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New KitchenAid™ Stainless Steel Sinks offer performance 
features homeowners expect from KitchenAid with a warm, 
professionally inspired design and superb craftsmanship. 

NAHB MULTIFAMILY'$ 2003 
PILLARS OF THE INDUSTRY 
CONFERENCE & AWARDS GALA 

March 23-25, 2003 
Boca Raton Resort & Club, 
Boca Raton, FL 
This is the premier educational and networking 

event of the year for the multifamily industry. 

The Pillars Conference assembles the most 

distinguished professionals, academics, and 

executives from the country's leading real 

estate development, finance, design , and man­

agement organizations to explore both the cur­

rent and future state of the multifamily industry. 

Sessions will examine trends in building, devel­

oping, managing, financing , and marketing the 

next generation of apartments. 

For more information email Courtenay Brown 
at cbrown@nahb.com 

Call 

1-800-253- 1301 

NATIONAL GREEN 
BUILDING CONFERENCE 

March 30-April 1, 2003 
Marriott Waterfront, 
Baltimore, MD 
Don't miss the most important environmental 

home building conference of the year! Focusing 

on the cutting edge of innovative building tech­

nologies and the direction that green building is 

heading, it is the only national conference tar­

geted to the mainstream residential building 

industry. Attend educational sessions, exhibits, 

tours, and more at the 5th National Green 

Building Conference. 

For more information about the conference, call 
888-602-HOME or e-mail kvictorio@nahbrc.org. 

THE INSIDE ADVANTAGE™ 

The KitchenAid® Pro Line™ 36- inch gas cooktop with 
six sealed burners is an essential ingredient in today's 
professional kitchen . 

Visit 

www.insideadvantage.com 

Whirlpool Corporation' s Personal Valet® clothes vitalizing 
system smoothes out wrinkles and cleans away odors. It 
fits unobtrusively in the laundry room, closet or bedroom . 

"INTEGRATED DESIGN, 
INTEGRATED DEVELOPMENT" 
CONFERENCE 

March 21-22, 2003 
University of New Hampshire, 
Durham, NH 
This conference focuses on economically and 

ecologically sound design through broad part­

nerships and systems thinking. Sponsored by 

AIA New Hampshire, the N.H. Environmental 

Guild, Granite State Landscape Architects, 

Jordan Institute, and the Office of Sustainability 

Programs at UNH, the conference will bring 

together architects, civil engineers, landscape 

architects and contractors, developers, realtors, 

bankers, and planners to promote better com­

munications among the disciplines and to foster 

environmentally responsible development. 

For more information contact Carolyn Isaak, 
603-357-2863, or office@aianh.org 
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Make it legendary. Make it KitchenAid . 

Step 1: Beg in with the stylish Built-In Refrigerator. 
Choose from cobalt blue, classic stainless steel, 
or customize it to match any cabinetry. 

Step 2: Add the Pro Line™ Cooktop w ith gril l, gridd le or 
both, and pa ir it w ith the powerful hood . Choose 
from a range of sizes up to 48 inches. 

Step 3: Prepare yourself for a stand ing ovation. 

..... 

~· .. 
To learn more about the entire KitchenAid ® line, visit KitchenAid.com or ca ll 1.800.253.3977. 
·~1Registerecl trademark/TM trademark/The mixer shape 1s a trademark of KitchenAid, U SA ©2003. All rights reserved 

. ........ 
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SPECIFY STARON® BY SAMSUNG FOR YOUR PROJECTS, AND YOU 'LL HAVE ENOUGH 

LEFT IN THE BUDGET FOR OTHER DESIGN OPTIONS AND KEY UPGRADES. 

WITH MOR~ THAN 50 TASTEFUL COLOR CHOICES, YOU CAN ADD 

ELEGANCE TO ANY KITCHEN OR BATH- AND GIVE . YOUR 

DESIGN A VERY COOL EDGE. FOR INFORMATION, 

VISIT WWW.GETSTARON-.COM/DESIGN6 OR 

CALL 1.800.795.7177 EXT 380. 
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It's your legacy. Define it with boundless colors, shapes and styles. Let us help you transform light into emotion. Shadow into spirit 



Weather Shield 
Window s {!,.Doors 

Shelter into inspiration. Our windows and doors. Your ma rk. Call 1-800-477-6808 x2742 or visit us at weathershield.com See the light.™ 
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from the editor 

crash test your floor plans 
would an extraordinary circumstance expose flaws in your design? 

by s. claire conroy 

utomobile manu­
facturers do an 
admirable job of tai­

loring their vehicles to con­
sumers' daily lives-their 
tastes, needs , and budget. 
Then they take their designs 
one step further and plan 
for the disaster everyone 
hopes will never happen: an 
accident. Your clients look 
to you to design a house 
that works for their daily 
lives , but the best architects 
also help clients plan for 
the unexpected ways they 
may need their house to 
work for them in the fu ture. 

How would your floor 
plans weather a snowstorm 
that trapped a family of 
four indoors for days? How 
would they assist or hinder 
someone with a broken 
leg? What if an adult son 
returned home to live with 
his parents for a while? A 
house that functions for its 
intended purpose is fine and 
dandy. It's definitely your 
first and foremost consider­
ation. But nothing will 
expose basic flaws in a 
house faster than an unan­
ticipated strain on its 
resources. I think thi s is one 
area where architects can 
prove their mettle against 
builder "designed" houses. 
You know how houses live, 

and you've designed them 
for clients of every different 
ilk. You can balance the 
multiple concerns of square 
footage, cost, aesthetics, 
and fu nction-without 
making the devil-on-the­
shoulder sacrifice. 

I'm thinking about these 
things right now because I 
just got caught in my house 
after 2 feet of snow fell in 
the course of 24 hours. 
You 're reading this in 
March; it happened in the 
Washington, D.C., area in 
mid-February. My partner 
and I had two friends visit­
ing from a warmer climate. 
Four of us were stuck in the 
house for days. We're all 
still on friendly terms, but I 
learned a few things about 
my house. For the most 
part, it functions commend­
ably. The guest room is on 
the firs t floor, near a full 
bathroom that doubles as 
the powder room. The mas­
ter bedroom is upstairs at 
a nice acoustical remove 
from the guests. There are 
enough areas in the fairly 
open plan for people to 
gather to socialize or sepa­
rate to do their own thing. 

Taken as a whole, there 
are more strengths than 
flaws in the floor plan. 
However, one problem real­
ly vexes me: There 's a 
pinch point between the 

kitchen and the breakfast 
nook. When one person 
stands in the space between 
my sink counter and the run 
of cabinets across from it, 
no one can pass through to 
the nook. It ' s a simple 
annoyance when just two 
people are in the room; it's 
a major pain when a quartet 
wants to hang out during 
meal prep. During the 
snowstorm sequestration, it 
drove me crazy. The archi­
tect who owned the house 
before me and designed the 
kitchen remodel may have 
thought the extra cabinet 
space was worth the period­
ic traffic constriction. l 
don ' t agree. Better to have 
left out that cabinet and 
allowed successive owners 
to add a freestanding unit if 

Mark Robert Halper 

they wanted extra storage. 
Flexibility is the key to 

an enduring floor plan. 
Sometimes the best deci­
sion is to allow for other 
decisions down the road. 
Create a long li st of "what­
ifs" with your clients­
determine what their priori­
ties are now, but explore 
also how they might change 
over time and circumstance. 
Make sure your plan is one 
that can weather the occa­
sional storm. 

Questions or comments? 
Call me: 202.736.33 I 2; 
write me: S. Claire Conroy, 
residential architect, 
One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005 ; or e-mail me: 
cconroy@hanley-wood.com. 
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Clients can get pretty obsessive when you get to the kitchen. They want dozens of options. 

They want functional spaces that are also breathtaking and personal. Spec KraftMaid, and show 

your clients how they can ach ieve custom spaces within reasonable budgets. We offer three levels 

of construction. And an almost infinite number of accessories, door styles, molding options, 

fin ishes and g lazes. c;t' 
J ·or brochures and complete specs, call 800-361-1980. 
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Visa Business lets 
you take control. 

• Flexible Payment Solutions 
with Visa Business Check 
Card or Credit Card 

• Partner Advantage 
Business Savings Program 

• Management Reports 

• Accepted Worldwide 

It's everywhere you want to be! 



letters 
keep those cards, letters, and e-mails corning. 
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qua ntify, quan t ify 
ven after 14 years 
in the residential 
architectural 
design business , I 

am surprised when the 
subject of architectural fees 
comes up. It is an ancient 
discussion , and one that 
never seems to reach any 
sort of resolution. Like 
Mr. Fania ("Letters," 
November-December 
2002), I agree that our fee 
structure could stand a kick 
in the pants. But I also think 
that such a move might not 
achieve the desired result. 

The fact is that those of 
us who value architectural 
design are clamoring for 
the same clients- the few 
who value what we do. 
When we 're able to land 
those jobs , it 's a great 
opportunity for us . It 's a 
chance to use all of our 
skills and talent, and 
hopefully to be properly 
compensated for our time, 
experience, and knowledge. 

But it is also a fact that 
the architectural profession 
abandoned long ago the 

arena of single-family home 
design for the middle class. 
That happened in part 
because the middle class 
has always been more 
interested in creating a nice 
place to live on their terms 
while we insisted on 
jamming "architecture" 
down their throats on ours . 

That the void thus creat­
ed was filled by builders is 
not a surprise- nor is the 
fact that homes built for the 
middle class often exhibit 
less "architecture" than we 
would like. 

It is a simple matter of 
economics: What do archi­
tects bring to single-family 
design for the middle class 
that is of significant value 
to them? Until we can 
answer that question in a 
way that captures the imag­
ination of the middle class 
and demonstrates the value 
of our input, most home­
owners will continue to 
start the design process 
with the builder, and we 
will continue to find our­
selves competing on the 
basis of fee more often than 

"what do architects bring to 

single-family design for the middle class 

that is of significant value to them?" 

-richard taylor, aia 

w w w .resid e ntia l architect .c om 

we would like. 
Mr. Fania 's admonish­

ment is well-placed but 
unrealis tic. If the cost of 
design services on the 
typical single-family home 
were to be raised to where 
we 'd all like it to be, we 'd 
simply be making it easier 
for many potential clients 
to decide not to use archi­
tects. Higher fees will not 
enlighten the public. 

The most productive 
route to achieving a signifi­
cant across-the-board raise 
for architects is for us to get 
involved in the process of 
developing and building. 
Architects must be the ones 
taking the financial risk, 
putting something new out 
there in the cornfields , 
rather than asking develop­
ers and builders to risk their 
businesses on our personal 
visions of what kind of 
housing the public should 
have access to . If we can 
prove with our own 
resources that better design 
sells , the parade of willing 

clients will form right 
behind us . 

In the meantime, offering 
any form of better design in 
the existing delivery sys­
tems of the single-family 
home market is a step in the 
right direction. Residential 
architects may someday 
regard Don Gardner and 
Sarah Susanka as the 
pioneers who opened the 
door for the rest of us . 

Richard Taylor, AJA 

Richard Taylor Architects 
Dublin, Ohio 

what in an 
acronym? 

id I miss some­
thing? I have 
noticed people 
adding letters of 

all kinds after their names, 
and I am curious as to 
when some of these 
became recognized as an 
official part on one 's title. 
As far as I know, only such 
initials as M.D. , Ph.D. , P.E., 
AJA, etc ., are acceptable to 
add to one 's name. When I 
see a Suzy Schmoozey 
C.L.U.A.B .C.D. or R.A. or 

AIBD, I wonder where 
these people got the notion 
that any of these letters 
represent a recognized 
professional title. 

Rob Thacker 
by e-mail 

residentia l architect I march 2003 
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home front 

20 

tips and trends from the world of residential design 

sustainable success 
iller/Hull Partnership's Modern, site­

sensitive houses have been cleaning up at 

design awards competitions for years. Now 

the firm itself has been honored-with The American Institute of 

Architects' 2003 Architecture Firm Award. The 45-person, Seattle-

based firm joins an illustrious collection of previous winners, 

Danny Turner 

many of them much larger practices­

such as international giants Gensler and 

Skidmore Owings & Merrill. "Even 

though Miller/Hull is small, its national 

and global impact has been significant," 

says Bruce Blackmer, AIA, a member 

of the AIA's board of directors, which selected the firm. 

The board admired Miller/Hull's commitment to regionally 

appropriate design. "Their architecture is such a contrast to so 

many other buildings we see that could be built anywhere in the 

world," says Blackmer. Sustainability became part of the 25-year­

old firm's vocabulary Jong before it was fashionable; that, too, 

helped win over the board. "Our interest in sustainability started Hull views the award as a new challenge for himself, his 

with our early residential work," says principal and founding pait- partners, and his staff. "Every project we do now needs to be 

ner Bob Hull, FAIA. Miller/Hull's collaborative approach to really, really good," he says. "We need to keep on proving 

design, unusual in the age of star architects, also impressed judges. ourselves."-meghan drueding 

www.resident i alarc h itect .co m res i dentia l architect I march 2003 



Miller/Hull showed its multifamily mettle with 
131 O East Union, a condominium project in 
Seattle. Rooftop terraces (above) , balconies 
(left) , and double-height glass doors (below) 
make the most of sunny days. 

Photos: James F. Housel 

\.;ven tt1ought mil. _,r ul i 
sm lll 1t~ 'lat1orial and global 
iripc ct has been s gnificant." 

-br -.iCe blackmer, 1.la 
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tile, italian style 
t's no secret Italians are on the cutting edge of design-their cars, clothes, and casas 
are cases in point. So it's no surprise the country hosts the world's lead ing tile design 
show. Cersaie, as it's called, is the industry's Fashion Week. Held each fall in 
Bologna, Italy, the show provides more than I 00,000 architects, designers, distribu­

tors, and journalists with a sneak peek at the next new tile trends. The following year, we 
watch them filter across the Atlantic to U.S. shores. 

"The Italians approach tile production as an artist does a canvas," says Christine Abbate, 
a Brooklyn, N.Y.-based representative for the Italian Tile Board. Indeed, artistry and inno­
vation go hand-in-hand. Among the trendsetters for this year: soft cements-for a user­
friendly industrial aesthetic; big, bold colors; stone looks done in ceramic ; metal inlays of 
copper and stainless steel; wood inlays; and sinuous textures that invite touch. Pop A.tt 
pieces, ethnic p1ints, and a plethora of racy rectangles are styles to watch for as well. 

For availability in the United States, call the Italian Trade Commission at 
212 .980.1500 or do a tile search at www.italytiles.com.-nige/f maynard 

grand banyan 

t 
he 25-foot-tall banyan tree in this 
great room of a Potomac, Md. , 
home needs no watering. Or prun­
ing. Or sunlight for that matter. 

