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uccessful architects capitalize on current consumer
trends in the design of their homes. Today's most popular
trend is self-expression. Consumers want their coffee
drinks just the way they like them. And they download
only their favorite songs. Architects can cash in on this
demand and stand out in the marketplace by offering
clients the designs and products that fulfill the need for
customization, change and flexibility.

Attract clients with innovative design,
convenience and safety features. Clients want
choices. Pella — a leading manufacturer of innovative
windows and doors since 1925 — has responded with
new products that offer more design flexibility than ever
before. Pella’s Designer Series® windows and patio doors
are now available with between-the-glass window fashions
that snap in and out, so they're easy to change. Clients
will be impressed by Pella’s wide range of decorator
blinds and fabric shades. They make a stylish statement
without the need for roomside window treatments.
Window fashions under glass stay protected from allergy-
aggravating dust. And there are no roomside cords to
harm children or pets.

A new, project-friendly design. No matter how
innovative a product is, installation hassles waste time
and money. The new Pella® Designer Series windows and
patio doors are easy to install and finish. The snap-in
between-the-glass window fashions arrive custom-fit and
factory-installed. And Pella Designer Series’ new all-
aluminum-clad grilles don’t need painting. Grilles with

a wood interior are also available.

Between-the-glass options arrive custom-fit
and factory-installed. Or window fashions

can be easily snapped in later, delivering design
flexibility for life.



SPECIAL ADVERTISING SECTION

Selection and ordering are easy — 1
all Pella® Designer Series” products ‘ E’
are available with snap-in between-
the-glass blinds, fabric shades and
removable grilles.

Some of the best-performing windows in the
industry. Pella® Designer Series® windows and patio
doors meet or exceed performance specifications direct
from the factory — no add-ons are necessary. For
advanced performance needs, up to DP70 is available on
most products. And Pella’s triple-pane glazing system is
not only ENERGY STAR®-qualified; it can reduce outside
noise — like lawnmowers and traffic — by up to 80%.*

Valuable selling points for clients. Smart
architects leverage the brand name of quality products
to market their homes. When architects use Pella’s new
Designer Series windows and patio doors, they enjoy

the distinction of offering their customers the very latest
feature from a premier manufacturer. Clients will also like
the fact that they can enjoy Pella’s beautiful windows and
doors right away and roll the cost of the window fashions
into their financing.

The differences that impact the project’s
bottom line. Architects can count on Pella’s industry-
leading warranty and service to build their reputations.
Pella® products arrive on time, install easily and fit the
specifications. They’re built to perform, so there are

no worries.

Circle no. 19

*Computer simulation average compared to single-pane wood windows. Actual savings may vary.

New all-aluminum-clad grilles
match the exterior cladding

color for a uniform look.

T B

Stay on the forefront of home design trends while
maximizing profit with a cost-efficient construction
process. Pella is uniquely positioned to offer both the
customizable cutting-edge products clients demand
and the dedicated service and support that make an
architect’s job easier.

For more information about Pella products, please visit
www.pella.com or call 866-829-9051.

With either double- or triple-pane glazing
systems, there’s room between the glass for
snap-in blinds or shades plus removable grilles.
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EMERGING
ARCHITECTS DESIGN
WITH GLADIATOR™
GARAGEWORKS

Mark R. Johnson, FAIA, AIBD

Whirlpool Corporation recently worked
in tandem with the AIA National Housing
Committee and EPIConnection.com

to launch a design competition for
emerging architectural professionals. The
results were phenomenal. We received

25 entries from five countries across
North America and Europe. The design
program challenged entrants to design a
live/work studio in less that 750 sq. ft.

Marini Stefania and Avesani Raffaella
from Verona, Italy, embraced the
Gladiator™ GarageWorks design challenge
to the extreme, and developed an
amazingly flexible solution, defying any
static expression of the modular system’s
use. Whirlpool Corporation and the
Gladiator brand are pleased to recognize

their unique design.

Marini writes, “The interiors
display two fixed blocks of
services and requirements and
the décor follows the same style
of an exhibition space. It is
difficult to guess the multiplicity
of scenes that it hides and

Ty

Vertical Modular Modular
sliding cabinets on cabinets on
cabinets castors channels

represents. An array of modular panels that
glide on channels permits different space
organization while the use of mobile
furniture (Gladiator™ Garage Works)
interchangeable on channels and
castors guarantees a perfect adaptability
depending on the usage of the ambient.
Furthermore, the game of the multi-
directional movement of these elements
supports free circulation and a better
management of the space and changes.”

If you have not yet designed with or
specified Gladiator™ Garage Works, we
hope you’ll be inspired by its sleek,
rugged, refined design...and Marini and
Avesani’s solution. There are lots of
residential and commercial applications
and innumerable configurations. Start
with GearTrack™ Channels and
GearWall® Panels for vertical surfaces,
then choose hanging Wall GearBoxes,
hooks and accessories. Next, select from

Working space/studio
incorporating Gladiator™
GarageWorks components.

a portfolio of portable
appliances and modular storage
units, all on castors for ultimate
design flexibility, and place
them on either Roll or Tile
Floor Covering options. And
don't forget to include at least
one Modular Workbench with
solid maple top and optional
power strip. Better yet, just go to
www.GladiatorGW.com and try the
Gladiator™ Blueprint Estimator Tool. It’s
a simple CAD program that helps you
plan, estimate and design your own space
using all the Gladiator components.

To request a copy of the Emerging
Architects Design Competition
exhibition brochure, please contact
benjamin_k_wojcikiewicz@whirlpool.con

Mark R. Johnson, FAIA, AIBD
Manager, Architectural and Design Marketing

insideadvantage.com

© 2005 Whirlpool Corporation. All rights reserved. ® Registered trademark / TM trademark of Whirlpool, U.S.A.
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Gladiator” GarageWorks Whiripdol
by Whirlpool Corporation.

[naword, o insideadvantage.com
Impressive.

“Thanks to Whirlpool®, our
finished garage is as impressive
as our home.”

BY WHIRLPOOL CORPORATION

To many, finishing a garage may be an afterthought. But for the owners, it can be a top
priority. Give your clients the complete garage they really want in their homes with
Gladiator™ GarageWorks by Whirlpool Corporation. For automotive, sports and gardening
enthusiasts, Gladiator™ GarageWorks transforms the whole garage with dependable
appliances, as well as rugged and sleek tread plate faced flooring and modular components.
So whole families can enjoy a beautifully finished garage.
Get your clients organized with Gladiator™ GarageWorks. 800-253-3977

or www.GladiatorGW.com

POWERFUL BRANDS ¢ INNOVATIVE PRODUCTS
CONSUMER INSIGHT ¢ TARGETED SERVICES
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You've seen it coming and now it’s here. ICFs are a viable
alternative to conventional building methods in nearly every
type of new construction. But only Reward Wall Systems
proven program of Solid Support™ makes it easy to be suc-
cessful — the first time and every time. That’s because only
Reward ensures you always have access to the people, train-
ing, engineering and technical assistance you need. Move for-
ward, with the confidence of Reward’s Solid Support.

Only Reward

Delivers the most complete line of ICF building
materials construction building code a

Offers the industry

ledge reinforcement system

Features a truly pre-assembled, reversible ICF form

Find out more when vou contact us at:

1-800-468-6344 ext. 1710

or visit us at www.rewardwalls.com
Circle no. 341

Build Different. Build Bete

These products are covered by U.S. Patent #6,820,384
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Upgrade Your Customers to the
Distinctive Look of Natural Stone.

* Modular system with random ashlar patterns

Rich textures and color blends
Outstanding curb appeal to enhance a home's value
Durable, full masonry veneer

Significantly lower in-wall costs than natural stone

Circle no. 302

Visit us at
www.dufferinstone.com
or call

1-800-899-8455

to explore the opportunities
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differentiate your kitchens.
monogram them.

You've built saunas and media rooms and custom cabinets with granite countertops.
But only stheb th

personaliz

imagination at work GE Monogram.
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www.masonite.com

Introducing Masonite’s new Cheyenne™ Two Panel Plank
Smooth, Interior Doors

The new Cheyenne™ Two Panel Plank Smooth door features a striking panel profile and
beautiful beaded planks, creating the perfect rustic, country or western look. Cheyenne is
available with our patented Safe ‘N Sound®solid core construction for additional privacy and

safety. Masonite’s new Cheyenne is sure to add warmth to any home.

%W®

Masonite. The Beautiful Door.®

Circle no. 64




THE CODEWONT TELLYOU

HOW TO BUILD A 20-FOOT WALL

BUT WE CAN.

L§L AND OUR TALL WALL DESIGN GUIDE PICK UP WHERE THE CODE STOPS.

The [ntcmatlmnl Residential Code is great, but it stops at 10 feet. That’s where Trus Joist comes in. Through your dealer
we plO\’IdC free engineering help that takes the guesswork out of tall walls. TimberStrand® LSL (L .unlmtpd Strand
Lumber), s engineered lumber available up to 30 feet. It’s strong and ‘

stable, installs Lml\ and cuts down on callbacks. TimberStrand" LSL

18 straight, free of knots and resists twisting so it makes ideal studs, (—’.

plates and headers. It even helps with deflection and water infiltration. /W W

Now your windows will work and walls will be straight as a chalk line. (al A Weyerhaeuser BUSIHCSS
Find a Trus Joist dealer at www.tr usjoist.com or call 1-800-338-0515.

Visit us at: www.trusjoist.com

Copyright © 2005. Al rights reserved. £ Trus Joist® and TimberStrand® are registered trademarks of Trus Joist, A Weyerhaeuser Business, Boise, Idaho.
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It's plantation-grown
Lyptus. Even though it
grows many times faster
than other hardwoods,
Lyptus’ is stronger than
hard maple. It's also
extremely versatile, as it is
available in sawn lumber,
plywood, veneer and
flooring. It machines
beautifully and welcomes

a variety of finishes. Lyptus”

products are grown in
managed forests so you can
be assured of consistent
quality and supply —and
the price is pleasantly
predictable.

To find out more orto
schedule a presentation,
call 877-235-6873.

Lyphus

Distributed by Weyerhaeuser
weyerhaeuser.com/lyptus

Circle no. 350
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Oregon, USA.

-WEN, inc.,

or registered trademarks of J

¢ for real fife are trademark:

For more information and complete product warranties, see www.jeld-wen.com/auralast. ©2005 JELD-WEN, inc JELD-WEN, Auralast and Reliabil

Exterior Premium Pine Door 1863AP

JELD-WEN® windows and doors with AuraLast™ wood will stay beautiful and worry-free for years. Unlike dip-treated v

(=
AuraLast Il] AuraLast wood is protected to the core to resist decay, water absorption and termite infestation for 20 years. T

THE WORRY-FREE WOOD ¥ . .
_@‘\ — YEAR protection that works with any design. To learn more about AuraLast wood and all our reliable windows and door

1.800.877.9482 ext.1019, or go to www.jeld-wen.com/1019.



Solid pine AuralLast;”
the worry-free wood from JELD-WEN,
is guaranteed to resist decay,
water absorption and
termite infestation for 20 years.

i
X o e
VYol

AuraLast™ Wood
A unique vacuum/pressure process provides
virtually 100 percent penetration of the protective
ingredients from the surface to the core.

Dip-Treated Wood
Dip-treated wood is only protected on the surface.

ﬂ i EEE

Wood Radius Casement Window Exterior Premium Pine Door 1836AP Wood Double-Hung Window

RELIABILITY for real life =~ JELD'WEN.

WINDOWS & DOORS
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Residential BIM Standard" L l\f
New for 2005 a1 =

o e framing
p Q ‘ e bill of materials

bridging the gap between 2D drawing and a 3D world. §o4
ViSION

Fowered by
Autodesk
Technology

(@)

Autodesk

THE LANGUAGE OF BUILDING

VisionREZ, by Ameri-CAD, Inc., is a residential specific
solution, available as a plug in for Autodesk®
Architectural Deskiop™, or as a stand alone product.
VisionREZ greatly accelerates the creation of
construction documents by providing residential specific
enhancement features and productivity processes.

models for construction documents, material schedule
Floor plan, elevation, and sections are |
on a floor plan will automatic

s and graphic models.
. A roof or window change

AutOdGSk’ For a FREE evaluation copy of VisionREZ,
Authorized Developer Visit: www.visionrez.com or call 888-596-6525

Circle no. 311

NO ONE COMES
CLOSE, EXCEPT
ADMIRE}
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to your family of custom
look for Heatilator, the first name
in fireplaces. For more information,

call 1-800-927-6841.

heatilator.com
fireplaces.com

Circle no. 297




TOUGHER
EASIER
FASTER
SMOOTHER
CLEANER
WIDER
BETTER

For Performance, Beauty and So Much More,
Insist on MiraTEC Treated Exterior Composite Trim.

The patented TEC™ manufacturing process enables MiraTEC Trim to outperform wood composites with
superior termite, moisture and rot resistance. It also gives MiraTEC Trim a more uniform density from end to
end. Unlike cement fiber trim, it handles just like solid wood. Yet unlike wood, MiraTEC comes with a 25-year

warranty, the most comprehensive in the category. MiraTEC turns heads with its clear cedar texture and

reversible smooth side, so turn to MiraTEC Trim for beautiful performance.

Call your dealer, or for a free sample, call 1.800.255.0785

MIRATEC

Treated Exterior Composite TRIM

Circle no. 288

©2003 CMI  www.cmicompany.com

www.miratectrim.co



from the editor

to have and hold

if architect-designed houses sold more often, we could measure their real value.

by s. claire conroy

admit I am powerless
. over my real estate habit.

Every weekend is like
Christmas to me, but I do
work hard for my bounty.

I make myself read the
whole Sunday newspaper
before I turn to the classi-
fied pages for the “open
house” listings. There are
certain neighborhoods I
scrutinize especially care-
fully, including my own.
I’m looking for my dream
house —already beautifully
designed or redesigned

by an architect, in tip-top
condition, and affordable
on a middle-class salary.
Of course I will never
find this Holy Grail in

the red-hot economy of
the Nation’s Capital, but
I’'m learning quite a lot
about our particular real
estate market. And what I
see out there should flatter
you: Decent design sells;
better design sells faster;
great design sells in the
blink of an eye.

I live in an inner-ring
suburb where the houses
run the gamut of the cookie-
cutter pattern book. Mine
is a bungalow nicely updat-
ed by its architect-owner
nearly 20 years ago, but
we’re growing out of its
small footprint. Everyone
in my town is struggling to

fix the flaws of this out-of-
date housing. And it’s easy
to tell when the owners did
it themselves or hired a
contractor to implement
their misguided ideas.
Usually, they solved one
problem and created anoth-
er. We long ago ran out of
any land in my neighbor-
hood and those of similar
vintage and proximity to
town, so we have almost
no new houses in the
area— just a few on
teardown lots and other
motley sites. And these are
frequently builder-driven
speculative deals.

We’re pretty much stuck
tweaking our problem
houses. Or we have to
resort to the whole-house
remodel. This is a lucrative
business for Washington’s
architects. I know many
of the best ones and can
recognize their work even
from a microscopic black-
and-white photo in the
classifieds. In the six years
I’ve been obsessing about
local real estate, I've
noticed only two of their
houses come available on
the resale market. One
was a tiny row house on
Capitol Hill, lived in and
updated years ago by
Robert Gurney, FAIA.
Whoever lived there surely
grew out of it. The other
cropped up just recently: a

residential architect / july 2005

lovely top-to-bottom
remodel by Mark McInturff,
FAIA. A wonderful house
with a great floor plan, it’s
as fresh looking today as
when it was completed
10 years ago. The reason
the owners put it up for
sale? They bought another,
larger Mclnturff house just
up the block that, unless I
missed the listing, never
appeared on the open mar-
ket. Priced at $1,750,000,
the house [ saw was at
the slow-moving, upper
end of the food chain.
Nonetheless, just as I
was fantasizing about how
I could put my hands on
that amount of money
while remaining out of
jail—poof, it was gone.
It sold in four days.

Alas, I'm back to my

Mark Robert Halper

classifieds, waiting for
that beautiful, effortless
house to appear. And I'm
beginning to realize that
the search is a waste of
my precious time off. Yes,
we have plenty of lovely
architect-redesigned houses
in Washington—at nearly
every price point—but they
just don’t churn like the
lesser houses do. They are
someone else’s dream
house made real. Great
design would sell in the
blink of an eye here, if only
anyone would let it go. I

Comments? Call: 202.736.
3312; write: S. Claire
Conroy, residential architect,
One Thomas Circle, N.-W.,
Suite 600, Washington, D.C.
20005; or e-mail:

cconroy @hanleywood.com.

www.residentialarchitect.com
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We can hardly blame them. After all, there is an air of superiority surrounding MonierLifetile roofs. Maybe it's because we offer the most
complete selection of concrete roof tiles available, in colors and styles that complement and enhance virtually any architectural design.
And of course there is tile's unmatched durability, which is why all MonierLifetile products are Class A fire-rated and come standard with
a Non-Prorated, Fully Transferable Limited Lifetime Warranty. So why not give your next roof a little snob appeal. Whether you're

building a new home or reroofing your existing residence, MonierLifetile has a product sure to meet your needs. For more information,
call 1-800-571-TILE (8453) ext. 231, or visit us at www.monierlifetile.com.

MonierLifetile
1-800-571-TILE (8453) ext. 231
www.monierlifetile.com Changing the way people think about roofs.
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We'd put it in an art gallery, but then, no one cooks there.

At Zephyr, we believe good design should be a part of everyday life.
That's why we make affordable, high performance ventilation hoods that bring
distinctive style and elegance to any kitchen. From our contemporary Europa
Collection to our sleek, refined Power Series, your home will have that personal
touch we think everyone can appreciate.

ZEPHYR

www.zephyronline.com

Call 877-ZEPHYR4 (877-937-4974) for a free brochure or visit our website
at www.zephyronline.com.

Circle no. 100
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letters

exercise your right to write.

divided we stand
y response
regarding the
so-called
“great divide”
(“The Enemy Within,”
Nov/Dec 2004, page 11)
is simple: Who cares? It is
just the architect’s ego
getting in the way of reality.
Who cares what the general
assembly thinks when the
very nature of our business
promotes our individuality?
Individuality in the way we
convey our “art” and in the
way we do business.

