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PROFESSIONAL SERVICES 

FOR THE DESIGN 

PROFESSIONAL. 
Mark R .Johnson, FAIA,AIBD 

Leadership in residential design is often 

about anticipating the next wave of 

innovation, whether is be in sustainable 

design, product selection or homeowner 

preferences. Whirlpool offers a number 

of tools and services designed specifically 

to help you do just that. They can all be 

found at the "Architects & Designers" 

section of our trade-focused website: 

insideadvantage. com. 

Specs in seconds with SpecWizard 

You'll not only find information on 

our latest product innovations, you'll 

also find a powerful specification 

application developed just for you . It's 

called Spec Wizard - an interactive 

EVENTS OF INTEREST 

]CL Li11e - MasterWork of 
Design Competition 
Finalists compete at R emodeling Show 2004 
October 7-'J, 2! H 14 

McCormick !'lace, Lakeside Center 
Chicago, Illin oi-; 
www.JLC: UV E.com 

Reinvention 2004 
The New American Home 
December 6-8, 2004 
Century Plaza H otel 
Los Angeles, Cali fo rni a 
881'-584-5665 or 
reinvrn ti on2! H l4@hanleywood.com 

Luxury Kitchen & Bath Collection 
December 9- J(), 2004 
Century Plaza H otel 
Los Angeles, California 
972-536-6391 or 

specification tool which lets 

you select Whirlpool and 

KitchenAid brand appliances, 

configure them by selecting 

the options you want, then 

export, preview or print your 

spec on the spot. It's easy to 

use and allows you to export 

the spec file to your choice 

of word processing, text or 

html file formats. 

Courtesy Discount for 

Design Professionals 

Also at insideadvantage.com, 

you can learn about our 

courtesy discount pricing for AIA 

and AIBD members. If you qualify, 

you can select Whirlpool~ KitchenAid~ 

and Gladiator"' Garage Works products 

for your own home. We'd like you 

to experience firsthand how your clients 

will enjoy the innovative products 

and services you specify from the 

Whirlpool Corporation brands . 

Online Continuing Education 

Whirlpool has just launched the first in a 

series of online AIA and AIBD accredited 

educational courses. They explore relevant 

topics on subjects ranging from appliance 

specifications and sustainable design 

to homeowner lifestyle choices. Each 

course is designed to be easily accessed 

and completed online, counting towards 

either your AIA or AIBD continuing 

education requirements . 

Ask the Designer 

Should you ever have a question 

about how Whirlpool~ KitchenAid~ 

or Gladiator"' Garage Works products 

can help you address a specific 

design challenge, you can email our 

in-house designer, Jayme Neumann, 

via insideadvantage.com, or simply call 

her at 800-446-2574, #2508.Jayme 

can help you resolve questions as they 

relate to specific appliance features, 

product specifications, ENERGY 

STAR® qualification, style and color 

compatibility, and more. 

Of course, you can always contact m e 

as well at mark_r_johnson@whirlpool.com. 

As Whirlpool's liaison to the design 

community, I welcome your input as it 

helps me in developing future initiatives 

to support you and your clients. 

Mark R .Johnson, FAIA,AIBD 
Manager, Architectural and D esign Marketing 

insideadvantage.wm 

www. Luxury K 13Collection .com 
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Whirlpool Corporation. 
In a word, 

van ta~ 

When you specify Whirlpool,® KitchenAid® and Gladiator"' Garage Works products from. 

Whirlpool Corporation, you benefit from a unique program designed to support you. 

The Inside Advantage."' It supports you with powerful brands that clients recognize ; 

innovative products that provide high efficiency and performance; consumer 

insight that means our products are designed to delight your clients; and the following 

targeted services that can help you. 

Receive continuing education units , learn how to personally experience our 

products, and quickly specify with our new on-line SpecWizard.You'll find these 

professional services and more at insideadvantage.com in the Architects & Designers 

section. Or call 800-253-3977 . 

~ 
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Then: 
Design it. 
Engi neer it. 
Fabricate it. 
Finish it. 

Now: 
Specify it. 

You've always had to custom-design connectors for exposed res identi al and commercial wood 
framing, then have them fabricated and finished. Now you can simply specify them. The new 
Architectural Products Group from Simpson Strong-Tie® offers a wide range of prefinished 
connectors that combine load-rated structu ral integrity with decorat ive architectural deta ili ng. 
To see the full line visit our Web site, or call 866.860.90 13 to learn more. 

www.ExposedConnectors .com/Productsl 
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With Weather Shield windows and doors, it's easy to get a handle on great design. You can inspire homeowners with 
options such as styli sh entry door handlesets in three distinctive designs, sliding patio doors with new, elegantly curved 
handlesets or hinged patio doors offering two beautiful lever handleset choices. An array of eight popular hardware 
finishes beautifully complements the knobs and pulls used on fine cabinetry throughout the rest of the home. Plus, 
coordinating multi-point locks and hinges provide the highest level of performance and security. Never settle for anything 
less. Demand better. Compromise nothing. Want more. For complete hardware options, visit www.weathershield.com/RA 
or call 1-800-477-6808. 

i:c> 2004 Weather Shield Mfg., Inc. 



Demand better. Compromise nothing. Want More 



Build Different. 
Build Better. 

It's hard to tell a Reward-built home from the 
outside. That's because it easily accommodates the 
same exterior finishes as traditional building 
methods-from siding and stucco to brick or 
stone. Plus, Reward delivers additional benefits 
like unmatched soundproofing, superior air 
quality and energy savings of 50% to 80%. That's 
why we say, "build different, build better with 
Reward." 

Only Reward 
Delivers the most complete line of ICF building 

materials - and construction building code approvals 

Offers the industry's only "drop-and-go" 
ledge reinforcement system 

Features a truly pre-assembled, 
reversible ICF form 

Find out more when you contact us at: 

1-800-468-6344 ext. 1708 
or visit us at www.rewardwalls.com 

( ; 
' 

Build Different. Build Better.sM 
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BIGGER BETTER FASTER MORE 

New Prestique Grande High Definition"' with 8 1/4" exposure 
- more than 40% bigger than standard exposure shingles. 

Standard exposure laminated shingles with 5 5/8" exposure . 

WITH PRESTIQUE GRANDE, YOU CAN'T HELP BUT MAKE A BIG IMPRESSION ON YOUR CUSTOMERS. 

A bigger size. Better performance. Faster installation. More sales for you. Prestique Grande has got it all. 

Described by the editor of a leading trade magazine as "nothing short of revolutionary," Grande is 40% 

bigger than standard shingles. Its larger size enables contractors to install it more than 20% faster than standard 

shingles. Plus, with the renowned Prestique High Definition look, Grande adds a bold, dramatic depth and texture 

to any roof. Prestique Grande. It's bigger, better, faster and more than you ever imagined. 



from the editor 

a question of value 
you know your houses are worth more. maybe it's time to prove it. 

by s. claire conroy 

W
ashington, D.C., 
despite much 
debate, is still not 

a state. But if it were, it 
would share Maine 's state 
flower: the mosquito. This is 
why I've just returned from 
my second foray to find 
Citronella fuel for the tacky 
tikki torches I have in my 
backyard. Yesterday, I 
bought a gallon of the stuff 
from my neighborhood 
hardware store for $10. 
I was in a hurry, so while 
it did strike me as pretty 
expensive I just paid the 
freight and kept going. 
Today, I was at Target and 
noticed the same product 
on closeout special for $3. 
I bought two bottles, feeling 
smug about getting a deal 
and bitter for having spent 
more in the first place. 

In almost every realm of 
our economy, we've trained 
consumers to look for deals, 
to play the angles, to push for 
discounts. Frequent flyer 
miles from airlines, "reward 
points" from credit card com­
panies, manufacturer rebates 
and dealer "incentives" from 
car makers. Wal-Mart didn 't 
invent rock-bottom bargain­
ing; companies have compet­
ed on price for years. That 
competition is even fiercer 
these days because the Inter­
net has given consumers the 

means to comparison shop 
like never before. And they 
now can buy outside of their 
market with the click of a 
mouse. They are armed and 
dangerous. No wonder "do 
more with less" is the busi­
ness slogan of the day. 

I've gathered from our 
scads of e-mails about 
architectural fees that this 
downward pressure on 
prices is happening to resi­
dential architects, too. With 
so many sources for house 
design, consumers are 
understandably driven to 
find the "value equation" 
in this extremely expensive 
purchase. Many architects 
wrote in to tell me that the 
profession must abandon 
the quibble over fees and 
stress the "value" archi­
tects provide to the client. 
Indeed, the Congress of 
Residential Architects, 
which is convening imme­
diately following our 
Reinvention conference in 
December, has chosen the 
topic of value as the orga­
nizing theme of its meeting. 

This may well prove the 
way to go. But I think resi­
dential architects may have 
to take the argument all the 
way. All the way back to 
price. After making the 
case that the house will 
live better, look better, and 
go easier on the environ­
ment, ultimately you 'll need 
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to establish that this greater 
worth translates into a higher 
sales price down the road. 
And if no one else does this 
work for you, you ' ll have to 
do the research to quantify 
that premium yourselves. 

I suggest you keep track 
of the houses you 've done: 
what they cost to design 
and build, how much they 
sell for when they tum 
over-every statistic you 
can discern. When they sell, 
check the so-called "com­
parables" in the area and 
note the difference. Culti­
vate relationships with 
Realtors who work where 
you build. Teach them 
about your practice so when 
it 's time to list a house you 
designed, they'll tout you in 
their marketing materials. 
After all , they 're looking 

Mark Robert Halper 

for a reason to charge more 
for that house too. 

An increasing number of 
home buyers understand the 
qualitative difference 
between a cookie-cutter 
house and a well-designed 
one. Architects are already 
making a good argument for 
their professional value; the 
next step is to prove that 
value quantitatively. That 
will move architects out of 
the realm of luxury and into 
the smart buy category. Why 
not make the case for choos­
ing you airtight? ra 

Comments? Call: 202.736. 
3312; write: S. Claire 
Conroy, residential architect, 
One Thomas Circle, N.W., 
Suite 600, Washington, D.C. 
20005; or e-mail: 
cconroy@hanleywood.com. 

www.res i de n t i a l a r c hi tec t .co m 11 
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ScapeWEL® 
Window Wells ... 
• Add daylight and ventilatic 

to lower-level living areas 

• Meet IRC 2000 code 
requirements for 
emergency egress 

• Are more cost-effective 
than site-built window we 

• Feature an attractive 
terraced step design that 
can be used as a planter 

• Are constructed of an 
advanced composite matE 

Get More Out Of Your Basements 
With Bi/co Residential Products 

...--..==~~­

Bilco Doors ... 

• Provide an extra large 
opening for easy 
basement access 

• Meet IRC 2000 code 
requirements for 
emergency egress 

• Feature quality construct 
and weathertight design 

• Are equipped with lift 
assistance for easy opera 

• Can be delivered and 
installed complete with 
concrete steps 

For more information, 
Call 800-854-9724 

or log on to www.bilco.cc 



CRANE RESHAPES 
SIDING INDUSTRY WITH 

SOLID CORE SIDING 
Since its invention of the first vinyl siding product in 
1957, Crane Performance Siding® has lead the way in 
product innovation. This commitment to progress 
continued in 1998, when Crane Performance Siding 
unveiled a new category to the siding industry-Solid 
Core Siding®. Now five years later, CraneBoard® Solid 
Core Siding is a proven product and category leader. 
CraneBoard continues to be the standard against 
which all others are measured. 

THE BEAUTY OF THIS SIDING 
IS MORE THAN SKIN DEEP! 
CraneBoard®Triple 6 and Double 7 boards are wider and offer 
the look of real cedar while providing a beautiful shadowed 
profile. Both boards offer CraneSpan® engineering which 
smoothes and straightens walls and reduces seams. 

CraneBoard Solid Core Siding® has built-in insulation, providing 
an impressive R-Value of up to 4.0*! Its Solid Core™ backing 
provides up to 20-x the R-Value of fiber cement and up to 4-x 
the R-Value of ordinary vinyl siding with standard backer board. 

CRANEBOARD IS A COMPLETE 
SIDING SYSTEM 
Solid Core Architectural Essentials TM Accessories are fully-coordinated 
to complete the look of the Crane Board home. With a wide array 
of I 0 different accessories, including decorative window lineals and 
corner systems, Solid Core Architectural Essentials mix and match to 
finish multiple trim areas beautifully.They are available in the 13 stately, 
soft-brushed Solid Core Siding colors. 

STRONG BACKING OF ANOTHER KIND 
CraneBoard Siding offers a warranty that is unlike any in the industry. 
The CraneBoard Solid Core Siding System is warranted to remain 
beautiful and maintenance-free for the life of your home. Look for 
the Performance Purple edge to know you' re getting the original, 
energy-saving CraneBoard Solid Core System TM . 

Nothing else is Solid Core" . Nothing else is CraneBoard®. 

* Solid Core R-Value varies slightly depending on profile. 

Circle no. 208 

-
CRANEBOARD TRIPLE 6 CRAN EBOARD DOUBLE 7 

When correctly installed, SOLID CORE SIDING 
can help meet the performance guidelines 
of an ENERGY STAR qualified new home. 

CRANE[•]!~~~·~· 
S 0 l I D C 0 R E S Y S T E M' 

For more information call 1-800-366-8472 or visit www.cranesiding.com. 
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Factory Finished Siding & Trim 

For complete project support, 
call 1-800-US-STAIN, ext. 347 or v· it 

www.cabotarchitect.com 



letters 
keep those cards, letters, and e-mails coming. 

architectural 
value-the debate 
continues 

our editorial 
("Where 's the Archi­
tect?" April, page 
13) exposed some 

of the problems that we as 
architects face in Ruidoso, 
N.M. , and in the surround­
ing area. Builders and con­
tractors are telling clients 
that they do not need an 
architect. 

Why spend that money 
when the contractor does 
not charge for plans? 

The mountain terrain 
here does require retaining 
wall and pier & beam foot­
ings sanctioned by an engi­
neer, and in most cases 
here, the engineer will con­
vince the client that he can 
design the house as well. 

So, between the engineer 
and the builders, they have 
eliminated the architect 
except where our seal is 
mandatory. 

Several times I have vis­
ited with prospects and 
worked with them to for­
mulate a rough sketch 
design. When the fee is 
mentioned, they say they 
didn ' t expect to pay for 
time spent. 

It seems an architect's 
time is not worth anything; 
we just draw plans, and 
anyone can do that. 

Dale H. Schenck, AJA 
Ruidoso, N.M. 

hile I natu­
rally believe 
wholeheart­

edly in your premise that 
a good architect will 
apply a combination of 
design skill and technical 
expertise to a residential 
project (and, consequent­
ly, value far beyond 
whatever the design fee 
was) , I was surprised at 
the fee analysis you 
gave. In our region of 
California, you would be 
laughed right out of any 
room in which you suggest­
ed a $60,000 fee for a 
2,200-square-foot home. 
Our firm is considered 
"expensive" by local stan­
dards , and we routinely 
design 2,200-square-foot 
houses for fees between 
$10,000 and $20,000. We 
compete with designers 
who "design" "complete" 
blueprints for $3,000 to 
$4,000 for the "same" ser­
vice. It 's irritating. It's frus­
trating. It 's reality. 

I love the idea of design­
ing only four small houses 
per year while making 
about $200,000, but that, 
unfortunately, is not a likely 
scenario. Keep promoting 
and justifying fees in the 10 
to 15 percent range, though. 
You 're our hero. 

Maybe you could write a 
piece titled "The Differences 
Between an Architect and a 
Drafting Service" because 
most people who interview 

residential architect I september · october 2004 

us for their residential pro­
ject have absolutely no idea 
what the differences are. 
They think we 're just 
expensive drafters! 

Les Melburg, senior partner 
Nichols, Melburg & 
Rossetto Architects 

Redding, Calif 

egislation and/or tax 
credits could give archi­
tects the voice they need. 

Why do we go 
through all the trouble of 
having licensed design pro­
fessionals (architects) and 
yet allow for a vast majority 
of the built environment 
(home construction) to be 
done by others? Architects 
have to be required! Pass a 
law that an architect must 
be acquired by the owner 
to, at the very least, review 
and critique plans ... this 
gives the architect a voice, 
and it allows the owner a 
way out, and could quite 
possibly open the eyes of 
the ignorant to the value of 

good design. 
Another option: tax 

credits. What if we 
gave people credit for 
using licensed design 
professionals? Again, 
consider this an 
incentive to at least 
get people to talk to 
architects ... give the 
architect a voice! 
Architects must speak 
directly to the people 

who need them. 

Richard Gribble, 
Associate AJA 

Harrisburg, Pa. 

here are many parts to 
a needed solution. I 
would offer that 
design/build is one 

useful approach. 
An original piece of 

work as complex as a home 
is a whole thing that splits 
apart poorly into the "tradi­
tional" builder and architect 
distinctions. My efforts as 
an architect+builder for 
these past 20 years have 
yielded reasonable results . 

I get, basically, "two jobs 
for the price of one," so the 
marketing effort, overhead, 
et cetera, is reduced. Inher­
ent efficiencies naturally 
accrue. The project archi­
tect in our office morphs 
into the role of construction 
manager without a loss 
of information or design 
intention. This is a very 

continued on page 18 

www.residentialarchitect.com 15 



WINDOWS THAT 

When Architect Joh n Fulton and 

Custom Home Builder Richard Farmer 

partnered to design and construct this 

6,800 square foot residence, they turned 

to Kolbe & Kolbe windows & doors to 

help create their vision. A strong focus 

on quality details was the key to 

creating this English Country style 

home. Details such as the authenticity 

of Kolbe & Kolbe's simulated divided 

lites, paired with the versatility of their 

extensive product lines, made Kolbe & 

Kolbe the clear choice. Kolbe & 

Kolbe windows & doors are built from 

your perspective and to your exact 

specifications. So when you're required 

to concentrate on the big picture, it's 

nice to know that Kolbe & Kolbe is 

focused on the details. 

CREATE YOUR 

See the Difference Quality Makes 

www.kolbe-kolbe.com 

VISION 

Private Residence, Troutville 

1-800-955-8177 Circle no. 277 
Kolbe & Kc 
Windows & De 



A lifetime of 
::AUTY and DURABILITY 

.. TERMITE- RESISTANT .. DIRECT CONTACT WITH CONC RETE 

.. ROT-RESISTANT .. Low MAINTENANCE 

.. DuraBoard offers the most versatile trim boards in the industry 

.. Customized, heat bent mouldings and headers 

.. DuraBoard can be routed to give extra attention to 
windows and doorways 

"/have been in the building industry 26 years and have never had this much success 
with one new product. The OuraBoard product has been able to replace all my 
redwood products with greater results and stable pricing. Dura Board has cut my 
overall costs in half with less labor and scrap after the job is complete." 

Rick Lambes, Vice-President of Prestige Homes, Hudson, Ohio 

NATIONAL DISTRIBUTION FROM Two LOCATIONS: 

PLY-TRIM, INC. 
550 N. MERIDIAN ROAD 
YOUNGSTOWN, OH 44509 
1-800-PLY-TRIM 
330-799-7876 
FAX: 330-799-2908 
WWW.PLYTRIM.COM 

Circle no. 385 

PLY-TRIM WEST, INC. 
2920 5. CUSHMAN DRIVE 
TACOMA, WA 98409 
1-800-545-4454 
253-572-7300 
FAX: 253-272-5270 
WWW.PLY-TRIMWEST.COM 

"Escape to Reality" 
Imagine a gas direct vent fireplace that looks 

like it was installed by a mason. 

We did. 

No black louvers, no metal surround, nothing 

to suggest it was manufactured. Only you and 

your mason will know the difference, and 

your secret is safe with us. 

The Escape by Heat-N-~o~ A'A 
1 

anew~~ 
in the 

fireplace world. 
Circle no. 261 

1-888-427-3973 • www.heatnglo.com or www.fireplaces.com 
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short chain of command. 
Changes and problems are 
facilitated quickly, which 
saves all kinds of time and 
money. It also allows for the 
occasional design enhance­
ment without a lot of fuss. 

Bottom line: Combining 
the design and building 
functions under the control 
of the architect, we provide 
our clients with good value 
and good design. It remains 
a fact, though, that if a 
unique building and a site is 
to reach its potential, it will 
require an original design 
effort that is pretty much 
available only if someone is 
willing to pay for the time 
it takes to create. 

Bill Taylor 
Bill Taylor Associates 

Tucson, Ariz. 

have a fairly new firm 
(just under two years), 
and in this short period I 
have learned it is very 

hard to convince residential 
clients to use an architect. 
They see it as money wast­
ed that could be put into 
materials of the house. 
What I try to do is educate 
them as best as possible. I 
explain everything we are 
trained to do, from design 
to dealing with the contrac­
tor. Some understand the 
advantage in what we do; 

others are only worried 
about the bottom line. 
Developers fuel this prob­
lem by telling clients they 
can get a drafting company 
to "draw up" the plans for 
$2 per square foot or that it 
is "free" if the contactor 
provides the drawings. 

Recently a potential 
client asked me for a fee 
proposal on a new 6,000-
square-foot house with a 
budget of $850,000. When I 
gave him the fee , he was 
quite surprised. I explained 
I was not a "draftsperson" 
and not a firm that changes 
plans. I told him I had 
hoped that they would hire 
me because of what I could 
bring to the table and that 
they were hiring an archi­
tect, which was very differ­
ent from hiring a "house 
designer." I also explained 
the reasons for using an 
architect and, need­

as I am about the current lack 
of design in residential work, 
I am seeing some promising 
developments. 

I'm meeting more and 
more people who have read 
The Not So Big House and 
are eager to discuss residen­
tial design. Sarah Susanka 
should be made an FAIA 
based on the good informa­
tion and promotion of 
design she provides with 
her books. The idea of 
building small, well­
designed, high-quality 
houses is a new idea to 
most people. 

