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INDUSTRY CALENDAR OF EVENTS July 2003 

The KitchenAid® slide-in outdoor refrigerator features a 
totally stainless steel interior and shelving for ideal storage 
of foods and beverages; refrigerator installation options 
include single unit or side-by-side, and optional casters are 
availab le for easy movement. 

AMERICAN INSTITUE OF 
BUILDING DESIGN 
53Ro ANNUAL CONVENTION 

I July 16-20 
W Seattle Hotel, 
Seattle, WA 
This event is designed for custom residential 

and light commercial building designers to 
interact in educational sessions, leadership 

meetings, tours and social events. 

For more information call 800-366-2423 or visit 

www.aibd.org. 

Call 

1-800-253-1301 

SOUTHEAST BUl.LDING 
CONFERENCE (SEBC) 

I July24-26 
Orange County Convention Center, 
Orlando, FL 
There's no place like home. And there's no 

place like the Southeast Building Conference 

(SEBC) for building industry professionals. Filled 

with exciting new products, trends, design con­

cepts and much more, the 700+ booth SEBC 

Exposition promises to provide conference­
goers with great ideas and effective networking 

opportunit ies. In addition, over 40 educational 

seminars will put building professionals on the 
leading edge of industry knowledge. Now in its 

25th year, the SEBC is expected to attract over 

10,000 key industry players. 
For more information visit www.sebcshow.com. 
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KitchenAid® brand stainless steel freestanding and built-in 
outdoor icemakers can yield as much as 50 lbs of ice cube~ 
in just 24 hours and can hold up to 28 lbs of ice to keep 
everyone's drinks cool during warm weather entertaining. 

AIA FLORIDA 
2003 ANNUAL CONVENTION 

I July 31-August 3 
Ritz Carlton Hotel, 
Sarasota, FL 

"Living on the Edge, the Future is Now." The 

program for the AIA Florida Annual Conventio 

features a wide array of outstanding educa­

tional and networking opportunities. There is c 

flat rate registration fee that covers all CE serr 

nars for convention registrants. The conventio 
offers better value than ever before. 

For information call 850-222-7590 or visit 
www .aiafla.org. 

KitchenAid® now offers professional-quality, 
stainless steel outdoor appliances including 
freestanding and built-in outdoor gas grilles, slide-in 
refrigerators, freestanding and built-in outdoor bars, 
food serving carts, high-capacity outdoor icemakers 
and an array of complimentary accessories. 

Visit Circle 

www.insideadvantage.com Reader Service #348 



Make it legendary. Make it KitchenAid. 

Step 1: Begin with the stylish Built-In Refrigerator. 
Choose from cobalt blue, classic stainless steel, 
or customize it to match any cabinetry. 

Step 2: Add the Pro Line T M Cooktop wit h grill, griddle or 
both, and pair it with the powerful hood. Choose 
from a range of sizes up to 48 inches. 

Step 3: Prepare yourself for a standing ovation. 

To learn more about the entire KitchenAid ® line, visit KitchenAid.com or call 1.800.253 .3977. 
@Registered trademark/TM trademark/The mixer shape is a trademark of KitchenAid, U.SA @2003. All rights resf~rved. 
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ONE AFT E RNOON 

we sat on the porch, my grandfather and I. 

And talked. I wouldn't have him forever. But 

I had th at afternoon. We talked, not just 

as grandfather and grandson, but as men. 

Simple though it was, it was an afternoon 

that became chiseled into my life. 

BALUSTRADE SYSTEMS PERMAPOST PERMAPORC I 



A I L I NG ARCHITECTURAL COLUMNS PERMACAST COLUMNS 

A porch is a place where 

incredible memories are made. 

The next time you build or 

design one , cons ider the 

complete porch systems by 

HB&G. Take a moment to 

custom design your complete 

porch. Download our autoCAD 

plug-in at hbgcolumns.com 

or ca ll 1.800.264.4HBG . 
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For more details on this kitchen, please visit our website: 
www.crown-point.com 

DREAM 
ON ... 

Everything you need to specify 

Crown Point Cabinetry. 

It's not always easy to make sure 

clients get the cabinetry of their 

(and your) dreams. We work with 

architects directly to make sure it 

happens-creating personalized 

cabinetry solutions of exceptional 

quality Our comprehensive 

Architectural Specification Guide 

has all the details. Ready for the 

perfect kitchen? Give us a call 

and dream on ... 

Architectual Specification Guide 

Period styling. 
Handcrafted to the finest quality. 

153 Charlestown Rd. Claremont, NH 03743 
800-999-4994 Fax: 800-370-1218 
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Kick off those shoes, baby! 

Made from natural ingredients-flax, rosins, jute, limestone, wood 
flour and pigments-Marmoleum is good-natured fun. Warm to the 
touch, allergen-free and totally biodegradable-and available 
in more than 100 cool colors! And did we say comfy? 

Design the floor for any space-living room, bedroom, rec room, 
you name it-and make it yours. 

To see our custom floor show, find your local Marmoleum dealer 
by calling 1-866-MARMOLEUM (627-6653). 

·marmoleum® 
seriously fun floors ... naturally 

www.themarmoleumstore.com 
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Some people just won't take no 

for an answer. The words "can't be 

done" are not in their lexicon. They 

don't want them in yours, either. 

Sound like anyone you design for? 

If so, open their eyes and minds to 

everyth ing Weather Sh ield Windows 

and Doors has to offer. Thanks to 

our FocusEngineering TM process, 

practical ly anything is possib le. 

Want to create a unique look on the 

interior? No problem. Eight wood 

species from Weather Shie ld's Custom 

Wood Interiors Collection® can 

help you create the ideal atmosphere 

for practica lly any room. 

A choice of airspace grilles, perimeter 

grilles, simulated divided lite (SOL) or 

true divided lite (TDL) in a variety of 

patterns and profi les means you don't 

have to limit your design by sett ling 

for inferior stick gri lles, either. 

FocusEngineering is why you can 

specify unique options such as 

TDL muntin bars comprised of two 

different wood species. It's what drives 

us to provide more co lors, sizes, 

styles and configurations than any 

other manufacturer. If you expect 

more from your window brand, 

ca ll 1-800-477-6808 x2749. 

Demand better. Compromise 

nothing. Want more. 

Circle no. 25 

www.weathershield.com/RA 

© 2003 Weather Shield Mfg., Inc 







from the editor 

vacation in place 
what if our primary houses lived like our second homes? 

bys. claire conroy 

ho doesn't love a 
vacation house? 
Lots of windows 

framing beautiful views; 
a diverse and often bold 
palette of mate1ials; and, 
best of all, a relaxed floor 
plan that wastes almost no 
space. Frankly, second 
homes are often more archi­
tecturally successful than 
primary residences. Seems 
a little wrongheaded, no? 
Shouldn't our first homes 
treat us so well? 

Of course, inviting vistas 
are harder to come by in 
city and suburban dwellings, 
but clever materials and 

There are a couple of rea­
sons, I suspect. For one, 
vacation home buyers are 
not as indentured by resale 
conventions (a minimum 
of four bedrooms, three 
baths, please). In fact, many 
imagine themselves retiring 
to that house one day, so 
they 'll risk building their 
dream house no-holds­
barred. Those rooms-for­
resale disappear in favor of 
space they'll really savor. 
Another reason is financial: 
Quite a few clients are 
cashing in equity on their 
first homes to pay for their 
second ones. Having a sub­
stantial down payment in 
hand makes them less vul-

more useable, efficient floor nerable to those narrow-
plans shouldn't be. Why minded comparables that 
are we weighted down by are gospel for mortgage 

-so many superfluous bed- loan officers. 
rooms, bathrooms, and Comparables: They are 
basements? Part of the the devil's appraisal sys-
blame goes to the pervasive tern-because they take 
notion that you must build into account only quantity 
to the value of the lot and of rooms, not quality. Say 
the comparables of the your client wants a two-
area. Most custom home bedroom, two-bath house 
clients choose upscale with one big, hardworking 
neighborhoods. Once room for kitchen, living, 
they've made that commit- dining, office. The house 
ment, the theory goes, they might consume only 2,000 
can't build something weird- square feet, but with its 
er or smaller than the neigh- ---.~ open floor plan, beautiful 
hors' houses. And, voifa, materials, and custom 
they and you are trapped in craftsmanship, it would live 
the dull status quo. like 5,000. Chances are, 

Why does the second however, the bank will 
home dodge this snare? appraise it like the dinky 

residential architect I july 2003 

two-bedroom Cape Cod in 
the same zip code. If your 
clients need heavy leverage 
and favorable interest rates 
to get into the house, this is 
a major problem. Even if 
they can get themselves in, 
they may fret they can't get 
back out if they need to, 
without taking a big finan­
cial hit. It's a huge obstacle 
to putting the middle class 
into interesting housing. 

What we really need is 
a more enlightened banking 
system-one with two sets 
of books for merchant-built 
housing vs. custom homes. 
We need knowledgeable 
appraisers, ones who don't 
just run the neighborhood 
comps and count the num­
ber of bedrooms and bath­
rooms on your plans. On 
the local level, you and 

Mark Robert Halper 

your chapter organizations 
can help by cultivating 
relationships with banks 
and loan officers. On the 
national level, we need the 
clout of AIA National, the 
National Association of 
Home Builders, and the 
National Association of 
Realtors to raise the public 
consciousness of what 
really makes a good house. 
Maybe we wouldn't crave 
a second home so badly 
if our primary residences 
let us vacation in place. ra 

Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect, 
One Thomas Circle, N.W., 

Suite 600, Washington, 
D.C. 20005; or e-mail me: 
cconroy@hanley-wood.com. 

www.residentialarchitect.com 15 



The most custom choices. 

The best warranty. 

The longest history of reliabil ity. 

The easiest decision . 

CUSTOMIZATION + INNOVATION 
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800-343-9007 • Dept.77 INCLINATOR 
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RESIDENTIAL ELEVATORS • WHEELCHAIR LIFTS • DUMBWAITERS v ® 

Now you can find all 
the product information 

you need instantly. 

Search. Find. Compare. 

You'll find everything 
from product descriptions, 

diagrams, and 
dimensions to installation 

instructions and 
supplier locators. 
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ebuild 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS ™ 



Less work and more life. That' s what your customers will get from a Timbe rTech® Deck. 

And they'll owe it all to you . TimberTech Decking outperforms wood and inferior composites 

because it's precision-engineered to have all the beauty of wood without the work. 

So install TimberTech Decking or give fair warning. 

To become an Elite Contractor or for more information on TimberTech Composite Decking, 

visit www.timbertech .com or call 1-800-307-7780. 

~limberlecli 
Less Work. More Life: 
Engineered Decking Systems 

Tongue-And-Groove 2x6 Plank 5/4 Plank Ornamental Railing System IC>" A CranePlaltkt Company 

Colors available: New TimberTech Redwood, Cedar, Grey and Natural . 

Circle no. 230 'D 2003 TimberTech Llmikd. All right:; rc:;crvcd 





letter 
keep those cards, letters, and e-mails coming. 

members only 
his letter is in response 
to one written by 
Daniel A. Neeb, RA, 

published in the May 
issue (page 17), in 

which he plays down the 
importance of the AIA in the 
architectural profession. 

I assume Mr. Neeb is 
enjoying the prestige and 
respect licensed architects 
get in our society, and I won­
der if he atttibutes this to his 
good looks, scintillating per­
sonality, or exquisite design 
capability ... or does the 
American Institute of Archi­
tects get some small credit 
for advancing the profession 
over the past 150 years? 

If Mr. Neeb uses Architec­
tural Graphic Standards-the 
architect's bible-in his prac­
tice, shouldn't he acknowl­
edge the almost exclusive 
role the AIA had in its pro­
duction and in keeping it up­
to-date since its first publica­
tion over 50 years ago? 