My objective was to
establish a financial base
that, once accumulated,
would allow me to pick and
choose clients and projects.
It took a long time to get
here. After spending 10
years looking for the best
conduit for my artistic and
technical talents and a
decent income, I found the
residential architecture
niche to be a good fit. So I
applied my experiences in
commercial, interior, and
industrial architecture to
focus my career on what I
wanted to do when I went
into architecture school:
draw homes.

I discovered a lot of
builders and homeowners
who wanted quick, simple,
and cost-effective architec-
tural service and solutions.
I also found that the AIA’s
Handbook of Professional
Practice didn’t really apply
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in this new arena. So I
adjusted my implementa-
tion of the business of
architecture to “reach the
people where they live.”

First, I pared down the
scope of my services to
fit their needs and budget.
My plan sets include only
information that is required
to successfully acquire a
permit and to show the
builder what is needed
to build the home that the
owner and I designed. This
means some details are left
up to the builder and the
owner. It takes me out of
the middle.

I also developed a pro-
posal/letter agreement that
secured a service contract
without scaring everybody
away. It states clearly what
I will provide in design ser-
vices and working drawings
and how much each will
cost. I also make the limits
of my liability very clear
and include an indemnity
agreement and a mandatory
mediation clause.

As you suggest, there is a
lot of nurturing along the
way to enlightenment. I do
my best to educate clients
without diminishing their
dreams. I do not force the
client to submit to the
beliefs of the artistic archi-
tectural community. After
all, they are paying for the
project. I try to give them
what they want but make
sure they don’t do anything

stupid along the way—and
I make sure I get paid.

Finally, I had to be com-

fortable informing people
up front what my fees are
before wasting my time and
giving away my ideas. If I'm
going to spend three hours
meeting with a client on site
or in my office, the retainer
must be provided first. If
they don’t agree with the
conditions of my contract,
I direct them to seek service
elsewhere. At the other end
of the project, no drawings
are published until full pay-
ment is received.

I put my ego aside 15
years ago. I have postponed
my college-instilled urge
to change the world with
every project. I strive to
improve each client’s world
one project at a time. With
each project, I maintain
two objectives: Help the
client attain the success
that they want and ensure
I get paid. It’s that simple.

The sacrifice of incre-
mental progress has brought
me to a point where I can
focus primarily on projects
that I enjoy and get paid
well for. I like it that way.
Where I can change the
world a little, I will try.
Where I can please clients a
lot, I intend to. And where 1
can better express the artist
in me along the way ... I am!

Gary M. Wancour, NCARB
Rochester Hills, Mich.

here was a time when

I resented the conde-

scension, but then I

realized I was making

more money than
most architects who did
“serious” work, was getting
to do a lot more design, was
having more fun, and in
general, I think, had happier
and more satisfied clients
than the grownups.

You are doing a great
job broadening the pallet
of what is considered good
design in the profession.
Yours is the only “architec-
ture” magazine anybody in
my office actually reads—
and we get all of them.

Robert Knight, AIA
Knight Associates,
Architects

Blue Hill, Maine

redlines

The Schindler residence,
for which Serrao Design |
Architecture won a RADA
grand award in the On the
Boards category (May, page
134), was originally designed
by Francis Joseph McCarthy,
not Rudolph Schindler, who
was erroneously credited.
The house is called the
Schindler residence for its
current owner, Susan
Schindler, whose mandate
was to preserve the original
house while expanding it in
a respectful and compatible
manner.

www.residentialarchitect.com
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-an already tell exactly what kind of house it's going to be.

©2005 Marvin Windows and

s, Al rights res qistered trademark

Marvin Windows and Doors



The right windows and doors help bring your
plans to life beautifully. Specify Marvin, and
you're assured of complete design flexibility
and better-performing windows and doors
with superior aesthetics. That includes
furniture-grade interiors, consistent sight
lines and the tightest tolerances possible—
along with countless design options, from

cladding profiles to hardware choices.

Call1-800-236-9690 or visit marvin.com

MARVIN %

Windows and Doors
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news from the leading edge of residential design

summer reading

Most monographs follow a rather formulaic approach:
project descriptions, photos, supporting plans, and
drawings. Plain Modern: The Architecture of Brian
MacKay-Lyons delves deeper, with a narrative by
architect and historian Malcolm Quantrill, who

shares conversations he had with MacKay-Lyons,

his staff, and clients during a half-dozen visits to

Nova Scotia. However, MacKay-Lyons himself intro-
duces each of the eight houses and six public works
presented in the book. He writes that the discipline of
studying the landscape and building traditions he grew up
with involves “a deliberate process of progressive
abstraction, beginning with local vernacular building
forms. The resulting projects illustrate some of the fruits
of this journey; like a trail of bread crumbs left in the
woods, they enable me to find my way home.” With a
foreword by Glenn Murcutt and an essay by Kenneth
Frampton on the Ghost Lab—the annual design/build party
MacKay-Lyons hosts for students at his coastal farm—
readers are treated to an intimate look at the man and what

makes him tick. every subsequent
Paging through David move is a reaction,
IR Salmela’s first monograph, intuitive as well as structured.”
Salmela Architect, is Growing up on a farm in a Finnish community
like going on a in central Minnesota, Salmela says he noticed small things—the
meditative  orderly beauty of tilled fields, and how materials and colors
retreat. Set  created unique settings. Whether it’s an abstract sauna or a rare
among quiet  restaurant commission, his buildings are both playful and cere-
Northern Min-  bral, unexpected and acutely familiar. Author Thomas Fisher
nesota land- observes that Salmela has mastered the art of embracing opposites,
scapes are build-  believing that “every project offers an opportunity to explore an
ings that are calm, idea, to make a larger connection.”

the same ... but

Fuats VINE
y wouses Of MARTHA
TH

crisp, and cool — Arcadian Architecture, Bohlin Cywinski Jackson’s latest
spiritual in their monograph, is a good choice for architects looking to lose
beauty, yet complex  themselves in a book, but it’s not one to tote to the beach or
in forms and refer- take onto a plane. This hefty tome, with its 93/s-inch-by-133/s-
ences. Salmela writes  inch trim size, includes sumptuous double-spread photography,
in his preface that eight gatefolds, detailed conceptual sketches, and construction
“each project is like documents, plus an 18-panel foldout showing 20 additional
chess: complex, with built and unbuilt projects. A lavish 40 pages are devoted to the

every game being differ- Bill and Melinda Gates compound, a joint venture with Cutler
ent. A project may start Anderson Architects.

Photos: George Brown
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In his preface, Peter Bohlin writes of the firm’s interest
in exploring the ambiguous links between the past and the
future, and in the contrast between permanence and inven-
tion. “We believe in an architecture that springs from ... the
nature of its place, whether natural or man-made —the tilt

and warp of the land, the sun and wind, rain and snow, its

attitude, its spirit, the marks of man on a place.” With its ele-

gant graphics and alluring images, this is a book to be savored
all summer long.

Using houses from the portfolio of architectural photographer
Brian Vanden Brink as examples,
Yale-trained architect Christopher
Glass shows how Maine’s best
houses embody the age-old princi-
ples of careful siting, context, and
proportion to their neighbors. The
three sections of At Home in
Maine: Houses
Designed to Fit the
Land examine reno-
vated older houses,
buildings convert-
ed to houses, and
new houses.

“When is
a style not
a style?”
asks David
Weingarten in
Bay Area Style: San
Francisco Bay Region Houses.
“When it is the Bay Region style.”
His book of 30 houses, arranged chrono-
logically from 1892 to 2004, records a slew of architectural
styles from English Arts and Crafts to English and French
Gothic, International, Japanese, High Tech, and more. Adding
to these curious influences are the distinctions of climate,
topography, and risk-taking clients, which lead Weingarten to
coin a catch-all label for Bay Area architecture: Picturesque
Modernism.

In The Houses of Martha’s Vineyard, architect Keith Moskow,
a lifelong summer resident of Martha’s Vineyard, presents 24
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houses built during the past two
decades by such noted architects
as Robert A.M. Stern, Steven
Holl, Margaret McCurry, and
Jeremiah Eck. Descriptive text,
site and floor plans, sketches, and
study models help to elucidate the
design ideas.

Eschewing what he calls “the
bizarre, complex, highly personal,
and exclusive quest for architec-

tural novelty,” Wayne Good
seeks out modern interpreta-
tions of traditional architectural
ideas and motifs, as portrayed
in his mono-
graph, Wayne
L. Good, Archi-
tect, with its
tagline: Tradi-
tion, Elegance,
Repose.

With a fore-
word by Ray
Kappe, Swatt
Architects: Liv-
able Modern

showcases 13 of
the San Francisco firm’s
most significant projects, all
but two of them residential.
And finally, whether it’s a
black-and-white photo of white-
washed houses stacked “like a
pile of sugar cubes” or an aerial
sketch capturing a town’s long,
horizontal layers, Steven and Cathi
House’s Mediterranean Villages:
An Architectural Journey offers a
unique tour of village architecture
in Italy, Greece, Dalmatia, and
Spain.—cheryl weber

Plain Modern: The Architecture
of Brian MacKay-Lyons
Malcolm Quantrill

Princeton Architectural Press
$40, softcover

WWW.papress.com

Salmela Architect

Thomas Fisher

University of Minnesota Press
$34.95, softcover
www.upress.umn.edu

Arcadian Architecture:

Bohlin Cywinski Jackson—12 Houses
Oscar Riera Ojeda

Rizzoli

$65, hardcover

www.rizzoliusa.com

At Home in Maine: Houses
Designed to Fit the Land
Christopher Glass

Down East Books

$40, hardcover
www.downeastbooks.com

Bay Area Style: San Francisco
Bay Region Houses

David Weingarten

Rizzoli

$50, hardcover
www.rizzoliusa.com

The Houses of Martha’s Vineyard
Keith Moskow

Monacelli Press

$50, hardcover
www.monacellipress.com

Wayne L. Good, Architect
Images Publishing Group

$45, hardcover
www.imagespublishinggroup.com

Swatt Architects: Livable Modern
Images Publishing Group

$45, hardcover
www.imagespublishinggroup.com

Mediterranean Villages:

An Architectural Journey

Steven and Cathi House

Images Publishing Group

$65, hardcover
www.imagespublishinggroup.com
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calendar

honor awards for
design excellence
deadline: august 4

boston society of architects/aia

Projects that are located in
Massachusetts or that were
designed by an architect

in Massachusetts and com-
pleted after Jan. 1, 1998, are
eligible. Winning projects
will be published and the
winners honored at a cele-
bration to be held on Nov. 17
in Boston. Shown: 2004
award-winner Valentine
Houses by Cambridge,
Mass—based architects Single Speed Design. To enter,

Erik Gould

call 617.951.1433 or go to www.architects.org/design_

awards_programs.

designed for living: the
modern interior

july 1-august 27
architech gallery of architectural art, chicago

Design drawings by Modernist masters
including Henry P. Glass (whose 1949
design for a children’s clothes cabinet is
shown), Alfonso Iannelli, and G.M.
Niedecken demonstrate how the concept
of streamlined interiors spanned the 20th

28

Henry P. Glass century. These delicate renderings were
used as marketing tools to generate inter-
est in futuristic interior furnishings. Call 312.475.1290

for gallery hours, or visit www.architechgallery.com.

dan flavin: a retrospective
july 2—october 30
museum of contemporary art, chicago

More than 50 installations will be on display in the
first comprehensive exhibition of Dan Flavin’s 35-year
career. The artist pursued the possibilities of off-the-
shelf fluorescent light fixtures as art. His architectural
installations and sculptural pieces range in scope from
startlingly simple to complex experiments with light,
color, and space. In addition to these works, more
than 100 of Flavin’s drawings, sketches, and collage-
constructions will be showcased. For museum details,
call 312.280.2660 or go to www.mcachicago.org.

www.residentialarchitect.com

going, going, gone?
mid-century modern
architecture in south

florida

july 8—november 6
museum of art, fort lauderdale

During the post—World War II
building boom, Miami-Dade and
Broward Counties embraced mid-century Modern
architecture. Today, many of these iconic buildings are
earmarked for or have already undergone demolition.
This tribute to those that remain hopes to spark a
movement to preserve the architectural form known
for innovative use of decorative concrete, glass, and
aluminum. Shown: the Sea Tower apartment building
by architect Igor Polevitsky. Call 954.525.5500 or visit
www.moafl.org for further information.

sydney design 05
august 6-21
powerhouse museum of science + design, sydney = "

A

=

DESI(
\¢

Hosted by the Powerhouse museum, but with

events such as exhibitions, master classes, lectures,

and tours all across the city, Sydney Design Festival
invites everyone to engage with design—in all its forms.
It also explores the impact of design on our environment
and daily lives, as well as its potential for the future.
Architecture and fashion, product and graphic design
are just some of the disciplines represented. Visit
www.sydneydesign.com.au for a complete schedule.

2005 nh&ra summer institute
august 10-14
given institute, aspen, colo.

The National Housing & Rehabilitation
Association hosts its annual conference on
affordable housing, with seminar topics such
as managing environmental risks on affordable housing,
incorporating green building concepts into multifamily
housing, and building affordable housing in resort
areas. A series of tax credit and finance courses will
also be offered. Register by calling 202.939.1750 or
go to www.housingonline.com.

continuing exhibits

Architectural Visions: Utopia and Reality, through
Sept. 4; Cranbrook Art Museum, Bloomfield Hills,
Mich., 877.GO.CRANBROOK. —shelley d. hutchins
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THE ALL STAINLESS STEEL PRO 48. 0UR MONUMENT TO FOOD PRESERVATION.




I HLE BOLD NEW FORM OF REFRIGERATION.




Auto-Close Hinges

A Masterpiece

Born of 100% steel (and a good bit of bravado), the
PRO 48 is a true masterpiece of preservation. Its
sculpted metal, dual refrigeration, triple evaporation,
and advanced controls marry performance and
design in a bold new way for home refrigeration. So it
not only keeps food magnificently fresh, it brings

the whole kitchen tastefully up to date. Freestanding
or built-in, the PRO 48 is just the latest, sleekest
example of how Sub-Zero keeps rewriting the rules

of preservation—and attraction.

Exterior Temperature Display (above); Slide-Out
Bins and LED Sidewall Lights for Enhanced Visibility

The Art of Preservation

Of course, the real beauty of the PRO 48 becomes
apparent not in pictures or words but in its use.
Auto-close hinges help doors swing open and tap shut
effortlessly. A refrigerated drawer complete with
retracting crisper lid glides forward to give a bird’'s-eye
view of produce in configurable dividers. Behind

the scenes, two compressors and three evaporators
keep food fresher longer and prevent odor transfer,
while intelligent controls adjust intuitively to usage

patterns. The list of features goes on and on. Quite

like the freshness of food in a PRO 48.

Drawer With Tight-Seal Glass Crisper
Lid and Configurable Dividers

For all its boldness, the new PRO 48 still conforms to
rigorous Department of Energy standards for residential
use—consuming less energy than a 100-watt lightbulb.

Form and function. Handsomely deadlocked in the PRO 48.



FEARLESS DESIGN. FLAWLESS PERFORMANCE.

Only the Sub-Zero PRO 48 Top LED lights bathe upper Up-front touch controls In the glass-door model,
combines two compressors with compartments in a soft glow; plus exterior temperature displays triple-pane, UV-resistant glass
three separate evaporators on the refrigerator side, provide supreme control, offers ample visibility while
to keep foods fresher longer and channeled sidewall LEDs can even accurate to within one degree saving energy with insulating
prevent odor transfer. serve as door-area night-lights. of preset temperatures. layers of argon gas.

An automatic ice maker, Cantilevered, spill-proof shelves Versatile stainless steel A refrigerated drawer glides
complete with water filter, fills with stainless steel trim in bins hold small items, remove forward and features a tight-seal,
either a stainless steel the refrigerator; removable, 100% easily, and fit neatly under retracting glass crisper lid
bucket or the entire drawer with stainless steel shelves any shelf; these space savers can that keeps produce exceptionally

crescent-shaped ice. in the freezer. All adjustable. even be placed in the oven. humid and fresh.

Limited availability, late fall 2005.

Dimensions: H 84"(2134 mm), W 48"(1219 mm), D 24" (610 mm)* Total storage capacity: 29.8 cubic feet
*Overall depth from the back of the unit to the front of the handles is 30%:"(766 mm).

——a

800-222-7820 www.subzero.com
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And the parts that inspire them.

For further design inspiration please view our design portfolio at www.enkeboll.com
or call us at 800-745-5507 to order our new catalog or complimentary brochure.

Enkeboll @

Architectural Woodcarvings - Since 1956 - Made in the U.S.A.

© 1996 - 2006. Stock items ship within 3 business days.
Circle no. 216
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kitchen:

studio

retreat reclaimed

A tranquil retreat with strong outdoor ties and opportunities to display
treasured mementos was the client’s mandate for her second home,
overlooking the bay in Sausalito, Calif. Architect Barbara Brown’s
interest in sustainable architecture and clean design also appealed to
the homeowner. What was once a dark bungalow with a choppy floor
plan and no front door (not to mention a few spots of wood rot) is
now an open, light-filled haven, thanks to Brown’s resolve and the
owner’s open mind. “The most

A long island separates
the kitchen from the
living room, providing
additional lower cabinet
storage plus a great
place to serve meals
buffet-style.

34

important thing you can do is
reuse,’ says Brown. “It doesn’t go
into a landfill, it keeps the house
from getting too big, and it’s more
economical for the client.”

Transforming the existing
cramped kitchen was a priority for
the owner, who often cooks for her
visiting kids and grandkids. Brown
enlarged the kitchen and connected
it to the living and dining areas to
enliven the entire level. Knocking
down walls necessitated designing
clever yet compact storage such as
a pullout pantry that moonlights
as a whatnot for antique Japanese
baskets. A second oven allows for
multiple cooks, while a microwave
tucked beneath the stainless steel
island lets kids get into the act. The
long built-in bench next to the
fridge offers extra storage and an out-of-the-way spot to sip a juice
box. A row of slender windows at eye level invites controlled views of
the entry garden or distant bay. “Those low windows wrap around
onto the countertop,” adds Brown, “so you have natural light right
where you need it, instead of using energy for artificial light.”

