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PELLA ADVANTAGE NUMBER 59:
AN ASSORTMENT OF COLORFUL EXTERIORS

WITH A RICHLY SATISFYING INTERIOR.

Aluminum and wood — a sweet combination. Aluminum cladding provides a colorful, durable
exterior, while wood creates a beautiful, warm interior. With Pella® wood windows and doors,

you'll find solutions to meet any design challenge or budget requirement. A spectrum of

products created to complement your good taste. That’s The Power Of Yellow.™

866-829-9051 www.pella.com/pro
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SUSTAINABLE DESIGN
AND FABRIC CARE
Mark R. Johnson, FAIA, AIBD

What do sustainability and fabric care
have in common? Potentially, a lot.
Water and energy savings, plus extended
life for the clothes you wear, are just a
few of the benefits that KitchenAid®
has designed into the Ensemble™ washer
and dryer pair (pictured on this page).
They are exceptionally good looking
and provide a lasting solution to the
sustainable design specification for any
home. The ENERGY STAR" rated
Ensemble™ washer saves roughly
two-thirds the water and energy of

an average top-loading washer.

How do they do it? The Ensemble™
washer helps reduce water usage by
measuring load size, fabric type and
suds level, and then only introduces
the amount of water needed for
effective cleaning. Precision dispensing

and a lather pretreatment using

Ultima™ system makes
them so quiet you’ll be
able to design laundry
spaces that open into the
house for convenience

and accessibility.

In addition, both the
Pro Line” Series and
Ensemble™ laundry pair
provide a universal
design solution when
you specify the optional
pedestal drawers. They

KitchenAid® Ensemble™ laundry pair combines performance with visual appeal.

elevate the appliances a
a cradle action before the wash cycle full 13" to make loading and unloading
optimize cleaning by accurately easier with less bending and reaching.
combining detergent, water and energy.

The Stepped Spin™ system So next time you're
matches spin speed to fabric thinking about
type, from zero RPM for fine
delicates up to 1,200 RPM

for heavy-duty fabrics. By

sustainable products for
the laundry space, we
hope you’ll consider
specifying KitchenAid.*

If you have some

maximizing water extraction

in the washer’s spin cycle, the

Ensemble™ dryer’s Cyde time KitchenAid® Ensemble™ laundry pair thOUghtS about pI’OdUCt

is minimized, saving energy. il gplionst pedednts ideas you think we
should pursue, let me know at
If that sounds intriguing, read on mark_r_johnson@whirlpool.com.

about the new Pro Line® Series laundry

pair from KitchenAid® (pictured on
opposite page). Everything from drain
hoses to drum suspensions is designed

to be durable and quiet. The interior/

exterior stainless steel finish, dryer

Mark R. Johnson, FAIA, AIBD
Manager, Architecture and Design Marketing

with two motors, along with touch-
sensor controls bring commercial-like

durability and strength to the residential

laundry pair. The Whisper Quiet

insideadvantage.com

® Energy Star is a registered U.S. mark.
© 2006 Whirlpool Corporation. All rights reserved. ® Registered trademark/TM of Whirlpool, U.S.A.
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POWERFUL BRANDS
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Luxury.

CONSUMER INSIGHT

TARGETED SERVICES

Laundry.

Not any more.

Luxe Laundry gives your clients a multipurpose oasis.

Yes, Luxe Laundry is built around a KitchenAid® Pro Line® laundry pair.
But surrounded by beautiful building materials, fine creature
comforts and even useful media tools, it holds possibilities that go

far beyond fabric care. Call 800-253-3977.

KitchenAid’

HOME APPLIANCES
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for a FREE demo CD or live demo
call 800-248-0164
or visit www.softplan.com

Also Available SoftPlan Lite
and SoftPlan reView!

Version 13
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Nnnovation

SOME BUSINESSES RESIST CHANGE.
OTHERS MAKE CHANGE HAPPEN.
WHICH WILL YOU WORK WITH?

ategically,
And we
think you'll agree. To learn more, go to iLevel.com or call 1-888-iLevel8 (1-888-453-8358).

© 2006 by Weyerhaeuser, all rights reserved. Structurwood® and Trus Joist® are registered trademarks,
and iLevel™ is a trademark of Weyerhaeuser Company. l \ CCCyerhaeuSCr
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Solid pine Auralast”
the worry-free wood from JELD-WEN,
is guaranteed to resist decay and
termite infestation for 20 years.

Auralast™ Wood

A unique vacuum/pressure process
provides virtually 100 percent penetration
of the protective ingredients from the
surface to the core.

Dip-Treated Wood

Dip-treated wood is only
protected on the surface.

Colors are used for illustration purposes only. Auralast wood has a clear pine color.

Wood Radius Casement Window Exterior Premium Pine Door 1871AP Wood Double-Hung Window

Exterior Premium Pine Door 1863AP

N JELD-WEN® windows and doors with Auralast™ wood will stay beautiful and worry-free for years. AuralLast wood
490’;%"50%! provides superior protection against decay, water absorption and termite infestation. Unlike dip-treated wood,

= Auralast wood is protected to the core and comes with an exclusive 20-year warranty. That's protection that works with
any design. To learn more about Auralast wood and all our reliable windows and doors, call 1.800.877.9482 ext. 1019,

] or go to www.jeld-wen.com/1019.

XEAR RELIABILITY for real life’ JELIDXWEN

WINDOWS & DOORS
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“Are you designing a safe basement?”

INTRODUCING

Learn more about Mar-flex

and its comprehensive line

of waterproofing and basement
products for lower level living -
visit www.mar-flex.com

or call 800-498-1411.

Brett Oakley, Member of Madison
Volunteer Fire Department and
President of Mar-flex
Waterproofing and
Basement Products

ir i_ i |
Egress Window Wells

o marflex. §

» Provides escape with built-in steps and handrails

* Won't rust or dent like metal

» Lets in more light

» Eliminates weeds and pests

» 3 designer colors coordinate with Mar-flex standard window wells
» Distinguishes your firm as safety conscious

A staggering number of homes across the country are being designed and
built with basements that will eventually serve as living space. Unfortunately,
many of them don’t have egress window wells, which means that — in the case
of a lower level emergency — families don’t have a way out. That’s why
Mar-flex developed Lifelines™. These rugged egress window wells feature
built-in steps and handrails, so even young children can escape and climb

to safety quickly and easily. And with more and more municipalities adopting
egress codes, specing Lifelines Egress Window Wells protects you, too.

© 2006 Mar-flex Waterproofing and Basement Products. Lifelines is a registered trademark of Mar-flex Waterproofing and Basement Products.
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Specify Steel Strong-Wall® by Simpson Strong-Tie and you'll also get what you want
without sacrificing your design. By combining steel and v{rood, Steel Strong-Wall makes
it easy to achieve high loads in narrow spaces. Steel Stro'pg-WaIl is available in five
widths from 12 inches to 24 inches and heights ranging from 7 feet to 13 feet.

For more information on how Steel Strong-Wall can work for you, visit us at
www.strongtie.com or call 1.800.999.5099.

l
Widths from 127 to 24 | Heights from 7 to 13" | [CC-ES ESR-1679 | Circle no. 26
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Open the door to exhilaration

Enjoy the best of both worlds—a room with a view that
opens to the outdoors yet gives you the peace of mind
only a weathertight NanaWall provides.

NanaWall _,

The Leader in Opening Glass Walls

800.873.5673 nanawall.com
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from the editor

visualizing our world of p’s

don’t get lost in the process; solve the problem.

by s. claire conroy

., ere at the magazine
' we’re in a contem-
plative state of mind.

Last month we reached a
milestone: 10 years of cov-
ering the people, projects,
and products that stand out
in the architecture field.
When we’re sloganeering
out in the world, those are
the “p” words we’re most
apt to mention. But there’s
another alliterative word that
more accurately describes
our focus: process. We're
fascinated by the process of
design, construction, and
the day-to-day management
of architecture firms.

Savoring process is about
as close as you can come to
that famous new age goal
of “living in the moment.”
Architects thrive on the
prestidigitation that brings
a unique project together.
Sure, you love having created
something for others to enjoy,
but you delight in the act of
creation as well. If you’re
lucky, you’ll find a client
who enjoys the journey as
much as you do.

Chances are, though, that
client is a rare animal. It
turns out “living in the
moment” is really hard to
do. Maybe only architects,
artists, actors, and athletes
can do it with any aplomb.
Maybe it’s an “a” thing. The

emerging problem here is
the increasing number of
architects who think touting
the journey is the best way
for them to differentiate
what they do from what
lesser professionals deliver.
While you and I and patrons
of the profession think the
process of designing and
building houses is noteworthy,
many people in our goal-
oriented society believe it’s
no more than an onerous
means to an end.

Why do home builders
sell so many houses? In
large part, it’s because
they’ve streamlined “the
process” of home buying
to signing a deposit check
and shopping your mort-
gage. Maybe you pick a
few upgrades, too. It isn’t
because their houses are
more beautiful; they’re just
far easier to attain.

Architects are often
encouraging clients to dis-
embark from their safe
harbor. “Let’s set sail and
see where the wind takes
us,” they say. “Let’s explore
uncharted seas.” But alas,
most clients are happiest
on terra firma—the more
firma, the better. They don’t
want a journey; they want
the destination. They’ve
come to you because they
can’t find the house they
want on the market. And
frankly, they’d rather not

residential architect / july 2006

wait the two years or more
it’ll take to have it designed
and built. They aren’t inter-
ested in process. They want,
heaven forbid, a product—
albeit a product that’s beau-
tifully designed and meticu-
lously crafted.

Maybe we need to add
another “p” word to our
lexicon: practical. In most
cases, your challenge isn’t
to make your clients more
buoyant, it’s to make your
art more concrete. Do your
clients understand that
you’ll design them a floor
plan that really works for
their family, and you’ll
still make the window and
door placement look great
from the exterior of the
house? How many builders
get that right?

You’re a skilled profes-

Mark Robert Halper

sional who provides a sig-
nificant service, but the
result of that service—a
superior house—is the
important thing to peddle.
Clients need what you can
deliver: practical, artful
solutions to their problems.
Which label do you think
they’ll find more compelling:
process server or problem
solver?

Your clients don’t only
want to live in the moment;
they want a beautiful house
to enjoy for a lifetime.
Problem solved. =

Comments? Call: 202.736.
3312; write: S. Claire
Conroy, residential architect,
One Thomas Circle, N.W.,
Suite 600, Washington, D.C.
20005; or e-mail:

cconroy @hanleywood.com.

www.residentialarchitect.com 13
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Let your drafting pencil go where it will. Our windows can keep up.




Say good-bye to “can't be done." Marvin's
Signature Products and Services provide unique
solutions to the most challenging projects. That

means the widest possible choices in color,

hardware and design (including completely custom
profiles and casings—in clad or wood). Plus a

guarantee of our most personalized service and
unerring attention to detail. Call 1-800-236-9690
(in Canada, 1-800-263-6161) or visit marvin.com

MARVIN< &

Windows and Doors

Made for you:
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letters

exercise your right to write.
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style points
t was reassuring to me to
find that the question of
style you posed to Scott
Merrill, AIA, provoked
an irritated response
(“The Man in the Machine,”
September/October 2005,
page 15). I believe that, for
all serious designers, the
process of creating is not a
question of style, but rather
whether the process is crit-
ical in its thinking or not.
Mzr. Merrill appears to con-
sider those things that create
thoughtful, meaningful, and
successful building solutions.
As Socrates once said,
“The unexamined life is not
worth living”; so, too, is the
unexamined building simply
not worth building. Merrill’s
head is in the right place;
he’s addressing technical,
social, economic, and aes-
thetic concerns. I believe
that he has spent much time
trying to understand in a
deep way the substance of
the vernacular he chooses to
use in expressing his archi-
tecture— going far beyond
simply being nostalgic or

picturesque. The common
ground we should all seek
lies in those values that Mr.
Merrill expresses in his
comments to your question.
It is in this realm that issues
of style become both irrele-
vant and, yes, irritating.

We, as a profession, can-
not expect to be compensated
adequately unless we create
value in what we produce.
Staying focused on real and
substantive issues keeps us
moving in a proper direc-
tion. We should all be so
lucky to be able to solve
them as artfully as Mr.
Merrill does, regardless of
whether they are “traditional”
or “modern.”

Scott R. Colson, AIA
San Francisco

was disappointed to read
in your [September/
October 2005] editorial
and subsequent articles
your endorsement of
“traditional” architecture
(disguised as “a new, more
fluid modernism, grounded
in our shared human experi-

“rather than focusing just on

appearances, wouldn’t it make

sense to consider more how houses

are built and the appropriateness
of the styling that results?”

—g. mackenzie gordon, aia

www.residentialarchitect.com

from the editar

the man in the machine

ence”). I would agree that
the debate between modern
and traditional architects
that characterized American
architecture before World
War II is history. But I
think that the sorts of de-
signs you seem to be pro-
moting are themselves the
real anachronisms.

If you recall, more than
100 years ago Frank Lloyd
Wright assailed the use of
double-hung windows (re-
ferring to them as “guillo-
tine windows”), yet most
of the windows shown in
your issue are double-hungs
... with multiple divided
lights. But today’s typical
sheet of glass is no longer
less than one square foot:
it is apt to be 30 times that
size or more, and thicker
insulating glass has replaced
single-pane glazing with
storm windows as the
appropriate technology of
today.

In most window manu-
facturers’ catalogs, divided

residential architect / july 2006

lights are a sham to fool
laypeople into thinking
they are getting an “old-
fashioned” window. The
few companies that actually
make true divided lights
charge extremely high
prices, and the muntins
have to be inordinately
thick to accommodate the
insulating glass.

To evaluate current work
by how much it stylistically
resembles work of the past
seems, to me, superficial.
Instead, why not look for
greater authenticity in the
houses you review? Rather
than focusing just on appear-
ances, wouldn’t it make
sense to consider more
how houses are built and
the appropriateness of the
styling that results? Really
good architecture never
starts with a “look.” The
“look” always follows from
the way the building is
organized and constructed.

I wonder what critics
100 years from now will
have to say about today’s
architecture. [Will they say]
we had nothing much of
our own, so we reused and
trivialized the architecture
of bygone eras? Shouldn’t
we be aiming for something
better than this?

G. Mackenzie Gordon, AIA
Gordon & Gordon,
Architecture & Landscape
Design

Lakeville, Conn.
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Natural Stone THE stone industry event.
é\ i FREE! exhibits admission when you register by Oct. 20, 2008.

MARBLE | }
INSTITUTE . marmomacc - ' For additional details:
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972.536.6440 | fax: 972.536.6404

IT'S ALL ABOUT STONE.

StonExpo 2006 is poised to be BIGGER and BETTER than ever!
If you can only go to one stone industry event, StonExpo should be it.

It’s the only U.S. industry event:
* Focused on stone and only stone.

«Q\?’ 87:9}_ * Backed by the Marble Institute of America, Natural Stone
\ ; Council, Marmomacc, the Vitoria Stone Fair and other

prominent stone organizations.

L
6\@ At StonExpo 2006, more than 6,000 stone professionals will
):“ find more of everything they need for business success:
]
s

* More than 250 exhibiting companies with natural stone,
machinery and stone-related products.

