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Special Advertising Section 

INDUSTRY CALENDAR OF EVENTS September/October20 

The bottom shelves in the Whirlpool® Dry Aire TM drying 
cabinet can be folded out of the way to accommodate 
longer garments hanging from the top shelf. A temperature 
control lets users adjust the warmth of the air that circulates 
to dry the clothes. 

SUNBELT BUILDERS SHOW 

I October 16-18 
Dallas Convention Center 
Dallas, TX 
Sunbelt Builders Show is the only tradeshow 
and conference exclusively dedicated to the 
building industry of the Southwest market. 
The Sunbelt Builders Show offers a cutting­
edge educational program designed to 
address the needs and concerns of the 

Southwest region, and an abundance of 
networking opportunities. 
For more information visit 
www.sunbeltbuildersshow.com. 

RESTORATION & RENOVATION 
EXHIBITION AND CONFERENCE 

I September 18-20 
Navy Pier/Festival Hall B 
Chicago, IL 
The Restoration & Renovation Exhibition and 
Conference is the only trade show for 
professionals who restore or renovate historic 
buildings, houses, interiors, landscapes, and 
streetscapes or who create new buildings in a 
traditional style. At the a Restoration & 
Renovation show, you can see the latest 
products and network with industry peers, as 
well as attend a wide assortment of 
educational sessions. 
For more information visit 
www.restorationandrenovation.com. 
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The Whirlpool® Family Studio is a totally new concept in residential family living. Enhancing form with function, the 
Family Studio can include spacious countertop surfaces as well as expansive storage spaces and state-of-the-art 
appliances tucked away behind closed cabinet doors for a neat, tidy, streamlined look and feel. 

Call Visit 

1-800-253-1301 www.insideadvantage.com 

The Whirlpool™ lmPress™ Ironing Station features a fold­
down board adjustable for height and angle and an 
ergonomically designed shelf to rest the iron while in use. 
Designed for style as well as convenience, the unit can be 
purchased with an optional matching door or integrated into 
the Whirlpool® Family Studio suite. 

REMODELERS SHOW 

I October 22-25 
Baltimore Convention Center 
Baltimore, MD 
If you want to see a real difference in your 

business success - if you'd like to stay ahec 
of your customers and your competition - b 
a part of the remodeling industry's leading 
event, where new products, services and 
technology make all the difference. The 

Remodelers' Show's "can't miss" events 
provide the ideal forum for staying connectec 
and keeping pace with the industry. 
For more information visit 

www .remodelersshow.com 
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Make it legendary. Make it KitchenAid. 

Step 1: Begin with the stylish Bui lt-In Refrigerator. 
Choose from cobalt blue, classic stainless steel, 
or customize it to match any cabinetry. 

Step 2: Add the Pro Line TM Cooktop wit h grill, griddle or 
both, and pair it with the powerful hood. Choose 
from a range of sizes up to 48 inches. 

Step 3: Prepare yourself for a standing ovation. 

To learn more about the entire KitchenAid ® line, visit KitchenAid.com or call 1.800.253.3977. 
@Registered trademark/TM trademark/The mixer shape is a trademark of KitchenAid, U.S.A. ©2003. All rights reserved. 
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Still life with house: Artist/architect Jeremiah Eck has an eye for 
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Some people just won't take no 

for an answer. The words "can't be 

done" are not in their lexicon. They 

don't want them in yours, either. 

Sound like anyone you design for? 

If so, open their eyes and minds to 

everything Weather Shield Windows 

and Doors has to offer. Thanks to 

our FocusEngineering TM process, 

practically anything is possible. 

Want to create a unique look on the 

interior? No problem. Eight wood 

species from Weather Shield's Custom 

Wood Interiors Collection® can 

help you create the ideal atmosphere 

for practically any room. 

A choice of airspace gri lles, perimeter 

grilles, simulated divided lite (SOL) or 

true divided lite (TDL) in a variety of 

patterns and profiles means you don't 

have to limit your design by settling 

for inferior stick grilles, either. 

FocusEngineering is why you can 

specify unique options such as 

TDL muntin bars comprised of two 

different wood species. It's what drives 

us to provide more co lors, sizes, 

styles and configurations than any 

other manufacturer. If you expect 

more from your window brand, 

call 1-800-477-6808 x2749. 

Demand better. Compromise 

nothing. Want more. 

Want More·· 
Circle no. 25 

www.weathershield.com/RA 

© 2003 Weather Shield Mfg., Inc. 
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M odern construction 
has yet to introduce a 
foolproof method to 
keep moisture from 
getting into . a wall. But 
now there's a revolu­
tionary way to help get 
it out. 

Made from an advanced material that 
changes its permeability with the ambient 
humidity condition, MemBrain" Smart Vapor 
Retarder from CertainTeed Insulation 
allows dosed building envelope systems to 
increase their drying potential with seasonal 
climatic changes-reducing moisture by as 
much as 80%. 

You can't stop moisture from getting into 
a wall. But thanks to MemBrain"' you can 
show it the door. 

CertainTeed II 
Quality made certain. S11tisfactio11 guaranteed. 

Circle no. 269 









from the editor 

staying interested 
you're talented, you're successful, and you're a little bit bored. 

by s. claire conroy 

hat do you do to 
stay interested in 
your chosen pro­

fession? I'm thinking about 
anyone who's had the same 
job or type of work for 10 
years or more. Even if you 
love what you're doing, it's 
almost inevitable that at 
some point you'll feel a 
little stale. Those of us in 
the creative professions 
are especially vulnerable, 
because we're required to 
make our work both useful 
and beautiful. 

Creative people have an 
internal commitment not 
only to meet their level of 
previous achievements but 
to exceed it. But when 
you 're languishing in a 
slump, it's more difficult to 
go that extra mile. We all 
get tempted, and sometimes 
succumb, to simply "phon­
ing it in," doing just what's 
necessary-a good job 
rather than a great one. Per­
haps we convince ourselves 
for a while that our aver­
age-quality work is better 
than many people's best 
work. Maybe so, but some­
how that doesn't make you 
feel any better if you know 
you haven't done your best, 
or you wasted an opportu­
nity you might have once 
used to artful advantage. 

It 's particularly easy to 

fall into this trap after your 
success has promoted you 
out of the day-to-day 
design trenches. Perhaps 
you have some very talent­
ed associate architects 
working for you and you're 
freed from the small­
picture decisions. Instead, 
you're busy with the big­
picture critiques and the 
all-consuming tasks of 
client schmoozing and 
client wooing. You are the 
face of the firm, the name 
on the door, but you no 
longer draw-except the 
occasional napkin sketch 
for a potential client. 

How do you jump start 
your muse after the juice 
has drained from the bat­
tery? One architect I know 
grew bored with designing 
traditional houses. His 
10-person firm is very good 
at them, the business is 
lucrative, and the market 
he serves demands them, 
but they don't excite him 
anymore. He can't say no 
to the work and still sup­
port his longtime employ­
ees. Instead, he promoted 
an associate architect who 
loves the traditional styles 
to firm partner, and put him 
in charge of those projects. 
The profits from those 
commissions let him take 
the smaller, stylistically 
carte-blanche projects he 
enjoys. His recent work has 

residential architect I september · october 2003 

more energy and creativity, 
and those smaller projects 
are getting bigger and bold­
er as he develops a follow­
ing for his new portfolio. 

After more than 20 years 
in the business, om cover 
architect, Jeremiah Eck, just 
thought he needed a bit of a 
break. So he dusted off an 
old hobby: landscape paint­
ing. He'd taken classes in 
school but had difficulty 
making time to paint while 
running a busy, successful 
practice. To get that time, he 
negotiated with his junior 
partners a cut in pay in 
exchange for Fridays off. 
"Paintings are about light 
and space, just like architec­
ture," he says. But instead of 
sapping the same energy, 
painting revitalizes him. "I 
make judgments faster, and 

Mark Robert Halper 

in a larger firm you're asked 
to make big-picture deci­
sions quickly. It's kept me 
from atrophying into a 
management role." 

In some cases, you can 
reawaken your creative side 
within the office walls, but 
sometimes you need to step 
outside for a fresh look' 
from a different angle. The 
most important thing is to 
acknowledge to yourself 
that you're coasting and it 
doesn't feel good. Then do 
something about it. ra 

Questions or comments? 
Call me: 202.736.3312; 
write me: S. Claire Conroy, 
residential architect, 
One Thomas Circle, N.W., 
Suite 600, Washington, 
D.C. 20005; or e-mail me: 
cconroy@hanley-wood.com. 

www.residentialarchitect .c om 13 
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Window Wells . . 
• Add daylight and ventila1 

to lower-level living area 

• Meet lRC 2000 code 
requirements for 
emergency egress 

• Are more cost-effective 
than site-built window ¥ 

• Feature an attractive 
terraced step design tha 
can be used as a planter 

• Are constructed of an 
advanced composite 
material 

Get More Out Of Your Basements 
with Bi/co Basement Products Circle no. 206 

Bilco Doors 
- • Provide an extra large 

opening for easy 
basement access 

• Meet IRC 2000 code 
requirements for 
emergency egress 

• Feature quality construc1 
and weathertight design 

• Are equipped with lift 
assistance for easy 
operation 

• Can be delivered and 
installed complete with 
concrete steps 

For more information, 
Call 800-854-9724 

or log on to www.bilco.c< 



letters 
keep those cards, letters, and e-mails coming. 

serve and 
educate 

enjoyed your excellent 
editorial ("Art or Ser­
vice?" June 2003, page 
11). I believe much of 
the negative attitude 

toward some architects by 
residential builders stems 
from the penchant of elitist 
architects for looking at 
houses as art as opposed to 
homes that actually have to 
be built and lived in. The 
country would look 1,000 
percent better if all homes 
were designed by archi­
tects, but in the end we 
have to find a way to craft 
our clients' dreams into 
an artful solution. 

Many clients come with 
their own plans they have 
worked on for years, all of 
which have major prob­
lems. It inevitably involves 
considerable tact on our 
part to let them know that 
we provide a value-added 
service no matter what the 
project. I've found that by 
working with a reputable 
and reasonable (they very 
often go together) contrac­
tor who's on board early 
on, it's possible to deliver a 

well-designed project for 
about the same dollars as 
one by a contractor who 
offers the client a down­
and-dirty design rife with 
livability and design issues. 
We must serve but also 
educate our clients, so 
that they get everything 
from us they're paying for. 

John A. Teets, ARA 
Horsham, Pa. 

art history 
enjoyed your editor's 
comments in June's 
residential architect 
("Art or Service?"). I've 
been practicing now 

for 40-plus years, mostly 
as support to firms and not 
in my own practice. This 
probably has allowed me to 
remain somewhat naive and 
enthusiastic toward the pro­
fession, not being on the 
front line with the business 
(money) end of the practice 
-at least not on a day-to­
day basis. I've been fortu­
nate to work at Minoru 
Yamasaki's office for nearly 
24 years now, and also with 
William Kessler for five 
years. I've tried to work 

"the commonality of the architect from firm 

to firm, as we all compete for the same work, is 

with the best and have 
advised young architects to 
do the same. 

Over the years, I've seen 
this profession of ours 
change to a very business­
oriented mentality, with 
bottom lines seeming to be 
the driving force. Yama had, 
in the early years, made a 
name for himself based on 
his sensitivity to design. 
Marketing was relatively 
nonexistent in those days, 
as his notoriety brought 
clients into the office. I do 
believe, though, that he was 
a master at developing rela­
tionships first, rather than 
going after jobs. He basi­
cally explained, "This is 
what we do," when showing 
his wares, in the hope of 
fostering a relationship. 

He's no longer with us, 
and times have changed. 
Marketing has taken over 
big-time. It's a shame, in a 
way, that the cart has gotten 
in front of the horse. The 
promises made in the mar­
keting dating game very 
rarely materialize once the 
project comes on board. 
The commonality of the 
architect from firm to firm, 
as we all compete for the 
same work, is disturbing 
and has to be dissatisfying 
to society. 

William Kessler has to 
be admired not as a busi-

disturbing and has to be dissatisfying to society." nessman but as an architect 
who stayed the course and 

-david c. paterson, aia, csi stayed true to his ideals of a 

modern architect. It came at 
a cost, as his office constant-
1 y fluctuated in size through 
periods of want and plenty. 
But a training ground for 
young architects it was. 

I'm pleased I've had a 
chance to know these men 
firsthand. They must have 
been viewed as self-serving 
from the outside, but in 
truth they had a steadfast, 
tenacious grip on what they 
believed should be brought 
to the profession. Many 
architects got a good start 
with them, a start one hopes 
has helped them endure the 
changes in the profession 
and allowed them to serve 
clients with education, 
compromise, faithfulness, 
and dependability. I 

Henny Youngman l~'f_ed 
in New York much of his 
life. For years he frequf,nted 
the same restaurant, an1 he 
always told the maltre 1 ' 

the same thing when h 
entered: "I'd like a tab lb, 
near a waiter." Yes, he ~ant­
ed service, it is assumed he 
liked the food, and probably 
he was able to get som6 
dietary needs met over the 
years. Hopefully, though, it 
was the reputation of t~e 
restaurant that brought !him 
there in the first place. We 
all need to work on that. 

David C. Paterson, AJA, CS! 

Senior Associate 
Yamasaki Associates 

Troy, Mich. 
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The Art of Wood Floors. 
Next project, specify the Bellagio Collection of wide-plank, long-length 

flooring. Hardwoods like Brazilian Cherry, Walnut, Maple, Beech and 

19 others, chosen for their beauty, engineered to be affordable, and 

prefinished to stand the test of time. Call today 

for samples or more information. 

Circle no. 33 

The Art of Wood Floors 
800.824.5671 

www.oregonlumber.com 

Hanle .Wood 
In person. 
Face to face. 
Hands on. 
Hanley-Wood Exhibitions (HWE) brings building 
professionals from around the world together 
with leading manufacturers in four high-growth 
industries: concrete construction, home building 
and remodeling, floor covering and pool and spa. 
The result is nine highly focused conferences and 

tradeshows that provide unique opportunities for 
commerce, product knowledge, education, resources 
and networking. 

Today, we're building industries. We're building 
opportunities. And we're building the future. 
At Hanley-Wood Exhibitions, we can build 
them-together. 

·· ·fr Ii, 

Conference: February 17-19, 2004 
Exhibits: February 18-19, 2004 

Orlando, FL 
Co-LocatfJdwithWorldof Concrete 

-== woRLDOF 
~CONCRETE 

I WITH I WOAL.C °"' MAllONRY ! 

Seminars: February 16-20, 2004 
Exhibits: February 17-20, 2004 

Orlando, FL 

<~,,.. 
SURFACES 

2004 
Conference: January 27-30, 2004 

Exhibits: January 28-30, 2004 
Las Vegas, NV 

Conference: November 4-7, 2003 
Exhibits: November 5-7, 2003 

New Orleans, LA 

-~ l;mtiUmijMjR l 
Conference: October 22-25, 2003 

Exhibits: October 23-25, 2003 
Baltimore, MD 

JICllVE 
RESIDENTIAL CONSTRUCTION SHOW 

Conference: April 3-5, 2003 
Exhibits: April 4-5, 2003 

Providence, RI 

Conference: April 24-26, 2003 
Exhibits: April 25-26, 2003 

Milwaukee, WI 

Conference: September 25-27, 2003 
Exhibits: September 26-27, 2003 

Columbus, OH 

Conference: December 4-6, 2003 
Exhibits: December 5-6, 2003 

Portland, OR 

Www.Hanley-Wood.com/inperson/exhibitions.asp 



TUFF-N-DRI named 
# 1 in innovation. 

In the residential architect 2003 Innovative Brand Study, architects 

not only selected TUFF-N-DRI® Basement Waterproofing System as 

the most innovative brand in its category - they chose it by more than 

2 to I over the next closest competitor. 

Specify INNOVATIVE MOISTURE PROTECTION 
for your basements with the winning 

performance of TUFF-N-DRI. 

To learn more about TUFF-N-DRI, call 800-DRY-BSMT. Or visit TUFF-N-DRl.com. 







h·o me front 
tips and trends from the world of residential design 

Walter Voigt 

The South Carolina lakefront 
residence on the book's cover (top; 
also shown above) embodies the 
ideals set forth by Knight. The 
house was designed by Historical 
Concepts of Peachtree City, Ga. 

knight vision 
. or 25 years, Blue Hill, Maine, architect 

Robert Knight has designed homes on or 

near the water. His experiences have left 

him particularly attuned to the qualities 

of a successful waterfront house-and they've 

made him an ideal writer for The Taunton Press' 

new book A House on the Water. On sale in 

October, the book showcases 23 houses on 

lakes, bays, and oceans, by architects from all 

over North America. 

