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What's the
secret of

today’s top
architects?

SPECIAL ADVERTISING SECTION

uccessful architects capitalize on current consumer
trends in the design of their homes. Today's most popular
trend is self-expression. Consumers want their coffee
drinks just the way they like them. And they download
only their favorite songs. Architects can cash in on this
demand and stand out in the marketplace by offering
clients the designs and products that fulfill the need for
customization, change and flexibility.

Attract clients with innovative design,
convenience and safety features. Clients want
choices. Pella — a leading manufacturer of innovative
windows and doors since 1925 — has responded with
new products that offer more design flexibility than ever
before. Pella’'s Designer Series® windows and patio doors
are now available with between-the-glass window fashions
that snap in and out, so they’re easy to change. Clients
will be impressed by Pella's wide range of decorator
blinds and fabric shades. They make a stylish statement
without the need for roomside window treatments.
Window fashions under glass stay protected from allergy-
aggravating dust. And there are no roomside cords to
harm children or pets.

A new, project-friendly design. No matter how
innovative a product is, installation hassles waste time
and money. The new Pella® Designer Series windows and
patio doors are easy to install and finish. The snap-in
between-the-glass window fashions arrive custom-fit and
factory-installed. And Pella Designer Series’ new all-
aluminum-clad grilles don’t need painting. Grilles with

a wood interior are also available.

Between-the-glass options arrive custom-fit
and factory-installed. Or window fashions

can be easily snapped in later, delivering design
flexibility for life.



SPECIAL ADVERTISING SECTION

match the exterior cladding

color for a uniform look.

Selection and ordering are easy —
all Pelia® Designer Series® products

are available with snap-in between- —

the-glass blinds, fabric shades and

removable grilles. -

Some of the best-performing windows in the Stay on the forefront of home design trends while
industry. Pella® Designer Series® windows and patio maximizing profit with a cost-efficient construction
doors meet or exceed performance specifications direct process. Pella is uniquely positioned to offer both the
from the factory — no add-ons are necessary. For customizable cutting-edge products clients demand
advanced performance needs, up to DP70 is available on and the dedicated service and support that make an
most products. And Pella’s triple-pane glazing system is architect’s job easier.

not only ENERGY STAR®-qualified; it can reduce outside

noise — like lawnmowers and traffic — by up to 80%.*
For more information about Pella products, please visit

Valuable selling points for clients. Smart www.pella.com or call 866-829-9051.

architects leverage the brand name of quality products
to market their homes. When architects use Pella’s new
Designer Series windows and patio doors, they enjoy

the distinction of offering their customers the very latest
feature from a premier manufacturer. Clients will also like
the fact that they can enjoy Pella’s beautiful windows and
doors right away and roll the cost of the window fashions
into their financing.

With either double- or triple-pane glazing
systems, there’s room between the glass for
snap-in blinds or shades plus removable grilles.

The differences that impact the project’s
bottom line. Architects can count on Pella’s industry-
leading warranty and service to build their reputations.
Pella® products arrive on time, install easily and fit the
specifications. They're built to perform, so there are

no worries.
Circle no. 19

*Computer simulation average compared to single-pane wood windows. Actual savings may vary.




THEINSIDE ADVANTAGE"

PORTABLE APPLIANCES:
AN INTEGRAL PART
OF KITCHEN DESIGN

Mark R. Johnson, FAIA, AIBD

We’ve noted a trend that I'd like to
share with you. More clients are seeking
an integrated design solution for their
kitchen that not only coordinates
cabinetry and the appliance suite, but
also complementary portable appliances.
It’s a desire for aesthetics matched by an
expectation of performance...legendary
performance. No other appliance
manufacturer can promise it quite like
KitchenAid® brand.

This design and
performance legacy
started in 1919 with
the introduction

of the KitchenAid®
brand. In 1937,

internationally

recognized industrial

Egmont Arens

ARCHITECTURE *» DESIGN

designer Egmont Arens
designed the famous
stand mixer for home
use and later in 1944,
he and 15 practitioners
established the Society
of Industrial Designers.

Today, the award
winning KitchenAid
stand mixer remains a
sought-after appliance
by passionate cooks
around the world. It represents the
beginning of a tradition at KitchenAid
to design not only high-performance
appliances such

as Pro Linc®
and Architect®
Series, but also
an impressive
line up of
countertop
appliances and

cooking

KitchenAid® Pro Line® Series
Espresso Machine

accessories.

As an architect or building designer, it’s
easy to conceptualize a kitchen design
in plan view. But with today’s emerging
lifestyle trends, it’s becoming equally
important to specify and design with
the right appliances to meet your
client’s needs and cooking style. It’s
about discerning aesthetic and usability
features and selecting the best product.
Just as important, design concepts
beyond the “work triangle” like
KitchenAid’s “The Cooks’ Kitchen”

KitchenAid® Stand Mixer with
Ice Cream Maker Attachment

KitchenAid® Pro Line® Series
Waffle Baker

offers ideas for zoning
a kitchen with specific
areas that enhance
meal preparation from
cooking to baking to
entertaining to clean-up.
It’s no wonder chefs
choose KitchenAid for
their homes more than

any other brand.

KitchenAid® Pro Line®
portables, in particular,
represent a new era in countertop
appliances. Made of cast metal and
sculpted stainless steel, the line features
a collection of
portables including
espresso machines,
waffle makers, coffee
mills and more.

So as part of your
specification process,
we suggest portable
appliances be added
to the list. After all,
it’s all about designing the kitchen to

match the lifestyle needs and choices

of the cook.

P

Mark R. Johnson, FAIA, AIBD
Manager, Architectural and Design Marketing

insideadvantage.com

*Based on a September 2003 survey, KitchenAid was found to be the home kitchen appliance brand chosen most often
by members of the International Association of Culinary Professionals when asked about refrigerators, ovens, cooktops,
ranges, dishwashers, microwave ovens, electric mixers, blenders, food processors and toasters.

k of Whirlpool, U.S.A.

© 2005 Whirlpool Corporation. All rights reserved. ® Regi /T™M



KitchenAid brand.

In d WOI'd, ‘ insideadvantage.co;t; |

“KitchenAid® Architect®
Series appliances fit our
home design and our
passion for cooking.”

Combining legendary performance with sleek good looks,
KitchenAid® brand appliances stir the souls of homeowners
who are passionate about their cooking and entertaining.

Let KitchenAid brand spice up your kitchen designs.
800-253-3977.

KitchenAid®

HOME APPLIANCES

POWERFUL BRANDS ¢ INNOVATIVE PRODUCTS
CONSUMER INSIGHT ¢ TARGETED SERVICES
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Custom cabinetry isn’t the only way to meet
the demands of your most detailed designs.
With six beautiful woods, 39 fine finishes
and thousands of storage and style
options, KraftMaid’s built-to-order cabinetry
not only fits your vision, but also fits your
budget. So you get the design flexibility and
superior construction associated with custom
cabinetry, without the higher prices. And with
the help of our extensive dealer network and
some of the shortest lead times in the industry,
yowll keep on schedule and under budget,

just as you planned.

To see how KraftMaid can fit nicely
into your plans, call 1-800-361-1980

or visit www.kraftmaid.com.

Made just for you.

KrafcMaid

Cabinetiy
Circle no. 353







www.masonite.com

Introducing Masonite’s new Cheyenne™ Two Panel Plank
Smooth, Interior Doors

The new Cheyenne™ Two Panel Plank Smooth door features a striking panel profile and
beautiful beaded planks, creating the perfect rustic, country or western look. Cheyenne is
available with our patented Safe ‘N Sound®solid core construction for additional privacy and

safety. Masonite’s new Cheyenne is sure to add warmth to any home.

L%OM®

Masonite. The Beautiful Door.®

Circle no. 64




Distinctive Door Solutions

Exterior, Interior, ScreénsySereen/Storm
* Expert Craftsmanship # Personalized Service

UPSTATE U [DOOR

Warsaw, NY Phone: 800.570.8283

www.upstatedoor.com
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ey Pot Shoppe

OF CHIMNEY PO

OVER 1,300 NEW AND ANTIQUE
POTS FROM AROUND THE WORLD,
SIZES AND SHAPES TO FIT ANY
ARCHITECTURAL STYLE.

® EASY TO INSTALL
TIPS AVAILABLE ONLINE.

* REASONABLY PRICED. .
¢ CUSTOM AND DRAGON POTS.
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differentiate your kitchens.
monogram them.

e DUt
nly GE ffe J pth of design that let you truly
2/ GE Ira s a notable point of difference.

41| imagination at work
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ts with granite countertops.

GE Monogram.




You've designed your own
exposed connectors for years.

[t's break time.

You've always had to custom-design connectors for exposed residential and commercial wood

framing, then have them fabricated and finished. Now you can simply specify them. The new m
Architectural Products Group from Simpson Strong-Tie® offers a wide range of prefinished

connectors that combine load-rated structural integrity with decorative architectural detailing.
To see the full line visit our Web site, or call 866.860.9013 to learn more. ™

www.ExposedConnectors.com/Products10
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For more information and complete product warranties, see www.jeld-wen.com/auralast. ©2005 JELD-WEN, inc. JELD-WEN, Auratast and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon, USA.

Exterior Premium Pine Door 1863AP

= JELD-WEN® windows and doors with AuraLast™ wood will stay beautiful and worry-free for years. Unlike dip-treated wot
=
Aura ast PI I] Auralast wood is protected to the core to resist decay, water absorption and termite infestation for 20 years. Thz
THE WORRY-FREE WOOD

N YEAR Protection that works with any design. To learn more about AuralLast wood and all our reliable windows and doors, ¢

1.800.877.9482 ext.1019, or go to www.jeld-wen.com/1019.



Solid pine Auralast;"
the worry-free wood from JELD-WEN,
is guaranteed to resist decay,
water absorption and
termite infestation for 20 years.
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Auralast™ Wood

A unique vacuum/pressure process provides
virtually 100 percent penetration of the protective
ingredients from the surface to the core.

k71 i
i
Dip-Treated Wood

Dip-treated wood is only protected on the surface.

1(- //;—1: _’n‘_‘

..,.m..._q ‘

Wood Radius Casement Window Exterior Premium Pine Door 1836AP Wood Double-Hung Window

RELIABILITY for real life" JELD'WEN

WINDOWS & DOORS

Circle no. 301



IF NOT FOR THE WATER IN YOUR FACE,

YOU WOULDN'T BE ABLE TO TAKE YOUR EYES OFF IT.

S e
At Danze, everything we make is easy to install, completely dependable and has a
Cll’lZe look that’s impossible to overlook. Prepare to be mesmerized. To see our full line of
\—/m;n_w.\ more than 1,000 unique faucets, showerheads and accessories, go to Danze.com.
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from the editor

the man in the machine

the new modernism doesn’t forsake our heritage or our humanity.

by s. claire conroy
B

admit I provoked our
g cover guy, Scott Merrill

(“Eye of the Storm,”
page 66), to talk about the
divide between modern and
traditional architects. At
this point in his career, he
really couldn’t care less
about the anachronistic
debate that still consumes
others in the profession.
He’s much more interested
in doing the best work he
can, without reductive
labels. And that’s what this
issue of ra is about, archi-
tects who feel free to draw
from the whole continuum
of inspiration to make
warm and inviting houses.

I think the divide may be
narrowing a bit these days.
Merrill has a monograph
coming out shortly on his
firm’s work. Vincent Scully,
one of his teachers at Yale’s
School of Architecture,
wrote the foreword. Scully
sees Merrill, who is 49, as
one of a new breed of archi-
tects not mired in the
schism of the last millenni-
um. These architects are
unapologetic for loving
architecture of the past and
for incorporating its grace
notes in their work.

We editors notice archi-
tects working on both sides
of the rift, inching their way
toward a more centrist

residential architect / september

stance. There are practition-
ers whose work is largely
modern in expression taking
on the slippery slopes of
pitched roofs. And there are
card-carrying classicists like
Merrill, paring down famil-
iar vocabularies to essential
elements. Merrill describes
this paring of flourish as
“astringent.” The word is apt
and instructive. It describes
in part why Merrill’s work
seems, for lack of an unbur-
dened term, modern. He
adds some cool to the
warmth of those familiar
forms and materials.

And on the other side,
architects edging toward the
middle from a modern start-
ing point inject warmth into
their work by using materi-
als and geometry linked to
our shared heritage. They're
even inventing terms for
their architecture that sound
simultaneously fresh and
familiar: “New Regional-
ism” or “Vernacular
Regionalism.” They admit
to quoting loosely from the
past, but drawing mostly
from agricultural buildings
and other forms less tainted
by bad knock-offs than
house design.

For his part, Merrill
wishes the “cult of singular-
ity” would vanish from the
profession of architecture.
He already designs as if it
had, freely drawing from

- october 2005

any antecedent that is use-
ful and beautiful. “If you
think about it as music or
food, it defuses the ideolo-
gy,” he says. “In the *70s,
we thought it was our right-
ful inheritance to make use
of all these different influ-
ences. It’s the opposite of
modern to freeze yourself
into firm positions. Choos-
ing teams and keeping them
is not modern.”

Scully believes the rift
between modern and tradi-
tional architects originated
with abstract expressionist
painting, and Merrill’s work
is where traditional archi-
tecture might have gone had
the movement in art never
occurred. Modern archi-
tects, he writes in his fore-
word, envied the freedom
of those artists.

Mark Robei. .

We can all enjoy abstract
art, even if just for the
unexamined experience of
its forms and colors. We
don’t have to find ourselves
in the work to appreciate it.
Our houses are another
matter. We require some-
thing of our collective
humanity in our dwellings,
some morsel of familiarity
and comfort. That’s why a
new, more fluid modernism,
grounded in our shared
human experience, holds so
much promise. In it we find
the man in the machine for
living. ra

Comments? Write: S. Claire
Conroy, residential architect,
One Thomas Circle, N.W.,
Suite 600, Washington, D.C.
20005; or e-mail:

cconroy @hanleywood.com.

www.residentialarchitect.com
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One Wood.
So Many Possibilities.

Whatever your style, from Contemporary,
Rustic/Southwest, to Antique Reproduction. ..

Whatever your finish,
from Clear to Cordovan,
Glazes to Antique Finish. ..

German Beech is durable,
readily available and comes
from sustainable forests.

It sands to a high polish,
finishes beautifully and takes
a wide range of finishes.

To find out about German Beech or receive a free
sample for your next design—contact us today!

== polimeier

Value Added German Beech

North American Sales Office, Portland, OR

Toll Free 866-432-0699

Outside U.S. 503-452-5800 Fax 503-452-5801
usa@pollmeier.com e« www.pollmeier.com

Tools The Pros Use!

Easy-to-Use ¢ Reduce Errors ® Save Time and Money

SCALE MASTER: Il “snsnie
with Optional PC Interface
Architects, Contractors, Estimators, Engineers and Drafting Professionals
Scale Master Il makes Linear, Area and Volume “take-offs” easy to accomplish
with speed and accuracy. For greater time saving convenience when estimat-

ing, bidding or planning, the optional PC Interface Kit makes it simple to
input values directly into spreadsheets or estimating programs.

* 91 Built-in Scales: 50 Imperial and 41 Metric; Architectural, Engineer-
ing and Civil/Map.

¢ Dimensional Units: Decimal Feet, Feet-Inches, Decimal Yards-Feet-
Inches, Miles, Nautical Miles, Acres, Millimeters, Meters, Kilometers,
Hectares.

* Eight “Custom” Seales: Four each for Imperial and Metric units,
define any scale, even from reduced, enlarged or out of scale plans.

e Lock Switch: Locks mode and scale to prevent changing while rolling.

e Auto Count Feature: Automatically “counts” how many times a pre-
set distance has been rolled. Great for regularly spaced items.

PC INTERFACE KIT
The optional PG Interface Kit is fully compatible with Windows®
98, 2000, ME or XP. Save countless keystrokes and reduce the

potential for costly transcribing errors. Model 6215 Model 6130

CALCULATED For the nearest dealer, call Toll-Free 1-800-854-8075

J
_1
j—"" INDUSTRIES® or visit www.calculated.com

Promo Code: RA9(

Circle no. 24

BREAKS BARRIERS, NOT BUDGETS!

(Uh, not this... this photo of an
automebile is a shameless advertising
trick to grab your attention.)

autodesi

THIS, HOWEVER is the most powerful and “feature
rich” residential architectual software, Powered by

BELLS AND WHISTLES COME STANDARD...

® "Qut-of-the-Box" Functionality
o Custom Residential Roof

© Roof Trim, Styles & Heights

o Automated Roof & Floor Framing
© Enhanced Content & Styles

© Residential Object Libraries

Visit: www.visionrez.com or call 888-596-6525

® Enhanced Windows & Doors
Documentation & Annotation
Plotting & Drawing Manipulation
Schedules & Bill of Materials
Stand Alone & Plug In Versions

e Compatible with ADT 2004,

2005, 2006
2 For a FREE 30-day copy of VisionREZ, "' ma

Autodesk

Authorized Developer
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our raDIANCE" BATHS wiLL NEVER

GIVE You A COLD sHouLDER.
OR NECK, BACK OR BOTTOM

—_——
RADIANCE’

With Radiance™ from MTI, a warm bath takes on a whole new meaning. Our innovative system evenly d;sperses radiant heat across
the floor and back rest areas, warming the bath shell where it's needed most, before and during your bath. It even helps water
stay warmer longer. So now you can experience warmth above the waterline, as well as below. Which means an end to cold shoulders.

mti°

Whirip9ois

www.mtiwhirlpools.com | 1.800.783.8827
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naturally...colorfully...creatively...and easily yours

If installation issues have kept you from joining the
rapidly growing “Marmoleum” movement, Marmoleum
click is your opportumty to join in and profit. Made from
natural Marmoleum ingredients, mounted on aquasafe
HDF with'a cork backing, Marmoleum click is a new
concept in home decorating and a sound solution for
an easy “glueless” in & out installation system. :

Available in 18 colors in approximate sizes of 12" x 36"
panels and 12" x 12" accent squares, Marmoleum click

offers consumers customization, comfort under foot and

an easy to clean, hygienic environment.

We invite you to indulge your customers
with this practical, unique, visually
pleasing, warm to the touch and easily
installed flooring system. To learn more
visit www.themarmoleumstore.com

or call 1-866-MARMOLEUM (627-6653).
Circle no. 260

Rdbo i marmoleume c/icé
creating better environments S seriously fun floors...naturally




Design by SF Jones Architects. Photo by Weldon Brewster:




YOU HAVEN'T BEEN ALLOWED THIS MUCH CREATIVITY
SINCEYOUR WORK HUNG ON THE FRIDGE.

The Cultured Stone® brand offers a wider variety of shapes, textures,
sizes and colors than any other brand of manufactured stone veneer.

In other words, no one else gives you as many possibilities. So
when you design with Cultured Stone® veneer, you're only limited
by your imagination. And thanks to StoneCAD® software, whatever
you can imagine, you can see, print and import into most CAD, 2-D
and 3-D programs.

All Cultured Stone® products are available nationally and for the
past six years, the Cultured Stone® brand has ranked #| in builder usage

by more than two to one’ So go ahead, let your imagination run wild,

and create an architectural masterpiece with Cultured Stone®veneer.
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ROOFING
MANUFACTURED STONE VENEER »
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To find out more about Cultured Stone® products, visit

®

www.culturedstone.com, or call 1-800-255-1727. b
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beyond the divide
es, there is a
divide in the archi-
tectural profession,
but most good
commercial archi-
tects I know really appreci-
ate a good house when they
see it. I frequently get posi-
tive comments, or expres-
sions of envy, regarding the
houses we design. Of
course there are the acade-
mic and the intellectual elit-
ists who think that any
house that is not Modernist
with a flat roof is a piece of
crap, beneath the dignity of
any “real” architect.

When I was in the last
semester of graduate school
at Harvard, I made the
choice of having Charlie
Gwathmey as my instructor.
While all the other famous
visiting architects for the
semester were telling us
their studios would be
doing grand projects such
as a master plan for the
entire coast of New Eng-
land, from Boston to Port-
land, Charlie stood up in
front of our group and said
his studio was going to just
design a house. Because I
had already worked in an
office for a couple of years,
I knew this would be an
opportunity to get into
something in much greater
depth, and I guess that was
what I was looking for.

During that semester,
Charlie made a comment

residential architect / september

letters

exercise your right to write.

about designing houses that
I have never forgotten, and
I think it had a lot to do
with my developing such an
interest in houses as mean-
ingful architecture. He said
a house is the most immedi-
ate architectural problem, .
with the most far-reaching
implications.

After 32 years, I think
that is absolutely true.

