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Easy fit.

For projects of every size and design, Pella has a comfortable solution.

7z

Circle no. 19 www.pella.com VIEWED TO BE THE BEST. 1-866-829-9051
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SUMMER. COMPETITIONS
FOR AIA AND AIBD

MEMBERS
Mark R. Johnson, FAIA, AIBD

The 2004 Olympics won'’t be the only
major competitions heating up this
summer. Emerging architects and building
designers will also be showcasing their
talents in a number of interesting design
competitions sponsored by Whirlpool

Corporation.

Last year,
Whirlpool

experimented

SPonsongp g

SFTPAN

with the idea
of engaging
AIA architects
and AIBD building designers in design
competitions to highlight their talents.
We sponsored the first-ever design
competition on a trade show floor at the
Southeast Building Conference (SEBC).
Based upon the level of support and
interest received, we are expanding our

sponsorship of competitions this year.

EVENTS OF INTEREST

Emerging Professionals Guest
House/Studio Design Competition
AIA/CES EPIC Project

Visit EPIConnection.org for complete details

Masterworks of Design Competition

September 15-17, JLC LIVE Residential
Construction Show

Columbus, Ohio

Visit jlclive.com or call 1-800-366-AIBD

Concept Awards Design Competition
August 4-6, SEBC Convention
Orlando, Florida

Visit theauroras.com for complete details

2004 MASTERWORK
OF DESIGN COMPETITION

utlook

compliments of the Institute of Classical

First is the 2004 Emerging
Architecture & Classical America
(ICA&CA).

Professionals Guest House/Studio
Design Competition, sponsored by

Whirlpool Corporation in association
with the AIA National Housing Nourishing the competitive spirit is vital
Committee and EPIConnection.org. to bringing out the best in innovative
This competition is intended to design. As a company dedicated to

encourage and recognize the design skills

of emerging architects. Award-winning

projects will receive recognition and cash =
awards. Finalists will become part of a
case study demonstrating
cooperative projects between

industry, schools and profes-

2003 Concept Award entry by Bud Lawrence, AIBD.

sional practice. International
in scope, the competition will  delivering product innovation to
challenge emerging architects improve our daily lives, Whirlpool
to convert a detached garage Corporation will continue to support
into a live/work multi-use competitive design opportunities to
space (this is how Walt Disney  showcase your talent.

and Steve Jobs got started).

If you're in the Southeast in August,
we’ll be back at SEBC with a new

design problem for you to solve. Come

Another “progressive” competition with
Whirlpool backing is the Masterworks
of Design Competition in association  join us for the Concept Awards
with the AIBD. This series of competi- Design Competition in Orlando.
tions is staged onsite at the 2004 JLC
LIVE trade shows across the country. For information on how to enter any of
Top two finalists from each competition these competitions, please view details in
will move on to the Remodeling Show the box on the lower left.

this fall for a final match. This is a unique

program that not only does a great job
of showcasing talent, it also makes the
design process transparent to those
attending the show. Participants will
design a house from scratch over two

days at drafting tables located on the

trade show floor. Building designers and

Mark R. Johnson, FAIA, AIBD

architects may compete for the top prize
Manager, Architectural and Design Marketing

of a sketching tour of Europe,

insideadvantage.com

© 2004 Whirlpool Corporation. All rights reserved. ® Registered trademark / TM trademark of Whirlpool, U.S.A.
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. Whirlpdol
KitchenAid brand. - irlpool

In a word,

insideadvantage.com

Performance.

“Now I enjoy
KitchenAid performance
in my outdoor kitchen.”

Combining legendary performance with sleek good looks,
KitchenAid brand appliances stir the souls of homeowners who
are passionate about their outdoor cooking and entertaining.

Let KitchenAid brand spice up your outdoor kitchen designs.

800-253-3977.
KitchenAid

HOME APPLIANCES
Circle no. 360

POWERFUL BRANDS * INNOVATIVE PRODUCTS
CONSUMER INSIGHT * TARGETED SERVICES



IMAGINE THE POSSIBILITIES!

Applications
To Satisfy Your
Design Requirements

STRONG-WALFI’®
SHEARWALL

Garage Portal, First Floor and
Now Second Floor Walls!

* ICBO ES PFC-5485
¢ INCREASED LATERAL RESISTANCE

* QUALITY-CONTROLLED
MANUFACTURING

* FLEXIBLE DESIGN OPTIONS

* EASY INSTALLATION

Simpson Strong-Tie Company Inc. Visit our website:
800-999-5099 ;
www.simpsonstrongwall.com

== The World’s “No-Equal” Structural Connector Company

Circle no. 26
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Looking to take your architectural
designs in new directions? Discover
the almost endless assortment of
custom grille options that are
available from Weather Shield

Windows and Doors.

Thanks to Weather Shield's unique
FocusEngineeringTM process, we
provide a variety of options including
airspace grilles, perimeter grilles,
simulated divided lite (SDL) or true
divided lite (TDL) in a variety of
standard or custom patterns and
profiles. You can even specify TDL
muntin bars comprised of two

different wood species.

Compare that to the majority of
window and door companies

offering stick grilles that can easily

break, are difficult to maintain, and
are only available in one or two

profiles. Which would you prefer?

FocusEngineering is what makes

us different from everyone else.
Don't settle for less. Call us today at
1-800-477-6808. Demand better.

Compromise nothing. Want more.
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www.weathershield.com/RA

© 2004 Weather Shield Mfg., Inc
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Join Us For residential architect’s Inaugural

UL
ymposmm

merican House

Attend this groundbreaking event and learn how to apply

lessons from expert practitioners to the homes you design,
as well as the larger context of American housing.

Session highlights include:

ining the N
How can we integrate such innovations as
site-sensitive design into single-family housing?

t American House

* Houses to Go -
Are architect-designed, factory-built, site-

assembled houses the wave of the future?

Schedule Of Events

Idea Houses of the Past and Present

Welcome Reception

Why Good Design Is Good Business
Great Housing Ideas of the Past
Houses to Go

The 2004 residential architect Leadership
Awards Salute California Innovators

Hall of Fame: Ray Kappe, Kappe
Architects Planners, Pacific Palisades, CA

Architecture Firm of the Year: Koning
Eizenberg Architecture, Santa Monica, CA

Rising Star: Jonathan Segal, Jonathan
Segal FAIA, La Jolla, CA

1) Can Good Design and Good
Business Co-Exist?

2) Partnering with Builders and
Developers to Bring Innovative
Houses to Market

3) Launching an Innovative
House Plans Business

* Can Good |

] 1“1 UUU

Target IKEA, and Apple have shown that great

* Redesigning the

design sells. How can we use those lessons?

> American House -

Industry Ieaders and audience members will
conceive and design the Next American

House prototype.

Sustaining the Next American House

The American Institute of Architects’
2004 “New Home on the Range”
Competition

Brainstorming the Next American House

Redesigning the American House
Industry leaders draw the Next
American House prototype
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Special Events

Ray Kappe Residence, Pacific Palisades
Steven Ehrlich Residence, Venice
Eleventh Street Residence, Santa Monica

The 2004 residential architect Leadership
Awards Salute California Innovators

Ray Kappe, Kappe Architects Planners
Pacific Palisades, CA

Koning Eizenberg Architecture
Santa Monica, CA

Jonathan Segal, Jonathan Segal FAIA
La Jolla, CA
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The Next American House
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Special Bonus Event!

The first-ever Congress of Residential Architects. This
new organization of specialists in single-family residential
architecture launches its first forum on The State of
Residential Architecture following Reinvention 2004.

Advisory Council

DUO DICKINSON, AIA Duo Dickinson Architect
JEREMIAH ECK, FAIA Jeremiah Eck Architects
ERIC NASLUND, FAIA Studio E Architects
JOSEPH TANNEY, AIA Resolution: 4 Architecture
DENNIS WEDLICK, AIA Dennis Wedlick Architect

x“““/,o
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A\ Hanley Wood is an AIA
49, LNl CES registered provider.

‘For More Information & To Register
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X

PHONE FAX E-MAIL
888.584.5665 202.624.1766 reinvention2004 @hanleywood.com
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Q
residential . ;
4 A
architect:  Andersen my
0]

SPONSORED BY

BEE Noone 20

INNOVATIONS FOR LIVING.™

|
WILLIAM KREAGER, FAIA, Mithun Architects +
CHAIRPERSON Designers + Planners U)
W ERTE

.

December 6-8, 2004
Century Plaza Hotel,
Los Angeles, CA
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Solution by Reward.

Regardless of the feature, the facing or the floor

plan—there’s nothing Reward Wall Systems can’t
handle. Designed to fit the preferences of today’s
homeowners and the realities of the jobsite,
Reward insulating concrete forms deliver the ver-
satility, flexibility and durability you need. So

regardless of the situation, Reward is the solution.

Only Reward

Delivers the most complete line of ICF building
materials- and construction building code approvals
L]

Offers the industry’s only “drop-and-go”
ledge reinforcement system
L]

Features a truly pre-assembled,
reversible ICF form

Find out more when you contact us at:

1-800-468-6344 ext. 1708

or visit us at www.rewardwalls.com

SREWARD.

WaLL SysTeEmMms
Build Different. Build Better.™™

il 1 ) (ERATO)
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JET STREAM™

FIBER GLASS BLOWING INSULATION e
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Crews will blow through their
jobs at jet speed with new

Jet Stream Blowing Insulation
from Knauf. Engineered with
state-of-the-art technology,
this low-dust, high-performance
insulation takes installation
efficiency to new heights.

For more information on

Jet Stream, call Knauf Insulation
at (800) 825-4434 ext. 8300 or
you can visit our Web site at
www.KnaufUSA.com.

knauf

“This is my insulation.”®



Designing the future of

HOME ENTERTAINMENT

For today's sophisticated home entertainer, the kitchen is the
center of activity. From presenting intimate dinner parties to
orchestrating gala soirees, cooking aficionados demand
appliances that combine style, innovation, quality and
performance.

AeroTech, single or double, is the only oven equipped with 10
cooking modes, including TrueAero convection, 4 cubic feet, and
concealed heating elements. With Standard or European
installation, AeroTech has the looks and professional
performance required for entertaining.
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Add the elegance of our high-performance cooktops in gas or
electric, finished in commercial stainless steel. Complete the
kitchen with the revolutionary DishDrawer dishwasher, offered in
double or single drawers for ultimate design flexibility.

Whether building, remodeling or simply updating, Fisher & Paykel
appliances are the solution for designing the future of home
entertainment.

Fisher&Paykel

innovative living

800-863-5394

www.fisherpaykel.com
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from the editor

both sides now

is the quest for originality worth the lessons lost?

by s. claire conroy

have an old Joni Mitchell
live album called “Miles
of Aisles.” It’s a collection
of her work up to 1974, a
kind of “Greatest Hits” done
live. I haven’t listened to it
regularly for years, but it’s
still ingrained in my con-
sciousness. One of the
things that sticks in my
mind is Mitchell’s edgy
banter between songs. She
seems, at times, downright
impatient about singing her
old work, the hits her audi-
ence had come to hear.
Along with her gift for song,
Mitchell is also an accom-
plished painter. At one point
in the double album she
compares the two disci-
plines: “You know, a painter
does a painting and that’s it.
He’s had the joy of creating
it. ... No one ever said to
Van Gogh, ‘Paint another
“Starry Night” again, man.””
I’m sure there was a
back story to that comment.
No doubt her record label
was also telling her, “Hey,
Joni, write another ‘Chelsea
Morning,” as she was strug-
gling to move onto her next
muse. Success for a com-
mercial artist often means
pressure to repeat that suc-
cess by trodding the same
rutted path. But as a cre-
ative artist, once you know

CERERER 1§

the way, you’re ready to
travel down a different
road.

In addition to digging
out my old Joni Mitchell
recordings, I’ve been talk-
ing with residential archi-
tects about the difficulty of
making services affordable
to a wider range of clients.
Apparently the excuse that
the American public doesn’t
appreciate what architects
do is getting weaker and
weaker. More and more
architects are turning away
work. Why? Because much
of it is bare-bones budget
and, from a creative stand-
point, somewhat basic. No
one wants to paint that
painting again.

But think how quickly
Van Gogh could have paint-
ed a second “Starry Night,”
and a third, and so on. What
the American public loses is
the rigor an architect might
bring to even that basic
house (so much can still go
wrong if it falls into
unskilled hands). And what
the architect loses is the
opportunity to hone and
perfect a familiar form over
time. So all custom homes
are prototypes, rough drafts.
And they remain expensive,
because many of the effi-
ciencies of experience are
abandoned for the next new
design on the horizon.

residential architect / july 2004

Some of the architects |
talked with suggested that
this drive to take a smooth
wheel and hammer it into a
square—or something ovoid,
perhaps—goes back to archi-
tecture school, where inven-
tion and difference are prized
above all else. Evolutionary
invention doesn’t earn
respect. The result is that
architects who like to look
back before moving forward
are made to feel second rate.
They don’t do as well in
school. Their work doesn’t
make the pages of profes-
sional journals. They don’t
win design awards. “It’s a
pretty house, but where’s the
new idea?” juries say.

What’s wrong with the
same idea made even better
through repetition? Joni

Mark Robert Halper

Mitchell recorded “Miles of
Aisles” about three years
after her hit album “Blue.”
which contained such
instant classics as “A Case
of You” and “All I Want.”
Those songs were so much
better sung live for the later
album, with the complexity
and wisdom of three years
of artistic development
applied to them. For that
matter, who wouldn’t want
to see a later version of
“Starry Night” discovered
in an attic somewhere? ra

Comments? Call: 202.736.
3312; write: S. Claire
Conroy, residential architect,
One Thomas Circle, N.W.,
Suite 600, Washington, D.C.
20005; or e-mail:

cconroy @hanleywood.com.

www.residentialarchitect.com
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“CRANEBOARD

CHANGED MY MIND.

THEN | CHANGED
THE SPECS.”

ED KRISTENSEN
PRESIDENT, SHOWCASE HOMES

“Our new Windsor community is located in New Albany, OH, one of
Columbus’s most prestigious suburbs. It’s a multi-year project, and | want
the first home to still look new when we build the last one. Fiber cement was
Trple 6 Double 7 specified, but | knew two or three years down
— the road, it just wouldn’t look as good.

FRR—— Then | saw CraneBoard® Solid Core Siding®

e

saves energy and deadens sound. In the end, it wasn’t me that convinced

CraneBoard more closely resembles wood
than other products. It’s guaranteed maintenance-

free—for the life of the home. It’s solid. It’s stately. It

New Albany’s tough architectural review board to agree to a spec change for

all of Windsor’s 368 homes. It was CraneBoard”

Nothing else is Solid Core." Nothing else is CraneBoard.

Sitt DU

SOLID €Q

@ A CranePlasticr Company
Circle no. 208

Made in America ‘ Call 1-800-366 - 8472 or visit us at www.cranesiding.com




Clean.

It only takes a few words to
explain the thousand reasons
to use cable. Architectural,
open, simple, see-through.

Railings, fences, trellises,

stairs, canopy supports.

Whatever your reason,

we have the hardware and
the technical support to

make it, in one word, easy.

Circle no. 330

by Feeney

1-800-888-2418

www.cablerail.com
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INTRODUCING

TREX ACCENTS

Insplratlon from nature.
Enduring enjoyment
from Trex.

A rich, natural wood grain surface.With enduring quality and enjoyment at its heart.

That's the beauty of new TREXACCENTS: Call 1-800-BUY-TREX, ext. 635, or visit www.trex.com.
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letters

keep those cards, letters, and e-mails coming.

what’s in

a name?

+ our “name game”
column (“The
Name Game,”
January/February
2004, page 13)
was definitely interesting
and thought-provoking.

I work for a marketing
communications firm and
can see both sides of the
name game. Like architec-
tural firms, advertising and
public relations firms also
traditionally go by the
founding partner’s names
(e.g., The Lauerer Markin
Group). However, I have
seen some companies use
adjectives or other terms to
try to establish a brand for
their company. (There’s a
firm in Toledo, Ohio, called
“Communica,” with a long
“a” sound.)

On the one hand, there
are valid reasons for using
a more descriptive name,
as you point out. However,
there is also something
about putting your name
behind what you do. Sort
of like a signature. In
working with building
industry manufacturers, we
are often involved in devel-
oping new product and

even company names.
Developing a name that is
memorable and says all
that a company wants to
say about itself—in only
one to four words—is not
an easy task.

As you seem to imply
toward the end of your col-
umn, something would be
lost—perhaps a sense of
personal responsibility—if
too many firms were to
seek out concept names.

As a side note, I do
appreciate and much look
forward to the range of
stories and information
published in residential
architect and other Hanley
Wood magazines.

Michael Driehorst

Media Relations Manager
The Lauerer Markin Group
Maumee, Ohio

everal years ago,

I formed a start-up
or spin-off firm of
my own. The com-
ments in your editorial “The
Name Game” mirror my
sentiments exactly. Archi-
tecture has too long been
perceived by the general
public as an egocentric pro-
fession. Even though the

“something would be lost ... if too many firms

were to seek out concept names.”

residential architect / july 2004

~—michael driehorst

vision of great design and
the birth of a firm may have
generated from one, its suc-
cesses rely on the combined
efforts of many. After all,
would Microsoft be where it
is today if we knew it as
“The Bill Gates Software
Company™?

Thank you for the con-
tinued good work and
insight into the profession!

William E.S. Kaufman,
AIA, NCARB

Principal, WESKetch
Architecture
Millington, N.J.

fter reading your
article “The
Name Game”
and finding it
interesting, I reflected on
how I had approached
naming my own firm. In
2003, I started “Zoetic
Architecture & Design.” 1
could have easily used my
last name and followed in
the footsteps of so many
others. I trained at Taliesin,
and, of course, we know
of “Frank Lloyd Wright
Architect.” I also appren-
ticed with Gunnar Birkerts,
who was then “Gunnar
Birkerts & Associates” and
still practices as “Gunnar
Birkerts & Architects.” In
fact, one could say that
all the famed architects
are known by their person-
al names.