A new front entry along the street elevation means the kitchen pres-
ents the first impression of the home, so materials were chosen for style
as well as sustainability. Wide grain bamboo flooring and narrow grain
cabinet fronts lighten the mood. Recycled glass tiles emit a nacreous
sheen that changes throughout the day. Recyclable stainless steel tops
the island for easy cleanup and natural marble countertops welcome pie
and bread making—favorite pastimes for the happy client.
project continued on page 36

www.residentialarchitect.com

principal in charge / project architect:
Barbara Brown, AIA, Barbara Brown Associates,

Sausalito, Calif.; project manager: Laura Hamlin,
Barbara Brown Associates

general contractor:
Peregrine Construction, Sebastopol, Calif.

resources: bathroom plumbing fittings:
Villeroy & Boch; bathroom and kitchen plumbing
fixtures: Dormnbracht; kitchen plumbing fittings:
Franke; dishwasher: Bosch; oven: Miele; range:
Dacor; refrigerator: Sub-Zero; tile: Oceanside
Glasstile
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Brown speced slatted
wood panels inside

and out to enhance

the “peaceful Japanese
aesthetic” her client
desired and to give

the low ceilings a visual
boost. “As an architectural
device, it breaks up the
sightline and gives the
illusion that the ceiling is
higher than it really is,”
says Brown.

Photos: Erik Tiemens
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k+b studio

bath:
double dipping

A vacation home usually promotes languorous living, and no
room encourages relaxation like a soothing bath. But sometimes
bathing is a practical affair and saving time the essential goal.
Instead of balancing these opposing functions—waking up and
winding down—in one large room, the two realms were divided
in this project. Two existing bathrooms nearby each other were
reconfigured and optimized for the client, but one is also allo-
cated to share with guests. “This is really a retreat just for the
client,” says Brown of the decision to design A.M. and PM.
baths, “but she also wanted it to be comfortable for visitors.”

Clever design transformed the
bathing room from an 8x10 space
into an oasis of calm. A curvilinear
tub on a maple base commands
center stage. The platform’s chunky
legs are imitated on matching
vanity cabinets. The same recycled
glass tile from the kitchen back-
splash finds its way onto the bath-
room floor with larger squares of
glass applied to the walls. “Because
it was a small room, I kept the tile
low as a tub surround,” says
Brown. Natural wood caps the
glass and outlines the top edge of
the walls to make the room seem
bigger than its square footage. Rice
paper sandwiched inside a rectan-
gular fixed window transmits natural light from the sky-lit
stairwell. Brown particularly likes the feature because it
preserves anonymity while offering a titillating silhouette to
the stairwell. —shelley d. hutchins

1o )
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Photos: Erik Tiemens

The morning bath-
room is brightened
by floor-to-ceiling
aqua glass tile and
a recycled concrete
countertop (far left)
embedded with a
confetti of sea glass.
The countertop
continues into the
shower as a utility
ledge. A peekaboo
piece of clear glass
separates the sink
from the full length
shower letting in
ambient light and
generating a nifty
soap niche.
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Viking products look beautiful. But rest assured, plenty of substance lies

sional petformance for the home. And

beneath those gleaming exteriors. Viking originated profe

vy e o - 2 [ ] p rr -
only Viking offers a complete professional kitchen. Well, two of them, actually.

Professional Series and g sleek Designer Series deliver ulcra-

Both the heavy-duty

premium features and design consistency. Both lines are built to the same specifications.

So no matter which style your client chooses, you know exactly what you're working

with. And up to 14 exclusive finishes give you even more options to achieve perfection, i

1-888-845-4641 or vikingrange.com
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a new
material

We are developing

the ideas of the future.

Giant formats, ventilated facade
systems, metallic surfaces,
extreme resistance, exclusive
designs... ceramic tile is no
longer only the traditional wall
and floor covering you knew.

It is evolving into a new material.
Discover it.

L
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tile of spain®

a new material

www.spaintiles.info - Tile of Spain - Trade Commission of Spain - Voice (305) 446-4387 - Fax: (305) 446-2602 - e-mail: miami@mcx.es

Tile of Spain is a registered trade mark of ASCER (Spanish Ceramic Tile Manufacturers' Association)
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THE - MAJESTIC DESERT, .BY ~GRAYSON. - S'AYRE ROOF BY-CERTAINIERD
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IHE WORK OF AN ARTIST IS UNMISTAKABLE. ’/g k ] ‘J
|

AND IN BOTH STYLE AND SUBSTANCE,

7 | Certairleed B | {
Since 1900
A ROOF COVERED WITH GRAND MANOR SHANGLE® ' B I

IS, UNMISTAKABLY, A WORK OF ART. Celebrating a Century
of Building America

THE HEAVIEST ASPHALT SHINGLE EVER MADE, GRAND MANOR
PROVIDES VIRTUALLY FIVE FULL LAYERS OF PROTECTION WHEN
INSTALLED. AND WITH A LIFETIME, LIMITED TRANSFERABLE
WARRANTY® WHICH PROVIDES REIMBURSEMENT FOR FULL
REPLACEMENT COSTS SHOULD A MANUFACTURING DEFECT OCCUR
WITHIN TEN YEARS OF APPLICATION, YOUR INVESTMENT IN

GRAND MANOR IS EQUALLY WELL-PROTECTED.

To SEE THE ARTISTRY OF GRAND MANOR FOR YOURSELF,

CALL 1-800-233-8990 OR VISIT WWW.CERTAINTEED.COM
Circle no. 56

+(GRAND-MANOR% Certairleed El

SHANGLE® Quality made certain, Satisfaction guaranteed.

Made under U.S. Pat. 5,181,361; 5,209,802; 5,287,669; 5,375,481 5,400,558; 5,421,134; 5,426,902; 5,501,056; 5,660,014; D340,294;
D375,563 and D376,660. Canadian Rd: 68259 (1991); 78604 (1996); 78605 (1996). Other U.S. and Canadian pat. pending. Protected under
the following patent: 5,951,809,

*See actual warranty for details and limitations. 50-year warranty duration on commercial or institutional applications.
©2004 CertainTeed Corporation




INTRODUCING ROSEBURG
BRECKENRIDGE™ SIDING

BRECKENRIDGE SIDING OFFERS AN ELEGANT ROUGH
CEDAR APPEARANCE AT A FRACTION OF THE COST.

» Natural beauty of real wood
» Installs directly to stud wall

» Available at retail stores nationwide

EVERYONE IS WATCHING ROSEBURG.
Our customers...
Our customers’ customers. ..

Even our competitors’ customers. ROSEBURG

FOREST PRODUCTS
Call 800-245-1115 to find out why. Al TR i g EAER0

www.rfpco.com
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perspective

prospecting

does a web site generate bona fide client leads?

by mark a. hutker, aia

~y firm, Hutker

Architects, has

a multifaceted
marketing program. One
key ingredient is our Web
site. It took a good deal of
capital and person-hours to
create, and the site contin-
ues to require attention to
remain fresh. When our
leadership team considered
creating it, we were moti-
vated by the thought that
this would be the end-all
marketing tool to attract
clients. Isn’t that what all of
the marketing seminar lead-
ers are telling us? We were
all fired up to get images of
our work on the Internet as
soon as possible so the
magic could begin.

While we developed the
Web site, we continued to
pursue other marketing
venues including mailings,
seeking to be published,
and advertising. More
importantly, we utilized
longer-term techniques
such as working well with
contractors, cultivating
local professional relation-
ships, and, most of all,
keeping clients happy by
providing exemplary design
and project management.

In the middle of our Web
site development, I had a
social luncheon with two
colleagues and shared my
enthusiasm for our Hutker

Architects Web site. They
said, in effect, “We will
never have a Web site; we
don’t want to waste time
culling through dead-end
leads. We are going to rely
on our tried and true referral
network of clients and
colleagues.” Of course, I
congratulated them on their
maturity, all the while think-
ing: This is great; we're going
to leave them in the dust.
So we continued to build
the Web site based upon
large-format, professionally
taken color photographs of
our projects. We really want-
ed the images to speak for
our architecture and interior
design and kept projects in
distinct style categories.
There is nothing fancy about
the navigation and the site
maintenance is fairly easy
by design, so we can take
care of updates in-house.
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The clients for a
2,300-square-foot
house and studio
(above) were referred
to Hutker Architects by
colleagues of the firm.
And a local Realtor
connected Hutker
with the owners of a
10,500-square-foot
renovation (left).

Photos: Top: Thomas Wedell; above: Brian Vanden Brink

web of intrigue
Following launch, early on
we would receive interest-
ing e-mails via the Web site
about spectacular projects
in Hawaii or Florida or
other waterfront wonder-
lands. This is great, we
thought. But we quickly
learned that we hadn’t

asked for enough informa-
tion from potential
clients—not even phone
numbers or addresses. Now
if someone wants informa-
tion or a phone call from
us, they have to provide
complete contact and basic
project information and tell
continued on page 42
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us how they were initially
referred to Hutker Archi-
tects. Obvious, right?

Since the site was
launched four years ago,
we have had hundreds of
inquiries. I have followed
up on endless great projects,
on properties each more
wonderful than the last.
Along the way our business
manager has been keeping
track of all the prospects
who contacted our office.
Not just inquiries from our
Web site, but initial con-
tacts of all sorts. She noted
which leads resulted in a
Letter of Agreement and
which ones turned into an
actual project. The table
opposite shows how our
2004 prospect list looked
at the end of the year.

new reality
The wisdom of my lun-
cheon colleagues began to
surface. Our Web site gen-
erated many inquiries but
no actual jobs. We realized
that our business develop-
ment continues to be solidly
in the camp of referrals
from clients and colleagues.
Professional referrals are
very important, especially
from the real estate lawyers
and Realtors who are at the
front end of the custom
home “food chain.”
Proportionally speaking,
I now spend a good deal

“if a potential employee has not taken
the time check out the [Web] site,

it is a step in the wrong direction.”

more time nurturing the
leads that come from the
proven personal client
referral network and less
on those that come from
our Web site. We answer
each Web inquiry with a
short e-mail, but for us to
spend more time following
the lead we rely on the
prospect to respond with
further information.

The site is often abused,
at least in the context of
our expectations. Take
this winning e-mail: “My
husband and I loved your
site, and have copied a
lot of photographs for our
architect.” We have learned
that once we are online,
our work is in the public
domain, and protecting
our ideas and creativity
is a serious issue. Having
homeowners copy our work
directly to their building
teams isn’t the use we
intended.

The most effective uses
of our Web site include:

# Showing current clients
examples of past projects
that may relate to houses
we are designing for them.
# Uploading current
construction projects for
client review.

# Further developing a rela-
tionship with a prospective
client who has come to
know us through personal
and professional channels.

referral source summary,
january—december 2004

source inquiries LOAs HA
sent hired
attorney 4 3 0
caretaker 2 1 0
client 19 26 20
colleague 17 4 3
contractor < 4 3
drive-by/job sign 10 1 1
employee < 2 1
landscape architect 4 2 1
magazine/newspaper 20 2 2
HA’s mailing list 1 0 0
HA'’s reputation 14 3 2
prospect 2 1 0
Realtor 5 4 3
walk-in 2 0 0
Web site 39 3 0
Yellow Pages 4 0 0
unknown 2 0 0
total 153 56 36

® Making colleagues aware
of our work.
% Recruiting.
= Review by Realtors
showing buyers examples
of the types of homes that
may be created on a property
under consideration.
# Review by editors looking
for particular types of pro-
jects to fit into their maga-
zine’s editorial calendar.
We have found that
nearly every potential
employee who has
contacted us in the
last few years has
walked through the
site and is well
versed in our firm
and the type of
work we create.

Bob Gothard

www.residentialarchitect.com
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As a matter of fact, if a
potential employee has not
taken the time to check out
the site, it is a step in the
wrong direction for her/his
interview, demonstrating a
lack of initiative.

We do not yet know the
long-term productivity of
the Web site, in terms of
our future client list. How-
ever, we do feel that it is
an important tool on many
levels; even if it is not now
the “prospecting” tool we
expected it would be. ra

Mark A. Hutker, AIA,

is a principal and founder
of Hutker Architects on
Martha’s Vineyard, Mass.,
and in Falmouth, Mass.
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What the best-dresse
‘ homes wear.

Fashion comes in many forms,
which is why Hanson Brick
offers hundreds of colors and
textures to turn the house
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IF THE COLOR'S OUT THERE, WE CAN HELP YOU BRING IT IN.

At Sherwin-Williams, we make the world your palette. Not only do we offer our extensive COLOR system,

we bring you Sher-Color™ - our faster, more accurate computerized color matching system. Sher-Color can

duplicate almost any shade from anywhere and is consistent across all sheens. And with our Online Color

Visualizer and Color to Go™ paint sampling system, you can show your clients exactly what to expect

for added color confidence. So, remember, if you want precise color matching and limitless options,

look no further than Sherwin-Williams. To learn more, see your Sherwin-Williams Architectural ~ SHERWIN
Account Executive or call our Architect & Designer Answerline at 1-800-321-8194. WILLIAMS.
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on site and 1n mind

contract administration is risky business—but even riskier to pass up.

by cheryl weber

“%. onstruction observa-
tion, also known as
contract administra-
tion, is a phase of architec-
ture that’s clearly spelled
out in AIA contracts. And
yet it’s a minefield, fraught
with missteps by architects,
interference from contrac-
tors, and nuances clients
often fail to understand.
Insurance files are thick
with case studies of lawsuits
that declare guilt by associa-
tion. Lloyd Princeton,
founder of the Manhattan-
based Design Management
Group, recalls an interior
designer who lost a million-
dollar lawsuit because the
whole-house lighting con-
trol system she specified
was not put in properly. Her
fatal mistake? Arranging
for the vendor to show the
electrician how to install it.
To correct the problem,
$800,000 worth of Venetian
plaster walls had to be
ripped up.

What architects do is
design, but that’s not the
half of it. They design in
order to build, a process
that demands attention for
a much longer period of
time—and one over which
they have limited control.
The extent to which archi-
tects shepherd construction
has shifted over the years.

-

residential architect / july 2005

A

Thirty years ago, it was
considered standard practice
to be in the field virtually
full-time for projects of a
reasonable size, a phase
referred to back then as
construction administra-
tion. Later on, economic
pressures and liability con-
cerns made architects leery
of including that scope of

services. Now the
pendulum has swung
back again, although the

semantics are more precise.

By observing construc-
tion—not supervising it,
but simply administering
the builder/client contract
on behalf of the owner—
architects are realizing
that things run much more

Isabelle Arsenault

smoothly when they’re
around.

Insurance companies
practically insist on it, too.
“Usually the architect gets
into trouble when he’s
not providing construction-
phase services,” says
Joe Jones, head of risk
management services at

continued on page 48
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Chevy Chase, Md.—based
Victor O. Schinnerer & Co.
“Nobody understands the
construction documents
better than architects.
When someone is trying

to interpret or make
changes, they don’t

know the thought process
of what was there to

start with. That’s where

an architect can be brought
in later through claims.
They weren’t there to
inform whether the
contractor made the right
decisions.”

measure twice,
hire once

Stephen Blatt, AIA,
Stephen Blatt Architects,
Portland, Maine, agrees.
“Every time we’re called in
as expert witnesses, it’s
because of a problem
generated during construc-
tion,” he says. Unless the
budget is extremely tight,
he sells the entire package,
not only to avoid liability
but also to control quality.
For Blatt, a well-run job-
site starts with choosing
the right builder for the
project, whether it’s a
$400,000 cottage, a

$2 million house, or a
major institution. He
helps the owners check
references, looking for

workforce consistency

and making sure the job
has a superintendent from
start to finish. He also
urges residential clients not
to lowball the budget by
inviting competitive bids
but rather to seek out a
builder with common sense
and a team spirit. “If a
builder has an idea that a
detail we’ve designed
might fail or is overly com-
plex, we really appreciate
input,” Blatt says. “If you
have competitive bidding,
the contractor will likely
say, ‘You told me to do this
even though I didn’t want
to do it.””

Another wrench in the
system is the builder who
talks to the owner behind
Blatt’s back. He says the
worst situation he ever
finds himself in is being
required to work with a
builder—say, the client’s
cousin—who doesn’t feel
an architect is needed and
who believes that the
building’s systems are
over-designed. For exam-
ple, builders frequently
think there’s too much
steel reinforcement in the
foundation, that the roof
rafters and the headings
over French doors are too
heavy, and that 20 inches
on center is sufficient

www.residentialarchitect.com

checks and balances

e find a lot of problems arise when

you have procedures in place but

don’t follow them,” says Joe Jones,

an architect-turned-attorney with
Victor O. Shinnerer & Co., Chevy Chase, Md.
“The procedures are there based on a long
history of court cases, so it’s very important that
architects not try to cut corners.” Here are six
problems associated with reviewing shop drawings
and other submittals from the builder during the
construction observation phase, as outlined in the
company’s management advisory:

1. Not requiring a contractor to submit a shop draw-
ing schedule that allows for your timely review.

2. Not strictly enforcing the submittal and review
schedules.

3. Accepting shop drawings that haven’t been checked
and approved by a contractor.

4. Accepting shop drawings that are not required by
the contract documents. (If drawings are accepted and
returned without noting objections, it’s likely the firm
will be held responsible for having approved them.)

5. Delegating your review to someone in the firm
who’s not familiar with the project or not qualified to

perform the review.

6. Not having a system to log, track, and follow up on

the submittal process.—c.w.

spacing for framing. Some
builders question the

latest techniques for creat-
ing building envelopes

that breathe. “They often
don’t understand the
concept of insulation
requiring the movement of
air around it, and they feel
their HVAC sub is perfectly
capable of designing his
own system,” Blatt says.
“Even when you’re doing
a negotiated job, you

have to make the builder
understand that you drew
it for a reason.”

assembly
required
New York City architect
Jim Garrison, AIA, who
teaches construction tech-
nology at Parsons School
of Architecture, says clients
who try to save money by
limiting his scope of serv-
ices have got it all wrong.
Jobs get done faster and
more profitably when there
is proper coordination
throughout construction,
and the results are superior.
Years ago, he recalls asking
continued on page 50
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honoring the best in

Enter your best projects in the 7th annual residential architect
design awards and be recognized for your outstanding work
in improving the quality of housing design.

who?