Knight noticed more than a few similarities 

between writing a book and designing a house. 

"In both processes you're creating and editing, 

then going back and foi1h with the editor or 

client, who also has a vision," he says. The 

project took up the same amount of time as a sub-

stantially sized architectural commission would-

Knight spent more than 1,000 hours researching 

and writing it. Those hours included trips to every 

one of the homes he covered, from the critic 

Witold Rybczynski's Vermont lakeside house for 

his parents to Cutler Anderson's sod-roofed resi-

dence in the San Juan Islands near Seattle. 

"My mission was to show people a wide range 

of houses that I thought worked," Knight says. 

"I wanted to avoid a cookbook sort of method 

where you say, 'Do this, do that, and you' ll have 

a good house.' Designing a good house on the 

water is more of a right-brain, intuitive thing. 

But it is explainable. I tried to explain it in ways 

that don ' t turn off 'regular ' people-those who 

aren't architects or builders." 

Knight is candid about the time commitment 

his work on the book required. "It was brutal," 

20 www.residentialarchitect.com residential architect I september · october 2003 



House photos: Randy O'Rourke, from A House on the Water, by 
Robert Knight, The Taunton Press, 2003 

In a Maine island residence designed by the author's 
firm, Knight Associates, private rooms like the 
master bath receive the choice harbor views. 

he says. Luckily, business partner Peter 

d'Entremont stepped in and kept Knight 

Associates going. The author also found that 

his work on A House on the Water reinforced 

and strengthened his beliefs about design. 

"The single most critical part of a home's 

design is certainly the way it fits into its site 

and context," he says. "That was the first 

hurdle any of these houses had to jump to get 

into the book."-meghan drueding 

scape crusader 
started painting seriously about 
15 years ago," says San Francisco­
based architect James Heron. "My 
wife and I traveled a lot and I'd 

take sketchbooks along. When we got 
back, I started creating imaginary 
cityscapes as small watercolor stud­
ies." Heron eventually turned those 
studies into large-scale canvases, 
which will be exhibited at the AIA 

Headquarters Gallery in Washington, 
D.C., from September 19 through 
January 9. "The paintings arise partly 
out of the frustration that I can't 
always create the forms that I want to courtesy The octagon 

in my architecture," laments Heron, 
who primarily designs multifamily projects, as well as some recent custom resi­
dences. "There's a long tradition of architects painting. The visual-art outlet allows 
us to explore architectural options and ideas that clients may not want,'' he says. 
"And maybe someday I'll meet a client who will like the colors, forms, and scales 
of my paintings and ask for a building like that." For exhibition hours, call 
202.638.3221 or visit www.theoctagon.org.-shelley d. hutchins 

de blas in glass 
Hisao Suzuki 

choing Philip Johnson before him, Spanish architect Alberto Campo 
Baeza designed De Blas House as a simple glass-and-steel structure that 
sits on a concrete slab. Located in mountains south of Madrid, Spain, the 

house features frameless laminated glass in a completely flush application. Glass, 
Baeza says, offers insulation, silence, and safety. 

The project received an honorable mention in the 2003 DuPont Benedictus 
Awards, a program that recognizes innovative architectural design using laminat­
ed glass.-nigel f maynard 

residential architect I september · october 2003 www . residentialarchitect.com 21 
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calendar 
residential architect 
design awards: 
call for entries 
entry form and fee due: 
november 21, 2003 
completed binders due: 
january 5, 2004 

Our annual residential 
architect Design Awards 
program honors outstanding 
architecture in the following 
categmies: custom, renova­
tion, multifamily, affordable, 
production, kitchens, baths, 
and design details. All win­
ning projects will be pub-

warren Jagger lished in the May 2004 issue 
of residential architect. Shown: 

2003 grand-prize winner in a custom category, by Estes/ 
Twombly Architects, Newport, R.I. For an entry form, 
call 202. 736.3407, visit www.residentialarchitect.com, 
or go to page 121 in this magazine. 

rome prize 2004 
deadline: november 1 

The American Academy in Rome hosts annual fellow­
ships in the arts and humanities for winners of the 
Rome Prize. Fellows receive room and board, a studio, 
and a stipend. Categories include architecture, design, 
historic preservation, and landscape architecture. For 
guidelines, call 212.751.7220 or visit www.aarome.org. 

Tile of Spain 

2003 tile of spain 
architecture and 
interior design 
awards 
deadline: november 15 

This contest recognizes new or 
renovated residential and com­
mercial architecture featuring 
ceramic tile from Spain. Projects 

from around the world are eligible. Among last year's 
winners was the restoration of the 1904 Reception Pavil­
ion in Park Giiell (detail shown), Barcelona, Spain, by Ana 
Ribas i Seix and Carme Hosta. Cash p1izes will be award­
ed. Call 305.444.5495 or go to www.ascer.es for details. 

www . residentialarchitect.com 

frank o. gehry: 
work in progress 
september 7-january 26 
museum of contemporary art, los angeles 

Whit Preston 

Focusing on projects currently under construction, this 
exhibition examines Gehry Partners' work from concept 
to final structure. Models, sketches, photographs, sam­
ple materials, and computer renderings demonstrate the 
various phases of each design. Shown: the Marques 
de Riscal Winery and Hotel, El Ciego, Spain. To learn 
more, call 213.626.6222 or visit www.moca-la.org. 

lucy orta: nexus 
architecture + 
connector iv 
september 27--january 18 
bellevue art museum, bellevue, wash. 

Lucy Orta designs functional 
sculpture intended to be used as 

John Akehurst shelter by people in urgent or pre-
carious situations. "I believe in art 

as a mediator between the street and the people," she 
says. Shown: Refuge Wear Intervention. For museum 
hours, call 425.519.0770 or visit www.bellevueart.org. 

magnifique 
october 3-november 27 
architech gallery of 
architectural art, chicago 

This pictorial showcase 
spotlights French architec­
ture and decor, with design 
drawings, watercolors, pho­
tographs, and antique prints 

Courtesy ArchiTech 

by such architects and artists as Eugene Emmanuel 
Viollet-le-Duc, Elizabeth Ockwell, and Mark Ballogg 
offered for sale. Shown: Ockwell's 1999 watercolor 
"Opera." For gallery hours, call 312.475.1290 or visit 
www.architechgallery.com. 

continuing exhibits 
Aesthetics of Hygiene: Modernist Kitchen and 
Bathroom Design in Southern California, 1928-1955, 
through November 2, University Art Museum, Uni­
versity of California at Santa Barbara, 805.893.2951 ; 
Acconci Studio, through November 8, Pratt Manhattan 
Gallery, New York, 212.647.7778.-shelley d. hutchins 
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perspective 

context conscious 
it takes an open mind to blend the new with the old. 

26 

by stephen muse, faia 

S everal months ago, I 
~a~ invite~ b~ a local 
CIVIC associat10n to 

take part in a lecture series 
titled "Designing Within 
Historic Districts." Because 
this is the sort of presenta­
tion I had made many times 
before, I assumed it would 
be simply a showing of my 
firm's work. Several days 
before my talk, however, I 
was warned that I might be 
facing "an angry audi­
ence" -one divided into 
two factions regarding the 
issue of regulating new 
development. 

I was told that the first 
faction strongly believed in 
developing legislation to 
require that all new archi­
tecture copy the existing 
historic context. Only by 
doing so, they argued, could 
a historic district maintain 
its overall integrity and 
seamlessly blend the old 
and the new. 

In contrast, I was also 
warned that the second fac­
tion strongly believed in 
requiring all new buildings 
to be stylistically opposed 
to the existing context. 
Only by making a clear dis­
tinction between the old 
and the new, they argued, 
could the historic district 
turn to the future with a 
positive outlook. 

In light of this warning, I 

revised my talk. I attempt­
ed to explain the values 
that control our work at 
Muse Architects, and how 
these values lead us to 
believe that neither of the 
above extremes represents 
an acceptable position. 

continued on page 28 

www.residentialarchitect.com 

For an award-winning 
addition to a Washing­
ton, D.C., home, 
Muse Architects found 
a balance between 
solving the original 
plan's problems and 
deferring to the build­
ing's past. The result 
enriches the entire 
composition. 

Photos: (top) Robert Lautman; 
(above) courtesy Muse Architects 
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H igh fashion marries high tech. 

True love is a GE Profile kitchen. Contemporary beauty is 

united with easy-to-use electronic controls and sensors. 

The result? The ability to make every meal amazing in a 

GE ProfileTM 
GEAppliances.com 

Circle no. 274 

room where everyone wants to hang out. Fashion and 

technology may seem an unlikely pair. But at GE Profile, 

they fall in love and make incredible kitchens together. 
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well defined 
I am often asked to define 
the philosophy of our work. 
At one level, I appreciate 
the question, knowing that 
it reflects interest in what 
we do. At another level, 
though, I despise it, worry­
ing that I am being asked 
to write the insert for a 
fortune cookie. In fact, 
our studio discussions at 
Muse Architects are never 
based on design philosophy. 
Instead, they are based on 
design values. 

The process of defining 
our values began a long time 
ago, when I started to feel 
that architecture was one of 
the least interesting subjects 
I could possibly study. But 
soon after that, I also real­
ized that it could be posi­
tively the most interesting. 
What allowed it to move 
from the former to the latter 
was a slow exploration of 
concepts that could be used 
to control the design of a 
building-in other words, a 
discovery of what our work 
should be about. 

Alan Karchmer 

Muse's values apply to large-scale projects as well as smaller 
ones. The site plan of this 47,000-square-foot student housing 
complex at St. Mary's College in southern Maryland smoothly 
integrates new buildings into the existing master plan. 

ism we often hear about 
today-that of borrowing 
your neighbors' windows 
and matching their cornice 
line in an attempt to make 
everything OK. This was 
the contextualism of under­
standing the order of a 
site, and recognizing that 
any new building is part of 
a larger whole. In Rowe's 
studio, contextualism was 
discussed as an idea about 
plans-not facades. It 
was an argument about the 
"bigger picture." 

addition to some sort of 
existing context. It may be 
an addition to a building, 
street, neighborhood, or 
campus. In every case, we 
consider our addition to be 
successful only if it greatly 
improves the bigger picture. 

While we strongly 
believe in the collective 
quality of buildings, neigh­
borhoods, and campuses, 
the process of designing 
these additions is not one 

"every project we design, no 

matter the scale, begins with a 

study of the larger whole." 

of simply repeating what is 
there. This is a very naive 
definition of contextualism. 
True contextualism involves 
an act of judgment. And 
here is where we return 
to the argument about the 
two extremes. 

My guess is that this 
turnaround began in gradu­
ate school. Studying with 
architectural critic Colin 
Rowe in the mid-1970s, I 
heard the term "contextual­
ism" for the first time. No, 
this was not the contextual-

Courtesy Muse Architects 

The values that date from 
my time with this remark­
able teacher still control our 
work today. Every project 
we design, no matter the 
scale, begins with a study 
of the larger whole. Each 
one is designed to be an 

value judgment 
The first extreme-requir­
ing all buildings to be 
copies of the historic con­
text-is never good enough. 
Every historic property we 
have encountered, although 
it may possess many won­
derful qualities, has had 
significant problems to 

overcome. Its interior may 
be too dark, or its rooms 
too small, or the structure 
may not maximize the 
potential of its site. What­
ever the issue, these are 
problems that should be 
addressed. By choosing to 
extend the entire existing 
context, one runs the risk of 
also extending these sorts 
of problems. 

In opposing this extreme, 
however, we do not advo­
cate the other. The second 
extreme-requiring all 
buildings to stylistically dif­
ferentiate the old and the 
new-is not the answer 
either. We believe these his­
toric properties have won­
derful features that should 
be reinforced. By address­
ing the problems we find, 
distinction between the old 
and the new will occur nat­
urally. In other words, this 
is distinction as a result of 
problem-solving as opposed 
to distinction for the sake 
of distinction. 

I prefer discussions about 
the longer argument. But if 
I were forced to w1ite that 
one-liner for the fortune 
cookie, I would state that 
our design values are based 
on extending what is best 
about the existing context 
while mitigating its prob­
lems. Should we fail to do 
both, we believe we have not 
reinforced the values of our 
work, and therefore have not 
been successful. ra 

Stephen Muse, FA/A, is 
the founder and principal 
of Muse Architects in 
Washington, D. C. 
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dollars on the line 
should you fund your own speculative architecture? 

32 

by cheryl weber 

ow many times 
have you heard 
architects described 
as risk-averse? 

We're all familiar with the 
conventional wisdom­
that architects possess a 
design-studio mentality, 
preferring to delegate busi­
ness matters to a manager 
and letting clients assume 
the liability of construction. 
But these days , with wind­
falls from wise real estate 
investments piling up like 
those from the dot-com era, 
architects are challenging 
that reputation. They are 
seizing the initiative, inves­
tigating speculative projects 
as a satisfying approach to 
their profession. 

And why not? Who's 
in a better position than 
architects to profit from the 
strong housing market? 
After years of professional 
practice, you're armed with 
a huge number of connec­
tions. You have access to 
the plumber, the electrician, 
product sources, and city 
hall. Most important, you 
have the design expertise to 
create something that will 
sell quickly. 

Most architects making 
forays into speculative real 
estate experienced their first 
successes designing for 
themselves. In 1999, Alex­
andria, Va., architect David 

Jameson bought and reno­
vated a home for himself 
in Chevy Chase, Md., an 
upscale Washington, D.C., 
suburb (the project won a 
residential architect Design 
Award in 2002). Two years 
later, the property had dou­
bled in value, so he sold 
it and decided to repeat 
the process. 

"The house was never 

www.residentialarchi t ec t . co m 

intended for speculation," 
Jameson says. "But I real­
ized I could make more 
money buying and selling 
properties than working 
for clients." 

Although he hasn' t given 
up his traditional practice, 
Jameson got a good deal 
on another lot and now is 
building an 8,000-square­
foot house on spec. "If I'm 

lucky, I expect to get a 20-
to 25-percent return," he 
says, compared with the 
firm 's average 16-percent 
fee from clients . 

Rather than flipping 
fixer-uppers, architect 
Chandler Pierce, Cecil 
Pierce and Associates, New 
York City, is investing for 
the long haul. He bought a 

continued on page 35 
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four-story building in Little 
Italy, renovated it, and rents 
out commercial space on 
the first floor and one resi­
dential unit each on the sec­
ond and third floors. He 
lives on the fourth floor and 
is expanding his quarters 
with a fifth story. 

"In a great neighborhood 
like this that's changing 
phenomenally, it's sort of 
comical what you make on 
a building like this com­
pared to what you make 
in private practice," he says. 
"In 20 years, Little Italy 
has gone from virtually 
giving buildings away to 
getting $3,000 per floor 
for a rental." 

setting a 
precedent 
Twenty years leaves a lot of 
margin for error. While sto­
ries abound of lucrative 
deals resulting from fortu­
itous market timing, there's 
another formula for success 
that's easier to control, 
though it still carries some 
risk. And that is to convey a 
new idea or set an example. 
When Anthony Abbate, AIA, 
Fort Lauderdale, Fla., did 
his first spec project, it was 
to demonstrate a townhouse 
that was Modern in spirit but 
that fit the historical urban 
pattern of a prewar neigh­
borhood with alleyways. 

Abbate bought the duplex 

"i've come to understand the 

pioneering aspect of development. 

sometimes you have a small profit 

margin, sometimes none at all, but 

you pave the way."- anthony abbate, aia 

intending to live on one side 
and sell the other. As an 
antidote to the suburban 
model of big garages facing 
the street, Abbate designed 
mirror-image townhouses 
with a gated garden in front, 
an attached garage in the 
rear, and glassy walls that 
bring the outdoors in. He 
used traditional South Flori­
da materials such as con-

crete block and stucco, but 
the floor and roof systems 
are 6-inch-thick hollow-core 
concrete planks, which 
allowed him to raise the 
ceilings as high as 9 1h feet 
without violating the build­
ing's height restrictions. 

The biggest obstacles he 
faced were finding a lender 
to support the project and 

continued on page 37 
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a Realtor who believed it 
would sell. "It was a little 
frightening. Realtors would 
ask, 'Only a one-car garage? 
You're not going to put 
Spanish tile on it, or arch­
es?' They started to make 
me feel a little nervous," 
he says. Nevertheless, the 
unit sold for $310,000 
before it was finished and 
yielded a $50,000 profit, 
which allowed Abbate to 
pay down the mortgage on 
his side of the duplex. 