So why not me? Do [

not desire lots of press
attention and glory within
my profession? Of course, 1
do. I do have some ego.
However, I decided to take
my ego out of the equation
in favor of the bigger idea,
the grand idea behind my
work. In lieu of “natural,”
“organic,” “alternative,” etc.,
I call my philosophy “zoet-
ic.” On a practical level, I
also named it such so that if
anyone partners with me in
the future, we aren’t battling
over the name. The compa-
ny can accommodate any-
one. This doesn’t suggest
that I forget my architectur-
al “heritage” and what I
bring to the table. After all,
I started the firm after all
these years of education and
training and developing my
own approach.

This raises an interesting
issue. If clients hire “stars,”
particularly in the residen-
tial market, then how do 1
address marketing efforts
with multiple partners?
Will my firm allow for
stars to grow and light
brightly? What if one of
the partners overshadows
the others? All very inter-
esting issues on a practical
scale. Thanks for your
interesting article.

Michael Hawker
Principal/Founding Member
Zoetic Architecture &
Design

St. Louis, Mo.

www.residentialarchitect.com 19
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Now that we have 5 wood species and 19 clad colors as standard options, you can design truly unique
homes for your customers. Vist marvin.com or call 1-800-236-9690 (in Canada, 1-800-263-6161). Windows a

©2004 Marvin Windows and Doors, All rights reserved. ®Registered trademark of Marvin Windows and Doors



home front

tips and trends from the world of residential design

fishing expedition
ocio Romero first made a splash in the modular home market with
her LV Home, a Modern prefab prototype based on a vacation home
she designed for her parents. This month the Perryville, Mo.—based
architect is coming out with a new, more casual prototype she calls
the Fish Camp. Meant as an outbuilding buyers can use for entertaining and
relaxing, the project measures 288 square feet inside and contains a deck of the

same size. “The Fish Camp is more of an outdoor pavilion,” says Romero. “It’s

a fun place to go and hang out, for kids or adults.”
As with the LV House, some of the Fish Camp’s components will be made by
Romero and her staff, while others will be subcontracted. She’s built the project on

the same site as her Perryville warehouse, so potential buyers can see the simple,

shed-roofed building for themselves. There it’s elevated on piers to avoid flooding

from a nearby creek, but a slab-on-grade foundation would work equally well. The
basic materials palette consists of corrugated Galvalume, Lexan, plywood, Luan, and
oriented strand board. Interiors can be upgraded: equipped with custom stainless steel
cabinetry, for example, or outfitted with solar panels and an eco-toilet and eco-shower
for off-the-grid use.

Romero knows how to deliver the flexibility that adventurous modular home buyers

crave. The project’s building kit includes drawings that show how to convert it into a

gj‘ - | home office and guest room. She also plans to offer weatherproofing so the camp can

e, 2

A. Perry Heller, www.aphellercom  Tunction as a year-round residence. “People are looking at either putting it on a piece

Architect Rocio Romero has devoted her practice to
prefab Modern buildings. of property out in a natural setting or using it as a barbeque/pool cabana,” she says.
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The 288-square-foot Fish
Camp’s built prototype in
Perryville, Mo., shows off
its ample deck space and
laid-back atmosphere.

Photos: Courtesy Rocio Ro.mero LLC
“We also have some people wanting to make the LV
their main house and have Fish Camps around it.”
The Fish Camp kit, which includes wall panels, a
roof structure, and building instructions, will retail

for a base price of about $10,000.—meghan drueding
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gehry goods /

rank O. Gehry is downsizing his /
iconic architectural y |
forms into designs for % ! '
two household prod- 1
uct lines. The first, Valli &
Valli’s FOG and Arrowhead
Series of door levers and
matching hardware, reflects P .
Gehry’s ongoing love affair o &
with organic figures and flowing o
shapes. The FOG set of hardware is crafted in brass with optional finishes of pol-
ished brass and polished or satin chrome; the stainless steel Arrowhead set also
comes either satin or polished.

The second, Gehry’s Superlight, is an exceptionally lightweight aluminum
chair produced by Emeco that results from a concept the architect has mulled for
years. The 6/4-pound chair has a flexible yet strong skin that moves in response
to the sitter’s body. An all-aluminum version can be used indoors and out, or an
industrial felt skin can be substituted for exclusively indoor applications. Visit
www.emeco.net to read more about Superlight; for more information on FOG
and Arrowhead products, call 877.326.2565. —shelley d. hutchins

inside scoop

larm systems are de rigueur

these days on most custom

homes, but the booming sec-
ond-home market has propelled a
number of technological leaps. A case
in point is a new product from
McLean, Va—based Alarm.com that
takes advantage of the Web to keep
people in touch with their homes away
from home. The product is an add-on — :
to an existing or new security system Courtesy Alarmicom
and provides a more sophisticated level of monitoring and notification. In addi-
tion to conventional alarm status information, it can also generate activity
reports and disseminate them to homeowners by e-mail, by Web, or by phone
in real time.

It’s an extra measure of surveillance tailored to the interests and concerns of
the client. “If I am paying a cleaning crew to clean my vacation home or paying
a service man to do some work, my sensors on the porch or the bedrooms can
tell me if they showed up or entered those rooms,” says David B. Sherwood Jr.,
vice president of marketing. Customers decide the level and frequency of reports
they wish to receive.

Partnering with GE Security, Alarm.com’s system uses two-way wireless tech-
nology and onsite data-mining to analyze and transmit information as it’s reported
by the security system. The system is unaffected if the phone lines are cut, and it
continues to monitor the premises even if the security function is disarmed. Says
Sherwood, “The sensors still add value.”

The Alarm.com system has an initial cost of about $300 to $500 and a monthly
monitoring fee of $35 to $45. It’s available through Alarm.com Solution Providers
or GE Security dealers.—nigel f. maynard
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ELiving.1
Smart g

Big ideas for small lots
www.livingsmartpdx.com

living smart
deadline: august 31

The city of Portland is inviting architects to
design single-family detached houses that can
be built on 25-foot-wide lots. Sustainable and
economical details are encouraged in a home geared
toward first-time buyers. Winners will be published in a
monograph and one project will be selected for devel-
opment. To register, call 503.670.7733 or go to
www.livingsmartpdx.com.

siyathemba

deadline: october 1

Design the perfect soccer pitch for youths in Somkdele,
Kwa-Zulu Natal, South Africa. Creative professionals from
around the world can submit a design for a soccer facility
with sideline benches and a small changing room. The
facility will be built and run by the Africa Center for
Health and Population Studies and will house the area’s
first-ever girls’ football league. The field will also act as a
place to disseminate HIV/AIDS prevention and treatment
information. Finalists will be featured in Z.D. (International
Design) magazine. E-mail info@architectureforhumanity
.org or visit www.architectureforhumanity.org for details.

american heritage home trust
deadline: october 1

A $5,000 grant will be awarded to a recipi- 0@\“%,
ent working in the field of historic preser- T z
vation. The winning proposal will describe % a
a mission to rescue and renovate an Ameri- 5 i -’}l
can home of historic architectural or cultur- g oo _ﬁ‘
al importance. Call 360.754.1455 or e-mail =

johns3e@aol.com for proposal guidelines.

residential architect design awards
entry form and fee due: november 15, 2004
completed binders due: january 5, 2005

Our annual residential architect Design Awards pro-
gram honors outstanding architecture in the following
categories: custom, renovation, multifamily, affordable,
production, kitchens, baths, and design details. Winning
projects will be published in the May 2005 issue of
residential architect and honored at an awards dinner
during the 2005 AIA National Convention. For an entry
form, call 202.736.3407, visit www.residentialarchitect
.com, or go to page 49 in this magazine.

24 www.residentialarchitect.com

austria west: new alpine architecture
through october 30
austrian cultural forum, new york

An array of models,
drawings, photographs,
and other displays will
showcase the work of
26 emerging talents in
Austrian architecture.
The exhibition is
designed to reveal the
new Alpine modernism
being forged by archi-
tects working in the
westernmost mountain
provinces of Austria.
An exhibition-within-an-exhibition will focus on 40
New Alpine Residences including the pictured 1996
house for a pianist and composer by Marharethe
Heubacher-Sentobe. Call 212.759.5165 for Forum hours
or go to www.acfny.org.

Margherita Spiluttini

lot-ek: mobile dwelling unit
july 1-september 19
whitney museum of american art, new york city

Discarded materials of everyday life are transformed
into residences by the founders of
the New York—based architectural
firm LOT/EK. Their 2003 proto-
type Mobile Dwelling Unit, a stan-
dard shipping container reinvented
as a functional living space, can be
explored in the Whitney’s Sculp-
ture Court. Call 800.WHITNEY
for more information or visit www.whitney.org.

Cameron Wittig, Walker Art Center

richard neutra’s vdl research house II
july 15-september 9
a+d museum, west hollywood, calif.

The house Neutra built for his family in 1932 on the
shores of Silverlake in Los Angeles will be examined
through drawings, models, sketches, and photographs.
The exhibition focuses on the importance of science,
nature, and technology in Neutra’s architecture—using
his own home as an example. The original house suc-
cumbed to fire in 1963 but was rebuilt with the help of
Neutra’s son, architect Dion Neutra. For additional
details, call 310.659.2445 or go to www.aplusd.org.

residential architect / july 2004
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santiago calatrava:
the architect’s studio
july 17-november 21

henry art gallery, seattle

This exhibition takes visitors
inside Calatrava’s working
process by displaying a variety
of materials such as sketch-
books, working drawings,
watercolor studies, sculptures,
models, and photographs. In
addition, interactive simula-
tions via large video projec-
tions give the sense of physically
moving in and through the
Spanish-born architect’s built
work. Get hands-on with
building material samples and
other resources. Shown is the
Malmé High Rise Apartment
Tower in Malmo, Sweden, to
be completed later this year.
Phone 206.543.2280 for gallery hours or go to
www.henryart.org.

Courtesy Santiago
Calatrava, SA

whirlpool concept house
july 22—august 1
st. joseph, mich.

The concept house explores trends in multi-genera-
tional and outdoor living, plus universal design
ideas. New technologies and appliances will also
be featured. Dan Sater II, AIBD, designed the
home. For tours, call 269.923.2612 or e-mail
mark_r_johnson@whirlpool.com.

2004 nh&ra summer
institute

august 11-15

given institute, aspen, colo.

National Housing &
Rehabilitation Association

The National Housing & Rehabilitation Association
hosts its annual conference on affordable housing with
such seminar topics as managing environmental risks
on affordable housing, incorporating green building
concepts into multifamily housing, building affordable
housing in resort areas, and a series of tax credit and
finance courses. Register by calling 202.939.1788 or
go to www.housingonline.com.

www.residentialarchitect.com

world urban forum
september 13-17
barcelona, spain

Sponsored by the United Nations Settlements Program,
this biennial forum aims to keep the international resi-
dential design and construction industry abreast of hous-
ing challenges in the new millennium. The focus of this
year’s event is the predicted trend toward urbanization
and how it will affect cities, especially poverty-stricken
enclaves. E-mail lars.reutersward @unhabitat.org or visit
www.unhabitat.org/wuf/2004 to learn more.

Reinvention

The Next Am

reinvention 2004
december 6-8
los angeles

A0

What'’s next for the sin-

gle-family American house? residential architect’s first
symposium gathers industry leaders to brainstorm,
develop, and plan the livable, lovable house of the
future. This isn’t Jetson’s fantasy; it’s real thinking about
what the next homeowning generation will want and
buy. Seminars will address issues of sustainability,
notable ideas of the past, and cutting-edge ideas of the
present. A design charrette will bring together the best
thinking to generate The Next American House proto-
type. Special Bonus Event: Introducing the first annu-
al Congress of Residential Architects. This newly
formed organization of specialists in single-family
residential architecture launches its first forum on
The State of Residential Architecture immediately
following Reinvention 2004. For registration details,
call 888.584.5665, fax 202.624.1766, or e-mail
reinvention2004 @hanleywood.com.

continuing exhibits
Architect’s Tea and Coffee Towers, through August
15, Cranbrook Art Museum, Bloomfield Hills, Mich.,
877.GO.CRANBROOK; Dan Peterman: Plastic
Economics, through Sept. 12, MCA Chicago,
312.280.2660; Yves Béhar Fuseproject, through Oct.
3, San Francisco Museum of Modern Art,
415.357.4000; Isamu Noguchi: Sculptural Design,
through Oct. 4, Noguchi Museum Long Island City,
New York, 718.545.8842; Ronan And Erwan
Bouroullec, through Oct. 18, Museum Of Contempo-
rary Art, Los Angeles, 213.621.1749; Right at Home,
through Jan. 17, Smithsonian American Art Museum’s
Renwick Gallery, Washington, D.C., 202.357.2700.
—shelley d. hutchins
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on the boards / old acquaintance

n adequate supply of affordable housing is a
challenge in any major city, but especially so
in San Francisco, where stratospheric real
estate prices threaten to shut out all but the
wealthiest residents. The Oakland, Calif.—based Hardison
Komatsu Ivelich & Tucker is helping to create a solution
with its rehabilitation of a historic church on Haight Street
for use as very-low-income seniors housing.
Though abandoned for nearly a decade, the century-old
church retains its rich character, a
neo-Romanesque Italianate style of

architecture with beautiful stained
glass windows. Fortunately, there
were no backyard battles; the neigh-
bors welcomed its use as apartments
for independent seniors. But “they
were very concerned about the struc-

ture and involved in the modifica-
tions,” says principal Tom Brutting,

AIA. “They looked at the plans as

we developed them.”

HKI&T will preserve the front
facade, while reconfiguring the inte- i
rior. The two-floor structure needs to
be gutted to create four levels, which
will accommodate seven one-bed-
room units and 33 studio units, in
addition to a large lobby, a library, a
laundry, and other community
spaces. “One major challenge is to work with an existing
shell to create a housing plan that works,” Brutting says.

. . . . . . . Mﬂ
The other formidable difficulty lies in bringing the vintage PROP. LINE
. . . . . . AND FENCE
building up to current seismic code requirements while
maintaining its architectural integrity. g5 T

The lobby, and a lounge area and circulation spaces on
the floors directly above it, will engage the elaborate fenes-
tration on the front of the brick building. HKI&T plans to
retain the tall, slender window openings on the church’s
sides, too, but will spec operable windows and change the
fenestration within the existing openings. The firm is cur-
rently doing exploratory demolition, seeing how much of
the wood paneling, marble, and terra cotta details can be
economically preserved. The 31,050-square-foot project
will also include six parking spaces and a private patio.

e U'\:‘
N ()

Renderings courtesy Hardison Komatsu Ivelich & Tucker

Situated on a tight urban site near transportation and retail, the vintage
Haight Street church (top) is about to undergo a $10 million exterior
facelift (center) and gut renovation that will provide 40 units of housing

“Seniors need to feel secure in their environment,” Brutting  for very-low-income independent seniors.

says. “It’s a matter of creating a good barrier around the
whole site.”” Completion is scheduled for fall 2005.
—cheryl weber

www.residentialarchitect.com
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WELCOME YEARS

of RELIABILITY

into YOUR HOMES

_a|

JELD-WEN i Our exclusive WEN-LOCK

VINYL WINDOWS, automatic locking
WEN-LOCK™ | system is available on

all JELD-WEN Vinyl slider and single-hung win-
dows. The WEN-LOCK has exceeded all forced-
entry tests, and it has a visible latch indicator that
can only be seen from inside the home—for
added security. It also has a tamper-resistant
design that engages easily. Windows with the
WEN-LOCK come with our limited life-

time warranty.
circle no.18

ad ID PSW

JELD-WEN | These windows and

WOOD WINDOWS, patio doors are
THE POZZI®* CUSTOM  crafted from solid
COLLECTION | pine AuralLast™

wood, which protects against wood decay, water
absorption and termite infestation. This steadfast
protection extends from the surface all the way to
the core, allowing the rich beauty of wood to last
longer. AuralLast wood is exclusive to the Pozzi
Custom Collection and is backed by a 20-year war-

ranty against wood decay and termite infestation.
circle no.93 ad ID PSP

JELD-WEN® ROUTER Our rout
CARVED INTERIOR DOORS  carved doo
offer vast design opportunities. They come
70 standard designs, or nearly a
custom design you can imagine. These doors a
lighter than most MDF doors, and their polystyrer
cores greatly reduce sound transmission. Optior
include a range of panel and sticking profiles ar
raised mouldings.

circle no.10 ad ID P!