_'I-\ * An unparalleled conference program with 36 expert-led
m courses in 5 targeted tracks. Plus, CEU/CES opportunities
o from AIA and others.

CI:? * LIVE, how-to sessions demonstrating the latest stone

~ installation techniques. FREE! to all StonExpo attendees.

* Networking opportunities at the Welcome Reception on the
show floor. FREE! to all StonExpo attendees.

REGISTER NOW & be part of THE industry event. of the year!
www.STONEXPO.com




IT'S TIME TO EXPLORE

beyond the traditional boundaries of
single-family house design. All across
the country, residential architects are
applying their creativity, expertise, and
problem-solving skills to a number of
related disciplines and pursuing a variety
of business and leadership opportunities.

Discover how to explore the brave
new world of integrated, extroverted,
entrepreneurial practice at Reinvention 2006.

Learn how to harness the power and
potential of residential practice.

Don’t miss th'e 31 annual Reinven
' |
A L®
The Entrepreneurial Practice
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PROGRAM HIGHLIGHTS SPECIAL EVENTS

¢ Inside, Outside, and In-Between * Housing Tour
Good design doesn't stop at the front door. Learn how to San Diego has experienced a remarkable boom in all
integrate interior and landscape design into your purview. types of residential design. We'll visit some exemplary

. Other Clients, Other Buildings work by outstanding local architects.

Broadening your palette of building types can improve « Design Charrette

and invigorate your residential practice. An in-depth discussion and brainstorming session with
« Practice Made Perfect fellow architects from around the country, delving into

Is your business as successful and satisfying as your key issues in the architectural community

design work? Alternative models for managing your firm.

» The Congress of Residential Architecture (CORA)
» Citizen Architect Annual Meeting of the Congress of Residential
How can you give of yourself without giving up the store? Architecture. Follow up at info@corarchitecture.org.
Making pro bono, community service, and other good
deeds work for your firm.
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( ...the conference enabled me to make a lot of

great contacts with other people passionate

about changing the current course of our industry. %

-2005 Reinvention Symposium attendee
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The Right Stuff™
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AGENDA AT-A-GLANCE
WEDNESDAY, DECEMBER 6

House Tour
Visit San Diego's finest

Welcome Reception

THURSDAY, DECEMBER 7

Keynote Address
No Limits

Panel Discussion
Inside, Outside, and In-Between

Panel Discussion
Other Clients, Other Buildings

Awards Luncheon

Hall of Fame
Frank D. Welch, FAIA
Frank Welch & Associates, Inc.

Firm of the Year
Dan Rockhill
Rocknhill + Associates

Rising Star
Taal Safdie, AIA and Ricardo Rabines
Safdie Rabines Architects

Roundtable Discussions
1) Teaching What You Do
2) Writing What You Know
3) Building What You Design

Panel Discussion
Practice Made Perfect

Reception

FRIDAY, DECEMBER 8

Breakfast Panel Discussion
Citizen Architect

Design Charrette
Reinvention Adjourns
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Inspire. Delight. Enchant. And, yes, protect. When you design a home with Simonton StormBreaker Plus"” windows,

codes including the Miami-Dade standards for impact performance, it gives you the freedom to create a home with m
no bulky frames. You see, at Simonton we believe that a hurricane window should protect everything. Including your ids




do all of the above: Because StormBreaker Plus not only meets the toughest hurricane % SIMONTON"
W I N DO W s

dow shapes, more window styles and more grid configurations. With no clips. And
more information call 1-800-SIMONTON or go to www.simonton.com. We make lasting impressions®
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home front

news from the leading edge of residential design.

home tomes

Along with garden-fresh tomatoes and the comforting mass and scale; relat-
thwack of flip-flops on pavement, summer brings the ing to the interior;
opportunity to delve into a little beach reading. residen- making the design

tial architect has combed through the latest offerings of ~ elements work

design-related books, choosing a few that may pique together; and
your interest in the dog days ahead. using details
les] rose’s Jeremiah Eck’s The Face of Home (The Taunton effectively. A strong portfolio
t sl S b Press, $40), the follow-up to his 2003 book The Dis- of 22 houses, each with a helpful key that associates

tinctive Home, takes a closer look at exterior residential ~ photos with relevant text, supports his points. (Featured

architecture. Using the metaphor of the human face firms include Koning Eizenberg Architecture, Fernau &

for a house’s facade, Eck, FAIA, breaks down this all- Hartman Architects, and Shope Reno Wharton Associates. )

important (and often badly bungled) element into five Clients and design professionals will appreciate Eck’s

~nce riley, a1 design principles: unifying house and site; balancing lucid prose and his candid treatment of a neglected topic.

Work by another Boston-area architect, Charles
Rose, AIA, is the subject of a new monograph,
Charles Rose, Architect (Princeton Architectural

Press, $40). “Rose’s instinct is to reinforce the

geometries of the site, at times making the viewers
more aware of the landscape than they might have
been otherwise,” writes Miami Art Museum director
i Terence Riley, AIA, in a thoughtful foreword. An
overview of 11 projects (including four single-
family houses) illustrates this idea. With a luxurious

number of pages—as many as 22 —devoted to

each building, the book provides plenty of room
o ——— for polished photography, plans, elevation drawings,
models, and material and volume studies.

Books on sustainable design sometimes offer so
many green possibilities and directions that the reader

22 residential architect / july 2006
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George Washington Smith: Architect of the
Spanish-Colonial Revival by Patricia Gebhard
(Gibbs Smith, Publisher, $39.95)

Lofts 2: Good Ideas, edited by Cristina
Paredes Benitez (Collins Design and Loft
Publications, $24.95)

feels overwhelmed.
Architect and Montana
State University profes-

Cottage: America’s Favorite

sor Lori Ryker wisely Home Inside and Out by

isolates one key environ- M. Caren Connolly and

HE [T
Louis Wasserman (The

Taunton Press, $34.95)

1]
Cogfage
LT

mental strategy —alterna-

tive energy sources—in

Out of Town: Th
her useful volume Off the Sy ke B Gty

Grid (Gibbs Smith, Pub-
lisher, $29.95). She explains

House, edited by Peter

Hyatt (Images Publishing Group, $60)
FOBA/Buildings by Katsu Umebayashi,
Thomas Daniell, and Michael Webb (Princeton
Architectural Press, $40)

the choice of technologies involved in creating a house

that produces some or all of its own energy, then offers

thorough, well-illustrated case studies of 10 homes by Outside the Not So Big House: Creating the

Landscape of Home by Julie Moir Messervy
and Sarah Susanka (The Taunton Press, $34.95)

the likes of Lake/Flato Architects, Arkin Tilt Architects,

and her own design/build firm, Ryker/Nave Design.
Houses/The Architecture of Nagle Hartray

Designing & Building: Rockhill and Associates Dvnker Kagan MeKuy Peviney (Bdiziont

Press, $40)

(Tuns Press, $27.95) takes a close look at the modern,

regionally influenced work of Kansas architect Dan Greene & Greene by
photographer Marvin Rand

(Gibbs Smith, Publisher, $50)

Rockhill and his firm, as well as that of

Studio 804, his graduate design/

build program at the University

Q\'\?‘n\r;v,lgr)(_'_ e
- se, Arg

of Kansas. And in Architecture
of Democracy (Rizzoli, $50),
architect Allan Greenberg

connects the dots between the

history of American political
traditions and the country’s
architectural evolution.

—meghan drueding

residential architect / july 2006 www.residentialarchitect.com 23




home front

calendar
long-sullivan award solos: matali crasset
entry deadline: september 1 through september 24

cooper-hewitt, national design museum, new york city
Each year the Southern Forest Product Association’s

Long-Sullivan Award honors an individual designer, This exhibition, the fourth in a series highlighting
builder, engineer, or other industry professional who innovative architects and designers, focuses on French
has incorporated Southern pine into residential or industrial designer Matali Crasset. Presented as an
commercial projects in innovative and creative ways. interactive light and sound installation, it explores resi-
The winner’s work will be published in various trade dential and urban rituals and the domestication of tech-
journals and will be honored at a ceremony during the nology. Products, graphics, furniture, wallpaper, and
SFPA annual meeting in early November. For an entry theater sets will be on display. Visit www.ndm.si.edu
form, call 504.443.4464 or e-mail info@sfpa.org. or call 212.849.8400 for more information.

arthur erickson: west coast green

critical works september 28-30

through september 10 san francisco

vancouver art gallery, british columbia
Architects, designers, contractors, developers, and other

An array of drawings, photographs, industry pros are invited to this residential green building
Richard L castro  0dels, and films highlight 12 of conference and expo. More than 250 exhibitors and 45
Arthur Erickson’s major projects. sessions will highlight recent advances in green build-
The exhibit focuses on the Vancouver, British Columbia- ing practices and technologies. Tours of area green
born architect’s residential and smaller-scale works and homes will be offered as well. For information, call
their connection with the landscape; his contributions 800.724.4880 or go to www.westcoastgreen.com.
to the urban fabric of cities; and his theoretical designs,
including model communities. All projects, including douglas garofalo
the Puget Sound, Wash., house shown here, use reinforced through october 8

concrete—Erickson’s favorite material. For gallery hours, the art institute of chicago

go to www.vanartgallery.bc.ca or call 604.662.4719.
This Chicago-based architect’s

prairie Skyscraper: first solo exhibition illustrates
frank lloyd WI‘ight’S his innova.tive. use of di.gital
price tower techpong1es in the de51gr},
through september 17 fabrication, and presentation of
national building museum, architecture. Garofalo’s prolific
washington, d.c. portfolio will be highlighted
through models, drawings, and digital media, of
Celebrating the 50th anniversary of the course. Projects range from the Nothstine Residence
completion of Frank Lloyd Wright’s in Green Bay, Wis. (shown here), to the recently com-
Price Tower in Bartlesville, Okla., this pleted Hyde Park Art Center in Chicago. For museum
exhibition demonstrates how the architect hours, call 312.443.3600 or go to www.artic.edu.
integrated residential, retail, and office
space into one multiuse structure. More other COIltiIllling exhibits
than 100 drawings, models, photographs, Julius Shulman: Modernity and the Metropolis,
building components, and furnishings through July 30, National Building Museum, Wash-
— from Price Tower, Wright’s only built ington, D.C., 202.272.2448; Artist’s Choice: Herzog
Christian M. Korab/Korab Photo r .
skyscraper (seen here), will be on display. & de Meuron, Perception Restrained, through Sep-
Accompanying the exhibit is an event during which vis- tember 25, Museum of Modern Art, New York City,
itors can watch museum staffers attempt to break the 212.708.9400.
world record for building the tallest KEVA block tower.
Call 202.272.2448 or visit www.nbm.org for details. —shelley d. hutchins
24 www.residentialarchitect.com residential architect / july 2006
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Enter your best projects in the 8" annual
residential architect design awards and
be recognized ror your outstanding work
In advancing residential design.

CATEGORIES ($125)
+ Custom Home, 3500 square Peet or less

+ Custom Home, more than 3500 square reet
* Renovation (residential remodeling and additions)
* Mulgiramily Housing
+ Single-Family Production Housing, detached
* Single-Family Production Housing, attached
* ArPrordable Housing
+ Adaptive Reuse
« Campus Housing
+ Architectural Interiors
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+ Oucbuilding
- Kitchen
« Bath
+ Archigectural Design Detail
- On the Boards
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completed binders: january 8, 2007
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What is the meaniijg of life?

Gee, those windows are clean.
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k+b studio

Kitchen:

culinary connection

~ Geoff Prentiss, AIA, knowingly calls the owner of this

San Juan Islands retreat a “major cook.” That knowledge

~comes from personal experience—the homeowner is also

his cousin.
“He does it all himself, but he wants to be engaged with

==other people” while working, Prentiss says of his client’s

cooking habits. With those requirements in mind, the archi-
tect designed indoor and outdoor kitchens with a strong
flow and visual connection between them. Indeed, indoors
and out are tightly linked throughout the plan.

“As you move through the house,
you move through the landscape,”
Prentiss says. He means that literally,
because the main house, the sleeping
cabin, and the guesthouse are separate
buildings planted (sod roof and all)
at a visual remove from one another.
The buildings are relatively small—

collectively they comprise just 2,824

square feet—but the divided arrange-
! ment allows the kitchen to live large,
= straddling both interior and exterior
| — entertaining areas. iacktai —
/ An extra-wide aisle between the Ry
; ; : Prentiss Architects, Seattle
] \ island and cooking station offers ample
L1 room for mingling inside, while a 4-foot ~ general contractor: Ravenhill
= === T . i i
| } A // gap between the cabinets’ edge and a Construction, Friday Harbor, Wash.
L 1] RERE 4 disappearing door system encourages resources: bathroom fittings
L= == guests to segue outside. The extra elbow  and fixtures: Lacava; dishwasher:

Raising the pantry
and refrigerator up a
step from the main
kitchen serves two
purposes: it keeps
snack-hunters out of
work zones and it
places ingredients
within easy reach of
the outdoor cooking

room on either side of the doors “really
blurs the indoor-outdoor distinction,” Prentiss says.

Level changes further connect and define the areas in
and around the kitchen. The main work zone of the interior
kitchen shares a plane with outdoor built-in seating areas.
But the pantry and refrigerator are a step above, in line with
a raised built-in barbeque station just outside. Prentiss says
that “letting the kitchen spread out allows it to flow easily
with the rest of the house.”

Miele; kitchen fittings and fixtures:
Dornbracht; oven: Wolf; patio
doors: Quantum Windows & Doors;
refrigerator: Sub-Zero

photography: Jeff Mason

center. Cabinets and other interior built-ins have furniture-like
detailing, delicate reveals, and raw side-panel edges. “They
give the house personality while defining the function of
different spots within it,” he says.
project continued on page 32
30 www.residentialarchitect.com residential architect / july 2006
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Prentiss often incorporates
layers into his architecture.
It's a device he picked up
while living and studying in
Japan, and one that still
resonates in his work. Using
various natural wood species
within the main house, for
example, creates an intimate,
casual mood.
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bath:
ablution seclusion

‘ While connecting the kitchen to the rest of the house was a program
priority, Prentiss had the opposite goal for the sleeping cabin’s bath. He
‘wanted to create an escape from daily life. And so he did. Walking 100
‘yards through the woods from the main house to the cabin gives the home-
owners time to transition to the “serene and clean experience” of this
Japanese-inspired bathing oasis. “Everything in this space is a destination
or about the process of getting to your destination,” Prentiss says.
No doubt the room’s primary destination is the stainless soaking tub,
surrounded on three sides by glass and scenic views. Seamless glazing
in one corner offers uninterrupted panoramas, while the other end has
operable casements for capturing refreshing breezes. The dropped ceiling
above the tub leaves just enough headroom for getting in and out, so
bathers can nestle into their liquid perch. Waterproof plaster veneer gives the walls
A soffit across the top of the bath’s main wall, thick with built-in storage gfutc:? vti);tjglt?r)i(rt:z;eci?tjrarzpg;Zymv(:;re] Thzm'
units, gives the room scale. Clear glass connects the soffit with the ceiling, yertical-grain woods Prentiss speced.
so the bathing area doesn’t feel too closed in. A hemlock ceiling and fir
cabinetry provide a warm contrast to the edgy, hygienic vibe of stainless
steel fixtures and fittings, concrete flooring, and plaster-veneer walls. Notably,
materials often intersect and overlap without touching, tempering the hard
edges with a fluid quality.—shelley d. hutchins

32 www.residentialarchitect.com residential architect / july 2006




You'll be amazed at how natural light from above can fill a room with pure, balanced light and
furnish it with a softer, more inviting feel. DECORATING WOULD SIMPLY BE REDUNDANT.