If you count the unpaid 
hours he spent supervising 
construction, Abbate says 
he probably broke even but 
that the project gave him 
confidence to follow his 

instincts. And it inspired 
other local developers and 
architects to break out of 
banal stereotypes. "I've 
come to understand the pio­
neering aspect of develop­
ment. Sometimes you have 
a small profit margin, 
sometimes none at all, but 
you pave the way," he says. 
And sometimes the payoff 
comes later: The townhous­
es caught the eye of a 
developer who has since 
commissioned Abbate to 
design similar projects. 

Jameson's spec house is 
allowing him to explore his 
interest in environmental 
design. To eliminate waste, 
he dimensioned the house to 

"to me, the risk is great when you 

are investing in someone else's 

idea. if you 're investing in your own 

idea, it's not risky."- david furman 

accept stock framing pieces 
and chose materials such 
as sustainably harvested 
mahogany for the siding, 
synthetic-slate roofs recy­
cled from tires, and real 
stucco. He took down very 
few trees during construc­
tion and is applying for 
habitat-friendly landscape 
certification from the 
National Wildlife Federa-

tion. Jameson, who is work­
ing with a real estate agent 
to create a marketing bro­
chure about the house, fig­
ures such moves will raise 
the project's costs by 10 per­
cent. "I can't put the house 
on the market for more 
money [to make up for] 
that," he says, "but it might 
push a button for someone 

continued on page 39 
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and sell faster. The length 
of time I carry the costs is 
part of the equation." 

playing the 
market 
In designing a spec project, 
how do you balance market 
research against your own 
sense of what's needed? 
Veteran architect-developer 
David Furman, of Boule­
vard Centro, Charlotte, 
N.C., weighs those priori­
ties daily. "I think you can 
make decisions on projects 
that may not bring maxi­
mum profit today, but will 
enhance your reputation 
moving forward and bring 
you profit later," he says. 

"You have to focus on not 
losing money, and you can 
decide how much you want 
to try to make-whether to 
maximize it or just do OK." 

Furman is a pioneer who 
creates projects based on 
his own interests, hoping 
that some percentage of the 
population wants the same 
thing. "I'm not a big believ­
er in market studies and 
appraisals," he says. "I feel 
they're generally a rearview 
mirror. They tell you what's 
been done, not what a new 
segment of the market 
might be." 

Even when his instincts 
mislead him, Furman presses 
on. Five years ago when he 

"i'm looking at it from the 

perspective that i 'm not necessarily 

into it for only the dollar value, 

but also for reputation and portfolio 

photos. "-david jameson 

founded Centro, he believed 
Americans were divided into 
two groups: "those who 
wanted to live in the city, 
and those who wanted to but 
just didn't know it yet," he 
says. "I've come to realize 
mainstream America wants 
to live in the suburbs." The 
population of would-be 
urban dwellers is "not this 
monster wave I thought it 

was. But I decided it's 
the only piece of the mar­
ket I want to deal with, 
because it's what I find fas­
cinating. If that percentage 
is 1 percent, that will be 
the 1 percent of the market 
I'll focus on. I don't have 
a board of directors to 
answer to or stockholders 
to worry about." 

continued on page 41 
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Cun-ently, Furman is ere- wall 18 inches and has a in someone else's idea. If AIA. "It's nice to go ahead 
ating entry-level loft hous- mini-rainmaker," Furman you're investing in your own and create a personality." 
ing in downtown Charlotte. explains. "It just looks dif- idea, it's not risky." The architects used their 
At 500 square feet, the units ferent and cooler." And trademark bold colors and 
are small enough to be Furman gives tiny kitchens interior contrasting natural materi-
affordable but are architec- cachet with sleek, two- monologue als such as river rock and 
turally adventurous. He burner cooktops and Indeed, spec projects also slate, created playful nooks 
believes a ce1tain group of 18-inch dishwashers, eliminate the step of sec- and crannies, and pur-
people will trade square which, he points out, are and-guessing clients. When chased authentic Mexican 
footage for location, price more expensive than con- Steven and Cathi House, furniture and artwork. 
being equal, if it's infused ventional appliances. House + House Architects, John Allegretti, AIA, 

with something unique. An urban infill lot is a San Francisco, built a St. Joseph, Mich., whose 
In addition to creating blank canvas just waiting for rental house in Mexico, investment projects range 

airy spaces and flowing his bold strokes. "Breaking they designed the kind of from single-family homes to 
floor plans, the company down conventional thinking home they'd enjoy being in commercial buildings, likes 
uses half a dozen signature of what a residence is- as themselves, rather than try- delving into aesthetic issues 
products that make the architects, that's fun; as a ing to tweak it toward a that are often skirted by 
apartments pop, even if it's developer, it may seem certain type of tenant. clients. "It's like writing an 
just a $17 showerhead from perilous," says Furman. "The more you cus- opera, putting something 
Target. "It has a chrome arm "To me, the risk is great tomize the house, the bet- together out of your own 
that projects out from the when you are investing ter," says Steven House, continued on page 43 
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mind, not someone telling 
you that in the third act such 
and such an actor is going 
to wear the peacock plume,'' 
he says. On the other hand, 
an inability to stop playing 
with the design can lead to 
surfaces that are overly 
complicated. Allegretti says 
he pays attention to how 
materials are layered and 
how joints intersect to get 
the maximum results from 
the simplest moves. 

In the Little Italy apart­
ments, Pierce mixed 
straightforward materials 
and products with perks 
such as a stainless-steel 
counter and integral sink, 
and interesting tile work. "I 

was extremely pragmatic 
and said, 'What will I do 
here that will maximize the 
rent so I can pay the bills 
on the building and get our 
duplex apartment on top?'" 

Jameson's project is 
ready for drywall. He says 
if he had to guess, he prob­
ably spent too much money 
on things people won't find 
value in, like the number 
and quality of light fixtures, 
the lighting control system, 
custom zebrawood cabinets, 
and Viking appliances, 
which were chosen for their 
brand-name recognition. "I 
could have conserved a lot 
of money with stock maple 
cabinets, but that's not how 

we think about things," he 
rationalizes. "I'm looking 
at it from the perspective 
that I'm not necessarily into 
it for only the dollar value, 
but also for reputation and 
portfolio photos." 

It's different when specu­
lative development is your 
bread and butter. On the first 
Centro projects, Furman 
immersed himself in every 
detail, choosing towel bars, 
floor finishes, and cabinets 
that suited his personal taste. 
Although he was working 
within a budget, he later real­
ized that Centro was spend­
ing several thousand dollars 
more per unit than its compe­
tition was. "I was the only 

LALi( OR WALI<( 
: of companies talk about their construction capabilities and expertise . 
.vhen you look beneath the surface, there's very little experience to back their claims. 
eward Wall Systems, it's not just what we say, but what we do that makes the difference. 

nore than 14 years, Reward has been putting our promises into practice with solutions that are 
: innovative, more durable and more solidly built than ever before possible with traditional building 
tods. And as the leader in ICF building systems, Reward Wall Systems brings the experience of 
lreds of successful projects to offer you: 

• Solid Support:8M that ensures your success 

• Flexibility to accommodate all types and sizes of projects, 
from residential to large-scale commercial. 

• Dependability for on-time delivery and 
product support at every phase of the project. 

_eward Wall Systems, we don't just talk the talk, we walk the walk. 
:wer the difference we can make on your next project. 

tll 1-800-468-6344 ext.1707 
visit www.rewardwalls.com 

person in the world thinking 
those items were bringing 
additional value to the proj­
ect," says Furman. "We've 
since prioritized more." 

working the 
system 
Although working solo 
streamlines design time, 
architects investing in real 
estate rarely succeed without 
a network of trusted experts 
who can guide them through 
the headaches of finance 
and construction. Jameson 
bought his lot from a builder 
he knew who wanted to 
unload the property. The 
builder happened to be on 

continued on page 45 





practice 

sabbatical constructing his 
own house, so Jameson 
hired him to supervise the 
spec project part-time. 

The former owner of 
Pierce's building was a 
friend. Pierce hired an ex­
pediter he'd worked with for 
17 years to help him negoti­
ate with the building depart­
ment to max out square 
footage. "I didn't know how 
you go about doing this," 
he says, "but my attorneys, 
accountants, and structural 
engineers make my life easi­
er and make sure I don't do 
something foolish. It's the 
same team I use on all jobs." 

Getting started is the 
toughest part. Abbate held 
on to the lot for 12 years 
before building the town­
house. He wanted to start 
sooner but had trouble 
meeting the zoning require­
ments and obtaining financ­
ing. Abbate says what 
helped him most was sitting 
down with his accountant to 
do a pro forma study of the 
numbers and the costs of 
carrying a loan. And after 
winning design awards and 
becoming known locally for 
his talent, it was easier to 
find a mortgage broker who 
believed in the project. 

Abbate is partnering with 
an architect and an engineer 
on a townhouse project 
with 12 live/work spaces­
the first of its kind in Fort 
Lauderdale-and hoping to 
break ground in January. 
Still, he says designing 
for clients is his first love: 
"If people pay me to de­
sign, it's better than taking 
the risk. I like speculative 
work a little, but not 

enough to do it full-time." 
Furman sees it different­

ly. "From a personal per­
spective, it's the ultimate 
way to make a living," he 
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says, "generating architec­
ture that is a commodity, 
that is marketable, and that 
you can put your personal 
energy into. Seeing others 

get excited about it is 
immensely gratifying." ra 

Cheryl Weber is a contributing 
writer in Sevema Park, Md. 
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SOME MOMENTS 

are indelible. On e clear summer day, 

I looked at my son, standing there 

on the porch, and , for the first time, 

I saw he wasn't a toddler anymore. 

H e had become a littl e bo y. 

PERMACAST COLUMNS PERMAPOST PERMAPORC 



A I LING BALUSTRA MS ARCHITECTURAL COLUMNS 

A porch is a place where 

incredible memories are made. 

The next time you build or 

design one, consider the 

complete porch systems by 

HB&G. Take a moment to 

custom design your complete 

porch. Download our autoCAD 

plug-in at hbgcolumns.com 

or call 1.800.264.4HBG. 
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Wider is better. craneBoard" 's unique 18-inch· 

cranespan• panel not only makes ii more"'°" 
cedar fiber cement and orclinol'Y vinyl, it's ol&O­

rnore' energY efficient and more beou~iful ~" 
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ance-free . 

. :c Introducing CraneBoard9 Double 7 SOLID CORE SIDING:' 
The siding your homeowners have been asking for-wide, straight planks, 

maintenance-free for the life of their home. CraneBoard 07's double· 

course panel, w ith its rigid SOLID CORE"' backing, provides 14' of 

wider coverage. For you, that means straighter, almo~ seam'less'~ls 
t
,h-,at go up faster and easier. For your homeowner, its natural looking · B ty nd performance-

beauty that they'll never, ever have to paint. eau a 
- . - -d. for a lifetime - maintenance-free. 
guarantee 





WINDOWS THAT 

When Architect John Fulton and 

Custom Home Builder Richard Farmer 

partnered to design and construct this 

6,800 square foot residence, they turned 

to Kolbe & Kolbe windows & doors to 

help create their vision. A strong focus 

on quality details was the key to 

creating this English Country style 

home. Details such as the authenticity 

of Kolbe & Kolbe's simulated divided 

lites, paired with the versatility of their 

extensive product lines, made Kolbe & 

Kolbe the clear choice. Kolbe & 

Kolbe windows & doors are built from 

your perspective and to your exact 

specifications. So when you're required 

to concentrate on the big picture, it's 

nice to know that Kolbe & Kolbe is 

focused on the details. 
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CREATE YOUR 

See the Difference Quality Makes 

www.kolbe,kolbe.com 

1,soo,955,s177 

Private Residence, Troutville, VA 

Kolbe & Kolbe 
Windows & Doors 



Introducing Barcelona from Monierlifetile. Designed to capture the rustic appearance 

of a traditional Spanish tile roof, Barcelona features a unique shadow line running down the cente1 

of the tile. It replicates the look of a two-piece clay product without the added complexity or price. 

Available in several beautiful colors and blends, Barcelona is a stylish and versat ile alternative for 

your next roofing project. And of course, like every roof from MonierLifetile, Barcelona comes 

standard with our exclusive Fully Transferable Limited Lifetime warranty. For more information 

about Barcelona or any other MonierLifetile product, call 1-800-571-TILE (8453} . 
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1-800-571 -TILE (8453) 
www.monierlifetile.com 

:M:onierLifetilc; 
Changing the way people think about roof 



QuietZone™ SOLSERENE™ Fabric Ceiling System. Attracts attention. And noise. The SOLSERENE cei ling is the ideal solution to improve the 
=ical pe1formance of any room or basement-even rooms with cathedral ceilings and hardwood fl oors. Advanced fabric combined with a fiber glass core installs 
y onto the ceiling joists, providing a smooth, seamless appearance that looks as good as it sounds. It even makes accommodating lighting and HVAC systems easy 
rhitects and bui ldm who want a real competitive advantage, the SOLSERENE cei ling sets you apart.The QuietZone SOLSERENE Fabric Ceiling System is just one 
way Owens Corning is quietly changing the way you th ink about noise control. 

STI CS 

· -INNOVATIONS FOR LIVING™ 





Stepping into its site, the 
Waxman house (opposite 
and above) secures a vari­
ety of views at different 
levels. The artist in his 
studio (right). 

Jeremiah Eck 

Jeremiah Eck started his residential 
practice in Boston with $30 in his pock­
et and little more than a pencil to draw 
with. Twenty-eight years later, the firm 
is thriving and Eck, FAIA, has taken up 
a paintbmsh, retreating to his backyard 
studio each Friday to work on his land­
scape canvases. It's site work of a dif­
ferent nature, liberated from the con­
cerns of clients, contractors, deadlines, 
and the limitations of budgets, materi­
als, and building codes. Eck has been 
approached by patrons wishing to com­
mission paintings, but he resists. "I 
don't want to make it a job," he says. 

Possibly, it's the perfect balance: 
pure art done for love and straightfor­
ward architecture done for a living. Of 
course, life is never that tidy and clear­
cut. Eck has recently given in to a good 
friend's request for a commissioned 
painting, and he brings a great deal of 
art to his design of houses. His Web 
site, www.jearch.com, underlines his 
views up front on the home page: "We 
believe that architecture is an art and a 
service and, most importantly, that good 
clients make good architecture." 
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exploring landscape 
on canvas nurtures 
an architect's passion 
for the artfully 
sited house. 

by s. claire conroy 

Bill Cramer 
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painting 
onfridays 

Anton Grassl 

Good architecture and, specifically, good 
houses are very important to Eck, who's 
seen too few of the good, too many of the 
bad, and a recent proliferation of the 
abysmal during his career. "One-half of all 
single-family houses in American were built 
since I went into practice in the '70s," he 
says. "I remain interested in the million 
houses built each year without an architect. 
How do you touch the million people who 
are buying those houses? The sheer volume 
of the problem is staggering." 

Eck understands that just one approach to 
solving the problem won't do much good. 
In practicing the best housing design he can, 
he's determined not to contribute to the dis­
grace. But he's also committed to playing a 
part in the solution. To that end, he's chosen 
a bilateral strategy-working with other 
architects to improve the quality of work 
they do and teaching the lay public about 

what constitutes good house design. Each 
year, he organizes a summer conference for 
residential architects at the Harvard 
Graduate School of Design. And he's just 
written a book, published by The Taunton 
Press, exploring and explaining the charac­
teristics of The Distinctive Home. The book 
debuted the AIA/Taunton Press imprint, 
which seeks, through a series of books 
aimed at the general public, to build an 
understanding of and appreciation for the 
value of good design. In doing so, the AIA 
hopes this appreciation will trickle down to 
architects, strengthening the market for their 
professional services. Eck says the book has 
already brought jobs to his firm. 

beyond monograph 
The Distinctive Home: A Vision of Tinieless 
Design organizes and synthesizes Eck's 
three decades of thinking and practicing 
custom home design. It pieces together the 
thousands of lessons he's taught his clients 
about houses, and the hundreds he's shared 
with would-be architects as an adjunct pro­
fessor at Harvard. "After more than 20 years 
of practicing and teaching, it's not like I 
don't know this stuff," he says. "But it was 
the first time I put it down into words." 