Architects and designers.

Other building industry professionals may submit
projects on behalf of an architect or designer.

Hanley Wood employees, their relatives and regular
contributors to the magazine are not eligible.

what?

Any home or project completed after January 1, 2001

when?

Entry forms and fees are due no later than November 15,
2005. Completed binders are due January 5, 20086.

where?

Winning projects will be published in the May 2006
issue of residential architect magazine. Winners will
also be honored at an awards dinner in Los Angeles
on June 9, 2006.

how?
A panel of respected architects will independently
select winners in 15 categories, based on design
excellence. Judges may withhold awards in any

category at their discretion.

L

entfy jlelgss-Tale YTl NnOovember 15, 2005
completed binders: FEIEISARSIPA010]6)

housing design

entry form

To register, contact Shelley Hutchins, associate editor,
residential architect:

phone: 202.736.3407

mail: residential architect design awards 2006
One Thomas Circle, NW, Suite 600
Washington, DC 20005

fax: 202.785.1974
e-mail: shutchins@hanleywood.com
web: download at www.residentialarchitect.com

namertitle

firm or company

address

city/state/zip

phone/fax

e-mail

O Send more information

O Please send entry binder(s) and instructions now
(must be prepaid).

O Payment for standard entries at $125 each and/or
on the boards, kitchen, bath, outbuilding or design detail
entries at $95 each is enclosed.

O Check for $ (payable to residential architect) is enclosed
O VISA O MasterCard O American Express

Card Number

Expiration Date

Name on Card

Signature

number of entries categories

., Custom Home, 3,500 square feet or less

. Custom Home, more than 3,500 square feet

. Renovation (residential remodeling and additions)
. Multifamily Housing

. Single-Family Production Housing, detached
Single-Family Production Housing, attached

Affordable Housing (At least 20 percent of the units
must be affordable to families earning 80 percent to 120
percent of the local Median Family Income. Consult your
area HUD office or local government office for the MFL.)

B 8. Adaptive Re-Use (end use must include residential)

9. Campus Housing
——— 10. Architectural Interiors* (residential)
. 11. Outbuildings®

. 12. Kitchen*

13. Bath*

14. Architectural Design Detail*

15. On the Boards”

*Not eligible for Project of the Year
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a construction superintend-
ent for the Louis Kahn—
designed Yale Center for
British Arts how he had
achieved a certain quality
of concrete. “He turned to
me and said, ‘You’ll never
do it again. This is the only
job I've ever experienced
where the architect, owner,
contractor, and all the subs
were in total agreement
about what was going to be
accomplished and how it
was going to be done,””
Garrison says. “That level
of commitment shows in
the quality of the work, and
if there’s an ideal out there,
that’s it.”

Coordination is particu-
larly important at the front
end of construction. In a
given project, plumbing,
structural, and electrical
systems all have a tendency
to run into each other, and
within close working quar-
ters. That slows down the
project and compromises

design. Some of Garrison’s
contracts call for a coordi-
nated set of trade drawings.
If he can get the primary
subs and the contractor at
the table early on to talk
about timing, he says, the
job gets done faster. During

least weekly and conducts
organized job meetings
every other week. Minutes
are distributed showing
action items and due dates,
so construction can keep
moving.

“We want contractors to
be profitable so they can
take the time they need to
build the project,” Garrison
says. When mistakes do
slip through the surveil-
lance, owners tend to see
only two choices: tear it out
and make it perfect, or live
with it. Both extremes
invariably lead to trouble

the heat of construction,
the firm checks the site at

by compromising the
continued on page 52

floorplans - elevations

«  Cross sections -

material lists -

3D renderings -

Version 12

ARCHITECTURAL DESIGN SOFTWARE

DWG drawings

As the building industry's leading
residential CAD software package,
SoftPlan is ideal for architects,
builders, remodelers, & designers
looking to decrease drawing and
revision time while increasing
accuracy and productivity. This
object oriented design program
intelligently thinks for the user,
eliminating much tedious and
time-consuming work. Get your
FREE demo today and learn about
the one tool that will improve the
way you build tomorrow!

for a FREE demo (D or live demo call 800-248-0164 or visit www.softplan.com
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Customers want beautiful decks. And nothing is more beautiful than a gorgeous deck that doesn't require staining or
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AZEK" Inspires

AZEK a Designer’s Dream

Designer Kim Jackson’s
dream finally became
a reality this summer
when her 8,000 sq. ft.
i dream home was
* completed in Belleville,
Ohio. “l spent 10 years researching
the design and materials for this
home,” says Jackson, an interior
designer with more than 14 years
of industry experience. “This house
was going to be perfect. That’s why
I’'m so happy that | found AZEK
 Trimboards. It is an absolutely
beautiful product that we used
for everything from cornerboards,
ustom milled crown moulding,

indow boxes, garage doors, and
trim for a picnic pavilion on the
) Plus n was so easy to use .

TRIMBOARD S
Once you look, it's all you'll seel”
www.azek.com
(877) ASK-AZEK (877-275-2935)

© 2005 Vycom Corp. Moosic, PA
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design or adding cost and
time. “There has to be an
ongoing dialogue about
ways to work around these
issues,” Garrison says. “It’s
very important to keep that
in balance all the way
through. Because at the end
of a job, you're hoping the
contractor has enough
reserve to spend time
detailing the final pieces
that say so much about its
character. You can tell a
job that’s been in trouble,
because at the end it’s
rushed.”

gentle
interventions

Even the most fastidiously
coordinated projects,
though, require architectural
intervention from time

to time. Not every element,
angle, and proportion can
possibly be understood,

no matter how well the
construction documents
are put together. That’s
why Stephen Kanner, FAIA,
Kanner Architects, Los
Angeles, refuses to take

on a commission unless he
can observe construction.
He holds weekly jobsite
meetings with the general
contractor, owner, and
select subs, more often
when an item such as
detailed cabinetry is going
in. Over the course of the
job, he inspects the framing
for plumb and square and
checks to see that propor-
tions are correct. And

he’s very concerned about
moisture-proofing —collect-
ing water and removing it
from the site, and correctly
installing systems that keep

a house dry or properly
heated and cooled. “If
we’re putting in under-
ground ductwork because
we don’t want soffits
running through the house,
we’re making sure they
put in only plastic duct-
work, because galvanized
would degrade over time,”
Kanner says. “It’s making
sure that subs aren’t trying
to pull a fast one to save
costs.”

Although it’s the finish
detailing that warrants the
greatest scrutiny, every
phase adds up to a quality
product. Kanner says
contractors sometimes
cut corners on subflooring
by not allowing for expan-
sion and contraction voids,
which can cause a wood
floor to delaminate over
time. When paint goes
on the walls, he checks
for thorough drywall
prep and flawless brush
stroking. And because
exposed concrete floors
can’t be broken out without
incurring massive costs,
Kanner is on hand to make
sure the joint width and
trowel depth is just right.
He says architects can’t
wait to be told what’s
happening when. If they
aren’t proactive, they’ll
miss key issues.

tin s Lasirasid 3:sdm
10 pe bound 1nto

1 1.4 !
—donald mallow

Still, in a simpatico
partnership, communication
runs both ways. All archi-
tects have their favorite
contractors whose subs are
skilled, who ask questions
if they’re in the dark, and
who are good at anticipat-
ing what’s coming up.
When there’s a rapport,
architects can be somewhat
casual about the process.
By contrast, firms who
do multifamily work are
often cast in with unknown
contractors or construction
managers, and so must
adopt a more rigorous
protocol.

Perfido Weiskopf Archi-
tects, Pittsburgh, sometimes
finds itself in a situation
where, in order to secure
funding for, say, an afford-
able housing project, the
developer is required to
work with a minority enter
prise and thus breaks out
construction observation
into a different contract,
limiting the firm’s role.
“It’s clearly not our prefer-
ence,” says Alan Weiskopf,
AIA. “Although we don’t
have the same reporting
requirements as if we were
observing construction, if
there is a problem, we’re
the architects of record.”
The firm still carries the

continued on page 54
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professional liability on the
completed work, although
contract language transfers
the responsibility for
interpreting the contract
documents to the owner
and requires the owner to
waive any claims against
the architects that arise
from field conditions or
modifications to the draw-
ings. Weiskopf also gets
copied on minutes, field
reports, and shop drawings.
“We only do it when we’re
working with a client

with whom we’ve worked
before and who is obligated
to do this,” he says. In
those rare cases where

the firm does not provide
construction observation,

it inserts contract language
stating that it has recom-
mended providing such
services and the client

has declined.

cost versus

value

“It’s a dangerous trap to
allow clients to be in
charge,” Princeton says.
“A lot of architects are
afraid to speak up for fear
clients won’t buy as much,
or the architect is waiting
for a check. But it’s impor-
tant to push back and say,
‘No, I'm the expert, and the
one who needs to manage
the process.””

Indeed, if architects
have to explain the value
of their design fees to resi-
dential clients, the same
is true, perhaps to an even
greater extent, for construc-
tion-phase services. Paul
Nakazawa, AIA, an archi-
tectural consultant and

educator in Boston, says
that the standard AIA fee
formula— 15 percent for
schematics, 20 percent

for design development,
35 percent for working
drawings, 5 percent for
bid, and 25 percent for
construction observation—
makes it difficult for
architects to argue that
they should be more sub-
stantially involved at the
back end, and paid for it.
Clients need to be told that
the fee distribution is only

£ +1 7

architect to make the
case.

“All the stakeholders
need to get together to dis-
cuss what’s worth doing,”
he continues. “Part of the
dynamic of construction-
phase services is whether
everyone is set up to
cooperate or if it’s a
confrontational situation
where there are winners
and losers, people fixated
on price and trying to drive
a profit to bottom line.”
And in a phase as messy

part of the dynamic of construcition-

phase services is whether everyone

Is set up to cooper

£ . . W . .
ate or if it’s a

. L g i L iy O
confrontational system.

for basic services. In

a complex project, an
architect may need to be
on site full-time or half
days when critical systems
or finishes are being
installed.

“By the time you’re
ready to start construction,
you know more than you
did in schematic design:
We wound up with this
contractor, this situation,”
Nakazawa says. “If there
are systems that are impor-
tant for the project, then
it’s essential that architects
and their clients agree
ahead of time about
what those areas are and
what the value of the
additional participation
is. It’s incumbent on the

-------- paul nakazawa, aia

and unarticulated as con-
struction, communication
is the crux of success.
“No matter what the legal
documents say, it’s hard
to be precise about every-
thing,” Nakazawa says.
“A lot of the insanity of
this last phase is really
due to poor communica-
tion—people not taking
care to make sure
everyone understands.”
Given this nebulous
process, how can architects
be sure they won’t lose
money on other people’s
inefficiencies? Ever since
he was caught in a contract
percentage on a job that
was so poorly managed by
the builder that it took a
continued on page 56
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year longer than necessary,
architect Donald Mallow,
Leonia, N.J., has charged a
per diem for site visits, and
an hourly rate for related
work. “I'm not willing to
be bound into a fixed fee

for construction observation
just because they’ve chosen
pricier materials.

However, Marcie
Meditch, AIA, says that the
higher the cost of the mate-
rial, the more involvement

during construction, when
I have no control over the
builder’s work schedule,”
he says. He notes that in

a percentage fee structure,
owners often feel they
shouldn’t have to pay more

By NOSTALGIC

WAREHOUSE

<8 Dustinctive Designs

<8 Six Lustrous Finishes

8 Mix & Match Flexibility

<3 Lifetime Warranty
< Easy Installation

<8 High Security Deadbolt

Locate your dealer at www.grandewr-nw.com or call 800-522-7336
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it takes from architects.
Specializing in highly
detailed custom commis-
sions, Chevy Chase,
Md.—based Meditch
Murphy Architects spends
a lot of time talking to
fabricators and reviewing
shop drawings. One recent
project included a huge
slab of onyx that covered
a powder-room wall. The
firm followed the stone’s
fabrication down to the
cut of the pattern and the
location of the seams.
“When an expensive
product is going into a
high-end installation, you
stay involved,” Meditch
says.

Kanner Architects,
whose construction budgets
fall in the $250-per-square-
foot range, charges 15 to
20 percent of its fee for
construction observation,
which pays for eight to 16
hours a week. To prepare
for the inevitable, he asks
clients to reserve 10 percent
of the budget for construc-
tion contingencies. He
simply tells them it’s not a
perfect business, and to be
aware that neither he nor
the subs will pay for unex-
pected costs. “Nobody can
stay completely away from
blame,” Kanner says. “That’s
why it’s such a litigious
field. You really need to be
a strong team at the outset,
and have a good builder
and an owner who puts all
these principles in motion.
Then you’re going to be
okay.”

Cheryl Weber is a
contributing writer in
Severna Park, Md.
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by vernon mays

avid Salmela is an architectural anomaly. Self-taught in the
ways of design, practicing far from the centers of fashion on
the frigid edge of Lake Superior, a diminutive man with a
friendly, disarming manner, Salmela is hardly the prototypi-
cal trendsetter. But for more than a decade he has been a
progressive force among Minnesota architects. And with his
receipt of not one but two ATA Honor Awards at this year’s
national American
Institute of Architects
convention and a merit
award from this maga-
zine, Salmela secured
his place as a force to
be reckoned with on the
national scene as well.
A self-described mod-
ernist who admits, with a
hint of bewilderment, to
being controversial,
Salmela routinely creates
sophisticated houses that
blend his own proclivity
for minimalism with a
talent for concocting
domestic comfort. All
this for clients who, by
and large, are everyday
people—not corporate
executives, not art collectors, not style-conscious celebrities.
The unusual trajectory of his architectural career has

Danny Turner

www.residentialarchitect.com

placed Salmela in the
rare position of having
one foot outside of
the architectural
mainstream and one
foot in, giving him

a perspective on
architectural practice
unencumbered by
academic brainwashing
or old-school ties.
The product of an
old-fashioned Finnish
upbringing, on a
dairy farm in central
Minnesota, Salmela
displays a streak of
stubbornness, tem-
pered by ever-present
optimism, that makes
him an uncommon
figure indeed.

At times his build-
ings can be coolly abstract or irrepressibly playful, but much
of the attention given to his design accomplishments focuses
on his uncanny ability to blend the familiar with the modern.
At a minimum, Salmela’s importance lies in his ability to
marry characteristics that many observers presume to be in
opposition, says Tom Fisher, dean of architecture at the
University of Minnesota, and author of the recent monograph
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Salmela Architect (University of Minnesota Press). “He has shown how modern
minimalism and traditional form-making are compatible,” Fisher asserts. “In terms
of his practice, he has demonstrated that architects can do important work with the
smallest of budgets and in the most out-of-the-way places. After David, architects
have no excuses for not doing terrific work.”

As he tells it, Salmela started his career as a forward-thinking modernist, but
after a few years he started to question why the public failed to embrace the

residential architect / july 2005

- :
The springboard for Salmelas
sole practice was a renovation for «
photographer Jim Brandenburg.
High windows on the south facade
fill the room with light, while low
north-facing windows offer
penetrating views of the wilderness.

Peter Bastianelli-Kerze
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modern agenda. He took a harder look at the old buildings
of his region and studied the architectural traditions of
Scandinavia. Architects such as Charles Moore and Robert
Venturi were challenging the limitations of modern doctrine
at the same time. Now, Salmela says, even the purists are
becoming more sensitive to the feelings of their clients.
“And basically that is what I am trying to do.”

finnish start

Born in 1945, Salmela grew up near the hamlet of Sedeka,
Minnesota. He fondly recalls the carefully tended fields and
meticulously maintained flower beds on the family farm—
where Salmela learned to value tidiness over messiness. As a
youth, he was awed by the buildings of Frank Lloyd Wright.
Soon Wright was displaced by Le Corbusier, whose cover-
age in a magazine convinced Salmela his fate was to pursue
architecture. But by the time he was ready for college,
Salmela suffered under the impression that good marks in
math and science were the only ticket to success as an archi-
tect. At age 18, he was so intimidated that he lowered his
sights—enlisting in the National Guard and enrolling half-
heartedly at the University of Minnesota.

Soon he quit school altogether. To bide his time, he took
a drafting course and looked for a job in an architecture
office. Nobody would hire him, but he had better luck with
engineering firms, where he learned how to get things built.
“So it wasn’t time wasted,” Salmela says. “But as far as getting
a prestigious degree and getting architectural credentials—1I
have none.”

Salmela made the transition to architecture by working at
firms located in the state’s rugged Iron Range. After a year
at a small office in Hibbing, Minn., he took a job at another
firm, where the pace was so hectic that he was given free
rein to design. “We did a lot of buildings, and we did a lot of
gutsy things,” Salmela says.

For 23 years, he made his home in this obscure corner of the
state, and over time developed skill as a designer in the office
of Damberg, Scott, Peck & Booker in Virginia, Minn. Between
1985 and 1990, three of his residences won statewide accolades

www.residentialarchitect.com

for the firm. By the time the third
award was announced, he already
had packed up his wife and five
children and moved to Duluth to
open an office for Minneapolis-
based Mulfinger and Susanka.
That office closed a year later,

so he launched a practice with
his colleague, Cheryl Fosdick.
Their partnership lasted three
years, ending abruptly in 1994.

The approach to
Ravenwood studio cuts

through a wall of dry-laid
taconite and continues into
the heart of the complex,
which is clustered like a
tiny Scandinavian village
(top). A pair of twin beds

in the guest room (above)
frames a delicate wooden
stair leading to a loft.

So, at 49, Salmela found himself thrust out on his own,
without ever having wished for the independence that would
liberate him artistically. It was a turning point. By then, he
already had begun to look to his Finnish roots for inspiration.
More importantly, he had work. In fact, he had already started
designing a house for clients Jim and Judy Brandenburg.

