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ARCHITECTURE 
STUDENTS TEAM 
WITH WHIRLPOOL 
CORPORATION 
INTHE SOLAR 
DECATHLON 

Mark R. Johnson, FAIA, AIBD 

I I' means making a 
house that is 'switch­

rich'-plenty of 

user-friendly 
controls, operable 
windows, and 

shading devices ." 

Last fall the U.S. Department of The National Mall, Washington D. C., site of the Solar Decathlon 's "Solar Village." 

Other participating 
teams that used 
energy efficient 

Whirlpool and 
KitchenAid brand 

Energy held its biennial Solar 
Decathlon competition for architecture 

students on the National Mall in 
Washington, D. C. Architecture schools 
from the United States and around the 
world competed in the ten-stage event 

to design and build the most attractive 
and energy-efficient solar-powered 

house. The eighteen-home "Solar 

Village" attracted over 100,000 visitors 
in one week. Whirlpool Corporation 
was pleased to sponsor six of the student 

teams, including the winner of the 
Appliance Competition, California 

Polytechnic State University (Cal Poly) 
of San Luis Obispo, California. 

To earn points in the Appliance 

Competition, students used solar 

energy to maintain a certain temperature 

in their refrigerators and freezers, wash 
and dry clothing, cook meals and clean 
dishes with a dishwasher. They also created 
enough solar 
energy to 
leave the 
television on 

for six hours 
a day and a 

computer on 

appliances include: University of 

Colorado (first place overall); Florida 
International University; University 
of Texas at Austin; Washington State 

for eight hours Home designed and built by architecture student team f rom Washington State University 's house feat11rea 

a day. Cal Poly Cal Poly, winner of the Appliance Co111petition. energy-qficient KitchenAid"' appliances. 

beat the other seventeen teams with an University; and a combined team 
all-KitchenAid® appliance kitchen. of students from Carnegie Mellon, 

"Our student team sought to incorporate 
'state-of-the-shelf' technology by 

choosing appliances that are readily 
available to consumers," says Associate 

Professor Robert Pena of Cal Poly 
Department of Architecture. "KitchenAid® 

Architect® Series was our first choice 
because of its modernist design vocabulary 
and ENERGY STAR® ratings. They 

are the best products we could specify 
to create a market-ready home with 
significant energy savings." 

"We want the user to interact with the 

house," says Cal Poly architecture student 
and Project Manager Jon Gambill . "This 

University of Pittsburgh and the Art 
Institute of Pittsburgh. We look 

forward to working with more teams 
of sustainability-minded architecture 
students again in 2007 for the next 
Solar Decathlon. 

Mark R.Johnson, FAIA,AIBD 
Manager, Architecture and Design Marketing 

insideadvantage.com 

© 2006 Whirlpool Corporation. All rights reserved. ® Registered trademark I TM trademark of Whirlpool, U.S.A. 

Large crowd photo courtesy of Stefano Pallera for Solar Decathlon. Small home photos courtesy of Chris Gunn for Solar Decathlon. 
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for a FREE demo CD or live demo 
call 800-248-0164 
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Thinksulation.com 
Save time-not iust energy-when It comes to Green luilcling. 
Find the information you need quickly and easily at Thinksulation.com. It's 

a new way of thinking about insulation. let Knauf Insulation help you find 

more sustainable building options, maximize energy savings and reduce 

building costs. Fiber glass insulation can play a vital role. Think about it. 
Visit Thinksulation.com-for a better environment inside and out. 
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YOU MIGHT SHARE - B-ED I 
YOUR , 

BUT YOU DON'T HAVE TO SHARE 

YOUR BATH. 

You share everything with your best friend, except maybe 

your bath. But that doesn't mean you have to treat Sam or Mimi 

like an animal. The Jentle Pet™ spa for dogs was designed 

with him and her in mind. Civilized features like a hand -held 

shower and a self-cleaning whirlpool system combine to help your 

canine friend feel ... well, almost human. The Jentle Pet™ 

spa for dogs. Sure to be their new favorite treat. 

www.mtiwhirlpools_com I 1.800.783.8827 

Wh ir 1P00 1s 
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Open. 
Sleek, strong and durable 
CableRail™ cable assembli f 
are a beautifu l choice for op• 
spaces. 

Made from slender yet rugg 
stainless steel cab le with 
special, easy-to-use, low-pro 
QuickConnect hardware; 
they're virtually invisible. 
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CableRail™ - the flexible 
solution to your design need 
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from the editor 

credit where it's due 
the inside story at residential architect. 

by s. claire conroy 

his issue marks ra 's 

10th anniversary. 
Apparently that's long 

enough for us to have per­
meated the consciousness 
of a few people in the archi­
tecture profession. We now 
frequently hear comments 
like this: "Your magazine 
has gotten so much better! " 
We like to take that as a 
compliment- without 
thinking about it too long. 

But at times like these, 
you 're supposed to do some 
reflecting on the past. I do 
think, perhaps immodestly, 
that our magazine has gotten 
better. And that 's due in 
large part to the grace, tal­
ent, and long tenure of our 
staff. Our design director, 
Judy Neighbor, devised the 
original and still admirable 
design for ra-right down 
to those controversial lower­
case letters. She 's won 
many awards for her work 
with us and the other maga­
zines she's designed and 
redesigned for our company, 
Hanley Wood. I suspect 
she derives her bottomless 
energy from the muses in 
her home office-two feisty, 
fetch-obsessed terriers. 
She's also built a first-rate 
team of spirited Homo 
sapiens with associate art 
director Maria Bishirjian 

and assistant art director 
Kay Engman. 

Senior editor Meghan 
Drueding came to us fresh 
out of college in June 1997. 
Her name turns up on the 
masthead of our second 
issue in October '97 and 
is familiar to you now 
through her excellent cover 
stories and feature work. 
She grew up in the home 
construction business, 
catching her custom builder 
father's enthusiasm for 
good design. I owe a great 
deal to her sound judgment, 
sophisticated sensibility, 
good-humored hard work, 
and strong, clearheaded 
prose. She 's won so many 
young journalist awards, 
we 've lost count. 

Maybe you've seen our 
other senior editor, Nigel 
Maynard, on HGTV recently. 
He doesn't just cover the 
design world-he immerses 
himself in it. He buys and 
upgrades dwellings with 
his high-design, low-budget 
flair. He's not a mere flipper; 
his standards are far too 
high for that. After all, he is 
Doctor Spec: champion of 
the well-placed product. 

Associate editor Shelley 
Hutchins was the first of us 
to actually hire an architect. 
She found a budding star to 
hip up her nondescript sub­
urban house. Let's just say 

residential architect I june 2006 

she has the only "Un-Private 
House" in her neighbor­
hood now. Shelley has a 
keen eye for talent (that 
budding star won an AIA 
Young Architects Award a 
couple of years back) and 
she snags many of our best­
looking projects for the 
magazine. If you 've entered 
our design awards program, 
you also know her as its 
managing guru. 

Our senior contributing 
editor, Cheryl Weber, is one 
of the best writers I've worked 
with in my 20-plus years 
in journalism. She brings 
poetry to her prose, finding 
just the right lyrical word to 
convey the visual alchemy 
of architecture. A former 
senior editor for our sister 
publication, Remodeling, 

Mark Robert Halper 

Cheryl is searching for the 
perfect split-level house to 
mid-century-modernize. 

Our enterprising manag­
ing editor, Marla Misek, and 
all the other names you see 
on pages 4 and 6 are also 
instrumental in our success. 
Once you know them, it's 
easy to see why they're so 
good at what they do: Their 
profession is their passion. 
Happy birthday to all of us . 
And we vow to keep getting 
"so much better" just for 
you. ra 

Comments? Call: 202.736. 
3312; write: S. Claire 
Comoy, residential architect, 
One Thomas Circle, N.W., 
Suite 600, Washington, D.C. 
20005; or e-mail: 
ccomoy@hanleywood.com. 

www.residentia l arch i tect.com 15 



Triple 6 Double 7 

"Ask anybody. Today's homebuyer is one tough customer! The siding I offer has to look 'just like real wood' or they won't 

go for it. And, of course, they expect it to keep looking great forever- with zero work on their part. If there's a problem 

down the road, I'll get the call. CraneBoard's look impressed me right off the bat. It actually looks like real cedar siding­

even up close-with the wide planks my customers go for. But what about performance? I'm in the Pacific Northwest and 

if mold or mildew is going to be a headache anywhere, this is the place. So, here's what sold me. Nobody else could come up with 

CraneBoard's numbers. Six years worth of proof. More than 100,000 homes in the field 

with no mold and no mildew. Independently verified. Still loo king new with no 

maintenance. And the life-of-the-home guarantee didn't hurt either. CraneBoard is 

a no-brainer. I can trust it not to make my phone ring when I don't want it to." 

© 2006 Crane Performance Siding 

Nothing else is Solid Core·: Nothing else is CraneBoard: 

CRANE~I•J.:.~~~·~· 
S 0 L I D C 0 R E S I D I N G' 

Made in America I Call 1-800-366-8472 or visit us at www.cranesiding.com 
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letters 
exercise your right to write. 

driver's ed 
hen reading of 
your dream 
house search 
("To Have 

and Hold," July 2005 , page 
19), I thought, "She 's look­
ing for something like that 
Mclnturff house on Dorset." 
Imagine my surprise when I 
[discovered] that was exactly 
what you meant. My wife 
and I considered buying that 
very house. And we thought 
we didn ' t like Modern. 

I therefore thought you 
mjght be interested in our 
current dilemma: How do 
(semi-informed) clients 
choose the right residential 
architect, considering the 
wide range of fees? 

We 've done our home­
work-at least to the extent 
that we 're convinced of the 
virtues of hiring an architect 
("Where 's the Architect?", 
April 2004, page 11) and 
we're not ashamed to ask 
how much each will charge 
("The Charge Brigade," 
August 2004, page 13). To 
our surprise, we 've found 
numbers that differ by a 
factor of five given the same 
program. I appreciate that, 
to some extent, you get what 
you pay for, but surely we 
don ' t get five times the value 
from the most expensive 
architect than from the least? 

As a general rule ... we 
like to think of ourselves 
as thrifty. We occasionally 
look longingly at a Lexus or 
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BMW but buy an Acura 
instead. We find that we're 
happy with the cheap seats 
at the Shakespeare Theatre 
Co. In these cases, we test­
drove the expensive version 
but found that the cheaper 
alternative is just fine for us. 

But for an architect, it 's 
not so easy to sample and 
then decide. We 're not plan­
ning a "starter" effort: This 
is it. We read the 14 AJA 

questions ; we peer at the 
portfolios; we seem to "fit" 
better with one [architect] 
than another. None of [these 
effo1ts] answers the question 
of whether choosing the 
cheapest architect would 
leave us later regretting our 
choice. We 've been offered 
references, of course, but as 
the clients haven 't worked 
with more than one archi­
tect, they can't speak to the 
comparative value of their 
fees any better than we can. 

It's as if everyone looked 
into a few car showrooms, 
made hi s choice, and never 
drove a different car again. 

Todd Rosen.rover 
Maryland 

can't we all just 
get along? 

t is interesting to look at 
the projects [featured in 
the June 2005 issue] 
and then refer back to 
Claire Conroy's editorial 

("Checks and Balances and 
Checks," page 19). When 

she says that "plenty of 
companies promote them­
selves as design/build, but 
they should really call them­
selves build/design because 
that 's where their priorities 
lie," this is perhaps a too­
polite way of saying that in 
many areas ... the so-called 
design/build firms that actu­
ally have professional archi­
tectural talent at the design 
helm are almost nonexistent. 
Instead, one finds that most 
of these are simply residen­
tial builders with access to 
cheap drafting labor, and the 
results of such collabora­
tions are typically quite 
lacking in imagination and 
design qua I ity. 

The American general 
public, bless its conventional 
heart, does not understand , 
appreciate, or value the pro­
fessional design process 
and is therefore not willing 
to pay for it. I suppose we 
architects are partly to blame 
for this, so we are now suf­
fering the consequences. 

Eugene W. Brown, AJA 
Raleigh, NC. 

currently run a small 
design/build company 
back in my native Penn­
sylvania, and I do get a 
bit of a kick out of archi-

tects in general. Some­
certai nl y not all - seem to 
hold builders and/or trades­
people as nonprofessionals . 
It seems the old adage of 

builder versus architect 
never goes away. I would 
attribute most of that to 
male ego and the desire to 
have "control." 

After building or working 
on a great number of homes 
and buildings and correcting 
or pointing out some rather 
egregious errors committed 
by "design professionals," 
that architects should have 
an issue with qualified 
builders doing their own 
design work gets me going. 
I know when I am in over 
my head, I certainly bring in 
an engineer when needed , 
and [I always ensure] our 
plans are approved by an 
inspection agency. 

I think builders get frus­
trated with architects for 
[a variety of] reasons. They 
not only tend to hold us in 
lower regard , I have had 
architects make under­
served comments at inap­
propriate times [and I have] 
been accused of not know­
ing " how to build" some­
thing. Builders are not 
always right either, and I 
certainly am not perfect, 
but these types of incidents 
have led me to say, "Yes, 
we can design your home." 
I feel the debate needs to 
continue, and there needs to 
be more professionalism on 
both sides. 

Chauncey C. Wirsing 
Wirsing Builders 

Somerset, Pa. 

www.residentialarchitect.com 17 



You can already tell exactly what kind of house it's going to be. 



The right windows and doors help bring your 

plans to life beautifully. Specify Marvin, and 

you're assured of complete design flexibility 

and better-performing windows and doors 

with superior aesthetics. That includes 

furniture-grade interiors, consistent sight 

lines and the tightest tolerances possible­

along with count less design options, from 

cladding profiles to hardware choices. 

Call 1-800-236-9690 or visit marvin.com 

Windows and Doors 
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home front 
news from the leading edge of residential design. 

back to the future 
rchitects never stop thinking about the future. Each drawing, site visit, 

and client meeting represents a step toward the eventual goal of a 

completed building, and then it's on to the next project. Over the years, 

a number of visionary designers have pondered the future in a bigger-picture way, 

dreaming up houses for 10, 20, or 30 years down the line. These creations didn ' t 

necessarily match real-life developments in housing, but they stand as an often-

entertaining, always-interesting testimony to their creators ' intellect and imagination. 

Here are some of residential architect's favorites: 

John McCann/RIBA library Photographs Collection 

house of the future , 1956 
The groovy, plastic model home Ali son and Peter Smithson designed for 

the Daily Mail Ideal Home Exhibition in London contained built-in furniture , 

a self-cleaning bath , and remote-control lighting. 

20 w w w . r e s i d e n t i a I a r c h i t e c t . c o m 

- ·. 
/ ;·~'f~._;·. ·· -'.} . .;;·. " ·":· - .. 

Chicago History Museum (HB-09789-E 

house of tomorrow, 1933 
Chicago architect and engineer George Fred 
Keck designed this 12-sided house in Beverly 
Shores, Ind., for the 1933-1934 World 's Fair. 
Crowd-pleasers included glass curtain walls, air 
conditioning, and a private airplane hangar. 



monsanto house of the future , 1957 

Designed by a team of MIT architects and engineers , 

thi s four-winged white plastic structure stood in 

Disneyland in Anaheim, Calif. , for a decade. Some of 

its innovations, including microwave ovens and hidden 

entertainment systems, became mainstream success 

stories, while others have yet to materialize. 
Monsanto Collection , University Archives, Department of Special Collections, Washington University Libraries 

Wichita-Sedgwick County Historical Museum 

dymaxion house, 1927 

R. Buckminster Fuller's ambitious attempt at prefab housing 

contained revolving closets, "0 -Vo lving" shelves that rotated 

behind a wall at the push of a button, and a premade, plug-in 

bathroom unit. Even the aluminum home 's name-a blend of 

the words "dynamic," " max imum," and "tension" -sounded 

decidedly futuri stic. 