R. Christian Schmitt, FAIA
Schmitt Walker Architects
Charleston, S.C.

the producers

hank you for such an

eloquently put editori-

al (“The Enemy With-

in, Part 2,” January/

February 2005, page
15)! I’ve been in the archi-
tectural industry for 12
years: custom residential,
then commercial, then pro-
duction residential.

I really enjoyed custom
work, then I found out that
commercial was too boring
for me (and I got to work on
some pretty good stuff, real-
ly), and when I went info
production, I couldn’t
believe the bad reaction I
received from colleagues.
I’m very fortunate to work
with builders who care about
what their product is going
to do to the community and
how it will impact the future.
I truly enjoy the challenge of
finding the appropriate com-
promise between art, func-

. october 2005

tion, and cost between the
different personalities who
have input or control in the
product. Thanks for being a
voice for those of us who
enjoy this side of the fence!

Tari Ensign
Denver

farewell to fay

hank you for the Per-

spective article “A Rare

Find,” by Dale Mulfin-

ger, FAIA (November/

December 2004, page
33). It was my great privi-
lege to have known Fay
Jones for more than 35
years, first as one of his stu-
dents in college, then as one
of his employees after gradu-
ation, and as a close friend
until his passing.

I worked with Fay from
1973 to 1983 and consider
those years some of the finest
in my life. I cannot begin to
relate the incredible education
I received from him during
that time. After I left his office
to start my own firm in 1983,
we remained close and often
shared holiday meals together
with Gus and him and my
family. When his workload
was too heavy, he referred
inquiring clients to me, which
greatly assisted my efforts.

Fay’s work clearly illus-
trates the great care he gave
to every project he accepted.
I can truthfully say Fay
Jones never did a bad build-
ing, and it is also significant

to note that I never knew, or
heard of, any of Fay’s clients
who didn’t consider Fay one
of their truly close friends,
during the design process,
construction, and after.

Of course, Fay’s chapels
and religious structures have
gained their just attention and
fame, but his residential
work, often “forgotten,” is
some of the finest architec-
ture on the planet. It is puz-
zling how many architects so
often denigrate houses as
“not really architecture”;
these people have obviously
not seen one of Fay’s houses.

Fay sincerely believed
that everything was worthy
of being architecture, from
the tiniest things to the
largest of structures. Yes,
Fay Jones was a rare find.
He was also a rare kind of
man and an even rarer kind
of architect.

John Calvin Womack,
architect
Stillwater, Okla.

show me the value

K, so we are

telling clients why

we cost what we

do (“The Charge
Brigade,” August 2004, page
13). Any suggestions on
what to tell them? I'm a
lousy salesperson. Am I des-
tined to be broke?

Thomas Streicher, AIA
Via e-mail

www.residentialarchitect.com
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You can already tell exactly what kind of house it's going to be.




The right windows and doors help bring your
plans to life beautifully. Specify Marvin, and
you're assured of complete design flexibility
and better-performing windows and doors
with superior aesthetics. That includes

furniture-grade interiors, consistent sight

lines and the tightest tolerances possible —
along with countless design options, from

cladding profiles to hardware choices.

Call 1-800-236-9690 or visit marvin.com

MARVIN{ &

Windows and Doors
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home front

news from the leading edge of residential design

boulevard of dreams

Imagine a slew of developable land parcels facing a
brand-new, landscaped thoroughfare, right in the heart
of one of the nation’s most expensive cities. The
entrants of the San Francisco Prize/Octavia Boulevard
Housing Design Competition didn’t have to rely on

L . *-Aj\“ "ﬂ\'
their imaginations; they had a crack at the real thing. D BRI

The program challenged them to devise creative hous- planners included David Baker, FAIA, of David Baker +

ing solutions for one of four sites along Octavia Boule-  Partners in San Francisco; Teddy Cruz of Estudio Teddy

vard in San Francisco’s Hayes Val- Cruz in San Diego; Julie Eizenberg, AIA, of Koning

ley neighborhood. Currently under Eizenberg Architecture in Santa Monica, Calif.; and
construction, the European-style Enrique Norten of TEN Arquitectos in Mexico City and
boulevard replaces the much- New York. “One of the purposes of the competition is to
despised Central Freeway, which invigorate the neighborhood architecturally,” says Baker.

was severely damaged in the 1989 To that end, the judges selected two first-place winners, =

Loma Prieta earthquake and eventu-  one by a team from the Oakland, Calif., firm envelope

ally dismantled. The private A+D and one by Dorchester, Mass—based designer Amit
e — Eowin Tuoes | OTZANIZations and city agencies C. Price Patel.
Second-place winner ; s : ; ;
George Edwin Tolosa sponsoring the competition hoped it would provoke George Edwin Tolosa of Hayward, Calif., took sec-
employed interlocking
building sections to some innovative thinking about integrating housing and  ond place, while Montalba Architects of Santa Monica,
form double-height
:ceats:ijlebn::: atop a retail into the area. Calif.; Kennerly Strong Architecture of San Francisco;
And it did. The eight-member jury of architects and and COIL Collaborative of Alameda, Calif., garnered
24 www.residentialarchitect.com residential architect / september - october 2005



At envelope A+D's first-place
project, ground-floor retail
funetions as an extension of

.. the adaptable, connectable
efficiency units. Tying for first
was Amit C. Price Patel, who
designed a courtyard building
with a rooftop garden and
greenhouse (below).

Courtesy envelope A+D

Courtesy Amit C. Price Patel

honorable mentions. The jury also gave out five “idea”
prizes to entries whose overall concepts merited recogni-
tion. The design winners received cash awards, but a
bigger goal may lie in their sights: Because the city is
encouraging developers to work with the winners on
their building proposals, these on-the-boards designs

may someday become a reality. —meghan drueding

residential architect / september
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hipper habitat

7 esigned and built by
475 Louisiana State Univer-
| sity Architecture School
“lu’L students, this contem-
porary Habitat for Humanity
house in Baton Rouge breaks
the organization’s typical mold. “We
were hoping they would think outside
the Habitat box,” says Mark Mont-
gomery, AIA, a volunteer general con-
tractor on the house and principal of
Montgomery & Waggenspack Archi-
tects in Baton Rouge.

“We looked at Japanese architec-
ture and how it handles space,” says
LSU grad Erica Royalty, now an intern
at Post Architects in Baton Rouge.
“We focused on making the commu-
nal spaces more inviting.” To fit the
narrow lot, the students gave the
1,111-square-foot house a side entry

MAKING e ¢«

Images: Courtesy Habitat for Humanity

and created a courtyard and play area.
An open floor plan encourages gather-
ings; a galley kitchen offers easy cir-
culation. The students speced polycar-
bonate walls to bring light into the
kitchen, and they installed vinyl siding
vertically for a contemporary look on
the exterior.

“I have to admit I was a little skepti-
cal when I first saw the drawings,”
Montgomery says. “I was worried that
it wouldn’t fit the neighborhood. But
[the neighbors] love it.” The three-bed-
room, two-bath house cost a mere
$55,000 to build.—nigel f. maynard

I

wnal spaces more invifing.” —erica r

www.residentialarchitect.com 25
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calendar

2006 residential
architect design

awards: call for
entries

entry form, fee due: november 15
completed binders due: january 5

Our annual design awards pro-
gram honors outstanding archi-
tecture in 15 categories. Win-
ning projects will be published
in the May 2006 issue of the
magazine and celebrated during
the 2006 AIA National Conven-
tion in Los Angeles. Shown: custom home grand award
winner, 2005, House in the Blue Mountains, by Peter
Bohlin, FAIA. For entry information, see page 80.

Michael Thomas

custom home design awards 2006
entry deadline: november 14
binder deadline: january 16

Houses designed for a specific client and site may be
submitted by builders, architects, and other industry pro-
fessionals. Winners will be featured in the May 2006
issue of CustoM HOME magazine and honored during
the 2006 AIA National Convention in Los Angeles.
Call 202.736.3407 for more information.

common ground: first step, step two
september 7—october 5
the urban center, new york

Prototypes from an international competition to design
transitional housing for the homeless are displayed and
accompanied by a lecture series on transient modular
shelters. To reserve free tickets, call 212.935.3960.

eileen gray
september 17—january 8
design museum, london

Although renowned for
her circular E.1027 table,
Gray’s heart belonged to
houses from her first
work in the ’20s through
her subsequent 50-year career. Shown is her E.1027
house on the sea, 1926-29, Roquebrune, France. Visit
www.designmuseum.org.

P * SR 4
Courtesy National Museum of Ireland

www.residentialarchitect.com

marion mahony griffin:
drawing the form of nature
september 23—december 4
mary and leigh block
museum of art, evanston, ill.

The first female licensed
architect in the United
States, Mahony Griffin
developed her striking
drawing style in Frank Lloyd Wright’s studio. Togeth-
er with husband and partner Walter Burley Griffin, she
designed buildings that reflect their natural surround-
ings (like the H.M. Mess Dwelling, Illinois, 1912,
shown). Call 847.491.4000 to find out more.

2005 national

preservation conference
september 27—october 2

hilton portland & executive tower, portland, ore.

=t e, P s
Courtesy Mary and Leigh Block Museum of Art

“Sustain America: Vision, Economics, and Preserva-
tion” is the theme for educational sessions and tours
during this conference, put on by the National Trust
for Historic Preservation. Topics include historic build-
ings, international modernism, green building design
for preservation projects, and preservation-based
development. To register, call 202.588.6324.

tilt-up convention 2005
october 12-15
grand hyatt, atlanta

This first Tilt-Up convention offers tracks for archi-
tects, contractors, engineers, and marketing pros.
Discussions cover sustainability, design, and cost.
Call 319.895.6911 for more information.

frank lloyd wright conference
& archifest

october 19-23

los angeles

In conjunction with the FLW Building Conservancy
Conference, the Los Angeles City Council has
declared October architecture month. Area museums
and architecture groups are contributing tours, exhibi-
tions, and other events. Among the destinations are
buildings by Wright, Frank Gehry, Greene and Greene,
Richard Neutra, R.M. Schindler, and John Lautner.
Call 312.663.5500 for more.—shelley d. hutchins
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MODERN ROMANCE

BLANCOPRECISION Super Single Bowl with Master Gourmet faucet

BLANCO

THE CORNERSTONE OF EVERY GREAT KITCHEN
Available at better plumbing wholesalers and decorative plumbing showrooms
800.451.5782 - www.blancoamerica.com

Stainless Steel Sinks - Silgranit® Sinks - Kitchen Faucets - Bar Sinks & Faucets - Custom Sink Accessories

Circle no. 367




It's impossible to picture a home without it. Trim is the di

P Ry [ Ao sn Fivibetks abiarnl strtameniet K rrvs frvese 4 ii AP
d maxkimg an x,ez{,zzim?Csi}?uE stagrement. And no nm gives you more

ai




, .,,,,,-iniii R

3

your design will always speak for itself.

" VISIT www.azek.com

Once you look, it’s all you'll seer TRIMBOARDS
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k+b studio

kitchen:
bungalow unbungled

] | SR

A tree grows in San
Antonio: Just outside
the glass wall and
capping the kitchen
at due north, an
existing oak shades a
new deck. Elongated
steps wrap around
the opposite corner,
leading guests
beyond the tree
branches to a pro-
tected brick patio.

30 www.residentialarchitect.com

'}?ﬁ;sﬁ San Antonio homeowners adore the charm of their
wrly—1900s bungalow and didn’t want to disturb the fabric
. of its historic neighborhood. What they did want was a

" contemporary kitchen that flowed into expanded living
spaces; and they sought privacy from their neighbors with-
‘out losing valuable natural light. Craig Duncan, AIA, gave
his clients a streamlined floor plan, revitalized ties to pri-
vate outdoor spaces, and a hip kitchen that fuses bungalow
craftsmanship with lean, clean detailing. “We wanted to
blend existing historic ideas with an architectural state-
ment that tells where we are in the world
today,” says the architect.

“We cleaned up the trim and did simple,
sticklike cabinetry with a clear coat over
natural wood rather than painted wood,”
says Duncan. Fir was the wood of choice
for all the custom cabinetry, as well as the
island. All the wood was handpicked, then
carefully cut so the distinctive grain flows
in the same direction. Only the trimless
cabinets around the sink have a slightly
altered hue; their pale green wash alludes
to painted millwork elsewhere in the
house. Duncan opted for flat-front cabi-
netry to set the abstracted Arts and Crafts
woodwork on the island in relief. “We didn’t
want elaborate detail,” he says, “but what
we did do we wanted to show off.”

To update the floor plan, Duncan stole a few feet from
an adjacent hallway. That helped create a galley kitchen
wide enough for walking space on both sides of the cook-
ing island. Three sets of retractable doors line the wall
opposite the cabinets. They conceal a computer worksta-
tion, laundry, and hot-water heater. One end of the room
segues directly into dining, which moves on to a spacious
living area. The kitchen’s opposite edge is entirely steel
and glass, allowing a 10-foot-wide-by-nearly-8-foot-high
infusion of daylight. The asymmetrical steel framing “isn’t
too modern and devoid of detail, but conveys a simple idea
of craft and design,” says Duncan.

“We felt like this design does the original architecture
justice,” says the architect, “but gives the clients a more
modernized kitchen.” —shelley d. hutchins

-

]

]

residential architect / september -

architect/general contractor: Craig
Duncan Architecture, San Antonio

custom cabinets and millwork:
Victory Furniture, San Antonio

resources: countertops: Richlite;
dishwasher, refrigerator, and oven: GE
Appliances; doors and windows: A & S
Windows; hardware: Hifele: plumbing
fixtures: American Standard
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Photos: riwphotography.com

As a backup to the
sink, iridescent mosa-
ic glass tiles are a
sparkling counterpoint
to the abundance of
warm wood. A deco-
rative metal band
draws attention to
randomly placed
metal solo squares.

residential architect / september - october 2005 www.residentialarchitect.com




k+b studio

bath:

northwest hybrid

. “We knew we wanted the house to fit its Northwestern

context,” says architect Dave Pelletier, “but our clients had
a willingness to be adventurous and try new things—like a
steel countertop in the master bath.” And so, homeowners
and architect commenced their translation of the locale’s
contextual language into a more contemporary idiom.

The master suite is the sole occupant of the home’s top

level. That exclusivity gave Pelletier and his partner, Pearl
Schaar, the freedom to make a few daring moves. “The
shower was the important element to the owners,” says Schaar. “It’s practically a cere-
monial object for them.” And a ceremonial object deserves a processional; this one
starts with raw steel stairs that ascend to the loft and culminate in a concrete bridge
spanning public spaces below. The bridge leads to the master bedroom, where its final
concrete square doubles as the floor of the glass shower.

That’s right, the 4-foot-square transparent shower is the centerpiece of the master
bedroom. Technically, its glass door swings open to the bath, but the bathroom is open
to the sleeping area. With no walls and abundant glass, the view from the top of the
stairs, therefore, extends across the bridge, through the shower, and directly to that can-
tilevered, solid-steel countertop. The designers didn’t jump off the deep end, though.
Undermount art-glass sinks soften the industrial edge. And Douglas fir moldings and
warm cherry cabinets connect the room to the densely wooded Washington island it
calls home.—shelley d. hutchins

Photos: Steve Keating

architect: Pelletier + Schaar,
Stanwood, Wash.

general contractor: Holbeck
Construction & Design, Stanwood
metal fabricator: Wesweld,
Stanwood

resources: cabinets: Cascade
Cabinets: plumbing fittings:
Kohler; plumbing fixtures: Kohler,
Grohe, and Vitraform

Downpours aren'’t limited
to rainy days at this
Northwest home. Ceiling
fixtures above the bath-
tub and shower, and wall
spouts above the under-
mount sinks, keep the
water flowing from above.



Shown: Delta” brand Victorian
1900 Series custom shower system,

ARE YOU DESIGNING A BATHROOM?
OR A LUXURIOUS RETREAT FROM THE OUTSIDE WORLD?

Our exclusive HyoOkinetic Technology ™ creates a jetted shower
experience like none other.

QDELTA

FAUCET COMPANY

L
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Itisn’t

for everyone.

But then that’s

the whole point.

He likes the Bermuda Triangle in the off-season. Time to himself. Room to breathe. Your clients want their homes to reflect who
they are. Andersen® windows offer the shapes, sizes, styles and custom capabilities to make it happen. With custom grilles,




decorative art glass, a variety of hardware options and more, you can design what your clients envision. Which is the

whole point. Visit andersenwindows.com/designers LONG LIVE THE HOME® An ersen. HN‘

WINDOWS*DOORS
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Make the most of
your editorial coverage In
Residential Architect

Receiving editorial coverage is like money in the bank...when you cost-
effectively capitalize on your exposure. RMS can show you how to
expand the positive impact of your press in Residential Architect through
mass distribution of Reprints, Eprints, and NXTprints.

The uses for Reprints, Eprints, and NXTprints are endless:

Trade Show Collateral - Seminars - eNewsletters
Weh Content - Media Kits - Direct Mail - PR Tools
Recruiting - Sales Force Handouts

REPRINT

MANAGEMENT
SERVICES

For more information call: $00.290.9460 - ext. 100

email: info@reprinthuyer.com

www.reprintbuyer.com




R The new way to improve
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\\\\, your looks

No Rail Bolt

he new industry-first, patent-pending EasAlign™ system is an innovative fastening system
o join stairparts together beautifully, allowing for higher levels of style and flexibility in
our-designs.

™
Only EasAlign results in more aesthetically pleasing joints and finishes. Gone are the days ‘N/ I l
of ugly scars left by traditional rail bolt installations.

°
isit www.crownheritage.com for more details. Or call 1-800-745-5931. A erltage
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Create your own work of art using Lamarite® Slate -
Composite Shingles—available in four colors and
5+, 7-, and 12-inch widths: The shingles are listed
for U.L. Class A fire resistarice and U.L. Standar

Siate Composite Shingles.
- For more information, call TAMKO today a

- 1-800-641-4891 or visit www.tamko.com.
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perspective

numbers game

when home buyers confuse quantity

by peter pfeiffer, faia

¥ enjoy operating a multi-
I faceted office with my

|| business partner, Alan

il Barley, AIA. But of all the
building types, we find that
homes provide the greatest
challenges and by far the
greatest rewards. Over the
past few years, though, we
have noticed a distinct and
troubling shift in the way
homes are perceived by the
public. The erroneous pre-
sumptions behind this shift
are having a profound and
overarching effect on the
quality of building in this
country.

Our generation has
become very adept at quanti-
fying things. We “crunch the
numbers” with great effi-
ciency. But I believe we have
too often lost sight of the
bigger picture in doing so,
ending up with undesirable
results. The design of our
homes, and the construction
of them as well, is falling
victim to this “efficiency.”

When you buy a Ford
Taurus, you know what level
of quality you are purchas-
ing and that the car is built
to the latest D.O.T. safety
and performance standards.
You can opt for leather
seats, but you know you are
still buying a Ford, just with
nicer seat coverings. Alter-
natively, when you buy a

residential architect / september -

with quality, everybody loses.

Outdoor rooms, such
as the porches at
Pfeiffer's own house in
Austin, Texas (left and
below), add value to a
home. But because
they raise the overall
building cost and are
not included in typical
square footage
counts, they have a
disproportionate
impact on the price
per square foot.

luxury sedan, such as an
equivalently sized Mercedes
E-class, you have a different
set of expectations about the
quality of what you are pur-
chasing. Not only will there
be finer-grade leather seats
and other obvious accou-
trements, but there is an
expected increase in crafts-
manship, performance, safe-
ty, durability, and overall
quality “under the skin”—
the things you can’t see but
know are built into the car.
You might even be able to
purchase the car from a
competing dealer for a bit
less money, confident you
are still buying an equally

october 2005

well-built E-class
with all the same
features and
craftsmanship.
This is where
the problem
comes in. People
think they can
treat buying a
house like buying
a car. They think
that if they can
buy a “high-end”
house for a lower
price, they’re still
getting the same
house. What they
don’t understand
is that if they keep
continued on page 40

Photos: Connie Moberley
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looking for the lower bid,
they’re going to end up with
lower quality.

the pricing myth
We’ve mixed up the adjec-
tives “quantity” and “quali-
ty” by relying too heavily
on the all-too-ubiquitous
“price-per-square-foot”
yardstick for evaluating
homes, especially the high-
end custom ones. Often-
times you end up getting
four “spec-quality” homes
combined to make one big
one that may or may not
comply with building safety
and durability codes. Sure,
you may have the trophy
kitchen, the Palladian win-
dows, the multiple crown
moldings, and the profusion
of meaningless steeply
pitched roof angles that pre-
pare you for shedding snow
during the next big Central
Texas blizzard. But all too
often these “high-end”
homes just end up becom-
ing a series of disparate
details, the sum of the parts
and nothing more. What’s

“encourage your clients to look
beyond the price-per-square-foot

yardstick.”

more, these homes usually
have “behind-the-scenes”
components —like plumb-
ing, air-conditioning sys-
tems, waterproofing meth-
ods, structural elements,
windows, and siding —that
are no better than those
used in the starter homes

being built across the
tracks. They can be expect-
ed to last about as long as
the starter homes before
experiencing expensive
maintenance problems or,
worse, unhealthy conditions
that might affect well-being,
like water leaks and mold.
Their building science is as
lacking as their souls.

