Out of the Ordinary: The Architecture and Design of 
Robert Venturi, Denise Scott Brown and Associates, 
through February 2, Carnegie Museum of Alt, Pitts­
burgh, 412.622.3131; Me, Myself, and Infrastructure, 
through February 16, National Building Museum, Wash­
ington, D.C., 202.272.2448; Boomerangs and Baby 
Boomers: Design 1945-2000, through March 16, Dallas 
Museum of Alt, 214.922.1344.-shelley d. hutchins 
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When Architect John Fulton and 

Custom Home Builder Richard Farmer 

partnered to design and construct this 

6,800 square foot residence, they turned 

to Kolbe & Kolbe windows & doors to 

help create their vision. A strong focus 

on quality details was the key to 

creating this English Country sty le 

home. Details such as the authenticity 

of Kolbe & Kolbe's simulated divided 

lites, paired with the versatility of their 

extensive product lines, made Kolbe & 

Kolbe the clear choice. Kolbe & 

Kolbe windows & doors are built from 

your perspective and to your exact 

specifications. So when you're required 

to concentrate on the big picture, it's 

nice to know that Kolbe & Kolbe is 

focused on the details. 

Circle no. 277 
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See the Difference Quality Makes 

www.kolbe~kolbe.com 

VISI O N 

Private Residence, Troutville , VA 
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joining the book group 

26 

book packager james trulove uncovers the mysteries of monographs and more. 

by james grayson trulove 

• first met Dennis Wedlick, 

I 
an architect practicing in 
New York City, when I 
was scouting for projects 

for a book I was editing, 
The New American Cottage. 
The first meeting at his 
office was not a productive 
one. While he had a perfect 
house for the book- his 
own property in upstate 
New York- he said he was 
"saving it." "For what," I 
asked. "For my own book," 
he replied. 

It turned out that 
Wedlick, a former protege 
of Philip Johnson and now 
the head of his own firm, 
had been thinking of writ­
ing a book on residential 
architecture, to be illustrat­
ed with his work. With 
more than a dozen houses 
to his credit, and in antici­
pation of such a book, he 
had every one of these 
houses photographed dur­
ing every season of the 
year. When he showed me 
the scores of 4-by-5-inch 
color transparencies by the 
noted architectural photog­
rapher Jeff Goldberg, I 
nearly died. It was a book 
packager's dream- excep­
tional architecture, beauti­
fully photographed, with 
interiors that in many cases 
had been especially deco­
rated for the photo shoot. 

The author has written, edited, published, and/or packaged nearly 50 books on architecture and design. 
Some of his recent efforts are shown above. 

Wedlick was willing to the book as if we already color-laser prints of a 240-
invest his own money to had a publisher. Dennis page book- complete with 
see that the book would be was opposed to the idea of text, photographs, plans, 
published. And, to top it a monograph because he and captions. Publisher 
off, he is an articulate wanted to write about resi- HBI, a division of Harper-
architect with strong ideas dential architecture in gen- Collins Publishers, agreed 
about what makes good eral. So we decided to to purchase a first press 
residential design. focus not on the houses run, which would help off-

themselves, but on the set the cost to Dennis of 
book club many architectural details printing and binding the 
He hired me to help pack- that go into designing a book. The Good Home 
age this potential book in a satisfying, livable home. Cottage, a title that we 
way that would interest a I asked writer Philip arrived at after much dis-
prospective publisher. I rec- Langdon to work with cussion, was on its way. 
ommended that rather than Dennis on the text and art First published as a hard-
create a dummy and make director James Pittman to cover in spring 2001, The 
the rounds with it, we design the book. With the Good Home is now in its 
instead move forward, writ- team in place, work began. third printing. (Second and 
ing, editing, and designing Six months later, we had continued on page 28 
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subsequent editions are 
much less expensive than 
first printings because the 
bulk of the color separation 
work is already finished.) 
It has been favorably 
reviewed in dozens of pub­
lications and many of them 
chose it as one of their top 
picks for the year. HBI has 
asked for The Good Home 
2, which similarly will 
look at the work of other 
architects. With any luck, 
The Good Home will 
become a series. 

long-term value 
This is but one approach 
that a firm could take to 
get its work published. I 
have developed and pub­
lished a variety of books 
about architects, landscape 
architects, and other 
designers on topics includ­
ing houses, museums, and 
sustainable design. I also 
develop monographs for 
selected architects and 
firms. In the end, the key 
to each book, whether for a 
consumer or professional 

readership or both, is to 
make it unique to the work 
and firm it is presenting. 

While most of these 
books require an up-front 
investment from the 
architects, they offer 
tremendous marketing 
value for the featured 
firms. No amount of slick 
brochures or PowerPoint 
presentations can provide 
the legitimacy and prestige 
that a book can off er. It is 
unlikely that a potential 
client will ever walk into a 
bookstore and see a firm's 
marketing package on 
display. With a book, it is 
entirely possible. rn 

James Grayson Trulove is 
the publisher, editor, 
author, and/or packager 
of nearly 50 books on 
architecture, landscape 
architecture, and graphic 
design, including The New 
American House 3, Hot 
Dirt Cool Straw, and 
Tropical Modernism. He 
lives in Washington, D. C., 
and New York City. 

Mallory Duncan 

28 www.residentialarchitect . com 

book basics 

publishers. An architect should choose a short list of publishers 
in much the same way a client would select an architect. How 
closely do their previous books match your vision for your book? 
Will they be able to get the book distributed to the important 
bookstores? Are their books manufactured to your standards? 
What royalty, if any, do they offer on books that are sofd? 

photographs. A ready-made library of professional photos will 
substantially reduce the cost and effort of publishing a book or 
monograph. 

plans and drawings. Clients and other audiences for the book 
will want to see more than just pretty pictures. Many firms I 
have worked with hire student interns during the summer to 
produce high-quality plans and drawings. 

design. The book's design should be in harmony with the work 
being presented, but it should not get in the way. A splashy, 
graphic look that might be used for marketing brochures and 
other presentation materials usually is not suitable here. 

timing. The project can take from one to two years depending 
on how prepared the firm is to begin production. Once the book 
is completely written, edited, designed, and ready to go to the 
printer, approximately six months is needed for approving color 
proofs and bluelines, printing, binding, and shipping the books 
by boat and rail to their final destination. 

print run. Depending on your needs, an initial press run of 
2,000 to 3,000 copies probably is sufficient. It is better to print 
too few and then go back to press (assuming a second press 
run of at least 1,000 copies) than to print more than can be sold 
or used by the architect. 

costs. In general, total out-of-pocket costs to the architect 
range from $50,000 to $150,000 inclusive of all writing, graphic 
design, paper, printing, binding, and shipping costs. This figure 
doesn't include the cost of photography, high-quality plans and 
drawings, and staff time. Depending on the agreement with the 
publisher, the firm receives a set number of books and retains 
ownership of all book-related film should subsequent editions 
be needed. If the book is particularly successful, the architect 
might receive a modest financial return from sales. That rarely 
happens, however, and the book should be looked at as a long­
term investment rather than a direct moneymaker. 

marketing. Publishers are notoriously tight with their marketing 
budgets-even for mainstream books-so architects should plan 
to market their books at their own expense. Some popular ways 
are community lectures, local bookstore signings, and talks to 
professional groups such as a local AIA chapter.-j.g.t. 
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on the inside. 

The new interior panels that protect against moisture 
problems like never before. 
For years, DensGlass Gold® exterior sheathing has been proven tough in commercial construction -

under the most challenging of elements. Now the same powerful protection is working on the inside 

- all with the next-generation DensArmor™ interior guard panels. A revolutionary departure from 

traditional wallboard, DensArmor delivers superior performance in resisting mold and mildew* -

and represents part of a total solution in minimizing the effects of moisture. DensArmor features a 

glass mat on one side and a heavy paper surface on the other. 
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the outsiders 

32 

landscape architects are not your enemies. in fact, 
they may be your best aesthetic allies. 

by cheryl weber 

t
he landscape of coastal 
Massachusetts is a mix­
ture of wooded 
uplands, rocky out­

crops, and long, low mead­
ows that sweep down to 
the sea. Substantial new 
homes stand tall on bluffs, 
their windows filled with 
water views. Not so the 
house at Hawk Rise, 
designed by Philadelphia­
based Lyman S. A. Perry 
Architects. Working with 
the landscape architecture 
firm Stephen Stimpson 
Associates, the design team 
sited the building 500 feet 
back from its first, intuitive 
placement on the coastal 
bank. The landscape archi­
tects gently regraded the 
land, giving the house a 
higher elevation and a rich­
ly layered landscape as a 
foreground to the view, and 
prevented the potential for 
future erosion problems. 

"When I look at the 
land, I see meadows, hills, 
and valleys," says architect 
Jill Neubauer, who is mar­
ried to Stephen Stimpson, 
ASLA, Falmouth, Mass. 
"Steve sees the glaciers, the 
outwash plains, the extra 
history and layer and struc­
ture. He can see how you 
structure the land the way I 
see how to structure a 

client's program. Land­
scape architecture is build­
ing that landscape almost 
to the equal intensity that 
we 're building the house." 

Marriage notwithstand­
ing, it isn't always easy for 
architects and landscape 

www . residentialarchitect . com 

architects to forge support­
ive relationships. Both 
sides can be obstinate 
aesthetes, playing tug-of­
war over a project's budget 
and boundaries. To add to 
the conflict, landscape 
architects have tradition-

Sarah Wilkins 

ally been called the poor 
cousins of architects; their 
work, particularly on resi­
dential projects, relegated 
to the realm of leftovers . 
But when they collaborate 
as equals, the result is 

continued on page 34 
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significantly more than the 
sum of its parts. 

"I got out of Harvard 
Graduate School of Design 
and realized that if land­
scape architects are to be 
successful, they must col­
laborate with architects," 
says Vancouver landscape 
architect Cornelia Hahn 
Oberlander, FASLA. She 
has ]eft her stamp all over 
Canada and the U.S. with 
such projects as the Uni­
versity of British Colum­
bia Museum of Anthropol­
ogy and the Canadian 
Chancery in Washington, 
D.C., both with Arthur 
Erickson Architects; and 
the National Gallery of 
Canada in Ontario, with 

continued on page 36 

the plot thickens 

ark Rios, Rios Associates, Los Angeles, leads two design lives: one as an 
architect and one as a landscape architect. Much of his residential work is 
in Bel Air and Hollywood Hills, where pristine, high-end homes demand 

exquisite connections between indoors and out. His double identity has led him to be 
detail-oriented, diplomatic, and opinionated about how a professional collaboration 
should unfold. The person leading a team of designers, whether it's the architect or 
the landscape architect, must have a clear vision for the project, he says. "It's like 
being a movie director. There is an idea that everybody comes together to realize." 