Another promising trend 
is sustainability. Although 
most of what I'm seeing 
billed as green architecture 
isn't residential, programs 
such as HUD 's Energy Star 
are very promising. While 
I'm old enough to remember 
the solar revolution of the 

consider green materials 
and other sustainable build­
ing issues as part of your 
home design? Do you want 
to build a quality home? Do 
you expect a builder to do 
this for you? If these things 
are important to you, then 
carefully select an architect 
and consider the value of 
their services over your life­
time. An architect 's fee is 
small when considered over 
30 or 40 years. 

The pessimist in me sees 
how "successful" builders 
and Realtors have been in 
marketing our current hous­
ing stock. This is what the 
design profession is com­
peting against. The builder/ 
developer team is only con­
cerned about initial cost and 
how much profit can be 
made on each house. As 
architects, we must take the 
high road and differentiate 

less to say, I got a 
signed contract with 

"it is very hard to convince residential clients to 

that client two weeks 
ago! I've never been 

use an architect. they see it as money wasted that 

so bold about this 
subject before, but I 
decided this house 

could be put into the materials of the house." 

was an opportunity 
that I could not miss , and I 
was not about to just sit 
back and be taken advan­
tage of. 

Dee Blackburn, AJA 
Studio 1 Architects 

Charlotte, N.C. 

s you point out, 
this isn't a new 
dilemma facing 
our profession, but 

one that I'd hoped we 'd be 
over by now. As pessimistic 

1970s - and green building 
has a similar feeling - I'm 
hopeful that this will be 
another way to connect 
architects with design-con­
scious clients. 

I'm trying to approach 
clients and base design fees 
by asking them the follow­
ing questions: Do you want 
a well-designed house that 
fits your lifestyle today 
and years down the road? 
Do you care about the 
environment and want to 

-dee blackburn, aia 

ourselves from the 
builder/developer by lever­
aging our design talents to 
promote quality and the 
consideration of issues larg­
er than "first cost." 

I have real doubts that 
the majority of people 
will consider an architect 
the next time they build or 
add on to their home. I do 
strongly believe we must 
make the effort to commu­
nicate the importance of 

continued on page 20 
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quality design whenever the in the $350K to $1 million residential architects in this 
opportunity presents itself. range, and what we find is area. We have clients who 
Who knows, maybe we ' ll that plans from architects have asked an architect to 
get to do a cool home are most often very poor in design a home for them and 
somewhere in the Midwest! design and detail. Further- the architects never asked, 

more, product efficiency "What's the budget?" 
Dennis McNeal, AJA and effectiveness are This letter could soon 

Concord, N.H. ignored, and specifications become a book. The items 
seem to be copied from a misunderstood by most 

uch of what book or another project, designers produce a long 
you expressed rather than produced for a list. It isn't just architects. 
reflects the specific design. It's most designers who Sixty thousand dollars to 
concerns we As a company that can think they can throw up a design a 2,200-square-foot 

have as a custom design/build take plans and start con- few walls that include four house? Perhaps there, in the 
company in the Midwest. struction immediately, we bedrooms and two and a big city, but here in Fort 

There are too many would love to receive build- half baths and let the Stinkin ' Desert, people are 
"people" out there, regard- able plans, but we never get builder worry about whether stunned to hear that a cus-
less of title, designing them. We even had a client the headers are in the floor tom design costs more than 
homes that are, as you put buy plans and videotapes system or take up the entire stock plans. Maybe the 
it, "less handsome, less !iv- for construction from a family room ceiling. would-be Modern house 
able, less valuable as a nationally known TV pro- Success for us is in the owner can get a lower price 
resale property." gram. The foundation plan details. Truly understanding if he shops for hungry 

Our company president did not fit under the house; why building a unique architects in smaller towns, 
and chief designer is 56 the product selections were home is different from though even a low-ball fee 
years old and has been not appropriate for the area; building an office, school , won 't be in the same order 
designing and building and reference and cross-ref- or factory is essential. of magnitude as the price of 
homes since he was 19. erence numbering to detail Whether an architect or an stock plans. 
With just the credentials of cross-sections did not work. old draftsman, knowledge What can architects and 
an associate's degree in After pointing these things and wisdom about what you other professional designers 
drafting, he is quite profi- out, the customer was are doing are what matters. do about it in this particular 
cient in AutoCad and pro- extremely disappointed. case? How about hoping 
duces all of our designs in This was an $800,000 Timothy Roach, CFO the client does not hire an 
that manner. home. We were able to Integrity Homes, Inc. architect and that the pro-

The issue we find is that redesign appropriately, and Brownsburg, Ind. ject becomes an object 
other designers and builders the client was very happy. lesson for others who 
do not spend enough time I personally have hired urely design/build would avoid design fees? 
in the details of their con- and worked closely with companies have an 
cepts. Whether this is a architects in the commercial architect on staff or Walt Bedinger, architect 
condition of residential con- arena. My last project was a on call. If not, then By e-mail 
struction not allowing the $12 million church build- how do they get building 
markup required to satisfy ing. The architectural firm permits for their commer-
the needs of architectural was a downtown firm that cial projects? 
fees or whether there is just put three designers and a If they are not offering 
a lack of training for archi- project manager on the job. their architect's services, red lines 
tects in the construction Most frustrating was their maybe they believe that The developer mentioned on 
techniques and products of lack of knowledge about this client should not be page 60 of the August 2004 
the residential industry, product costs and their taken seriously. Perhaps story "Walking the Walk" 
nothing worries us as much inability to estimate correct- they are right: Wouldn ' t a was wrongly identified as 
as a client who comes to us ly the differences between serious owner have hired Charities Housing Corp. 
with the plans from an product options. This is the an architect for this atypical The name of the company is 
architect. We typically build same problem we face with project? Citizens Housing Corp. 
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H igh fashion marries high tech. 

True love is a GE Profile kitchen. Contemporary beauty is 

united with easy-to -use electronic contro ls and sensors. 

The result? The ability to make every meal amazing in a 

GE Pro.fileni 
GEAppliances.com 

room where everyone wants to hang out. Fashion and 

technology may seem an unlikely pair. But at GE Profi le, 

they fal l in love and make incredible kitchens together. 
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WOULD YOU INSTALL A GUTTER 
THAT CONNECTS INTO THE HOUSE? 

OF COURSE NOT - SO WHY WOULD YOU BUILD A WALL WITHOUT INSULATING SHEATHING? 
You probably hove the best intentions. But when you build your walls without 
insulating sheathing, you expose your walls, yourself and your customers lo 
costly damage. 

When moisture gets into a wall assembly it compromises wood and con reduce 
the overall R-volue of the building envelope. With its closed-cell structure, 
extruded polystyrene rigid foam insulation (XPS) shifts damaging dew points, 
thus minimizing the potential for condensation to occur within a wall. 

Build A Better Wall. 

XPS also provides a continuous layer of protection against outside moisture 
and air infiltration. And with a long-term R-volue from 3 ( 1/2" thick) to 5 (1" 

thick), it's on excellent solution for covering uninsulated wood studs, framing, 
ducts, wiring, and plumbing -which account for over 25% of the exterior walls 
in on overage home. 

To better understand how a continuous layer of XPS rigid foam insulation in 
your walls con reduce the likelihood of moisture damage and increase thermal 
efficiency, coll 800.978.XPSA (9772). 

EXTRUDED POLYSTYRENE FOAM ASSOCIATION 
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tips and trends from the world of residential design 

swede revenge 
• nan unusual turn of events, it 's people who are replacing computers 

I 
at Klara Zenit, a massive building in the center of Stockholm. The 

65,000-square-foot structure was a relic of the 1970s, designed to 

house the post office's old computer system. " It was a big black box 

without light in the middle," says Yves Chantereau, an architect at Equa-

tor Stockholm, which gutted the building and carved out sunlit offices, 

retail shops, and rental apartments. 

Downtown Stockholm is the epicenter of trendy restaurants, boutiques, 

and major department stores-prime real estate for retailers and condo 

development. But it lacked apartments for rent. To reduce the deficit, the 

city council asked Klara Zenit's 

developer to mix 100 modestly 

sized units with the new com-

mercial spaces. Chantereau says 

the firm faced three big chal-

lenges: where to put the housing 

so as not to sacrifice lucrative 

retail space, how to break up the 

building's scale, and how to get light into the middle of the shoebox. 

Photos: Max Plunger 

The architects produced a modern facade with brick tile and steel-and-glass , repeating and varying those materials to create 

different expressions. "We wanted people to read big scale so they would understand it's all the same building, but also be able 

to see small scale," Chantereau says. Fifty apartments face interior light wells and a quiet street on the rear of the building; the 
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The architects used 
steel, glass, and brick 
tiles to articulate Klara 
Zenit's massive facade 
in downtown Stockholm. 
Fifty apartments stacked 
on top of the building 
face interior light wells. 

other 50 are stacked on the roof and recessed, like a small village. 

The apartments are pitched not to an elite clientele but to singles and 

couples with modest budgets. With high-quality design ubiquitous in 

Sweden, the architects placed less emphasis on glamorous materials 

than on location. "We didn 't put so much money into interior design," 

Chantereau says. "What is exclusive is that you're in the middle of 

the city, like being on an island or in a penthouse." No longer a cave 

for computers, the building now houses tech and media companies, 

including Sweden's largest daily newspaper, while increasing the 

opportunities for lively urban living.- cheryl weber 
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la vocation 
hen I was designing my house, I was loathe to use 
anything off the shelf," says Whitney Sander, AIA. 
"There's something satisfying about designing fixtures 

and fittings-you can get the exact size and quality of light or 
mood you like." Apparently others were also captivated by the 
translucent resin sinks he designed for his Venice, Calif., home 
and thus a fledgling business was born . 

Of course there were bumps along 
the way. His biggest hurdle was los­
ing his resin fabricator midstream. It 
took just the right combination of 
artist and alchemist to "get the color 
and specific density of light transmis­
sion correct, while also making a 
proper mixture that wouldn't explode 
or crack," Sander explains. The 
diaphanous sinks are just the begin­
ning of Sander's product line. He's 
having so much fun that several of 
his light fix tures and even his dining 
room table are now available. 

Courtesy Whitney Sander 

For information call 310.822.0300, 

For the ideal sink shape, 
Sander recalled Plato's 
fondness for an absolute 
square with a circle in it. 
The ci rcle is offset slightly 
for a contemporary twist. 

or visit www.sander-products.com. To see other offerings, go to www 
.sander-architects.com and click on products.- shelley d. hutchins 

domestic bliss 
osef and Anni Albers changed resi­
dential interiors forever. When the 
German-born, Bauhaus-educated 
artists emigrated to the United States 

in 1933, they brought a holistic view of 
design incorporating bold new notions 
about color, material, and texture. Not 
content to work within the traditional 
boundaries of fine art, they created every­
day household objects of lasting beauty and functionality. 

David Heald 

A new exhibit at the Smithsonian's Cooper-Hewitt, National 
Design Museum in New York City will showcase the husband-and­
wife pair's talents . "Josef and Anni Albers: Designs for Living" 
encompasses furniture, tabletop items, and record album covers by 
Josef Albers. From Anni Albers' textile-heavy oeuvre, the exhibit 
displays wall hangings, jewelry, upholstery, and draperies. For 
information on the show, which runs from Oct. 1, 2004 through 
Feb. 27 , 2005, visit www.cooperhewitt.org.-meghan drueding 
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Rising energy costs. Noise pollution. 
Allergies, asthma, and mold. 

Architects and Design Professionals today face problems that weren't even issues 
when conventional insulation products were developed. It's reassuring to know 
that lcynene® is a superior insulation system that protects buildings like no other 
insulation can. 

When sprayed into walls, ce i Ii ngs, floo rs and basements, lcynene® softly expands 
to form a protective barrier. Harmful outside air - including pollutants and noise­
stays out. Healthy inside air stays in, ensuring a Healthier, Quieter, More Energy 
Efficient® structure. 

Leading Green Building projects such as Bob Vila 1s dotCOM dreamHOME, 
The New American Home® 2003 & 2005, American Lung Association 1s 11Health Houses11 

and award-winning 11Green Home11 for cutting edge design have all selected lcynene® 
as the insulation of choice because of its superior air barrier properties . There are 
many foam insulations on the market, but only lcynene®'s advanced formulation 
and proven performance gives Design Professionals a competitive advantage, while 
offering homeowners a lifetime of energy savings, enhanced soundproofing and a 
healthier indoor living environment. 

There is no substitute for lcynene®. It is the superior insulation for today's homes. 

The lcynene Insulation System® 
Healthier, Quieter, More Energy Efficient® 

construction. 
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calendar 
emerging professionals design 
competition 
registration due: october 1 
submittal due : october 18 

Students in their fourth year of school or later and archi­
tects licensed 10 years or less are asked to convert a two­
car garage into a guest house/studio space. Cash awards 
will be given, as well as recognition through national 
AIA programs and exhibitions. To learn more, call 
202.626.7325 or visit www.epiconnection.com. 

2005 residential architect 
design awards: call for entries 
entry form and fee due: november 15 
completed binders due: january 5 

Our annual residential architect Design 
Awards program honors outstanding archi­
tecture in 14 categories including custom, 

M. Thomas Architectural 
Photography renovation , multifamily, production, and on 

• • •• 
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the boards. Winning projects will be pub­
lished in the May 2005 issue of residential architect 
and honored at an event during the 2005 AIA National 
Convention in Las Vegas. Shown: Renovation merit 
winner, Waverly House, Waverly, Pa., by Bohlin 
Cywinski Jackson, Wilkes-Barre, Pa. For an entry form, 
call 202.736.3407, visit www.residentialarchitect.com, 
or go to page 33 in this magazine. 

great american home awards 
deadline: november 15 

The National Trust for Historic Preservation and Old­
House Journal sponsor this program honoring restora­
tions, additions , or renovations to single-family homes 
more than 50 years old. For more information, call 
202.339.0744 or visit www.oldhousejoumal.com. 

c2c home 
entry deadline : december 15 

The C2C Home design and construction competition 
gives winners the chance to see their ideas built. Entrants 
must design a sustainable home using standards estab­
lished in Cradle to Cradle: Remaking the Way We Make 
Things by William McDonough and Michael Braungart. 
Professional architects, students, and university teams are 
invited to compete for cash awards and internships for 
student and university entrants. For project guidelines 
visit www.c2c-home.org or e-mail info@c2c-home.org. 

www . residentia l architect.com 

rome and the classical 
legacy 
september 3-november 20 
architech gallery, chicago 

Using historical prints by Piranesi 
and original design drawings by 
San Francisco-based architect Norman Coulter, this 
exhibition demonstrates how classical Roman architec­
ture has affected the world's blueprint and still does 
today. Shown is the Temple of Antoninus Pius and 
Empress Faustina, an engraving circa 1820. Call 
312.4 7 5 .1290 for gallery information, or visit 
www.architech gallery.com. 

paul rudolph: 
the florida houses 
september 10-december 30 
museum of design, atlanta 

This exhibition showcases 
Rudolph's early residential work 
of modest, Modernist beach 
houses on Florida's west coast, 
such as the Milam residence in 
Ponte Verda, 1959-1961, shown 
here. Designed to harmonize 
with their natural surroundings, Ezra Stoller/ Esto 

the houses were built economically. Intricately crafted 
models, Rudolph 's own drawings , and original archi-
tectural photographs by Ezra Stoller will be presented. 
Call 404.688.2467 for museum hours , or go to 
www.atlantaintemational museum.org. 

design:;t: art: 
functional objects 
from donald Judd 
to rachel whiteread 
september 10-february 27 
cooper-hewitt, new york 

Significant Minimalist 
artists display their little­

Andrew Garn known functional pieces-
such as this stainless steel 

sink Donald Judd designed for his home-as part of 
an exhibition exploring the relationship of functional 
objects to works of art. The question of where design 
and art intersect will be addressed through artists ' 
comments and dialogues. Learn more by calling 
212.849.8400, or visiting www.cooperhewitt.org. 

residentia l architect I september · october 2004 



aANCO 
THE CORNERSTONE OF EVERY GREAT KITCHEN 

Available at better plumbing wholesalers and decorative plumbing showroom s 

800.451.5782 • www.blancoamerica.com 

Stainless Steel Sinks • Silgranit ® Sinks ·Kitchen Faucets ·Bar Sinks & Faucets · Custom Sink Accessories 

Circle no. 367 



home front 

calendar 
architecture biennale of venice: 
metamorph 
September 12-november 7 
venice, italy 

During this ninth Biennale, the theme of metamorphoses 
follows the evolution of architecture from its post-war 
state through to its current and future potential. Archi­
tects from around the planet will show off their talents 
in pavilions, palaces, and warehouses across Venice. For 
places and times call 011.49.7531.90730, e-mail 
info@artcities.de, or check out www.labiennale.org. 

tall buildings: symposium 
september 17-18 
new school university, new york 

Architects and engineers discuss three funda­
mental aspects of producing tall buildings: 
technology, urbanism, and program. The sem­
inars are sponsored by the Museum of Mod­

courtesy Skidmore, Owings em Art in conjunction with its Tall Buildings 
& Merrill 

32 

exhibition, running through Sept. 27 . Shown: 
7 South Dearborn in Chicago by Adrian D. Smith, 
Skidmore, Owings & Merrill. Call 212.247.1339 for 
times , or go to www.moma.org. 

plastic 
september 22-february 6 
design exchange, toronto 

A material integral to the modern world, Shannon Loewen 

plastic has changed the way people live. Three key 
areas where plastic has influenced design profession­
als-home, body, and machine-will be explored 
through a timeline and examples of its historical evo­
lution. Visitors will see such creations as the 2.4 chair 
by Omer Arbel shown. Phone 416.363.6121 for visitor 
information or check out www.designexchange.com. 

salute to british design 
october 5-6 
decoration and design building, new york 

Meet seven of Britain's top new designers and experience 
their work during the annual Fall Market at the Decora­
tion and Design Building. Discover products ranging 
from laminates to lamp shades created by such designers 
as Jan Milne, Chichi Cavalcanti , and Margo Selby. Also 
gain tips on sourcing products from the UK. Call 
212.745 .0451 or e-mail merrie.keller@fco.gov.uk. 

www.resi d entialarchitect.com 

glamour: fashion, industrial 
design, architecture 
october 9-january 17 
san francisco museum of modern art 

Courtesy Jakob + MacFE 

An arresting array of more than 100 objects tries to cap-
ture and codify the elusive essence of glamour. The 
work of architects such as Philip Johnson, Herzog & de 
Meuron, and Jakob+ MacFarlane (whose H House Pro-
ject, Corsica, France, 2002, is pictured) will mingle with 
fine automobiles and haute couture. Call 415.357.4000 
or go to www.sfmoma.org to get this hot ticket. 

reinvention 2004 
december 6-8 
los angeles 

Reinvention 

What's next for the single-family American house? 
residential architect's first symposium gathers industry 
leaders to brainstorm, develop, and plan the livable, lov­
able house of the future. Seminars will address issues of 
sustainability, notable ideas of the past, and cutting-edge 
ideas of the present. A design charrette will bring togeth­
er the best thinking to generate The Next American 
House prototype. See page 69 for more details. 

xxii uia world congress ~ 
~ ~ ... 
c;q~~ 

istanbul , turkey • ~ 

Join architects from around the world to Jtr-;;.o ~Jl, 
review the global architecture agenda. 

july 4-8 , 2005 

Questions of diversity and sustainability will be 
addressed. The congress also aspires to create an ongo-
ing interactive network for bringing architects together 
online and in person. An international student competi-
tion with an "extreme" theme is being held in conjunc-
tion with the congress. For details, visit www.uia2005 
istanbul.org. 

continuing exhibits 
Austria West: New Alpine Architecture, through 
Oct. 30, Austrian Cultural Forum, New York, 
212.759 .5165 ; Santiago Calatrava: The Architect's 
Studio, through Nov. 21, Henry Art Gallery, Seattle, 
206.543.2280; Lebbeus Woods: Experimental Archi­
tecture, through Jan. 16, Carnegie Museum of Art, 
Pittsburgh, 412.622.3131; Right at Home, through 
Jan. 17, Smithsonian American Art Museum's Ren­
wick Gallery, Washington, D.C., 202.357 .2700. 

-shelley d. hutchins 
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the sixth annual 
residential architect Design Awards, sponsored 
by residential architect magazine, honor the 
bestin American housing. Awards will be given 
in 14 categories, encompassing custom home 
design, renovation, kitchens, baths, design 
details, outbuilding, multifamily housing, 
single-family production housing, affordable 
housing, seniors housing, campus housing, 
and work on the boards. From the winners, 
the judges will choose a Pro ject of the Year. 
Note: Entries in the outbuilding, kitchen, bath, 
design detail, and on the boards categories are 
not eligible for Best Pro ject. 

who's eligible? 
Architects and designers. Other building 
industry professionals may submit projects 
on behalf of an architect or designer. Hanley 
Wood employees, their relatives, and regular 
contributors to the magazine are not eligible. 

what's eligible? 
Any home or project completed after 
January 1, 2000. 

when's the deadline? 
Entry forms and fees are due no later than 
November 15, 2004. Completed binders 
are due January 5, 2005. 

where will winning 
projects appear? 
Winning projects will be published in the May 
2005 issue of residential architect magazine. 

how will projects 
be judged? 
A panel of respected architects and design 
professionals will independently select winners 
based on design excellence. They may withhold 
awards in any category at their discretion. 

entry form 
To register, you may do any of the following: 
call Shelley Hutchins at residential architect, 202.736.3407 
mail this form to Shelley Hutchins, residential architect 
Design Awards 2005, One Thomas Circle, N.W., Suite 600, 
Washington, D.C. 20005 
fax this form to Shelley Hutchins at 202.785 .1974 
e-mail this form to shutchins@hanleywood.com 

Name/Title 

Firm or Company 

Address 

City/State/Zip 

Telephone and Fax __________ ________ _ 

E-mail ___ _ _ _ _ _ _ _ _____________ _ 

D Send more information. 