The price-per-square-
foot yardstick is a relatively
new phenomenon that start-
ed gaining popularity in the
early 1980s. Before then,
folks were more creative in
their assessments. Attributes
like floor plan, flow,
responsiveness to the set-
ting, craftsmanship, and
even “livability” were used
to make the decision to
accept the design or buy the
home. Per-square-foot pric-
ing has its roots in the vol-
ume home building busi-
ness, where there was little
else to distinguish the vari-
ous models. Most three-bed-
room, two-and-a-half-bath
homes had approximately
the same sized two-car

garage, an attention-grab-
bing front entry, and a mod-
est back patio. Except for
shape, rooflines, and interi-
or appointments, there was
not a lot of variation.

Not so with a truly cus-
tom, site-specific home
designed and built for you

www.residentialarchitect.com

and your family’s values,
on your particular piece of
property, and incorporating
unique views, topography,
and trees. It’s not unusual
for a custom home designed
for our Hill Country envi-
ronment to have half again
as much space in outdoor
areas (screened porches,
decks, cabanas, and patios)
as in the interior living or
“conditioned” area. These
value-adding areas do
greatly affect the overall
price to build the home, but
they don’t add to the condi-
tioned area. So, encourage
your clients to look beyond
the price-per-square-foot
yardstick. It makes about as
much sense as evaluating
that new blouse or sport
coat hanging in your closet
on its price per square inch.

big deal
Another frightening occur-
rence of the past decade—
the super-sizing of the new
American home—also owes
its existence, at least par-
tially, to the price-per-
square-foot yardstick.
Homes have become bigger
for two reasons: It’s easier
to get the price per square
foot lower if the house is
bigger, and we tend to over-
estimate our need for space.
When we endeavor to
design and build a fine
home, we have to investi-
gate more than the obvious.
Let’s not forget attributes
like cohesiveness of design,
human scale, comfort, cli-
matic responsiveness, and
regionally appropriate
design. (No, Central Texas

residential architect / september

has not collided with Tus-
cany through a mysterious
shift in plate tectonics, nor
is its climate the same.)
Fine designs that “live”
well require a lot more than
drama and street appeal to
carry the day. The design
recipe includes ample
amounts of comprehensive
thinking, a fair bit of soul-
searching, ample time for
critical evaluation, and
well-honed talent. This
recipe isn’t adequately mea-
sured on a price-per-square-
foot basis.

When negotiating a fee
with your client, or the cost
per square foot with the
client and the contractor,
make sure the client under-
stands there are other, better
ways to calculate a house’s
value. If they just go by the
price-per-square-foot model
and take the lowest price,
they may well end up get-
ting what they asked for.
And it may not be what
they expected.

Remember, they can eas-
ily sell that leather-seated
Taurus without much loss
of personal energy, time,
and investment if the car
doesn’t live up to their
expectations. They can’t do
the same with the custom
home you designed for
them. r&

Peter Pfeiffer, FAIA, is a
principal of Barley & Pfeif-
fer Architects in Austin,
Texas. He specializes in
sustainable building prac-
tices. A version of this arti-
cle appeared in the Austin-
based magazine Tribeza.
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the architecture track

is the path to licensure paved with good intentions, or mired in a maze?

o

¥

AN

by cheryl weber

WA

our years ago, Marc

Swackhamer, a 1997

graduate of Rice Uni-

versity’s master of
architecture program,
reached a milestone in his
fledgling architecture
career: He finished all 700
training units of the Intern
Development Program
(IDP) and was ready to sit
for the exam. But then his
road to registration took a
detour. Swackhamer accept-
ed a job as assistant profes-
sor of architecture at the
University of Minnesota,
Minneapolis, got busy with
research and teaching, and
put licensing on the back
burner. Now, his estimated-
time-of-exam is next sum-
mer, and he’s prepared to
study hard.

Swackhamer has no
problem with internship per
se; it’s the tedious regulato-
ry process that has him
frustrated. “IDP was, in my
point of view, just mania-
cally complex,” he says. “I"d

get these forms and letters

v

w
-
p oy
o
Y

Joyce Hesselberth

that made my eyes cross.” to get licensed, the method-  steady supply of licensed of the AIA board of direc-
Swackhamer is referring, ology is being questioned members is a matter of sur-  tors. “We’re still graduating
of course, to the structure of fairly seriously around the vival. “When the number of ~ more students than in any
the IDP, administered by country. In fact, it’s the licensed architects dwin- other time, so the interest in
the National Council of topic of a conference dles, the opportunity for architecture as an educa-
Architectural Registration (www.designingtomorrows  maintaining membership tional pursuit is not dwin-
Boards (NCARB) in Wash- architect.com) to be held in  numbers in a professional dling, but the number of
ington, D.C. With less than  late September and spon- organization dwindles,” people who actually enter
50 percent of architecture sored by the AIA and notes John Senhauser, the profession may be.”
school graduates going on NCARB. For the AIA, a FAIA, Cincinnati, a member continued on page 47
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politics and pros

he Intern Development Program, devised by
NCARB in the late 1970s, was certainly estab-
lished with noble goals in mind. Officially,
they are to define the basic skills and knowl-
edge best acquired in an internship; to encour-
age a wide range of training; to provide a system for
tracking progress; to offer a high level of profession-
al information; and to provide access to educational
opportunities that bolster training. The fundamental
problem, critics say, is that the language masks the
regulatory nature of the program. Although it’s the
state boards, and not a national association, that are
legally empowered to regulate the profession, the IDP

SAFETY COMES FIRST.

has become mandatory for most of the nation’s interns.
What’s also troubling is the idea that the IDP’s
effectiveness is uncertain. In her analysis of a study
commissioned by NCARB two years ago, Beth Quinn
concluded that the IDP’s success is limited, because
NCARB can’t require employers to provide the
diverse, quality training on which the program is
based (“Building a Profession: A Sociological Analy-

In response to accusa-
tions that the IDP’s overly
developed bureaucracy is
bogging down an already
long and arduous process,
NCARB president Carlton
Godsey, FAIA, points to a
lack of hard data on the
state of registration.

“The numbers being dis-
cussed are 5,000 graduates
per year, but no one is able
to document that number,
because schools don’t share
that information,” says
Godsey, a partner at Godsey
and Associates, Louisville,
Ky. “We’re seeing an aver-
age of 2,100 people passing
the Architectural Registra-
tion Exam [ARE] every
year, about 50 percent.

“One of my goals for
this year is to figure out
how to get graduation data

continued on page 48

and start collecting it so we
have a good, clear picture
of whether we have a prob-
lem and, if so, what the
problem is,” Godsey says.
Indeed, the reasons for a
licensing shortfall are diffi-
cult to untangle. Many
architects have suggested
that professional licensing
needs to be imbued with
greater status. “I’m not sure
why interns are saying, ‘I
don’t need to get a license,
because I don’t stamp draw-
ings,”” Senhauser says.
“Stamping drawings is
hardly the point; you went
to school to become an
architect, not an intern.”
Part of the problem, he
believes, is that architecture
firms are giving non-
licensed employees increas-
continued on page 48

residential architect / september - october 2005

Our cabinets offer secure storage for
personal items and other valuables. The
safety lockbox keeps prescriptions and other

medicines out of the reach of children.

POWER WHERE YOU NEED IT.

Two outlets within the cabinet provide power
for items such as electric shavers and
toothbrushes. A mirror defogger is also

included. All electrical components are UL

listed for use in damp locations.




Circle no. 32

ELDORADO %n“’

A HEADWATERS COMPANY

www.eldoradostone.com/walkthrough

- 800.925.1491

practice

ing responsibility and plac-
ing less importance on
licensure as a rite of pas-
sage. Godsey agrees. “A lot
of interns don’t see a reason
to be registered,” he says.
“They go to work for large
firms, which tend to have
projects sealed by one per-
son, and they don’t see any
financial or other reward.
But how many projects can
fit on the head of a pin?
How many drawings can
one architect responsibly
look at?”

Then, too, as the market-
place evolves, an architec-
ture degree is morphing
into ever more diverse per-
mutations that don’t require
a license. “Architecture is
under some pressures that
are competing for the best
and the brightest,” Sen-
hauser says. “A lot of it is
just the nature of modern
practice, and not solely
related to the idea that
licensure has become a
rather punitive [form of]
gatekeeping.”

Anecdotal evidence sug-
gests that many architecture
school grads are pursuing
real estate development or
design/build practices. Oth-
ers are going to work for
computer animators, jobs
that pay more right out of
school than doing CAD red-
lines and staircase details.
William Braham, associate
chair of the University of
Pennsylvania’s architecture
department, recently polled
300 master’s program grad-
uates to see where their
career paths had taken
them. “Often the stories I
get told are, “Well, I got out
in 1988 and couldn’t find a

sis of the Intern Development Program,” Journal of
Architectural Education, May 2003). “Should we not
question the success of an educational program in
which 43 percent of the participants feel their experi-
ence is ‘adequate’ at best and ‘very poor’ at worst,
and one out of four feel they are learning little to
nothing?” she writes. “Can a program be justified
when more than one-third of participants feel it does
not help or even detracts from their experience?”

As residential architect went to press, the AIA and
NCARB were convening a conference (“Designing
Tomorrow’s Architect”) that attempts to address
these concerns. Ana Guerra, AIA, chair of the event,
thinks it’s promising that for the first time since
1999, all the entities that govern the profession (the
AIA and NCARB, plus the Association of Collegiate
Schools of Architecture, The American Institute of
Architecture Students, and the National Architectural
Accrediting Board) have agreed to participate. “I do
think the openness and awareness is there at a level
it’s never been before,” Guerra says. “We all have
opinions about what is wrong with the process.
We’re trying to bring all those viewpoints together to
make sure we have a place to discuss them.” With so

much at stake, the future of registration is an issue
the whole profession needs to deal with.—c.w.

job for that first year, so I
went to work in construc-
tion-related sales or lighting
design, and within two
years I was making much
more money than I could
make as an entry-level
architect,”” he says. “It’s
difficult for them to come
back into architecture.”

competent to
practice

On the one hand, it seems
wise to do away with gratu-
itous regulations that keep
graduates from getting reg-
istered. On the other, this
issue isn’t just about
improving the numbers. By
definition, a profession
needs to have a technical
basis for exercising its

residential architect / september -

authority and assuring the
public that its services are
trustworthy. But how best
to test for that competency
is a point of contention.
One common complaint
is that although NCARB’s
licensing requirements were
designed to take roughly
five years to complete, it
often takes twice that long.
That time line, by itself,
doesn’t strike Jim Cutler,
FAIA, as out of proportion.
He compares it with the 10
years physicians spend in
school and completing an
internship and argues that,
like doctors, architects are
capable of doing enormous
harm, whether or not they
are able to shelter people
continued on page 50
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beautifully. Even so, Cutler
admits that licensing pre-
IDP was less fraught. After
finishing up his master’s
degree in 1974, he appren-
ticed for three years, stamp-
ing his first set of drawings
by 1977.

Perhaps in hindsight,
Cutler sees architecture as a
highly experience-based,
generalist profession. “On a
daily basis, I am looking at
the diameter of bolts on a
plate; how a toilet flushes
and how I will get the efflu-
ent out given a certain floor
thickness; how light is
reflected as it hits the floor
and bounces around the
space; how the compression

of a door will emotionally
impact people as they move
through it,” says Cutler, of
Bainbridge Island, Wash.
“It takes a really long time
to integrate all that informa-
tion to a point where you
can synthesize it into your
own work. Even in terms of
competency there are so
many pitfalls that the idea
of not being registered and
not having apprenticed for
several years so you can
learn those pitfalls would
be the height of foolishness.
It would be lawyer fodder.”
What irritates Cutler is
the exam itself, which he
describes as “a bit puerile
and childish on occasion.”

Registered in eight states,
Cutler says that in some
jurisdictions, test-takers are
expected to read the study
guide and spout back the
answers verbatim, or fill in
multiple-choice answers.
“To me, that’s like high
school,” he says. “Having
architects sit down with a
group of peers and be ques-
tioned about the depth of
their knowledge of architec-
ture and ethics seems to me
to be a better way to regis-
ter architects.”

ironing out

the idp

Still, the IDP training units,
which some view as overly

prescriptive, are the punch-
ing bag for internships that
drag on. The IDP was
begun in the late 1970s as a
voluntary program to make
sure interns got a broad
range of experience. Over
the years, more and more
states made it mandatory,
until now 50 out of 55
Jjurisdictions require com-
pletion of the training
units. In 1996, NCARB
increased its political grasp
by requiring the IDP for
certification, which helps
architects get reciprocity in
other states. So what could
be wrong with this picture?
Critics complain that it’s
continued on page 52
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virtually the only track to
registration, that it hasn’t
changed measurably since
its inception, and that it
hasn’t been proven to be
more effective than an
unspecified (and generally
speedier) internship. “IDP
was never intended to be
regulated or mandated,”
says John Cary, of
ArchVoices, Albany, Calif.,
“so it just doesn’t function
well as a standard pro-
gram.”

The idea was that the

IDP would provide superior

training. However, the first
empirical study of the pro-
gram, commissioned by

NCARB in the early 2000s,

didn’t support that premise.
Beth Quinn, writing in the
May 2003 Journal of
Architectural Education,
concluded that, although
there were some positive
findings, there were no sig-
nificant statistical differ-
ences in satisfaction and
rates of learning between
IDP interns and those in
unstructured programs.
Stephen Kieran, FAIA,
Kieran Timberlake,
Philadelphia, is another
architect who breezed
through a three-year intern-
ship before all the report-
ing and monitoring became
de rigueur. He offers sever-
al reasons why the IDP can

be an impediment to licen-
sure. Contrary to Cutler’s
analogy, he believes the
generalist medical model
on which it is based is less
relevant to architecture.
“Many architects wind up
in specialties of different
sorts. There’s an increasing
argument that the full
depth and breadth of the
required training isn’t as
relevant as it was 50 years
ago,” he says.

And because the success
of the IDP ultimately rests
on the goodwill and
resources of the employer,
in the wrong firms it can
take more than three years
to fulfill the requirements.

Even if a firm is committed
to the IDP, it has to make
money off of employees,
and architecture firms have
relatively low profit mar-
gins. “I wonder if there
could be some revisions
made to the requirements
that are more difficult to
get, such as field experi-
ence,” Kieran says. “I think
there could be more of an
averaging— ‘Here’s the
range of experience we
want you to have; get 80
percent of this range.””
Speaking as a historian,
Braham also notes that a
safety net exists that wasn’t
there 50 or so years ago
continued on page 54
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when licensure began.
Some of the things a
license ensures have been
taken up by building offi-
cials and engineering
firms.

knowledge vs.
practice

A second part of this debate
revolves around whether
interns should be able to
take the ARE during their

internship, which could
shorten the time line. Sen-
hauser says the AIA’s posi-
tion is that interns should
indeed be able to sit for the
test upon graduation, but be

requirements for
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licensed only after putting
in the internship hours.
Russell DiNardo, AIA Asso-
ciate, agrees. DiNardo, an
architect at Michael Graves
Associates, Princeton, N.J.,
graduated in 1995 and
passed the ARE last Febru-
ary. “If the exam is set up
to test minimum knowledge
to enter the profession, why
does it matter when you
take it?” he asks.

DiNardo says the IDP
didn’t expose him to
aspects of practice he
wouldn’t have gotten on his
own, and that the intuitive
understanding he gained
during internship had little
to do with what’s on the
exam. Two years ago he
enrolled in a seminar with a
well-known professor on
how to pass the graphics
division. When DiNardo
said the information wasn’t
what he learned in school,
the professor replied that he
wasn’t teaching architec-
ture, he was teaching how
to pass the exam.

Karl Wallick, an assistant
architecture professor at the
University of Cincinnati,
echoes the opinion that
because large parts of the
test have little to do with
actual practice, the exam
shouldn’t have to wait. For
example, he says the pre-
design section was a grab
bag of elements, such as
site contracts and lending
issues, that were foreign to
him. “A lot of my design
experience had to do with
trying to fold programming
and environmental and
mechanical factors into one
holistic design,” he says.

continued on page 56
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“Maybe it’s just tough to test
that with multiple choice.”
The ARE’s timing is
determined by state regis-
tration boards, and 11 states
allow interns to finish it up

during the IDP. While
NCARB is currently study-
ing policy recommenda-
tions, Godsey’s opinion is
that the exam is mostly
practice-based, and that

therefore interns should put
in the hours first. “If you
take the exam right out of
school, you’re retesting
what you learned in
school,” he reasons. “It’s

practice

better to temper the educa-
tion with the experience
you gain during an intern-
ship.”

While NCARB doesn’t
foresee major changes in

the current system, it con-
tinues to nip and tuck.
Updated test specs were
released last February, after
an 18-month study to
reassess the skills critical to
practice. Godsey says the
ARE is evolving into a more
practice-oriented exam.
“Years ago, the questions
were more knowledge- than
practice-based,” he says.
“Now, it’s more practice-
based, but we think it could
be more so0.”

Recognizing the difficul-
ty of earning the breadth of
training units, NCARB is
also searching for other
ways to fulfill its require-
ments. Several years ago, it
began allowing community-
service time to count toward
the IDP, as well as the hours
worked for an engineering
firm, as long as they were
supervised by an architect.
This year, Godsey has asked
the IDP committee to look
into using the online Emerg-
ing Professional’s Compan-
ion as course work that
would substitute for hard-to-
get experience.

“IDP is now mandatory
in 49 out of 50 states [and
Washington, D.C.],” God-
sey says. (Arizona is the
exception.) “That’s good, in
my opinion. We feel like
it’s a good process to go
through. The architecture
profession is grossly under-
paid for the training we
have,” he adds, “but that’s a
whole other subject.” ra
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required to report credit. Non-AlIA members may request a certificate of completion.
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Email: reinvention2005@hanleywood.com




MONDAY, DECEMBER 5

9:00 am to 4:00 pm sponsored by
Housing Tour* S
9 Whiripdol

Visit South Florida’s cutting-edge residential architecture.

AQUA, Allison Island

Dubbed a “tropical urbanist neighborhood," AQUA is the brainchild of developer Craig Robins
and town planners Duany Plater-Zyberk (DPZ). AQUA brings together luxury mid-rise multi-
family buildings and town houses inspired by Miami's waterside locale and its history as a mod-
ernist's town. Anchored at the water's edge, AQUA's three condominium buildings were
designed by and named after Alison Spear, Walter Chatham, and Alexander Gorlin,
AQUA's 46 town houses, or “island homes," are the work of Hariri and Hariri, DPZ, Allan T.
Shulman Architect, Suzanne Martinson Architects, Brown Demandt Architects, and
Albaisa Musumano Architects,

Villa Allegra, Sunset Island 11l

Architect Chad Oppenheim is changing the face of downtown Miami with his much-talked-about
luxury high-rise condominium designs. Named by AIA Miami as Young Architect of the Year in
2001, he recently won an AIA Florida merit award for his own waterfront house in Miami Beach,
Villa Allegra.

Strang Residence, Coconut Grove

Architect Max Strang is rapidly developing a name for himself in South Florida as an architect sensi-
tive to site, place, and the environment. His own house, which he calls “tropical industrial has recently
won merit awards from both AIA Miami and AlA Florida. He was named AIA Miami's Young Architect
of the Year in 2003.

A separate registration is required for the housing tour-$35 per person.

6:30 to 8:30 pm sponsored by

Welcome Reception luTone
The Biltmore Hotel

Join us for a meet and greet with your fellow architects. Take advantage of this time to
introduce yourself to your charrette partners and mingle with other conference attendees. Appetizers
and drinks provided.