Frederick Kiesler, Model for /he Endless House, 1959, Whitney Museum of American Art , New York City 

endless house, 1947-1961 
This unbuilt collection of biomorphic concrete bubbles represented 
Austrian-born architect Frederick Kiesler's radical thinking about the 
nature of spatial dynamics. 

-meghan drueding 

www.res i dent i ala r chitect.com 21 



Breathe in. Breathe out. 
Then tell your client anything is possible. 



Built by The Wood Moster at Los Angeles County Arboretum 

8 Boton1c Gorden. David R Kolb. AIA Arch1tenure 

Complete your deck with Trex' roiling 

You can use Trex railing systems or customize your own 

using Trex profiles. The options are endless 

Let ideas flow 

Unlike wood. Trex is perfectly suited for use in and 

around water. 

Choose your palette. 

Trex offers the broadest range of colors and finishes 

We used these in creating the Zen deck. 

Trex Brosd1a• Cayenne 

Trex Brasilia Burnished Amber 

Tre'< Accenrs• Woodland Brown 

There ore no strrnght lines in nature. 

Known for easy installation and superior workability. 

Trex even curves where other decking can't. Now go 

where imagination takes you. 

Think vertical. not 1ust horizontal. 

Cover wood columns with Trex to match or 

complement the deck 

In o perfect universe. practicality joins 

possion to become one. Only the unique 

possibilities created by Trex composite 

decking ond roiling con help you achieve your client's wildest dreoms with down-to-eorth building 

solutions. With the widest range of preferred products ond the strongest deoler network, you'll find 

the styles ond profiles you need-oll bocked by o 25-yeor worronty It's no wonder Trex is the most 

requested brand of composite decking ond roiling. To find out how Trex con help TrexR 
grow your business, coll 1-800-BUY-TREX ext. 6348. or visit trexpartners.com. Create Your Space. 
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calendar 
unbuilt architecture 
design awards program 
entry deadline: june 26 

Architects, architectural educators, and students are 
eligible to participate in the Boston Society of Archi­
tects ' 15th annual Unbuilt Architecture design awards 
competition. There are no geographic or other restric­
tions for entrants, who are encouraged to submit real, 
academic, and theoretical unbuilt projects. Winners 
will be notified in September and will receive their 
awards in November. Winning projects will be pub­
lished in a future issue of Architecture Boston, BSA 's 
member magazine. To register, visit www.architects.org 
or e-mail alee@architects.org. 

2006 vip awards 
entry deadline: july 1 

Vetter's sixth annual Vetter Inspired 
Projects (VIP) awards honor custom 
projects that use Vetter windows and 
patio doors. Architects , remodelers , 
builders, and designers can enter 
their team 's projects in one of five 
residential categories; a sixth cate­

courtesy Vetter Windows and Doors gory is reserved for commercial 

projects. Winners receive cash prizes, recognition at 
the 2007 International Builders' Show, and free profes­
sional photography of their property. Shown: Silver 
Ridge Residence (JOA Design Architects) , Deep Creek 
Lake, Md., a 2005 winner. For entry requirements, call 
715.693 .8407 or go to www.vetterwindows.com. 

modernism: designing a new world 
1914-1939 
through july 23 
victoria & albert museum , london 

This exhibition addresses Modernism in the designed 
world and its meaning as expressed in architecture, 
furniture and furnishings , graphic arts, fashion , pho­
tography, and art. Concentrating on the 25-year period 
encompassing the beginnings of World Wars I and II, 
the exhibit takes a decidedly international look at the 
Modern aesthetic and its implementation throughout 
Europe and the United States. Featured architects 
include Le Corbusier, Mies van der Rohe, Walter 
Gropius, Richard Neutra, and Erich Mendelsohn. For 
details, go to www.vam.ac.uk or call 44.20.7942.2000. 

www.residentialarchitect.com 

new blood: next gen 
through august 18 
a+d architecture and design 
museum, los angeles Shu-Chi Hsu 

The A+D Museum celebrates its grand reopening with 
the debut of thi s exhibition, which highlights the work 
of 40 up-and-coming Los Angeles-area architects, 
landscape architects, and designers. Participants were 
singled out for their innovative experimentation with 
new ideas in fabrication, new applications of traditional 
materials , and development of new surface treatments. 
They include workshop LEVITAS, whose Bamboo 
Bridge is shown here , as well as null.lab , Predock 
Frane Architects , and Mark Tessier Landscape Design. 
For details, call 213 .38 1.5210 or visit http://aplusd.org. 

marcel breuer - design 
and architecture 
through august 27 
the lighthouse, glasgow, scotland 

This exhibition marks the 25th anniversary of Marcel 
Breuer's death , highlighting examples of furniture he 
designed while working at the Bauhaus in the 1920s. It 
also features detailed 3-D models of 12 buildings Breuer 
designed during his time in the United States. The show 
opens during Glasgow's 10th annual Architecture Week. 
For additional information, call The Lighthouse, Scot­
land 's Center for Architecture, Design, and the City, at 
44.141.221.6362 or go to www.thelighthouse.co.uk. 

a point of convergence: architectural 
drawings and J?hotographs from the 
l.j. cella collection 
through january 21 
palm springs art museum, calif. 

San Francisco collector L.J. Cella has 
amassed the impressive aii-ay of 
hand-drawn sketches and renderings 
that comprise this exhibit. Works 
from Frank Gehry, Daniel Libeskind, 

Courtesy Collection of L.J 

Richard Neutra, and others reveal the artistic touch of 
the architect and the thought process behind their 
designs. Two-dimensional images such as Neutra 's 
Kronish House (1953, pastel on paper) , seen here, can 
still bring a built form to life. Visit www.psmuseum.org 
or call 760.325.7186 for more information. 

-shelley d. hutchins 
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Reinvention 
l . 1 r i r n- J 

IT'S TIME TO EXPLORE 
beyond the traditional boundaries of single­

family house design. All across the country, 

residential architects are applying their 

creativity, expertise, and problem-solving 

skills to a number of related disciplines 

and pursuing a variety of business and 

leadership opportunities. 

Learn how to explore the brave new world 

of integrated, extroverted, entrepreneurial 

practice at Reinvention 2006. 

The Entrepreneurial Practice 
PROGRAM HIGHLIGHTS 
• Inside, Outside, and In-Between 

Learn how to integrate interior and land­
scape design into your practice. 

• Other Clients, Other Buildings 
Broaden your palette of building types to 
enhance your residential practice. 

al'c' h i t e c t 

• Practice Made Perfect 
Discover alternative business models for 
steering your firm to success. 

• Citizen Architect 
Work with or within municipalities and 
citizen groups to effect positive change. 

Come home to Andersen:· 

~ 

SHERWIN 
WILLIAMS. 

Tl IE lNSlllE AllVANTACE 

DEC£MBER 6-8 006 
MNI SA DIE 0 

SPECIAL EVENTS 

Housing Tour 

Design Gharrette 

Congress of Residential 
Architecture (GORA) 

BONUS: 
Earn up to 15.25 
AIA cont inu ing 
education cred its. 
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Want to turn up the heat on your customer prospects? Let us give you a steady volume of leads for the type 

of jobs you prefer, in the areas you like to work, week after week. We provide more than 150,000 homeowner leads 

every month, nationwide. What's more, 75 percent of these homeowners encl up completing thei1· projects. Give yourself 

more opportunities to find the right customer. Call us or contact us online now. 

866-730-2133 residentia larch itectOnl i neleads.com 



Hanley Wood's Second Annual 

AMERICAN HOUSING CONFERENCE 
Find out how 78 million baby boomers w ill shape our 

housing market as the first 4 million turn 60 this year, one 

every 8 seconds. Be there for the unveiling of groundbreaking 

new research on baby boomer home buyers. You'll get 

11'2 days of compelling insights from top industry experts. 

Conference sessions you won't want to miss: 

• Explore boomer-friendly floor plans 

• Future building products baby boomers want 

• New construction, remodeling and commercial 
economic forecasts and research 

EVERY 8 SECONDS: AMERICAN HOUSING AS BOOMERS TURN 60 
AMERICAN HOUSING CONFERENCE • SEPT. 26--27, 2006 • THE DRAKE HOTEL • CHICAGO, ILL. 

SIGN UP NOW-ONLY $195 

BROUGHT TO YOU BY: HANLEY WOOD MAGAZINES • HANLEY WOOD EXHIBITIONS • HANLEY WOOD MARKETING • HANLEY WOOD E·MEDIA • HANLEY WOOD MARKET INTELLIGENCE 



m.ANCO 
THE CORNERSTONE OF EVERY GREAT KITCHEN 

Available at better plumbing wholesalers and decorative plumbing showrooms 

800.451.5782 • www.blancoamerica.com 

Stainless Steel Sinks • Silgranit® Sinks ·Kitchen Faucets · Bar Sinks & Faucets ·Custom Sink Accessories 
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what i saw at the evolution 
how-and why-residential architecture 

by duo dickinson, aia 

esidential design and 
construction have taken 
a dramatic track over 

the decade of residential 
architect's exjstence. Ten 
years ago, the number of 
single-family houses built in 
the United States each year 
hovered just over a million. 
According to the U.S. Cen­
sus Bureau, that number 
reached a new record of I. 7 
million in 2005. The greatest 
supply in history seems to 
have increased demand, al­
most doubling average house 
costs from nearly $160,000 
in 1995 to nearly $300,000 
in 2005. What happened? 

has changed in the past 10 years. 

the sophisticated 
consumer 
What do I think? I think all 
of the above is true, but I 
also think one seminal dif­
ference has led the way. 

In 1995 Dennis 
Wedlick Architect 
of New York City 
designed a user­
friend ly modern 
cottage (above and 
left) as that year's 
LIFE Dream House. Smarter heads than mine 

would cite interest rates that 
dropped from 8 percent or 9 
percent just a few years ago 
to 4 percent to 6 percent in 
this decade. Others would 
say it is the "echo boom" -
the children of baby boomers 
who, along with Generation 
Xers, bought 55 percent of 
all new homes in 2003, 
according to NAHB and the 
U.S. Census Bureau. Some 
might cite simple demo­
graphics: As baby boomers 
age and come into their peak 
earning years, they want to 
move up and sell their homes 
in order to buy new homes. 
Still others would cite the 
scarcity of buildable land 
near urban centers for creat­
ing a neo-land rush . 

As with most tilings in a 
consumer-driven economy, 
the buyer leads the market. 
Over the last 10 years, 
Americans have become 
perhaps the world's best­
educated housing consumers. 
This is due in large measure 
to the realization by an 
ever-growing number of 
people that their homes rep­
resent their greatest assets 
and their greatest liabilities 
and that they need to focus 
on and attend to them at 
least as much as they do 
their 40 l (k)s. In the past, 
the home was often simply 
a place to bve that hopefully 
would increase in value 

Renderings: Tom Schaller 

and be large enough to 
accommodate all the furni-

residential architec t I ju n e 2006 

ture you like. The word 
"site" meant "neighbor­
hood," and "design" meant 
a prototype plan-ranch, 
Cape Cod, Colonial, et al. 

This last decade or so has 
seen the realization of the 
American home's potential 
as a fully formed manifesta­
tion of any given family 's 
hopes and dreams. How did 
this happen? For starters, 
a little over 10 years ago, 
Home & Garden Television 
came to the airwaves. Also 

in the mid- l 990s, Robert 
A.M. Stern, FAIA, and Den­
nis Wedlick, AIA, created 
homes for LIFE magazine 
that captured the public 's 
imagination as almost noth­
ing else in housing had in 
the last 50 years. And in 
1998, The Taunton Press 
published The Not So Big 
House, a transformative, 
mindset-shifting book by 
residential architect Sarah 
Susanka, FAIA. 

continued on page 32 
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A growing number of 
architects soon began to 
understand that designing 
homes was not just a point 
of passage in their careers . 
If they so desired, it really 
could be the focus of their 
professional lives. The criti­
cal factors of consumer 
enlightenment and profes­
sional response, along with 
the demographic and eco­
nomic factors cited earlier, 
created the petfect storm of 
demand, product, and posi­
tive possibilities. 

chain reaction 
All of this enlightenment 
had its downsides, too. 
Though household size 
decreased over the past 20 
years, NAHB says the aver­
age U.S. home size increased 
to about 2,450 square feet 

in 2005 . NAHB also reports 
that 20 percent of homes 
built in 2004 (three times 
the percentage built in the 
l980s) exceeded 3,000 
square feet in size. These 
larger homes consume sig­
nificantly more energy than 
their "nonnally" sized coun­
terparts. The words "sprawl" 
and "McMansion" have 
entered everyone 's daily 
lexicon and have an un­
questionably negative flavor. 
While most homes have got­
ten bigger, they are virtually 
undesigned beyond accept­
ing the developer's list of 
" must-have" features , and 
those non-designs ignore 
the land they sit upon. 

The resu lt of these dis­
torting influences is a single 
word that often goes unsaid: 
ugly. While more and more 

thoughtfu l, inno­
vative, and beauti­
ful homes are being 
built, a far greater 
number insult both the 
landscape and the build-
ing arts in their thought-
less and wasteful design , 
scale, and materials. 

There has been a pro­
fessional response to this 
mixed picture, however. A 
few years ago, Jeremiah Eck, 
FAIA, Wedlick, and I agreed 
that the runaway freight train 
of the housing industry 
needed to have a cohesive 
countervailing mitrnr/watch­
dog/reality check. So many 
homes were being built so 
badly that we decided to 
rally our peers, starting with 
the group of thoughtful, 
responsible architects who 
were attending Eck 's profes-

Charlie Brown 

Sarah Susanka's The Not So 
Big House appealed to both 
architects and consumers and 
spawned a series of related 
books on residential design. 

sional development course at 
Harvard's Graduate School 
of Design each summer. We 
needed to expand that group 
and extend it beyond archi­
tects to everyone who tries 

continued on page 34 
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to make better homes for 
more people. 

And so, with the help of 
residential architect and the 
early support of The Taunton 
Press, we created in 2004 
the Congress of Residential 
Architecture, a grass-roots 
coalition with more than 20 
nationwide chapters. Partly 
in response to this new spirit, 
the American Institute of 
Architects- an organization 
that had long paid scant 
attention to custom house 
designers-made a major 
course coITection. It co-

sponsored books with Taun­
ton about house design and, 
with John Connell, AIA, 
fonned the Custom Residen­
tial Archjtects ' Network. 
CRAN, as it 's widely known, 
is working to organize and 
digitize useful information 
for architects, including feed­
back from a client survey and 
a project images gallery that 
the media, clients, and fel­
low architects can search and 
view. AIA 's shift in thinking 
has been so dramatic, in fact, 
that I finally joined the orga­
nization in 2004, after hav-

"in this time of change people 

need to hear our voices more 

than ever." 

Jim Wilson 

• "Out-of-the-box" Functionality 

• Custom Residential Roof 

• RoofTrim, Styles & Heights 

• 2D Construction Documentation 

• Automatic 3D Models (BIM) 

• Automated Roof & Floor Framing 

• Enhanced Content & Styles 

• Residential Object Libraries 

• Enhanced Windows, Doors & Trim 

• Schedules & Bill of Materials 

• DWG File Format 

FREE CD-Based Training 

• FREE Online Technical Support 

Autodesk JU!5~@•11 
Authorized Developer .. , " ... ... . ... ", .... , 

ing abstained for nearly 25 
years. 