JELD-WEN \ The Caradco Collectic
WOOD WINDOWS, | is designed to enhan
THE CARADCO® ‘ homes with exception
COLLECTION | beauty and energ
efficiency at a great value. This collection has
flexible product line and a variety of beautif
options. The newest addition to the Carads
Collection is our Tradition Plus metal-clad doubi
hung window. Each one is built to be beautifu
reliable and easy to operate.

circle no.94 ad ID P!
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JELD-WEN PREMIUM | Accentuate the
KNOTTY ALDER DOORS | warm and natural
appeal of Mission architecture with our premium
Knotty Alder doors. These doors have a charming,
rustic appearance, and are available in various
exterior, interior and French door designs. They
may also be enhanced with a selection of
panel and sticking profiles, decorative glass and
optional shelves.

ad ID PSND

circle no.11

o~

JELD-WEN WOOD WINDOWS, We craft
THE NORCO® PREMIUM | our Norco
COLLECTION Premium

Collection upon the belief that reliability is a
beautiful thing. Our wood and clad-wood windows
and patio doors bring beauty, durability and energy
efficiency to every project. The collection also
ncludes the Teton line of windows, which feature
more wood in the frame and sash for increased
visual appeal. And they're especially ideal for

upscale residential or light commercial projects.
circle no.95 ad ID PSN

ELD-WEN, inc., Oregon, USA. All other trademarks are the property of their respective owners,

JELD-WEN PREMIUM  The charm and
CERAMIC-FRIT GLASS | elegance of wood
FRENCH DOORS | French doors is
now combined with ceramic-frit glass to provide
privacy within the home. Ceramic-frit glass
creates privacy with its obscuring properties,
allowing design flexibility throughout the home.
In addition, cleaning is a snap because of its
natural ability to resist fingerprints.

circle no.12 ad ID PSFG

JELD-WEN IWP® | Every IWP Aurora door
AURORA™ KNOTTY | is designed to emulate
ALDER CUSTOM ' the look of genuine

COMPOSITE wood, yet state-of-the-art
EXTERIOR DOORS | technology offers virtually
no-maintenance performance. Our Knotty Alder doors
have all the charming knots and character marks
of Old-World style doors, and are available in a range
of designs. Options include a variety of decorative

hardware to accentuate this warm, rustic style.
circle no.14 ad ID PSIWPA

For more information about reliable
JELD-WEN windows and doors, or to find your

nearest dealer, visit www.jeld-wen.com.
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K+b studio

kitchen:
mellow marsh

arsh called for a whole-house renovation to maximize
ndoor-outdoor connections. Laid-back clients who
re socializing over meals required a high function-
ng yet guest-worthy kitchen. Architect Charles Orr, a
principal at Mark Hutker & Associates Architects,
Vineyard Haven, Mass.,
put it all together in this
combination casual
cooking/dining/bird-
watching room (and
workhorse pantry) that
invites the outside in.
“The owners had some
clear ideas about how
open and transparent they
wanted the house to be,”
says Orr. Achieving the
desired diaphaneity meant
purging walls, so Orr
designed a floating
kitchen defined by furni-
ture-style elements and
open shelving. A copper-
clad pantry stows coun-
tertop appliances and
other ungainly items.
The layout permits the
‘ 1 0l D ELe— kitchen to visually and
N = physically expand into
adjacent areas without
forfeiting valuable stor-
age. As an added bonus,
says Orr, “leaving space
exposed and open means
the owners can know
where everything is and
get at it without opening
a door.”

theater

32 www.residentialarchitect.com

is verdant Cape Cod setting abutting the Sippewissett

A 6%-foot-tall maple and cherry cabinet that stops
well short of the ceiling is the primary workstation.
Seamlessly flush-framed drawers and doors have
“gouged out finger holes” rather than hardware to
emphasize the room’s informality. Untreated copper
lines the curved pantry wall, continuing through to the
exterior. The 28-by-16-inch copper shingles will patina
naturally, albeit at different rates, inside as well as out.
To balance abundant light coming from parallel glass
walls, a ridge skylight runs the length of the living
spaces. “Instead of doing a cathedral ceiling and expos-
ing the skylight, we did a flat ceiling and cut slits where
we wanted indirect light,” Orr explains. Low-voltage
fixtures line the slits so the effect is not lost at night.

“As a firm we’ve started to look hard at how kitchens
really work,” Orr says. This concept of creating pieces
of furniture within a flowing space instead of lining
walls with cabinets is one result of that pondering. For a
home that’s all about its view and clients who are “all
about function and comfort” it definitely fit the bill.

project continued on page 34
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Orr was impressed by the
owners’ comfort with the
concept of total exposure
through and within their home.
Long sections of glass flank the
entry (left) allowing guests to
immediately see through the
structure to the marsh beyond.
The proposal was continued
inside with exposed shelving
(above) dominating the kitchen
and dining area.

residential architect / july 2004 www.residentialarchitect.com
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bath:

artful ablution

e owners didn’t want anything
t occasional marsh gazing to
nterfere with relaxing in their mas-
ter bedroom. Architect Charles Orr
anted that wish by creating a
completely separate space that
removes every aspect of facing the
world from the bedroom. “There’s
a bed and windows and that’s it,”
he says.

In contrast to the monastic
sleeping quarters, this 20-by-24-
foot dressing

Marston mixed a
variety of exotic
woods for the dress-
ing room cabinetry
and art storage
piece. He gave a nod
to the judicious use
of copper throughout
the home by covering
the piece’s upper end
caps in the material.

suite has an
abundance of
appurtenances
and its own
stunning view. Sybaritic dressing
and bathing facilities encircle an
art storage piece that’s as creative
as the collection it displays. Orr
sketched out proportions and
dimensions for the 10-foot-long-
by-7/-foot-tall unit then worked
out the finer points with finish
carpenter Tom Marston. “Since
the artwork was mostly sculptur-
al,” says Orr, “we played with
different ways of punching or

extruding chunks of this divider
to exhibit the objects.” More mundane storage is
confined to base drawers within reach of the
recessed sitting cubby.

The art storage unit is angled, shielding the dress-
ing area from the 12-foot-by-8-foot glass wall oppo-
site. Twin vanities, designed by glass artist Bert
Weiss, appear to float in front of the glass, allowing
unfettered views and natural light.

Privacy both inside and outside of the bath is
ensured by the marsh, which is protected from devel-
opment. The owners therefore may pass between
indoor sauna and outdoor spa and shower with care-
free abandon.—shelley d. hutchins

34 www.residentialarchitect.com

architect:

Mark Hutker & Associates Architects,
Vineyard Haven, Mass.

general contractor:

Robert Bowman Builders,

West Falmouth, Mass.;
cabinetmaker:

Tom Marston, Key West, Fla.

glass artist:

Bert Weiss Art Glass, Chatham, N.H.
resources:

cook top and ovens: Gaggenau; plumbing
fixtures: Grohe; refrigerator drawers:
Sub-Zero; refrigerator: Viking.
photographer: Brian Vanden Brink
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perspective

the venustas factor

an architect turned real estate broker

looks at design from both sides of the coin.

by erik lerner, aia

B ’ve learned a lot about
architecture since leav-
ing it. As a residential
real estate broker in Los

Angeles, I advise and

negotiate on behalf of buy-

ers and sellers of homes—
architecturally distinctive
homes, when possible. It’s
like doing postgraduate
work-study. Constant visits
to ordinary and occasional-
ly extraordinary houses
provide daily insights into
the way people use the
spaces they occupy. My
understanding of the
process in which buildings
are made is continually
refined. And I see mount-
ing evidence of the value
of compelling design in

a home.

Newcomers to Los
Angeles have always felt
comfortable ignoring the
architectural traditions
and history of the place.
They’ve filled this perceived
vacuum with expressions
of their own memories and
future visions. This century-
long frontier mindset has
yielded a colorful hetero-
geneity in the local hous-
ing stock.

Viewed as healthy in the
natural world, diversity is
not necessarily considered a
positive attribute in the eyes
of a real estate appraiser.
The standard “principle of

Art Gray courtesy RealEstateArchitect

Lerner credits the high resale value of this Los Angeles—area home to thoughtful design. Its quintessentially
Southern Californian sliding glass-and-steel wall is part of a remodel by architect Warren W. Wagner.

conformity” holds that
“maximum value is realized
when land uses are compat-
ible and a reasonable
degree of architectural har-
mony is present” (Califor-
nia Department of Real
Estate Reference Book,
California Department of
Real Estate, 2000). The
often unharmonious L.A.
streetscape makes a perfect
laboratory for evaluating
this missive.

big-name talent
A couple of case studies,
neither of which I handled
personally:

residential architect / july 2004

¥ A Hollywood mansion,
lovingly restored, was built
in 1923, considered the late
Stone Age in the chronolo-
gy of built Los Angeles.
Except for the two-story,
glass-enclosed living room,
the interior spaces are cav-
ernous and dark. The multi-
level layout is labyrinthine.
The flivver-era parking is
unfit for SUVs, let alone
Hummers.

A nearby four-bedroom
house, larger by 400 square
feet and newer by almost
40 years, costs $1,555,000.
This house sits on the mar-

ket for a year, but when it is

finally purchased, the price
is $2,900,000. As one of a
handful of Los Angeles
homes designed by Frank
Lloyd Wright, the Storer
House (restored by
Wright’s architect grand-
son, Eric Lloyd Wright) has
one of the fundamental
components of all value in
real estate: scarcity. The
involvement of a celebrity
seller added a quality not
addressed in the appraisal
texts: trophy value.

B On a flat pad cut into a
gentle slope, a 20-minute
continued on page 38
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drive into one of the
canyons whose fame is
renewed annually during the
fire season, sits an elegantly
simple, nearly transparent
house made almost entirely
of glass within an exposed
wide-flange steel frame. It
contains two bedrooms and
just 1,300 square feet.

Right across the street on
a comparable lot, a conven-
tional home 40 percent
larger in square footage
sells for $900,000, in the
range of a half dozen other
recent sales. This house,
straightforward and clear in
its floor plan and architec-
tural expression, sells in
days for an outlandish
$1,580,000.

“i see mounting evidence
of the value of compelling

design in a home.”

Designed by the late
Pierre Koenig, FAIA, the
home was a product of Arts
and Architecture maga-
zine’s Case Study Program
#21. The owner sought a
record-high price in an
effort to preserve the home
as well as profit from it.
This put it out of reach of
remodeling developers
seeking a return on invest-
ment. A buyer emerged, an
architecture buff who
understood and wanted the
house on its own terms
rather than hewing to stan-
dard market considerations.
More unusual was the

lender, who shared the
buyer’s faith in the intrinsic
value of the design.

model remodels
Two more case studies, in
which I represented the
seller:

® In a desirable private
enclave near the Pacific
Coast sits a 1953 architect-
designed two-bedroom
home with a tiny studio.

A more recent architectural
intervention has removed an
entire 20-foot section of
exterior wall. In its place is
a massive sliding steel-and-
glass door which, when
opened, joins the living area

Ellyn Gersh Lerner

of the house with the front
lawn and pool area.

The closest competing
listings within the same
enclave—both of similar
size and bedroom count—
sell for $1,175,000 and
$1,205,000. This property
costs $1,495,000, a premi-
um over the neighboring
homes of nearly $200 per
square foot.

Both the original archi-
tect, the late Clifford Yates,
and the remodel architect,
the young and promising
Warren W. Wagner, AIA,
are relatively obscure by
most measures of fame.

www.residentialarchitect.com

So the price can be deemed
to strictly reflect the merits
of the house. While it is
quirky in terms of layout
and siting, the house’s
passive energy features
and dramatic slide-away
wall ultimately powered a
high-priced sale.

B A modest postwar ranch
house of anonymous charac-
ter is dwarfed by a second
story—clearly an addition.
It bears absolutely no
resemblance in form or
material to the little old
house it straddles. The for-
merly quiet subdivision in
which the property sits is
now bisected by a 10-lane-
wide freeway overpass 500
feet from the front door.

Across the street a home
of the same size but of
more “‘consistent” appear-
ance sells for $455,000.
Another home, two blocks
farther from the undesirable
freeway, went for $482,000,
roughly the same per-
square-foot price. Despite
its proximity to the freeway,
this house with four bed-
rooms packed into 1,544
square feet sells in multiple
offers for $520,000.

Widely published as
“The Petal House,” for the
folded, tulip-shaped para-
pets enclosing a rooftop
spa, this addition was one
of the early works of Eric
Owen Moss, FAIA, who has
since become well known
in architectural circles. But
many prospective buyers
were unfamiliar with Moss
or his work. They were sim-
ply intrigued by advertising
images and, for Los Angeles,

residential architect / july 2004

an affordable price. Those
who visited understood the
efficient apportionment of
living spaces and daylight
and the novel treatment

of conventional and uncon-
ventional materials. These
included heavy rope handrails
laced taut and exposed ceil-
ing joists custom-sawn to
suggest a shaped ceiling in
the resulting negative space.

design value
Improved real estate—prop-
erty with buildings—shares
two of the basic characteris-
tics of architecture codified
by Vitruvius. All buildings
have structure (firmitas), and
all buildings enclose space
(commoditas). The first two
factors being relatively
equal, the true determinant
of value is the third, more
elusive Vitruvian quality:
delight (venustas). Like a
classical deity, delight may
take many forms. Its effects
may go unattributed, but
they are always essential.
All property is subject to
the market forces of supply
and demand, the benefits or
drawbacks of location, the
practical concerns of struc-
ture and function. These
form the mundane context
in which, from time to time,
real estate markets will
overheat. It’s up to archi-
tects to provide delight. ra

Erik Lerner, AlA, is a
registered architect and a
licensed real estate broker
in California. His business,
RealEstateArchitect, is a
subgroup of Mossler,
Deasy & Doe Realtors in
Beverly Hills.
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Have you always wanted more choices

for the homes you design?

Are you constantly on the lookout
for extras that will make your work

truly unique?

If so, imagine all of the possibilities
that the Weather Shield Accentials™
Colors & Finishes system has to

offer you.

The Accentials system is a

great example of our exclusive

FocusEngineering™ process that
constantly pushes the creative
envelope. Seven standard paint
colors, 48 designer colors, virtually
any custom color and now seven
anodized aluminum exterior
finishes offer you almost unlimited

design possibilities.

You have the freedom to contrast
or complement the color of siding,
stone, roofing or trim on any style

of home.

FocusEngineering is what makes
us different from everyone else.
Don't settle for less. Call us at

1-800-477-6808. Demand better.

Compromise nothing. Want more.
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winner takes all

are you making the most of your design kudos?

by cheryl weber

fter months of wait-
ing, you get the
phone call you've

been hoping for: The proj-
ect you entered in a design
awards program has been
chosen as a winner. You let
out a cheer, send a congrat-
ulatory e-mail around the
office, and pop open the
champagne. Now what?
Having your design skills
validated by other distin-
guished architects is no
small thing. As a mark of
personal achievement, a
professional award carries
more weight than getting
your work published in the
popular press, because it’s
judged by a more critical
collective eye. When a jury
of peers gives a thumbs-up
to your talent, it lets you
know you where you stand
and what you’re doing right.
For a handful of firms,
such validation is its own
reward; no further fuss is
called for. Some architects,
in fact, are ambivalent
about touting their own
honors. They don’t want to when it doesn’t come from depend on why you submit  awards as a measure of

Brad Yeo

sound boastful. George us,” he says. “We don’t projects in the first place, achievement within aca-
Suyama, FAIA, a partner have a large firm that and on the size of your demic circles, rather than as
with the Seattle-based demands full-time market- firm. Carlos Jimenez Stu- grist for the marketing mill.
Suyama Peterson Deguchi, ing. We're in that dilemma dio, in Houston, also plays “Awards become part of our
has a philosophy that’s in zone thinking we should do it low-key. As the owner of  resume, but are not some-
sync with the firm’s under- more, but feeling uncom- a four-person firm and a thing we pursue for market-
stated sense of design. “The  fortable about doing it.” professor of architecture at ing in the proper sense of
announcement of design What you do with Rice University, Carlos the word,” he says. “For
awards is more successful awards, of course, will Jimenez views design continued on page 44
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me, they’re more interesting
in the sense that they’re
appreciations by others in
the field; it’s nice to get
positive feedback. But it’s
not something we advertise
very much.”

Joan Capelin, Capelin
Communications in Man-
hattan, offers up a very
different perspective. A
communications consultant
for design professionals,
she is convinced that a
design award isn’t the end,
but the means to an end,
which is to attract clients
and talented staff. “It’s the
golden door,” she says, “the
chance to put forth your
approach to design. A lot of
design professionals miss
the perspective going for-
ward.” Capelin believes that
design awards carry a lot of
meaning and that architects
should seize the opportunity
to make the most of them,
in a tasteful way.

small but
strategic

Small- to mid-sized firms
have devised simple, cost-
effective ways to get the
word out. Roger Ferris +
Partners, Westport, Conn.,
works hard to accumulate
kudos, entering three or
four carefully selected
awards programs each year.
In order to defray some of
the marketing costs while
capitalizing on visibility,
should a project win, the
firm gives top priority to
sponsoring organizations
that have a strong Web pres-
ence. “We recently picked
up a project from a client I
never would have had con-
tact with in South Carolina,

because of an AIA award
that got posted on some
Web site somewhere,” says
Ferris, AIA, adding: “You
ultimately have to distin-
guish yourself by your
work. You underscore a
project and a client will take
a second look. If you’re try-
ing to convince them to try
something extraordinary, the
award helps.”

Upon hearing good news,
the first thing Obie G. Bow-
man Architect, AIA, does is
to update the online resume.
The three-member firm
may also mail postcards to
consultants, friends, and
clients—past to prospective.
“Our having won the award
is beneficial to current
clients,” says Helena Bow-
man, Obie Bowman’s wife
and office manager, in
Healdsburg, Calif. “They’re
gratified they’ve made the
right choice.” She spends
about eight hours putting
together a photo postcard
explaining why the project
won and what the design
attempted to accomplish.

In the scheme of things, the
printing costs are negligi-
ble—less than $200 for 500
cards. Bowman also sends a
press release to local news-
papers, which she says
almost always carry the
announcement.

Most small firms, which
lack dedicated marketing
departments, could use a
little help writing press
releases. But Bowman is
on the right track. Capelin
says press releases should
announce not only that you
won but why, emphasizing
that your firm has a particu-
lar gift for something.

www.residentialarchitect.com

free trade

inning awards means-nothing unless

the news gets out to the right public,”

says Kristen Calkins, marketing direc-

tor at the architectural firm Surber
Barber Choate Hertlein, in Atlanta. For creating local
job prospects, one of its favorite venues is the annual
Georgia AlA awards program, which this year
teamed up with the Atlanta Business Chronicle to
announce the residential winners. Ruth Ann Rosen-
berg, planning director for AIA Georgia, believes
residential design should have its own forum for
recognition. As a result of the co-sponsorship, each
of the winners, SBCH included, was featured in the
Atlanta Business Chronicle’s new “Living in

Atlanta” section.

The Virginia AIA, in Richmond, also attempts to
raise its winners’ profiles with consumers by pub-
lishing the awards in the membership-directory issue
of its magazine, Inform. The chapter prints extra
copies, which are sent out to people who call the
office looking for an architect. Margaret Tinsley,
Virginia AIA’s director of communications, also

sends a press release to media in the winners’ mar-
kets, including newspapers and alumni publications.
The digital era has made all of this easier. Wash-
ington, D.C.’s national AIA office upped its coverage
of award winners this past year by creating an online
image gallery. It contains three or four images per
project (with photo credits) that the media can down-

load for print. And when writers call the office
inquiring about design trends, names are dropped.
“We get a lot of phone calls from the media asking
about design trends,” says Cara Battaglini, media
relations specialist. “The first thing we do is go to
our honor awards and look at what is there. Usually
we’ll provide those projects as examples of good

trends.”—c.w.