The Biltmore Hotel
1200 Anastasia Avenue, Coral Gables, Florida 33134
Reservations: 1.800.727.1926

The exquisite craftsmanship and detail found throughout The Biltmore is reminiscent of an Old World
European luxury hotel. Rehabilitated in the 1980s at a cost of $55 million, the hotel's guest rooms and
suites boast tasteful décor and warm, inviting accommodations with magnificent views of the hotel's
famous pool, golf course, or City of Coral Gables.

www.reinventionconf.com




TUESDAY, DECEMBER 6

Key N Ote B rea kfa St sponsored by

Resting Lightly on the Land* - 7:30 to 8:45 am
Presenter: Brian MacKay-Lyons, Hon. FAIA, FRAIC, RCA, MacKay-Lyons
Sweetapple Architects, Halifax, Nova Scotia. Internationally-known architect

MacKay-Lyons excels in works of simple, quiet grandeur. His monograph, “Plain SHRN
Modern", was recently published by the Princeton Architectural Press. WILLIAMS.

Building is an act of intrusion on our delicate and dwindling landscape. Yet architecture that learns
from vernacular traditions, makes use of local materials, and responds carefully and sensitively to the
site helps mitigate the incursions. MacKay-Lyons sheds the limitations of style to see more keenly
the beauty and promise of the landscape and to preserve its power to delight. The best lessons in
sustainable design are the inherent principles of great architecture.

General Sessions

Regionalism as Green Design* - 9:00 to 10:30 am

Are the key elements of sustainable design found in the wisdom of local building traditions? What can residen-
tial, industrial, and agricultural structures tell us about safe, sound, and satisfying shelter? Find the universal
truths in specific solutions. Rediscover what regional architecture can teach us about

climate-, material-, and site-sensitive design.

Frank Harmon

Panelist/Moderator: Frank Harmon, FAIA, Frank Harmon Architect, Raleigh, NC. Harmon is the recipient of many
awards, including a Business Week/Architectural Record international honor award and this year's residential architect
Leadership Award for Top Firm. Also a professor at the College of Design at North Carolina State University, Harmon leads a
practice that specializes in regional and sustainable design.

Ted Flato, Lake/Flato Architect, San Antonio, TX. Flato has earned a national reputation for straight-forward regional
design. His projects, which incorporate indigenous building forms and materials, are sensitive to site and climate and have
Rl it won numerous national, state, and local awards, including residential architect's Project of the Year in 2004.

Ted Flato Brian MacKay-Lyons, Hon. FAIA, FRAIC, RCA, MacKay-Lyons Sweetapple Architects, Halifax, Nova Scotia.
See bio under “Resting Lightly on the Land.”

COffee Bl‘eak - 10:30 to 10:45 am sponsored by

| SCHLAGE J

Paradigms of Place® = 10:45 am to 12:15 pm
Greening the one-off house is a first step on the long road to sustainability.
We must also look beyond the house to neighborhoods and towns that weave sustainability into the fabric of the

community. One irresponsibly designed dwelling is a problem for its occupants; multiples are a public threat.
How can we design where we live to improve how we live?

Panelist/Moderator: Allison Ewing, AIA, LEED AP, Hays + Ewing Design Studio, Charlottesville, VA. Prior to start-
ing her own firm, which focuses on integrating the principles of ecology and modern design, Ewing was a partner at William
McDonough + Partners, where she led a range of award-winning institutional, residential, and mixed-use projects.

Elizabeth Plater-Zyberk, FAIA, Duany Plater-Zyberk & Company, Miami, FL. A founder and leader in the New
Urbanism movement, Plater-Zyberk’s groundbreaking work has profoundly influenced place-making both nationally and

. ; internationally. Also the dean of the University of Miami School of Architecture, she's co-author of “Suburban Nation:
The Rise of Sprawl and the Decline of the American Dream”
Elizabeth Plater-Zyberk Ross Chapin, AlA, Ross Chapin Architects, Langley, WA. Co-founder of The Cottage Company, Chapin spearheaded
changes to local ordinances in his hometown to allow for smaller, denser housing organized around common greens. His

developments have attracted national attention and applause and provided a template for sustainable pocket communities
across the country.

Email: reinventionzoos@hanleywood.com




Awa I‘dS Lu nCh - 12:15 10 2:15 pm sponsored by
The 2005 residential architect Leadership Awards Andersen. vy

o - WINDOWS+DO
Presenting the winners: s

Hall of Fame: Sim Van der Ryn, Van der Ryn Architects, Sausalito, CA. A visionary in the practice and teaching of sustain-
able design, Van der Ryn has motivated countless architects to design with ecological and social responsibility in mind. He has
taught at the University of California, Berkeley, for more than 30 years and is the author of seven books, including “Sustainable
Communities” (with Peter Calthorpe), “Ecological Design” (with Stuart Cowan), and his most recent, “Design for Life!

Top Firm: Frank Harmon, FAIA, Frank Harmon Architect, Raleigh, NC. Since 1985, Harmon's small firm has dedicated itself to
designing buildings that are rigorous in their aesthetic execution, their environmental conservation, and their fundamental livability. His
high standards as a practitioner and as a teacher at the North Carolina State University have encouraged young architects to fight the
good fight for better, sustainable design among all building types.

Rising Star: David J. Hacin, AlA, Hacin + Associates, Boston, MA. Hacin's diverse firm excels in many different design disci-
plines, including a special talent for the reuse of existing structures. Hacin's sensitive adaptations and reapplications of historic Boston
buildings have won much acclaim and numerous awards. Working within the demanding context of one of the country’s oldest cities,
he's brought fresh life and appeal to decaying, vulnerable structures.

Breakout Sessions -2:30103:45 pm

Greening the New House”*

Leader: Peter Pfeiffer, FAIA, Barley + Pfeiffer Architects, Austin, TX. Pfeiffer has spent nearly 30 years developing, implement-
ing, and leading the battle cry for green methods and materials in residential construction. His practice focuses on “real world” green
design that's practical and applicable to mainstream housing.

Greening the Community*
Leader: Ross Chapin, AlA, Ross Chapin Architects, Langley, WA. See bio under “Paradigms of Place.”

Greening the Existing House*

Leader: Kendall P. Wilson, AlA, lIDA, LEED AP, Envision Design, Washington, DC. Wilson is the founding principal of a multi-
disciplinary design firm with a focus on sustainable design. He serves on the US Green Building Council's LEED Core & Shell and the
LEED Commercial Interiors Core Committees. His green remodel of a mid-century Modern house by Charles Goodman won a 2005
residential architect Design Award.

Greening Multifamily: Adaptive Reuse*
Leader: David 1. Hacin, Hacin + Associates, Boston, MA. See bio under “residential architect Leadership Awards.”

COffee Brea k - 3:45 to 4:00 pm sponsored by
) B
T YPON

Future Shades of Green* - 4:00 to 5:30 pm

What will the next wave bring us in green technologies, products, and principles

and how will they influence the design of our dwellings? Drawing from best practices
and best guesses in the realms of cutting-edge residential, commercial, and civic design,
we can make some educated predictions about the future of sustainable building.

Panelist/Moderator: Kendall P. Wilson, AlA, 1IDA, LEED AP, Envision Design, Washington, DC. See bio under “Greening the
Existing House.”

Rick Harlan Schneider, AlA, LEED AP, Inscape Studio, Washington, DC. Named an AlA Young Architect of the Year for 2005,
Schneider specializes in sustainable design of houses and other building types. He's served as chair of AIA/DC’s Committee on the
Environment and has won a number of awards for his sustainable work.

lason F. MicLennan, BNIM Architects, Kansas City, MO. McLennan is director of renowned green design firm BNIM's sustain-
able consulting division. An adjunct professor at the University of Kansas, he's served on AIA National's Committee on the Environment
and the technical board for the US Green Building Council's LEED rating system. Founder of Ecotone Publishing, a green design
imprint, he's written several books, including “The Philosophy of Sustainable Design”

Rece pthn - 5:30 to 7:30 pm sponsored by
Take advantage of this opportunity to meet with your fellow symposium attendees to dis- @ D E LT A
cuss your ideas for the Green House of the Future. Transportation will be provided after " FAUCET COMPANY

conference programming concludes for the day to this beautiful, off-site venue in Miami.

www.reinventionconf.com
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WEDNESDAY, DECEMBER 7

Breakfast Panel Discussion sponsored by
Sustainable Materials and Methods for k
Residential Design* - 7:30 to 9:00 am ”‘"f

Are the greenest materials hardy old favorites like stone, wood, and glass? Or are engineered
products the high-performance building blocks of the future? Can we rely on tried-and-true con-
struction types or should we consider rammed earth, straw bale, and other methods that may
encounter resistance among the public? Sorting through the myths, promises, and realities of sus-
tainable design.

Panelist/Moderator: lohn Connell, AlA, CORA, 2morrow Studio, Warren, VT. Connell is founder of the Yestermorrow
Design/Build School, promoting through a hands-on approach a broader appreciation of sustainable residential architecture,
and principal of a green design/build firm, 2morrow Studio. His most recent book is “Creating the Inspired House!

Sim Van der Ryn, Van der Ryn Architects, Sausalito, CA. See bio under “residential architect Leadership Awards."

Peter Pfeiffer, FAIA, Barley + Pfeiffer Architects, Austin, TX. See bio under “Greening the New House."

Coffee Break -9:00to9:15 am

Design Charrette
Greening the American House* - 9:15 am to 12:15 pm

Putting our ideas where our pens are, we'll develop the sustainable American house of the future. At event registration
in Coral Gables, attendees will learn the design problem and the names of their charrette team members. Seize any
opportunity to communicate with teammates prior to the Wednesday session, where we'll divide into our groups for
the final brainstorm.

Closing remarks - 12:15 to 12:30 pm

Conference Adjourns

Bonus Program
Continuing Education Credit with CEDIA* - 12:30 to 1:00 pm

Join CEDIA for a class entitled “The Fully Integrated Home" and earn additional
AIA/CES course credit.

Special Event — CORA Returns

1:00 to 5:30 pm

The Congress of Residential Architecture, a new independent organization of residential practitioners, convenes immediately
following Reinvention 2006.

Separate registration required. Registration is FREE. For more information about CORA and to register, please email
info@corarchitecture.org or visit www.corarchitecture.org

2005 Luxury Kitchen & Bath Collection
December 7-9 at the Miami Beach Convention Center

Experience the unique Luxury Kitchen & Bath Collection's blend of education, networking, and exciting resource displays—all
devoted to high-end kitchen and bath design. A Miami housing tour, education sessions, and exhibitions highlight the best in
luxury kitchens and baths.

Special discounted rates of $99 are available to Reinvention 2005 attendees. For more information, or to register, please visit
www.luxurykbcollection.com

Email: reinvention2005@hanleywood.com




REGISTRATION FORM

Step 1. Registration Information

Name

Title Company Name

Address

City State Zip
Telephone Fax

Email Address AlA Membership Number (for AIA CES Credits)

Your email will only be used for Hanley Wood event purposes and to send you more information on Reinvention 2005.

May we publish your email in our Conference Workbook? Oyes Ono

) Housing Tour Registration-$35 per attendee

Space is limited to 200 people for the housing tour. Separate registration is required.
Availability awarded on a first-come, first-serve basis. Lunch will be provided.

Step 2. Fees

Registration: $295 per person until 11/1/05. $350 thereafter.
(Please note: Registration must be received by 11/1/05 to qualify for Early Registration.)

Indicate number of attendees (before 11/1/05) X $205 =

Indicate number of attendees (11/1/05 or later) X $350 =

Indicate number of housing tour attendees X $35
Total: $

Mail completed form with payment to:
MAIL: Reinvention 2005, PO Box 52170, lrvine, CA 92619-2170

Register online at www.reinventionconf.com

Step 3. Payment
O Check is enclosed, payable to Hanley Wood, LLC

O Please charge to: O Visa O MasterCard O AMEX

Card Number and Expiration Date

Name on Card

Signature (Required)

Accommodations.

Attendees are responsible for their own hotel reservations. Please contact The Biltmore Hotel at 1.800.727.1926
to reserve a room in the Reinvention 2005 room block at the special conference rate of $199 per night. Please
reference the Hanley Wood Reinvention Symposium to receive the discounted rate. This special symposium rate
is available until November 4, 2005. After that time, hotel room availability and rates are at the hotel's discretion.
Please register early, space is limited.

Attendance Policy: Attendance at this event is reserved exclusively for invitees only and manufacturers who have paid a fee as official
sponsors of this event. Hanley Wood, LLC reserves the right to review, accept, and/or reject all registrations. If you plan to bring a guest,
please note that they will be charged as an additional registrant if they attend the conference or activities.

Registration Cancellation Policy: A cancellation must be made in writing and submitted to the Hanley Wood registration company
via mail, fax, or email. Cancellation requests received 31 days prior to the first day of the conference will receive a full refund minus a
$75 handling fee. Cancellation requests received on or within 30-22 days of the first day of the conference will be subject to a loss of
500% of the entire registration fee. Cancellation requests received within 3 weeks of the first day of the conference will be subject to a
loss of 100% of the total registration fee; attendees are also responsible for one night's lodging at the event hotel. A confirmation of
your registration will be sent in writing within two weeks of registering. Name changes are permitted at any time.

Symposium Partner

residential
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Step 4. Attendee Profile

(Required Information)

How did you hear about residential architect's
Reinvention 2005 Symposium?

O Web site ’

O Promotional Mailing

O Advertising in a Trade Magazine

O Email

O Word of Mouth

O Other

Please indicate your firm’s

primary business activity.

O Architectural, Architectural Engineering, Design
O Home Builder/General Contractor/Remodeler
O Design/Build

O Other

Please indicate what types of residential
design services are offered by your firm.
(check all that apply)

O Single-family custom

O Single-family production

O Multifamily

O Remodeling

O Community planning

O Interior design

O Landscape architecture

O Other services

Which of the following best describes
your job title at your firm?

O Managing Principal/CEO/Partner/Corporate Exec.
O Job Captain/Staff Architect

O Chief Architect

O Designer

O Specification Writer

O Interior Designer/Space Planner

O Management/Marketing

O Construction Administrator

O Planner

O Draftsperson

O Other

Please indicate the average annual number
of new housing units built from architectural
designs provided by your company.

014

O 5-10

0 11-25

O 26-50

0O 51-100

O 101-250

O 251-500

O 500+

Indicate your company’s average
annual total revenue.
O $10 million or more

O $5 million to $9,999,999
O $3 million to $4,999,999
O $1 million to $2,999,999
O $500,000 to $999,999
O $250,000 to $499,999
O $100,000 to $249,999
O $1 to $99,999

O None

O | do not wish to disclose

Do you specify, recommend, or influence the purchase
of building products used in residential construction
projects designed by your firm?

Oyes O no

O | do not wish to disclose

Are you a registered architect?
Oyes O no

www.reinventionconf.com
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While town architect at Seaside,
Fla., Scott Merrill designed phase
. ane of the Honeymoon Cottages

' (1988-99). The sextet of buildings
were inspired by a cottage
Thomas Jefferson lived in while
building Monticello.




Steven Brooke

www.residentialarchitect.com




hard knocks over his chosen niche, but his impatience with the
durable debate is clearly visible. Why all this dither about
what’s modern and what’s not? Although he dwells at the
beach, he doesn’t care a bit for lines drawn in the sand.

“I wish we’d stop having this argument over and over. After
awhile you wonder if we’re all from the same species,” says
Merrill with weary exasperation. “Again and again we put ide-
ology where it doesn’t belong. Clients just want us to solve
the problems and do it well. Architects take relatively small
problems and give them an importance they don’t have.
What’s worse is a simple idea that you make complicated. It’s
a form of hype.”

In Florida, the problems that need solving are many. The
hurricanes, with their fury and drama, get all the attention, but
it’s the calm after the storm that
brings the tenacious, pervasive infec-
tion: mold. “Last year was a horrible, =
horrible year. We had widespread cat-
astrophic damage, but 12 times as
many houses were affected by mold.
Behind the walls, the damage seeped
through for days,” he says. The
125,000 blue tarps draped over
decapitated houses didn’t begin to
cover the extent of the local ruin.

These days, following Katrina’s
devastation, everyone is thinking
about the awful power of nature’s
destructive forces. Merrill, who was
born and raised in Ohio, and educat-
% ed at the University of Virginia and

Danny Tumer yale architecture school, has been
thinking about it since he moved to Florida 17 years ago.
Since then, he’s witnessed and participated in a tremendous
housing boom—much of it densely clustered along Florida’s
lengthy, mlnergblf: coastlin.e. “We’re building very expensive fogether the towr?s
housing, commissioned by intelligent people, at 6 feet above : varied vernacular
sea level,” he says. BN = architecture and its

But right now the only issue people are willing to tackle is i transient community.
building technology. “We’ve seen incredible increases in wind
load standards with the adoption of uniform Florida standards.
We now have glass you can hit with a baseball bat,” he says.
“What we discovered in these last storms is that the high
impact glass performed as advertised, but the sustained water
resulted in leaks. The damage was mostly cosmetic but sub-
stantial to floors and so forth. The old windows with storm
panels fared better. So, we’ll probably go back to storm panels.
In some ways, it’s easier to address standards than the bigger
questions about where we should build.” Casey Sills

The all-faiths Seaside
Chapel (2001) pulls

68 www.residentialarchitect.com residential architect / september - october 2005




The dunes mask the
height of the small-but-tall
Honeymoon Cottages.
Phase two of the-buildings
(1994-95) were larger and
placed behind the beach-
front set (plan, right). The — |
cottages were Merrill’'s
(pictured opposite, left)

first explorations into the =
power of repeated form.

>

Scott Merrill

i

[
=
EE
F
L

FOOTPATH FOOTPATH

PARKING i PARKING

residential architect / september

|

s

Merrill was drawn to Windsor
for the opportunity to do more
building types. His first phase
Row Houses (1990-21) artfully
articulate their symbiosis,

Courtesy of Windsor
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Until that day of reckoning, he’ll continue to balance cost
versus risk when he specs those technological marvels, he’ll
weigh his clients’ desire for open, easy-living houses against
the greater protection of a more closed building envelope, and
he’ll choose clear-cut solutions over more fanciful ones, even if
it means holding his muse at bay. “We deal with things that are
longstanding problems. We still don’t have some of the basics
of shelter solved,” he says. “We don’t have mitigation of mold
solved. We make many concessions to water and clients here.
What we do is realistic and practical in Florida.” Fortunately,
Yale prepared him to think defensively about structure. “I had a
teacher who thought and taught so much about water droplets,”
he says. “You could go to the extreme of building a bunker.”

Instead, he consults the collective wisdom architects have
assembled through experience. For instance, he points out,
“certain profiles of roof simply take wind better, like hipped
roofs. Broad profiles take it full force.” At this line of discus-

www.residentialarchitect.com

sion, his frustration builds steam again. Why take clients down
a path of experimentation that exposes them to unnecessary
risk and continued expensive maintenance? “We have a huge
inheritance we can either accept or reject,” he says, addressing
his colleagues in architecture. “We reject what we think has
been vulgarized. We make off-limits certain architecture that
could contribute simply because it’s been badly done. Is there
something about basic strategy that can yield interesting
results? Can we expand the DNA we draw from?”

pattern power

Even though he’s a card-carrying member of several classical
design organizations, Merrill isn’t interested in cloning the
past. He began his career in Washington, D.C., working for top
firms McCartney Lewis and Cass & Pinnell, but he couldn’t
envision a happy future there. Extending, remodeling, and rein-
vigorating old houses is the Washington architect’s bread and

residential architect / september

- october 2005




Photos: Casey Sills
The firm’s work in densely sited resorts has taught it good manners.
Highland Park House (opposite and above), located in an older Dallas
suburb, mitigates a myriad of neighborhood styles and deemphasizes
its size on street and flanking elevations.

Merrill’s floor-plan
hierarchy for courtyard
houses: Living rooms
trump bedrooms,
bedrooms trump
service rooms, and,
where possible,
circulate through
rooms.

Merrill, Pastor & Colgan Architects

residential architect / september - october 2005 www.residentialarchitect.com 71




butter; everyone chases the same kind of work for the same
clients. Merrill speaks highly of his very talented mentors, but
he didn’t want to follow in their footsteps.

So he decamped to Florida for the new town of Seaside,
which offered the exciting opportunity to build fresh from the
ground up. The now storied prototype for Traditional
Neighborhood Development (TND) was spearheaded with
visionary zeal by developers Robert and Daryl Davis and
designed by nascent New Urbanists Andrés Duany, FAIA, and
Elizabeth Plater-Zyberk, FAIA. of DPZ, with consultation from
traditional architect and theorist Leon Krier. Merrill served as
Seaside’s town architect for two years, completing among
other projects the sextet of Honeymoon Cottages (1988-89). In
1990, he followed DPZ to another resort TND at Windsor and
established his own practice in Vero Beach, but he returned to
Seaside for other commissions, including phase two of the
Honeymoon Cottages (1994-95) and perhaps his most perfect
building yet, the Seaside Chapel (2001). The Honeymoon
Cottages and the chapel (both winners of AIA National Honor
Awards) make manifest the early concept of Seaside: a modest
beach town based on vernacular building traditions.