So change has been rapid 
and slow-rapid in CORA's 
growth and in the net impact 
of housing consumer media, 
slow in changing the profit­
mongering misconceptions 
of those who build the vast 
majority of new homes con­
cerning what a house can or 
should be for most people. 
It's also been slow in de­
bunking the marketing hype 
that drives people to buy the 
most expensive item they'll 
ever own on the basis of a 
few millimeters of veneer 
that cloak hyperkinetic 
masses designed for drive­
by thrills. 

Even a JO-year boom will 
have its bust. At the precipice 
of the long-anticipated change 
to a down cycle, our profes-

sion seems better prepared to 
deal with it. There's a grow­
ing sense of common vision, 
not to mention widespread 
interest in the pursuit of inno­
vation, insight, and relevance. 
In this time of change people 
need to hear our voices more 
than ever. Sites and regula­
tions will become more com­
plicated, m01tgage interest 
rates will grow, and real estate 
fears will increase as home 
values become questionable. 
But we have shown we can 
make a difference. 

Duo Dickinson, AJA, is an 
architect in Madison, Conn. 
He co-founded the Congress 
of Residential Architecture 
(CORA) and has written 
several books, including 
The House You Build (The 
Taunton Press, 2004 ). 

VisionREZ, byAmeri-CAD, Inc. is a 
residential specific solution, available 
as a Plug In for Autodesk® Architectural 
Desktop rM, or as a Stand Alone product. 
Powered by Autodesk® Technology. 

Draw in the familiar 2D plan view and 
simultaneously produce three­
dimensional models for construction 
documents, materials schedules and 
graphic models. Floor plan, elevation, and 
sections are linked. A roof or window 

~hange on a floor plan will be coordi­
nated in elevation. 
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For a FREE 30-day copy ofVisionREZ, visit www.visionrez.com/Trial Request or call 888-596-6525 



"Are you designing a safe basement?" 

INTRODUCING 

-

Brett Oakley, Member of Madison 
Volunteer Fire Department and 
President of Mar-flex 
Waterproofing and 
Basement Products 

Egress Window Wells 

by mar·f le .... 

.,. Provides escape with built-in steps and handrails 

.,. Won't rust or dent like metal 

.,. Lets in more light 

.,. Eliminates weeds and pests 

.,. 3 designer colors coordinate with Mar-flex standard window wells 

.,. Distinguishes your firm as safety conscious 

Learn more about Mar-flex 

and its comprehensive line 

A staggering number of homes across the country are being designed and 

built with basements that wi ll eventually serve as living space. Unfortunately, 

many of them don't have egress window well s, which means that - in the case 

of a lower level emergency - families don't have a way out. That's why 

of waterproofing and basement 

products for lower level living -

visit www.mar-flex.com 

or call 800-498-1411. 
Mar-flex developed Lifelines'M. These rugged egress window wells feature 

built-in steps and handrails, so even young chi ldren can escape and climb 

to safety quickly and easily. And with more and more municipalities adopting 

egress codes, specing Lifelines Egress Window Wells protects you , too. 



SPECIAL ADVERTISING SECTION 

Fiber Cement Siding 

CertainTeed WeatherBoards™ 
FiberCement Siding Outperforms Wood 

CertainTeed WeatherBoards™ 
FiberCement Siding provides 
the look of wood with exceptional 
durabi lity, offering your clients 
attractive exteriors without the 
maintenance hass les . 

WeatherBoards siding enhances 
virtua lly any home design with 
the most authentic- looking grains 
and textures of any fiber cement 
siding on the market. Better yet. 
WeatherBoards siding provides 
you with a complete system of 
lap and vertica l sid ing, decorative 
shapes, soffit and trim. So you can 
highlight a home's arch itectura l 
personality whi le making a state­
ment about the homeowner's 
personal style. 

In addition. a variety of textures, 
profi les and beautiful pre-fin ished 
colors and premium stains add 
to its design versatility. 

But the beauty of WeatherBoards 
siding is more than skin deep. It 
continua lly earns recogn ition for the 
highest appeal and performance. 

Made using a multi-step. high­
pressure process , it features a 60% 
higher interlaminate bond strength 
than its competition - so no 
delamination. WeatherBoards has 
a C lass 1 CA) fire rating , is impervious 
to wood-boring insects , resists 
damaging effects of salt spray and 
UV rays, wi ll not rot, and consistently 
outperforms wood siding. 

Due to increased demand for the 
siding, CertainTeed recently 
announced it is bui lding a new 
production fac il ity to manufacture 
WeatherBoards FiberCement 
Siding. Located in Terre Haute, 
Indiana, the new 300,000-square 
foot faci li ty w ill augment the 
company's current manufacturing 
faci lities in Roaring River, North 
Carolina, and White City, Oregon. 

CertainTeed El 

oards™ 
FiberCement 

For more information including produi 
specifications, contact 800-233-899 

or visit www.certainteed .con 
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the 10-year itch 
after a firm's first decade, what's next? 

by cheryl weber 

or most architectural 
firms, it seems that 
10-year anniversaries 
come and go without 

much ado. If the date 's sig­
nificance registers at all , it's 
treated as just another day 
in the routine. And yet, if 
you look back, there are 
plenty of reasons for self­
congratulation. Ten years 
represents nearly a third of 
the life cycle of the average 
career, so you've come far 
from your humble roots. 
Likely, you've gone from 
working in a bare-bones 
office, possibly at home, 
to having a handful of 
employees. You 're no longer 
getting most of your leads 
from the Yellow Pages, and 
you aren't grabbing just 
any job that comes along. 
You're more confident, you 
attract better clients , and 
you 've built up a reliable 
orbit of consultants and 
craftspeople. 

Even if architects don ' t 
think to celebrate this mile­
stone, their films do begin 
to undergo a transformation 
as they enter the double digits 
of their existence. This is 
the time when many archi­
tects sit back, look around, 
and ask themselves , "Is this 
something I want to keep 
doing, or is it time to shift 
gears? Am I accomplishing 
what I had hoped, and if not, 

res i dential architect I june 2006 
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what's missing?" As owner, 
the issues you face now are 
different than they were 10, 
or even five, years ago. 

"Turning 10 professionally 
is like being in your 30s," 
says Rena Klein, FAIA, a 
practicing architect and 
management consultant in 
Seattle. As with the strug­
gles of youth, it takes a long 
time to get a fledgling firm 

Arthur Giron 

on solid footing , but by age 
10 architects are beginning 
to know who they are and 
where they can go. Klein 
says they should have a 
client base established, 
know what their core com­
petency is , and have honed 
in on their purpose. They 
should also have one or two 
key staff members who are 
beginning to contribute in 

important ways. And with 
those first big steps out of 
the way, they 're figuring out 
the next phase. 

"As is true in our personal 
lives , when we feel we 've 
arrived, we staii looking 
ai·ound for the next chal­
lenge and what the future 
could hold for our newfound 
strengths and abilities," 

continued on page 40 
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Klein says, speaking from 
experience. It was when her 
firm turned 10, in the mid-
l 990s, that she began to get 
bored and look for the next 
step up. Although she felt 
successful as a designer, 
she was on shakier ground 
when it came to managing 
her employees and running 
the business. So she en­
rolled at Antioch University 
Seattle, earning a Master 
of Science degree in man­
agement. Once in school , 
though, her interests began 
to broaden. "I felt some sort 
of responsibility to the pro­
fession ," she recalls. "I saw 
thi s lack of access to certain 
kinds of education among 
my colleagues, and I wanted 
to share what I learned." 
Thus, RM Klein Consulting 
was born alongside her pri­
vate practice. 

sharing the load 
As Klein had begun to real­
ize, one of the first tough 
issues maturing architects 
encounter is how to manage 
that next layer of help. A 
major concern is that by 
adding more people, they 
risk losing control of design. 
And for many architectural 
free spirits, the idea of 
being a boss is as odious 
as wearing a suit and tie to 

work. Craig Steely, who 
opened his San Francisco 
studio in 1995, is resisting 
establishing a traditional 
office, despite the increas­
ing demand for his services. 
"To me, it 's exhausting hav­
ing employees [and] having 
to spend the time to see that 
things are done right," says 
Steely, who employs two 
people. They all divide their 
time between jobs in Cali­
fornia and Hawaii , where 
Steely has hit his stride 
designing small , minimalist 
houses on the Big Island 's 
remote coastline, including 
one for himself, his wife , 
and their young son. He 
works nimbly-without 
much more than a sketch­
book, a laptop, and a Web 
connection-and he is 
unwilling to give up the 
lightweight , flexible entity 
he 's created. 

"I hate offices; they take 
all the life out of your 
work," says Steely, an avid 
surfer. "But I'm getting to 
the point where I have to 
have people around. How 
do you create an office that 
doesn ' t become a dinosaur?" 
For now, the answer is to 
stay small and focused. 
He 's working on six proj­
ects-the same number as 
five years ago-but he 

40 www . residentialarchitect.com 

enjoys a higher quality of 
clients , contractors , and 
jobs, which represent 
roughly $8 million in con­
struction costs . " I think 
having the predilection to 
keep things precise and in 
control will steer me in the 
direction I want to go," he 
says. However, he adds , 
"Ten years from now, who 
knows? At that point I 
might be burned out with 
being involved in every 
single project." 

Where to go from here 
with a small staff is also the 
question that plagues David 
Jameson, AIA. Nine years 
old this fall , his Alexandria, 
Va.-based firm no longer 
has to beg for the attention 
of magazine editors ; they 're 
calling him, and so are 
high-caliber clients. Yet 
Jameson, who oversees a 
staff of four, is still more 
interested in the design 
details than in being a firm 
figurehead. "My end-all 
goal is to keep control of 
the project," he says , "and I 
think what will happen is 
that as the [people] who 
work for me get better and 
better, we can do bigger 
and bigger projects with the 
same amount of people." 
It 's not larger houses he 's 
hoping to add to his portfo-

lio but rather commercial 
and public projects that are 
inhabited by more people. 
"We just did the interior 
build-out of an art gallery, 
and on opening night it was 
gratifying to have 300 peo­
ple standing around enjoy­
ing the space ," he says. 

Berkeley-based architects 
David Arkin , AIA, and Anni 
Tilt are also revisiting the 
road ahead , balancing their 
management styles against 
their professional goals. 
Because the married couple 
value being an active part 
of every project, they 've 
grown their nine-year-old 
firm slowly and deliberately, 
to four architectural staff, a 
bookkeeper, and an office 
manager. And although 
their ideal project mix runs 
to equal parts residential 
and non-residential , they 've 
recently stepped up to larger­
scale work, such as a retreat 
center in China and a hot 
springs resort in California. 
As these project types 
evolve, "We'll need more 
people because there are 
more details to coordinate 
and systems to integrate, 
but there won ' t be that 
much more mental energy 
that needs our attention ," 
Arkin says. "I've finally 

continued on page 42 
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figured out that you can 
only caffy so many projects 
in your head." The couple 
has added employees who 
are skilled in both construc­
tion management and the 
building efficiency that 
Arkin Tilt Architects is 
known for, and now they 
share office space with their 
structural engineer. "We're 
integrating those issues into 
the design process earlier 
on, and it's the right direc­
tion," he adds. "It's good 
and healthy. I think we have 

the decade ahead 

more bright brains around 
the table ." 

Arkin has a good point. 
At this age-having estab­
lished a solid footing but 
still chatting the mythical 
next level- hiring exactly 
the right mix of people takes 
on greater importance. "One 
of the marks of this age is 
knowing what kinds of staff 
you really need and going 
after them," says Falmouth , 
Mass., architect Jill Neu­
bauer. The age of her firm 
coincides with her children's 

a 10-year anniversai·y is a good time not only to 
look back and appreciate the progress you've 
made but also to do a reality check on where 

you 're headed and then make the necessary course cor­
rections. Seattle-based ai·chitecture business consultant 
Rena Klein, FAIA, says that at this point, many princi­
pals are working 60 hours to 70 hours a week and feel­
ing overwhelmed. It 's time to learn how to delegate and 
let the second generation advance. And that brings up 
staffing assessments. Do you have the people you need 
to move toward your future goals now? If not, what 
gaps need to be filled? 

That discussion also prompts a frank look at the 
organization's financial and organizational health. 
Maturing architects begin to realize they have to focus 
more on operating efficiently so they can compensate 
people competitively (and thus attract top talent). As 
you grow, more sophisticated tracking systems are 
necessary to make invoicing and billing systems effi­
cient. What improvements need to be initiated so that 
your project delivery system works better? "People 
don 't want to look at their weaknesses, but it's been 
said that your habits are your destiny," Klein says. "The 
good and bad habits of principals in small or medium­
sized firms tend to really impact operational success." 

As you prepare for the future , don't neglect educa­
tional and social needs either. Offer incentives to help 
employees get additional education, if necessary. And 
perhaps most important, "Check whether people are 
happy," Klein says. "If so, they work better, and that 
includes firm principals." -c.w. 

ages . Since opening her 
doors in 1994, she has 
worked part-time while rais­
ing them-and wants to 
keep it that way. Thus, her 
growth plan revolves around 
building more intensive rela­
tionships with dedicated 
clients. Right now, for 
example, she 's designing 
furniture for a client for 
whom she spent the last five 
years designing a house. 
And whereas over the years 
there 's been an ebb and flow 
of employees, some of them 
part-time, now Neubauer is 
looking for a fout1h person 
who will stick around and 
help take the firm to the next 
level. "I want to grow to 
these four people but have a 
very solid staff, the right 
staff," she says. 

branching out 
"At a certain point, it gets 
to be hard to do work as 
just one person or a couple 
of people. You start to un­
derstand that some of one's 
personal limitations can 
create limitations for the 
office," says Geoffrey 
Warner, AIA, Alchemy 
Architects, St. Paul, Minn. 
To help fill a management 
gap, in 2003 , just after hi s 
10th anniversary, Warner 
set up a partnership that 
lasted less than six months. 
"It was a miserable failure," 
he says. 

Ten years marked another, 
more successful, turning 
point as well: Warner 
launched the weeHouse, a 
line of prefabricated struc­
tures that now represents 75 
percent of the finn 's work. 

continued on page 44 
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practice 

He hit upon the concept 
almost by acc ident-the 
result of his des ign/build 
background and a prefab 
cabin he designed for a 
client. That project sparked 
hi s interest in supplying 

architecture as a product. 
"After the initial wee­

House was produced in 
2002, the media had a lot of 
interest in it ," he continues. 
We always want to be as 
good as we can and we 

expect to get good press, 
but when it happens you 're 
surprised, and that creates a 
shift." After he and his part­
ner split , he soloed fo r 
awh ile before adding fo ur 
employees , and he's now 

• Adds natural daylight and ventilation to rooms, making them as warm 

and comfortable as any area in the home. 

• Meets IRC 2003 building code requirements for emergency egress in 

finished basement areas. 

• Features easy to install components that simply snap or mate together 

on site for reduced installation costs. 

• Are constructed of non-corrosive materials to provide homeowners with 

years of maintenance free service. 

Complete system consists of 

• NEW! ScapeVIEW'" 
Series 6000 V myl 
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• High-density polyethylene 
window well 

• Wmdow well cover 
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on hi s way to an optimal 
size of eight or 10 people. 
"As you start to develop a 
bigger practice, there's a 
very critical point where 
you decide who you are 
going to choose as your 
working partners," he says. 
"Now I'm working with 
people who are talented 
and have diverse back­
grounds in architecture, 
art, and fi lmmaking. I' m 
working on getting the right 
mi x of people who can 
work together efficiently 
and creatively." 

Omaha, Neb.-based 
Randy Brown, FAIA, is also 
in expansion mode, but he 's 
fo llowi ng a script conceived 
when he hung out hi s shingle 
13 years ago. In addition to 
doing custom residential 
work, at year eight he cre­
ated a sister company, 
Quantum Quality Real 
Estate, with the goa l of 
buying land, developing 
commercial buildings, and 
owning them long-term. " I 
don't ever want to be totally 
dependent on one type of 
project or project deli very," 
Brown says. The firm has 
completed fo ur commercial 
buildings and is working on 
a speculat ive residential 
community called Hidden 
Creek, which consists of 13 
Modern ist homes featuring 
green roofs, native grass 
landscapes, and recycled 
materials- "something 
Omaha has n' t seen in a 
long time," he says. 