Maybe you’re on the lead-
ing edge of a trend, or good
with color, or clever about
how money was spent. Shel-
ter magazines, local publi-
cations, and newspapers
should be on the mailing
list. “And don’t ignore cable
or even network television.
In any metro area there’s

residential architect / july 2004

always a morning talk
show,” says Capelin, whose
new book, Principles for
Principals: Insights and
Anecdotes About What
Makes Professional Firms
Thrive, is due out this
month. Whereas press
releases are usually
continued on page 46
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in what’s on the wall, not just what’s in it.

They might care about ductwork, drywall and wiring
on the inside. But they definitely want their walls to
look good on the outside. And that means they care
about color. Homebuyers are demanding more color
choices than ever-giving you a greater oppor-
tunity to increase their satis-
faction and your reputation
by offering the colors they’ve
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reserved for the media,
Internet announcements can
be broadcast to “just about
anyone who would possibly
care,” Capelin says. “Even
if your business is colleges
and universities and you do
one house a year, everyone
has the common experience
of living in a house.”

accolade
etiquette

needs to be turned back

on them. Jessica Olshen,
account director at Clifford
Public Relations in Man-
hattan, recommends that
architects send an e-mail or
handwritten note of thanks
to the client for helping the
firm to build a stellar body
of work. “What architects
owe to clients can’t be over-
stated,” she says. “It’s good
business, but also just true to

Clients, of course, are the
first people who should
receive the news of an
award, not only as a profes-
sional courtesy but because
their funding and creative
spirit made the project
possible. And so the praise

acknowledge that.” Some
architects take the gesture a
step farther by framing a
subsequent article about the
award and giving it to the
owners in a celebratory way.

When the winning house
is in a region where an

“design awards are the golden

door, the chance to put forth your

approach to design. a lot of design

professionals miss the perspective

going forward.” —joan capelin

architect has done multiple
projects, Olshen can make
the honor go farther. She
sends a notice not only

to the owners but also to
former and prospective
clients in the area. “It builds
their pride in their home
and the region they’re living
in,” she says, while planting
the possibility for new
work. “Everyone wants to

be working with a star.”
For example, one of
Olshen’s clients, New York
City—based architect Dennis
Wedlick, AIA, has many
clients in the Hudson Valley,
a popular weekend destina-
tion for Manhattan residents.
“The fact that he’s able to
have that kind of foothold
in the region is due to the
continued on page 48

46

SoftPlan Architectural Design Software is
the building industry's leading residential
CAD software package. SoftPlan is ideal
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designers looking to decrease drawing and
revision time while increasing accuracy
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We'd put it in an art gallery, but then, no one cooks there.

At Zephyr, we believe good design should be a part of everyday life.
That's why we make affordable, high performance ventilation hoods that bring
Jistinctive style and elegance to any kitchen. From our contemporary Europa
Collection to our sleek, refined Power Series, your home will have that personal
ouch we think everyone can appreciate.
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support of clients in that explains. “So, first and fore-  the house was designed for a  taneously while delivering
area,” she says. most, we use those people family, not a family of four.”  a one-two punch. The firm
Krueck & Sexton, Chica- ~ who are involved closely At that point, photography posts up to 10 photos of
go, takes a similar approach.  with the project to spread has already been carefully the winning project on its
When word of a winner word to the community and  choreographed. “Most peo- Web site, distilling the
comes in, the firm e-mails multiply our effect.” ple give us 100 percent essence of the award to a
thank-you notes to everyone So that it can respond access to the building, but few sentences and a snappy
who made the project hap- quickly, the firm has already =~ sometimes there’s artwork headline. It also provides a
pen, from clients to con- gone over the ground rules they don’t want people to link to the sponsoring
tractors and furniture with the client about what it~ know about,” Cedro says. organization, so virtual vis-
installers. Rico Cedro, AIA,  will call the project and “Then we’ll photograph it itors can get more detailed
the firm’s director of sus- what level of information either before it’s installed or  information. “Occasionally
tainability, will often can be released to the gener-  not make those pieces part we'’ll do a mailing as well,
include a short press release  al public. “Before the proj- of the shoot.” but we like the freshness of
that describes who gave the  ect is finished, it’s very Parallel communications ~ being able to move it out
award and what made the important to get that done, go out, usually by e-mail, to  electronically, especially
project unique. “In the case  as part of the normal selected clients who have a  to people we're seeing
of corporate clients, many process,” Cedro says. “Some  particular interest in the soon,” Cedro says. “I like
times we’ll see that ver- people are sensitive about winning project or project to get to people before the
biage appear on their Web telling the acreage of the type. Web site connections project appears in print.
site and reports,” Cedro property; some want to say also spread the word instan- continued on page 52

-

VANDE HEY RALEIGH
Masters in the Artistry of Roof Tile

COLORS AS LIMITLESS



residential architect

design awards

the sixth annual

residential architect Design Awards, sponsored
by residential architect magazine, honor the
bestin American housing. Awards will be given
in 14 categories, encompassing custom home
design, renovation, kitchens, baths, design
details, outbuilding, multifamily housing,
single-family production housing, affordable
housing, seniors housing, campus housing,
and work on the boards. From the winners,
the judges will choose a Project of the Year.
Note: Entries in the outbuilding, kitchen, bath,
design detail, and on the boards categories are
not eligible for Best Project.

who’s eligible?

Architects and designers. Other building
industry professionals may submit projects
on behalf of an architect or designer. Hanley
Wood employees, their relatives, and regular
contributors to the magazine are not eligible.

what’s eligible?

Any home or project completed after
January 1, 2000.

when’s the deadline?

Entry forms and fees are due no later than
November 15, 2004. Completed binders
are due January S, 200S.

where will winning
projects appear?

Winning projects will be published in the May
2005 issue of residential architect magazine.

how will projects

be judged?

A panel of respected architects and design
professionals will independently select winners

based on design excellence. They may withhold
awards in any category at their discretion.

deadlmes entry form and fee: n e
- completed binders:

entry form

To register, you may do any of the following:

call shelley Hutchins at residential architect, 202.736.3407
mail this form to Shelley Hutchins, residential architect
Design Awards 2005, One Thomas Circle, N.W., Suite 600,
Washington, D.C. 20005

fax this form to Shelley Hutchins at 202.785.1974
e-mail this form to shutchins@hanleywood.com
Name/Title
Firm or Company
Address
City/State/Zip
Telephone and Fax

E-mail

U Send more information.
 Please send entry binder(s) and instructions now (must be prepaid).

U Payment for standard entries at $125 each and/or

on the boards, kitchen, bath, outbuilding, or
design detail entries at $95 each is enclosed.

1 Check for $ (payable to residential architect) is enclosed.
O visA [ MasterCard A American Express

Card Number

Expiration Date

Name on Card

Signature

number of entries categories

. Custom Home, 3,500 square feet or less

. Custom Home, more than 3,500 square feet

. Renovation (residential remodeling and additions)
. Multifamily Housing

. Single-Family Production Housing, detached

. Single-Family Production Housing, attached

. Affordable Housing (At least 20 percent of the units must
be affordable to families earning 80 percent to 120 percent
of the local Median Family Income. Consult your area HUD
office or local government office for the MFIL.)

8. Seniors Housing
9. Campus Housing
10. Outbuilding

11. Kitchen

12. Bath

N DWW N =

13. Architectural Detail
14. On the Boards
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RENT $2. H
With 1 House $ 10.
With 2 Houses 30. |
With 3 Houses 90. !
With 4 Houses 160. §

With HOTEL $250.
Mortgage Value $30.
Houses cost $50. each |
Hotels, $50. plus 4 houses |
i a player owns ALL the Lots of any Color-Group, the

rent is Doubled on Unimproved Lots in that group.
©1935 Hasbro, Inc.

We now make windows for homes no matter what street they're on. Small projects to large.
Production housing to high-end estates. Modest budgets to no expenses spared. Andersen now offers
a wide range of products to help you design projects as you envision them. Andersen® architectural
windows and doors and KML by Andersen™ entranceways offer handcrafted elegance. For custom




| 2

TITLE DEED I
BOARDWALK ‘
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our portfolio of with Andersen quality at an

uncommon value. Which makes Ande for any project, no matter what street it's on.
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for
a chance

$25,000 in
Andersen
products.

LONG LIVE THE HOME®

Andersen. Az

DOWS*DOORS

No purchase necessary. Void where prohibited. Odds
of winning based on number of eligible entries received
Sweepstakes ends December 31 For complete
official rules, which govern the sweepstakes, visit
andersenwindows.com/designers. Sweepstakes open to
legal ents of the 5O United States and Washington,
D.C, age 21 or older, who are Architects, Builders or
Remodelers as defined in the official rules

4042. ©2004 Andersen Corporation. All rights reserved
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Many AIA awards will be
in a subsequent issue of the
professional magazine, so if
people pick up the magazine
they see it again.”

a winning
proposition

For large production firms,
entering design awards pro-
grams—Ilots of them—is
crucial for name recognition.
Because they must compete
for a complex set of clients
and funding, such firms have
a more diverse group of peo-
ple they need to impress.
The $30,000 to $50,000 per
year that the Irvine,
Calif-based KTGY Group
earmarks for awards pro-
grams, for example, is
viewed as money well spent.

“When you submit and
win awards, all of a sudden
magazines will call and want
your opinion about lifestyle
trends,” says principal John
Tully, who oversees a staff
of 190. He estimates that the
firm shells out $5,000 to
$9,000 per submittal on pho-
tography, entry fees, and the
cost of assembling the pack-
age. “Winning awards works
internally, helping us recruit
staff. It works externally to
enhance our visibility, and it
also helps our clients,” Tully
says. “You take that $9,000
and spread it out among all
those items, and it’s very
cost effective. A lot of egos
are involved in the residen-
tial market, from architects
to developers to bankers and
builders. They’re all on our
mailing list.”

Each year, KTGY recruits
25 interns, and displaying
the design awards on its
Web site gets the attention

of talented people across
the country. Even if a proj-
ect doesn’t win, the simple
fact that the partners
deemed it award-worthy
boosts employee morale.
“That’s as important as the
outside PR to us,” Tully
says. “We do boards of all
the awards submittals and
put them up on the wall.
The team that worked on
the project does an evening
presentation after they’ve
won an award. Wherever
they are on the ladder, they
feel proud because the com-
pany feels proud.”

KTGY also uses awards
to garner goodwill with its
business associates. Some
of its clients, particularly
developers who joint-ven-
ture with other partners,
participate 50-50 in awards
submittals. The kudos boost
the developers’ credibility
in the industry and help
them acquire financing for
subsequent projects. And
based on the personalized
press releases that KTGY
sends out to its partners on
the project, many boutique
builders pick up the story
line in their own advertising.

In choosing which
awards programs to enter,
the firm looks for a blend of
venues that serve different
purposes. Local awards are
sufficient for recruiting,
Tully says, while national
awards programs, such as
the Urban Land Institute’s,
give its partners more bank-
ing clout. And when it’s
time to promote an award,
the firm seeks out media
sources that are willing to
display photos. It also

continued on page 54



Fashion comes in many forms,
which is why Hanson Brick
offers hundreds of colors and
textures to turn the house you
design into a home. To learn
more about our latest line, call
877-HANSONS or visit us at
www.hansonbrick.com.

“*Hanson

The face of brick™

What the best-dressed
homes wear.
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Island Inspiration

Randy Williamson, AlA, of
Ft. Myers Beach, FL,
knows that coastal weather
wreaks havoc on wood.
He has designed many
gulf homes where home-
owners typically request
low maintenance products.
“With AZEK, you get low
maintenance and durability
without sacrificing beauty,”
says Randy. He specifically
incorporates AZEK into his
design plans because,
“AZEK has revolutionized
the way we use trim.”
According to Randy, wood
will start to look bad in a
few years and then fail
completely in about ten
years. “With AZEK, you
can't tell it’s not wood until
you realize how well it's
holding up!” For home-
owners, this means more
time in the hammock! Ahhh....

Have You Been Inspired by AZEK?
Do you have an AZEK project to
share? We'd love to hear about it!
Email us at info@azek.com and
include photos! Your project just
might end up as an AZEK Inspiration!

TRIMBOARDS

www.azek.com * (877) ASK-AZEK
(877) 275-2935

© 2004 Vycom Corporation, Moosic, PA

practice

“we like the freshness of being able

to move the news out electronically,

especially to people we’re seeing

soon. i like to get to people before

the project appears in print.”

—rico cedro, aia

favors organizations that
will work with the firm to
develop an angle for a fea-
ture story. “Maybe it’s some
noteworthy technology,
such as the steel-frame
construction we’re doing
for Lennar,” Tully says.

good connections
Ultimately, the best strate-
gy is to select design
awards programs that are
aligned with the firm’s
goals. For some architects,
that means shooting for
awards that are likely to be
picked up by prestigious
newspapers and magazines.
Other firms who want to
become known for a spe-
cialty, such as sustainable
design, might submit proj-
ects to green building
awards programs. In that
case, Olshen recommends
they follow up by adding to
their Web site a prominent
section featuring the win-
ning project. “When you
get one award-worthy proj-
ect in the news, it gives the
impression that you have a
real concentration there,”
she says. “Make sure your
Web site is updated with
awards announcements.
The Internet is such an
important information tool;

people shop for everything
online now, even items as
big-ticket and as intimate
as a designer home.”

A press release from an
influential organization that
sponsored the award can
also convey just the right
cachet. But since some
groups, such as publications,
usually aren’t in the business
of writing press releases,
Joan Capelin suggests that
architects ask to draft one
that the firm can mail out on
the organization’s letterhead.
It lends a lot more credibili-
ty than if the firm were to
send its own.

“It’s what you do with
an award that matters,”
Capelin says. “If you
haven’t taken the time to
develop a mailing list, and
budgeted for that bottle of
champagne that goes with
the announcement to the
owner of the house, then
you’re not amortizing all
the effort. Spend not just
what you can afford, but
a little more to make sure
everyone knows why they
should look at you in a new
way because of the award.”

Cheryl Weber is a con-
tributing writer in Severna
Park, Md.
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Built by DR HrTon Homes in Harmony, FL
AZEK materials provided by The Contractor Yard, Kissimmee, FL SAME

The future of trim is cellular pve and AZEK
Trimboards is the #1 brand.

With unequalled Uniformity, Durability,
Workability and Beauty, AZEK trim products

are the perfect replacement for wood in all

non-stress bearing applications.

Available in boards, sheets, cornerboards,

and beadboard, AZEK fits all of your trim :
DR Horton Homes, Harmony, FL

needs. Visit your AZEK Dealer today to see
the future of trim in AZEK Traditional and

Frontier textures. You, and your customers,

will be glad you did! In fact, in a recent sur- i i E
vey, 98% of contractors that have installed

®
AZEK stated they will use AZEK again.... T R | M B O A R D S AT+ el

Now that’s satisfaction! (877) ASK-AZEK

© 2004 Vycom Corporation Moosic, PA (877) 275-2935
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“The White House of the land of
not go rotten. Look away, look away,

%y cotton now has a porch that will}

look away..” (well, you know the rest.)

WE'VE PUT A PORCH ON THE
WHITE HOUSE OF THE CONFEDERACY
THAT'S GUARANTEED TO LAST
A WHOLE LOT LONGER THAN
THE CONFEDERACY.

N QT

When it came time
to restore the White
House of the
Confederacy in
Richmond, Virginia,
curators consulted
scores of historic
documents to
ensure that the
landmark was restored to its original wartime
appearance. When it came
time to replace the porch
floor, they chose a product
that would exactly match the

planking orlgmally used in 1818, but would
also withstand the visitor traffic iz
it receives each year.

They chose TenduraPlank®
composite porch flooring.

TenduraPlank is a tongue-
and-groove porch plank that
comes in traditional 1-by-4 and

Because it is made from
by-product sawdust, no
trees are timbered just

{White House of the Confederacy ~ Richmond, Virginia}

to make TenduraPlank.

{ classic 1-by-6-inch
sizes. Combining
the warmth of

' wood with the

! durability of plas-

- tic, TenduraPlank
Jg comes with a
"SR AR (2 ctory-applied
primer and can
be painted with any high-quality exterior
floor paint. Each plank is installed

with a standard floormg

nailer. Best of all,
TenduraPlank has
the look and feel of
" the tongue and groove
" it replaces - with one big

it’s guaranteed
for as long as

you own your home.
Call 1.800.TENDURA or visit tendura.com
for a free sample and brochure.

TENDURAPLANK

COoO MP O SIIRENE ORICEH FL'G O %

tendura.com 1-800-TENDURA

Circle no. 229

" difference - it does not rot.




Welcome to the Slate of the Art.

Centennial Slate is the first in a new generation of
asphalt roofing shingles made possible by this color
~application system. But given CertainTeed’s history of
product innovation, you can be sure it won't be the last.

For more information, call 1-800-233-8990 or visit
www.certainteed.com

CENTENNIAL*SLATE®

Celebrating a Century — ‘
of Building America - ) e
Color shown: Centennial Slag.ﬁald!tona 3
,,.l@ 2004 CertainggdhCorporation  Made under U.S. Pat. 5,287,669 5.400,558; 5,421,134; 5,426,902; 5.50l,Qf{ﬁ;&GﬁO.ﬁ-l&r&.%hMS,?Sl; 6,237,288, 6,308095; 6.523,316; 6,715,252. Other pat. pend. in the U.S. and Canada
i S —~
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www.masonite.com

Palazzo™ Series Interior Doors
The sophisticated lines of the classical.

Crafted in the tradition of the finest Iralian designers, Palazzo™ interior doors add elegance
and warmth to any home. Distinct raised moulding combined with unique high-definition

panel profiles create a door that is the perfect starting point for every beautiful room.

Choose from the curved arches of the Bellagio™ design, or the crisp lines of the square-
paneled Capri™. Every Palazzo door has the weight, feel and richness of solid wood and a
smooth, sleek surface that is ideal for beautiful finishing. With their unrivalled sophistication,

Palazzo™ interior doors are the beautiful doors that beautiful rooms deserve.