Because it 's a big faker-a really big 
faker, with cantilevered limbs spanning 30 
feet across the two-story room and into 
adjacent entry, kitchen , and breakfast 
areas. Made by San Diego, Calif-based 
Naturemaker Monumental Trees, the 
banyan is not just a pretty plant pretender. 
It serves a real function: 
The steel frame, covered 
with composite bark and 
silk leaves , conceals one 
of the home 's structural 
columns. 

"Most of our residen­
tial clients use our trees 
as indoor sculpture," 

says Naturemaker's co-owner Gary Han­
ick. Other residential applications include 
stumps for seating and leafy additions to 
children 's rooms. Founded 20 years ago 
by Hanick and designer Bennett Abrams, 
who developed a method for mummifyi ng 
plant life through a wax displacement 
process, the company now employs 50 
fu ll -time staff-including drafters, engi­
neers, welders, sculptors , and painters-to 
fas hion its foliage. Prices range from 

$25 ,000 to $250,000. 
-shelley d. hutchins 

Each tree is handcrafted in 
Naturemaker's 60,000-square­
foot studio in San Diego, Calif., 
and then shipped in pieces to 
the site. Once there, an artist 
directs installation and adds 
fi nal flourishes. 

Courtesy Naturemaker 
Monumental Trees 21 
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calendar 
custom home design 
awards 2003 
entry deadline: march 21 
binder deadline: apri l 4 

Houses designed for a specific client 
and site may be submitted by builders, 

Michael Mathers archjtects, remodelers, designers, or other industry 
professionals. Winners will be featured in the Septem­
ber 2003 issue of Custom Home magazine. Shown is 
the merit winner for custom home under 3,000 square 
feet by Estes/Twombly Architects, Newport, R.I. Call 
202.736.3407 for information. 

sustainable design 
deadline : april 4 

Cosponsored by the Boston Society of Architects and 
the New York AIA, this competition is open to any 
built project in the world designed by any design pro­
fessional. Winners will be showcased at the BSA/Build 
Boston Design Celebration. Call 617 .951.1433 or visit 
www.architects.org for requirements. 

bonnard 
denver art museum 
march I-may 25 

The Dining Room in the Country, 1913 

Pierre Bonnard was a colorist known for 
domestic interiors and Parisian street 
scenes. The artist, whose work spanned 

22 

many important periods in French art histo-
ry, died in 1947 at 79. This exillbition comprises about 
100 oil paintings, drawings, photographs, prints, and 
sculpture. Visit www.denvera1tmuseum.org or call 
720.865.5000 for museum hours. 

fantastic 
massachusetts museum of contemporary art 
north adams , mass. 
march 8-spring 2004 

Utopian ideologies mix with paranormal postulations 
in this exhibition encompassing photography, large­
scale installations, arcilltecture, print, and inventions. 
Five contemporary artists from a1·ound the world, 
including British-born architect Nils Norman, will 
showcase their visions of suburban bliss meets alien 
invasion. For additional details, call 413.664.4481 or 
visit www.massmoca.org. 

www. r esident i ala r c hitec t .com 

light screens: the leaded 
glass of frank lloyd wright 
smithsonian american art museum, 
renwick gallery, washington , d.c . 
march 14-july 20 

From 1886 to 1923, Wright designed 
more than 4,500 windows for 160 build­
ings. About 50 of his glazed opus are 
included in the exhibition. Shown is a 
sample window from the Susan Lawrence Dana 
house in Springfield, Ill. , built in 1902. Visit 
www.americanart.si.edu or call 202.275.1693 
for more information. 

kitchen & bath industry show 
orange county convention center, orlando, fla . 
apri l IO-l3 

Courtesy Richard W. 
Bock Sculpture Collection, 

Greenville College, 
Greenville, Ill. 

See the latest products from the world's leading manufac­
turers and attend educational seminars at the kitchen and 
bath industry's top event. Visit www.kbis.com or call 
800.367 .6522 to register. 

aia convention and expo 2003 
san diego convention center 
may 8-10 

"Design Matters! Poetry + Proof," is this 
year's convention theme. Architects may 
choose from some 130 seminars to maintain 
state licensure and to fulfill the AIA's continu­
ing education requirements. More than 600 
exhibitors will display their wares on the 
show floor. For details, call 800.242.3837 or 
visit www.aiaconvention.com. 

continuing exhibits 

CONVENTION 

lAIAJ · 

~i~ 
SAN DIEGO 

Architecture +Water, through March 23, San 
Francisco Museum of Modern Art, 415.357.4000; 
Tadao Ando: Architect, through April 27 , Clark Art 
Institute, Williamstown, Mass., 413.458.2303 ; Tobac­
co: Architectural Photographs by Maxwell 
MacKenzie, through May 2, The Octagon, Washing­
ton , D.C. ; 202.638.3221; David Adler, Architect: 
Elements of Style, through May 18, The Art Institute 
of Cillcago, 312.443.3600; Big & Green: Toward 
Sustainable Architecture in the 21st Century, 
through June 22, National Building Museum, 
Washington, D.C., 202.272.2448 . 
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We'd put it in an art gallery, but then, no one cooks there. 

At Zephyr, we believe good design should be a part of everyday life. 

That's why we make affordable, high performance ventilat ion hoods that bring 

distinctive style and elegance to any kitchen. From our contemporary Europa 

Collection to our sleek, refined Power Series, your home will have that personal 

touch we th ink everyone can appreciate. 

Call 888.880.VENT for a free brochure or visit us at www.zephyronline.com. 
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{ 
''What is the victory of a ca t on a hot 
on it, I guess, as long as she can ... " 

Un roof? I wish I kn ew. Ju st staying } 
- Ma rgaret, Cat on a Hot Tin Roof 

HE MADE HIS TIN ROOF 
IMMORTAL. NOW. WE'V.E DONE. lRE 

SAME FOR HIS FRONT .PORCH. 

When the great 

playwright Tennessee 

Wil l iams wrote Cat on 

a Hot Tin Roof, he 

c reated formidable , 

enduring roles. But, 

when the Columbus, 

Mississippi, Chamber 

of Commerce decided 

to restore his birth 

home, one thing was 

clear - Williams ' front 
{Tennessee William s ' home - Co lumbu s, Mi ss iss ippi) 

durability of plastic. It 

comes with a factory­

appl ied primer and 

can be installed using 

the same tools as classic 

tongue and groove. 

With the look and feel 

of traditional lumber, 

it has heart. Warmth . 

And - with a warranty 

that lasts for as long 

as you own the home -

porch hadn't been built of the same stuff as his 

characters . Restorers looked into 

possib le materials . Most would 

requ i re aggressive maintenance, 

something the Columbus Chamber 

of Commerce really wanted to 

avoid. Enter Tendura": 

In the name of durability, many architects 

have foregone the romantic authenticity of 

traditional wood , compromising with cold 

alternatives. Stone. Brick pavers. Tile . Now, wi th 

Tendura, there's a durable alternative 

so like the original wood it 's bei ng 

used in restorations throughout 

the country. TenduraPlank" is a 

composite lumber that combines 

the warmth o f wood with the 

Because if is made from 
by-product sawdust. no 
trees are timbered 1usl 

to make TenduraP!ank 

it's a wise choice. A TenduraPlank porch lives 

a long , long time. That's why the 

restorers of Tennessee Williams ' 

home chose it. 

People say the 

kitchen is the heart 

of the home. Used to be 

the tongue-and-groove front porch was its soul. 

It was where we thought, planned, and dreamed . 

Wh ere the drama that is our lives took place. 

With TenduraPlank, the traditiona l wood front 

porch is back. With the warmth and trad ition of 

simpler days, but the timelessness of great theatre. 

TE NDURA 
n ~ I !\,; 1 I I ~ 

tenclura .co m 1-8 00-TENDU RA 
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Alumax Bath Enclosures 

From Black Tie to Flip-Flops. 

1617 N. Washington • Magnolia, AR 71753 
870-234-4260 • FAX 870-234-3181 • e-mail: alumaxlt@ipa.net 
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Visit our web-site at 

www.alumaxbath.com 
for an Alumax Dealer 
near you . 
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here comes the neighborhood 
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why urban mixed-use development works. 

by julie eizenberg 

ur 20th century 
cities were shaped 
with the best of 

intentions. The idea, I 
guess, was that by isolating 
the components of the city 
and approaching each in 
terms of streamlined 
processes and functional 
determinants, you would 
make cities more pleasant 
places to live and work. 
Sure, and TV dinners were 
supposed to make home 
life more enjoyable. Both 
notions were based on an 
abstracted and narrow view 
of daily life. 

City planners focused on 
developing separate, spe­
cialized areas for working, 
living, and shopping, while 
also moving traffic more 
efficiently among those 
areas. The connection and 
the orientation was vehicu­
lar time and space. Archi­
tects were (and often still 
are) expected to stick to 
one of those specialties . 

You know the story: 
"So, Julie, what building 
type do you work in? ... 
Oh, I'm sorry, we're look­
ing for a firm that special­
izes in office buildings." 
Compartmentalizing 
archi tects ' work continues 
to inhibit change by 
discouraging the question­
ing of norms and favoring 
conventional thinking. 

city comeback 
As early as 1961 , Jane 
Jacobs talked about the 
value of mixing housing 
with retail and office space, 
as was the case in her New 
York City neighborhood, 
Greenwich Village. She 
spoke of the pleasure of 
daily living in this context, 
of the constant interaction 
and sense of community. I 
would love to think that 
she alone inspired the re­
evaluation of this country 's 
many abandoned city 
cores, but I doubt it. I think 
the initial revitalization 
also was motivated by effi­
ciency and utility. Many 
looked at the empty build­
ings in inner cities and saw 
a waste of space and 

www . residentialarchitect.com 

Koning Eizenberg 
envisioned a new 
neighborhood anchor 
as their contribution to 
The New York Times 
Magazine's piece on 
rebuilding Lower 
Manhattan. Their 
mixed-use project 
combined seniors 
housing and centers 
for seniors and teens. 

Courtesy Koning Eizenberg Architecture 

resources. At the same 
time, urban change seemed 
to be accelerating too 
rapidly for comfort, which 
precipitated an interest in 
preserving the past. But the 
psychological, regulatory, 
and economic boundaries 
that inhibited investment in 
revitalization were huge, 
and change was slow. 

The artist loft phenome­
non in the early '80s 
helped build confidence in 
city redevelopment. Artists 
acted as urban pioneers, 
willing to take a risk to 
achieve the lifestyle they 
sought. In turn, cities eased 
building code requirements 
for habitable dwellings 
directed at artists, and this 
encouraged loft conver-

sions. In many cities, hous­
ing took over abandoned 
warehouse space, and retail 
and offices followed. It 
became clear that many 
people wanted urban neigh­
borhood lifestyles and that 
money could be made in 
addressing this trend. 

Around the same time, 
another wave of change 
happened. To help alleviate 
housing shortages, many 
cities updated zoning codes 
to allow housing over com­
mercial space in commer­
cial zones. However, in 
some cities, such as Los 
Angeles, loans for such pro­
jects were not straightfor­
ward. Because lenders were 
fragmented by building type, 

continued on page 28 
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Napa Vineyards, 1932 Citroen, Mountain Hacienda. 
So what's cooking in the kitchen? 

Chateau Montelena and La Sirena 
wineries, in their GE Monogram kitchen, 

Napa Valley, California. 
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putting together a compre­
hensive loan for a mixed-use 
project was difficult. 

Meanwhile, the exponen­
tial growth in personal 
computer ownership and 
Internet access removed the 
last argument for designing 
cities accord ing to segregat­
ed building uses and "func­
tional efficiency." People 
could now live and work 
from anywhere. 

sense of place 
So fin ally we arrived at the 
real, key question that 
should inform how cities 
develop: How do we want 
to live? Well , Starbucks 
settled that question. Judg­
ing from its popularity, a 
whole lot of people clearly 
like the quality of daily life 
Jacobs wrote about. Star­
bucks markets itself as a 
"third place," the term 
coined by the sociologist 
Ray Oldenburg. Where the 
fi rs t place is a home and 
the second place is a work­
space, the third place is a 
community li ving room 
where one can do home­
work, hang out, or have a 
business meeting. Old city 
centers with good walking 
streets have the infrastruc­
ture to support a mix of all 
three "places." 

This urban paradigm is 
beginning to transcend its 
roots, as cities build 

people-friendly, mjxed-use 
neighborhoods from 
scratch. Brea, Calif. , deep 
in suburban Orange Coun­
ty, had no old downtown to 
revitalize. The city brought 
in developers to build a 
new, mixed-use one that 
included movie theaters, 
retail , and parking adj acent 
to medium-density housing. 

Our project there con­
sisted of 32 relatively 
affordable, loft-style 
apartments above 12,300 
square feet of community 
retail space, with parking 
relegated to an adjacent 
public parking structure . 
Before construction was 
even finis hed, the apart­
ments went on the rental 
market one Saturday in the 
summer of 1999. All but 
two leased that afternoon. 

new york story 
In Lower Manhattan, the 
spatial infrastructure of 
pedestrian-oriented streets 
and mjxed-use buildings 
had been weakened by 
ins ular, mono-culture 
developments such as the 
World Trade Center and the 

"an individual's self-image 

is based on the quality 

of his or her daily life." 

Courtesy Koning Eizenberg Architecture 

www. r es identialarchitect . co m 

West Street auto artery. 
With the Trade Center gone 
and redevelopment propos­
als on the table, The New 
York Times Magazine asked 
a group of architects­
including my partner, Hank 
Koning, and myself-to 
devise plans for a more 
neighborhood-friend] y 
development. Hank and I 
were asked to contribute a 
vision for a community 
center at the north end of 
the downtown site. 

Talks at community 
meetings revealed that resi­
dents desired more access 
to commercial enterprises. 
So we designed a mixed­
use building, with upper 
floors containing seniors 
housing, centers for seniors 
and teens, community ser­
vice and conference spaces, 
public gyms, and a pool. 
The ground floor holds a 
bookstore, childcare center, 

The firm's loft 
apartments over retail , 
part of a new mixed­
use downtown for 
Brea, Calif., cost just 
$65 a square foot to 
build. Almost all leased 
in a single afternoon. 

Greg Epstein Photography 

and cafe. A big atrium links 
all of these amenities , facil­
itating social interactions. 
Shapes, forms, sequence, 
and texture create a feeling 
of well-being, not just of 
institutional services. These 
things count. 

Downtown revitalization 
imposes a new obligation 
on cities to consider the 
caliber of the environments 
they build. I believe, like 
many others , that an indi­
vidual's self-image is based 
on the quality of his or her 
daily life. The design of 
that quotidian envi ronment 
is not just about meeting 
functional needs . It's also 
about achieving the social 
and spatial connections that 
architecture can provide. 