Despite hi s earl y ambi­
tions , Brown says startup 
was painfully slow. Five 
years passed before he 

continued on page 46 
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practice 

designed his first building, 
and it took another three 
years to get the design/build 
segment running smoothly. 
(With three carpenters, plus 
a welding and woodworking 
shop, the firm builds 75 
percent of the projects it 
designs .) Then, at the magic 
age of 10, the firm suddenly 
began winning national AIA 
awards. That's when he 
realized he needed to ramp­
up with staff members who 
could take on more respon­
sibility. "How to keep a few 
key people for longer peri­
ods of time so I could tran­
sition more of the workload 
to them-that 's been the 
biggest challenge,'' he says. 

The physical office is also 
changing. This fall Brown 
will wrap up construction 
on a 4,000-square-foot 
office that the development 
partners will share. "When 
we started the office we 
were drawing by hand with 
parallel bars ," Brown says. 
"We have gotten caught in 
this change to the digital 
age, which led to totally 
rethinking workspace 
issues and how to work as 
teams." With eight employ­
ees carrying 15 projects 
now, Brown is balancing 
between teams, making 
sure thjngs are done to his 
standards. And as his entre­
preneurial side evolves, 
he is spending more time 
managing the office and 
attracting top-notch busi­
ness opportunities. 

Indeed, one of the hall­
marks of maturing firms is 
the chance to be strategic 
rather than opportunjstic. 
Do you grow for growth 's 
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sake, or do you think more 
about what you want to 
accomplish? Will too much 
growth diminish quality? 
Do you want to be all things 
to all people or stay focused 
on one thing in particular? 
These are questions Boston­
based David Hacin , AIA, is 
grappling with 13 years on. 
A firm believer in tabng 
stock and setting goals, Hacin 
is reading Small Giants: 
Companies That Choose 
To Be Great Instead of Big 
by Bo Burlingham (2005). 
He also solicited advice 
from his 12 employees ­
and says their responses 
were inspiring: "They 
helped make the next phase 
of the business plan even 
more ambitious than what 
I would have done on my 
own, in the sense that we 
could do more wide-ranging 
project types." 

For the next five years 
or so, they 've decided to 
maintain a mix of large 
and small select projects , 
because as the firm grows 
in size the smaller projects 
become harder to suppo1t. 

"We recognize that they 're 
important for our office as 
far as exploration, identity, 
and relationship-building 
go," Hacin says. The firm is 
doing so much multifamily 
work now that a single­
farnjly home requires a dis­
proportionate amount of 
Hacin 's time. "The clients 
really want my involvement,'' 
he says, "so managing time 
becomes a very big issue." 

Thinking strategically 
has led Hacin to consider 
his firm's legacy, too. What 
kjnds of organizations 
should Hacin + Associates 
be involved with , and how 
does he want to connect 
back to the profession or 
the community? "As you 
become a more mature 
organization , these issues 
become more significant," 
he says. "You know more 
people and have more op­
portunity to connect. At 
some point it's really about 
being able to sustain a com­
pany that pays its people 
well and creates an environ­
ment that allows you to do 
good things." 
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Most of you probably don't remember your 10th 
birthday. But if you 've practiced your profession for at 
least a decade, you know this milestone has significant 
resonance. What were you doing 10 years ago? And 
what have you achieved since? What hopes do you 
have for the next decade? We asked these questions 
and more of 10 accomplished architects (actually, 
if you look closely, you'll count 11). The common 
denominator among them is that none is satisfied with 
the status quo. All are pushing for change, either 
directly in the discipline of architecture or in the 
broader world it touches. They are inspiration for 
anyone who aims to leave an enduring mark. 

While shopping for orders of 10, we pondered the 
evolution of residential design during our tenure. 
We 're often asked by others about prevailing trends -
for instance, "Are houses getting bigger or smaller?" 
"Well," we say, "the answer is ' yes."' Intrigued by 
these divergences, we collected a short list of trends 
that have substantial, concurrent countertrends. We 
left out the Venn diagrams, but several coexist in 
felicitous intersection. 

And what kind of birthday would this be without 
tangibles to unwrap? Training our eyes on the material 
world of the last 10 years, we culled your 10 favorite 
brands and a complementary number of popular 
specifications. These products are your Top 10s. 

Why you design, what you design, and how you 
design. Our 10th birthday party is a celebration of you. 
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architects 
1naking a difference 

design 
zeitgeists 
diversities and divergences 

hot specs 
setting the new standard 

top products 
architects' choice favorites 

by cheryl weber, meghan drueding, 

vernon mays, shelley d. hutchins, 

and nigel f. maynard 
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architects 
making a difference 

terence riley 
design educator 

Courtesy K/R 

William Abranowicz 

The "split house" (top), designed with 
K/R founder John Keenen, is one of the 
Houses at Sagaponack in the Hamptons. 
K/R's Palm Island House (above) fea­
tures a stair that resembles a fish spine. 

Timothy Greenfield-Sanders 

From his perch as the Museum of Modem 
Art's chief curator of architecture and 
design, Terence Riley, AIA, spent the last 
14 years affirming the importance of 
architecture. He brought it into the public 
realm not only intellectually but physically 
too, presiding over the design and con­
struction of MoMA's ambitious addition 
and moving the architecture section from 
a small side room to prominent space on 
the third floor of the new building. 

By the time he left MoMA this year to 
become director of the Miami Art Museum, he had succeeded in making Modernism 
more accessible to laypeople. "By the end of my tenure there had been a real rethinking 
of Modernism, mainly to the positive," he says. "People realized Modernism was more 
than a cookie-cutter, white plaster, flat-roofed Le Corbusier kind of architecture [and] that 
it was much more complex and varied and had a great number of new possibilities." 

One of Riley's favorite exhibits, l 999's The Un-Private House, took the most traditional 
of ideas - the single-family house - and looked at how cultural and societal shifts are 
transforming its design. It was a project type that people in the real world could under­
stand, and they showed up in record numbers. "The public participated at every level they 
could, whether reacting personally or writing letters to the editor," he recalls. And if he 
were to curate a show on domestic design today, what would be the theme? Not the single­
farnily house, but rather housing, he says: "Housing went through an awful period where 
it was done at the lowest possible cost and had a hospital look. In the last 10 years a lot 
more energy has gone into housing to make it more livable and more desirable." 

Riley is now overseeing the selection of an architect who will transform the Miami Art 
Museum into a new $200 million landmark on Miami's glittering coastline. He's also a 
partner in K/R, a New York City firm he helped found 22 years ago, though Riley says 
much of his involvement there is temporarily on hold.-c.w. 
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"by the end of my tenure [at moma} there 

had been a real rethinking of modernism, 

mainly to the positive." 

residentia l architect I june 2006 

Photos: Timothy Hursley 

Riley oversaw the cele­
brated design and con­
struction of the MoMA 
expansion (top left), 
designed by architect 
Yoshio Taniguchi, and 
made architecture shows 
a staple of the museum's 
exhibition program. A 
house by Scogin Elam 
and Bray Architects (left 
and above) was part of 
The Un-Private House 
exhibit-MoMA's first 
look at residential 
architecture in 30 years. 

verbatim 

what drew you to this path? 

"Having grown up near Chicago, 

I first learned about architecture from 

roaming the streets. I never decided to 

become an educator, in a formal sense, 

but I've welcomed the opportunities to 

share my enthusiasm for architecture 

and its possibilities." 

what were you doing 10 years ago? 

"I was in the midst of the early stages 

of discussing how we might expand the 

Museum of Modem Art. Should we 

open a second building off site? Should 

we move to a new location? Should we 

try to expand on site? The last option 

was the most difficult, but it was what 

we eventually did." 

what do you hope to have achieved 

10 years from now? 

" [I hope] to have built the most exciting 

new museum in the world." 
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architects 
making a difference 

john peterson 
community service 

Renderings: Patrick Perez for Public Architecture 

A green roof and roll-up, glass-paneled 
aluminum garage doors grace the 
accessory dwelling unit prototype 
Peterson Architects and Public 
Architecture created for the city of 
Santa Cruz, Calif. (above). 

Most of the time, John Peterson, AIA, 
projects a laid-back personality-the kind 
you'd expect him to have after 15 years in 
mellow San Francisco. But get him talking 
about a project that Public Architecture, 
the nonprofit he founded, is working on, 
and suddenly he can't talk quickly or 
enthusiastically enough. "I'm a project 
junkie," he admits. 

It's easy to get caught up in his excitement: His four-year-old 
organization can already boast significant achievements. Its "1 % 
Solution" program has convinced 75 architecture firms to reserve 
one percent of their working hours for pro bono service, sparking a 
national conversation about the role of such work. Public Architec­
ture also led the design of ScrapHouse, a temporary demonstration 
home on San Francisco's Civic Center Plaza that drew more than 
10,000 visitors in June 2005. Made exclusively from salvaged and 
reused materials and assembled with the labor of 150 volunteers, 
the project fit perfectly with Peterson and Public Architecture exec­
utive director John Cary's community-based mindset. So do their 
other endeavors, from an open-space plan for the SoMa district of 
San Francisco to a consulting role on a community center by The 
Miller/Hull Partnership. 

In addition to guiding Public Architecture (and, this past year, 
living in Cambridge, Mass., as a 2005-2006 Loeb Fellow at Har­
vard's Graduate School of Design), Peterson keeps himself busy 
running Peterson Architects, a 10-person, for-profit practice focused 
on residential and civic commissions. He provides much of Public 
Architecture's funding from his own pockets, making the "1 %" 
time commitment he's asking from fellow architects seem minor 
by comparison.-m.d. 
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Cesar Rubio 

Salvaged metal, leftover 
windows, and reused, 
back-painted shower doors 
make up the exterior walls 
of ScrapHouse (above). 
A San Francisco residence 
remodeled by Peterson 
Architects (left) features 
a second-story interior 
courtyard with a glass floor. 

''i'm a project 

junkie." 

verbatim 

what drew you to this path? 

"We decided to enter an open compe­

tition [for a public project], but we 

looked at the competitions and thought 

the return on ... [them] was not good. So 

we had a simple, in many ways naive, 

idea: Why don't we take on a project in 

our own community? We selected a 

project ... and spent the next several 

months noodling over how to address it. 

The local planning department got wind 

of it and asked us to propose it to the 

staff. We did and got a good response. 

I went home thinking I'd like to do 

more .... I woke up in the middle of the 

night and figured the way to move this 

forward was to create a nonprofit." 

what were you doing 10 years ago? 

"Ten years ago we moved the office out 

of the second bedroom of my apartment. 

There were three of us in an ll -foot-by-

13-foot room. We [went] from that to 

having a real, legitimate office." 

what do you hope to have achieved 

10 years from now? 

"I would like to believe we'll innovate to 

a degree we're unable to envision now. 

I'm more interested in innovation than in 

growth or in any other qualification you 

could dial up." 
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architects 
making a difference 

glenn murcutt 
regional design 

Nearly 25 years ago, Murcutt received 
wide acclaim for the Ball-Eastaway 
House (above), which floats above the 
land on steel columns, protected from 
brush fires with complete coverage from 
an external sprinkler system. 

From a regionalist's point of view, the best 
design starts with respect for the place. 
Perhaps that's why Glenn Murcutt's houses 
are so highly regarded, for he possesses an 
unparalleled sense of awe about his native 
Australia. "When I consider the magic of 
our landscape," he says, "I am continually 
struck by the genius of the place, the sun-
light, shadows, wind, heat and cold, the scents from our flowering trees and plants, and 
especially, the vastness to the island continent." 

Primarily working alone, the 69-year-old Murcutt has produced a body of work that 
is highly refined and responsive to climate yet stoic in appearance. "Fine-tuned to the 
land and the weather" -that's how his houses were characterized when he won the 2002 
Pritzker Architecture Prize. But his personal credo of "touching the ground lightly" is not 
a personal whim. Rather, Murcutt considers it an imperative on a continent where the 
ecosystems are fragile. "I know if I put a building down, I change the water table [and] 
all the ground conditions below me," he says. "Plants in my country can't survive that." 

Designing in a manner influenced by Mies van der Rohe - an appreciation he learned 
as a young boy from his father-Murcutt creates his art from a palette of metal, concrete, 
timber, masonry, and stone. He defends his frequent use of corrugated iron cladding on 
both aesthetic and pragmatic grounds, noting that it provides the thinness, lightweight 
quality, edge, economy, and strength he desires. "When laid with the ribs horizontal, the 
upper surface of the corrugation picks up the skylight and the lower surface, the ground 
light, accentuating the horizontal," he explained when accepting the Pritzker honor. 

Nothing is taken for granted when Murcutt designs. He calculates how much sunlight 
penetrates his houses and works to capture cooling breezes that vary with the seasons. 
He reintroduced storm blinds to Sydney, Australia-a version of exterior Venetian 
blinds that shield window glass from the hot sun. Likewise, Murcutt is adamant that 
buildings should respond to the environment, just as animals perspire to cool them­
selves. "Buildings should do similar things," he reasons. "They should open and close 
and modify and re-modify, and blinds should tum and open and close." That, Murcutt 
insists, is what makes buildings live. -v.m. 
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Photos (above and below left) : Courtesy Glenn Murcutt 

Photos (above, bottom left, and opposite page) : Anthony Browell 

Murcutt's design for the Simpson-Lee House (top) met 
the client's demand for a cool place shielded from the hot 
northern sun. His linear scheme for the Fletcher-Page 
House (above and left) in Kangaroo Valley, Australia, 
results in a narrow house exposed to landscape views, 
filled with natural light, and cooled by cross-ventilation. 

"when i consider the magic of our landscape, 

i am struck by the genius of the place." 

verbatim 

what drew you to this path? 

"[I was] raised in a family that sought 

responsible living patterns that involved 

the minimum use of available resources. 

My father designed and constructed 

boats and un-air-conditioned buildings 

where airflow was important, where 

waste was almost a crime, where initia­

tive was rewarded with pocket money. 

At the same time, I was fined 3 pence 

each time electric lights were left burn­

ing. In a [place where] exotic plants 

were the pattern, native plants were 

propagated using the kitchen oven to 

'fire open' seeds." 

what were you doing 10 years ago? 

"Working like mad, trying to do decent 

work and also teach and lecture by 

invitation internationally." 

what do you hope to have achieved 

10 years from now? 

''I'll be reaching 70 years of age 

[this summer], so I hope to continue 

discovering and to survive with my 

head in gear!" 
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architects 
making a dijference 

anne fougeron 
innovative design 

The 1532 House introduces a new 
vocabulary to San Francisco's historic 
architecture-one that interacts bril­
liantly with the city's abundant natural 
light. Fougeron created two volumes 
separated by a courtyard and opened 
the house with window walls, glass 
floors, and skylights. 

Perhaps it's not surprising that Anne 
Fougeron, AIA, spent her childhood in 
Paris and her adult life in San Francisco­
two cities celebrated for their magical 
quality of light. For almost 20 years she 
has been designing buildings with inven­
tive configurations that respond directly 
to topology and climate, and if there is a 
hallmark of her houses, it is their luminosity. She is constantly experimenting 
with materials that modulate natural light, whether it 's a stairway made of 
dichroic glass, laminated glass on an interior bridge, or terra-cotta baguettes 
spaced just far enough apart to play with light, shadow, and transparency. 