I wonder if Mr. Neeb 
uses any contract docu­
ments the AIA has crafted 
over the years to protect 
architects against egregious 
litigious activity-fair and 
balanced documents relied 
on by contractors, building 
owners, engineers, public 
officials, and architects. 

Does he not wonder who 
consistently reviews and lob­
bies for the licensing laws 
that regulate the profession 
of architecture and provide 

residential architect I july 2003 

him with his means of liveli­
hood? Or does he belong 
to some secret society that 
does that? 

The AIA is not perfect; 
it has many shortcomings 
and failures in its long 
history. But no other orga­
nization works as hard and 
as diligently as the AIA 

does for its members. For 
those who use the benefits 
and products the AIA has 
been directly or indirectly 
responsible for, but choose 
not to belong, one word 
applies: Freeloaders. 

I hope Mr. Neeb re­
examines his views on the 
AIA and ends up joining his 
fellow architects in the one 
organization that does look 
out for the architect. 

Marvin J. Carter, FAIA 
Architectural Offices 

Fairfax, Va. 

humble opinion 
am writing to tell you 
how enthusiastic I am 
about your magazine. In 
over 20 years of being in 
the architectural business, 

I have never seen a journal as 
informative and thought-pro­
voking as residential archi­
tect. In particular, "From the 
Editor" is directly on target. 
We have copies of your col­
umn pinned to the walls and 
filed with our mission state­
ment. "Architects' Choice" is 
also copied and placed in a 
binder. Unlike other jour-

nals, you are excellent at 
keeping ego and archi­
babble out of your articles. 

Harvey M. Hine, AJA 

Harvey M. Hine Architects 
Boulder, Colo. 

lighten up 
quick note after 
paging through 
the May resi­
dential architect: 

The 2003 residential archi­
tect Design Awards are 
the best yet. It would be 
nice to profile even more 
creative designs for all of 
us to enjoy. 

Next, a comment on 
your "From the Editor" 
column ("The Dangers of 
Digital Cameras," page 15): 
Though not much can be 
done about poor composi­
tion, the biggest failing of 
digital photographs is the 

writers wanted 

"dull, flat, or obscure light­
ing,'' as you stated. In gener­
al, it is easy to fix such pho­
tos with the editing software 
provided with the cameras. 
People want to see the vi­
brant color and contrast of 
the midday summer sun. So, 
take those dull digital pho­
tographs, call them up in 
the editing software of your 
choice (usually provided 
with the camera), and crank 
up the contrast, crank up the 
brightness, and dial in a bit 
more color saturation. The 
process takes about one 
minute, and the results are 
well worth the time. 

In short, a few extra min­
utes with the editing software 
you probably already own 
may make that digital camera 
a more useful tool. 

Bill Lagna 
by e-mail 

Do you have some thoughts on design that you'd 
like to share with 70,000 quality-conscious residential 
builders? Our sister publication, The Journal of Light 
Construction, is looking for contributors to its month­
ly design department. Articles average 500 to 7 50 
words long and are illustrated with sketches (pre­
ferred) or CAD drawings. Subject matter can vary 
widely, but the department generally takes a "sketch­
book" approach to exploring possible solutions 
to common design problems. For more information, 
including sample columns, check the Web at www. 
jlconline.com/pub/writers, or call Jon Vara at The 
Journal of Light Construction, 802.879.3335, ext. 122. 

www.residentialarchitect . com 19 





From customized casing to a standard double hung, we build windows and doors to your exact 

specifications. Visit www.marvin.com or call 1-800-236-9690 (in Canada, 1-800-263-6161). 

@2002 Marvin Windows and Doors. All rights reserved. ®Registered trademark of Marvin Windows and Doors. 
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home I r on t 
tips and trends from the world of residential design 

house show 
he town of Salem, Mass., gained notoriety for the 1692 in the early 1800s in 

Salem witch trials. But its appeal to architects has more southeastern China. 

to do with craftsmanship than witchcraft. Salem is home The Peabody Essex 

to the just-reopened Peabody Essex Museum, whose acquired the home in 

$125 million, Moshe Safdie-designed transformation 1996 as part of a cul-

interweaves its extensive holdings of Asian, North Amer- tural exchange with China, carefully disassembled it, 

ican, Pacific, and African art with one and shipped it to Salem. Preservation architect John G. 

of the best collections of historic resi- Waite & Associates worked with a team of Chinese 

dential architecture in the country. carpenters and masons to rebuild the house, using the 

Safdie's new wing contains six same post-and-beam, mortise-and-tenon construction 

brick- and sandstone-clad pods that bor- methods its original builders had used. "The great 

Cheng Shouqi 
row design motifs from Salem's many thing about Yin Yu Tang is that it's not a palace; it's not 

First Period, Georgian, and Federal res- an elite structure," says Greg Liakos of the Peabody 

idences. The museum conveniently Essex. "It tells you a lot about everyday Chinese life in 

owns several lovingly restored exam- that time period." 

ples of these housing types, so visitors Safdie also designed the project's master plan; his col-

can trace the contextual relationship of laborators include Kyu Sung Woo, FAIA, who designed 

Cheng Shouqi Safdie's building for themselves. the inte1ior of the museum's Korean mt gallery, and land-

The Peabody Essex has added 
a 200-year-old Chinese house to 
its collection of 24 historic build-

For a vastly different take on tradi- scape architect Michael Van Valkenburgh. One new gal-

ings. The home was sent to the 
Salem, Mass., museum in pieces 
and painstakingly rebuilt using 
ancient construction techniques. 

tional architecture, the museum offers 

tours of its newest possession, Yin Yu 

Tang, a reconstructed house first built 

22 www.residentialarchitect.com 

lery is devoted entirely to architecture and design exhibits. 

For more information on the Peabody Essex, visit 

www.pem.org or call 978.745.9500.--meghan drueding 

residential architect I july 2003 



Peter Vanderwarker 

Peter Vanderwarker 

Courtesy Moshe Safdie and Associates 

Local domestic architecture 
and the shapes of head­
stones in an old Salem 

Anderson & Low graveyard helped inspire 
the forms of the new, 
Safdie-designed galleries. 

residential architect I july 2003 

discreetly green 

Y
ou can't tell by looking, but 
the newly constructed Utah 
House in Kaysville, Utah, 
demonstrates a variety of sus­

tainable building techniques, includ­
ing the use of straw-bale walls, insu­
lating concrete forms (ICFs), and 2x6 
framing. Conceived by Utah 
State University and integrat­
ed into its Botanical Center, 
the 2,500-square-foot, three­
bedroom, fully furnished 
home-and its 700-square­
foot garage-cum-training cen­
ter-is used to instruct archi­
tects, builders, consumers, and 
students about the benefits 

gutters as a rainwater collection sys­
tem, peel-and-stick solar panels, geo­
thermal heat, a water-evaporation cool­
ing system, and water-wise landscap­
ing known as xeriscaping. 

The house opened in June; Hep­
worth is already impressed by respons-

of smart sustainable design. 
Project architect Larry Hep­
worth of Design West Archi­
tects in Logan, Utah, employed 

In addition to sustainable building techniques, Utah 
House incorporates universal design principles, 
proving they too can be unobtrusively included in 
a design-savvy project. 

an energy analysis to determine such 
details as how the ratio of glazing to 
solid wall would affect insulation rat­
ings, and which angles and depths of 
eaves would best control sunlight. 
Other clandestine elements include 

living proof 

t 
his Tucson, Ariz., house, 
designed by McLean, 
Va.- based Devereaux & 
Associates Architects, 
is the first built under a 

nationwide program to create 

es to the project. "I've had seven or 
eight people call and ask how to incor­
porate these ideas into their homes," 
he says. For more information, visit 
www.extension.usu.edu/utahhouse. 
-shelley d. hutchins 

new homes that consume less energy than they produce. The Zero Energy 
Home initiative aims to spin power meters backward by combining active 
renewable energy resources-like solar or wind power-with aggressive ener­
gy-efficiency techniques. Funded by the U.S. Department of Energy through the 
National Renewable Energy Laboratory (NREL), the program consists of four 
teams across the country working to "bring together research in renewable ener­
gy and energy efficiency, while making the technology useful to real people and 
profitable for builders," says Tim Me1rigan at NREL. It 's a goal homeowners 
seem likely to embrace: The Tucson house sold within three weeks. 

To find out more about the program and its team members, go to www. 
eere.energy.gov/buildings/zeroenergy.-s.d.h. 

www.residentialarchitect.com 23 
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To Satisfy Your 
Design Requirements 

STRONG-WALL® 
SHEARWALL 
Garage Portal, First Floor and 
Now Second Floor Walls! 
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• INCREASED LATERAL RESISTANCE 

• QUALITY-CONTROLLED 
MANUFACTURING 
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calendar 
honor awards 
for design 
excellence 
deadline: august 4 
boston society of 
architects/aia 

Projects located 
in Massachusetts 
or designed by 
an architect in 
Massachusetts 

Chuck Choi and completed 
after January 1, 1996, are eligible. Winning projects 
will be published and winners honored at a celebration 
on November 20 in Boston. Shown: the 2002 award­
winning Chilmark Residence on Martha's Vineyard, 
designed by Charles Rose Architects, Cambridge, 
Mass. To enter the competition, call 617.951.1433 or 
visit www.architects.org/design_awards_programs/. 

the incredible elastic chairs 
of samuel gragg 
july 11-october 19 
milwaukee art museum 

View the work of Boston furniture-maker Samuel 
Gragg, who patented the technology for steam­
bending wood in 1808. Within 50 years, his 
technique was widely used by makers of bentwood 
furniture. Call 414.224.3220 for museum hours 
or visit www.mam.org. 

thomas jeckyll: 
architect and 
designer 
july 17- october 19 
bard graduate center, 
new york city 

The first exhibition of 
H. Bedford Lemere 19th-century British 

architect Thomas Jeckyll's work contains nearly 
160 items, including architectural fragments, 
photographs, drawings, furniture, and interior 
fittings. Shown: Jeckyll's addition to Holland Park 
in London (1870- 72). For details, call 212.501.3000 
or visit www.bgc.bard.edu. 

www.res i dentiafarchitect.com 

model home 
july 19-august 3 
artscape festival, baltimore 

A 2,000-square-foot "model home" designed by 
young associates at Ziger/Snead Architects in 
Baltimore houses an exhibition of conceptual instal­
lations by assorted artists and designers from around 
the country. Shown: Blue Couch, by Tabatha Tucker. 
Call 410.752.8632 for information, or visit 
www.artscape.org/eventhighlights. 

frank lloyd wright and 
mid-century modernism 
september 3-7 
westin st. francis hotel, san francisco 

The Frank Lloyd Wright Building 
Conservancy's 2003 annual con-
ference explores Several themes: Tony Vaccaro/Archive Photos 

Wright's creation of the Usonian house; the work 
of such contemporaries as John Lautner and 
Harwell Hamilton; and the rise of mid-century 
Modernism. To register, call 773.324.5600 or 
visit www.savewright.org. 

restoration & renovation 
september 18- 20 
navy pier, chicago 

$~~?~It~~ 
ence serves industry pros who 
This exhibition and confer-

restore or renovate historic houses, interiors, land­
scapes, and streetscapes, or who create new buildings 
in a traditional style. Educational sessions focus on 
Chicago's architecture. Call 800.982.6247 or visit 
www.restorationandrenovation.com for further details. 

continuing exhibits 
Building Images: Seventy Years of Photography at 
Hedrich Blessing, through July 27, National Building 
Museum, Washington, D.C., 202.272.2448; Simple + 
Direct, through August 3, The Design Center at 
Philadelphia University, 215.951.2680; National Design 
Triennial, through August 31, Cooper-Hewitt, National 
Design Museum, New York; 212.849.8400; Roy/Design 
Series 1, through September 7, San Francisco Museum 
of Modem Alt, 415.357.4000.- shelley d. hutchins 
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When is a wall not a wall? 

