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ARCHITECTURE • DESIGN 

DESIGNING FOR EVERY 
CONSUMEI:Z. WITH 
UNIVERSAL DESIGN 

Mark R. Johnson, FAIA, AIBD 

Universal design isn 't just for the 

physically challenged. It provides a 

solution for our aging demography. With 

a growing percentage of our population 

reaching retirement age, universal design 

is a growing trend in home design . 

It's also part ofWhirlpool Corporation's 

commitment to serve the needs of every 

consumer. In fact, our goal to develop 

universal design product solutions is 

derived from Whirlpool's mission 

statement, "Every H01ne, Everywhere, 

with Pride, Passion and Perform.ance." 

Good universal design provides solutio ns 

in ways that aren't obvious or obscure, 

but rather ingenious. Whirlpool® and 

KitchenAid® applian ces are addressing 

universal design with a number of 

innovative features. 

W\\'W.LtL'..:llr KBCollccti 

For example, p edestals for front-loading 

washers, dryers and dishwash ers raise 

each appliance, minimizing the need for 

bending, w hether the user is standing or 

sitting in a w h eelchair. 

We've also moved the 

handles, buttons and 

graphics for m any of our 

appliances to the front, 

closer to the user. This 

design change reduces 

the need to reach , if that 

is your client's physical 

challenge. It also redu ces 

the potential for burns from a hot 

stovetop by eliminating the need to 

reach over electric or gas burners. In 

refrigerators and freezers, it is much 

easier to adjust controls near the front 

instead of reaching b ehind groceries. 

Easy-to-read graphics and intuitive 

controls are improvements we've made 

that benefit everyone. 

Our Kitch enAid brand recently 

introduced the briva® in-sink dishwash er, 

the world's first of its kind. It shortens 

the distan ce between the sink and dish­

washer and it's top loading, eliminating 

the need to b end over to access dishes. 

On the horizon is our n ewest applian ce 

with a universal design feature - the 

dishwasher drawer. In a typical under­

counter application, access to the top 

drawer requires no bending over. 

By the way, our focus on people's backs 

and bending may seem obvious. But as 

the website www.back.com reports, 

"About 80% of people will experience 

a significant bout of low back pain at 

som e point during their lifetime." It's a 

problem we 're doing something about. 

While som e of our universal design 

features m ay seem sm all (and they 

typically are) , to the older 

or physically challenged 

individual they can be big 

in terms of convenience, 

safety and overall quality 

of life. 

If you h ave ideas on how 

we can do a better j ob 

of making products that address your 

clients' particular lifestyle needs or 

physical challenges, please let me know 

at mark_r_johnson@whirlpool. com. 

We would welcome the opportunity to 

involve our engineers and industrial 

designers in your design process. 

Mark R.Johnson, FAIA, AlBD 
Manager, Architectmal and D esign M arketing 

insideadvantage.co ni 

<C> 2004 Whirlpool Corporation. All rights reserved.® Registered trademark I TM trademark of Whirlpool, U.S .A. Circle no. 361 
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Whirlpool Corporation. 
In a word, • • • 

ccess1~ 

"Whirlpool® and KitchenAid® 
appliances fit my clients' needs." 

Your clients w ant appliances that make it more convenient for them to go 

about their daily lives. That 's why Whirlpool® and Kitch enAid® kitch en 

and laundry appliances not only deliver p erformance, great looks and 

dep endability, but also easy reach , touch and access. 

Great reasons to design with 

Whirlpool Corporation applian ces. 

800-253-3977 . 

POWERFUL BRANDS • INNOVATIVE PRODUCTS 

C O NSUMER INSIGHT • TARGETED SERVICES 

Circle no. 360 
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Then: 
Design it. 
Engineer it. 
Fabricate it. 
Finish it. 

Now: 
Specify it. 

You've always had to custom-design connectors for exposed residential and commercia l wood 
framing, then have them fabricated and f inished. Now you can simp ly specify them. The new 
Architectural Products Group from Simpson Strong-Ti e® offers a wide range of prefinished 
connectors that combine load-rated st ructural integrity wit h decorative architectural detai l ing. 
To see the ful l l ine visi t our Web site, or cal l 866.860 .9013 to learn more. 

www. Exposed Connectors .com/ Products 1 
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The difference between status quo and STATUS SYMaOL. 

Showcased at left: Mahogany, one of 

e ight wood species from Weather Sh ield's 

Custom Wood Interiors Collection'" 

that can serve as a mesmerizing focal 

point or stunning comp lement for virtua lly 

any arch itectura l style. Specified here on 

Weather Shie ld Legacy Series" French 

hinged patio doors featuring simulated 

divided lite grilles and coordinating archtop 

transom windows. For complete design 

options, ca ll 1-800-477-6808 or visit 

weathershield.com/RA 

Demand better. Compromise nothing. Want More· 
Circle no. 49 

Weather Shield~1 Premium Windows and Doors 



Stands Up To 
Mother Nature 

When faced with the worst, there's one thing you want 

standing between you and Mother Nature. That's a 

Reward-built wall. Reward Wall Systems ICFs deliver up 

to four-hour fire ratings, stand up to 200 mph winds and 

ensure excellent performance in seismic zones. The result 

is a building that stands up to the elements as 

easily as it stands the test of time. 

Only Reward 
Delivers the most complete line ofICF building 

materials- and construction building code approvals 

• 
Offers the industry's only "drop-and-go" 

ledge reinforcement system 

Features a truly pre-assembled, 
reversible ICF form 

Find out more when you contact us at: 

1-800-468-6344 ext. 1708 
or visit us at www.rewardwalls.com 

Build Diffe rent. Build Better.sM 

Circle no. 341 

e ct® 
NOVEMBER · DECEMBER 2004 

S . C lai re Co nr oy I Editor I 202.736.33 12 I cco nroy @hanl eywood .co m 

Judy H. Neighbor I Art Dire c t o r I 202.736.333 1 I jneighbor@han leywood.com 

Stephen Sheikh Ii I Managi ng Editor I 202.736.3442 I ss heikhli @hanl ey wood. co m 

Meghan Drueding I Senio r Editor I 202.736.3344 I mdrueding@hanleywood .co m 

Nigel F. M ay n a r d I Se ni o r Ed itor I 202.736.3438 I nmaynard @hanl eywood.com 

S h e ll ey 0 . H utchins I Associate Editor I 202.736.340 7 I sh utcbins@ha nl eywood.co m 

C h ery l Weber I Co ntributin g Ed it o r 

Kay En g m a n I Assistan t A rt Direct o r 

Mari a Bi s hirji a n I Se ni or Graph ic De s ig ner 

In a B. Herre ra I Graphic Designer 

John Butterfie ld I Editorial Director, emedia 

Rache l Arcu li n I Assoc iate Web Edito r 

Ca therin e Underw ood I Production Directo r 

Johanna Daproza I Production Manager 

Sandy D ietz I Ad Traffic Man ager 

Mi c hell e Tu cke r I Advert is ing Co ntracts Coordinator 

George Brown I Di gi tal Im agi ng Ma nager 

Bett y Kerwi n I Di g ital Jmaging Coordinator 

Fred Weisskopf I Ad Prepress Manager 

Do nna He ub erge r I Circulation Manage r 

Lucy Ha n sen I Mark e tin g Director 

Michael Boy le I Gro u p Publis her 

P eter M. Goldstone I Pre si d e nt I Hanl ey Wood Ma gazi nes 

Ron Kraft I Director I Magazine Operat io ns 

Published by Hanley Wood, LLC 

Michael M. Wood I C hief Executive Officer 
F r ank Anton I President 
John M . Bra nnigan I Executive Vice President 
James D. Zielinski I Chief Financial Officer 
F rederick Moses I Chief Operating Officer 
John Dovi I Vice President I Fin ance 
Nick Cavna r I Vice President I Circul at ion and Data Development 
Wendy En twistle I Vice President I Human Resources 
Joa nne Harap I Vice President I Production 
Ann Seltz I Vice President I Marketi ng 
Nelson Wiscovitch I Vice Pres ident I In format ion Tech no logy 
Kari C hristi a nson I Business Systems Manager 

Editor ial and Advert ising Offices: 
One Thomas C irc le, N.W., Suite 600 
Washington , DC 20005 
Phone 202.452.0800 I Fax 202.785. 1974 

Volume 8, number 9. residential architect OSSN 1093-359X) is published 9 times a year (January/February, 
March, April , May, June, July, August, September/October, November/December) in 2004 by Hanley Wood. 
LLC, One Thomas Circ le, N. W., Suite 600, Wash ington, DC 20005. Copyright 2004 by Hanley Wood. LLC. 
Opinions expressed are those of the authors or persons quoted and not necessarily those of Hanley Wood. 
Reproductions in whole or in part prohibited without prior written authorization. residetttial architect is sem 
free of charge to qualified readers involved in the residen tial home design market. The publisher reserves the 
right to determine qualification criteria. Out-of-field subscription rates are: U.S .. $39.95; U.S. students, $19.99; 
Canada and all other countries , US$49.95 ; airmail is addirional. Single-copy price is $ 10.00. For subscription 
information write to: residential architect, P.O. Box 324 1, Northbrook, IL 60065-3241. Subscriber customer 
service: 888.269.8410 I Fax: 847.29 1.4816. Reprints : 717.399.1900, ext. 100. Periodicals postage paid at 
Washington, DC, and at additional mai ling offices. Postmaster: Send address changes to: residential architect, 
P.O. Box 324 1, Northbrook, IL 60065-3241. This issue mai led in regional editions. 

residential architect wilt occasiona lly write about companies in wh ich its parent orga nizat ion. 
Hanley Wood, LLC, has an investment interest. When it does, the magazine wi ll fu lly disc lose 
that re lationship . 

Privacy of mailing list: We rent our subscriber li st to reputable companies. If you do not wis h to 
rece ive promotional materi a l from other companies. please call us , toll-free , at 888 .269.8410 . 



WITH GREENGUARD™ CERTIFICATION, KNAUF WAS THE FIRST TO MEET 
THE TOUGHEST INDOOR AIR STANDARDS IN THE INDUSTRY. 
Relax and take a deep breath. Knauf's full line of building insulation was the first to earn 

certification from the GREENGUARD Environmental Institute!M This third-party certification 

and monitoring of Knauf Batts, Blankets and Blowing Insulation gives you the assurance that 

Knauf meets the most stringent appropriate indoor air quality standards for volati le organic 

compounds (VOCs), including formaldehyde. 

GREENGUARD's Certification standards are the most comprehensive in the industry. They 

are based on criteria used by the U.S. EPA, OSHA, the State of Washington, the World Health 

Organization and the U.S. Green Buildings Council's LEED-CI program. So you can breathe 

easy knowing that all Knauf Building Insulation ensures high quality indoor environments 

for you and your customers. For more information contact Knauf Insulation at (800) 825-4434 

ext. 82 12 or visit our Web site at www.KnaufUSA.com. 

Circle no. 82 

© 2004 Knauf Insulation GmbH . 

kNJIUf 
"This is my insulation:'® 
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from the editor 

the enemy within 
a house divided against itself cannot stand. 

bys. claire conroy 

• ' m not sure how many 

I 
people outside of the 
journalism profession 
know this, but there's a 

great divide between the 
consumer press and the 
trade press-or "business­
to-business" publishing, as 
we insiders like to call it. 
In general, consumer maga­
zine folk look down upon 
us trade writers and pre­
sume that we couldn't get a 
" real job" in journalism. 
Surely our reporting and 
writing abilities must be 
inferior; certainly our audi­
ences are less discriminat­
ing and demanding. 

Do you think you 're a 
less discriminating reader 
of this magazine than the 
average reader of Metro­
politan Home is? I doubt 
it-and I like Met Home. 
But having worked for 
both the consumer press 
and in the B2B world, I'd 
say what I do now is much 
more difficult. The average 
consumer shelter magazine 
must teach a novice audi­
ence something it doesn ' t 
already know about a pro­
fession it doesn't practice. 
Our magazine, on the other 
hand, must offer informa­
tion to an expert audience 
about its own profession. 
Despite evidence to the 
contrary, the image of 

consumer magazines as 
more important and glam­
orous than their trade 
counterparts persists. 

I've noticed a similar 
divide within the architec­
ture profession between 
commercial architects and 
residential practitioners. 
Designing museums, office 
buildings, libraries, court­
houses is considered real, 
grown-up architecture. 
Designing houses is some­
thing you do when you're 
first out of school and 
building a career. But 
you're expected to graduate 
from that "House for My 
Mother" and move on to 
bigger and better things. 

I'm reminded of this by 
the American Institute of 
Architects ' "New Home on 
the Range" competition. 
We're publishing the results 
of that competition in this 
issue's "Home Front" sec­
tion (page 20). Although I'm 
delighted to see the AIA pay 
attention to residential work, 
I'm disappointed by the sub­
tly patronizing language of 
its call for entries: " ... the 
single-family residence 
served as the test bed for 
architectural principles, 
theories, and ideas in 
the 20th century. Through 
the most influential houses 
of the last one hundred 
years, the ideological course 
of architecture can be 

residential architect I november · december 2004 

understood. Built or unbuilt, 
these projects have not only 
defined the architectural 
moment but, often, launched 
the careers of such notable 
architects as Wright, Le 
Corbusier, Mies van der 
Rohe, Graves, Eisenman, 
Meier, Gehry, and Mayne to 
name a few." 

Maybe I'm too sensitive. 
But it seems to me that, like 
the best stealth put-downs, 
this one flatters while it 
condescends. Are houses 
only valuable as architec­
tural experiments? Are they 
only worthy of launching 
a career and not sustaining 
one? I've been so preoccu­
pied with the problem of 
the laypeople's perception 
of residential architects that 
I'd forgotten about the 
homegrown enemy within. 

Mark Robert Halper 

It's time architects of every 
discipline understand resi­
dential architecture for 
what it really is: everyone's 
most intimate connection 
with architecture. It's not 
simply a "test bed" -it's a 
vessel for our lives on their 
most personal level. That 
makes the stakes very high 
indeed. No one is more dis­
criminating and demanding 
than a residential client. 
And no architectural 
medium is more infinitely 
expressive and endlessly 
challenging. ra 

Comments? Call: 202.736. 
3312; write: S. Claire 
Conroy, residential architect, 
One Thomas Circle, N.W. , 
Suite 600, Washington, D.C. 
20005; or e-mail: 
ccomoy@hanleywood.com. 

www. reside nti a I arch i tee!. com 11 



JELD-WEN "' wood windows and patio doors are now crafted with solid pine, environmentally friendly 

Auralast wood . With Auralast wood , your JELD-WEN wood windows and patio doors will be easier to maintain 

and operate . They'll also remain beautiful and worry-free for years . To learn more call 1.866.447.7659 or 

v isit www.jeld-wen.com/auralast . 

C2004 JELD-WEN, inc. JELD-WEN, Auralast and Reliability for real life are trademarks or registered t rademarks of JELD-WEN, inc., Oregon, USA. 
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Backed by an industry-leading 20-year warranty 

RELIABILITY for rea I I ife™ 
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Factory Finish d Wood Shingles 
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For complete p roject support, 
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letters 
keep those cards, letters, and e-mails coming. 

technical 
knockout 

• ell, I guess 
someone has 
to finally say 
something 

about the 900-pound gorilla 
in the living room ("Where 's 
the Architect?" April, page 
11). As a profession, we've 
danced around it for 50 years 
and pretended it doesn't 
exist. He arrived before Don­
ald Tmmp, before Levittown, 
and really flexed his muscles 
with a wholesale takeover as 
the design/build organiza­
tions gained respectability 
and clout and gained direct 
access to the client's pocket­
book. And that is where the 
race was lost. 

The whole spirit of the 
profession was to protect 
both client and contractor in 
following the dictates of the 
contract documents. Not 
only did we lose the role 
of the professional on the 
project, we became, by 
default, a luxury item. And 
we are mostly responsible 
for letting this happen, as 
we were much too busy 
being professional to lower 
ourselves to punching it out 
with that highly motivated, 
hardworking group in the 
construction industry. 