Julie Eizenberg is a 
principal at Koning 
Eizenberg Architecture in 
Santa Monica, Cal!f 
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Staining and sealing? Not on a TimberTech" Deck. Your customers will enjoy a ll the beauty 

of wood without the work. Giving them more time to enjoy life. And they'll have you to thank. 

TimberTech Decking is precision-engineered to outperform wood and inferior composites. 

So, install TimberTech Decking or give fair warning. 

To become an Elite Contractor or for more information on TimberTech Composite Decking, 

visit www.timbertech.com or call 1-800-307-7780. 

~Tmbenecli 
Less Work. More Life. 
Engineered Decking Systems 

Tongue-And-Groove 2x6 Plank 5/4 Plank Ornamental Railing System ~· ACtan&PlaltktCompany 

Colors available: New TimberTech Redwood, Cedar, Grey and Natural. 
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ties that blind 
working for loved ones can be the best or worst experience of your life. 

32 

by cheryl weber 

a s clients go, 
architect Mark 
Simon's mother 
was one of his 

most aesthetically adventur­
ous. In 1973, fresh out of 
Yale Architecture School, 
he designed an underground 
house for her in Vermont. 
"She claims she asked for a 
tower," says Simon, FAIA, 
of Centerbrook Architects 
in Essex, Conn. So 12 years 
later, he designed another 
house for her on Long 
Island, N.Y. , with a promi­
nent octagonal tower. "I 
have found my family and 
friends to be in the upper 
echelon of clients, in their 
attitude toward me, in their 
equanimity, in their polite­
ness," he says . "Maybe 
because they know me and 
trust me a little more." 

After a year or more of 
shepherding custom-home 
clients through design and 
construction, you might 
start thinking of them as 
friends , or even family. 
Maybe you've had dinner 
together, shared theater 
tickets, or had a passionate 
discussion about why a 
material they wanted didn't 
work with your design 
ideas. Although architects 
sometimes develop relation­
ships with clients that go on 
for the rest of their lives , 

chances are even your most 
faithful clients have never 
seen you in braces or 
dressed for the senior prom, 
taken a vacation with you, 
or attended your wedding. 

The potential risks, and 
rewards, rise when you 're 
working for someone with 
whom you have very close 
emotional or social ties. 
Parents remain parents 
forever, but the balance of 
authority and power tips 

www. r e sident i alarch i tect .c om 

when their house is in your 
hands . You know your 
brothers and sisters so well, 
yet perhaps not as well as 
you thought. And so many 
things complicate working 
for friends. There 's the risk 
that you ' ll disagree or that 
if something goes wrong 
you ' ll never be friends 
again. Another worry is 
how much to charge, offer­
ing them a good deal while 
still giving them the value 

Marina Sagona 

they deserve. "It's a tricky 
proposition," Simon says. 
"If you don't handle it just 
right and set up expecta­
tions just right, you could 
ruin the friendship ." 

matchmaking 
If love is blind, friendship 
also has a way of blurring 
issues architects wouldn ' t 
think of leaving unresolved 
with a professional client. 

continued on page 34 
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PERSONAL VALET® CLOTHES VITALIZING SYSTEM. 

A REFRESHING IDEA FROM WHIRLPOOL CORPORATION. 

As a successful architect, you know today's ho1nebuyers want more: more time, 

more convenience and more value. Now you can give them more of all three with the new 

Personal Valet® system from Whirlpool. In about 30 minutes ,' they can get virtually any 

outfit ready to wear and smelling fresh with dramatically fewer wrinkles. The Personal Valet<© 

system2 can cut ironing time and reduce tr ips to the dry cleaners . And that is a refreshing idea. 

Built into the laundry area , bedroom or master closet, the Personal Valet® system is an upgrade 

that proves its value to consumers. Plus it gives you a real edge in m eeting a client's needs. 

The Personal Valet® system: one m ore convenience designed for today's busy lifestyles. 

To find out how you can get The Inside Advantage;" call Whirlpool at 800-253-3977. 

www.insideadvantage.com 
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'' I THOUGHT I KNEW EVERYTHING 
I WANTED IN MY NEW HOME. 

THEN MY ARCHITECT INTRODUCED 
ME TO THE PERSONAL VALET® SYSTEM?' 

J 

© 2003 Whirlpool Corporation. AJ!lillwits reserved. ® Registered trademark/ TM Trademark of Whirlpool, U.S.A: 

• 
Personal ¥0/et® 

CLOTHES VITALIZING SYSTEM 

1 RegularCare Cycle 

2 W hen used with Presiva'" C lo thes 
Care Formula . 

® Presiva is a registered tr:ldemark of 
T he Procter & Gamble Company. 

C loset system courtesy of 
California Close-cs . .., 
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Normally, someone wanting process where they 're pick- the most stressful parts of 
to hire an architect would ing someone for specifical- the relationship. Lars 
interview three or four peo- ly the right fit." Peterssen, Domain Archi-
pie and base their choice on Natalye Appel, FAIA, tecture and Design, Min-
who best meets their needs Natal ye Appel Architects, neapolis , has done several 
for design and cost. But a Houston, agrees. "There has projects for long-time 
friend or fami ly member to be a basis for working friends, in some cases 
skips that step. together, other than being working long hours he 

"We specialize in a pret- close friends ," she says. never charged for so they 
ty contemporary approach "You have to have a heart- could avoid sticker shock. 
to architecture, says David to-heart talk to make sure "You feel extra conscious 
Hacin , AIA, Hacin and you know what their expec- of every minute you spend 
Associates, Boston. "Some- tations are in every way, on their project," Peterssen 
times we' ll have to say to a from design sensibility to says. "But you don ' t want it 
friend who wants a tradi- budget to time frame. It 's to be a gift, either." 
tional house, 'I really not like we have trepidation The problem is that per-
appreciate your coming to once we think it through." ceptions about cost and 
us, but we 're not the right value are relative. And once 
choice. If you want to work money talking an architecture practice is 
with us, please buy into our The responsibilities you established, attempts to do 
approach as well.' That con- have to clients are somehow work for special people on 
versation has to happen heightened when it 's your the side often result in a 
because they haven ' t gone best friend across the table. half-baked effort. Randy 
through the weeding-out And money can be one of Brown, AIA, Randy Brown 

TALI< OR W ALI<( 
A lot of companies talk about their construction capabilities and expertise. 
But when you look beneath the surface, there's very little experience to back their claims. 
At Reward Wall Systems, it's not just what we say, but what we do t11at makes the difference. 

For more than 14 years, Reward has been putting our promises into practice with solutions that are 
more innovative, more durable and more solidly built tlm1 ever before possible with traditional building 
met110ds. And as tl1e leader in ICF building systems, Reward Wall Systems brings tl1e experience of 
hundreds of successful projects to offer you: 

• Solid Support5M that ensures your success 

• Flexibility to accommodate all types and sizes of projects, 
from residential to large-scale conunercial . 

• Dependability for on-time delivery and 
product support at every phase of tl1e project. 

At Reward Wall Systems, we don't just talk the talk, we walk the walk. 
Discover the difference we can make on your next project. 

Call 1-800-468-6344 ext.1707 
or visit www.rewardwalls.com 

Architects, Omaha, Neb. , 
says that when he bills his 
family at cost, they still 
think it's way too much. "If 
they 're not paying for it, 
they don ' t see any value in 
an architect's services," he 
says. "If we do all this work 
for way below market 
value, then they don' t have 
the education to know what 
real costs are. They still 
think, 'Wow, we spent so 
much money.' It' s a danger 
that 's hard to resolve." 

By contrast, architects 
who draw a professional 
line find that it puts the 
architect-client relationship 
on equal footing . Randy 
Mars, AIA, Randall Mars 
Architect, McLean, Va., 
currently is designing a 

continued on page 36 
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house for his family in 
Charlottesville, Va. "My 
brother-in-Jaw says he 
wants to pay full fees so he 
will feel comfortable being 
critical," Mars says, though 
he admits to twinges of 
guilt for charging regular 
fees to family. 

Hacin thinks that 's the 
right idea. "That's really 
the trick," he says, "making 
your friend or family mem-

ber comfortable enough to 
tell you things they would 
typically tell a professional 
to whom they were paying 
significant fees." He has a 
family-and-friends rate 
that's one or two percentage 
points lower than his usual 
fee, but he evaluates those 
rates on a case-by-case 
basis. "The financial issue is 
Jess for some clients that I 
have as friends ," he says. 

"there has to be a basis 

fo r working together, 

other than being close friends." 

-natalye appel, faia 

On the other hand, "when 
friends and family are mak­
ing a stretch to hire an 
architect, they 're spending 
more than they normally 
would on this kind of serv­
ice not only because they 
want the benefit of my skill, 
but because they want to 
support me. In those cases, 
some reciprocity is in order." 

The nature of friendship 
is such that house commis­
sions often happen casually, 
in fits and starts over time. 
And in the process, fee 
issues sort themselves out. 
Andrea Clark Brown, AIA, 

Naples, Fla. , says her 
friends usually call for 
advice first. They may ask 
her to do a feasibility study 
for a new house or a reno­
vation. Clark will discuss 

program and site issues, 
without doing much draw­
ing, to help them under­
stand that what they're 
describing is, say, a 
$300,000 home, and why. 

"Sometimes I will charge 
at cost an hourly time based 
on no profit, especially if it 
involves my assigning work . 
to someone at the office or 
my spending a few hours in 
the evening," she says. "It 
depends on the scope and 
how close the friend is." 
And when the project 
grows to a level at which 
liability kicks in-where 
her advice might affect 
their finances, health, or 
safet-she charges appro­
priately. "The moment we 
take on a consultant team, 

continued on page 40 
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we explain to friends that 
we have to go to traditional 
fees ," she says. ' 'I'll offer to 
give them a payment sched­
ule of their choice rather 
than one lump sum every 
month. It's a courtesy we 
extend to every client if we 
think they may have trouble 
paying the bill. We try to be 
user-f1iendly." 

pain and gain 
Once expectations are crys­
tal clear, architects say the 

design process spins along 
at a faster clip than it does 
with a conventional client. 
They can cut to the chase 
because the trust and 
respect is instantaneous. 
"Starting the whole process 
is much easier," says Steven 
House, AIA, House + 
House Architects, San 
Francisco. "Most projects 
require a tremendous 
amount of faith in the 
architects because clients 
are making an incredible 

"sometimes family closeness 

makes it harder to be flexible, 

from both perspectives." 

-randy brown, aia 

With the META.02 fitting , Dornbracht has reduced the form of the standard faucet 

financial commitment to 
something that hasn't been 
designed yet. Working with 
friends eliminates that 
somewhat uncomfortable 
first few months ." 

Recently, the firm 
designed a vacation house 
for friends at Lake Tahoe. 
Its location being four 
hours away meant finding a 
Bay-Area builder willing to 
set up an office there and 
hire local subs, presenting 
more than the usual possi­
bilities for things to go 
awry. Still, the project was 
a triumph. "One of the 
things we told them was, 
'We don ' t want you to be 
polite and hold back if any­
thing is bothering you.' We 
emphasized the importance 
of extremely clear commu-

nication. We talked about 
the cost of construction 
constantly, especially as we 
were finishing up final 
drawings . We had been 
warning our friends that the 
house would cost more than 
they thought, so when the 
pricing came in , they said, 
'Okay, you've told us.'" 

But when there's trouble, 
there 's more sleep to be 
lost. "It makes me feel bad 
if bids come in too high or 
there are delays in construc­
tion because I value my 
friendship more than my 
business," Simon says. In 
the course of a renovation 
he was designing for dear 
friends, they discovered that 
more and more of the house 
foundation was rotten, 

continued on page 42 
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. .. think again. 
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which slowed down the 
project and made it more 
expensive. "I felt their pain 
a little more, without their 
telling me," he says. "When 
someone gets angry at you, 

human nature is to defend 
yourself and get protective. 
But when you're close to 
someone, you can feel 
more pain than your clients 
are feeling ." 

family affa i r 
And when it's your family, 
the issues are more fraught, 
and the emotions more 
complex. Ten years ago, 
Appel designed a house for 

ScapeWEL® 
Window Wells ... 
• Add daylight and 

ventilation to lower­
level living areas 

• Meet IRC 2000 
code requirements 
for emergency egress 

• Are more cost­
effective than site­
built window wells 

• Feature an attractive 
terraced step design 
that can be used as 
a planter 

• Are constructed of 
an advanced 
composite material 

Get More Out Of Your Basements 
with Bi/co Better Living Basement® products 

Bilco Doors ... 

------------------- -
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• Provide an extra large 
opening for easy 
basement access 

• Meet IRC 2000 code 
requirements for 
emergency egress 

• Feature quality 
construction and 
weathertight design 

• Are equipped with lift 
assistance for easy 
operation 

• Can be delivered and 
installed complete 
with concrete steps 

For more information, 
Call 800-854-9724 

or log on to 
www.bilco.com 

her parents-the first free­
standing house of her prac­
tice. In the middle of the 
job, the contractor went 
bankrupt, creating a domino 
effect they hadn't bargained 
for. "There were moments 
when it was very tense,'' 
Appel says. "It meant that 
you had to have a lot of 
unpleasant discussions , 
even if it wasn't a problem 
with me. When your par­
ents are experiencing prob­
lems with construction, it's 
a lot more emotional." 

Deep politics are stirred 
when parents or siblings 
become clients. In Randy 
Brown 's experience, 
"friends are much more 
open-minded than fami ly 
about listening to an archi­
tect's perspective. When 
you have similar personality 
types, it's more of a debate 
to get the point across. 
They make you work harder 
and explain your ideas 
more thoroughly." When 
Brown's father 's law office 
was under construction, the 
elder Brown was adamant 
that the conference room 
was too narrow. "I showed 
him on the plans that there 
was enough room and kept 
reassuring him it would 
work,'' Brown says. "Now 
that it's built, there's plenty 
of clearance. Sometimes 
family sees the negative 
things. We're all hypercriti­
cal of our fami lies." 

Brown's parents also 
championed his career by 
asking him to design their 
own house renovation. In 
the process , he learned a lot 
about family dynamics, 
issues of control , and roles 

continued on page 46 
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For extra reinforcement where it counts, look for Strong-Tie 
connectors, the brand to help you get well-connected! 

SIMPSON 

Strong!fie 
CONNECTORS 

SIMPSON STRONG-TIE COMPANY, INC. 

800-999-5099 www.strongtie.com 

• Circle no. 26 

Rely on Simpson Strong-Tie® 
connectors to make 
it long-lasting. 

Innovative Products. 
Simpson offers over 5,000 products 
to help you solve design challenges -
products that give value, design 
flexibility, and cost savings. 

Quality Tested. 
Strong-Tie connector specs are not just 
calculated, they're established by testing 
product performance under actual load. 