The narrowest way of defining roles is to say that the landscape architect's turf 
starts 3 feet outside the line of the house, he says. But the best projects have a crossover 
range. At the very least, the area 5 feet on either side of the door jambs should be 
agreed on by both professionals, he believes, as should all the built features of a land­
scape. 

Materials are a huge opportunity for cross-pollination. If the site has existing stone 
walls, Rios might use a honed or cleft version for the floor inside the house. And gar­
den rooms should be detailed with some of the same lighting ideas as interior rooms, 
whether it's literally matching fixtures or coordinating the color properties of light. 
"Often you'll see cold light on the landscape," Rios says, "which creates a strong dis­
connect between interior and exterior spaces." 

continued on page 36 
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the buildings, the gardens, there's a visual and eco- projects, which don't have stop at the drip line. "If 
and the journey into the logical loss . From air con- to have competitive bids," there aren ' t many different 
larger landscape. "More ditioning to storm-water Franklin says . "The walls locations for a house, and 
and more as we move into management, the natural of the building as they if the project doesn' t have 
the 21st century, the sites landscape can provide a extend into the landscape an ambitious program that 
we come to are highly number of services for become part of the discus- involves built landscape, a 
disturbed," says landscape free . It doesn't mean you sion. It becomes a back case can be made for very 
architect Carol Franklin, won't have to manage and forth and a building little landscape architect 
FASLA, of Andropogon water runoff, but it means up, a synergistic process." involvement," says Stimp-
Associates in Philadelphia. you 're going with the flow On larger properties, the son. "We do work with 
"Unless you have some rather than fighting it." work expands to designing architects interested in 
background in understand- Franklin also is inter- journeys through the site doing some or all of the 
ing a landscape 's compo- ested in expressing indi- to be taken visually and site masonry, like terraces 
nents , there 's a tendency vidual lifestyles in the on foot. or porches. Others would 
on the part of designers to landscape, developing it to rather share that process or 
come up with an idea and fit the way the client lives. equal opportunity turn it over to the land-
try to put it on a site Since the architect does The truth is that not all scape architects." 
where it may or may not that inside the house, she projects have the need or Working in San Anto-
fit. If you obliterate the says, there can be a highly the budget for such exten- nio, Tex. , Lake/Flato Ar-
terrain, the water system creative dialogue. The sive work. Architects them- chitects specializes in 
and drainage channels, contractor joins in the selves have strong ideas private homes and park 
instead of taking advan- partnership, too. "We try about siting houses. And visitors ' centers, which 
tage of it or if you erase to have only creative con- when it comes to organiz- include courtyards that are 
the natural vegetation , tractors on residential ing space, they may not continued on page 42 
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an integral part of the Goslee Power has built a get grumpy about that." to carry a building's 
indoors. Ability with hard- reputation working with Architect Suman Sorg, columns into the landscape 
scape is not high on the alpha architects such as FAIA, Sorg and Associates, with a matrix of trees-
firm's list because the Rem Koolhaus on a master Washington, D.C., has never "the exact opposite of what 
architects design that plan for Universal Studios been afraid that landscape we do,' ' he laughs. "Our 
themselves. "We have and Frank Gehry on artist architects will cover up her choice of projects depends 
many strong opinions,'' Julian Schnabel's residence buildings. "I think buildings on the job and the clients. 
says Ted Flato, FAIA, "But and, most recently, on the are helped by another de- We're great collaborators 
we know our limits on Sculpture Garden at the sign as long as you're work- - with architects, lighting 
combinations of plant Norton Simon Museum. ing in the same idiom," she designers, and sculptors. A 
textures. For us, plants are But some architects she's says. On multifamily and great deal of the fun is in 
everything, and we hire met have had misconcep- embassy housing projects, working together." 
landscape architects based tions about her work. she regularly works with the Rios Associates, an 
on their know ledge of "They think it's like hiring Washington, D.C., firm architecture and landscape 
plants." Some landscape some minor consultant, and Oehme, van Sweden and architecture firm in Los 
architects, though, aren't we'll just put a few Associates, internationally Angeles, designs land-
interested in being invited growies around." In sunny known for its sculptural scapes for out-of-office 
in after major site deci- California, Power clashes masses of perennials and architects about half of the 
sions have been made. with architects over the ornamental grasses. time. Some architects hire 
Although Oberlander does need for shade. "They want Landscape architect the firm to do extensive 
private residences, "I don't everyone to see the build- James van Sweden, FASLA, site plans, others to realize 
do leftovers,'' she says. ing, and then people are tells architects he knows their ideas, "almost like a 

Santa Monica, Calif., forced to be in an uncom- how they think. In architec- set decorator,' ' says archi-
landscape designer Nancy fortable place,'' she says. "I ture school he was trained continued on page 46 
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tect and landscape architect of landscape architecture were places within it that 
Mark Rios, FAIA, ASLA. from my point of view,'' he allowed us to deviate from 
"That can be fun, too, but says. "We're working in a that and explore alternate 
you have to like the ideas variety of contexts, not just geometries. We look for the 
you're fleshing out." site, climate, and geogra- site to speak as a distinct 

phy but the house itself. If place, but try to avoid situ-
matched set the architect and the client ations where the house is 
Due diligence may indeed are predisposed to doing mute or doesn't seem to 
be necessary for architects something overly classical respond to the site." 
and landscape architects without a lot of reinterpre- Everyone has a working 
pairing up for the first tation, it becomes less style. "Some architects are 
time. Stimpson Associates interesting to us. Even prima donnas," van Swe-
shares portfolios with ar- there, however, we're al- den says. "I can be one, 
chitects to make sure most f011unate in that too." As Philadelphia land-
there's no mismatch in the sometimes a not-so-remark- scape designer Margie 
way they approach design able house might still allow Ruddick sees it, ego is a 
and detailing. And the landscape to explore good thing if it creates 
although Warren Byrd also slightly different issues and dynamic ideas. What it 
casts a discerning eye over design approaches. comes down to is the spirit 
invitations from clients and "There have been houses of the work. Architects 
other architects, he says I'd call relatively symmetri- who are self-effacing can 
the firm is fairly adaptive cal that at some level die- be difficult to work with, 
when it comes to style. tated a similar response in she observes. So are those 
"That's the inherent nature the landscape, but there who insist on defining 

Satisfying customers is key to success. 
That's why Cliff Taylor designs with Reward Wall Systems. 
Reward's insulating concrete forms (ICFs) let him create 
inviting and attractive structures that provide: 

• Creative freedom 

•Virtually soundproof interior 

•Stable temperature regardless of outside elements 

•Energy efficiency and durability 

Learn how the industry leader provides your 
customer with a better building. 

Visit www.rewardwalls.com, 
or call us at 800-468-6344 ext. 1705. 

every detail too early, 
creating more fees for the 
client. "A lot of the work 
of landscape happens in 
the field and with the 
client,'' Ruddick says. "It's 
not like a building where 
everything is spelled out 
long before construction 
begins. The best architects 
are happy to let details and 
plants- go as long as we 
keep them posted." 

Rios concurs. You have 
to be philosophically open 
to the collaborative process, 
he believes, and not have a 
lot of proprietary require-
ments as a designer. "I find 
the work is more gratifying 
if you don ' t try to be too 
possessive of it." (See side-
bar, page 34.) 

continued on page 48 
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practice 

Power works with 
Gehry on scale models. 
When he makes a model 
of a building, she does her 
thing with trees. Ruddick 
communicates her ideas 

through rendered plans, 
vignettes, and an image 
book showing photos of 
plants and materials and 
spaces. Architects and 
owners have an easier time 

talking conceptually about 
architectural forms than 
they do about gardens, she 
says. Everyone has an 
image for a wood-paneled 
den, but the notion of, say, 

Oak from the forests of Europe, Mutenye 

from Africa, Angelique from South America. 

Those are some of our 21 woods and 24 

colors to choose from. So it's easy to see 

why Boen genuine hardwood floors are at 

home in any setting. From traditional to 

elegant to contemporary. And the wide 

longstrips enhance that beauty, along with 

the six coats of UV-cured acrylic finish. 

Installation's a snap, too. It can be 

done in hours, not days. The strips go down 

glued down low pile carpeting, with only 

glue needed for the tongue and groove 

joints. And once the floor is there, it's there 

to stay. The top layer of solid hardwood is 

supported by two additional layers for 

dimensional stability. 

So specify Boen Hardwood for your 

next client. Its performance will draw rave 

reviews. 

BOEN HARDWOOD 
ENGINEERED PREFINISHED HARDWOOD FLOORING 

350 Hollie Drive, Bowles Industrial Park 
Martinsville, VA 24112 
www.boen.com 

a perennial garden with 
grass paths leaves more to 
the imagination. 

the nature of 
landscape design 
As with building a house, 
the process of designing 
and reconstructing a land­
scape isn't flawless , either. 
When the chips are down, 
landscape architects want 
architects to be supportive 
of their work in front of 
the client, creatively and 
economically. Indeed, Sorg 
has had to convince devel­
opers that a professionally 
designed landscape is a 
wise investment. 

When she and van Swe­
den were working on their 
first project together- a 
low-income housing proj­
ect in northeast D.C.-the 
developer was worried that 
the tenants would trample 
the plants and the site 
would eventually look 
neglected. "He wanted to 
buy the nastiest plants with 
the biggest thorns and put 
them everywhere so people 
wouldn ' t touch them," 
Sorg says. "Jim and I felt 
strongly that that was 
inviting trouble." 

The project was finished 
in early spring. Van Swe­
den had planted hundreds 
of tulips, which popped 
out all in one day. "The 
ladies were in tears," Sorg 
says. "They'd lived there 
for years and nobody had 
paid attention to the gar­
den. Ten years later, it's as 
well taken care of as any 
upscale neighborhood." rn 

Che1y l Weber is a contributing 
writer in Severna Park, Md. 
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studio e 

rewrites the rules 

of affordable housing. 

by meghan drueding 

tudio E Architects did 
its very first affordable 
housing presentation 
in crayon on brown 
packing paper. While 
part of the stunt's aim 
was to introduce some 

humor into the dry process of 
choosing an architect, the 
members of the San Diego­
based firm also wanted to show 
the developer their respect for 
the agricultural past of the proj­
ect's Riverside, Calif., site. "We 
wanted the presentation draw­
ings to look like the packaging 
on old-fashioned orange 
crates," says principal Eric 
Naslund, AIA. 