For more information call 1.800.888.3589 or visit veluxusa.com. VELUX@
Skylights
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perspective

on the edge of the prairie

a midwest transplant digs for new

34

architectural roots.

by david o’brien wagner,
aia

& arrived as a newcomer to
I the Midwest—not from

; the East Coast or from

" Europe, as did many early
settle1s to this place, but by
an opposite, eastward migra-
tion. My journey brought
me from the Pacific North-
west coast to the headwaters
of the Mississippi River and
came as a result of marriage
to my wife, Nancy, a St.
Paul, Minn., native.

I left behind my experi-
ence working at James Cut-
ler Architects (now Cutler
Anderson Architects), a
firm with strong attitudes
regarding design for the
Northwest environment,
and joined the burgeoning
practice of SALA Architects
in Minneapolis. While both
firms focus largely on resi-
dential architecture, I dis-
covered I still needed to
reassess what I knew about
design. After all, I was
designing for a new land-
scape, a different ecology,
and an unfamiliar culture.
Here, screened porches
replace open porches, smaller
windows replace expanses
of floor-to-ceiling glass,
and high humidity and
vicious mosquitoes replace
summer’s cool breezes. All
told, I had much to learn
about this place I now
called home.

In the Pacific Northwest,
I benefited from a rich tradi-
tion of regional architecture.
Influential architects drew
inspiration from indigenous
and Pacific Rim cultures as
well as from the immense
beauty and power of the
native landscape, creating an
architecture that expressed
its own time and place. This
led me to wonder if the Mid-
west had a similar tradition
that guided the region’s
architectural work.

I began exploring my
new home, looking for
traces of a Midwest regional
approach to design. At first
glance what I saw was dis-
heartening: either nostalgic
strolls through vernacular
farmhouse themes, or—at
the other extreme —bland,
Modernist boxes lacking a
relation to the local culture
or environment.

Surely, I thought, there
must be a successor to Frank
Lloyd Wright, whose organic
design principles and sym-
pathetic lines brought the
Prairie School to promi-
nence at the turn of the 20th
century. Did this powerful
regional movement evolve
with the times? I also won-
dered about the heritage of
the early immigrants to the
Midwest. Did they bring
particular modes of build-
ing and construction with
them? How have they
shaped the architectural

www.residentialarchitect.com

The author designed
a lakeside cabin
(above) to connect
with the history and
culture of its northern
Minnesota locale. His
search for a Midwest
regionalism turned up
a series of 1940s
cabins (including the
one shown at left) by
architect Edwin Lundie.

Courtesy Dale Mulfinger, FAIA

landscape of the region?

finding the
answers

As I find with many facets
of life, the things I am look-
ing for are not always obvi-

ous initially. In the Midwest,

I eventually found elements
of regionalism, rather than
a movement, in full force. I
found the work of contem-
porary designers, such as
my colleague Kelly Davis,
AIA, continuing to develop
the spirit of Wright’s theories.

residential architect / july 2006

Davis’ houses have brought
Prairie details in line with
contemporary building prac-
tices, making them practical
and affordable—feats rarely
accomplished by Wright—
yet carrying the same essen-
tial beauty and serenity.
Beyond the Prairie School,
I found evidence through
another colleague, Dale
Mulfinger, FAIA, whose
writings on the St. Paul
architect Edwin Lundie
exposed me to a rich collec-
continued on page 36

Heinrich Photography



Skylights

o)

A SRS RN A

4

com.
33

st

rated j#i <

ly.
luxusa
e no

ing before.

test
istent
visit vel

Efirc';i

re cons

pressure

we!
3589 or-

r, water and

-

INCLUDING, ANCIENT WATER TORTURE.

Igorous al

£

ion call 1.800.888

(%2}
o
= =
S
Ll
|
¥
4
w
0
=2
O.
=
)
Ll
=
o
-
(2]
Ll
=
(=4
—
=
o=
QO
L
S
(%)
o
<t
o
S
Lu
i
<
e

s

them to .mar|<ét.f'_rhatfs.w}"iy_

informat

inging
For mare

WE USE SOME

.

ver thirik of br

sk'yl.ighhis'. have to pass r

%
[ders

- VELUX

i

v

wé‘ll‘e
ithi bu

WI




perspective

36

tion of finely wrought cabins
designed during the 1940s
for the rugged North Shore
of Lake Superior. Lundie’s
cabins drew heavily upon
the heritage of Scandinavian
immigrants and their tradi-
tion of detailed timber con-
struction. These examples
further led me to the work
of David Salmela, FAIA, of
Duluth, Minn., whose early
designs owe much to Lun-
die’s interpretation of tradi-
tional Scandinavian craft.
Yet Salmela’s designs have
evolved, gained strength,
and risen to a level beyond
nostalgia, even though much
of his work is still vernacu-
larly inspired.

In a way that is enviable,
both Davis” and Salmela’s
designs are accessible to the
conservative aesthetic values
of Midwestern families, but
they also stretch accepted
boundaries by re-examining
ordinary architectural forms
in extraordinary ways. Their
vocabularies are fresh and
familiar at the same time.

In my own work, I've
found regionalism to be
a critical component of
the design process. Investi-
gating local vernacular
examples, such as a simple
weathered barn out on the
prairie, allows me to dis-
cover elemental strategies
for addressing native cli-
mate, light, and terrain.

“often when i speak with other
architects about regionalism,

i’'m met with skepticism.”

Existing details often show
me new ways of under-
standing local materials or
inspire me to reinvent tradi-
tional elements with new
shapes and from modern
materials. Regionalism also
encourages me to design
buildings that echo my
clients’ unique heritage and
that respond to a local way
of life. By interweaving the
past with the present, I can
help clients consider their
ancestors’ thumbprint on
the land and also encourage
them to contemplate their
own impact.

think regionally
Regional architecture is
valuable to everyone because
it provides us with a keener
sense of place. It roots us to
a landscape that we can
experience, understand, and
safeguard. It connects us as
a community, socially as
well as ecologically. Most
important, it grounds us in
a world that is increasingly
fast-paced, more mobile,
and ever more similar—one
where the same big-box
retail stores and fast-food
chains are found in each
town across America.

Yet often when I speak
with other architects about
regionalism, I'm met with
skepticism or even disdain.
Many are wary of being tied
to stylistic labels or dogmatic

O’Brien Photography

www.residentialarchitect.com

A house designed by
Kelly Davis, AlA, and
the author (left) fights
the chill of Wisconsin
winters with its passive

Salmela’s Albrecht
residence (below) puts
a modern spin on
traditional forms.

Tim Maloney

R

approaches to design. They
seem to fear connotations
of romanticism, nostalgia,
or the vernacular that might
lead them to be overlooked
by the fashionable establish-
ment. Despite this, when I
peruse the latest design jour-
nals, I occasionally come
across work that does dis-
play the sensitivity to culture
and natural environment that,
for me, defines regionalism.
While my expertise in
regional design outside the
West and Midwest is limited,
I find much to admire in
the work of Brian MacKay-
Lyons, FAIA, in Nova Scotia,
Rick Joy, FAIA, in the desert
Southwest, and Lake/Flato
Architects in San Antonio,
to name a few examples.
Their designs show sym-
pathy toward the land, a
development of architec-
tural form that feels rooted
to the local culture, and a
graceful and economical
detailing of materials.

residential architect / july 2006

Peter Bastianelli-Kerze

By tapping into the spirit
of regionalism, architects
can move beyond superficial
approaches to design and
become true leaders for our
profession and our commu-
nities. This spirit begins with
a sensitive integration of
buildings within their built
or natural environments. It
continues with an approach
that honors our past by focus-
ing on the heritage unique
to each place. The most
important part of it is found
within each designer—in the
patience it takes to identify
with the inherent power of
a place, in the spark of inno-
vation that transcends the
commonplace, and in the
heart that takes our worn-
out cultural symbols and
transforms them into new
and meaningful expressions
of humanity. r

David O’Brien Wagner, AlA,
is an associate with SALA
Architects in Minneapolis.

solar orientation. David
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Adjustable Pitch Adaptor

Straighter tunnel section,
maximizes light output,
makes installation easier.

One piece metal flashing

AND THE VELUX ENGINEERS SAID,
“LET THERE BE WHITER, MORE
NATURAL LIGHT.” AND THERE WAS.

Rigid silver tunnel
(Includes upper
and lower elbows)

Preassembled ceiling ring

Bonded silver material
for bright white light

Ceiling trim ring

The newly designed VELUX SUN TUNNEL™ Skylight is the easy way to bring life to
small spaces. Available with a rigid or our patented flexible tube. For more information
call 1.800.888.3589 or visit veluxusa.com.

Skylights
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Introducing DryRight” fiber glass insulation. Exclusively from CertainTeed.
DryRight is a first-of-its-kind insulation product combining a dependable, thermally efficient fiber
glass batt with MemBrain;" our advanced vapor retarder that actually changes its permeability based
on humidity conditions. Simply put, DryRight helps keep moisture out of your wall cavities. Good
moisture control helps reduce the risk of mold and mildew. Satisfy your customers’ mold and
mildew concerns with this all-in-one insulation product, exclusively from CertainTeed.

To learn more, call 800-233-8990, m
or visit www.certainteed.com. CertaInTeed E

Quality made certain. Satisfaction guaranteed.™
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A PONTE VECCHIO OCHRE? NO PROBLEM.

No matter what your inspiration, skilled LaHabra technicians can quickly provide you with accurate
color matching that other companies just can't achieve. That medns you'll get the color you specify, not
just a close, preset approximation. So choose LaHabra Stucco to create your picture-perfect design.

1.877.LHSTUCCO | www.lahabrastucco.com Lq H - | b re
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New Earthwood Planks pair the beauty of hardwood decking with the low-maintenance luxury of TimberTech
composites. The deep Tropical Walnut color appeals to homeowners, while the ease of installation will appeal to you.
So build beautiful, distinctive decks that don't need to be stained or sealed, with

TimberTech Earthwood Planks. @ﬁmhﬂé(‘,ﬁ

To become an Elite Contractor or for more information, visit www.timbertech.com
or call 1-800-307-7780.

Less Work. More Life.

@' A CranePlastis Company
©2006 TimberTech. All rights reserved. Circle no. 293
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breaking away

even the most imaginative firms can use a change of scenery.

by cheryl weber

ompany retreats

bring to mind dull

meetings, stuffy
conference rooms, and
carbohydrate-laden buffets.
Employees can usually count
on flip charts, easels, or
PowerPoint presentations
being rolled out at some
point, too. And to shake
things up a bit, there are the
icebreakers meant to foster
teamwork, like swinging on
a rope above a sandpit or
getting splattered with paint.
It’s enough to terrorize busy
employees, who would
rather be working produc-
tively at their desks than
playing fake games with
their boss. Thankfully,
many architecture firms
find subtler, more creative
ways to inject energy into
their off-site meetings.

Take SALA Architects,

for example. At a recent
retreat on an island in north-
ern Minnesota, the firm’s
45 employees watched
“Rivers and Tides,” a docu-
mentary film that follows
British environmental artist
Andy Goldsworthy as he
makes site-specific works
with found ephemera such
as icicle shards, sheep’s
wool, red stone dust, and
random sticks and stones.
The movie is about the trial
and error of creating beauty,

residential architect / july 2006

and to the architects, the
process seemed familiar.
Afterwards, they spent the
afternoon outdoors making
Goldsworthy-type projects.
“It was really fun,” recalls
principal Michaela Mahady,
AIA. “It was related to what
we do, but not what we do,
which made it interesting.”
Part inspiration, part
strategic planning, and part

problem solving, company
retreats are often criticized
as a waste of time; in the
worst scenarios, they are
awkward as well. And

yet some form of regular
checking in seems neces-
sary for a healthy organi-
zation. Should retreats be
held every year? That
depends on the firm. For
larger organizations, an

Michelle Thompson

annual get-together might
just involve the senior staff.
But whether the getaway
is low-budget or lavishly
planned, a work session or
a summer picnic, manage-
ment consultants agree that
there should be a specific
goal in mind, even if it’s
just having fun together.
What do you want to accom-
continued on page 42

www.residentialarchitect.com 41



plish by taking up staff time
in this way? How should
you go about it? And how
will you know when you’ve
been successful?

“In my experience,
retreats are useful for both
assessment and planning,
and I think annually is a
good place to start,” says
Seattle architect and busi-
ness consultant Rena Klein,
FAIA. She’s often called in
to help principals plot the
future, and what comes of
that is a need to involve
everyone in the planning.
Because retreats are often
the forum for delving into
an organization’s weak-
nesses and strengths, she
recommends that the par-
ticipants get away from the

office, even if it’s just for
an afternoon and a nice din-
ner afterwards. “It’s hard
enough to tell the truth
without blame or judg-
ment,” she says. “Being

in a different circumstance
allows that to come out a
little bit easier.”

group dynamics
New York City architect
Dennis Wedlick, AIA,
holds company getaways
twice a year—one around
the holidays for his six
associates and a summer
event for all 21 staff mem-
bers. The companywide
events—dubbed dream
sessions—may be a picnic
or a structured working
continued on page 44
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for senior staff only

mployee retreats can serve all kinds of purposes,
but when a firm’s guiding lights get together each

year, their tasks are fairly clear-cut. For Cunning-
ham + Quill Architects, Washington, D.C., that annual
scrutiny takes place over the course of three days at a hotel
in nearby Baltimore. Armed with a self-published book
made up of financial, personnel, and marketing reports, plus
reading materials culled from design intelligence agencies,
magazines, and architectural consultants, the firm’s four

principals and one associate spend the first day reviewing

the past year’s successes and failures. The second day ends
with an action plan for things that need work in the follow-
ing year, and on day three they’re joined by their lawyer
and accountant to review business strategies.

Founder Ralph Cunningham, AIA, says the firm has
grown a lot in the last couple of years to its current size of
26 staff members, making personnel issues a primary area
of concern. “Last year during the retreat we realized we
simply didn’t have enough interns and weren’t having much
luck hiring out of school,” Cunningham explains. “So this
year we participated in a lot of college employment fairs
and have had much better success.”

When firms reach a turning point, they often look to

continued on page 44
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meeting, sometimes with
an outside consultant.
Whatever the venue, it’s
primarily a time for people
to share their ambitions.
When employees join the
firm, Wedlick encourages
them to think of it as a
resource to help them
develop their careers.