Code Recognized. 
With more code-recognized connectors 
than any other manufacturer, Simpson 
sets the quality standard in the 
timber industry. 

A good reputation is the most important 
asset in your practice. It reflects the 
quality of your work, the 
designs you create, and 
the products you specify 
in construction -

~ 
Jilli 

products like Simpson 1so 9001 
Strong- Tie® connectors. REGISTERED 

788 



For more details on this kitchen , please visit our website: 
www.crown-poin t.com 

DREAM 
ON ... 

Everything you need to specify 

Crown Point Cabinetry. 

It's not always easy to make sure 

clients get the cabinetry of their 

(and your) dreams. We work with 

architects directly to make sure it 

happens-creating personalized 

cabinetry solutions of exceptional 

quality Our comprehensive 

Architectural Specification Guide 

has all the details. Ready for the 

perfect kitchen? Give us a call 

and dream on ... 

Architectual Specification Guide 

Period styling. 
Handcrafted to the finest quality. 

153 Charlestown Rd. Claremont, NH 03743 
800-999-4994 Fax: 800-370-1218 
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we never grow out of. 
"When my friends want to 
use a material that doesn ' t 
work, I explain what I'm 
against, and they under­
stand it," Brown says. 

"With family it 's not so 
rational: 'I just like this, so 
I want to use it some­
where .' Sometimes family 
closeness makes it harder 
to be flexible, from both 

perspectives." Although the 
architect 's parents let him 
design some of the furni­
ture and choose art, his 
vision only ruled for so 
long. "When I go to my 

Oak from the forests of Europe, Mutenye 

from Africa, Ange lique from South America. 

Those are some of our 21 woods and 24 

colors to choose from. So it's easy to see 

why Boen genuine hardwood floors are at 

home in any setting. From traditional to 

elegant to contemporary. And the wide 

longstrips enhance that beauty, along with 

the six coats of UV-cured acrylic finish . 

Instal lation 's a snap, too. It can be 

glued down low pi le carpeting, with only 

glue needed for the tongue and groove 

joints. And once the floor is there, it's there 

to stay. The top layer of so lid hardwood is 

supported by two additional layers for 

dimensional stability. 

So specify Boen Hardwood for your 

next client. Its performance will draw rave 

reviews. 

BOEN HARDWOOD 
ENGINEERED PREFINISHED HARDWOOD FLOORING 

350 Hollie Drive, Bowles Industrial Park 
Martinsville, VA 24112 
www. boen.com 

parents ' house I'm always 
moving furniture a little 
bit," Brown says. "I leave, 
and it moves another way. I 
come back and move it 
back. Definitely, there's a 
vision there , and when I 
see things out of place, it 
bothers me." 

Brown expresses ambiva­
lence about the relationship, 
but also a healthy sense of 
humor. "If I'm willing to 
take all that goes with it, I 
can get incredible results," 
he says. "Those projects 
I've done with my family 
have been award-winning 
because you fight for more 
freedom and also agonize 
over the details. From an 
architectural perspective, 
you get a higher-quality 
project. If my parents were 
only architects, they 'd see 
the beauty of it, too." 

ties that bind 
With a little luck, family 
projects are an opportunity 
for both sides to give a lit­
tle . Because you know 
them so well, you feel 
more comfortable asking 
them to take risks with 
design. And they're more 
willing to go out on a limb 
for you. Bob Luchetti, 
Robert Luchetti Associates, 
Boston, says the two proj­
ects he's done for family 
are his favorites , in terms 
of quality and detail. His 
mother, a painter, had an 
aitistic sensibility. "There is 
a compulsivity inherent in 
my family and a willingness 
to stick to ideas to make 
them happen," Luchetti 
says. "My parents were very 
sympathetic to my need to 

continued on page 48 
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pay attention to detail." 
Appel feels the same 

way about designing the 
seaside house for her par­
ents on Galveston Island, 
Texas, and believes it was 

responsible for starting the 
publicity her firm continues 
to receive. The house's 
street facade is part of a 
concept that was unusual in 
its surroundings-an austere 

Circle no. 40 

and eccentric take on the 
beach shack. "It evolved 
from a series of studies of 
vernacular industrial build­
ing types on Galveston 
Island," Appel says. " It 

turned out to be a combina­
tion of different things that 
were very experimental for 
me, and I'm really appre­
ciative that my parents had 
total faith in me." 

Luchetti's brother and sis­
ter-in-law-a banker and a 
chef who were not visually­
oriented people-told him 
they were surprised by how 
much the design of their 
house enhanced their lives. 
And he was gratified when 
both houses he designed for 
family appreciated signifi­
cantly in value because of 
their design. Other outcomes 
are priceless. Like Appel, 
Brown's career was 
launched with the design of 
her parents' house in Naples. 
The project's meaning went 
well beyond the accomplish­
ment her parents felt in 
building their first house 
from scratch. "Knowing 
the career of their daughter 
followed afterward and 
evolved in the area was a 
source of great pride for 
them, and a delight for me," 
Brown says. 

When architects design 
for family and friends , an 
incidental reward is the 
chance to experience the 
house up close, through the 
years. "You get to see the 
place in use over time," 
Simon says. "You learn an 
awful lot of functional 
lessons, and also aesthetic 
lessons. You see it at 
different times of the year 
and in different light. You 
can see whether your 
intuition works or doesn' t, 
and that 's a real treat." ra 

Cheryl Weber is a contributing 
writer in Sevema Park, Md. 



Well-designed 
housing 
deserves 
reward in 
BUILDER's 
October issue 

Enter the Builder's Choice Design & 
Planning Awards today. This prestigious 
program has been setting precedents in 
design excellence for over two decades in: 

• Custom Housing 

• Production Housing 

Community Design 

Remodeling & Rehabi litation 

• Design Details 

Deadlines &: Fees 

May 16, 2003 

June 1 3, 2003 

Entry form and fee deadline 

Completed binder deadline 

Standard Entry: $250 Special Focus Entry: $95 

No refunds w ill be issued. 

Eligibility 

Projects with grand opening and/or first occupancy 

between June 1, 2001 and May 31, 2003 are eligible. 

Entries are limited to the United States. 

Title 

Company Name _ _____________ _ 

Street Address ______________ _ 

City/State/Zip 

Phone __________________ _ 

Fax 

E-mail __________________ _ 

For program details and an entry form, clip this coupon and mail to: 

Builder's Choice Awards, One Thomas Circle, N.W. Suite 600 

Washington, DC 20005; or fax to 202-785-1974; or call: Loretta 

Will iams at 800-726-8220; or e-mail : lwill iam@hanley-wood.com 



the 
Bill Cramer 

educations of 
mark mcinturff 
a quartet of inf luences 

dr ives a washington, 

d.c., architect to 

abstraction . 

by meghan drueding 

50 w w w . r e s i d e n t i a I a r c h i t e c t . c o m 

Mark Mclnturff, FAIA, talks like a historicist. He dis­
likes most Western American cities because they 
don 't have enough old buildings. He uses details from 
Thomas Jefferson's Monticello to help explain design 
concepts to clients. And he rhapsodizes about the past 
lives of the homes he remodels in and around 
Washington, D.C. , a tradition-lover's paradise. 

But his buildings tell a different story. Modern and 
minimalist, filled with light, color, and unexpected 
materials, they're elegantly composed sushi next to the 
heavy Thanksgiving dinner of a period home. He's 
gained a reputation as one of the premier Modernist 
architects in the Washington, D.C. , area, with more 
than 180 local, state, and national design awards to his 
credit-almost all of them for residential projects. In 



Natural light is a major presence 
in Mclnturff's work. The Cozzens 
res idence in Washington, D.C. 
(2000; far left) , and a Potomac, Md., 
res idence (2000; left and below) 
benefit from its deft conveyance. 

www resident i a l architec t. com 

Photos: Julia Heine 
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"archi ecture is evolutionary. 
why should e stop evolving now?" 

' 

52 



Photos: Julia Heine 

Mcinturff Architects isn't 
constrained by conventional 
ideas about floorplans. The 
open layout of the kitchen in 
a King George, Va., remodel 
(2002; above) makes it hard 
to distinguish from the living 
room. The eating area 
adjoining another recent 
rural Virginia kitchen (above 
left) doubles as the home's 
formal dining room. And at a 
house in Chevy Chase, Md., 
(2000) the firm converted a 
separate studio into an 
attached famil y room and 
porch (left). 

2002 Mcinturff Architects garnered another plum, a 
National AIA Honor Award for a sleek addition and 
remodel to a Chevy Chase, Md., house. 

past fo rward 
One might wonder how Mclnturff reconciles his 
respect for historic architecture with the Modern 
aesthetic he 's honed during 28 years of practice. 
According to him, he doesn't have to-they're 
both part of the same mentality. "I don ' t draw a 
line between old architecture and new architec­
ture," he says. "I think it's a continuum. But I 
think going backwards on that continuum is 
weird. The history of architecture is evolutionary. 
Why should we stop evolving now?" 

Mclnturff has the confidence to see his six­
person firm as part of that continuum. He's will­
ing to take what history can give him, and then 
use those lessons to develop new ideas. In the 
course of a single conversation, he'll mention 
several disparate influences-say, Le Corbusier's 
color theories, Sir Norman Foster's studio space, 
and his former teacher Charles Moore's life phi­
losophy. Since 1981 Mclnturff has taught at his 
alma mater, the University of Maryland, and 
other architecture schools, and he 's never really 
stopped being a student himself. He chaperones a 
class trip to Europe every year, always to a city 
that contains a blend of historic and Modern 
buildings. In 2002, he chose London as the desti­
nation for the historic preservation class he's co­
teaching at Catholic University. "London has the 
most interesting recent architecture in the world," 
he says. "It's got good new buildings that mix in 
well with the old." The globetrotting he's done 
and will do makes up such an indispensable part 
of Mclnturff's identity as an architect that he 
refers to it as the third of his four "educations ." 

field work 
The first of these, he says, was his formal training 
at Maryland. (He knew in the eighth grade he 
wanted to be an architect; as a child, he and his 
family lived in a suburban Washington, D.C. , 

residential architect I mar c h 2003 

Local farm buildings inspired the 
playfu l forms of this Laurel Mills, 

house designed by Va., house (2002). 
local Modernist 
Charles Goodman.) While in college, he spent a 
summer building at Cosanti, Italian architect 
Paolo Sole1i's experimental complex in 
Scottsdale, Ariz. And a semester under the tute­
lage of visiting professor Moore, which included 
a five-week tour of Europe and Northern Africa, 
cemented his craving for travel. "What I really 
learned from Charles Moore was the living nature 
of architecture, the fact that places are meant to be 
used and experienced," he says. "Architecture was 
sensual for him." 

SpmTed by his time at Cosanti, Mclnturff 
worked as a carpenter for two years after graduat­
ing from Maryland-it was his "second educa­
tion." Like most architects who have actually 
built houses, he can ' t imagine designing the way 
he does now without the practical knowledge he 
gained on construction sites. "Construction is 
really important to us," he says. "We design a lot 
of stuff as it's going up. I know it 's hard on the 
builder, but I do think the act of building is an 
important part of the design process." 

Combine that hands-on knowledge of con­
struction with an architect's natural bent toward 
perfection, and you get a fam that labors over 
tiny details. Builders seem to appreciate it-the 
good ones, anyway. "I love to bu ild 'em," says 
Paul Jeffs, a contractor who's built or remodeled 
about 35 Mclnturff houses . "It's more fun than 
doing the same thing over and over." Washington 
lawyer Lane Heard, whose Chevy Chase, Md. , 
house Mclnturff remodeled in a series of small 
jobs, remembers a certain metal railing along the 
back of his house. "At the very end of the project, 
Mark thought the railing looked wrong," Heard 
says. "He paid to replace it because he wanted it 
to be tight. That's the extraordinary level of com­
mitment we got from him." 

Working as a carpenter also may have given 
Mclnturff a taste for seeing his buildings in three 
dimensions almost as soon as they're down on 
paper. He employs a full-time modelmaker, an 
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Progressive variations on the cottage 
idiom include the Knight Weekend 
House (1989; bottom) in Front Royal, 
Va.; Couch Weekend House (1995; 
below) in Hampshire County, W. Va.; 
and Withers House (1998; below 
center and right) in Accokeek, Md. 

Photos: Julia Heine 
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e/office-compound idea is very important to me." 

almost unheard of luxury for such a small studio. 
From start to finish, a more complicated residen­
tial project might generate seven or eight models: 
a couple of alternatives at the conceptual stage, 
more models as the design is refined, and even 
large-scale ones isolating a single room or detail. 

life's work 
Mclnturff considers his 17-year-old practice his 
ongoing "fourth education." Since he left a 10-year, 
post-carpentry partnership with Washington, D.C., 
architect John Wiebensen in 1985, he's rnn his firm 
out of a small compound just outside the city in 
Bethesda, Md. Three rnn-down cottages originally 
occupied the property, and he joined two of them to 
serve as a residence for himself and his family. The 
third structure, a few yards away from the house, 
evolved into the office of Mclnturff Architects. And 
last year the firm completed work on a second-story, 
office and library addition to an existing garage. 
Organic-looking stone ten-aces and steps interconnect 
the entire Craftsman-style-meets-Modem project, 
whose steep site measures just one acre. "The 
home/office-compound idea is very important to me 
because I work seven days a week," he says. "I like 
having to go outside to get to the office. It puts me in 

a different frame of mind, in a way 
that having the office inside the 
home wouldn't." 

The office 's bucolic setting 
overlooking a bamboo-covered 
ravine likely contributes to the 
firm's remarkably low turnover. 
Architects Steven Lawlor, AIA, 
and Julia Heine have worked with 
Mcinturff for 17 years, and Peter 
Noonan , AIA, is a 12-year 
veteran. They and most of the 
other employees started out as 
Mclnturff's students, another key 
to their loyalty and the collegial 
informality of the office. And 

Elaborate models play 
an integral role in the 
firm 's design process. 
This one shows 
Mclnturff 's home/office 
compound. 

then there 's the opportunity for truly substantive 
work an intentionally small firm offers. 

modern men tal ity 
Finding a design challenge has never been much 
of a problem for Mclnturff-anyone doing 
Modem houses in a historically minded town like 
Washington is already swimming against the cur­
rent. Even so, he may be enjoying his most satis­
fying work to date . Residential commissions, 

Remodeling 
rowhouses has 
made Mcinturff 
an expert in 
dealing with 
small spaces. In 
1991 he turned 
a Washington, 
D.C., basement 
into a kitchen 
and dining 
room. 
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Mcinturff and his staff use color to define interior spaces and relate exteriors to the site . 
At the Armstrong house in Potomac, Md. (1999; left} , the aqua tint of a glass counter 
separates the kitchen and living room. The siding's hues are drawn from the 
surrounding trees. Colored venetian plaster wraps kitchens in Alexandria, Va. (1999; 
above) , and Washington , D.C. (2000; opposite) . 
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"it's very po sible to make a kitchen too big." 