Like a custom home, the book took two 
and a half years from concept to constmction 
to pull together. And during that process, it 
became clear to Eck that he wished to pub­
lish more than just a monograph on the firm. 
"What was the point of doing a book if I 
was just going to talk about my work? I 
wanted people to focus not on the personality 
of the architect but on the ideas themselves," 
he explains. There are plenty of houses by 
Jeremiah Eck Architects throughout its 
pages, but they 're identified only in credits 
at the back. The same is true of other archi­
tects' work featured in the book. And, in the 
greatest gesture of ego control, the cover is a 
house by another firm, Elliott Elliott Norelius 
Architecture of Blue Hill, Maine. 
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The projects Eck 
chose for the book are 
not ultramodern or 
hypertraditional in style. 
Instead, they occupy 
the vast middle ground 
between the two. Their 
common bond is that 
their architecture 
derives from the con­
straints and opportuni­
ties of their sites. Eck 
is adamant that resi­
dential architects must 
abandon the great 
debate between "mod-
ern" and "traditional," which he thinks is 
alienating the general public. Style begins 
with the land, not some abstract philosophy 
or architectural doctrine, he insists. The best 
houses result from a keen observation of 
and integration with the site's topography, 
the track of the sun, the climate, the views. 

That's one reason he believes simply 
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Jeremiah Eck 

Greg Premru 

(Clockwise from top) Eck 
placed his first house at 
the front lot line, for open 
land behind. "Winter Still" 
depicts his home of 
Newton, Mass. His book 
details the art in what 
architects do. His Newton 
house is a remodeled bun­
galow tucked into a hilly, 
wooded site, high above 
the Boston skyline. 

"Winter Still ," by Jeremiah Eck 

"paintings are about 

light and space, 

just like arcldtecture." 

AIA!faunton Press; cover photo 
by Brian Vanden Brink 
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Jeremiah Eck 

improving the quality of stock house plans 
isn't the panacea for our suburban design 
crisis. The trouble lies both in bad design 
and in bad siting-they are enmeshed. You 
can't untangle one without pulling at the 
other. He found that out the hard way. 
He's sold house plans before-through 
Better Homes and Gardens' plan books 
and through Sarah Susanka's Not So Big 
House Web site-and the result was less 
than satisfying. 

He sympathizes with many consumers' 
need to reduce the overall cost of the house, 
and using a stock plan is one way to limit 
expenses, but he doesn't think it can be 
done properly without adapting the plan 
specifically to the site. So now when he 
gets a call asking to buy his plans, he says 
sure-as long as you pay for its adaptation 
and six site visits through construction. 
So far, he's had no takers. "The world 

Jeremiah Eck 

might be better if we all sold some plans," 
he says. He just hasn't figured out how 
to make it work yet. 

art or science? 
And thus, the cost-driven end of the home­
buying market is fed largely by builders. 
Meanwhile, Eck struggles to widen the cost­
conscious but enlightened segment that he's 
plumbed over the years. "Our clients are not 
old money. They're professionals who earn 
a nice living, but who don't have a bundle to 
spend," he says. "They come to us with the 
largest amount of money they'll spend in 
a lifetime. They throw it on the table and 
ask us to protect it. It can be a very fearful 
process for them. That's why building trust 
is so important." 

Still, trust only goes so far. About as far 
as the contractor's bid, which may not sup­
port the architect's project estimate. After 
all of Eck's years in the business, it 's the 
most galling part of the job. "It never ceases 
to amaze me how divergent prices can be," 
he says. "We have the best intentions in the 
world to protect clients but it's so hard to 
control. I've struggled with guilt over my 
inability to predict in a scientific way what 
something is going to cost." 

What Eck can control is his fee. And he's 
experimented with almost every different 
way of charging for his services. "I've tried 
hourly, by square footage, and by percentage 
of construction. And I've concluded that the 
fairest way is a percentage of construction. 
It's the most accurate reflection of the work 
we put in and it accommodates the addition­
al time and cost of changes to the design." 

Eck is devoting a little less time to the 
business these days, and it's costing him. 
To get those Fridays off, he took a cut in 
pay. Several years ago, he made his two 
longest-tenured associate architects paitners 
in the firm. He gave them each a number of 
shares in the business and offered subse­
quent opportunities for them to buy shai·es. 
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Cun-ently, Paul 
MacNeely, AIA, and 
Stephen Mielke, AIA, 

own 3 2 percent each 
of Jeremiah Eck 
Architects, and Eck 
owns 36 percent. Not 
only does he still hold 
the controlling interest, 
he remains the chief 
rainmaker and therefore 
retains the eponymous 
firm name. The 13-
person practice has 
about 15 projects on 
the boards at any given 
time, and averages about 70 percent new 
houses and 30 percent remodels. It also 
does one large institutional project a year. 
"It evens out the cash flow," he says. "With 
our educational projects, the clients tend 
to be the same. There's a lot of overlap 
between the private-house world and the 
private-school world." 
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Anton Grassl 

Anton Grassl 

Eck used a "drink umbrella 
on a corkboard" to site 
the Berg house (top and 
above). Spinning rooms 
around its central chimney 
provides 270 degrees of 
view. Eck's "View from 
Dingleton Hill" (above right) 
is set in Cornish, N.H. 

"View from Dingleton Hill ," by Jeremiah Eck 

"the intilnate knowledge 

i gain fi1-01n painting ... 

ts an intiniate knovvledge 

about the site."' 
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©Warren Jagger Photography 

The front elevation of the Pelletreau house 
reveals and conceals its water view. 

visual education 
Schools are on Eck's mind of late. He 
designs them, he teaches in them, and he 
has a bright, inquisitive, 3-year-old daughter 
who'll attend one in the not-so-distant 
future. They are, he believes, both the prob­
lem and the potential solution to bad house 
design. The difficulty is that our education 
system neglects the left brain, which is a 
primary reason the general public has little 
understanding of or admiration for what 
architects do, he says. "Things would be 
different if our culture thought of us as a 
necessity. But the only way we're going to 
change the culture is to educate children 
visually. There are two sides to the brain­
this is not news-but if we train just the sci­
entific side, no one can make the leap into 
three dimensions." 

That's what makes architects' jobs so dif­
ficult. Not only do they have to design beau-

tiful houses, they have to teach their clients 
how and why they're beautiful. Then they 
have to convince them to pay for them. 
"I've had bank presidents as clients who 
can't visualize how something will look," he 
says. "Contractors are viewed as the experts 
who can put everything together. Our cul­
ture values those who can build things, but 
not those who can design them. We don't 
see architects as adding value to the process 
like a custom suit or a beautiful car." 

By painting, Eck sought to reawaken 
and expand the left side of his brain. After 
so many years in practice, it's easy to dele­
gate many of the creative tasks and shift 
into more of a management position. "I 
thought I was just looking for a rest," he 
recalls. "I felt I was losing touch with the 
intuitive parts of the business. But by paint­
ing on Fridays, I made myself a better archi­
tect and it helped my business. I make intu­
itive judgments faster now, and in a larger 
firm you're asked to make big-picture deci­
sions quickly. It kept me from atrophying 
into a management role." 

Almost exclusively, he paints landscapes. 
"I try not to do houses," he says. "I tried 
one summer, but I didn 't capture the spirit 
of the building. But paintings are about 
light and space, just like architecture." His 
favorite painters are the Tonalists, landscape 
painters whose work was once well known 
but is now eclipsed by the Hudson River 
painters, the Impressionists, and others. 
George Inness was perhaps the most famous 
Tonalist, but Eck is partial to the work of 
a fellow Ohio native, Alexander Helwig 
Wyant, who painted during the last half of 
the 19th century. "The Tonalists reacted 
against the industrialization of their age. 
They had a heartfelt sympathy with nature," 
he says. Their style wasn't about copying 
the scene with scientific accuracy or techni­
cal flourish; it was about getting at the emo­
tion and spirit of a place. 

Eck hopes to achieve the same goal with 
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his houses. "The intimate knowledge I gain 
from painting landscapes is, most of all, an 
intimate knowledge about the site I paint. 
That awareness can't help but inform how I 
site our houses. How else could it be?" he 
explains. "If you have to understand and 
express what it feels like in the shadow of a 
tree, the slope of the hill, or at the edge of a 
meadow, you learn at the same time much 
about how the potential house will feel in 
the same position." 

How his houses will feel to those who 
live in them is of paramount importance to 
Eck. In the slide presentation he gives to 
prospective clients, he includes many maga­
zine-worthy, sweeping shots of exteriors and 
interiors. But he ends the show with a quiet 
little vignette of an easy chair, a cup of cof­
fee, a book, and a pair of glasses. "I say to 
people, in the end it's about comfort and 
feeling peace. I want you to return from 
work, sit down, and feel at home." 

It's a lovely picture only an aitful ai·chi­
tect can paint. rn 
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Brian Vanden Brink 

Brian Vanden Brink 

Shoehorned between a 
rock ledge and a high cliff 
in Maine, the Levee house 
twists, turns, and soars 
toward water views (top 
and above). "Strawberry 
Point" in Vinalhaven, 
Maine, is Eck's summer­
home topography. 

"Strawberry Point," by Jeremiah Eck 

"i say to people, 

in the end it's about 

co1nfort and 

feeling peace." 
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Eddie Marl<b.am, 
Frame Builder 

At Pozzi, some of Eddie 

Marldiam' s best worl< is yours. 

Our Specials Builders, like 

Eddie, produce practically any 

design you dream up. In fact, 

40 percent of Pozzi® wood 

windows and patio doors are 

·custom designs. These can be 

personalized witli. metal clad in 

33 colors, and copper. Our 

cladding features a 70 percent 

Kynar 500® resin system, and 

it offers extra protection from 

nature. So even years from 

now, your window will be just 

as you fu-st imagined it. 

WOOD WINDOWS® 
Part of the JELD-WEN" family 

Handcrafted in Bend, Oregon 

Free Catalog: 

1-800-257-9663 ext. Pl5 
www. pozzi. corn/ custom 
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Cellular Vinyl PVC and Polymer Moulding~----­
Exterior and Interior 

Create Beautiful Designs and 
Long Lasting Appearance 

Royal Polymer 
Architectural Mouldings 

The Quality Brand of PreferenceTM 

Crowns • Casings • Bases • Corners • Chair Rails 
• Shutters • Window Accessories • Perfect Cornersrn 

• Wainscoting . Planking 

• Quality Factory Finish 
eHand Carved Architectural Design 
• Saves Time & Labor 
eReady to Install w/ Nails or Glue 
•Low Maintenance 
No Defects 

•Will not Warp, Crack or Split 

Polymer Mouldings (Replaces wood or MDF) 

nu\ar -Vin-y\'? 
What is Ce ..;no Extruded 

Las~· " skin 
~ f u\\ Size, Lo~g a Solid outer 
r-VC "Profile w~~e ce\\u\ar Core 
& Strong Dur 

Exterior & Interior 
Cellular Vinyl 

PVC Mouldings 

Cellular Vinyl (Replaces wood, aluminum) 
Do it Once ... Do it Right ... Never Go Back® 

@Door Frames 
® Door Lite Surrounds 
© Brick Moulds 
@ Jambs 
@Tbermo*Stop®II 

© Crowns & Dentil Mouldings 
@Window Sill 
® Backhand/Header 
CD Door & Window Casings 
CD Utility Trim 

®Porch and Ceiling Mouldings 
CD Fascia/Soffit 
@)Trim Plank Boards 
® Envelop"' (Pole/Post/Column Surround) 
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• Ready to Install with Nails 
or Exterior Glue 

• Will not Warp, Crack or Split 
• Low Maintenance 
• NoRoC 
• Re-Paintable 
• High Energy Efficiency 

IIL.c«'ld~..._\ 
Pro Frame "'Exterior Entry 
& Patio Door Frame 

\if. A Member of the Royal Group of Companies 
www.royalmouldings.com 

P.O. Box 610 e Marion, VA 24354 e 800-368-3117 e Fax 276-782-3292 

Fonnerly Marley Mouldings Limited 



INTRODUCING THE BERKSHIRE™ COLLECTION. 
COULD BE THE MOST BEAUTIFUL ROOF EVER. 

Your customers will fall 1n love with our new Berkshire™ Collection Shingles. And who could blame them? 

Berkshi re™ shingles give a home the kind of beauty that makes a statement. They provide the rich look of slate and 

are offered in a sophisticated palette of twelve colors including New Bedford Bronze, Dover Mist and Concord. 

EXTERIORS INNOVATIONS FOR LIVING™ 
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TRANSITIONAL STYLING AND A PULL-OUT SPRAY: 

THE LATEST GREAT COMBINATION IN THE KITCHEN. 
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Wine and cheese. Salt and pepper. 
Style and convenience. Our Saxony'" 

Pull-Out Spray provides another 
- - ----perfect pairing for your kitchen. 

------Our pull-out wand and your 
hand go just as well together: 

side-to-side diverter button 
is positioned for easy reach. 

- ------------constructed with an inner waterway that 

insulates the wand from hot temperatures, 
ensu ring it is always comfortable to hold. 

-------Our meticulous attention to detail can 
also be found in another great combination: 

our matching soap/lotion dispenser. 

See how Saxony Pull-Out Spray faucets can be a great combination 
with your business. Call 1.800.345.DELTA (3358), or visit 
deltafaucet.c;om/sax to set up an appointment or request 

more detailed information about model #473 SSSD. 

© DELTA. 
B e a u t i f u I I y E n g i n e e r e d.™ 





Loves Italian marble tile, power saws 

and getting discounts and savings thanks to Visa. 

Chances are you started a business to do what you love. That's why you need Visa'-' Business. 

Our Partner Advantage program negotiates savings on everything from travel to office supplies to 

business services so you don't have to. In addition, you get a variety of flexible payment options and 

management reports to help keep track of your expenses. It all adds up to one thing: Visa Business 

lets you spend less time worrying about cash flow and more time building your business. www.visa.com. 

Partner Advantage Management Reporting Liability Waiver Worldwide Acceptance 

Apply today for a Visa Business Platinum Card in your company's name. 800.650.8288. 

It's everywhere you want to be! 

CapitalQnec· 
Small Business Services 
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grace returns to four 
distinguished buildings. 
by meghan drueding, nigel f. maynard, 
and shelley d. hutchins 

preserve and correct 

70 

I ; you think single-family houses have complex 
p ograms, try incorporating one within a hard­
W:orking government building. That was the task 
tqe Commonwealth of Virginia handed John 
P' ul C. Hanbury, FAIA, when it selected his 
firm, Hanbury Evans Wright Vlattas, to restore 
and renovate the executive mansion in Rich­
mond, Va. The Norfolk, Va.-based architect was 
charged with not only remodeling the 14,000-
square-foot mansion's private quaiters, but also 
rescuing its deteriorating reception and dining 
areas, reorganizing inefficient office space, and 
updating an antiquated service kitchen. He had 
to do all this while meeting stringent handi­
capped-accessible codes, providing for security 
needs, and assuring a design committee that he 
was spending taxpayer dollars wisely. Not exactly 
your everyday residential remodel. 

Luckily, Hanbury had a clear plan of attack. 
"I was adamant, and the committee conctmed, 
that the main floor should not change plan­
wise, except to be handicapped-accessible," he 
says. The original house, designed by Boston 
architect Alexander Pan-is, dates from 1813. In 
1906, Virginia architect Duncan Lee remodeled 
it to accommodate a ballroom and a formal din­
ing room. Hanbury wanted to honor both phas­
es, so the work he, project architect Gregory 
Rutledge, AIA, and staff interior designer 
Barbara Page did on the main level consists 
mostly of painstakingly researched restoration. 
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H ? l you ve got to iave a 

clear understanding of 

the nusswn and purpose 

f. } . " q t1,e renovation. 

Renovation of the Virginia Governor's Mansion left 
the 1813 exterior virtually unchanged, except for a 
few touch-ups. The restored Lafayette Bedroom 
(inset) is swathed in period decor. 

project: 
Virginia Governor's Mansion, Richmond, Va. 

architect: 
Hanbury Evans Wright Vlattas +Co., Norfolk, Va. 

general contractor: 
Daniel & Co., Richmond 

structural engineer: 
McPherson Broyles & Associates, N01folk 

mechanical/electrical engineer: 
Cherwa Ewing Engineering, 

Virginia Beach, Va. 

civil engineer: 
Austin Brockenbrough & Associates, 

Chester, Va. 

project size: 
14,000 square feet before; 

15,000 square feet after 

site size: 
1.44 acres 

construction cost: 
Withheld 
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renovation 
They did, however, add a small, two-story 

wing to the northeast corner of the building. 
On the main floor, the addition houses a pow­
der room and a handicapped-accessible eleva­
tor. Hanbury didn't hesitate on this minor alter­
ation to Parris' and Lee's plans-a 1950s addi­
tion to the southeast corner had left the rear 
facade asymmetrical, which was sorely out of 
keeping with the home's Federal roots. "The 
new wing was logical because it balanced out 
the southeast addition," he says. 

selective intervention 
The main level may have been off-limits to 
major changes, but the basement and second 
floor were fair game. "The old basement was a 
model of inefficiency," says Hanbury. "A rabbit 
warren." The office space devoted to the First 
Lady's two-person staff was much too large for 
their needs. So Hanbury relocated it to a separate 
carriage house, which HEWV also renovated. 