They got the job. And in the 
15 years between then and 
now, they've gotten many 
more. Studio E's work has 
changed the way people look at 
affordable housing. Their three 
AIA National Honor Awards for 
Architecture lend credence to 
their design skills for those 
developers and NIMBYs who 
haven't seen their projects in 
person. Those who have need 
no additional proof. 

deep roots 
The firm named itself after its 
first office space, a tiny studio 

in San Diego's now-gentrifying 
East Village. Back then, in 
1987, Studio E consisted of just 
two employees: Brad Burke and 
Naslund. Burke, an Orange 
County, Calif., native and grad­
uate of Cal Poly-San Luis 
Obispo, had spent five years as 
head of the housing division at 
a large local firm, Austin Veum 
Robbins Parshalle. Naslund 
graduated from the same school 
four years later and worked 
under Burke at AVRP. Most of 
their clients were merchant 
builders, and both architects felt 
a growing sense of frustration at 
the sales and marketing con­
straints that bind production 
housing. "There was definitely 
a need for standard tract hous­
ing," says Burke. "But the 
architect was at the bottom of 
the food chain." 

So they broke off and 
started Studio E. In 1989 John 
Sheehan, a friend of Naslund 's 
from Cal Poly, moved back 
west from Boston and joined 
them. The three made their 
living designing mostly 
remodels and the occasional 
new house-until they 
entered, and won, the compe­
tition for the Riverside proj­
ect, called Casa Blanca. The 
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within reach 

Ceilings in Indian 
Wells' main living 
spaces slope up to 
a thermal chimney 
that expels hot air. 

The units' garages, 
kitchens, and baths 
have lower ceilings, 
which varies the 
project's overall 
massing. 
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Shaded outdoor 
rooms protect the 
homes from heat 
gain while providing 
a friendly edge to 
the sidewalk or 
street. 

© Brady Architectural Photography 

difficult program-17 single-fam­
ily houses ranging from 1,000 to 
1,600 square feet on 2.3 acres­
proved an intoxicating challenge. 
"We took the kit of parts from 
merchant builders and tried to use 
it in a different way," Naslund 
says. "The nonprofit developers 
were excited about that. That's 
what drew us into this." 

Casa Blanca led to two more 
affordable commissions on which 
Studio E acted as the architect of 
record and then to one they 
designed outiight. That project, 
Orange Place Cooperative 
Housing in Escondido, Calif. , 
won them their first AIA National 
Honor Award in 1998. (The 
other two are also affordable 
projects: Indian Wells Senior 
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Housing in Indian Wells, Calif., 
won in 2000, and Eleventh 
Avenue Townhomes in 
Escondido, Calif., won in 2001.) 

Their early developer clients 
were small, private nonprofits 
who still team with Studio E 
today. "They designed one of 
my first affordable communities, 
Mission Te1wce," says Matt 
Jumper, executive director of 
nonprofit San Diego Interfaith 
Housing. "I just fell in love with 
those guys. They think about the 
open space, the parking, every­
thing-not just the buildings. 
They're my architect of choice." 
Working with local organiza­
tions that finance their develop­
ments with state money is an 
important part of the formula. 

"There's no HUD involvement in 
the projects we do," says 
Naslund. "Our projects are under 
local control, which means 
they're usually smaller and more 
fine-grained. It's a gentler way 
to build housing." 

turning a profit 
Studio E now employs 10 
designers in addition to Burke, 
Naslund, and Sheehan, and each 
partner has a family to support. 
They're constantly surprised 
that their peers around the 
country assume designing 
affordable housing requires a 
vast financial sacrifice. "People 
don't realize you can make 
money doing affordable hous­
ing," says Sheehan. "The fees 
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are comparable," adds Naslund. 
"The only thing that might be 
different is the fluidity of the 
money. It sometimes takes a lit­
tle longer to get paid by a non­
profit because they don't have 
the cash reserves that a regular 
developer has." 

The firm's dexterity at work­
ing with California's tax credit 
system also comes in handy. 
Every year, the state allots a 
fixed amount of funding in the 
form of tax credits for afford­
able housing. Proposals compete 
for points based on their fulfill­
ment of certain criteria (energy 
efficiency, land conservation, 
and affordability, for example), 
and the ones that win the highest 
number of points are the ones 

Danny Turner 

Studio E's partners 
(from top : Eric 
Naslund, Brad 
Burke, and John 
Sheehan) cultivate a 
relaxed atmosphere 
in their downtown 
San Diego studio. 
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Studio E also designs com­
munities for special-needs 
residents. Home Safe, tran­
sitional housing for battered 
women in San Jose, Calif., 
will contain both cohousing 
and standard units. 

Courtesy Studio E Architects 
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that obtain funding. Studio E's 
projects consistently receive the 
maximum number of points 
available. Therefore, its propos­
als usually get built, which gen­
erally makes for a higher profit 
margin than projects that never 
get off the ground. This also 
increases the pool of developers 
clamoring for its services, which 
enables the firm to choose the 
projects it wants to do. 

Aside from the fact that they 
can make a living at it, the part­
ners and their staff all crave the 
excitement of solving the puz­
zles that affordable housing 
presents. "The merchant-built 
world was always asking 'Did 
it sell yesterday?' rather than 
'Is it right for tomon-ow?' " 

residential architect 
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explains Naslund. With afford­
able housing, there are no sales 
quotas or market fluctuations to 
wmry about-just thousands of 
low-income workers hungering 
for a decent place to live. The 
median price of a home in San 
Diego County (which includes 
the cities of San Diego; Poway, 
Calif.; and Escondido) has sur­
passed $330,000-a cost just 
one-fifth of the market can 
actually afford. 

The nonprofit developers 
with whom Studio E works 
aren't afraid to take design risks 
because they know a little inno­
vation won ' t scare customers 
away. "The demand is so great 
that if you build it, they will 
come," says Jumper. Those 

november · december 2002 



risks often pay off in the form 
of positive press and design 
awards. "The awards help our 
goal of community acceptance 
for affordable housing," says 
Sue Reynolds, executive direc­
tor of Community Housing of 
Nmih County in Escondido, 
Calif., the developer of Orange 
Place. "Studio E shares our 
mission of building pride and 
beauty through strong design." 

making places 
A wide vaiiety of sources have 
contributed to the firm's design 
sensibilities. Each partner has 
designed his own house, and all 
three use their living experiences 
to info1m their work. "Our old 
house was one room wide all the 
way ai·ound," says Naslund. 
"Living there taught me how 
important it is to get light from 
more than one angle into a 
room." They encourage their 
staff to do the same. The teach­
ings of Dutch architect Heimann 
He1izberger and Belgian Lucien 
Kroll, who both advocate the 
end user's contribution to a 
building, have also affected 
Studio E's style. "We try to cre­
ate places that invite you to 
make them your own," says 

Sheehan. Every community 
they've designed, for example, 
features some sort of usable out­
door space for every unit. The 
residents personalize these 
spaces with plants, furniture, and 
other outdoor decor to give each 
one its own unique identity. 

The paiiners believe firmly in 
the CPTED (Crime Prevention 
Through Environmental Design) 
guidelines pioneered by archi­
tect Oscar Newman and profes­
sor C. Ray Jeffrey, Ph.D., in the 
early 1970s. The guidelines list 
physical characteristics that 
reduce crime in communities, 
including clearly distinguished 
public and private spaces, sight­
lines from units to streets and 
parking areas, and pedestrian­
fiiendly pathways. 

But the biggest influence on 
Studio E's work is the concept 
of specificity-pertaining to 
both the site and the user. 
"With affordable housing, the 
owner has a mission," says 
Burke. "The needs ai-e so spe­
cific. It's on us to meet that 
design challenge." They 
reseai·ch not only the develop­
er's program but also the ai·ea 
in which the project will be 
built, the history of the site, and 
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"with affordable housing, 
the owner has a mission. 
the needs are so specific. 
it's on us to meet that 
design challenge." 

-brad burke 

Mundane materials 
such as stucco, 
composite wood, 
metal, and vinyl tile 
flooring form a 
dynamic collage at 
Orange Place. 

At Mission Terrace, 
a low-income devel­
opment in San 
Diego, the firm 
shoehorned 77 
units into a steep 
one-acre site. 
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One of the firm's upcoming 
projects is a mixed-use 
market-rate development 
next to the San Diego 
Padres' new baseball park. 
The co-designer is RNP 
Architects of San Diego. 

Courtesy Studio E Architects 
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the lifestyle of the user group. 
They study how the residents 
will go through the day, and 
they put as much time into 
designing the spaces between 
the units as they do into the 
units themselves. 

A look at any Studio E proj­
ect provides a clear example of 
this commitment to specific peo­
ple and places. Take Indian 
Wells, a 90-unit dese1t communi­
ty for low-income seniors. 
Knowing residents couldn' t 
afford to run their air condition­
ing often, the architects designed 
sloped ceilings and Middle East­
inspil~d thermal chimneys to 
funnel hot ail· out of each unit. 
Covered outdoor rooms strategi­
cally placed next to low, operable 

Photos: © Brady Architectural Photography 

windows convey a steady supply 
of cool air into the homes. The 
units also have high-efficiency 
evaporative coolers. These mea­
sures ensure that the residents 
only have to turn on the air con­
ditioning as a last resort. 

Or look at Eleventh Avenue 
Townhomes in Escondido, 16-
unit family housing in which 
the majority of renters are 
Latino. Studio E learned that 
Latino residents typically tend 
to socialize in the front yard, 
rather than the back. Though 
space was limited, they man­
aged to accommodate this pref­
erence by carving out a front 
stoop area and small front yard 
for each unit. And at Brookview 
Terrace, 102-unit senior hous-
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ing in Poway, they turned a site 
liability-a creek running down 
the middle of the parcel-into 
an amenity. By working with 
the U.S. Army Corps of 
Engineers, they redirected the 
creek so it could function as a 
natural drainage swale. 
Landscape architect Spurlock 
Poirier of San Diego filled its 
banks with native grasses, flow­
ers, and trees, and Studio E 
designed a footbridge across it. 
The creek became a celebration 
of the site's idiosyncrasies. 

Adjustments like these often 
add to the cost of a develop­
ment, but Studio E saves money 
by choosing less-expensive 
materials. "They rethink the way 
off-the-shelf materials are used," 

·~ 
says Kevin deFreitas, a former 
employee who now co-runs 
Sebastian & deFreitas, an archi­
tecture and development firm in 
San Diego. Traditional produc­
tion housing elements such as 
concrete block, cement-board 
siding, aluminum windows, and 
stucco get combined in unex­
pected ways to produce homes 
that, as deFreitas says, "chal­
lenge people who walk by." At 
Orange Place Cooperative 
Housing, the lower floors of 
each two-story unit are clad in 
stucco. Metal siding defines the 
upper floor 's master bedroom 
side, while composite wood sid­
ing marks the second floor's 
guest bedroom section. The 
result is a simple pattern of dif-
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ferently colored and textured 
boxes that gives the project a 
rhythm missing from most 
assembly-line housing. 

expect the 
unexpected 
Studio E 's office culture strays 
from the norm: Interns and staff 
designers are encouraged to 
speak up and present their ideas, 
no matter how off-the-wall they 
may seem. "No idea wasn 't 
worth exploring," recalls 
deFreitas. Twice-weekly meet­
ings keep the entire office con­
nected, and outings such as a 
summer picnic and a yearly 
retreat enhance camaraderie. 
The firm's ranks are slowly 
swelling. It's grown from 10 to 

Eleventh Avenue 
Townhomes contain 
several places to 
socialize: a commu­
nity center (above 
middle), front and 
back porches 
(above left and 
right) , and a com­
mon garden and 
playground (see 
site plan at left). 