Building new drew Merrill to Seaside, but so did the power
and potential of patternmaking. DPZ’s original vision called for
just a few patterns, meticulously defined and repeated across
the 80-acre site. The comforting refrain of pleasing building
types would also make better design more attainable. The
explicit pattern book meant a contractor could build a hand-
some house without an architect. But in a way, Seaside was a
victim of its own success. Soaring real estate values turned it
into a haven for the rich and an architect’s playground.
“Ultimately, the town ended up developing in a way that was
unforeseen,” says Merrill. “I was so enamored of the ideas that
drove Seaside originally —the repetition of types.”

What lured him to Windsor was the promise of exploring even
more building types. He lured others there, too. In 1991, he hired
George Pastor, AIA, fresh out of the University of Miami and the
University of Virginia’s master’s program in architecture, both
strong in traditional design. “I spent a summer working at
Monticello, crawling around the roof as they were restoring it,”
says Pastor, who oversees construction of the firm’s work. In
1997, Merrill made him a partner, and in 1999 they promoted
David Colgan, AIA, a Notre Dame grad, to partner as well.
Colgan now operates out of a small satellite office in Atlanta.

Through a mixture of speculative and custom residential
commissions, the firm is exploring a number of house types
Merrill thinks offer solutions for other densely planned com-
munities. His enthusiasm for the right-brain wrestle of site,
program, and budget is palpable. The 416-acre, gated Windsor

72 www.residentialarchitect.com residential architect / september - october 2005



Photos: Courtesy of Windsor

Commissioned to
design a town center
for Windsor (above and
left), where there is no
town, the firm oriented
apartment buildings, a
fitness center, and the
mail room, to form a
series of garden
plazas.

At Windsor, guest
houses, garden walls,
and main houses all
push to the lot lines,
creating private court-
yards amid the density.
This house (right)
takes advantage of a
6,000 square foot
triangular lot.

residential architect / september - october 2005
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Renderings and floor plans: Merrill, Pastor & Colgan Architects
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The L-shaped House
at Shelburne Farms
in Vermont orients

to views of Lake
Champlain and forms,
with several nearby
stands of trees, a
protected lawn.

Gary Hall

is a high end experiment in patternmaking, but he hopes that
repeating and perfecting its building types will make them
more affordable in the long run. “Most people have to buy
within a price range that can only be delivered through the
economies of repetition,” he says. “But we as a culture exalt
singularity. It’s unattainable. Our concentration on houses sin-
gularly matched to a singular person belittles the dignity of the
repetitions of houses most people live in. Wouldn’t it be valu-
able to take patterns and repetitions and ennoble them?”

singular sensation
For all his talk about repetition, Merrill and his partners don’t .
simply replicate the past. Looking at one of their houses ; i : ‘ , ”" "Hmmum
evokes that experience we’ve all had: You think you see some- g v o Ay : e il
one you know at a distance, but when you get up close you dis- g S = X e
cover a stranger. Maybe we should call it deja new. The forms
and references feel familiar, yet you can’t pinpoint the specific
antecedent. This is what sets Merrill, Pastor & Colgan apart
and yes, one might argue as Vincent Scully does in an upcom-
ing monograph on the firm, what makes them modern.
Because, as much as Merrill emphasizes the clever plans
and siting of the firm’s house types, what stands out is the
ingenuity of the architecture. It’s deftly proportioned, beautiful-
ly understated, and, within a language we all understand, origi-
nal. The path to this kind of rigor and invention wouldn’t suit

74 www.residentialarchitect.com residential architect / september - october 2005
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The Sideyard House
type (1990-91)
makes the most of
narrow, deep lots. In
multiples, it can use
the blank wall of the
adjacent house to
complete its private

courtyard.
Scott Merrill

Sideyard House photos: Courtesy of Windsor
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eye of the storm

the lazy or flighty mind. It requires distilling our best-loved
architecture styles to their essence—mapping their DNA and
using the basic genes to build stronger, better organisms. “So
many of the traditions are just about the pure joy of composi-
tion,” says Merrill. ““You have to take them and find out their
root appeal and work from there. For instance, English Arts &
Crafts and Shingle Style are all about joy in manipulation of
roofs. You have to be careful about how you take them on.
They can all be done in pretty bad ways. But there are endless
way to configure things that are readily accepted by conserva-
tive clients.”

“There are several good reasons for architects to be conserv-
ative,” he adds. “Among them is to save your clients embar-
rassment down the road.” Market acceptance is important to
Merrill’s firm, because it’s important to both his developer and
private clients. Beyond those exigencies, marketability means a
greater possibility of implementing the firm’s designs on a
wider scale. “Architects say they want to do good by changing
the very way we build and think about architecture,” he says.
“But it’s reasonable to suggest that how you do good is
through incremental improvement leveraged over multiple
projects.” The goal feels even more imperative given Florida’s
unprecedented building boom, which has advanced largely
without direct contribution from architects.

“We have to deal with tremendous numbers,” he explains.
“So much energy is spent on transformational change. But cer-
tain patterns make sense for money or for climate reasons.
That’s what makes it interesting to return to the courtyard
house again and again.”

Despite its accomplishments in the realm of multiples, the
firm is building a portfolio of sumptuous one-off custom
homes. The freedom is almost disorienting after so many years
dotting the i’s and crossing the t’s of DPZ’s master plans, but
it’s also exhilarating. “Everything in Windsor is orthogonal, so
to have a sloped site where the site section is integral is great,”
says Merrill. “But the funny things is, even with a 90-acre site,

you still run up against the setbacks and wish for more space.” ‘ ' ' Merrill, Pastor & Colgan Architects
The private clients with beautiful parcels of land bring new The firm’s talent with

possibilities for invention—and trips out of Vero Beach. So, densely packed

too, does the firm’s occasional institutional and commercial resort housing serves

it well in breaking
down the mass of
large custom home

work. But in general, the challenge in those projects is to add
value to something already desirable. What appeals most to

Merrill is to take a building lot—or even a whole communi- programs, such as
ty—and create something valuable out of nothing. “Windsor this compound in
was a grapefruit grove, other than that there was nothing at all Buzzard's Bay.

interesting about the site,” he says. “We often inherit a feature-
less site. The specificity comes with the lot configuration, the
clientele, the program. That is modern.” rz
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modern.. .
traditions

sometimes the most livable houses are those that blend
contemporary influences with time-honored forms.

field’s edge

When it comes to architectural richness, not
many places can top the Berkshire Mountain
region in western Massachusetts. The area
boasts great depth in its collection of 18th- and
19th-century farmhouses and agricultural build-
ings, in addition to some well-preserved
Shaker-built structures. Architect Andy Burr,
FAIA, drew from all three traditions
when designing this modern-day
farmhouse in Alford, Mass. “We don’t
want to be slavishly traditional, but a
lot of clients come to us and want
something that fits in with the vernac-
ular of the area,” he says. “We try to
get a little inventive while still using
that local language.”

The house clearly belongs to its site
and region. White-painted cedar clap-
boards cover its gabled forms, which
are topped by classic standing-seam
metal roofs. Burr and his staff calcu-
lated the roof overhangs for solar.gain
during winter and shading during
summer, another time-honored strate-
gy. “The old-timers were very sensi-

: . tive to sunlight and wind orientation,” he says.

-{:::;‘:;‘:ﬁ;;f‘;ig?ng s _ Y y A separate garage with an upstairs guest
focal.baths and-Tarhy: | - — = 3 suite recalls typical rural outbuildings. History
houses, such as deep. Ny : | even played into the house’s placement at the
frant porches, crisp 5 oy ol == 4B outer rim of its 15-acre site, where the open

, ‘clapboard siding, and % : ‘ ‘ meadow meets a dense forest. “We felt strongly

e i e that the house shouldn’t be out in the field,”
Burr explains. “It ruins the view for everyone
else, and it’s not traditionally where the house
would be put. If it were an older house, it
would be at the edge condition where it’s pro-

The architects

\ #roof Ventilators:
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modern . .
traditions

The home’s combina-
tion of the living room,
dining room, and
kitchen into one central
space falls in line with
modern tastes. So
does its strong empha-
sis on outdoor living
spaces.

first floor (barn) second floor (barn)
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second floor (main house)

tected by the trees behind it.”

The fenestration on old local barns served as
a model for the garage—guesthouse’s six-paned
windows and barn-door-like shutters. But sub-
tle hints of modernity eased their way into the
design too. Rather than facing in one direction,
the gables of the main house meet to
form a 90-degree angle dictated by
the T-shaped floor plan. “It’s not a
traditional way to put buildings
together,” says Burr. “Typically, the
gables wouldn’t crash into each other
like that.” Most of the home’s win-
dows are larger than those in an older
house. One 42-by-22-foot space with
a vaulted ceiling incorporates the
entire kitchen, living room, and din-
ing room—a far cry from the formal,
chopped-up rooms and lower ceilings
of the past. A freestanding refrigera-
tor and walk-in pantry give the
kitchen the currently popular unfitted
look, a style that had its first heyday
before the advent of built-ins.

A parallel for the house’s blend of
modern and traditional design ideas
can be found nearby at the restored
Hancock Shaker Village. The spare,
unassuming buildings there acted as

Porch

first floor (main house)

a touchstone of sorts for Burr, who
used granite columns on the home’s front porch
in a tribute to similar columns he’d seen at the
village. “We do look at the Shakers a lot,” he
says. “They distilled the vernacular of the area.”
Two centuries later, he and his firm strive to do
the same.—meghan drueding

project:

Private residence, Alford, Mass.
architect:

Burr and McCallum Architects, Williamstown, Mass.
general contractor:

Albert J. Cummings IV, Williamstown
project size:

2,850 square feet

site size:

Withheld

construction cost:

Withheld

photographer:

Ken Gutmaker
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To save the
owners from
daily treks up
and down the
steep incline at
the front of the
site (above),
Muse Architects
placed the
home’s main
entry at the rear
(left and oppo-
site page).

found in
translation

When an interpreter translates a sentence, he
doesn’t reiterate it word for word. Instead, he
communicates the speaker’s fundamental
meaning, adjusting structures and expressions
from one tongue to another. Stephen Muse,
FAIA, performed a similar adaptation for this
Washington, D.C., house, which conveys the
spirit of Japanese architecture with-
out actually reproducing elements
from it. “We didn’t want to

do a bridge crossing over a koi
pond,” says Muse. “We were looking
more for the essence of Japanese
architecture.”

The impetus for this nonliteral
interpretation came from the owners,
who had spent many years living in
Japan. They shared their collection of
Japanese architecture books with
Muse and project architect Kuk-Ja
Kim, AIA, pointing out photos that
appealed to them. “We had to figure
out what it was about these Japanese
rooms they liked,” says Muse. “It
turned out to be the strong feeling of
geometry, the connection from room
to room, and also the connection
from interior to exterior.” So he and
Kim created a simple floor plan
whose room sizes and openings line
up more precisely than in a typical
American house. Their emphasis on
geometry also extended to the interi-
or detailing, rendered in flat surfaces
of maple and painted wood to reference the
exposed framework and paneling of the
Japanese tradition.

The woodwork’s clean lines signify a mod-
ern aesthetic that, according to Muse, came
about by happenstance. “Solving the problems
of the site and expressing what the owners want
in a house led us into something very light and
more contemporary in feel,” he says.

The house sits atop a steep, wooded hill —
too steep in front for anyone to climb regularly.
So the main entrance lies around back, where
the driveway leads from a public alley up to a
stand-alone garage. The architects created an
entry sequence that starts in the garage, leads
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A gracious entry
sequence leads
through a glassed-
in gallery (above
and above left) and
up into the main
house (above
right).

=% 'K

I Porch

Jralp
e

“we didn't want to do a bridee crossing over a

kot pond. we were looking more for the essence
of japanese architecture.” —stephen muse, fuia

first floor
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out to a window-lined gallery flanked by land-
scaped terraces, and ends in the skylit stair hall
of the main house. Along with an ample num-
ber of windows, French doors, and outdoor
rooms, the entry procession strengthens the
home’s tie to the landscape—a goal consistent
with modern as well as Japanese

Tatami
room

Wine fellar

basement
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architecture.

But the design also has its tradi-
tional points, like its Shingle Style
exterior vocabulary. Muse chose the
Shingle Style because of its distant
roots in Japan and its relationship to
structures in nearby Rock Creek
Park. And it works well with the site:
Cedar cladding and roofing echo the
wooded surroundings, while sharply
pitched gables keep the home’s scale
from overwhelming the hilltop. In
addition, old-fashioned true divided-
light windows echo the panes of the
sliding shoji screens that separate the
main public rooms. Copper Craftsman-
style light fixtures mediate between
the Shingle Style and Japanese
motifs.

Taken as a whole, the house radi-
ates the simplicity of Japanese design
while fitting into its American neigh-
borhood. Like master translators,
Muse and his team found a way to
express the design themes of one cul-
ture through the language of
another.—m.d.

project:

Private residence, Washington, D.C.
architect:

Muse Architects, Washington

general contractor:

Peterson and Collins, Washington

landscape architect:

Jordan Honeyman Landscape Architecture, Washington
project size:

6,048 square feet

site size:

0.3 acres

construction cost:

Withheld

photographer:

Maxwell MacKenzie
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Minimal trim and clean details
update old-fashioned touches such
as the mix-and-match furniture-
style kitchen cabinetry. Exposed
and raw materials like the steel
stair and ceiling trusses are soft-
ened by painted-wood built-ins.
The home’s exterior palette was
meticulously selected to fit the
owners’ vibrant personalities and
tout their designer paint store.
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living history

Progressive vernacular is what Bernie Baker
calls his architecture. And he’s both amused
and pleased that clients from both sides of the
great style divide seek out his firm. “A lot of
people are drawn to us because they see the tra-
ditional bent of our work,” he says. “And some
people see the same collection of houses and
look at it as contemporary.”

“I like to think of architecture as something
moving and living that goes beyond a set of
styles,” he says. The architect has been revising
his vision of home for 60-plus years but admits
his upbringing among Pennsylvania Shaker-
style buildings is a lens through which he still
gazes. Mostly, though, his decades of practice
have been an exploration of what makes a
house truly livable, regardless of its vintage or
label. And that’s taught him to kick back and
just design, without regard to the party line.

“I like to realize where influences are com-
ing from but let each individual house
just flow based on listening to the
client and the site,” he says. “T don’t
really know where all of my refer-
ence points will pop out in a house.
It just happens.”

What pops out in this Bainbridge
Island, Wash., house is a double-
pitched roof like those found on utili-
ty buildings coast to coast. Corrugat-
ed steel roofing, shiny cylindrical
smokestacks, and shiplap siding
extend the outbuilding vocabulary. A
few unexpected moves push these
time-honored forms into the modern
world: extreme angles to the roof
pitches, compressed fenestration with
staggered window sizes, and square
dormers. “The dormers are complete-
ly modern,” concedes Baker, “but I
wanted to add an edge and control
where light entered the building.”

Industrial touches, like a wood-and-
steel bridge that doubles as a great-
room ceiling and second-story floor,

- october 2005

update the interior spaces. Inside is where
Baker focuses most keenly on his ideas about
livability. It starts with a simple floor plan, one
that moves easily and contains few divisions.
“There can be mystery and intrigue,” he says,
“but keep it moving.”

Fill those flowing spaces with natural light
from at least three directions, not all of them
necessarily horizontal, advises Baker, who has
an affinity for skylit cores. Then mix in texture
and vary volumes for a balance of intimate and
grand moments, he adds. Those moments
include the 10-foot-high great-room ceiling/
bridge with double-height openings on either
side. And then there’s the kitchen ceiling, which
drops to a cozier scale, and the daybed cubby
retreat under the stairs.

Ultimately, Baker isn’t seeking some earth-
shaking fusion of modern and contemporary in
the houses he designs. What he wants most to
discover about his houses is: “Do people enjoy
living in them?” —shelley d. hutchins

project:

Private residence, Bainbridge Island, Wash.
architect:

Bernie Baker Architect, Bainbridge Island
general contractor:

Michael C. Raymond, Port Townsend, Wash.
interior designer:

Bill McKnight Designs, Bainbridge Island
metalwork:

Paul Schneider, Seattle

case work:

Arkadia Woodworking, Seattle

project size:

2,100 square feet

site size:

0.21 acres

construction cost:

Withheld

photographer:

Bill Holt
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“certainly part of
the idea was that
the house should
look like it had
grown over
fime.” —wavne |

good, faia

/
itions

Architect Wayne L.
Good used rustic mate-
rials—stone, cedar sid-
ing, metal roofing—and
a grown-over-time
design sensibility to
link the riverfront
Thompson residence
to the summer colonies
that dotted the Chesa-
peake tidewater area in
the '20s and '30s. A
carefully scripted entry
sequence saves the
best—the water view—
for last.
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river approach

Annapolis, Md., architect Wayne L. Good,
FAIA, is known for his stylized tweaks on tradi-
tional domestic architecture. That sense of
updated tradition sets the tone at the Thompson
residence, a vacation home near Annapolis that
Good designed for a family of four and sited on
a slender, forested ridge overlooking Valentine
Creek. Its controlled, rustic outlook—a series of
hybrid wood, stone, and glass struc-
tures—was meant to evoke the feel-
ing of a rural camp. In fact, it has
what Good calls “inherited architec-
tural genetics” that date back to the
’20s and ’30s, when waterfront
colonies popped up in the
Chesapeake tidewater regions. There
was Sherwood Forest with its
Adirondack-style cottages;
Scientists’ Cliffs with its chestnut log
cabins; and Piney Point with its
Victorian gazebos and sleeping
porches. “This house was inspired by
the spirit of all those summer
camps,” says Good. “Certainly part
of the idea was that the house should
look like it had grown over time.”

Although it combines varying
rooflines and a mix of materials —
natural stone, board-and-batten sid-
ing, cedar tongue-and-groove siding,
and zinc-coated steel roofing—
there’s nothing jumbled about this
house. The peninsula-like building
site dictated the shape of the floor
plan, “which was basically very long
and skinny,” says Good. One of the
plan’s primary design features is the
tight sequence of arrival, entry, and
the unfolding of both water and
woodland views. “With waterfront
homes, I like to choreograph how
you get to the ultimate thing, the
water view,” says Good. “It’s been
described as a kind of burlesque
treatment, where you slowly reveal
the payoff.”

From the auto court, that sequence
begins with passage through a nar-
row dogtrot bookended by two sin-
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Knee braces, board- e
and-batten siding, and
cedar tongue-and-
groove details are
repeated inside to rein-
force the notion that
the Thompson resi-
dence has evolved
over time. Throughout
the house, steel win-
dows—done up in
orderly grid patterns—
reveal and frame views
of Valentine Creek and
the forested parkland
that surroundsthe :
house.

Terrace

Porch

second floor

first floor
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gle-car garages that resemble stylized machine
sheds. It emerges onto a long, light-washed
boardwalk. At the front door, a 10-foot expanse
of steel and glass, visitors get a glimpse of the
pool out back, but it’s not until you turn left
into the living room that the full, panoramic
sweep of the river view is revealed.

The family’s more public spaces—the living
room, kitchen, and a generous screened
porch—are clustered at the river end of the
house. The less public rooms—the dining room,
media room, a guest bedroom and
bath, and a mudroom—are lined up
along the long boardwalk, which is
made of Brazilian walnut Ipé.
Upstairs there’s a game room, a play
space, a master suite (with sitting
room), three bedrooms, and three
baths.

In the tradition of summer camps,
which often encompassed huts,
sheds, and other use-specific out-
buildings, there’s a separate two-
story structure at the southwest cor-
ner of the site that has its own special
function. “When we were designing
a bathing facility for the pool area,
we came up with the idea to give the
family a little gazebo on top,” says
Good. “The two boys were avid
chess players, so it became known as
the chess tower and became a place
for them to play chess.” How apt that
such a rigorous game would play a
role in this tightly controlled home.—
kathleen stanley

project:

Thompson residence, Crownsville, Md.
architect:

Wayne L. Good, Good Architecture, Annapolis, Md.
general contractor:

Winchester Construction Co., Millersville, Md.
project size:

8,400 square feet

site size:

3.7 acres

construction cost:

Withheld

photographer:

Celia Pearson

i Balcony

-

Sitting
room

www.residentialarchitect.com 97




TERMITE
PROTECTED BY

probuild TC

TERMITICIDE

-

L

a0 ik

o BN el
-

"(‘ ‘..‘
M3 ™

L R
’
A

v

You want your homes A SECU RITY SYSTEM With ProBuild TC, you get superior termite control that
» and your customers ON A WH O LE N EW LEVEL meets your personal standard of excellence at a surprisingly

7 to be protected. low cost. And for the most complete pre-treat available,
Start with ¥~ a quality pre-construction termite treatment using use ProBuild TC in conjunction with IMPASSE® Termite Blocker to block
ProBuild" TC.”% This powerful treatment combats termites at their termite entry through the soil and around utility penetrations. Keeping your
main source, the &, soil. Other methods, like borate treatments and homes secure starts from the ground up, with =~ S——————

baits, may leave /- areas of your homes vulnerable. a quality pre-treatment using ProBuild TC. rObU“d

TERMITICIDE

PRE-TREAT YOUR HOMES RIGHT.”