Photos: Julia Heine 

ranging from tight, in-town remodels to beach 
houses in Delaware to weekend homes in 
Virginia horse country, still make up his core 
business . Many of his clients are repeat custom­
ers. He's learned to manipulate difficult sites or 
programs by either breaking up a house into 
pieces or uni ting two structures, as he did with 
his own house. His preference for Modernism 
hasn ' t stopped him from conside1ing context; his 
renovation of a glass box in Washington 's 
Georgetown section pays attention to its site and 
neighbors in the same way his own shingled, 
peaked-roof compound does. 

Like most of their peers, Mclnturff and his 
staff have always j umped at the chance to specify 
furniture and finishes that support their architec­
ture. In 2002 they officially opened an interiors 
division, spearheaded by Heine. Depending on 
the client's budget and tastes, they ' ll furnish proj­
ects with pricey B&B Italia or bargain-basement 
Ikea. Making the money work is a paramount 
concern. One of their most widely published proj­
ects (and winner of residential architect's Project 
of the Year in 2000), a house for an aJt history 
professor in Accokeek, Md. , covered inte1ior 
walls with asphalt shingles-to great fiscal and 
creative effect. 

Because Mclnturff's clients tend to be busy 
professionals with little free time, he designs 
kitchens that enable occupants to socialize while 
preparing meals or cleaning. More often than 
not, kitchens open into family and dining rooms. 
"I like to put all the laJ·ge appliances into one 
wall," Mcinturff says. "And we'll use big islands 
that can also function as social spaces." But vast, 
cafeteria-size kitchens aren ' t for him. "It's very 
possible to make a kitchen too big." Even the 
single commercial kitchen on his resume, a 
display kitchen at the Majestic Cafe in 
Alexand1ia, Va., can be navigated within a few 
steps. Baths, too, seldom receive palatial portions 
of square footage. They don finishes and materi­
als consistent with the rest of the house and 
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contain one focal point 
such as a beautiful sink or 
a luxurious tub. 

In addition to the 
Majestic Cafe, the firm's 
other major commercial 
project is a 250-seat perfor­
mance space on the boards 
for Washington 's irmova­
tive Woolly Mammoth 
Theatre Company. It's a 
major coup for a practice 

Kitchens by Mcinturff Architects 
facilitate entertaining. This one in 
Washington, D.C. (2000), steps 
down into an elegant dining room. 

with no experience in theater design. "I actually 
think that our small size helped us get the job," 
says Heine. 'They knew they'd get a lot of person­
al attention from us." And the firm 's knowledge of 
residential design provides an interesting lens 
through which to view the intimate theater space. 
"If I'm looking at the Woolly Mammoth plan and 
can ' t visualize something, I'll think, okay, it's the 
size of two rowhouses . Then I've got it," Mclnturff 
says. Another project type he'd like to tackle some­
day is a small residential development, which 
would let him design the spaces in between houses 
as well as the houses themselves. 

Being a Modernist in Washington can be 
frustrating. "Only a few brave souls are willing 
to do it," says Frank Schlesinger, FAIA, a friend 
of Mclnturff's and another courageous 
Modernist in D.C. "Most others in town just 
throw up their hands." But the very constraints 
the area imposes- stringent design review 
boards, limited market demand, and hog-tying 
historical context-may have helped propel 
Mcinturff to success. He 's had no choice but to 
make his projects work within this traditional 
setting-otherwise, they 'd never get built. And 
he's had no choice but to treat his clients like gold, 
because local patrons of Modernism are few and 
far between. He produces Modern architecture 
because that's what he believes in. "History is 
wonderful," he says. "But the contemporaJ)' life 
we live works with contemporaJ·y architecture." ra 
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innovations. 
Eagle is proud to introduce five 
significant new ideas that can 
help your homes stand out. 

Two advanced blind systems. 
Eagles between-insulated-glass blinds for doors 
and rectangular auxiliary 
windows are securely 
sealed in a dust-free 
environment between 
the insulated glass panels. 
The blinds never need 
cleaning, and tilt, raise 
and lower with one cord. 
Our new System 3 blinds are mounted to an 
extruded panel on the sash for a triple-glazed 
casement, awning or auxiliary window. 

New generation casement hardware. 
These new concealed, 
sequential casement locks 
have a slim profile and an 
easy-to-operate lever. Plus, 
we furnish a tempora1y 

locking lever and operator 
handle for use during construction 

to reduce JObsite damage. 

Simple tilt-to-d ean mechanism. 
You've never seen an easier 

tilt-to-clean system than our 
new E-Tilt. Simply tum both 
levers, and the mechanism 

• releases. After cleaning, just 
push back into place with 

one hand. E-Tilt also features 
dual locks and a concealed 

mechanism for security 
and an uncluttered appearance. 

50 exterior colors 
at no extra cost. 
Make your homes really stand 
out by matching the siding 
or trim or provide a dramatic 
contrast. Add perceived value 

~ at no extra cost. 

W. 
EAl:iLE - ·-

In today's market, you need 
a window and door company 

that moves at the speed 
of your customers. That 's 

Eagle. Give us a call today. 

Giving vision to great ideas'" 

1.800.4533633 
Or vi.sit us at wwweaglewindow.com 

Circle no. 71 
© 2003 Eagle Window & Door, Inc. 



Residential Construction Solutions 
• On line resource for news, events, industry 

links, and top sel ling concrete home designs 

• Quick and convenient pu rchasing of 
state-of-the-art literature 

Expert Technical Information 
• Construction and design manuals covering 

ICF essentials 

• Easy to read Tech Briefs summariz ing 
current research fi nd ings 

Marketing Support 
• Media re lations kit wi th ideas and templates 

for concrete home ad campaigns 

• Graphics and brochures for effective 
presentations and promotion 

WWW . .dli£f 
con rete 

homes 
.com 

1.888.333.4840 

PORTLAND CEMENT ASSOCIATION 
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Is the air in your house 
making you sick? 
Breathe easier with. 

Fantech's Whole House 
HEPA Filtration System 
As home construction improves, pollutants which once escaped through 
cracks around doors and windows are now trapped inside your home. 
Keep your family safe at home with Fantech's Whole House HEPA 
Filtration Unit. A powerful German-engineered fan motor directs air 
through a series of three filters then delivers clean, healthy air back into 
your entire home. Ideal for houses up to 3600 sq. ft. 
Easily installs on a forced ai r furnace or air handlei: Can also be used 
as an independent system mounted in attic, crawl space or closet. 

- Fantech -=--
For more information contact us at: 
1-800-747-1762 
web: www.fantech.net • e-mail: info@fantech.net 
1712 Northgate Blvd., Sarasota, FL 34234 
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True Certified HEPA 

99.97% 
pffective 

At removing particles 
down to 0.3 microns 
and larger including 

•Pollen 
• Mold Spores 
• Cooking Odors 
•Smoke 
• Allergens 

Now you can find all 
the product information 

you need instantly. 

Search. Find. Compare. 

You'll find everything 
from product descriptions, 

diagrams, and 
dimensions to installation 

instructions and 
supplier locators. 

Best of all, It's FREE! 

ebuild 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS TM 



SUPERIOR 
AIR HOLDOUT 

OUTSTANDING 
ULTRAVIOLET 

PERFORMANCE 

OPTIMAL 
MOISTURE VAPOR 

TRANSMISSION 

BEST CHOICE FOR 
TEAR STRENGTH 

EXCEPTIONAL 
WATER 

HOLDOUT 

ENHANCED 
/ SURFACTANT 

/ RESISTANCE 

NEW TYPAR HOUSEWRAP. 
LOOKS DIFFERENT. PERFORMS BETTER. 

Take a closer look at new Typar House Wrap and you'll know why it's 

the best performing housewrap-guaranteed . When you examine and 

compare performance features, you'll see new Typar HouseWrap simply 
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kitchens and baths shine brightly 
in these open-plan houses . 

• 

a house undivided 

To celebrate a 220-
year-old barn frame, 
architects Tom Hut and 
Jane Sachs built a 2x6 
wood-frame house 
around the antique 
structure. 
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Jay Chiat was a client who knew just what he wanted-and how to get it. 
After all, he was the legendary advertising genius who brought America the 
Energizer Bunny and launched the annual Super Bowl ad frenzy with the 
" 1984" Apple computer commercial. In the case of his new custom home on 
the east end of Long Island, he wanted a barn-like structure sheltering wide­
open spaces. 

Just two years before his death in April 2002, Chiat commissioned architects 
Hut Sachs Studio of New York City to make it happen on 1.5 acres of Atlantic 
beachfront. He turned to the firm because of its success planning the 25 ,000-
square-foot, open-plan offices of his Internet ad agency, ScreamingMedia. 

Recalls architect Tom Hut, FAIA: "He said, 'I just want a simple house. Find 
a barn and build around it.' " And so, Hut found Chiat his barn : a 220-year-old 
salvaged frame from Vermont. The Cornwall-style structure is composed of 10-
by-10-foot king posts holding up the ridge beam, which is an impressive 45-
foot-long tree trunk. The frame 's rafters are trees as well, flattened on top to 
receive the roof sheathing. The skeleton was shipped dismantled (each timber 
restored, cleaned, and numbered) and reassembled and erected on site. 

"A lot of these barns transform themselves into suburban housing,'' Hut 
explains. "Instead, we tried to emphasize the barn-like nature of the frame." To 
do that, he and partner Jane Sachs, FAIA, built a 2x6 wood-frame house around 
the barn, with 2x 10 rafters and wood joist floors to insulate it from the ele­
ments. The windows, building insulation, and cedar siding are all part of the 
outer shell , leaving the barn exposed on the interior. The resu lt is an open, loft­
like space that contains the living room, dining room, and kitchen . 

The architects added straightforward interior finishes-American cherry 
floors , maple paneling, and aluminum window frames-to a muted color 
scheme to create a subtle backdrop for the client's eclectic collection of art and 
furniture . Glazed, industrial lOx 10 roll-up garage doors on either side of the 
house connect indoors and outdoors , allowing light, air, and party guests to 
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flow effortlessly between the two. 
The kitchen occupies the east side of the house, 

where a curtain wall ushers in morning light. 
Stainless steel appliances, Carrara marble counter­
tops, and striated silver laminate cabinets give the 
space a vibrant, active feel. As with the overall 
design of the house, details take their cues from the 
barn. Hut and Sachs scaled counters and cabinets to 
the recycled frame, which dictated both heights and 
lengths. The timbers also determined the locations 
and sizes of window openings. 

The barn 's high ceiling and exposed structure 
compl icated the kitchen's lighting plan . To avoid the 
dangling pendulum effect, the architects speced 
track mounted on lower beams for overall illumina­
tion and used desk lamps for task lighting. "In a 
way, that was an ad hoc solution, but it gave a great 

Stainless steel appliances, 
Carrara marble counter­
tops and striated silver 
laminate cabinets give the 
kitchen a vibrant, active 
feel. The frame dictated 
windows openings and 
cabinet heights. 

Photos: John Umberger!Trends Publishing International feel to the kitchen," Hut explains. "It was unlike 

"the franu alloH l 

be tve11 JJU n co 

and in.terpretii f: 

He added bl< aus 

such a ,sin ng <Ju 

by itse?f.'' 
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anything I've ever done. It gave a nice scale to a big space, bringing it down to 
the right place." 

A skyscraping vent hood didn ' t fit the aesthetic either. Hut and Sachs didn ' t 
want to disrupt the openness of the kitchen, and height was an issue for proper 
drafting. Instead, they ran a downdraft through the basement. More serious 
grilling is done outside. "There really was no challenge to overcome with this 
project," Hut insists. "The client wanted it all open. He wanted to live with the 
clatter of dishes when entertaining. We didn't have to deal with where to place 
the caterers because he didn't care." 

The master suite and guest quarters are contained in a wing grafted onto the 
barn volume. The architects angled the two-story building for ocean views and 
privacy from neighbors. Guests are on the first level; the master suite grabs the 
second story, a roof deck, and, of course, the best views. In keeping with the 
open-plan edict, the master bedroom and bath are only minimally separated 
from each other. A combination headboard and storage cabinet traces the divi­
sion while allowing natural light to channel through. 

In the bathroom, walls clad in ocean-hued granite, counters topped by the 
same Carrara marble used in the ki tchen, and teak millwork make the room 
seem lush and expansive. Instead of double vanities and a separate shower, the 
sink is one long trough and the shower is exposed. And the two share a bar of 
soap through a peephole in their common wall. "The client didn't need an 
enclosed shower, so we chose to use that to our advantage," says Hut. "Even in 
the bath, it was all about the open landscape." 

The house's transparency makes the design work, according to Hut. "It doesn ' t 
feel like you 're in a barn, but you get a sense of its style," he explains. "The 
frame allowed us to be even more contemporary and interpretive with what we 
added because it had such a strong character by itself."-melissa warden 
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The bath , like the 
rest of the house, 
has an open plan 
with no doors. An 
exposed shower 
becomes the 
centerpiece of 
the room. 

Carrara marble covers 
the counters and walls 
of the master bath. A 

project: 
Chi at residence, Long Island, N. Y. 

architect: 
Hut Sachs Studio, New York C ity 

structural engineer: 

Gilsanz Murray Steficek, New York City 

contractor: 

C.S. Hildreth , Inc., Bridgehampton, N.Y. 

project size: 
4,500 square fee t 

cost: 
Withheld 

www. r es i d e nti a larch i t e ct . com 65 



light fantastic 

breathing lessons 

{Above) Architect 
Robert Gurney 
designed a sliding 
mahogany-and-glass 
screen that conceals 
kitchen clutter but 
allows light through. 
(Right) The perforat­
ed metal bridge in 
the entry corridor 
ceiling is another 
light trick. On the 
second story, the 
bridge spans a hall­
way lit directly with a 
skylight. 
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Row houses everywhere have the same dreary 
problems: narrow, boxy volumes stacked three sto­
ries high and little light to speak of. And when 
they're located in a historic part of town, strict reg­
ulations make it harder for a redesign to overcome 
those conditions. No doubt that's why the owner of 
this Georgetown dwelling, buil t in 1910, called 
Robert Gurney, FAIA, to the rescue. Gurney, who's 
renovated a fair share of such houses, knows how 
to use cuts, slashes, skylights, perforations, pass­
throughs, and sculptural walls- whatever it takes 
to help a row house breathe. 

Gurney often lights his houses with exterior 
walls of gridded glass and polycarbonate, and he 
might have gone that route here. But local regula­
tions dictated that the street facade remain intact 
and allowed only minor changes to the rear. He did 
what he could, raising the height of two door open­
ings on the first floor and increasing the height and 
width of a second-story window. Inside, the struc­
ture was gutted and rebuilt. 