D Please send entry binder(s) and instructions now (must be prepaid). 

D Payment for standard entries at $125 each and/or 
______ on the boards, kitchen, bath, outbuilding, or 
design detail entries at $95 each is enclosed. 

D Check for $ (payable to residential architect) is enclosed. 

D VISA D MasterCard D American Express 

Card Number _____ _ ___ _ _ _ _ _ _ _ __ _ 

Expiration Date _____ _ 

Name on Card _ ____ ___ _____ ___ __ _ 

Signature __________________ __ _ 

number of entries categories 
_ _ _ ____ 1. Custom Home, 3,500 square feet or less 
____ _ _ _ 2. Custom Home, more than 3,500 square feet 
___ ____ 3. Renovation (residential remodeling and additions) 
_ _ _ ____ 4. Multifamily Housing 

_______ 5. Single-Family Production Housing, detached 
_ _ _ _ ___ 6. Single-Family Production Housing, attached 
_ _ _ ____ 7. Affordable Housing (At least 20 percent of the units must 

be affordable to families earning 80 percent to 120 percent 
of the local Median Family Income. Consult your area HUD 
offi ce or local government office for the MFI.} 

_ ______ 8. Seniors Housing 
_______ 9. Cam p us Housing 
___ ____ 10. Outbuilding 
______ _ 11 . Kitchen 
_______ 12. Bath 

___ _ _ _ _ 13. Architectural Detail 
_______ 14. On the Boards 
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k+b studio 
kitchen: 
swiss lessons 

The honed granite floor 
changes textures around 
the perimeter of the 
room to signal the glass 
wall. A steel column 
blends into the framing 
while supporting the 
concrete floor of the 
second story. 

Two ~anguage barriers confronted architect Frederick Stelle when 
he began renovating this lakefront house in Zurich, Switzerland. 

German-speaking Swiss associate in his office solved the obvi­
ous one. But the existing visual expressions were more difficult to 
sort through. The 1920s house had a strong traditional vocabulary 
jumbled by misguided renovations. To solve the puzzle, Stelle 
reiterated a lesson he learned from his first project for this long­
time client. "It's not so important to mimic the original house as 
to reinforce the integrity of the structure," he says. "So from the 

beginning it was clear that the 
kitchen and bath addition would 
stand apart." 

Stelle's next clear choice 
was glass curtain walls to 
counter the region's long gray 
winters. He reversed the entire 
floor plan to move the kitchen 
to the southeast comer, where 
it benefits from morning light 
and an adjacent terrace over­
looking the lake. In good 
weather, two sets of swinging 
doors, each measuring 3 meters 
tall by 1.5 meters wide (nearly 
10 feet by 5 feet), open the ter­
race to a casual dining nook. A 

steel column marking the original exterior wall is the fulcrum 
for the kitchen's L-shaped layout. Stelle organized the room into 
distinct working and socializing quadrants. The nook, terrace, 
and an island bar are places for bystanders to congregate, while 
kitchen work takes place along the two perimeter walls. 

The elegant pearwood island shields the primary cooking 
zone (ovens, fridge, cooktop, and a dumbwaiter that descends to 
a basement prep kitchen). The pale wood puts a softer public 
face on what Stelle describes as a "bulletproof ' workstation of 
stainless steel lower cabinets, matching backsplash, and polished 
granite counters. Open shelves above and full-extension drawers 
below virtually eliminate hunting or stooping. And a nearby 
butler's pantry with built-in grill, under-counter refrigerator, and 
microwave diminishes kitchen congestion. Says Stelle, "The idea is 
that two people can be cooking at once or the kids can grab drinks 
and snacks without interrupting meal preparations." 

project continued on page 40 

Stainless steel cabinets and granite counters mean 
quick cleanup, while the stunning view from the isla 
sink makes doing the dishes a treat. 
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A hollow rectangle hovers 
motionless above the island, 
suspended from the ceiling 
by steel cables. A glass 
panel clamped into the wood 
and adhered to the stone 
counter prevents the box 
from drifting. 

Slats of Western red cedar screen the 
more private rooms of the addition. 
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The coastal environment created challenging aesthetic and performance requirements for the roof of this picturesque new 
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k+b studio 
bath: 
openly private 

entire c mer of the house 
wo 1 be a glass curtain 
w 11, we debated what room 
should go above the kitchen 
to take advantage of the 
light" says Stelle. "It ended 
up being the master bath 
because it 's the one room 
you never want to be dark." 
The glass has a mild reflec­
tive coating that makes it 
difficult to see in during the 
day, and meter-high sand­
blasted panels ensure priva­
cy after dark and below the 
neck. Operable awning windows above the opacity line 
capture cool breezes, which is key for meeting strict 
Swiss energy regulations. 

The master suite is enclosed 
by a sliding hall door that 
separates the bedroom, 
bathing area, powder room, 
and dressing rooms from the 
rest of the second floor. 

Stelle took the idea of transparency one step further by 
keeping the requisite amount of "stuff you 
need to make a bathroom work" as unob­
trusive as possible. This one had to have a 
bathtub, so he relegated it to the inner­
most wall. Opposite the tub is a barely 
detectable but fully enclosed steam show­
er made from ultra-translucent, frameless 
glass walls. Only telltale door hardware 
and a granite bench reveal its location. 

The husband's vanity occupies the other 
curtain wall because his accoutrements fit 
into a narrow cabinet atop a chrome tube. 
In the same minimalist vein, his mirror is 
attached to a telescoping arm and the thin 
steel legs of his vanity align with the glass 
wall's extrusions. The wife's requirements 
were more elaborate. "She's a professional 
singer, so makeup is a big deal," Stelle 
says. Consequently, her vanity extends to 

the floor and runs the length of the second interior wall. 
No worries about her being in the dark, however, with a 
full-width mirror reflecting views and light. A clerestory 
above the mirror filters in additional natural light where 
it's needed most." -shelley d. hutchins 

Photos: FBM Studio: Manica/Bodmer 

architect: Stelle Architects , Bridgehampton, N.Y.; 

project team: Walter Enkleri , Kate Evarts, Stelle Archi ­

tects; associate architect: Werner Fisler, Zurich, Switzer­

land. builder: Bauer & Company, Zurich; curtain wall 
consultants: Meba Tech, Zurich; lighting: Van Lynden 

Associates , Zurich. 
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perspective 

face the future 
it's time to stop looking backward for 

construction materials and methods. 

by michael mcdonough, 
aia 

n ostalgia is a thing of 
the future ,'' say the 
Irish. Nostalgia for a 

nonexistent golden age of 
building looms large among 
a considerable segment of 
the construction industry as 
we move into the 21st cen­
tury. And it is a diverse seg­
ment, too: old-timers who 
wax poetical about the way 
things were "in the day"; 
youngsters starting-out­
with-stars-in-their-eyes who 
sense something is awry; 
bed-and-breakfast charm 
consumers; cut-stone 
garden wall lovers-they 
all chime in. "Everything 
was better then," and "good 
old-fashioned this and that," 
and "they just don't make 
'em the way they used to." 

And, fair enough, in 
many ways they are not 
wrong. It needs to be noted 
right up front that a lot of 
real! y bad building exists 
out there. Hit-and-run con­
tractors, shoddy work that 
falls apart beginning the 
moment the warranty runs 
out, poor labor practices, 
repetitive "out-of-the-drawer" 
designs, products that over­
promise and under-deliver, 
building materials so bad 
that building codes had to 
be dumbed down so they 
could be installed, and so 
forth ad nauseam. 

And believe me, I know. 
I watched my grandfather 
mix paint from linseed oil 
and pigment. I watched my 
father excavate, frame, 
plumb, wire, heat, roof, and 
finish houses. Heck, I start­
ed assisting the old man as 
a cabinetmaker when I was 
12. And that was before I 
went to architecture school 
and traveled the world look­
ing longingly at buildings 
that had stood the test of 
time for thousands of years. 
Ah, the masomy plinth 
block, the old-growth heart­
wood cove siding, the hand­
forged hardware, the slate 
roofing tiles, the ink-on­
linen plans ... I know, dear 
reader, I know. 

So, in many ways, the 
nostalgic among us are not 
wrong. But they are wrong 
in a fundamental way that 
ultimately counts the most. 
Consider: Nostalgia, and that 
is what we are getting at 
here, is a longing for the past 
characte1ized by sentimental­
ity, wishful thinking, and the 
desire for something that can 
never be recovered. And 
therein lies the rub: It isn 't 
going to happen and would­
n't work if it did. And worse, 
it prevents us from tracking a 
course that can happen and 
will work. It is both a grand 
illusion and a time-wasting 
distraction because real solu­
tions do exist. 

continued on page 46 
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New technology 
coexists with the old in a 
Rumford fireplace that the 
author specified for a house 
in New York state. The 
wood-burning fireplace 
(rear view, above; front 
view, left) features an insu­
lated chimney, engineered 
soapstone backhearth, and 
computer-cut tile facing . 

Courtesy Michael McDonough Architect 
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the not-so­
charming house 
"Nests." That is what the 
old-timer-who-has-con­
structed-and-reconstructed­
buildings-for-well-over -30-
years was saying. The old 
Dutch Colonial farmhouses 
of Ulster County, N.Y., 
were the subject of our 
conversation. Beautiful 
things-drywall founda­
tions; timber trusses; lower 
stories of wide-mortar, 
semi-coursed, site-sourced 
fieldstone; upper stories 
of hand-cut clapboards; 
and handmade windows 
throughout. The doors were 
solid plank with hardware 
from the blacksmith down 
the road. The fireplaces 
were stone with oak mantle­
trees and bluestone hearth­
stones. These beauties date 
from more than 200 years 
ago and are the result of 
homegrown inventiveness; 
no precedent exists for 
them in Europe. They are 
literally a product of this 
particular land (the stone is 
unique to Ulster County) 
and its bounty. These are 

"to imagine that 

there really was 

a golden age 

of building is to 

look at history 

through rose-tinted 

glasses.'' 

the houses on postcards, 
the country inns, rich men 's 
weekend homes, and three­
star restaurants. To me, they 
seem a wonderful legacy. 
But my guy, who, it must 
also be noted, has lived in 
one of the things his entire 
life, calls them "nests." 

The subject came up 
when we were discussing 
how old houses had 10 
times more air infiltration 
than new houses and how 
this was, in some ways, a 
real benefit. "Yeah, sure," 
he said. "You get in there 
and you have rotting beams, 
blown-out footings, rats, 
bats, squirrels, mice, ants, 
termites, and spiders. Spi­
ders like to make their webs 
where there's moving air, 
and in those old places 
there's moving air every­
where. At least the spiders 
eat some of the wasps. The 
fireplaces were so poorly 
built that they filled the 
places with smoke, which is 
a carcinogen, and they cre­
ated creosote that led to 
chimney fires, which 
burned the houses down. 

Corinne Trang 
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And the fireplaces had to be 
big because the places had 
no insulation, and the win­
dows rattled around in their 
frames. The wells were 
hand dug, rarely more than 
35 feet, and so were full 
of runoff from the fields 
and forests . That's why 
they drank wine and beer; 
it didn 't have bear fecal 
matter (he didn't actually 
say 'fecal matter') in it. 
Then there's the mold 
and mildew." 

OK, he was a bit 
cranky, but I had to respect 
his experience. He had 
actually gotten in there and 
done the heavy lifting. In 
living in and rebuilding 
the things, he had learned 
where the battlelines were 
drawn; he had crossed 
them and taken fire. Mr. 
"Cranky-But-Correct" went 
on a bit longer. "Even with 
the 20th-century 'improve­
ments,' the aluminum 
wiring was a fire hazard, 
the potable water supply 
plumbing was soldered 
with lead, and the waste 
lines were hand-tamped 
with oakum and lead. The 
paint had lead in it." (I do 
recall my grandfather 
adding lead to the oil and 
pigment.) "At one point, 
every tree in Ulster County 
was cut down, streams 
diverted, polluted, and 
filled with turbidity and 
runoff, fish killed off, ani­
mal species made extinct. 
You aren' t seeing the 
whole picture." 

the whole truth 
His point (and my point 
here)? Everything has 
good and bad in it, and to 

imagine that there really 
was a golden age of build­
ing is to look at history 
through rose-tinted glasses. 
Let us not forget that those 
buildings that we long for 
required the clear-cutting of 
ancient forests and blowing 
up of stone ridges, creating 
vast amounts of air, water, 
and ground pollution, and 
tolerating tremendous 
social and economic dispar­
ities. It is a little like the 
Darwinian view of nature. 
From far away it looks 
serene, but up close it can 
be pretty savage. 

Pull the lens back and 
the big picture here reveals 
that, sure, there were won­
derful things in times past: 
great building traditions, 
a level of care, a sense that 
things passed from one 
generation to another were 
worth preserving, extraordi­
nary materials and tech­
niques, structures that stood 
the test of time. Whatever 
you can say about those old 
farmhouses-"nest" or 
"best"-they are still stand­
ing. But almost everything 
around them was taken in 
their making, and a lot of 
what they offered raises 
human health and environ­
mental issues that are still 
with us today. 

If we tried today to 
frame a house the "good 
old-fashioned way" (one 
builder I know calls this, 
lovingly, "organic fram­
ing") we would have to 
build it with the fast- and 
forced-growth lumber that 
looks more like airplane 
propellers than 2x4s about 
six hours after it is 

continued on page 48 
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installed. Either that or log 
the few remaining acres of 
old-growth temperate rain­
forest that are left. The 
square-edge diagonal board 
sheathing that seems so fab­
ulous in memory is now 
grown so fast and harvested 
so young it is sapwood all 
the way through. Its "olde" 
butt joints would have no 
shear strength beyond the 
nails (they never did), so 
these nostalgically framed 
houses would torque and 
twist, admitting water and 
moisture until they racked, 
rotted, and collapsed. 
(Hence the phrase "goes to 
rack and ruin.") 

progress report 
So, are we doomed? No. 
Between nostalgia and junk, 
there is a third way: modern 
engineered products that 
start with contemporary 
realities and improve on 
them. Examples abound. 
Structural insulated pan­
els-water-foamed insulation 
with two layers of oriented 
strand board (OSB)-are a 
tetTific substitute for framed 
walls: stronger, more quick­
ly erected, better insulated. 
They were invented right 
here in the USA, a home­
grown technology just 
waiting to be utilized. And, 
surprisingly to many, they 

work as well with 
traditional build­

"when we look back blindly, ing styles and 
techniques 

we fail to see the wonder as they do with 
contemporary 

in front of us." ones-their 
biggest market 

Stone walls are now 
so expensive that they can 
cost about as much as an 
entire finished building, 
and to get the stone, who 
among us wants a noisy, 
dirty quatTy near his fabu­
lous new home? Quick­
growth, green-timber­
framed houses have to be 
specially engineered so the 
building envelope can 
shrink without admitting 
outside air, or they wi ll 
soon be full of cracks and 
holes (and spiders). You 
can't get that out of a 
drawer, boys, so ante up 
some engineering fees. 
Handmade windows have 
no energy-code ratings , 
and lead paint causes 
brain damage in children. 

growth sector is 
old-fashioned timber-framed 
houses. OSB, a great ply­
wood substitute, can be got 
with "perfect for efficient 
installation" tongue-and­
groove joints and guaranteed 
90-degree comers, with neg­
ligible voes and formalde­
hyde, and 50-year guaran­
tees against spawling in the 
weather. If you still want to 
frame in a conventional 
way, try using engineered 
framing lumber (perfect 
corners, no twisting), an 
exceptionally intelligent use 
of quick-growth lumber 
engineered with glues that 
are functionally fireproof 
and have zero emissions. 
Laminated veneer lumber 
(LVL) can replace old­
growth girders, approaching 
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the strength of steel in cer­
tain applications. 

Autoclaved aerated con­
crete blocks are as strong 
as conventional concrete 
blocks, but they are vapor 
permeable; mold- and 
mildew-free; can be cut 
with a cross-cut carpenter's 
saw; are so light they float; 
and go together with thinset 
that gives you joints that are 
stronger than the block 
itself. Tile isolation mem­
branes prevent cracking and 
manage moisture so well 
that you can count on the 
performance of your tile 
indoors or outdoors for 
decades. And we now have 
non-skid porcelain tile spe­
cially made for exterior 
rain-soaked conditions . 
Low-VOC paints go on just 
like the air-polluting, VOC­
laden versions and have so 
little odor and out-gassing 
that they allow for occupancy 
within hours of application. 
Concrete made with recy­
cled slag (a by-product of 
steel manufacturing) is 
stronger than a conventional 
mix, more easily worked, 
takes color better, and 
reduces greenhouse gas 
emissions. Well-engineered 
products work. 

And don't forget tweak­
ing the good old stuff that 
really was good. The Rum­
ford fireplace (invented 
about 200 years ago) is 
superior to most traditional 
and modern designs relative 
to efficiency and clean burn 
rate. Rumford Web sites and 
kits exist, making the some­
what tricky construction a 
snap. Frank Lloyd Wright's 
rubble trench foundations 
were perfected a hundred 

years ago. They save con­
crete and provide perfectly 
stable support that is well 
drained and cost effective 
(just add landscape fabric to 
prevent silting). 

When we look back 
blindly, we fail to see the 
wonder in front of us. The 
solutions are out there, but 
if we are not open to them 
we lose the opportunity to 
learn about them. Respect 
the past, of course, but trea­
sure the future possibilities. 
In the U.S. building industry, 
especially, we often long 
for the past because we have 
not yet fully explored future 
possibilities. The cyclical 
nature of our industry, the 
resulting economic pres­
sures, the lack of trained 
labor-yes, I know, these are 
all valid concerns. But that 
Dutch settler who got off his 
boat and made his way 100 
miles into the primitive 
forests of Ulster County 300 
years ago looked around at 
what he had in the "here 
and now." Forced to be pro­
gressive, he combined old 
knowledge and new materi­
als, and he engineered a new 
building type. This is one of 
our most wonderful legacies 
as Americans: Facing the 
darkness, we respond with 
open-mindedness, optimism, 
and invention. 

If I am nostalgic for any­
thing, it's that. ra 

Michael McDonough, AJA, 
is principal of Michael 
McDonough Architect 
in New York City, 
www.michaelmcdonoug h 
.com. He writes about 
architecture and design 
for various publications. 
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going global 
architects look beyond U.S. borders for design and business challenges. 

by cheryl weber 

h 
ugh Newell Jacob­
sen, FAIA, has 
?esi~ned buildings 
m rune countries, 

but the most memorable, by 
far, was a library in Egypt 
that took 11 years to finish. 
Its progress , and the lack of 
it, coincided with the politi­
cal upheavals of the late 
1970s and early '80s, and 
the assassination of Egypt­
ian president Anwar al­
Sadat. In 1979, when the 
building 's second floor was 
going up, it was firebombed 
and burned to the ground. 
"We had put up a sign say­
ing that this library was a 
gift to the youth of Egypt 
from the people of the U.S., 
and signed AID [U.S . 
Agency for International 
Development] ," says Jacob­
sen, of Washington, D.C. 
"They read it as CIA, and 
we had six firebombs the 
next day. So we didn ' t put 
up any more signs." 

By contrast, his subse­
quent projects have unfolded 
in such picturesque destina­
tions as Greece, Italy, the 
Dominican Republic, and 
the South of France. Per­
haps that 's why he 's so san­
guine about working over­
seas. "It's surprisingly easy, 
because the language of 
architecture is drawing. 
You 're talking about three 
things-gravity, water, and 

·~. 
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. . 
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money-and it 's all totally 
understandable with a pen­
cil," says Jacobsen, whose 
gift for abstracting architec­
tural forms crosses over to 
topics of conversation. 

Doing architecture 
abroad raises many issues , 
though, only one of which 
is the spoken language. Will 
the architectural terms 
translate? How about the 
building technology? Local 
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builders often use a com­
pletely different set of 
materials and construction 
techniques , and you don 't 
want them learning some­
thing new on your project. 
For that matter, where will 
you find a reputable con­
tractor? And how do you 
safeguard the design when 
you 're 4,000 miles from a 
construction site? Most 
important, how will you 

alTive at a fee that covers 
all the logistical uncertain­
ties of working in a differ­
ent culture? 

Working globally is cer­
tainly easier than it used to 
be, and some architects are 
undaunted by long-distance 
deals . "I found working in 
Barbados far easier than 
building in Georgetown 
[D.C.] ," Jacobsen says. 

continued on page 52 
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"When you 're nearby, 
you've laid out the building 
and the contractor isn't 
responsible. But when 
you 're abroad, they work 
around problems until you 
get there." To find local 
builders he can count on, 
Jacobsen gets a short list 
from in-country colleagues 
and calls building suppliers 
to find out whether the con­
tractors have paid their 
bills. "It's a marvelous 
international fraternity we 
have," he says. 

loca l condit ions 
When it comes to profes­
sional contacts, popular 
vacation destinations may 
be the easiest places in 
which to build, because 
contractors come recom­
mended by Americans 
who've spent time there. 
Architects working in the 
classic south-of-the-border 
hot spots, in particular, 
revel in the rich local mate­
rials and plentiful supply of 
gifted craftspeople. That 
was the case when Leddy 
Maytum Stacy Architects, 
San Francisco, was asked to 
design a house near the tip 
of the Baja Peninsula, an 
hour north of Cabo San 
Lucas. Because of the com­
munity's small size and the 
fair amount of construction 
under way in that part of 
Baja, connections were 
made by word of mouth. 