Circle no. 306

syng'enta A WORLDWIDE LEADER IN PROFESSIONAL PEST MANAGEMENT

©2005 Syngenta. ProBuild"} IMPASSE® and the Syngenta logo are trademarks of a Syngenta Group Company. Important: Always read and follow label directions before buying or using this product. Syngenta Crop
Protection, Inc., Greensboro, NC 27409. 1-866-SYNGENTA. www.securechoice.us




We can hardly blame them. After all, there is an air of superiority surrounding MonierLifetile roofs. Maybe it's because we offer the most
complete selection of concrete roof tiles available, in colors and styles that complement and enhance virtually any architectural design.
And of course there is tile's unmatched durability, which is why all MonierLifetile products are Class A fire-rated and come standard with
a Non-Prorated, Fully Transferable Limited Lifetime Warranty. So why not give your next roof a little snob appeal. Whether you're
building a new home or reroofing your existing residence, MonierLifetile has a product sure to meet your needs. For more information,
call 1-800-5671-TILE (8453) ext. 231, or visit us at www.monierlifetile.com.
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www.monierlifetile.com » Changing the way people think about roofs.
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INTRODUCING ROSEBURG
BRECKENRIDGE™ SIDING

BRECKENRIDGE SIDING OFFERS AN ELEGANT ROUGH
CEDAR APPEARANCE AT A FRACTION OF THE COST.

» Natural beauty of real wood

» Installs directly to stud wall

» Available at retail stores nationwide

EVERYONE IS WATCHING ROSEBURG.
Our customers...
Our customers’ customers. ..

Even our competitors’ customers. ROSE BUR G

FOREST PRODUCTS
Call 800-245-1115 to find out why. ES S RO GRG

www.Ifpco.com
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doctor spec

rock on

should you spec granite in your next kitchen or counter with quartz?

by nigel f. maynard

ranite is one of the
most prized counter-
top materials, the

% ultimate status and
style symbol in the kitchen.
And with good reason—it’s
water-, heat-, and scratch-
resistant; durable; and virtu-
ally maintenance free. It’s a
rich, lustrous natural mate-
rial that upgrades the look
of the whole kitchen. But
manufacturers claim their
latest foray into man-made
stone, quartz surfacing, tops
even granite in both aesthet-
ics and function.

A relatively young cate-
gory, quartz surfacing is a
manufactured product that
contains 93 percent natural
quartz and 7 percent resins
and pigments. By compari-
son, granite contains about
50 percent quartz, which is
one of the reasons makers
say quartz surfacing is more
durable and scratch-resist-
ant. “Only three other natu-
ral minerals —diamond,
sapphire, and topaz—are
harder than quartz,” touts
the Web site of Stafford,
Texas—based Cosentino
USA, which produces Sile-
stone quartz.

Just how scratch-resistant
is the stuff? A favorite mar-
keting quip is that a slip of
the knife will hurt your
Henckels but not your
countertop.
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star
performer
Companies say
quartz aggregate
improves upon
granite in a num-
ber of ways. For
one thing, unlike
granite, the prod-
uct has no fis-
sures. This con-
sistent surface
makes it non-
porous and less
likely to harbor
bacteria. Sealing

AN

granite guards
against absorp-
tion, but the
material requires
periodic resealing
to keep it food-safe. Quartz
surfacing, in contrast,
requires no sealers.
Quartz’s impenetrable sur-
face also makes it highly
resistant to stains and the
etching effect of acidic lig-
uids such as wine, lemon
juice, and vinegar.

In addition to quartz’s
performance benefits, the
manufacturing process
enables companies to
mimic other, even more
troublesome natural coun-
tertop materials, such as
limestone, which is very
soft and prone to scratch-
ing, and concrete, which is
porous.

For those consumers
who are not fans of the
shiny look, quartz manufac-

- october 2005

turers offer a limited num-
ber of honed finishes.
Quartz is also available in
vibrant hues that Mother
Nature has neglected to
provide, including bold and
iridescent reds, yellows,
and blues.

Kieran Liebl, principal of
Royal Oaks Design in
Shoreview, Minn., first
encountered quartz a few
years ago but was less than
moved by manufacturer
performance claims. He is
now a convert. “I am really
impressed with it,” the
architectural designer says.
According to Liebl, the
product has proved durable,
waterproof, and highly
resistant to staining. “The
maintenance is no different

“*.»

from granite,” Liebl says.

Apparently, the rest of
the world is catching on
too. “Quartz is now the
fastest-growing segment of
the countertop surfacing
category,” says Valerie A.
Aunet, marketing manager
for the residential builder
division of Wilmington,
Del.—based DuPont, whose
quartz surface is called
Zodiaq. Cambria, in Le
Sueur, Minn., supports the
claim as well. Between the
years 2000 and 2002, the
company says, quartz sur-
facing sales grew more than
2,000 percent, or from a 0.3
percent market share to a 9
percent share.

The material has several

continued on page 102
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Courtesy CaesarStone
Quartz-surfacing manufacturers boast that their product performs as well as, if
not better than, granite and that it can assume looks that the natural stone can
only dream of. This apple martini countertop by CaesarStone, for example, dis-
plays the design versatility of quartz.
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sources in addition to
Cosentino, DuPont, and
Cambria, including Cincin-
nati-based Formica; Caesar-
Stone in Sun Valley, Calif.;
Korean conglomerate LG;
Italian manufacturer Seieffe
Corp.; and Houston-based
U.S. Stone. All manufactur-
ers use virtually the same
quartz-resin composition,
and their fabrication
processes are essentially the
same. But color and pattern
availability differs from
company to company.

naturally
controversial
So who’s buying quartz and
exactly why are they buying
it? Chris Wicki, director of
Select Design Studio in
Plano, Texas, says her
firm’s clients usually want a
product with the perform-
ance of granite and the
color and consistency of a
manufactured product.
“Some people are searching
for a specific look,” she
says. “A countertop may
look different from the
granite sample once it’s
fabricated, so the consistent
color of quartz works better
with their overall scheme.”
While manufacturers
play up the benefits of a
consistent product, purists
say this is the main reason
they avoid quartz altogeth-
er. “Granite is just more
natural-looking,” says Jeff
Sheiner, co-owner of The
Granite Shop in Smyrna,
Ga., who has an obvious
bias. “Quartz doesn’t have
the natural depth.”
Alexandria, Va., architect
Charles Moore, AIA, con-
cedes more positive attrib-

utes to quartz, but he, too,
is turned off by its unifor-
mity and lack of visual
interest. Ultimately, the
architect, who’s known for
his high-end remodels of
old houses, finds stone-look
quartz products unconvinc-
ing. “For us, the materials
are seen as an imitation, so
we prefer to use the real
thing,” says the principal of
Moore Architects. A materi-
al that tries to imitate
another product draws more
attention to itself, underlin-
ing the fact that the client
couldn’t afford the real
thing, he concludes.

But manufacturers con-
tend that the material’s true
strength is its ability to
assume unique looks.
“Quartz is competitive with
the hard, shiny look of
granite, but it offers more
colors,” says Aunet. This
gives consumers the option

www.residentialarchitect.com

Photos: Courtesy Formica

A sophisticated yet rugged
material in the kitchen,
quartz is flexible enough
to use in the bathroom, as
well (above). Despite their
ability to take on bright
looks, offerings that mimic
the look of natural stone,
such as Formica’s desert
gold (left), account for the
lion’s share of the market.

of choosing bold reds, con-
cretelike grays, and bright
yellows and blues. Moore
agrees that the ability to
take on a bold look is the
product’s main advantage.
“Almost everybody will ask
for [real] stone, but every
now and then someone will
ask for blue Silestone,” he
says. “When someone asks
for a funky color, then
that’s a better argument for
quartz.”

As noted above, quartz
colors, patterns, and finish-
es vary from manufacturer
to manufacturer. Formica
produces 16 colors, Cam-
bria sells 28, and DuPont
offers 33. CaesarStone’s 40
and Cosentino’s 49 are the
most in the industry. Caesar-
Stone offers several out-
landish hues, such as apple
martini and tequila sunrise,
plus six honed finishes.
Cosentino also has bright
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colors, as well as products
with Microban antimicro-
bial protection and a new
finish that simulates the
look and feel of leather (see
“Solid Ground,” page 121).
Cosentino public rela-
tions manager Gina Covell
says the company’s 10
manufacturing lines allow
for more colors and finish-
es. “We also offer vanity
tops, integrated sinks, and
backsplashes,” she says.
Contrary to popular
assumption, quartz is not
necessarily cheaper than
stone. In fact, with the
widespread availability of
lower-priced granite from a
number of different coun-
tries, including the United
States, quartz is frequently
more expensive. Prices
range from $50 to $85 a
square foot, compared with
$39 for some of the budget
granites. “Buyers always
expect [quartz] to be cheap-
er, but it’s not,” says Wicki.
The Granite Shop’s
Sheiner also counters com-
panies’ claims that quartz is
substantially easier to main-
tain than his wares. Granite
is not that susceptible to
staining and only requires
resealing every two years, he
says. “Sealing is really sim-
ple: Spray on the sealer and
wipe it down with a cloth.”
Still, the force of quartz’s
popularity and acceptance,
and the options and benefits
it offers your clients, cannot
be ignored. The product,
manufacturers say, is harder
than granite, consistent
from slab to slab, and never
requires sealing. With these
advantages, it’s a solid
alternative to stone. ra
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Cable is clean
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Our quick-connecting
hardware is s0 sleek
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Wouldn’t it be easier if customers
were lined up for you?

125,000 people contact ServiceMagic every month looking for contractors in their area. As a member of our
network, these leads are yours. Just sign up for residential architect Leads, powered by ServiceMagic, and
tell us what kind of jobs you like to do. We'll send you leads by phone, fax or e-mail. You pay only a
small fee for the leads you receive. More than 25,000 contractors already use this service. Many tell
us it's their most effective and affordable marketing. In fact, those who've been with the program for
more than a year have grown their business by an average of 28 percent. Call us weekdays from 8 a.m.
to 8 p.m. ET, or visit us online to learn more.
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ITH ITS PLAYFUL GEOMETRY AND DEEP
SHADOW LINE, A ROOF FEATURING

CARRIAGE HOUSE SHANGLE™ IS A WORK LD ’

Celebrating a Century

OF ART THAT WORKS ON MANY LEVELS. of Bullding Americe

SCULPTED TO SIMULATE THE SCALLOPED EDGES OF
NATURAL SLATE, CARRIAGE HOUSE PROVIDES FOUR
FULL LAYERS OF PROTECTION ONCE APPLIED. THEN
TTITI TV ; CERTAINTEED COVERS THE SHINGLES THEMSELVES, WITH
et Aty A LIFETIME LIMITED TRANSFERABLE WARRANTY (INCLUDING,

IN THE UNLIKELY EVENT OF A MANUFACTURING DEFECT,
FULL REPLACEMENT COSTS FOR THE FIRST 10 YEARS)¥

FOR ANOTHER ANGLE, CALL 1-800-233-8990 OoR VISIT
WWW.CERTAINTEED.COM

CARRIAGE+HOUSE CertainleedH

HANGLE™ Quality made certain, Satisfaction guaranteed.

*See full warranty for details. 50-year coverage on commercial or institutional applications. © 2004 CertainTeed Corporation

Made under U.S. Pat. 5,287,669; 5,400,558; 5,421,134; 5,375,491; 5,426,902; 5,501,056; 5,660,014; D388,195 and D366,124.
Canadian Rd: 74509 (1994), 78603 (1996). Other pat. pending.  Protected under the following additional patent: 5,951,809.
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lt's not surprising that people concerned about the quality of the air in their homes choose Owens Coming. PINK FIBERGLAS®
Insulation is certified” for better indoor air quality by the GREENGUARD Environmental Institute™ But it's also the choice of

people concerned about the quality of our planet’s air, because PINK FIBERGLAS Insulation reduces energy consumption. And that

reduces the production of greenhouse gases. PINK FIBERGLAS Insulation even contains the most recycled glass of any insulation. *
Oh, and it saves money on energy costs. No wonder people feel comfortable choosing Owens Corning PINK FIBERGLAS Insulation.  [NNOVATIONS FOR LIVING™

For more information, call 1-800-GET-PINK or visit www.owenscorning.com.
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network news

structured wiring offers some extravagant possibilities.

by rebecca day

= hese days, high-end
home buyers expect to
= have music in every
room and a palette of view-
ing options at every TV.
Internet in every room isn’t
far behind, making cable
and data outlets as much a
part of the room planning as
the AC wiring. As more and
more people opt for struc-
tured wiring, there are more
reasons to put it in. Now,
even the more esoteric
upscale amenities in the
luxury home are getting

in on the networking act.
First it was the refrigerator
that could dial out to the
e-grocer. Now, the home
piano and the wine cellar are
plugging in and logging on.

connected
connoisseur
If wiring the wine cellar for
an Internet connection
seems like overkill, consider
the possibilities for the pam-
pered homeowner. You're
planning a dinner for eight
important guests and want
the perfect robust red to go
with filet mignon. Today,
you might look up a spread-
sheet wine program on the
PC, scratch down the rows
where you’ve stored Caber-
nets, Bordeaux, or Barolos,
and head down to the cellar
with paper in hand.

In the home with the
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eSommelier wine manage-
ment system, the computer
lives in the wine cellar, as a
touchscreen monitor that
houses an all-in-one PC.
You can search a 1,000-
bottle wine collection in
seconds by sorting through
the collection by varietal,
country of origin, color, or
year and get a list of all
wines ready to drink now.
For special guests, search
for wines with the highest
ratings from respected wine
reviewers. The system
comes bundled with some
140,000 wine listings from
Wine Spectator magazine.

Add a $1,000 scanner to
the $8,000 PC, and home-
owners can scan in bottles
when they bring home a
case or two. When they pull
a bottle from the cellar, they
can deduct the amount from
the log to keep inventory
accurate. When running low
on a favorite bottle, they
can place a note to order
more. If shipping laws
allow, they can punch a few
keys and send an online
order to a favorite wine
merchant.

Users make selections
from a menu-based inter-
face using on-screen
buttons that help guide
the search. The interface
follows the model of other
home control functions for
operating HVAC, lights, spa
control, and entertainment.

- october 2005

With its onboard
RS-232 jack and
support from AMX
and Crestron,
eSommelier can
pop up as another
control feature
on home
management
touchscreens
throughout
the house. That
way, home-
owners can
look up the
location of
the bottle
they want
using the kitchen
touchscreen before heading
down to the chilly cellar.
And because eSommelier
packs Ethernet jacks, it can
be wired into the home PC
network. Users could even
access the inventory over
the Internet while traveling
in Tuscany to see if there’s
room for a few more cases
of Sangiovese. Rack-mount-
able eSommelier units are
available for integration
with home control systems.

C (i%’1)CSi()

The eSommelier lets homeowners
manage a large wine collection via
a touchscreen monitor in the wine
cellar or through the main control
system in other rooms.

designers for decorating
large living spaces or of
Liberace wannabes who
never learned to play,
Disklavier grand pianos
have been popular in upscale
homes for both their design
appeal and entertainment
value. A Disklavier can be
played as a conventional
acoustic grand piano or as a
continued on page 108

sound investment
Wire the cellar with in-wall
speakers and homeowners
will be able to listen to

the upstairs piano while
sipping port. Yamaha’s
Mark IV Disklavier 21st-
century player piano has
gone the networking route
too. A favorite of interior

www.residentialarchitect.com
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software-driven player
piano.

In the latter mode,
Disklavier pianos read spe-
cially formatted media that
allow the piano to play by
itself using digital data to
control the keys. The latest
version of the player
extends the Disklavier into
the multiroom realm. Now,
homeowners can send a
digitized stream from the
acoustic piano to other
rooms in or outside of the
house. The piano can also
be wired to play as a con-
ventional grand piano while
speakers in the room play
backup orchestration.

The Mark IV Disklavier
comes with a Wi-Fi remote
control and a 10-inch
touchscreen Tablet PC.
Both enable homeowners
to operate the piano from
other rooms —and through
walls and ceilings. Users
can select the piano as an
audio source over a stan-
dard multiroom audio
system and then use the
remotes to change songs
or create playlists from
the 80-gigabyte hard drive
built into the piano system.

The piano requires a
standard 110-volt electrical
outlet for power. Its analog
and digital audio outputs
run to the central music
system, which sends the
sound of the piano to other
sound-ready rooms. The
built-in Wi-Fi card allows
the piano to communicate
wirelessly with PCs on a
home network, and an
Ethernet port allows for
connection to a more robust
wired home network.

Homeowners can take

advantage of the PC con-
nection by downloading
music from the PC to the
piano. Or they can create
music on the fly and then
send it from the piano to a
PC using software

that captures the notes
and puts the work into
printable form. They can
then store or print out the
sheet music from tunes they
just hammered out.

Down the road, the net-
working capability will lead
to Internet applications,
Yamaha says. Piano students
could participate in online
music competitions with
other students from around
the globe. They could take
up online music lessons with
a teacher across the state or
across the country. Extend-
ing the reach of the piano to
the Internet opens up a world
of possibilities.

tune in

The piano is one new source
for the multiroom audio sys-
tem. The ubiquitous iPod is
another. Multiroom audio
company Sonance has
devised the iPort, a custom
wall plate for the iPod or
iPod mini that wires the
portable music player into
the whole-house or local
audio system. iPod owners
can place the iPod in the
iPort dock when they arrive
home and the device appears
as a separate audio source on
a Sonance multiroom system.
It can also work with home
control systems from AMX,
Crestron, and Elan.

Users control the iPod
on the device itself, which
is charged by a DC power
supply while resting in the
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in-wall dock. A
video version of iPort
works with iPod Photo
players. Homeowners
with photos on an iPod
can view images from
iPod Photo players on a TV
located either in the room
or elsewhere in the house.
Currently, slightly more
than half of new homes are
built with structured wiring.
For luxury-home owners,
the benefits of networked
electronics will grow
exponentially as companies
devise useful ways to bene-
fit from devices that talk to
each other within the home.
With the wine cellar, grand
piano, and iPod in the
picture, the case for home
networking just became
a little more enticing. ra

Rebecca Day specializes

in writing about home elec-
tronics. She can be reached
at customhomerd@aol.com.
A version of this article
originally appeared in
residential architect’s sister
publication Custom HOME.
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Yamaha’s Mark 1V
Disklavier comes with a
Wi-Fi remote control and
Tablet PC, enabling
homeowners to operate
the piano from anywhere
in the house. The iPort
(below) connects an iPod
to the whole-house or
local audio system.

o ——
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Sweet Dreams
Thanks to Icynene®

lmagine the freedom to push the envelope of building construction.
Explore geometry and space without compromising building envelope performance.
It all begins with a dual-performing insulation that helps you
Take control of air leakage and deliver unpara/le/ed results.

Your designs will be the talk of the town.

Icynene® spray foam insulation and air barrier system provides design professionals with an airtight solution t
increased moisture resistance, maximum energy efficiency, and improved indoor air quality.

Design without Compromise

%) The Icynene Insulation System’

Healthier, Quieter, More Energy Efficient®

To request a free copy of Icynene’s Architect Resource Binder or for more
information about Icynene’s Lunch n” Learn program, email
architect@icynene.com Circle no. 354



ebuild saves you the time and effort of searching through mountains of information.
Our free Web site has more than 250,000 building products from 400 manufacturers.
You can find specifications, catalogs, installation instructions, warranty information,
and more. We offer links to pro resources and tools, product news, and product
companies. You can even get local job leads or search for house plans—we have
more than 15,000. Handle all your product information with just two hands.
Handle it with ebuild.

If you had to carry around
all your product literature

you could.
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SPECIFY ROLLER SHADE
SYSTEM QUIET ENOUGH
FOR LIBRARY ENVIRONMENT
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Finally, a controllable roller shade that’s
as precise as your designs.