This heightened sense of indoors and outdoors is evoked through a minimalist 
lens. She often creates discrete volumes that address specific program needs, 
and in her work the structural components-even the seismic requirements­
become the expressive soul of the building. "What we try to do is fold the 
restrictions into the architecture," Fougeron says. "We 're always trying to figure 
out, if we're having to deal with these moment frames and seismic braces and 
structural members, how can we have them articulate the space as opposed to 
being something we need to hide?" 

Fougeron says her background in architectural history and art history, com­
bined with having grown up around a lot of great architecture in Europe, piqued 
her interest in how things look and how they're made. She and her staff of 10-
three of them senior architects-do a lot of product research, and from that, the 
use of one new material often leads to another. "On every new job we're push­
ing the envelope of what we 've done before and constantly having to ask our­
selves and others, 'What's out there that will allow us to do that?"' she says. 

Working on the material frontier requires a great deal of interaction between 
design and production, and the firm brings steel fabricators and expert glazing 
contractors into the discussions early on. "They understand at a much deeper 
level what will work," Fougeron says. "There's no way to do what we do with­
out being sure we can actually build it."-c.w. 

60 www.residentialarchitect.com residential architect I june 2006 



The seismic structural brace of the Jackson Family Retreat (top) in 
Carmel, Calif., is expressed as a stucco-clad stairwell on the rear. The 
living spaces are covered in standing-seam copper and the roof sits 
on a band of extruded glass with thin rods. Along the front fac;:ade 
(above) , Alaskan yellow cedar turned in three directions serves as a 
rain screen, fence, railing, and multiple decks. 

"on every new job we're pushing the envelope 

of what we've done before." 

re s idential architect I june 2006 

verbatim 

what drew you to this path? 

"I have always liked the combination of 

practical skills and creativity involved 

in architecture - the arts and the nuts 

and bolts, the real and the theoretical. I 

have been attracted to projects that are 

not considered great design jobs, such as 

health care and low-income housing. I 

am convinced that democracy and great 

architecture can go hand in hand." 

what were you doing 10 years ago? 

"I was just starting up the office again 

after taking a year's sabbatical in 

France, having practiced for about six 

years before that. I was asking myself 

if I should work for a firm when work 

started coming my way." 

what do you hope to have achieved 

10 years from now? 

"I would like to have fabulous jobs and 

a great reputation - and ideally get 

some interesting public work. We're 

always trying to prove to the world 

that as a woman-owned firm we 're as 

capable as anyone else. I would hope 

to help champion that cause, because I 

think architecture is still not a very 

friendly business for women." 
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architects 
making a dijfe1 t nee 

john v. mutlow 
affordable housing 

Creating high design with low-budget 
materials is Mutlow's specialty. At Villa 
Flores (above), an affordable project in 
Los Angeles, a simple metal rooftop grid 
hides unsightly mechanical equipment. 

Compoa 

As everyone knows , the British Invasion 
of the 1960s brought John, Paul, George 
and Ringo to American shores. But the 
United States welcomed another talented 
U.K. import around the same time: John 
V. Mutlow, FAIA. The young Architec­
tural Association graduate arrived in Los 
Angeles in 1967 - and never left. Today 
dozens of his exuberantly modern affordable housing projects speckle the Southern Cali­
fornia landscape. 

After finishing grad school at UCLA in 1969, Mutlow spent more than three years working 
in Pico Union, a working-class, mostly Latino L.A. neighborhood. As director of planning 
and housing for the Pico Union Neighborhood Council (PUNC, an acronym whose subver­
sive connotation he relishes) , Mutlow guided the area's development process. The job helped 
him learn the importance of communicating with a building's end users-of essentially 
becoming an advocate for them in dealing with outside forces like governments and lending 
institutions. "They didn't trust me," he says of the Pico Union community. "But they saw I 
was representing them, and after about six months they turned around and trusted me." 

Over the next 30 years Mutlow, who started his own firm in 1976, built on the record he 
established at PUNC. He 's amassed a formidable, constantly evolving body of knowledge 
about the subtle ways in which housing affects the daily lives of everyone from seniors to 
families to special-needs residents . And he 's learned the all-important (and all-too-rare) 
skill of getting projects constructed the way he wants them. "You have to understand the 
language of the people providing the goods," he says. "You don 't just go in there-to HUD, 
say-and start talking in architectural language. You talk in HUD language. You have to 
understand their goal." Teaching housing design at USC and writing-most recently The 
New Architecture of Mexico (Images Publishing, 2005)- give him further opportunities for 
intellectual engagement. 

Mutlow modestly attributes his professional success to a combination of luck and perse­
verance. But in these compromised times, it's his staunch idealism and commitment to social 
justice - also legacies of the '60s-that set him apart.-m.d. 
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Mutlow's sophisticated color choices 
bring energy to the affordable housing 
communities Fiesta House (top center 
and right} in Reseda, Calif., and Cleve­
land Vi lla (above) in Los Angeles. 

residential architect I june 2006 

"you have to understand the language 

of the people providing the goods." 

verbatim 

what drew you to this path? 

"Being English. [I think] we're maybe 

more community-oriented over there. 

Also, at the Architectural Association 

I became interested in the effects of 

housing form on social interaction. In 

the United States, I had my 'second 

grad school' at UCLA, where I had 

Professor Fred Case. He had been 

approached by [members of] an 

inner-city L.A. community. They 

asked him to help them and the 

whole class got involved. I ended up 

working in the community, Pico 

Union, for three-and-a-half years." 

what were you doing 10 years ago? 

"Ten years back I received the AIA 

California Council's Community 

Housing Assistance.Honor Award for 

contributions to affordable housing. 

It was important because this award 

usually doesn't go to architects-it 

goes to nonprofits or [to] anyone 

involved in affordable housing." 

what do you hope to have achieved 

10 years from now? 

"I hope to pass on information or 

knowledge to a new, younger gen­

eration of architects and get them 

interested in social housing." 
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architects 
making a difference 

. 
maur1ce cox 
public activism 

While on the city council , Cox worked 
with and advocated for the East Chesa­
peake Bay community of Bayview, Va., 
(above) to help turn their "deplorable 
physical conditions without indoor plumb­
ing" into an "exercise in empowerment 
and ownership." Residents were encour­
aged to make every design and planning 
decision themselves. 

Mixed-use development, high density, and 
innovative architecture that fosters social 
interaction-these are Maurice Cox's 
ingredients for a great city. He should 
know. Having grown up in Brooklyn, 
N.Y., Cox went to school in Manhattan 
and then moved to Florence, Italy, for 10 
years. Those years living, teaching, prac­
ticing, and people-watching in Florence 
showed him that architects can effect major change through politics. "I was fascinated 
that a designer could advance an agenda through public office and that architecture was 
heavily debated in the public arena," he says of that period of discovery. 

It was architect-cum-public servant Thomas Jefferson who lured Cox back to the United 
States in 1993. "I was attracted to Charlottesville, Va. , and the University of Virginia, but 
I was mainly fascinated by Jefferson," he explains. In no time, he was involved in local 
development issues, and after several terms on the city council, Cox was elected mayor 
in 2002. His platform was simple: "Urban design based on density." 

In quaint downtown Charlottesville, where some areas hadn't seen new construction 
for years, proposals for mixed-use development and higher density seemed extreme. As 
Cox learned by trial and error, "Citizens can make incredibly informed decisions if they 
are educated at a pace that allows them to absorb information and respond to it." In other 
words, trying to rush things doesn't work. As mayor, Cox instigated citywide replacement 
of commercial zoning with a mixed-use master plan. His ordinance tripling allowable 
housing densities also passed. Now out of office, he continues to pursue public support by 
encouraging participation. "The democratic process of designing in public gives you the 
authority and consent of the citizens," he says. 

In practice with his wife and two other partners at RBGC Architecture, Research & 
Urbanism, Cox still advocates for smart city planning and design. He also counsels 
other city officials on how to "equate design with quality of life," adding, "It's the role 
designers can play in politics ... where the public looks forward to and is persuaded by 
big ideas." -s.d.h. 
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Rendering and portrait (opposite page): Courtesy RBGC Architecture, Research & Urbanism 

Varying proportions and materials break down the 
scale of this RBGC mixed-use project in downtown 
Charlottesville (above in rendering and photos). The 
Terraces offer a pedestrian-friendly streetscape with 
galleries, shops, and restaurants. Residential units 
give occupants the option to live and work in the 
same building. 

"the democratic process of designing in public 

gives you the authority and consent of the citizens." 

res id e nti a l arc hit ect I j u ne 2 0 06 

verbatim 

what drew you to this path? 

"I became an architect in part because I believe 

the world around us can be made better by what 

architects do. I've come to view access to a 

quality environment as one of our unalienable 

rights - the one most direct! y connected to the 

concept of 'quality of life.' Following the path 

of citizen/architect has allowed me to use my 

discipline to engage a larger community in very 

fundamental decisions about how we live." 

what were you doing 10 years ago? 

"Ten years ago I had completed my first politi­

cal campaign. I was immediately thrust into a 

controvers ial debate over how Charlottesville 

could grow its tax base. I believed we could 

grow more densely [by] resisting the outward 

pull of sprawl. Much to my surprise, the public 

overwhelmingly supported my urban agenda 

and I won the election by a landslide. By my 

direct engagement in ... public policy as an 

architect, I was finally able to create the rules 

capable of shaping the city for the better." 

what do you hope to have achieved 

10 years from now? 

"I hope to create quality environments. Placing 

design within reach of ordinary citizens can be 

incredibly empowering. I hope to continue 

assisting many more communities, both rural 

and urban, to use des ign as a democratic tool 

for empowerment." 
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architects 
making a dUference 

peter pfeiffer 
sustainable design 

The Phipps Cannatti Residence (top) in 
Austin, Texas, achieved the highest pos­
sible rating in the city's Green Building 
Program. Inside, the house incorporates 
recessed fluorescent lighting, locally 
harvested wood flooring, and locally 
quarried limestone for the fireplace. 

Earth Day-the fust one, back in 1970-
was a catalyst for Peter Pfeiffer, FAIA. 
Even as an impressionable high schooler, 
Pfeiffer had a taste for construction and an 
enthusiasm for environmental causes. That inaugural Earth-fest simply 
showed that his two interests could coexist. 

But sustainable design wasn't a passing fancy for Pfeiffer, who has 
dedicated the past 29 years to developing and advancing building practices 
that follow green principles. As a college student he gravitated naturally 
to Arizona, where he spent a summer with Paolo Soleri. "He really turned 
a lightbulb on in me [and] made me realize that you can define architec­
ture by its ability to work with its setting," Pfeiffer says. His academic 
foundation in building science at Rensselaer Polytechnic Institute was 
bolstered by graduate work at the University of Texas at Austin. There he 
earned a master's degree in sustainable studies, working with a professor 
who wrote software to analyze energy use in buildings. "I found out that 
a single-pane window in the shade is more efficient than a double-pane 
window in the sun," he says of the experience. 

In 1987, Pfeiffer teamed up with partner Alan Barley, AIA, to launch 
Barley & Pfeiffer Architects in Austin, Texas. Since then, the firm has 
been preoccupied with creating "high-performance homes," which Pfeiffer 
describes as comfortable, maybe even luxurious , energy-efficient homes 
that are healthier to live in and easier to maintain than conventional houses. 

Pfeiffer's furn is a national trendsetter in the fields of energy and natural 
resource-conserving design, low-toxicity living environments, and green 
construction technology. Even though the architects load their houses with 
thermal-siphoning strategies, Formaldehyde-free damp-blown insulation, 
nontoxic termite treatments, rainwater-harvesting systems, and sustainably 
harvested woods, they still value-and deliver-good design. Says Pfeiffer: 
"It's the appropriate marriage of technology and aesthetics." -v.m. 

"you can define 

architecture by its 

ability to work 

with its setting." 
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Pfeiffer's home (top and 
left) demonstrates how a 
Craftsman-inspired house 
can be infused with green 
strategies. The architect 
linked the home's water­
cooled air-conditioning 
system to the swimming 
pool (above left) to provide 
free pool heat in fall and 
spring, and the living/dining/ 
kitchen area (above) opens 
onto a screened porch. 

verbatim 

what drew you to this path? 

"I am somewhat a product of the envi­

ronmental movement of the 1970s. I 

grew up around construction, particu­

larly residential remodeling projects, 

[but] it was the advent of the Earth Day 

celebrations, and then the Arab Oil 

Embargo of the early '70s, that galva­

nized my conviction to combine my 

interests in building and design with my 

concerns for the environment and energy 

efficiency. Designing buildings to rely 

less on imported energy and that lived 

'lightly ' on the environment became my 

focus, and I stuck with it." 

what were you doing 10 years ago? 

"The same thing- trying to build this 

practice doing only green buildings. 

We 've never not done a green building." 

what do you hope to have achieved 

10 years from now? 

"My partner and I have been wondering 

[about this]. I think we want to diversify 

into other building types. About 80 per­

cent of our work [right now] is homes. 

I also will continue spreading the 

'gospel of green.' I expect to continue 

doing this until green building has 

become so ubiquitous that it is no 

longer considered unique." 
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andres duany 
placemaking 

Group photo and drawings: Courtesy The Town Paper 

The architects created a vi llage-scale 
solution to a damaged Wal-Mart store 
in Pass Christian, Miss. , that wraps the 
warehouse and parking lot with smaller 
retai l stores and second-floor housing 
(above). For the triangular center of 
Long Beach, Miss. (top center), a sketch 
proposed a repaired and expanded 
marina bordered by a 15-acre water­
front park. Other solutions (opposite 
page, bottom row) include a civic square 
to ease traffic flow and housing for a 
variety of ages and income levels. 

Courtesy Duany Plater-Zyberk & Co. 

Two months after Hurricanes Katrina and 
Rita flattened huge swathes of the Gulf 
Coast last summer, a flotilla of Congress 
for the New Urbanism members descended 
on Mississippi to design a way out of the 
devastation. During a 10-day design mara­
thon dubbed the Mississippi Renewal 
Forum, CNU co-founder Andres Duany, 
FAIA, and 170 of his cohorts sketched a 
new version of reality for 11 cities along 

Several hundred architects and planners turned the Isle 
of Capri hotel in,S~Miss., into a giant stJ.Jdio for a 
week, working around tfrle el,e0K with local leaders on ___ ......,.. 
plans for rebuilding the region. 

an 80-rnile stretch of coastline. Last spring they volunteered their services in 
Louisiana, too, conducting another grueling round of charrettes in four hard-hit 
regions. Suffice it to say that Duany, a founding partner and principal of Miarni­
based Duany Plater-Zyberk & Co., has been busier than usual this past year. 

The sheer scale of the work was daunting, but it also represented an opportunity 
for New Urbanism's brightest minds to put their heads together and see what 
they could cook up from scratch. "Everywhere we engaged they were in need of 
drastic reform before Katrina," Duany says. "This is fully funded, and it 's a 
chance to move decisively forward to a competitive condition for the future." 

Not only did the group design houses and sidewalks, parks and promenades, 
but for the first time ever, a hotel ballroom full of high-end architects was per­
suaded to create the most affordable of housing. "People don 't realize how badly 
affordable housing is designed in this country; as soon as you 're good you climb 
the ladder," Duany explains. "I think manufactured homes and the panelization 
industry will emerge unrecognizably from the sheer talent applied to this. That 's 
what I' m most excited about." 

Given the pace of rebuilding after Hurricane Andrew in 1992, Duany esti­
mates that the results of the charrettes will be broadly visible in 10 to 15 years­
a terrifyingly long time for displaced residents but faster than it takes to turn most cities around. "You 
can design all you want, but most cities have to molt," Duany says. "Things have to be knocked down 
and reassembled. Here, you catch it at the rebuilding. The outcome is still years away, but it 's fast for 
planning." - c. w. 
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In Bay St. Louis, Miss., 
an arts community of 
8,000 residents, nearly 
90 percent of the build­
ings were damaged. 
The design team envi­
sioned rows of sturdy 
beachside buildings 
(left top) that serve as 
buffers for the smaller, 
less expensive struc­
tures behind them. It 
also proposed recon­
structing the beautiful 
historic homes along 
Beach Boulevard and 
tucking denser build­
ings to the rear (left 
bottom). 

verbatim 

what drew you to this path? 