The firm's portfolio 
includes commercial proj­
ects, so it knew how to 
bring out the best qualities 
of concrete-a construction 
staple in Mexico. "The 
builders did beautiful work 
on an exposed exterior 

concrete stair, and on thin 
concrete shelves for storage 
on the interior," says Mar­
sha Maytum, FAIA. "It's 
very difficult to find crafts­
men up here in California 
who can do that so easily." 
Because material selection 
was limited on Baja, the 
design team traveled to 
Guadalajara for tile and 
stone, and commissioned 
custom-made tables, sofas, 
and chairs, abstractions of 
traditional Mexican furni­
ture. San Diego was a con­
venient source for super­
energy-efficient lighting 
fixtures, which were crucial 
since the building was off 
the power grid and relied 
on photovoltaic arrays to 
generate electricity. 

During the nine months 
of construction, "just keep­
ing track of the contractor 
was the hardest part, mak­
ing sure he was following 
through," Maytum says. 
The design team flew down 
after each phase was com­
pleted. Toward the end of 
the project, when they ran 
into difficulties with the 
contractor, one of the 
clients - Maytum's good 
friend and former college 
roommate - stepped in to 
make sure the design intent 
was being followed. It 
helped too that one of the 
firm's senior associates, a 
native of Mexico City, 
could translate the language 
and the business culture. 

Indeed, when it's time to 
get a project built, a country's 
cultural traditions are just as 
important to keep in mind as 
its construction methods. 
Steven and Cathi House, 

continued on page 54 
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diplomatic design 

d 
esigning for 120-~eg~ee he.at, c~lculating 
the costs of buildmg m a city without elec­
tricity, and making fortresses seem friendly 
are all in a day's work for Sorg Associates, 
of Washington, D.C. There's a lot to inves­

tigate when you 're designing embassy housing for 
the U.S. State Department, as the firm has done in 
Asia, Europe, and the Middle East. Planning and 
design typically lasts two years, one-third longer 
than stateside projects, because there are so many 
forces outside the architects' control. "Midstream 
there may be more of a feeling of threat, so we 're 
asked to change the building structure for more secu­
rity," says Suman Sorg, FAIA. Security issues, of 
course, drive the design of everyday life at embassy 
compounds, especially in the Middle East. Babysitters 
and pizza delivery vehicles must pass through 
major checkpoints; service access to utilities and 
mechanical systems must be located outside the 
buildings and never on the roof. In the larger 
scheme, Sorg says, "there's also been a shift in 
thinking: Is it safer to be on compound or off, 
scattered around or concentrated?" 

Those concerns are continually being balanced 
with the desire to build international bridges. In 
Kuwait, for example, the firm chose brick because 
it's familiar to Americans, but used it in an arabesque 
pattern common in the Middle East. That choice of 
material involved researching the type and weight of 
mortar needed for the bricks, which are concrete 
rather than clay. And on a current embassy project in 
a city lacking infrastructure (which must remain 
unnamed), Sorg speced a local sandstone that's part 
of the country's gross national product. Without elec­
tricity, the stone had to be shipped elsewhere for 
cutting. "It's very brittle, so we had to calculate the 
amount of breakage that might happen in shipping it 
back and forth," Sorg says. 

Learning the nuances of indigenous architecture 
widens the firm's creative reach. Shelter takes on 
new meaning in the 120-degree heat of Kuwait, 
where much of the play space retreats inside and 
courtyards are kept small and shaded. "Those kinds 
of things are very interesting and change from locality 
to locality," Sorg says. "It's so much fun. We get to 
learn the customs of how people really live." -c.w. 
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'P Aurora'" composite doors from JELD-WEN just won't grow old. While we design doors with the visual intrigue of old-world, weathered 

)Od doors, each one will consistently perform like it was installed just yesterday. In fact, !WP Aurora doors are engineered to withstand harsh 

~ather and extreme temperatures for years. These benefits, as well as a host of designs and options, are sure to attract your customers. To learn 

xe about reliable JELD-WEN" doors, visit www.jeld-wen.com/auroradoors. 

own: !WP Aurora A 1322; Inset, !WP Aurora Knotty Alder A 1322. 

R E L I A B I L I TY f o r r e a I I i f e'" 

•03 JELD-WEN, inc. JELD-WEN, Aurora, IWP and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc .. Oregon, USA. Circle no. 287 
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House + House Architects, 
also in San Francisco, built 
two homes for themselves in 
Mexico before taking on 
client commissions and are 
now working on their sixth 
house there, in addition to an 
ongoing resort project in 
Honduras. With their interest 
in highly crafted materials, 
saturated colors, and bold, 
abstract forms, Mexico's 
aesthetic landscape is a natu­
ral fit. But there were other 
cultural hurdles to clear. 

"Business dealings in 
the U.S . are fairly direct," 
explains Steven House, 
AIA. "If there 's a problem, 
we'd say it wasn't built 
right and needs to be 

corrected. But Mexicans are 
polite and formal. If there's 
a problem, you turn it back 
on yourself: 'There may 
have been something 
unclear in my drawings.' 
You never want a builder to 
feel he has to save face . 

Confrontation is something 
they try to avoid at all costs. 
It takes some practice, and 
we've worked hard at it." 

Before the couple began 
working in Mexico, they 
visited homes under con­
struction and talked to local 
tradespeople and building 
inspectors to establish 
structural details. After 
years of designing projects 
outside the U.S., those 
details seem second nature 
now, as does using the met­
ric system on construction 
specs. And by following a 
protocol, they've never been 
left in the lurch financially. 
" It 's always very important 
to get a retainer up front, a 

Redl ine Plans on Emai l or Pocket PC! 

Circle no. 79 

little larger than usual," 
House says. "We pay closer 
attention to being on top of 
invoices, because when 
you're dealing long-distance 
it's harder to recover if 
there 's a problem." During 
the job, the firm insists on 
having a phone and fax on 
site, so that questions can 
be resolved on the spot. 
Since the architects can't be 
at the jobsite to approve 
payouts, they review the 
work via photos that the 
clients e-mail weekly. "Jobs 
take a little longer because 
they don't have quite the 
resources in Mexico that we 
have here," House says. 

continued on page 58 
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With Auralasf" wood, the beauty of JELD-WEN® wood windows and patio doors simply lasts longer. It protects against wood 

decay, water absorption and termite infestation. That means the beauty of wood lasts longer. Our solid pine Auralast wood 

windows and patio doors also protect you with an exclusive 20-year warranty. Learn more about these durable wood windows 

and patio doors. Call 1.866.447-7582 or visit www.jeld-wen.com/auralast_ra. 

R EL I AB I LIT Y f o r re a I I i f e'" 
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This is just one from a broad line of architecturally correct, properly proportioned fireplaces. We scaled these cast stone 

fascia component systems to fit a range of standard openings, then backed them up with every design tool you'll need. 

For a Design Package with color brochures and a CAD Specifier Disk, visit www.veneziafireplace.com 

1-888-281-7899 toll free 

EZI 
FIREPLACE FASCIA 
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"It's mostly post and beam AIA, of Stelle Architects, Stelle had worked in the U.S. 
construction and poured-in- Bridgehampton, N.Y. He Both commissions left 
place concrete or adobe. was tapped for a project in him in awe of a way of 
Craftsmen often don't use Zurich after the American building that, while costly, 
electricity; everything is client, internationally known adheres to an impeccable 
literally done by hand." in performance arts circles, standard of quality. "The 

learned of Stelle's Watermill Swiss are much more used to 
quantum leap Center in Bridgehampton. investing in their houses, and 
Switzerland, a country run The client asked Stelle to the technology they bring 
with crisp efficiency, could design Seeschau, an expres- trickles down farther into the 
not be more different from sive arts therapy center with building trades than it does 
most Latin cultures in its housing. "He came to me here," Stelle says. He found 
building technology and because he thought Arneri- himself using panelized 
business practices. Unit cans were conversant in engineered-wood systems for 
masonry, concrete, stucco, wood construction, and he entire floor and ceiling struc-
and steel predominate in wanted to build a wood tures, with integrated headers 
Switzerland. But its wood building," Stelle says. That and girders. 
technology is far more project was followed by the In Switzerland, three dif-
advanced than what's typi- Guggerstrasse, a house reno- ferent kinds of architects 
cally used for U.S. residential vation and expansion for a are recognized: interior, 
projects, says Fred Stelle, Swiss client with whom technical, and design. At 

OUR HANDS. 

In this era of mass production, Vande Hey Raleigh takes the time to lavish 

each one of our roof tiles with hand-crafted precision. The result: exquisite tiles 

that convey the well-worn beauty of age, yet perform 

with all of the strength and durability afforded by new 

technology. Be it for historical restoration, stately homes, 

resort hotels, or commercial real estate, we can help realize 

your architectural vision with superbly detailed custom 

roof tiles. Imagine it and we'll create it. Beautifully. 

I 800 236 8453 I WWW.VRMTILE.COM Circle no. 68 

Guggerstrasse, a 4,800-
square-foot renovation and 
900-square-foot addition 
to a 1920s stucco house, 
Stelle presented 50 pages 
of design drawings to a 
local technical architect, 
who then executed work-
ing documents, ordered 
materials, hired the 
builders , and oversaw the 
construction. (Both archi-
tects received a 10 percent 
fee.) One of the design 
triumphs was an exquisite, 
custom-made glass curtain 
wall with invisible framing 
and panels that open on 
hidden hinges. 

Stelle says the fact that 
continued on page 60 
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For more information cal l 

888.4 11.NANA (6262) 

or visit us on the web 

www.nanawall.com 

Circle no. 202 

When it's a vanishing NanaWalr: 
Experience alfresco din ing like never before when you make you r w indows and 

wal ls ... disappear. If you can imagine it , you can create it w ith a NanaWa ll. 

Enjoy th e best of both worlds: a room that blu rs the line between indoors and 

outdoors and the peace of mind that comes from the security and sa fety of the 

independently tes ted weather-ti ght NanaWall. 

Choose from window-sized panels, w a ll-heig ht panels, or both (as shown here) . 

Available in a full pa lette of colors, configurations and fin ishes - including du rable 

a luminum claddi ng - your NanaWall is limited on ly by the boundaries of your imag ination . 

It 's more than your home . It's your life . Don 't close it in; open it up, with a NanaWall. 

NanaWall 
Bringing the Outdoors in 



Tim Kalisz, Engineer and 
Designer for Kellco Inc. in 
Morris Plains, NJ, specifies 
AZEK for replacement trim 
and renovations in an area 
that was the hotbed of the 
American Revolution. "Some 
of the houses are massive 
and date back to the 1830' s," 
he said. "You don't want main­
tenance on a house like this, 
with all of the detailed trim 
work." Tim and Kellco recently 
restored a Victorian with AZEK 
on the fascia, window and door 
trim. "We didn't even have to 
paint it so we really saved on 
time, labor and costs and 
on repainting in the future," he 
said . "Not having to paint or 
wrap with aluminum makes 
AZEK more cost effective." Tim 
said they cut the half rounds 
from AZEK sheet and the crew 
loves the AZEK Cornerboards 
that are ready to install. "Talk 
about easy. They just pop them 
on and that's it!" he said. 

Have Yau Been Inspired by AZEK? 
Do you have an AZEK proiect to 
shore? We'd lave ta hear about it ! 
Email us at infa@azek .com and 
include photos! Your project just 
might end up as an AZEK Inspiration ! 

R IEK 
TRIM BOARDS 

www.azek.com • (877) ASK-AZEK 
(8771 275-2935 

© 2004 Vycom Corporation, Moosic, PA 
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carpentry is well paid and 
requires a craftsman's 
degree contributes to suc­
cessful outcomes. "In the 
Swiss system, they 're build­
ing for the centuries and 
expect things to last," he 
says. "The level of construc­
tion, even at the lower- and 
middle-class level, is higher 
than our highest expecta­
tions. As a consequence, it's 
not an inexpensive place to 
live, but the experience is 
very satisfying. That's my 
big mission - to figure out 
how we can market what it 
is we do over there." 

global expansion 
For Meek + Partners, in 
Houston and Newport 
Beach, Calif. , the entree into 
global markets was a result 
of good timing and the abili­
ty to fill a professional gap. 
In the late 1980s, in anticipa­
tion of an economic boom 
sparked by the 1992 
Olympics, an American 
developer brought the firm to 
Barcelona to design Olympic 
and resort housing. 
Serendipitously, the opportu­
nity arose in the midst of an 
American recession, when 
the firm was looking for 
work. And its training in the 
market-driven aspects of 
resort and multifamily hous­
ing gave it a clear advantage 
over most Spanish firms. 
"European architects were 
still in the framework that 
marketing wasn't part of the 
program," says Don Meek, 
AIA. "They knew how to 
make the floor plan work, 
but not how to make the 
project sizzle and sell." 

Meek formed alliances 
with Spanish firms and 

opened an office in south­
ern Spain that has since 
closed. But once they had 
established a European 
presence, more American 
clients came along, intro­
ducing them to projects in 
Moscow as development 
opportunities opened up in 
the new Russia. "We had 
gotten out of Texas and 
California in the '70s and 
'80s and did work in every 
state," Meek says. "But 
when we went overseas we 
saw how important it was to 
diversify globally. We set 
up our methodology to 
work with mostly American 
clients in other countries." 
Now with 70 employees, 
the firm has projects under 
way in Russia, Panama, 
India, China, and the 
Dominican Republic. 

Working beyond one's 
borders can also be the fast 
track to exploring a new 
market niche. JEZ Architec­
ture, Irvine, Calif., went to 
China to add mixed-use 
projects to its portfolio. 
The client had found JEZ 
through a Web search of 
Atlanta and Southern Cali­
fornia firms that did both 
architecture and residential 
planning, and invited the 
firm to present a design con­
cept for a 118-acre master­
planned community and 
retail center. "The Chinese 
are more open to new ways 
of doing things than clients 
are here ," says Don Jacobs, 
AIA. "The town center was 
not our area of expertise, so 
we would have had a hard 
time being retained to do 
the job here. But once we 
established credibility by 

continued on page 64 



The future of trim is cellular pvc and AZEK 

Trimboards is the #1 brand . 

With unequalled Uniformity, Durability, Workability 

and Beauty, AZEK trim products are the perfect 

replacement for wood in all non -stress bearing 

applications . 

Available in boards, sheets, cornerboards, and 

beadboard, AZEK fits all of your trim needs. Visit 

your AZEK Dealer today to see the future of trim in 

AZEK Traditional and Frontier textures. You, and 

your customers, wi ll be glad you did! In fact, in a 

recent survey, 98% of contractors that have 

installed AZEK stated they will use AZEK again .... 

Now that's satisfaction! 

Cambridge Hames, Baldwin Park, FL 

TRIM BOARDS 
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TI T L E D E ED 

MEDITERRANEAN AVE. 

RENT $2. 
With 1 House $ 10. 
With 2 Houses 30. 
With 3 Houses 90. 
With 4 Houses 160. 

With HOTEL $250. 
Mortgage Value $30. 

Houses cost $50. each 
Hotels, $50. plus 4 houses 

,,. a ptayu owns All the l.ctJ of any Color-Group, the 
~nt Is Doublt"d on Unlmprawd Lot! In tttat youp. 

C1935 HmbR>, he. 

We now make windows for homes no matter what street they're on. Small projects to large. 

Production housing to high-end estates. Modest budgets to no expenses spared. And ersen now offers 

a wide range of products to help you design projects as you envision them . An dersen® arch itectural 

windows and doors and KML by Andersen™ entranceways offer handcrafted elega nce. For custom 
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BOARDWALK 

RENT $50. 
With 1 House $ 200. 
With 2 Houses 600. 
With 3 Houses 1400. 
With 4 Houses 1700. 

With HOTEL $2000. 
Mortgage Value $200. 

Houses cost $200. each 
Hotels, $200. plus 4 houses 
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our design efforts , they 
didn't hesitate to give us 
that opportunity." 

In addition to having two 
people from mainline China 
on staff, unusual circum­
stances created another 
alliance that helps JBZ con­
nect the dots. The developer 
had hired a local Chinese 
architect to manage the proj­
ect. As it happens, the archi­
tect 's wife is working on a 
doctorate in architecture at 
Georgia Tech. Fluent in Eng­
lish, she facilitated the proj­
ect and has since become 
part of JBZ's China office, a 
relationship that has led to 
other commissions in Asia. 

intercontinental 
control 
Such large-scale commis­
sions open up more possi­
bilities for management and 
communication errors, and a 
lot of money is at stake. In a 
dispute, architecture firms 
have little recourse, since 
they can't sue foreign 
clients through U.S. courts. 
"The only way we can be 
sure of getting paid is to get 
the money up front ," Jacobs 
says. "Most foreign firms 
understand that and will pay 
in phases." During the job, 
JBZ's FfP site keeps team 
members on both continents 
in the loop. Still, countless 
conditions conspire to make 
these jobs exceed time and 
budget. Foreign developers 
typically don't understand 
the concept of additional 
services, so architects must 
do a thorough job of esti­
mating and planning for 
contingencies. JBZ plumbs 
the experience of colleagues 
to help it determine such 

issues as the number of 
hours needed for translation 
services. And Don Meek 
spends more time structur­
ing contracts, ensuring, for 
example, that they include 
a provision that the devel­
oper will absorb up to a 
10 percent fluctuation in 
currency exchange rates. 
"Even if a client is Ameri­
can, in a lot of cases 
they're required to set up a 
local office and do local 
banking," Meek says. 

Hazard pay is a cost of 
working in a politically 
unstable environment. 
Several years ago, when 
an American was shot in 
a downtown Moscow hotel, 
Meek had a harder time 
convincing staff to travel 
there. In undesirable loca­
tions, the firm factors in 
more money for people to 
fly and stay first class, or to 
pay them more per diem. 

Architects traveling to 
China for project checkups 
can expect to be at it 24/7 , 
Jacobs says. His foreign 
business partners think 
nothing of scheduling an 
hour-and-a-half meeting for 
10:30 at night, then being 
back at work by 8 a.m. But 
he savors the friendships 
he 's formed. "They want to 
not only work with you, but 
share their culture and 
entertain you," Jacobs says. 
"We feel strongly that the 
best way we can exist with 
other cultures globally is to 
understand them better, and 
there 's no better way of 
doing that than working 
with them." ra 

cheryl weber is a contributing 
writer in severna park, md. 



What the best-dressed 
homes wear: 

Fashion comes in many forms, 

which is why Hanson, Brick 

offers hundreds of colors and 

~ textures to turn the house you 

design into a home. To learn 

more about our pro8ucts, call 

877-HANSON8 "'~r visit t:Js a't • <t 

z ,w~ :" · 
, · Circle no. 355 



Circle no. 22 

Circle no. 264 

Architectural Wood 
Windows & Doors 

Since 1921 

ZELUCK 
INCORPORATED 

Architectural Wood Windows & Doors 
800-233-0lOl 

5300 KINGS HIGHWAY - BR.OOKL YN, NY 11234 
WWWZB..UCKCOM 

Dade County, /BC and SBCCI 
Approved 





NEWPSRT BRASS® 

modern elegance ... streamlined precision .. timeless allure 
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Vhat will the Next American House 
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sym os1um 
The N.ext American House 

We're on the brink of a sweeping change in American housing. The next wave of new 

homebuyers will want a level of design now available only in the h igh-end custom 

home and multifamily loft markets. Their sensibilities honed by television home 

shows, shelter magazines and books, the Internet, and the sleek workplaces of 

the Information Economy, they're poised for a new kind of single-family housing. 

Reinvention w ill bring together thought leaders and talented practitioners from the 

residential architecture, building and academic professions. The focus: middle-income 

single-family housing. The goal: to raise the bar on design. 

Attend this groundbreaking event 
and learn how to apply lessons from expert practitioners 

to the homes you design, as well as the larger context of 

American housing of the future. 



9:00 am to 4:00 pm 

HOUSING TOUR* 
Idea Houses of the Past and Present 
Visit three fine examples from the past and present of Los Angeles' 

exemplary design. 

Ray Kappe Residence. 1 968 (right, top) 

Architect Ray Kappe, FAIA, has designed some 1 00 houses since founding his practice in 

the early 1950s. His own residence, which spans its hilly Pacific Palisades site on a series 

of concrete towers and laminated beams, has won numerous awards. An architect and a 

renowned educator, Kappe is also founder of the architecture school at California Polytechnic 

State University (Cal Poly) and the Southern California Institute of Architecture (SCI-Arc) . 

Kappe is winner of residential architect magazine's 2004 Hall of Fame Leadership Award. 

The Eleventh Street Residence. 2001 (right, second from top) 

Designed by Koning Eizenberg Architecture, this house in pricey Santa Monica, CA, exemplifies 

high design on a budget. Brought in at $167 a square foot, it's a bargain for its neighborhood 

and a top-notch neighbor. It's already won a 2004 residential architect design award and its 

architects have been selected as residential architect magazine's 2004 Top Firm. Come see 

why the architects call this project their "Crate and Barrel" house. 

Steven Ehrlich Residence. 2003 (right, third from top) 

In addition to winning residential architect magazine's 2003 Top Firm, Steven Ehrlich, FAIA, 

has won design awards for his renovation of a 1938 beach house by Richard Neutra and 

his other residential projects in the Los Angeles area. His recently completed house on an 

infill site in Venice, CA, relies exclusively on natural ventilation. 

6:30 to 8:00 pm 

WELCOME RECEPTION 
Pacific Design Center's Astra West 

sponsored by 

INNOVATION! FOR LIVING.' 

Stunning architecture by world-renowned architect Cesar Pelli has made Pacific 
Design Center an architectural and cultural landmark in Los Angeles. Join us 
for a Welcome Reception at Astra West, a contemporary venue with world-class 
cuisine by chef and restaurateur Charlie Palmer. 



Jeremiah Eck 

Russell Versaci 

Joseph Tanney 

7:30 to 9:00 am 

KEYNOTE BREAKFAST 
The New Golden Age of Design 
Presenter: Sarah Susanka, AIA Miami, FL. Susanka, an architect, a cultural visionary, and author of 
The Not-So-Big House and its sequels, is a leader in the movement redefining the American home. 