Masonite. The Beautiful Door.™

Circle no. 64
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MacKay-Lyons’ House Ng. 22
corsists of two parts—the

owners’ residence and the . ~ é i ‘ Al T e Ry « >
guest holuse—placed qQn X - L : - o My, * o s ¢ k, ¥ .

opposite sides of a natural e . ; bl IRT TIATGE p !, : el :
wetland: From a distance, R Ny sl 2. WP o - B oo vhoag
they appear like two hilltop P L fone el 1 ; Eind, o - RS 2y R o L.

lanterns (far right, top).
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James Steeves

brian mackay-lyons’

just plain modernism
rises above
arguments of style.

alm things
n a cluttered
orld

by vernon mays

&

n a Canadian province that is more famous for exporting its talent than for keeping it
close to the nest, Brian MacKay-Lyons chose to come home to make his way. Now,
two decades into the journey, the native Nova Scotian continues to produce houses
made of stick-built frames, simple forms, and a few choice materials. Part mystic,
part intellectual, part pragmatist, part master builder, MacKay-Lyons digs deep to
extract cues from the culture and landscape of his homeland, creating modern works
that are both universal—and specific. “You learn general principles from studying
particular things,” he asserts. “So I'm interested in not being provincial. But I think
we all gain strength from where we operate.”

Born and raised in the village of Acadia in southwestern Nova Scotia, MacKay-
Lyons still owns a farm on the rugged coastline where his French ancestors settled
400 years ago. He describes his upbringing as “very homegrown,” but is quick to
point out that his parents took him and his brother on frequent trips abroad. The sights
of Amsterdam, London, and Rome were the larger-than-life travel destinations for this

Undine Prohl
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calm things
in a cluttered
world

Inside House No. 22,
the finger jointing of the
“folk tech” frame is
exposed (above left).
Floating above is the
lightweight envelope
made of channel-jointed
hemlock (above right).

Danny Turner
MacKay-Lyons has built
a sturdy reputation with
a slew of award-winning
residential designs.

62 www.residentialarchitect.com

boy from the Maritime Provinces whose
everyday world was filled with lobster boats
and hardworking shipwrights. “We traveled
extensively,” he recalls. “So I always had
these two communities, these two sources.”
Even from the time he was a child, the
self-made proponent of an “anti-style” says
he had a fascination with buildings and the
way they are made. By the time he was four,
he was certain he would be an architect.
MacKay-Lyons started his architectural
education in Halifax, but took time off to
study abroad and spent half a year traveling
in China and Japan. He absorbed all he
could visiting the courtyard houses of
Beijing and studying the landscape tradition
in Kyoto. He returned to Canada and fin-
ished his B.Arch. within the year. While at
the Technical University of Nova Scotia, he
befriended professor Larry Richards, and
together they formed a small Halifax prac-
tice “the day I graduated in 1978.”
MacKay-Lyons admits he was young and
“really naive,” but he was also the medal win-
ner—the star pupil—in his class. Still wet
behind the ears, he went to UCLA, where
he studied with Charles Moore, whom he
immediately approached in search of a job.
Moore found a place for MacKay-Lyons in his
Urban Innovations Group—the collaborative
firm operated with other faculty members at

Photos: Undine Prohl

UCLA—and later at Moore Ruble Yudell.

MacKay-Lyons capped off his run in
California with a fellowship in 1982 at the
International Laboratory for Architecture and
Urban Design in Siena, Italy. There he
worked under the watchful eye of Giancarlo
de Carlo. “Basically what I was trying to
do with those three stints—in California,
Tuscany, and Kyoto—was more or less a
designed education,” he says. “I wanted to
go to Italy to understand the Renaissance,
to go to Japan to understand the landscape
tradition, and to go to California to see the
most interesting current work, which is
where it was happening in 1980.”

Having fulfilled those goals, MacKay-
Lyons returned to Nova Scotia in 1983 to set
up his own practice in Halifax and teach at
Dalhousie University. The intervening years,
he says, have followed a deliberate plan. At
the beginning, he dissected the local context
by doing measured drawings and sketching
vernacular buildings, and then he designed
buildings that abstracted those vernacular
forms. He gradually pursued a unique type of
regionalist architecture, one that is neither lit-
eral nor sentimental. Instead, he searches for
the qualities that connect opposing views of
the world: the highbrow and the lowbrow.

“It is about looking beyond the high-archi-
tecture tradition to the vernacular as a way of

residential architect / july 2004



dodging the issue of style,” explains MacKay-
Lyons, who made his reputation with a series
of award-winning residential designs, includ-
ing five that won the Governor General’s
Medal, Canada’s highest honor. “I've always
had a way of looking at vernacular buildings
and then going to the high mountain, such as
the Kimball, when I thought I was ready to get
something from it. My work is about both

residential architect / july 2004

This house, the second
for longtime clients
John and Mary
Messenger, contains
both the main house
and guest house inside
of a monolithic volume
(left). MacKay-Lyons'
striving for “plainness”
comes through in

the taut-skin effect
produced by the
cladding in Eastern
cedar shingles (below
left). The great room
(below center) reveals

a series of steel pipe
columns that help
resolve the region’s
severe wind loads.
Visitors arrive in a
covered courtyard that
frames a panoramic
water view (below right).

Photos: James Steeves

things, not either/or. So I guess what I found
by going to the extremes—the highbrow and
the lowbrow—is the idea that they share a cer-
tain archetypal quality. I'm more interested in
finding the universal principles.”

Sophisticated in conception and pure in
execution, MacKay-Lyons’ houses often rise
starkly from the ground in monolithic expans-
es of sheet metal, wood, concrete, or glass.

www.residentialarchitect.com




calm things
in a cluttered
world

“How remarkable—in an age when buildings
that are widely published are made on com-
puters and feature swoopy curves and exotic
materials—that this architect can create with
such assurance, with means that are so sim-
ple,” says Frank Harmon, FAIA.

No question—Brian MacKay-Lyons’
buildings strive for abstraction, celebrating a
kind of plainness or “zero-ness,” to use his
term. His devotion to modernism prompted
scholar Malcolm Quantrill to label the work
“Plain Modern,” the title of an upcoming
monograph on MacKay-Lyons by Quantrill, a
professor at Texas A&M University. The
work is plain in a number of ways, says
MacKay-Lyons. One that he discusses often
is his opinion that culture is democratic, a
view that conflicts with the more elitist theory
of historians such as Nikolaus Pevsner. Says
MacKay-Lyons: “Pevsner’s view that there is
the basilica and the bicycle shed, and that the
two have nothing to do with each other, is a
view that I reject. This quality that I'm look-
ing for is something that connects the sublime
simplicity of vernacular architecture with the
work of the masters—the same quality that

“there’s a freedom in
the idea of disengaging
the making of the form
and the idea of skinning
it ... the idea of melody
and harmony.”

you find in a Tuscan barn or a Baroque cathe-
dral. This is the quality I am calling plainness.”
In MacKay-Lyons’ mind, his “plain”
approach emulates the no-nonsense humanism
of Charles Moore. “He used to say that if you
can’t say it in plain English, it must not be that
important. [ believe that. I share a kind of
irreverence for class-based or elitist views of
what architects do, which I think is the domi-
nant view of what we do—we serve the elite.

64 www.residentialarchitect.com

But I believe I am making architecture that is
accessible and legible to everyday people.”

He considers Glenn Murcutt another good
friend and mentor. “I see people like that as
a mariner would see the stars as reference
points, as pure models. Murcutt has that
incredible discipline in his work to push
away from all of the vanities of practice and
money and stick to his knitting. I don’t have
a one-man office like him, but I find the les-
son inspirational. I grew up respecting my
elders, and I like talking to them.”

Often labeled a regionalist architect,
MacKay-Lyons maintains that his buildings
have less to do with the architectural traditions
of Nova Scotia than they do with its geogra-
phy and its material culture. He insists that he
practices an “anti-style” of architecture using
forms that belong to the history of architecture
and not to the region where he practices.

Having divorced his buildings from the
burden of style, MacKay-Lyons intends
them to be instruments for viewing the land-
scape. The most literal of these is a house
for a weatherman who has many astronomi-
cal instruments. “I see the houses as not con-
suming the landscape, but really to teach
about the landscape by the way you are
made to move through or be in the buildings.
The buildings are very much like helmets. I
see them as being very anthropomorphic.
They are a lot about prospect, framing the
world in a way that is didactic, that explains
it, and makes it easier to understand.”

The orientation of MacKay-Lyons’ houses
in the landscape also relates to cultural pat-
terns already established in the prototypical
houses, barns, and boat sheds of the province.
Having established the footprint of the house
according to the landscape, he then treats the
skin of the building as an independent piece of
clothing that is free to respond to nature and
weather. Prevailing winter winds come from
the west, and rain approaches from the east.
That’s why in so many cases his buildings
have a “rumpy north side, and glassy south
side,” as he puts it. “There’s a freedom in the
idea of disengaging the making of the form

and the idea of skinning it. I liken it to the idea
of melody and harmony. They are independent
but they complement each other.”

His selection of materials is governed by
the facts of life in Nova Scotia, where a lim-
ited number of materials are both available
and affordable. MacKay-Lyons readily
points out that he lives in a “wooden cul-
ture,” a place that has relied on a shipbuild-
ing economy for centuries. Because of that,
skilled carpenters are widely available. “It
makes the buildings frugal, which is part of
the culture here, too,” he says. “I also like
the idea of using 2x4s and nails, rather than
hand-polished cherry rails. I like the kind of
economy of the light timber-framed tradi-
tion. And I learned a lot about this from the
boatbuilding tradition here of the lobster
boats.” To illustrate the point, MacKay-
Lyons describes how the construction of
these boats has evolved so that the structural
ribs have become smaller and closer togeth-
er. “The boat can crash into the rocks and
still float, because of the plasticity of the
skin,” he says. Like the lobster boats,
MacKay-Lyons” houses have a consistently
lightweight structure and thin skin.

But, he says, the appearance of his houses
is a fitting expression of the tough attitudes
that are common in the Maritime Provinces.
“Like my dad used to say, ‘See that red Ferrari
there? That man doesn’t own it, the bank
does.” It’s a kind of modesty. That attitude is
very pervasive here in the Acadian culture—
there’s a kind of common cultural attitude that
produces something quite good, but negative
too. There’s a meanness and a stinginess. But
it produces an interesting aesthetic.”

New clients come to MacKay-Lyons pri-
marily through referrals from other archi-
tects and sometimes through former students
or friends. “A lot of them are people from
away who move to Nova Scotia. They tend
to be less conservative than the people here
who have the means to hire an architect. And
there’s a funny thing about this kind of
regionalism. You have to be from outside the
region to recognize it for what it is,” he says.
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Planted firmly on a
granite boulder, the
Kutcher House (left)

is tucked inside a
galvalume envelope
that wraps around the
facade like a blunt steel
forehead. To heighten
anticipation of dramatic
landscape views, the
entry sequence is
deliberately indirect,
passing through an
iron gate and into a
courtyard (below left).
Structural steel
columns allow the
house to hover above
the rock (below center).
Floor-to-ceiling glass in
the great room (below
right) permits views of
the shipping lanes to
nearby Halifax.

Photos: James Steeves
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calm things
in a cluttered
world

The wedge-shaped
Howard House is essen-
tially a 100-foot-long wall
with a garage at the low
end and a spacious liv-
ing area at the tall end.
The volume is penetrat-
ed by interior elements,
such as a bridge, that
define places within the
void (near right). On the
west facade (center
right), the heavy con-
crete stair projects to
shield the house from
prevailing sea winds.

A boulder from the site
occupies the entry court
(far right), which can be
enclosed with sliding
barn doors.

ve 1 anl Making archnitec
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James Steeves

Undine Préhl
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MacKay-Lyons follows a consistent set of
steps with each of his clients. He visits the
building site with them and then they go to
the nearest coffee shop. “We stay about two
hours and then leave with a concept for the
house. It’s like a participatory design
approach, which is what I learned from
Charles Moore. By the time I step back from
the table, I've got a pre-approved concept.”

Two years later, the completed house is
remarkably true to the original diagram, he
says. “It’s a schema or a parti—and what I
like about it is it is pre-pictorial, pre-style.
The nice thing about an intellectual approach
is the engagement with the client that you
accomplish. If you can take them away from
the style discussion and get them intellectu-
ally engaged, you can take them outside of
their aesthetic prejudices. You get them to
try things. And they suspend their taste.”

To maintain his connections to the rest of
the world, MacKay-Lyons teaches and lec-
tures widely. Each summer since 1994, he has
imported about 20 students, faculty, and prac-
titioners for a two-week design/build work-
shop that he calls the Ghost Lab. Administered
by the Dalhousie University School of
Architecture, the lab started as an alternative
part of his teaching duties. Conceived partly as
a response to MacKay-Lyons’ cynicism about
the irrelevance of so much of architectural
education, the Ghost Labs “reinforce land-
scape, making, and community as the three
primary content sources in our discipline.”

Each year, the site of the Ghost project is
the same—a centuries-old stone ruin on
MacKay-Lyons’ farm. “It’s based on the idea
of the ghost ship, the idea of the midsummer
night apparition of the burning ship on the
horizon.” The first year of the workshop, the
group used a rendering of the Port-Royal
settlement by explorer Samuel de Champlain
and built a replica of one of the houses out
of logs, steel cable, and tarp. When it was
done, they lit a fire inside. “We were about
to hang up our tools and go home, when
about 200 people showed up,” says MacKay-
Lyons. “They had been watching. It turned

into an all-night party.”

Successive Ghost Lab projects have
included a long platform in the landscape,
which encouraged students to understand
regional settlement patterns, and a wind
tube, created to teach participants about
wind shear. Now the final night has become
a community tradition, a large annual “cul-
tural happening” accompanied by musicians.

But, while new traditions are being estab-
lished, change is occurring in the practice as
well. Earlier this year, MacKay-Lyons moved
his 10-person staff out of the converted gas
station they’ve worked in for more than a
decade and into a new 5,000-square-foot
building. Its centerpiece is the studio space—
80 feet long, 20 feet wide, and two stories
tall, with a 40-foot-long drawing table in the
center. “It’s a temple of work,” he quips.

The new office is indicative of other
changes afoot in the practice, which will
be renamed MacKay-Lyons Sweetapple
Architects in September, when longtime asso-
ciate Talbot Sweetapple joins MacKay-Lyons
as a partner. “It’s a practice in transition—a
transition from small-scale to larger-scaled
projects, from domestic buildings to public
buildings, and from very local buildings in
the village to buildings that are international,”
says MacKay-Lyons. New projects include
a library at the University of Toronto, a new
Canadian Embassy in Bangladesh, and two
buildings at the University of Vermont.

Although some aspects of the future
remain uncertain, Brian MacKay-Lyons
sticks to his guns, saying that it is all hap-
pening according to plan. Bit by bit, in his
search for “zero-ness,” he keeps developing
his craft in a studied, direct, and intentional
way. “The world is a messy place,” he says.
“Complexity does not have to be conjured.
So the best we can do in a messed up and
cluttered world is to make calming things
that don’t try to participate in the clutter.”” ra

Vernon Mays is the editor of Inform,
the architecture and design magazine of
the Virginia Society AIA.
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Only KraftMaidspec.com lets you
download AutoCAD drawings of
every single cabinet and gives
detailed information on door
styles, finishes, storage solutions
and our quality construction.
Visit KraftMaidspec.com and see
why so many architects rely on it
as their design resource.

Made just for you.

KrafcMaid

Cabinetry
www.kraftmaidspec.com
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Since 1974, we've worked FIND OUT MORE ABOUT THE DETAILS THAT MAKE A
with architects to design DIFFERENCE IN OUR UNIQUE TIMBER FRAME HOMES

TIMBERPEG:

frames homes and additions
The Artisans of Post & Beam.

nationwide. Call or visit
us online to find out how
www.timberpeg.com 1.800.636.2424

we can work with you.

Dealer inquiries invited.

The best residential elevator in the industry

o

LAAN

* More design choices than any other manufacturer
* A parts warranty that no one can beat

INCLINATOR

* Unmatched technical and customer support COMPANY OF § RAMERICA
www.inclinator.com 800-343-9007

Give us a call to learn how your business can benefit

from selling Inclinator’s Elevetfte” residential elevators. Dept. 77
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WOULD YOU INSTALL A GUTTER
THAT CONNECTS INTO THE HOUSE?

OF COURSE NOT - SO WHY WOULD YOU BUILD A WALL WITHOUT INSULATING SHEATHING?

You probably have the best infentions. But when you build your walls without ~ XPS also provides a confinuous layer of protection against outside moisture
insulating sheathing, you expose your walls, yourself and your customers to  and air infiltration. And with  long-term R-value from 3 (1/2 thick) to 5 (1”
costly damage. thick), it's an excellent solution for covering uninsulated wood studs, framing,

ducts, wiring, and plumbing — which account for over 25% of the exterior wall
When moisture gets into a wall assembly it compromises wood and can reduce MR ! ) B

the overall R-value of the building envelope. With its closed-cell structure,

extruded polystyrene rigid foam insulation (XPS) shifts damaging dew points, ~ To better understand how a continuous layer of XPS rigid foam insulation in

thus minimizing the potential for condensation to occur within a wall. your walls can reduce the likelihood of moisture damage and increase thermal
efficiency, call 800.978.XPSA (9772).

in an average home.

4n

XPSA

EXTRUDED POLYSTYRENE FOAM ASSOCIATION

Build A Better Wall.
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A Lifetime of

BEAUTY and DURABILITY

> TERMITE-RESISTANT » DIRECT CONTACT WITH CONCRETE
> ROT-RESISTANT » Low MAINTENANCE
» DuraBoard offers the most versatile trim boards in the industry
» Customized, heat bent mouldings and headers
» DuraBoard can be routed to give extra attention to
windows and doorways
“I have been in the building industry 26 years and have never had this much success
with one new product. The DuraBoard product has been able to replace all my
redwood products with greater results and stable pricing. DuraBoard has cut my
overall costs in half with less labor and scrap after the job is complete.”
Rick Lambes, Vice-President of Prestige Homes, Hudson, Ohio
Vs ¥ 1
zqyull &
b

jai

N |
NATIONAL DISTRIBUTION FROM TWO LOCATIONS:
PLy-TRIm WEST, INC.
2920 S. CUSHMAN DRIVE
Tacoma, WA 98409
1-800-545-4454
253-572-7300
FAx: 253-272-5270
WWW.PLY-TRIMWEST.COM

PLY-TRIM, INC.