When it's a vanishing NanaWal[ 
This is no ordinary door or window. It's the revolutionary Nana Wall, and it will open your mind 

as it soothes your soul. At first glance, you'd think it was a wall of fl.oor~to~ceiling windows. 

But that's where the similarity ends, because the Nana Wall features a hidden track~and-roller system 

that lets the entire wall open up, creating vistas-and design ideas-like you've never seen before. 

Imagine a room that extends clear out to the horizon; that quickly closes, secure and weather-tight; 

that blurs the line between indoors and outdoors. 

Design options are limitless with over 200 colors, tough aluminum cladding, rich wood interiors and 

every conceivable configuration you can imagine. With openings up to an incredible 36 feet, don't 

settle for a wall. Make it a Nana Wall, and set your spirit free. 

NANA WALL SYSTEMS, INC • 
• Wide Open Spaces 

For more information call (888)411-NANA(6262) 
or visit www.nanawall.com 
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The YOTA has a wonderfully minimalist design with a subtly curved interplay between outlet and handles. 

DOR~ 
BRACHl 

It harmonises beautifully with contemporary and progressive ceramics and bathroom designs. YOTA was designed by SIEGER DESIGN. Our free product magazil 
"Kultur im Bad" or a complete catalog and specification manual for $15 may be ordered from: Dornbracht USA, Inc., 1700 Executive Drive South, Suite 600, Duluth GA 3009 
Phone 800-774 - 1181, Fax 800-899-8527, E-Mail mail@dornbracht.com www.dornbracht.com Circle no. 332 



There's porcelain tile ... and then there's Crossville Porcelain Stone. 

Crossville is unparalleled for high-level service and high-quality products, delivered 

consistently. But most important, through our performance, we constantly strive 

to earn and retain our customers' trust. Trust Crossville Porcelain Stone to perform. 

Please visit us at www.crossville-ceramics. com. 
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working in paradise 
practicing in vacation locations isn't always a day at the beach. 

32 

by cheryl weber 

hen the crafts­
man that archi­
tect Kevin Qualls 

hired to make handrails didn't 
show up to deliver them that 
Monday, it was annoying, 
as it would have been at any 
job. But when no one could 
find the man for several 
days, it was difficult not to 
worry. Then events took an 
unusual tum, even for the 
Virgin Islands. Rescuers 
found the craftsman in his 
boat at sea, unharmed. He'd 
simply gone out fishing, 
when his engine died, leav­
ing him adrift for three days. 

"One thing about living 
here, especially after you've 
been through a hufficane or 
two, is that you learn to take 
things in stride and don't 
get stressed about the small 
stuff," says Qualls, AIA, 
who founded Springline 
Architects, on St. Thomas, 
and who has survived mega­
hufficanes Marilyn and 
Hugo. After Marilyn blew 
through in 1995, the island 
went without electricity for 
three months. "It's a strong 
bonding experience for 
people to go through that 
together," Qualls says. "It 
puts things in perspective." 

But whose perspective, 
exactly? Architects who live 
and work in a tourist destina­
tion are often bridging dual 
realities. One reality is the 

local conditions and the 
people who live there year­
round. The other is the cli­
ents, who are usually from 
somewhere else. Even if 
they've vacationed there 
for years and are tuned in 
to local culture, somehow 
everything is different when 
they're building their own 
house. And the challenges all 
architects face-----designing 

www.residentialarchitect . com 

structures that perform over 
time; finding good-quality 
contractors, subs, and suppli­
ers; staying on schedule; and 
communicating with clients 
-are magnified in a remote 
or resort area. 

it's elemental 
Working in paradise has its 
perks, and one of them is the 
natural environment. "We 

Brad Yeo 

get to work on the water­
front, where the views and 
the landscapes are just stun­
ning," says Mark Hutker, 
AIA, Mark Hutker & Asso­
ciates Architects, Vineyard 
Haven, Mass. The close 
contact with climate is also 
what attracts Qualls to St. 
Thomas. "You can't ignore 
the site, the suffoundings, 

continued on page 34 
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Hanley-Wood Salutes the Winners of the 

esse H. Neal 
Awards Hanley-Wood's leading magazines 

are based on our commitment to 

publish quality content that serves 

the unique information needs of 

construction industry professionals. 

We congratulate our award-winning 

editors and all the winners of the 

prestigious Jesse H. Neal Awards. 
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and the weather," he says. 
"You have really steep hills, 
lots of rock, oceanfront, 
trade winds. The dramatic 
environment puts you in 
tune with exactly where 
you 're sitting on the island, 
what the view is, where the 
breeze is coming from. We 
catch our own rainwater in 
cisterns for drinking, so 
you're always aware of how 

much rain you've had lately. 
And, starting in June, you're 
always keeping an eye on 
the weather channel." 

Indeed, island and coastal 
locations get the best and 
the worst of weather. Qualls 
has learned to foil Mother 
Nature by designing houses 
with hipped roofs that de­
flect strong winds, or by 
using several small pavilions 

"you can't ignore the surroundings, 

the weather ... you 're always keep­

ing an eye on the weather channel." 

-kevin qualls, aia 

to prevent a large roof from 
being lifted off. Andrew 
Flake, a Martha's Vineyard, 
Mass., builder, says exposure 
to the elements is a factor 
in all sorts of scenaiios, 
from the receipt of deliveries 
to the ability to communi­
cate. Boats don't run in foul 
weather, and often cell 
phones don't work. "One 
client would fly in and out in 
a corporate jet," Flake says. 
"He was constantly calling 
on his cell phone, and was 
frustrated that only 70 miles 
from Boston, cell phones 
don't work on 75 percent 
of the Vineyard." 

At 8,000 feet, Aspen, 
Colo., is an island in the sky. 

There, harsh mountain win­
ters can wreak havoc on a 
construction schedule by lim­
iting access to the site or the 
number of homs a crew can 
work each day. "If it's windy, 
you can't work too long 
without getting chilled to the 
bone," says Aspen architect 
Chai·les Cuniffe, AIA. "A 
lot of heaters and shelters 
ai·e involved, and sometimes 
access to those elevations is 
treacherous or difficult." 

Site conditions, too, cre­
ate dramatic obstacles and 
opportunities. In Thailand, 
where Cuniffe designed a 
house eight miles off the 
grid, building materials did 

continued on page 38 

Warmboard R Radiant Subfloor 

Radiant heating right 
in the subfloor? Smart! 

In place of a conventional subfloor, 
install a high-performance radiant heating 
system plus subfloor in a single step. 

Standard 1/2 " PEX tubing 
snaps into groove. 

Install any flooring right on 
top. Hardwood nails directly 
to Warmboard. 

We use 1 1/8" ICBO 
approved subflooring 

Thick aluminum surface 
conducts heat evenly and 
efficiently from tubing 
to floor surface. 

To find out more, visit www.warmboard.com 

It's Simply Smarter. We take 1-1 / 8" subfloor, cut a 

modular pattern of channels, then laminate a thick 

layer of heat-conducting aluminum on top. This 

streamlines your installation of continuous loops of 

1 / 2" PEX tubing. You get a radiant heating system 

that installs in place of, and just as easy as, any 

nailed-down plywood subfloor. Smart. 

There's no concrete to pour. No waiting, no 

cracking, and no restrictions on the flooring you can 

install on top. Plus, Warmboard's aluminum surface 

heats up 210 times faster than concrete, so rooms 

heat faster, using less energy. Great idea, huh? 

low-mass, 11igl1/y-conductive aluminum 
heats up in minutes. Concrete systems 
take hours or days. Warmboard brings 
a room up to temperature faster. 

• warm board~ 
US Patent No. 5,788,152 Warmboard 8035 Soquel Drive, Suite 41-A, Aptos, CA 95003 1-831-685-WARM RA D I A NT SUB FL OOR 
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IT'S THEIR ROOF. BuT IT'S YOUR REPUTATION. 

If your perception of laminated shingles is dull, flat and boring, it's time you considered Capstone® 

shingles from Elk. Capstone boasts the looks, profiles and colors that open up entirely new design 

possibilities for steep .. slope applications. With deep shadows created by its timeless, slate~like 

appearance, Capstone brings an air of distinction to any roof. 

For a free specifier kit complete with samples and more information, call 800.354. 7732. Or visit 

us at www.elkcorp.com. 
Circle no. 294 

ELK 
The Premium Choice• 
www.elkcorp . com 

©2003, Elk Premium Building Products, Inc. All trademarks,®, are r,egistered trademarks of Elk Premium Building Products, Inc. 
All trademarks, '" , are trademarks pending registration of Elk Premium Building Products, Inc., an ElkCorp company. FOR ntB SIXTH YEAR 
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©2003 JELD-WEN, inc. JELD-WEN and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon USA. 
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not just materialize on the spots are unique microcosms for a truck delivering a kitch- vince owners that there are 
back of a flatbed truck. For of supply and demand. It en from New Hampshire," few projects of any scale 
the first three miles, lumber takes creative scheduling, and says Flake, who builds many that can be done in a nine-
trucks were driven over an some hoarding of sources, of Hutker's designs. "Local month period," Hutker says. 
old railroad bed, then every- to get the job done. Although suppliers and vendors have ''They'll lose a summer one 
thing had to be offloaded to the builders on Martha's this figured out. But if we're way or another." Usually 
pickup trucks and canied in Vineyard are first-rate, there going to a source off-island his houses are closed in by 
virtually by hand. At other aren't enough of them to go independently, we have to fall and ready for rough-in. 
sites, the craggy teITain has around, Hutker says, and micromanage getting that That's a good time to get 
worked to the architect's their scarcity drives up costs. to the Vineyard." ahold of plumbers and elec-
advantage. "In Telluride, Most of his clients entertain Hutker deals with the tricians, who are tied up in 
we've used beautiful stone thoughts of bringing in their seasonal building frenzy by spring getting existing homes 
right from the site to build own contractors-a recipe trying to stay out of sync ready for the season. 
the structure," Cuniffe says. for failure on an island that with other architects. All Flake fills talent gaps by 
"Other than the cost of labor, runs on idiosyncrasy. In homeowners want to start assembling an off-island pool 
you don't have to pay some summertime, the Vineyard's their project in fall and finish of specialty subcontractors. 
quarry to ship stone to you." year-round population of by Memorial Day. So his Thirty percent of his subs, 

15,000 swells to 112,000, strategy is to break ground such as tile and millwork 
island time creating transportation snags. in sp1ing, when the founda- people, come from Cape Cod 
And when it comes to get- "You make boat reservations tion and framing subs are and western Massachusetts, 
ting a house built, vacation weeks- months- in advance available. "We try to con- continued on page 40 
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and from as far away as New 
Hampshire and Manhattan. 

Beach locations also con­
jure preconceptions of inflat­
ed fees and a local popula­
tion with a slack work ethic. 
It's a myth architect Michael 
Ryan tries to dispel among 
his clients on Long Beach 
Island, off the New Jersey 
coast. "In the first meeting, 
clients will say, 'I don't want 
to pay island prices.' I ask, 
'What do you mean by that?"' 
says Ryan, of Michael Ryan 
Architects, in Loveladies, 
NJ. "In doing work in other 
states, I don' t see a differ­
ence. The people we work 
with are all really good, 
hardworking people. It's the 

clients' own personal fan­
tasies that contractors here 
are beach bums. They want 
to believe it because there's 
a ce1tain romantic aspect to 
that, but it's not true." 