Ask yourself: Would you 
not honestly try to dissuade 
the offspring of a hardwork­
ing fiiend from studying 
architecture in college? 

Hope for the future? 
From where? Not from the 
government. Not from the 
construction industry. Not 
from the hardworking, even 
if somewhat successful, 
"middle" class. We can pro­
vide something these days 
only for the few who already 
have almost everything, and 
there are just not enough of 
them to go around. 

John Mixon, architect 
Atlanta 

'm actually a simple 
country boy at heart, and 
I love the Midwest, hav­
ing been born and raised 
here. But when it comes 

to understanding design pro­
fessionals , the love affair 
becomes tarnished. 

You asked for solutions, 
and to me, one great thing 
would be: education. But 
how can that happen in res­
idential architecture, when 
you have such organizations 
as the AlA that only focus on 
large corporate executions? 

I'd love to see an 
Independent Architects 
Association, supported by 
your great publication and 
others such as dwell maga­
zine. Look at where inde­
pendent filmmaking is 
today. Miramax started as 
an indie label, and now 
every average Joe seems to 
know about and support 
independent films. 

residential architect I november · december 2004 

Band together; find ways 
to infiltrate the mainstream. 

J. Mark Hamilton 
Hamilton Arts & Design 

North Lima, Ohio 

hroughout my 20 
years' experience in 
this profession, I have 
seen the total disre­
gard for the architect 

in the building design and 
production process, espe­
cially in residential design. 

Although my strengths 
as an architect are more in 
planning and development 
rather than building design, 
I recently started my own 
practice, where most of the 
work coming through the 
door is residential design, 
additions, and alterations. I 
am competing not just with 
other architects but with 
every designer, draftsman, 
engineer, and crackpot who 
thinks he can deliver this 
product. Therefore my fees 
have to be kept to a reduced 
level to procure this work. 
This in turn must affect the 
quality of the design as well 
as the drawing product being 
sent out to be constructed. 

A builder can basically 
cut out the architect by 
selling himself as a design/ 
build service, offering the 
product at an even more 
reduced rate and making it 
part of the overhead of the 
job. He will then have his 

"architect," usually a drafts­
person, design and put 
together the required docu­
ments for this sort of project, 
which is usually inferior­
quality design. This person 
is not independent of the 
builder, so design decisions 
are made to save the 
builder's cost, not enhance 
the quality of the design. 

At this point I can't 
even think about charging 
"normal" design fees . I just 
wouldn't get enough work 
to survive. 

Jack Rosebery, architect 
Long Island, N.Y 

hy isn't the 
architect the 
lead of the 
design/build 

firm? He would then have 
control over the entire 
process - the "master 
builder." 

Architects in areas not 
requiring signed and sealed 
documents could provide 
just design services, with 
the contractor using his 
draftsman to produce the 
documents- substantially 
reducing the architect's fee. 

We can and should do it 
all. We are the best trained 
and educated, except in 
valuing our services. 

Michael A. Shi.ff, AJA 
The Shi.ff Group 

Fort Lauderdale, Fla . 

www . residential architect .com 15 



WINDOW S THAT 

When Architect John Fulton and 

Custom Home Builder R ichard Farmer 

partnered to design and construct this 

6,800 square foot residence , they turned 

to Kolbe & Kolbe windows & doors to 

help create their v ision. A strong focus 

on quality details was the key to 

creat ing this English Country sty l e 

home. Details such as the authenticity 

of Kolbe & Kolbe's simu lated divided 

lites, paired with the versa tility of their 

extens ive product lines, m ade Kolbe & 

Kolbe the clear choice. Kolbe & . 

Kolbe windows & doors a re built from 

your perspective and to your exact 

specifications. So when yo u 're required 

to concentrate on the big picture, it 's 

nice to know that Kolbe & Kolbe is 

focused on the details. 

CREATE YOUR 

Circle no. 277 

See the Difference Quality Makes 

www.kolbe-kolbe.com 

1-800-955-8177 

VISION 

Private Residence, Troutville, 1 

Kolbe & Koll 
Windows & Door 



What kind of home benefits most from a LEV® home elevator? 
The multi-story kind. 
Land prices are pushing home designs upwa rd, and with them the demand for home elevators. By adding a LEV home elevator 

to your next project, you'll increase your net profit and improve the value, convenience, and marketability of your homes. And 

because it's the world's most space-efficient elevator, the LEV won't infringe on your designs or your budget. So when you need to 

build up, you need to think LEV. From ThyssenKrupp Access. a LEV 
800-829-9760, ext. 9535 www.thelev.com The Next Level.™ 
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.,. TERMITE-RESISTANT .,. DIRECT CONTACT WITH CONCRETE 

A Lifetime of 
SEAUTY and DURABILITY 

... ROT-RESISTANT ... Low MAINTENANCE 

... Dura Board offers the most versatile trim boards in the industry 

... Customized, heat bent mouldings and headers 

. -- -- - - - - - -·- -

... DuraBoard can be routed to give extra attention to 
windows and doorways 

"/have been in the building industry 26 years and have never had this much success 
with one new product. The DuraBoard product has been able to replace all my 
redwood products with greater results and stable pricing. DuraBoard has cut my 
overall costs in half with less labor and scrap after the job is complete." 

Rick Lambes, Vice -President of Prestige Homes, Hudson, Ohio 

Circle no. 385 

NATIONAL DISTRIBUTION FROM Two LOCATIONS: 

PLY-TRIM, INC. 

550 N. MERIDIAN ROAD 
YOUNGSTOWN, OH 44509 
1-800-PLY-TRIM 

330-799-7876 

FAX: 330-799-2908 

WWW.PLYTRIM.COM 

PLY-TRIM WEST, INC. 

2920 5 . CUSHMAN DRIVE 
TACOMA, WA 98409 

1-800-545-4454 
253-572-7300 

FAX: 253-272-5270 

WWW.PLY-TRIMWEST.COM 





From customized casing to a standard double hung, we build windows and doors to your exact 

specifications. Visit www.marvin.com or call 1-800-236-9690 (in Canada, 1-800-263-6161). 

©20 02 Marvin Windows and Doors. AH rights reserved. ®Registered trademark of Marvin Windows and Doors. 

Windows and D oo r s 

Made for you." 

Circle no. 99 



home front 

center, that slides through the house along a track. It turns any 

room into an office or entertainjng area and, on another level, 

plays with old perceptions about the public and private realm. 

"What draws the line between who is in your community and 

who is not is no longer physical at all ," Myers says. 

In Study in Red, it's the house 's she ll that flexes to meet the 

needs of its occupants. Helen Pierce, AIA, Moeckel Carbonell 

Associates, Wilmington , Del., created an outer skin composed 

of electrochrorillc operable windows. Interior walls are a com-

bination of interchangeable glass and solid panels, all recycla-

ble, laid out on a grid of adjustable floor plates. Space can be 

heightened, added, or subtracted to adapt to an increasingly 

diverse population. 

With its metal framing, 
fiber-cement tile cladding, 
and flyash concrete floor, 
House 20-21 can easily 
be disassembled and 
recycled. Louvers on the 
south wall control heat 
gain, and deciduous ivy 
on a west wall tempers 
the summer sun. 

Two other projects eased back from high-tech to focus on Renderings courtesy Rado Ivanov 

market-ready materials and methods. T he Red House, by Travis House 20-21 , by Rado Ivanov, Associate AlA, Alexandria, Va. , 

Hicks , AIA, Louisburg, N.C. , takes green design literally by turning perfectly embodies the trajectory toward achieving resource-efficient 

over a portion of the lot to shared organic gardening, recreation, homes through rigorous siting and uncomprorillsing, off-the-shelf 

Renderings courtesy Travis Hicks 

The Red House combines a three-family 
structure, an organic garden, and natural 
habitat on one lot. 

and natural habitat. A materials. Ivanov gave it a north-south orientation and a west-side 

multifarillly structure trellis with deciduous ivy that allows the sun to warm the house in 

collects and stores natural winter. And he speced a laundry li st of eco-friendly features, from 

resources through design steel framing that can be easily disassembled and recycled, to flyash 

features such as a butter- concrete, porous walking surfaces, radiant heat, and low-VOC finishes. 

fly roof, cast-in-place "These a.re all off-the-shelf materials and principles , just put 

concrete, and a pool for together in a sustainable way," he says. "This shouldn ' t cost more 

evaporative cooling. than a regular house." -cheryl weber 

22 www.residentialarchit e ct.com residential architect I november · december 2004 
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calendar 

2005 residential architect design 
awards: call for entries 
completed binders due: january 5 

Our annual residential 
architect Design Awards 
program honors outstand­
ing architecture in 14 cate­
gories including custom, 
renovation, multifamily, 
production, and on the 
boards. Winning projects 
will be published in the 

Jonathan Segal May 2005 issue of residen-
tial architect and honored 

during the 2005 AlA National Convention in Las Vegas. 
Shown: Multifamily grand winner The Titan , in San 
Diego, Calif., by Jonathan Segal, FALA, La Jolla, Calif. 
For an entry form, call 202.736.3407, visit www.residential 
architect.com, or turn to page 25 in thi s magazine. 

ceramic tiles of italy design 
competition 
deadline: january 30 

Celebrating its 12th year, this competition recogni zes 
inventive use of Italian ceramic tile. The winner in each 
category-residential, commercial , and institutional ­
will receive $5,000 plus a trip to Coverings 2005 in 
Orlando, Fla., and be eligible for a trip to Bologna, 
Ita ly, for Cersaie 2005. For entry requirements call 
718.783 .3160 or visit www.italytile.com. 

custom home design 
awar ds 2005 
entry dead line: march 21 
binder dead line: april 18 

Houses designed for a specific 
client and site may be submitted by 

Julia Heine builders, architects, remodelers, 

designers, and other industry professionals. Categories 
include custom home (grouped by square footage), cus­
tom kitchen , custom bath, renovation, accessory build­
ing, and custom detail. Wi nners will be featured in the 
September 2005 issue of CUSTOM HOME magazine and 
honored during the 2005 AIA National Convention in 
Las Vegas. Shown is the 2004 Best Overall Custom 
Home of the Year by Mclnturff Architects, Bethesda, 
Md. Call 202.736.3407 or visit www.customhome 
online.com for more details. 

www. reside n t ia l a rchit e ct . com 
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florence knoll bassett: 
defining modern 
november 17-april 10 
philadelphia museum of art Courtesy Knoll Inc. 

Architect, interior space planner, and furniture designer 
Florence Knoll Bassett wi ll create a gallery installation 
demonstrating her Modem aesthetic of light open spaces 
decorated with her iconic furniture pieces, vivid fabrics, 
and oversized wall panels. Photographs detailing her 
interior projects will be on display. For museum hours, 
call 215.763.8100 or go to www.philamuseum.org. 

chicago architecture: ten visions 
november 26- april 3 
art institute of chi ca go 

Ten architects (including Jeanne Gang, Ralph Johnson, 
Margaret Mccurry, and Xav ier Vendrell) were asked 
to produce individual installations showing their 
visions of the future of Chicago 's urban planning. 
These spatial commentaries will consist of plans, 
models, projected images, and recorded remarks by the 
architects explaining the intent of their designs. For 
showtimes, call 312.443.3600 or go to www.artic.edu. 

reinvention 2004 
december 6-8 
los angeles 

Reinvention 

What's next for the single-family American house? 
residential architect's first symposium gathers industry 
leaders to brainstorm, develop, and plan the livable, 
lovable house of the future. Seminars address issues of 
sustainability, notable ideas of the past, and cutting-edge 
ideas of the present. A design charrette brings together 
the best thinking to generate The Next American 
House prototype. For registration, call 888.584.5665 , 
fax 202.624.1766, or e-mail reinvention2004@hanley 
wood.com. See page 51 for more details. 

continuing exhibits 
Paul Rudolph: The Florida Houses, through 
Dec. 30, Museum of Design, Atlanta, 404.688.2467; 
Lebbeus Woods: Experimental Architecture, 
through Jan . 16, Carnegie Museum of Art, Pittsburgh, 
412.622.3131; Right at Home, through Jan . 17 , 
Smithsonian's Renwick Gallery, Washington, D .C ., 
202.357.2700; Glamour: Fashion, Industrial Design, 
Architecture, tlu·ough Jan. 17, San Francisco Museum 
of Modern A11, 4 15.357.4000. - shelley d . hutchins 
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residential architect 
design awards 
the sixth annual 
residential architect Design Awards, sponsored 
by residential architect magazine, honor the 
bestin American housing. Awards will be given 
in 14 categories, encompassing custom home 
design, renovation, kitchens, baths, design 
details, outbuilding, multifamily housing, 
single-family production housing, affordable 
housing, seniors housing, campus housing, 
and work on the boards. From the winners, 
the judges will choose a Project of the Year. 
Note: Entries in the outbuilding, kitchen, bath, 
design detail, and on the boards categories are 
not eligible for Best Project . 

who's eligible? 
Architects and designers. Other building 
industry professionals may submit projects 
on behalf of an architect or designer. Hanley 
Wood employees, their relatives, and regular 
contributors to the magazine are not eligible. 

what's eligible? 
Any home or project completed after 
January 1, 2000. 

when's the deadline? 
Entry forms and fees are due no later than 
December 10, 2004 . Completed binders 
are due January 5, 2005. 

where will winning 
projects appear? 
Winning projects will be published in the May 
2005 issue of residential architect magazine. 

how will projects 
be judged? 
A panel of respected architects and design 
professionals will independently select winners 
based on design excellence. They may withhold 
awards in any category at their discretion. 

entry form 
To register, you may do any of the following: 
call Shelley Hutchins at residential architect, 202.736.3407 
mail this form to Shelley Hutchins, residential architect 
Design Awards 2005, One Thomas Circle, N.W., Suite 600, 
Washington, D.C. 20005 
fax this form to Shelley Hutchins at 202.785 .1974 
e-mail this form to shutchins@hanleywood.com 

Name/Title 

Firm or Company 

Address - --------------------- -­

City/State/Zip -------- ------------
Telephone and Fax ______ _____ ________ _ 

E-mail ________________ ____ ___ _ _ 

0 Send more information. 

0 Please send entry binder(s) and instructions now (must be prepaid) . 

0 Payment for standard entries at $125 each and/or 
_ _____ on the boards, kitchen, bath, outbuilding, or 
design detail entries at $95 each is enclosed. 

0 Check for $ (payable to residential architect) is enclosed. 

0 VISA 0 MasterCard 0 American Express 

Card Number -------------- - -----
Expiration Date. _ ____ _ 

Name on Card ___________ _ _____ __ _ 

Signature _______________ _ _____ _ 

number of entries categories 
1. Custom Home, 3,500 square feet or less 

_ ______ _ 2. Custom Home, more than 3,500 square feet 
3. Renovation (residential remodeling and additions) 
4. Multifamily Housing 
5. Single-Family Production Housing, detached 
6. Single-Family Production Housing, attached 
7. Affordable Housing (At least 20 percent of the units must 

be affordable to families ea rning 80 percent to 120 percent 
of the local Median Family Income. Consult your area HUD 
office or local government office for the MF!.) 

8. Seniors Housing 
9. Campus Housing 

_ _______ 10. Outbuilding 
_ _______ 11 . Kitchen 
_ _______ 12. Bath 
________ 13. Architectural Detail 
_ _______ 14. On the Boards 

deadlines entry form and fee: december 10, 2004 
completed binders: january 5, 2005 



k+b studio 
kitchen: 
mountain time 

A spectacular hillside just north of San Francisco 
inspired both the form and plan of this 4,000-
sq1:1 e foot house by the eponymous firm House + 

ouse J\rchitects. To maximize outdoor living 
space and indoor views, Steven House and project 
architect Amena Hajjar limited the plan 's width 
and pushed its L-shaped footprint to the edge of 

a natural shelf in the steep 
slope. The kitchen, living, 
and dining ru·eas ru·e choreo­
graphed ru·ound a triad of 
open spaces that take advan­
tage of those views, but the 
"whole wing of the house was 
set up to relate easily to the 
kitchen," says House. 