The kitchen was even worse. Despite the fact 
that the mansion frequently serves as a site for 
receptions and dinner parties of 100 or more, it 
had no gas range and no modern refrigerator or 
freezer. Hanbury replaced the room with a full, 
up-to-the-minute catering kitchen. "It was a 
challenge because of the kitchen's huge exhaust 
capabilities," he says. "Of course, the exhaust 
had to be concealed." He solved the problem by 
designing an underground tunnel that draws the 
exhaust out into a discreet brick enclosure. 

Banbury's work on the second floor entailed 
a mixture of restoration and remodeling. Two 
guest bedrooms had retained their original char­
acter, and he and the committee decided they 
should remain intact. HEWV undertook an 
intensive restoration endeavor, using antique 
wallpaper scraps found in the home's basement 
to come up with a historically accurate border 
and refurbishing the rooms with dimity, a 
fabric fashionable in the 19th century. But the 
rest of the second floor had little to preserve. 
"The balance of the second floor had evolved 
over a period of several administrations," says 
Hanbury. "There was little plan order." 

www . residentialarchitect.com residential architect I september · october 2003 
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All photos by William Kildow 

''the house 

had lost 

its interior 

integrity." 

project: 
Private residence, Winnetka, Ill. 

architect: 
Wheeler Kearns Architects, 

Chicago 

general contractor: 
Jim Spicak, Spicak Constrnction, 

Lake Forest, Ill. 

project size before and after: 
14,000 square feet 

construction cost: 
Withheld 
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renovation 

tects found on the third floor an old servants' 
quarter unaltered by previous "remuddlings." 
The bath had original sculptured CatTara mar­
ble, nickel-leg sinks, and some examples of the 
original moldings. "We took those and started 
with that kind of palette," Wheeler says. 

Then they addressed the floor plan. "We need­
ed to transform it, but we also needed to restore 
it," Wheeler says. Thus, every room of the house 
was redone except for the kitchen. Starting from 
the top floor down, the architects moved walls to 
achieve better circulation and reworked all the 
bathrooms. Door frames were adjusted and floors 
were lipped out and restored. "Because we had so 
many rooms to work with, certain rooms were just 
given over to particular functions; ' Wheeler says. 

· The clients wanted to lighten the palette as well 
as bling in more daylight, so the architects added 
dormers, which also serve to break up the impos­
ing roofline. Other windows were restored, and 
new wood shingles and a new smooth-faced cedar­
shak:e roof round out the extelior improvements. 

ambivalent limitations 
One of the project's biggest hurdles, Wheeler 
says, was working around clients who wished 
to remain in the house. The firm developed a 

The architects built 
a new mantel and 
fireplace surround 
in the library (top) 
and used a wain­
scot "belt" around 

the perimeter. In the 
breakfast room 

(right), they restored 
the Dutch-tiled fire­

place. A new log­
gia/pergola enclos­

es the tennis courts 
(far right). The proj­

ect involved a major 
reorganization of 
walls to improve 

circulation and 
consolidate many 

of the house's 
40 rooms (see 

plans, opposite. 
Note: "Before" plans 

were unavailable). 



second floor 
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renovation 
strategy for phasing the work in different pa.its 
of the home. "We learned things from the first 
phase that we corrected in the second phase or 
the third," he recalls. 

"A renovation gives you a set of limitations, 
which both helps and hinders," he explains. 
"From a design standpoint, I would say it's 
actually less demanding than new construction, 
in a way. There are clues to the answers, and a 
'language' is often already there. You learn to 
speak that language." 

Nevertheless, a renovation is arduous to 
manage, especially one of this magnitude. 
The entire project was hand-drawn room 
by room. Despite the grueling and lengthy 
schedule (the work took almost three years), 
there were benefits: "Large houses are emo­
tionally difficult because of the size," says 
Wheeler. "But they have a rich programmatic 
element, and the rooms offer a rich layer 
of experience."-n.fm. 

www.residentialarchitect . com 

Outfitted with marble and nickel, the bathrooms needed the most renovation. 
For the highly custom fixtures and fittings, the architects did hand drawings 
instead of computer renderings. 
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Creative Molded Millwork Solutions 
Delivered When You Need Them 

f. 
or over 30 years, Fypon, Ltd. has helped architects 

reate unique architectural statements. As the inven­

or of polyurethane millwork products, Fypon, Ltd. 

continues to introduce new products year after year that 

transform the creative dreams of homeowners, architects 

and builders everywhere into reality. 

Fypon® brand products have always been recog­

nized as the standard in providing beautiful solutions to 

architects, builders and contractors who want to enhance 

the appearance of their building projects. Whether residen­

tial or commercial, interior or exterior, Fypon, Ltd. has the 

product solution. 

Better Than Traditional Wood Trim 
Fypon® brand millwork is a superior building product com­

pared to traditional wood trim. Offering striking detail and 

the feel of wood, Fypon Ltd.'s products are long lasting and 

can withstand the test of nature's elements. With Fypon® 

brand products, damage from rotting, warping, cracking or 

insects is a thing of the past! 

The Industry's Best Lead Times 
Fypon, Ltd. is dedicated to offering the best lead 

times in the industry. This past year, Fypon, Ltd. intro­

duced FyponExpress, a program designed to guarantee 

shipment of the most popular styles and sizes in five busi­

ness days. 

If however, your project requires a little special 

attention, that's no problem! Fypon Ltd. takes great pride 

in its ability to recreate virtually any architectural situation 

through its Technical Sales Department. 

Visit Fypon, Ltd.'s website at www.fypon.com 

and browse through our current catalog featuring numer­

ous new product designs along with the largest collection 

of Molded Millwork® available to the industry today. 

Our Product Offering Includes: 
• Balustrade Systems - Choose from the largest selection of 

balusters, top and bottom rails, newel posts and decora­

tive elements. 

• Columns and Posts - Columns and posts by Fypon, Ltd. 

display proportions of those classics recognized through­

out the world. 

• Interior Decorative - Our interior decorative items 

include medallions, domes and niches in a variety of sizes 

and styles. 

• Entrance Systems - Increase the perceived value of your 

building design with an entrance system by Fypon, Ltd. 

•Louvers and Gables - Whether functional or deocrative, lou­

vers and gable decorations by Fypon, Ltd. add detail and pro­

portion under the eaves of the finest homes and buildings. 

•Moldings - Make an architectural statement with Fypon® 

brand moldings. Choose from over 200 unqiue molding 

profiles that are suitable for both interior and exterior 

applications. 

• Special Touches - Personalize rooms, enhance character, 

or add "curb appeal" by adding any of our decorative ele­

ments, brackets and <lentil blocks. 

• Window and Door Trim - Window and door trim by Fypon, 

Ltd. frame entrances and views on the interior and exterior. 

f!R2fLr~ 
America's First Choice: 
For more information and a look at our complete 
product line visit www.fypon.com or call 
1-800-537-5349 
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Beauty And Innovation 
Set Pella® Entry Door Systems A 1rt 

P.
ella® entry door systems are designed to make a 

memorable first impression. And they're built to 

keep making that impression year in and year out, 

with innovations that make them among the most 

dependable entry door systems available. That is why Pella® 

entry door systems were selected by the readers of residential 

architect as the overall leader in entry door innovations. 

Built To Last 
·Exclusive Pella Carbonite"' fiberglass entry doors enhance 

your homes with the rich, warm look of wood. Yet their 

fiberglass composite material resists dents and corrosion. 

They're available in oak or walnut grain pattern and ready 

to stain. 

• Exclusive Jamb-On-Sillrn design allows door and sidelight 

jambs to sit on top of the sill so jambs won't absorb 

water-keeping the door operating and looking great for 

years. 

• Pella premium steel entry doors are durable and dent­

resistant. They are primed and ready to paint and feature 

high-definition embossed panel detail for superior 

aesthetics and curb appeal. 

Endless Design Flexibility Brings 
Your Vision To Life 
• Decorative glass patterns are available for both 

Carbonitern fiberglass and premium steel doors. 

• Add decorative glass sidelights and a transom to create an 

elegant entry system. 

• Decorative glass is sealed between panes of break­

resistant, tempered glass to prevent damage and to ensure 

superior insulation. 

·Choose wood or aluminum-clad frame exterior. Clad 

frames resist the elements, don't need painting and are 

available in six standard colors to match other Pella 

windows and patio doors. 

VIEWED TO BE THE BEST.® 
For more information on how Pella entry doors 
can enhance the homes you design, call 
1-866-829-905 I or visit www.pella.com. 
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Pella® Patio Doors 
Off er Innovations With Style 

P
ella® hinged or sliding patio doors beautifully 

compliment any design plan and are available with 

many of the same thoughtful innovations found on 

Pella windows. That is why the readers of residential 

architect selected Pella® patio doors as the overall leader in 

patio door innovations. Pella® patio doors feature rich wood 

interiors that can be painted or stained. And they can add 

stunning views and help fill a room with glorious light. 

Innovation Never Looked Better 
• Pella Architect Series® doors feature exclusive Integral 

Light Technology® - permanent interior and exterior 

grilles applied to insulating glass with a nonglare, 

insulating foan1 spacer in between-that replicates the 

historic look of true divided light. 

·Pella Designer Series® doors feature between-the-glass 

window fashions. Blinds, shades and wood grilles tucked 

between panes of glass-away from dust, damage and 

little hands. And Pella's NEW cordless operator gives a 

streamlined look while providing greater safety for 

children and pets. 

• Optional Rolscreen ® retractable insect screen rolls away 

and out of sight when not in use. 

• Optional self-closing screen for sliding doors closes itself 

every time someone enters or exits 

The Flexibility To Match Any Design 
·Hassle-Free"' aluminum-clad exteriors don't need 

painting; resist fading, chalking and corrosion; and are 

available in three standard colors, eight beautifully 

affordable Windowscaping® colors and virtually unlimited 

custom colors. 

•Architect Series patio doors can be custom-ordered in a 

variety of shapes or sizes. 

• Architect Series patio doors feature a large selection of 

standard grille patterns to choose from. Or select a 

custom grille pattern of your own design. 

• Optional Rocky Mountain Hardware is handcrafted and 

cast in solid bronze. Choose from a diverse palette of 

beautiful finishes to match any style from rustic to 

contemporary. 

VIEWED TO BE THE BEST.® 
For more information on the full line of Pella 
patio doors call 1-866-829-9051 or visit 
www.pella.com. 
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Pella® Wood Windows Offer 
Innovation And Design FlexilJ lty 

T:
he natural wood interiors of Pella® windows add 

eauty and warmth to any room. They can be 

painted or stained to match the woodwork and 

cabinetry-creating a handsome, rich, coordinated look 

throughout the home. And with a virtually endless 

selection of shapes and sizes available, Pella windows can 

help you fulfill the vision you have for your project. 

The innovations Pella provides in its window offering are 

legendary. That is why the readers of residential architect 

overwhelmingly selected Pella® windows as the leader in 

window innovations. 

Beautifully Innovative 
• Pella Architect Series® windows feature exclusive Integral 

Light Technology® - permanent interior and exterior 

grilles applied to insulating glass with a nonglare, 

insulating foam spacer in between-to replicate the 

historic look of true divided light. 

• Pella Designer Series® windows feature between-the­

glass window fashions. Blinds, shades and wood grilles 

tucked between panes of glass-away from dust, damage 

and little hands. And Pella's NEW cordless operator 

gives a streamlined look while providing greater safety 

for children and pets. 

•Casement windows are available with Rolscreen® 

retractable insect screens-self-storing screens that roll up 

and out of sight when not in use. 

• Casement windows feature an integrated crank with fold­

away handle-won't interfere with window treatments and 

improves operation and aesthetics. 

The Design Flexibility You Need 
·Hassle-Free,.., aluminum-clad exteriors don't need 

painting; resist fading, chalking and corrosion; and are 

available in three standard colors, eight beautifully 

affordable Pella Windowscaping® colors and virtually 

unlimited custom colors. 

•Pella Architect Series windows can be custom-ordered in 

practically any shape or size 

• Pella Architect Series windows feature a large selection of 

standard grille patterns to choose from. Or select a 

custom grille pattern of your own design. 

• Rocky Mountain Hardware is available on casement, 

awning and double hung windows. Handcrafted and cast 

in solid bronze, it's available in a diverse palette of 

striking finishes. 

VIEWED TO BE THE BEST.® 

For more information on the full line of Pella 
windows call 1-866-819-905 \ or visit 
www.pella.com. 
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Introducing the WindsorONr"Moldings Collection 
We've made it so easy-from the precision quality of our historically-accurate moldings 
to our unique whole-room concept. 

[ __ gs. 

Our collection includes four Classic American Molding Styles, inspired by molding pattern books of the late 1800s and 
early 1900s. Classical Colonial Greek Revival Classical Craftsman, Colonial Revival. Each Style includes all the moldings 
and trim you'll need to complete an entire room ... from the crown molding to the base boards and everything in 
between. We've taken the guesswork out of matching individual pieces to 
achieve correct scale and proportions in a room. 

'---+---~ 

The hearty profiles of the WindsorONE Moldings Collection have 
the detail, depth and richness not found in many of today's 
moldings. Each molding is crafted from WindsorONE's high-quality, 
fingerjointed, double-primed wood. 

Ask your local lumberyard to show you the new WindsorONE 
Moldings Collection today. Classical Colonial 

Whether a house was built in 1820 or will be ready in 2004 . .. there's no guesswork. Each Style comes complete 
with everythingyoull need to expertly trim out a room. 

For an Introductory WindsorONE Moldings Collection Kit, call 888/229-7900 
or visit us at www.WindsorONE.com/moldings. 

Wood in its Prime 
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doctor spec 

the grain game 
designers have a love-hate relationship with wood in the kitchen. 

by nigel f. maynard 

I 
t's no accident that wood 
is one of our favorite 
products. Few other 

materials are as pleasing 
to the senses, or as durable 
and versatile. That's why 
luxury automakers lather 
on the hand-tooled leather 
and burled wood trim, 
leaving the lusterless 
synthetics to the budget­
minded. Indeed, in the 
hands of a talented crafts­
person, wood can bring a 
home design to life. 

Despite its stellar past 
performance, wood's role 

Architects say wood floors are fine in a kitchen, provided the type and finish are sturdy. Here, a floor 
by Mountain Lumber combines granary oak and distressed heart pine for a rustic look. 

in the kitchen has been 
decidedly secondary since 
Mid-Century Modernists 
spread the laminate gospel. 
Of course, wood cabinetry 
is still ubiquitous, but other, 
more imaginative applica­
tions of the material are 
approached with caution 
and sometimes dread by 
designers and consumers 
alike. Laminate and ther-

mofoil remain the favorite 
budget-conscious choices, 
while loftier jobs more 
commonly attract water­
impermeable specs for hori­
zontal surfaces. These are 
missed opportunities, pro­
ponents say. 

Susan M. Regan, execu­
tive director of the Ameri­
can Hardwood Information 

Courtesy Craft-Art 

Hard maple is the ultimate wood countertop material. 
This 2-inch-thick Craft-Art piece has an eased edge. 

Center, in Pittsburgh, 
considers the kitchen 
rife with possibilities 
for her material of 
choice. "On the floor, 
people are moving 
toward wood for 
comfort and 
warmth," she says. 
''And architects 
shouldn't be afraid to 
look at various species 
for countertops." 

100 www.residentialarchitect.com 

counter insurgence 
Designer Ellen Cheever, no 
stranger to the ebb and flow 
of kitchen trends, says 
butcher block is one of the 
hottest specs she's seeing. 
"Wood on the countertop is 
a more recent and interest­
ing trend," says the princi­
pal of Ellen Cheever & 
Associates in Wilmington, 
Del. "And not just in the 
typical maple. Species such 
as walnut, cherry, and 
mahogany have been trend­
ing upward as consumers 
and designers look for 
what's next." 