"they rethink the 

way off-the-shelf 

materials are 

used." 

-kevin defreitas, 

architect/developer 
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Residents of Studio E's 
projects gather for parties and 
meetings in simple, light-filled 
common buildings, such as this 
one at Trolley Terrace. 
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13 people within the past year, 
and it's opened a satellite office 
in Escondido. Now, company 
events aren't just nice perks, 
they're necessary in order to 
"keep it tight," as Burke says, to 
ensure constant communication 
among everyone at the firm. 

"Assume nothing" is one of 
the partners' favorite axioms. 
They usually mean it in a design 
context, but it could apply just 
as easily to Studio E's evolution. 
Instead of settling down into 
affordable housing, the area 
where they've been most visi­
ble, they've branched out into 
San Diego's red-hot market-rate 
universe. They're designing sev­
eral mixed-use half-blocks in 
and around the city that will 
contain mid-priced rental apart­
ments and retail. And they're 
working on a pair of parking 
garages with RNP Architects of 
San Diego for the new San 
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Diego Padres Ballpark, designed 
by Antoine Predock. The 
garages will be wrapped with a 
skin of residential and retail 
units. The firm also recently 
designed its first school-a 
charter school in Escondido. 

But the partners certainly 
won't drop affordable housing. 
Affordable special-needs proj­
ects on the boards include a 
transitional housing community 
for battered women in San 
Diego and one in San Jose, 
Calif., with cohousing. They're 
juggling nine other affordable 
special-needs and family- and 
senior-housing projects. "These 
people are the backbone of the 
U.S.A.," says Naslund of the 
farmhands, construction work­
ers, and service-industry profes­
sionals who line up to live in 
Studio E's communities. "If 
they get priced out of the mar­
ket, things will fall apart." ra 
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• 

To encourage the 
tenants to walk out and 

about, Brown placed the 
garages and parking 

spaces around the 
perimeter of the site. 

Three apartment 
buildings occupy the 

middle, with a 
clubhouse, pool, and 

green space at the core. 

www.residentialarchitect.com 

omaha engages a different kind 
of affordable housing . 

• 

maha, Neb., is rife 
with run-of-the-mill 
apartment build­
ings, many of them 
only partly occu­
pied. But that didn't 
stop architect 

Randy Brown, AIA, and developer 
Main Street Properties from dreaming 
up yet another rental complex. The 
site for Briar Hills Apartments pos­
sessed one feature that made it too 
good to pass up: location. It's on 
Omaha's west side, with its concentra­
tion of young professionals. And it 
lies along Dodge Street, a suburban 
spine that links the neighborhood to 
office and retail centers within a one­
mile radius. Still, Brown's big chal­
lenge was to make the apartments 
appealing to. the 25- to 40-year-old 
crowd. The idea was to create a sense 
of community for the residents. But 
above all, the project would need to 
look different from other apartments 
on the market, and the units, they 
decided, would rent for less. 

Brown's trio of three-story build-

en+ 
by cheryl weber 

ings, each housing 24 units, is slightly 
edgy with its machined materials and 
unadorned smiaces. But the orderly 
forms and quiet color palette emanate 
a sense of visual calm. The buildings 
are clustered around an interior green 
courtyard and undulating walkway, 
with a swimming pool and fitness 
center/clubhouse in the middle. "A 
lot of people walk through the garden 
to get to the pool or to the garages 
and parking spaces all around the 
outside of the buildings," Brown says. 
"It fosters a sense of community." 
Alternately, the site's slope gave the 
architect an opportunity to create pri­
vacy by stagge1ing buildings. Floor 
levels differ by half a story so no one 
is gazing directly into a neighbor's 
living room across the way. 

Briar Hills Apartments prove that 
buildings can look lively and pristine on 
a sensible budget. Rather than the usual 
brick veneer, Brown relied on inexpen­
sive and utilitarian materials. Charcoal 
-stained concrete block on the first floor 
and synthetic stucco and cedar plywood 
panels above create a crisp, boxy 
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commitment 
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Situated next to the 
pool, the clubhouse's 

main floor can be rented 
as a party room. 

Top: The architects 
designed the furniture in 

the clubhouse lobby. 
Above: In the 

apartments' compact 
living rooms, a 

cantilevered fireplace 
mantel doubles as a 

TV stand. 
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geometry. The concrete block visually 
anchors the structures to the ground, 
and it also creates a sense of protection 
near a busy road. "Concrete block 
gives you a feeling of security on the 
first floor," Brown says. "It's solid 
enough that if a car jumps a curb, it 
won't go through the building." 
Ribbon-like windows toss and turn 
against the colored stucco, which 
defines the building's minimalist 
planes. And the cedar plywood panels, 
smooth and warm as a tree trunk 
stripped of bark, are a natural, user­
friendly cladding that gives the build­
ing a richer look. In the joints, 
Brown aesthetically applied a techni­
cal detail-metal flashing-to create 
subtle pattern and detail. The same 
materials, in the form of 2-by-6-inch 
cedar posts with standing-seam metal 
canopies, also call out the entryways. 

Given the limited palette of materi­
als, Brown concentrated on differenti­
ating the buildings and the units from 
each other. Some of the buildings are 
white with dark teal accents; others 
reverse that scheme. The fenestration 
shifts from one end of the buildings to 
the other and so do the sun decks on 
the upper floors. Corner units have the 
largest cedar-panel decks. Others vary 
in size and degree of privacy, which 
Brown controlled with cutouts inset 
with black wire mesh. 

Inside, the one- and two-bedroom 
apartments are reduced to their essen­
tials and modestly sized at 900 square 

feet and 1,200 square feet, respective-
1 y. Maple kitchen cabinets, are stan­
dard; some of the units have maple 
floors, others were given neutral car­
pet. Brown got a fair amount of bang 
for the buck by opening up the floor 
plan and assigning the design drama 
to the public space. On the second and 
third floors, for instance, the focal 
point is the fireplace, a precisely com­
posed study in contrasts-a reflective 
metal fireplace frame and a can­
tilevered wood mantel-cum-television 
stand against a backdrop of abstracted 
windows and dark ceramic wall tile. 
"These are fairly small rooms, so the 
TV and fireplace work together to cre­
ate a focal point," Brown says. 

Rents range from $550 to $750, 
which is $100 or $200 less than what 
similar units are going for in the area. 
Although the apartments stand out 
from the builder homes down the 
street, they're not unlike the clean­
lined commercial buildings currently 
being developed in the nearby town 
center. Was designing hard-edged, cut­
rate housing for the suburbs risky 
business? Brown doesn't think so. 
"We thought the bigger risk was to 
add more of the same kind of product 
that's out there," he says. With their 
progressive good looks, the low-bud­
get buildings were occupied within a 
month of completion-more evidence 
of the demand for modern, affordable 
housing, even in moderately-priced 
cities like Omaha. ra 

"an open floor plan 

minimized the number of 

walls and kept costs 

down."-randy brown, aia 

Stucco, cedar 
plywood, and metal 
create an interplay 
of geometric forms. 
Cedar posts with 
metal canopies 
shield the entryways. 

project: 

Briar Hills Apartments , Omaha, Neb. 

architect: 
Randy Brown Architects, Omaha 

general contractor: 
Overland Constructors, Omaha 

project size: 
900 and 1,200 square feet per unit 

construction cost: 
$49 per square foot 
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is modular construction an answer to the affordable housing problem? 

by nigel f. maynard 

0 nee considered 
the answer to 
America's afford­

able-housing void, the 
mobile home just can't 
escape its low-class, trail­
er-park stigma. So some 
pros are looking for a 
fresh start with modular 
housing, a distant, less­
tainted cousin of the 
mo bile home. 

Born of the double­
wide trailer, a modular 
home is designed to a 
client's needs, built in the 
controlled environment of 
a factory, shipped to a site 
in multiple modules, and 
erected on a permanent 
basement or foundation. 

Steve Snyder, executive 
director of the Modular 
Building Systems Associa­
tion in Harrisburg, Pa., 
says this housing type 
offers home buyers quality 
assurance and a cheap 
price. "A lot of people 
find out that it can be 
inexpensive and also look 
the same as stick-framed 
houses," Snyder says. 
"The homes are inspected 
at every phase of con­
struction, so it gives archi­
tects peace of mind, and 
the number of contractors 
are less, so there are no 
cost overruns." 

Doug Basnett, a repre­
sentative with modular 

© 2000 Courtesy Francis Loetterle 

These Z-Lot courtyard homes by architect Francis Loetterle use standardized cost-effective components, includ­
ing pre-fab wall panels, steel floor and roof trusses, and interchangeable flat- and gable-roof truss systems. 

home supplier Epoch always had an interest in are used by modular 
Homes in Pembrook, N.H., modular housing, but the home manufacturers and 
agrees: "Much of the costs problem is that the contractors, and he also 
are fixed, so you know the designs have al ways been works with individual 
price going in." To explore poor and bland," says home buyers. 
the economic viability of Cutler, principal of Dou-
modular housing types, glas Cutler Architects in potential 
Epoch and the Hickory Wilton, Conn. "Manufac- partnerships 
Consortium, a Cambridge, turers never sought out Architects interested in 
Mass.-based group dedi- talented architects to jazz designing on a modular 
cated to making houses up the design." framework can choose 
more environmentally sus- But Cutler set out to from many manufacturers 
tainable and economical, change all that. By col- with which to work. Most 
built a two-unit modular laborating with manufac- companies provide similar 
townhouse in Cambridge. turers such as Goscobec products and services, but 
Their findings? Factory- Modular Homes in Riv- they all allow architects 
constructed modules cost iere-du-Loup, Quebec; some design creativity. 
15 percent less than site- SUN Building Systems in Wardcraft builds con-
built construction. Taylor, Pa.; Wardcraft in dominiums, townhouses, 

Clay Center, Kan.; and and duplexes to eight-
pushing the Haven Homes in Beech plexes of all types and 
framework Creek, Pa.; his firm has sizes. The manufacturer 
Despite the potential sav- become nationally known constructs each house in 
ings, modular construe- for designing modular its Nebraska or Kansas 
tion remains on the homes with architectural factories and then ships it 
periphery of mainstream flair. The firm also pro- to the site of the new 
housing. It primarily has duces designs that clients home. Most products are 
had a difficult journey can take to a modular standard, but home buyers 
toward widespread builder of their choice. may choose floor cover-
acceptance because buy- Ken Shuey, principal of ings and appliances. 
ers have had to sacrifice Modular Home Designs, Covering the areas 
design quality for afford- is also on a quest to from North Carolina up 
ability. This is an oppor- improve the aesthetics to Maine, Haven Homes 
tunity for residential and functionality of mod- offers numerous floor 
architects such as Dou- ular housing. A former plans in multiple styles 
glas Cutler, AIA. "I have builder, Shuey's designs continued on page 66 
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In person. Face to face. One on one. 