550 N. MERIDIAN ROAD
YOuNGSTOWN, OH 44509
1-800-PLY-TRIM
330-799-7876

Fax: 330-799-2908
WWW.PLYTRIM.COM

DURABOARD' &y

Lifetime Exterior PVC Trim
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FLEXIBLE DESIGN
COMFORTABLE SURROUNDING!:
SUBTLE PRESENTATION

AND WE'RE TALKING ABOUT
THE HVAC SYSTEM FROM UNIC

As demonstrated in this beautiflul Laguna Beach. Calilorr
home. the Unico System's [lexible mini-duets [it v.'lsi'_\ ir
the most rnmp'v\ llcsi{:ns where conventional syslems can
|)«-spih- this home's curved walls and vaulted n-i'inﬁ» L
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_The best roof money can buy.

only Follansbee teme moﬁng matehals are made to last ﬁﬂ}g elghty even ah dréd years witﬁ absé!utely zero rust. Only |
Follansbees propnetaly alloy developed through years of metallurgical research and testmg creates a &gme materlal virtually

Call or vxs:t Foﬂansbee onllne tgday to leam more
800 624,6906 foll’ansbeeroof' ing. com
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The eastern facade
greets visitors with

a smile. “It was
something of a
happenstance,” says
Bohlin, about the
clever window and
vent placement along
with a gentle wall curve
that combine to create
a happy expression.

“the owners found summers-spent-in the area to be magical, and th
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three tasteful explorations into
the meaning of a second home

by shelley d. hutchins and meghan drueding

practical magic

eter Bohlin had plenty of time to contemplate the details of this Lake

Michigan summer vacation and winter weekend cottage. The clients com-

missioned it 12 years ago and then decided to wait until their youngest

child was off to college before building. Bohlin and project architect, Karl

Backus, relished the opportunity to revisit the original design and recon-
sider the clients’ original request. Says Bohlin, “The owners found summers spent
in the area to be magical, and they wanted to recreate that feeling.”

Overlooking Traverse Bay from the western shore of Old Mission Peninsula, the
eight-acre site is a wooded wonderland. The unscathed acreage is a place that sparks
curiosity and urges exploration.

In response, Bohlin felt that the house too
should be about discovery. At the same
time, the building needed a down-to-earth
quality to withstand northern waterfront
weather while housing from two to ten
people in modern comfort. “We took
those aspects that were familiar and loved
from old cottages and distilled them all
into a more Modernist form and building,”
he says. Meanwhile, the building process
itself uncovered opportunities to incorpo-
rate personal touches in the design.

At the entry, guests encounter a
column, splayed like a partially open
umbrella, anchored to a boulder culled
from the site. Inverted versions of the col-
umn appear on the back porch to support
a peaked overhang. Inside the house, near
the hearth, a gnarly old maple (rescued

second floor

L/D

= from county chain saws by the client)
anted to recreate that feeling.” 1

first floor
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SIWEIET Spots

Translucent and
transparent interior
glazing conveys natural
light deep into the
well-shaded domicile.

Budget constraints
dictated a fireplace
made of concrete
block. But Bohlin was
able to recycle forms
from a previous project,
and instead they “pre-
cast the sections and
stacked them like logs.”

Photos: Karl Backus
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Karl Backus

For this simple structure, enchantment is in the details: Artful columns add flair to the
front and back facades (top). Sweet touches abound but don’t overwhelm, among them
cutouts in the railing that present a playful backdrop for the sleeping loft ladder (above
left) and a cheeky curve at the entry that cloaks a snug bench (above right).

stands in rough-hewn opposition to the sleek columns

fore and aft. A stairwell brings the outside in, channel-
ing southern light toward the entry, and the full-width

covered back porch draws the inside out, with shallow
steps that fan out toward the water’s edge.

The northern Michigan shore is chilly year round, so
the floor plan builds activity around a central chimney,
which embraces a fireplace and a wood-burning stove.
Bohlin used a basic four-square layout, positioning
rooms symmetrically around the cast concrete mono-
lith. Exposed Douglas fir framing and paneling echo
the raw texture of the chimney’s stacked concrete
planks—and the lack of finishes means durability with
little maintenance in the harsh climate. The chimney
pushes through the steep roofline and splits in two.
Galvanized metal roofing, sturdy against passing
storms, reflects the patterns of the changeable sky.

All beautiful and practical resolutions to the pro-
gram. But one puzzle nagged at Bohlin over the
lengthy design hiatus. “I had thought about the stair
over the years—how to humanize it,” he says. Both
clients are graphic designers, so Bohlin eventually con-
vinced them to design cutouts that would personalize
the railing and play patterns in the sun. After 12 years,
it was the last piece to fall into place. And it did, with
magical results.—s.d.h.

project:

Condon Residence, Traverse City, Mich.
architect:

Bohlin Cywinski Jackson, Seattle
general contractor:

Golden Rule Construction, Traverse City
cabinet/millwork maker:

Norris Woodcraft, Traverse City
project size:

2,400 square feet

construction cost:

Withheld

photographer:

Dan Bibb, except where noted
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sweelg

Like most vacation

homes, the cabin

connects strongly with

its natural surroundings.

Ample decking gives

it plenty of sheltered

outdoor space, and

operable windows let

cooling breezes -
venture inside. o

&
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vested 1nterest

eoff Prentiss, AIA, had a very good reason to make this weekend cabin in
Washington state’s San Juan Islands a project he’d feel proud of. He can
see the house from his own cabin, which lies right across the water on a
neighboring island. The Seattle-based Prentiss, who’s vacationed in the
San Juans his whole life, found himself intrigued by the challenges his
client’s wooded site posed. “The problem here was that the lot was north-facing, so
the house wouldn’t get a lot of light,” he says. “We also had to make it durable so
the owners could rent it out for most of the summer. And they asked for some flair.”

The clients’ lean budget added another wrinkle to the situation. Labor in the San
Juans is very expensive, so the less complicated and time-consuming the house was
to build, the lower the costs would be. “The owners wanted a gable-shaped building
when they came to us,” says Prentiss. “I told them a shed roof would be less expen-
sive and more interesting.” They agreed, and the resulting roof sits atop a simple
rectilinear box that holds a blissfully basic floor plan. The master suite takes up the
east end of the house, abutted by a bedroom for the owners’ teenage son and a hall-
way lined with bunk beds for more sleeping space. An open kitchen and living area
fill the home’s window-lined west side.

Low-key materials comple-
ment the laid-back plan. Sealed
2-by-4-foot fiber-cement panels,
which the contractor sawed
down from standard 4-by-8
sheets, cover the exterior.
Behind them is a protective rain-
and-ice membrane—"‘fancy
Saran wrap,” as Prentiss calls it.
The custom Douglas fir—framed
windows were a permissible lux-
ury, since most were cut to the
same 2-by-4-foot size to keep
costs down. Also custom are
the metal shelf brackets used
throughout the house; Prentiss
realized he could have them
crafted for less money than
they’d cost at The Home Depot.
Floors and ceilings of sealed
birch plywood bounce daylight
around each room.
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Wherever he could,
Prentiss found ways
to simplify the cabin’s
design. A shed roof
(right) crisply articu-
lates the home’s form,
while built-in benches
double as firewood
holders (below). Open
kitchen shelving and
clean-lined cabinets
(far right) hit the same
back-to-basics note.

78 www.residentialarchitect.com
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details

Bright colors add visual interest to the master bedroom (top left) and the hallway skylight
shafts (top right). The rhythm established by the 2-by-4 fiber-cement panel cladding
(above left) continues with custom 2-by-4 windows and 2-foot-tall strips of galvanized
metal flashing behind the wood-burning stove (above right).

residential architect / july 2004

With all of its functional, no-frills building elements
and the tedium of sheetrock walls, the house needed
a jolt of pizzazz to come alive for both the owner and
the architect. “The site is so dark and the materials so
straightforward,” says Prentiss, “that we needed to do
something to add panache.” The low-tech, cost-effective
answer: paint. A light chartreuse jazzes up the kitchen
and living room, while coats of peach and tangerine give
the master bedroom a lift. Even the hallway picked up
yellow walls and multicolored skylight shafts. The effect
is so exuberant, unexpected, and delightful, it’s a shame
Prentiss can’t also see inside the house from his spot
across the water.—m.d.

project:

Lopez Island cabin, Lopez Island, Wash.
architect:

Prentiss Architects, Seattle

general contractor:

Ravenhill Construction, Friday Harbor, Wash.
project size:

1,350 square feet

construction cost:

Withheld

photographer:

Steve Keating
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A few bold moves lend
the studio a dynamic
sensibility. The lofted
bedroom component
enlivens the front and
side elevations (far
right and below), and a
curved blue wall (right)
pulls the eye through
the interior.

Cameron Neilson

Powder
room
Pantry
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Cameron Neilson

peak performance

hough second homes tend to be more freewheeling than full-time houses, they
generally still require certain core elements—Iliving room, master bedroom,
storage spaces. Not this nifty little project in downtown Jackson, Wyo. Its
owners already possessed a renovated vacation cabin that fulfilled those basic
1 requirements. So they bought a new lot just across an alley from their existing
house and asked Stephen Dynia, AIA, to create an all-purpose studio where they
could work, entertain, and put up overnight guests.

Dynia took his golden opportunity and ran with it. “The clients were more inter-
ested in progressive architecture for the new building,” he says. “They liked the con-
trast with their old cabin.” But neither they nor he wanted to stray too far from the
collection of small-scale bungalows, shacks, and cabins that make up this mountain
town’s built context. “The objective was to come up with something not entirely rad-
ical for the neighborhood that would still be a new interpretation,” he says.

He devised a straightforward building whose long, narrow dimensions fit its 50-by-
150-foot site. A gently peaked, rusted, standing-seam steel roof tops walls clad in
sheet metal panels and 1-by-10-foot cedar boards. Sandwiched between the 1-by-10s
are 2-by-2-inch cedar strips that form snow-collecting ridges. In winter the ridges line

Roger Wade
The bedroom volume’s rusted steel exterior wraps around to enclose it on the inside of
the house (above left). The weathered, industrial material adds another layer of texture to
| the second floor. Twinkling halogen lights shine through the perforated metal ceiling plane
that defines the kitchen space (above right).

Dressing hall

Deck 1 Office

| T B

E— 4
second floor

residential architect / july 2004

the exterior with white stripes, a subtle reference to the
chinking of local log structures.

The front door opens into a two-story atrium, where
a custom open-riser stair leads to the window-lined, loft-
like second level, the studio’s main entertaining and
working space. A modest kitchen, sitting area, and game
room fill out the ground floor. And over the front door
juts the element that pulls the whole composition togeth-
er: a bedroom volume clad inside and out in rusted steel.
Dynia elevated it 3% feet above the second floor so it
stands out against the rest of the building. “The small
bedroom piece pays homage to the idea of the little stor-
age buildings in the alleys of Jackson,” he says. Lifting
it slightly gave its occupants a measure of privacy, and
something even more precious: a view of the snow-
capped Grand Teton mountain peak.—m.d.

project:

Private residence, Jackson, Wyo.
architect:

Stephen Dynia Architects, Jackson
general contractor:

Tom Dobell, Jackson

project size:

2,200 square feet

construction cost:

Withheld

photographer:

Greg Hursley, except where noted
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Quick s what brand of skylight
was named ‘the year’s best’
by Home Magazine?

No, it’s not Velux. Or Pella.
It’s the inventive Architectural Series
from Wasco® SkyWindows®.

Home recognizes Wasco’s Architectural
Series as the best choice for elegant
and awe-inspiring glass structures.
Remarkably easy installation.
Innovative leak-resistant technologies.
And the industry’s broadest range of

styles, sizes, glazings and finish options.

Ready to bring more sky inside on your
next project? Call 800-388-0293 for
your nearest Wasco SkyWindows dealer.

- v‘
Photo courtesy of

& Quill Associates

WASCO

VWindows

More sky. Less limits.
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REQUEST OUR
RepBOOK VOL.III
THE MOST COMPREHENSIVE
CATALOG IN THE INDUSTRY

Our 180 page full color catalog
feature 0 Beautiful Hardwood

Mouldings & Woodcarvings,
78 application photographs and |
the information you seek when S

making important decisions

regarding your
Interior Millwork.

Fabulous Finishes

Wite fRiyet,: e ™

CaLL TopAY! TO REQUEST YOUR
FREE VOLUME III CATALOG

800.558.0119

mouldings.com
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Looking to
spec doors?

We have more
than 16,000 to
choose from.

Now you can find all the product

information you need instantly.

Search. Find. Compare.
You’ll find everything from
product descriptions, diagrams,

and dimensions to installation

instructions and supplier locators.

ebuild. The professional’s guide to building products™




We listen. And it shows.

We work directly with architects

to make sure that they and their
CABINETRY

clients are satisfied with every
detail. Call for our comprehensive

O architectural specification guide

a and to discuss your next project.
We listen. And it shows.

Period styling. PREAN

Handcrafted to the finest quality.

800-999-4994 ¢« www.crown-point.com



Is Residential Design

Your Pride, Your Passion, Your Profession?

It is Ours!

We are the American Institute of Building Design

-
r s

The professional organization whose focus is .,
Residential Design. Our energies and efforts y

are directed foward providing our clients with
design excellence and our members with
benefits and opportunities that advance their
practice in Residential Design.

To learn more about us visit our website
www.aibd.org or contact us at
American Institute of Building Design
2505 Main St. Suite 2098
Stratford, CT 06615
(800) 366-2423

‘B\lD‘_ “The Residential Design Specialists”
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Looking to spec doors?
We have more than 16,000 to choose from.

.ebuild.:

Now you can find all the product
information you need instantly.

Search. Find. Compare.

You’ll find everything from
product descriptions, diagrams,
and dimensions to installation
instructions and supplier locators.

=build

ebuild. The professional’s guide to building products™

Hanley Wood Salutes the
Winners of the

Jesse H.
Neal

Awards

Hanley Wood’s leading
magazines are based on

our commitment to publish
quality content that serves the
unique information needs of

construction industry profes-
sionals. We congratulate our

award-winning editors and all
the winners of the prestigious
Jesse H. Neal Awards.

BUILDER

REMODELING

CustomMm
HoME

residential -
architect

TooLS OF
THE TRADE 4

AQUATICS
INTERNATIONAL

BUILDER
Online



Just one look at a Vail metal roof makes &o wonder why every homeowner in America doesn’t

own one. And now, LAST-TIME® Metal Roofs is the exclusive manufacturer of Vail metal
roofing systems. That means you have access to one of the finest selections of metal roofing
systems in the world - like the popular Vail product Majestic Copper. It’s easy to sell, easy to

install and offers customers a lifetime of beauty and value. So make your next project some-

thing exceptional, with the incredible look and quality of a Vail metal roof only from LAST-TIME® Metal Roofs by Custom-

Bilt Metals. Satisfying your customers is vital to your business. Now it’s easier than ever with LAST-TIME®. Call today

for more information.

1-800-826-7813

or visit our Web site at: www.custombiltmetals.com
Circle no. 88

' LAST-TIME"'... It’s All in the Name

ULTRA-Cool™ is a trademark of BASF Corporation.

ULTRA-Cool™ Standing Seam > Steel & Copper Shingles > Aluminum Shakes > Gutter Systems



b

MEET OUR
DISTINGUISHED PANEL

Nailite outperforms real wood in beauty, durability and design flexibility.

Deep Graining Authentic Shading Patented Locator Pins Prevent Panel Distortion & Buckling

B Superior Interlock
System &
Self-Aligning
Flange Overlap

Up to 228 MPH
Wind Load Rating

Heat Stabilizers UV Inhibitors ~ More Than Twice as Thick as Vinyl ~ Termite & Insect Resistant 5 Cedar Shingle Styles 14 Designer Colors

Nailite’s replica cedar siding panels exhibit all on the market. Beneath all of the beauty is
the authentic beauty of real cedar at a fraction over 20 years of engineering excellence and
of the maintenance. On the surface, its rugged outstanding consumer acceptance.

etchings, natural shading and deep graining

combine to make it the most realistic product Nailite. Beautiful. Durable. Made to Last.

D
NAIEINE

International

The Natural Alternative
www.nailite.com

Circle no. 346 Nailite International, 1111 N'W 165th Street * Miami, FL 33169-5819 ¢ 1-888-300-0070




doctor spec

coastal living

prudent planning and shrewd product selection

help coastal homes stem the tide.

by nigel f. maynard

client asks you to

design a vacation

home on some
prime real estate along the
New England coast. He
wants a maintenance-free
exterior that will resist the
harsh weather conditions,
large window openings that
embrace uninterrupted
ocean views, and an energy-
efficient interior that keeps
its occupants warm or cool
as the season warrants. How
do you meet those demands
without losing your sanity
and your insurance cover-
age? Through careful
design and wise product
choices, that’s how.

For seasoned design pros
who specialize in projects
near the coast, such
requests are common but
challenging to satisfy. Bob
Knight, a veteran of the
coastal project, warns that
these homes are artistically
compelling but profession-
ally tricky. “Bad things
can happen quickly on the
coast,” says the principal
of Blue Hill, Maine—based
Knight Associates, Archi-
tects, and author of A
House on the Water: Inspi-
ration for Living at the
Water’s Edge (The Taunton
Press, 2003). “The house
deteriorates faster because
of constant storms, salt
spray, and horizontal rain.”

residential architect / july 2004

Robert Perron

To enhance the protection of this house on the water's edge, Blue Hill, Maine-based architect Bob Knight
employed durable white cedar siding, painted Western red cedar, and Pella aluminum-clad windows.

weather advisory
Architects understand many
of the problems that go hand
in hand with designing
coastal homes, including hur-
ricane threats and the codes
that require impact-resistant
glass doors and windows.
But other equally vital con-
cerns are often overlooked.
Air infiltration as a result
of sustained wind is one such
issue, says Knight, which is
why he now insulates his
homes with sprayed foam.
“You don’t have to vent the
roof and it stops air flow into
the building,” Knight says.
“We get high wind pressure
with a lot of moisture, but
[foam] makes a whole lot of
problems go away.”