Effingham, Ill.-based 
John Boos is a venerable 
purveyor of butcher-block 
countertops and has been for 
more than 100 years. The 
company offers wood tops in 

various species, but hard 
rock maple and hard sugar 
maple are customer fav01ites. 
National sales manager Pam 
Beam says these species are 
the preferred choices 
because of their tight grains 
and durability. 

While conventional wis­
dom says to avoid using 
wood around the sink, Suzy 
O'Neal, owner of Atlanta­
based Craft-Art Wood 
Countertops, disagrees. "We 
can do any type of sink 
installation," she claims, 
including drop-in, farm­
house, and under-mount 
installations. Her company 
controls moisture infiltra­
tion by treating its products 
with a "Waterlox" sealer 
and finisher. Twenty spe-

continued on page 102 
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When is a wall not a wall? 

When it's a vanishing NanaWal[ 
This is no ordinary door or window. It's the revolutionary Nana Wall, and it will open your mind 

as it soothes your soul. At first glance, you'd think it was a wall of floor-to-ceiling windowsJ 

But that's wh.ere the similarity ends, because the Nana Wall features a hidden track-and-roller system 

that lets the entire wall open up, creating vistas-and design ideas-like you've never seen before. 

Imagine a room that extends clear out to the horizon; that quickly closes, secure and weather-tight; 

that blurs the line between indoors and outdoors. 

Design options are limitless with over 200 colors, tough aluminum cladding, rich wood interiors and 

every conceivable configuration you can imagine. With openings up to an incredible 36 feet, don't 

settle for a wall. Make it a Nana Wall, and set your spirit free. 

For more information call (888)411-NANA(6262) 
or visit www.nanawall.com 
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Photos: (left) Mike Teipen Photography, courtesy YesterTec Furniture; (right) courtesy Craft-Art 

cies are available, 
including American 
varieties and exotic 
types like zebrawood, 
padauk, and wenge. 
"We haven't found a 
wood that hasn't done 
well around water," 
she says. A YesterTec workstation kitchen hides appliances behind cherry cabinets (left). Built-in stainless-steel rods 

and a water-resistant sealer protect a Craft-Art teak counter (right) . 

tread ahead 
Wood is also commanding 
the floor in many kitchen 
projects. Unlike stone or tile, 
the material is easy on the 
feet and back, and its muted 
warmth tames the modem 
kitchen's metal sheen. 

Architect Peter d'Entre­
mont, a principal of Knight 
Associates in Blue Hill, 
Maine, is a fan of wood 
for his custom kitchen 
designs. "We spec wood 
floors without much reser­
vation," he says. "Though 
if you have a serious leak 
from an appliance, it could 
be a problem." 

Wood floors come pre­
finished or unfinished, with 
advantages to each. "We 
find that prefinished floors 
hold up better at first," says 
d'Entremont. "But if they 
get scratched, they can be a 
problem, because matching 
the finish gets difficult." 

Designer Beverly Ellsley 
is unequivocal in her prefer­
ence for in situ finishing. 
"We prefer to finish our 
floors on site," says the 
principal of Beverly Ellsley 
Design in Westport, Conn. 
"You need to be able to 
sand it later. We never spec 
prefinish, because you can 
only sand them twice." 

Another reason for spec­
ing unfinished flooring, 
says architect Ross Chapin, 

is for quality control over 
the final finish. Some 
species require careful 
application of finishes for 
durability and color match­
ing. Finishing the floor on 
site gives you better control 
over both, the principal of 
Langley, Wash.-based Ross 
Chapin Architects says. 

cabinet members 
Of course, wood has long 
dominated the cabinetry 
trade. And most design pros 
agree that custom-built cab­
inets are the ultimate in 
high-quality kitchen appur­
tenances. They also repre­
sent a hefty portion of a 
kitchen's budget. 

In addition to high-end 
kitchen planning, Beverly 
Ellsley Design offers its 
own line of handmade cus­
tom cabinetry. "We make 
our cabinets from all hard­
wood," Ellsley says. "Even 
when we do painted cabi­
nets, we use maple, because 
it provides a good surface 
and paint lasts longer." 

Architect Anni Tilt, prin­
cipal of Arkin Tilt Architects 
in Berkeley, Calif., says cab­
inetry "is a fine use for 
wood-although getting 
anyone to use solid wood for 
anything but the door faces 
is a difficult and expensive 
proposition.'' Cabinets with 
solid wood and dovetails are 

www . resident iala rchitect.com 

beautiful, if pricey, and with 
a good clear seal, they're 
just as cleanable as any syn­
thetic, she says. 

D'Entremont agrees that 
people just "love to see a 
dovetail joint. But if you 
want to just hold stuff, then 
a cabinet does not have to 
be solid wood." Most cus­
tom-cabinetry makers use a 
plywood box, he explains. 
It's standard in the industry 
and more stable over time. 

wood wise 
Although Chapin has used 
wood in kitchens and even in 
his own bath, he is very care­
ful when specing the product 
for his clients. "I would rec­
ommend taking a close look 
at who the client is," the 
architect advises. "Some 
people are attentive and neat 
and will clean up spills 
immediately. Some people 
are not and it will be an 
uphill battle to maintain it." 

"In general, it's nice to 
use wood in the kitchen 
because it warms and gives 
texture to what otherwise can 
be a fairly aesthetically cold 
space," says Tilt. Moisture 
issues, however, make her 
hesitant to side solidly with 
specing wood. "While we 
are wild about wood general­
ly, we do not typically use it 
for countertops, especially 
anywhere near a sink." 

D'Entremont says it's a 
good idea to look at instal­
lations that have been 
around for a few years and 
ask how the owners feel 
about the material. "I am 
also a big fan of architects 
experimenting on them­
selves," he says. "Try it in 
your house and see how 
much you like it." 

Architects should also 
pay attention to certain 
guidelines about wood 
specs. As a general rule, 
avoid using wide-plank 
flooring in the kitchen. 
Large sizes expand and 
contract more, Chapin says. 
It's also essential to spec 
the appropriate species for 
the task at hand, since some 
perform better than others. 
Varieties such as maple and 
tigerwood are hard and per­
fect for countertops, while 
species such as pine and 
cypress are softer and may 
not hold up as well. 

Always make sure you 
choose the best finish possi­
ble for the job. Design pros 
who spec wood in the kitchen 
say its failure often results 
from fabrication and finish 
eiTors. What it boils down to 
is careful species selection, 
quality craftsmanship, and 
conscientious finishing tech­
niques. All three will allow 
wood to weather even the 
hardest-working kitchen. ra 
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architects' choice 

product picks from the pros. 

shelf-absorbed 
Knape & Vogt's adjustable shelv­
ing and hang rods are a favorite 
spec with Ross. He particularly 
likes combining the Series 25 5 
pilasters with the 256 shelf sup­
ports, and the Series 660 or 750 
rods with the 757 rod supports. 
"These items offer an extremely 
flexible, simple, and elegant solu­
tion to organizing closets at a 
very low cost," he says. Knape & 
Vogt, 800.253.1561; www.kv.com. 

remote control 
Exhaust fans should be neither 
seen nor heard, so Ross uses 
NuTone's remote-mounted inline 
units. "By locating the exhaust fan 
in a remote location, there is virtu­
ally no sound when the fan is run­
ning," he says. "One unit, depend­
ing on its capacity, also can be 
ducted to vent several locations." 
Available in various duct sizes, 
the unit has a backward-inclined 
centrifugal fan that provides strong 
air movement with little noise, 
the company says. NuTone, 
888.336.3948; www.nutone.com. 
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ross architecture 

likely hood 

doug ross 
chicago 

For sucking up hot air, Ross says nothing beats 

the AH 900, a miniature integrated ventilator 

with a pullout visor. "The hood is extremely 

slimline yet functional and can be detailed into 

the kitchen design to be visually inconspicu-

ous," he says. The unit is 11/s inches thick, 

with a hardened-glass insert. The manufacturer 

says it offers whisper-quiet operation, three 

power levels, compact fluorescent strip lights, 

and a stainless-steel filter. Gaggenau USA, 

800.828.9165; www.gaggenau.com. 

-nigelf maynard 
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IT'S THEIR ROOF. BUT IT'S YOUR REPUTATION. 

If your perception of laminated shingles is dull, flat and boring, it's time you considered Capstone® 

shingles from Elk. Capstone boasts the looks, profiles and colors that open up entirely new design 

possibilities for steep~slope applications. With deep shadows created by its timeless, slatdike 

appearance, Capstone brings an air of distinction to any roof. 

For a free specifier kit complete with samples and more information, call 800.354. 7732. Or visit 

us at www.elkcorp.com. 

ELK 
The Premium Choice· 
www. e lk.corp.com 

©2003, Elk Premium Building Products, Inc. All trademarks, ®, are registered trademarks of Elk Premium Building Products, Inc. 
All trademarks, '" , are trademarks pending registration of Elk Premium Building Products, Inc., an ElkCorp company. FOR THE SIXTH YEAR 
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new material 

piping-hot products for your next project. 

high style 
With high-arcing spouts and 

clean lines, Franke's Atriflow 

line of faucets is equally at 

home in modern or traditional 

kitchens. The unit pictured 

features a side-lever control 

and a brass pullout spray; it 's 

also available with twin han-

dles and a widespread design. 

Made from cast brass with 

ceramic-disc valves, the faucet 

comes in polished chrome, 

polished nickel, and satin nick-

el. Franke, 800.626.5771; 

www.frankeksd.com. 

feet treat 
For a rustic look in the bath, International Slate makes a tumbled 
mosaic slate flooring. The pieces are 3/s inch thick, with certain sizes 
designed and shaped to stimulate acupressure points on the feet. 
Available in Ebony, Antique Green, and Beige Marble, the flooring 
comes in 12-by-12-inch mats with 1- or 2-inch-square tiles. Interna-
tional Slate, 810.736.9333; www.internationalslate.com. 

country time 
Siematic 's Cottage Modern cabinetry puts a contemporary spin on the traditional 
country kitchen. The SC 46 Series (shown in magnolia white) spo1ts a lacquered 
finish and details such as traditional bead-board panels, decorative toekicks, and 
glass inset doors. Niche spaces and open shelves offer extra storage, while a butcher­
blOck island adds warmth. Seven existing S-Series door styles are available to 
coordinate with the cabinetry, as are products from the company's Hudson Valley 
Collection. Siematic, 215.244.6803; www.siematic.com. 

-nigel f maynard 
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LACK BEAUTY 
Nothing surpasses the classic beauty of a natural black 
slate roof as the crowning glory to a fine building. 
And nobody has a better reputation for providing the 
highest quality unfading black slate, than North 
Country Slate. Drawn from a single quarry exclusive 
to North Country, this smooth, rich material 

exhibits a slight luster prized by architects 
and building owners around the world. For 
the highest quality .. and sheer good looks .. 
make sure you specify your black slate as 
North Country Unfading Black. It's just one 
of the broad range of colors we off er, with the 
textures and sizes that promise the perfect 
finish to your project. For more information, 
contact us today. And go with North 
America's best. 

North Country Slate 
Tel: (416)724-4666; Toll-Free: 1-800-975-2835; Fax: ( 416) 281-8842 
Email: info@ncslate.com; www.northcountryslate.com 
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ARTICLE REPRINTS 

Were You Featured 
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EXPERIENCE THE POWER OF SoFTPLAN VERSION 12! 
PROFESSIONAL DESIGN MADE QUICK & EASY 

JDININ&I 

30 Rendering By: 
Marcus Bell & Associates 

SoftPlan Architectural Design Software is the building industry's leading residential CAD software 

package. SoftPlan Version 12 redefines SoftPlan like no other upgrade before, while still maintaining the 

usability and versatility SoftPlan users have relied upon for the last 18 years. SoftPlan gives you the 

flexibility to create complex, custom drawings with speed, accuracy, & ease. 

Get your FREE demo today and learn about the one tool 

that will improve the way you build tomorrow! 

QUICKLY AND EASILY (REATE: 

Floor Plans · Elevations · Cross Sections · Framing 

Diagrams · Material Lists · 3D Renderings · DWG 

Drawings · & More! 

Circle no. 79 

Warmboard R Radiant Subfloor 

ARCHITECTURAL DESIGN SOFTWARE 

Radiant heating right 
in the subfloor? Smart! 

It's Simply Smarter. We take 1-1/8" subfloor, cut a 

modular pattern of channels, then laminate a thick 

layer of heat-conducting aluminum on top. This 

streamlines your installation of continuous loops of 

112" PEX tubing. You get a radiant heating system 

that installs in place of, and just as easy as, any 

nailed-down plywood subfloor. Smart. 

In place of a conventional subfloor, 
install a high-performance radiant heating 
system plus subfloor in a single step. 

Standard 1 /2" PEX tubing 
snaps into groove. 

Install any flooring right on 
top. Hardwood nails directly 
to Warmboard. 

We use 1 1/8" ICBO 
approved subflooring. 

Thick aluminum surface 
conducts heat evenly and 
efficiently from tubing 
to floor surface. 

To find out more, visit www.warmboard.com 

There's no concrete to pour. No waiting, no 

cracking, and no restrictions on the flooring you can 

install on top. Plus, Warmboard's aluminum surface 

heats up 210 times faster than concrete, so rooms 

heat faster, using less energy. Great idea, huh? 

room temperature Low-mass, highly-conductive aluminum 
heats up in minutes. Concrete systems 
take hours or days. Warmboard brings 
a room up to temperature fas ter. 

• warm board® 
US Patent No. 5,788,152 Circle no. 286 Warmboard 8035 Soquel Drive, Suite 41-A, Aptos, CA 95003 1-831-685-WARM RAD I ANT S U B FL OO R 



off the shelf 

noble warming 
fireplaces and stoves that combine good looks 

and efficiency will win your clients' hearths and minds. 

door prize 
The Brentwood fireplace's single, 36-inch-wide, ceramic 
glass door offers both an unobstmcted view of the flames and 
optimal heat transfer, helping the wood-burning unit achieve 
a heating efficiency of 72 percent. Its airtight combustion 
chamber with a double air combustion control also boosts 
heat output and wood ignition. The product meets EPA emis­
sions standards. Lennox Hearth Products, 800.9.LENNOX; 
www.lennoxhearthproducts.com. 

rumford redux 
Walter Moberg designed and patented the Modem 

Rumford wood-burning fireplace by combining 18th-cen-

tury Rumford characteristics with today's larger hearth 

sizes and clean-air technology. The 21-inch-deep firebox 

boasts a 40-inch-tall opening that comes in standard 

widths of 36, 42, 48, and 54 inches; a steel smoke chamber 

helps ensure smoke-free rooms. Moberg Fireplaces, 

503 .227 .054 7; www.modernmmford.com. 

112 www . residentialarchitect . com 

contemporary flare 
For homeowners who want a 
clean-lined, contemporary 
take on the wood-burning 
stove, Mors¢ offers the 4600 
Series. The 35-inch-tall, stain­
less steel or painted steel units 
contain a cast iron firebox 
lined with firebrick for dura­
bility, and can heat areas of 
up to 800 square feet. An 
optional door is available 
for the log bin beneath the 
firebox. Mors¢, 802.728.9342; 
www.morsousa.com. 

continued on page 114 
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towering inferno 
Town & Country's new line of direct-vent 

gas fireplaces features patent-pending tech­
nology that produces flames of up to 

30 inches high-enough of a blaze to 
fill a 42-by-36-inch opening. Other 

innovative amenities include a hidden 
wall-mounted control panel that allows 

the firebox to sit flush on the floor 
and a vanishing ceramic glass panel 

that provides a completely open view 
of the fire . Town & Country 

Fireplaces, 888.223.0088; 
www.townandcountryfireplaces.net. 

great divide 
Made from textured Kianta Blue soap­

stone, the Fiorina wood-burning fireplace 
can serve as a room divider or as the 

sculptural focal point of one large area. 
The 15-by-15-inch firebox is visible 

through glass doors on either side. 
Improved combustion technology ensures 

a clean burn that exceeds EPA require­
ments, says the company. Tulikivi, 
800.843.3473; www.tulikivi.com. 

www.residentialarchitect.com 

revolutionary 
concept 
With the Pina wood stove from 

Rais, homeowners can gather 

round the fire--or the fire can 

swing round to them. The oblong 

unit rotates around its columnlike 

base and locks into place in any 

of three positions. Polished stain-

less steel inlays and a stay-cool 

stainless handle accent the gray 

or black brushed-metal stove. 