Nevertheless, natural 
selection is a survival strate­
gy. Ryan's clients occasion­
ally ask to use a contractor 
from two hours away, but he 
always rejects that proposal. 
Although those builders be­
gin the projects with good 
intentions, he says, they get 
tired of the drive. The proj­
ects lag, and are fraught 
with logistical problems. In 
fact, rather than using gener­
al contractors to build on 
the island, Ryan cultivates a 

select group of subcontrac­
tors and craftspeople that 
he deals with directly. Some 
work out of their homes 
locally; others are more dis­
tant, such as his blacksmith 
in Buck's County, Pa. 

"In terms of the local tal­
ent, we do guard who they 
are," Ryan says. "Occasion­
ally I get calls from other 
architects wanting us to rec­
ommend a craftsman or 
contractor, but we try not to 
do it. It's taken a long time 
to build relationships with 
people who are good for the 
work we like to do--people 
who have an attention to 
detail, who are willing to ask 
questions, and who are will-

ing to work with architects 
during the construction 
process, which is generally 
a rare thing." 

Besides giving Ryan more 
control, funneling eve1ything 
through his office works 
especially well for clients 
who live at a distance. He 
and his wife, interior designer 
Randee Spelkoman, take 
charge of interior choices, 
contracting a lot of the finish­
es, flooring, metalwork, cabi­
netry, and furniture them­
selves. "It makes things easi­
er for clients because they're 
not trying to resource things 
long-distance," Ryan says. "I 
think that's why they have a 

continued on page 46 

To STAY OR To Go? 
Reward Wall Systems-Nothing satisfies more diverse taste. 
Today's clients are hungrier than ever for innovative, 
more durable structures that are better built than ever 
before possible. With Reward Wall Systems, you're freed 
from the conventions of traditional construction methods 
to discover the difference this unique I CF building 
system offers, such as: 

• Greater freedom and design flexibility 

• Superior durability against the elements 

• Exceeding standard energy efficiency requirements 

• Exceptional protection from noise and allergens 

Whet your appetite for greater flexibility and freedom 
of design. Choose Reward Wall Systems. 

Call 1-800-468-6344 ext.1706 
or visit www.rewardwalls.com Circle no. 341 





Your ideas become realityrM 

CLASSIC ELEGANCE 
NEVER GOES OUT 
OF STYLE 

Item /240TinTifc 1.•1 

What do you call an exciting new ceiling 
with the classic look of tin but without 
the real tin installation costs? 

A ceiling that distinguishes any home 
design ... whether traditional or 
contemporary. 

We call it an Armstrong Tin Look ceiling 
- you'll call it "timeless". 

Call us today for the Armstrong Tin 
Look Ceiling Retailer nearest you: 

I 800 233 3823 
www.armstrong.com 
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D ECORATIVE CE!UNGS 

PAINTABLE CEiLINGS 

Resilient • Laminate • Linoleum 
H ardwood • Ceilings • Cabinets 
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" The White House of th e land of <."'> cot ton now has a porch that will } 
not go rotten. Look away, look away, ~· •· look away .. :' (well, you know the res t .) 

WE'VE PUT A PORCH ON THE 
WHITE HOUSE OF THE CONFEDERACY 

THAT'S GUARANTEED TO LAST 
A WHOLE LOT LONGER THAN 

THE CONFEDERACY. 

When it came time 

to restore the White 

House of the 

Confederacy in 

Richmond, Virginia, 

curators consulted 

scores of historic 

documents to 

ensure that the 

classic 1-by-6-inch 

sizes. Combining 

the warmth of 

wood with the 

durability of plas­

tic, TenduraPlank 

comes with a 

factory-applied 
{White House of th e Confederacy - Richmond, Virginia} 

primer and can 

be painted with any high-quality exterior landmark was restored to its original wartime 

appearan ce. When it came 

time to replace the porch 

floor, they chose a product 

that wou Id exactly match the 

planking originally used in 1818, but would 

also withstand the visitor traffic 

it receives each year. 

They chose TenduraPlank® 

composite porch flooring. 

TenduraPlank is a tongue­

and-groove porch plank that 

comes in traditional 1-by-4 and 

Because it is made from 
by-product sawdust, no 
trees are timbered jus t 
to make TenduraP/ank. 

floor paint. Each plank is installed 

with a standard flooring 

nailer. Best of all, 

it's guaranteed 

for as long as 

you own your home. 
it replaces - with one big 

difference - it does not rot. 

Call 1.800.TENDURA or visit tendura.com 

for a free sample and brochure. 

T E N D U RA P LA N K® 
COMPOSITE PORCH FLOOR NG 

tendura .com 1-800-TENDURA 
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TRANSITIONAL STYLING AND A PULL-OUT SPRAY: 

THE LATEST GREAT COMBINATION IN THE KITCHEN. 

. .. .. ~ 

Wine and cheese. Salt and pepper. 
Style and convenience. Our Saxony'" 

Pull-Out Spray provides another 
------ perfect pairing for your kitchen. 

------Our pull-out wand and your 
hand go just as well together: 

side-to-side diverter button 
is positioned for easy reach. 

------------Constructed with an inner waterway that 
insulates the wand from hot temperatures, 

ensu ring it is always comfortable to hold. 

-------Our meticulous attention to detail can 
also be found in another great combination: 

our matching soap/lotion dispenser. 

See how Saxony Pull-Out Spray faucets can be a great combination 
with your business. Call l.800.345.DELTA (3358), or visit 
deltafaucet.com/sax to set up an appointment or request 

more detailed information about model #473 SSSD. 
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Eddie Marl~liam, 
Frame Builder 

At Pozzi, some of Eddie 

Marl.diam' s best woJ< is yours. 

Our Specials Builders, lil<e 

Eddie, produce practically any 

design you dream up. In fact, 

40 percent of Pozzi® wood 

windows and patio doors are 

custom designs. These can be 

personalized with metal clad in 

33 colors, and copper. Our 

cladding features a 70 percent 

Kynar 500® resin system, and 

it offers extra protection from 

nature. So even years from. 

now, your window will be just 

as you first imagined it. 

WOOD WINDOWS® 
Part of the JELD-WEN~ family 

Handcrafted in Bend, Oregon 

Free Catalog: 

1-800-257-9663 ext. PIS 
www.pozzi.com/ custom 
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good time on these projects. Bruce Nagel's clients have the site so they can log on channels, they're apt to devise 
And builders like that, too. more than their share of time to the Internet and watch the their own solutions. Flake 
They don't have to go to on their hands. Nagel, AIA, roof going up in real time. says he built a house for one 
meetings on Saturday with the who lives and works in East "We don't encourage it," well-known client that includ-
client about what beige tile Hampton, N.Y., has one Hutker says, "but they can ed $1.5 million worth of 
they want to put on the floor." client who drives out from have that level of communi- stone imported from France. 

Manhattan every other day cation if they want." The stone was back ordered, 
long-distance -a five-hour round trip. For And on an island, where and then delivery was de-
dance others, he depends on digital schedules and costs can slip layed. Unwilling to wait, the 
Keeping clients in the loop photography and e-mail- out of control, setting expec- client paid $50,000 to have 
is trickier when they 're not whatever it takes to keep tations is critical. Flake tells a pmtion of it Federal Ex-
just around the comer. On them up-to-date. clients up front that it is ex- pressed to the site. "There are 
the other hand, monthly job- In design development, pensive to do business on some high-pressure projects 
site visits can be more satis- Hutker uses DataCAD-com- Martha's Vineyard, and that a here," Flake says. "These 
fying for them than stopping patible software called one lengthy construction will be a people are extraordinaiily 
by daily. Most second-home to send a 3-D model via cost they'll have to bear. The successful, and they're used 
clients have demanding e-mail that lets clients click unpredictability of island life to being proactive in dealing 
careers that leave little time in and walk through the has made him a stickler for with a my1iad of problems." 
to micromanage their proj- house on their own. During schedules. Still, when well- As Nagel well knows, peo-
ect, but that's not always the constluction, some clients go heeled clients lose patience ple of means ai·en't immune 
case. Some of architect so far as to put a monitor at with the usual distribution continued on page 48 

INTRODUCING SonPLAN VERSION 12 
THE MOST POWERFUL TOOL FOR CUSTOM RESIDENTIAL DESIGN 

I DINING I 

3D Rendering By: Marcus Bell 
& Associates 

SoftPlan Architectural Design Software is the building industry's leading residential CAD software 

package. Just released, SoftPlan Version 12 redefines SoftPlan like no other upgrade before, while still 

maintaining the usability and versatility SoftPlan users have relied upon for the last 18 years. SoftPlan 

gives you the flexibility to create complex, custom drawings with speed, accuracy, & ease. 

Get your FREE demo today and learn about the one tool 

that will improve the way you build tomorrow! 

Q UICKLY AND EASILY CREATE: 

Floor Plans · Elevations · Cross Sections · Framing 

Diagrams · Material Lists · 3D Renderings · DWG 

Drawings · & More! 
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to sticker shock. But they 
usually overcome it when 
costs are explained in a busi­
nesslike way. ''The way 
I deal with it is scientific, or 

factual," he says. "I have case 
studies of all the projects 
we've ever done." Nagel cre­
ates a database of construc­
tion costs for vaiious types of 

Circle no. 40 

projects that he shai·es with 
clients. For each category­
small new house, small house 
renovation, large new house, 
large house renovation- per-

item costs ai·e broken down. 
Showing them where the 
money goes is more effective 
than talking about it generi­
cally. "Squai·e footage costs 
are in the $300 range here," 
he says. "When you have a 
number that big, you have to 
educate customers about why 
it gets to be that big. A lot of 
it is the cost of labor here." 

life and livelihood 
For architects, though, there 
is a bigger concern: Can staff 
afford to live where they 
work? In Aspen, where the 
average home price is $3 mil­
lion, the lack of affordable 
housing means that most of 
Cuniffe's employees commute 
45 minutes to an hour and a 
half each way. It's the same 
story at Nagel's office, where 
the salaries he pays are on par 
with those in Manhattan. 

All but one of Ryan's 
eight employees are young 
and single, and year-round 
rental units on Long Beach 
Island are in short supply 
because of the high-traffic 
summer season. Every year, 
staff housing becomes more 
of an issue, he says. To 
compensate, one employee 
works out of his home in 
Philadelphia two days a 
week. Hutker has created a 
second office on Cape Cod, 
both to branch out geograph­
ically and to create a less 
prohibitive housing option 
for staff. Flake has gotten 
creative, too, by purchasing 
rental apartments on the 
Vineyai·d to house full-time 
employees or out-of-town 
subs for the duration of a job. 
"A lot of the subcontractors 
who work for me are family 

continued on page 50 
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guys who are getting older 
and want a ce1tain standard 
of living when they come 
over here," he says. "The 
rental units give me more 

flexibility and attract a high­
er-quality subcontractor." 

At the end of the day, the 
inconveniences of recreational 
communities fade away. Ar-

Circle no. 383 

chitects like having access to 
the same fabulous amenities 
as the rich and artsy-the 
beaches, restaurants, and film 
festivals. ''Art is a significant 

factor in our community,'' 
Nagel says. ''There's a huge 
histmy of great artists living 
in the Hamptons, and we have 
lots of art shows and open­
ings." He also reaps the bene­
fit of living in a relatively 
small, picturesque town with 
a sophisticated clientele. East 
Hampton is home to 15,000 
people year-round. Not many 
communities of that size can 
support architects. 

Long Beach Island is 
another net that draws inter­
esting people from all over. 
"It's the best of both worlds­
a relaxed location, but not 
provincial in the sense that 
you're working in a small 
town," Ryan says. "Working 
with people two to three 
hours away has led to other 
work off the island. As time 
has gone on, the majority of 
our work is off-island, which 
makes it doubly ironic." 