Jim Brandenburg, a celebrated nature photographer, owned a
large parcel of land far in the north woods of Minnesota near
the 3-million-acre Boundary Waters Canoe Area Wilderness.
On it, next to a waterfall that churns with the spring thaw, sat
a simple log cabin. To hear Brandenburg tell it today, he
approached Salmela for help with a simple lean-to addition.
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Salmela’s scheme
for Peter and Cindy
Emerson’s home
blended traditional
imagery with a modern
sensibility and a deft
manipulation of scale
(top). The architect
returned nearly a
decade later to
design a sauna (left),
located just yards
away from the house.
Its simple geometry
is complemented by
an unassuming sod
roof and cabinet-like
interior woodwork.

Photos: Peter Bastianelli-Kerze

Salmela had other ideas. He preserved the log cabin but where the waterfall comes into view. Along the path, there’s
used it as a departure point for a series of additions, each much to catch the eye: a dry-laid taconite wall, board-and-
with a discrete roof form, texture, and material. The resulting  batten siding painted in deep hues, a shingle roof with the
compound, a house and studio known as Ravenwood, straddles  delicate texture of tweed, a stark chimney made of dark gray

the gravel drive like a tiny wilderness village. concrete blocks, a cedar-clad box with ribbon windows and

Salmela choreographed the approach to the house to create a thin cedar eyebrow, and a wide blue bench where one can
a sense of anticipation. Visitors are guided past the studio contemplate a 300-pound stone that sways on a thin steel
addition, onto a wooden porch, and around the log cabin, cable like a prehistoric metronome.
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The rustic qualities of
the exterior disappear
inside the house. Flush
tongue-and-groove cedar
paneling turns the corners
with taught precision;
trim, gray-slate floors lend
a minimalist air. But the
combination of natural
materials imparts warmth
to the space, which is
comfortably scaled. From
there, the visitor steps into
the studio, which extends
into the woods like a large
tent. Brandenburg’s library
and workspace occupy the
ground floor, with an addi-
tional office loft overhead.

“I visited that house and
loved it at first sight,” says
Mark Simon, FAIA, of

Centerbrook Architects
and Planners. Simon, who served on the jury that recognized
the house with an AIA Honor Award in 1998, praises
Salmela’s configuration of the house as a complex that
allows occupants to feel at once protected, but close to
nature. “David focused views on the surrounding landscape
in a variety of ways—tall windows frame a few trees while
long low windows frame the whole forest going up a hill or
down into a valley. Each makes you look more carefully. The
house instructs and pleases at the same time.”

essays in abstraction

This year, Salmela racked up two more ATA Honor Awards for
a very small-scale project—a sauna—and a far more expansive
one, the 145-acre Jackson Meadow development that, when
completed, will consist of 64 Salmela-designed houses. The
sauna, built in 2002 for Peter and Cindy Emerson, is in many

www.residentialarchitect.com

Jackson Meadow has
proved to be an architect’s
dream—the chance to
design all the houses in a
new community developed
on virgin land. Repetitive

ways the counterpoint of the multi-
faceted house designed for Jim
Brandenburg. An essay in abstrac-
tion, the sauna has a powerful trian-
gular gable end that balances deli-
cately above a semicircular wall of forms and a limited palette
brick. Those elements, and the sim- of materials keep the
ple brick box that contains the actual HoHisEs:iordEp!e,

. although each has a
sauna, are arranged neatly in the unique profile and layout.
woods on a shallow stone plinth.

Entering the structure is akin to
stepping inside a well-made cabi-
net—wood ceilings and partitions wrap the visitor in a protec-
tive envelope. Narrow stairs rise to the cooling porch, a tree-
house-like room furnished with slatted benches and simple
wooden chairs. Salmela notes that the sauna often was the first
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Photos: Peter Bastianelli-Kerze

Sited on a bluff overlook-

ing the Mississippi River,

the Albrecht residence

is a clever act of

prestidigitation: a cubist

modern building wedged

between two bookends

with steeply pitched roofs

(top). The compound ) )
frames a courtyard P IO
ringed with a stone wall
and trellis (above).

The riverfront facade —david sal
(left) yields a much

different image.

building erected on the pioneer farmsteads of Finnish immi- the outside, range from the overtly traditional to the starkly
grants. It provided shelter for the family while the larger home-  contemporary. Somewhere in between are his rural cabins,
stead was being built. Used not only for bathing but also for whose anthropomorphic shapes can make them look like ani-
social gatherings, the sauna often was the place for childbirth mals hunkered in the woods. But, no matter the outward image,
and burial preparation. Salmela’s father was born in one. Salmela consistently handles color, materials, and massing with
The contrast between the highly-articulated Ravenwood a modernist’s eye. And his interiors reflect a keen interest in
studio and the minimalist Emerson sauna begins to illustrate light, freedom of movement, and scale-making.
the boundaries of Salmela’s architectural field of play. Over “If there is a common thread in the houses I do, it’s about
the past 10 years, his portfolio includes residences that, on bringing light in,” he says. “The most common device I use
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light.

Occupanis of th front
Matth in are‘rewarded
with Views a¥forded by a
setond-floor screenfed

orch:. S8almela linked the
ith;ree! buildings in a layered

mpgsition of walls and

lrellises that claim outside

pace as part of the house.

is to make the house as narrow as possible, so that the house
is one room wide. If you glaze it, then you have light com-
ing from two opposite sides.”

inspired work

Although his inspirations are many, Salmela is quick to
acknowledge his creative debt to Alvar Aalto. There is a
kind of kinship between the two—“Aalto was a Finn and
I’m an American Finn” —and a similarity in culture and
environment shared by Minnesota and Finland. But what
resonates most with Salmela is the way Aalto’s mature work
exhibited a regional response, a humanizing of hard-edged
modernism with a craftsmanlike use of materials.

“He’s an influence, but the things I do are influenced by
other architects, too, whether it’s Charlie Moore or Venturi
or Mies van der Rohe,” Salmela says. “Those architects
would never do what I do. But the whole idea of advancing
architecture is to discover a means of solving the problem.
And if we can’t use what they learned, what good are they?”

Salmela’s ability to produce variations on a theme is most
evident at Jackson Meadow, a new residential development
near the pioneer settlement of Marine on St. Croix. Nestled
beside 191 acres of permanently protected open land, the
new community both preserves the site’s rural character
while reinterpreting the vernacular forms, materials, and
detailing of the historic town.

Working with landscape architects Shane Coen and Jon
Stumpf, Salmela served as co-planner for the site and handled
the design of each residence. In selecting the project for an AIA
Honor Award for Regional and Urban Design, the jury compli-
mented the design team’s sensitive and respectful approach.

Photos: Peter Bastianelli-Kerze
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Although each house at Jackson Meadow is one of a kind,
the developer’s requirements for profitability mandated a certain
level of standardization too. One of the rules Salmela established
for himself: No home can be wider than 24 feet. That accom-
plishes two things. First, it fills the houses with natural light, a
Salmela trademark. Second, it controls the scale of the houses,
which all have a "% roof pitch that recalls the historic houses
nearby. Were he to make the houses anywhere from 32 to 36 feet
wide, Salmela says, their roofs would make them wildly out of
scale. “That’s the problem with suburban houses,” he fires.

Salmela also criticizes the way many suburban houses
have garages jammed up against them. “The builders realize
there’s a scale problem, so they make bay windows and pro-
jected entries. They’re trying to correct the scale in a superfi-
cial way.” At Jackson Meadow, he separates the houses from
the outbuildings, which creates spaces between them and lets
light bounce off the outbuildings onto the north side of the
houses. “These ideas are so elementary that nobody talks
about them,” he says. “But it is so important.”

While Salmela continues at Jackson Meadow to invent new
iterations of early Minnesota house types, this year he also com-
pleted an all-modern house for contractor Kevin Streeter. At first
glance, Streeter’s house appears to be a black, concrete-block
wall supporting two large metallic boxes on top. A closer look
reveals that the wall encloses a garage, which abuts a glassy
pavilion containing living and dining areas, a kitchen, and a
small office. Inside, the polished concrete floor is a foil to wood
window frames and beams overhead. The symmetry of the inte-
rior layout demanded two stairs flanked by screen walls made
of narrow slats and ascending in opposite directions to reach
the two boxes, each of which contains a bedroom and bath.
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The stark rectangular
side walls of Bruce Golob
and Jean Freeman’s
Wisconsin cabin conceal
the low-sloped roofs of
the residence and its
companion guest house.
Salmela manipulated the
scale of the building site
with a towering outdoor
fireplace.

At the Streeter Residence, the references to
Scandinavian tradition are subtle, save for the
ubiquitous sauna. Instead, this house celebrates
spatial organization, materiality, and light— par-
ticularly the light that filters through the slatted
screens covering each end of the bedroom boxes.

After visiting a half-dozen of these houses, even-
tually one wonders what gives David Salmela the
freedom to range so far in so many directions?
Does it have anything to do with his upbringing in
the profession—a benefit, perhaps, of his lack of
indoctrination at a school of architecture? “That’s probably very
true,” he allows. “I don’t have any allegiance to anybody. And I
kind of get a kick out of it, because I'm critical of the critics. I
guess the critics might say I'm out of tune, but it doesn’t make
a big difference to me. I have to satisfy the needs of my client
and also satisfy my own intuition about what architecture is.”

No question, David Salmela is his own man. His is not a
black-and-white world, but one that’s enriched with infinite
shades of gray. And while he acknowledges that buildings of
great cultural importance might demand a strong, unrelent-
ing architectural statement, he also insists that if he has a
client with a little piece of land hidden in the woods, it isn’t
a violation of the Constitution to give them what they want.

“You find in this profession that we have things pounded
in our heads that you can’t do this and you can’t do that,”
Salmela pronounces. “It isn’t always so.” i+

Vernon Mays is the editor of Inform magazine and Curator

of Architecture + Design at the Virginia Center for
Architecture in Richmond.
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three vacation
homes explore
place, space, and
leisure time.

by nigel f. maynard, meghan drueding,
and shelley d. hutchins

escape from bellevue

Vacation homes appeal to us on an
almost primal level because they hold a
promise of freedom —from formality,
self-consciousness, fussy posturing. It’s
no accident this full-time home also
sheds those shackles. It was originally
conceived as a second home—until the
owners decided they couldn’t put the
chains back on come Monday.

It all began when the retired couple
bought a small cabin along Sequim Bay
in Washington State and tapped Seattle-
based Vandeventer + Carlander
Architects to execute a modest renova-
tion and addition. “Their [primary]

The west-facing elevation

house was more formal, and the rooms were frames the best views,
more compartmentalized,” principal Tim but ?\a”am:ef l;\SGdd '?r: ge

. l overnangs to shade the
Carlander explains. “They wanted an open harsh light.

plan.” After he proposed numerous remodeling
schemes, the clients opted to abandon the
original plan in favor of an entirely new structure,
and then decided midstream they would give
up their Bellevue, Wash., home to live full-time
in Sequim.
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The clients’ wish list was
simple: a compact home with
built-in flexibility to accommo-
date guests. Once that was estab-
lished, Carlander let the site—an
almost 2-acre sloping parcel —
dictate the design. He nestled the
house among the mature fir trees
and oriented it along a north-
south axis to maximize the water
views. The plan permits cross-
ventilation and takes advantage
of the light, Carlander says.
Large overhangs mitigate the
intense late-afternoon sun.

“Because of the site and to
keep the footprint small, I pro-
posed a two-level plan,” he says.
He also tucked the structure into the hill and
limited its width to one room so all rooms open
to a landscaped terrace and capture views. The
original vacation-home program called for main
living areas on the upper level and the master
suite downstairs, but Carlander inverted the
arrangement to facilitate one-level living for
his clients. The master is now upstairs and
guest quarters are below.

The primary-home program also brought
freedom to pursue a richer palette of materials.
So the architect and clients rejected the masonry
block base in favor of Pennsylvania stone.
Alaskan yellow cedar siding and windows and
a metal roof provide a hardy exterior, while
cherry and cedar upgrade the quality of the
interior. Despite the seemingly delicate materi-
als, the house is designed to weather gracefully
inside and out. And an outdoor shower evokes a
summer idyll.

The entire project took two years, but
Carlander says the results were well worth the
time and effort—a credit to the contractor,
Formost Construction. The clients now have a
modest-sized house that makes retirement feel
like the best vacation ever.—n.fim.

www.residentialarchitect.com

project:
Sequim Bay Cabin, Sequim, Wash.
architect:

Vandeventer + Carlander Architects, Seattle
general contractor:
Formost Construction, Sequim
project size:

2,500 square feet

site size:

1.75 acres

construction cost:
Withheld

photography:

Steve Keating
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A sturdy shell of
Alaskan yellow cedar
and standing seam
metal bolsters the
structure against the
harsh effects of its
waterside location.
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An abundance of win-
dows open up to views
of the water, fir trees,
and inviting outdoor
bridge terraces. The finely
detailed kitchen (above
left) is flexible enough
to accommaodate visiting
family and friends.

bridge

main floor

lower floor
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divide and conquer

The owners of this summer house in
East Hampton, N.Y., weren’t looking to
impress their neighbors. “They didn’t
want a typical East Hampton mega
mansion,” says architect Bill Grover,
FAIA, of Centerbrook Architects and
Planners. “They were looking for a
property where the house wouldn’t be
visible from the street.” Once they
found it, an idyllic, forested site dotted
with wetlands, Grover and project
manager Ed Keagle, AIA, set to work
designing the outdoors-oriented get-
away the clients requested.

Breaking larger buildings up into
smaller pieces has become something
of a Centerbrook signature, and this
strategy suited the clients’ taste and
program. Not only did they like the
imagery of old barns, which often
coexist with other agricultural build-
ings, but they also wanted to give the
master suite and guest room privacy
from the main living areas and kids’
rooms. The divide-and-conquer con-
cept suited Grover, too. “I like the
idea of villages, where the spaces in
between the buildings are as important
as the buildings are,” he says. “Also,
my predilection is toward gable-roofed
houses. They e relatively narrow, so
you can get light through them more
easily than a big deep box.”

So he and Keagle topped the master
suite with guest quarters, pulled that
structure away from the main house,
and connected the two buildings with a
one-story, roofed hallway. They did the
same for the garage, which contains a
game room upstairs. The architects then grouped
the three gabled structures around a 2,230-square-
foot deck with a swimming pool, spa, and grill.
Generous, wisteria-covered trellises provide the

“i like the idea of villages, where the spaces in between

www.residentialarchitect.com residential architect / july 2005



Exposed rafter tails, copper jelly-jar light
fixtures, barn doors on the garage, and
board-and-batten siding all recall the area’s
agricultural past.
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The home’s green
exterior hue blends into
its lush site. Doubled-up
battens add texture and
create visual interest.

78

deck with shaded spaces, especially in the warmer
months, when the vines blossom.

Natural heating and cooling methods apply
indoors, too. Most of the house’s glass is located
on its south side to bring in warmth and light dur-
ing the day. Substantive stone pillars absorb that
heat, radiating it out throughout the night. “The
stone walls give the house a feeling of solidity and
permanence,’ says Grover. And the subterranean
wine cellar buried several steps down from the
basement requires no mechanical temperature
regulation. Built as a simple concrete box, the
cellar relies on the earth’s natural temperature to
maintain the air inside it at a steady 55 degrees.
The water-permeable concrete allows in just
enough humidity to keep the wine at its best.

The 7,240-square-foot house offers just as many
places to retreat as to socialize. Ladder-access lofts
above the children’s rooms provide extra storage
and sleeping areas, as well as cozy play spaces.
An additional second-floor play area overlooks the
dining room. For adult quiet time, the guest room
above the master suite backs up to a library with a
fireplace and views of the surrounding woods. The
home’s tranquil atmosphere takes its dwellers light
years away from the bustle of everyday life— just
like a vacation home should. —m.d.

www.residentialarchitect.com

project:

House in East Hampton,

East Hampton, N.Y.

architect:

Centerbrook Architects and Planners,
Centerbrook, Conn.

general contractor:

Ionian Development Corp.,

Westcott, N.Y.

structural engineer:

Gibble Norden Champion Brown
Consulting Engineers, Old Saybrook,
Conn.

mechanical / electrical engineers:
Consulting Engineering Services,
Middletown, Conn.

project size:

7,240 square feet

construction cost:

Withheld

photographer:

Jeff Goldberg/Esto
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first floor second floor
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Inside, the house
mixes large rooms

for entertaining and
family gatherings with
smaller getaway spaces,
such as a second-floor
loft play area.
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water rise

Some architects loathe

review boards and the
maze of requirements
they impose. But Phil
Regan, a partner at Hutker
Architects, thrives on
creativity within the
lines—of review boards
and of architectural con-
text. Regan, who grew up
on Martha’s Vineyard,
turned the town of
Aquinnah’s regulations
into inspiration for this
family vacation home.

He was so successful in
walking those fine lines
that the review board now
shows off the house as “a
model of interesting and
fun architecture presented modestly.”

In addition to an 18-foot height cap set by
the district, there were natural limitations to
this project. The site’s buildable envelope was
a tight, pie-shaped wedge flanked by large,
precious oak trees. And view orientations
were at cross-purposes, with the water in one
direction and the iconic Aquinnah Lighthouse
on the exact opposite side. Regan’s solution
thrilled the owners and bureaucrats alike —the
ultimate acclaim and justification for an
architect’s services.

He started by segmenting the mass of the
building into more flexible parts. “You can’t put
almost 3,000 square feet under one roof and
expect it to stay under 16 feet,” he says, “so we
broke those spaces down.” A compact entry
sequence fans out into four rectilinear wings
spreading toward the water. Like many vacation
homes, spaces needed to be comfortable for one
couple or multiple families. The compartmental-
ized plan facilitates that agenda, with central pub-
lic spaces and two sets of bedroom suites pushed

www.residentialarchitect.com

The district requires a
reserved street facade,
but Regan added subtle
touches to enliven the
quiet entry elevation.
Vertical V-groove cedar
planks link the windows
in “a united statement
rather than individual
punctuations.” And the
change of material
layers the exterior

with shadow lines.
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A mahogany staircase
traverses up and over
the center of the house,
pausing on top for a small
roof deck and a panoramic
view of the water.

www.residentialarchitect.com
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to outer edges. “Two families can be staying
here and have private areas away from activity or
come together for group interaction,” Regan says.