Rais & Wittus, 914.764.5679; 

www.raiswittus.com. 

-shelley d. hutchins 
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J "Th e White House of th e land of 1 not go rotten. Look away, look away, 

j~hft:~­? I 'f I.'~.,,.. ... •'.;mi"'. 'f;"i' • -.;_-.i. 

co tton now has a porch that w ill l 
look away ... " (well, you know the res t .) r 

WE'VE PUT A PORCH ON THE 
WHITE HOUSE OF THE CONFEDERACY 

THAT'S GUARANTEED TO LAST 
A WHOLE LOT LONGER THAN 

THE CONFEDERACY. 

When it came time 

to restore the White 

House of the 

Confederacy in 

Richmond, Virginia, 

curators consulted 

scores of historic 

documents to 

ensure that the 

classic 1-by-6-inch 

sizes. Combining 

the warmth of 

wood with the 

durability of plas­

ti c, TenduraPlank 

comes with a 

factory-applied 
{White Ho use o f the Confederacy - Richmond, Virginia} 

primer and can 

be painted with any high-quality exterior landmark was restored to its original wartime 

appearance. When it came 

ti me to repla~e the porch 

floor, they chose a product 

that would exactly match the 

planking originally used in 1818, but would 

also withstand the visitor t raffic 

it receives each year. 

They chose TenduraPlank® 

composite porch flooring. 

TenduraPlank is a tongue ­

and-groove porch plank that 

comes in traditional 1-by-4 and 

Because it is made from 
by-product sawdust, no 
trees are timbered just 
to make TenduraPlank. 

floor paint. Each plank is install ed 

with a standard flooring 

nailer. Best of all, 

it 's guaranteed 

for as long as 

you own your home. 

Call 1.800.TENDURA or visit tendura. com 

for a free sample and brochure. 

COMPOSITE PORCH FLOOR N G 

te ndura .co m 1 -800 -TENDUR A 
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For extra reinforcement where it counts, look for Strong-Tie 
connectors, the brand to help you get well-connected! 

SIMPSON 

Rely on Simpson Strong-Tie® 
connectors to make 
it long-lasting. 

Innovative Products. 
Simpson offers over 5,000 products 
to help you solve design challenges -
products that give value, design 
flexibility, and cost savings. 

Quality Tested. 
Strong-Tie connector specs are not just 
calculated, they're established by testing 
product performance under actual load. 

Code Recognized. 
With more code-recognized connectors 
than any other manufacturer, Simpson 
sets the quality standard in the 
timber industry. 

A good reputation is the most important 
asset in your practice. It reflects the 
quality of your work, the 
designs you create, and • 
the products you specify · 
in construction -
products like Simpson 1so 9001 Strong!fie 

CONNECTORS 

SIMPSON STRONG-TIE COMPANY, INC. 

800-999-5099 www.strongtie.com 
Circle no. 26 Strong-Tie® connectors. REGISTERED 

788 
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How do Wasco E-Class™ SkyWindow® 
skylights outclass the competition? 
We're an American original that's often 
imitated, never equaled. With more light 
per rough opening than other brands. Fast, 
trouble-free installation. Energy efficiency and 
first-class quality. All adding up to unlimited 
customer satisfaction. 

Give your next project a touch of E-Class~WASCO@) 
Call 800-388- 0293 for your nearest Wasco 

SkyWindows dealer. '\ A r d @ 

.vvln OWS 

Wasco® Skylighting Systems • P.O. Box 351, Sanford, Maine 04073 

www.wascoskywindows.com 
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Now you can find all 
the product information 

you need instantly. 

Search. Find. Compare. 

You'll find everything 
from product descriptions, 

diagrams, and 
dimensions to installation 

instructions and 
supplier locators. 

ebuild 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS TM 



Residential Construction Solutions 
• Online resource for news, events, industry 

links, and top selling concrete home designs 

• Quick and convenient purchasing of 
state-of-the-art literature 

Expert Technical Information 
• Construction and design manuals covering 

ICF essentials 

• Easy to read Tech Briefs summarizing 
current research findings 

Marketing Support 
• Media relations kit with ideas and templates 

for concrete home ad campaigns 

• Graphics and brochures for effective 
presentations and promotion 

POR TL AN D 

Circle no. 39 

Now you can find all the product 
information you need instantly. 

Search. Find. Compare. 

You'll find everything from product 
descriptions, diagrams, and 
dimensions to installation 
instructions and supplier locators. 

1.888.333.4840 

CEME NT ASSOC I AT I ON 

ebuild 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS TM 

WORLD 1S LARGEST SUPPLIER 
OF CHIMNEY POTS . 

STOCK OVER 1,000 NEW AND ANTIQUE 
POTS FROM AROUND THE WORLD. 

• CUSTOM ANJJ DRAGON POTS AVAILABLE. 

•REASONABLY PRICED. 

• INSTALLATION TIPS AVAILABLE ONUNE. 

Circle no. 345 
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Founder 
and CEO of 

The 
Rockwell 
Group 

EXPOSITION • NETWORKING 

CONFERENCE 

Kitchen and Bath 
Collection 

NOVEMBER 20-22, 2003 
METROPOLITAN PAVILION 

18th St. & 6th Ave. 
NEW YORK, NEW YORK 

Get Ready! Go Upscale Downtown 
in the Design Capital of the World! 
Experience the unique Luxury Kitchen and Bath Collection blend of 
mind-bending education, relationship-forging networking and exciting 

resource displays all devoted to high-end kitchen and bath design. 

SEE exclusive visions by top designers in "Creating the Ultimate 
Luxury" full-sized Designer Vignettes and new product displays 
from the leading luxury manufacturers. 

HEAR solutions for success from luxury niche experts in design, 
marketing and sales seminars that qualify you for ASID and NKBA 
Continuing Education Credits (CEUs) and AIA Learning Units (LUs). 

SPEAK volumes with your luxury community colleagues and build 
deeper beneficial relationships during intimate networking events. 

FEEL the power, excitement and elegance of New York, the Design 
Capital of the World and join your colleagues in the fun and 
fabulous tour of the city's hottest kitchen & bath showrooms 
including an exclusive tour of renowned designer Jamie Drake's 
full floor apartment. 

To reserve your display space at 
Luxury Kitchen and Bath Collection • New York, 

contact Todd Davis at 972.5,6.63• 
or email TDavls@Hanley·~,--·..,.,, 

To register to attencl L_.1U1~ 1l~clit8~aJjlttJ-l~•~lon, 
please vlilt our wetsfflft .. llUfti~ 



the fifth annual 
residential architect Design Awards, sponsored 
by residential architect magazine, honor the best 
in American housing. Awards will be given in 
ten categories, encompassing custom home 
design, renovation, kitchens, baths, design 
details, multifamily housing, single-family 
production housing, and affordable housing. 
From the winners, the judges will choose a 
Best Residential Project of the Year. Note: 
Entries in the kitchen, bath, and design detail 
categories are not eligible for Best Project. 

who's eligible? 
Architects and designers. 
Other building industry professionals may 
submit projects on behalf of an architect or 
designer. Hanley-Wood employees, their 
relatives, and regular contributors to the 
magazine are not eligible. 

what's eligible? 
Any home or project completed after 
January l, 1999. 

when's the deadline? 
Entry forms and fees are due no later than 
November 21, 2003. Completed binders are 
due January 5, 2004. 

where will winning 
projects appear? 
Winning projects will be published in the May 
2004 issue of residential architect magazine. 

how will projects 
be judged? 
A panel of respected architects and design 
professionals will independently select winners 
based on design excellence. They may withhold 
awards in any category at their discretion. 

entry form 
To register, you may do any of the following: 
call Shelley Hutchins at rc~sidential architect, 202. 736.3407 
mail this form to Shelley Hutchins, residential architect 
Design Awards 2004, One Thomas Circle, N.W., Suite 600, 
Washington, D. C. 20005 
fax this form to Shelley Hutchins at 202.785.1974 

Name ~------------------------~ 
Title 

----------------------------~~ 
F:irm or Company 

Address ---- --------- -------­
City/State/Zip 

Telephone and Fax---- --------------
0 Send more information. 

0 Please send entry binder(s) and instructions now (must be prepaid). 

0 Payment for standard entries at $125 each and/or 
______ ,kitchen, bath, or design detail entries at $95 
each is enclosed. 

D Check for $ (payable to residential architect) is enclosed. 

0 VISA 0 MasterCard 0 American Express 

Card Number - ------------- ----
Expiration Date _____ _ 

Name on Card - ----------------­
Signature 

number of entries categories 
------- 1. Custom Home, 3,500 square feet or less 
----- - - 2. Custom Home, more than 3,500 square feet 
------- 3. Renovation (residential remodeling and additions) 

------- 4. Multifamily Housing 
------- 5. Single-Family Production Housing, detached 
------- 6. Single-Family Production Housing, attached 
- ------ 7. Affordable Housing (At least 20 percent of the 

units must be affordable to families earning 
80 percent fo 120 percent of the local Median 
Family Income. Consult your area HUD office 
or local government office for the MFI.) 

8. I<itchen (new or renovated) 

------- 9. Bath (new or renovated) 
_______ 1.0. Architectural Design Detail 

deadlines entry form and fee: november 21, 2003 
completed binders: january 5, 2004 



Special Advertising Section 

WITH JELD-WEN, 

YOU CAN WELCOME 

YEARS of RELIABILITY 

into YOUR HOMES. 

JELD-WEN® VINYL WINDOWS l Our vinyl 
THE SUMMIT9 COLLECTION windows 

are designed to be visually appealing and reliably 
enduring. We offer colonial double-hung and single­
hung windows to complement traditional architec­
ture. All our vinyl windows have a lifetime warranty, 
which covers insulating glass, component parts 
and labor, as well as a 10-yeartransferable warranty. 

circ le no. 18 ad ID PSS 

JELD-WEN® WOOD WINDOWS I Wecreated 
THE CARADCO® COLLECTION 1 Caradco 

SrnartFit™ clad-wood double-hung windows to help 
builders stay on budget. They're a less expensive 
option, yet they still offer a range of features such 
as tilt-in, removable sash for easy cleaning. They'll 
also help you stay on schedule, since they're easy 
to install. 

circ le no. 93 ad ID PSC 

JELD-WEN l!!I IWPe The artisans v. 
CUSTOM WOOD create our unique 1 

EXTERIOR DOORS custom wood exte 

doors leave no detail to chance. We offer a ho~ 
designs to match various architectural styles, 
finest wood, stain and finish options , and a ra 
of decorative glass options. Whatever you choc 
you can be sure your door will be a work of art 

circle no. 10 ad ID P~ 

JELD-WEN® WOOD WINDOWS I The Ne 
THE NORCO® COLLECTION ! Collec 

includes premium wood and clad-wood windows 
patio doors crafted to be enduring and em 
efficient. Design options include 8 standard m 
clad colors as well as 34 Norco Luxury co l 
and limitless custom colors with an endu 1 
70% Kynar 500 ® resin system. 

circle no. 94 ad ID 

©2003 JELD-WEN, Inc. JELD·WEN, Caradco, IWP, Norco, Pozzi and Summit are registered trademarks, and AlternaPlus , ProCore The Quiet Door, Reliability for rea l life and SmartFit are trademark 



JELD·WEN11 AlternaPlus no-dent 
ALTERNAPLUS"' wood composite 

>OD COMPOSITE exterior doors deliver 
ICTERIOR DOORS durable performance. 

3e low-maintenance doors simply do not dent. 
1 better staining and painting properties than 
·glass, they're available with smooth and textured 
aces in exclusive JELD-WEN panel profiles. 

: no. 11 ad ID PSEA 

. D-WEN° WOOD WINDOWS I The Pozzi 
THE POZZ1° COLLECTION j Collection 

Jdes our beautiful custom wood and clad-wood 
jows and patio doors. Each one is expertly 
'ted by artisans to be reliably strong and 
uring. We offer three fine interior wood options: 
ific Coast red alder, genuine mahogany or 
ical-grain Douglas fir. 

~ no. 95 ad ID PSP 

JELD~WEN9 I Our interior doors 
PREMIUM WOOD 1 enhance rooms with the 

INTERIOR DOORS I beauty of wood. They 
come In various architecturally accurate designs 
(including 25 new selections) with 9 matching bifold 
styles . They're available in cherry, genuine 
mahogany, hickory, maple, oak and poplar, and are 
designed to match our hardwood exterior doors. 

circle no. 12 ad ID PSM 

Special Advertising Section 

PROCORE j We offer molded and 
THE QUIET DOOR™ 1 flush interior doors with 

ProCore The Quiet Door construction. These doors 
decrease noise transmission by 50 percent. Select 
either textured or smooth facings, plus several 
prefinished options. Additionally, our 13; 4" doors 
offer 20·, 45-, and 60-minute fire ratings. 

c ircle no. 14 ad ID PSPC 

For more information about JELD- WEN 

windows and doors, or to find your 

nearest dealer, call 800-877-9482 

or visit www.jeld-wen.com . 

RELIABILITY for real life™ 

>-WEN , Inc., Oregon, USA. Other brand and product names are the property of their respective companies. 



SUNBELT 
BUILDERS SHOW 

Building Your Business in the Southwest! 

SUNBELT BUILDERS SHOW 2003 PROVIDES: 

• 4,000 Texas Association of Builders 

members direct~ involved in residential 

construction or remodeling 

• Access to twenry-nine of the top I 00 

builders in the nation including Centex 

Corporation, D .R. Horton, The Ryland 

Group, KB Home, Pulte Corporation, 

Del Webb Corporation and thousands 

of custom builders and remodelers 

• Certification courses towards CGA, CGB, 

and CGR certification and the PREP test 

• Educational Seminars in Business 

Management, Production, Technology. 

Sales, Marketing and Design 

• Networking functions such as the 

HomePAC Golf Tournament, President's 

Installation Dinner, Lone Star Awards 

recognizing the remodeling industry, 

Star Awards recognizing the Southwest 

building industry 

• Hundreds of exhibits and displays 

showcasing the newest products in the 

building industry 

Conference: October 16-18, 2003 
Exhibition: October 17-18, 2003 

Dallas Convention Center, Hall A 

Dallas, Texas 

To reserve your booth space at Sunbelt Builders Show 2003, please call Caro~n Avila 

at 972.536.6382 or email at cavila@hanley-wood.com 

To register to attend the Sunbelt Builders Show 2003, please see our website, 
www.SunbeltBuildersShow.com or call 972.536.6394 

Sponsored by 

c 
TEXAS 
ASSOCJA TION 
-OF­
BUILDERS 

Produced by 

Hanle Wood 



special advertising section 

roofing & siding 

A Division of Vermont Slote & Copper Services, Inc. 

Prevent 
falling snow 
problems. 

Snow guards 
for all 

roof types. 

TOLL FREE 

1-888-766-4273 
Stowe, VT 

. alpinesnowguards.com 

residential architect I september • october 2003 

EVERGREEN SLATE 
COMPANY, INC. 
Evergreen Slate Company has the most 
beautiful range of natural slate colors avail­
able. With our extensive selection and most 
experienced staff, we can supply any archi­
tectural effect desired or match any slate roof 
ever applied. We offer our literature and 
samples at no cost. For more information 
call (518) 642-2530 . 
Circle no. 403 

MAINTENANCE FREE 
CUPOLAS AND LOUVERS 
Maintenance-Free, stock & custom cupo­
las from New Concept Louvers are 
wrapped with PVC coated aluminum and 
copper. Made from the same materials as 
our custom louvers, they never require 
painting like wood products. They arrive in 
three easy to install pieces pre-cut to fit 
any roof pitch, and can be ordered in stock 
sizes or to custom specifications. Over 
400 colors are available, as well as many 
different weather vanes and accessories. 
www.newconcepllouvers.com 
Tel: 1-800-635-6448 
Circle No. 405 
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special advertising section 

roofing & siding/architects showcase 

Without Equal 

Clay roofing tile superbly and firmly bonds any dwelling to its 
environment. Visit our intemational showcase; browse the pattems 
and colors that will impart this natural ambiance to your residence. 

from the Company You Know ... 

www.thetileman.com 
1.888.263.0077 • 520 Vaiden Road, Louisburg NC 27549 

BALUS~RADES 

ASSIC design, .. . 

• MarbleTex..,, 
Synthetic Stone Balustrades 

• Duraclassic"' 
Poly/Marble Balustrades 

TIMELESS beauty.•// 
• Architectural Urethane"' · 

Polyurethane Balustrades 

• Meltonstone'" 
Cast Stone Balustrades 

"-c •• ,.:;:~~~~ 
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Closets are easy to design, simple to 
Install, and extremely profitable. 