For Hutker, the easygoing 
Vineyard offers a chance 
to practice a unique kind of 
architecture, one that explores 
how families live and change. 
Most of his clients are trying 
to create a family destination 
that will be handed down 
through the generations, a 
place where children, and 
subsequently spouses and 
grandchildren, come together 
at least once a year. But more 
than that, Hutker feels fo1tu­
nate his clients are inclined 
to invest in the finest materi­
als, products, and building 
techniques. "That paradigm 
shift is what allows you to 
get into a real high level of 
design," he says. ra 

Cheryl Weber is a contributing 
writer in Sevema Park, Md. 
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I 
on the 

turnbull griffin haesloop's site-sensitive houses 
build on a virtuoso's foundation. 

Photos: (above) Robert Cardin; (top) Morley Baer 

William Turnbull's philosophy 
of unpretentious living, ex­
pressed at The Sea Ranch 
Condominium (1964, top), 
endures in a Stinson Beach, 
Calif., weekend house (2003, 
above and right) by Eric 
Haesloop and Mary Griffin. 

by meghan drueding 

Mary Griffin, AIA, and Eric Haesloop, AIA, had some big 
shoes to fill when they took over the leadership of San Fran­
cisco's William Turnbull Associates six years ago. Though 
both had been with the firm for more than a decade, Griffin 
as a partner and Haesloop as an associate, the firm's guiding 
force was its founder, William Turnbull Jr., FAIA. First known 
for his work with Charles Moore, FAIA, Donlyn Lyndon, 
FAIA, and Richard Whitaker (MLTW/Moore-Turnbull) at the 
groundbreaking 1960s development The Sea Ranch, Turnbull 
had established himself as a pillar of Bay Area Modernism. 
His innate understanding of the relationship between land 
and buildings earned him-and his subsequent firms, MLTW/ 
Turnbull Associates and William Turnbull Associates-world­
wide recognition. 

But cancer took Turnbull's life in 1997. Before his death he 
worked out a transition plan with Griffin (who was also his 
wife) and Haesloop. They changed the firm's name to Turnbull 
Griffin Haesloop, and Haesloop became a partner. The new 
principals weren't wonied about the projects they already had 
under way; it was the future that troubled them. "When Bill 
died we knew we'd see the projects we were working on 
through," says Haesloop. "The challenge was to see if we 
could bring in new business after that work was finished." 

Now they know. Well into its life as Turnbull Griffin 
Haesloop, the firm is thriving. While Griffin and Haesloop 
never stray from Turnbull's tradition of fusing architecture 
with the natural environment, they're forging new paths to 
get there. "They're one of the few firms to come out of an 
office of such note and break new ground," says Joseph Rosa, 
architecture and design curator at the San Francisco Museum 
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Any house on the California 
coast receives a hearty beating 
from the elements. The Stinson 
Beach house combats wind 
and water with its concrete 
floor and Trex deck (above and 
top) and a pair of projecting 
sunrooms that double as wind 
blocks (previous page). 

of Modern Art. "You can see it in their de­
tailing. They're building on the vocabulary of 
the past and taking it incrementally forward." 

size and shape 
Both Griffin and Haesloop first learned of 
Turnbull and his work in college architectur­
al history classes. Haesloop graduated from 
Washington University and Yale, then spent 
three years at Cesar Pelli & Associates in 
New Haven, Conn. He heard about an open­
ing at William Turnbull Associates through a 
friend and began working there in 1985. That 
same year Griffin, who had followed her 
degrees from Brown and MIT with a job at 
Hartman-Cox Architects in Washington, 
D.C., married Turnbull and joined the firm in 
San Francisco. The fact that all three started 
their careers at large, institutional firms­
Turnbull put in time at Skidmore, Owings 
& Merrill during the 1960s-isn't lost on 
Haesloop. "We all got this very good training 
at larger firms," he says. 

William Turnbull Associates seemed minute 
by comparison-at its largest, the staff num­
bered about 30 people. Even that, though, was 
too many for comfort. "It was hard on the 
office; we weren't set up to be big; ' Haesloop 
says. When the reins passed to him and Griffin, 
they decided to limit Turnbull Griffin Haesloop's 
size to between 10 and 15 people. Though 
they'd both collaborated with Turnbull, they'd 
rarely worked on projects together-Griffin 
oversaw the firm's small institutional projects, 
while Haesloop did most of the houses. That 
changed with the firm's new incarnation. "We 
wanted to be designing all of the projects our­
selves," says Griffin. "That's what we were 
good at and wanted to do, and that 's why we 
stayed small. We both actively design each 
project, with very few exceptions." 

Along with houses, Griffin and Haesloop 
specialize in small institutional work like 
schools and churches. They've taken a cue 
from Turnbull and kept their principal rates 
relatively low to ensure they can each spend 
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Griffin and Haesloop are 
constantly devising ways to 
guide natural light into their 
buildings. The Bunch residence 
in Napa, Calif., (1999) accor­
dions down its hillside site. 
Each fold allows the placement 
of more windows, drenching 
interiors in sunlight (right). 

as much time as they want on a project with­
out pushing it over budget. A wide table sits 
between the partners' desks in their Berkeley, 
Calif., office, embodying the shared nature 
of their work. The setup allows them to 
quickly sketch ideas for each other, facilitat­
ing the mind-meld that needs to happen in a 
truly collaborative design process. 

fresh start 
That's right: The office of Turnbull Griffin 
Haesloop is now in Berkeley, not San 
Francisco. The firm had occupied a prime, 
picturesque space on one of San Francisco's 
Embarcadero piers for 30 years. In July 1999 
the landlord, the Port of San Francisco, told 
Griffin and Haesloop they'd have to move out. 
The pilings holding up the pier were rotting, 
and the Port planned to renovate and rent the 
building to a deep-pocketed dot-com. Rents in 
the city had skyrocketed, and the partners 
scrambled to find a new office. "We were in 
crisis mode," admits Griffin. Not only did they 
have to give up a beautiful space, low rent, 
and a high-profile location, they also had 
to figure out what to do with three decades ' 
worth of drawings, models, and plans. 

Finally they found a building in Berkeley's 
trendy Fourth Street warehouse district that 
was ready to go. The rent was reasonable, the 
location manageable, and the building, a con­
verted machine shop, had an open, industrial 
feel that worked for an architect's office. 
The firm relocated there in September 2000. 
While leaving their longtime office was a 
wrenching experience for the entire staff, three 
years later they appreciate their new digs. 
Most of Turnbull's drawings that were stored 
in the old pier space went to the archives at 
the University of California, Berkeley, and 
thousands of other documents were either 
filed or discarded. "The move forced us to 
clean up," Griffin says. "The old space wasn't 
designed for computers-the office now 
works for the way we work today." 

Perhaps most important, the new location 
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The pleasures of the bath 
are well-appreciated in a 
Turnbull Griffin Haesloop 
house. At the Bunch resi­
dence, an elevated soaking 
tub beckons in the master 
bedroom (left and far left). 
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A humble simplicity keeps the 
firm's old and new projects 
beautifully grounded. At Teviot 
Springs, unassuming objects 
like an old-fashioned tub and 
a rustic dining table become 
part of the architecture. 

symbolizes the firm's change in leadership. 
Haesloop and Griffin aren't trying to imitate 
Turnbull-they're pursuing their own design 
goals that have evolved out of things he 
taught them. And their new address, while not 
a change they sought out, underlines their 
blossoming independence. 

second-home specialists 
Of course, the partners are also getting that 
message out through their work. "Their philos­
ophy is similar to ours in that the designs come 
from the dreams of the client," says William 
H. Grover, FAIA, a paitner at Centerbrook 
Architects in Centerbrook, Conn., one of 
Moore's successor firms. "It's not a 'look at 
me' kind of architecture," Griffin explains. "It's 
about people experiencing and inhabiting the 
site and being in these places." This focus on 
the clients rather than themselves has helped 
her and Haesloop make a smooth transition 
from designing with Turnbull. Most of their 
residential jobs consist of new homes rather 
than remodels, and a large percentage happen 
in rural, weekend-retreat areas such as Napa 
and Sonoma counties. They've got five week­
end homes in various stages of design and 
construction at Sea Ranch alone. 

Even the full-time houses Haesloop and 
Griffin design have vacation-home auras 
about them. A primary house under construc­
tion in the Bay Area suburb of Atherton, for 
example, has an open, informal plan. "At the 
Athe1ton house, the client specifically wanted 
it to feel like a weekend residence," says 
Haesloop. When a project actually is a vaca­
tion home, the architecture becomes still 
more footloose. "People let you do things 
you wouldn't do in a full-time house," Griffin 
says. "We're getting ready to build a house 
at Sea Ranch in which the master bedroom 
is detached from the main house." Second 
homes keep staff interior designer Margaret 
Simon (Turnbull's sister) busy, because 
clients are less likely to already own furni­
ture for them than for year-round residences. 

60 www . residentialarchitect.com 

Teviot Springs, the 640-square-foot 
Sonoma County, Calif. , retreat 
Turnbull and Griffin designed for 
themselves (1995), enlists the 
earth around it as additional living 
space. Its facade of French doors 
opens almost entirely to the site, 
intentionally confusing the bound­
aries between indoors and out. 

As Griffin and Haesloop team up on more 
and more houses, they're investigating differ­
ent ways of solving the same design prob­
lems. "Often there's a series or theme," says 
Griffin. "We do a lot of 'bar' buildings that 
are long and naiTow, and we keep refining 
them every time. Or, we'll do a series of 
houses that are pulled apart." Both strategies 
help bring natural light into a home and 
can also serve to marry a house to its site, 
a key William Turnbull and now Turnbull 
Griffin Haesloop concept. ''A lot of it is 
about reading what the landscape is doing," 
says Haesloop. "I learned much of that from 
Bill-he was really, really good at it." 

new identity 
But the landscape has changed since Turn­
bull's time, and the firm has adjusted accord­
ingly. Sea Ranch, for one, is no longer an 
empty wilderness. "The condition at Sea 
Ranch has changed; it's gotten so built up," 
says Griffin. "There's no big sweep of coast 
to open a house up to. Now we're trying to 
create an inner world." Despite the different 
building environment, they are endeavoring 
to bring back the old Sea Ranch's modest, 
one-with-nature spirit, which suffered during 
the excessive 1980s and '90s. "A lot of the 
lessons of the original Sea Ranch are not the 
things that people picked up on," Haesloop 
says. "That notion of working into the land, 
of thinking about old agricultural buildings 
that sit so comfortably on the land-like 
Postmodernism or even Miesian architec­
ture, it doesn't work when you just take the 
superficial aspects." 

Building codes, too, have altered significant­
ly in recent years. The firm just completed 
an oceanfront residence on the site of a burned­
down house by Bay Area hero William Wur­
ster, FAIA (see photos, pages 57 and 58). The 
other, low-lying houses along the beach, done 
in the 1950s and '60s by such luminaries as 
Wurster, MLTW /Moore-Turnbull, and Joseph 
Esherick, FAIA, hunker down into their sites. 
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From a distance, Teviot 
Springs appears to have 
dropped neatly into its vine­
yard site. True to their con­
cern for the natural environ­
ment, Turnbull and Griffin 
used wood planks made 
from windfall trees to 
construct the house. 
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Two photos above by David Duncan Livingston; interior image 
©Taunton Press, from Patterns of Home, by Max Jacobson, 

Murray Silverstein , and Barbara Winslow 
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The firm often creates outdoor 
rooms by pulling a house apart 
into separate buildings, as with a 
vacation home in St. Helena, Calif. 
(2000). A casual, window-lined 
nook serves as dining room (top). 

www . residentialarchitect.com 

The latest FEMA flood regulations for the 
area require all newly built houses to be 
placed on stilts, so Haesloop and Griffin 
had to look up instead. They broke down 
the home's massing with an H-shaped 
plan that responds to the specific wind 
and sun conditions at the site. The project 
fits seamlessly into the community, even 
though it's several feet taller than its 
neighbors. The architects used the build­
ing to embrace the site, as Turnbull would 
have, but they did so with a situation and 
a strategy that were entirely theirs. 