“It’s tricky to make a house that feels good
for two people as well as 16 people,” he adds.
“It has a lot to do with scale of the spaces and
textures.” A half-barrel vault ceiling spans an
open kitchen, dining, and great room, offering
both intimacy and drama in its climb. The
vault’s zenith terminates in a window wall. The
expanse of glass is a fresh, cool counterpoint to
the warm timber-frame interior and tightly con-
nects indoors and outdoors. “It’s like we forgot
to fully enclose the house,” Regan jokes.

The challenge of dueling views was recon-
ciled with dual entry options. Visitors can enter
directly through the front door, which opens to
a circulation spine and tantalizing sightlines of
the water, or they can scramble up onto the roof
and take in both ocean and lighthouse vistas at
once. An exterior mahogany staircase leads to
the roof deck, which exits to the courtyard at
the back of the house. Regan says one of the
firm’s longstanding goals is to design elements
that “fascinate children, so they’ll remember for
50 years how cool it is.” This home’s alternate
entry is a keepsake for the memory book, and
his 3-year-old daughter confirms it. She’s crazy
about being able to “walk right over the top of
this house,” he says.—s.d.h.

project:

Lighthouse Lookout, Aquinnah, Mass.
architect:

Hutker Architects, Vineyard Haven, Mass.
general contractor:

Cranston Timber Frame, Vineyard Haven
landscape architect:

Horiuchi-Solien Landscape Architects, Falmouth, Mass.
size:

2,800 square feet

construction cost:

$400 per square foot

site size:

2 acres

photography:

Brian Vanden Brink
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Outdoor showers are common features in vacation houses, Interior framing was done in vertical grain fir, which will
but Hutker Architects celebrates the experience rather than darken and redden over time, according to Regan. The
tucking it discreetly away. Regan introduced an element of architect chose lighter cypress and ash for the floor and
thrill by placing the shower in plain view of the main entry. ceiling as contrast to the darker fir beams.
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and learn about the broader landscape of livable
design, focusing on the essential themes that
inform all great residential architecture.

Discuss the future of sustainable housing

and green building and hear from the leading
experts in attainable sustainable design.
Address green design as a whole-from
material selection to regional considerations to

integrating green design into the community.

Join peers from across the country for
this discussion on the next phase in
architectural design.
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Designing For The Future
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Program highlights include:

Regionalism as Green Design — Rediscover what
regional traditions can teach us about climate-, material-,
and site-sensitive design.

Paradigms of Place - Look beyond the house to neighbor-
hoods and towns that weave sustainability into the fabric of
the community.

Sustainable Materials and Methods - Are the greenest
materials old favorites like stone, wood, and glass? Or are engi-
neered products the high-performance building blocks of the future?

Future Shades of Green - Multidisciplinary practitioners dis-
cuss how our living environment may change as we truly embrace
sustainable design.

Special Events:

* Housing Tour
Visit Aqua Island. Master planned by Duany Plater-Zyberk and
designed by Hariri & Hariri, Walter Chatham, Alexander Gorlin,
Alison Spear, DPZ, and others.

Hanley Wood is an AIA
CES registered provider.

* Design Charrette
Join together with residential architects throughout the country
to set the path towards greening the American home.

* CORA Returns
Annual meeting of The Congress of Residential Architecture. The
grassroots organization for residential practitioners has issued a
call for presentations. Follow up at info@corarchitects.org.

For Mare Information & To Register

December 5-7, 2005
The Biltmore Hotel
Coral Gables, FL

mcledule of Bvents |

Monday, December 5
House Tour
A visit to Aqua Island

Reinvention 2005
Welcome Reception

Tuesday, December 6
Morning Sessions

Keynote Address
Resting Lightly on Land

Panel Discussion
Regionalism as Green Design

Panel Discussion
Paradigms of Place

Awards Luncheon
Presenting the winners of the 2005
residential architget Leadership Awards

* Hall of Fame - Sim Van Der Ryn

Van Der Ryn Architects

« Firm of the Year - Frank Harmon, AIA
Frank Harmon Architect

David J. Hacin
Hacin + Associates, Inc.

« Rising Star -

Afternoon Sessions
Roundtable Discussions
1) Greening the New House

2) Greening the Community

3) Greening the Existing House

Panel Discussion
Future Shades of Green

Reception and Exhibition

Wednesday, December 7
Breakfast Panel Discussion
Sustainable Materials and Methods

Design Charrette
Greening the American House

Brainstorm a better designed and more
beautiful earth-friendly house.

Presentation of the
Green Home of the Future

PRESERVE. PROTECT. DELIGHT.

Reinvention symposium adjourns
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A BORN LEADER." of Building Amer

A CANDIDATE POSSESSING SUCH IMMENSE
STRENGTH AND STYLE THAT WE SAY, "HERE IS

ANNOUNCING JUST SUCH A LEADER - PRESIDENTIAL SHAKE ]
BOASTING THREE LAYERS OF THE INDUSTRY’'S FINEST QUAL
COMPONENTS, THIS BEAUTIFUL TRI-LAMINATE SHINGLE PROMI
THE ULTIMATE IN PERFORMANCE, DRAMATIC WOOD-LIKE STYL
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LONG AND ILLUSTRIOUS TERM.

FOR MORE ON PRESIDENTIAL SHAKE TL OR CERTAINTEED’S OT
FINE ROOFING PRODUCTS, CALL 1-800-233-8990 OR VI.
WWW.CERTAINTEED.COM.

@?{Q@W T[' Certairifeed

ATt A o bl Quality made certain, Satisfaction guaranteed.

*See actual warranty for details and limitations. © 2004 CertainTeed Corporation U.S. Pat. pending

Circle no. 324




doctor spec

closing ranks

keep your coastal houses intact
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with sturdy windows and doors.

by nigel f. maynard developed what

‘gi are perhaps the
ﬁ;ﬂ"ﬁa uilding a house on a nation’s most

. | sweet spot near the stringent building
e’ coast is a commis- codes: This High-
sion most architects covet. Velocity Hurricane
But when Hurricane Andrew

Architect Frederick Stelle, who designed
this Bridgehampton, N.Y., house, says new
building code requirements have increased
the cost of building coastal homes.

slammed into South Florida,
on Aug. 24, 1992, it made
some reconsider the oppor-
tunity. “The biggest part of
the problem [during
Andrew] was the openings
in the building envelope,”
says Brian G. Warkentin,
product development
manager for Loewen in
Steinbach, Canada. “Flying
debris broke windows and
wind rushed in and ripped
off the roofs.”

The most destructive
United States hurricane on
record, Andrew caused some
$26 billion worth of damage
and exposed serious flaws in
Florida’s building standards.
As a result, South Florida

Marvin's Storm-
Plus integrates
Low E Il glazing
with a combina- | |
tion of hardware ik b
enhancements 13 |
and laminated |
glass to combat ik
ntense hurricane |
winds and rain.

Courtesy Marvin
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Zone stipulates

that exterior open-
ings must withstand
140-mph-plus winds, so
houses must either be pro-
tected with shutters or win-
dows and doors with impact-
resistant glass. Subsequently,
windows and doors sold here
must be large missile— or
small missile—certified.

code solvers
Other jurisdictions have fol-
lowed South Florida’s lead.
Over on Florida’s west coast,
construction codes also have
changed —most noticeably
for window requirements.
“It’s the biggest change we
have experienced,” architect
Donald Cooper, principal of
Cooper Johnson Smith, says.
Along the North and
South Carolina coast—
where architects must
design with 130- to 140-mph
wind speeds in mind—the
same trends are gaining
ground. “I feel like we have
been designing houses the
way we always have, but
the window openings have
been getting smaller and
smaller,” says Tyler Smyth,
an architect with Christo-
pher Rose Architects in
Johns Island, S.C.

Christopher Rose Archi-
tects prefers to use impact-
resistant glass, but if the
budget is tight, the codes
allow regular glass if the
home is equipped with
enough plywood to cover
each window. That provi-
sion will soon disappear,
however, leaving architects
with two options: impact
glass or shutters.

Code changes have
reached as far as eastern
Long Island, where the wind
zone is a more lenient 120
miles per hour. Like other
jurisdictions, the codes allow
architects to build a house as
“fully enclosed” or “partially
enclosed,” says Frederick
Stelle, principal of Stelle
Architects in Bridgehamp-
ton, N.Y. “With a partially
enclosed house, an architect
must design so that if the
windows blow out, the house
will stay intact,” he says. An
enclosed building must be
designed to resist a breach of
the envelope, which includes
using impact-resistant glass
or shutters.

New Jersey recently
adopted the International
Code Council’s strict stan-

Jeff Heatley
dards for wind resistance,
structural loads, and win-
dows and doors. “There
are now some limits on us,”
says Michael Ryan, principal
of Loveladies, N.J.-based
Michael Ryan Architects.
“We design based on the
availability of products and
what the systems allow.”
Ryan, who prefers Andersen
for its breadth of products,
says the codes discourage
custom doors. “It is difficult
to do now because code
officials are looking for
products that already have
been certified.” Every cus-
tom product, on the other
hand, would require time-
consuming testing.

Most architects agree that
code changes have altered
the way they design their
houses. Cooper says it used
to be difficult to find certain
windows and doors that met
requirements. “We could
not get double-hung win-
dows, so we had to switch
to casements,” he says.
Smyth says his firm still
can’t always find the right
products.

Fortunately, impact-

continued on page 88
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resistant windows and doors
are easier to locate these
days and are available in
greater variety. Most
manufacturers have lines
designed for high-wind
areas. Loewen’s StormForce
comes in three levels of
protection from simple
missile—impact to products
with Dade County approval.
St. Paul, Minn.—based
Marvin says its StormPlus
is certified for high pres-
sure, impact resistance,
and energy efficiency.

LifeGuard is a specially
engineered upgrade line in
Medford, Wis.—based
Weather Shield’s Legacy
Series. Available in case-
ment, tilt double-hung,
and direct set windows and
French doors, LifeGuard
products pass the coastal
codes in Florida and other
Southeast states.

You can still have
large glass openings along
the coast. Mill Valley,
Calif.—based NanaWalls says
its popular folding framed
system now comes in a
version that is Dade County—
approved. “The SL72 meets
air, water, forced entry, struc-
tural, impact, and pressure
cycle requirements,” says
president Ebrahim Nana.
“An architect can have glass
openings up to 36 feet.”

Bayport, Minn.—based
Andersen Windows says its
Stormwatch products allow
architects to ditch the shut-
ters and plywood sheets.
“People want protection
year-round,” says Mark
Mikkelson, manager of
code, regulatory and techni-
cal marketing. “You don’t
have to put up shutters.”

Stormwatch products have
frame, sash, and panel
reinforcements, upgraded
hinges, and structural
silicone glazing. About

75 percent of Andersen’s
standard line is available
with Stormwatch.

strong thinking
Designing a house in a
high-wind zone isn’t solely
about specing impact-
resistant windows, however.
“There are a lot of things to
think about,” says Timothy
J. McNamara, town archi-
tect at the vacation home
community of Rosemary
Beach, Fla. “Some things
are code-driven, some are
dollar-driven, and others are
about peace of mind.”

Architects must consider
design pressure criteria,
water penetration, and the
ramifications of a partially
enclosed versus a fully
enclosed structure. A
partially enclosed structure
requires exhaustive and
costly construction, McNa-
mara says. An enclosed
structure, however, requires
impact-resistant windows
and doors, which can cost
three times more than
standard products.

www.residentialarchitect.com
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Courtesy Loewen

For this house on Shelter
Island, N.Y., Frederick Stelle
speced systems made from
extruded aluminum or tropical
hardwoods. Above: A Loewen
window cut-away shows the
heavy-duty laminated glass.
Left: Andersen’s Stormwatch
sliding door eliminates the
need for shutters.

ol finder can also rec-

ommend Andersen
products that meet
the design needs.
“The Estimator is

Andersen Windows

“It is getting tougher for
architects to design in these
areas,” says Loewen’s Brian
G. Warkentin. “There is so
much more that they have to
know. Some architects over-
design when they don’t need
it, and the customer ends up
buying a lot more window
than is necessary.”

To help architects deter-
mine the minimum code
requirements for their juris-
diction, Andersen launched
the Design Pressure Esti-
mator and Coastal Products
finder. The Web-based tool
allows architects to enter
certain site information
such as wind speed, expo-
sure, building category, and
mean roof height, and the
estimator generates the
overall design pressure
requirements. The product

fairly accurate, but
the data should still
be verified by a code body,”
Mikkelson says.

No matter which state,
building in a vulnerable
area is a pricey proposition.
Codes now require archi-
tects to use cross bracings
and tie-downs to make
houses more hurricane
resistant. In South Carolina,
which also has a seismic
requirement, codes force
architects to drive concrete
piles 50 and 60 feet down,
adding significantly to
foundation cost, Smyth
says. But Cooper says
this is a good thing, and it
pays off in the end. Code
changes did not affect his
firm significantly, he says.
“We believed they were
good construction prac-
tices, so we had been doing
them already.” »
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PRIMITIVE TRIBE CREDITS EXTIRA TREE AS
SECRET TO ELABORATE DOOR AND WINDOW TRIM.

Lobster-worshipping natives stumble upon
state-of-the-art material for exterior millwork.

Welcome to the amazing land of Extira, where any non-structural exterior E T I RA®

application — millwork, signs, component material or decorative accessory OpP LN e il e
— braves the elements with a shrug. CMI’s TEC™ patented manufacturing b

. i . Take It Outside!
process creates a smooth panel that machines beautifully, is essentially
formaldehyde free and reaches caliper tolerances of +/- 0.005”. www.extira.com 866.382.8701
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WE’VE CLEARED
THE AIR ON VOCs.

WITH GREENGUARD™ CERTIFICATION, KNAUF WAS THE FIRST TO MEET
THE TOUGHEST INDOOR AIR STANDARDS IN THE INDUSTRY.

Relax and take a deep breath. Knauf’s full line of building insulation was the first to earn
certification from the GREENGUARD Environmental Institute™ This third-party certification
and monitoring of Knauf Batts, Blankets and Blowing Insulation gives you the assurance that
Knauf meets the most stringent appropriate indoor air quality standards for volatile organic
compounds (VOCs), including formaldehyde.

GREENGUARD?s Certification standards are the most comprehensive in the industry. They
are based on criteria used by the U.S. EPA, OSHA, the State of Washington, the World Health
Organization and the U.S. Green Buildings Council’s LEED-CI program. So you can breathe
easy knowing that all Knauf Building Insulation ensures high quality indoor environments
for you and your customers. For more information contact Knauf Insulation at (800) 825-4434
ext. 8212 or visit our Web site at www.KnaufUSA.com.
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digital home

the skinny on flat-screen tvs

navigating the tough edges of a flat world

by rebecca day

7 awmakers and television-
' industry leaders are still
" squabbling over the turn-
* off date for analog TV
that will officially usher in
the high-definition age, but
most custom electronics
installation specialists are
designing A/V systems as if
the HDTV transition were
yesterday’s news.

As recently as March, at
the annual HDTV Summit
in Washington, D.C., mem-
bers of Congress proposed
turning off the switch on
analog TV at the end of this
year, ahead of even the late-
2006 timeframe originally
proposed in the Balanced
Budget Act of 1997, which
would allow the FCC to auc-
tion off the analog TV spec-
trum and stuff the proceeds
into government coffers.

But with household pen-
etration of digital TV at just
16 percent, and the cable,
broadcast, and consumer
electronics industries at
odds over transition proce-
dures and regulations, it
could still be several years
before TV broadcasts are
exclusively digital.

A major hurdle involves
how many local broadcast
channels cable providers
will have to deliver to sub-
scribers. In the analog world,
cable providers must offer
local broadcast channels in

residential architect / july 2005

Along with pristine pictures and high-quality sound, flat-screen televisions offer design flexibility and a
stylish modern look, opening up placement opportunities that didn’t exist before.

their basic TV package. In
the digital world, four or five
digital channels can fit in the
space required by one high-
definition channel, and
broadcasters expect to use
those multiple streams for
commercial gain during non-
prime-time programming.
Cable companies argue they
shouldn’t have to carry mul-
tiple streams of broadcasters’
channels at the expense of
their own premium channels.
But while those issues
continue to be hashed over,
digital TV —led by the
superior HDTV format—
continues to plow forward.
Most network broadcasters
now simulcast analog and
digital TV and the majority
of prime-time programming
is available in high-definition.
Cable networks, including

HBO, Showtime, Cinemax,
Discovery, Starz, ESPN, and
others, have dedicated high-
definition channels that run
HD programming throughout
the day.

screen savers
Retail pricing is more
attractive than it has ever
been. Consumers can snag
a 52-inch rear-projection
HDTV monitor for $1,300;
60-inch plasma TVs have
dropped to $6,000 or less.
Consumers looking today
for a big-screen TV would
be hard-pressed to find an
analog model. For the first
time, in 2005, the number
of home theater—grade digi-
tal TVs sold at retail is
expected to exceed sales of
analog TVs. In short, the
cutoff date for analog TV

may not be set in stone, but
consumers are transitioning
on their own terms. And
luxury-home owners are
leading the way.

“I can’t think of the last
TV over 30 inches that
we’ve sold that wasn’t
high-definition,” says Robert
Ruderman, president and
owner of the installation firm
Harmony Home Systems, Ft.
Lauderdale, Fla. His upscale
clients do whatever’s required
to pull in the pristine signals.
That includes locating spots
for satellite receivers and
cable boxes and making
space for unsightly *50s-era
antennas to catch over-the-
air broadcasts.

But it’s not just the push
for better pictures and sound
that’s driving sales of HDTV

continued on page 92
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displays, Ruderman says.
Homeowners are drawn to
the stylish look, the flexi-
bility, and the status state-
ment that a flat TV provides.
In fact, the lust for flat TVs,
which are primarily digital,
accounts for as much, or
more, of the interest in
digital TV as the pristine
pictures and enveloping
sound coming through them.

TVs measuring 3 or 4
inches thick are opening up
placement opportunities hith-
erto unknown, including
above fireplaces and in
ktichens and game rooms.
That means builders and
installers must anticipate
homeowners’ needs early
on to get the required wiring
installed before walls go up.