"Lizz [Plater-Zyberk] and I missed living 

in a good urban place ourselves, so we 

instinctively tried to make them when we 

could. It turned out that there were quite a 

few people who felt like us. Now New 

Urbanism is all the rage, and even the old­

fashioned suburban developers who were 

skeptical are into it." 

what were you doing 10 years ago? 

"We were doing just what we are doing 

now, but not as well nor as intensely. The 

past 10 years has seen an incredible ramp­

ing up in the quality and quantity of New 

Urbanism." 

what do you hope to have achieved 

10 years from now? 

"We would like to complete the change in 

the regulatory environment so that building 

New Urbanism is on a level playing field 

with conventional suburbia. It's currently 

more difficult because it 's not envisioned 

by the codes and standards. When the mar­

ket is able to freely decide, a substantial 

proportion of new developments will be 

New Urbanist. Some marketing gurus [put 

the] figure over 70 percent-and that is 

'·- without factoring in the boost of environ-
'-~~~~~~~~~~~~~~-==-=~~~~=---~~~~~~~~-

"this is a chance to move decisively forward 

to a competitive condition for the future." 
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architects 
making a dUference 

marianne cusato 
rescue housing 

Clean proportions and well-crafted 
details such as built-in bookshelves 
make the cottage a sweet alternative to 
the double-wide trailer. Cusato included 
vertical, double-hung windows that open 
top and bottom for better air flow. 

Mark Pledger 

It's fast, dignified, affordable, and flexi­
ble. It's the Katrina Cottage, Marianne 
Cusato 's nifty alternative to the ugly 
FEMA trailers that were handed out after 
Hurricane Katrina. Welcoming and con­
cise, the prototype house's pitched metal 
roof, yellow fiber-cement siding, and 
vernacular simplicity has resonated with 
people worldwide. 

The Katrina Cottage was born after 
DPZ's Andres Duany asked the architects' 
team at last fall 's Mississippi Renewal 
Forum to develop immediate affordable 
housing that respects the place. Cusato's 
design-the first to come from the charrette-was constructed at the International Builders ' Show in 
Orlando last January. "You can show a cute drawing, but when you have something physical to show, 
there's a spark," Cusato says. "We needed that forum for people to walk through and see that at 300 
square feet, you can have a pretty nice house." For Cusato, who just launched Marianne Cusato Asso­
ciates last August, the eruption of interest has caused her to shift course, exploring possibilities for 
adapting the concept beyond the Gulf Coast. "My business was growing, then Katrina happened," she 
says. "I've decided this is really what I want to invest myself in. I'm intrigued by the possibility that we 
might be able to come up with a partial solution to the major problem of affordability in this country." 

This April the Senate approved $1.2 billion to build the Katrina Cottages. But while Cusato has little 
control over public funding, she is working privately to disperse her design as plans to consumers, as 
a kit of parts that contractors or Habitat for Humanity volunteers could assemble, and as a turnkey 
modular system. The simple design works in most U.S. regions, she explains, and as the idea grows 
it could be adapted. Interest has come from abroad, too. Just recently, a non-government association 
asked her to work with a local architect to create a model for the people of Ghana. 

"The Katrina Cottage goes beyond emergency housing to affordable housing," Cusato says. "Why 
are people living in double-wide trailers? We 're hoping to take this to the next level." It 's a small house, 
but a big idea.- c.w. 
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Jeff Bounds 

In addition to its appeal as 
temporary quarters, the 
Katrina Cottage can stay 
on site after the main house 
is built, either attached as 
a wing or used as a guest 
cottage. Designed to bal­
ance economy, speed, and 
aesthetics, the delivery 
method is flexible , too. It 
can be stick-built or prefab­
ricated for roughly the same 
cost as a government-issue 
trailer. 

"we 're hoping to 

take this [idea] to 

the next level." 

verbatim 

what drew you to this path? 

"I see a real need-and opportunity­

for change in the way we approach 

emergency and affordable housing. 

I think that by using ideas like the 

Katrina Cottage we can redefine the 

word affordable. The excitement that 

the prototype of Katrina Cottage 1 has 

generated gives me the encouragement 

I need to keep pushing the idea for­

ward. We have support for the idea; 

now we need to make it a reality." 

what were you doing 10 years ago? 

"I was studying architecture at the 

University of Notre Dame." 

what do you hope to have achieved 

10 years from now? 

'Tm hoping we can turn the panelized 

modular housing industry into a [vehicle 

for delivering] good design affordably 

to the masses. I'd love to personally 

work toward making that happen." 
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architects 
making a difference 

kelly denk 
and john vetter 
urban revitalization 

Courtesy Hsiao-Tsui Lu, Vetter Denk Architects 

Milwaukee's Beerline neighborhood, 
lined with breweries in the 1950s, is 
enjoying a renaissance. The 20 town­
houses at River Homes (top) sold out 
before construction even began. Vetter 
Denk's sculptural Booth Street Stairs 
(above) connect River Homes with an 
existing neighborhood up the hill. 

Courtesy Vetter Denk Architects 

Vetter Denk Architects has taken the post­
industrial town of Green Bay, Wis., by 
storm. Block upon block of prime water­
front footage , a marvelous working river-
"urban theater like you wouldn't believe," says John Vetter, AIA-and the city 
had turned its back on it. Green Bay is the state 's third-largest city, and yet there 
was no for-sale housing downtown until recently, when the firm put together, 
pro bono, a boardwalk plan for residential, retail, and civic spaces. "Planning 
department [officials were] looking for commercial venues , but we convinced 
them that homes were their first ingredient," Vetter says. 

Vetter and fellow Milwaukee native Kelly Denk, AJA, started out doing 
design/build some 20 years ago. They used the construction process to inform 
their design work, creating clean-lined, site-specific houses that are knit with 
nature. "We began to see the power that appropriate architecture can have on 
people 's lives ," Vetter says, "and translating that to the urban condition was 
compelling to us." The firm eventually stopped building its projects , but win­
ning a design competition for Milwaukee 's Beerline neighborhood eight years 
ago propelled them into development. Located on the Milwaukee River, Beer­
line 's condos, row houses , and single-family homes are designed to attract an 
economically diverse group of buyers , ranging in price from $140,000 to well 
over $1 million. 

The firm has work under way in downtown Sheboygan, Wis ., too, converting 
the historic C. Reiss Coal Co. building into condos and lofts. But it is the Green 
Bay project that Vetter is most excited about. The partners have rights to develop 
a four-block area, which will include rental loft units built with affordable tax 
credits, a hotel , and a children 's museum that had been slated for relocation out 
of town. The Astor Place condos, ranging in price from $165,000 to $800,000, 
are smartly designed, with good ventilation, 35-foot-long terraces on some 
units , and materials that mix the rough and refined. "People who want to live 
downtown are looking for something more playful and inventive," Vetter says. 
"It's more about where the city is going than where it 's been." -c.w. 
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Renderings: Stoss Landscape Urbanism 

Vetter Denk partnered with 
Boston-based StoSS 
Landscape Urbanism to 
create a mixed-use master 
plan for downtown Green 
Bay that includes a lively 
boardwalk (left and above 
left} and Astor Place Con­
dominiums (above right), 
a 95-unit project slated 
for construction this year. 
Other planned buildings 
include for-sale and rental 
units, plus commercial, 
civic, and retail projects. 

verbatim 

what drew you to this path? 

"We are drawn to the rich diversity, 

vitality, and energy that we find in 

urban environments. In particular, the 

neglected or forgotten areas of cities 

attract us because we are able to make a 

greater impact on a local economy and 

community. Being our own developer 

allows us to get the job accomplished­

and to a higher standard." 

what were you doing 10 years ago? 

"We were focused on the single­

family residential market from a 

turnkey master builder standpoint." 

what do you hope to have achieved 

10 years from now? 

"We want to help create urban neigh­

borhoods that have the live/work/play 

dynamic. The skew we'd like to put 

on that is environmental awareness and 

the potential for mass customization, 

creating affordability but not having it 

all stamped out." 
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it's a building material. . 
To your customer, 

it's a fashion statement. 

A house can say as much about a 

person's taste and individuality as 

the fashion they wear: And since 

your customers want to make a 

unique statement, Hanson Brick 

offers hundreds of colors and 

textures from which to choose. 

W e figure the more we allow 

people to express their own style, 

the more likely they are to turn 

the house you build into a home. 

To learn more, call 877-HANSONS 

or visit www.hansonbrick.com . 

••• ••• ···Hanson 
The face of brick TM 
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Factory Finished Siding & Trim 

For complete project support, 
call 1-800-US-STAIN, ext. 347 or v· 

www.cabotarchitect.com 
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design zeitgeists 
diversities and diver._f{ences 

in the americmz house 

by meghan drueding 

bigger houses I not-so-big houses 

Warren Jagger 

Estesfrwombly Architects managed to give this 
1,040-square-foot Block Island, R.I., residence 
(above) an iconic personality. Ferguson & 
Shamamian Architects skillfully endowed a 
12,000-square-foot house in Palm Beach, Fla., 
(top) with an understated elegance. 

www.resident i a l architect.com 

It's the cliche heard round the world: We Americans love our 
SUVs, our monster houses, and our super-sized meals. Current 
housing statistics do back up the general notion that homes in 
the United States are larger than ever before. According to the 
National Association of Home Builders, the average single­
farnily home measured approximately 2,450 square feet in 
2005, up from 2,080 square feet in 1990. It's not that families 
are getting any bigger. Rather, we're doing activities at home 
that we used to do beyond its walls, like watching movies or 
working (hence the addition of extra rooms like home theaters 
and home offices). And the spaces we already counted as neces­
sities are growing in size. According to the "AIA Quarterly 
Home Design Survey" released in February 2006, kitchens and 
baths are both gaining square footage. 

Yet we're a fickle lot. Just as the SUV has left its mark on 
the highways and byways of the nation, so too has the oh-so­
cute Mini Cooper ridden into our consciousness. Among a 
certain subset of consumers, the 1998 book The Not So Big 
House by Sarah Susanka, FAIA, stimulated a sincere desire for 
quality over quantity. Architects have long admired the staccato 
beauty of a well-done small house, and now it seems that many 
of their clients agree. As the sustainable design movement 
blossoms and people think more holistically about living lightly 
on the land, the countertrend toward smaller houses should 
only continue. Now if we could just do something about those 
enormous restaurant portions. 
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Mick Hales 

Casey Sills 

regional modernism I new traditionalism 

Undine Prahl 

residential architect I june 2006 

As Post-Modernism's heyday faded, architects all over the country tuned 
in to regional modernism. Inspired by local design heroes-O'Neil Ford, 
FAIA, in Texas, Pietro Belluschi, FAIA, in the Pacific Northwest, and 
William Turnbull, FAIA, in the San Francisco Bay Area, to name a few­
many practitioners pursued an aesthetic rooted in local climate, vegetation, 
history, and topography. These regional modernists shy away from the go­
anywhere Modernism of the International Style, often emulating humble 
agricultural structures like silos, barns, and sheds instead. As the built envi­
ronment grows more homogeneous every day, firms are fighting back by 
doing work that reinforces an ebbing sense of place. 

In a different response to the same issue, another group developed a new 
traditionalism. They resurrected much-loved classic house styles with floor 
plans for modern-day living, emphasizing appropriate proportioning and 
materials. Exquisite traditional residences from the likes of Robert A.M. 
Stern, FAIA, and Allan Greenberg breathe new life into venerable house 
types. This movement influences production housing through New Urban­
ism. And new traditionalism's own educational organization, the Institute 
of Classical Architecture (now merged with Classical America) has grown 
substantially in scope and sway since its formation in 1992. 

A West Pennant, Nova Scotia, house (left} by MacKay-Lyons Sweetapple 
Architects takes cues from the surrounding natural environment. The 
traditional lines of an English country cottage define a Dallas project 
(above right} by Merrill, Pastor & Colgan Architects. 
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design zeitgeists 
dil'ersities and dfre1~{(ences 

in the americmz house 

Mark Darley/Esto 

A cozy reading nook 
(left) occupies a 
corner in a house 
by Christopher 
Alexander's Center 
for Environmental 
Structure. Ben 
Trogdon Architects 
blurs the division 
between the kitchen, 
dining room, and 
living room at a 
Kirkland, Wash. , 
project (below left). 

open plans I private spaces 

Steve Keating 

We live in a society that values flexibility more than ever before, 
and our increasingly open-plan homes show it. Just as our 
phones now double as cameras and computers, our kitchens 
now multitask as dens and dining rooms. Open floor plans 
appear everywhere from the highest-end custom homes to the 
"loft-style" layouts of suburban single-farrtily developments . 
Even the once-untouchable wall between the master bedroom 
and master bath is up for grabs. The distinction between rooms 
isn't the only one that 's losing ground: Massive, commercial­
style sliding, folding , and pivoting doors have almost erased 
the line between indoors and out. The new openness allows 
overscheduled farrtilies to spend time together doing different 
activities in the same space rather than sequestered in single­
function rooms. And it reflects a new informality and personal 
transparency-a willingness to let guests watch meal prepara­
tion or cleanup, for example. 

Too much togetherness isn't good for anyone's psyche, 
however. That's why more clients are requesting retreats 
within their open-plan houses. They're asking for meditation 
rooms, sitting rooms, studies, libraries-anywhere they can 
take a little break from the rest of the world (and even their 
loved ones). Some of the wide-open houses in MoMA's much­
vaunted The Un-Private House exhibit in 1999 carved out 
rooms for getting away, proving that the most iconoclastic 
homeowners still need a little time to themselves. 
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design zeitgeists 
diversities and divergences 

in the omerican house 

Julia Heine 

manufactured products I natural materials 

80 

Tom Rider 

This Sea Ranch , Calif., remodel (above), designed by Obie 
Bowman, AIA, incorporates driftwood columns and redwood 
siding. Bucking convention, Mcinturff Architects coated the walls 
of an Accokeek, Md., house (top) with asphalt roof shingles. 

www. re s id e nti a l arc hit ect.co m 

The cost of building a house rose steeply over the past decade as 
prices of traditional materials like wood and stone continued to 
escalate. Architects turned to manufactured products to help trim 
unwieldy budgets and soon realized that manmade materials could 
allow more design flexibility and require less maintenance. Durable 
products of plastic, aluminum, fiber cement, and engineered stone 
are now standard fare on many projects. Architects covet compos­
ites like Trespa and Parklex. And the tendency toward open floor 
plans creates a constant demand for light-transmitting, privacy­
giving products such as Polygal and Kalwall. 

But every yin craves its yang. While thrilled by the array of 
exciting new manufactured products , have-it-all Americans are 
simultaneously embracing good old natural materials. It 's a sign 
of the times: "Organic" and "natural" enjoy exalted status as market­
ing buzzwords, the Whole Foods grocery juggernaut reigns, and 
prices of George Nakashima's earthy furniture have skyrocketed. 
Consumers concerned about indoor air quality are asking for inert, 
non-off-gassing elements such as limestone tiles, hardwood floors, 
and marble countertops. The most forward-looking houses today 
satisfy both desires , mixing carefully chosen natural materials with 
the best manmade items the industry has to offer. 
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Solid p ine Auralast;-
the worry-free wood from JELD-WEN, 

is guaranteed to resist decay and 

termite infestation fo r 20 years. 