The moisture-rich climate
of the Pacific Northwest is a
constant problem; and archi-
tect Stuart Silk says wind is
a major concern there, too.
“The wind really scours
through pretty intensely,”
the principal of Seattle-
based Stuart Silk Architects
says. In addition, “the wind
sucks up the sand and sand-
blasts the house. We get
clients who want mainte-
nance-free exteriors, but that
is pretty hard to do.”

Salt is a major concern for
David Mullican, who works
along the Texas coast. “We
have some of the highest salt
concentrations in the coun-
try,” the Galveston-based
architect says. “Salt can get

into the attic and penetrate
any surface.” As a result, cor-
rosion happens three to four
times faster than on an
inland job, he says.

tide turners
Most architects have a list
of favorite products, but
residential practitioners
doing work on the coast are
doubly loyal to their tried
and true specs. For roofing,
architect William T. Ruhl,
AIA, chooses cedar shingles,
asphalt, and lead-coated
copper. “All metallic com-
ponents are stainless steel
to resist moisture,” says the
principal of Ruhl Walker
Architects in Boston.
continued on page 88
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doctor spec

Benjamin Obdyke's Home Slicker
tucks a space behind siding. The
space provides a drainage channel
that allows sidewalls to dry faster.

Sometimes a coastal
house needs fewer
finishes, Ruhl says,
referring to wood
products that weath-
er to an attractive
patina. “In terms of
maintenance, it is
much simpler and
cheaper.”

Architect Jerry
Caldari, of Bromley
Caldari in New York City,
likes cypress siding,
although availability limits
the firm’s use of the prod-

ct. “We have also used
gypsum reinforced concrete
panels and are currently
considering resin-based
panels,” he says. Caldari
favors ipé and other respon-
sibly harvested products
for decking and seeks out
fasteners that don’t streak
the exterior with rust.

These days Silk employs
resin-based panels such as
Prodema—a high-density
exterior cladding panel com-
posed of a resin-bonded cel-
lulose fiber core faced with
natural wood that has been
coated with acrylic resin—

and Parklex high-
density panel
made from
Kraft paper
or wood
fibers and
treated with
resin. Both
products
withstand
rain, wind,
and snow.

Carrier's WeatherShield air con-
ditioners and heat pumps have
thicker coil fins for added dura-
bility and increased fin spacing
to rinse clean of salt and sand.

One product
Knight has been
experimenting with
is Home Slicker, a
nylon matrix made by
Horsham, Pa.—based
Benjamin Obdyke.
Applied over sheathing
and behind the siding,
it provides a continu-
ous space that allows

moisture to escape before
it damages the sidewall.
When using cedar shakes,
Knight often covers the roof
in self-adhered membrane
roofing underlayment from
Cambridge, Mass.—based
Grace Construction Products.
“It’s not a huge cost, but it
increases the ability of the
roof to shed water.”

Horizontal rain for a sus-
tained period is one of the
biggest causes of moisture
penetration and windows are
the weakest points, Mullican
says. He double-tapes his
windows (and everything that
penetrates the building enve-
lope) with Tyvek bitumen
tape from Wilmington,
Del.—based Dupont. He also
seals windows and doors with
a high-performance sealant
such as Sika | by Sika Corp.
in Lyndhurst, N.J. “There is
no such thing as a 30-year
caulk, but Sika is very good
for bonding between win-
dows and siding,” he says.

Smart window selection
is just as important. Caldari
says that while vinyl win-
dows are not normally his
firm’s preferred spec, their
weather-resistant benefits
are welcomed along the
briny coast. Knight favors
aluminum-clad windows
coated with durable Kynar
500 paint. Silk likes the paint

www.residentialarchitect.com

job on Wausau, Wis.—based
Kolbe & Kolbe’s products.
He has also tried bronze
cladding and steel win-
dows—expensive products
that work well and last a
long time. Two of his pre-
ferred suppliers are Alberti-
ni, an Italian outfit that
offers windows with thick
frames, and Union,
N.J.—based Megawood Prod-
ucts, which sells clad prod-
ucts with narrow sight lines.

Other manufacturers are
developing products designed
for harsh environments. Indi-
anapolis-based Carrier, for
example, offers Weather
Shield air conditioners and
heat pumps that resist salt
spray and corrosion, while
OceanSide Coastal Lighting
in Barberton, Ohio, makes a
line of corrosion-proof exteri-
or fixtures.

a shore thing
While products are essential
ammunition against weather
problems along the coast,
architects have also found
success testing new design
strategies. Silk uses large
overhangs to protect the
house and helps the house
dry out faster with rain
screens—wall assemblies
that create a 1-inch space
behind the siding. He also
hires a waterproofing con-
sultant to check the engi-
neering and the assemblies
of the house. “At about
$2,000 to $5,000 that is
money well spent,” he says,
adding that the alternative is
worse. “Having a leak in a
house once it is done is a
disaster,” he says. “It is hard
to find and costs a lot to fix.”
Architect Robert Orr

residential architect / july 2004

Natural unfinished copper-clad win-
dows from Kolbe & Kolbe develop a
patina over time but will stand up to
harsh wind, rain, and salt spray.

says it’s equally important
to learn about the history of
a site and the ecology of the
area. For example, at the
traditional neighborhood
community Seaside, Fla.,
where Orr has designed
many homes, local codes
dictate that only indigenous
foliage can be used; grass is
allowed only in public
spaces. “The place has
never had any major dam-
age, and the vegetation is a
major reason,” explains the
principal of Robert Orr &
Associates in New Haven,
Conn. “Hurricanes are so
recurrent that the vegetation
has evolved to be resistant.
The homes are protected by
the dunes, and the vegeta-
tion acts as the glue that
holds things together.”
While these are common
concerns for any project, a
coastal home demands extra
vigilance when it comes to
research, design, and product
selection. “You really need to
pay attention to these things,”
architect Robert Knight says.
“Your clients are paying you
good money to make sure
you are aware of them, and
bad things can happen if
you aren’t.” ra




Inspired by the brushwork of pointillist masters like
van Gogh and Seurat, the artisans of Ludowici have

devised a system in which color is randomly applied so

that no two tiles are identical.

Introducing the Impressionist Series by Ludowici.
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S If 1t's a Screened/Porch,
iisspecttiedSareen Tighite

"I used to cringe when | heard, "screened porch.” Keeping bugs out

was their only redeeming feature. But Screen Tight™ took screen  Porch Screening
porches to a new level, making them a positive design element — g

a clear view from the inside, and a pleasing appearance outside."

For a FREE SAMPLE of Screen Tight™ call 1-800-768-7325.
US. patent 24899797 Or visit www.screentight.com 2004 ScrsenTight
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One Wood.
So Many Possibilities.

Whatever your style, from Contemporary,
Rustic/Southwest, to Antique Reproduction. ..

Whatever your finish,
from Clear to Cordovan,
Glazes to Antique Finish...

German Beech is durable,
readily available and comes
from sustainable forests.

It sands to a high polish,
finishes beautifully and takes
a wide range of finishes.

To find out about German Beech or receive a free
sample for your next design—contact us today!

. i
a2 polimeier
North American Sales Office, Portland, OR
Toll Free 866-432-0699
Outside U.S. 503-452-5800 Fax 503-452-5801
usa@pollmeier.com « www.pollmeier.com

Circle no. 24

www.pwlonline.com

Tired of searching for engineered wood products that
can meet your most rigid specifications? Look no further.
We offer a wide range of LVL products, from fascia and
trim to exterior siding and concrete forms. Visit us
online, and see how easily everything clicks.

Pacific Wood Laminates, Inc.
P.O. Box 820

Brookings, OR 97415

Phone: 541-469-4177

Circle no. 215

Hanley Wood Salutes the Winners of the

Jesse H. Neal

Awa_rds Hanley-Wood's leading

magazines are based
on our commitment
to publish quality
content that serves
the unique information
needs of construction
industry professionals.
We congratulate our
award-winning editors
and all the winners of
the prestigious Jesse
H. Neal Awards.

BUILDER

REMODELING

CustoM HOME
residential architect
TooLs OF THE TRADE
AQUATICS INTERNATIONAL

BuUILDER Online

hanleyAwood
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Window Wells ...

* Add daylight and ventilation
to lower-level living areas

* Meet IRC 2000 code
requirements for
emergency egress

* Are more cost-effective
than site-built window wells

* Feature an attractive
terraced step design that
can be used as a planter

* Are constructed of an
advanced composite material

Bilco Doors ...

* Provide an extra large
opening for easy
basement access

* Meet IRC 2000 code
requirements for
emergency egress

* Feature quality construction
and weathertight design

* Are equipped with lift
assistance for easy operation

* Can be delivered and
installed complete with
concrete steps

For more information,
Call 800-854-9724
or log on to www.bilco.com
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Introducing DensArmor Plus™
Paperless Interior Wallboard.

When exposed to excessive moisture, paper provides an easy food source for mold to grow. So the best
way available to eliminate the food source for mold is G-P Gypsum’s next generation paperless wallboard,
DensArmor Plus. Unlike that suddenly outdated paper-faced wallboard, DensArmor Plus has glass mats on
both the face and back of a moisture-resistant core to resist mold growth. And thanks to cutting-edge
technology, it now has a new interior glass mat facing that finishes with the ease and simplicity of regular
wallboard. To find out more, go to www.gpgypsum.com. The end is near for paper-faced wallboard.
Sixteen years ago, G-P reinvented exterior sheathing with the introduction of DensGlass Gold® With new
enhancements, we’ve now reinvented interior wallboard. Join the “paperless revolution”.

’ g 7N DENSARMOR |
GPGypsum @ Interior Guard pLUS

a Georgia-Pacific company

© 2004 Georgia-Pacific Corporation. All rights reserved.
DENSGUARD is a registered trademark and DENSARMOR and DENSARMOR PLUS
are trademarks of Georgia-Pacific Corporation.

Www.gpgypsum.com Cirels fio. 299 1.800.225.6119



architects’ choice

product picks from the pros.

period pieces
Good period lighting is
hard to find, Evens says,
but Lantern Masters
makes it a lot easier. The
company offers a full line
of custom interior and
exterior lighting designs,
including the Santo
Lantern (shown), and will
also do restorations and
replications of existing
products. Most of the

designs are done in-house,

says the company’s senior
designer and trained
architect Gerald Olesker,
and pieces are typically
made from hard-wearing
materials such as brass,
bronze, and copper. The
fixtures are “‘unique in
detail and finely crafted
and finished,” Evens says.
Lantern Masters,
818.706.1990;
www.lanternmasters.com.

residential architect / july 2004

kaa design
group

erik evens
los angeles
www.kaadesigngroup.com

barn stormers

When KAA designs in a traditional vocabulary, it uses reclaimed barnwood

timbers for their authentic look. The firm’s preferred supplier is Conklin’s,
which offers flooring, siding, and beams taken from reclaimed structures

and available in original condition, re-sawn, or custom milled.
“The rich, warm, weathered texture of these antique timbers

allows us to apply an authentic patina of age to a new
home.” Evens says. And “since no new trees are
harvested, using them is environmentally
conscious.” Conklin’s, 570.465.3832;

www.conklinsbarnwood.com.

firestarter

Evens favors classic Rumford fireplaces
because the firebox is tall and shallow,
allowing it to reflect heat and carry
smoke away with little loss of heated
room air. Superior Clay Corporation
manufactures all the components that
are needed to build a Rumford and
offers design services to architects and
builders. “Using authentic Rumford
proportions and throat components
from Superior Clay takes the guesswork
out of designing a properly drawing
fireplace,” Evens says. Superior Clay
Corp., 800.848.6166; www.rumford.com.

Mark Boisclair

—nigel f. maynard

www.residentialarchitect.com
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A PONTE VECCHIO OCHRE? NO PROBLEM.

No matter what your inspiration, skilled LaHabra technicians can quickly provide you with accurate
color matching that other companies just can’t achieve. That medns you'll get the color you specify, not
just a close, preset approximation. So choose LaHabra Stucco to create your picture-perfect design.

1.877.LHSTUCCO | www.lahabrastucco.com
Circle no: 368




new material

piping-hot products for your next project.

3 ; triple cool

N 1 Bottom-mount refrigerators—
! those with the freezer on the
bottom—are some of the
hottest appliances going. This
variation on a theme by New-
ton, lowa—based Jenn-Air also
has armoire-style upper doors
for easy access, and it’s coun-
tertop depth to fit into tight
{ !, kitchens. The configuration
‘ provides efficient storage and
reduces the space needed
for door clearance, the
manufacturer says.
Other features include
electronic controls, a
filtered water dispenser,
and a variety of fresh
food compartments. It
comes in stainless steel
or with white or black
floating glass panels. Jenn-
Air, 800.536.6247; www.jennair.com.

o

electric curves

It’s hip to be square, but sometimes it’s cooler to have curves—at least that’s
what the maker of Aspire says. The line of more than 45 new wiring devices has
a signature curve motif and boasts two-tone color combinations, including white

satin, desert sand, and silver granite. The switches also have a concave surface
that provides “a tactile complement to its smooth and quiet actuation,” says the

company. Cooper Wiring Devices, 800.775.4802; www.cooperwiringdevices.com.

residential architect / july 2004

water relief

The sweeping lines of this copper tub evoke the
forms of a traditional Han Dynasty cup, and
that was precisely the intention of Chinese
designer Robert Kuo. Manufactured by Portland,
Ore.—based Ann Sacks, the 73-inch-by-43-inch
handmade tub is made using the ancient
repouss€ technique, which employs hammers
and other shaping tools to raise decorative relief
from sheet metal. Ann Sacks, 800.278.8453;

www.annsacks.com.

—nigel f. maynard
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Color.
Imagined.

Benjamin Moore
Paints

Circle no. 45

1-888-BEN-MOOR or visit www.benjaminmoore.com

©2004 Benjamin Moore & Co, Benjamin Maore is a registered trademark and the triangle “M” symbol is a trademark, licensed to Benjamin Moore & Co.



TALENT POOL

) . - ¥ rv ~ire = =k St X ) ) "
\./\./'j cl f’«’ﬁ {;f‘,&g a E 0 f:; of the industry’s top-quality
pool and spa products, setting the standards for excellence to

meet your bhighest expectations for performance and beauty.

-l ]
\pl J# - -’ Tl el ’ . .
j]j ale Clraittsim :‘”/ using our artistry to
turn common materials into luxurious retreats designed just for

Jyour needs. . .[1”[/‘1'()1/)' dreams.

. | )
\]\/9 Elf":‘ i ":)I'CJ'J Elﬂﬂf who have risen

to the top of the industry because of our professionalism.

And, our commitment to quality and service guarantees your

pool or spa will stay beautifully inviting and silently efficient.

For years to come.

f 0 g ':‘,"E_i’ 121 the members of the National Spa and Pool Look for this symbol
Institute offer unique designs, innovation, satisfaction and support. : of excellence in
Make sure your communities and your home buyers get the best. choosing your pool
Work with the best. Work with members of the National Spa and ® orspa products and

Pool Institute. N AT I O N A L professionals!
SPA & POOL
INSTITUTE

For Free Information

call 800-323-3996.

2111 Eisenbower Avenue « Alexandria, Virginia 22314 - www.nspi.org Circle no. 227



Your ideas become reality

OUR DECORATIVE
CEILINGS REDEFINE
“"GOING OVER
THE TQPR."

The look of custom ceilin

affordable price. It's what every

homeowner is looking for... and

you can finally offer.

With Armstrong Decora

upscale design opportunities
boundless! Use them to create an
interior that is distinctively y

the warm, rich loo eel of our
WoodHaven Planks, to the old-w

charm of ourTin Look Pain

Take your design and business
opportunities to new heights. Call us
today for the name of an Armstro

Decorative Ceilings retailer nez

| 877 ARMSTRONG

wWww.armstr

Circle no. 50
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off the shelf

outer glow

elegant exterior fixtures are in the spotlight.

tall tradition

The Round Lantern
collection showcases a
casually simple design

that complements tradi-
tional or contemporary
homes. The 26-inch-tall
post fixture is made of
solid brass and comes
finished in brushed
nickel with satin-etched
glass or textured
bronze with sunset
glass. Matching wall
lanterns complete the
set. Kichler Lighting,
216.573.1000;

www.kichler.com.

residential architect / july 2004

T8 e

waterproof minis

Designed to unobtrusively illuminate small ponds,
reflecting pools, fountains, and other water features,
the Mini Underwater Lighting Line presents three
small-scale low-voltage fixtures. The submersible
units range from an ultra-compact 1'/2-inch-by-1-inch
version up to a 3-inch-by-6-inch style. They are made
from either heat-resistant thermoplastic composite
resin or stainless steel and fitted with halogen lamps.

Rockscapes, 800.677.6811; www.rockscapes.net.

geometry lesson

Squares, triangles, rectangles, cubes, and hemispheres mix and
merge to form the G2 line of wall-mounted lighting. Weather-
resistant powder-coated finishes in black, white, aluminum,
dark gray, bronze, rust, and sandstone protect the minimalist
designs. Nine different optical packages offer such light patterns
as wall wash, flood, wide flood, spot, forward throw, and
symmetric square. Hydrel, 800.750.9773; www.hydrel.com.

continued on page 100
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off the shelf

futuristic form

grow light

Jaylighter extends from
a 6-inch base to a fully
adjustable height of
12'/> inches. The narrow
tube supports a 3%/4-
inch-long swivel fixture
that’s a mere 1'/+ inches
wide, convenient for

The Helos group features an industrial look in metallic or painted
finishes as well as custom colors by special order. Choose incandescent,
HID, or energy-efficient compact fluorescent lamping. Coordinating
wall, ceiling, pendant, and post mount configurations are available.
Luraline, 800.940.6588; www.luraline.com.

confined spaces. Copper
and brass construction
comes with a natural or
aged patina in addition

to 12 other finishes.

www.nightscaping.com.

Nightscaping,
800.544.4840;

follow me
Hand-welded path lighting from J.T. Cooper

Studio adds artsy ambiance to patios, walkways,
or gardens. In addition to his own sculptural
creations, Cooper will collaborate with design
professionals on custom ideas. Each fixture is

crafted entirely from copper and bronze by

individual metalsmiths working in the studio. Interior and other exterior

light fixtures, doors, and hardware are also offered. J.T. Cooper Studio,

tough spot

The durable SL-43 in-ground and above-ground

luminaries can withstand weather, climate, and
pedestrian traffic, says the manufacturer. Encased
in impact- and corrosion-resistant composite
material, the light fixture washes walls or
highlights architectural details without drawing
attention to itself. Flat, ADA walkover, and radial
spread lenses are all drive-over capable. Added
options include a convex rock guard, an anti-glare
directional shield, and cast metal lens frames.