“We are who we are
because of everyone’s per-
sonal aspirations, and we
like to check in on how
[each employee has] used
the firm in that way,” says
Wedlick, who opened the
office 14 years ago. “It has
to be personal —that’s the
only requirement.” At the
less-structured sessions, staff
members take turns talking

casually about how they felt
they fared the previous year
and what they’d like to try
next year. “We do encourage
people to be honest in their
assessment because we defi-
nitely want everything about
this to be constructive,” he
says. “It’s all self-driven.”
Every now and then,
Wedlick turns the day over
to an outside moderator
who can organize and pack-
age the firm-improvement
process. People write down
their ideas and the modera-
tor sorts them into general
categories and creates spe-
cific actions for the whole
firm. (Past action items have
included pursuing more
continued on page 46
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outside experts for advice. Several times during the past
eight years, Lake/Flato Architects has consulted with Hugh
Hochberg, a partner with The Coxe Group, Seattle, to sort
out ownership transition and marketing issues. The most
recent meeting occurred two years ago, after the firm won
AIA’s prestigious National Firm Award. “For us it was a
moment of introspection,” says partner Greg Papay, AIA.
“We said, “This will do different things for us in the next
decade if we pursue it right. How should our office be
structured to do that?’”

The participants got creative, sketching an architectural
diagram of beams and columns that represented people
and projects, respectively. “As the office has gotten larger
and more experienced, people have spread out in different
directions, and we realized the office needed a few beams—
people who would touch every project,” Papay explains. They
came up with eight or nine beams, including a design beam,
which consists of a person or group tagged for tasks such as
organizing monthly design reviews and tours of the office’s
built projects. “We grew up as a little firm,” Papay says. “We
were trying to find a way to not become corporate-driven but
rather, to let some of the younger people take on a leadership
role in things other than whole projects.” —c.w.

|
K

,4&“’»‘ ",’.‘ F

|

No.two are ever alike.

-~ Snowflakes-aredike Designer Doors:

We create singular beauty by crafting our garage doors, entry doors, garden gates and shutters to harmonize with
each other, and with your home’s architecture. See how we can help you at designerdoors.com. 800-241-0525

2 DESIGNER DOORS

Ul ARCHITECTURAL #5% HARMONY ™

Circle no. 309
©2006 Designer Doars, Inc.

a4 www.residentialarchitect.com residential architect / july 2006



Celebrating 60 Years of Quality

iy
ol DA RN |

After 60 years, Kolbe is best known for windows and doors that exemplify superior quality, QLBE

custom craftsmanship, attention to detail, as well as innovative and unique designs. With . " PRORs

many options to choose from, Kolbe windows and doors are the perfect choice for any project.

For more information visit www.kolbe-kolbe.com or call 1.800.955.8177.

See the Difference Quality Makes
Circle no. 277




-

Thje look that lasts.

Custgin Work

our specialty.

LLLLLL L

bbbl

! ':.hmmmm‘m ‘ mm"‘\ v-l!nmu"

_—- e P S T —

The all new Walpole Freeport Collection
is handcrafted from AZEK® trimboards, the
material noted for uniformity, durability, and
beauty. While it has the look, feel and sound
of lumber, AZEK won't rot or warp. For your
free Walpole Freeport Collection catalog of

quality cupolas, lattice panels, lantern and mail
posts, pergolas and more, call 800-343-6948.

Walpole Woodworkers.

I walpolewoodworkers.com |

practice

LEED-certified projects and
becoming recognized as
sustainable-design experts.)
Wedlick says that almost
everything the firm has
accomplished is driven by
individual aspirations and
is a result of these dream
sessions, whether it’s devel-
oping a protocol for client
services, entering design
competitions, or building
green. And rather than simply
being a figurehead for the
day, Wedlick answers the
same questions out loud. “I
try to make my participa-
tion as equal as everyone
else’s, so whatever they’re
doing, I'm doing,” he says.
“There’s no hierarchy in
these dream sessions.”

It’s not San Francisco
architect Dan Phipps’ style
to hire a professional facili-
tator, though. “It would be
too impersonal,” he says.
With six staff members, his
office is informal enough
that knowledge is shared
through osmosis. However,
five years ago he did book
the nearby Green Gulch
Farm Zen Center for a day
of family-style focusing.
“We were going off like
popcorn in different direc-
tions and needed a big pic-
ture,” says Phipps, AIA.

As is the case at many
small firms with rather flat
organizational structures,
there was some confusion
about what each person was
responsible for day to day.
So to create some logic,
Phipps asked his colleagues
to articulate their strengths
and interests. “When I went
to school at [UC] Berkeley,
they talked about architecture
being a versatile profession,”

he says. “We were trying to
allow everyone to put out
[his or her] dream of what it
meant to be an architect.”

The rest of the group
could chime in with obser-
vations, too, and as the day
progressed things began to
fall into place. Some people
said their forte was dealing
with clients; others loved
resolving construction-site
issues. “There were some
who essentially said, ‘Give
me my visor and a cup of
coffee and leave me alone
to design,”” Phipps says.
“These are all good people
who have been here from
six to 22 years, so it’s like
an extended family. You
have a family meeting—
Johnny’s a fast runner, and
Susie can’t run so fast but
she can throw the ball and
loves to do it.”

Phipps has spent a long
time creating a relaxed,
nonconfrontational office
environment, and the retreat
reinforced that value. “There’s
always a fear that when
people say what they want,
they can be judged— ‘My
dream is trivial and not big
enough’ or ‘It’s too grand
and others won’t like it,””
he says. “Going away created
a safety net then and after-
ward so people could freely
explore the things they
wanted to and not feel that
they were being judged.”

Pete C. Reynolds, a busi-
ness consultant in Myrtle
Beach, S.C., stresses the
importance of the group
huddle in good times and
bad. If business is booming,
principals and their staff
need to figure out how to
handle the growth. If profits
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have fallen off a cliff, they’ll
need to retool their opera-
tions. Either way, a retreat
can make all the difference.
“Businesses operate in a
changing world, and people
have a tendency to resist
change,” he says. “An orga-
nization that’s not growing
and changing is probably
not going to make it.” For
Reynolds, retreat sessions
usually fall into one of three
categories: determining the
mission of an organization;
strategic planning; or equip-
ping people, whether that
means helping them work
well together or inviting a
speaker to address a topic
of interest.

Klein, who also facili-
tates architecture retreats,
warns firm owners against
dominating the conversation
during strategic-planning
sessions. She’s seen at least
one event knocked off
course by principals who
talked for way too long,
sapping the room’s energy
before work even began.
Instead, she asks them to
briefly explain the meeting’s
goals, empower staff to tell
the truth about what’s really
important to them, and then
get out of the way and listen.

To get everyone partici-
pating and ward off bore-
dom, Klein uses a method
called “open space technol-
ogy” that invites people
who are interested in the
same aspects of a firm’s
operation to explore ideas in
a small group. “Firm leaders
are often really amazed at
how much of a resource
their staff can be to them
when that’s allowed,” she

continued on page 48
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staff outing typically in-
volves a long weekend of
travel to see company proj-
ects and other noteworthy
buildings. Last May 50
people —including some
spouses—were flown to

Dallas/Fort Worth to tour
four Lake/Flato projects and
Louis Kahn’s Kimbell Art
Museum. Several years ago
the destination was Colo-
rado. Papay says the trips
aren’t mandatory, noting that

employees chip in roughly
one-third of the cost.

When it comes to bond-
ing, both SALA and Lake/
Flato forgo the canned
games. They regularly invite
employees and their families

practice

away — far away —for some
real fun. In a now-legendary
tradition, summer’s end
finds Lake/Flato’s 60-some
employees and their fami-
lies heading out to Ted
Flato’s ranch 125 miles
west of town for the week-
end. There, they bunk in the
property’s several houses,
on screened porches, and in
the tent city that pops up.
“Nothing official goes on
there other than we go out
and enjoy each other’s
company,”’ Papay says.

“As we’ve gotten larger
and more and more young
people have come, it’s
taken on a life of its own.”

SALA has its own ver-
sion of the recreational
weekend. Every other year
—off years for the eight-
hour retreat—the firm rents
out a lake resort where em-
ployees bring their families,
sometimes for a two-night
stay. While the activities
include two four-hour-long
continuing education ses-
sions, it’s the camaraderie
that makes a lasting impres-
sion. “I remember fondly
the process of gathering
over the years with our
families and watching our
children grow and evolve,”
Mahady says. “It’s sort of
an intangible thing. You can
see employees sit around
by the water watching their
kids and get a sense for the
overall good spirit that we
have in the firm.”

As all of these firms have
shown year after year, com-
pany retreats don’t have to
be cookie-cutter events.
With some thoughtful plan-
ning, they can be something
employees look forward to
as a time to refocus and
connect. ¥a
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“For his own family, Masi designed a house that
communes with nature. A wall of roll-up garage doars
opens the entire living area to'the deck; a two-sided,
copper-clad fireplace weathers with the seasons; and
a frosted-glass.pane obscures an open deck off the
master bath. The kitchen/dining area’s jatoba floor
wraps up over the island to form a countertop (right).
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a well-seasoned veteran and an up-and-coming talent
find a happy beachhead in the hamptons.

beyond summer

Photos (above and opposite): Courtesy Bates Masi Architects
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that Harry Bates and Paul Masi, AIA, hold
the record for architectural partners with
the biggest age difference between them.
Bates, 79, was designing houses two decades
before Masi was even born. During Bates’
years of architecture school at North Caro-
lina State University, the lineup of visiting
professors included such luminaries as
Frank Lloyd Wright, Marcel Breuer, Walter
Gropius, and Buckminster Fuller—men
who were long gone by the time Masi
entered Harvard in the mid-1990s. One
might question whether a septuagenarian
and a Gen Xer can create buildings that
speak the same language. But they can and
they do—quite happily, it seems. These
two are not only compatible, their work is
turning heads. In the past few years, the
Sag Harbor, N.Y.-based duo has captured
national attention and a handful of design
awards, including a recent Grand award
from this magazine.

When asked, Bates, a southern gentle-
man with a friendly, laid-back demeanor,
can’t recall offhand the exact year he and
Masi made their business partnership offi-
cial, and it’s clear that such details are trivial
to him. What matters is that he’s working
harder now than he was at 65—and having

by cheryl weber

it’s just possible

more fun. Yet Bates’ easygoing charm
belies the discipline with which he runs
the office, a light-filled space with 10-foot
ceilings on the second floor of an old bank
overlooking Main Street. Sure, this is a
beach community, but you probably won’t
find employees wearing flip-flops on the
job. The firm operates with the same pro-
fessional efficiency that Bates insisted on
when he had an office in Manhattan.
“There’s a sense of order that we commu-
nicate to clients,” Bates says. “We always
wear our neckties to work. Even out here
people understand and respect that.”

Masi and Bates have been practicing
together full time for six years. In that
span they’ve become known for a highly
personalized design approach—one that
results in precise, unexpected houses which
tell a story about the people who live
there. Another element of their success
that quickly becomes obvious to those
who hire them is their firm conviction that
designing a house should be fun; other-
wise, why bother? These talents suit their
sophisticated clientele to a tee. While their
commissions occasionally take them to
other vacation hot spots like Cape Cod and
the Caribbean, their base in New York’s
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beyond summer

“the houses we work on are about the
experience of living there, from taking a
shower to being able to open up the entire

wall of your living room.” —paul masi, aia

Photos: Marco Ricca

The calmness of the client’s
opalescent glass egg inspired
the interior of this Tribeca loft
(above), designed with decorator
Christopher Collins. In the master
bath, 6-inch-thick cast glass, lit
from below, floats atop an African
ribbon-striped mahogany cabinet.
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fashionable Hamptons pro-
vides a steady stream of
well-educated, design-
conscious clients ranging
from writers and artists to
lawyers and bankers, many
of them from Manhattan and
Los Angeles.

Masi himself was summer-
ing at his parents’ house in
Montauk, N.Y., in 1996
when he noticed, quite by accident, Bates’
ad in the local paper. The way Masi tells
it, he was opening the house for the sea-
son, about to use the newspaper to start
a fire in the fireplace, when his eyes fell
on the ad. On summer break from the
Harvard Graduate School of Design, Masi
wasn’t looking for a job. Still, he figured
he’d check it out and made an appoint-
ment. “Harry’s experiences were amazing,
and I was impressed that someone of his
quality was out here,” says Masi, 34. “We
had a lot of similar interests, and our sen-
sibilities about living were in tune.” The
feelings were mutual. “I just liked his
enthusiasm, his youth, his spirit,” Bates
says of Masi, “and I thought it would be a
lot of fun to work together.” Masi worked
for Bates that summer and the next, and
after finishing graduate school he joined
the firm permanently, becoming a partner
shortly thereafter.

Photos (above and opposite): Christopher Wesnofske

Landfall, a renovated one-story house and addition
(above and opposite), is designed to fade into the
landscape. The architects removed decorative trim
and painted the house gray to emphasize the
mahogany wood screens and copper tubes,
which interact with rainwater. The screen walls,
roofs, and random-width decks keep the bound-
aries between indoors and outdoors in play.

The pair’s compatibility comes, in part,
from the fact that they are both hardwired
to look more toward the present than the
past for inspiration. A native of Garden
City on Long Island, N.Y., and the son of
artists, Masi dates his early admiration for
clean, restrained architecture to a house
owned by friends of his parents—a glass
box on a hill designed by Alan Chimacoff,
AIA, in 1972. “I think I saw that it was a
different way of living, and I liked it,” he
says. “It was so different that it was almost
experimental, and that’s what really attracted
me to it. I appreciate classical architecture,
but it doesn’t work with what we do.”

And while Bates respects its beauty, he,
too, has always felt an intellectual discon-
nect from traditional architecture. Twenty
years ago he was asked to design the reno-
vation of a grand old Boston apartment
that involved replicating plaster moldings.
It was a fun project, he remembers, but
totally foreign, and it was the only time he
put molding on anything. “The decoration
was very sumptuous, and I liked looking at
it,” he says. “But you look at it and don’t
have any feeling that you had anything to
do with it.”

exploratory architecture
No doubt coming of age in the middle of
the last century has influenced the way
Bates thinks about design. He grew up in
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the hilly terrain of Gainesville, Fla., and
remembers when Paul Rudolph began
partnering with Ralph Twitchell in Sara-
sota, Fla., to design houses with poured-
concrete floors, glass walls, and rooms that
opened to terraces and gardens. In college
at the University of North Carolina, Chapel
Hill, Bates majored in bacteriology under a
misguided notion that his father, a country
doctor, wanted him to study medicine. But
courses in art and archaeology rekindled
his long-standing interest in architecture,
and he went on to North Carolina State
University in Raleigh, earning a bachelor’s
degree in architecture in 1952.
Fast-forward 42 years, and Masi was
finishing up studies at the Catholic Uni-
versity of America School of Architecture
and Planning in Washington, D.C. He did
his fifth-year thesis at University College
London, when Modernist architect Peter
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Cook was dean. After graduating in 1994,
Masi accepted a job at Richard Meier &
Partners Architects in New York City,
where he gained rigorous training in how
to run an office, how to put together a set
of drawings, and how to work with an
array of consultants and project types. Two
years later, deciding he wanted to teach,
Masi enrolled at Harvard for graduate
study. There, he says, stylistic discussions
never came up. Instead, he was encour-
aged to explore new ideas about how peo-
ple live, to redefine what materials can
do, and to programmatically change the
way a house functions.