The client, a single woman who lives infonnally, 
wanted her kitchen to be in the center of things. 
She cooks a lot, so she needed a good working 
kitchen. And when she cooks, she likes to interact 
with guests. Gurney moved the kitchen out of a 
dogleg at the back of the house and into the middle 
of the first floor, and he relocated the front stair­
well into the dogleg. That simple shift improved 
the prop01tions of the other rooms, with the living 
room-formerly squeezed against the stairwell at 
the front of the house-now occupying a larger 
space in. the back, away from the busy street. The 
dining room fits into the smaller area opposite the 
entry hall. 

In a very small house, there 's little opportunity 
to isolate different living functions. So rather than a room sandwiched between 
two spaces, Gurney conceived the U-shaped kitchen as a piece of furniture in a 
larger scheme. Facing the living room, ash cabinets float free of the ceiling and 
allow light to penetrate the workspace. They're supported by a mahogany refrig­
erator wall and an aluminum cabinet, which opens from the living-room side for 
storage. "If it opened on the kitchen side, the countertop wouldn't have been use­
ful ," Gurney notes. Inside the al uminum piece, floor-to-ceiling shelves store 
items that aren't used every day. 

The kitchen can be partially opened and closed to the dining room with a slid­
ing screen of mahogany and sandblasted glass framed in steel. "If she 's working 
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Because of the 
house's narrow foot­
print, the kitchen was 
treated as a piece of 
furniture in a larger 
scheme. A mahogany 
fin wall del ineates the 
circulation spine. 
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project: 
Georgetown residence, Washington, D.C. 

architect: 
Robert M . Gurney, FAIA 

general contractor: 
M. T. Puskar, Mike Puskar, Alexandria , Ya. 

project size: 
2,250 square feet 

construction cost: 
$ 107 per sq ua.re foot 
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light fantastic 

(Above) In the master 
bath, mahogany 
cabinets and pietra 
verde limestone floor 
and countertop echo 
the rich materials 
used throughout 
the house. (Right) 
A fireplace wall 
abstracts the 
kitchen's mahogany, 
aluminum, and ash. 
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at the sink preparing dinner, she can have a conversa­
tion with the people in the dining room," Gurney says. 
"After dinner, loading the dishwasher, she can slide the 
screen over the sink so guests don 't see the dishes." He 
pinched this side of the peninsula to 28 inches deep to 
save floor space. It's bisected by a mahogany fin wall 
that extends into the dining area, separating it from the 
circulation corridor. 

There's a consistency of materials and proportions in 
this project that make it seem more spacious than the 
dimensions suggest. The kitchen's mahogany, ash, and 
aluminum are carried into the living room, where 
they 're composed as a painterly fireplace wall. "There 
was an opportunity to create something rich from nat­
ural materials ," Gurney says. "We made the fireplace 
itself an art piece, not one you'd hang art on ." Another 
of the architect's trademarks is the use of doors that 
stretch from floor to ceiling in the living room and at 
the entrance to the bedroom. 

"Getting rid of a 7-foot datum line makes the ceiling 
seem higher," he says. Much of the design investment 
in this classic narrow house is in lighting. With only 
two exposures at the east and west ends of the house, a 
vertically layered lighting scheme opens up the middle 
section . Light sifts downward through a top-floor sky­
light in the hallway, 12 inches deep by 15 inches long. 
Gurney got a lot of mileage out of that slot of glass. 
On the left wall of the upstairs corridor, a series of 
mahogany boxes with sandblasted glass punches the 

light into a middle bedroom, while a perforated metal bridge on the corridor 
beneath the skylight sieves light into the living room below. "In addition to it 
being a huge source of light for the living room, the metal bridge makes the 
hallway a lot more interesting," Gurney says. "It has a nice psychological feel 
to it, like you're walking on a bridge." 

Upstairs, the master bathroom was reworked around an existing skylight, 
which now illumjnates the shower. For the most dramatic effect, Gurney 
enclosed the shower with a full-height glass door. The bath 's simple, clean lines 
and rich materials echo those in the rest of the house: floating mahogany cabi­
nets and pietra verde limestone on the floor and countertop. With its simplified 
floor plan and its new play of light and space, the once dark and narrow row 
home is still narrow, but it lives large and comfortably.-chery/ weber 
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light fantastic 

guiding light 

Architect Stephen Kanner 
adapted his house's forms to the 
lot's 8-foot slope. Garage, 
laundry, and bedrooms are at 
street level. Living areas and a 
guest room occupy the ground 
floor, harmonious with outside. 
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John Ellis 

John Ellis 

With its Jong bar shape hugging the north side of the lot, glass walls that double 
as doors , and a serene stair tower that climbs to a view of the ocean, this house 
in the Pacific Palisades is an ode to the sweet life of coastal California. Cross­
ventilated breezes drift through the house, and a large circular window in the 
master bath gazes up to the sky and stars. 

Home to architect Stephen Kanner, FAIA, it shares the neighborhood with sev­
eral Case Study houses by Charles Eames and Richard Neutra. Although they 
were an inspiration, this house was Kanner's opportunity to express his own 
ideas about design and to experiment with materials. The butterfly-shaped sec­
ond story is covered in scratch-coat plaster and sprinkled with raised squares, 
which are concrete reba.r spacers wired to the lath and then plastered over. 
Kanner clad the stair tower, a textural counterpoint, in liquid planes of ice-blue 
glass mosaic tiles. "The plaster represents the roughness of the hills that are 
close by," he says, while the shinunering tiles suggest the sea. 

Kanner and his wife and two daughters had lived in the neighborhood for six 
years before their best friends down the street sold them the property. They tore 
down an existing house and quickly began plotting the new one. Kanner's top 
priority was to site the house to take advantage of natural light and cross-ventila­
tion. He also was interested in blun-ing indoor-outdoor boundaries, so he pushed 
the house to the north side of the east-west-facing lot. The result is that the 60-
foot-by-120-foot property feels much larger from inside the house. "In a conven­
tional house with rooms cut off from view of each other, you don ' t sense the size 
of the property," Kanner says. "But if the house has a lot of glass and you set it 
to one side, you're looking all the way across the property and sense its entire 
width. People are surprised the site is as small as it is." 

The house's playful colors, materials, and shapes are anchored in a rigorous 
floor plan. Built into a slope that drops 8 feet from the street to the backyard, the 
house's second story is at street level. Kanner divided his home into three dis­
crete parts. The long body-the width of a two-car garage and laundry room­
holds the garage and three bedrooms on the second story, and a guestroom and 
kitchen, dining room, and living room on the ground level. A glassy entryway, 
centered on the view of a backyard pine, links the house with a canted stair 
tower that rises to a home office and descends to a sinuous patio. 

Despite the abundance of steel and glass, Kanner has yet to use his air­
conditioning, thanks to the building's design and orientation. The lower floor is 
tucked under the second-story overhang, so the family lives in sheltered, yet inti­
mate, contact with the elements. And to make the most of the see-through walls, 
the floor plan is open, with only a floating bookshelf separating the dining room 
and living room. Likewise, the kitchen's boundaries are delineated by a com­
modious marble countertop and upper cabinets, attached to airy, 9Yi-foot ceilings. 
"As a family, we spend a Jot of time together there," Kanner says. "If we're 
entertaining, the dining room table is just beyond, so there's a dialogue between 
us cooking and the guests at the table." Di1ty pots and plates can be banished 
from view, however, with a PVC mesh scrim installed in the upper cabinetry that 
descends with the touch of a button. 
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High-style means low-tech in 
the master bath, where glass 
tiles and marble coexist with a 
Formica countertop and a 
plywood-and-fiberglass vanity. 
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John Linden 
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An open floor plan 
makes the most of 
see-through walls. 
The floating bookshelf 
divides the living and 
dining areas. 

www.residentialarchitect.com 

-----~ 

John Linden 

John Ellis 

John Linden 

Kanner continued his light studies upstairs , 
where the bedroom closets stop 18 inches short of 
the ceiling. Clerestory windows above the closets 
transfer light from the exterior, through the hall­
way, and into the bedroom. "The rooms feel bigger 
because the ceilings continue," Kanner says. A 
large window overlooks the two-story living room. 
"We have it for acoustical control ," he says, "but it 
creates a glass cube from the perspective of the 
master bedroom." The thoroughly modern spaces 
a.re assembled with sensuous materials. Deep blue 
terrazzo on the entryway floor, glass mosaic tiles 
on the fireplace wall and on the wainscoting in the 
bath.rooms, and marble in the kitchen and master 
bath add touches of glamour. Elsewhere, Kanner 
relied on inexpensive materials to offset the house's 
structural costs . The living room and dining room 
floors are the basic concrete structural slab, pol­
ished and left alone. "It made sense because we 
poured a slab on the terrace, so it became a contin­
uous material ," Kanner says. 

And the cabinets in the kitchen and bath.rooms 
prove that design can be distinctive without break­
ing the budget. They're made of MDF plywood. 
The doors are cut from 4-foot-by-8-foot sheets of 
corrugated fiberglass and mounted on tracks and 
glides. "It's really low-tech," Kanner says. "All it 
took was finishing the material with a clear lacquer 
or a combination of different colors of lacquer-a 
lot cheaper than veneering with oak or cherry or 
maple." Drilling holes and inserting rings for fin­
ger-pulls did away with the need for expensive 
hardware. 

Themes of space, sunlight, and watery weight­
lessness penneate the house. In the bath.rooms, 
Formica tops with apple plywood edges float above base cabinets, conveying the 
shape of the bowl. In the master bath, a wall composition of overlapping circular 
mirrors blends with the round wi ndows. A small porthole above the tub provides 
a leafy view, while a larger window opens for ventilation. The po11holes bubble 
up elsewhere: In the stair tower, one frames the patio's water sculpture; another 
one on the landing orients visitors to the street. "The irony is that we won't be 
doing any more circular windows in our office," Kanner says. "We've been 
stereotyped for doing that." But that's the beauty of an architect 's own project. It 
offers a chance to play with new ideas, and put others to rest.-cheryl weber 
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In outfitting the kitchen, 
Kanner chose statuary 
marble for countertops. 
Cabinets, like those in 
the bathrooms, are 
fashioned from MDF 
plywood and lacquered 
sheets of corrugated 
fiberglass. 
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project: 
511 House, Pac ific Pa li sades, Calif. 

architect: 
Kanner Architects, Los Angeles 

general contractor: 
Withheld 

project size: 
3,200 square feet 

construction cost: 
$200 per square foot 
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doctor spec 

gray matters 
the latest decorative concretes are more than a chip off the old block. 

by nigel f. maynard 

nee upon a time, 
concrete was like 
your unkempt child-

hood neighbor who had 
braces, a buzz cut, and thick 
glasses. But like your 
friend, who now flashes a 
winning smile and wears 
Brioni suits, concrete has 
blossomed into a snazzy 
trendsetter, a sophisticated 
spec for almost any project. 

A mainstay of building 
construction for eons, until 
recent years the product's 
drab gray mien was consid­
ered too cold for all but the 
most esoteric decorative pur­
poses. But as with indusui al­
looking stainless steel appli­
ances, now widely accepted 

David 0. Marlow/Buddy Rhodes Studio 

A waterproof product, 
concrete is equally at 
home in this bath by 
Michael Fuller Architects. 

by the main­
stream and 
newly tailored 
for residential 
use, concrete 
has been rein­
vented and re­
engineered for 
the home. Some 
of its deficien­
cies have been 
tamed, and a 
great deal more 
art has devel­
oped within the 
craft. 

Concrete floors--colored 
and stained, scored and 
inlaid-were the fast decora­
tive use to catch on. Pacific 
Coast architects led the way, 

employing concrete floors 
both inside and immediately 
outside the house to rein­
force a connection between 
interior and exterior space. 
Now, other temperate areas 
of the country rely on the 
same visual trick. In fash­
ion-forward jobs, concrete 
moves off the floor to fire­
place sunounds and even 
cast-in-place interior walls. 

k itchen 
chameleon 
Still, the most frequent inte­
rior spec for decorative con­
crete is in the kitchen and 
bath. Colored with a wide 
variety of pigments, concrete 
offers a vast palette and an 
inspiringly blank slate. 
That's why architect Michael 
Baushke uses it in so many 
of his projects. A principal at 
Apparatus Architecture in 
San Francisco, Baushke and 
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Concrete 
countertops, 
such as this 
one by 
architect Ken 
Ruppel and 
Buddy Rhodes 
Studio, offer 
colors no 
natural stone 
can match. 

SharonRisedorph/Buddy Rhodes Studio 

his partner Stuart Hills spec 
it for countertops, sinks, 
drain boards, islands, bars, 
and many other applications. 

"Stone is one of the best 
products to use in a 
kitchen," Baushke admits. 
"But finished concrete goes 
one step further. You can 
play with thickness and 
edges because it's more 
versatile. It has the same 
characteristics as stone, but 
you get more options." 

Architect Marc Toma first 
happened upon concrete 
many years ago when an 
intrepid client brought the 
material to him. "The client 
had an affinity for new mate­
rials and was very much 
interested in it," says Toma, 
a principal of Burks Toma 
Architects in Berkeley, Calif. 
"We investigated its benefits 
and found great things." 
Toma has since been bowled 

over by the material's inten­
sity, the way it absorbs col­
ors and reflects light. "It is 
very luminescent," he says. 
"It ages well, and it has a 
hefty look that says quality." 

Architect Dick Clark is 
another concrete fan. "It's 
easy to clean, long lasting, 
and as durable as granite," 
says the principal of Dick 
Clark Architecture in 
Austin, Texas. And when he 
specs the material for coun­
tertops, he sees fresh canvas 
for creativity: "We put in 
granite dust to give the sur­
face a nice sparkle," he 
explains. "We also put in 
broken bottles. I like things 
that I can grind down." 

casting call 
Starting at about $100 per 
square foot, concrete can 
either be cast in place or pre-

continued on page 76 
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doctor spec 

Fabricators such as Cheng Design 
and Soupcan can add drainboards, 
glass inserts, or broken bottles to cre­
ate a one-of-a-kind look. 

Another top 
fabricator is 
Cheng Design in 
Berkeley, Calif. 
The firm, led by 
renowned 
kitchen and inte­
rior designer Fu 
Tung Cheng, 

Courtesy Cheng Design Courtesy Soupcan 

has developed a 
concrete product 
called Geocrete. 

nerable to staining. All fab ­
ricators initially apply an 
FDA-approved penetrating 
wax, but periodic resealing 
is required to maintain gen­
eral stain resistance. How­
ever, even when properly 
sealed, the surface remains 
susceptible to highly acidic 
liquids such as red wine, 
lemon juice, and vinegar. 