Because the owner is an 
avid cook for family and 
friends, she sought a finely 
tuned yet welcoming hub. 
She wanted the kitchen to 
capture not only hilltop 
views but also those of the 
courtyard where her you ng 
twin daughters would play. 
She also wanted her home 
office just steps away, and the 

David Duncan Livingston 

The home's naturally wooded 
setting inspired rich, warm 
materials. "We went out to the 
site before we broke ground," 
says House, "and picked up 
leaves and twigs and rocks 
to use as our palette." The 
field trip begat cherry cabi ­
nets, bamboo flooring , green 
and grey flecked granite, 
ochre stucco, and amber 
glass fixtures. 
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garage and front entry nearby. What she didn' t 
want were people traipsing through her work 
zone. Placing the kitchen just off an open circu­
lation spine, but protected by prutitions, secured 
the perimeter. The partitions stop well shmt of 
the 14-foot-high ceiling, allowing light and air to 
flow. Designed as a friendly barrier, a floating 
wet bar perched on a stainless column doubles as 
a comfortable lookout to Mount Tamalpais. 
Across the room, a built-in banquette encased in 
glass cantilevers into the same incredible vistas. 

All of this functionality is wedged into 289 
squru·e feet of hyper-efficient space. "Arrangement 
of appliances was key for the owner," says Hajjar, 
who consulted closely with the client. The work 
triangle positions the sink at its apex, with stove 
and refrigerator at opposite ends. A squru·e island 
puts storage within reach of every workstation. 
Tucked under the upper cabinet run, a strip of 
electrical outlets meets code without marring 
the monolithic granite backsplash. Multipurpose 
counter space encompasses an inlaid cutting 
board, recessed appliance gru·age, and microwave 
cubby. And the walk-in pantry hides everything 
else, including itself-thanks to a clever layering 
of materials and wall heights. 

project continued on page 28 
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Photos: David Duncan Livingston 

A high curved ceiling 
supported by exposed 
glu-lam beams (left) 
slopes in harmony with 
the hill , directing the eye 
toward the undulating 
mountains. Hajjar made a 
sculptural element out of 
the fireplace and vent 
flues by placing them side 
by side and wrapping 
them in oversized stainless 
steel cylinders (above). 
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k+b st udio 
bath: 
pJaying the angles 

" he central element in this room is the view," says 
pi"oject architect Amena Hajjar. That's why she and 
principal architect Steven House devised the master 
bath's unusual corner configuration and separated 
the tandem lavs. "To put the vanities side by side, 
we would have had to eliminate one of the win­
dows, and we couldn ' t do it." 

Custom medicine cabinets match the width of the 
windows and reflect their panorama. (The an·ange­
ment adds romantic appeal, because to see Mount 
Tam the owners must also look toward each other.) 
Floating beech vanities leave floor space open, 
making the 7 112-foot-by-l 21/2-foot room seem larg­
er. Mahogany counters connect the vanities and 
reinforce the corner focal point. Pale limestone 
tiles on the floor, vanities , and shower walJs com­
plete the subdued materials palette. The materials 
are, says House, "soft and calming - with nothing 
decorative- because the view is everything." 

OD 

Hajjar adds that the 
clients "are very honest 
about how they lived and 
weren ' t interested in 
amenities just for show." 
So they eliminated the 
ubiquitous tub in favor of 
a roomier walk-in show-
er. Two showerheads mir­
ror the divided vanities, 
and overlapping parti-
tions, staggered in height, 

preserve bathing privacy while offering tantalizing 
glimpses of Tam. - shelley d. hutchins 

architect: House + House Architects, San Francisco 

general contractor: Innovation Builders, Emeryv ill e, Calif. 

resources: appli ances : Miele , Wolf , GE; cabinet hardware: 

Bauerware ; fl oo ring: Plyboo; light fi xtures: Sonoma Translite, 

LBL, Zaneen; paint: Benjamin Moore ; plumbing fittings and fix ­

tures: Kallista , Kohler, Pohl ; windows: Blomberg. 

David Duncan Livings! 

Steven House 

Corner casement windows (top) open to a canti levered 
deck accessible on ly from the master bedroom. A window 
tucked between the staggered shower walls (above) 
illuminates bathers without compromising modesty. 
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a rare find 
remembering the great fay jones, faia. 

by dale mulfinger, faia 

• first met Fay Jones in 

I 
the spring of 1983, in 
Piazza Santa Maria, in 
the Trastevere section 

of Rome, Italy. As I sat 
sipping espresso with my 
friend, the architect Spero 
Daltas, Fay sauntered 
across the piazza contem­
plating a place to sketch. 
He was in Rome for a 
mid-career fellowship at 
the American Academy 
there. Spero invited him 
over to our table, and for 
me, a friendship emerged 
that would last the next 
two decades. 

Upon hearing that I was 
in Italy with my students 
from the University of 
Minnesota, Fay offered to 
review their studio work. 

In the isolation of the 
Academy, he was longing 
to reconnect with young 
people. Soon he was 
immersed in their projects , 
and I took note of his con­
stant encouragement. His 
gracious critiques befitted 
a Southern gentleman. 

A few years later, Fay's 
emerging national stature 
brought him to Minneapolis 
for a talk at our state AlA 
convention. I took the 
opportunity to invite him 
to lunch with our whole 
office, because I wanted 
them to meet an architect 
who was that brilliant but 
also so amazingly humble. 
As he reviewed the local 
restaurant options, Fay 
exclaimed, "Dale, you can ' t 
afford something fancy for 
all of us. Let's just go off 
and have pizza! " He was 
ever sensitive to a starting 
firm's budget. 

storied life 
Born in Pine Bluffs , Ark. , 
in 1921 , Fay held steadfast 
to his roots, attending the 
University of Arkansas' 
engineering program for 
two and a half years. 
His education was inter­
rupted by World War II, 
during which he served as 
a dive-bomber pilot in the 
Pacific. He came back to 
Fayetteville to enter the 
university 's first architec­
tural class, graduating in 
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Photos: Greg Hursley, courtesy University of Arkansas Libraries, Special Collections 

Fay Jones' enduring respect for land and nature came through in 
his gently placed buildings. The Reed Residence {1980), above 
and left, one of his best-known houses, rests peacefully among 
the wildflowers of its Hog Eye, Ark., site. 

1950. A graduate degree 
in architecture at Rice 
University, in Houston , 
followed. 

Fay became aware of 
the work of Frank Lloyd 
Wright while in high 
school and, after a chance 
meeting with Wright early 
in hi s career, joined the 
Tai iesin Fellowship. 
The two architects and 
their families remained 
close friends throughout 
Wright 's later years, with 
the Joneses traveling to 
Arizona each year for 

Wright's birthday parties. 
Fay began teaching at the 
University of Oklahoma 
in the mid- l 950s with 
another well-known but 
eccentric architect, Bruce 
Goff, and he soon returned 
to the University of 
Arkansas to teach. He 
spent 35 years there and 
eventually headed its 
department of architecture. 

In his private architec­
tural firm in Fayetteville, 
he designed 135 homes , 
15 chapels, and a few 

continued on page 34 
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commercial buildings. 
These projects are 
predominantly located in 
Arkansas, although a few 
of them are scattered else­
where across the United 
States. His 1980 design 
for Thorncrown Chapel in 
Eureka Springs, Ark., put 
him firmly on the national 
and international stage. It 
won an AIA Honor Award 
in 1981, and in 2000, 
architects voted it one of 
the top five 20th-century 
buildings by an American 
architect. 

d e si g n legacy 
The Thorncrown design 
exhibited Fay's unique 
skill in engineering and 
architecture, producing a 
lattice-like construction of 
frame and glass. It appears 
both Modern and Gothic 
simultaneously, creating a 
cathedral space open to 
nature and as graceful as 
a canopy of trees. His use 
of a metal discontinuous 
crossing connector accom­
modates tensile wood con­
nection in a common plane. 
The void in the center of 
the connector exhibits the 
openness of the frame, and 
its central purpose is the 
creation of space. 

He soon followed with 
the design of the Mildred B. 
Cooper Memorial Chapel in 

Bella Vista, Ark. , which 
more fully integrates metal 
and wood in a Gothic shape 
with pointed arches. This 
design demonstrates Fay's 
continued quest for a light 
and airy structure that could 
engage the user with the 
spiritual qualities of nature. 
He reinterprets Frank Lloyd 
Wright's mantra of organic 
architecture through a 
search for lightness never 
experienced in a Wright 
building. 

Fay's many homes are 
explorations in light and 
space through the use 
of native stone, glass, 
and wood. Broad stone 
terraces integrate interior 
and exterior space in 
the wild climate of the 
Arkansas countryside. 
Most of Fay's houses are one 
story, although they often 
involve several level changes 
as the home engages the 
undulating terrain of the 
Ozark hillsides. 

In both his own modest 
home in Fayettevi lle and 
in the cabin "Stoneflower," 
in Eden Isle, Ark., he 
incorporated a lower level 
built into natural rock 
grotto formations . Spring 
rains seep through the rock 
and form controlled pools 
of water. Light is brought 
in from above to illuminate 
the grottos and works to 

"i wanted them to meet an 

architect who was that brilliant 

but also so amazingly humble." 

www.residentialarchitect.com 

Charles Steck 

Fay Jones, courtesy University of Arkansas Libraries, Special Collections 

Fay Jones earned accolades throughout his career, including 
several regional design awards for the Pallone Residence 
(1974, above) in Little Rock, Ark. Other honors included the 
1990 AIA Gold Medal, as well as the 1985 Distinguished 
Professor Award from the Association of Collegiate Schools 
of Architecture. 

create interesting shadows 
along the rock ledges . Fay 
had a studio adjacent to 
the grotto in his own home, 
and in his final years, he 
kept busy painting intricate 
flower patterns on days 
when he felt well enough 
to work. 

goo d influence 
In 1990, the AIA honored 
Fay Jones' career by 
awarding him with the 
AIA Gold Medal. Prince 
Charles of Great Britain 
presented it to Fay, charac­
terizing him as a "powerful 
and special genius who 
embodies nearly all the 
qualities we admire in an 
architect." Those of us 
who had the good fortune 
to spend time with this 
great man continually 
witnessed that power 
being expressed through 
humility and genius - and 
intertwined with good 
humor. 

He attributed his sense 

of humor to growing up 
with the name Fay and 
then marrying a beautiful 
woman whose nickname is 
Gus (Mary Elizabeth). Of 
his Arkansas place of birth, 
education, and practice, he 
said, "I live in the hotbed 
of tranquility." 

Fay Jones died peacefully 
at his home in Fayetteville, 
Ark. , on August 30, 2004, 
from complications of heart 
problems and Parkinson's 
disease. He was 83. ra 

Dale Mulfinge1~ FAIA, 
is a principal of SALA 
Architects, in Minneapolis, 
and is an adjunct professor 
of architecture at the 
University of Minnesota. 
In 2003, he served as the 
Fay Jones Guest Professor 
at the University of 
Arkansas. He is also the 
co-author of The Cabin 
(The Taunton Press, 2001) 
and the author of The 
Getaway Home (The 
Taunton Press, 2004). 
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breaking the circle 
how do you say goodbye to a partnership and reinvent a practice? 

by cheryl weber 

I 
ife is short, people some­
times say, to convey the 
idea that you should do 
what makes you happy. 

But now that we're living 
longer and retiring later, the 
opposite is also true, though 
the meaning is essentially 
the same: Life is long, so 
look ahead and pace your­
self. Rather than being too 
single-minded about it, 
there's probably time to 
test out new ideas, dreams, 
and directions. Or, as T.S. 
Eliot poetically put it, 
"there may be time for a 
hundred visions and revi­
sions before the taking 
of a toast and tea." 

That's more or less 
what Christopher Hays, 
AIA, was thinking a year 
ago, when he left a satisfy­
ing partnership at William 
McDonough & Partners, 
Charlottesville, Va., to do 
something he'd dreamed of 
since he was in seventh 
grade: head up his own 
architecture practice. "Archi­
tecture is a long, slow pro­
fession ," he says. "It's easy 
to get on a track that may be 
interesting and exciting, but 
how that relates to a long­
term vision is something 
that's impmtant to continue 
to gauge against. Life is 
long, and there's opportunity 
for many kinds of profes­
sional experience." 

That sentiment is very 
21st century. This is not 
our parents ' workplace, 
where management-level 
employees strove for 
tenure or partner status and 
then toiled away until they 
retired, out of loyalty or 
for fear of starting over. 
Today, many architects 
who are part of a firm 's 
inner circle eventually 
reach a personal turning 
point and decide to move 
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on. There may be personal­
ity conflicts with the other 
principals; perhaps they 
want a different kind of 
practice or a different 
foc us, or they 're simply 
relocating to another part 
of the country. Regardless 
of the reasons, starting 
over is a journey that 's 
exhilarating in its freedom 
yet is logistically akin to 
a divorce - sometimes 
psychologically, too. So 

how do architects extricate 
themselves from the tenta­
cles of a firm and go on to 
invent a new professional 
life? 

With partner-level 
turnover increasingly 
common, smart firms have 
devised exit agreements 
that make things easier for 
everyone. Spelling out 
issues such as the formula 
for cashing out of a firm 

continued on page 40 
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and the rules governing 
competition for clients and 
employees can minimize 
11th-hour lawyering, which 
threatens to sour relation­
ships. Even so, those con­
tracts are rarely written 
with the best interests of 
the departing partner in 
mind. "Everybody signs 
one, not because you think 
you're going to leave, but 
because you want to keep 
the other partners from 
leaving," says attorney Paul 
Lurie, of Schiff Hardin, in 
Chicago. "They get signed 
for good business reasons, 
but you still need to look at 
the implications of the 
restrictions and negotiate 
the terms when the time 
comes." 

the spin-off 
When Jeff Davis, AIA, parted 
ways with Cline Davis, the 
Raleigh, N.C., firm he and 
Gary Cline had founded in 
1989, they were at the 
pinnacle of their success. 
The firm had grown to 65 
employees and a handful of 
partners, with residential, 
planning, recreational, and 
institutional projects spread 
across four states. But along 
with the project mix, the 
interpersonal dynamics had 
shifted over the years. "I'm 
more of a hands-on archi­
tect, and when you get to be 
that size, it's not hands-on 
anymore," says Davis, who 
specializes in community 
planning. When he left 
the firm in 2000 to start 
a smaller but competing 
practice, a detailed separa­
tion contract drafted years 
earlier helped to ease the 
turbulence. 

As agreed, work in 
progress fell out along 
principal lines. Davis took 
the projects he'd brought to 
the firm and on which he 
was principal in charge. 
The payout was straight­
forward, too, because the 
formula for determining 
the company's value was 
already in place. Davis 
cashed out his shares, and 
the outstanding receivables 
roughly matched the equity 
he was owed. The partners 
also met with their insur­
ance carriers to figure 
out who would assume 
liability for past projects. 
Since Davis took 30 per­
cent of the company, it 
made sense for him to also 
take legal responsibility for 
the projects on which he 
was architect of record. 

"The physical stuff like 
money and equipment was 
real easy;' Davis says. "But 
I took 22 people with me 
as well. It doesn't get con­
tentious until you start 
messing with the manpower 
balance." In negotiations, 
the partners had agreed that 
Davis could invite the staff 
he wanted to go with him. 
He prepared offers for 25 
employees, letting the 
partners know whom he'd 
contacted so that they 
could make counteroffers. 
"It's either that, or you 
leave in the middle of the 
night with a group of peo­
ple," Davis says. "We were 
trying to be very much 
above board." To ensure · 
that the word on the street 
was equally upbeat, their 
attorneys suggested that 
they jointly hire a writer to 
cover the breakup. "We 

dotting the i's 

W
hen a partner leaves, the most con­
tentious issue may be the potential 
loss of clients and employees. Paul 
Lurie, an attorney at Schiff Hardin, 

Chicago, and the author of Ownership Transition: 
Options and Strategies (published by the American 
Council of Engineering Companies), says noncom­
pete laws vary by state. But generally it's illegal for 
a partner to solicit an existing client before he or 
she leaves the firm. On the other hand, if a client 
decides to terminate the contract with the former 
firm after the partner leaves, the partner isn't held 
liable for interfering with the contract. The same 
rule applies to employees, unless negotiations dic­
tate otherwise. 