“A lot of the houses we work on are
about the experience of living there, from
taking a shower to being able to open up
the entire wall of your living room,” Masi
says. “It makes the day so much better
when you’re able to do these sorts of

www.residentialarchitect.com




beyond summer

things, and I think modern architecture

is conducive to that. You don’t have any
parameters, whereas if you’re doing tradi-
tional architecture it’s hard to break out of
it without it becoming a little strange.”

Indeed, the partners’ success has a lot
to do with their willingness to defy con-
ventions in the service of client, site, and
program. The Amagansett, N.Y., house
that Bates Masi designed for British-born
novelist Caroline Upcher, for example,
takes the live/work concept to an entirely
new level. An offbeat box fitted with steel
brackets, the house allowed Upcher, who
was downsizing from an adjacent house,
to realize her dream of living surrounded
by her books—all 2,000 of them. In fact,
it was one of the few requests she made
when the architects asked her to write a
letter describing how she lives. Her other
requirement: that the house be built for
$200,000, or $166 a square foot. Given
the prohibitive cost of construction in the
Hamptons, this seemed almost impossible,
and Bates Masi might have said no. But
the program intrigued them, and if ever a
client and architecture firm were destined
to work together, this was it: Bates had
designed Upcher’s original house in 1968,
and Masi was her neighbor.

The inviting 1,200-square-foot house,
eventually built for $228,000, is designed
around an unusual system of industrial
steel brackets bolted onto vertical columns.
Sturdier than wooden posts and beams,
the $7,000 skeleton holds up the roof and
second floor. Masi devised other adjust-
able brackets on which he hung a catwalk,
light fixtures, the fireplace mantle, and the
kitchen cabinets. And to keep costs down,
the exterior was clad in fiber-cement panels,
plywood, and preassembled wood screens.
The attention it received—a Grand award
from residential architect, two AIA awards,
and coverage in The New York Times—
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stems from the firm’s talent for pushing
the limitations of common building mate-
rials to create something very specific. .
“The quality of the Upcher house is
directly related to the choice of the lum-
ber racks,” says Luis Boza, an assistant
professor at CUA’s School of Architecture
and Planning—and Masi’s former college
roommate. “They free the house of any
visible load-bearing partition and create

a completely open space that gets back
to the way the client wanted her house

to act. There’s a connection between
materiality and experience.”

team spirit

“Harry’s experience is probably the most
valuable thing to our office,” Masi says.
“Forty years of building on the ocean has
taught him what works and what doesn’t,
and it’s something you can’t get anywhere
else.” Bates has been designing homes in
the Hamptons almost since the start of his
career at Skidmore, Owings & Merrill in
New York City. He spent 10 years there,
and worked with architect Gordon Bun-
shaft on Bunshaft’s landmark Travertine
House on Georgica Pond. In 1965 Bates
struck out on his own, opening an office
first on Madison Avenue and then at 57th
Street and Lexington Avenue. Soon part-
ners Dale Booher and Bob Lund joined
the firm. As more and more projects on
Long Island’s East End began coming
their way, the partners pulled up stakes

in 1987 and moved to Water Mill, N.Y.
When Booher and Lund left in 1993 —one
to practice landscape design and the other
to return to his hometown of Minneapolis
—Bates moved to Sag Harbor. Three years
later, Masi appeared. “I thought I might
retire but I don’t think I ever will,” Bates
says. “When Paul came for a summer job,
I thought, ‘This is a wonderful opportunity
for me to learn more,” and I have.”

Photos: Courtesy Bates Masi Architects

From the start, he and Masi shared a
proclivity for a strict sense of order in the
way jobs are run. But Bates credits Masi
for bringing the office into the computer
age and introducing new ideas for model
making and presentations. The architects
and their four interns model much of the
design process for clients, building as
many as 20 per project. For Masi, partner-
ing in a seasoned firm freed him to push
design farther than he might have had he
started from scratch. And in a business
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“the lumber racks create a completely open
space that gets back to the way the client
wanted her house to act. there’s a connection

between materiality and experience.” —luis boza

residential architect / july 2006

To fulfill novelist
Caroline Upcher’s
dream of living
simply among her
many books, Masi
devised a system

of off-the-shelf
industrial steel racks
strong enough to
hold up the roof and
second story, thus
eliminating the need
for load-bearing
partitions. Upstairs,
steel arms bolted

to the columns

hold the mahogany
bookshelves and
catwalk. The house’s
stripped-down style
extends to the
exterior, where
prefabricated fiber-
cement siding and
wood screens form
a crisp, abstract
composition.

.residentialarchitect.com



beyond summer

“the main task for any good architect is to try

to understand the clients. designing a house is

one of the biggest things they’ll ever do, and

it should be fun and exciting.” —harry bates

Photos: Courtesy Bates Masi Architects

Northwest Peach Farm (above),
currently under construction, is organized
horizontally as a series of secluded
retreats, like the wooded clearings in
which peaches were once cultivated on
the site. Pitched roofs and second-story
bedrooms are clad in folded copper, with
vertical cedar channel siding below.
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that can become a
nightmare for clients,
Bates had established
a loyal following.
“Most of Harry’s best
friends are former
clients, and I think
that says a lot,” Masi
says. “He’s so positive
and makes it a fun
experience. He picks
his battles, and if
something’s not going
in the right direction, he knows how to
steer people back on course without being
confrontational.”

Those skills are absolutely essential for
architects whose buildings tend toward the
idiosyncratic. The firm has just completed
Landfall, the renovation and expansion of
a 4,000-square-foot house on three acres
in East Hampton, N.Y. Inspired by the
client’s interest in Native American arts,
the project explores how architectural ele-
ments interact with nature. Portions of the
facades are wrapped in a mahogany dowel
screen that is threaded with copper pipe at
strategic points. The gutters are perforated
above the pipe to create a waterfall effect
when it rains, producing movement and
water patterns over time. To emphasize
the wood-and-copper screen, the archi-
tects stripped the existing house of its trim

Photos (above and opposite): Bruce T. Martin

and painted it a slate gray. At first the
owner was dubious about the screens.
“When they started putting dowels across
the windows in front of the house, I was
afraid it would cut down on the light,” she
says. Now that she lives there, however,
she’s pleasantly surprised by the effect.
“It gives a wonderful feeling of intimacy
inside, yet you can see outside.

“Paul and Harry have a very open atti-
tude,” she continues. “They really paid
attention to what we needed, and the house
moved along quickly because their atten-
tion to detail is incredible. Harry is a true
southern gentleman and Paul is this young,
enthusiastic person, probably a lot like
Harry was when he was young. There’s
no pretense.”

a restrained hand

While 90 percent of Bates Masi Archi-
tects’ work is residential, its recent com-
missions have also included a private
school and small commercial projects.
Whatever the parameters, the process is
always the same. Bates and Masi spend
a lot of time getting to know the clients,
involving them in the design, and research-
ing materials and methods. “The clients
are the ones pushing us in certain direc-
tions. We’re not going down the same
path every time, and that way you're
always learning,” Masi says.
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It was no different when Masi began
designing a house for himself, his wife
Liz, and their young sons in Amagansett
several years ago. Instead of focusing on
the different kinds of rooms they needed,
he asked Liz to create a list of things that
inspire her. As they discussed the items,
they realized that the changing seasons
were a backdrop for the activities they
loved best: ice-skating on the nearby lake
in the winter and kayaking in the summer,
outdoor barbecues, and the warmth of a
fireplace with friends.

Those ideas took the shape of two inter-
secting volumes covered in concrete panels
dyed a deep red, with contrasting rough-
sawn cedar that will mellow with time.
Masi chose materials that could go from
inside to out, like the mahogany decking
that flows into the entry hall and up the
stairs. Rolling garage doors open the living
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room in summer, and a two-sided outdoor
fireplace also warms a den. The Masis
and several other families take turns hosting
Friday night get-togethers, and a friend
commented that the house feels completely
different from season to season. “That was
our goal, and I think that’s what I enjoy,”
he says. One of his favorite elements is
the aluminum “fins” that score the home’s
red siding. In the high summer sun they
create dramatic shadows; in the winter
they almost disappear.

Boza observes that Bates and Masi
have a good eye for restraint, resulting in
architecture that looks deceptively simple.
“What’s there is the bare minimum of
what’s needed to create the experience,” he
says. “It’s not heavy-handed or overdone.”

It’s a skill Bates has been perfecting
for an extraordinarily long time. “Some-
one said to me not long ago that my work

Bar-shaped buildings, each one room deep,

reveal different aspects of the landscape
on Buzzard's Bay, in Falmouth. Mass. The
architects united the 15,000-square-foot
family compound with Pennsylvania sand-
stone retaining walls, limestone patios,
mahogany decks, red cedar sunscreens,
and Alaskan yellow cedar siding. The large
living/dining room (left) is one of three
volumes that make up the main house)

looks different now than it did 25 years
ago, and I said, ‘I would hope so,”” Bates
says. From his vantage point across a
half-century of practice, he notes that
when he started out in the business, the
number of material and product choices
were a fraction of what they are now.

On the other hand, he still routinely uses
traditional materials, combining them in
new ways—pairing rough shingles with
aluminum and glass, for example, or creating
patterns with street grates, wire mesh, or
snow fencing.

Indeed, Bates seems to be having a
good time working hard and solving new
problems. But does retirement ever look
tempting? “Sure, every morning,” he says.
“But I get up and I go to the office. I'm
very old, but I don’t feel it, and I still like
what I do.” It’s clear that Bates and Masi’s
clients like it, too. ra
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www.masonite.com

Introducing Masonite’s new Cheyenne™ Two Panel Plank
Smooth, Interior Doors

The new Cheyenne™ Two Panel Plank Smooth interior door features a striking panel profile
and beautiful beaded planks, creating the perfect rustic, country or western look. Cheyenne
is available with our patented Safe ‘N Sound® solid core construction for additional privacy

and safety. Masonite’s new Cheyenne is sure to add warmth to any home.

Masonite. The Beautiful Door.®
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To you,
it's a building material,

To your customer,

it's a fashion statement.

A house can say as much about a
person’s taste and individuality as
the fashion they wear And since
your customers want to make a
unique statement, Hanson Brick
offers hundreds of colors and
textures from which to choose.
We figure the more we allow
people to express their own style,
the more likely they are to turn
the house you build into a home.
To learn more, call 877-HANSONS
or visit www.hansonbrick.com.

The face of brick™

Circle no. 37




Lasting impressions begin /

with EverGrain® Decks.

The look of it, the feel of it,
everything about an EverGrain®
deck leaves an impression.
That’s because our proprietary
compression molding process
creates a deep lasting grain in
rich colors that age beautifully.
Something that will definitely

impress your customers.

WWW.evergrain.com

800-253-1401

© 2006 TAMKO Roofing Products, Inc. TAMKO is a Rc%istcrchradcmnrk of TAMKO Roofing Products, Inc. EverGrain is a Registered Trademark of Epoch Composite Products, Inc. under license to TAMKO Rooﬁng Products, Inc.
To obtain a copy of TAMKO's imited warranty, visit us on-line at www.cvergrain,com. Representation of these colors is as accurate as our printing will permit. ECP-023302 1/06
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settling i

it takes almost no time to relax
into the rhythms of a well-tuned vacation house.

by nigel f. maynard, shél‘l'ey d. hutchins, and meghan druedin’g
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Nestled among mature
firs, spruce, and oaks,
this coastal home maxi-
mizes views of the lush
vegetation as well as

the water to the east.
Expanses of windows,
like the glass gallery
(right), blur the bound-
aries between outside
and in.

distant vision

This vacation home is not what the clients envisioned when
they signed up Blue Hill, Maine-based Elliott Elliott Norelius
Architecture. According to project architect Eric Reinholdt,
the clients, a retired couple, “wanted a pretty traditional-style
home.” Instead, they got this 4,830-square-foot gem that refer-
ences regional vernacular but has clearly defined modern lines.
Fortunately, no one’s complaining.

The clients were clear in their requirements—a shingle-style
home big enough to welcome visiting family members. But the
architects “decided to present three versions of our ideas as a
way of opening up a deeper dialogue about what the building
could be,” Reinholdt explains. “It was important that we show
them how it could sensitively interact with and complement the
site in ways they might not have considered.” The extra effort
paid off: The couple chose the design scheme most distant
from their original vision.

Although the wedge-shaped lot has almost 300 feet of shore-
line, the house isn’t a slave to the water. Instead, Reinholdt sited
the house along an east-west axis on the southern edge of the
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settling in

The interior is a blend of warm
and exotic finishes such as
Burlington stone and Douglas
fir in the bath (top), Zimbabwe
granite for the living room
fireplace (top right), and
Spanish limestone in the

shared bathroom (bottom right).
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property, maximizing
views through south- and
east-facing windows. “We
wanted to exploit all of
the site as well as the
water,” he explains. “The
long axis allows more
views of the topography.”

The house is broken
into three separate vol-
umes: a garage, a two-
story wing for private spaces, and a one-story structure for public areas. A covered walkway
links the two-story zone to the garage, and a glass enclosure between the main living wings
offers protection from winter chills. Timber framing enables large open spaces, but Reinholdt
de-emphasized the structure by concealing connections and eliminating traditional knee braces.
“We didn’t want the timber frame to be too prominent,” he says.

Natural textures and seasonal color changes influenced the palette of materials. For the
exterior, Reinholdt chose a Western red cedar roof, Eastern white cedar shingles, Douglas
fir storefront windows and louvers, copper cladding, and granite landscaping walls. “Over
time,” he says, “as these materials age, the house will settle into the landscape and become
a part of the site.”

The clients might not have gotten the house they originally sought, but Reinholdt says
they’re happier for it. “I can’t tell you how much they love the house,” he says. “For them
it was an unexpected result. They never pictured themselves living in such a modern house,
but it was successful, and it came together
nicely.”—n.f.m.

project:

Residence on Blue Hill Bay, Blue Hill, Maine
architect:

Elliott Elliott Norelius Architecture, Blue Hill
general contractor:

Brian Burgess, BK Burgess Inc., Deer Isle, Maine
project size:

4,830 square feet

site size:

4.2 acres

construction cost:

Withheld

photography:

Brian Vanden Brink
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second floor

The public spaces

in the single-story

volume showcase

soaring ceilings,

thanks to the timber i v L r
framing, and a variety ® ¢ : : I
of glass openings, - 8 = .
window groupings,
and clerestories
(above). Reinholdt
also used the Zim-
babwe granite and
Douglas fir speced
for the living and
bath areas in the
kitchen (right).

ground floor

residential architect / july
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P, 1

Diverse materials
and a divided floor
plan mitigate the
house’s scale
(above). Earth-tone
hues cloak the
exterior, blending
the structure into its
scenic backdrop.

Photos (above and opposite, bottom): Ron Johnson
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easy pieces

Remote acreages unsullied by human influence are increas-
ingly popular locales for vacation homes. But how do you
homestead them without harming the very qualities you cher-
ish? In the case of this Wyoming getaway, the homeowners
minimized their incursions by placing 42 of their 48 riparian
acres under conservation easement. To further blunt the blow,
Stephen Dynia, AIA, limited construction of the large house
to an existing clearing close to the road and away from the
nearby Snake River.