As one of the premier exhibition companies in the world , Hanley-Wood Exhibitions provides 

unparalleled opportunities for the construction and building industries to come together. We 

produce industry-leading conferences and tradeshows where valuable product knowledge, 

education, resources and networking are readily available. 

Currently serving three high-growth industries-concrete construction, homebuilding/ 

remodeling and floor covering (with plans for more shows on the horizon)-we offer a 

variety of business-building, career-advancing benefits for all participants-attendees and 

exhibitors alike. 

6 ~' ~ 
SURFACES 

2003 

January 29-January 31 , 2003 
Las Vegas, NV 

W\1 H ~ORLO CF MASONRY 

February 4-7, 2003 
Las Vegas, NV 

October 31-November 2, 2002 
Indianapolis, IN 

October 30-November 2, 2002 
Dallas, TX 

JICllVE·s 
RESIDENTIAL CONSTRUCTION SHOW 

May 9-11 , 2002 
Baltimore, MD 

September 26-28, 2002 
Las Vegas, NV 

December5-7, 2002 
Portland, OR 



doctor spec 

and types of dwellings, 
including ranch, cape 
cod, split level, bi-level, 
two-story, and vacation 
homes. The company 
also offers the Cutler 
Collection, which 
includes contemporary 
and traditional designs 
by Douglas Cutler. 

Epoch Homes builds 
single-family houses and 
also offers custom vaca­
tion condos, apartment 
buildings, contemporary 
townhouses, and "modu­
lar mansions." The big 
houses combine modular 
construction with specific 
site-built dimensions, the 
company says; various 
interior finishes and exte­
rior cladding materials are 
available to homeowners. 
The result is a more 
affordable "mansion." 

more than modular 
Despite its economies, 
modular housing is not a 
panacea for America's 
affordable housing prob­
lem, some critics argue. 
"Modular housing alone 
will not do it," says Oak­
land, Calif.-based archi­
tect Francis Loetterle, 
whose firm does various 
types of modular building 
design and prototype 
designs for single- and 
multifamily residential 
projects and schools. 
"Modular is good for 
speed, and sometimes 
speed is pivotal. But it 
will not solve the issue on 
its own." We need to 
attack the problem from 
all sides-government, 
land costs, soft costs, and 
developer profits, he says. 

Still, architects can 
learn from modular hous­
ing, says Loetterle. 
Indigenous construction 
technologies and conven­
tional wood framing, 
combined with prefabri­
cated modular compo­
nents such as roof and 
floor trusses, wall panels, 
and pre-hung doors, are 
cost-effective alternatives 
to traditional construc­
tion, he explains. In some 
cases, light-gauge steel 
framing is a logical sub­
stitute for wood framing 
and well suited to prefab­
rication and mass produc­
tion, he adds. Aside from 
unresolved issues with 
regard to heat transfer, 
steel is stronger, lighter, 
more dimensionally sta­
ble, and less expensive 
than wood. 

Peter Anderson, AIA, a 
principal of Anderson 
Anderson Architecture in 
Seattle, agrees that modu­
lar construction is a 
viable choice for certain 
applications. His firm 
turns to modular systems 
when site conditions 
make off-site assembly 
easier, quicker, or cheaper 
to do. Such is the case in 
areas that are difficult to 
access or when local 
labor costs run too high. 
"We believe that there are 
a lot of useful applica-
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Epoch Homes says its prod­
ucts offer design flexibility and 
quality. These contemporary 
townhouses, for example, use 
2x6 exterior walls, glued then 
screwed drywalls, and caulked 
sheathing seams. 

Courtesy Epoch Homes 

tions for prefabrication, 
panelization, and other 
modularized construction 
systems that extend 
beyond simply cost sav­
ings," Anderson says. 

Whether modular con­
struction can ease Ameri­
ca's affordable-housing 
crisis remains to be seen. 

putting the 
apex homes 
Middleburg, Pa. 
570.837.2333 
800.326.9524 
www.apexhomesinc.com 

cardinal homes 
Wylliesburg, Va. 
434.735 .8111 
www.cardinalhomes.c;:om 

crest homes 
Milton, Pa. 
800.927 .4567 
570.742.8521 
www.cresthomes.com 

epoch homes 
Pembrook, N.H. 
877.463.7624 
www.epoch-corp.com 

genesis homes 
Auburn Hills, Mich. 
313.583.8481 
www.genesishomes.com 

goscobec modular homes 
Riviere-du-Loup, Quebec 
418.862.9628 
800.363.6924 
www.goscobec.com 

handcrafted homes 
Henderson, N.C. 
877.424.4321 
252.436.0001 
www.handcraftedhomes.com 

In the meantime, it pres­
ents architects with anoth­
er avenue in sore need of 
some curb appeal. It's a 
direction many would-be 
homeowners may well 
explore-with or without 
your design help. Either 
way, we'll all live with 
the results. ra 

pieces together 
haven homes 
Beech Creek, Pa. 
570.962.2111 
www.havenhomes.com 

modular building systems 
association 
Harrisburg, Pa. 
717.238.9130 
www.modularhousing.com 

north american housing 
corp. 
Frederick, Md. 
301.694.9100 
www.northamericanhousing.com 

pinnacle building systems 
Bristol, Ind. 
888.MOD.GUYS 
574.848.0090 
www.modguys.com 

signature building systems 
Moosic, Pa. 
800.231.8713 
570.774.1000 
www.signaturecustomhomes.com 

SUN building systems 
Taylor, Pa. 
570.562.0110 
www.sunmodulars.com 

ward craft 
Clay Center, Kan. 
785.632.5664 
www.wardcraft.com 
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{ 
"What is the victory of a cat on a hot 
on it, I guess, as long as she ca n ... " 

tin ro of? I wish I kn ew. Just staying } 
- Marga ret, Cat on a H ot Tin Roof 

HE MADE HIS TIN ROO F 
IMMORTAL . NOW WE'VE DONE THE 

SAME FOR HIS FRONT PORCH. 

When the great 

playwright Tennessee 

Williams wrote Cat on 

a Hot Tin Roof, he 

created formidable, 

enduring roles. But, 

when the Columbus, 

Mississippi, Chamber 

of Commerce decided 

to restore his birth 

home, one thing was 

clear - Williams' front 
{Tenness ee Williams ' home - Columbus, Miss iss ippi } 

durability of plastic. It 

comes with a factory­

appl ied primer and 

can be installed using 

the same tools as classic 

tongue and groove. 

With the look and feel 

of traditional lumber, 

it has heart. Warmth. 

And - with a warranty 

that lasts for as long 

as you own the home -

porch hadn't been built of the same stuff as his 

-
. . ::~:~~::~:::~:~e~~:;:~:E 

something the Columbus Chamber 

of Commerce really wanted to 

avoid. Enter Tenduraoi: 

In the name of durability, many architects 

have foregone the romantic authenticity of 

traditional wood, compromising with cold 

alternatives. Stone. Brick pavers. Tile. Now, with 

Tendura, there's a durable alternative 

so like the original wood it's being 

used in restorations throughout 

the country. TenduraPlank® is a 

composite lumber that combines 

the warmth of wood with the 

Because it is made from 
by-product sawdust, no 
trees are timbered just 

to make Tendura P/ank. 

it's a wise choice. A TenduraPlank porch lives 

a long, long time. That's why the 

restorers of Tennessee Williams' 

home chose it. 

People say the 

kitchen is the heart 

of the home. Used to be 

the tongue-and-groove front porch was its soul. 

It was where we thought, planned, and dreamed. 

Where the drama that is our lives took place. 

With TenduraPlank, the traditional wood front 

porch is back. With the warmth and tradition of 

simpler days, but the timelessness of great theatre. 

TEN DURA 
QUALITY ff-1 ,\T ENDURfS 

t endura.co m 1 -800 -TENDURA 



IT'S THEIR ROOF. BUT IT'S YOUR REPUTATION. 

If your perception of laminated shingles is dull, flat and boring, it's time you considered Elk. We have 
the looks, profiles and colors that open up entirely new design possibilities for steep,slope applications. 
You'll appreciate the natural nuances in our Prestique® High Definition® shingles. Or the deep shadows 
created by the slate,like look of our Capstone® shingles. And our Gallery Collection, designed with 
intemationally,acclaimed artist Bart Forbes, offers distinctive coloration not seen in other shingles. 

For a free specifier kit complete with samples and more information, call 800.354. 7732. Or visit us at 
www.elkcorp.com. ™ 

Circle no. 294 

ELK -
The Premium Choice· 
www . elkcorp.com 

©2002, Elk Premium Building Products, Inc. All trademarks, ®, are registered crademarks of Elk Premium Building Products, Inc., an ElkCorp 
company. All trademarks, "',are trademarks pending registration of Elk Premium Building Proclucti;, Inc. POR TiiE FIFTH YEAR 
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Anything less goes against the grain. 
You know the people - the ones who follow 

their natural instincts. 

They wear real fabrics instead of synthetics. 

Dine off real china instead of plastic. And around 

their prestigious homes, they expect real Cedar, 

instead of some look-alike substitute. 

They're your best customers. They don't mind 

spending a little more for the timeless 

character and integrity of the real thing. 

They've heard about the imitators' "warranties~' 

And mostly, they're unimpressed. These alert 

customers realize no fine print can match 

Cedar's century of proven performance. 

We're offering your best buyers what they 

were born to prefer. Why go against the grain? 