Exiting partners also need to be clear about their 
liability for completed projects. Frank Musica, a risk 
management specialist at Victor 0. Schinnerer & Co, 
Chevy Chase, Md., says that if the old firm continues 
its professional liability insurance, the departing part­
ner is typically covered for everything he or she did 

: ,w1TIJ.efat'm6'.trrirblfo.n-M' the remaining-partners dis~ 
coritlii:ue the:ti:'':Policy, the one who left is unsafe. They 
might, for example, buy a cheaper policy that doesn't 
provide retroactive coverage. Or, unbeknown to the 
ex-partner, they could let coverage lapse until they 
get the office going again. 

"The exiting partner could purchase coverage for a 
new practice, but it probably won't reach back to 
what he did with the other firm," Musica explains. In 
another scenario, if the partners are discontinuing the 
entity and going their separate ways, they often will 
pitch in to pay for a tail policy that covers claims on 
past work. Their new insurance will cover for new 
efforts, and the insurance they buy together will 
cover for old work. -c.w. 

hired a guy with good 
political instincts who 
interviewed us and put a 
positive spin on the whole 
thing," Davis says. "This 
went into the Triangle 
Business Journal. I think 
we were the largest firm in 
the area, so it was quasi­
newsworthy." 

dividing lines 
and liabilities 
Even when everyone is on 
their best behavior, break­
ing up is hard to do. There 
are years of professional 
relationships to untangle, 
tough decisions to be made 
about what to take and what 

continued on page 42 
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Designing a 3,200 square 
foot contemporary home 
on a barrier island jut 1 00 
yards from the ocean was a 
challenge for the architectur­
al firm of Pandolfi & Dolce in 
Happauge, NY. They spec­
ified AZEK Trimboards for 
the Westhampton, NY home, 
including window trim, 
soffits and fascia, and AZEK 
Cornerboards to battle the 
seasonal extremes of intense 
moisture, heat and cold. 
"We've been impressed with 
AZEK's resistance to weath­
er," said the firm's owners, 
Phil Pandolfi and Michael 
Dolce. "It's workability for 
barrels and curves is amazing. 
We're also impressed with 
its· matte white color. There 
was no need to paint over 
it since it looked great and 
would further reduce main­
tenance." With more AZEK 
projects underway, Pandolfi 
Dolce is sold on AZEK! 

Have You Been Inspired by AZEK? 
Do you have an AZEK project to 
share? We'd love to hear about it! 
Email us at info@ azek.com and 
include photos! Your project iust 
might end up as an AZEK Inspiration! 

® 

TRIM BOARDS 

www.azek.com • (877) ASK-AZEK 
(877) 275-2935 

© 2004 Vycom Corporation , Moosic, PA 
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to leave behind, and insur­
ance complications to sort 
through. Noncompete 
clauses address the issue 
of employee poaching, 
but they can be ethically 
uncomfortable and may 
be unenforceable. A more 
elegant solution is the 
gentlemen 's agreement, a 
code of honor that mediates 
the interests of both parties. 
"The thing to keep in mind 
is that staff choose who 
they want to work with," 
says Hugh Hochberg, a 
partner at The Coxe Group, 
Seattle. Still, he recom­
mends abiding by the rules 
of a separation agreement, 
particularly if a financial 
payout is at stake. "It doesn't 
make sense to put that at risk 
by violating a noncompete 
agreement," he says, adding 
that fums ought to revisit 
their position to make sure 
that it's reasonable. 

The same philosophy 
applies to clients. Smart 
firms want them to be 
well-served, and if clients 
want to accompany the 
departing partner, it's 
unwise to lock them in. 
"Put yourself in the client's 
shoes , and figure out 
what's best," Hochberg 
advises . "One of the argu­
ments is that if you give up 
a project, you're giving up 
the potential profit. Yeah, 
live with it." 

Donald Rattner, AIA, 
drew similar lines in the 
sand when he left Ferguson 
Shamamian & Rattner, 
New York City, to found 
the Studio for Civil Archi­
tecture in 2002. The old 
office had three operating 

studios , with each partner 
responsible for a roster of 
projects and client relation­
ships , so each of Rattner's 
clients made the transition 
with him. "It would have 
been difficult to imagine it 
any other way," he says. 
He and the partners did 
negotiate on the staff that 
Rattner would be allowed 
to invite along. And, like 
Davis, they all sat down 
with their insurance agents 
to assign liability for past 
projects and work in 
progress , should a claim 
arise. More discussions 
ensued between Rattner 
and FS&R's circle of pro­
fessional consultants­
lawyers, insurance agents, 
and accountants - some of 
whom he retained for work 
with the new firm. "You 
need to address in advance 
how the relationship might 
work, should a dispute 
arise between the two 
firms." Rattner says. 

a clean slate 
For some architects who 
parachute from partner­
ships, dividing and conquer­
ing is the key to landing on 
their feet. Others prefer to 
walk away unencumbered. 
Maryann Thompson, AIA, 
of Cambridge, Mass. , chose 
the latter strategy when she 
and her former spouse, 
Charles Rose, went their 
separate ways four years 
ago. Rather than dissolve 
the practice as a legal enti­
ty, Thompson signed over 
the corporation documents 
to her ex-partner, with the 
understanding that she 

continued on page 46 
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continued from page 42 
could have free access to 
the firm's archives. Because 
she and Rose had both been 
principal in charge on every 
project, trying to divvy up 
project ownership and lia­
bility would have been too 
messy, she says. But doing 
away with the practice 
hadn ' t made sense to her 
either. "It felt too destructive 
to me to take that practice 
and say it's gone," Thomp­
son says. "I liked the idea 
of starting with a clean 
slate. I felt like I would 
be fine, and I have been." 
She did, however, take 
three staff members and 
two local projects with her. 
Today, Maryann Thompson 
Architects , which focuses 
on sustainable design, has 
grown to 12 staff and 22 
projects. "It 's amazing how 
easy it was just to jump 
back up," she says. 

Easy, that is, except for 
one detail that often gets 
overlooked in separation 
agreements: how to credit 
past projects. "I didn 't realize 
that in signing over the cor­
poration documents, the attri­
bution of projects could be 
changed retroactively," 
Thompson says. She points 
out that when an existing 
corporation changes its name 
to reflect the new ownership, 
it is allowed, by law, to iden­
tify past projects by the 
firm's new name. This is an 
impmtant issue, especially 
for a firm whose work is 
published frequently. "It 
should be agreed upon 
explicitly when a firm 
breaks up," she says. "I do 
have an ethical right to call 

the projects by the former 
name of the firm. You think 
of architecture as an art 
form, and the author's name 
is historical fact. However, 
copyright laws don ' t consid­
er architecture to be some­
thing that has a stable 
authorship." 

While architectural 
management courses 
failed to prepare her for 
that scenario, another les­
son did translate: "Just as 
you learn that liability is 
decreased by a lot of com­
munication with the client, 
I actually think that 's true 
with a breakup," Thomp­
son says. "Openness and 
gratitude for the experi ­
ence that you had together 
can help to keep things 
easy in terms of sharing 
photos and storage areas. 
You try to remember all 
of the good things and 
bring them into the 
present relationship." 

leveraging 
relationships 
Indeed, a civil breakup 
can lay the foundation for 
a new venture, as Doug 
Graybeal, AIA, discovered 
when he left Cottle Gray­
beal Yaw Architects , 
Aspen, Colo. , last year 
to pursue an interest in 
green design. He credits 
an up-to-date separation 
agreement for miling the 
parting virtually pain-free. 
(The contract had recently 
been adjusted to make it 
affordable for new partners 
to join and for the firm to 
buy out those who leave.) 
To avoid some tricky 

continued on page 48 
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insurance issues, Graybeal 
left all the projects on the 
table but is being paid as a 
consultant to manage the 
work for which he was 
principal in charge. The 
agreement also gave him 
access to project files and 
promotional photography. 
"I 'd put the relationship 
akin to a 25-year good 
marriage," Graybeal says. 
"It's not a divorce but a 
separation of ways, with 
110 percent support. I 
think it's so critical to keep 
professional relationships. 
There 's more to it than 
money." 

"Take the high road," 

Hugh Hochberg says. "If 
that means swallowing a 
little ego, so be it." Like­
wise Chris Hays, who left 
William McDonough & 
Partners, gave several 
months' notice, and agreed 
to consult through the tran­
sition period with clients. 
He also complied with 
an unspoken agreement 
not to co-opt employees 
or clients . In return, the 
firm has been generous 
about recommending him 
for some smaller-scale 
projects that it's turned 
down. 

In an ambitious startup, 
there's more at stake. Jeff 

Circle no. 79 

Davis managed to meet 
the terms of his separation 
agreement while gearing 
up quickly for community 
planning projects. In addi­
tion to the 22 people he 
was allowed to pluck from 
the old office, Davis 
merged with a small land­
scape architecture firm that 
gained him a supporting 
cast of office manager, 
CAD operator, and opera­
tions manager. He also 
offered four of the talented 
younger architects equity in 
the new firm. "It was an 
opportunity for them to 
emerge from deep stratifi­
cation in the old firm and 

be leaders in the new one," 
he says, "and it proved to 
be a smart move." 

There are other ways to 
back up a practice while 
getting one 's bearings, and 
there 's something to be 
said for a calm, unhurried 
approach to starting over. 
Inspired by a friend who 
has successfully lived life 
on the edge, Bob White, 
AJA, left Scheurer Archi­
tects in Newport Beach, 
Calif. , last year at age 39 
to follow his dream of 
designing custom homes. 
Intimidated by the idea of 
plotting a long-term plan, 

continued on page 50 
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Effective fire resistance and 
sound attenuation have long 
been important considerations in 
the construction of multifamily 
dwellings, such as townhouses, 
condominiums, and apartments. 
Both objectives can be met inex­
pensively through the use of 
gypsum board area separation 
walls-sometimes referred to as 
fire walls, party walls, or town­
house separation walls. Gypsum 
area separation walls are easy 
to erect and secure, meet all 
building code requirements, and 
have fire-resistance ratings that 
easily reach two hours or more. 

Gypsum board area separation 
wall systems weigh no more than 

10 pounds per square foot when 
erected-far less than alternate 
construction materials. In most 
cases, gypsum board's light 
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costly footers or foundation 
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And, thanks to their relatively 
light weight, they can be 
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in height, depending on the 
manufacturer. 
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continued from page 48 
he decided go away quietly 
for a while and focus on a 
couple of projects. 

White works by himself 
in a small rented office on 
the main shopping street in 
Laguna Beach, taking on 
several multimillion-dollar 
coastal homes at a time. 
To get the projects through 
documentation phases, he 
collaborates with an architect 
friend who runs a larger 
office. "He's got the staff 
and technology for us to take 
on projects we want to do, 
and it's the key to my effo1t 
to keep my own quiet envi­
ronment," White says, 
adding: "I tend to be more 
casual. I wanted this to be a 
comfortable place for my 
clients to come to, where I 
could leave my door open 
and get the music going. But 
I also wanted to be down­
town where there 's activity 
and a buzz in the air. It turns 
out clients love coming here. 
They can do a little shopping 
here by my office, or we'll 
go to dinner or lunch." 

Rather than put his own 
moniker on the door, White 
named hi s new practice 
Forest Studio, after the 
street on which the office 
is located. He says it will 
a llow the firm to grow in 
different ways. "If you 
know Laguna Beach, you 
know Forest Aven ue," 
White says. " I love the 
concept of my first space 
paying homage to my leap 
of faith. I said that wherever 
I end up in five or 10 years, 
I' 11 keep the name, and in 
my heart Forest Studio will 
always bounce me back to 
when I took the leap." ra 

cheryl weber is a contributing 
writer in severna park, md. 
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lessons in the 20th-century American house. 

by 

1neghan 

drueding 

Out of the millions of houses built in the United 

States from t e early 1900s through the 1970s, the 

vast majority qualify as a classic builder-driven house 

type. American foursquares dominated the outskirts 

of cities in the late 1800s and early 1900s, only to 

give way to the beloved bungalow of the 1910s, '20s, 

and '30s. The Cape Cod cottage and the center-hall 

colonial, both revivals of house types built for cen-

turies, enjoyed pre- and post-World War II popularity. 

During the 1950s, '60s, and '70s, the ranch house 

and the split-level muscled in and redefined the look 

of the suburbs. Each of these six types reflects the 

idealized lifestyle of its era, and each one has its own 

idiosyncrasies. B uyers are drawn by their locations, 

their detailing, or their affordability - and turned off 

by their modest kitchens, baths, and master suites. 

For better or worse, these houses provide a vast can-

vas of potential remodels for today's architects. And 

the quality of their renovations affects the built envi-

ronment just as much as brand-new development. 

www.res id entia l architect.com 55 

Architect Tim 
Quigley, AIA, placed 
the master suite atop 
the new kitchen and 
sunroom, giving the 
owners 21st-century 
closet space and 
bath amenities. 
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Take a look at a typical foursquare floor plan, and its practical Midwestern 
roots become instantly apparent. No space is wasted on hallways or superflu­
ous storage; each room leads logically to the next. This house type 's simple, 
almost cube-like, form and its four-room-up, four-down plan hold renewed 
appeal for modem-day homeowners. It tends to dwell mostly on the outer 
edges of cities, in desirable, well-established areas with elm trees and neigh­
borhood watch associations. And because it was typically constructed around 
the tum of the century, when skilled labor was cheap and materials such as 
plaster walls and wood windows were standard, the foursquare has held up 
beautifully. "The more solidly a house is built, the easier it is to remodel," 
says Minneapolis architect Robert Gerloff, AIA. "It stays truer and is easier 
to rework." 

That's a good thing, because this particular plan type lacks many features 
current homeowners won't do without. A classic foursquare has a particularly 
closed-off kitchen, little storage space, and no first-floor bath. "Because of the 
size of the house, it usually requires an addition," says Cincinnati architect 
John Senhauser, FAIA. "There just isn't enough storage." The extra space 
most often comes in the form of a combined kitchen and family room on the 
rear of the house. "Foursquares don 't have big side yards in many cases, so 
you add onto the rear by default," Senhauser explains. More storage, often in 
the form of a back-door mudroom, is a must. Expanded master suites, with 
walk-in closets and enlarged baths, abound-most architects place them either 
above the first-floor addition or in the former attic space. 

The foursquare's most defining point, its blocky shape, makes adding on a 
tricky proposition. "It was conceived as an object, so when you add to it, it's 
hard to have it not look tacked on," says Senhauser. "It doesn't lend itself to 
additions in the way houses with more linear plans do." Architects diverge on 
the best way to tackle this situation. "My goal is to work with the historic 
forms so that the addition may have been there originally," says David 
Wagner, AIA, of SALA Architects in Minneapolis. "I'll match the rooflines or, 
if it's a two-story addition, tie it into the main roof form." Those hailing from 
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Judging from the high percentage of architects who live in remodeled 
bungalows, this house type holds enduring appeal for the design-conscious. 
Although different styles populate different parts of the country-Queen 
.Anne in the Northwest, Spanish colonial in Southern California, and 
Craftsman nearly everywhere-admirers all over list the same attributes: 
beautiful detailing, strong curb appeal , and, like the foursquare, rock-solid 
construction. "They've withstood earthquakes ," says Georgie Kajer, AIA, of 
Pasadena, Calif. "There's a difference in how they were built and detailed, 
compared with homes built after World War II." 

For today 's daylight-loving public, however, the home 's interior is entirely 
too dark. The front porch and deep roof overhangs present in many bungalows 
can block light from entering the house. And the kitchen, living room, and 
dining room tend to feel separated from one another, which only compounds 
the problem. "Opening up the walls inside helps with the darkness, allowing 
the rooms to share light," says Gerry Cowart, AIA, of Savannah, Ga. "You can 
use cased openings so you're not taking out the entire wall." Simply widening 
the openings between rooms appeals to Gary Earl Parsons, AIA, of Berkeley, 
Calif. "It keeps the basic floor plan intact," he says. 