Auralast~ Wood 

A unique vacuum/pressure process 

provides virtually 100 percent penetration 

of the protective ingredients from the 

surface to the core. 

Dip-Treated Wood 

Dip-treated wood is only 

protected on the surface. 

Colors are used for illustration purposes only. Auralast wood has a dear pine color 

Throw everything you know about wood out the window. 

tm 
YEAR 

Wood Radius Casement Window Exterior Premium Pine Door 1871AP Wood Double-Hung Window 

JELD-WEN"' windows and doors with Auralast'" wood wi ll stay beautiful and worry-free for years. Auralast wood 

provides superior protection aga inst decay, water absorption and termite infestation. Unlike dip-treated wood, 

Auralast wood is protected to the core and comes with an exclusive 20-year warranty. That's protection that works with 

any design. To learn more about Auralast wood and all our rel iable windows and doors, call 1.800.877.9482 ext. 1019, 

or go to www.jeld-wen.com/1019. 

RELIABILITY for rea l li f e"' 
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design zeitgeists 
diversities and divergences 

in the american house 

Brian Vanden Brink 

urban living I vacation getaways 

William Kildow 

www.residentialarch i tect.com 

Remember when American cities were widely considered 
violent, abandoned hotbeds of crime? That reputation is a 
thing of the past, transformed into a vision of cities as urban 
paradises filled with cafes, culture, and nightlife. While nei­
ther extreme is completely accurate, it's true that many city 
neighborhoods have undergone a remarkable renaissance. As 
empty nesters downscale and recent graduates accept high­
paying jobs, the market for downtown condos has soared. 
For these buyers (as well as renters, townhouse owners, and 
other city dwellers) the convenient and pedestrian-oriented 
urban lifestyle has replaced the suburban fantasy of green 
lawns and white fences . With gas prices rising all the time, 
the burgeoning popularity of car-independent city living just 
might continue. 

Urban living has found its countertrend in the upsurge of 
vacation getaway sales. According to the National Associa­
tion of Realtors , buyers scooped up a record 1.02 million 
vacation homes in 2005 . It makes sense, demographically: 
Fitness-conscious baby boomers and adventure-happy Gen 
Xers and Gen Yers want to retreat to places where they can 
swim, ski, and sail, not to mention detach from their every­
day lives. In a neat encapsulation of both trends, many sub­
urban homeowners are buying pieds-a-terre in nearby cities 
to serve as weekend residences. 

Frederick Phillips, FAIA, designed his own house 
(left) for a site near downtown Chicago. A Martha's 
Vineyard cottage (top) by Hutker Architects embodies 
the tranquil ideal of a vacation home. 
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T CALIFORNIA 
REDWOOD 
ASSOCIATION 
405 Enfrente Drtve 
Suite 200 
Novato, CA 94949 
1-888-Cal-Redwood 
www.calredwood.org 

Project: Scott Padgett, Design/Build 
ldylwild, California 

Redwood. It lives up to the promise of your 

design. You wouldn't do second rate work, 

so why would you build with anything 

but redwood? With its long-lasting, natural 

beauty, redwood's the first choice for land­

scape architecture. Other products try to 

imitate redwood by mimicking its color and 

its texture, but nothing comes close. Your 

customers know the difference. There are 

cost-effective grades of redwood for every 

project, whether it's a public plaza or a resi­

dential garden. With redwood, you can choose 

from a variety of dimensions, from fence boards 

to timbers. When you're doing your best work, 

choose the material that's versatile enough to 

match your vision. Choose redwood. 

Send for a Redwood Guide. 
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ltu.rity Is Knowing That Your Reputation 
Is As Well-Built As Your Homes. 

install Schlage• locksets in your homes, you build your reputation for quality. After 

the brand potential buyers know and trust, so you make the right impression before 

rt open the door. Our legendary durability generates fewer callbacks and the confidence 

Which means you're free to focus on other things. 

Real Security Sets You Free"'." CH LAG 
www.schlage.com 
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IF YOU HAD USED DELTA®·DRY, YOUR WALLS 
COULD HAVE DRAINED AND DRIED THEMSELVES. 

Only DELTA®-DRY has a unique two sided structured design that enables above grade wall assemblies to 

drain and dry much faster than traditional weather barriers. DELTA®-DRY weather barrier also allows air 

to circulate through, thus removing any residual moisture, virtually eliminating the threat of mold and water 

damage in wall assemblies. DELTA®-DRY. If it wasn't so ingenious, you'd think it was pure genius. 

1-888-4DELTA4 
Mr.:-:n ~ , ::J\:J)"""' 7 
~~.,,.t;J §.:J[.i~ ll.com 

~~i ~ -~ ~~117--­
LIVE DRY 

Visit us at PCBC Show Booth # 5143 
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The Ultimate Complement. 

© 2006 James Hardie International Firiance 8 v. All ri9hts rescr~ed 
TM, SM. and® denote trademarks or registered trademarks of James Hardie lnterna!ional Finance B.V. 
'.?~ isaregiste redtrademarkofJames Hard1elnternalionalFinance8.V. 

With its natural look, unmatched durability and low maintenance, HardiTrim boards provide 
the perfect finishing touch to a beautiful home complete with James Hardie® siding products. 

• Ideal around windows and doors ; and as columns, corners and fascia 
• More durable than PVC, vinyl, or wood composite 
• Available primed or finished in a variety of factory-applied colors 
• Resists damage from moisture, wind, hail and termites; warranted against rotting , 

cracking and delaminating 
• Available in a variety of sizes 

Homeowners love James Hardie and we think you will too. Call us today at 
866-4-HARDIE for a kit, including a product sample and spec information. 

The Perfect Finishing Touch 
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~·James Hardie 
~ Building Products 
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hot specs 
setting the new standard 

by nigel f. maynard 

Webster's dictionary defines "trend" as 
"a dominant movement revealed by a 
statistical process." One entry later, 
though, it characterizes "trendy" as 
"fashion-following." 

We know design pros like yourselves 
don't succumb to fashion, of course, but 
you do set trends. So, to honor our 10 
years of observing your achievements, 
we 've collected your top 10 application 
predilections. These are products and 
materials you tell us are your favorites 
and that have come to dominate your 
designs. Perhaps these aren ' t really 
trends after all, but examples of design 
evolution-the development of better 
methods and practices that take into 
account sustainability, energy efficiency, 
and indoor air quality. 

european cabinets 
Europe is on the cutting edge of many progressive ideas-product 
innovation, architectural experimentation, resource conservation. 
It 's also a leader in sleek kitchen and bath cabinets that use innova­
tive materials and technology. Whether it 's Varenna from Italy or 
Bulthaup from Germany, these cabinets are tops with our readers. 
"They have an evolved look with interesting finishes and details," 
says Mark Mclnturff, FAIA, Mclnturff Architects, Bethesda, Md. 

glass tiles 
energy-efficient appliances Almost standard in 

a kitchen or bath, 
glass tile is the 
darling of the 
architectural 
world. Impervious 
to water and most 
chemicals, glass 
also has a natural 
ability to reflect 

It 's been 14 years since the EPA introduced the Energy Star 
labeling program to identify energy-efficient products. Today, 

it 's an important determinant of the 

Courtesy Thor Appliance Co. 

appliances architects and 
clients choose. Energy Star­
qualified refrigerators use 
about half as much energy 
as a pre-1993 model, and 
dishwashers use 25 percent 
less energy and less water. 
Allison Ewing, AIA, Hays 
+ Ewing Design Studio, 
Charlottesville, Va. , likes 
to spec single-unit washer/ 
dryers because they use one­
third the water of a conven­
tional unit. 

www . resident i a l architect.com 

and refract light. Courtesy Oceanside Glassti le 

"Its iridescence gives it great depth," says 
Stephan Jaklitsch, Stephan Jaklitsch Design, New 
York City. "When light hits this tile, the quality 
of the reflection is amazing." Once available 
mostly as mosaics , tiles now measure 24 inches 
and many contain recycled content. 
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Courtesy Bulthaup 

metal cladding 
Courtesy Berridge Manufacturing Co. 

For some architects, metal is the preferred material for roofing 
applications. And now more and more design pros are using it 
for siding, too. Though pricey, metal cladding is lightweight, 
strong, and noncombustible. Because of its high reflectivity, 
metal also helps keep houses cool and energy efficient. "It's 
durable, long-lasting, maintenance-free, fire-resistant, and good­
looking," says Christopher Davis, Semple Brown Design, Denver. 

sustainable flooring 
Perhaps one of the biggest 
developments in residential 
architecture over the last 10 
years is a greater awareness of 
and sensitivity to the environ­ Courtesy Mountain Lumber Co. 

ment. Following this interest is a greater supply of sustainable 
flooring choices (including rapidly renewable bamboo and cork), 
the re-emergence of linoleum, and the salvaging of wood from old 
structures. " [Salvaged lumber] is superb, tightly grained wood with 
an aesthetically pleasing appearance," says Gail Lindsey, FAIA, 
Design Harmony, Wake Forest, N.C. 

alternative glazing materials 
Most architects would agree that glass-sandblasted, frosted, 
or etched-is their first choice for any glazing spec. But 
when the budget doesn 't permit such an extravagant 
option, pros turn to alternatives such as polycarbonate, 
acrylic, or resin-based sheets. And they 're often 
cheaper and easier to work with than glass. "We 
use them for their light weight, [for] the ease 
with which they can be sanded for a nice texture, 
and for translucency," says William Ruhl, AIA, 
Ruhl Walker Architects, Boston. 

residential architect I june 2006 

Courtesy Fine Paints of Europe 

low-odor paint 
The last thing an architect wants 
is an exquisite interior that's 
uninhabitable because of lingering 
paint fumes . This is why our 
readers favor paint with low 
volatile organic compounds and 
benign ingredients. Harmless to 
homeowners and the environment, 
such paint also delivers quality 
performance. In fact, San Antonio, 
Texas-based Michael G. Imber, 
AIA, says the pigments in his 
favorite brand are "so pure that 
you get true color saturation, 
with the effect of changing hues 
throughout the day." 

Courtesy 3form 
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hot specs 
sertin~ the Ill H', tandard 

fiber-cement siding 
Made from Portland cement, sand, 
cellulose, silica, and additives, this siding 
product has steadily gained favor among our 
readers. Some arch itects like to substitute it for 
wood because it won't burn, rot, or cup. Other design 
pros like its ability to accept paint and its resistance 
to termites and salt spray. "On the coast these 
shingles are bulletproof," says Nick Noyes, Nick 
Noyes Architecture , San Francisco. 

Courtesy James Hardie Building Products 

Courtesy Sonoma Cast Stone 

decorative concrete 
Concrete has been a mainstay 
in construction for longer than 
most people can remember, but 
it has recently catapulted from 
regular to regal. Bolstered by 
the industrial look in residential 
architecture, concrete has gained 
acceptance for its adaptability 
and solid good looks. "Stone is 
one of the best products to use 
in a kitchen," says Michael 
Baushke, Apparatus Architec­
ture, San Francisco. "But fin­
ished concrete goes one step 
further. You can play with thick­
ness and edges because it 's 
more versatile." 

www. r es id e n tia l a r c hit ect.co m 

commercial 
window systems 
The architectural tradition 
of adapting commercial 
products for residential 
use is alive and well. 
Commercial window 
systems are a significant 
example of the trend. 
Whether they 're steel 
windows from Hope 's 
or aluminum storefront 
systems from Kawneer, 
our readers use them to 
introduce large glass openings in their houses and 
to achieve a contemporary look. "They don 't rot or 
rust ," says Archimania's Todd Walker, AJA , whose 
Memphis, Tenn. , house is shown above. "You won 't 
have to paint or caulk them." 

© 2001 Jeffrey Jacobs/Arch.Photo. lno 
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the long-term performance and 

durability of PVC. At about half 

the price. So make the jump to 

MiraTEC. The water's fine. 

Call 1.800.255.0785 for a 

FREE sample. 

MIRATEC® 
Treated Exterior Composite TRIM 

miratectrim.com 
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SPECIAL ADVERTISING SECTION 

Experience the Milgard Difference 
Leveraging Product Depth and Service to the Architect~ Advantage 
Everyone who works at Milgard 
has the same job: to make your 
job easier. Milgard is different. 
No other premium window 
company focuses so many 
resources on bringing more 
choices to architects. Not only 
do we put more people in the 
field for the markets we serve, 

rd.com 

we also provide them with 
extensive training to get your 
job done right the first time. 
Backing the field team is an 
extensive inside sales and 
service team to coordinate all 
production and service activity. 
They are committed partners 
to help you solve project 

challenges of schedule 
changes, predictable 
delivery, on-time installa­
tion and service. 

National Scope 
- Local Focus 
Customer service has 
always been a core 
element of Milgard's 
business philosophy. 
That's why we won't sell 
our products in a region 
unless we can support it 
with a manufacturing 

- plant not more than 
generally 4 hours or less 
away. That means we 
provide consistent, 
accurate delivery. It also 
means we know the 
challenges that are 
unique to every area. 
We're also better able to 
address product variations 

I 
I 

that occur due to geographic 
differences found throughout 
the country- whether you're 
dealing with stucco in the 
Southwest, or brick and stone 
in the Midwest. 

Product Depth 
Milgard manufactures a broad 
array of products to serve 
residential and light commercial 
window and patio door needs. 
This includes full product 
offerings in vinyl, aluminum and 
fiberglass to meet any design 
taste or code requirement. 
Our vinyl products address 
numerous styles, functions and 
performance requirements. 
To insure top quality from start 
to finish, Milgard begins by 
precisely controlling our vinyl 
compound formulation to 
withstand the harshest climate 
conditions, and to stand up to 
the toughest full lifetime 
warranty in the business - our 
own. We extrude our own 
frame material, and fabricate 
all windows and doors to order, 
giving us the tightest control 
over quality. 

Our fiberglass windows and 
doors receive the same level of 

attention. All frame 
materials are manu­
factured internally to 
provide the highest 
level of consistently 
high quality. On the 
outside, we offer 
5 standard colors. 
To the interior, we 
offer a white painted 
surface, or a real 
wood appearance 
with applied clear 
vertical-grain 
Douglas Fir that's 
ready for you to 
finish to your taste. 

Service Long 
After the Sale 
Milgard's Full Lifetime Warranty 
is a powerful commitment to 
your residential customers. 
Milgard backs every product 
we manufacture, such that any 
products found defective in 
materials or workmanship will 
be repaired or replaced at no 
cost of materials or labor for as 
long as the original consumer 
owns and resides in their single 
or multi-family residence. 
Commercial projects carry 
comprehensive, transferable 
10-year warranty coverage. Our 
own uniformed service teams 
perform the vast majority of all 
service claims, so the builder or 
dealer don't have to carry the 
post-sale service burden if 
needed by your customers. 

Count On A 
Market Leader 
Within the markets we serve, 
Milgard is a leader in the 
window and patio door industry. 
The combination of our product 
depth and service edge is a 
perfect fit for both new 
construction and replacement 
activity. Experience Milgard 
total quality performance on 
your next project. 

Oearly the best: 
1.800.MILGARD 

www.milgard.com 
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Observe: 
The Luxury Shingle in its natural habitat. 



We listen. And it shovvs. 

Period styling. 
Handcrafted to the finest quality. 

We work directly with architects 
to make sure that they and their 
clients are satisfied with every 

detail. Call for our comprehensive 
architectural specification guide 

or to discuss your next project. 
We listen. And it shows. 