William Turnbull Associates was 
known for its skillful use of wood on 
interiors and exteriors, and Turnbull 
Griffin Haesloop is keeping that tradi­
tion alive. But the high price of the 
once-inexpensive commodity has dic­
tated a more diverse palette. "Wood 
has become precious," says Haesloop. 
So rather than trim out an entire house 
in wood, as they once did, they'll speci­
fy Sheetrock for the bedroom walls and 
save wood for the high-impact central 
living spaces. Earthquake codes, which 
often require wood to be reinforced with 
metal, have made the weightless quality 
that distinguishes the firm's details hard­
er to achieve. "One of the things we're 
always wrestling with is staying thin 
and light while complying with seismic 
codes," Haesloop adds. "The way we 
build is always evolving." 

They've had one chance to delve 
deeply into full-on sustainable design: the 
1998 Long Meadow Ranch Winery in 
St. Helena, Calif., one of the last projects 
Turnbull worked on. The building fea­
tures rammed earth walls, a nighttime 
cooling system, and recycled timbers. But 
on other projects they take smaller steps, 
such as siting a house for passive cooling 
and heating, hiring local fabricators to 
minimize the fuel needed for transporta­
tion, and suggesting sustainable materials 

Peter Aaron/Esto 

Turnbull Griffin Haesloop's 
ability to think holistically about 
architecture and landscaping 
sets the firm apart. It collabo­
rated with San Francisco 
landscape architect Lutsko 
Associates on a Napa, Calif., 
weekend residence (1999, 
left and opposite page). 

and systems to clients. Turnbull's envi­
ronmental stewardship took root in 
building design and placement; Griffin 
and Haesloop 's desire to make buildings 
themselves function sustainably repre­
sents a natural progression. 

strong foundation 
Just as Turnbull Griffin Haesloop made 
the best of their expulsion from the old 
office, they 're trying to stay optimistic 
in an economic downturn that's hit the 
Bay Area particularly hard. Like every 
architect in this part of the country, the 
partners have had projects go on hold. 
"It's a great time to build," Haesloop 
points out. "Contractors and subs are 
available when you need them." But 
he and Griffin are actually busier in a 
bad economy than they'd normally be, 
because more of their work than usual 
is in the design phase rather than under 
construction. They've wisely resisted 
the temptation to take on project types 
that they know they're not suited for just 
to pay the bills. 

Though the firm doesn't do many 
remodels, it's in the thick of a signifi­
cant one: a renovation of Griffin's his­
toric, Gothic-Victorian-style house in 
Sausalito, across the Golden Gate Bridge 
from San Francisco. Built in 1869, her 
home is the town's oldest residence. 
This is no radical remodel-it's a subtle 
opening-up of rooms and cross-views, 
a way of bringing the house into the 
modem world. The changes make sense 
for the way Gliffin and her children live 
today. "I wanted to be really respectful 
and make the house feel as if it could 
always have been this way," says Griffin. 
"I'm giving it its next 100 years of life." 

She and Haesloop bring the same 
sensitivity to William Turnbull' s legacy 
and the practice they now rightfully call 
their own. ra 
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Griffin and Haesloop like 
to punch up wood interiors 
with dashes of color. Bright­
blue-stained oriented strand 
board fills in the spaces 
between ceiling timbers at 
the Napa house (above). 

Photos, this page: Peter Aaron/Esto 
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Taikett > Taylor Buildilg Products > Temple-lr&ld 
Forest Products Corporation > Tendura > ThefTnador > 
lherma-Tru Doors > Thomas Lighlilg >Tiger RMll' 
Spas > Tl!lberlake Cabiiet Co. > TrmerTecn- liniled 
> ToolzlRobolaser:> Toto USA> Tremoo Balrier 
Solutions > Trex Co. > Tmh Buildilg Products > 
T~ > U-lile Corp. > Unioo, Inc. > United Slates 
Gypst111 Co. > US lie > VACUFLO" HP Products > 
Vande Hey-Raleigh Arthiledinl Roof lie :> VOOfoon > 
VeUc-America > ~ Raige Corp. > VdrA USA Inc. 
., Warmly Vol.ls >Waste King > Walls Ra!iant > 

Weather Shiekl WillkMs & Doors > Wealher8est :> 

Wei-Mclain > Welborn Cabilet > Wes1ie " wtir'1ool 
" While RMll' HMMoods-~., Wilmc:f' 
~··~Intl > Wilco > WWldsorMI :· 
Wfldsor Wildows & Doors > Wcjf Appiatlte Coo1>any. 
LLC. > ~Inc.. > Yakina ~ > YOl!downe 
Cabilels > Ziton 

Start Here 
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Now you can find all the product information 
you need instantly. 

You'll find everything from product descriptions, 
diagrams, and dimensions to installations 

instructions, reviews, and supplier locators. 

www.ebuild.com 



AFTER: The transformation using "Petitsin" & imagination. 
Every subtle detail was created by JPW designers. 

European-style ornaments 
combine to form 

your fantasy interiors 

~~Architectural Components 
only through "Petitsin" Design Portfolio 

Three Volume Set $95 + SH 

Hundreds of pieces in scaled layouts 
Simple to install 

Circle no. 328 
BEFORE: The awkward staircase as we first saw it. 

FAX (818) 500-1798 Only from J.P.WEAVER 941 AIR WAY • GLENDALE, CA. 91201 

3/03 

Tel (818) 500-1740 



nigel f. maynard 

shelley d. hutchins 



with their beautiful sites and freewheeling prograins, 

is it any wonder great getaways so often make great houses? 

four vacation homes with very long guest lists. 

mason's 
hirty years ago, Ron Mason, FAIA, avid 

. kayaker and president of Denver-based 
Anderson Mason Dale Architects, 
bought 17 acres of remote, mountainous 
forest land along the upper Arkansas 
River in Colorado. "I have a love affair 
with rivers-especially the Arkansas," 
he says. For a decade, the only structure 
on the site was a Sioux-style tipi with a 
firebox and a dirt floor, where Mason 
stayed during the summer while teach­
ing white-water rafting and preparing 
for races. Over time, two log cabins, 
a 50-foot tower, a workshop, and a 
studio have sprung up beside the tipi. 
Coming soon is the "River Room," a 
detached dining room with unobstructed 
waterfront views. 

Mason, whose 45-member firm 
focuses primarily on large-
scale public projects, refers to 
the design and construction of 
his river-valley archipelago as 
a therapeutic architectural lux­
ury. "There's never really been 
a master plan," he says, "but 
the buildings have been added 
in a way that allows me to 
think at length about their 
location and position so they 
complement the land in the 
best possible way." 

First to be built were the 
airy main living cabin and a 
small guest cabin that harbors 
a Finnish sauna. Both were 
constructed from 10-inch 
lodge-pole pine logs cut from 

lodge 
standing dead timber and assembled 
via the Swedish cope system, in which 
grooves scooped out of one side of the 
logs allow them to fit together tightly. 
Mason opted for log construction 
because the process intrigued him and 
the raw material fit his vision of a river­
side retreat. "Once I got the idea of 
building with logs out of my system, 
though, I took a fairly significant depar­
ture with the tower," he says. 

Indeed, the tower eschews logs in 
favor of steel, but it sports an ecofriendly 
look, with its steel-grid skeleton wrapped 
in 2x6 Southern yellow pine. A heated 
glass room and observation deck crown 
the edifice, which has akeady achieved 
iconic status among kayakers in the 
region. Mason was able to convince the 

Behind the studio's sheathing, 
which mirrors the tower's in 
spacing and composition, is 
another, independent wall cov­
ered with galvanized steel. The 
glint of silver-gray through the 
slotted skin gives the illusion of 
transparency. The deck on the 
main cabin (left) offers easy ,,.,,, 
access to the rocky riverside/ _,..., 

_,.,/ 
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no vacancy 

county to allow him to exceed the 20-foot 
height limitation by portraying the tower as a 
bird-watching lookout. Views from the top 
encompass several of Colorado's famous 
14,000-foot peaks. "Every architect has a tower 
fantasy," says Mason, "and, compositionally, 
it's a wonderful thing to have a tall vertical 
element in a group of buildings." 

A 13th-century painting of St. Jerome in his 
study sparked Mason's design for his recently 
completed studio for two. "Da Messina's paint­
ing shows St. Jerome at a desk that is like a 
piece of architecture within a larger space," 
Mason explains, "and I wanted to create that 
same impression." He did so by tucking a 
birch-plywood work center into each end of the 
36-foot-long, 12-foot-wide room. Between the 
two stations, large windows and a glass door 
slice open much of one wall; in conjunction 
with a 22-foot-high peaked roof and glazed 
gables, the generous fenestration keeps the 
spruce-lined space bright and expansive. 

Mason may not have started out with a plan 
to design an entire riverside settlement, but he's 
pleased with the results. Clearly, he's achieved 
his objective of creating a place that celebrates 
its surroundings. "You go to the mountains 
because you want to experience the air and the 
stars," Mason says. "It makes sense that you 
live in a series of buildings where it's a plea­
sure to constantly move back and forth and 
experience the environment."-s.d.h. 
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Working from a drawing by Mason, 
two students at the University of 
Cincinnati-Kiel Moe and David 

Mentzer-built the tower room (above) 
in a construction lab on campus. Then 

they took it apart, drove the pieces 
cross-country, and reassembled it on 
top of the tower. At night, light trans­
forms the 15-by-15-foot glass room 

into a big glow box. Mason tucked 
a raised work center into each 

end of his studio (top). 

Frank Ooms 
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Mason's camp 
derives its name, 
Georgia Bar, from a 
famous mining claim 
laid on the property 
in 1879. Thanks to 
abundant glazing­
especially on the 
southern exposure­
and a single wood 
stove, the main cabin 
(left) stays cozy even 
when the tempera­
ture outside plum­
mets to 28 degrees 
below zero. 

project: 
Georgia Bar, Upper 

Arkansas River Valley, 
Colo. 

architect: 
Anderson Mason Dale 

Architects, Denver 

general contractors: 
Winslow Log Homes, 

Granite, Colo. (log cab­

ins); Kiel Moe, Boston 

(all other structures) 
project size: 
main cabin, 1,152 

square feet; guest 

cabin, 576 square feet; 

studio, 432 square feet; 

tower, 122 square feet 

construction cost: 
$375,000 
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120 years ago, . ~-d craftsmf#J- used a single 

knife, drawn by hand . .. 

Introducing the WindsorONE™ Moldings Collection 
We've made it so easy-from the precision quality of our historically-accurate moldings 
to our unique whole-room concept. 

ldi_gs. 

Our collection includes four Classic American Molding Styles, inspired by molding pattern books of the late 1800s and 
early 1900s. Classical Colonial, Greek Revival, Classical Craftsman, Colonial Revival. Each Style includes all the moldings 
and trim you'll need to complete an entire room . . . from the crown molding to the base boards and everything in 
between. We've taken the guesswork out of matching individual pieces to 
achieve correct scale and proportions in a room. 

'---+'-'------".___. 

The hearty profiles of the WindsorONE Moldings Collection have 
the detail, depth and richness not found in many of today's 
moldings. Each molding is crafted from WindsorONE's high-quality, 
fingerjointed, double-primed wood. 

Ask your local lumberyard to show you the new WindsorONE 
Moldings Collection today. Classical Colonial 

Whether a house was built in 1820 or will be ready in 2004 . .. there's no guesswork. Each Style comes complete 
with everything you'll need to expertly trim out a room. 