The industrial design sector has figured out that good looks sell. If a product offers a functional improvement, 
design finesse, good value, and it treats the environment kindly, it's a home run. We've elevated the functionality 
and beauty of nearly every product we buy today - from kitchen tools, to electronics, to automobiles. But 
we've neglected the biggest purchase of most American's lives: the mainstream single-family house. We're 
entering a new age where good design matters. And our definition of good has grown more complex. Find 
out why we can no longer shortchange the American house. 

GENERAL SESSIONS 

9:00 to 1 0:30 am 

Lessons from the American House* 
We can't look forward without first scrutinizing the past and present. In thinking about the next American house 
is it necessary to abandon everything that's gone before? What's worth preserving and what must change? 
Many Americans believe they prefer traditional styles, but perhaps what they seek is a house that belongs to 
its site, contains materials used in evocative ways, with a plan that really works for them. 

Panelist/Moderator: Jeremiah Eck, FAIA, Jeremiah Eck Architects, Boston, MA. Eck is an award-winning 
custom architect, author of 'The Distinctive Home: A Vision of Timeless Design;' and a landscape painter. 
A former lecturer in architecture at Harvard's Graduate School of Design, Eck leads a series of Professional 
Development Seminars on houses at Harvard. 

Ray Kappe, FAIA, Kappe Architects Planners, Pacific Palisades, CA. Kappe has designed some 100 houses 
since founding his practice in the early 1950s. An architect and a renowned educator, Kappe is also founder of 
the architecture school at California Polytechnic State University (Cal Poly) and the Southern California Institute 
of Architecture (SCI-Arc) . 

Russell Versaci, AIA, Versaci Neuman & Partners, Middleburg, VA. Versaci is a principal at Versaci Neumann & 
Partners, Middleburg, Va. Specializing in new homes designed in traditional architectural styles, he is the author 
of "Creating a New Old House:' 

1 0:30 to 1 0:45 am 

BREAK 

10:45 am to 12:15 pm 

ouses to Go* 
Prefab, modular, and other trends in manufactured housing are capturing the imagination of architects and the 
avant-garde American public. Are architect-designed, factory-built, site-assembled houses the wave of the future? 
How can we shed the stigma of mobile homes and bring high design and cost efficiencies to this compelling 
alternative to site-built construction? 

Panelist/Moderator: John Vetter, AIA, Vetter Denk Architects, Milwaukee, WI. Vetter's firm is pursuing 
marketing versions of its award-winning custom prefab "Aperture House" to a wider audience. 

Joseph Tanney, AIA, Resolution: 4 Architecture, New York City. Tanney's firm is in the vanguard of young firms 
developing modular housing into a high design, cost-efficient alternative to site-built construction. He is the 
winner of the recent Dwell Home competition. 

Jenn ifer Seigal, The Office of Mobile Design, Santa Monica, CA., is a former Loeb Fellow at the Harvard 
Graduate School of Design. Her firm develops "mobile" architecture--transportable, demountable, and 
relocatable structures. 

- - - - - - - - - - -
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1 2:1 5 to 2:00 pm 
AWARDS LUNCH 
The 2004 residential architect Leadership 
Awards Salute California Architects 
Hall of Fame: Ray Kappe, FAIA, Kappe Architects Planners,Pacific Palisades, CA, is a renowned educator and 
founder of the architecture school at California Polytechnic State University (Cal Poly) and the Southern California 
Institute of Architecture (SCI-Arc). He has also designed some 100 houses in his fifty years of practice. His own 
residence has won 25 Year awards from both the California Council and Los Angeles Chapter of the AIA. 

Top Firm of the Year: Koning Eizenberg Architecture of Santa Monica, CA, specializes in "small buildings for 
everyday living:' The firm has an award-winning portfolio that includes affordable housing, mixed-use buildings, 
and high design custom homes. 

Rising Star: Jonathan Segal, FAIA, La Jolla, CA, contends that if you want to see your best work built, build 
it yourself. An enterprising architect, builder, developer, and interior designer, Segal has assembled not only 
an admirable architectural portfolio, but a valuable real estate portfolio as well. 

2:00 to 3:1 5 pm 
BREAKOUT SESSIONS 
Can Good Design and Good Business Co-Exist? 
Leader: Jonathan Segal , FAIA. Segal has accumulated numerous awards for his develop/design/build housing. 

Partnering with Builders and Developers to Bring 
Innovative Houses to Market 
Leader: John Vetter, AIA, Vetter Denk Architects, Milwaukee, WI. Vetter's firm is marketing versions of its 
modular "Aperture House:' 

Launchi g an Innovative House Plans Business 
Leader: Joseph Tanney, AIA, Resolution: 4 Architecture, New York City. Tanney's firm is in the vanguard of young 
firms developing modular housing into a high design, cost-efficient alternative to site-built custom homes. 

3:1 5 to 3:30 pm 
BREAK 

3:30 to 5:00 pm 

Sustaining the Next American House* 
No discussion of the next American house would be complete without addressing whether the planet can live 
with what we design and build. Single-family houses represent the least efficient and most resource-demanding 
housing we have. Future houses must rise to higher standards of energy efficiency, environmental health, 
resource conservation, and sensitive siting. 

Panelist/Moderator: David Arkin, AIA, Arkin Tilt Architects, Berkeley, CA. Arkin is president of Architects, 
Designers, Planners for Social Responsibility (ADPSR) . The firm 's work has been published widely for its 
excellence in design and sustainability. Among its many awards are the Acterra Business Award for the 
Sustainable Built Environment and an AIA/COTE Top Ten Green Project Award . 

Dennis Wedlick, AIA, Dennis Wedlick Architect, New York City. Wedlick is the designer of the 1995 Life Dream 
House and show houses for Country Home magazine. He's written books about site-sensitive house design, 
most recently "Designing the Good Home:' His work in the area of sustainable design has been published in 
periodicals and books, including "Hot Dirt Cool Straw:' 

David Hertz, AIA, Syndesis Inc., Santa Monica, CA. His firm specializes in creating sustainable strategies and 
environmental products. An active participant in many environmental organizations, Hertz is also the inventor 
of Syndecrete, a pre-cast lightweight concrete surfacing material made of recycled aggregates. 

5:30 to 7:30 pm 
RECEPTION AND EXHIBITION 
Westin Century Plaza Hotel 

sponsored by 

Join us for a reception and an exhibition of the winning entries from the AIA's 2004 "New Home on the Range" 
Competition and residential architect magazine's Next American House invitational. 

David Arkin 

Dennis Wedlick 

David Hertz 

- - - - - - - - - -

PHONE: 888.584.5665 • WEB: reinvention2004.com 
- ---- ------------~-- - -- - -



Duo Dickinson 

8:00 to 9:30 am 
BREAKFAST PAN EL DISC U SS ION 
Brainstorming the Next American House 
What's standing in the way of improving the livability, sustainability, and lovability of the single-family house? 
What are our best options for the future? What key essentials in siting, design, floor planning, and construction 
must we address to move to the next level? 

Panelist/Moderator: Wil liam Kreager, FAIA, Mithun Architects+ Designers+ Planners, Seattle, WA. 
Former chairperson of the American Institute of Architects Housing Committee, Kreager's firm has also won 
the 2001 residential architect Top Firm award and Project of the Year in the 2001 residential architect Design 
Awards. Mithun is a top single-family production, affordable, and multifamily housing firm . 

Wi lliam Hezmalhalch, Will iam Hezrnalhalch Architects, Inc., Santa Ana, CA. Hezmalhalch leads a multiple award­
winning firm specializing in single-family and multifamily production housing, urban infill design, land planning, and 
community design. With a staff of 160 and offices in Santa Ana and Pleasanton, CA, the 24-year-old firm has 
worked for many of the leading building companies in the United States. 

Eric Naslund, FAIA, Studio E Arch itects, San Diego, CA. Naslund's firm has won numerous AIA Honor Awards 
and residential architect Design Awards. Studio E specializes in affordable housing, urban planning, urban infill 
design, and custom homes. Naslund is a frequent speaker on residential design and an adjunct faculty member 
at Woodbury University, San Diego. 

Jo eph Tanney, AIA, Resolution : 4 Architecture, New York City. S ee bio under "Houses To Go." 

Duo Dickinson, AIA, Duo Dickinson Architect, Madison, CT. Dickinson is a single-family custom architect who's 
won numerous awards, taught at Yale University, and designed many "idea houses" for national publications. 
He is also a much published writer on home design subjects. Among his book credits are "The Small House;' 
"Expressive Details;' and the soon-to-be-published, "The House You Build :' 

9:30 to 9:45 am 
BREAK 

9:45 am to Noon 

sponso red by 

Nulbne~ 

DESIGN CHARRETT E* 
Designing the Next American House 
Putting our ideas where our pens are, we design the next American 
House prototype. Aud ience participation is e n couraged. 

Leader: William K reager, FAIA, Mithun Architec ts + 
Designers + Planne rs, Seattle, WA. 

Noon to 1 2 :30 pm 
CO NFERENCE ADJOURNS 
Presentation of the Next American house 

12:30 to 4:00 pm 
S P ECIAL EVENT 
The first gathering of the newly formed Congress of Residential Architects. An organization of specialists in single­
family residential architecture launches its first forum on "Adding Value: Architects and the American House:' 
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How did you hear about residential architect's 
Reinvention 2004 Symposium? 
0 Web site 
0 Promotional Mailing 
0 Advertising in a Trade Magazine 
0 Email 
0 Fax 
0 Other 

Please indicate your company's primary 
business. 

0 Architectural, Architectural Engineering, 
Design 

0 Home Builder/General Contractor/ 
Remodeler 

0 Design/Build 
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Please indicate what types of design services 
are offered by your firm. 

(check all that apply) 

0 Single-family custom 
0 Single-family production 
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0 Remodeling 
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0 Interior design 
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0 Other services 
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job title at your firm? 
0 Managing Principal/CEO/Partner/ 

Corporate Exec. 
0 Job Captain/Staff Architect 
0 Chief Architect 
0 Designer 
0 Specification Writer 
0 Interior Designer/Space Planner 
0 Management/Marketing 
0 Construction Administrator 
0 Planner 
0 Draftsperson 
OOther 
0 I do not wish to disclose 
Indicate your company's average annual 
total revenue. 
0 $10 million or more 
0 $5 million to $9,999,999 
0 $3 million to $4,999,999 
0 $1 million to $2,999,999 
0 $500,000 to $999,999 
0 $250,000 to $499,999 
0 $100,000 to $249,999 
0 $1 to $99,999 
0 None 
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the purchase of building products used in 
residential construction projects designed 
by your firm? 
0 yes 
0 no 
0 I do not wish to disclose 

Are you a registered architect? 
0 yes 
0 no 
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olsen sundberg kundig alien 

northern 
lights 

architects explores 

the "spirit, 

nature, and art" 

of building houses. 

Left to right: Scott Allen, Tom Kundig, 
Jim Olson, and Rick Sundberg are known 
for Modernist dwel lings that combine crisp 
lines with an earthy sensuality. 

by cheryl weber 

the Pacific Northwest is known 
for any three things, it may well 
be the dramatic landscape, the translucent light, and the con­
centration of creative types, from entrepreneurs to highly 
regarded artists and craftspeople. Seattle, in particular, may be 

. credited for offering up a critical mass of the elements that 
encourage original thinking: misty days spent in contemplation 

indoors, a steady supply of good coffee, and an 
abundance of sophisticated residents who don't 
mind taking a bit of a risk. So it seems fitting that 
four native sons-Jim Olson, FAIA, Rick 
Sundberg, FAIA, Tom Kundig, FAIA, and Scott 
Allen, AIA, have melded minds to create an archi­
tectural firm that's brimming with bold ideas. 

After nearly four decades of practice, Olson 
Sundberg Kundig Allen Architects is in the envi­
able, if well-deserved, position of being a star 
firm. The partners are at the top of their game, 
humming along from one plum project to the next. 
The firm possesses a nationally ranging portfolio 
of houses for people who pay a premium for its 
inventive, highly crafted work. In addition, a third 
of the architects' work is institutional, religious, 
and public commissions, including the University 
of Seattle Law School, permanent galleries for the 
Seattle Art Museum, and a 38,000-square-foot 

Danny Turner addition to the Pratt Fine Arts Center. Their work 

has garnered dozens of awards, including two AIA National 
Design Awards this year for the quirky Chicken Point cabin 
and the Brain, a private artist's studio. 

Like a band of brothers, the architects share strong aesthetic 
sensibilities that are rooted in the region. Olson started the firm 
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Chicken Point (2002) sits like a lantern on 
the water's edge. Its enormous window, 
designed by Tom Kundig, leads to a concrete 
terrace and built-in hot tub. 

"if you have a little house, 
in 1966. Sundberg joined in 197 4 and became a principal in 
1976. Ten years later, Kundig and Allen came aboard and 
were made principals in 1994. They all graduated from the 
University of Washington (though Allen received his master's 
degree from the University of Pennsylvania). And all were edu­
cated in the Modernism of Carlo Scarpa and Louis Kahn, with 
its emphasis on making the natural landscape part of the design 
of the house, and on the use of both natural and high-tech mate­
rials. The scenic Northwest has a mild climate but also a rainy 
one, which means people spend a lot of time indoors looking 
out. So the firm's dwellings cradle their occupants while offer­
ing them a view. One of its signature aesthetics is the striking 
juxtaposition of intimate spaces and monumental gestures that 
evoke the primordial power of the mountains and old-growth 
forests. With direct sunshine at a premium, the architects also 
use stunningly innovative techniques to draw in light and 
bounce it around, what Allen calls "activating light." 

And yet their work, with its emphasis on defining what 
makes a place special, isn' t simply about the Northwest. "Our 
relative geographic isolation has led us to explore the world 
extensively, to see what other people, other 
times, and other places have created," they 
wrote in the preface to their 2001 monograph 
"Architecture, Art & Craft." "From these expe­
riences, we have tried to ascertain the essential, 
eternal, and universal themes of architecture­
how spirit, nature, and art relate to building­
and then to infuse them into our work." 

art and architecture 
Collectively, the firm's work seeks out all of 
those aspects, though each partner freely 
explores his own avenues of interest. It is 
Olson's passion for fine art that has made them 
the architects of choice among the Northwest's 
upper-crust art patrons. Growing up, Olson 
wanted to be either an artist or an architect. Before he was out 
of high school, architecture had prevailed, but he and his 
partners have developed the kind of buildings that present art 
beautifully. "I'm more inspired by the arts than I am by other 
architects," Jim Olson says. "I hardly ever read the architec­
ture magazines , but I'm always reading art magazines and 
going to museums." 

In contrast to the jewel-like, 900-square-foot condominium 
Olson lives in, he has led the design of a handful of gallery­
cum-residences, such as the 18,500-square-foot Red House in 
downtown Denver. "At 5,000 to 6,000 square feet, it's still pos­
sible to do a home that has a sense of family scale; you know 
the perimeter of the house," says Tom Kundig. "But it gets 
more difficult at 10,000 square feet." At the Red House, 
designed to hold an extensive collection of Greek antiquities, 

why not put in 

a big windovv, 

or give a big 

roon1 a sniall 

windovv?" 

Paul Warchol 

The Studio House 
(1998), on a bluff looking 
west over Puget Sound, 
has cast-in-place 
concrete walls and a 
curved roof covered in 
lead-coated copper. 
Oversized beams, red 
steel braces, and a 
14-foot-high pivoting 
door define the "big 
room" (right). Inside, the 
curved ceiling diffuses 
afternoon sunlight; a 
steel frame beneath it 
holds room lighting, 
fans, and lights for 
studio photography. 
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"vve go froni architecture that's totally neutral and supports 

the art co1npletely, to doing architecture that's inside tlze art." 

Indian sandstone 
and an ordered 
facade ties the 
Red House (1998) 
to its Lower 
Downtown Denver 
historic district. 
Left: Terra-cotta 
walls warm the 
foyer. The gallery 
occupies the first 
floor, with private 
quarters above. 

80 www .r esidentialar c hitect.com residential architect I september · october 2004 



Bruce van lnwegan 

Doug Wilson 

The Earth House (1968), canted 
toward a view of Mt. Rainier, is cut 
into a hillside so that the roof blends 
into the surrounding landscape. 

pre-Columbian and Spanish Colonial works, and contemporary 
painting and sculpture, interior scale issues were resolved by cre­
ating a cozy family space upstairs that turns its back on the for­
mal side. Eschewing shiny marble and chrome, the architects 
often use earthy materials such as natural wood 
and richly colored plaster walls to make the 
massive public spaces feel warm and hospitable. 

When designing these homes, it was vital for 
Olson to immerse himself in the art. "The Red 
House client had probably the greatest private 
collection in the country of Spanish Colonial 
art," he says. "I didn ' t know anything about it." 
As if he were taking a college course, Olson 
read books, visited museums, and traveled to 
Guatemala to study the traditional architecture. 
"You look at the colors in the collection, the 
spirit of it, and you just s01t of get a gut sense," 
Olson says. "I look for repetitive themes in the 
art, a color or pattern that keeps recurring." 

The firm integrates art in different ways. A 
wall can act as a mat or frame for individual 
works. And for people who don't have a collec­
tion of their own, the archi tects will commission 
art that gets woven into the architecture. "We go 
from architecture that's totally neutral and sup­
ports the art completely, to doing architecture 
that's inside the art, with murals on walls that 
wrap around," Olson says. Indeed, it's often hard 
to tell where the architecture ends and the art 
begins. In one Seattle house, walls create a can­
vas for glass artist Ed Carpenter's nifty refract­
ing skylight. And at the Art House in Medina, 
Wash., a slot of light runs along the house's 
spine, emptying into a monumental installation 
by James Turrell. "Their pieces are all about 
light; the architecture is this vessel that's filled 
with the light that they create," Olson says. "It's 
really an intimate relationship with the art. 
That's my passion-how to present art in the 
best possible way." 

cosmic craft 
It's no coincidence that the firm surrounds 
itself with Seattle's most fabulous craftspeople 
and fabricators . Most of the partners learned how to put things 
together at an early age. Sundberg came from a second genera­
tion of Swedish contractors. He started working with his father 
at age 10 and was a journeyman by the time he finished high 
school. Kundig, the son of an architect, hung out with crafts­
men and worked for multimedia artist Harold Balazs in the 
1970s. Allen, whose mother was a fine artist and whose father 

Dick Busher 

Dick Busher 

Concrete pavers flow into the living-room pavil­
ion of Bluff House (1992), which looks out on 
Elliot Bay and Puget Sound. Its materials­
structural concrete piers, tube steel, glass 
walls, stained cedar siding, and metal roofing­
defer to nature. Inside, the layered ceiling 
seems to float above concrete beams and 
piers, freeing the long walls of vertical supports. 
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Courtesy Olson Sundberg Kundig Allen Architects 

Hale Kumau, a sprawling compound on the 
Big Island of Hawaii, collects energy from the 
wind, sun, and water. The structures, which 
include a main house, studios, and ranch 
buildings, will be ventilated naturally and built 
with environmentally sustainable materials. 

Eduardo Calderon 

Jim Olson conceived his apartment above 
Pioneer Square as a contemplative retreat. 
A 30-foot-tall light well at the core links two 
levels, and at the top is a prism by artist 
Walter White. It refracts sunlight into rain­
bow colors and traces the sun's path-
an ethereal, shifting piece of art that serves 
as a "cosmic reminder." 

"in the northtvest, H'e get this 
was a musician, grew up in "a redneck town in eastern 
Washington," where the honesty and rusticity of agricultural 
buildings and abandoned homesteads appealed to him. 

"I think a lot of my work is informed by the landscape I 
grew up in-basically a desert and big sky," says Scott Allen, 
who also paints dream-like landscapes in oil and pastels. 
"There's a real clarity between what is man-made and what 
isn ' t. You ' ll see very primordial, wide-open vistas with an old 
homestead or this dirt road and string of power lines running 
through it. They look cool because they 're so different from 
each other. I'm always searching for the thing you can't 
describe in words, but is so powerful, elemental, and hard­
wired into our psyche that it just grabs you." His current resi­
dential projects range from a 12,000-square-foot estate in Hong 
Kong, a collaboration with Olson, to a 2,000-square-foot house 
with a grass roof that hangs off a cliff in Gig Harbor, Wash. 

This merging of the elemental with the man-made is a theme 
that runs through the architects' work and is experienced most 
profoundly in their designs for the Northwest. "The light is so 
bloody gray here, not silvery, as Jim calls it," Rick Sundberg 
jokes. "You really need to be able to back away 
from it and get cozy. But when the weather is 
spectacular, you want this seamless interior and 
exterior." That climatic quirk has led the ever­
inquisitive foursome to invent new ways to 
manipulate light and space. Since the 1980s, 
Olson has been perfecting what he calls the cos­
mic ceiling, inspired by James Turrell 's work. A 
domed ceiling with hidden clerestories, it fills 
with light and doesn' t have visible boundaries, 
creating the illusion of infinite space. There's a 
miniature one, 18 inches deep, in Olson's own 
home eight floors above Pioneer Square, where 
he has put some of his ideas to the test. 

The partners have developed other trademark 
techniques to help free architecture from its confines. There's 
the so-called magic window, typically a 7-foot-by-14-foot 
piece of glass with an invisible frame set outside the opening, 
which makes the room feel like part of the outdoors. And ceil­
ings, with knife-edged soffits and a ribbon of clerestory win­
dows tucked behind, often appear to float. "In the Northwest 
we get this foggy light that you almost feel you can carve," 
Olson says. "You can create little shafts of light. It's a wonder­
ful thing and becomes a very important discussion while we're 
designing just about everything." 

challenging the commodities 
By contrast, Kundig expresses the indoor-outdoor connection 
in an edgier, more physical way and has explored it most 
dramatically with his enormous doors. Chicken Point cabin, on 
Lake Coeur d'Alene in Idaho, has a 19-foot front door, absurdly 

foggy light 

you abnost feel 

you can carve." 