“A lot of builders in our
area are making sure wiring
is in place,” Ruderman says,
“but we always tell them to
make sure there’s enough.
The cost of running addi-
tional cable in the building
stage is so negligible that it
doesn’t make sense not to
do a lot of it,” he says.

That can include half a
dozen runs of RG6 coaxial
cable to multiple satellite
dish locations (determined by
line of sight to satellites) and
then to all the locations that
will have primary TVs. He
prescribes three or four more
coax runs for the distribution
hub so they can feed satellite
TV, TiVo-like recorders, and
cable sources to the TVs
throughout the house.

wall-to-wall
coverage

The desire to have flat panel
TVs in locations where TV
hasn’t gone before is present-

ing installation challenges to
electronics firms. Because of
the placement opportunities
in narrow spaces, Ruderman
now finds himself installing
plasma TVs in the ceilings
of master bedrooms, using
specialized lifts to motor the
TV from a supine position
above the ceiling down to a
perpendicular angle for
viewing. That location
requires not only power and
cable runs to the ceiling but
additional support as well.
“We work with the builder
to be sure there’s enough
framing with plywood
attached to trusses,” he says.

Scott Jordan, system con-
sultant for Electronic Design
Group in Piscataway, N.J.,
says his firm takes framing
support to the max for flat-
panel TVs. “We sandwich
wood pieces between two
studs and bolt them in to
support the weight of the
plasma,” he says. His compa-
ny’s rule of thumb is that the
frame for a TV that hangs on
the wall should be able to
support five times the weight
of the TV.

At several inches deep,
plasma and LCD monitors
are ideal for positioning
over a fireplace, eliminating
two quandaries designers
have wrestled with for
years: how to hide a
massive big-screen TV
when it wasn’t being
viewed, and how to position
both the TV and fireplace in
the line of sight from the
living room sofa.

But when the TV mounts
above the fireplace, it
changes how electronics
installers have to wire the
systems. “It’s not like in the

www.residentialarchitect.com

old days, when
we’d hide a tube
TV and equip-
ment in the
armoire,” says
Jordan. Today’s
installers have to
find remote loca-
tions for satellite
receivers, DVD
players, and
sometimes the
TV circuitry, too.
Often the flat-
panel screen is
just a monitor
with the tuner,
decoder, and
connectors locat-
ed in a separate
component.

“If we’re doing a plasma
over the fireplace,” Jordan
says, “most of the equip-
ment isn’t local. We have to
distribute the signal from
the head-end in the base-
ment or wherever the equip-
ment is located, which
could be 15 or 25 feet
away.” The good news for
installers is a plasma moni-
tor is easier to wire than a
full-blown TV but the long
wire runs for the outboard
parts make for a more
expensive installation.

Jordan, too, reinforces the
need for multiple cable runs
to all locations that could
house a TV. That includes the
attic, where an off-air antenna
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Clients’ growing appetite for flat panel TVs
in multiple locations presents numerous
challenges to installation. Remote locations
are often needed for satellite receivers, DVD
players, and the TV circuitry.

might be located for local
HD broadcast signals. He
suggests power to the attic
as well, in case a rotor is
required to turn the antenna
to find different stations.
“The advent of flat-panel
TV has been an interior
designer’s dream because it’s
made electronics more attrac-
tive,” Jordan says. “But we're
left with the job of finding a
home for the other gear.”

Rebecca Day specializes

in writing about home elec-
tronics. She can be reached
at customhomerd@aol.com.
A version of this article
originally appeared in
residential architect’s sister
publication Custom HOME.



THE DIFFERENCE BETWEEN A REMODELING PROJECT

AND A REMODELING MASTERPIECE.

Introducing the Schlage Accents™ Collection
Finish your home renovations with a personal touch from the signature
name in quality and security. Schlage Accents is a full line of distinctive

door hardware in matching styles, designs and finishes to fit any style

home you create. A small upgrade that can make a big difference.

Finely crafted for enduring guality and timeless beauty. All backed by a

Lifetime Satisfaction Guarantee. B

. ge : (SCHLAGE.)
To find out how easy it is to make your remodeling reg

project a masterpiece, visit schlageaccents.com. CCEMTS
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When the weather threatens,
people always reach for one product:

Plywood.

If it's tough enough to protect
the outside of your home,
imagine the strength it can

bring to the inside.

You have a choice of panels. For stiffer, quieter floors, and firmer roofs, build or remodel with the plywood people trust:
Plytanium® plywood from Georgia-Pacific. Call 1-800-BUILD GP or visit our website at www.gpplytanium.com for more information.

©2005 Georgia-Pacific Corporation. All rights reserved. PLYTANIUM is a registered trademark of Georgia-Pacific Corporation.
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architects’ choice

product picks from the pros

resin d’etre

Architects pick Parklex for its durability and
versatility; Bloomberg is no exception. “We
were able to run it directly from inside to
outside, creating the effect of a continuous,
seamless plane,” she says, referring to the
firm project shown. “It’s not affected by UV
rays, as wood is, and its rich, dense color
won’t fade over time.” Made from high-density
Kraft paper impregnated with resin, Parklex’s
surface is always 100 percent natural wood.
It comes in standard 4-by-8-foot sheets.
Finland Color Plywood Corp., 310.396.9991;
www.fincolorply.com.

residential architect / july 2005

janet bloomberg
washington, d.c.
www.kube-arch.com

radiant touch

Bisque radiators “appear like sculp-
tures on the wall,” says Bloomberg,
who speced one for this bathroom.
“The clean, industrial design operates
successfully within a modern environ-
ment, unlike traditional radiators,
which look dated.” Imported from
England, the all-steel units have an

enamel finish and come in classic and

Photos: Alan Karchmer

see through

Bloomberg often uses LUMAsite translucent plastic
panels as a substitute for glass. They create “the
same effect as frosted glass,” she says, and “can be
cut on site, fastened easily, and are lightweight and
therefore easy to support.” LUMAsite is cast from
100 percent acrylic or modified polyester resins to
create tough shatterproof sheets, the manufacturer
says. Some panels have fibers that are intentionally
visible for a cobweb effect. American Acrylic
Corp., 800.627.9025; www.americanacrylic.com.

—nigel |. maynard

www.residentialarchitect.com

contemporary designs. 3-D Laboratory,

212.791.7070; www.3-dlaboratory.com.
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WE’VE CREATED AN INGENIOUS WAY TO JOIN PANELS AND PARTITIONS.

45-degree corner caps were used to connect Hy-Lite
panels to form this neo-angle shower. Flat caps were
used to finish off the top and sides of the doorway,
while a flat cap and mounting channel were used
to attach the panels to the curb and wall.

90-degree corner caps were used to connect

rative, lit towers. The panels were mounted to
the base and top piece with flat caps.

four acrylic block panels together to form deco-

Aluminum accessories from
Hy-Lite® make it easy for
everybody to see eye to eye.
That’s because they make joining
our prefabricated, ready-to-install
panels, partitions and radius walls
remarkably fast and easy. Panels
and partitions can be joined

at 45- and 90-degree angles,
allowing builders and architects
to specify Hy-Lite acrylic block
systems in almost any conceivable
configuration. Accessories are
also available to connect angled
walls, to seamlessly join panels,
and to beautifully finish the ends
of a panel or partitions. With
aluminum accessories from Hy-Lite,
discovering your imagination

is easier than ever. To locate a
supplier, call 1-877-712-4013 or

visit us at www.hy-lite.com.

WHyLite

PRODUCTS, INC.
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NOT TO MENTION ARCHITECTS AND BUILDERS.

(\ Round caps finished off the ends of this radius
S perfectly. Aluminum mulls were used to conni
X } the three radius walls together, while a flat c
mounted the units to the top of the curved \

Aluminum mulls were used to connect these fla

panels and radius walls together. A flat cap an
L mounting channel were used to mount the ur
{ the base and the walls. Flat caps were also |
to connect the desktop to the top of the par



new material

piping-hot products for your nrxt project

simple shades

David 10, the latest
addition to the David
Collection, is designed
with the absolute mini-
mum of complexity,
the company says. The
simple drum-shaped
shade is made from
Knoll Textiles’ Imago
panels, which combine resin and fabric. Choose from
six colors and numerous styles, including pendant,
ceiling, and wall-mount. Resolute, 206.343.9323;
www.resoluteonline.com.

spacious sub

With the PRO 48, Madison, Wis.—based Sub-Zero combines perform-
ance and design to offer a commercial-grade appliance for the home.
The all-stainless steel product boasts 18.4 cubic feet of refrigerator
space and 11.4 of freezer storage. Features include a dual refrigeration
system, a Sabbath mode for religious observances, and an alarm that
sounds when a door or drawer is left open. Stainless doors come
standard; a glass door on the refrigerator side is optional. Sub-Zero,
800.222.7820; www.subzero.com.

home coming

Benton Harbor, Mich.—based KitchenAid

has brought the commercial washer and dryer
home. The washer has 3.8 cubic feet of capacity, 11 cycles, 1,200 rpm spin speed, and a 1,000-
watt water heater; the dryer offers 7.5 cubic feet of gross space. A dual motor, nine automatic
and manual cycles, and six temperature settings come standard. The all-stainless steel units have
glass-sealed touch sensor controls, a sound insulation system, and blue LED display; they are
not Energy Star rated. KitchenAid, 800.422.1230; www.kitchenaid.com.

—nigel f. maynard
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We listen. And it shows.

| We work directly with architects
CROWN INT g @\ E to make sure that they and their
ol T 3 clients are satisfied with every
1 L i

CABINETRY

\ , detail. Call for our comprehensive
. . | DREN architectural specification guide
Period styling. ! = or to discuss your next project.
Handcrafted to the finest quality. We Lister. And it shows,

AR

800-999-4994 « www.crown-point.com



)ff the shelf

Spa treatment

soak up the soothing features of high-end home bathing.

expected showers

No umbrella is required for
the RainSkyM shower panel.
Bathers select “invigorating
downpour” to wake up or
“tranquil mist” for winding
down. Three spray options
operate individually or in
combination, and temperature
calibrates to the exact degree.
[ntegrated into the ceiling,
stainless steel panels measure
10% by 31/ inches and come
n brushed or polished finishes.
Dornbracht, 800.774.1181;

yww.dornbracht.com.

‘esidential architect / july 2005

Choose between a traditional Finnish sauna heater or nine
infrared wall panel heaters in the Synergy combo sauna.
Infrared panels warm up quickly and aim heat directly at the
bather— good for warming up specific muscles to prevent or
heal injuries. The sauna heater fills the room in heat and
humidity for a longer relaxation session. Both systems operate
separately via digital control panels near the curved glass
door. Western red cedar or European alder interiors are
designed for sumptuous basking. Helo Saunas/Saunatec,
800.882.4352; www.helosaunas.com.

tranquility for two

The Consonance whirlpool comprises two distinct
soaking areas and dual controls for a shared expe-
rience tailored to individual preferences. A raised
bench along one side lets bathers cool off while
still partially submerged. The tub reaches 70 inches
square with a bathing depth of up to 19 inches
of water. Drop-in deck mounting or undermount
installations can be set in a corner or freestanding
island. Kohler, 800.4. KOHLER; www.kohler.com.

continued on page 100
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off the shelf

light lift

Morphosis I Alpha wraps comfortingly around bathers, encircling

them in mood-enhancing Illumatherapy. Contoured back and

armrests offer lavish lounging under six chromotherapy lights, hot seat
Allegro modular saunas blend contemporary styling with
and eight massage jets and four adjustable jets wash away daily Old World luxury. Glass walls allow light to penetrate,
while high-grade woods lend a classic sauna feel. Wet
aches. The contemporary design conceptualizes a seashell or or dry heat fills the 72-inch-wide-by-82-inch-tall space
that is available in several depths. Ergonomic seating
billowing sail. Digital controls add to the space-age feel while with an adjustable upper bench and sloped backrest
enables two people to fully recline. Sussman Lifestyle
the patented Silent Air Induction system ensures a quiet retreat. Group, 800.76.STEAM; www.mrsauna.com.

Jacuzzi, 866.440.1931; www.jacuzzi.com.

With its gentle slopes at both
ends, the Cerine tub invites
repose. Heavy-gauge stainless
steel in a satin finish retains
the water’s warmth, prolonging
a sumptuous soak. The tub can
be configured with a massage
jet system that maintains
water temperature. Solid wood
exterior panels come standard
in bamboo; cherry and
mahogany are also offered.
Custom sizes are available.
Neo-Metro, 800.591.9050;
WWW.neo-metro.com

—shelley d. hutchins
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IF YOU'RE NOT SPECIFYING HOUSEWRAP, YOU SHOULD.
IF YOU'RE NOT SPECIFYING TYPAR, KEEP READING.

As an architect, youe well versed in specifying building materials.
But did you know that specifying the right housewrap can have
a profound effect on the long-term value and integrity of

your designs?

The most effective solution is to specify a
housewrap that’s proven to be the best at
keeping water out and allowing moisture
vapor to escape. Otherwise, moisture inside
the wall cavity can lead to major problems,
including that four-letter word that’s been

getting a lot of attention these days—mold.

In competitive testing, Typar delivers
industry leading performance for
water holdout and moisture vapor
transmission, both during and after
construction. Plus, Typar does not
support the growth of mold on its
surface (per ASTM D 3273).

Typar is proven to offer the best combination
of keeping water out and allowing moisture
vapor to escape from the wall cavity.

200

When it comes to water holdout,
don't settle for less than the best.

150

Granted, using a housewrap is better than
100 not using any housewrap at all. But what if

there’s a construction delay and the home

TYPAR® HOUSEWRAP

is exposed to the elements? Typar sets the

a0 standard as a primary line of defense

against the elements during construction,

and a secondary water barrier after the

WATER HOLDOUT Cladding is up. Even in coastal or other

Mmegsuediniem high wind and water areas.
Based on published
results according

to AATC-127 testing.

S©

Only one housewrap delivers the 501
#1 tear strength in the industry.

Based on
published
results
according to
ASTM D-4533
testing.

If housewrap gets torn before the cladding is

40
installed, building materials can be exposed.

And if water gets into the wall cavity, there is
a potential for rot, mildew and mold. 30
That's why you should
specify Typar. When
properly installed, Typar

TYPAR® HOUSEWRAP

20

withstands heavy winds
five times better than
Tyvek. And keeps the

building envelope intact.

WEATHERMATE® Plus

TEAR STRENGTH
measured in Ibs.

Surfactant resistance
comes in handy in
the long run.

Does it really matter how a housewrap

performs after your clients have moved in?
Absolutely. Surfactants—including oils and
tannins from siding and OSB, and soaps from
powerwashing—can decrease the ability of
other housewraps to block moisture, allowing
water to penetrate the surface. Typar’s superior
surfactant resistance keeps water from seeping into the wall
cavity and protects against the damaging effects of moisture—after

the final inspection and for many years to come.

Choose the housewrap that's proven to perform.

If you're looking for the absolute best performance, and the peace
of mind knowing your homes are better protected, there’s only one

name you need to know. Typar.

To learn more, call 1.800.284.2780
or visit typarhousewrap.com.

Circle no. 51
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Proven to Perform.



SPECIAL ADVERTISING SECTION

As Baby Boomers head into their retirement years, we've begun to focus more on the needs of
an aging population. One of the fastest growing trends in the housing industry is universal
design. A home that features universal design elements may include raised outlets, lowered light
switches, wider doorways and hallways, and no-step entries, to name a few features.

Accessible products often are required in a home designed with special
needs in mind. From elevators to automatic doors, these products help ease
the lifestyle of aging families and persons with physical needs. By knowing what’s available on the market,
you can help your clients maximize the comfort and accessibility of their home. Read on to learn about inno-
vative products on the market today that make life easier and more enjoyable.

Circle no. £

A residential elevator doesn’t have to intrude on a home’s design. In fact, it can be as classy and elegant as
any other feature in the home. National Wheel-O-Vator’s Destiny Residential Elevator adds elegance,
value, and accessibility to every level of the home. With handcrafted wood interior walls and stylish lighting
fixtures, this elevator enhances any home decor. The car is available m multiple designs and a variety of
wood finishes — cherry, maple, hickory, oak, and birch. The Destiny has many standard
and optional features with which to customize, and it comes with an industry-leading
three-year warranty.

Inclinator’s Elevette® residential elevator takes home design to a new level. Each
Inclinator elevator is custom built, creating an elevator that fits your client’s needs, style,

and budget. From finishes to accessories like handrails and lighting, Inclinator offers

many styles and options. Constructed with acrylic panels and a metal frame, the cars are custom-sized up
to 15 square feet and can be installed as an in-shaft or freestanding system. Cable drum and hydraulic
drive systems, including a number of options and safety enhancements, provide proven performance and
reliability. Inclinator backs the Elevette with a two-year parts warranty.

Another elevator manufacturer, Waupaca Elevator, points out that installing an eleva-
tor can actually save on roofing and foundation costs because you can build upward and
not outward. At the same time, it opens many multistory design possibilities. Also, in
addition to helping homeowners navigate between floors, an elevator can serve as mus-
cle power when groceries or other items need to go upstairs. Waupaca specializes m Gitls o, B0
manufacturing quality, standard and custom designed, winding drum and roped hydraulic elevators exclusive-
ly for residential applications. The company also features a versatile line of residential and light-duty commer-
cial dumb waiters. No matter your elevator need, Waupaca has a solution.

Living with a fantastic view is one of the true joys of life, and it has never been easier with incline trams from
b Marine Innovations, Inc. The company has over 20 years’ experience in the incline tram business and has a
variety of different models and weight capacities to choose from. In addition, many features and options are
available to completely customize an incline tram to fit a unique custom home. All models feature industrial-grade components
and materials. All meet or exceed elevator industry standards A17.1 code 513. Marine offers full design, manufacturing, and
imnstallation capabilities and provides the best warranty in the business.