Sivoia QEDw Quiet Electronic Drive shading systems
* Precision alignment of multiple shades to within 1/8"

» Ultra-quiet operation (44dBA at three feet)

+ seamless integration with Lutron lighting controls

* symmetrical fabric light gap of 3/4" per side 5:::::5 LUTRON

Visit www.lutron.com/shadingsolutions or call Lutron controls your light.
1.877.258.8766 ext. 564 to learn more about Sivoia QED, © 2005 Lutron Electronics Co., Inc.
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architects’ choice

product picks from the pros

johnsen
schmaling
architects

brian johnsen and
sebastian schmaling
milwaukee
www.johnsenschmaling.com

Photos: Courtesy Johnsen Schmaling Architects

neat sheet

Johnsen Schmaling Architects is drawn to Acrylite sheets. “The range of
stock colors is far superior to other products,” says Schmaling. Made
from acrylic, the sheets are economical and provide tight thickness toler-
ances and high optical characteristics, the company says. For the Parts

House Pavilion (shown), JSA sandblasted the panels to achieve different

textures and levels of opacity. Acrylite is available in 4-, 5-, and 6-by-8-

clear value

foot sizes. CYRO Industries, 800.223.2976; www.cyro.com. .
When the budget permits, JSA specs high-end

Starphire ultra-clear glass, which it used for the
large picture window in this urban infill project.
“It’s a low-iron glass that costs about twice as
much as regular window glass but is extremely
transparent and doesn’t have the green tint that
regular glass has,” Schmaling says. It allows
S-percent-higher visible light transmission, the
company says, and can be combined with coat-
ings that satisfy energy requirements while
maintaining ultra-clear visibility. PPG Industries,
412.434.3131; www.ppgstarphire.com.

slight light

JSA sings the praises of the Westwood
913 light. “It’s the most elegant and
minimal line-voltage fixture we have
been able to identify,” Schmaling says.
“It’s small and looks just gorgeous.”
Measuring 92 inches long and 45
inches in diameter, the light’s housing
and hood are made from machined alu-
minum, brass, or copper; stainless steel
hardware is standard. Aluminum prod-
ucts come in powder-coat colors; brass
or copper units are left unpainted.
Lumiére, 770.486.4800; www.lumiere
-lighting.com.

—nigel f. maynard
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The one answer to all your building questions.

RESIDENTIAL ARCHITECT Online is all you need to know. It's the fast, easy way to find the latest architectural news, reliable
product information, and the most valuable industry resources. We help you search for RESIDENTIAL ARCHITECT magazine
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45-degree comer caps were used to connect Hy-Lite
p panels to form this neo-angle shower. Flat caps were
—¢ used to finish off the top and sides of the doorway,
while a flat cap and mounting channel were used
to attach the panels to the curb and wall.

A

90-degree corner caps were used to connect
\,« four acrylic block panels together to form deco-
rative, lit towers. The panels were mounted to
the base and top piece with flat caps.

WE’VE CREATED AN INGENIOUS WAY TO JOIN PANELS AND PARTITIONS.
NOT TO MENTION ARCHITECTS AND BUILDERS.

Aluminum accessories from
Hy-Lite® make it easy for
everybody to see eye to eye.
That's because they make joining
our prefabricated, ready-to-install
panels, partitions and radius walls
remarkably fast and easy. Panels
and patrtitions can be joined

at 45- and 90-degree angles,
allowing builders and architects
to specify Hy-Lite acrylic block
systems in almost any conceivable
configuration. Accessories are
also available to connect angled
walls, to seamlessly join panels,
and to beautifully finish the ends
of a panel or partitions. With
aluminum accessories from Hy-Lite,
discovering your imagination

is easier than ever. To locate a
supplier, call 1-877-712-4013 or

visit us at www.hy-lite.com.

\WHy-Lite

PRODUCTS, INC.

) o imesgimation

Circle no. 268
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(_\ Round caps finished off the ends of this radius wall
- perfectly. Aluminum mulls were used to connect
1 the three radius walls together, while a flat cap
mounted the units to the top of the curved wall.

Aluminum mulls were used to connect these flat
/ panels and radius walls together. A flat cap and
ot mounting channel were used to mount the units to
the base and the walls. Flat caps were also used
to connect the desktop to the top of the panels.

HYRAOQ905AC



DENSGLASS SILVER
EXTERIOR SHEATHING

RESISTS § FIRE
é MOISTURE

. MOLD.

And here’s something else our exterior sheathing resists: commodity price fluctuations. Plus, DensGlass Silver carries a 90-day exposure warranty
Please call: 1-800-BUILD GP for literature requests; 1-800-225-6119 for technical information. Or go to www.gpgypsum.com.

GP . G-P Gypsum
a Georgia-Pacific company

*When manufactured and tested in accordance with ASTM D 3273, DensGlass Silver scores a 10, the highest level of performance for mold resistance under the ASTM D 3273 test method.
©2005 G-P Gypsum Corporation. All rights reserved. DENSGLASS SILVER is a trademark of G-P Gypsum Corporation.
Circle no. 233
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new material