Soupcan's Jerry Santora 
claims his company has 
made some progress in 
addressing concrete's defi­
ciencies with a number of 
speciali zed surfaces. "We 
offer a range of finishes, 
from a low-sheen high-heat 
resistant surface to a sur­
face that resists scratching." 
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cast at the fabricator's work­
shop. Because a good finish 
requires many hours of 
grinding, sanding, pobshing, 
and sealing, most expe1ts say 
precast is the way to go. 

"The problem with cast 
in place is that you need 
the workers in your kitchen 
for days," says Susan 
Andrews, marketing man­
ager for San Francisco­
based Buddy Rhodes Stu­
dio, a leading practitioner 
of the concrete craft. Not 
only can on-site fabricators 
cause a traffic jam with 
other installers (and clients 
if it's a renovation), site 
work is almost always 
more expensive. 

"Cast in place is also a 
messy procedure," says Ryan 
M. Mait in, new projects 
manager at Oakland, Calif.­
based Concreteworks Studio. 
"What you see is what you 
get, and you often get a side­
walk look." Andrews con­
curs, "It really makes sense 
to do it in the studio." 

counter 
intel ligence 
As with any artisan , finding 
and selecting a concrete fab­
ricator is tough, but there 
ai·e some sobd track records 
within the young medium. 
The aforementioned Buddy 

Rhodes Studio is known for 
producing meticulous 
indoor and outdoor concrete 
tiles, precast counters, sinks, 
tubs, sun-ounds, and many 
other architectural elements. 
Their product line is 
entirely handmade and 
colored, and Andrews says 
the studio is always work­
ing on new colors to keep 
the palette fresh. 

Mark Rogero, who was 
trained as an ai·chitect, 
founded Concreteworks 
Studio in 1991 and is the 
primary developer of all its 
products. Using a light­
weight cement-based com­
posite, the firm designs, 
fabricates , and hand 
finishes tiles, stair treads, 
whirlpools, furniture, fire­
places, and more. But 
countertops still account 
for about 85 percent of his 
business , Martin says. 

Chicago-based Soupcan 
used to make all types of 
countertops , but concrete 
counters now account for 
about 75 percent of its 
work, says president Jerry 
Santora. The company 's 
line includes precast coun­
tertops in 16 natural, unpig­
mented base tones and 11 
pigmented colors, but 
numerous custom color 
combinations are available. 
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The material has a honed­
looking surface that, unlike 
other concrete products , is 
not achieved through pol­
ishing or buffing. The 
countertops very nearly 
come out of the mold look­
ing the way they do, the 
company says. Eight stan­
dard colors are available. 

higher edu cat ion 
Concrete has come a long 
way since it was first 
speced in cutting-edge 
houses about a decade ago 
(early applications in Eich­
ler and Wright houses 
notwithstanding) . Its sec­
ond act has raised it to a 
whole new level of crafts­
manship and beauty. Yet it 
retains some of its original 
flaws , or characteristics­
depending on how you and 
your clients look at it. 
Hairline cracks still can 
develop, despite what some 
fabricators claim. It also 
can be scratched, and hot 
pans will scorch the sur­
face . But for architects 
such as Dick Clark, these 
imperfections factor in the 
appeal and charm of con­
crete. ''The cracks are part 
of the beauty of the prod­
uct," he says. 

Because it's somewhat 
porous, the material is vul-

Another consideration 
when choosing concrete is 
its heft. Most high quality 
base cabinets should carry 
the load adequately, but be 
cautious of cantilevering 
and other less supportive 
installations, Clark advises . 
You'll likely see severe 
cracking if the support is 
inadequate. Like any other 
custom product, concrete's 
quality is entirely depend­
ent on the skills of the 
craftsperson. Experience is 
key here. Ask for refer­
ences, request samples of 
work, and check to see that 
the company has a long list 
of successful projects. 

Concrete might not be 
for everyone, but its looks , 
versatility, and durability 
make it a solid spec. "Its 
color and texture are differ­
ent from stone and tile," 
says Marc Toma. " With a 
little planning, it will seam­
lessly adapt to its surround­
ing and will match any 
client." 
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attach base strip roll screen into base strip snap cap onto base 

In fact, thanks to our patented Screen T ight"' Porch Screening System, screening a 

porch has never been faster or easier. No more rusty nails, latticework, stap les, 

saggy screens, painting and difficult repairs. Instead, Screen Tight combines the 

proven method of spline screening w ith the low maintenance features of vinyl, 

result ing in a clean appearance and a tighter screen. To see how simple it is, ca ll 

1.800.768.7325 and we' ll get a sample of our system into your hands. Or visit 

www.screentight.com for more information. 

Circle no. 265 
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product picks from the pros . 

ben trogdon 
architects 

big slate 
When a project calls for slate flooring , Trogdon uses Midnight Black and 

Silvergrey products from American Slate Co. Fabricated in sizable 24-

inch-square tiles and 3-by-6 112-foot slabs, the products allow the architect 

to work on a grand scale. "The material is a good value," he explains. 

"Costs per square foot for other natural stone products are higher." Best 

of all, he adds, the company always has the material he's looking for in 

stock. American Slate Co., 800.553.5611 ; www.americanslate.com. 

pleasantly stout 
When Trogdon needs high quality windows 
and doors , he specs them from Quantum. 
"The detail of design is very simple and yet 
technically resolved at the same time," he 
says. "The window members are stout and 
fabricated to withstand the test of time." All 
products are custom made from clear, verti ­
cal grain Douglas fir and insulating glass. 
Windows are available with true divided 
lights and various glazing options; doors 
come in a variety of styles and sizes. 
Quantum Windows & Doors, 800.287 .6650; 
www.quantumwindows.com. 

www.r e s i dent i alarch i tect .co m 

ben trogdon , aia 
seattle 

bruck stops here 
Trogdon is a fan of Bruck Lighting 
because "it has advanced the idea of 
traditional 'track' lighting and taken it to 
a very delicate and beautiful sculptural 
expression." The company manufactures 
lighting systems (with an emphasis on 
low-voltage sources) in track and cable 
versions and with interchangeable fix­
tures . Though a bit pricey, the products 
"can be used sparingly to produce 
dramatic lighting in conjunction with 
more traditional forms of lighting," 
Trogdon says. Bruck Lighting Systems, 
714.424.0500; www.brucklighting.com. 

-nigel f maynard 
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Fine Antique Style 
Plumbing 

Introducing Our Newest Products 

#48 Tower Drain 
#710 Console Sink 

#901 Porcelain Pullchain Toilet 

Our Complete Catalog 
Available On-line 

www.sunrisespecialty.com 
or Call (800) 444-4280 

Circle no. 66 



new material 

piping-hot products for your next project. 

disappearing act 
The handmade Magic Square comes in either 

granite or travertine marble with a stainless steel 

bottom pan. A mosaic tray fi ts atop the stainless 

pan to conceal the drain mechanism. The 18-inch-

square sink measures 6 inches deep; the trays are 

stocked in two types of tumbled marble and two 

Venetian glass mosaic patterns. Custom tray 

configurations also are available. Linkasink, 

866.395.8377; www.linkasink.com. 

80 www. r es identialarchitect.com 
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art house 
Offered by the Italian manufacturer Mill-Due, the Clio collection of 

bathroom furnishings is part of a puzzle of high-style products that 

can be r ssembled to create or enhance modern spaces. The line 

includes: Ekotek sinks and vanity surfaces made from resin and 
I 

aluminum; shelving with built-in lighting; movable mirrors; 

hide-away towel racks; and countertops in marble, slate, or 23 glass 

colors. The line is imported by DOMA Interiors + Design in West 

Hollywood, Calif. Mill-Due, 310.360.9858; www.doma-usa.com. 

clean machine 
This Eurotech dishwasher offers a 
wealth of options, but at $749, the 
manufacturer says it costs less than 
other products with similar features . 
Available in the United States for the 
first time through AM Appliance 
Group in Richardson, Texas, the Italian 
dishwasher has seven wash programs 
and dries by pulling moist air out of 
the stainless steel tub. Top and bottom 
rack loads can be washed separately, 
and a one- to 16-hour delayed-start 
function allows homeowners to run the 
machine whenever they want. It's 
available in white, black, and graphite. 
Eurotech, 972.644.8595; 
www.eurotechappliances.com. 

-nigel f maynard 
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IT'S THEIR ROOF. BUT IT'S YOUR REPUTATION. 

If your perception of laminated shingles is dull, flat and boring, it's time you considered Elk. We have 
the looks, profiles and colors that open up entirely new design possibilities for steep-slope applications. 
You'll appreciate the natural nuances in our Prestique® High Definition® shingles. Or the deep shadows 
created by the slate-like look of our Capstone® shingles. And our Gallery Collection, designed with 
internationally-acclaimed ::utist Bart Forbes, offers distinctive coloration not seen in other shingles. 

For a free specifier kit complete with samples and more information, call 800.354. 7732. Or visit us at 
www.elkcorp.com. ™ 

Circle no. 294 

ELK 
The Premium Choice· 
www.clkcorp.com 

©2002, Elk Premium Building Products, Inc. All trademarks,®, are regisrercd trademarks of Elk Premium Building Produces, Inc., an ElkCorp 
company. All trademarks, no , are crademarks pending regisrrarioo of Elk Premium Building Produces, Inc. FOR THE FIFTH YEAR 
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off the shelf 

surf ace appeal 
these new solid surfaces put the fun back in functional. 

material goods 
The patented process for creating Imago 

encapsulates fabrics in a high-performance 

resin, resulting in the look of patterned glass. 

The scratch- and fingerprint-resistant resin is 

lighter than glass, however, and can be custom 

installed using woodworking tools. The surface 

also can be bent and formed under moderate 

heat. Different fabrics are available in numer-

ous effects, including metallics, pastels, and 

bold geometrics. Knol!Textiles, 800.343.5665; 

www.knoll.com. 

82 www.residentialarchitect . com 

clear choice 
The Glass Series brings translucence to Avonite's 
group of solid surfaces, with opalescent tints such as 
cobalt, sky, antique, and frosted glass. Backlighting 
countertops or backsplashes make the material glow. 
The nonporous surface resists staining and is easily 
fabricated into different shapes or treatments, says the 
company. This series, like other Avonite products, 
comes with a 10-year warranty. Avonite, 
800.428.6648; www.avonite.com. 

pandamonium 
Four radical shades usher the Bamboo high­
pressure laminate collection into the 21st 
century. Extreme green, red dragon, electric 
yellow, and Xanadu blue morph the natural 
grain of bamboo into vibrant waves of color. 
The patented "Armored Protection Surface" 
comes standard on the Bamboo collection and, 
says the company, provides a lasting gloss 
finish that resists scuffing and abrasions. 
Nevamar, 800.638.4380; www.nevamar.com. 
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Finally! 
of ·d WI e pl 
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. ank s·d· 

a1nten • •ng 
a nee-free. 

Introducing Cra a dTM . . ne oar Double 7 SOLID c 
The_ siding your homeowners have been asking for-wide, 
maintenance-free for the life of their home. CraneBoard 

course panel, with its rigid SOLID CORE'" backing, pr 
wider coverage. for you, that means straighter, almost se 
that go up faster and easier. For yOur homeowner, it's"" 
beauty that they'll never, ever have to point. Beauty and 

guaranteed for a lifetime - maintenance-fr••· 



off the shelf 

furniture fetish 
The Metals collection 

comprises five pieces of 
bath furniture produced 

from solid surfacing and 
combined with metals or 

woods. The Java vanity 
shown here comes in two 

wood finishes, and its 
polyester-acrylic shelves 

are available in more than 
30 solid, matrix, or granite 

colors. The Vascello 
Collection vessel !av 

completes the dramatic 
look. All Transolid sinks 

and vanity tops are 
warrantied for life. 

Transolid, 800.766.2452; 
www.transolid.com. 

hard core 

" 
~ . ~ . ' ~ ~ . . . . 

Seven new colors boost Silestone's array to more 
than 35 options. Hues range from neutral beiges 
and browns to deep greens, metallic navy, and 
black-gray. Silestone is 93 percent quartz, and its 
low-maintenance, nonporous polished surface 
doesn' t require sealing, the company says. The 
maker also maintains the product is stain- and 
scratch-resistant and is less prone to chipping and 
cracking than other natural stones. Silestone, 
800.291. 1311; www.silestoneusa.com. 

84 for a com prehensive guide to product manufacturers, see our sister company at ebuild.com 

natural selection 
Corian has added six solid surface colors 

to their palette with the 2003 product line, 

each derived from tints found in the natural 

landscape. The new series of acorn , blue 

pebble, delta sand, doeskin , graphic blue, 

and willow brings the company's total 

offerings to more than 110 variations. The 

surface material is a blend of natural 

materials and acrylic polymer. Corian, 

800.4.CORIAN; www.corian.com. 

-shelley d. hutchins 
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TRANSITIONAL STYLING AND A PULL-OUT SPRAY: 

THE LATEST GREAT COMBINATION IN THE KITCHEN. 

~ . :­
~ 
'O 
" 

Wine and cheese. Salt and pepper. 
Style and convenience. Our Saxony™ 

Pull-Out Spray provides another 
------perfect pai ring fo r your kitchen. 

------Our pu ll-out wand and your 
hand go just as well together: 

side-to-side diverter bu tton 
is pos itioned fo r easy reach . 

------------Constructed with an inner wate rway that 
insu lates the wa nd from hot temperatures, 

ensuri ng it is always comfortable to hold. 

-------Our meticulous attention to detail can 
also be found in another great comb ination : 

our matching soap/lotion dispenser. 

·~ 
0 See how Saxony Pull-Out Spray faucets can be a great combination 
~ 
';; "' with your business. Call 1.800.345.DELTA (3358), or visit 
~ ~ deltafaucet.com/sax to set up an appointment or request 
~ ~ more detailed information about model #473 SSSD. 
0 "' ~ i;' 

© l'l. Circle no. 350 i g 
a.u 

Ii " 8 ~ ~ DELTA 5~ 
c "' ,. • 

B e a u t i f u I I y E n g i n e e r e d.™ 
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s pec i a l a dvertis in g sec t io n 

architect's showcase 

• The LE V elevator is the ultimate 

home amenity 

luxury 

convenience 

• Adds to the home's value 
• Accommodates universal design 

• Is flexible with almost 2,000,000 
combinations of features/ options 

•Is a space miser (Fits in a closet, 
no machine room) 

A ThyssenKrupp 
business segment 

company I NDUSTRIES 

80 .82 .9160 ext. 516 
www.dreamelevator.com 

BALUSTRADES 

ASSIC design, 

• MarbleTex"' 
Synthetic Stone Balustrades 

• DuraClassic"' 
Poly/Marble Balustrades 

TIMEL ESS beauty ... , 
• Architectural Urethane™ r 

Polyuretl1ane Balustrades 

• MeltonStone"' 
Cast Stone Balustrades 

www. r es id e nti a l a r c hit ec t. co m 

CAPITAL CRESTINGS 
AMERICA'S LEADING FABRICATOR OF 

ROOF CRESTfNGS 

Architectural Items 
& Decorative Accessories 

i11 lro11, Steel & Aluminum 
for House and Garden 

Stock Designs - Custom Fabrication 
New Construction - Restoration Work 

Roof Crestings - Finials - Snow Guards 
Balconette Window Box Holders 

Mailbox Surrou11ds - Window Guards 
and a whole lot more! 