800-999-4994 • www.crown-point.com 



Natural Advantages 
of Certi-label™ Cedar 

Wind Resistant 

Environmentally 
~rilt$i:~~~ Friendly 
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CERTl·LABEL™ 

QUALITY AUDITED 

CEDAR SHAKES & SHINGLES 

.....,_,,,, ® For more information and test results contact: 

Fire Resistant 

Cedar Shake & 
Shingle Bureau tel: 604-820-7700 fax: 604-820-0266 www.cedarbureau.org 
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top products 
architects' choice favorites 

by nigel f. mayna rd 

People love lists, even if they're sometimes arbitrary and 
capricious. We at residential architect love lists, too, and 
because we're dedicated to truth and justice, we've actually 
done some legwork on ours. 

To compile our compendium of your 10 favorite product 
brands, we've combed through 10 years of back issues 
and identified your most oft-cited specs. These are the top 
10 selections from our Architects' Choice coverage. The 
list is anything but capricious; it's time-tested by you. 

sub-zero 
The high-end refrigerator 
and wine-storage manufac­
turer is our readers' most 
preferred brand across all 
product categories. Though 
fond of the company's entire 
product line, our readers 
especially appreciate the ver­
satility of the integrated 700 
Series, which offers counter­
depth full-size units and 
undercounter drawer units . 

''sub-z.ero refrigerators' 

shallow 2-foot depth 

allows you to inco17JO­
rate them i11to the foce 

of cabinetry in a much 

' ,, 

more elegant manner than conven-

tional refrigerators." -John Maklc, Al/\, TMS Architects, 

Portsmollth. N.H. 

"our kitchens are usually part l~f larger rooms, 

so we try to de-emphasiz.e appliances [with the 

700 Series]." -.M.ary Griffin, ATA, Tumbull Griffin Haeskiop 

Ard1itccrs. Berkeley. CaJj f. 
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polygal 
There are many plastic­
based products that substitute 
nicely for glass, but the brand our readers mention 
most often comes from this Charlotte, N.C.-based 
company. Prized for its ability to permit light while 
maintaining privacy, the product is also strong and 
easy to install. 

"we like to .find ways to use it beyond even 

what the mWll{facturer envisions." -John Yetter. 

AJA. Vetter Denk Architects, l\.'lilwaukee 

"it's very versatile. we use it as screens 

H'here we >rant lightji·om outside." - Ur;.;ula Emery 

McClure, A!A, emerymcclurc architecture, Baton Rouge. La. 

Photos: George Brown (Polygal); Max Hirshfe ld (Benjamin Moore) 



duravit 
Employing the creative 

talents of such design stars as 
Philippe Starck, Dieter Sieger, 

and Michael Graves, the German 
bath manufacturer has elevated 

unexciting ceramics to new heights. Its 
entire collection of toilets and sinks 

is celebrated, but its Happy D line is 
tops with our gang. 

- I II 

marvin 
Citing the Warroad, Minn.-based company 's product 
quality, technical support, and willingness to take on 
almost any design challenge, our readers ranked Marvin 
as their preferred window brand whenever the budget 
allows it. The casement windows are especially popular 
with this crowd. 

ii ll ' I'' 

kohler 
Started in 1873 by an Austrian immigrant who made cast iron and steel implements 
for farmers, Kohler now produces high-quality faucets and fixtures for everyone and 
every budget. Whether it 's a fitting for a bath or a cast iron sink for a kitchen , our 
readers turn to the Wisconsin-based company for many of their plumbing specs. 

I IJ l r l l 
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louis poulsen lighting 
This manufacturer 's brand of 
Scandinavian minimalism has been 
a hit with architects for many 
years. Always searching for light 
fixtures that follow through on the 
architecture, our readers consistently 
turn to this lighting company for 
such iconic pieces as the PHS pen­
dant (above) and the PH Artichoke, 
both by architect Poul Henningsen. 
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pell a 
Beginning its life producing a 

retractable window screen, 
Pella now makes its name 

manufacturing wood windows 
and doors. A good idea is still 

a good idea, however, which is 
why the disappearing screen 

remains a versatile feature 
of its window products. Our 
readers admire the straight­
forward designs and quality 

construction. 
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valli&valli 
Before founding Valli&Valli in 1934, Pasquale Valli was a 
works manager in a factory where umbrella handles were 
made. His passion for tactile aesthetics continues to drive 
the company today, as evidenced by the high-quality door 
hardware it produces. Our readers rave about the Italian 
manufacturer 's graceful door levers, which have found their 
way into countless residential designs. 

I I ' c 

dornbracht I I 

The words "clean" and "quality" come up often when architects speak of this German 
manufacturer's products. And none receives more accolades than Tara (by Sieger Design), 

which balances form and function in ways that continually wow our readers . 
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EGGSHELL ENAMEL 
PURE WHITE 223 01 

1 GALLON 3.785 LITERS 

benjamin moore 
The Moore brothers started their paint company in a small 
Brooklyn, N.Y., building in 1883. Over the years, they developed 
washable flat finjshes , lead-free paint, and latex-based products. 
Today, the company's Eco Spec line of low-VOC paints is tops 
among architects doing residential or commercial work. 
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Color. Imagined. 

Bright Yellow #2022-30 
1-866-708-9181 or visit benjarninmoore.com 
©2005 Benjumin Moore & Co. Benjamin Moore and the triangle ··M" symbol are registered trademarks, licensed to Benjamin Moore & Co. 
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Looking to spec doors? 

We have more than 16,000 to choose from. 

ebuild 
Now you can find all the product 

information you need instantly. 

Search. Find. Compare. 

You 'll find everything from 

product descriptions, diagrams, 

and dimensions to installation 

instructions and supplier locators. 

hanley.ii.vvood 

ebuild 
ebui ld. The professional's guide to building products 
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GeoDeck. First choice for long-lasting beauty, 
performance, and overall value. 

That's because GeoDeck™ is made with Biodac®, a unique patented ingredient 

that makes it virtually fade resistant. Whether it's Cedar, Driftwood, or 

Mahogany, your clients will enjoy the rich color year after year and 

contractors wi ll enjoy fewer callbacks. With GeoDeck's Tongue & Groove 

board and hollow profile, it's lighter and much easier to handle and install 

than other composite boards. They'll get a beautiful deck with a fastener-free 

look that was installed in half the time. With GeoDeck, you'll have everyone 

looking good. 

Circle no. 203 

We create singular beauty by crafting our garage doors, entry doors, garden gates and shutters to harmonize with 
each other, and with your home's architecture. See how we can help you at designerdoors.com. 800-241-0525 

DESIGNER DOORS'" 
©20f)o Designer Door\ Inc. ARCHITECTURAL - HARMONY" 
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Pollmeier's German Beech -
It's about the closest thing to a perfect 
close-grain temperate hardwood there is. 

Availability - Beech is the pre-emi nent 
species of Europe's temperate forest, the 
second largest in the world . 
Sustainability - Germ an law limits cutting 
to less than 66% of the new-growth rate. 
Europe's forests have the highest growth rate 
percentage in the world . 
Durability - More solid than red oak and 
hard maple. 
Machinabilily - Although Beech is heavy, 
hard and quite strong, it's easy to machine. 

Finishes beautifully - German Beech 
dresses very smoothly, sands to a high 
polish, and !akes a wide ra nge of fini shes. 

German Beech is readily available, 
sustainable, durable, easy-to-machine, 
and- best of all-surprisingly affordable. 
To find out more about German Beech or receive a 
free sam ple for your next design, contact us today ! 

11 P~.t~m~m~~.~ 
North American Sales Office, Portland, OR 
Toll Free 866-432-0699 
Outside U.S 503-452-5800 
Fax 503-452-5801 
usa@pollmeier.com • www.pol lmeier.com 
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Performance Products That Work ! 
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Moflo TM Ridge Vent 
18 Sq.In. NFA 

Patented Trim Accessories 
for Fiber Cement 

Weep Hole Cover™ 
US Patent #6,474,031 

800-334-1676 
www.tamlyn.com 

II BE SURE TO SPECIFY TAMLYN PRODUCTS BY NAME II 

Circle no. 33 

Make The Most of Your 
Editorial Coverage 

Reprints make attractive endorsements while 

adding credibility to your product, company 

or service. They show your clients, partners 

and employees that you have been recognized 

in a well-respected magazine. Use reprints to 

cost-effectively capitalize on your exposure. 

Our reprints are high-quality marketing 

pieces printed on glossy stock. 

Use Reprints, Eprints and 
NXTprints for: 

residential 

arc 
ROIS 
REPRIN T 
MANAGEMENT 

SERVICES 

hitect 
For more information contact: 

800.290.5460 
info@reprintbuyer.com 

1808 Colonial Village Lane 
Lancaster, PA 17601 
www.reprintbuyer.com 
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AeroLiaht 
Superior Li5htin5 & Ve11 tila tion 

Compliment lJOUr bathroom a.nd shower 
decor with the ele5a.nt desi5n ol a.n 
AeroLi5ht exhaust 5rille. Deliver quiet a.nd 
efficient ventilation bl) addin5 an AX.C or 
EXT remote mounted fan. Aer0Li5ht features 
a dimmable SO-W a.II ha.lo5en li5ht. 

Better Airflow By Design 

CONTINENTAL FAN MANUFACTURING INC. 

TEL: 800.779.4021 FAX: 716.842.0611 
WWW.CONTINENTALFAN.COM 

~~~~~~~~~~~~~~~~ 
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~RESOLUTE 
network 

<!) 

~ NEW YORK· SAN FRANCISCO · SEATTLE · CH ICAGO 
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T [888] 477-9288 F [8881882-9281 www.100watt.net 

www. re side nti a l a r c hit ect.com 

INVEST IN THE BEST 

The pleasures of hilltop living 
have never been easier with the 

best bui l t in cline tram on the 
market . Custom-des igned and 

engineered with a variety of 
options to capture the 

uniqueness and beauty of a 
custom home. Constructed of 

only the highest industrial grade 
components. Ideal for lake 

views , ocean views , any view. 
A true and lasting investment. 

Circle no. 415 
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FOR INFORMATION 

on how to be a part of the 

next residential architect 

special advertising section, 

contact Sean Aalai 

at 202.736.3357 . 
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RARE~ARTH 
HARDWOODS 
" Th e best fl o o r in g on earth" 

MAINTENANCE FREE 
CUPOLAS AND LOUVERS 
Maintenance-Free, stock & custom cupo­
las from New Concept Louvers are 
wrapped with PVC coated aluminum and 
copper. Made from the same materials as 
our custom louvers, they never require 
painting like wood products. They arrive in 
three easy to instal I pieces pre-cut to fit 
any roof pitch , and can be ordered in stock 
sizes or to custom specifications. Over 
400 colors are available, as well as many 
different weather vanes and accessories. 
www.newconcepllouvers.com 
Tel: 1-800-635-6448 
Circle No. 401 
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Contact Flex-Abi lity Concepts, The Curved Wall People 'M for complete instructions, 

product specifications, load capacities and allowable heights. Assistance is also available °' 
0 

for f ind ing all your curved framing resources and for find ing a dea ler near you. ~ 

A"oiloble on CD or online 
www.dryerbox.com 

Over I MILLION installed 

c 
<l> 
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A M E R A L D E S i.'tl.-' ----::;o~--

0 
ZRT 

LOS ED Simply the 
Best Bath 
Exhaust 
Solution 

The established leader in 
ventilation innovation, 

American ALDES 
introduces 

VentZone Systems. 
Designed for use 

Z RT with remote venti lator 
fans, the Model ZRT Series 

zone registers control the fan AND 
ventilation ONLY where it is needed. 

This saves energy and simultaneously 
increases pinpoint venti lation, 

all with super-quiet performance. 
PATENT PENDING 

ALOES 
CALL: 1-800-255-7749 

e-mail: info@aldes-us.com 
visit: www.americanaldes .com 

N 
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LighHng inspired by Sanla llarbara, 
appropdale for lhe world. 
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The Aladdin Light Lift is an easily 
installed motorized lift system that 

automatically lowers your chandelier 
for easy cleaning and bulb changing, 

It is the simple solution for every 
hard to reach chandelie1: 

8.170WolfLakeDri1·e 
Sui1c ll2 

~kmphis . TK .18 133 
i901!3S5-ll-l56 

FAX !90 I1JS5-053J 
www.afoddinlightli ftcorn 

ttt~~ 
"The Original Light Lift Sy.ste m" 

Circle no. 414 

Finally! Clean, 
Contemporary and 
thoroughly Modern 

Designed in England , certified for 
North America. 

The Vision gas fireplace offers a hole 
in the wall design installed with or 

without a surround. Ceramic stones 
are a modern alternative to logs. 

European Home 
781-662-1110 

www.europeanhome.com 
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Hanley Wood's Second Annual 

AMERICAN HOUSING CONFERENCE 
Find out how 78 million baby boomers w ill shape our 
housing market as the first 4 million turn 60 this year, one 
every 8 seconds. Be there for the unveiling of groundbreaking 
new research on baby boomer home buyers. You 'll get 
1 ~ days of compelling insights from top industry experts. 

Conference sessions you won't want to miss: 

• Explore boomer-friendly floor plans 

• Future building products baby boomers want 

• New construction, remodeling and commercial 
economic forecasts and research 

EVERY 8 SECONDS: AMERICAN HOUSING AS BOOMERS TURN 60 
AMERICAN HOUSING CONFERENCE • SEPT. 26-27, 2006 • THE DRAKE HOTEL • CHICAGO, ILL. 

SIGN UP NOW-ONLY $195 

BROUGHT TO YOU BY: HANLEY WOOD MAGAZINES • HANLEY WOOD EXHIBITIONS • HANLEY WOOD MARKETING • HANLEY WOODE-MEDIA • HANLEY WOOD MARKET INTELLIGENCE 

FOR MORE INFORMATION OR TO REGISTER, GO TO www.americanhousingconf.com 
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end quotes 

how will housing change 
in the next 10 years? 

"We'll see a paradigm 
"There will be more senior housing communities integrated into the 

community rather than segregated. And older people with more leisure 

time will want condo packages where they can get up and go." 

change in the way we 

-John V. Mutlow, FAIA, John V. Mutlow Architects, Los Angeles design that balances 

"As gasoline approaches 

$100 a gallon, people will 

.finally realize that the sub-

urban dream is quickly com-

ing to an end. The next great 

wave of housing and house 

design will be in the repopu-

lation of urban centers large 

and small. McMansions will 

bankrupt their owners, as no 

one will want to own one. As 

more and more Americans move into neighborhoods 

where they are able to walk as opposed to drive, their 

health will improve. Pollutionfrom the use offossilfuels 

will decrease accordingly. The only question is, 'Why do 

we have to wait?"' 

- Terence Riley, AIA, KIR, New York City 

112 www .residenti a l a r c hite c t .com 

exorbitant cost with 

something that's enrich-

ing and personalized. 

There will be more mass 

customization-building 

systems that are 

affordable but allow 

for uniqueness." 

-John Vetter, AIA, 

Vetter Denk 

Architects, 

Milwaukee 

Arthur Giron 

"We'll have to.figure out how to provide affordable housing and 
how to make everything we do more ecologically sensitive-not just 

picking the right linoleum but [doing] buildings that speak to a pretty 
long legacy. And we' LL restructure the paradigm of the single-family 
home. We can't keep gobbling up space and think that's OK." 
- Anne Fougeron, AIA, Fougeron Architecture, San Francisco 

-edited by meghan drueding 
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Set your sights high. Sky high. Create a foca l point that's 

absolutely impossible to ignore. Consider, for example, 

what you could accompl ish with a combination of 

Weather Shield® windows such as the rectangle, square 

and triangle shaped direct-sets displayed here. Rise. Sh ine. 

Elevate custom home design to a whole new level. 

Demand Better. Compromise noth ing. Get more of 

everything you could possibly want in windows and doors. 

Visit us online at weathershield.com/RA 

1-800-477-6808 

C 2006 Weather Shield Mfg., Inc 

Want More > Upward Mobility 

Weather Shield''' Premium Windows and Doors 
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