America's finest homes accept no substitutes 
Circle no. 100 Visit www.cedar-siding.com 



architects' choice 

product picks from the pros. 

robertson 
merryman 

barn es 
architects 

candace robertson, aia 
Zinda barnes, faia 
nancy merryman, aia 
portland, ore. 

lanz, ho 
Lanz Cabinets offers quality prod­
ucts at reasonable prices, Merry­
man says, which make them a firm 
favorite. The products have solid­
wood face frames and are made 
from oak, maple, alder, cherry, 
hickory, and pine. All are offered 
with European hardware and 
accessories. "We've been able to 
afford the maple Shaker-style 
Hearthstone Collection, which has 
crisp architectural lines that com­
plement the simple interiors of 
most of our projects," Merryman 
says. Lanz Cabinets, 541.485.4050; 
www.lanzcabinets.com. 

vinyl analysis 
"Nothing is more important than windows and natural light in 
the design of small spaces," Me1Tyman says. "They can turn a 
closet-size space into a charming living area." RMB typically 
specs Milgard's vinyl windows because they provide lots of 
bang for the buck. Available in various styles that include 
awning, single hung, and casement, the windows feature 
fusion-welded frames, equal sightlines, sculptured or flat 
grills, and a 3%-inch frame depth. Various glazing options 
also are offered. Milgard, 800.645.4273; www.milgard.com. 

fit and trim 
RMB dislikes most trim packages found in affordable hous­
ing because the base is usually a narrow piece of wood. 
Instead, the firm prefers medium-density fiberboard from 
manufacturers such as SierraPine. It's an inexpensive prod­
uct "that has a more traditional size and shape and really 
helps make spaces feel more substantial," says Merryman. 
The company says the product won't warp, split, cup, 
shrink, or twist and costs less than finger-jointed pine or 
poplar. It is available in widths up to 7'/t. inches. SierraPine, 
800.676.3339; www.sierrapine.com. 

-nigelf maynard 
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Bringing the outside in is beautifully simple. 
Norco® wood windows add beauty to any home. Their energy efficiency, 

durable performance and easy availability are also attractive. Our windows are 

available in thousands of standard shapes and sizes and can be 

enhanced with 3-1/2" flat casing, eight clad colors (including new 

Architectural Bronze and Black), multiple divided lites and grille 

patterns. We offer prefinished interiors in four stains, four shades of 

white and clear coat lacquer, as well. You'll appreciate 

our uncomplicated electronic quoting and ordering system, 

complete, on-time deliveries, and warranted reliability. 

Working with Norco is simple. And that's beautiful. 

Part of the JELD-WEN' family 

Circle no. 218 
© 2001 JELD-WEN, inc. JELD-WEN and Norco are registered 
trademarks of JELD-WEN, inc., Klamath Falls, OR. 



new material 

piping-hot products for your next project. 

dry wall 
Because architects "repurpose" 

Benjamin Obdyke's Cedar Breather 
roofing underlayment and spec it for 

exterior walls, the company has 
designed one specifically for that 

application. Home Slicker is a 3-D 
ny Ion matrix that provides a 

continuous air and drainage space 
along exterior walls to protect them 

from moisture damage, the Horsham, 
Pa.-based company says. Applied over 
housewrap or building paper, it lowers 

moisture levels under various siding 
materials but is ideal for wood-lap 

siding, wood shingles or shakes, and 
fiber cement. It comes in rolls 

measuring 39 inches by 46 Yi feet. 
Benjamin Obdyke, 215.672.7200; 

www.benjaminobdyke.com. 

dimmer down 
No one likes a smart 
aleck, but a smart building 
product is another matter. 
Using a microprocessor 
control in a unit that fits 
behind a standard face­
plate, Faedra features 
"smart" dimming technol­
ogy that enables variable 
fade times and controls a 
light from up to 10 loca-
tions. It has a tap-on/tap-
off switch with a rocker 
dimmer and LED light 

t) 

level indicators that illuminate in the dark. The unit 
is available in white with a gray tap button or ivory 
with a dark beige tap button. Lutron, 800.523.9466; 
www.lutron.com 

72 www.residentialarchitect . com 

rock paper 
This natural-fiber countertop surfacing material is made primarily 

of paper, but it has a soapstone appearance and costs a fraction 

of the price of granite, says Don Atkinson, sales and marketing 

director for Tacoma, Wash.-based Richlite. The product lasts a 

lifetime, the company claims, and resists heat, stains, and 

scratches. Simple to install, the product's edges can be machined 

like wood into nearly invisible seams. It is available in three 

colors and sizes from 4 feet by 8 feet to 5 feet by 12 feet and 

X- to 3-inch thick. Richlite, 888.383.5533; www.richlite.com. 

-nigel f maynard 
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What's behind the first residential in-the-wall 
toilet system? See for yourself. 

You 're looking at advanced plumbing technology. 

Not to mention a whole new way of thinking 

about bathroom design. 

What 's so different? The Geberit Tesseran" toilet 

system puts the tank in the wall , creating an extra 

six to nine inches of leg room . That means there are 

no unsightly pipes to detract from the aesthetics of 

the design. And no china base to clean around. 

Plus, because the tank sits behind the wall, Tessera 

has a quieter flush than floor-mounted models. 

Circle no. 355 

Geberit Manufacturing, Inc. 
1100 Boone Dr., Michigan City, IN 46360 
U.S.: Phone: 219.879.4466 •Toll-Free: 800.225 .7217 •Fax: 219.872.8003 
Canada (Quebec only) : Toll -Free: 866.748.4646 •Fax: 514.648.8509 
All other provinces: Phone: 219.879 .4466 •Toll-Free: 800.225. 7217 •Fax: 219.872.8003 
www. us. geberit . com 

Installed in European homes for more than 

35 years, and modified specifically for the American 

residential market, Tessera is the one toilet system 

that can make any space, spacious. And any 

bathroom, a knockout. 

Need more information? Call 1-800-225-7217, 

or visit us on the Web at www.us.geberit.com. 

The Geberit Tessera in-the-wall toilet system. 

What you don't see is as important as what 

you do. 

• GEBERIT® 
Advanced plumbing technology 



off the shelf 

the f ab floor 

74 

funky and affordable flooring options. 

fruit roll-ups 
A fruit bowl assortment of colors (includ­

ing raspberry, lemon, cherry, tangerine, 
blueberry, lime, and plum) make up the 

Colormetrics line of laminate floor tiles. Two 
3-D motifs, Rib and Wave, add light-reflecting 

properties to the vibrant tones. A clear wear 
layer protects these patterns and allows for easy 

maintenance. Mix the sturdy tiles by color and 
design to produce lively looks for any room. 

Amtico, 800.291.9885; www.amtico.com. 

crocodile rock 
No animals were harmed in the making 
of Crocodile vinyl flooring. Part of the 
Solarian Urban Settings line, it features 
a leather-like feel with raised texture and 
shade variations reminiscent of actual 
crocodile skin. Available colors include 
albino, Nile black, Baton Rouge, 
swamp, delta, and everglade. A 15-year 
warranty backs the ToughGuard finish, 
which the maker claims defies tears, 
rips, and gouges. Armstrong, 
800.233.3823; www.armstrong.com. 

pop the cork 
Corkboard (tawny) and Seasoned Corkboard (dark brown) styles make 

their debut as part of the 2002 Formica laminate collection. This high-

pressure laminate flooring integrates water-resistant, high-density fiber-

board with a moisture-blocking melamine backing and a vapor-barrier 

underlayer, all topped by a scratch-resistant clear wear coating. The 

Corkboard line, which has a matte finish, comes in an assortment of sheet 

sizes. Formica, 800.FORMICA; www.formica.com. 
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For extra reinforcement where it counts, look for Strong-Tie 
connectors, the brand to help you get well-connected! 

SIMPSON 
Strong!fie 

CONNECTORS 

SIMPSON STRONG-TIE COMPANY, INC. 

800-999-5099 www.strongtie.com 
., Circle no. 26 

Nothing surpasses the classic beauty of a natural black 
slate roof as the crowning glory to a fine building. 
And nobody has a better reputation for providing the 
highest quality unfading black slate, than North 
Country Slate. Drawn from a single quarry exclusive 
to North Country, this smooth, rich material 

exhibits a slight luster prized by architects 
and building owners around the world. For 
the highest quality .. and sheer good looks .. 
make sure you specify your black slate as 
North Country Unfading Black. It's just one 
of the broad range of colors we offer, with the 
textures and sizes that promise the perfect 
finish to your project. For more information, 
contact us today. And go with North 
America's best. 

North Country Slate 

Rely on Simpson Strong-Tie® 
connectors to make 
it long-lasting. 

Innovative Products. 
Simpson offers over 5,000 products 
to help you solve design challenges -
products that give value, design 
flexibility, and cost savings. 

Quality Tested. 
Strong-Tie connector specs are not just 
calculated, they're established by testing 
product performance under actual load. 

Code Recognized. 
With more code-recognized connectors 
than any other manufacturer, Simpson 
sets the quality standard in the 
timber industry. 

A good reputation is the most important 
asset in your practice. It reflects the 
quality of your work, the • 
designs you create, and 
the products you specify _, 
in construction -
products like Simpson 1so 9001 
Strong- Tie® connectors. REGISTERED 

788 

Tel : (416)724-4666; Toll-Free: 1-800-975-2835; Fax: (416) 281-8842 
Email : info@ncslate.com; www.northcountryslate.com 

Circle no. 295 



off the shelf 

stone alive 
PermaStone 16-by-16-inch vinyl tiles replicate the look and 

feel of ceramic, marble, rustic, and glazed stone tiles. Subtle 

textures and deep colorings are protected by Tritonite wear-

resistant technology backed by a 20-year warranty. Colors 

range from stark black and white to earthy slate and tena-

cotta to neutral sandstone, ivory, and pewter. Nafco, 

800.248.5574; www.nafco.com. 
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natural step 
The Sunset Boulevard, Rhythmic Blues, and 
Grey-dations collections jazz up Marmoleum's 
options. The jute-backed flooring made from 
all natural materials, including linseed oil, 
resins, and wood flour, is available in more 

than 150 colors. Create original designs with 
geometric shapes, borders, or even integrat­
ed faux area rugs. Antistatic properties 

allow for easy cleaning and low levels of dust 
accumulation. Forbo Linoleum, 866.627.6653; 
www.themarmoleumstore.com. 

base code 
Dots, dashes, and squares punctuate the 2002 Plynyl 

collection. Muted metallic and pearlescent finishes 

in neutral hues cause the geometric designs to 

appear iridescent. Plynyl consists of a woven vinyl 

textile bonded to cushioned polyurethane for 

strength, durability, and stain resistance. It comes in 

rolls, tiles, or custom-size area mats. Chilewich, 

212.679.9204; www.chilewich.com. 

-shelley d. hutchins 
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Residential Construction Solutions 
• On line resource for news, events, industry 

li nks, and top se ll ing concrete home designs 

• Quick and convenient purchas ing of 
state-of-the-art literatu re 

Expert Technical Information 
• Construction and design manua ls covering 

ICF essentials 

• Easy to read Tech Briefs summarizing 
current research findings 

Marketing Support 

Circle no. 79 

• Media re lations kit with ideas and templates 
for concrete home ad campaigns 

• Graphics and brochures for effective 
presentations and promotion 

1.888.333.4840 

P O R T L AND CEMEN T ASSOC I A TI O N 

Circle no. 39 

Quickly & Easily Create: 
· Floor Plans 

· Elevations 

· Cross Sections 

· Framing Plans 
·Roof Plans 

· Detail Drawings 

· 3d Renderings 

· Material Lists 
And More! 