Order dr&ct by l1e Job ... 
Orders ship In 24hrs and aTive custom cut ... 

Outstanding ProfeBonal SUpport ... 

Put a closet like th5 one Into your next job 
Cl'ld md<e some red money In close1s. .. 

O'l 

~~~~~~~~~~~~~~- ~ 
0 
c:: 
Q) 

For More lntormation-v1slt us at www.,::xoclosets.com ~ 
orca/11-877-BUY-A-PRO (5 
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architect S showcase 

ie.iYIJA~~· Absolutely Water Tight 
··-·~~ .. He• Easy Installation •Non-Skid Surface 

di tico ver > 

.e~'W~ 
1-800-711 -1785 •Fax (256). 287-0417 

Email: lnfo@lockdry.com • www .lockdry.com_ 
· ~ ~S,8 t 6,0 l 0 • Meets or Exceeds SBCCI Bulldln Code 

BOLECTION DOOR 

i~ 
rom our house to your house, opera houses, 

h 'storical renovations and properties of distinction-

.. discover the e ordinary beauty and quality of an 

OPEN TO THE P OSSI BI LI TIES 

336/85 1- 52 08 Fax 336/85 1-5209 or 888/5 11-5209 

ww1·1.bo lectiondoor.com 

Circle no. 412 
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a-kind masterpieces using exquisite 

andrails from T orneados Munoz of 

Spain-beautiful staircases that meet and exceed 

A WI standards. 

There's a world of possibilities, but only one Arcways. 

Call us at (800) 558-5096 or visit our Web site for 

inspiration and information. Ask for our free CD 

with hundreds of great design solutions. 

Circle no. 413 
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architect S showcase 

RoYAtCORINrnrAN.~Nc. 

• Jobsite delive ry 

• Durable and long-lasting 

• For use in both interior 
and exterior app lic ations 

• Wide variety of sizes, 
styles, and finishes 

• Custom orders 

• Engineered and patent­
ed balustrades system is 
easy to install 

Appeal 
Framing curves has never been so easy. Simply 

bend Flex-C Plate by hand to frame everything 

from barrel vaults and curved walls to columns 

and wavy ceilings. Flex-C Plate works great 

with both wood and metal stud applications. 

Call ua at 408.711.1791 or visit us at www.tl 

~ticmdeardwood 
Custom Solid Interior Doors 

Hardwood 
Interior 
Doors 

UP-Scale 
In Stock 

Flush and 
Raised 

Mouldings 

Bolivian Hardwood 
4200 Atlantic Ave. Suite 182 

Raleigh, NC 27604 
Toll Free 

1-866-425-0137 
www.bolivianhardwood.com 

Circle no. 415 

A single convenie~f'som;ce for 
lumber, plywoo9;~ mouldings, 

custom Q]illwork, r. 
and-more. 

Free Cjltalog, eall 914-946-4111 
242 Fertis Ave, White Plains, NY 10603 

Circle no. 417 

Circle no. 416 
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Finally, 
low-cost 
protection against 
washing machine 
leaks and floods! 
Designer inspired 
• new construction 
• older homes 
• apartments 
• condominiums 

Circle no. 418 

special advertising section 

architect S showcase 

Product.of: 

Dlll 
P.O. Box 1782 

Stanwood, WA 98292 
(360) 629-9269 

FAX: {360} 629-2838 
ORDERS: (866) 341-7674 

Taking Quality to New Heights 

• Reliable 
• Easily Customized 
• Variety of Optional Features 
• Provides Access to Every Level 

Website: www.wheelovator.com 
Email: nwov@wheelovator.com 

Call Our 
Architectural Line 

1-800-968-5438 

Residential Elevator 

National 
Wheel-0-Vator 

509 W Front St. Roanoke, IL 61561-0348 

Circle no. 419 

Arevou 
making the most of vour 
editorial coverage? 

Receiving editorial coverage is like money in the bank ... when you cost-effectively capitalize on 
your exposure. Reprint Management Services can show you how to expand the positive impact 
of your press through mass distribution of Reprints, Eprints, and NXTprints. 

The uses for Reprints, Eprints, and NXTprints are endless: 

Trade Show Collateral • Seminars • eNewsletters • Media Kits 
Web Content • Direct Mail • PR Tools • Recruiting • Sales Force Handouts 

For more information call: 

800.290.5460- Ext. 100 
or email: info@reprintbuver.com 

Obtain quotes and place vour reprint orders online at www.reprintbuver.com 

r esident i al architect I september • october 2003 www.residentialarchitect.com 129 
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special advertising section 

architect S showcase 

Introducing QuietZone™ SOLSERENE™ Fabric 
Ceiling System. Looks great. Reduces noise. 
This newest member of the QuietZone® fami ly of 
products is designed to improve acoustical 
performance in any size room or basement-even 
large rooms with hardwood fioors and cathedral 
ceilings- while still accommodating lighting and 
HVAC systems. It installs directly onto the cei ling 
joists, eliminating the need fo r drywal l fi nish ing or 
painting. And its smooth appearance is as easy on 
the eyes as it is on the ears. Visit :a 
owenscorning.com or ca ll for a ~ • 
free brochure, 1-800-GET-PINK. 1""°'1noNs101 uTING" 

©2003 Owens Corning. 

Range Hood 
Exhaust 
CFM 
(Continental Fan 
Manufacturing) 
AXC fans are per­
fect for Remote 
Range hood appli­
cations. They are 
STRONGER (up 
to 1200 cfm), 
QUIETER (by 
virtue of the 
remote mounting), 
and are available 
in MORE sizes 
(11) for any job. 
All units are infi­

nitely variable speed controllable and are 
the superior alternative to LOUD, WEAK 
range hood fans. 

www.continentalfan.com 

Continental Fan Manufacturing Inc. 
203 Eggert Rd, Buffalo, NY 14215 
Tel: 1-800-779-4021 
Fax: 1-800-779-4022 

Circle no. 421 

www . residentialarchitect.com 

Now you can find all the product 
information you need instantly. 
Search. Find. Compare. 
You'll find everything from product 
descriptions, diagrams, and 
dimensions to installation 
instructions and supplier locators. 

abuild 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS ™ 

Waupaca Elevator 
Company, Inc. 

Specializes in the manufacture of cus­
tomized winding drum and hydraulic ele­
vators exclusively for residential use as 
well as in the manufacture of residential 
and light-duty commercial dumbwaiters. 
Waupaca Elevator prides itself on its 
craftsmanship and variety of options 
available to the homeowner. Whether 
building new or remodeling "Specify the 
Specialists". 

Waupaca Elevators 

@~ El..E\:(ij{)R COMPANY. INC. 

Specify the Specialists,.., 

Waupaca Elevator Co. 
1726 North Ballard Road 

Appleton, Wisconsin 54911 

Tel: 1-800-238-8739 •Fax: 1-920-991-9087 •Circle no. 423 
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Choose Liberty Collection 
for freedom of choice. 

•Choose from a selection of natural pine, 
oak or maple interiors 

• Choose a maintenance-free exterior in 4 
standard colors or many custom colors 

• Choose options like vinyl brickmold or 
divided lites in various styles 

•Choose from a wide variety of window 
configurations 

Call 1-800-846-4 7 46 

Grand Stairs 
for 

Grand Homes® 
Styles • Old World 

• Classic 
•Baroque 
•Modern 
•Art Deco 

Material • Wrought Iron 
•Bronze 
• Stainless Steel 
•Glass 

Leonard Metal Art Works 
clo Bavarian Iron Works Co. 

Gerhard Wurster 
Tel: 1-800-522-4766 Fax: 1-888-699-9666 

www.grand-stairs.com 
Circle no. 427 

residential architect I september • october 2003 

Ventilate All Baths 
with One Quiet Fan 

ALOES ventilation speclallsts offer multiple soluUons to noisy 
and Ineffective bathroom fans. Qualtty remote mounted fans 

provide both quiet and effective exhaust. 
Systems avallable for 1 to 6 baths. 

•SIMPLE TO INSTALL •ENERGY EFACIENT 

•COST EFFECTIVE •SUPER QUIET 

AL DES 
THE ART OF VENTILATING 

AMERICAN ALOES VENTILATION CORP. 
4537 Northgate Court 

Sarasota, FL 34234-2124 
lnfo@aldes-us.com • 800-255-7749 
www.amertcaales • Q'Cle 425 

The new Integrity 

Sliding French Door 

delivers virtually all 

the featu res and 

benefits on a builder's 

wish list - a classic wood interior, high 

performance Ultrex® exterior - a 

pultruded fiberglass material that 

vastly outperforms vinyl, sturdy 

dual-point lock, energy effi c iency, 

pre-assembled frames and panels, 

easy installation and operation - and 

more. The Sliding French Door gives 

builders flexibility, design options and 

value. 

888-537-8265; 
www.integritywindows.com 

tegrity. 
fromMAllVIN 

Windows and Do o r s 

Buil t to perform. 

©2003 Marvin W indows and Doors. All rights reserved.®Registered 

trademark of Marvin W indows and Doors 

Circle no. 428 
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architect S showcase 
All new! Marvin 

Windows and 

Doors 

Residential 

Catalog 

Catalog details Marvin's complete line of 

wood and clad wood w indows and 

doors. Beauful color photographs and 

information on Marvin's 11,000 standard 

products as well as the company's 

newest innovations and extensive 

custom capabilit ies. Easy-to-read 

construction details and standard sizes 

are included for each product. 

888.537.8266; 
www.marvin.com 

Windows and Doors 

Made for you."' 

©2003 Marvin Windows and Doors. A ll rights reserved. ®Registered 
trademark of Marvin Windows and Doors 

Circle no. 429 

~:=~:~::~~:~~=;~.:~~~a~:: 
lfilM' l(M!l,. h.\fVf;stlfditt14t(<t~)'dl'I' 

•;>tli. r 1n.11 th1tS0 1..,. 70yuo n11!'tff.1by 

h;w4~ t tl!Ultt co!dtr 1 sgloin. 

l )11',...l<Pf........,ll"'°'ll 
..,.., .... ~~f; _......., .. ~, 
P'oduc\.~;c...s 

ckwJopn..m,.,._ 

~ <lw.Ktlrittturo.idti..r 

""'""""'""'bt~lr.cb11lllilQ.11""'-'­
,,_~~~-llini'lq 

~..,..,..r..W.01ttara...S-ol:'.•""9lh-

Or"rtt.Del.l)l!M*c1ir9 .......... 10'-"" 
..... uc..,...~. Sf>*41!1-/~--v~ -.;-.._-.-i..tt...._...._ __ ""......., 
ru<t111Wllln4~ "·,,...•lp~~ ..... 
_,_~......., IOPf"""-1w'9\ffl;id'>lofduw 

~llilQ!•f:Mvlwr•~m•.tilt..tp<e-tw:.d 

Lyptus® High-Grade, Hardwood 
Flooring Brochure Now Available 

Weyerhaeuser Building Materials is offering its 
Lyptus® high-grade hardwood flooring brochure 
to consumers, architects and builders interested in 
installing this high-grade (comparable to 
Mahogany and Cherry) , extremely durable and 
ecologically-friendly hardwood flooring. Flooring 
is available pre or un-finished. The tri-fold 
brochure offers full-color raw material and end­
use application photos, plantation growth and 
processing information, and details on sustain­
able forest management. To learn more about 
Lyptus® or to receive a free brochure, call 
Weyerhaeuser Building Materials at 877-235-6873 
or visit their Web site at 

www.weyerhaeuser.com/wbm. 

Circle no. 431 
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• The LEV elevator is the ultimate 

home amenity 

luxury 

convenience 

• Adds to the home's value 
• Accommodates universal design 
•Is flexible with almost 2,000,000 

combinations of features/ options 
• Is a space miser (fits in a closet, 

no machine room) 

A ThyssenKrupp ~ACCESS 
business segment 

company I N D u s T R I E s 

800.829.9760 ext. 9516 
www.dreamelevator.com 
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HomeWorks. ! total home lighting control system 

Sivoia QED. I electronic shade and drapery control 

A Day in the Life, a new brochure from 
Lutron Electronics, illustrates the day 
in the life of a home that uses Lutron's 
powerful Homeworks® total home 
lighting control system and Sivoia® 
QED (Quiet Electronic Drive) shade 
and drapery controls. It explains the 
various benefits that integrated, 
total-home light control offers a 
homeowner throughout a typical day. 

For more information please call: 
1-800-523-9466 or visit 

www.lutron.com 

Circle no. 432 

Exciting tool helps builders educate home­

buyers on the importance of waterproofing. 

The TUFF-N-DRI® Basement Marketing 

Kit from Tremco Barrier Solutions helps 

demonstrate the benefits of a Guaranteed 

Dry Basement. Kit includes door hangers, 

brochures, poster, an informative video­

tape, countercard and floor mat. Call 

800-DRY-BSMT for more information. 
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faucets & fixtures/computer shop 

KB Source.com 
..,..,,._ .. ..,......,........_...,,.~·- -~·~-- -·--·,..·--·-----............ , 

The Industry's Online Community 
---~~--. ___ ,___,_, ____ , __ ---~-----------· ----· .. --·--

Your Online Source For: 

Putt e pieces together 
with KBSource.com 
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ARTICLE REPRINTS 

Were You Featured 
In This Issue? 

alc1 h it ect 

' 

86Ml79 9144 
4295 S Ohw Stre<'t 

~ 0 L--~~~~~~~~~~---' m Carat Urban 

Call Today. ~~~,fl,~~e;:;;;.;~,;~~60 
FosteReprillts 

We manufacture over 450 different models of 
Faucets, Shower Heads and Bath Accessories, 

in stock, for immediate delivery! 
Wholesale prices- No minimum quantities to purchase 
Factory direct- Don't pay for a middleman distributor 

Traditional & contemporary styles & finishes 
"\..,. ·---Mf'lr<tt' o~"- . itrun 24 ~ours •' .\-

--~--~------- You, I 

t~Ji ~-~ 

1-800-270-4262 
www.ambassador-amc.com 
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Your ideas become realityTM 

CLASSIC ELEGANCE 
NEVER GOES OUT 
OF STYLE 

What do you call an exciting new ceiling 
with the classic look of tin but without 
the real tin installation costs? 

A ceiling that distinguishes any home 
design ... whether traditional or 
contemporary. 

We call it an Armstrong Tin Look ceiling 
- you'll call it "timeless". 

Call us today for the Armstrong Tin 
Look Ceiling Retailer nearest you: 

I 800 233 3823 
www.armstrong.com 

Circle no. 50 

DECO R/\TIVE C EI LIN GS 

PAINT/\BLE CEILli'-JGS 

Resil ient • Laminate • Linol eum 
Hardw ood • Ceilings • Cabinets 



end quote 

perfect cube 
glass cube, amery, wis., 1974 

ralph rapson, faia 

kind o.lplace, 
surrounding you 
fl ll .LJ/J! e ti11/'.• e l. f 1 all Ll, , t JI,, ivf,, . ,, t Ii V V'i._: 

nature 

its 

1noods ., " ., i don 
that i 'd recon11nend it 
-{; . " .1or everyone" 

rap son 

Tony Soluri 

alph Rapson's Glass Cube vacation home near Amery, Wis., ing," recalls Rapson. "That helped with the budget." 

may not be for everyone, but it suits him and his family just fine. The home's transparency lets the family connect with the natural 

The Minneapolis-based architect and his wife bought the Cube's world in a way few people can. "It's fun at night to watch the fire-

pristine, 40-acre site during Rapson's 30-year tenure as head of the flies and little animals, frequently deer, with their flashing eyes," 

University of Minnesota's School of Architecture and Landscape Rapson says. "I've always found it very exhilarating to be in the 

Architecture. They spent a year and a half camping out in various house in a lightning storm." But the 25-foot-square cube also pro-

spots to help determine where to place the house, finally settling on vides dependable shelter from extremes. The house retains so much 

a hillside spot above the Apple River. Standard-sized windows and of the sun's heat that its sliding doors can be left open on a sunny 

doors form the project's exterior walls, which are supported by a winter day. And it still provides the seclusion Rapson craves: He 

wood exoskeleton. "Andersen Windows agreed to sell me the win- bought an adjoining 40-acre plot several years ago to ensure the 

<lows at cost if they could use photos of the house in their advertis- home's p1ivacy would never be compromised.-meghan drueding 
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