11 

'I 
·--~-11 
·- -~ 'i For an Introductory WindsorONE Moldings Collection Kit, call 888/229-7900 

.-------+---'=:_-=_-=_-=_-=.,- --- --+- or visit us at www.WindsorONE.com/moldings. 
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architects' choice 

product picks from the pros. 

poly morph 
When EmeryMcClure's clients want windows 

that transmit light while preserving privacy, 

Polygal polycarbonate sheeting often fits the 

bill. The product is "very versatile," says 

Emery McClure. "We use it as screens in inte-

rior windows or where we want light from 

outside." Energy-efficient and virtually 

unbreakable, Polygal is lightweight and flexi-

ble so it can be easily shaped and cut. Plus, 

its feather weight reduces labor and handling 

costs, the company says. Stock thicknesses 

and custom colors are available. Polygal USA, 

800.537.0095; www.polygalusa.com. 
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emerymcclure 
architecture 

ursula emery mcclure and 
michael a. mcclure 
baton rouge, la. 

thrills at spills 
For floors that are likely tar­
gets for spills, EmeryMcClure 
uses Lonseal sheet products. 
In particular, the firm fancies 
Lonfloor Plain, a PVC resin 
flooring often used for such 
recreational applications as 
stages, says Emery McClure, 
a former ballet dancer. "It's a 
great product," she says. "It's a high-impact material 
that will last forever in the kitchen. It's very thin but 
has a cushion." Available in 16 solid colors, Lonfloor 
is easy to install and may be custom designed and 
ordered. It comes in tiles and rolls. Lonseal Flooring, 
800.832.7111; www.lonseal.com. 

board of appeal 
Take one prosaic product-Durock cement board, an ordinary tile 
backer used in high-moisture areas. Apply one creative firm­
EmeryMcClure. The result? An inventive finish wall-"a cool 
Modernist material that's great for transitional spaces," says Emery 
McClure. "We edge it with aluminum and put a sealer on it." 
The board will not warp, rot, or delaminate, the maker says, and 
it comes rough on one side and smooth on the other. It is available 
in different sizes and thicknesses for interior or exterior applications. 
USG, 312.606.4000; www.usg.com. 

-nigelf maynard 
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Ve'd put it in an art gallery, but then, no one cooks there. 

t Zephyr, we believe good design should be a part of everyday life. 
1at's why we make affordable, high performance ventilation hoods that bring 

stinct ive style and elegance to any kitchen. From our contemporary Europa 

ollection to our sleek, refined Power Series, your home will have that personal 

uch we think everyone can appreciate. 

al l 888.880.VENT for a free brochure or visit us at www.zephyronline.com. 
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new material 

piping-hot products for your next project. 

luminous tile 
Ideal as a decorative accent or 
room marker, the LightTile 
surface-mounted wall fixture 
is perfect for any number of 
inventive applications. The 
6-inch-square tile projects about 
% inch and uses a 6-watt LED 
driver that consumes very little 
energy. It comes pre-assembled 
with a die-cast cover plate and 
board and is available in five 
standard plated-metallic and 
painted finishes. Rectangular and 
circular shapes are also options. 
Ardee Lighting, 704.482.2811; 
www.ardeelighting.com. 

surface glow 
Shine a light on these surfaces and watch them glow. Okite quartz-based engi-

neered stone is the only surfacing material offered in translucent colors, says 

Italian manufacturer Seieffe Corp. It comes in a variety of shades; the red, 

orange, yellow, and green versions glow when spotlighted. Like other engi-

neered stones, Okite is made from 93 percent quartz and 7 percent resin, so 

it resists scratches and heat and is virtually maintenance-free. Seieffe Corp., 

713.849.3800; www.okite.com. 

danze debut 
Bolingbrook, Ill.-based Danze is a new player in the already crowded faucet category, 
but the company says that its products-such as this sleek wall-mount pot filler­
offer fresh designs, a variety of finishes, and attractive price points. Part of the 
Melrose Collection, the all-brass filler sports ceramic-disk valves plus a shutoff 
device on the 15-inch swing spout. It's designed for cold-water hookup and comes 
in either stainless steel or chrome. Danze, 877.530.3344; www.danze-online.com. 

-nigel f maynard 
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Chefs drool. Architects swoon. 

Form follows function into the Viking Designer kitchen. 1-888-845-4641 or vikingrange.com ll!_ 
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off the shelf 

outward bound 
alfresco appliances energize 

backyard barbecues and banquets. 

libation station 
Vintage outdoor bat.tending centers keep supplies at the 

ready for concocting anything from a dry martini (shaken or 

stirred) to one of those fancy blended libations. Welded stainless 

steel components include an insulated ice bin, chilled bottle wells, 

integral refrigerator, sink with cutting board, speed rail, bottle 

opener, and flip-up side boards. Choose from two cart styles 

and a built-in version. Vintage, 800.998.8966. 

portable potables 
The Outdoor Series 

refrigeration models 

keep food, wine, and 

even the keg cool. In 

addition to stainless steel 

refrigerators and wine 

storage units, Marvel 

offers 24-inch-wide 

draft-beer dispensers that 

can be built in or left freewheeling on casters. The dispenser 

comes ready to use, with draft tower, hoses, C02 tank and 

regulator, drip tray, and an interior flood shield. A ground-

fault circuit interrupter prevents shocks. Marvel Industries, 

800.428.6644; www.marvelindustries.com. 
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no pressure cooker 
Viking's charcoal ceramic grill/smoker boasts 
18-gauge spun stainless steel construction, a 
ceramic interior for maximum heat retention, 
and heavy-duty porcelain-coated grates for easy 
cleanup. Bottom dampers regulate airflow; a 
precision thermometer in the canopy monitors 
temperatures. The smoker comes freestanding 
or built in, and in any of three different cait styles. 
Viking, 888.845.4641; www.vikingrange.com. 

continued on page 98 
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Beauty. Performance. Durability. 
Get it all in one great brand. Wolverine~ 

Wolverine offers residential and light commercial cladding systems with high-performance characteristics. 

Unique installation features create smooth, straight applications that make your designs look beautiful and 

endure the test of time. 

Millennium® siding is a technological breakthrough, for example. Patented Millennium nails tight to the wall, 

yet adjusts as homes expand and contract. Due to its high 270 mph wind load rating, Millennium offers an 

exclusive "Won't Blow-Off' Warranty Peace of mind for your clients. 

Wolverine siding offers the industrys broadest range of low-maintenance, high-performance siding systems. 

Learn more. Call 888-838-8100, code 106, or visit www.siding.com/1062. 

Wolverine· 
~--J•···~·•»4Jil,11 J"I 

A Quality Brand of CertainTeed Corporation 
© 2003 CertainTeed Corporation www.siding.com 
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chill 'n grill 
Keep hot food hot and cold food cold with 
Solaire's Outdoor Kitchen grill-and-fridge 
combo. The Infra Vection hybrid grill with 
exchangeable traditional and infrared burners 
tops a 5.6-cubic-foot refrigerator lined in 
stainless steel with a solid stainless door and 
adjustable shelves. The unit is available as a 
42-inch built-in or a 56-inch cart, with propane 
or natural gas. Solaire Grills, 800.782.1365; 
www.solairegrills.com. 

island oasis 
Vermont Islands' Signature Series outdoor 

cabinets are made of marine-oil-dipped 

Ipe hardwood, same as the Atlantic City 

boardwalk. Polished granite countertops 

with stainless and aluminum hardware 

round out the seaworthy construction. 

Twelve modular configurations stow grills, 

ice baby 
An extension of the Architect Series of 

kitchen appliances, this outdoor ice maker 

yields up to 50 pounds of cold cubes during a 

24-hour period. Both versions-freestanding 

and built-in- are clad in weather-resistant 

stainless steel and hold 28 pounds of ice. The 

ice maker can be integrated into Kitchen Aid' s 

complete outdoor kitchen set, which includes 

a 500-gallon water-filtration system. 

Optional casters are available. KitchenAid, 

800.422.1230; www.kitchenaid.com. 

side burners, sinks, refrigerators, ice makers, and more. The sections have commercial-grade locking 

casters or come as stationary units. Vermont Islands, 866.345.4541; www.vermontislands.com. 

- shelley d. hutchins 
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Visa Business lets 
you take control. 

• Flexible Payment Solutions 
with Visa Business Check 
Card or Credit Card 

• Partner Advantage 
Business Savings Program 

• Management Reports 

• Accepted Worldwide 

It's everywhere you want to be~ 



Special Advertising Section 

WITH J ELD-WEN, 

YOU CAN W·ELCOME 

YEARS of RELIABILITY 

into YOUR HOMES. 

JELD-WEN® VINYL WINDOWS l Our vinyl 
THE SUMMIT® COLLECTION ! windows 

are designed to be visually appealing and reliably 
enduring. We offer colonial double-hung and single­
hung windows to complement traditional architec­
ture. All our vinyl windows have a lifetime warranty, 
which covers insulating glass, component parts 
and labor, as well as a 10-year transferable warranty. 

ci rcle no. 18 ad ID PSS 

JELD-WEN° WOOD WINDOWS Wecreated 
THE CARADCO® COLLECTION Caradco 

SmartFit"·' clad-wood double-hung windows to help 
builders stay on budget. They're a less expensive 
option , yet they still offer a range of features such 
as tilt-in , removable sash for easy cleaning. They'll 
also help you stay on schedule, since they're easy 
to install. 

circle no. 93 ad ID PSC 

JELD-WEN° IWP® The artisa ns 
CUSTOM WOOD create our uniqui 

EXTERIOR DOORS custom wood ex 

doors leave no detail to chance. We offer a h1 
designs to match various arch itectural style! 
finest wood, stain and finish options, and a 1 

of decorative glass options. Whatever you ch1 

you can be sure your door will be a work of a1 

circle no. 10 ad ID 

JELD-WEN® WOOD WINDOWS \ The I 
THE NORCO® COLLECTION i Col lE 

includes premium wood and clad-wood windo'll 
patio doors crafted to be enduring and e 
efficient. Design options include 8 standard 
clad colors as wel l as 34 Norco Luxury c 

and limit less custom colors with an end 
70% Kynar 500° resin system. 

circle no . 94 ad I 

©2003 JELD-WEN, Inc. JELD-WEN, Caradco, !WP, Norco, Pozzi and Summit are registered trademarks, and AlternaPlus , ProCore The Qu iet Door, Reliability for real life and SmartFit are tradema 



JELD-WEN® AlternaPlus no-dent 
ALTERNAPLUS'M wood composite 

DD COMPOSITE exterior doors del iver 
TERIOR DOORS durable performance. 

~ low-maintenance doors simply do not dent. 
better stain ing and painting properties than 
lass, they're available with smooth and textured 
ces in exclusive JELD-WEN panel profiles. 

no. 11 ad ID PS EA 

>-WEN® WOOD WINDOWS l The Pozz.i 
rHE POZZI® COLLECTION I Collection 

jes our beautiful custom wood and clad-wood 
Jws and patio doors. Each one is expert ly 
ed by artisans to be reli ab ly strong and 

'i ng. We offer three fine interior wood opt ions: 
ic Coast red alder, genuine mahogany or 
:al-grain Douglas fir. 

no . 95 ad ID PSP 

JELD-WEN® ! Our interior doors 
PREMIUM WOOD t enhance rooms with the 
INTERIOR DOORS 1 beauty of wood . They 

come in various architecturally accurate designs 
(including 25 new selections) with 9 matching, bifold 
styles. They're available in cherry, genuine 
mahogany, hickory, maple, oak and poplar, and are 
designed to match our hardwood exterior doors. 
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l 

PROCORE I We offer molded and 
THE QUIET DOOR™ f lush interior doors with 

ProCore The Quiet Door construction. These doors 
decrease noise transmission by 50 percent. Select 
either textured or smooth facings, plus several 
prefinished opt ions. Additional ly, our 13;4 " doors 
offer 20-, 45-, and 60-minute fire ratings . 

circle no . 1 4 ad ID PSPC 

For more information about JELD- WEN 

windows and doors~ or to find your 

nearest dealer, call 800-877-9482 

or visit www.jeld-wen.com. 