Get your FREE demo cd or live 
demo today & learn about the 
one tool that will improve the 
way you build tomorrow! 
Call 1-800-248-0164 or visit 
www.softplan.com. 

~~INFINITE'' 
... installation methods for any eave style. 
There really are as many ways to install 
COR-A-VENT's S-400 Strip Vent as there 
are eave construction details. 
l" x 1112" x 4' cross section 
gives you maximum 
soffit/eave ventilation 
(9 sq. in/lineal foot) in 
a minimum space. 
S-400 fits narrow 
spaces where other vents 
can't, like zero overhangs. 
The durable 4' r- 4,_0"----j 

PE sections are -­
available in 
black or white. (EDGE VIEW) 

It's crush resistant so you can 
install with a power nail gun. 
Pair up S-400 with any of 
COR-A-VENT's ridge vent prod­
ucts for an unbeatable system. 

S-400 

~1~1t AIR 

Extended Overhang Application 

~ 
The Leader in Innovative Rooftop Ventilation" 

COR-A-VENT, INC. 

Zero Overhang Application 

P.O. Box 428 • Mishawaka, IN 46546-0428 
Phone: (800) 837-8368 • Fax: (800) 645-6162 

E-mail: ad@cor-a-vent.com • Website:www.cor-a-vent.com 

Circle no. 369 
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special advertising section 

architect's showcase 

COLUMNS, BALUSTRADES & MOULDINGS 

f!;jtELToN ca 
Makes It (VLASSIC 

• Fiberglass Columns 

• Polv/Marblc 
columns & 
Balustrades 

• Synt11ctic Stone 
Balustrades 
& Columns 

• woocl Columns 

• Cast Stone 
Balustrades 
& Details 

• Polvurethane 
Bali_1strac!es, 
Mouldings 
& Details 

• GFRC Columns 
& Cornices 

• GRG Columns 
& Details 

,. A single convenienf source for 
lumber, plywoo~. mouldlngs, 

custom i:nHiwork, 
and more. 

Free talog, call 914-946-4lll 
242 Fe~is Ave, White Plains, NY 10603 

Circle 402 

di6 cover > BOLECTION '" DOOR 

( 

OPEN TO THE POSSIBILITIES 

336/85 1-5208 Fax 336/85 1-5209 or 888/511-5209 

www. bolectio n door.com 
Circle 404 
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special advertising section 

architect's showcase 

WHEN QUALITY IS IMPORTANT 

Western Red Cedar 
Alaskan Yellow Cedar 

Douglas Fir 
Redwood 

Timbers • Decking • Siding 
Shakes I Shingles • T & G • CVG 

BEARCREEK 
LUMBER ~ 

(800) 597-7191 fax (509) 997-2040 
WWW.BEARCREEKLUMBER.COM 

Circle 405 

r:;hi8~11i~-~ Absolutely Water Tight 
~tile • Easy. Installation • Non .. .§kid Surface 

. .e~'W~ 
· ·. < . . I . t~soo-n t-1785 • Fax (256) 287-04t1 

· m.:ti~L'Ps.l 'E.f!'clll: lnfo@lockdry.com • www.lockdry.com 
~ · · ~ #5~81i>;G.t0 • Meets or Exceeds SBCCI Bulldln Code 

residential architect I november · december 2002 www . residential a rchitect . com 79 



80 

special advertising section 

architect's showcase 

ART OF FIRE 

FOR INFORMATION: 

RAIS & W1nus INC. 
23 HACK GREEN ROAD 

POUND RlDGE, NY 1 057 6 

PHONE: 914-764-5679 
FAX: 914-7 64-0029 
www.raiswittus.com 

www.residentialarchitect . com 

A Harne 
Made Better 

"Your pride of 
workmanship added to 
our enjoyment of the 
whole process. 

We treasure our timber 
frame. Thank you all for 
making the experience as 
well as our home so 
wonderful." 

Robert Brooks, 
Shaftsbury, VT 

Ve1mont Timber Frames 
7 Pearl Street, Cambridge, NY 12816 

PH: 518-677-8860 
Website: www.vtf.com 

Circle 411 

Decorative Flush 
Style Sprinkler 

Tyco Fire Products' TFP 1 
combines economy, 
aesthetics, and has a 

coverage area up to 20' x 20'. 

For more information on Tyco Fire Products' TFP 1 
and our full line of residential sprinklers, contact 

TYCO FIRE PRODUCTS 
Phone: (800) 523-6512 •Fax: (215) 362-5385 

www.tyco-fire.com 

"tqca /Flow /Tyco Fire 
/Control /Products 

Circle 410 

D ... _ ..... ':::-.::: ........... _ 

CHIPPENDALE WOOD 
STORM/SCREEN DOORS 

The touch that enhances the classic 
look of your home. Recapture the 
colonial attention to detail with our 
mahogany doors ... for a first impres­
sion that will last a lifetime. For a free 
brochure of available designs, write to: 
Taylor Brothers, Inc., P.O. Box 
11198, 905 Graves Mill Rd. 
Lynchburg, VA 24506, Code Dept. 
K8. 
800-288-6767 
www.taylorbrothers.com 
Circle 412 
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SPECIFY ELEGANCE 
SPECIFY QUALITY 
SPECIFY CUSTOM 

In response to the increasing 
demand to build HIGH END 
custom cabs to meet the 
specifications of todays 
discriminating home buyers, 
we would like to announce 
the formation of our new 
Custom Elevator Department. 

@
V\l\l.J~ Waupaca Elevator Co. 
EL.B:LUOR COMPANY. INC. 1726 North Ballard Road 
Specify the Specialists TM Appleton, Wisconsin 54911 

Tel: 1-800-238-8739 •Fax: 1-920-991-9087 •Circle 426 

ROYALCORlNrnrAN.~NC. 

• Jobsite delivery 

• Durable a nd long-lasting 

• For use in both inte ri or 
and exte rior applications 

• Wide variety of sizes, 
styles. a nd finishes 

• Custom o rders 

• Engineered a nd patent­
ed balust rad es system is 
easy to install 

Fax: 630.876.3098 
Circle 414 
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Finely crafted doors in hardwoods, 
iron, beveled and stained g lass. Hand 
carved fireplace mantels. Interior and 

exterior hardwood shutters in many 
exclusive designs. 

REQUEST CATALOG SET: 
600 plus full color pages 
See us at the NAHB Show 

• PINECREST 
211 8 BLAISDELL AVENUE 
MINNEAPOLIS. MINNESOTA 55404-2490 
TELEPHONE (612)871-7071 
Internet: www.pinecrest inc.com 
Emoil: lnfo@pinecre stinc .com 
Circle415 
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Finland ia Saunas are a cut above the rest with 
highest quality materials and old country 
craftsmanship . In fact , we still use 1 "x4" wal l 
and ceiling boards , while our competitors use 
only '/,"x4". That 's why more architects and 
builders come back to Fin landia again ... and 
again ... for easy and trouble free installation of 
any standard or custom size, as well as best 
finished product. 

Finlandia Sauna Products, Inc. 
14010-B SW 72nd Ave. 
Portland , OR 97224 
800-354-3342 or Fax 503-684-1120 
www.finlandiasauna.com 

finlandiasauna@worldnet.att.net 

Circ le 416 

ALOES ventilation specialists offer multiple solutions to noisy 
and Ineffective bathroom fans. Quality remote mounted fans 

provide both quiet and effective exhaust. 
• Systems available for 1 to 6 baths. 

• .• '- " , •SIMPLE TO INSTALL • ENERGY EFFICIENT 

. .... 

. ~· 

•COST EFFECTIVE •SUPER QUIET 

ALDES 
THE ART OF VENTILATING 

AMERICAN ALOES VENTILATION CORP. 
4537 Northgate Court 

Sarasota, FL 34234-2124 
lnfo@aldes-us.com • 800-255-7749 
www.americanaldes. • crcle 417 

Easy To Design ... Easy To Install. .. East To Afford ... 
Make custom closets a profitable addition to your business!! 

Professional grade closets with a Lifetime Guarantee. 
Design Online!! Trade Discounts!! Orders Ship in 24hrs!! 

EasyClosets.Co~ 

www.easyclosets .com 
Circle 419 

1-800-910-0129 

W.A.C. LIGHTING 
A manufacturing/design leader of five, 
state-of-the-art Track Systems including 
an innovative 12v/24v linear system 
designed for task, accent, cove, under­
cabinet, toe spaces, and hard-to-light 
areas. Also available: a new Monorail 
System; Metal Halide Track Heads; and 
Compact Fluorescent Wall Washers, as 
well as Recessed Housings/Trims (featur­
ing "Multiple Recessed Spots"); New 
Pendants; Miniature and Flexible Fixtures; 
Surface Mounts; Button Lights; Display 
Lights; Track Extensions/Suspensions, 
accessories. 

TEL. (800)526-2588 FAX (800)526-2585. 
E-MAIL: sales@waclighting.com 
WEBSITE: www.waclighting.com 

() 
~-

ro 
.j:>. 
I\) 
0 
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Were you featured 
in this issue of 

ErfCh i te ct 
Working as the exclusive reprint management 

firm for residential architect, PARS International 

can produce customized reprints for your 

company. 

Reprints from residential 
architect get results: 

•Increase exposure for your 

product or service. 

•Keep shareholders, employees 

and prospects up-to-date. 

•Provide credibility and 

unbiased information. 

•Make great sales tools for 

trade shows, mailings or media kits. 

•Provide valuable Web site content. 

For more information contact: 

Heather Osborne 
PARS International Corp. 
at (212) 221-9595 ext. 333 
or email: heather@parsintl.com 
www.magreprints.com 

11~--l 1 NT ERNA T JON t\ l coRr . I 
I MANAGED REPRINT PROGRAMS I 

special advertising section 

lighting 

THE GRAND AVENUE 

Reflecting the Art Deco aesthetic, this fixture was often used 
in commercial applications in the late 1930s. It's one of over 
500 lighting and house parts available from Rejuvenation Inc. 
To request a free catalogue or specifier's binder, call: 

877-745-1900 or visit 
rejuvenation.com 

Circle 421 
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Vintage Style Lighting 

• Authentic Antiques 
• Inspired Reproductions 
• Custom Designs 

Explore a world of lighting at: 

WWW.LUMINARIALIGHTING.COM 

1-800-638-5619 
Ci rcle 422 

residential 

arc 

www. r e siden t i ala r c hi t ect.com 

special advertising section 

lighting 

Architectural Lighting 

800.243.9595 • www.brasslight.com 

Circle 425 

I 
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Brass Light Gallery Circle no. 392 

ISING SECTION 

One qf the biggestfactors in planning the 
design ef a home is lighting. Good lighting is 
so important because it can give a room the 
n'ght ambiance and enhance a homes style. 
Kitchens and baths need bn'ghter lz'ghting to 
allow homeowners to easily perform the tasks 
ef dai(y living, while sitting rooms mqy call 

for warmer, sqfter lighting that creates a 
relaxing environment. 