In contrast to the bungalow's cordial street elevation, it can be surprisingly 
unfriendly to the back yard, with limited exits and views on that side. "When 

case study: 

Top left and above photos: Courtesy Quigley Architects 

Beateworks.com/Andrea Rugg 

The existing rear elevation of this 1907 
foursquare in Minneapolis (top) proved a 
perfect spot for an addition that included 
an expanded kitchen (above) as well as 
a sunroom and a master suite. 

case study: 



Beateworks lnc./PictureArts/Brand X 

A new arched opening between the dining 
room and sunroom mirrors an existing 
arch, deferring to the old house while 
bringing extra daylight inside. 

project: 
Private residence, M inneapolis 

architect: 
Quigley Architects, Minneapolis 

general contractor: 
Lifespace, Sti llwater, Minn. 

project size before: 
2,000 square feet 

project size after: 
2,700 square feet 
construction cost: 
Withheld 

second floor before 

first floor before 

Architect Tim 
Quigley, AIA, placed 
the master suite atop 
the new kitchen and 
sunroom, giving the 
owners 21st-century 
closet space and 
bath amenities. 
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handcrafred details 

t 0 d 0: 

open up first floor 

bungalow 
connect to back yard 

enlarge kitchens and baths 

charm ing 

crafts man 

po re h 

Judging from the high percentage of architects who live in remodeled 
bungalows, this house type holds enduring appeal for the design-conscious. 
Although different styles populate different parts of the country-Queen 
Anne in the Northwest, Spanish colonial in Southern California, and 
Craftsman nearly everywhere-admirers all over list the same attributes: 
beautiful detaihng, strong curb appeal, and, like the foursquare, rock-solid 
construction. "They 've withstood earthquakes," says Georgie Kajer, AIA, of 
Pasadena, Calif. "There 's a difference in how they were built and detailed, 
compared with homes built after World War II." 

For today's daylight-loving public, however, the home's interior is entirely 
too dark. The front porch and deep roof overhangs present in many bungalows 
can block light from entering the house. And the kitchen, hving room, and 
dining room tend to feel separated from one another, which only compounds 
the problem. "Opening up the walls inside helps with the darkness, allowing 
the rooms to share light," says Gerry Cowart, AIA, of Savannah, Ga. "You can 
use cased openings so you're not taking out the entire wall." Simply widening 
the openings between rooms appeals to Gary Earl Parsons, AIA, of Berkeley, 
Calif. "It keeps the basic floor plan intact," he says. 

In contrast to the bungalow's cordial street elevation, it can be surprisingly 
unfriendly to the back yard, with limited exits and views on that side. "When 
they were built, the Victorian idea that the rear yard was a service space still 
held," says Parsons. "There are usually issues of connection, so we try to 
make an outdoor room there." Peiforating the rear of the house with windows 
and doors helps establish a smoother relationship. 

Another option for tightening ties to the back yard, a rear addition , also 
serves as a means to gaining much-craved space. Sometimes, though, the site 
or budget dictates working within the existing plan. "It 's about reallocating 
space," says Cowart. He recommends eliminating hallways, giving that square 
footage over to cramped kitchens and baths. Parsons often tops the house off 
with a full second story, which he 'd rather do than add a half-level. "It allows 
you to re-envision the whole," he says. "But you also have to open up the 
first-floor rooms to each other, so they stay in prop01tion with the new build­
ing." Adding a second floor also brings with it the danger of overwhelming the 
Oiiginal facade. Seattle's Tom Lenchek, AIA, solved this problem in a recent 
remodel by continuing the existing beveled siding pait way up the new portion 
of the house, cladding the top section with shingles. "It shortened the apparent 
height of the walls so the addition doesn't look like a full story," he says. 

case study: 

Top left photo: courtesy Tom Bosworth ; 
top and above: Michael Jensen 

Seattle architect Tom Bosworth, FAIA, 
added pop-outs to the perimeter of his 
own house, including this deep light­
filled window bay above the kitchen sink 
(top). He converted the garage into his 
home office (above and opposite, right), 
turning the courtyard over to his wife, 
Elaine, an avid gardener. The couple 
also finished their basement as a guest 
suite. 
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project: 
Montlake bungalow, Seattle 

architect: 
Bosworth Hoedemaker, Seattle 

project size before: 
1,500 square feet 
project size after: 
2,000 square feet 

construction cost: 
Withheld 

Bosworth re-clad the 
1926 bungalow's exterior 
in cedar shingles. He pulled 
the front wall three feet 
forward, providing space 
for an entry vestibule flanked 
by closets, and added a 
hipped-roof skylight to the 
center of the house. 

before 
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Photos: Michael Jensen 

after 
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curb appeal 
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sm a II 

dormers 
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Ever since it rose to nationwide prominence as one of Levittown 's main 
house types , the Cape 's spare, one-and-a-half-story elevation has captivated 
home buyers. "People feel a Cape looks like home," says Sarah Susanka, 
AIA, author of the Not So Big House series of books, who lives in a Cape 
herself. It may look like home, but the Cape isn 't enough house for most 
people. "They're just small," says Robert Gerloff, who's written booklets 
on remodeling Capes, ranches, and split-levels. "That's the biggest issue 
with them." Charm goes a long way, but it can't get Cape owners more 
space for a combination kitchen/family room, more storage, and/or bigger 
bedrooms and baths. 

One solution is to convert the home's half-story attic into a bedroom, 
which is easier to do on older Capes. "These houses worked much better 
back when we hand-framed roofs ," says Susanka. "Today we build with roof 
trusses , so you can't use the upstairs. The windows and dormers are there, 
but they're fake ." Washington, D.C., architect Stephen Muse, FAIA, often 
concentrates on enlarging the home's entry and adding a kitchen/family room 
and closet space onto the rear. "In a Cape you open the front door and are 
standing on the stair," he says. "We take out the front coat closet and open up 
the sightlines through the house, which makes it feel larger." Among many 
remodeling tips in her book Capes, Westport, Conn., architect Jane Gitlin 
suggests adding bookcases and cabinets to the living room to temper its for­
mality, letting it function as a more flexible space. 

A more drastic answer to tight quarters is to add a full second floor. 
Because postwar Capes tend to be framed using trusses , as Susanka points 
out, it's not easy to change the upper floor. "It usually ends up being cheaper 
to take the roof off and add a new second story," says Gerloff. This method 
succeeds in gaining space, but it can make retaining the original home 's curb 
appeal difficult. Keeping a steep roof pitch and adding dormers to the new 
second story are good options. And a Zen-like attitude of acceptance may be 
the best weapon Cape dwellers and their architects can have. "Cape Cods 
have low ceiling heights, sometimes even 7 fee t 6 Lnches on the main level," 
says Susanka. "There 's not a lot you can do without massive surgery. You 
have to recognize that you will be sitting a lot, and let it be a house with 
comfortable places to sit." 

case study: 

Top left photo: Treacy & Eagleburger Architects; top 
and above: © Alan Karchmer 

Treacy & Eagleburger nudged this 1922 
Cape's entry several feet forward, in 
effect adding a glassed-in porch with a 
solid second story (top and opposite). 
The slate-floored space segues into a 
re-detailed living room (above). 
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MBR MBR 

second floor before second floor after 

Fami ly Fmnily 

f irst floor before first floor after 

© Alan Karchmer 

project: 
Rubin Residence, 
Chevy Chase, Md. 
architect: 
Treacy & Eagleburger 

Architects, Washington , D.C. 
general contractor: 
Design Build, Si lver Spring, Md. 

project size before: 
3,270 square feet 

project size after: 
4,300 square feet 
construction cost: 
$ 150 per square foot 
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The center-hall colonial revival is a lot like a well-made tuxedo: It outlasts 
trends and is perfect for formal occasions. But, as with a tux, it's unyielding 

· for everyday situations. The living room usually sits too far away from the 
kitchen and dining room to serve as the comfortable gathering area today's 
families want. And a solid wall barricades the kitchen from the dining room. 
While the arrangement suits a sit-down dinner party for the boss, it's woefully 
unconducive to more relaxed meals and activities. 

Most architects know a few hicks to loosen up the colonial within its 
original footprint. Sarah Susanka likes to create an opening behind the main 
stairs, connecting the living room and kitchen. On a recent remodel to a 1930s 
colonial, Guilford, Conn., architect Russell Campaigne, AIA, installed frosted 
pocket doors between the kitchen and dining room to lend some transparency. 
And Branford, Conn., architect Matt SchoenhelT, AIA, author of the book 
Colonials, finds new purposes for formal areas. After adding on more casual 
spaces, he ' ll tum a little-used living room into a library, study, or game room. 

The old-fashioned formality of colonials, though, is often what attracts 
buyers to them in the first place. People want both sides of the coin: proper 
living and dining rooms, as well as places to kick back and relax. So a 
popular sti·ategy is a rear or side addition incorporating a new kitchen, 
family room, and breakfast room. SchoenhelT cautions architects planning 
side-of-the-house additions against falling into a common trap. "The colonial 
is a very defined house type, with its two-story form and symmetrical facade," 
he says. "Additions to the sides seem to work best when they step down and 
back so the original front stays central. If you extend the facade to one side, 
the house loses that central focus." 

As venerable as the colonial is, not everyone wants to keep its easily recog­
nizable style intact. Its intricate moldings, especially on prewar versions, can 
be hard to replicate. And some owners just want a different kind of house. 
Boston Modernists Ruhl Walker Architects remodeled one by overlaying its 
traditional facade with simply clad planes that, as Will Ruhl , AIA, says, "act 
like a mask for the house behind." The colonial also converts fairly easi ly to 
other traditional house styles. "In some cases, the objective is to make it more 
of a farmhouse," says Schoenherr. "We'll add a porch to the front and stray 
from the colonial details." 

case study: 

Top left photo: Moore Architects; top and above: 
Hoachlander Davis Photography 

Moore Architects replaced the 
undersized windows on this 1940s 
colonial with larger, more generously 
placed ones. Shed dormers added to the 
front elevation (opposite, top) inject yet 
more light into the house. 
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first floor after 

The architects kept and painted the 
original brick but replaced the old siding, 
adding Craftsman-style exterior details. 
They made the garage into a kitchen 
and added a family room , breakfast 
room , and master suite onto the back 
of the house. 

project: 
Private residence, Falls Church, Va. 

architect: 
Moore Architects, Alexandria, Va. 

general contractor: 
Jeff Beuttel, Columbia, Md. 

project size before: 
1,741 square feet 

project size after: 
2,967 square feet 

construction cost: 
$165 per square foot 
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Perhaps no other house type has inspired as much love and loathing as the 
ranch. This descendant of Frank Lloyd Wright's Usonian houses became 
ubiquitous across the post-World War II landscape, and architects adore its 
open, one-story plan. But its plain exteriors and minimal detailing can elicit 
disgust among the general public. "We've never really warmed to the ranch 
the way we have with some other houses," says Marlene Heck, professor of art 

history at Daitmouth College, Hanover, N. H. 
Most ranch lovers and haters agree on its biggest flaw: shoddy constrnction 

methods. In its heyday, the 1950s and '60s, builders emphasized speed and 
efficiency over quality, and today's aging stock shows it. "I often deal with 
quality-of-construction issues when remodeling a ranch house," says Georgie 
Kajer. "We think about how to re-pipe, how to rewire, the condition of the founda­
tion.Slab-on-grade doesn 't fai·e well in earthquake country- we have to look 
really closely for cracks." Some areas may have better-built collections than 
others-Heather McKinney, AIA, sweai·s by the solid construction of the '50s 
and '60s ranch houses in her home base of Austin, Texas. Generally, though, this 
house type's drywall walls, aluminum windows, and slab-on-grade foundations in 
waimer climates point to a weaker structure than that of its prewar counterparts. 

While Kajer and McKinney often deal with ranches that open to the back yard 
in Cliff May fashion, their colleagues to the north and east aren't so lucky. 
"Ranches in the Midwest were more about type than about site," says John 
Senhauser, FAIA. "You're not getting that indoor-outdoor exposure. We usually try 
to connect the plan more to the site and extend the living ai·ea into the yai·d." For 
Evanston, ill., ai·chitect Stmut Cohen, FAIA, establishing a relationship with the 
back yard mitigates the ranch's infamously low ceilings. "What can you do with 
8-foot ceilings?" he says. "The character of the space still has to do with that 
incessant h01izontality. You do what Wright did: make the whole exterior wall 
glass. Then you promote the horizontal continuity inside and the relationship 
between those spaces and the ten-aces outside." 

Adding vertical volume also helps. "We try to give the clients one tall space," 
says McKinney. Sarah Susanka advocates adding a few ceiling height changes to 
break the 8-foot monotony. Of course, some ranch remodels strip off the entire 
original ceiling and add a second story, which is only recommended if the own­
ers want a completely different house to the one they bought. "It's hard to keep it 
as a ranch if you add a second floor," says Stephen Muse, FAIA, of Washington, 
D.C. , who recently turned a ranch into a shingle-style house by adding a second 
floor and revamping the exterior. "You have to rethink the entire house." 

case study: 

Top left photo: McKinney Architects; 
top and above: Krista Whitson 

For big effects, McKinney 
Architects relied on small 
moves, such as partially 
enclosing the entry hall 
(above) and rearranging the 
kitchen (top). Bold interior 
paint color choices also 
paid handsome dividends. 
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Cedars 
of French doors: an 
added-on carport rescue 
this 1960s ranch house 
from aesthetic oblivion. 

project: 
Adams Residence, Austin, Texas 

architect: 
McKinney Arch itects, Austin 

general contractor: 
Paul Reinert, Drippi ng Spri ngs, Texas 
landscape architect: 
Coleman & Assoc iates, Austin 
project size before: 
1,625 square feet 
project size after: 
1,700 quare feet 
construction cost: 
$80 per square foot 
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Krista Whitson 
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Hands-down, the split-level owns the title of architects' least favorite house to 
remodel. "It's a difficult type to work with because it 's so poorly constructed, 
and the room sizes are way too small ," says Lane Williams, AIA, a Seattle 
architect who says he tries to avoid split-levels. This house type is plagued by 
some of the same quality-of-construction issues as the ranch, from which it 
evolved as a method of gaining space and privacy and handling hillside sites. 
But it contains its own particular set of design challenges. 

The entry to many split-levels, for example, dumps guests in front of two 
stairwells the minute they step in the front door. "You walk into a stairway 
that gives you a mixed message," says Sarah Susanka. "It's the thing people 
dislike most about split-levels-should I go up or down? You have to add on 
more entryway to build a message about where to go." Widespread tactics 
include adding mudrooms and vestibules to the foyer or using interesting 
detailing to emphasize one set of stairs over the other. And adding or extend­
ing a front stoop gives the entry more of an exterior presence. Once they get 
further into the house, split-level dwellers also complain about an isolated 
feeling from one room to another. As a remedy, Robert Gerloff suggests 
removing the walls between the main living spaces, instead using an island to 
separate the kitchen from the living and dining room. 

Many architects also use the cost-effective front-stoop maneuver to improve 
the split-level's much-maligned street elevation. For example, Wentworth 
Levine, a Washington, D.C.-area design/build fum, recently transformed a 
standard split by simply removing its ill-proportioned shutters and building 
a small, covered front porch. More dramatic adjustments work too, when the 
budget and client allow. Chicago architect Ellen Bailey Dickson, AIA, enveloped 
her own split-level in Tudor-style gables of shingles and stone, rendering it 
unrecognizable-and much more attractive. 