For in formation and our free illustrated cata logue 
call us toll-free at : 

800-442-IRON/4 766 
or fax us at 570-296-IRON/4 766 

www.capitalcrestings.com 
info@capitalcrestings.com 

Circle no. 402 
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architect's showcase 
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the ear ly american 

OPEN TO THE POSSLBILIT IES 

PO Box 21786 Greensboro , NC 27420 
336/851-5208 Fax 336/85 1-5209 or 888/51 1-5209 

www. bo I ect ion door. com 
Circle no. 405 

Closets are easy to design, simple to 
install. and extremely profitable . 

Order drect by the job .. . 
Orders ship in 24hrs and arrive custom cut ... 

Outstanding Professional Support ... 

Put a closet like fflis one into your next job 
and make some real money in closets ... 

~ For More Information-visit us at www.proclosets.com 
0 orco/1 1-877-BUY-A-PRO 

residential architect I march 2003 

Ventilate All Baths 
with One Quiet Fan 

ALOES ventilation specialists offer multiple solutions to noisy 
and ineffective bathroom fans. Quality remote mounted fans 

provide both quiet and effective exhaust. 
Systems available for 1 to 6 baths. 

• SIMPLE TO INSTALL • ENERGY EFFICIENT 

• COST EFFECTIVE • SUPER QUIET 

ALDES 
THE ART OF VENTILATING 

AMERICAN ALOES VENTILATION CORP. 
4537 Northgate Court 

Sarasota, FL 34234-2124 
lnfo@aldes-us.com • 800-255-7749 

www.americanaldes.com • CWcle no. 406 

Framing curves has never been so easy. Simply 

bend Flex-C Plate by hand to frame everything 

from barrel vaults and curved walls to columns 

and wavy ceilings. Flex-C Plate works great 

with both wood and metal stud applications. 

Call us at 405.715.1799 or visit us at www.flexc.com 

Circle no. 409 
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special advertising section 

architect's showcase 
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ROYAL~RINrnrAN.~NC. 
_, 

• Jobsite delivery 

• Durable and long-lasting 

• For use in both inte rior 
and exterior app lications 

• Wide variety of sizes, 
styles, and finishes 

• Custom orders 

• Engineered and patent­
ed balustrades system is 
easy to install 

Fax: 630.876.3098 
Circle no. 410 

IQlc~-_..,~e · Absolutely Water Tight 
tile • Easy Installation • Non-Skid Surface 

.P~IJ<J~ 
1-800-711-1785 • Fax (256) 287 -0417 

!'Jlt1ciil'"s't®'!?!' Email: lnfo@lockdJy.com • www.lockdry.com 
• #5,816,010 •Meets or Exceeds SBCCI Bulldln Code 

www. r e sidentialarchitect.com 

Now you can find all 
the product information 

you need instantly. 

Search. Find. Compare. 

You'll find everything 
from product descriptions, 

diagrams, and 
dimensions to installation 

instructions and 
supplier locators. 

Best of all , It's FREE! 
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special advertisi ng section 

architect's showcase 

Rachel doesn't 
have MS, but 
she lives with 
it every day. 

Rachel is only 6, but there are 
days when she has to act like a 
grown-up. Her mom has multi­
ple sclerosis, a chronic, disabling 
disease of the central nervous 
system, which means that some­
times even the simplest tasks are 
virtually impossible to do. 

But there is help. We're the 
National MS Society, and we fund 
more MS research, offer more 
services for people with MS, and 
provide more professional edu­
cation programs than any MS 
organization in the world. 

People with MS count on us. 
Can we count on you? For more 
information about MS, or to find 
out how you can help, call us at 
1-800 FIGHT MS, or visit us 
online at nationalmssociety.org . 

• 

N .. \1!0...:At. 
MUl.Ttl'LE SCLEROSIS 
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Authentic 18th CENTURY 
WOODEN BLINDS 

New England Raised 
Panel Shutters 

Operable Louver Shutters 

2688 E. Ponce De Leon Ave 
Decatur, Georgia 30030 

www.shutterblinds.com 

1-800-269-5697 

A Home 
Made Better 

"Your pride of 
workmansh ip added to 
ou r enjoyment of the 
whole process. 

We treasure our timber 
frame. Thank you all for 
making the experience as 
well as our home so 
wo nderfu l." 

Robert Brooks, 
Shaftsbury, VT 

Yennont Timber Frames 
7 Pearl Street, Crnnbridge, NY 12816 

PH: 518-677-8860 
Website: www.vtf.com 

Ci rcle no. 412 
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kitchen & bath 

Jerong Products Inc. 
MA BLE www.jerongmarble.com 

MARBLE HAND 
CARVED 

FIREPLACE MANTELS 
GRANITE PREFABRICATED COUNTERTOPS 

96" X 25 .5" 11 /2 DOUBLE BULLNOSED 3 SIDES 

$1,350.00 Each 
or $1 ,100 (Purchased in 
quantity of 5 or more) 

MARBLE MACHINE 
CARVED 

FIREPLACE MANTELS 

,"' 1 I 
l 

$550.00 Each 
or $440 (Purchased in 
quantity of 5 or more) 

11/2 DOU BLE 
BULLNOSE 

36" Marble 
Floor Inserts 

~ 
$170 each 

or $125 
(Purchased in 

quanti ty 
of 8 or more) 

STARTING AT $89.00 PER COUNTERTOP 

12" x 12" 
Marble tile 
$1.80 sq. ft. 
or $1.60 sq ft 
(Purchased by 

the pallet) 

12" x 12" 
Granite tile 
$2.50 sq. ft. 
or $2.25 sq. ft 
(Purchased by 

the pal let) 

40" Mosaic 

$275 each 
or$225 

(Purchased in quantity 
of 8 or more) 

Phone (510) 782-2888 • Fax (510) 782-7132 
2460 Radley Court, Hayward, CA 94545 

Circle no. 414 

The Shower Bench Solution 

BETTER-BENCH™ 
An easy to install bench-forming sys­
tem that replaces the complex meth­
ods currently in use. 

This fully independent supporting unit 
can be mounted to most vertical sur-
faces quickly and efficiently, saving 
the installer valuable time. What once took two days to complete can now be 
done in about an hour! BETTER-BENCH™ provides design flexibility and is 
ideal for new or retrofit applications. 

Ask about BETTER-TRAY™ 
for the perfect alternative to pre­
finished soap and corner trays! 
For more information or a 
distributor near you, 
call 1-800-382-9653. 
patented 

I~ 
CORPORATION 
P.O. Box 5008 • Nov ato, CA 94948 

Bathroom 
Exhaust Kits 
CFM 
(Continental Fan 
Manufacturing) 
introduces the 
STRONGEST and 
QU IETEST 
method of bath­
room ventilation. 
Remote mounted 
fans allow for a 
stronger, more 
powerful attic 
mounted fan , to 
power one or two 
ce iling mounted 
grill s. This keeps 

i:i:.i::--...-.::iill--:J the noise out of 
the livi ng space and allows for near 
si lent, powerful venti lation. CONTINEN­
TAL Bath Kits are Stronger. Quieter. 
Better. 

www.continentalfan.com 

Continental Fan Manufacturing Inc. 
203 Eggert Rd, Buffalo, NY 14215 
Tel: 1-800-779-4021 
Fax: 1-800-779-4022 

www.innoviscorp.com Circle no. 415 Circle no. 417 
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Finally. 
low-cost 
protection against 
washing machine 
leaks and floods! 

All/fl, inc. 
P.O. Box 1782 
Stanwood, WA 98292 

PHONE 

(360) 629-9269 

Designer inspired 
• new construction 

FAX 

(360) 629-2838 

• older homes 
ORO ER 

1-800-929-9269 
• apartments 
• condominiums 

WEB 

www.floodsaver.com 

... avoiding 
a headache 
is betterT 

hnagine having someone 
to hand hold your client 
through the selection of 
door and cabinet harrf­
ware. 

Point your client, with 
a set of blueprints, to 
our sfiowroom in Bucks 
Couno;, Pennsylvannia, 
and our project managers 
will do just that-for you! 

resident i al architect I march 2003 

ART ---- OF FIRE 

FOR INFORMATION : 

RA1s & W1nus INc. 
23 HACK GREEN ROAD 

POUND RIDGE, NY l 0576 

PHONE: 914-764-5679 
FAX: 914-764-0029 
www.raiswittus.com 

BHK Moderna 
Flooring & 
Ceilings 

BHK Moderna Glueless 
Flooring Systems offer 
beautiful quality flooring 
with a faster, cleaner 
installation. Planks "click" 
securely in place. Easy 
maintenance. Variety of 
colors and 
patterns. BHK flooring 
products suit every taste, 
style and budget. 

BHK Moderna Logo 
Laminate Ceiling Planks 
are easy to install with an 
innovative four sided 
tongue and groove joinery 
system. Elegant styling 
and rich 
colors add beauty to any 
room. Extensive product 
warranties. 

BHK of America 
Customer Service: 
800-663-4176 
www.bhkuniclic.com 
www.bhkmodernaceilings.com 

Circle no. 421 
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specia l ad v e r tising secti o n 

kitchen & bath/computer shop 

SONOMA FORGE 

ww w. re s i d e ntial a rchitect .c om 

WW\XJ.SONOMAFORGE.COM 
800-330-5553 

Put the 2001 
Cost vs. Value Report 

to Work for You 

REM00ELD1G's Cost vs. Value Report compares the estimated 
cost of a professional renovation or other improvement 
with the value it's likely to add to the home. This year's 
study includes cost and value figures fo1 lOpopular remod­
eling projects in 60 markets. 

The complete Cost vs. Value Report, horn the November 

2001 issue of RD40D£UNG, is now availabte as a stand-alone 
16 page booklet. perfect for handouts to your clients. 

Sold in quanti ties of 25, for only SS.CO' per copy, Cost 

vs. Value is an invaluable reference tool for your customl!rs. 
For more information,ortoorder, 

call Heather Osborne at 212-221-9595, ext. 333, 

or go to www.magreprints.com/ Shop.asp. 

l lc"•l•i·l\',x,. l,U .C 

102 Wc:s1 38th Smee, 61h Aoor 
New \Ork. NY 10018 

21:?·22 1·95')5 www.m~greprinu.com 
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More than 100,000 product listings 

Includes detailed product descriptions, 

diagrams, dimensions, installation 

instructions, and supplier locators 

Best of all, 
it's FREE! ebuild 

THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS TM 

www.ebuild.com 
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HELPING HOMEOWNERS BE MORE PRODUCTIVE IS WHAT 
THE FAMILY STUDIO IS ALL ABOUT. 

T he Family Studio is an exciting new concept in home design that combines 

Whirlpool® fabric care products with a multi-functional space, providing a place 

w here homeow ners can make every day more productive. 

A variety of innovative products are available to suit your clients ' fabric care 

needs and their lifestyles . Make the Family Studio a part of your homes and you'll 

have something unique that appeals to homebuyers. Plus you 'll have the potential 
to build more value into every home. 

The Family Studio. Only from W hirlpool Corporation. 
The Inside Advantage."' Call 800-253-3977. 

"I NEVER THOUGHT I COULD GET 

www.insideadvantage. com 

Circle no. 342 

SO MUCH DONE IN A LAUNDRY ROOM. 
UNTIL MY ARCHITECT SHOWED ME 

THE WHIRLPOOL FAMILY STUDIO." 
~ /'/ 
Whirlpool 

·:O.toll'CRATlCH 

© 2003 Whirlpool Corpor!ltion. All rights reserved. ® Registered trademar /T'M trademark of Whirlpool , U.S.A. 



end quote 

splendor in the grass 
peter kerr house, gearhart, ore., 1941 

pietro belluschi, faia 

"i have always felt that in the plethora of choices open to an 
architect, only se(f-discipline, the understanding of physical latvs, 
and synipathy for people's needs and desires would save hini." 

- -pietm belluschi 

Courtesy Oregon Historical Society, OrHi 45430 

t 
en years before he became dean of MIT's School of Architec- _ vertical spruce boards, adding an unfinished tree trunk to support 

ture and Planning, Italian-born architect Pietro Belluschi the front porch's roof. In addition to weathering gracefully, the 

designed a simple beach house on the Oregon coast. The spruce siding mimics the upright appearance of the site's wild 

house's low roof pitch and deep overhangs shield it from the fierce grasses. A narrow floorplan provides ocean views for almost every 

elements of salt, rain, and wind. And its muted street facade protects room in the house. 

the privacy of its residents from the eyes of curious passers-by. The ideas of disciplined, environmentally influenced design pre-

Belluschi wanted to create a low-maintenance house that would sented in the Peter Kerr House served as a forerunner to the widely 

age in marriage with the landscape. So he clad the building in admired regionalism of the Pacific Northwest.-meghan drueding 

96 www. r esi d e n t i a l a r ch i t e c t . com residen t ial a r c hi tect I ma r c h 2 003 



The perfect kitchen should be limited 

by your imagination, not your appliances. 

The complete Viking kitchen. It 's designed to be 

attractive, not just to master chefs, but also to g reat 

architects, designers, and builders. 

Viking products offer renowned perfo rman ce and 

style in a variety of sizes, shapes, and configurations. 

Choose gas, dual fuel, or electri c. Built-in or freestanding. 

Stain less steel or 13 other finishes, with or without brass 

trim. It adds up to a kitchen that makes a statement. 

But exactl y what it shou ld say 

we leave entirely up to you. 

Professional Performance 
for the Home '" 

Viking Ra nge Cor po ration (662) 455-1200 • www.vikingrange.com 

Circle no. 205 
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CERTAINTEED . LEADING IN VALUE SINCE 1904. 

stt"'etch 

Stretch you r imagination with Certa inTeed 's Bui lding Solutions'° Professional Education Courses. They are the ideal way to learn the latest 

advances in the industry while meeting t he continuing education requ irements of AJA, AIBD, ASH!, CS! and NCBDC. Check it out for yourself 

at our continuinged website. 

For information go on-l ine at certainteed.com/continuinged or call 800-233-8990. 
Circle no. 281 

CertainTeed • 
0 2003 CertainTeed Corporation Quality made certain. Satisfaction guaranteed.™ 