Allscape, 714.668.3660; www.alllighting.com.

—shelley d. hutchins

828.894.8762; www.jtcooperstudio.com.

100 www.residentialarchitect.com
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TAKE A CLOSER LOOK.

Water holdout measures how well a

housewrap keeps out rain, snow and sleet. EXCEPTIONAL

WATER
HOLDOUT

Independent tests prove Typar HouseWrap

far exceeds the minimum standards for

centimeters
5
T

water holdout. Keeping water out may help
prevent mold, mildew and water damage

in the wall cavity.

Because it’s the ideal secondary weather

barrier, you can trust Typar to protect your
sheathing and frame during construction. And
Typar will continue to resist moisture penetration
for the life of the home.

So if you're looking for a housewrap you can count i
on, stop your search at Typar HouseWrap. Trust it for your
next project.

For more information, call 1.800.284.2780

or visit www.typarhousewrap.com. Circle no. 388

NEW TYPAR HOUSEWRAP.

TO WATER IT ACTS LIKE
A STOP SIGN.



special advertising section

architect’s showcase

We'll change the way
you think about

insulation

Rising energy costs. Noise pollution.

Allergies, asthma, and mold.

Architects and Design Professionals
today face problems that weren’t even
issues when conventional insulation
products were developed. It's reassuring
to know that Icynene® is a superior
insulation system that protects build-
ings like no other insulation can.

When sprayed into walls, ceilings,
floors and basements, Icynene® softly
expands to form a protective barrier.
Harmful outside air —including pollu-
tants and noise — stays out. Healthy
inside air stays in, ensuring a Healthier,
Quieter, More Energy Efficient® structure.

Framing curves has never been so easy. Simply
bend Flex-C Plate by hand to frame everything
from barrel vaults and curved walls to columns
and wavy ceilings. Flex-C Plate works great
with both wood and metal stud applications.

[ Gallusal4oSTi6 o0 or it us stwwwilionceom |

Appeal

The Icynene Insulation System’®

Healthier, Quieter, More Energy Efficient®

For more information visit Icynene.com
or call 1-800-758-7325

Circle no. 404

Circle no. 401

COLUMNS, BALUSTRADES &

CL ELTON
Makes It

Fiberglass Columns
Poly/Marble Columns

& Balustrades
« Synthetic Stone
Balustrades & Columns
* Wood Columns
+ Cast Stone
Balustrades & Details
¢« Polyurethane B
Balustrades, r
Mouldings & Details |0W'C0_St . Find out about our new
+ GFRC Columns protection against Siide-fn-Faid-Up
§ Cikiices washing machine
* GRG Columns |eaks and ﬂoodsl www .floodsaver.com
& Details . 3 : Product of:
Designer inspired
o Call Now For Your ¢ how ca ol Al
8 Custom Quotation :OIderhmnngs l ' 5
.  800-963-3060 apartments PO Box1782
o ) condon-"n'um Stanwood, WA 58292
c For comprehensive (360) 629-9269
o product information visit: rax: (360) 629-2838
g www.MeltonClassics.com Circle no. 403 onoens: (866) 341-7674
(&)
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reside

special advertising section

architect’s showcase

Slate and Copper Sales Co. oﬂets the
most complete line of high end roofing
materials. Our World Gutter System
pictured below is the world's strongest
stock half round copper gutter system.
Offering stock gutter hangers strong
enough to do pull-
ups off of.

Phone:
(814) 455-7430

Fax:
(267) 200-0800

Automation

Simplified...

A proven track record of reliable,
affordable, and award-winning
products since 7985.

ﬁ APPLYING TECHNOLOGY FOR COMFORT,
» CONVENIENCE, AND SAFETY SINCE /985™
For more information on HAI's integrated

security and home automation products,
please visit www.homeauto.com

or call 1.800.229.7256. @ ‘

Architectural specifications in
CSI format now available.

!n‘cle no. !!l

ntial architect / july 2004
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BHUWN IVI[llI]INﬁ BBMES UFAEE'

OUATIVE RIGID VINYL

*Unlimited
Flexibility

(VERSUS WOOD)

e Easier Installation © Over 50 "Drywall Art” pmducts
(NO COPING) that add style and elegance
to any interior ﬂmshlng job!
o Elimi tri
CiminateCallBacke o ai5i355%
Circle no. 408 tn!M-T=¥

DRYWALL PRODUCTS

www.residentialarchitect.com
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Authentic 18th CENTURY
WOODEN BLINDS

New England Raised
Panel Shutters

Operable Louver Shutters
| CUSTOM

Looking to spec
cabinets?

.
=
v r—
v o
T
1
i —

Al
il

2688 E. Ponce De Leon Ave
Decatur, Georgia 30030

We have more
than 7,500 to
choose from.

www.shutterblinds.com
1-800-269-5697 g

Circle no. 409

Eorfinformatiionson

Woo PlINga MmMmm

Now you can find all the product

e

information you need instantly.

Areiiiest’s showsags, | T
@ [I @@%@ ®@ [] “ You’ll find everything from
Saan Malai

and dimensions to installation

@ﬁ 2 @2 Q?@@“@@ 57 instructions and supplier locators.

ebuild. The professional’s guide to building products™

hanley&wood

ebuild
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stairs, molding & millwork
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HARD TO FIND
MOULDINGS h

Don't
give up - -
until B il
you've
checked
our NEW
256-pg.
Moulding
Catalog!

256 pp, paperback
$40 + $10 s&h
Thousands of profiles to choose from.
* Any size * Any shape ® Any specie
Easy to order by fax or phone.
Fax us a profile for a FREE
price quote.

241 Ferris Avenue,

White Plains, NY 10603

Phone: (914) 9464111
[ MCONDONEtri

COMPANY Inc.

Circle no. 410

FLEXIBLE MOULDINGS
BY OUTWATER

Outwater's ORAC DECOR® Flexible Polymer

CHADSWORTH’S 1.800.COLUMNS

www.columns.com

installed using typical woodworking equipment and do
not require priming before I]l]i\}liy};;.

FREE MASTER CATALOG! Free Catalog.

800.486.2118

LOWEST PRICES... WIDEST SELECTION... ALL FROM STOCK!

ARCHITECTURAL PRODUCTS BY QOUTWATER = ~ : : s e frms
( 7 North Front Street * Historic Wilmington, North Carolina 28401

1-888-772-1400 (Catalog Request

0-835-4403 Atlanta * London

Circle no. 412
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special advertising section

stairs, molding & millwork

“ Grand Stairs
for
Grand Homes®

Styles  + Old World
* Classic
* Baroque
* Modern
* Art Deco

Material * Wrought Iron
* Bronze
* Stainless Steel
* Glass

Leonard Metal Art Works
c/o Bavarian Iron Works Co.
Gerhard Wurster
Tel: 1-800-522-4766 Fax: 1-888-699-9666
www.grand-stairs.com
Circle no. 414

New I-Iouser Dess,
— OLD HOUSE CHARM

Your customers will love the

warmth and charm of an
M-Boss Inc. tin ceiling. We
have over 100 patterns in 11
specialty finishes, ranging
from copper and brass to
burnt mahogany and leather.

Available for lay-in or nail-up
applications.  Contact us

today.

of curved an splral staircases
From design to delivery, you ean
count on the most predictable, . &
most advanced service and support

in the industry. For a free CD with hundreds of
great design solutions, visit www.arcwa

Circle no. 416
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stairs, molding & millwork

Are you making
the most of your

Receiving editorial coverage is like money
in the bank...when you cost-effectively
capitalize on your exposure. RMS can show
you how to expand the positive impact of
your press in Residential Architect through
mass distribution of Reprints, Eprints, and
NXTprints.

The uses for Reprints, Eprints, and
NXTprints are endless:

Trade Show Collateral - Seminars
eNewsletters - Weh Content
Media Kits - Direct Mail - PR Tools
Recruiting - Sales Force Handouts

REPRINT

MANAGEMENT
SERVICES

For more information call:

800.290.5460 - £x. 100

or email: info@reprintbuyer.com

www.reprintbuyer.com

residential architect / july 2004

%ur Clients deserve the
Staircase of their dreams.

W’ll make their

dreams a reality.

It's simple.

Specify a StairWorld®
custom staircase in
your architectural plans.

Curved, Spirfl, .
Hourglass, Elliptical

Stair Parts & Railings
Professional Services

* Design Consulting

* On-site Measurement

* Railing Installation
Supervision

Looking to spec windows?
We have more than
67,500 to choose from.

waw.
| ebuild.
com

Now you can find all the product
information you need instantly.

Search. Find. Compare.

You’ll find everything from
product descriptions, diagrams,
and dimensions to installation
instructions and supplier locators.

anley

‘build

ebuild. The professional’s guide to building products™

www.residentialarchitect.com
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closet systems/computer shop

Craftsmen Of Fine Cabinetry Since 1953 .

d”?

3 T o il

or in fohﬂatn on ili[dr Diéct ales Contact: Connie e.rn(jer . j91 8-62 - 6222 ¢ j\a yrambo.com

Circle no. 419

Introducing VectorWorks 11 | : EX pe r | ence

-Automatic framing the Artisan TOUCh

-New artistic rendering effects
«Free technical support

Trackicosts & Materials Sophisticated Design, Exceptional

Craftsmanship, Natural Warmth

If you haven't tried VectorWorks lately,
now is the time. 1.877.202.7103
www.nemetschek.net/residential [

Mitchell Residence 2D Plan & Section Model

| it et

: Vectsrworks.

: S o = |
5

Inspiring Style Through Wood

* o0

Distinctive Hard d Lighting, Mirrars,
Door and Shoji . Handcrafted in USA

The | ead
Carpenter
Handbook

for Builders

Find this and hundreds more construction books at

www.jlconline.com
(800) 859 . 3669

PO Box 5000 « Forrester Circle, WV » 25438

Cherry Tree Design

Call for full-line catalog:
www.cherrytree

HB3MH

Circle no. 420
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Which prod UCtS are most appropriate for my desins?

How are other architects designing affordable housing? a o
How can | protect myself from liability claims?

What does it take to Win the rada?

So many questions. Only one answer.

. " . . -residentialarchitect.com
residential architect Online—every day. ik,
¥ ay Click. Learn. Create.

Our ebuild link lets you find and compare building products to
spec in your projects. A

files & jects spotlights your peers’ str les and tri hs. . .
profiles & proj spotlights your p ugg iumphs e & it eartial

]
% Business-management issues come to life on our practice pages. a r C h I t e C
Visit the awards/contests section to keep tabs on industry
N E

contests, including the residential architect design awards. O N LI
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Andersen Windows

~ phone no.
800-336-2661 ref# 5523

- web site/e-mail

www.andersenwindows.com/designers

T
American Institute of Building Design 800-366-2423

www.aibd.org

Armstrong World Industries 877-ARMSTRONG

www.armstrong.com

AZEK Trimboards 877-ASK-AZEK www.azek.com

Benjamin Moore and Company 888-BEN-MOOR www.benjaminmoore.com
Bilco 800-854-9724 www.bilco.com

Samuel Cabot 18 225 800-US-STAIN ext.347 www.cabotarchitect.com
CertainTeed Corporation Roofing C3 269 800-233-8990 www.certainteed.com
CertainTeed Corporation Roofing 57 323 800-233-8990 www.certainteed.com

Crane Performance Siding 14-15 208 800-366-8472 www.cranesiding.com
Crossville Ceramics 35 38 931-484-2110 www.crossvilleinc.com
CrownPoint Cabinetry 83 — 800-999-4994 WWW.CTOWn-point.com
Custom Bilt Metals 85 88 800-826-7813 www.custombiltmetals.com
Feeney Wire Rope and Rigging 16 330 800-888-2418 www.cablerail.com

Fisher & Paykel Appliance Inc. 12 333 800-863-5394 www.fisherpaykel.com
Follansbee 71 379 800-624-6906 www.follansbeeroofing.com
Georgia Pacific 92 233 800-225-6119 WWW.gp.com

Hanson Brick 53 355 877-HANSON-8 www.hansonbrick.com
Hurd Windows C4 263 800-2BE-HURD www.hurd.com

Inclinator Company of America 68 276 800-343-9007 www.inclinator.com
JELD-WEN Exterior Doors 27 287 800-877-9482 www.jeld-wen.com
JELD-WEN Exterior Doors 29 31 800-877-9482 www.jeld-wen.com
JELD-WEN Windows & Doors 25 98 800-877-9482 www.jeld-wen.com
JELD-WEN Windows & Doors 30-31 10-12,14,18,93-95 — www.jeld-wen.com

Knauf Insulation 11 82 800-825-4434 ext.8300 www.KnaufUSA.com
KraftMaid Cabinetry 68 353 800-361-1980 www.kraftmaid.com
LaHabra Stucco 94 368 877-LHSTUCCO www.lahabrastucco.com
Ludowici Roof Tile 89 395 800-917-8998 www.ludowici.com

Marvin Windows & Doors 20-21 99 800-236-9690 www.marvinwindows.com
Masonite International Corp. 58-59 64 — WWW.masonite.com

Nailite 86 346 888-300-0070 www.nailite.com

National Spa & Pool Institute 97 227 800-323-3996 WWW.Nspi.org

Owens Corning, Manufactured Stone Veneer 36 375 800-225-7463 www.culturedstone.com
Pacific Wood Laminates 90 215 541-469-4177 www.pwlonline.com

Pella Corporation C2-1 19 866-829-9051 www.pella.com

Ply-Trim 70 385 800-PLY-TRIM www.plytrim.com

Pollmeier 90 24 866-432-0699 www.pollmeier.com
Reinvention 2004 8-9 — 888-584-5665 reinvention2004 @hanleywood.com
residential architect Design Awards 49 — 202-736-3407 shutchins @hanleywood.com
residential architect Online 109 — — www.residentialarchitect.com
Reward Wall Systems 10 341 800-468-6344 ext.1708 www.rewardwalls.com
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Sherwin-Williams 45 20 800-552-7579 www.sherwin-williams.com
Simpson Strong-Tie Company, Inc. 4 26 800-999-5099 www.simpsonstrongwall.com
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TUFF-N-DRI named
#1 1n 1nnovation.

ONFIDENCE.

In the residential architect 2003 Innovative Brand Study, architects
not only selected TUFF-N-DRI® Basement Waterproofing System as

the most innovative brand in its category — they chose it by more than

2 to 1 over the next closest competitor.

Specify INNOVATIVE MOISTURE PROTECTION
for your basements with the winning
performance of TUFF-N-DRI.

Circle no. 213

To learn more about TUFF-N-DRI, call 800-DRY-BSMT. Or visit TUFF-N-DRl.com.

IN

OUT. CONFIDENCE

MOISTURE




end quote

modern mission

house of the future, copenhagen, denmark, 1929

arne jacobsen

“none of us has
invented the house,
that was done many

’y

thousands of years ago.

anish Modernist Arne Jacobsen may not have

invented the house, but he certainly had ideas

for improving it. He gave them form in his
plans for the House of the Future, designed in 1929 with
Flemming Lassen. The project, which was temporarily

constructed for a Copenhagen exhibition but never per-

manently built, featured some elements that seem sensa- ‘ \\
tional even now. A helicopter landing pad covered the
roof, an underground port held space for watercraft, and l
a vacuuming doormat whisked dirt from visitors’ shoes. = §i% -
The cylindrical house filled a more serious need as o : ik e  Aamers g o~

- oo g 5 Kunstakademiets Bibliotek, photo by Nicolai Perjesi/courtesy Danish Design Centre
well, providing a blueprint for the 27-year-old Jacob-

sen’s later exercises in comprehensive design. He and Lassen created its furnishings, fabrics, and daring color scheme, foreshadow-
ing his down-to-the-doorknobs approach to famous commissions such as the SAS Royal Hotel in Copenhagen (1956-61).

Confined to paper and models since 1929, the House of the Future may again exist in three dimensions. A Denmark-based group
of Jacobsen devotees hopes to build the house on a site north of Copenhagen and use it as a cultural forum. The proposed building

makes up part of a larger project called House of Arne Jacobsen and is slated for completion in 2006.—meghan drueding
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ONCE IN A GENERATION THERE COMES ALONG I I I | l

A CANDIDATE POSSESSING SUCH IMMENSE / c’Fﬂﬁ?j‘ -
Celebrating a Century
A BORN LEADER." of Building America

STRENGTH AND STYLE THAT WE SAY, "HERE IS

ANNOUNCING JUST SUCH A LEADER - PRESIDENTIAL SHAKE TL"
BOASTING THREE LAYERS OF THE INDUSTRY’S FINEST QUALITY
COMPONENTS, THIS BEAUTIFUL TRI-LAMINATE SHINGLE PROMISES
THE ULTIMATE IN PERFORMANCE, DRAMATIC WOOD-LIKE STYLING
AND UNPARALLELED DEPTH AND DIMENSION. THROW IN ITS CLASS
A FIRE RATING AND A LIFETIME LIMITED TRANSFERABLE
WARRANTY®, AND YOU HAVE A PRESIDENT DESTINED TO SERVE A
LONG AND ILLUSTRIOUS TERM. '

FOR MORE ON PRESIDENTIAL SHAKE TL OR CERTAINTEED'S OTHER
FINE ROOFING PRODUCTS, CALL 1-800-233-8990 oOR VISIT
WWW.CERTAINTEED.COM.

Quality made certain. Satisfaction guaranteed.

*See actual warranty for details and limitations. © 2004 CertainTeed Corporation  U.S. Pat. pending



YO W

Let’s 'Buz'/(/ 7(»(}(!/107'.‘

w1

@

<= AND PHYSICS AND GEOMETRY. JUST THINK OF ALL THE =

- BORING RULES YOU CAN BREAK.

('-'».rIranr(/inar:, /)/(m.\' call /(-I‘ an e.rlraor({inary window maker. Hurd /;e/ps make your dream Pro,'ect a rea[il/.
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