Despite the home 's interior and exterior problems, it does have some 
redeeming qualities. Its popularity among buyers in the 1960s and '70s wasn't 
for nothing. "For my money, the split-level has a dynamic, almost voluptuous, 
spatial auangement," says Neal Payton, AIA, ofT01ti Gallas & Paitners in 
Silver Spring, Md. It packs a large amount of square footage into a relatively 
small footprint, something growing families appreciate. As prices in close-in 
suburbs inch toward the stratosphere, split-levels are often the only house 
types left that younger buyers can afford. Whether architects like it or not, the 
split-level may be the " it" remodel of the future. ra 
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case study: 

Top left photo: cou rtesy Locus Architecture; 
top and above: Mark Luthringer 

The Locus Arch itecture design team 
scooped out a central circulation spine 
(above and top) to connect this home's 
five levels physical ly and visual ly. 
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second floor before 

Strong colors emphasize the split­
level's newly stripped-down forms. 
Behind the cedar-clad rooftop 
atrium, photovoltaic panels and a 
solar hot water heater work busily 
to power most of the house. 

project: 
Straus Residence, Daly City, Calif. 

architect: 
Locus Architecture, San Francisco 

general contractor: 
Hong Lee Construction, San Francisco 

project size before: 
1,3 17 square feet 

project size after: 
2,3 7 5 square feet 

construction cost: 
$147 per square foot 
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IT'S A TYPICAL WARM 
DAY IN 111E SOUTH. 
I • I I 

SO WHAT'S 111E 
lEMPERATURE INSIDE 
A SOI.AR BOARD 
HOUSE? 

It's • lot coaler. 
A house protected by Solar Board9 
radiant barrier sheathing has a head 
start on comfort. Up to 97" of the 
radiant heat from the sun is reflected 
by Solar Board, so the attic will be 
as much as 30° cooler. This means 
the rest of the house will certainly 
be cooler too. 

Lower energy costs. 
A house kept comfortable by Solar Board 
is easy on energy bills. And today a house 
that conserves energy is a whole lot more 
attractive to new home buyers, so the 
small additional cost of Solar Board for 
roofs and walls is a real good investment. 

A cool 20 year w•rranty. 
Solar Board is made right here in the 
USA and is backed by a 20 year 
warranty. Thafs a real plus for new 
home buyers too. 



Whether it's the harmonious palette of a summer seascape, or the textural b 
of a weathered tree trunk, Vande Hey Raleigh can turn your inspired color id 
into reality. Whatever your vision, we can interpret it in roof tile. Beauti{Ully. 
Or if you'd prefer, simply choose from our extensive array of existing tones. Be it 
historical restoration, stately homes, resort hotels, or commercial real estate, our higli 
performance roof systems rise above the rest for timeless beauty and protection. In this e 

VANDE HEY RALEIGH 
Ma s t ers in th e Arti s try o f Roof T i le 

of mass production, we take the time to lavish each one of our tiles with hand-crafted precision, 
which may explain why we've become master craftsmen in the art of roof making. Blending time­
honored techniques with innovative new technology has resulted in our exquisite collection of 
architecturally styled roof tiles. Let your inspiration guide you. And we'll do the rest. 

, 800 236 8453 I WWW.VRMTILE.COM Circle no. 68 



Presenting the AcentLMCollection. 

Is it art? Or a renaissance o~ design? 

When the ordinary is elegantly transformed by design, who can say it has not become art? 

Leviton 's Acenti Collection offers an exclusive line of innovative lighting controls, switches and 

outlets so intelligently and gracefully conceived they redefine the category. A complement 

to today's luxury interiors and premium appliances, Acenti is sleek, beautifully contoured 

and engineered to perfection, down to the last detail. Acenti now allows you to 

add elements of fine "art" to every wall in your home. Available through your 

designer or architect. 

Acenti is a trademark of Leviton Manufacturing Co., Inc. 
@ 2004 Leviton Manufacturing Co., Inc. 

www.leviton.com/ Acenti 1-888-4-ACENTI 



doctor spec 

the other side of siding 
stuck on the old standbys? alternative claddings may prove superior for your exteriors. 

by nigel t. maynard 

I ike wool, silk, and cot­
ton, exterior cladding 
materials such as cedar, 

stucco, and brick have stood 
the test of time and fashion. 
But they aren't the only 
fabrics in the sewing box. 
Innovative materials, com­
mercial products, and rare 
specs can add an updated 
twist to renovations or 
announce a new custom 
home's departure from 
the old pattern book. 

alternative 
lifestyle 
Exploring new materials 
and applications is some­
thing Heather A. Johnston, 
AIA, does on a regular 
basis. "You can do a lot 
with Hardipanel," says 
Johnston, founding princi­
pal of PLACE Architects in 
Seattle, "but we also like to 
take products from the 
industrial world and put our 
spin on them." For a recent 
project, Johnston and her 
client settled on a steel ­
copper alloy cladding called 
Cor-Ten. Used extensively 
in commercial applica­
tions-such as the Time­
Life Building in Chicago­
Cor-Ten oxidizes to an 
orange-brown color with a 
rough texture. Although it 
has a rnsted appearance, 
Cor-Ten is more resistant to 
damaging corrosion than 

standard forms of carbon 
steel, manufacturers say. 
"The client asked for a 
product that is as close to 
zero maintenance as possi­
ble," Johnston says. "We 
used this because once the 
material rusts down, it pro­
tects the middle and lasts 
for about 100 years. The 
worst thing a [homeowner] 
can do to is try to clean it." 

Sprinkle Robey Architec­
ture in San Antonio, Texas, 
likes metal too, but the 
firm's preferred spec is 24-
gauge sheet metal coated 
with Kynar 500 paint. 
Available in standard colors 
or pre-weathered, sheet 
metal is economical, 
durable, and aesthetically 
pleasing, says project man­
ager Jeff Langham. "It's a 
little more expensive than 
galvanized, but it 's cheaper 
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than zinc or copper 
cladding," he explains. 

Indeed, copper is a 
pricey - and therefore 
somewhat rare-spec, but 
the architectural effect of its 
aged patina is seductively 
beautiful. "It's a living 
material that turns brown in 
arid climates or green in 
moist environments ," says 
Ken Geremia, spokesperson 
for the Copper Develop­
ment Association in New 
York City. "The patina pro­
tects the underlying material, 
and it stays in that position." 

This is the quality that 
lured architects Carrie 
Meinberg Burke and Kevin 
Burke, AIA. Admiring the 
"living" nature of the metal, 
the architects used it for 
their own house in Char­
lottesville, Va. "The house 
is in a historic district so 

PLACE Architects 

To meet her client's demand 
for a maintenance-free 
exterior, architect Heather 
Johnston clad part of this 
Seattle live/work project in 
Cor-Ten steel, which oxidizes 
to the rich brown color seen 
here. 

we wanted a siding that 
would match the textures 
of the adjacent houses ," 
says Carrie. In time, she 
says, the exterior will 
weather to a greenish 
patina and blend into the 
surrounding foliage. 

Architects can also clad 
homes in zinc, another 
highly weather-resistant 
metal used for centuries in 
Europe. "Zinc lasts an 
incredibly long time," says 
George Vary, executive 
director of the American 
Zinc Association in 
Washington, D.C. "It's 
not uncommon to see 

continued on page 72 
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200-year-old zinc roofs 
in Paris." Forward-thinking 
design pros are now using 
zinc as a siding material, 
he says. "They like the 
clean Modern look it gives 
a house and the soft gray 
patina that develops when 
it oxidizes." 

The buzz of the alterna­
tive cladding world these 
days is a product called 
Parklex 1000, a wood-resin 
panel that has the look of 
wood but the high perform­
ance of a synthetic . Import­
ed from Spain and used in 
Europe for the past decade, 
Parklex has been available 
in the United States since 
only 1999 but has quickly 
developed a loyal following 
among such luminaries as 
Olson Sundberg Kundig 

Geoffrey Warner 

At up to $500 per panel in some areas, 
Parklex is costly, but architects such as 
Geoffrey Warner, who used the product 
on this farmhouse (above and top right), 
prize the wood-resin product for its 
durability and strikingly good looks. 

Allen Architects and Frank 
0. Gehry. 

Ron Bateman, AIA, also 
is a fan. "It has the unique 
characteristic of appearing 
natural but is weather resist­
ant and great for contrast," 
says Bateman, an architect 
with Koonce Pfeffer Bettis 
in Anchorage, Alaska. "It 
makes a strong architect­
ural statement and is very 
durable." He says the product, 

which is distributed 
by Venice, Calif.-based 
Finland Color Plywood 
Corp., is gaining more 
widespread use in the Pacific 
Northwest because of its 
resistance to moisture. 

Architect Nilus De 
Matran prefers a concrete 
industrial look for many of 
his projects , so he often 
uses 4-by-8-foot concrete 
board as siding. Traditionally 
speced as an underlayment 
in bathrooms, the product is 
naturally water resistant. 
"You can stain it, or seal it, 
or do whatever you want 
with it," the principal of 
San Francisco-based Nilus 
Designs Architecture says. 
"I screw it in with some 
flashing so the water runs 
over it, or I use silicone in 
between the joints." De 
Mat.ran, who first installed 
the product on his own 
house, calls it "inexpensive 
and maintenance free." 

weights and 
measures 
Alternative materials are 
loaded with aesthetic poten­
tial, but you may encounter 
some drawbacks specing 
them. One is cost. Bateman 
says, for example, that 
Parklex costs about $500 
per 4-by-8-foot sheet in his 
Alaska market, and Heather 
Johnston's Cor-Ten costs her 
about $11 or $12 per square 
foot. Copper and zinc man­
ufacturers would not quote 
prices for their materials , 
but they're well known as 
premium products. 

Installation is another 
tricky issue. Many of these 
products require fastidious 
assembly to achieve the 
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desired look and perfonn­
ance. The conundrum 
architects face is whether 
to use a commercial 
installer familiar with the 
material or a residential 
contractor familiar with 
the house type. "Most of 
the time we end up with 
residential builders who 
are smart, creative, and 
courageous," Johnston 
says. "We bring them in 
early so they can be a patt of 
the design team." 

Bateman says installa­
tion is especially important 
for Parklex, which weighs 
about 90 pounds per sheet: 
" It can be hard to work 
with. It needs pre-drilling, 
and it has to be put on a 
furring system." Architect 
Geoffrey Warner, principal 
of Alchemy Architects in 
St. Paul, Minn., used 
Parklex on a Wisconsin 
project in 2002 and loved 
the way it "made the house 
come alive and created a 
hybrid Modernist/traditional 
house." At the time, he 
says, the panel was first­
generation in this country, 
and there was some 
rippling of the edges. The 
manufacturer has since 
corrected the problem in a 
second-generation product, 
he adds. Warner's design 
tip for Parklex: Have your 
contractor cut the product 
long and then rout the 
edges. It adds to the cost, 
he says, but gives it a nice 
fini shed look. 

As with commonplace 
products, it helps to know 
as much about the materials 
as possible. For instance, 
U.S. Steel, which manufac­
tures Cor-Ten, doesn't 

residential architect 

Geoffrey Warner 

recommend the product for 
architectural applications, 
because of corrosion risks. 
Ken Geremia warns that 
copper con-odes steel, so 
the two should never touch; 
use stainless steel instead. 
Carrie Meinberg Burke 
notes that the two materials 
are also very different to 
handle during installation 
(copper is much softer than 
steel). Because Burke is 
also interested in eco­
design, she investigated the 
environmental repercussions 
of using copper. She and her 
husband recycled all the 
leftover scraps and designed 
a wetlands area planted with 
cattail to remediate and 
absorb the copper contami­
nants that run off before 
the metal oxidizes and sets. 

Even when the advan­
tages are clear, you may 
have to sell your client on 
the benefits of your unusual 
product. And this could be 
the toughest part. "It cer­
tainly requires a client 
to think differently," Jeff 
Langham says. But if 
you present a strong, 
well-researched case on the 
beauty, low maintenance, 
and longevity of the materi­
al, you can convince your 
clients to side with your 
siding. ra 

november · december 2004 



SEND US YOUR BEST KITCHENS. Enter them in the Sub-Zero/Wolf Kitchen Design Contest - the grandest one 

of them all. Where designers, builders, and architects compete for national recognition and over $100,000 in cash prizes. 

Plus a chance to lick the competition. Visit subzero.com/contest for more information. SUB-ZERO W OLFe ------- ll.•9 
Circle no. 329 
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what brand of skylight 
was nanied 'the year's best' 
by Home Magazine? 

N o, it's nor Yelm:. Or Pella. 

It's the inventive Architectural Series 

from Wasco® SkyWindows®. 

Home recognizes Wasco's Architectural 

Series as the best choice fo r elegant 

and awe-inspi ring glass structures. 

Remarkably easy installation . 

Innovative leak-resistant technologies. 

And the industry's broadest range of 

styles, sizes, glazings and finish options. 

Ready to bring more sky inside on your 

next project? C all 800-388-0293 for 

you r nearest Wasco SkyWindows dealer. 

~ASCO" 

~\Nindows" 
More sky. Less limits. 

Circle no. 359 

Looking to =E 
spec doors? =E 

• 
We have more CD 
than 16,000 to er 
choose from. c -· 

=-• n 
Q 

3 

Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

ebui ld. The professional's guide to building products"• 

hanley.A.we>c>d 

ebuild 



BLACK BEAUTY 
Nothing surpasses the classic beauty of a natural black 
slate roof as the crowning glory to a fine building. 
And nobody has a better reputation for providing the 
highest quality unfading black slate, than North 
Country Slate. Drawn from a single quarry exclusive 

to North Country, this smooth, rich material 
exhibits a slight luster prized by architects 
and building owners around the world. For 

the highest quality - and sheer good looks -
make sure you specify your black slate as 
North Country Unfading Black. It's just one 

of the broad range of colors we offer, with the 

textures and sizes that promise the perfect 

finish to your project. For more information, 
contact us today. And go with North 

North Country Slate 
Tel: (416)724-4666; Toll-Free: 1-800-975-2835; Fax: (416) 281-8842 
Email: info@ncslate.com; www.northcountryslate.com 
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REINFORCED SID ING 

Over 300% Stronger than ASTM Standards. 

The key to DuraPlank's strength and rigidity is its 

•

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ex~t~r~udedfoam bac~ng , resulting in str~ghterwaUs and increased energy savings for a lifetime. Plus, its 
innovative water channels protect 

against moisture damage while superior 

Th · ·· · • d. • J·· · •t·h· wind resistance, color retention and an . e. ~l .. t trg·- ~~.w .. ~.-.. - 1~_ . -~ ·.-. ·f~m o-:re .. -:. - exceptiona l PVC formulation make it virtually 
. _ - - __ . - _ maintenance free. Also unique to DuraPlank is 

' ,t<> ,,, . -- ,,,.-· - -- -~ its 7" profile, whic h better replicates the true 

Our exclusive Windt.ok 
system ensures greater 
wind resistance and a 
tighter, more secure fit. 

Extruded foam backing by 
GreenGuard® increases overall 
rigidity and protects against 
moisture damage. 

GreenGuard• is a registered trademark 
of Pactiv Building Products. 

width of solid wood pane ls and features a beautiful 
low-gloss cedar woodgrain surface. 

Royal Building Products 
W'bere Great Ideas Take Shape 

www. royalbuildingproducts.com 

Call today! 1 800 387-2789 



The Secret 
Of A Great-Looking House 

Starts lttth A Great Looking Roofl 



architects' choice 

product picks from the pros. 

bright lights 
When it comes to lighting, Westwork Architects 

favors cable systems from Translite Sonoma Lighting. ,, 

The company offers "great fixture selection and 
11 

design," Sperry says. Featuring a copper cable with a 

Kevlar core, the cable system can be wall - or ceiling-

mounted in spans of up to 60 feet and matched with 

any of the manufacturer 's low-voltage pendants. 

Conductors and hardware are avai lable in a variety 

of finishes , among them bright brass, bright ti n, 

and brushed aluminum. Translite Sonoma Lighting, 

707 .996.6906; www.translitesonoma.com. 
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westwork 
architects 

glade sperry 
jr. , aia, and 
cindy t e rry 
albuquerque, n.m. 

Modern Fan Company 's name alone tells 
architects what it's all about. Because 

more of its clients are asking for 
ceiling fans , Westwork appreciates 
having a high-design choice to offer 

them. "We use their [products] because 
they don ' t look like 'A Night in Casablanca,' 
like most of the fans out there," Sperry says. 
Modern Fan, 888.588 .3267; www.modern 
fan.com. 