The home was intended as a getaway in the near term but must morph eventually into a
full-time residence. The program thus encompassed workspaces for the couple, rooms for
their daughters, and a guesthouse for visitors. Regional vernacular and majestic views of
the Teton Range entered the mix as well. For his Rosetta stone, Dynia looked to local “ranch
buildings set in the Western landscape—buildings that have credibility through the patina
of aging,” he says.

To break down the bulk of the house and marry it to its site, Dynia assigned space re-
quirements to discreet, contiguous “buildings” contained under a meandering roof line.
“The skewed composition conceals the whole square footage. Using ranch buildings as a
starting point let us design a lot of pieces that look like they grew on later,” he explains.

Bisected by a
roomy dogtrot,
the guesthouse
(above) creates a
gatehouse entry
to the compound.
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settling in

“The geometric game,” as he describes
it, also helped him “capture the moun-
tains’ best views and light.”

The game’s biggest move played
out on the roof. By raising the roof
diagonally, he could glaze walls along
the north elevation to follow the moun-
tains’ topography. The opposite end
lifts at the corner to greet the rising sun
and track its brightest path, making the
most of short winter days. And in a
bow to the vernacular and his clients’
wishes, Dynia manipulated the massing of the house to produce a roof peak with a com-
pelling angle. “It allowed us to stray from the simplicity of a gabled roof but maintain this
form that the owners wanted,” he says.

Changing materials and finishes further diminish the compound’s visual impact. Dynia’s
spec sheet was basic but site-sensitive. Indigenous Montana moss rock provides a tactile
counterpoint to the home’s oversized copper shingles, rusted corrugated steel roofing, and

Turning lemons into lemonade, Dynia transformed vertical reinforcements
required by seismic code into an outdoor observation platform (above). The
steel tower permits copious glazing on two walls. Cross-braces along the
non-scenic wall keep things light while still meeting code (opposite).
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Photos (above and center): Ron Johnson

mahogany siding. “We were fairly conservative so as not to make it
look contrived,” he says of the selections. “We felt the sculptural
manipulation of the architecture meant we should keep the materials
simple.” —s.d.h.

project:

Residence with a View, Jackson Hole, Wyo.
architect:

stephen dynia architects, Jackson, Wyo.
general contractor:

Tennyson-Ankeny Construction, Jackson
landscape architect:

Verdone Landscape Architects, Jackson
project size:

9,000 square feet (main house); 1,000 square feet (guesthouse)
site size:

48 acres

construction cost:

$600 per square foot

photography:

Paul Warchol Photography, except where noted
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Delicate details
give this rustic
lodge an elegant
composure. Dynia
speced mahog-
any boards that
match the width
and color palette
of the rusted-steel
roof’s corrugation
(above left). The
weathered copper
shingles also
blend with the
mahogany and
rusted-steel
finishes (above).

ground floor
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the sea Inside

“We’re not Costco shoppers,” Anne Evans told Eric Haesloop,
AIA, and Mary Griffin, FAIA, before they started designing her
vacation home. This tidbit of information let Haesloop and Griffin
know they didn’t need to include tremendous amounts of storage
space in the Sea Ranch, Calif., residence.

On a more metaphorical level, Evans’ simple statement summed
up the philosophy of The Sea Ranch, a predominantly second-
home community that hugs the foggy, wild Northern California
coastline. The place isn’t about grabbing as much property as
possible and then building the biggest house you can. It’s about tiptoeing on the land,
enjoying the enormous expanse of natural beauty it provides without claiming the terrain as
your own. “The Sea Ranch guidelines were written to enhance the idea that buildings can
coexist with their sites,” Haesloop explains.

He should know. The late founder of his and Griffin’s firm, William Turnbull Jr., was one
of the design guidelines’ chief writers in the 1960s. Haesloop and Griffin have been working
on houses at Sea Ranch for years, but they insist it never gets old. “The sites there are very,
very different from one another,” Haesloop says. “You really dial in pretty quickly on site-
specific responses.” At the Evans house—a weekend retreat for Anne and her husband,
Greg—the narrow blufftop lot overlooks the Pacific Ocean. Griffin and Haesloop wanted to

An outdoor dining
pavilion (above
and opposite) links
the house’s master
bedroom piece with
the larger structure
holding the kitchen,
dining alcove, living
room, and guest
rooms.
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“instead of walking down
a hallway, you get to walk
down the coastline.”

------- eric haesloop, aia

take advantage of water views, of
course, but if they pushed the house to
the western edge of its site, it would
end up too close for comfort to its
neighbors on either side.

So they pulled it back from the
coastline, separating it into two
buildings —one containing the public
areas and guest bedrooms and one
for the master bedroom. “Mary and
I have been experimenting with the
idea that the landscape can flow
through the site,” Haesloop explains.
“By pulling it apart, we’re framing the
view.” Because vacation houses are, by

nature, more casual than full-time residences, the independent master bedroom seems more
of an asset than an imposition; it becomes an excuse to go outside. “Instead of walking down
a hallway, you get to walk down the coastline,” Haesloop says. He and Griffin placed the two

Griffin and Haesloop sited the house with the surrounding cypress trees
in mind (above and opposite, bottom left). The trees provide privacy, shade,
and artfully composed views.
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buildings ever so carefully, ensuring that each window looks onto a
tree, a meadow, or the water, rather than another house.

They designed a smaller, more open kitchen than they would for a
main residence, dropping it right in between the living room and the
bay-windowed dining alcove. “Oftentimes we’d put a kitchen closer
to the back of the house or to the door, but again, it’s a vacation
house,” Haesloop says. “We put it down near the view, so people
can linger and hang out. It doesn’t have acres of pantry space—it’s
all very direct.” This arrangement, as well as the rest of the house,
grounds the Evans’ exhilarating experience of the rugged Sea Ranch
environment. —m.d.

project:

Evans House, Sea Ranch, Calif.
architect/interior designer:

Turnbull Griffin Haesloop Architects, Berkeley, Calif.
general contractor:

Timothy Carpenter General Contractor, Sea Ranch
project size:

1,675 square feet

site size:

0.4 acre

construction cost:

Withheld

photography:

Jim Alinder
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Inside, Douglas
fir tempered with
concrete and stone
blends the rustic
and the refined.
Staff interior
designer Margaret
Simon struck a
similar balance
with paper lamps,
industrial light
fixtures, and
simple, brightly
colored fabrics.
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Don’t miss the 3" annual Reinvention'Symposium
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PROGRAM HIGHLIGHTS
* Inside, Outside, and In-Between

Good design doesn't stop at the front door. Learn how to
integrate interior and landscape design into your purview.

 Other Clients, Other Buildings

—Ntrepreneurial

SPECIAL EVENTS

* Housing Tour

IT'S TIME TO EXPLORE

beyond the traditional boundaries of
single-family house design. All across
the country, residential architects are
applying their creativity, expertise, and
problem-solving skills to a number of
related disciplines and pursuing a variety
of business and leadership opportunities.

Discover how to explore the brave
new world of integrated, extroverted,
entrepreneurial practice at Reinvention 2006.

Learn how to harness the power and
potential of residential practice.

Practice

San Diego has experienced a remarkable boom in all
types of residential design. We'll visit some exemplary

work by outstanding local architects.

Broadening your palette of building types can improve « Design Charrette

and invigorate your residential practice.
* Practice Made Perfect

Is your business as successful and satisfying as your
design work? Alternative models for managing your firm.

* Citizen Architect
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Making pro bono, community service, and other good
deeds work for your firm.

An in-depth discussion and brainstorming session with
fellow architects from around the country, delving into

key issues in the architectural community

* The Congress of Residential Architecture (CORA)

Annual Meeting of the Congress of Residential

Architecture. Follow up at info@corarchitecture.org.
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Variety sparks design flexibility.

i, Is it possible to design without limits on your imagination? When you offer Lennox Hearth

Products, it's very possible. And it starts with variety.

Lennox Hearth Products offers solutions to satisfy every taste, every application, every budget.
From the classic new Dave Lennox Signature® Collection Montecito™ EPA-approved wood-burning
fireplace to the stylish Elite® Series outdoor gas-burning fireplace and the stunning Elite Series
louverless gas-burning fireplace, Lennox Hearth Products features more design options than ever

before. And that means greater design flexibility for you.

Innovative products. State-of-the-art resources. Exciting potential.
It’s what drives Lennox Hearth Products in 2006.

Visit us at lennox.com or call 1.800.9.LENNOX
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Our stunning decorative synthetic

millwork products are backed by a

THE REAL BEAUTY IS IN OUR
DEDICATION TO THE BEHOLDER.

dedicated support team, an ongoing

CEU commitment, immediate-access

architectural specifications and our

exclusive online configurator. At Fypon®

beauty is far more than skin deep.

BroNn

www.specifypon.com e 800.446.3040

To schedule a consultation, call our toll free number or visit
our website for more information.
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open wide

disappearing doors
call the outdoors in.

by nigel f. maynard

¥ hat good is a vaca-
tion home if it

¥ ™ ignores the out-
doors? Of course you can
link indoors and out with
a simple French door or a
fixed-glass panel, but if your
client really wants to blur
the boundary, why not open
wide with an exterior bifold
or sliding door system?

Pivoting, pocket-slide,
and multislide door systems
allow architects to create
large, uninterrupted exterior
openings using panels that
measure up to 4 feet wide
and 13 feet tall. In most
cases, door panels fold,
accordion-like, to the side
or slide into the wall cavity.
According to Jeff Shaffer,
founder of A & J Installation,
a Tucson, Ariz.-based door
design and installation com-
pany, bifolds have long been
popular in Europe and Aus-
tralia, accounting for roughly
10 percent of all installed
swinging doors. But disap-
pearing doors—and the
openness they enable—are
finally catching on in the
United States, too. “The
biggest demand has come
from homeowners and archi-
tects,” says Jon Sawatzky, an
architectural consultant for
Steinbach, Manitoba-based
Loewen. “Architects were
always limited to a pair of
doors for their exterior open-
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Courtesy Centor North America

Pivoting doors allow architects to open their interiors to light, views, and cross-ventilation. The doors
are shown here on a project in Australia; the country accounts for at least 10 percent of all installed

swinging doors worldwide.

ings, but these new doors can
open 50 feet wide. It’s the
way people want to live
these days.”

Indeed, the desire to ex-
tend the purview of the house
beyond its walls is driving
many design decisions, par-
ticularly in regions known
for their moderate weather.
“Up here we have a very
temperate climate,” says Tim
Carlander, principal of Van-
deventer + Carlander Archi-
tects, Seattle. “All you want
to do is open up the interior
and let the outside in.”

Happily, the benefits of
wide-open walls can be
enjoyed in less favorable
conditions, too. Because
disappearing door systems
can be engineered with
high-performance glazing,
they’re suitable in hot or

cold climates and in coastal
areas prone to strong winds.
Shaffer says demand for the
doors is especially strong in
desert areas, where cross-
ventilation is essential.

open season
Once upon a time, pivoting
and sliding door systems were
available only from custom
fabricators and a limited
number of manufacturers,
but now more traditional
fenestration companies are
offering them, too. The
secret to the doors, manu-
facturers say, is the hard-
ware, which is rated from
a basic E-2 up to E-4.
According to A & J Instal-
lation’s product manuals, the
primary difference between
the E-3 and E—4 ratings is
door-size capacity: “One

advantage to the E-3, par-
ticularly when using ‘clad’
door panels, is that all door
panels can be the exact
same size. The E—4 system,
while offering heavy-duty
capacity, also requires that
some of the panels be slightly
narrower than others in the
same system.”

Often, a disappearing
door system is nothing more
than a traditional door with
specialty hardware. In fact,
Chicago-based Centor North
America manufactures the
hardware used on many of
the door systems sold in
this country. “With our
hardware, you can use a
standard off-the-shelf door
and build a system up to 56
feet wide,” says president
Paul Cornish.

continued on page 86
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Other systems are a bit
more complex but equally
effective. Loewen’s new
product, for example, can
function as both a bifold
and as a traditional swing-
ing door. Made in config-
urations of up to 16 panels
(for openings as wide as 52
feet), the bifold model can
be speced in nine metal-
clad colors or in sustainable
mahogany or FSC-certified
coastal Douglas fir. Each
standard panel measures up
to 39 inches wide and 10
feet high, though custom
sizes are available.

At the other end of the
spectrum are manufacturers
that have been producing
bifold, pivoting, and multi-
slide door systems for years.
According to product mar-
keting manager Shane
Meisel, Klamath Falls,
Ore.-based Jeld-Wen has
been selling bifold doors
in Europe and Australia for
roughly a decade. Crafted
from mahogany, walnut,
cherry, oak, knotty alder,
and fiberglass, Jeld-Wen’s
bifolds combine the style
of a French door with the
benefits of a sliding door.
Meisel says the company
only recently introduced
the line in the United States.
The reason: “We started
seeing demand for products
that bring the outdoors in.”
(Other long-time suppliers
include NanaWall in Mill
Valley, Calif.; Dynamic
Architectural Windows &
Doors in Abbotsford, British
Columbia; Weiland Sliding
Doors and Windows in
Oceanside, Calif.; Quantum
Windows & Doors in
Everett, Wash.; and Tostem

Photos: Courtesy Loewen (doors); Centor North America (hinge)

A new player in the pivoting
door category, Canadian man-
ufacturer Loewen says its ver-
sion (above) can operate as a
bifold door or as a swinging
unit. Hardware such as Loewen’s
bottom lock (top right) and
Centor’s specialized hinge
(right) provide the movement
that enables pivoting and bifold
doors to function.

America in Foster City,
Calif.)

swing votes

Pivoting and sliding doors
have much going for them,
but they may not be for
everyone. Manufacturers
claim the systems are
weatherproof and safe in
any environment, but some
architects have their doubts.
Francisco Gomes, AIA,
principal of Gomes + Staub,
Raleigh, N.C., says he pre-
fers to use storefront units
and swinging doors to elim-
inate potential headaches
associated with disappearing
doors. “Operable units have
many more technical and
security needs than a fixed
system,” he says.

Architect Brad Lynch,
principal of Brininstool +
Lynch, Chicago, has other
concerns. In his view, more
doors can lead to air infiltra-
tion and weeping rainwater
problems. He gets around
them, and gets his view,
with insulated glass instead.

Alternative door systems
can also put a strain on tight

www.residentialarchitect.com

budgets. “Storefront win-
dows are generally cheaper
than a custom wood wall
assembly,” Gomes says.
Shaffer agrees, noting that
a typical client who wants
to save money will choose
a standard bifold, which
costs about $1,500 per
panel, over a custom radius
system, which has a per-
panel cost of about $3,500.
“We do get a lot of interest
from clients about the prod-
ucts, until we get into the
practicality issue,” Lynch
concedes. “It can get extra-
ordinarily expensive.”

Architects must pay
special attention to detail-
ing, too. “Because it’s such
a new product category,

residential architect / july 2006

architects can make mis-
takes,” Shaffer says of dis-
appearing door systems.
“They don’t assume the
threshold will be as thick as
it is.” Sawatzky seconds the
point, noting that Loewen
advises architects to design
with its products’ 2%-inch-
thick threshold in mind.

An even more important
consideration, Sawatzky
continues, is the weight of
each panel. In general, sliding
doors operate on a bottom
track, while pivoting bifold
doors are top-hung from a
header. Top-hung doors offer
smoother operation, but the
panels are extremely heavy.
(Some panels measure up to
3 feet wide and 10 feet high
and weigh up to 600 pounds
apiece). As a result, he says,
“It’s essential that building
structures be designed to
carry that weight.”