RELIABILITY for real life™ 

NEN, Inc., Oregon , USA. Other brand and product names are the property of their respective companies . 



fiil Hanley-Wood 
~INTERACTIVE 

build Builde nline 

JICoNuNE Tools 
of theTrade 
~ 

RemodelingOnl ine 
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stairs, molding & millwork 

Circle no. 401 

res i dentia l architect I july 2003 

• cast Stone 
Balustrades & Details 

• Polyuretllane 
Balustrades, 
Mouldings & Details 

• GFHC Columns 
& Cornices 

www.residentialarchitect . com 103 
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stairs, molding & millwork 
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W!iJWORTHINGTON 
Your Only Source for Fine 

Architectural Details 

Call us today for a 
FREE Catalog or a FREE 

CAD c.d.! 

1-800-872-1608 
Q) P.O. Box 868 
2 
i:3 

Troy, AL 36081 
www.worthingtononline.com 

• Impervious to Insects. 

ENGINEERED TO BE THE 

MOST ADVANCED, 
M1\INTENANCE-FREE 

PVC PORCH R1\IL SYSTEM 

AVAJLABLE TODAY 

CUSTOM RAIL Features 
Add Beauty and Value to 
Every Home They Touch! 

• Working with Custom Rail is Easy! 
No Special Tools for Assembly. 

• Superior Weatherability. unaffected by Extreme 
Temperatures. 

• Traditional Styling w ithout the Problems of Wood : 
• Designed to Excel. 
• T l1e Highest Quality. 
• Io Year Limited warranty. 
• Exceed Boca UBC & SBC requirements 

CUSTOM DECORATIVE MOULDINGS 
P.O. Box F •Greenwood, DE 19950 

TOLL FREE: 1-800-543-0553 • PHONE: 1,302-349-4937 
FAX: I-302-349-4816 • www.cclm.nanticoke.com/ 
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. COMPANv;·'1:N·c: 
Exoti~ & Dotriestic Iiumbers l 

· A single, conv~nient source for 
lumber, plywood, mouldings, 

custom millwork, 
and more. 

For information 
on 

advertising in 

aYC'h it ect 
architect's 
showcase, 
please call 
Sean Aalai 

at 202-736-3357 
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stairs, molding & millwork 

Stock cornlcc and mouldings in a pdvatc residence 

FELBER ORNAMENTAL 
PLASTERING CORP. 
A recognized name for over 30 years, 
Felber offers varied styles in stock or 
custom size and forms. From its 2000-
plus models, Felber can provide archi­
tectural details including ceiling 
medallions/ornamentation, cornices, 
niche caps/units, domes, column capi­
tals, brackets, cartouches and period 
ceiling ornamentation. 
Call (800) 392-6896 for a catalog or 
price quotation. 
www.felber.net Circle no. 410 
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• Jobsite delivery 

• Durable and long-lasting 

• For use in both interior 
and exterior applications 

• Wide variety of sizes, 
styles, and finishes 

• Custom orders 

• Engineered and patent­
ed balustrades system is 
easy to install 

Call 

www.residentialarchitect . com 105 
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architect's showcase 

0 a· 

• No SaggingScr'eens 
• No Painting Outside Trim . 
• No Rusty Nails or Staples 

As EasyAs 1,2,SCREEN! 
- callfo~-~----·--

FR~I; Sh\MP~6; Iqdayl 
_ -·~ ~JL_BOO~.Z6a.7325 ~"--

m & ::::i Available at Home Improvement ·. 
9 Hardware Stores Everywhere! 

di6cover > BOLECTION DOOR 

a 6Ummer'6 tale 

336/851-5208 Fax 336/851-5209 or 888/511-5209 

www.bolectiondoor.com 

Circle no . 413 ~ . www.screentight.com 
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Framing curves has never been so easy. Simply 

bend Flex-C Plate by hand to frame everything 

from barrel vaults and curved walls to columns 

and wavy ceilings. Flex-C Plate works great 

with both wood and metal stud applications. 

Call ua at 408.711.1799 or visit ua at www.fle 

Circle no. 415 
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Waupaca Elevator 
Company, Inc. 

Specializes in the manufacture of cus­
tomized winding drum and hydraulic ele­
vators exclusively for residential use as 
well as in the manufacture of residential 
and light-duty commercial dumbwaiters. 
Waupaca Elevator prides itself on its 
craftsmanship and variety of options 
available to the homeowner. Whether 
building new or remodeling "Specify the 
Specialists". 

Waupaca Elevators 

@\WJ~ 
El.E\:lUOR COMPANY, INC. 

Specify the Specialists~ 

Waupaca Elevator Co. 
1726 North Ballard Road 

Appleton, Wisconsin 54911 

Tel: 1-800-238-8739 •Fax: 1-920-991-9087 •Circle no. 414 
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architect's showcase 

ARTICLE 
REPRINTS 

Were You 
Featured 
In This 
Issue? 

~f 'f C' h i t e c t 

Great for: 
• Trade Shows 
•Sales Aids 
•Media Kits 
• Employee Training 
• Sales Presentations 
• Conference Material 
• Educational Programs 

Call Today! 

m Carol Urban 
866-879-9144 

4295 S. Ohio Street 
Michigan City, IN 46360 
www.fostereprints.com 

FosteReprints 
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lOC~RY®Aluminum Decking 

The One Step Roof Deck System 

~wca..:;rae : Absolutely Water Tight 
tile· Easy Installation ·Non-Skid Surface 

~~.·'W~ . . . . ' . I . •-800-'ltl-17tJS. fo!U( (256) l8H4. 7 . 
· tJfl!fs°;'t!tUf·-~all: lnfo@loc.kdry.com • www .lockdry.com 

· ' "-:,#5,8t6;ot O • Meets or Exceeds SBCCI BuUdln Code 

• The LEV elevator is the ultimate 

home amenity 

luxury 

convenience 

• Adds to the home's value 
• Accommodates universal design 
• Is flexible with almost 2,000,000 

combinations of features/ options 
• Is a space miser (fits in a closet, 

no machine room} 

A ThyssenKrupp ~ACCESS 
business segment 

company INDUSTRIES 

800.829.9760 ext. 9516 
www.dreamelevator.com 
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specia l advertising sect io n 

architect's showcase/computer shop 

Summit Door, Inc. 
Custom wood sectional garage 
doors. Unlimited variety of wood 
species and design possibilities. 
Create your own design or choose 
one of ours. Available through our 
dealer network or direct to the 
builder. Call our office or fax us your 
blueprint. Toll free (888)SMT-DOOR. 
Fax (909)272-6367. 
Visit us at www.summit-door.com. 

Circle No. 419 
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Lyptus® High-Grade, Hardwood 
Flooring Brochure Now Available 

Weyerhaeuser Building Materials is offering its 
Lyptus® high-grade hardwood flooring brochure to 
consumers, architects and builders interested in 
installing this high-grade (comparable to Mahogany 
and Cherry), extremely durable and ecologically­
friendly hardwood flooring. Flooring is available pre or 
un-finished. The tri-fold brochure offers full-color raw 
material and end-use application photos, plantation 
growth and processing information, and details on sus­
tainable forest management. To learn more about 
Lyptus® or to receive a free brochure, call 
Weyerhaeuser Building Materials at 877-235-6873 or 
visit their Web site at 

www.weyerhaeuser.com/wbm. 
Circle no. 420 

You'll find everything from product descriptions, 
diagrams, and dimensions to installation instructions, 
reviews, and supplier locations. Best of all, it's FREE. ebuild 

THE PROFESSIONAL 'S GUIDE 
TO BUILDING PRODUCTS 11f 

www.residentialarchitect.com 

Visit ARMA's new website at 
www.asphaltroofing.org 
to see a better roofing alterna­
tive to slate, metal, wood­
shakes, and clay tile namely: 
asphalt architectural shingles. 
All the texture and beauty of 
natural materials, but with 
superior performance and relia­
bility-at a fraction of the price! 
It's also easier to maintain and 
repair. Asphalt roofing. Number 
one in North America for almost 
150 years. 

Circle no. 421 
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*Custom Stile ft Rail Passage Doors 

*Translucent SHOJI design 

*Any custom grid design 

*Unsurpassed joinery 

*Glass facing sandwiching natural paper 

*Also available: Bypass/ sliding doors 

*Handcrafted in the USA 

• Cherf'l--1teeDesign 
1-800-634-3268 

www.cherrytreedesign.com 

Now you can find all the product 
information you need instantly. 

Search. Find. Compare. 

You'll find everything from product 
descriptions, diagrams, and dimen­
sions to installation instructions 
and supplier locators. 

Best of all, It's FREE! 

ebuild 
THE PROFESSIONAL 'S GUIDE 
TD BUILDING PROD UCTS TM 

residential architect I july 2003 

special advertising section 

closet systems 

Closets are easy to design, simple to install, and extremely profitable. 
What are you waiting for? We make it easy to join the thousands of 

construction professionals who are offering closets to their customers • 
Put a closet like this one into your next job and make some real money in closets... 

~±~ 
For More lnbrmatiorHtisit us at www.prodosets.oom or caJI 1-871-BUY-A-PRO 
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pool and spa p roducts, setting the standards.for excellence to 

meet your highest expectations for performance and beauty. 

turn common materials into luxurious retreats designed just for 

your needs . .. and your dreams. 

who have risen 

to the top of the industry because of our prof essionalism. 

And, our commitment to quality and service guarantees your 

pool or spa will stay beautifully inviting and silently efficient. 

For years to come. 

- ;;..t I j 

~ !!) ~lj ;-.l " 1 f J ~ J the members of the National Spa and Pool 

Institute off er unique designs, innovation, satiifaction and support. 

Make sure your communities and your home buyers get the best. 

Work with the best. Work with members of the National Sp a and 

Pool Institute. NATIONAL 
SPA&POOL 
INSTITUTE 

2111 Eisenhower Avenue Alexandria, Virginia 22314 www.nspi.org 

Look for this symbol 

of excellence in 

choosing your p ool 

or spa products and 

prof essionals/ 

for Free Information 

call 800-323-3996. 



end quote 

bear essentials 
bear house, wyntoon, calif., 1932-33 

julia morgan, aia 

"niy buildings vvill be niy legacy 

he work Julia Morgan did at Wyntoon, William 

Randolph Hearst's weekend compound near 

· Mount Shasta in Northern California, speaks 

volumes about her attention to detail and craft. As 

with all of her projects, she made a point of hiring 

artisans and construction crews whose skills she knew 

and respected. At Bear House, one of three guest-

houses she designed for Wyntoon, the half-timber 

detailing recalls the romantic architecture of the 

Austrian and German villages she'd visited in 1931 

and '32. The exterior walls are partially covered with 

murals of scenes from the Gdmm brothers' fairy tales. 

- :fulia nim:qan 

Inside, the home takes on even more of a storybook aspect, with fantastically carved wood ceilings and walls 

and curly wrought-iron hardware. Bdghtly colored, handcrafted tiles line each bathroom. 

Although Wyntoon wasn't exempt from the spirit of excess present in Hearst and Morgan's most famous 

collaboration, San Simeon, it did make use of local stone and wood from the 50,000-acre site rather than exotic, 

imported materials. Morgan designed several other buildings for the compound, as well as a never-built castle 

meant to replace one by Bernard Maybeck that had burned down in 1930. Bear House and the rest ofWyntoon 

now belong to the Hearst Corporation.-meghan drueding 

Richard Barnes 

112 www . residentialarchitect . com residential architect I july 2003 