Bruce van lnwegan 

At the Garden 
House in Atherton, 
Calif., an a/lee of 
columns defines 
an edge of the 
dining room and 
interweaves indoor 
and outdoor 
space. Slate and 
concrete floors 
continue outside. 
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Photos: Bruce van lnwegan 

The Japanese-inspired Garden House 
(1998) is organized around the concepts 
of "garden" (an indoor-outdoor gallery and 
dining room) , "nest" (two stories holding 
the family room) , and "temple" (a pavil ion 
for art). Left: A giant steel horse presides 
over the pavilion , which features the firm 's 
trademark infinity ceiling. 
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"[clients] are it1illing to risk a lot to co1nn1ission an architect. 

they e111brace l~fe and are optilnistic and energetic." 

Left: At the Prairie 
House (1993) in 
Highland Park, Ill ., 
sandstone walls, 
concrete beams, 
and limestone 
columns anchor 
the airy ceiling . 
Floating, knife­
edged soffits in 
the open living 
room act as light 
shelves that 
bounce light 
throughout the 
interior. The tall 
entry axis (above) 
focuses on the 
river and prairie 
beyond. 
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tall in prop011ion to the building but right on scale with the sur­
rounding firs and ponderosa pines. "It celebrates the idea that this 
is an extraordinary place, something to remember," Kundig says. 
The steel door opens onto a narrow hallway that obscures the sur­
prise of the soaring living room, with its 20-foot­
by-30-foot pivoting window. Conceived as an 
overscaled tent flap , the 6-ton contraption opens 
to a dazzling view of water and mountains . 
Kundig canted it back 8 degrees for counter­
weight and, with Seattle fabrication artist Phil 
Turner, designed an old-fashioned lever and ful­
crum and pulley system dubbed the Gizmo. It 
can be safely operated by the family 's 6-year-old 
son, who is responsible for opening the window 
upon arrival. 

Such architectural and mechanical extrava­
gances indulge everyone's patience-the owners, 
contractors, and design team. But because inven­
tion is such an integral part of the firm's design 
process, its policy is to hire soup-to-nuts people 
who are interested in learning how things are 
assembled. Architects who don't have engineer­
ing and mechanical skills, Kundig says, won't 
know how to tweak those systems in ways appro-
priate to a client and site. 

Kundig got permission early in his childhood to reinvent the 
common. "When you challenge the commodities and ask the 
questions, it reintroduces people to the wonderful thing they're 
doing, like opening a door or window," he says. "If you have a 
little house, why not put in a big window, or give a big room a 
small window? Sometimes there are things that are hard to 
ai1iculate to clients, or it's too much information at the time. 
Two years later they' ll finally get something. They'll call and 
say, T m learning more and more about my home.' Those calls 
are so rewarding." 

pr iva te vs. public 
The firm's modest beginnings designing weekend cottages on 
Puget Sound have led to ever more ambitious commissions and 
clients. One of Sundberg's projects-an elegantly detailed, 
6,000-square-foot house under construction on Martha's 
Vineyard-has been three years in the making. Clients who are 
spending millions of dollars need extra care, he says, whether 
it's checking in more frequently or customizing design presenta­
tions in a way they can visualize. "Not all clients understand 
drawings, and sometimes they don't like models," Sundberg 
says. "We have to be careful that a client understands the proj­
ect." He's also designing an 11 ,000-square-foot ranch compound 
in Hawaii for a client who wanted to be able to tell the story of 
how the project evolved. Sundberg presented him with two 
books documenting the project's main phases, including the 

Photos: Eduardo Calderon 

Art and water inspired the design of this 
Seattle apartment (2002) for a collector of 
Northwest and Asian art. The architects used 
glass to give the house an organic, aqueous 
feeling. Curved, floor-to-ceiling cast-glass 
walls incorporate display space for art and, lit 
from within, give the space a luminous glow. 
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A garage-that quintessential laboratory 
for invention-was the model for this studio 
where a filmmaker can work out ideas. The 
cast-in-place concrete box, with its steel 
mezzanine on one wall, provides a neutral 
backdrop that can be adapted at will. 
Interior structures were made with sheets 
of hot-rolled steel. 

"there's a real clarity 

client's first letter inviting the firm to do the job. "We created 
the story and literally published it," he says. "Notes about the 
spirituality of the house, the site, pictures of us working, and 
drawings out of my sketchbooks were all put into good-sized 
documents, because that's what the client needed." 

Until about five years ago, Sundberg and Allen were primari­
ly responsible for the firm's institutional projects, while Olson 
and Kundig led the residential side. Olson was taught in school 
that you do houses until you can do real architecture, so in the 
late 1980s, he gravitated toward larger buildings. But when the 
recession hit, institutional money disappeared. "We thought to 
ourselves: Houses are the mainstay of our firm, we're proud to 
be doing houses. As opposed to feeling like, oh, if we were 
really good architects we'd be doing airports." Because the 
work keeps pouring in, the firm has returned to its first love. 

Still, to support the practice and to explore its interest in 
urbanism, Olson Sundberg Kundig Allen is aiming for a more 
even split between residential and institutional jobs. It's a tricky 
balance to achieve, since their reputation for a high quality of 
detail and perfectionism doesn't lend itself to most mixed-use 
projects. For now, urban commissions revolve 
around condo build-outs and museums, and 
Olson is pleased with the mix. "The residential 
projects are so eccentric and so private that it's 
really interesting to suddenly be out in public 
where people can walk through your work every 
day," he says. "I think there's this urge to share 
what you do with other people, and the public 
projects allow you to do that in a different way. 
Churches, museums, or wineries- those things 
are a nice balance to residential work." 

A glut of high-end commissions doesn't stop 
the firm from taking on the occasional modest 
house. Kundig is working on a mountain cabin 
with a $250,000 budget, which he finds refresh­
ing. Always questioning, always researching, 
Kundig has a loop of ideas constantly running 
through his mind that render house size irrelevant. Now at 60-
plus employees, the partners aren' t interested in getting bigger 
but in getting it right. Allen, who compares doing architecture 
to making origami, with its complex interlocking spaces, says 
the partners teach employees to hang onto their values about 
how to approach life and design. It's being rigorous and enlight­
ened at the same time, he says, and not giving up. No doubt 
that's why clients of a certain caliber continue to find their way 
to the firm. "Clients as a group are fascinating," Kundig says. 
"They're willing to risk a lot to commission an architect to 
build a home. They embrace life and are optimistic and ener -
getic." Just like their architects. ra 

cherly weber is a contributing writer in severna park, md. 

between what is 

1nan-made 

and ·what isn't." 

Tim Bies 

A house on 
Bainbridge Island 
(2003) hunkers 
into the hillside 
at its entry, while 
the back opens 
to a water view. 
Walls extend from 
the house to form 
protected terraces 
(right); strong 
horizontal roof 
lines and deep 
overhangs are a 
counterpoint to 
surrounding trees. 
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they're oceans apart and both subtly and substantially 
different from america 's houses next door. 

• • 
v1s1ons 

ome 
by meghan drueding and nigel f. maynard 

open-and-shut case study 
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Any architect who thinks a 
room with a Murphy bed 
represents the apex of flexi­
bility should meet Gary 
Chang of EDGE Design 
Institute. The Hong 
Kong-based architect and 
his design team have taken 
the classic fold-up bed's 
conceit and applied it to an 
entire residence on the out­
skirts of Beijing. Known as 
Suitcase House, the 2,691-
square-foot project features 

rooms that pop open or close 
into the floor, depending on 
the occupant's desires. 
"There are thousands of pos­
sibilities," says Chang. 
"When you need something, 
it appears, and when you 
don 't it disappears." 

The key to this sleight of 
hand: a series of pneumati­
cally assisted, hinged panels 
in the floor of the main liv­
ing area. When the panels 
are closed, the minimalist 

space is one long, ope1 
running the length of t 
building. But each pan 
opens to reveal a self-c 
tained room. The hom 
kitchen, bath, bedroon 
storage are concealed 
way, as well as a medi 
chamber, music room, 
library, and lounge. A 
down stair leads to the 
rooftop deck, and stair 
to the basement lie be1 
their own floor panels. 
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Suitcase House's 
serene facade 
belies its playful 
and endlessly 
mutable interior. 
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of sliding and folding doors from a rich family," he says. "We don't frame in wood Pneumatic floor 

allow the space to be fur- "We never had our own here because of the possibil- panels open to 

ther divided into rooms of rooms; we combined differ- ity of fire and earthquakes," reveal hidden 
staircases (above) 

various sizes, and operable ent purposes in the same he adds. Wood does make and entire rooms, 
windows and blinds pro- room. So while the house is an appearance, though, as such as the 

vide yet more control over not typical of Chinese hous- both exterior cladding and kitchen (right) 

the atmosphere. es spatially, it is in its way interior veneer, all in the and bathroom 

Suitcase House's adapt- of life, of adapting space for same rich teak harvested (far right). 

ability reflects concepts different uses." Also in from western China. "We 
Chang absorbed during his keeping with Chinese stan- didn 't want to differentiate 
childhood in 1960s and '70s dards is the home 's steel between the outside and the 
Hong Kong. "I was not frame on a concrete base. inside of the house," says 

Among the 
many scenarios 
Chang and his 
team envision 

II ~ ~ II· • • II II II ~II ~ ·~ II 
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are (clockwise 
from near right , 
above): a group 
staying overnight; 
a vacationing 
family; a single 
visitor or couple ; 
and a group dur­
ing the day. 

' ~:. 11111 • "' --- lltll'"'. • "' 11111 

maximum nocturnal activities 

maximum diurnal acti vities 
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four suites 

solitary retreat 
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Though Suitcase 
House centers on 
the concept of 
change, one 
element remains 
consistent: The 
teak veneer cov­
ering most of the 
inside matches 
the teak exterior 
cladding. 
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Chang, co-author of a 
book on the project, Gary 
Chang: Suitcase House 
(MCCM Creations, 2004). 

While the home's design 
constitutes a grand experi­
ment, so does the exclusive 
enclave in which it sits, 
Commune by the Great 
Wall. Commune's develop­
ers originally intended it as 
a community of upscale, 
for-sale houses. But they 
decided instead to turn the 
property into a resort where 
visitors can reserve individ­
ual residences for vacations 
or corporate retreats . In 
addition to Suitcase House, 
Commune boasts 10 more 
high-concept homes by top 
Asian architects such as 
Shigeru Ban and Kengo 
Kuma, both of Japan. Each 
building nestles into a pris­
tine wooded property with­
in walking distance of the 
Great Wall of China. 
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Life in a setting of such 
spectacular natural and 
man-made beauty, with 
rooms that come and go as 
one pleases, seems an 
impossible fantasy. If 
Chang could, though, he'd 
take Suitcase House even 
further. He imagines 
remote-controllable floor 
panels and lightweight, 
mobile furniture. And he'd 
like to try designing a more 
compact version of the 
house, as well as a longer 
iteration that could accom­
modate an Olympic-size 
swimming pool. For now, 
he'll have to be content 
with the fascinated reac­
tions his creation provokes. 
"When people arrive they 
are laughing," he says. 
"They are extremely curi­
ous. They want to open 
everything. It is not a nor­
mal house-everything you 
expect is not there." -m.d. 

The book Gary 
Chang: Suitcase 
House comprises 
168 pages of 
photos, drawings, 
essays, and 
e-mails between 
Chang's staff and 
the project's 
developer. 

project: 
Suitcase House, Beijing, China 

architect: 
EDGE Design Institute Ltd. , Hong Kong 

contractors: 
China Construction 1st Division, 4th Co., Beijing; 

The 3rd Housing Architecture Construction Co., Beijing 

developer: 
SOHO China Ltd. , Beijing 

project size: 
2,691 square feet 

construction cost: 
Withheld 

photographer: 
EDGE Design Institute Ltd. 

The house's 
charm lies in its 
appeal to both 
extroverts-its 
flexible plan 
encourages 
entertaining and 
socializing-and 
introverts , who 
can create their 
own private hide­
away by lifting 
a panel. 
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Storage AIV 

Storage Libr.1ry 

middle floor 

bottom fl oor 
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Medirntion Room 

The roof deck 
atop the home's 
Modernist, boxy 
form allows 
guests to enjoy 
the sweeping 
backdrop of the 
Shuiguan Valley. 
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court and sparkle 
As it turns out, houses and 
neighborhoods abroad suffer 
from similar growing pains 
as those in the United 
States. A case in point is 
this row house in Surry 
Hills, Australia - a once 
rundown urban area in 
Sidney now in the midst of 
a dramatic rebirth. Despite 
its convenient location on 
the fringes of the central 
business district and a 25 
minute walk to Circular 
Quay, the unit-one of three 

poorly built 1980s spec 
houses-was carelessly 
maintained and in dire need 
of revitalization. And so 
the clients called on 
Sydney-based Stanic 
Harding Architecture + 
Interiors to infuse the 
tired space with new life. 

The house had a long, 
narrow footprint that inhib­
ited natural light from enter­
ing the interior spaces, and 
its oddly configured walls 
restricted views to outside. 

residential architect I september · october 2004 

But the fatal flaw was the 
lack of connection between 
the interior living areas at 
the rear and the adjacent 
courtyard. "Due to it being 
one of three [houses], the 
first problem was that we 
had to keep the non-distinc­
tive front facade," says prin­
cipal Andrew Stanic. "The 
project, therefore, focuses 
its energy toward the rear, 
north-facing courtyard." 

The architects started 
their remediation by gutting 

Stanic Harding 
Architecture used 
steel folding doors, 
a louvered 
full-height window, 
and a continuous 
stained concrete 
slab to connect 
this three-level 
townhouse to its 
exterior (above 
and opposite). 
Composite 
aluminum panels 
clad the rear facade 
and upgrade the 
house's insulation. 
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all levels of the house. 
Then they added a more 
Modern rear facade with 
floor-to-ceiling glass open­
ings to bring in natural 
light. "The rear elevation is 
clad in a silver composite 
aluminum panel system" 
for maximum contrast to 
the front facade of painted 
masonry, Stanic says. 
Applied over existing walls, 
the panels upgrade the insu­
lation of the house, while a 
roof overhang moderates 
heat gain from the strong 
Australian sun. 

The interior is trimmed 
in a rich palette of materials 
to complement the exterior 
selections. This list includes 
hardwood flooring, alumi­
num, translucent glass, 

Corian, stainless steel, and 
white marble. Stanic intro­
duced natural illumination 
and ventilation into the 
house through a series of 
light wells. Bridged in alu­
minum grating, they slice 
through each level and 
align with skylights in the 
roof. On the main level, a 
stained concrete slab proj­
ects the living area beyond 
the building envelope to a 
balcony overlooking the 
courtyard. Another bridge 
of glass and wood connects 
the living area to the bal­
cony, sending light into the 
ground-floor television 
room. Open stairs and a 
frosted glass wall further 
enhance the transparency of 
the space. 

102 www.residentialarchitect . com 

On the ground level, 
concrete and pebble floor­
ing and sliding glass walls 
link the television room and 
the courtyard, amplifying 
the apparent size of both 
spaces. A new ornamental 
pond provides a focal point 
for both the main and 
ground levels. 

For the house, these 
changes add up to a radical 
improvement. But for these 
Australian architects, it was 
all in a day's work. Says 
Stanic, "It 's a given that 
we attempt to enrich the 
experience of living in a 
house by considering spatial 
connections within and 
without, and by providing 
access to sky, light, and 
breezes." -nf.m. 

project: 
Gibbeson House, Surry Hills, Australia 

architect: 
Stanic Harding Architecture + Interiors, 

Surry Hills, Australia 

structural engineer: 
Randall Jones, Glebe, Australia 

contractor: 
Paul King, Sydney 

project size: 
1,556 square feet 

construction cost: 
$810 per square foot 

photographer: 
Paul Gosney 
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Open stairs, 
aluminum slatted 
floors, and frosted 
glass walls lend 
a light and airy 
quality to the 
interior (above) , 
while a small 
efficient kitchen is 
tucked into the 
front entry (above 
right). 

The focal point 
of the courtyard 
is an ornamental 
pond with a 
floating pebble­
clad screen that 
houses a built-in 
water vale (top 
right) . The third 
level of the home 
contains the 
bedroom, study, 
and a bathroom 
zone (above). 

third floor 

second floor 

first floor 
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nordic track 
The architect of this 3,000-
square-foot house in south­
eastern Norway, Einar 
Dahle, isn't one for hyper­
bole. Dahle, of the Oslo­
based firm Dahle/Dahle/ 
Breitenstein, succinctly 
describes the project as 
"two cigar boxes stacked on 
top of one another." His 
modest metaphor belies the 
difficult task the house 
accomplishes: In the midst 
of a shady, heavily forested 

site, it captures and chan­
nels natural light through­
out its interiors. 

Dahle 's clients, a pair of 
professional engineers, first 
fantasized about a chalet­
style residence. But after 
seeing their site, the archi­
tect convinced them that the 
last thing they wanted was 
to block the sun's rays with 
deep roof overhangs. "I told 
them they needed to lift 
themselves up to the light," 

he says. "They realized 
then-they just hadn 't 
thought of it that way 
before." So he designec 
simple, wood-framed n 
tangular volume to con 
the main public spaces, 
vating it several feet of 
ground on poured cone 
supports. A box of bed· 
rooms slipped under an 
perpendicular to the rai 
volume forms a central 
cross which serves as t 
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Strategic window 
placement along 
the home's two 
intersecting vol­
umes creates a 
plan that catches 
precious sunlight 
throughout the day. 
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home's main entry point. 
Planks of Norwegian 

spruce clad the exterior, 
softening the Modern build­
ing's severity. The contractor 
followed the local tradition 
of staining the siding sever­
al shades darker than its 
natural color. Generously 
sized windows line up 
along each side of both 
volumes, ensuring natural 
light's admission at every 
time of day. Dahle included 
a west-facing roof deck 
atop the bedroom wing for 
a prime view of Norway's 
famous late-night summer 
skies. "The sun sets about 
10:30 p.m., and rises at 3 
a.m.," he says. "The sky 
never gets completely dark, 
and in the north it turns a 

beautiful blue color. From 
the roof you can sit and 
watch west and north." 

The roof may be a plea­
sure zone during summer, 
but it works hard in the 
region's chilly winters. 
Reinforcing plates of corru­
gated steel gird it against a 
heavy snow burden. Inside 
the house, American oak 
floors and painted drywall 
continue the clean, 
unadorned aesthetic, high­
lighting a massive poured­
concrete fireplace in the 
central living area. An 
exposed brick chimney 
retains the fire's warmth for 
hours, supplementing the 
home 's central, water-based 
heating system. Off-the­
shelf kitchen cabinets are 
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topped with a stainless steel 
counter, and Portuguese 
limestone tiles cover the 
bathroom walls. Dahle and 
his clients chose to leave 
the living space's steel 
cross-braces exposed, as 
well as the glue-laminated 
beams that trim some of the 
windows and doors. "We 
wanted to use them and 
show them but not make a 
decorative thing out of it," 
says Dahle. "They are 
exactly as they are, nothing 
more." -m.d. 

project: 

Private residence, Asker, Norway 

architect: 

Dahle/Dahle/Breitenstein, Oslo 

contractors: 

Gultvedt AS, As, Norway; 

Rino Borgersen AS, Solbergelva, 

Norway (concrete); 

Espen Thorvaldsen, Skui, Norway 

(wood); 

engineer: 

Dr.Techn. Kristoffer Apeland AS , Oslo 

project size: 

3 ,228 square feet 

site size: 

0.3 acre 

construction cost: 

$111 per square foot 

photographer: 

Jiri Havran 
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In keeping with 
the home's 
straightforward 
design, the archi­
tects left its steel 
cross-bracing and 
glue-laminated­
beam window 
and door trim 
exposed (above). 

A palette of light­
hued materials, 
such as creamy 
Portugese lime­
stone bath tile, 
provides 
ammunition 
against gloomy 
Norwegian winters. 
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second floor 

Outdoor spaces 
receive as much 
attention as the 
interiors do. A 
glass-inlaid over­
hang shields the 
front door from 
the elements, and 
an exterior stair 
leads to a second­
floor terrace. 
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T
h e wood-t rimm ed win­

dows that make up an 

entire corner of the G reat 

Room in the A ndersen 

SPECIAL ADVERTISING SECTION 

puts windows front and center (and almost 

everywhere else) to inspire new thinking about 

their place and function in home design . 

inHO ME capture dramatic views of the Wasatch Mountains that over- the annual event in Park C ity) is filled with light, views, and, most 

look Park C ity, U tah , but they are just one of several inspiring points of important , ideas fo r how des ign professionals and home builders can 

view in this showcase home. take window design applicat ions beyond traditional expectat ions and 

Some, like the row of clerestory windows along the fron t eleva- customary functions to create an inspiring environmen t. 

tion, the geometric window combination next to the entry, and the 

light shelf over the gallery underscore the home's connection with na-

ture, while a partition separating the dining room and kitchen shows Above: The Great Room's corner window configuration not only captures 

the possibilities afforded by modern glass technology. dramatic views in any season, but also blurs the lines between the indoors 

W ith more than 140 window and door openings contained in and outdoors. 

its 6,000-square-foot, fo ur-leve l foo tprint , the Andersen inHO ME Next page (left) : Interior windows combine to create "through-views" that span 

at Sundance Film Festiva l (so named for Andersen's sponsorship of across several rooms while also sharing light and enabling cross-ventilation. 



SPECIAL ADVERTISING SECTION 

"THAT'S WHAT GOOD 

DESIGN IS ALL ABOUT • • • 

I T'S ABOUT INT E GRAT I 0 N ." 

INTEGRATION 

I 
ntegration is synonymous with architecture, 

the practice of bringing together individual 

elements, materials, products, and perfor­

mance values to achieve a cohesive, useful , 

and thoughtful whole. 

To that end , windows in the Andersen 

inHOME at Sundance Film Festival are designed 

to provide much more than daylight and views; 

rather, their placement and functionality combine 

with other design elements to produce unexpected 

benefits. 