Meisel says architects
should contact their pre-
ferred manufacturer early
in the design process to en-
sure the structural framing
will be adequate. “Jeld-Wen
provides the system and the
information so the architect
can design the appropriate
header,” he says. “It’s a sim-
ple equation. But because
of the size, it can seem
daunting.” ra
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from Cultured Stone! It has everything it takes to inspire any architect ~ The Preferred Name In Stone
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IF YOU HAD USED DELTA®-DRY, YOUR WALLS COULD
HAVE DRAINED AND DRIED THEMSELVES.

Only DELTA®-DRY has a unique two sided structured design that enables above grade wall assemblies to drain and dry
much faster than traditional weather barriers. DELTA®-DRY weather barrier also allows air to circulate through, thus
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We work directly with archisects
to make sure that they and their
clients are satisfied with every
detail. Call for our comprehensive
architectural specification guide
or to discuss your next project.
We listen. And it shows.

CROWNEDINT

CABINETRY

Period styling.
Handcrafted to the finest quality.

800-999-4994 * www.crown-point.com




digital home

power play

HomePlug taps into electricity to provide connectivity.

by rebecca day

he question isn’t whether

a networked system

will be an amenity in
the home of the future. The
question is which form the
networking will take. House-
hold penetration of broad-
band access to the Internet
—the driver of the home
network today—stood at 30
percent at the beginning of
2005, according to a study
by Forrester Research. By
2010, the tech market
research firm predicts that
number will jump to 62 per-
cent, with nearly half of all
homes hosting a network.

Structured wiring and

WiFi wireless networks are
the hot technologies today,
enabling homeowners to
share a high-speed Internet

NEfer

<)

NETGEAR’s WGXB102 extender kit
combines a wall-plugged Ethernet
bridge and a wall-plugged wireless
range extender. Together, the products
enable homeowners to bring a wireless
Internet connection to any room in the
house via its power line.
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connection, link a single
printer to several PCs, and
view photos stored on one
PC via a laptop in another
room. Structured wiring
requires a central wiring can,
where Category-5 data and
coaxial RG6 video cable
begin their long wiring
runs to various rooms of
the house. The structured
approach is the networking
solution of choice for new-
home construction projects,
in which cable can be run
cost-effectively before floors
are laid and walls go up.

Wireless networking, on
the other hand, has become
the primary solution for
existing homes, offering
homeowners and apartment
dwellers a “no new wires”
option for sharing broadband
access, images, and data
files. The 802.11b WiFi

standard has given way
to the faster “a”
and “g” stan-
dards, with
“n” waiting in
the wings.

line drive
There’s another no-
new-wires networking
option that continues
to work its way down a
long-term development
path, however. Dubbed
HomePlug, the power line-
based specification provides
a common platform over
which household devices —

including security,
HVAC, lighting-
control products,
PCs, and consumer
electronics solutions
—connect within
the home. The tech-
nology resides with-
in a chipset inside
HomePlug-enabled
electronic devices and
operates over standard AC
wiring, regardless of a
home’s age or size.

HomePlug products have
been on the market since late
2001 under the 1.0 version
of the three-part HomePlug
spec. With a data rate of 10
megabits per second, though,
first-generation HomePlug
networking products are
now as dated as 802.11b
wireless networks. They’re
just fast enough to send a
file to a printer from a con-
nected PC or to issue a
command to turn lights on
or off, but they’re not robust
enough to handle the high-
speed demands of multi-
media data sharing.

Enter HomePlug AV,
the next generation of the
HomePlug spec. With a data
rate of 200 megabits per sec-
ond and claims of improved
immunity to electrical inter-
ference, HomePlug AV dou-
bles the speed of Ethernet,
offering enough bandwidth
to send multiple streams of
HDTYV around the house.
High-definition TV is used

ne

power! K(mpter

The PLUSB10 Instant Power-
Line USB Adapter from Linksys
uses existing power lines to
network USB-equipped PCs
throughout the home.

as the measuring spoon for
data speed because it gob-
bles up far more capacity
in the pipeline than music,
pictures, or other data.

The ramp-up of Home-
Plug AV, in product form
since March, has lured to
the HomePlug Powerline
Alliance new members such
as General Electric, Intel,
Motorola, and Cisco Systems’
Linksys, a major player in
the wireless networking
market. They join consumer
electronics manufacturers
Sharp and Sony, cable giant
Comcast, Internet service
provider EarthLink, and
RadioShack, the largest
electronics retailer in the
United States. Representing
a spectrum of PC, consumer
electronics, and service com-
panies, the alliance hopes to
create what it calls a “diverse

continued on page 92
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digital home

ecosystem” of products to
support a worldwide standard
for to-the-home and in-the-
home connectivity.

“At Intel, we looked at
the type of products that we
expect to be in the market
in the next five to 10 years
compared with today’s net-
works, which are pretty
simple and consist of a PC,
a laptop, and maybe a printer,”
says Matt Theall, president
of the HomePlug Powerline
Alliance and Intel’s manager
of power-line initiatives.
“We're seeing more and
more people wanting to
share content. They want to
share pictures, MP3s, and
content between PCs and
other electronic devices.”

In addition, he says,
consumers are looking to
expand their networks to
include more electronic
gadgets. “People want to be
able to bring home a Palm
Treo or an iPod, take the
information that’s on it, and

NETGEAR'’s HomePlug-compatible
XE104 turns any power outlet into a four-
port home network connection. The 85
Mbps wall-plugged Ethernet switch uses
circuit technology developed by Intellon.

92

move it from one source to
another in the home.”

Video applications can
make multiple uses of fat
pipeline offered by Home-
Plug, Theall adds, citing
as examples Microsoft’s
nascent IPTV (Internet Pro-
tocol Television) Edition
for HDTV content and con-
sumers’ desire to download
content from the Internet to
watch on one or more TVs
in the house. “If you look
at all the different types of
products—PDAs, smart cell
phones, digital set-top boxes,
DVD players, plasma TVs—
and consumers’ desire to
network all those together,
you need a lot more band-
width than what’s available
right now,” he says.

“In the future,” Theall
continues, “you could poten-
tially push the Play button
on a HomePlug-equipped
DVD player and have the
movie go through the elec-
trical lines and show up on
the plasma TV on the wall.”
The scenario serves two
purposes, distributing video
so that one HD cable box
or DVD player feeds TVs
throughout the house and
sending audio and video
over the power lines between
HomePlug-compatible de-
vices, thereby eliminating
the need for wires to connect
the two.

good outlet

Besides content sharing, the
HomePlug Powerline Alliance
is promoting the ubiquity of
the medium, which requires
the power lines and outlets
people already know and
use. “People want to be able
to access files from different

www.residentialarchitect.com

rooms in the house
without having to
wire for Ethernet
or coaxial cable,”
Theall explains.

‘What makes
HomePlug
tick in first-
generation
products is a
chipset that is
integrated into
adapters that plug
into a wall like a cell
phone charger. One end
of the Ethernet adapter
plugs into the wall out-
let, while the other plugs
into the device being net-
worked. If it’s two PCs, one
PC connects to the cable or
DSL modem and the second
gains Internet access even
though it’s not connected to
a phone or cable line. In the
future, Theall says, Home-
Plug connectivity will be
integrated into TVs, PCs,
and other products—with-
out the need for adapters.

In addition to HomePlug
AY, the consortium is work-
ing on specifications for
home automation, which
covers command and con-
trol of household appliances,
and HomePlug Access BPL
(Broadband over Power
Lines), a communication
standard that will enable
utility companies to monitor
homeowners’ energy usage
remotely. The group aims
to publish both home auto-
mation and BPL specs this
year, with enabled products
coming in 2007.

plug and play

What will HomePlug life
look like in the year 20107
“You could be watching TV

res

The HomePlug-certified MicroLink
dLAN Audio adapter from devolo
uses a home’s electrical sockets to
transmit stereo-quality music to any
room equipped with speakers.

in one room, push Pause, go
into another room, push
Pause, and pick up where
you left off,” Theall says.
Home automation products
will be controlled via TV,
too. “You’ll have a menu
from which you’ll turn off
house lights, turn off the
security system, have access
to files on the PC, and play
music from the PC on the
TV,” he says. “You may
also download a TV pro-
gram, then watch it on any
TV in the house.”

What cost, connectivity?
Initially, he says, HomePlug-
compatible products will
come with a hefty price tag.
“But over time, as with most
technologies, we expect that
the price premium would go
away.” ra

Rebecca Day specializes

in writing about home elec-
tronics. She can be reached
at customhomerd@aol.com.
A version of this article
originally appeared in
residential architect’s sister
publication CustoM HOME.
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A LAST-
TITAN

Significantly reducing heat gain in a building not only
helps reduce energy consumption, but also allows more
freedom in design. Let your imagination soar with a
LAST-TIME® metal roof by Custom-Bilt Metals.

Custom-Bilt Metals has been a leading force in cool roof
technology for over half a decade. Our exclusive TITAN®

Cool Roof finish offers over 60 percent more reflectivity
than conventional coatings (10.3% versus 35.3%)*.

And now, TITAN® Cool Roof finish is available on all
LAST-TIME® brand products including standing seam,
tiles, shingles, metal shakes and Vail Titan Select.

*Select colors

Whether it’s for a residential or commercial application,
choose LAST-TIME® with TITAN® Cool Roof finish, the
industry’s first choice for beautiful, long-lasting, energy
efficient metal roofing products. :

For more information call:

1-800-826-7813

or visit us on the web at:
www.cué‘tbmbiltmetals.com

LAST-TIME

METAL
¢ BUILDING PRODUCTS
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SMART VENT

Availableina
variety of
models and
colors

Preserves aesthetic beauty of the
homes you build by requiring 2/3
fewer vents

Each SMART VENT protects 200 sq.ft.
of your home vs. 60 sq. ft per each
non-compliant vent used

Code Compliant, FEMA accepted,
ICC-ES Legacy Evaluated

N
SMART VENT

Foundation Flood Vents
Use 2/3 Fewer Uents

S eIy

CC-ES Legacy Evaluated
and FEMA Accepted
Foundation Floodvents

All Stainless Steel construction meets

or exceeds flood and corrosion
resistance code requirements

Patented automatic float release vent
and bi-directional flood door

Temperature controlled louvers
automatically open in warm weather
and close in cold weather

www.smartvent.com ® 877-441-8368
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Looking to spec doors?
We have more than 16,000 to choose fror

.ebuild.c

Now you can find all the product
information you need instantly.

Search. Find. Compare.

Youw’ll find everything from
product descriptions, diagrams,
and dimensions to installation
instructions and supplier locators.

hanley Ao

ebt e

ebuild. The professional’s guide to wunuiny prod

Other deck brands pale in comparison.

Visit www.geodeck.com/ra
to request your FREE GeoDeck

! Sample Kit or call toll free

0 1-877-804-0137.

GeoDeck. First choice for long-lasting beauty,
performance, and overall value.

That's because GeoDeck™ is made with Biodac®, a unique patented ingredient
that makes it virtually fade resistant. Whether it's Cedar, Driftwood, or
Mahogany, your clients will enjoy the rich color year after year and
contractors will enjoy fewer callbacks. With GeoDeck’s Tongue & Groove
board and hollow profile, it's lighter and much easier to handle and install
than other composite boards. They'll get a beautiful deck with a fastener-free
look that was installed in half the time. With GeoDeck, you'll have everyone
looking good.

i
GeoDeck.
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A More Efficient

Way to do Residential
2D Drawmg, 3D Results... ! Mrué“mm@

THE LANGUAGE OF BUAUDING

VisionREZ, byAmeri-CAD, Inc.is a
residential specific solution, available
as a Plug In for Autodesk® Architectural
Desktop™, or as a Stand Alone product.
Powered by Autodesk® Technology.

= “Qut-of-the-box” Functionality

= Custom Residential Roof

= Roof Trim, Styles & Heights

= 2D Construction Documentation
= Automatic 3D Models (BIM)

= Automated Roof & Floor Framing
= Enhanced Content & Styles

= Residential Object Libraries

= Enhanced Windows, Doors & Trim
Schedules & Bill of Materials
DWG File Format

FREE CD-Based Training

FREE Online Technical Support

Draw in the familiar 2D plan view and
simultaneously produce three-
dimensional models for construction
documents, materials schedules and
graphic models. Floor plan, elevation, and
sections are linked. A roof or window
change on a floor plan will be coordi-
nated in elevation.

Autodesk

Authorized Developer

For a FREE 30-day copy of VisionREZ, visit www.visionrez.com/Trial Request or call 888-596-6525
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The right home elevator lifts more
than people.

L EV The Next Level.”

; -~ : 3 ®
rices are rising, and so is demand for home elevators. Adding a LEV"™ home elevator to your next
t will increase your net profit and improve the value, convenience, and marketability of your homes.
Because it's the world’s most space-efficient elevator, the LEV allows for more

CHI valuable living area. When your bottom line needs a lift, think LEV. From ThyssenKrUpp Access C@

Residential Elevator Division \

ier 1 ThyssenKrupp Access.
lier 100. of NAHB y pp Circle no. 31

D-829-9760, ext. 9547  www.thelev.com ThyssenKrupp
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Dryvit EIFS.

Your clients will thank you after they see their home. And they will thank you again when they realize how much

they can save on energy usage with a Dryvit EIFS. Beautiful exteriors and proven thermal efficiency” - it’s hard not
to be inspired by that.

To find out more, visit our new residential web site at www.DryvitHomes.com. * Q
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architects’ choice

product picks from the pros.

master plaster
Lichten Craig is a huge fan of Hyde Park

Mouldings’ architectural and decorative plasters.
“We do a lot of work in overheated New York
buildings,” Craig explains. By using plaster
moldings from Hyde Park, “we can avoid the
separation of wood molding and plaster wall
and still get a beautiful finish,” she says. The
company’s line of handmade pieces includes
standard and custom crowns, ceiling panels, and
chair rails. Hyde Park Mouldings, 718.706.0504;

www.hyde-park.com.
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lichten craig :
architects kevin lichten, aia,

and joan craig, aia
chicago and new york city
www.lichtencraig.com

great outdoors

Lichten Craig Architects designs
vacation homes for easy and relaxed
outdoor living. Such lifestyles call
for rugged appliances that can do

the job with panache yet withstand
harsh outdoor conditions. Craig says
Viking Ranges’ Outdoor Series of
stainless steel grills, ranges, cabinets,
and other kitchen products fit the bill
perfectly. “They are fully integrated
and they look great,” she raves. The
outdoor grill base, shown here, features full-extension drawers,
concealed hinges, and adjustable legs. Viking Range Corp.,
888.845.4641; www.vikingrange.com.

heavy lifting
Named for its English inventor, the Harmon
hinge is designed so no part projects beyond
the face of a door when open or closed.
This enables the door to swing clear of its
opening and fold back at a right angle to
its closed position. Manufactured from a
magnesium brass alloy, E.R. Butler’s
Harmon hinge comes in various sizes
for doors of all weights. Standard,
custom-plated, and patina finishes
are available. E.R. Butler & Co.,
617.722.0230; www.erbutler.com.