Each room should have several sources ef 
light, so be sure to devote an adequate 
amount ef time to choosing the right lz'ghting 
products and planning their placement. 
Lighting manlffacturers effer an abundance ef 
lamps and lz'ghtingfixtures to choose from. 
Read on to learn about lighting products that 
will add dimension to your next home. 

Jrupassnw t~ Jup~~-'s/ J~ 
Old lights aren't just for old homes. Antique lighting and vintage-style reproductions are 

very popular choices for homeowners, no matter the age of the home. Luminaria specializes in 
period-style lighting, both new and antique, and many of the company's lighting orders are for 
clients working with new construction. Antique fixtures like the five-light slip-shade chandelier 
from the 1920s (shown) provide style and charm, giving a warmth and exclusive character that 
can't be found at your local lighting superstore. 

JUllsk,v~ ~Aro pf~ 
The right fixture can do more than just give light - it can create a 

mood, add grace and character to a setting, and above all express the 
unique personality of its owner. Brass Light Gallery calls this the art of 
lighting. The company has mastered this art by offering a versatile family 
of lighting ideas. Some are elegant and traditional; others are more innova­
tive and daring. Whatever the style, each is created with timeless detail 
and flawless proportions. 

There are many other lighting products on the market that 
will brighten your next home. Keep reading through this special 
section for more ideas on how to create the perfect lighting. 

Luminaria: Call 800-638-5619 or visit www.luminarialighting.com 

Brass Light Gallery: Call 800-243-9595 or visit www.brasslight.com 

For more product information, go to www.thru.to/residentialarchitect 

Luminaria Circle no. 394 
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Andersen Windows 34 304 800-426-4261ref.#4455 www.andersenwindows.com 
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Andersen Windows 40 397 800-426-4261ref.#4457 www.andersenwindows.com 
Andersen Windows 42 6 800-426-4261 ref.# 4458 www.andersenwindows.com 
Asphalt Roofing Manufacturers Association (AR.J.\tlA) 47 270 www.asphaltroofing.org 
Azek 43 389 866-549-6900 www.azek.com 
Boen Hardwood 48 59 www.boen.com 
Caradco (Part of the Jeld-Wen family) 59 219 800-238-1866 x.Cl4 www.caradco/casement 
Ceramic Tiles of Italy 12 306 718-783-3160 www.italiatiles.com or www.italytiles.com 
CertainTeed Roofing - Presidential C3 323 800-233-8990 www.certainteed.com 
CertainTeed Roofing - Grand Manor 35 56 800-233-8990 www.certainteed.com. 
Cor-A-Vent, Inc. 77 369 800-837-8368 www.cor-a-vent.com 
EarthFloor 9 336 800-239-3681 www.earthfloor.com 
Eldorado Stone 41 32 800-925-1491 www.eldoradostone.com 
Hanley-Wood Exhibitions 65 
Hanley-Wood Exhibitions - Surfaces 2003 33 www .SurfacesExEo.com 
Elk Corporation 68 294 800-354-7732 www.elkcorp.com 
Fisher & Paykel 27 333 800-863-5394 www .fisherpa~kel.com 
Geberit 73 355 800-225-7217 www.us.geberit.com 
Georgia-Pacific Corporation 29, 30-31 233, 344 800-225-6119 www.gp.com/gypsum 
IWP (Part of the Jeld-Wen family) 4 217 800-877-9482 xIWP3 www.iwpdoor.com 
Knauf Fiberglass 38-39 82 800-825-4434 x.8212 www.knauffiberglass.com 
Koch Waterproofing Solutions, Inc 17 213 800-DRY-BSMT www.TUFF-N-DRI 
Kohler Company 32a-b 800-4-KOHLER xUPY www.KOHLER.com/inspireinfo 
Kolbe & Kolbe Millwork Co. 23 277 800-955-8177 www.kolbe-kolbe.com 
KraftlYlaid 37 353 800-361-1980 
Lutron Electronics C4 60 877-2LUTRON x503 www.lutron.com/ral 
Marvin Windows and Doors* 64a-b 888-537-8267 www.marvin.com 
Marvin Windows and Doors 18-19 272 800-236-9690 www.marvin.com 
Masonite International 14 211 www.masonite.com 
Norco (Part of the Jeld-Wen family) 71 218 888-476-6726 xN9 www.norcowindows.com/simEle 
North Country Slate 75 295 800-975-2835 or 416-724-4666 www.northcountryslate.com 
Owens Coming 44-45 375 800-GET-PINK www.owenscoming.com 
Pella Corporation C2-1 19 800-829-9051 www.pella.com 
Portland Cement Association 77 39 888-333-4840 www.concretehomes.com 
residential architect 2003 Design Awards 16 202-736-3407 
residential architect Reprints 49 212-221-9595 x333 www.magreErints.com 
Reward Wall Systems 46 341 800-468-6344 www.rewardwalls.com 
Royal Building Products 87 72 800-387-2789 www.royalbuildingproducts.com 
Samsung Staron 24-25 262 800-795-7177 www.getstaron.com/desicrn6 
Simpson Strong-Tie Company, Inc. 75 26 800-999-5099 www.strongtie.com 
SoftPlan 77 79 800-248-0164 www.softplan.com 
Superior Clay Corporation 87 383 800-848-6166 www.superiorclay.com 
Tendura 67 229 800-TENDURA www.tendura.com 
Trelligence, Inc. 8 373 877-564-2564 www.trelligence.com 
Weather Shield Manufacturing, Inc.* 10-11 25,49 800-477-6808, x2704, xl398 www.weathershield.com 
Weather Shield Manufacturing, Inc. 48a-f www.weathershield.com 
Western Red Cedar Lumber Association 69 100 www.cedar-siding.com 
Whirlpool Corporation 2-3,6-7 348,361,360 800-422-1230 or 800-253-3977 www.insideadvantage.com or 

www.KitchenAid.com 

* Issue mailed in regional editions. 
Volume 6, number 9. residelllial architect (ISSN 1093-359X) is published nine times a year in 2002 by Hanley-Wood, LLC, One Thomas Circle, N.W., Suite 600, Washington, DC 20005. Copyright 2002 by Hanley-Wood, LLC. Opinions 
expressed are those of the authors or persons quoted and not necessarily those of Hanley-Wood, LLC. Reproductions in whole or in part prohibited without prior written authorization. residemial architect is sent free of charge to qualified 
readers involved in the residential home design market. The publisher reserves the right to determine qualification criteria. Out-of-field subscription rates are: U.S., $39.95; U.S. students, $19.99; Canada and all other countries, US$49.95; 
airmail is additional. Single copy price is $10.00. For subscription information write to: residential architect, P.O. Box 3241, Northbrook, IL 60065-3241. Subscriber customer service: 888.269.8410 I Fa"X: 847.291.4816. Periodicals 
postage paid at Washington, DC, and at additional mailing offices. Postmaster: Send address changes to: residential architect, P.O. Box 3241, Northbrook, IL 60065-3241. This issue mailed in regional editions. 
~ - BPA 
~M[i;lAW 

statement of ownership 
United States Postal Service Statement of Ownership, Management and Circulation for residential architect, ISSN 1093-395X (publication number 0016-871): September 
30, 2002. 

residential architect is published nine times a year, at an annual subscription price of $39.95. The magazine is published by Hanley-Wood, LLC, the executive offices of which 
are located at One Thomas Circle, N.W., Suite 600, Washington, DC 20005. Equity owners of Hanley-Wood, LLC, holding 1 percent or more of the total amount of equity in 
the company are: VSS-HW Holding, LLC; Michael J. Hanley; Michael M. Wood; Frank Anton; and John Brannigan. The publisher is Michael Boyle at Hanley-Wood, LLC, 
426 S. Westgate Street, Addison, IL 60101-4546; the editor is S. Claire Conroy and the managing editor is Melissa Worden, both at the Washington, D.C., address above. 

Statement of Circulation: During the period October 2001 through August 2002, the average total number of copies printed per issue was 25,902. Of this total, an average total 
paid and/or request of 21,162 was mailed to individual subscribers, an average of 2,654 was mailed as complimentary or free for a total average distribution of 23,816. Copies 
not distributed (office use, spoilage, storage) averaged 2,086. For the August 2002 issue, 25,014 copies were printed. Of this total, 21,451 copies were mailed to paid and/or 
request individual subscribers, 1,831 were mailed as complimentary or free for a total distribution of 23,282. Copies not distributed (office use, spoilage, storage) totaled 
1,732. 

I certify that the statements made by me above are correct and complete. 

(signed) Michael Boyle, Publisher 



Now you can find all 
the product information 

you need instantly. 

Search. Find. Compare. 

You'll find everything 
from product descriptions, 

diagrams, and 
dimensions to installation 

instructions and 
supplier locators. 

Best of all, It's FREE! 

build 
. HE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS™ 

This highly durable roofing system is 
available in 4 textured colors. 

The innovative Dura Slate Roofing System from Royal not only replicates the classic look 
of natural slate but adds character to any architectural style of home. Made from 

Royal's D ura Technology Process and our exclusive Roytech compound, this roofing 
system installs as easily as conventional asphalt shingles without the added structural costs 

of real slate, and is covered by Royal's exclusive 50 year warranty. 

™*Royal Building Products 
1-800-387-2789 

www.royalbuildingproducts.com 
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stone sober 

88 

glessner house, chicago, 1885-1887 

henry hobson richardson 

"i'll plan anything a nian wants, from a 
cathedral to a chicken coop." 

t 
he house H. H. Richardson 

designed for John and Frances 

Glessner on Chicago's fashionable 

Prairie Avenue was definitely more 

cathedral than chicken coop. Located on 

a choice comer lot, the granite structure 

presented an imposing, almost fortress-

like facade to the street. 

Its serious demeanor was slightly 

enlivened by egg-and-dart detailing and 

a carved tree-of-life design over the 

-h.h. richardson 

Library of Congress, Prints & Photographs Division, HABS, ILL, 16-CHIG, 17-2 

front door. But, for the most part, Richard- both architect and client. The Glessners, himself," John Glessner wrote. 

son saved his more dramatic :flourishes for leading patrons of the arts in Chicago, Local preservationists have turned the 

the oak-paneled interior and brick-walled enjoyed a close friendship with Richard- home into a museum dedicated to 19th-

courtyard. The home's dignified simplicity son, who died a year before their house and early-20th-century decorative aiis. For 

marks a radical departure from the ornate, was completed. "I am convinced that this a visitors' guide to the Glessner House 

traditional styles so popular during the house of ours is the one of all that he built Museum, visit www.glessnerhouse.org or 

Gilded Age and attests to the vision of that he would have liked most to live in call 312.326.1480.-nieghan drueding 
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