Consider, fo r instance, the ability of interior 

windows to channel daylight into more than one 

room, enable views along and across the house 

while maintaining privacy, and foster natural and 

cross-ventilation th.at refreshes indoor air through­

out the structure. 

Or a row of skylights that guides visitors from 

the entry foyer to the patio doors and out into the 

backyard whi le also acting as a clever sundial. 

O r how deep eaves not only shade the win­

dows for a pass ive cooling effect, but also provide 

ample depth for balconies th.at extend useful living 

space to the outdoors. 

Even the 140-foot stone spine of the house, 

des igned to emulate n aturally occurring rock 

formations of the Wasatch Range, serves as a mech ­

anical chase and structura l backbone for the home's 

overall design . 

-arc hite ct MICHAE L PL AUTZ, AIA 

Above : Switchable glass combined with Andersen® art glass in the entry's sidelights and 

transoms eliminates the need for blinds, thus enabling the entry system to become a true 

design element beyond its functional purpose. 



SPECIAL ADVERTISING SECTION 

W 
hile technology and innovation 

have become nearly interchange­

ab le terms in the modern world , 

INNOVA TION 

innovative design actually uses 

technology as a tool to achieve convenience, perfor-

mance, comfort, and beauty. 

Consider, for instance, how the inHOME's interior windows, glass 

balustrades, and switchable partitions create both a sense of openness 

and the ability to zone spaces for specific uses and privacy. 

The partition between the dining room and kitchen is the home's 

most dramatic example of this concept and of the relationship between 

innovation and technology. When clear, the partition creates a view 

between the dining room and kitchen, opening the spaces so they share 

light and activity; when made opaque at the flip of a wall switch , the 

glass shields dinner guests from the kitchen's utility and can h ave a 

soothing image or a favorite movie projected on to it . 

At the entry door, switchable glass technology in the sidelights 

and transoms not only frames the solid alder door with an ambient glow 

of light when left opaque, but also provides a measure of security and 

privacy without the need for heavy curtains or blinds that would hide 

the beauty of the Andersen® art glass pattern. 



Previous page: Switchable glass in the 

partition between the dining room and 

kitchen enables through-views when "on ", 

but can be switched off to leave an opaque 

surface (inset) that not only creates a 

practical barrier but also can be used to 

show images and video. 

Left: Dramatic geometric windows , formed 

in patterns derived from nature, frame the 

inHOME's front elevation and provide a 

glimpse into the practical applications and 

innovative design ideas found throughout 

the house. 

Above: "Hopper"-style windows help break 

up the mass of the stone spine, providing 

it with dimension and ventilation into the 

guest bedrooms. Skylights over a light 

shelf between the bedrooms bathe the 

gallery below with daylight. 

'(SWITCHABLE GLASS SERVES AS] THE FOUNDATION FOR 

ADDITIVE TECHNOLOGIES WHICH CAN 

ENHANCE THE VALUE 
OF A WINDOW.'' 

-architect MICHAE L PLAUTZ , A I A 



INSPIRATION 

A 
rchitects and builders are 

used to thinking in terms of 

floor plans, but the Andersen 

inHOME also considers "wall 

plans" to inspire new visions in home design. 

Windows, patio doors or skylights on 

at least three walls of every bedroom and 

maj or living space ensure a balance of light 

throughout the day, whi le wide expanses­

best exemplified by the corner treatment in the 

Great Room-arouse a sense of being outside 

without being subjected to the elements. In 

addition to drawing our eyes to views on all 

four sides of the house , the thoughtful "wall 

plans" also st imulate and support our natural 

inclinat ion to move toward sources of light. 

Inspiration can also be found in move­

ment. A light shelf between the two guest 

bedrooms along the same wall tracks the 

path of the sun, casting ever-changing light 

and shadows over the gallery below, while 

operable clerestory windows at the roofline 

bring a dynamic, wing-like element to the 

front elevation. 

These and other examples of wall planning are destined to 

evolve the use of windows from practical bui lding products to 

true design fe atures that enhance overall comfort, performance, 

and beauty. 

Above : Patio doors and windows along the rear elevation join a row of 

skylights and operable interior windows to share daylight and views, while also 

spotlighting elements of the home's interior. 

Next page (left): A combination of venti lating and fixed windows surrounding 

the tub in the owner's suite delivers an inspiring scene; switchable glass in the 

lower units ensures privacy without sacrificing the view. 

Next page (right) : The pattern of windows bathing the main staircase follows 

a mathematical formula found in nature , inspiring an innate sense of ease 

and comfort; glass ba lustrades and open risers let the light flow into the 

Great Room. 



SPECIAL ADVERTISING SECTION 

"THESE IDEAS COULD EQUALLY APPLY TO 

WHATEVER STYLE 

YOU'RE COMFORTABLE WITH. 

IT'S THE IDEAS THAT 

ARE IMPORTANT." 

Take Home from the inHOME 
Though a contemporary design, the inHOME 

provides architects and builders with ideas that 

apply to any housing style, including ... 

> Skylights and clerestory windows for light, 

ventilation , and privacy 

> Corner configurations to expand views and make 

windows appear larger 

> Interior windows that share light, views, and 

ventilation among several rooms 

> The combination of several standard-sized 

windows to create rhythmic patterns, artful 

expression, and personal style 

> The use of windows and patio doors to integrate 

indoor and outdoor spaces 

> Orientation and deep eaves to provide shading 

and passive cooling, capture prevailing breezes 

and cross-ventilation, and create ample awnings 

for outdoor living areas 

-architect MICHAEL PLAUTZ, A I A 



SPECIAL ADVERTISING SECTION 

INSIDE THE inHOME 

The Andersen inHOME at Sundance Film Festival is a cooperative 

effort among several companies. 

PR 0] EC T : Andersen inHOME at Sundance Film Festival, Park City, Utah 

Square feet: 6,000 

Bedrooms/bathrooms: 4/5 

SPONSOR: Andersen Windows, Inc., Bayport, Minn., 

www.andersenwindows.com 

Though not open to the public, the Andersen inHOME 

at Sundance Film Festival is available for online tours 

at www.anderseninhome .com or at AOL keyword 

Andersen inHOME . 

DE VE LOP MEN T: Glenwild, Park City's Premier Golf & Spa PARTNERS: Baker, Knapp& Tubbs, home furnishings and accessories, 

Community, www.glenwild.com, (435) 615-9453 or (877) 924-9453 www.kohlerinteriors.com; Designer Moving & Storage, receiving, 

AR c HITE c T: Michael Plautz, AIA, principal, RSP Architects, Ltd., storage, and setup, www.designermovingandstorage.com; Kohler Co., 

Minneapolis, (6 12) 677-7100 plumbing fixtures, www.kohler.com; Lennox Industries, Inc., heating, 

BU IL DER : Wilcox Construction, Kaysville, Utah, ( 801) 546-6566 

Andersen® __ 
Ci rcle no. 6 

cooling and indoor air quality, www.lennox.com; LiteTouch, lighting 

automation, www.litetouch.com; McGuire Furniture, home furnishings 

and accessories, www.kohlerinteriors.com; Shaw Industries, Inc., 

carpeting, www.shawfloors.com; Sub-Zero and Wolf, refrigeration and 

cooking appliances, www.subzero.com; Sundance Spas, outdoor spa, 

www.sundancespas.com; Wood-Mode Fine Custom Cabinets, cabinetry, 

www.wood-mode.com. 



The beauty of the Multi­
colored Tiles on the roof­
tops of historic Tuscany 
is legendary. Take some 
Barrel Tiles home to your 
house and create your 
very own legend. 

We offer a simply incredible variety 
of colors in our great Barrel Tile 
Collections. (Note: this tile may be 
installed utilizing a variety of 

applications.) 

Braught to you by 

The Tile Man Inc. 
1-888-263-0077 
www.thetileman.com 
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doctor spec 

glory glaze 
welcome to the next generation of glass . 

by nigel f. maynard 

I 
udwig Mies van der 
Rohe's Farnsworth House 
and Philip Johnson 's 
Glass House stand as 

seminal works of minimal­
ist architecture. Few who 
laud the uninterrupted roofs 
and floor planes , however, 
would want either house as 
their home: The large 
expanses of glass make 
both houses demanding and 
expensive places to live. 

But that was glass tech­
nology as we knew it in the 
1940s. Today, glass is no 
longer the energy-hogging 
product it once was. 
Advances in manufacturing 
techniques have led to a 
new generation of products 
that conserve energy, block 
UV rays , minimize heat 
gain or radiate heat, and 
offer privacy with the flick 
of a switch. 

Thanks to its transparent 
quality, glass has and always 
will play a vital role in 
architecture. "It's a natural 
human desire to be connect­
ed to the outside world," 
says Chip Fogg, brand com­
munications manager for 
laminating solutions at 
Wilmington, Del.-based 
DuPont, a maker of the 
interlayer used in laminated 
glass. "More natural light 
means less energy used for 
artificial lighting. People 
prefer bright spaces, and 

glass makes that possible." 
But as glazing has 

evolved, so its usage has 
increased, says architect 
Bruce Norelius . "As an 
architectural element it 's 
everywhere," the principal 
of Elliott Elliott Norelius 
Architecture in Blue Hill, 
Maine, says. Norelius' firm 
has started shifting toward 
more architectural glazing 
systems as it takes on more 
commissions for Modern 
projects. "We still use our 
share of Marvin, but we do 
a lot more with [other types 
of glass] ," he says. 

New York City architect 
Louise Braverman is a 
longtime fan of the archi­
tectural possibilities of 
glass and specs it in her work 
whenever she can. "It works 
in a Modernist way that 

residential architect I september · october 2004 

allows you to do a layering 
of space," she says. "It can 
be used anywhere because 
it 's universal." 

Twelve years ago, 
DuPont launched the 
DuPont Benedictus Awards 
to recognize innovative 
architectural projects that 
use laminated glass. A 
prominent member of the 
glazing family, laminated 
glass provides impact resist­
ance and UV- and sound­
reducing benefits . That's 
why New York City-based 
James Carpenter Design 
used it in its Dayton House 
project-a DuPont Bene­
dictus Awards honorable 
mention in 2001 . The firm 
sought security, a connection 
between indoors and out, and 
something environmentally 
efficient. The solution: Four 

Oan Rockhill 

Because etched or 
frosted glass goes 
beyond his budgets, 
thrifty architect Dan 
Rockhill buys regular 
flat glass and does 
his own sandblasting 
on site. It's pictured 
here in the walls and 
cabinet fronts. 

extra-clear I/4-inch sheets 
of glass were laminated to 
form one doubled-layered 
insulating unit. 

Lorean O'Herlihy's inter­
est in glass began while 
working at Steven Holl 's 
New York City office in the 
1980s, but moving out to the 
sunny climes of California 
allowed him to do more 
experimentation with glazing. 
"The nature of the place 
allows you more opportunity 
to do a transparent house," 
says the principal of Lorean 
O'Herlihy Architects in Cul­
ver City, Calif. Today, 
O'Herlihy is known for 
homes in which the inter­
play of transparency and 
opacity is a prominent char -
acteristic. Although he 
prefers regular glass used in 

continued on page 120 
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interesting ways, one of 
O'Herlihy's favorite products 
is Profilit, a translucent linear 
structural glazing system 
made from self-supporting 
glass channels. Manufactured 
by Toledo, Ohio-based Pilk­
ington but marketed by West­
crowns in Sunset Beach, 
N.C., the product lets in light 
but preserves privacy. 

glazing inferno 
Profilit is just one of the 
interesting new specs on the 
scene. German glass manu­
facturer Schott North Amer­
ica, which has an Elmsford, 
N.Y. , office, boasts a variety 
of revolutionary products, 
including semitransparent 
photovoltaic glass panels 
that lower energy costs, 
provide glare protection, 
and supply heat insulation. 
The company also offers 
LightPoints, which incorpo­
rates light-emitting diodes 
into transparent glass. 

Pilkington's Activ self­
cleaning glass has a coating 
that helps the surface stay 
clean for longer, while its 
latest iteration, Pyrodur 20-
200, blocks 90 percent of 
radiant heat during a fire. If 
solar control is your need, 

Courtesy Schott North America 

Schott's LightPoints comprises light­
emitting diodes sandwiched between 
two layers of laminated glass. 

Pittsburgh-based PPG 
Industries' Solarban 
line of solar control 
low-E glass reduces 
heating and cooling 
costs but still main­
tains transparency. 
PPG also offers a 
self-cleaning glass. 
IQ Glass, a Belgian com­
pany with U.S. headquarters 
in Arlington, Va., manufac­
tures a glass that is hard­
wired to produce radiant 
energy for warming a room. 
The manufacturer says the 
product can be a room's pri­
mary source of heat. 

Most architects think of 
using laminated glass when 
they need an impact resist­
ant product, but it also has 
architectural possibilities, 
Fogg says. "An architect 
could order laminated glass 
that is etched or frosted for 
decorative effects," he says. 
But pros may also spec 
laminated glass with deco­
rative film. Paragon Glass 
Industries, for example, 
makes Naturalam decorative 
laminated safety glass using 
natural wood interlayers. 

Frosted or etched glass 
is good for privacy, but also 
available is glazing with 
suspended particle device 
(SPD) light-control technol­
ogy by Research Frontiers 
in Woodbury, N.Y. A thin 
SPD film containing micro­
scopic particles is laminat­
ed between standard panes 
of glass so that when a 
small voltage is applied to 
the film, the particles "line 
up" and allow light to pass 
through. Adjusting the volt­
age controls the amount of 
light passing through the 
window. 
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Architects also are fans 
of textured and corrugated 
products from such outfits 
as Bendheim in Passaic, 
N.J., Richmond, British 
Columbia-based Nathan 
Allan Glass Studios, and 
Joel Berman Glass Studio 
in nearby Vancouver. 

taking panes 
This just etches the surface 
of new products available, 
but it's enough to generate 
excitement. However, you'll 
have to dig deep into your 
budget to spec them; many 
of these products cost up to 
five times more than regular 
glass. Economics often rele­
gates them to the upper end 
of custom work. 

Architect Dan Rockhill 
knows this all too well. The 
principal of Rockhill and 
Associates in Lecompton, 
Kan., loves glass, but often 
cannot use the fancy stuff 
because of cost. "For our 
modest projects , we cannot 
find a way to make it inex­
pensive," he says. Rockhill, 
however, has found a way 
to create the look without 
the loot. Ordering regular 
glass from his supplier, he 
uses a machine to sandblast 
the glass on site for a frac­
tion of the cost of frosted or 
etched glass. 

Bendheim is one of 
Braverman's favorite glass 

Scott Frances 

The high cost 
of Bendheim 's 
satin-etched 
glass caused 
New York City 
architect Louise 
Braverman to 
use it sparingly 
on her Chelsea 
Court affordable 
housing project. 

suppliers for colored satin­
etched glass, but the high 
price means she uses it spar­
ingly. "It's not something 
you put in every project," she 
says. "The budget has to sus­
tain it." When the budget is 
tight, she uses a local sup­
plier for a variation on the 
product. 

In addition to cost, archi­
tects also must weigh when 
to use glass. "You just can 't 
build a glass house any­
where and in any climate," 
O'Herlihy says. "You need 
to look at issues of heat, 
you need to look at privacy, 
and you need to think about 
the position of the house 
on the site." In addition, 
consider how the clients 
live in the space and what 
their personal thresholds 
are for exposure. 

The good news, Bruce 
Norelius says, is that there 
are glass options to solve 
almost any problem. All it 
takes is a little planning and 
a lot of research. The bad 
news, however, is that the 
truly tantalizing glass prod­
ucts are currently restricted 
to the European and Asian 
markets. There are still 
great products here, he says, 
"but we see stuff in Euro­
pean magazines, and we 
just can't get information 
on how it works and how 
they did it." ra 
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MEET OUR 
DISTINGUISHED PANEL 

Nailite outperforms real wood in beauty, durability and design flexibility. 

Deep Graining Authentic Shading Patented Locator Pins Prevent Panel Distortion & Buckling 

Up to 190MPH 
Wind Load Rating 

Superior Interlock 
System& 
Self-Aligning 
Flange Overlap 

Heat Stabilizers UV Inhibitors More Than Twice as Thick as Vinyl Termite & Insect Resistant 5 Cedar Shingle Styles 14 Designer Colors 

Nailite's replica cedar siding panels exhibit all 
the authentic beauty of real cedar at a fraction 
of the maintenance. On the surface, its rugged 
etchings, natural shading and deep graining 
combine to make it the most realistic product 

on the market. Beneath all of the beauty is 
over 20 years of engineering excellence and 
outstanding consumer acceptance. 

Nailite. Beautiful. Durable. Made to Last. 

~ 
~ 

International 
The Natural Alteniative 

www.nailite.com 
Nailite International, 1111NW165th Street• Miami, FL 33169-5819 • 1-888-300-0070 Circle no. 346 



Exterior, Interior, Screens, Screen/Storm 

• Expert Craftsmanship • Personalized Service 

UPSTATE ~ DooR 
Warsaw, NY Phone: 800.570.8283 

www.upstatedoor.com 
Circle no. 30 

Circle no. 265 

One Wood. 
So Many Possibilities. 
Whatever your style, from Contemporary, 

Rustic/Southwest, to Antique Reproduction .. . 

Whatever your finish, 
from Clear to Cordovan, 

Glazes to Antique Finish ... 

German Beech is durable, 

readily available and comes 

from sustainable forests. 

It sands to a high polish, 

finishes beautifully and takes 

a wide range of finishes. 

To find out about German Beech or receive a free 

sample for your next design-contact us today1 

North American Sales Office, Portland, OR 
Toll Free 866-432-0699 
Outside U.S. 503-452-5800 Fax 503-452-5801 
usa@pollmeier.com • www.pollmeier.com 

Circle no. 24 

If your on-site results aren't measuring up to your 
specifications, it's time to link up with some stronger 
options. From soffits and trim to exterior siding and 
concrete forms, our precision engineered wood products 
will exceed all your expectations. Visit our website, and 
see the specifics for yourself. 

Pacific Wood Laminates, Inc. 
P.O. Box 820 
Brookings, OR 97415 
Phone: 541-469-4177 

Circle no. 215 



.an: 1-800-826-7813 
or visit our Web site at: 

vww.custombiltmetals.com 
.TRA-Cool™ is a trademark of BASF Corporation . 

Let's face it. .. Your customers want more choices for their homes - even when choos­
ing a roof. That's why more and more builders, architects, remodelers and contrac­
tors are recommending LAST-TIME® Metal Roofs by Custom-Bilt Metals. With one 
of the largest selections of metal roofing in the U.S., LAST-TIME® offers more choic­
es in materials like aluminum, copper and stone-coated steel ... More choices in 
styles like standing seam, shingles, shakes and tiles ... 
More choices in finishes including the energy efficient 

ULTRA-Coolrn ... Even a choice of gutter systems and E 
downspouts that coordinate with the roof. 

Satisfying your customers is vital to your 
business. Now it's easier than ever with 
LAST-TIME®. Call today for more information. 

4t"ETA'-'~ 
LAST-TIME" ... 

It's All in the Name 
Circle no. 88 

ULTRA-Cool'" Standing Seam> Steel & Copper Shingles> Aluminum Shakes> Gutter Systems 

- - ------- -- -





architects' choice 

product picks from the pros. 

Stephen Dynia 

zeluck of the draw 
When the budget allows, Dynia favors custom 

windows and doors from high-end manufacturer Zeluck. 

"They have a premium rolling door with a really low profile 

threshold and nice details ," he says. Zeluck windows are 

made from Honduran mahogany and feature solid 2I/4-inch 

sashes, mortise-and-tenon construction, true divided lights, 

and stainless steel screws. For a price, the company will do 

any door or window style an architect can dream up. Mahogany 

casement and awning windows are shown here in a Dynia 

project. Zeluck Windows, 800.233.0101; www.zeluck.com. 
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stephen dynia 
architects 

stephen dynia, aia 
Jackson, wyo. 
www.dynia. com 

meshing around 
While many architects create 

sliding doors and partitions 
using etched glass, Dynia 

opts for a thriftier spec: per­
forated metal grating by Per­
forated Metals Plus. "I use it 

in various degrees of porosity. 
It softens the view of objects 
behind it by creating a gauzy 

scrim-while still allowing 
light to pass through," he 

says. The panels (shown here 
in Dynia's own house) come Mark Darley 

in various styles, including wire cloth, expanded metal, bar 
grating, and wire mesh. Sheets come in stock sizes, but 

they can be cut to order, fabricated, and finished. Perforated 
Metals Plus, 800.220.8952; www.perf-plus.com. 

joist the thing 
Dynia often designs lofty, 
free-flowing interiors with 
an abundance of industrial­
looking metal. In such 
cases, he uses exposed 
galvanized metal and engi­
neered wood trusses from 
Trus Joist. Originally 

intended for commercial projects, the open-web truss is 
lightweight and exceptionally strong. The manufacturer also 
touts the product's stability and ease of installation. A 
variety of products are available for light loads, mid-range 
spans, or large open areas. Trus Joist, 800.338.0515 ; 
www.trusjoist.com. 

-nigelf maynard 
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what brand of skylight 
was named 'the year's best' 
by Home Magazine? 

No, it's not Velux. Or Pella. 

Ir's the inventive Architectural Series 

from Wasco® SkyWindows®. 

Home recognizes Wasco's Architectural 

Series as the best choice for elegant 

and awe-inspiring glass structures. 

Remarkably easy installation. 

Innovative leak-resistant technologies. 

And the industry's broadest range of 

styles, sizes, glazings and finish options . 

Ready to bring more sky inside on your 

next project? Call 800-388-0293 for 

your nearest Wasco SkyWindows dealer. 

JJ....wAsco® 

~Windows® 
More sky. Less lim its. 

Circle no. 359 

WORLD1S LARGEST SUPPLIER 
OF CHIMNEY POTS. 