-

nice work 
Pella windows come in a 
fu ll range of styles, shapes, 
and price lines. Westwork 
is a fan of the maker's 
workmanship. "We like the 
quality of their windows 
and the flexibility to adapt 
them to unique uses," Sperry 
says. The units are made 
with interlocking wood 
joints, weather-impervious 
glue, and hardware built 
into the sash and frame. A 
number of optional fea tures 
such as roll screens, integral 
shades, and fold-away 
cranks are available as well. 
Pella, 888.847 .3552" 
www.pella.com. 

- nigel f maynard 
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Fight basement moisture 

with 
a powerful 

combination. 

The TUFF-N-DRI two-part system 
beats three sources of moisture: 
leaks • seepage · condensation 

Excess moisture can be brutal on the homes you design. 

Moisture can create damp, uncomfortable living environments. M ake air conditioners, 

heaters and dehumidifiers use more energy. Damage drywall, carpeting and furnishings. 

Even weaken structural materials. 

But you can fight back by specifying the one-two punch ofTUFF-N-DRI® Basement 

Waterproofing System. This unique black-and-pink combination defends against three 

main sources of moisture from basement walls, by preventing leaks, stopping seepage 

and reducing interior condensation . 

By fighting basement moisture three ways, TUFF-N-DRI 

also gives you the opportunity to design lower level space as luxury living spaces. A dry, 

luxury basement can increase homeowner satisfaction - and build your reputation for 

future referrals. And TUFF-N-DRI is so strong, it's backed by a 20-year transferable 

performance warranty.* 

So fight basement moisture and champion your business with TUFF-N-DRI - North 

America's # 1 brand of new basement waterproofing. For details, call or visit our Web site. 

800-DRY-BSMT • TUFF-N-DRl.com 

*Visic TUFF-N-DRI.com for full details on ou.r 20-year performance warranty. 



new material 

piping-hot products for your next project. 

fenestra obscura 
It 's no longer necessary to 
use a custom door to bring 
light into a dark space. 
Tacoma, Wash.-based 
Signamark's Privacy Door 
offers a center panel of 
opaque glass that permits 
light but blocks views. 
The door has an engi­
neered wood core covered 
with select clear veneer in 
stained pine or stained red 
oak. It also comes in a 
primed version and in 
24- , 30-, 32-, and 36-inch 
widths. Signamark, 
800.803.8182; 
www.signamark.com. 
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fire wall 
Although Vision is a hole-in-the-wall-style gas 

fireplace, it offers minimalist design on a grand scale. 

Designed in England but distributed in this country by 

Melrose, Mass.-based European Home, the B-vent 

unit has a Modern sensibility. Instead of louvers or 

logs, it uses ceramic stones as its flame medium. 

Measuring 28 inches wide, 18 inches high, and 16 

inches deep , it comes with a remote control and 

optional stainless steel or cast stone surrounds. Emo-

pean Home, 781.662.1110; www.europeanhome.com. 

no frills 
Most bath acces­
sories offer little 
to the Modernist 
who seeks clean 
lines. That's 
why Fort Mill , 
S.C.-based 
Ginger introduced 
Surface shower 
shelves. Avoiding 
the round forms 
of traditional 
bath accessories, 

Ginger focused on items with straightforward lines and squared 
corners. The pieces are made from 1/4-inch-thick solid brass 
plate and have concealed mounting hardware and slotted open­
ings in the shelf plate for water drainage. Ginger, 800.547.5786; 
www.gingerco.com. 

- nigelf maynard 
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A security blanket for 
your client's wallet. 

Choose Owens Corning and you're choosing savings of up to 30% on energy bills in the homes you design~ 

You're also choosing a full range of products that have been rigorously tested and certified for indoor air 

quality by the GREENGUARD Environmental institute. In fact, Owens Coming FOAMULAR® is the only foam 

product in the industry to receive such a certification. That's why you shou ld always specify Owens Coming, an 

industry leader for over 65 years. And that's why, once again, It's Smart To Think PINK."' To find out more, visit 

www.owenscorning.com/insulationproguide or call 1-800-GET-PINK. 

INSULATION O!, 

• • INNOVATIONS FOR LIVING'" 
Circle no. 375 
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I want to receive/continue receiving residential architect FREE of Charge! 

1 DYES OD NO 
Signature (required) _______________ Date, _____ _ 

Name __________________________ _ 

Title _________________________ _ 

Company _______________________ _ 

Address ________________________ _ 
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Qualified readers receive Residential Architect FREE OF CHARGE. Out-of-field subscriptions 
maybe purchased by calling (BBB) 269-B410 (U.S.) or (B47) 291-4B16 (Canada/foreign). 

1. What is your firm's primary business activity? (check only one) 
1 D Architectural, Architectural Engineering, Design 
2 D Home Builder/General Contractor/Remodeler 
3 D Design/Build 
9 D Other business activity (please describe)-----------

2. What residential design services does your firm provide? (check all that apply) 
1 D single-family- custom 5 D Interior design 
2 D single-family - production 6 D landscape architecture 
3 D multifamily 9 D other (please describe) 
7 D remodeling 
4 D community planning 

3. Which of the following best describes your job title at your firm? {check only one) 

01 D managing principal/CEO/ 07 D management/marketing 
partner/corp exec. OB D construction administration 

02 D job captain/staff architect 09 D planner 
03 D chief architect 10 D draftsperson 
04 D designer 99 D other (please describe) 
05 D specification writer 
06 D Interior designer/space planner 

5. What is the average annual number of new housing units built from architectural 
designs provided by your firm? 
1 D over500 3 D 101-250 5 D 26-50 7 D 5-10 
2 D 251 -500 4 D 51 -100 6 D 11 -25 9 D 1 -4 

L FOR FASTER SERVICE, FAX IT TO 413.637.4343. 
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revenue of your firm? 
1 D $10,000,000 or more 
2 D $5,000,000 -$9,999,999 
3 D $3,000,000 - $4,999,999 
4 D $1,000,000 - $2,999,999 
5 D $500,000 - $999,999 

6 D $250,000 - $499,999 
7 D $100,000 -$249,999 
B D $1 - $99,999 
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7. Are you a registered architect? 1 O YES o O NO 
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below. (Check all that apply) 
01 D Appliances 11 D Flooring 
02 D Business Products/Services 12 D Hardware-Flnlsh 

20 D Roofing/Roof Vents 
21 D Siding 

03 D Cabinetry 13 D Home Automation/ 22 D Structural-Concrete/ 
Masonry 
Structural-Lumber 
Structural-Metal Framing 
Structural-Panels 
Tools 

04 D Computer Software/Hardware Technology 
05 D Countertops 14 D HVAC 
06 D Decking/Railings 15 D lnsulation/Housewrap 
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bful literature for all our reliable window and door products is now available from one convenient source: 
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off the shelf 

retro spec 
look back to the past for today 's hippest styles. 

vintage vantage 
Able to go where no Aga 
has gone before, the new 
Legacy brings dual-fuel 
cooking to a standard 36-
inch opening. The Legacy 
features an enameled steel 
finish in brick, cream, 
white, or black. Aga's 
old-world styling belies 
futuri stic technology, 
incorporating five gas 
burners (i ncluding one 
15,000-BTU wok burner) 
plus three electri c ovens: 
one convection cooking, 

one broiling, and one multifunction unit with seven cooking modes. 
Aga Ranges, 866.4AGA.4USA; www.aga-ranges.com. 

modern vain 
Convey a modernist message with 

the Brava vanity from the Masterpiece 

Collection. The piece touts clean lines and 

measmes 30 inches wide, 34 inches tall , 

and 24 inches deep . The marble top can 

house either a vessel or undermount sink. 

Select from a range of exotic woods, such 

as Sapele, Zebrawood, Ash, or Burl. Tapered stainless steel legs complete 

the sleek look. Vanity Flais, 770.479.0176; www.vanityflair.net. 
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cool chrome 
Retroactiv premium line of bath and 

kitchen fixtures hearkens back to the 

heyday of 1950s American cool. The 

collection 's smokin ' curves rock the 

house with lav faucets , tub sets, shower 

valves, kitchen faucets, and matching 

accessories such as towel bars and soap 

dispensers. Combine any of the three 

spout styles with three different handle 

sets, and choose from five finishes: 

chrome, polished brass, brushed nickel , 

or oil-rubbed bronze. Hansgrohe, 

800.719.1000; www.hansgrohe-usa.com. 

continued on page 82 

www . re s id e n ti a I a re hi te c t . com 81 



off the shelf 

4 r-r. 'r-'- t 
' .·.::' 

Rejuvenation now fits 18 of 

its classic Deco fixtures with 

compact fluorescent technology. 

Small, high-output electronic 

ballasts are matched with period-

authentic fixtures that meet 

today 's energy-efficiency stan-

dards. Your Deco decor isn' t lirn-

ited, either: The company offers 

a choice of 12 finishes, including 

bmshed or polished nickel, plus 

23 shapes of shades in opal glass. 

Rejuvenation, 877.745.1900; 

www.rejuvenation.com. 
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nifty '50s 
Northstar appliances 
can turn even the most 
staid kitchen into a 
sock-hoppin' space, 
with mirror chrome 
detailing and rounded 
corners straight from 
the 1950s. The nostalgic 
range, oven hood, and 
refrigerator conceal 
21st-century technology, 
however. The bottom­
mounted fridge holds 
18 cubic feet of storage 
and uses Energy Star 
high-efficiency, low­
energy systems. The range has optional convection cooking below and high-speed 
radiant elements or high-power gas burners on top - not to mention an analog 
clock. Elmira Stove Works, 800.295.8498 ; www.elmirastoveworks.com. 

·: i : ... 

psychedel c surface 
Formica's hip color co llection evokes the swinging '60s with groovy hues such as 
pumpkin, grasshopper, and oxygen. The scratch- and impact-resistant surface is 
nonporous to repel water and stains. Matte or polished finishes in a variety of 
thicknesses are appropriate for horizontal or vertical applications. Easy clean and 
care means more time for hanging ten. Formica, 800.FORMlCA; www.formica.com. 

-shelley d . hutchins 
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TAKE A CLOSER LOOK. 

Water h oldout measures how well a 

housewrap keeps out rain , snow and sleet. 

Indepen dent tests prove Typar HouseWrap 

far' exceeds the minimum standards for 

water holdout. Keeping water out may help 

prevent mold, mildew and water damage 

in the wall cavity 

Because it's the ideal secondary weather 

barrier, you can trust Typar to protect your 

sheathing and frame during construction . And 

Typar will continue to resist m oisture penetration 

for the life of the home. 

So if you 're looking for a housewrap you can count 

on , stop your search at Typar HouseWrap. Trust it for your 

next project. 

For more information, call 1.800.284.2780 

or visit www.l)par1wusewrap.com. 
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NEW TYPAR HOUSEWRAP. 
TO WATER IT ACTS LIKE 

A STOP SIGN. 

EXCEPTIONAL 
WATER 
HOLDOUT 
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Special Advertising Section 

WELCOME YEARS 

of RELIABILITY 

into YOUR 

JELD-WEN I Our exclusive WEN-LOCK 
VINYL WINDOWS , automatic lo c king 

WEN-LOCK™ system is available on 

all JELD-WEN Vinyl s li der and single-hung win­

dows . The WEN-LOCK has exceeded all forced­

entry tests , and it has a visible latch indicator that 
can only be seen from inside the home-for 

added security. It also has a tamper-resistant 

design that engages easily. Windows with the 
WEN-LOCK come with our limite d life­

time warranty. 
circle no. 1 8 ad ID PSW 

HOMES 

JELD-WEN These windows and 
patio doors are 

crafted from sol id 

WOOD WINDOWS , 
THE POZZI • CUSTOM 

COLLECTION pine Aura Last '" 

wood, which protects against wood decay, water 

absorption and termite infestation. This steadfast 

protection extends from the surface all the way to 

the core, allowing the rich beauty of wood to last 

longer. AuraLast wood is exclusive to the Pozzi 

Custom Collection and is backed by a 20-year war­
ranty against wood decay and termite infestation . 
ci rc le no.93 ad ID PSP 

JELD-WEN" ROUTER I Our route 
CARVED INTERIOR DOORS carved doon 

offer vast design opportunities. They come ir 

70 standard designs , or nearly an; 

custom design you can imagine. These doors an 
lighter than most MDF doors , and their polystyrem 

cores greatly reduce sound transmission . Option! 

include a range of panel and sticking profiles anc 

raised mouldings. 

circ le no .10 

JELD-WEN 
WOOD WINDOWS , 

THE CARADco· 
COLLECTION 

ad ID PSI 

The Caradco Collectio1 
is designed to enhanc• 
homes with exception;: 

beauty and energ 

efficiency at a great va lue. This collection has , 
flexible product line and a variety of beautifL 

options . The newest addition to the Caradc 

Collection is our Tradition Plus metal-clad double 

hung window. Each one is built to be beautiful! 

re liable and easy to operate . 

circle no .94 ad ID PS 
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JELD-WEN PREMIUM I Accentuate the 
i<.NOTTY ALDER DOORS warm and natural 
ippeal of Mission architecture with our prem ium 

~natty Alder doors . These doors have a charming, 
ustic appearance, and are available in various 

~xterior, interior and French door des igns. They 

nay also be enhanced with a select ion of 

ianel and sticking profiles, decorative glass and 

iptiona l shelves . 

i rcle no.11 ad ID PSND 

IELD-WEN WOOD WINDOWS, I We craft 
T HE NORCO• PREMIUM our Norco 

COLLECTI ON Premium 

::::o\\ ection upon the belief that reliability is a 

oeautiful thing. Our wood and clad-wood windows 

3nd patio doors bring beauty, durabi lity and energy 

~fficiency to every project. The col lection also 
ncludes the Teton line of windows, which feature 

nore wood in the frame and sash for increased 

tisua l appea l. And they 're especially ideal for 

Jpsca le residential or light commercial projects. 
: i rc le no.95 ad ID PSN 

JELD-WEN PREM IUM I The charm and 
CERAM IC-FR IT GLASS elegance of wood 

FRENCH DOORS French doors is 

now combined with ceramic-frit glass to provide 

privacy within the hom e. Ceramic-frit glass 

creates privacy with its obscuring properties, 

allowing design flexibility throughout the home. 

In addition, cleaning is a snap because of its 

natural ability to resist fingerprints. 

ci rc le no.12 ad ID PSFG 

Speci al Adve rtis ing Secti on 

JELD-WEN IWP" 
AURORA"" KNOTTY 

ALDER CUSTOM 
COMPOSITE 

EXTERIOR DOORS 

Every IWP Aurora door 

is designed to emulate 

the look of genu ine 

wood, yet state-Of-the-art 

technology offers virtually 
no-maintenance performance. Our Knotty Alder doors 

have all the charming knots and character marks 

of Old-World style doors, and are available in a range 

of designs. Options include a variety of decorative 

hardware to accentuate this warm, rustic style. 
ci rc le no.14 ad ID PSIWPA 

Fo r more inform ation a bo u t re liable 

JELD- WEN w indows and doors, or to find y our 

n ea rest dealer, vis it www.jeld-wen.com. 

RELIABILITY for real I ife'· 

ELD-WEN. inc. , Oregon, USA . All other t rademarks are the property of their respective owners . 



SPECIAL ADVERTISING SECTION 

ELECTRICAL 

One of the biggest factors in planning the design of a home is light­
ing. Good lighting adds warmth and dimension to a home, giving rooms 
the desired ambiance and enhancing the home's style. Kitchens and baths 

& lighting 
may need brighter lighting to allow homeowners to easily perform the 
tasks of daily living, while sitting rooms may call for warmer, softer light-
ing to create a relaxing environment. 

A properly lit room should have several sources of soft light, so 
choosing the right lighting products and planning their placement is of 
utmost importance. Fortunately, lighting manufacturers offer an abundance of lamps and lighting fixtures to 
choose from. Read on to learn about the "best and brightest" lighting products on the market. 