piping-hot products for your next proj centre of attention

The Aquacentre kitchen station by Quebec-based Julien is

a fitting choice for many houses, but it truly shines where
space is precious. An all-in-one food prep and cleaning
module, the unit is outfitted with a 10-inch-deep sink, a
~~~~~ 1 stainless steel countertop with integrated drainboard, a
built-in dishwasher, and optional drawers. The module
measures 54 inches wide, but custom sizes are available,
as are custom door panels. Julien, 800.461.3377;

www.julien.ca.

steel this roof

Frank Gehry isn’t the only one who can have
fun with shiny metal roofs. Barrington,
Ill.-based Millennium Tiles’

new stainless steel residential
roofing lets you show your mettle,

too. The company says that unlike

other roofing materials, stainless steel

cold storage

This double-drawer refrigerator is by no means
the first of its kind, but at 36 inches wide it’s

has an infinite life span and contains at

least 75 percent recycled content. Measuring the largest. Designed and manufactured by
o Ariston, of Italy, the unit offers 6.7 cubic feet
15 by 9 inches, the tiles are angled at the edges to eliminate glare as well of storage space and has stainless steel racks

) ) ) and removable baskets and bins. The drawers
as noise from rainfall. In addition to a natural finish, the tiles come in measure 17 inches high by 22 inches deep

) o and accept custom panels and stainless
amber bronze and slate. Custom hues can be fabricated using an oxidation steel handles. Ariston, 888.425.0845:

) www.aristonappliances.us.
technique. The maker claims the tiles won’t fade, peel, or chip.

Millennium Tiles, 866.842.8585; www.millenniumtiles.com.

—nigel f. maynard
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FOR MORE INFORMATION

www.nahb.org/custo
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Sponsored by:

SYMPOSIUM

S Countrywide”
ymposium

The members and employees of the National Association of Home Builders
(NAHB) extend our heartfelt concern and sympathy for our fellow Americans
who have been affected by Hurricane Katrina. In the days and months ahead,
we pledge our support as they rebuild their homes and their lives.

Unfortunately, many planned events in New Orleans have been affected by this
national disaster. This includes NAHB’s Custom Builder Symposium. For the
most up to date information about the Custom Builders Symposium to be
held on November 11-13, please visit www.nahb.org/custom.







Talk About Your Lasting
Impressions.

Introducing New X0° Wood Grain:
The Beauty of Wood, The Durability of PVC.

\a¥
Everyone’s been talking about XO Cellular PVC Board, °e3§zf,°fa
the superior exterior solution with the durable, tough oc

outer skin. Now, with new XO Wood Grain, there’s
twice as much to talk about. Featuring two looks in /
one, XO Wood Grain is smooth on one side while the

other side offers the beauty and realism of natural
wood grain. Whichever look you choose, you'll find
that XO makes a great impression — one that lasts and
lasts. It will not rot, crack, warp, weathersplit, twist or www.XOextreme.com
delaminate. What's more, it's resistant to water dam- 1-800-537-3497

age and impervious to insects. More dent resistant than Mother Nature could ever

offer, XO is the high-quality wood replacement remedy that takes on trimboards,

fascia, cornerboards, beadboards, columns and more.

X0 TAKES ON THE EXTREMES

Can something so extremely tough be so extremely beautiful? XO Wood Grain has @ SO A TG
3 The PENROD Company
stepped up to make it happen. Contact your local dealer to let XO take on your PENROD

next job.
Circle no. 280




off the shelf

solid ground

longevity and low maintenance strengthen the case for quartz.

Product powerhouse LG
adds quartz surfacing to
its list of wares. Twelve
colors launch the Viatera
line, each representing a
radiant earth tone from a
distinctive global locale.
Palermo, San Tropez,
Cairo, Cabo, Tenerife,
Morocco, Sedona, and
others come in 2- or 3-
centimeter thicknesses.
The nonporous surfaces
resist stains and scratch-
es. LG, 866.544.4622,
www.lgviatera.com.

CaesarStone collaborated with Italian designer and color expert

Roberto Cannovaro to produce Embellish. The collection’s eight

colors, geared specifically to architects and designers, align with

predicted material trends for the next few years. The hues range

concrete addition

DuPont Zodiaq debuts four colors (alabaster, sand from mod shades like apple martini, iceberg, and tequila sunrise
beige, clay brown, and papyrus) that provide the aes-

thetic of concrete with the easy care of quartz. to the more subdued rosemary, mocha, brick, cinder, and cement.
A matte finish with a monolithic appearance makes

these colors a good fit for contemporary as well as CaesarStone, 877.9.QUARTZ; www.caesarstoneus.com.

rustic spaces. Rich, soothing hues saturate the quartz
slabs entirely for an even, consistent look. DuPont
Zodiaq, 877.229.3935; www.zodiaq.com.

continued on page 122
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off the shelf

hide tide

Silestone’s Leather series takes the matte
finishing of quartz to a new plane.
Ambiguous veining and deep shadows
simulate the look of tanned hides in such
colors as caramel, gold and tan, slate
gray, and buttercream with chocolate
accents. Some existing colors are avail-
able in the leather look as well. Leather
comes with the company’s exclusive
Microban protection to inhibit microbial
growth. Silestone, 800.291.1311;

www.silestoneusa.com.

122 www.residentialarchitect.com

limestone cowboy

The soft countenance of limestone takes on the rough and rowdy
strength of nonporous quartz with Cambria’s new Yorkshire color col-
lection. Available in a standard polished finish, Yorkshire can also be
honed to a more organic matte. The material doesn’t require sealing
and won’t absorb bacteria. The company backs the surface with a 10-
year warranty. Cambria, 866.CAMBRIA; www.cambriausa.com.

NAacia

Trasluce gives architects
the option of four glow-
ing colors—literally.
Okite’s translucent
line transmits

light while main-
taining the stain-,
burn-, and scratch-
resistance inherent in
quartz surfaces. The Italian
company isn’t revealing the
secret to its durable, see-
through surface, but it backs its
claim with a 10-year warranty.
Okite, 713.849.3800; www.okite.com.

—shelley d. hutchins
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IF YOU'RE NOT SPECIFYING HOUSEWRAP, YOU SHOULD.
IF YOU'RE NOT SPECIFYING TYPAR, KEEP READING.

As an architect, you're well versed in specifying building materials. Only one housewrap delivers the

#1 tear strength in the industry.

501
But did you know that specifying the right housewrap can have

Based on
published
results
according to
ASTM D-4533
testing.

a profound effect on the long-term value and integrity of If housewrap gets torn before the cladding is 4

your designs? installed, building materials can be exposed.

The most effective solution is to specify a And if water gets into the wall cavity, there is

housewrap that’s proven to be the best at a potential for rot, mildew and mold. 30

That’s why you should
specify Typar. When
properly installed, Typar

keeping water out and allowing moisture

TYPAR® HOUSEWRAP

vapor to escape. Otherwise, moisture inside
; : 20
the wall cavity can lead to major problems,

including that four-letter word that’s been withstands heavy winds

five times better than
Tyvek. And keeps the

building envelope intact.

getting a lot of attention these days—mold.

In competitive testing, Typar delivers

WEATHERMATE® Plus

industry leading performance for

TEAR STRENGTH
measured in Ibs.

water holdout and moisture vapor Surfactant resistance

comes in handy in
the long run.

transmission, both during and after
construction. Plus, Typar does not

support the growth of mold on its Does it really matter how a housewrap

surface (per ASTM D 3273). performs after your clients have moved in?

Typar is proven to offer the best combination
of keeping water out and allowing moisture

Absolutely. Surfactants—including oils and

tannins from siding and OSB, and soaps from

200 vapor to escape from the wall cavity. powerwashing—can decrease the ability of
E other housewraps to block moisture, allowing
o E When it comes to water holdout, water tc.) penetrate the surface. Typar’f superior
o don't settle for less than the best. surfactant resistance keeps water from seeping into the wall
@g i, s bty s ez cavity a.nfi prote.cts against the damaging effects of moisture—after
100 * not using any housewrap at all. But what if e B Aot el for ARy yosts b o
& there’s a construction delay and the home
- ) Choose the housewrap that's proven to perform.
is exposed to the elements? Typar sets the
50 standard as a primary line of defense If you're looking for the absolute best performance, and the peace
against the elements during construction, of mind knowing your homes are better protected, there’s only one
. and a secondary water barrier after the name you need to know. Typar.

cladding is up. Even in coastal or other

measured in cm To learn more, call 1.800.284.2780

or visit typarhousewrap.com.

high wind and water areas.

Based on published
results according

to AATC-127 testing. Circle no. 51

Proven to Perform.




residential architect
design awards

hanleyAwood

honoring the best in
housing design

Enter your best projects in the 7th annual residential architect entr y form
design awards and be recognized for your outstanding work
in improving the quality of housing design. To register, contact Shelley Hutchins, associate editor,
: 4 residential architect:
' ! hone: 202.736.3407
who? | P

mail: residential architect design awards 2006
i~ One Thomas Circle, NW, Suite 600
Other building industry professionals may submit e e, Washington, DC 20005

projects on behalf of an architect or designer. ) F 1§ : e fax: 202.785.1974
Hanley Wood employees, their relatives and regular '
contributors to the magazine are not eligible.

Architects and designers.

e-mail: shutchins@hanleywood.com
web: download at www.residentialarchitect.com

what? . nameftitie

Any home or project completed after January 1, 2001 Ty S

address

city/state/zp o
when? e e phoneffax

Entry forms and fees are due no later than November 15, ‘ | emal

2005. Completed binders are due January 5, 20086. v ' ‘
D Send more information

O Please send entry binder(s) and instructions now

w h ere ? ] o ‘ (must be prepaid).
Winning projects will be published in the May 2006

: | D Payment for standard entries at $125 each and/or
issue of residential architect magazine. Winners will o on the boards, kitchen, bath, outbuilding or design det:
also be honored at an awards dinner in Los Angeles % o, il entries at $95 each is enclosed.
on June 9, 2006. - O Check for $ (payable to residential architect) is enclosec

] i O VISA O MasterCard O American Express
? ATHH==Y
h ow: ) g 1 A 4 Card Number B
A panel of respected architects will independently i .
select winners in 15 categories, based on design I — - -

excellence. Judges may withhold awards in any 3 Name on Card
category at their discretion. F

Signature

number of entries categories

. Custom Home, 3,500 square feet or less

. Custom Home, more than 3,500 square feet

Renovation (residential remodeling and additions)

. Multifarmily Housing

. Single-Family Production Housing, detached

— Single-Family Production Housing, attached

. . Affordable Housing (At least 20 percent of th
must be affordable to families earning 80
percent of the local Median Family Inco
area HUD office or local government office for the MF1.)

. T 8. Adaptive Re-Use (end use must include residential)

S, 9. Campus Housing

10. Architectural Interiors™ (residential)

NOO A WD

Vi

.- N S — 11. Outbuildings™
S— . 12. Kitchen®
S S _ 13. Bath”

- — 14. Architectural Design Detail*
I ——— 15. On the Boards®

“Not eligible for Project of the Ye

Clalia'Rleldsil-TileM{-I-M november 15, 2005
(ofelaslell-ia-To Meliale[-T& M january 5, 2006

deadlines:
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VANDE HEY RALEIGH
Masters in the Artistry of Roof Tile

WE’LL DO THE REST.

Whether inspired by antiquity or fired by imagination, Vande Hey Raleigh
can create superbly detailed roof tiles in the exact colors and textures

that you envision. Or simply choose from our extensive :
array of existing tones and textures. Be it for historical

restoration, stately homes, resort hotels, or commercial

real estate, we can help realize your architectural vision

with superbly detailed custom roof tiles. Imagine it and

we’ll create it. Beautifully.

1 800 236 8453 ’ WWW.VRMTILE.COM

Circle no. 336

www.evergreenslate.com

Circle no. 279

68 East Potter Avenue - P.O.Box 248

Granville, NY 12832-0248
REEN

Tel: 518-642-2530 or 866-USA-SLATE
Email: sales@evergreenslate.com v, | Fineg oy




THE industry event.

m STONEXPO is the #1 place where thousands of industry professionals come to find
the latest stone products, services and technology.

m STONEXPO is the only U.S. event dedicated solely to stone & stone products.

®m STONEXPO continues its 20-year tradition of being the proven leader in delivering
unparalleled educational programs.

m STONEXPO is the ONLY event that has the backing and support of the industry’s most
valued and credible stone organizations:

e Marble Institute of America—one of the world’s leading authorities on natural stone

e Natural Stone Alliance—leading organizations committed to the promotion and
education of the industry

* Veronafiere/Marmomacc—the world’s largest and most prestigious industry event

* Hanley Wood—the construction industry's leading exhibition company

m |[f you're looking for the STONE show with MOST COMPREHENSIVE group of
manufacturers and products, the BEST education available and networking
OPPORTUNITIES you won't find anywhere else, then you're looking for STONEXPO 2005!

.‘,'HA*‘

Official Sponsors

STONEXPO
tone 4
M lliance CONFERENCE 2 o o 5

MARBLE AMERICAN MONUMENT ASSN October 19 - 22, 2005
CANADIAN STONE ASSN EXNIRITS

INSTITUTE st gl R October 20 - 22,2005 | The stone industry event.
of America QUARRIES ASSN

NORTHWEST GRANITE Las Vegas Convention Center

DRI NALRERS Raon Las Vegas, Nevada USA STU N EXPU

Register now for FREE! Exhibits Admission. onacuos | B marmomacc-

Visit WWww.STONEXPO.com for complete exhibitor lists, floor plans,
conference program, speaker bios, housing, registration and all event details. 972.536.6440 | 866.550.6808 | Fax 972.536.6404




Ta into the Leoacy

Introducing the industry’s only
complete Ultra Lounge for the home
Since 1917
1-800-558-5592

www.bringperlickhome.com

Stainless Steel Interiors, Ultra quiet, Ultra efficient, Full extension adjustable shelving, Full extension drawers, Stainless or wood finish, Reversable doors

Circle no. 275

When you’re first,
you always are.

All manufacturers say their fireplaces look like
real masonry, but only one manufactured
fireplace actually is one.

Introducing the award-winning Georgian
Masonry woodburning fireplace from Fmi.
The Georgian features true masonry
design with enormous opening sizes, and
our patent pending Snap-Lock™
Firebrick Lining System.

Custom, handcrafted masonry and UL 127
approved, with factory-built quality,
economy and performance guaranteed.

With fireplace innovation like this,
we could be alone for a long time.
But we’re ok with that.

www.fmifireplace.com
b7 866.328.4537
Circle no. 41 A Fmi Hearth Industries, Santa Ana, CA
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FAUXSTONE PANELS

\jo\l‘ curves measu re BY OUTWATER

oo FLEX-C PLATE IS

COMPLIANT

Curves are feature elements in architecture. Why cut corners? The next time

you specify curves, turn to the only curve framing product that is covered by ICC.
Achieve the look of authentic Stone Wall, Brick,
Rm.r Stone and many other realistic surfaces for
use Flex-C Plate by Flex-Ability Concepts. 4 ion of the cost with Outwater’s innovative
2’x4’ high density polyurethane FauxStone
Panels. Designed for interior or exterior use in a
vast number of commercial or residential applica-
tions, Outwater’s FauxStone Panels are not only
g ed by moisture, climate, ir £
an be installed on virtually any type of sur-

face using common tools and methods.

See ICC-ES evaluation ER-6003 at www.icc-es.org. For a superior outcome, always

--l-ll.---l-l".-'..l-'

Visit www.flexc.com or call 405.996.5343

FLEX-C PLATE

BY FLEX-ABILITY CONCEPTS

AEC Daily Free Continuing Education Course at:
www.aecdaily.com/en/271535

FREE MASTER CATALOG!

LOWEST PRICES... WIDEST SELECTION... ALL FROM STOCK!

ARCHITECTURAL PRC
Call 1-888-
1-800-835-4400
W 'water.com
rizona * Canada
Circle no. 402

Clothes Dryer
Boosting

CFM
(Continental Fan
Manufacturing)
AXC fans are
designed for use
in Clothes Dryer
Exhaust applica-
tions. Long or
complicated
duct runs result
in longer drying
= times, more
energy con-
sumption, and
! excessive wear
and tear on the
i dryer. Most fans
rBoosgng  clog with lint and
' can't handle the
long duct run;
however the AXC fans are perfect and lint
will not clog in our special blade design.

e] ton.. ’ | www.continentalfan.com

i

COLUMNS, BALUSTRADES
& MOULDINGS

* Fiberglass Columns * Polyurethane
Balustrades,
Mouldings & Details

* Poly/Marble Columns

& Balustrades

’ e * GFRC Columns
* Synthetic Stone

Balustrades
& Columns * GRG Columns
. & Details
* Wood Columns o
* Cast Stone Custom Quotations:

Balustrades & Details | 800-963-3060

1 : Continental Fan Manufacturing Inc.
laSSICS —— 203 Eggert Rd, Buffalo, NY 14215
Incorporated ! 1 Tel: 1-800-779-4021
Fax: 1-800-779-4022
Circle No. 404
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architect....om

10.Is this your copy of Residential Architect? 1O YES 03 NO 0509

4. Which one of the following ranges best describes the average annual total
revenue of your firm?

= 1 0O $10,000,000 or more 6 O $250,000 - $499,999
FBEE PrOduct Informatlon 2 O §5,000,000 - $9,999,999 7 0 $100,000 - §249,999
. 3 [ $3,000,000 - $4,999,999 8 O $1-899,999
September/October 2005 issue Expiration Date: 3/31/06 4 1 $1,000,000 - $2,999,999 9 [ None
| want to receive/continue receiving residential architect FREE of Charge! 5 [ $500,000-5999,999
107 YES 01 NO 7. Areyou a registered architect? 10 YES 00O NO
. ) Dat 8. Do you plan on purchasing a truck in the next 12 months? 1 O YES 0 O NO
Signature (required) ate. 9. To receive more information on each product category, check the corresponding box
Name below. (Check all that apply)
. 01 O Appliances 11 O Hardware-Finish 20 O Siding
Title 02 [ Business Products/Services 12 [0 Home Automation/ 21 O Structural-Concrete/
C 03 O Cabinetry ’ Technology Masonry
ompany 04 O Computer Software/Hardware 13 [0 HVAC 22 0 Structural-Lumber
Address 05 O CGountertops 14 O Insulation/Housewrap 23 [J Structural-Metal Framing
06 O Decking/Railings 15 O Lighting 24 O Structural-Panels
City State ZIP 07 O Doors-Interfor & Exterior 16 O Locksets 25 O Tools
N 08 [J Faucets 17 O Molding/Millwork 26 O Windows
Bus. Phone Bus. Fax, 09 [ Fireplaces & Accessories 18 O Plumbing-Fixtures
*E-mail 10 O Flooring 19 O Roofing/Roof Vents

. . FOR FREE PROBUCT INFORMATION CIRCLE THE GORRESPONDING NUMBER BELOW
Qualified readers receive Residentfal Architect FREE OF CHARGE. Out-of-field subscriptions

may be purchased by calling (888)269-8410 (U.S.) or (847)291-5221 (Canada/Foreign). ] i i L I };3 e bl oo 1o jg; pradhidya o

1. What is your firm’s primary business activity? (check only one) 3 28 53 78 |103 128 153 178]|203 228 253 278|303 328 353 378|403 428 453 478|503

1 3 Architectural, Architectural Engineering, Design 4 20 54 79 |104 129 154 179(204 229 254 279|304 329 354 379404 429 454 479 {504

2 [ Home Builder/General Contractor/Remodeler 5 30 B5 80 |105 130 155 180[205 230 255 280[305 330 355 380|405 430 455 480|505

3 O Design/Bulld 6 31 56 81 [106 131 156 181|206 231 256 281|306 331 856 881|406 431 456 481 | 506

§ O Other business activity (please describe) 7 32 57 82 |107 132 157 182|207 232 257 282|307 332 357 362(407 432 457 482|507

2. What residential design services does your firm provide? (check all that apply) 8 33 58 B3 |108 133 158 183|208 233 258 2831308 333 358 383|408 433 458 483 | 508

1 0O single-family - custom 5 [ interlor design 9 34 59 84 |109 134 159 184|209 234 250 284|309 334 359 384 (409 434 459 484 | 509

2 O single-family - production 6 [ landscape architecture 10 35 60 85 |110 135 160 185|210 235 260 285|310 335 360 385|410 435 460 485|510

3 O multifamily 8 DO other (please describe) 11 3 61 86 |111 136 161 186[211 236 261 286|311 336 361 386|411 436 461 486 | 511

7 O remodeling 12 37 62 B7 |112 137 162 187|212 237 262 287|312 337 362 387|412 437 462 487 | 512

4 00 community planning , 13 38 63 88 |113 138 163 188|213 238 263 288|313 33 363 388|413 436 463 488 | 513

3. Which of the follawing best describesyour]oh title atyuurflrm? (check unly nne) 14 39 64 89 [114 139 164 189|214 239 264 289|314 330 364 389|414 430 464 489 | 514

01 OO managing princtpal/CEQ/ 07 O management/marketing 16 40 65 90 [115 140 165 190]215 240 265 200[315 340 365 390|415 440 465 490 | 515

partner/corp exec. 08 O construction administration 16 41 66 91 [116 141 165 191|216 241 266 201|316 341 366 391|416 441 466 491|516

02 O job captain/staif architect 09 O planner 17 42 67 92 {117 142 167 192|217 242 267 292|317 342 367 392|417 442 467 492|517

03 O chlef architect 10 O draftsperson 18 43 68 93 (118 143 168 193(218 243 268 293|318 343 368 303|418 443 468 493|518

04 OO designer 99 O other {please describe) 19 44 B9 94 |119 144 169 194|219 244 260 204|319 344 360 804 419 444 469 494 | 519

05 O specfication writer 20 45 70 95 |120 145 170 195|220 245 270 295(3%0 845 870 295|420 445 470 495 | 520

06 01 Interlor designer/space planner 21 45 71 96 |121 146 171 196|221 246 271 296|321 346 371 396|421 446 471 4% | 521

5. What is the average annual number of new heusing units built frem architectural 22 47 72 97 |122 147 172 197|222 247 272 207|822 347 372 397|422 447 472 497 |52

designs provided by your firm? 23 48 73 98 |123 148 173 198|223 248 273 298 (323 348 373 398{423 448 473 498 523

1 O over500 3 O 101-250 5 [ 26-50 - 7 O5-10 24 49 74 99 |124 149 174 199|224 249 274 299|324 349 374 399 (424 449 474 499|524

2 [ 251-500 4 0O 51-100 6 O 11-25 9 0O1-4 25 50 75 1001125 150 175 2001225 250 275 3001325 350 375 4001425 450 475 500|525
FOR FASTER SERVICE, FAX IT TO 416.620.9790 *We will use your fax number and e-mail address to send your annual subseription renewal notice and occasional
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ebmldNEWPf?[?HUETNEWS CHADSWORTH'’S

Looking for New Products? 1.800.COLUMNS

Sign up for ebuild's New Product News E-mait Newsletter,
' a biweekly roundup of the mdustry s
| most innovative new products and tools.

Sign up today! ( www.ebuild.com )

For advertisers who want to reach thousands of ehuild
building pros who already subscribe,contact Paul

Tourbaf, 202.729.3629 or ptourbaf@hanleywood.com

umins.com

\~ j)t’/)&_i?? secornds

Enjoy up to 4 seasons protected from wind,
snow, rain & insects. Designed to provide fast,
easy and safe operation and allow full control

ofs)zlour pool emljlronmcnt Engineered to IBC 800.486.2118
code with 100% UV protection, Libart Enclo-
sures reduce operating costs, chemical use and
provide cleaner pools with increased safety.

1-866-542-2782 www.libart.com

277 North Front Street
Historic Wilmington,
North Carolina 28401

fomm' Jmﬂ‘i‘ws'mwn
Il/) 10 ] 2 1]}07]t/)§, /z\ LI B ART Atlanta » London

ENCLOSURE SYSTEMS Circle no. 406

Circle no. 405

BUILDER )

BUILDER Business Update

‘f‘l‘ E-mail Newsletter

www.builderonline.com

Circle no. 407
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You can put it all together with a
Radiant Floor Company
underfloor heating system.

We give you all the information and our
technicians work WITH you to design a
system to suit your needs.

SOLAR, OIL,
WOOD,
ELECTRIC,
GEOTHERMAL

Our installation manual is packed
with dozens of labor saving tips.

For use with a domestic
water heater or boiler.

Designs available for any application.

Call for a free quote.

We take the mystery out of
Radiant Heat.

Toll free

Visit our website and see how
easy it can be.

Free Design Service

Free Brochure
Designing Radiant Floor Heating

Systems for Architects and Contractors Low Prices

www.radiantcompany.com
Toll Free: 1-866-WARM-TOES

1-866-927-6863 * 802-525-1132

Circle no. 408

WARMBOARD RADIANT SUBFLOOR
Offer it for its value — spec it for its performance.
* The only radiant panel and structural subfloor in one.
¢ Highly responsive, energy efficient radiant heat.

* No extra structural problems or design loads.

warmboard’

¢ No restrictions on floor coverings. RADIANT SUBFLOOR

e No extra framing, no extra details.
e Toll-free 1-877-338-5493 — www.warmboard.com

US Patant No. 5,788,152
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customer assistance

WWW.sUsankg.
. 0,77

Looking for clients
that want better,
not bigger homes?

Let them find you.

Register for the

Home Professionals Directory
www.susahka.com
and help make their
homes. ..

NOTpNeR: (e

Circle no. 409

IOW'COSt " Find out about our new
protectionagainst ~ stdelnFeide
washing machine
|eaks and ﬂoods! www,ﬂoodsaver.coml
Designer inspired 1
i M
¢ older homes e
* apartments P.O. Box 1782
ini Stanwood, WA 98292
¢ condominiums e s
Gircle no. 411 Fax: (360) 629-2838

oroers: (866) 341-7674
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SwimEx

A New Level of Living

Looking to
spec doors?

Relax, refresh and keep fit ‘

We have more
than 16,000 to
choose from.

with a SwimEx Swim Spa. It's ‘

a whole new level of living.

Call 800-877-7946 or visit

us at www.swimex.com. r

plnge’

o
<
]
[ =
o
e
|G
The American Tin Ceiling Co. is the largest manufacturer of tin ceiling panels in North America
T Gas T
; =
Now you can find all the product v < .
. - e Revolutionary
information you need instantly. 3 J'Ilﬂﬂ[ﬂl:"’
. " Tin Ceiling
i o
Search. Find. Compare. “-
=
Yow’ll find everything from 4 .
P " ) i
product descriptions, diagrams, Ll - 3
. i . . W 22 Patterns from 1880-2005
and dimensions to installation 35 Beautiful Powdercoated Colors
instructions and supplier locators. ® Easy Installation
Very Affordable / High Perceived Value
® Layout and design center available
toll free é days
ebuild. The professional’s guide to building products™
888) 231-7500
haniey&wood
— &
s <
eoul :
©
e
s
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next residential project—the perfect
combmutzon of lasting beauty, classic elegance and

architectural innovation. Your lientBdestre the
staircase of their dreams.

We'll make their
dreams a reality.

{ H !‘l‘ - Curved, Spiral, Hourglass Stairs
- Exquisite Craftsmanship

- Complimentary Design Team
» AutoCAD Drawings

- Free Catalog

www.stairworld.com
1-800-387-7711

Specify a StairWorld stalrcuse in your

the clean

modern look

of stainless

steel rail systems

by Atlantis Rail Systems

800-541-6829

www. atlantisrail.com

www.residentialarchitect.com

www.seiho.com

| ‘.“A‘R‘esiden‘ﬂq‘l

| Residential MINI Ceiling Diffuser

411 651 8”

@

e

Model: | |

+Adjustable Volume Control
»Aluminum Construction
«Contemporary Design

Model: 5 j*,
Vent Louver

Model: SFZ
Aluminum Dryer Vent

T e

Model: JBC

' Aluminum Supply/Intake Grille

4'% 6"

Model: J B A
Plastic Supply/Intake Grille

Seiho International.Inc.
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residential architect / september 2005



special advertising section

roofing & siding/garage doors/computer shop

GADCO

GADCO offers a complete line of
residential sectional overhead garage
doors, supplying its customers world-
wide with the highest quality garage
doors made in America.

GADCO offers a wide range of
garage doors to meet every need and
| design from the award-winning

* Presidential Series Carriage House

| Style Wood doors to steel, fiberglass
and the maintenance-free Freedom®
Series 9001 and the new Country
Freedom 9004.

When you want the Best Garage
Doors for the Best Value...then
GADCO is the logical choice.

General American Door Company
Phone: 800-323-0813

Circle no. 417

SN\
Quality Garage Doors

Web: www.gadco.com

o Malarkey

Commercial and Residential
Roofing Systems

T HE

,\

-

Z ONE

Get in The Zone with
Malarkey Roofing Products!

www.MalarkeyRoofing.com

Circle no. 418
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You KNow Us BY OUR™
OUTSTANDING COPPER PRODUCTS.

a

COPPERRIN

) . - W, S
Slate & Copper Sales Company »
For All Your Copper Needs And More
201-203 German St. * Erie, PA 16507
Ph.:(814)455-7430  Fax: (267)200-0800 * www.slateandcopper.com

Circle no. 419

Q-CAD DRAFTING SERVICES
\CAD/ Hand-Drafted into CAD §8
‘er Sheet S

(E-Size)

oy e o

o7 3

\ W BEFORE

==k (Hardcopy)
=L

CAD File)
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AMERI-CAD 16 311 888-596-6525 www.visionrez.com

Andersen Windows and Doors 34-35 6 = www.andersenwindows.com/designers
AZEK Trimboards 28-29 389 877-ASK-AZEK www.azek.com

Benjamin Moore Paints 49 29 866-708-9181 www.benjaminmoore.com
Benjamine Obdyke Inc. 36 45 800-346-7655 www.benjaminobdyke.com
Bilco 54 206 800-854-9724 www.bilco.com

Blanco 27 367 800-451-5782 www.blancoamerica.com
BR-111 Exotic Hardwood Flooring 135 226 800-525-2711 www.brl1l.com

Calculated Industries 16 — 800-854-8075 www.calculated.com
Certainteed Siding 53 314 800-233-8990 code 106 www.certainteed.com/sc106
Certainteed Roofing / Carriage House 105 269 800-233-8990 www.certainteed.com
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Kolbe Windows and Doors 55 277 715-842-5666 www.kolbe-kolbe.com
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MonierLifetile 99 289 800-571-TILE x231 www.monierliftile.com

MTI Whirlpools 17 399 800-783-8827 www.mtiwhirlpools.com
NAHB Custom Builder Symposium 118 — — www.nahb.org/custom

Nana Wall Systems 44 202 888-411-NANA www.nanawall.com

Newport Brass 111 68 949-417-5231 www.newportbrass.com/info
Norbord* 58 357 416-365-0700 x261 www.norbord.com/osb-windstorm.htm
Nostalgic Warehouse 56 30 800-522-7336 www.grandeur-nw.com

Owens Corning PINK FIBERGLAS Insulation 106 375 800-GET-PINK WWWw.owenscorning.com
Owens Corning CULTURED STONE 18-19 257 800-255-1727 www.culturedstone.com

Pella Corporation C2-1 19 866-829-9051 www.pella.com

Perlick 127 275 800-558-5592 www.bringperlickhome.com
Pollmeier 16 24 866-432-0699 www.pollmeier.com
Reinvention 2005 59-65 — 949-417-1235 www.reinventionconf.com
residential architect Design Awards 80,124 — 202-736-3407 www.residentialarchitect.com
residential architect Online 114 — — www.residentialarchitect.com
residential architect Online Leads 104 — 866-730-2133 www.Residential ArchitectLeads.com
residential architect Reprints* 36 — 800-290-5460 x100 www.reprintbuyer.com

The Remodeling Show 82 = 800-681-6970 www.TheRemodelingShow.com
Rev-A-Shelf 4 386 800-626-1126 www.rev-a-shelf.com

Robern 46-47 391 800-877-2376 www.robern.com

Roseburg Forest Products 100 387 800-245-1115 www.rfpco.com

Simpson Strong-Tie 10 26 866-860-9013 www.ExposedConnectors.com/Product10
SoftPlan 50 79 800-248-0164 www.softplan.com
STONEXPO 126 — 866-550-6808 www.STONEXPO.com
Syngenta 98 306 866-SYNGENTA www.securechoice.us

TYPAR HouseWrap 123 51 800-284-2780 www.typarhousewrap.com

The Penrod Company 120 280 800-573-3497 wwwXOextreme.com

Tile of Spain 119 21 305-446-4387 www.spaintiles.info

The Unico Systems 52 54 800-527-0896 WWW.Unicosystems.com
Upstate Door 8 336 800-570-8283 www.upstatedoor.com

Vande Hey Raleigh 125 331 800-236-8453 www.vrmtile.com

Weather Shield Windows and Doors C4 371 800-477-6808 www.weathershield.com/RA
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BR-111

exotic hardwood flooring
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indusparquet® 3/4" solid
indusparquet® 7/16" solid
@ indusparquet® 5/16" solid

@ Antiquity™ hand-scraped

casanova engineered

@ triangulo® engineered

\

BR-111™ engineered

800.525.br111 (2711) ¥  www.br111.com
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moorcrag, windermere, england, 1898

c.f.a. voysey

—cJ.a. voysey

| odernists and Traditionalists alike admire the sure-

" handed lines of C.EA. Voysey’s country houses. The
English Arts and Crafts architect developed his own take on the cot-
tage idiom, employing steeply pitched slate roofs, roughly plastered

exterior walls, and horizontal bands of windows. Such characteris-

tics give Moorcrag, a Voysey house in the Cumbria section of

136 www.residentialarchitect.com

Martin Charles

Britain, an air of unpretentious livability.

Voysey also designed interiors, furniture, metalwork, and textiles,
and to each discipline he applied his doctrine of simplicity. “To know
where to stop and what not to do is a long way on the road to being a
great decorator,” he wrote. Inside and out, his contextual, creative body

of work demonstrates the truth behind his words. —meghan drueding
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ONCE IN A GENERATION THERE COMES ALONG

A CANDIDATE POSSESSING SUCH IMMENSE 4 [-rmmmj‘.‘\

] 7 STRENGTH AND STYLE THAT WE SAY, "HERE IS L
: A % O Celebrating a Century
AR ' : ; ; A BORN LEADER." of Building America

ANNOUNCING JUST SUCH A LEADER - PRESIDENTIAL SHAKE TL"

; S ' 'pBE I\/‘I E % BOASTING THREE LAYERS OF THE INDUSTRY’'S FINEST QUALITY

COMPONENTS, THIS BEAUTIFUL TRI-LAMINATE SHINGLE PROMISES
THE ULTIMATE IN PERFORMANCE, DRAMATIC WOOD-LIKE STYLING

3 ‘ E I E' ANCE AND UNPARALLELED DEPTH AND DIMENSION. THROW IN ITS CLASS

A FIRE RATING AND A LIFETIME LIMITED TRANSFERABLE
WARRANTY®, AND YOU HAVE A PRESIDENT DESTINED TO SERVE A

; by aﬂ i : LONG AND ILLUSTRIOUS TERM.

FOR MORE ON PRESIDENTIAL SHAKE TL OR CERTAINTEED’S OTHER
FINE ROOFING PRODUCTS, CALL 1-800-233-8990 oOR VISIT

-_ . AMEBICAN ‘ 2 WWW.CERTAINTEED. COM. %
o MASTE it et @@@W T[ CertairlfleedH

e e Quality made certain. Sutisfaction guaranteed.

*See actual warranty for details and limitations. © 2004 CertainTeed Corporation  U.S. Pat. pending
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Freedom of EXPRESSION comes in many shapes and sizes.

Proudly offered: Custom shapes and sizes from Weather Shield give you the freedom to create practically any window or
door. Simulated Divided Lite (SDL) stars shown here in maple and True Divided Lite (TDL) stripes in cherry and mahogany from
Weather Shield’s Custom Wood Interiors Collection®. Blue, red, dark red and opaque white glass from Vanceva™ by Solutia®. For

complete custom capabilities call 1-800-477-6808 or visit weathershield.com/RA

8 ®
Demand better. Compromise nothing. Want More

Weather Shield® Premium Windows and Doors

© 2005 Weather Shield Mfg., Inc. .
g Circle no. 371