STOCK OVER 1,000 NEW AND ANTIQUE 
POTS FROM AROUND THE WORLD. 

• CUSTOM AND DRAGON POTS AVAILABLE. 

• REASONABLY PRICED. 

•INSTALLATION TIPS AVA ILABLE ONLINE. 

Circle no. 345 

Looking to spec doors? 

We have more than 16,000 to choose fron 

www.ebuild .com 
Now you can find all the product 
information you need instantly. 

Search. Find. Compare. 

You'll find everything from 
product descriptions, diagrams, 
and dimensions to installation 
instructions and supplier locators. 

hanleyA wood 

ebuild 
ebuild. The professional's guide to bui lding products'" 



I 

f BR:111' 
( EXOTIC HARDWOOD FLOOR ING 

~ ~ •c' ,.., .... . ,I ,,. l l (.1. 
www. b r111. com 1-800-525-BR111 (2711) 
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new material 

piping-hot products for your next project. 

cool shade 
The form of the Shade range hood relates directly 
to its function. Created by designer Fu-Tung 
Cheng for Sacramento, Calif-based Zephyr, the 
matchbook-inspired hood has a cover that auto­
matically starts the unit when it's opened or 
tucks away when not in use. Homeowners also 
have the option to use interchangeable bamboo, 
copper, ribbed glass, or stainless steel panels. 
The shade is available in 36-, 42-, and 48-inch 
widths and has halogen lighting and an optional 
600 CFM blower. Zephyr Ventilation, 
888.880.8368; www.zephyronline.com. 

full exposure 
Simpson Strong-Tie is exposing its wares-at least some 

of them. The Dublin, Calif-based company, known for its 

behind-the-walls structural building connectors, has 

launched a line of prefinished connectors and joist ties for 

exposed wood applications. Designed by the company's 

Architectural Products Group, the pieces have a textured 

black powder-coat finish that complements exposed ceiling 

beams and timber-frame architecture. Simpson Strong-Tie, 

800. 999. 5099; www.strongtie.com. 

top drawers 
New from Benton Harbor, Mich.-based KitchenAid are these sleek 

and versatile dishwasher drawers. They come together in a single 

unit but can wash two loads simultaneously at separate settings. The 

unit has five cycles, delayed start capability, an air-dry option, and a 

capacity of five place settings per drawer. Look for two versions 

later this year: the Pro Line and the Architect Series. They come in 

stainless steel, meteorite, white with black trim, and panel-ready. 

KitchenAid, 800.422.1230; www.kitchenaid.com. 

-nigelf maynard 
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Hanley Wood Salutes the Winners of the 

esse H.Neal 
Awards 

BUILDER REMODELING TOOLS OF THE TRADE 
Finalist, Best Subject-Related Winner, Best Department Winner, Best Department 
Series of Articles, 2003 or Column, 2000 or Column, 2003 

Finalist, Best Single Issue Winner, Best Department Finalist, Best Staff-Written 

~ 
of a Magazine, 2003 or Column, 1999 Editorial, 2001 

Finalist, Best How-To Article Finalist, Best Feature 
or Subject-Related Series Article, 1999 AQUATICS 
of How-To Articles, 2003 

Winner, Best Subject-Related 
INTERNATIONAL 

~ CUSTOM HOME Finalist, Best News Series of Articles, 2001 
Winner, Best Department Coverage, 2003 

~ Finalist, Best Single Issue or Column, 1999 
of a Magazine, 2001 

BUILDER Online Finalist, Best Single Issue residential architect Finalist, Best Web Site, 2003 -of a Magazine, 2001 c: Finalist, Best Staff-Written 
Winner, Best Staff-Written Winner, Best Web Site, 1999 

Editorial, 2000 
Editorial, 2003 ta 

Finalist, Best Single Issue 
of a Magazine, 2000 



We listen. And it shows. 

Period styling. 
Handcrafted to the finest quality. 

We worh directly with architects 
to mahe sure that they and their 

clients are satisfi ed with eve1y 
detail. Call f 01· ou 1· comprehensive 

architectural specifi ca tion guide 
or to di sw ss your next project. 

We listen. And it shows. 

Claremont, New Hampshire • 800-999-4994 • www.crown-point.com 



Clean. 
It on ly takes a few words to 

explain the thousand reasons 

to use cable. Architectural, 

open, simple, see-through. 

Railings, fences, trelli ses, 

stairs, canopy supports. 

Whatever your reason, 

we have the hardware and 

the technical support to 

make it, in one word, easy. 

by Feeney 

For our new 24-page catalog, 

call us at 1·800·888 ·2418 

or go to www.cab lerail. co m 
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off the shelf 

think global 
international products bring the world home. 

gripping experience 
Hand-stitched leather doorknobs 
from Turnstyle Designs make opening 
the door a tactile treat. Individually crafted in England from veg­
etable tanned, full-hide leather, the spheres come in black, chest­
nut, or chocolate. To enhance the feel of real leather, Turnstyle 
developed a shape that's comfortable in the hand. Hardware in dark 
bronze complements the collection. Turnstyle Designs, usa@turn 
styledesigns.com; www.turnstyledesigns.com. 

-
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flamboyant fish 
Aquarius Series ceramic 

tiles add a touch of the 

Caribbean to any room. Five 

sea-inspired designs (among 

them, starfish and ocean 

waves) come in 4- or 5-inch 

square tiles , coordinating bor-

ders, and accent 

pieces. More than 

80 artisans hand-

paint these vibrant 

tiles as part of the 

Ceramica Antigua 

Collection. Ceramic Tile 

Trends, 214.358 .5557 ; 

www.ceramictiletrends.com. 

macchiato madness 
The high-design Profi-Coffee Center cooks up complex coffee­
house concoctions or simply brews a cup of freshly ground 
java. The built-in, plumbed, stainless steel, self-cleaning, auto­
mated unit guides bean fiends through one-touch menu options 
or minute grind ratios and temperatures. Other features include 
a height-adjustable dispenser, two integrated boilers for instant 
hot water, and a professional grade round grinder for an ideal 
mixture of fine particles and coarse powder, the maker says. 
Ki.ippersbusch, 800.459 .0844; www.kuppersbuschusa.com. 

continued on page 134 
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off the shelf 

under cover 
Always an environmentally 

friendly product, Fine Paints of 

Europe has lowered voes even 

further with its ECO line. ECO has 

a voe of 42, about 90 percent less 

than conventional solvent-borne 

coatings, the company says. Like 

all of its brands, the maker adds, 

ECO covers thoroughly in one or 

two coats and easily wipes clean. 

The self-leveling paint comes in 

a broad range of colors that main-

tain integrity for 14 to 20 years. 

Fine Paints of Europe, 

800.332.1556; www.finepaints 

ofeurope.com. 

hot seat 

tourist trap 
More attractive than 
the fabled falls is the 
Niagara bathroom set 
created by hip Italian 
designer Paolo LaCivita. 
Lacquered oak cabinets 
come in 16-inch or 60-
inch drawer units and 
mix with matching 
counters of various 
lengths for powder 
rooms or master suites. 
Enhance the ensemble 

with glass and stainless steel accessories, floating 
shelves, and sleek mirrors. Other finishes include ivory 
white, black, and black powder. Firma Bath Furniture, 
905 .851.5552; www.firmabathfurniture.com. 

Myson, manufacturers of European radiators, expands its U.S. offerings with steamy new 
designs such as this bench radiator. The artful piece of furniture incorporates a five- or six­
column radiator beneath a laminated beech seat. The specially designed supports hide pipes, 
a thermostatic valve, and all fittings. Ranging in lengths from 53 to 93 inches, the radiator 
features a baked-epoxy finish that comes in a panoply of colors. Myson North America, 
800.698.9690; www.mysoninc.com. 

-shelley d. hutchins 
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end quote 

a simple plan 

152 

smith-heberton residence, montecito, calif., 1917-18 

george washington smith, aia 

''. .. after I got 1ny blood filled vvith the 111oder11 idea in 
painting, 1 began to regard all the other fonns of art ·with 
the scune consciousness-the consciousness of shnplicity." 

architecture was a third career for George 

Washington Smith. After making money 

in the bond business he turned to painting, trav-

eling around Europe for inspiration. But when he 

arrived back in the United States he couldn't 

seem to keep himself from designing buildings, 

especially residences. His evocative California 

interpretations of the rustic farmhouses he'd seen 

in Spain delighted clients and critics alike. 

The interior of this Montecito, Calif., home, 

one of Smith 's first commissions after returning 

from Europe, reveals his love for straightforward, almost 

minimal, forms. No baseboards, door frames , or other wood-

work interrupt its plaster walls. The smooth expanses of 

white set off tiled floors and heavy ceiling beams, providing 

a backdrop for the interplay of light and shadow. The Santa 

ww w.residentialarchite c t .co m 

George Washington Smith Collection. Architecture & Design Collection. 

University Art Museum, University of Californ ia, Santa Barbara 

Barbara, Cabf.-based Smith never reall y stopped being an 

artist; his comfort with basic, elemental materials and resist-

ance to visual clutter suggest the constant presence of his 

painter's eye. -meghan drueding 
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information you need instantly. 
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product descriptions, diagrams, 
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spec i al ad ve r t i sing se c tion 

architect's showcase 

We call it 11 DRYWALLART 11 
•• • Ybu 1ll call it PROFITABLE. 

• Lower Material Cost 
(VERSUS WOOD) 

• Easier Installation 
(NO COPING) 

• Eliminate Call Backs 
(NO SHRINKAGE) 

Circle no. 417 

• Unlimited Design 
Flexibility 

• Over 50 "Drywall Art" products 
that add style and elegance 
to any interior finishing job! 

www.trim-tex.com 
800-874-2333 

u~u~ 
DRYWALL PRODUCTS 

co 
:;;: 
ci 
c 
CD 

~ 
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Looking 
CD 
CT 

for c 
New -· -Products? CL 

~ 
Sign up for ~ ebuild 's New 

~ Product News 

E-ma1 Newsletter. t::5 
a biweekly ~ 

roundup of the 

~ industry's most 

innovative new ~ products and tools. 
Cl') 

With this FREE 

service, you'll neve r 

h a ve to wor ry about 

mis sing out on the 

hottest new products 

t o hit t he m a rket -

from the latest line 

of stainless steel 

applia nce s to 

clean -burning gas 

fire pla ces, and so 

much mor e . 

Sign up today! 
1 ·~ - - ----

www.ebui l d.com 

For advertisers who want to reacl1 

thousands of building pros who 

already subscribe. contact 

Paul Tourbaf, 202.729.3629 
or ptourbaf@hanleywood.com 

ebuild 
THE PROFESSIONAL'S GUIDE 
TO BUILDING PRODUCTS TM 

~ 
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Looking to spec 

cabinets? 

We have more CD 
than 7,500 to er 
choose from. C 

-· -

Now you can find all the product 

information you need instantly. 

Search . Find. Compare. 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

ebuild. The professional's gu ide to building products"' 
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ebuild 

You can put it all together with a 
Radiant Floor Company 
underfloor heating system. 

We give you all the information and our 
technicians work WITH you to design a 
system to suit your needs. 

Our installation manual is packed 
with dozens of labor sa~ing tips. 

For use with a domestic 
water heater or boiler. 

Designs available for any application. 

Call for a free quote. 

_ _::.,_,.........,..._-.'1 We take the mystery out of 
Radiant Heat. 

Closets are easy to design, simple to install, and extremely profitable. 
What are you waiting for? We make it easy to join the thousands of 

construction professionals who are offering closets to their customers. 
Put a closet like this one into your next job and make some real money in closets ... 

For More Information-visit us at www.proclosets.com or call 1-S77-BUY-A-PRO 
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special ad vertising section 

architect's showcase 

Specify a StairWorld staircase in your 
next residential project-the perfect 

combination of lasting beauty, classic elegance and 
architectural innovation. y 1. t d th our c 1en s eserve e 

staircase of their dreams. 
We'll make their 
dreams a reality. 

· Curved, Spiral, Hourglass Stairs 
· Exquisite Craftsmanship 
· Complimentary Design Team 
· AutoCAD Drawings 
· Free Catalog 

www.stairworld.com 
1-800-387-7711 

Framing curves has never been so easy. Simply 

bend Flex-C Plate by hand to frame everything 

from barrel vaults and curved walls to columns 

and wavy ceilings. Flex-C Plate works great 

with both wood and metal stud applications. 

Call us at 405.711.1719 or visit us at www.flexc.com 

~ 
Looking to ~ 

spec doors? :E 
• 

We have more (D 
than 16,000 to er 
choose from. = -· -c. 

• 
n 
Q 

3 

Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

ebuild. The professionaJ's guide 10 bu ilding products"' 

hanley • vvood 

ebuild 
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specia l adve rtisin g sec ti on 

architect's showcase 

Clothes Dryer 
Boosting 
CFM 
(Continental Fan 
Manufacturing) 
AXC fans are 
designed for use 
in Clothes Dryer 
Exhaust applica­
tions. Long or 
complicated 
duct runs resu lt 

l~:=:-..._...,__-=:~~ri in longer drying 
.,;...;.---:-:=111--= times, more 

energy con­
sumption, and 
excessive wear 
and tear on the 
dryer. Most fans 
clog with lint and 
can't handle the 
long duct run ; 

however the AXC fans are perfect and lint 
will not clog in our special blade design. 

www.continentalfan.com 

Continental Fan Manufacturing Inc. 
203 Eggert Rd , Buffalo, NY 14215 
Tel: 1-800-779-4021 
Fax: 1-800-779-4022 

Circle No. 410 
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special advertising section 

architect's showcase 

Southern Wood Floors harvests buildings, not trees , 

to make antique heart pine. Select reclaimed beams and 

timbers of historic wood from 18th- and 19th-century structures, 

are meticulously milled for solid wood floors, walls and cabinet stock. 

The result is a rich, noble wood up to 200 years old, 

a renewed resource for any period home. 

(888) 488-7463 
www.southernwoodfloors.com 
circle no. 405 

~n Classics offers you the most com­
prehensive information source for balustrade 
products in the industry at Balustrades.com. 

Locate the ideal balustrade for any 
application using the Balustrade Selector by: 

• Maintenance Free or Painted Finish 
• Baluster & Rail Size 
• Radius Stair Availability 
• System Weight & Material 

Download Printer-Friendly Information For: 
• Balustrade Designs I CAD Drawings 
• Specifications 
• Installation Instructions 

With more than 55 years in window man­
ufacturing. Pollard Windows is offering 
the fi rst 25 year warranty on sealed glass. 
At the heart of this commitment is a 
strong desire to provide our customers 
more for rheir money, we call ir exception­
al value, and you'll call ir peace of mind 
knowing yo u can count on Pollard 
Windows for years to come. 

CA L L 1-800-846-4746 
www.pollardwindows.com 

Circle no. 406 

Finally, 
low-cost 
protection against 
washing machine 
leaks and floods! 
Designer inspired 
• new construction 
• older homes 
• apartments 
• condominiums 

Circle no. 407 

Find out about ou r new 
Slid&-ln-Fold-Up 

pan at~ 

www.floodsaver.com 
Product: of: 

llIDl 
P.O. Bo< 1782 

Stanwood, WA 98292 
(3601 629-9269 

FAX· (360) 629-2838 
ORDERS' (866) 341-7674 

Circle no. 408 
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roofing & siding/architect's showcase 

EVERGREEN SLATE 
COMPANY, LLC 
Evergreen Slate Company has the most 
beauriful range of natural slate colors avail­
able. With our extensive selection and most 
experienced staff, we can supply any archi­
tectural effect desired or march any slate roof 
ever applied. We offer our literature and 
samples at no cost. For more informat ion 

APM Direct offers quality kitchen cabinets at a quality price. 
Shipped directly to your location. 

call (518) 642-2530. 
Circle no. 401 

Order online at www.a mdirect.com or call 800-237-7470 

-­Slate & Copper Sales Com any 
For All Your Copper Needs And More 
20 1-203 German St • Erie, PA 16507 
Ph (814)455-7 430 • Fax: (267)200-0800 • www.slateandcopper.com 

Circle no. 403 
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MAINTENANCE FREE 
CUPOLAS AND LOUVERS 
Maintenance-Free, stock & custom cupo­
las from New Concept Louvers are 
wrapped with PVC coated aluminum and 
copper. Made from the same materials as 
our custom louvers, they never require 
painting like wood products. They arrive in 
three easy to install pieces pre-cut to fit 
any roof pitch, and can be ordered in stock 
sizes or to custom specifications. Over 
400 colors are available, as well as many 
different weather vanes and accessories. 
www.newconcepllouvers.com 
Tel: 1-800-635-6448 
Circle No. 404 
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Which products are most appropriate for my designs? 

How are other architects designing affordable housing? 

How can I protect myself from liability claims? 

What does it take to Win the rada? 

So many questions. Only one answer. 
residential architect Online-every day. 

• Our ebuild link lets you find and compare building products to 
spec in your projects. 

www.residentialarchitect.com 

Click. Learn. Create. 

hanley• vvood 

• profiles & projects spotlights your peers' struggles and triumphs. 

• Business-management issues come to life on our practice pages. 

• Visit the awards/contests section to keep tabs on industry 
contests, including the residential architect design awards. 

aTc·h i te ct 
ONLINE 



JELD-WEN PREMIUM I Accentuate the 
KNOTTY ALDER DOORS warm and natural 
appeal of Mission architecture with our premium 

Knotty Alder doors. These doors have a charming , 

rustic appearance, and are available in various 

exterior, interior and French door designs. They 

may also be enhanced with a se lection of 

panel and sticking profiles , decorative glass and 

optional shelves. 

circle no.11 ad ID PSND 

JELD-WEN WOOD WINDOWS, I We craft 
THE NORCO" PREMIUM our Norco 

COLLECTION Premium 

Collection upon the belief that reliability is a 

beautiful thing. Our wood and clad-wood windows 

and patio doors bring beauty, durability and energy 
efficiency to every project. The co llection also 

includes the Teton line of windows, which feature 

more wood in the frame and sash for increased 

visual appea l. And they're especially ideal for 

upscale residential or light commercial projects . 
circle no.95 ad ID PSN 

JELD-WEN PREMIUM I The charm and 
CERAMIC-FRIT GLASS elegance of wood 

FRENCH DOORS French doors is 

now combined with ceramic-frit glass to provide 
privacy with in the home. Ceramic-frit glass 

creates privacy with its obscuring properties , 

allowing design flexibility throughout the home. 

In addition, cleaning is a snap because of its 

natural ability to resist fingerprints. 

circle no .12 ad ID PSFG 

Special Advertising Section 

JELD-WEN IWP8 

AURORA™ KNOTTY 
ALDER CUSTOM 

COMPOSITE 
EXTERIOR DOORS 

Every IWP Aurora door 

is designed to emulate 
the look of genuine 

wood, yet state-of-the-art 

technology offers virtually 
no-maintenance performance. Our Knotty Alder doors 

have all the charming knots and character marks 

of Old-World style doors, and are available in a range 
of designs. Options include a variety of decorative 

hardware to accentuate this warm, rustic style. 
ci rcle no.14 ad ID PSIWPA 

For more information about reliable 

JELD- WEN windows and doors, or to find your 

nearest dealer, visit www.jeld-wen.com. 

RELIABILITY for real lifeT• 

JELD-WEN , inc .. Oregon , USA. All other trademarks are the property of their respective owners. 



Special Advertising Section 

WELCOME YEARS 

of RELIABILITY 

into YOUR HOMES 

JELD-WEN I Our exclusive WEN-LOCK 
VINYL WINDOWS,,: automatic locking 

WEN-LOCK system is available on 

all JELD-WEN Vinyl slider and single-hung win­

dows. The WEN-LOCK has exceeded all forced­

entry tests, and it has a visible latch indicator that 

can only be seen from inside the home-for 

added security. It also has a tamper-resistant 

design that engages easily. Windows with the 

WEN -LOCK come with our limited life­

time warranty. 
circle no.18 ad ID PSW 

These windows and 

patio doors are 

crafted from solid 

JELD-WEN 
WOOD WINDOWS, 

THE POZZI" CUSTOM 
COLLECTION pine AuraLast '" 

wood, which protects against wood decay, water 

absorption and termite infestation. This steadfast 

protection extends from the surface all the way to 

the core, allowing the rich beauty of wood to last 

longer. AuraLast wood is exclusive to the Pozzi 

Custom Collection and is backed by a 20-year war­
ranty against wood decay and termite infestation. 
ci rc le no.93 ad ID PSP 

JELD-WEN• ROUTER I Our router 
CARVED INTERIOR DOORS carved doors 

offer vast design opportunities. They come in 

70 standard designs , or nearly any 

custom design you can imagine. These doors are 

lighter than most MDF doors, and their polystyrene 

cores greatly reduce sound transmission. Options 
include a range of panel and sticking profiles and 

raised mouldings. 

ci rcle no.10 

JELD-WEN 
WOOD WINDOWS, 

THE CARADco· 
COLLECTION 

ad ID PSR 

The Caradco Collection 

is designed to enhance 

homes with exceptional 

beauty and energy 

efficiency at a great value. This collection has a 

flexible product line and a variety of beautiful 

options . The newest addition to the Caradco 

Collection is our Tradition Plus metal-clad double­

hung window. Each one is built to be beautifully 
reliable and easy to operate. 

ci rc le no.94 ad ID PSC 

©2003 JELD-WEN, inc. JELD-WEN, AlternaPlus, Auralast, Aurora, Caradco, IWP, Norco, Pozzi, Reliability for real life, Summit and WEN-LOCK are trademarks or registered trademarks of 





------



I J 
I 

- 141 Styles and Sizes to 
Choose From 

- Lifetime Warranty 

- Load Bearing 

- Virtually Maintenance Free 

- Weather, Rot and Bug-Proof 

Circle no. 231 

For a retailer near you, or to 
become a retailer contact us ; 

www.hbgcolumns.cor 

1-800-264-4H BG 