Lighting the Way 
Done w ell, lighting adds warmth and style to any home - not only the light itself but 

also the light fixtures. At Steven Handelman Studios, the most discriminating customers 
can choose from over 350 lighting products, such as handwrought iron chandeliers, wall 
sconces, outdoor lanterns, and accessories. The company's beautiful, traditional designs Steven Handelman studi 
have been installed throughout the country in the finest homes and commercial Circle no. 501 

settings. These handmade, finely detailed products will be treasured for years 
to come. 

Experience the Artisan Touch 
Few lights blend sophisticated design, exceptional craftsmanship, and 

natural warmth as well as Cherry Tree Design's unique lighting products. 
Many of t he company's lights are built almost entirely without nails or 
screws, each tension joint painstakingly cut and coaxed into position . The 
maple, cherry, walnut, or oak hardwood is handpicked and selected for the 
best possi b le color, then oiled, handrubbed, and lacquered for long-lasting 
protection, giving the wood a deep, soft patina. 

Let There Be Light .. . in Your Closet 
The modern closet has evolved with the introduction of hideaway storage and organizational 

accessory components, and has been designed to help you maximize space limitations by taking full 

Architectural Products by Outwater 
Circle no . 503 

advantage of every nook and cranny. Needless to say, optimal lighting is a necessity. Architectural Products by Outwater's 
new Closet Rod Lighting will unobtrusively illuminate your closet. Offered in brushed nickel or 
white in lengths from 24" to 46", Outwater's Closet Rod Lighting can support 65 to 140 pounds. A 
separately available motion sensor can automatically turn the light on and off. 

Sun-Tek Circle no . 504 

Let the Sunshine ln 
Homeowners love natural lighting because it brings warmth and energy to a 

home. The Spyder Multi-Tube Skylight System from Sun-Tek can deliver natural 
light to different rooms in a home through just one roof opening. Since as many 
as four tubes can be attached to the curb-mounted skylight and frame, this sys­
tem offers the maximum amount of natural light with the minimum amount of 
roof penetration. Easy to install on any roof type, the curb-mounted unit is hur­
rica ne resistant. 

A Companion for Your Chandelier 
If your home has chandeliers on high ceilings, maintaining the luster of your chandelier can be difficult 

and dangerous. But with Aladdin Light Lift, you' ll never have to climb a dangerously tall ladder o r hire a 
costly cleaning service again . This patented motorized chandelier lift system lowers and raises chandeliers for 
cleaning and bulb changing. The Aladdin system was rigorously tested by Underwriters Laboratories and is 
designed for years of trouble free operation. 

Keep reading through this special section for more ideas on creating the perfect lighting. 

Steven Handelman Studios: Call 805-962-51 19 or visit stevenhandelmanstudios.com 

Cherry Tree Design: Call 800-634-3268 or visit www.cherrytreedesign.com 

Architectural Products by Out water: Cal l 800-835-4400 or v isit www.outwater.com 

Sun-Tek: Visit www.sun-tek.com 

Aladdin Light Lift: Call 901-385-0456 or visit www.aladdin l ightlift.com 

Aladdin Light Lift 
Ci rcle no. 505 
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electrical & lighting 

~ 
• Call for our new catalog 805.962.5119 

716 N. Mllpas, Santa Barbara, CA 
stevenhandelmanstudios.com 

Circle no. 401 

These high wind & impact units are 
available for 120 mph (or greater) 
wind zones. From the Sun-Tek 
Tube. .. to insulated Glass... to 
Polycarbonate, Sun-Tek can offer the 
right application for any wind zone 
requiremenl 

Sun-Tek. 
Skylights aao-334-5854 
n.~1,qMIU www.Sun-Tek.com 

res i dent i a l a r c h itec t I n ove mb e r december 2 0 04 

THE ALADDIN LIGHT LIFT 
The ALADDIN LIGHT Liff is an easily installed 
motorized lift system that automatically lowers 
your chandelier for easy cleaning or bulb chang­
ing ... . with just the turn of a key. Models are avail­
able to lift up to 700 pound chandeliers and 65 
foot ceili ng heights. Options are available for 
vaulted ceilings or areas with no direct access 
above the fixture. It is the simple solution for 
every hard-to-reach chandelier. 
Memphis, TN 901-385-0456 
1Circle no. 403 

Circle no. 406 
www . residentialarchitec t .co m 87 
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special advertising section 

period products 

Arcways takes the mystery out 
of curved and spiral staircases. 
From design to de livery, you can 
count on the most predictable, 1 
most advanced se rvice and s up o 
in the industry. For a free CD with hundreds of 
great design solutions, visit www.arcways.com. 

warmth a nd ch arm of a n 
M -Bo ss Inc. tin ceiling. We 
have over 100 p atterns in 11 

spec ia lty fini shes, ranging 
from copper and brass to 
burnt mahogany and leather. 

, Available for lay-in or nail-up 
l..-"""Pi~...; applications. Contact us 

today. 

toll free: 

Circle no. 409 

w w w .r es id e nti a l a r c hit e ct.com 

EVERGREEN SLATE 
COMPANY, LLC 
Evergreen Slate Company has the most 
beauriful range of narural slate colors avail­
able. With our extensive selection and most 
experienced staf£ we can supply any archi­
tectural effect desired or match any slate roof 
ever applied. We offer our literature and 
samples at no cost. For more information 
call (5 18) 642-2530. 
Circle no. 408 

New England Raised 
Panel Shutters 

Operable Louver Shutters 
FREE CUSTOM 

BROC~ACTURE 

AM)RiqJNA 
2688 E. Ponce De Leon Ave 

Decatur, Georgia 30030 

www.shutterblinds.com 
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..... 
Slate & Copper Sales Com any ~ 
For All Your Copper Needs And More g 
201-203 German St. • Erie, PA 16507 Q) 

Pl1 [814)455-7 430 • Fax [267)200-0800 • www.slateandcopper.com ~ 

residential architect I november december 2004 
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Grand Stairs 
for 

Grand Homes® 
Styles • Old World 

• C lass ic 
•Baroque 
•Modern 
•Art Deco 

Material • Wrought Iron 
•Bronze 
• Stainless Steel 
• Glass 

Leonard Metal Art Works 
c/o Bavarian Iron Works Co. 

Gerhard Wurster 

Natv r-aff~ rv~tic.- f loo~ for­
nafvr-a ff~ rv~tic.- home<;:M 

Tel: 1-800-522-4766 Fax: 1-888-699-9666 
www.grand-stairs.com 

(800) 233-9307 (US & Can ad a) 
www.agedwoods.com 

Circle no. 413 Circle no. 412 

Without Equal 

Clay roofing tile superbly and firmly bonds any dwelling to its 
environment. Visit our international showcase; browse the patterns 
and colors that will impart this natural ambiance to your residence. 

from the Company You Know .. 

www.thetileman.com 
1.888.263.0077 • 520 Vaiden Road, Loui sburg NC 27549 • Circle No. 414 

residential architect I november · december 2004 www .r esidentialarchitect . com 
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special advertising section 

architect's showcase 

COLUMNS, BALUSTRADES & MOULDINGS 

~TON 
~Makes It 
CSJLASSIC 

• Fiberglass Columns 

Poly/Marble Columns 
& Balustrades 

• Synthetic Stone 
Balustrades & Columns 

• Wood Columns 

• cast Srone 
Balustrades & Details 

• Polyurethane 
Balustrades, 
Mouldings & Details 

• GFHC Columns 
& Cornices 

, - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - T - - - - - - - - - - - - - - - - - - - - - - - -

' ' 

Framing curves has never been so easy. Simply 

bend Flex·C Plate TM by hand to frame everything 
from barrel vaults and curved walls to columns 
and wavy ceilings. Flex-C Plate works great 
with both wood and metal stud applications. 

FLEX·C PLATE"' 

,, 
AEC 

FR 
Continuing 
Education Course 

Creating Custom Curves 
http://www.aecdaily.com/en/271535 

Provides an overview of conventional 

methods of framing curves in wood 

and steel, as well as new methods of 

framing using flexible track systems. 

Discusses options for wall coverings 

and trims for curved surfaces. 

Provider No. J624 
Course# AEC022 

AIA/CES Learning Units 1.0 

.1 CEU - 1 hour program 

' 

Finally, 
low-cost 
protection against 
washing machine 
leaks and floods! 
Designer inspired 
• new construction 
• older homes 
• apartments 
• condominiums 

Circle no. 417 

Find out about our new 
Slide-In-Fold-Up 

pan at~ 

www.floodsaver.com 
Produc't of: 

Wll 
P.O. Box 1782 

Stanw ood, WA 98292 
(360) 629-9269 

FAX' (360) 629-2838 
ORDERS' (866) 341·767 4 

We'll change the way 
you think about 

insulation 
Rising energy costs. Noise pollution. 

Allergies, asthma, and mold. 

Architects and Des ign Profess ionals 
today face problems that weren't even 
issues w hen conventional insul ation 
products were developed . lt's reassuring 
to know that lcynene® is a superio r 
insulation system that protects build­
ings like no other insulation can. 

When sprayed into wa ll s, ceilings, 
floors and basements, lcynene® softl y 
expands to form a protective barrier. 
H armful outside air - inc luding pollu­
tants and no ise - stays out. Hea lthy 
inside air stays in, ensuring a Healthier, 
Quieter, M ore Energy Efficient® structure. 

The lcynene Insulation Systeme 
Healthier, Quieter, More Energy Efficient• 

For more information visit lcynene.com 
or call 1-800-758-7325 

www . residentialarchit e ct . com residential architect I november · december 2004 
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architect's showcase 

Finlandia Saunas are a cut above the rest with 
highest quality materials and old country crafts­
mansh ip. In fact, we stil l use 1 "x4" wall and ceil­
ing boards, whi le our competitors use only 
'/2"x4". That's why more architects and bui lders 
come back to Finlandia again .. . and again .. . for 
easy and trouble free installation of any standard 
or custom size, as well as best finished product. 

Finlandia Sauna Products, Inc. 
14010-B SW 72nd Ave. 
Portland, OR 97224 
800-354-3342 or Fax 503-684-1120 
www.finlandiasauna.com 

finlandiasauna@worldnet.att.net 

Circle no. 420 

l? m nrnfi® 
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APM Direct offers quality kitchen cabinets at a quality price. 
Shipped directly to your location. 

Order online at www.a mdirect.com or call 800-237-7470 

Circle no. 421 

Specify a StairWorld staircase in your 
next residential project- the perfect 

combination of lasting beauty, classic elegance and 
architectural innovation. y 1. t d th our c 1en s eserve e 

staircase of their dreams. 
We'll make their 
dreams a reality. 

· Curved, Spiral, Hourglass Stairs 
· Exquisite Craftsmanship 
·Complimentary Design Team 
· AutoCAD Drawings 
· Free Catalog 

www.stairworld.com g 
Q) 

1-800-387-7711 ~ 
'--~~~~~~~~~~~~~~--- o 
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Closets are easy to design, simple to install, and extremely profitable. 
What are you waiting for? We make it easy to join the thousands of 

construction professionals who are offering closets to their customers. 
Put a closet like this one inlo your next job and make some real money in closets.~ 

ForM<xe Information-Visit us at www.prodosets.com orca/11-877-BUY-A-PRO 

Looking to spec 

windows? 

We have more 

than 67,500 to 

choose from. 

CD 
er 
= -· -
• 

Now you can find all the product 

information you need instantly. 

Search. Find. Compare . 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to inslallation 

instructions and supplier locators. 

ebuild. The professional's guide to building products'" 

hanley.A.vve>e>c:f 

e build 
www.residentia l archit e ct.com residential architect I no vembe r · december 2004 
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computer shop/cad 
•c lntroducinq VectorWorks 11 

Buy today. Buifd tomorrow. 

.Automatic framing 
• New art isti c rendering effects 
• Free techn ical support 
. Costs & materials tracking 

If you haven't tried VectorWorks lately, 

now is the lime. 1.877.202.7103 

www.nemetschek.net/residential 

-.•h 
Mitchell Residence 20 Plan El St:ction Model 

Vect~WORKS. 
Vitwpot'lShcc t 

·------------------- ----~-- - ---- -- -

Circle no. 425 

• Product recommendations 

• Housing statistics 

• Design and architecture trends 

• Career Center 

www.builderonline.com 

Click . Learn. Build. 

h~.-.toy ... w0<:>ct 

Builde nline 

Circle no. 426 

Looking to spec doors? 

We have more than 16,000 to choose from. 

www.ebuild .com 
Now you can find all the product 

information you need instantly. 

Search. Find . Compare . 

You ' ll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

ha,..,.lcyA vvood 

ebuild 
ebuild. The professiona1 's g uide to building products"' 

JLC FIELD GUIDE 
To Residential Construction 

A Manual of Best Practice 
Foundations • Framing • Roofing • Exteriors 

The JLG Field Guide is the ultimate 
visual guide for construction pros. 
It has all the fundamental princ iples, 
proven techniques, and practical 
rules for bu ilding a sound structure 
and durable exterior shell. 

This authoritative masterwork is from 
The Journal of Light Construction, 
the lead ing magazine for residential 
builders and remodelers. The last 
word on construction detai ls and 
techniques, thi s book belongs on 
every jobsite in America. 

386 pages, 440 detailed diagrams 
Spiral bound with heavy-duty cover 

Satisfaction Guaranteed 
Produced in part with support from CertainTeedCi 

residentia l a r chitect I n ovember · d ece mber 2004 

. ed in order ol construction_ 
oroaniz . . 

- Proven construction. prmc1p\es 
clearly explained 

State ol the art 
materials & methods . 

- d. ensions & critical details 
\C.ey 1m 

ORDER NOW! 
Item #FG001 ... .. . $69.95 

www.jlcbooks.com 
(800) 859-3669 

JLC Books • PO Box 5000 
Forrester Center, WV 25438 

HG4FG 

www. r es id e nti a l arch it ect.com 93 



If your on-site results aren't measuring up to your 
specifications, it's time to link up with some stronger 
options. From soffits and trim to exterior siding and 
concrete forms, our precision engineered wood products 
will exceed all your expectations. Visit our website, and 
see the specifics for yourself. 

I 

Pacific Wood Laminates, Inc. 
P.O. Box BZO 

Brookings, OR 97415 

Phone: 541·469-4177 

Circle no. 215 

Artistic 
Sophisticated 
Built to client 
specifications 

SOAKI NG B ATHS, WHIRLPOOL B ATHS, 

VESSEL & P E D EST AL LAVATORIES, SHOWER P ANS, SPAS 

DIAMOND www. dianiond spas.com 
s P A s 800- 951-SPAS (7727) 303-665-8303 Fax 303-664-1293 

Circle no. 343 

Looking to 

spec doors? 

We have more 

than 16,000to 

choose from. 

II 

CD 
er 
c -· 
n 
Q 

Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

ebuild. The professional's guide to building products'" 

hanleyA we>C>cl 

ebuild 
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end quote 

unfettered vision 
arango house, acapulco, mexico, 1973 

john lautner, faia 

"the best thing 
i could do vvas 

have a living 
space where 
there vvas no 
interference 
·with the beauty 
of the bay and 
the mountains 
and the sky." 

--john /a11tner. f11i11 

• ohn Lautner tended to set his expectations high. He wanted 

J his architecture to nourish clients both mentall y and spiritually, 

as well as satisfy their basic need for shelter. At the Arango 

House on Mexico 's Acapulco Bay, he realized this grand ambition 

to glorious effect. 

The project 's concrete structure envelops its occupants, providing 

96 www . r es id e nt ia l a r c hit ec t . co m 

Alan Weintraub/arcaid.co.uk 

a cave-like feeling of protective enclosure. Massive openings in the 

home 's bay-facing side supply a simultaneous sensation of freedom. 

Uninterrupted views of the surrounding water, land, and sky pour in 

over a buil t-in moat. As in much of Lautner's work, rigorous design 

and engineering help temper the home 's almost outlandish dramatic 

impact. - meghan drueding 

re s ident i a l architect I n ov embe r · dec e mber 2004 
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