: Call 800-968-5438 or visit www.wheelovator.com
: Call 800-343-9007 or visit www.inclinator.com
: Call 800-238-8739 or visit www.waupacaelevator.com
: Call 888-334-4666 or visit www.marineinnovations.com
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stairs, molding & millwork

YORK SPIRAL STAIRS FLEXIBLE MOULDINGS

BY QOUTWATER

We are proud to introduce
you to our line of York
Spiral Stairs. We believe our
a| stairs are the finest products
il on the market today. Our
- unequaled experience in
: deSign and ConStruCtion has :nabl; \ou o eat nnd mln(;l\ln::lrl :\llﬂi\ili”[]h
| created a stair system which | | ?'f e '
¥ is beautiful today and engi- | |
vt working e ]ulpmm[ md do not require prlmmq bdor:
neered to be durable for Fnising
years to come. FREE MASTER CATALOG!

Y Call (800) 996_5 5 5 8 LowEST PRICES... WIDEST SELECTION... ALL FROM STOCK!

ARCHITECTURAL PRODUCTS BY OUTWATER

Call 1-888-77
e, 1-800-835-4400

720 Main Street ® Vassalboro, ME 04989
WWW.YORKSPIRALSTAIR.COM

Circle no. 410

HARD TO FIND
MOULDINGS

Don't
give up
until
you've
checked
our NEW
256-pg.
Moulding
Catalog!

256 pp, paperback
$40 + $10 s&h

Thousands of profiles to choose from.
* Any size ® Any shape  Any specie
Easy to order by fax or phone.

/8116 build the Fax us a profile for a FREE
rom design price quote.

242 Ferris Avenue,
White Plains, NY 10603

g o] Fax: (914) 946-3779
?AWI T ) e : |

COMPANY Inc.

Circle no. 426
Circle no. 408
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architect’s showcase

REAL ESTATE ART BY

photoRENDERINGS

* Artistie
phisticat
* Built to client specifications
Soul-.mg Baths, 1"\‘7):/‘.’[,:”m/ Baths,
Japanese Baths, Vessel & Pedestal La

Shower Pans, Spas/

Hot Tubs

Circle no. 409

www.diamendspas.com
»9»SPAS (7727)2803-665-8303 Fax 303-664.-1293

5

Circle no. 405

Enhance
Your View!

Slender, stainless steel cable assemblies
to fit your wood or metal railing frames:
strong, durable, attractive, simple-to-install,
easy-to-maintain and virtually invisible.

Also see our complete line
of aluminum railing
frame systems. Call
for a free catalog
1-800-888-2418
or visit
www.cablerail.com

cAble-rail

by Feeney

Circle no. 411

Circle no. 412
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architect’s showcase

Presents

SAIA
THF. NUTS 8 BOLgf_ Provider #: j631 residential

ANVl  Program #: 100578 arc h | t o t

In keeping with our company practice of the education of energy
efficient products, Environmentally Safe Products, Inc. is pleased

to announce that it is now approved to give continuing credits for mﬁﬁ ﬁﬂ
the American Institute of Architects. To find out more please @]W@ @@ S
contact ESP® at sie@aboutliowe.com or visit the AIA website at

http://www.aia.org and look under continuing education. ESP® is @m@)W@@%@g

:::}ilti::c:lll):aultct(?nilsmlll];‘ivtys,e”,ice and we look forward to servitithe @U@@@@ @@]nu
Y | Sean Aalal &t

202-185-3857

ESP, INC 1-800-BUY-LOW-E LOW-E.COM
LOW-E DISTRIBUTION NORTHWEST 877-BUY-LOW-E LOW-ENORTHWEST.COM
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ooq FLEX-C PLATE IS llp?

WWW.5Usanky c
. ofb

Looking for clients
that want better,
not bigger homes?

COMPLIANT

Curves are feature elements in architecture. Why cut corners? The next time
you specify curves, turn to the only curve framing product that is covered by ICC.
See ICC-ES evaluation ER-6003 at www.icc-es.org. For a superior outcome, always
use Flex-C Plate by Flex-Ability Concepts.
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Let them find you.

e

Register for the

Home Professionals Directory
www.susanka.com
and help make their
homes o

Visit www.flexc.com or call 405.996.5343

FLEX-C PLATE

BY FLEX-ABILITY CONCEPTS

AEC Daily Free Continuing Education Course at:
www.aecdaily.com/en/271535
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411, 6“, 811

Model: T T

+Adjustable Volume Control
+Aluminum Construction
+Contemporary Design

www.seiho.com

Model: SX

Vent Louver

3. g’

Model: SFX

Vent Louver

Model: RCC'S

Stainless Steel Dryer Vent

4'8 6"

Model: SFZ

Aluminum Dryer Vent

4"8 6"

- Model: JRC
Aluminum Supply/Intake Grille

Residential

4% 6"

Model: JRA
Plastic Supply/Intake Grille

Seiho International,Inc.

120 W.Colorado Blvd. Pasadena, CA 91105
T: (800) 248-0030 F: (626)395-7290
W: www.seiho.com E: info@seiho.com
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Residential MINI Ceiling Diffuser

HXFE You KNow Us BY.OUR™
' Yy,  OUTSTANDING COPPER PRODUCTS.
Now WE WouULD LIKE To INTRODUCE...

Slate & Copper Sales Co
For All Your Copper Needs And More
201-203 German St. e Erie, PA 16507

Ph.:(814)455-7430 ¢ Fax: (267)200-0800 * www.slateandcopper.com

TN

Mw- . Enjoy up to 4 seasons protected from wind,

= ’ 1S771 seconds

snow, rain & insects. Designed to provide fast,
easy and safe operation and allow full control
of your pool environment. Engineered to IBC
code with 100% UV protection, Libart Enclo-
sures reduce operating costs, chemical use and

provide cleaner pools with increased safety.

1-866-542-2782 www.libart.com

| = LIBART

ENCLOSURE SYSTEMS

2452 Marietta Avenue ¢ LLancaster, PA 17601-1943
Phone: (877) 234-2301 « www.pitchfinder.net

Measurelanyiroofifastiieasyfandiaccurate’

Measuring'level, plumb, and any.angle.in;between:

© 2005 Craig L. McAllester, Inc. All rights reserved.
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accessible products

Instant Accessibility

The pleasures of hilltop living have
never been easier with the best built
/incline tram system on the market.
Custom-designed and engineered
with variety of options to capture
the uniqueness and beauty of a
custom home. Constructed of
only the highest industrial grade
components and materials. Ideal for
lake views, ocean views, any view.
A trueand lasting investment.

Travel
Effortlessly
from
Floor to Floor

Looking to
spec doors?

We have more
than 16,000 to
choose from.

ARIN

v V1
hbd i NNOVATIONS, INC.

1-888-334-4666
www.marineinnovations.com

Circle no. 420

Built one at a time, to match
each customer's home.

Now you can find all the product

information you need instantly.

A residential elevator Search. Find, Gangare,

adds convenience and
easy access to all levels
of your client's home.

1-800-238-8739

www.waupacaelevator.com

You’ll find everything from
product descriptions, diagrams,
and dimensions to installation

instructions and supplier locators.

Elevette® has more choices in styles, finishes,

options and price levels. It also comes with a
ebuild. The professional’s guide to building products™

ebuild

parts warranty no one can heat. (all us today
tolearn more.

!MSH!‘!@!&B

DEPT. 77

www.inclinator.com . 800-343-9007

EmCOMPANY, INC.

Specify the Specialists*

RESIDENTIAL ELEVATORS & DUMBWAITERS

Circle no. 419

www.residentialarchitect.com

RESIDENTIAL ELEVATORS « WHEELCHAIR LIFTS « DUMBWAITERS
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closet & storage systems/computer shop

A"\ Q-CAD DRAFTING SERVICES

\CAD/ Hand-Drafted into CAD

$80

PerSheet
(E-Size)

T e

hi=s

& (Hardcopy)

Circle no. 424

P

Looking o
for &

New ===
Products? %
™

Sign up for %

04

Product News

E-mail Newsletter,

a biweekly
roundup of the
industry's most
innovative new
products and tools.

SMINLIN

With this FREE
service, you'll never
have to worry about

missing out on the
hottest new products
to hit the market -
from the latest line
of stainiess steel
appliances to
clean-burning gas
fireplaces, and so
much more.

Sign up today!

www.ebuild.com }

For advertisers who want to reach
thousands of building pros who
already subscribe, contact
Paul Tourbaf, 202.729.3629
or ptourbaf@hanleywood.com

build
‘THE PROFESSIONAL'S GUIDE
TO BUILDING PRODUCTS ™

CHERRY TREE DESIGN

Experience
the Artisan Touch

Sophisticated Design,
Exceptional Craftsmanship. Natural Warmth

Architectural Doors and Screens. Handcrafted in the USA

=

Call for ca 180 o cher htmi

3-3/4"X14"X RL
Redcedar Planking

Redcedar Paneling

Practical and Add Safety*and Value to Your Residential Projects

luxurious, easy-to-install. ™
The protective scernt
0f100% Eastern Redcedar

ClosetLiner is available today N atu r.a ICIoSetLi ner

residential

architect / july 2005

CedarSafe NaturaiClosetLiner can be
purchased at major Home Center stores

and Lumber Supply stores.

Far more information, call; Giles & Kendall, inc.
1,800.225.6738 or visit our websile at

WA

by Giles & Kendall.
100%AromaticCedar

*-Ianuary 31, 2005 - The National Toxicology Program (NTP) of The
Us. Department of Health and Human Services, in its Report on Carcinogens,
Eleventh Edition, has listed naphthalene (primary ingredient in moth balls

omaticcedar.com and moth crystals) as “reasonably anticipated to be a human cacinogen”.

www.residentialarchitect.com
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More Choices in Metal Roofing System:s.
On-Time Delivery. Why Go Anywhere Else?

LAST-TIME® from Custom-Bilt Metals offers a selection of metal roofing
unrivaled in the U.S. More choices in materials, styles, and finishes... and
a large number of distribution centers to get product to your job site quick-
ly. Next time make it LAST-TIME®... your first choice in long-lasting,

energy efficient metal roofing products.

Ultra-Cool™ Standing Seam | Armor Stone Coated Shakes,
Aluminum Shakes Shingles and Tiles

Steel Shingles and Shakes Vail Metal Systems Products

Copper Shingles Gutter Systems in over 40 colors

£ HELPING MAKE PRODUCTS BETTER™
(%zeelseape BASF

Leading the Industry in Choices

Circle no. 88
IT's ALL IN THE NAME.

800-826-7813

www.custombiltmetals.com
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advertiser page circle phone no. web site/e-mail
AMERI-CAD 16 311 888-596-6525 Wwww.visionrez.com

T'he Association of Pool & Spa Professionals 58 227 703-838-0083 www.TheASPS.org

AZEK Trimboards 52,53 389 877-ASK-AZEK www.azek.com

Benjamin Obdyke Inc. 20 45 800-346-7655 www.benjaminobdyke.com
Brizo 43 66 — www.brizofaucet.com
CertainTeed Roofing / Presidential 86 324 800-233-8990 www.certainteed.com
CertainTeed Roofing / Grand Manor 39 56 800-233-8990 www.certainteed.com
CertainTeed Siding C3 323 800-233-8990, code106 www.certainteed.com/wb106
The Chimney Pot Shoppe 70 347 724-345-3601 www.chimneypot.com

CMI / MiraTEC 18 288 800-255-0785 www.miratectrim.com

CMI / Extira 89 390 866-382-8701 www.extira.com

Correct Building Products 57 358 877-DECK-877 www.correctdeck.com
Crownpoint Cabinetry 98 — 800-999-4994 WWW.Crown-point.com
Custom-Bilt Metals 110 88 800-826-7813 www.custombiltmetals.com
Designer Doors 16 309 800-241-0525 www.designerdoors.com
DUFFERIN Stone by Oldcastle Architecture Inc. 5 302 800-899-8455 www.dufferinstone.com
Enkeboll Design 33 216 800-745-5507 www.enkeboll.com

GE Monogram 7 274 — WWW.ge.com

GeoDeck 70 203 877-804-0137 www.geodeck.com/ra
Georgia-Pacific Corporation 94 233 800-BUILD GP www.gpplytanium.com
Hanson Brick* 44 37 877-HANSONS www.hansonbrick.com

HW Exhibitions - STONEXPO* 20 — 866-550-6808 www.STONEXPO.com

HW Exhibitions - The Remodeling Show* 44 — 800-681-6970 www.TheRemodelingShow.com
HB&G 71 71 800-264-4HBG www.hbgcolumns.com
Heatilator 17 297 800-927-6841 www.heatilator.com or www.fireplaces.com
Hy-Lite Products Inc. 96 268 877-712-4013 www.hy-lite.com

Inclinator Company of America 68,102 276,502 800-343-9007 dept.77 www.inclinator.com

IR SSA SCHLAGE 93 39 — www.schlageaccents.com
JELD-WEN Windows and Doors 14-15 301 800-877-9482 x1019 www.jeld-wen.com/1019
Knauf Insulation 90 82 800-825-4434 x8212 www.KnaufUSA.com

Kohler Co. 48 a-b — 800-4-KOHLER xQP7 www.KOHLER.com/smartdivideinfo
Ludowici 45 258 800-945-TILE www.ludowici.com

Marvin Windows and Doors 24-25 99 800-236-9690 Www.marvin.com

Marine Innovations 102 504 888-334-4666 www.marineinnovations.com
Masonite International Corporation 8-9 64 800-663-DOOR WWw.masonite.com

Modern Fan 6 337 — www.modernfan.com
MonierLifetile 21 289 800-571-TILE x231 www.monierlifetile.com
National Wheel-O-Vator 102 501 800-968-5438 www.wheelovator.com
Norbord* 20 357 416-365-0700 x261 www.norbord.com/osb-windstorm.htm
Nostalgic Warehouse 56 30 800-522-7336 www.grandeur-nw.com

Pella Corporation C2-1 19 866-829-9051 www.pella.com

Pollmeier 68 24 866-432-0699 www.pollmeier.com

Ply-Trim 69 356 800-PLY-TRIM or 800-545-4454 www.plytrim.com or www.ply-trimwest.com
Reinvention 2005 84-85 — 949-417-1235 www.reinventionconf.com
residential architect Design Awards 49 — 202-736-3407 www.residentialarchitect.com
Reward Wall Systems 4 341 800-468-6344 x1710 www.rewardwalls.com
Roseburg Forest Products 40 387 800-245-1115 www.rfpco.com
Sherwin-Williams 46 20 800-321-8194 www.sherwin-williams.com
Simpson Strong-Tie 12 26 866-860-9013 www.ExposedConnectors.com/Product8
SMART VENT 68 44 877-441-8368 Www.smartvent.com

SoftPlan 50 79 800-248-0164 www.softplan.com

Sub-Zero 29-32 329 800-222-7820 www.subzero.com

Tile of Spain - Trade Commision of Spain 38 21 305-446-4387 www.spaintiles.info
Timberpeg 70 — 800-636-2424 www.timberpeg.com
TimberTech 51 293 800-307-7780 www.timbertech.com

Trus Joist 10 292 800-338-0515 www.trusjoist.com

TOTO 54,55 42 800-350-TOTO x543 Www.totousa.com/ra2

TYPAR HouseWrap 101 51 800-284-2780 www.typarhousewrap.com
The Unico System 59 54 800-527-0896 WWw.unicosystem.com

Vande Hey Raleigh 69 331 800-236-8453 www.vrmtile.com

Viking 37 291 888-845-4641 www.vikingrange.com
Waupaca Elevator 102 503 800-238-8739 www.waupacaelevator.com
Weather Shield Windows and Doors C4 371 800-477-6808 www.weathershield.com/RA
Weyerhaeuser / Lyptus 11 350 877-235-6873 www.weyerk com/lyptus
Whirlpool Corporation 2-3 — 800-253-3977 www.insideadvantage.com
Zephyr 22 100 877-ZEPHYR4 www.zephyronline.com

* Issue mailed in regional editions.
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end quote

the big 1dea

house in central vermont, 1961

eliot noyes, faia

“details alone ... cannot make architecture. such details must play

their part in relation to the overall concept and character of the

building, and are the means by which the architect may underline

his main idea, reinforce it, echo it, intensify or dramatize it.”

hen the Modernist architect and

W industrial designer Eliot Noyes
designed a house, he fixed its central concept
in his mind and let the details flow from there.
At the year-round Vermont vacation home he
designed for his family, the general theme is one
of sheer simplicity. “It’s one big room, with the
bedrooms stacked on the back side,” says Boston
architect Frederick Noyes, FAIA, Eliot’s son.
“You can see every joint—it’s completely open.”

The elder Noyes refined the main room’s fire-

place down to its essence, as he did the home’s

plan and construction as well. Like the walls, the

—eliot noyes. faia

Eliot Noyes

oversized fireplace consists of local stone initially assembled with face, and you see more of it. It was a lot less expensive because you

concrete forms rather than traditional masonry techniques. “You put weren’t hiring a mason.” The house still belongs to the Noyes family,

the stone into the form and pack in the concrete, then add another and still proves the architect’s point: Great design originates in a
stone,” says Frederick Noyes. “So in fact the concrete has a flat strong, encompassing vision.—meghan drueding
112 www.residentialarchitect.com
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TAINTEED. LEADING IN VALUE SINCE 1904.

R

B

[ooks like wood.
Pertorms like WeatherBoards:

WeatherBoards FiberCement Siding.

It does look and feel like wood. But it’s not wood. Low maintenance
is just one of the beauties of CertainTeed WeatherBoards FiberCement
Siding. It’s protected against moisture by exclusive FiberTect® Sealant.
Plus WeatherBoards has a Class 1(A) Fire Rating and a 50-year
warranty; wood has neither. Choose WeatherBoards Siding. Learn
more at 800-233-8990, code 106, or visit www.certainteed.com/wb106.




Freedom of EXPRESSION comes in many shapes and sizes.

Proudly offered: Custom shapes and sizes from Weather Shield give you the freedom to create practically any window or
door. Simulated Divided Lite (SDL) stars shown here in maple and True Divided Lite (TDL) stripes in cherry and mahogany from

Weather Shield’s Custom Wood Interiors Collection®. Blue, red, dark red and opaque white glass from Vanceva™ by Solutia®. For

complete custom capabilities call 1-800-477-6808 or visit weathershield.com/RA

Want IViore'"

Weather Shield® Premium Windows and Doors

© 2005 Weather Shield Mfg., Inc. "
( ’ Circle no. 371