George Brown

—nigel f. maynard
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NEWPE&RT BRASS.

The Luxury of Style

Newport Brass introduces its new contemporary styled Pull-down Kitchen Faucet.

Available in 30 happily ever-after finishes including: Stainless Steel, Oil Rubbed Bronz
Polished Chrome, Satin Nickel and English Bronze.

To view our gift registry of kitchen products or to find a distributor near you, visit
www.newportbrass.com/info *» 949.417.5231 Circle no. 68




new material

all the new that’s fit to print.

hybrid heat

San Francisco-based Fuego North America’s Fuego 01 is a
sleek departure from the traditional outdoor grill. The 42-inch

unit has a fully retractable stainless steel lid, a modular storage

system, electronic controls, and teak and slate prep counters.

clean sweep

Soapstone is not just for kitchen countertops and
fireplace surrounds. Finnish high-end fireplace
manufacturer Tulikivi says its new soapstone tiles
can hold up to sink and flooring applications, too.
Nonabsorbent and easy to maintain, the product
can be speced as 1-inch mosaics or as 4-inch-by-
4-inch field tiles. Tulikivi U.S., 800.843.3473;
www.tulikivi.com.

Its hybrid cooking system gives users the choice of gas, radiant
infrared, or traditional charcoal heat, and its hidden swivel
wheels provide unexpected mobility. Fuego North America,

415.558.7151; www.fuegoliving.com.

well-handled

The INOX line of door levers from Unison
Architectural Hardware in Sacramento, Calif., is
simple yet elegant. Crafted from solid stainless
steel, INOX is available in interior passage and
privacy styles with 2%-inch or 2%-inch

backset tubular latches or as a keyed entry.
Twenty-eight decorative handle designs, some
featuring leather and wood accents, can be
finished in polished, satin, matte, or PVD
stainless steel. Unison Architectural Hardware,
916.388.1888; www.unisonhardware.com.

—nigel f. maynard
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Residential Ceiling » Chief Architect
MI NI Diﬁuser Professional Design & Drafting Software
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Model: RCC-S
Stainless Steel Dryer Vent

4% 6"

Modet: SFZ
Aluminum Dryer Vent

Mode: JRC
Aluminum Supply/Intake Grille

Residential

4'% 6"

Model: J R A
Plastic Supply/Intake Grille
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ARCHITECTURAL PRECISION IS
FINALLY WITHIN REACH

Crown Heritage stair parts enable you to design with extraordinary
style and, with the patented Crown System, perfect alignment. To see
what else our partnership with BROSCO brings to architects in the
Northeast, please visit the Architect Library at www.crownheritage.com

or contact BROSCO at www.brosco.com.
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off the shelf

grand openings

window walls and vanishing screen systems are a breath of fresh air.

cover story

Patios, balconies, gazebos— virtually any door opening—can
become an instant screened oasis free from disease-carrying
mosquitoes and other pests with Alco’s Mirage Motorized
Screen Systems. A push of a button lowers the screens, which
can be framed in white, bronze, ivory, or custom colors and
made to fit openings ranging in size from 3 feet by 3 feet to
25 feet wide by 16 feet tall. For added simplicity, designers
can spec the system with automated timers and preset param-
eters for sun intensity and wind speed. Alco Ventures, 800.667.
2526; www.miragescreensystems.com.
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James Wilson

star system

Five of NanaWall’s popular glass wall systems have been awarded the
U.S. Department of Energy’s Energy Star rating. The systems’ airtight
seals, insulated glass with low-E film, and added insulation inside the
aluminum framing combine to create a thermal barrier that helps main-
tain a constant indoor temperature. In addition to energy efficiency, each
floor-to-ceiling glass panel generates a sound barrier for greater acoustical
privacy. NanaWall Systems, 800.873.5673; www.nanawall.com.

super hero

Progressive Screen Systems’ SuperScreen claims
to outperform fiberglass screens in durability and
longevity. The new polymer material’s extrusion-
coated polyester core yarn is said to resist tears,
punctures, mildew; and the weakening effect of UV
rays. Progressive Screen Systems, 941.360.0037;

www.progressivescreens.com.

continued on page 104
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off the shelf

silent screen

Phantom’s retractable Serene window screens
are discreet yet rugged, rolling out of the
way when not in use and staying put even
in breezy conditions. According to the
manufacturer, Serene’s innovative mesh
retention system allows the screen to resist
wind gusts without jumping its track and
works on window types that typically can’t
support traditional screen systems, includ-
ing push-out, tilt-and-turn, and sliding
models. Phantom’s standard and custom
color-matching programs ensure that the
screen’s frame blends with the house’s
décor. Phantom Screens, 604.855.3654,
www.phantomscreens.com.
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fold ’em
Jeld-Wen’s IWP Exterior Folding

Door System, made in traditional

Courtesy Jeld-Wen Windows & Doors

and contemporary styles, has accordion-style glass door sections that slide out of sight

on an overhead track. Standard widths span up to 48 feet and heights reach 10 feet.

Door frames can be speced in several woods, among them cherry and alder, in stained,

painted, or primed surfaces. A low-maintenance custom fiberglass version is also avail-

able. Jeld-Wen, 888.535.3936; www.jeld-wen.com.

open house

Vista Pointe door systems, co-developed
with Eagle Window & Door, are available
in either multislide or bifold door options
for openings measuring up to 25 feet wide
by 10 feet tall. The multislide model
opens manually or with an optional auto-
mated system. It also offers a flush track
set into the floor for low-profile transi-
tions from interior to exterior spaces.
Designers may choose from 50 standard
colors (or customize their own), as well
as six anodized finishes, nine interior
wood species, and 11 interior finishes.
Vista Pointe Architectural Systems,
866.998.3940; www.vparchitect.com.

—shelley d. hutchins
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We'd be happy to rip our competition

to shr but Mother Nature
beat us to the punch.

401 Based on
published
results
according to
ASTM D-4533 e ———
testing.

30

Typar's tear strength is up to 5 times stronger than our biggest
competitors. It's impressive in a chart. Even more impressive on your

jobsite. Typar minimizes exposure to the elements, and minimizes

exposure to costly water damage repairs or replacements.

TEAR STRENGTH
measured in Ibs.

Typar HouseWrap, now backed by a limited ten year warranty.

800.284.2780 or typarhousewrap.com

®

HouseVVIaP

2006 BBA Fiberweb Prove

~vek? is a registered trademark of DuPont.
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YOU ASKED FOR IT.

Remodeling Solutions That Hold Water

We've remodeled the only national event dedicated to the remodeling industry to showcase

*what you want most - kitchens and baths. The Remodeling Show 2006 is excited to unveil the

K] TC H E N ’ BAT H ; KITCHEN AND BATH SHOWCASE this year in Chicago. Join thousands of remodeling professional
H O W C A to see the latest kitchen and bath products and learn hands-on installation techniques from to
industry experts infour unique kitchen and bath clinic areas. You asked for t. WEDELIVERED

A NEW FEATURE WITHIN:

Exhibits : October 19-21, 2006
Conference : October 18-21, 2006

Lakeside Center | McCormick Place

Chicago, Illinois Join our growing list of KITCHEN AND BATH SHOWCASE Sponsors.
www.TheRemodelingShow.com Contact our Sales Team at 800.681.6970 for a customized proposal.
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‘ TheysSay they Mt a revolutxo . Hre. you ready? . t

Hanley Wood's Second Annual

AMERICAN HOUSING CONFERENCE

Find out how 78 million baby boomers will shape our Conference sessions you won't want to miss:
housing market and your business as the first 4 million turn * Boomer-friendly floor plans

60 this year, one every 8 seconds. Be there for the unveiling e Future building products baby boomers want
of groundbreaking new research on baby boomer home * New construction, remodeling, and commercial

buyers. You'll get 1% days of compelling insights from top economic forecasts and research
industry experts.

EVERY 8 SECONDS: AMERICAN HOUSING AS BOOMERS TURN 60
AMERICAN HOUSING CONFERENCE ¢ SEPT. 26-27, 2006 * THE DRAKE HOTEL * CHICAGO, ILL.
SIGN UP NOW—ONLY $195

BROUGHT TO YOU BY: HANLEY WOOD MAGAZINES  HANLEY WOOD EXHIBITIONS  HANLEY WOOD MARKETING © HANLEY WOOD E-MEDIA  HANLEY WOOD MARKET INTELLIGENCE

FOR MORE INFORMATION OR TO REGISTER, GO TO www.americanhousingconf.com



special advertising section

stairs, molding & millwork

1.800.872.1608 CUSTOM

Any Shape,
Any Size,

Any Species
L -~ Mouldings
Yo : Floorings
Doors
Table tops
<l 2% . Rails
3 i““ ; ‘, B ; “‘. Caaiog“f. ! Curves
Your Only Source For Fine Architectural Details. b mew Architectural

trims
255-pg
Moulding
Catalog
$40 + $10 s&h

Columns ® Balustrades ® Moldings

Call for a FREE Catalog.

www.WorthingtonMillwork.com

Call for a fast, free quote

242 Ferris Avenue, White Plains, NY 10603
Phone: (914) 946-4111 * Fax: (914) 946-3779

Circle no. 402

Circle no. 401

COLUMNS, BALUSTRADES &
& MOULDINGS

* Fiberglass Columns « Polyurethane
Balustrades,

>, ; ~ s <3
* Poly/Marble Columns Mouldings & Details
* Synthetic Stone Seur ;

Balustrades * GFRC Columns

3 Colunns & Comices (1')1‘11\|\'T1rc|'\ Or: ecor uFchiblcv l’ob‘l}\cf'_ ‘-\.h)uldings
enable you to e ate “on demand” radii right at the
job site to suit almost any inside, outside or arch radius
application without profile deformation or causing

stress to the mounting surface. Orac Decor

e Mouldings can be installed using typical wood-
WOrK. ng LK]UIPI11(“[ J”d d() not l&qu“L prl”\ln( thU[L
lnlSllln‘

* Wood Columns * GRG Columns

& Details
—‘—
Custom Quotations:

800-963-3060

| « Cast Stone
Balustrades & Details

FREE 1,100+ Page MASTER CATALOG!

elton..
lassics

Incorporated

LOWEST PRICES... WIDEST SELECTION... ALL FROM STOCK!

ARCHITECTURAL PRODUCTS BY OUTWATER
& 388 400 (Cartalog Requests)
1-800-835-4400 (Sales) * Fax 1-800-835-4403
Www.outwater.com
New Jersey * Arizona * Canada

Circle no. 403

Circle no. 400
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stairs, molding & millwork

Hanley Wood Salutes the
Winners of the

CHADSWORTH’S 1.800.COLUMNS®

www.columns.com

1111

<
g
Download brochure on line at www.columns.com %
800.486.2118 WILMINGTON ¢ ATLANTA ¢« LONDON g
Hanley Wood's leading
magazines are based on
our commitment to publish
quality content that serves the
unique information needs of
construction industry profes-
sionals. We congratulate our
award-winning editors and all
the winners of the prestigious
Jesse H. Neal Awards.
BUILDER Arcways itroduces a new take on the old ©
BIG BUILDER back stairs. For a free CD with hundreds of S
great design solutions just like this, g
isi A 7 <@
REMOI)ELING visit www.arcw ays.com. .AW] : AMERICAS MASIERCRAFTSVEN °
- 5]
CustoM HOME
residential YT o5
5 e }‘ g . 'éd o o F"“Sh C
architect J fj 01l 3’]“} : arpentry
MULTIFAMILY o
EXECUTIVE pd
TooLs OF <
THE TRADE \
%, for Builders
AQUATICS Find this and hundreds more construction books at . _
INTERNATIONAL = www.builder-books.com tem#FCIZI. ... $3495
—— = (800) 859-3669 banteyAwood
Onli ne PO Box 933467 * Allanta, GA » 31193-3467 BuilderBOOKS e
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Polimeier's German Beech —
It's about the closest thing to a perfect close-grain
temperate hardwood there is.

Availability — Beech is the pre-eminent species of
Europe's temperate forest, the second largest in the world.
Sustainability — German law limits cutting to less than W # £ 1 H
66% of the new-growth rate. Europe’s forests have the : 0 1 } d B
highest growth rate percentage in the world. ; 1 ne woo y B
Durability — More solid than red oak and hard maple, " B ! i
German Beech is renowned for its high shock resistance. B & so ma "y

Machinability — Although Beech is heavy, hard and ] i & e =
possibilities.
E? ¥ - 89

quite strong, it's easy to machine.
i

| European;Beech.

hanleyAwood

Finishes beautifully — German Beech dresses very
smoothly, sands to a high polish, and takes a wide
range of finishes.

WHATEVER YOUR STYLE—FROM CONTEMPORARY, RUSTIC/SOUTHWEST, TO ANTIQUE REPRODUCTION

German Beech is your readily available, sustainable,
durable, and easy-to-machine hardwood that is—
best of all-surprisingly affordable.

To find out more about German Beech or receive a free
sample, contact us today.

-
== pollmeier
Value Added German Beech
North American Sales Office, Portland, OR
Toll Free 866-432-0699 e Fax 503-452-5801
Outside U.S. 503-452-5800
usa@pollmeier.com ¢ www.pollmeier.com

FOR
INFORMATION

YORK SPIRAL STAIRS ||onhowtobea
e . part of the next
| We are proud to introduce residential architect

JOu. To aur line OfYO_fk special advertising
Spiral Stairs. We believe our section, contact

| stairs are the finest products Sean Aala

on the market today. Our Al
unequaled experience in at 202.736.3357.
| design and construction has
| created a stair system which
UM is beautiful today and engi-
neered to be durable for
years to come.

Call (800) 996-5558

Circle no. 405

HE e SEme W @it )

720 Main Street ¢ Vassalboro, ME 04989
WWW.YORKSPIRALSTAIR.COM

Circle no. 416
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American National Standard

for Hardwood and Decorative Plywood

T

Hardwood Plywdod and Veneer
Resource Kit for Architects

The Hardwood Plywood and Veneer
Association is pleased to introduce our new
publications kit. This collection of 4 books
offers architects and designers help with
selecting, specifying, and using hardwood
veneer and plywood. Covers the 152 com-
mercially available veneer species, hard-
wood plywood grades and characteristics,
product tips, and sources for products. The
kit costs $45. Visit our website at
www.hpva.org for more information and to
order the kit (click on “Publications.”)

Looking to spec doors?
We have more than 16,000
to choose from.

.ebuild.

&
5
|

Now you can find all the product information

you need instantly.

Search. Find. Compare.

You'll find everything from product
descriptions, diagrams, and dimensions to

installation instructions and supplier locators.

ebuild. The professional’s guide to building products™

ebuild

residential architect / july 2006

Discerning homeowners
know the true value of quality
craftsmanship and superior

design.

Builders

know the true value of choosing
time-saving and hassle-free
prefabricated curved staircases.

+ Custom curved stairs & railings
« Complimentary design services
» AutoCAD drawings

« Free color catalog

www.stairworld.com
(800) 387- 7711/(613) 723-5454

You KNow Us BY OUR™
OUTSTANDING COPPER PRODUCTS.
Now WE WouLD LIKE TO INTRODUCE...

COPPER RAlN CHAINS g

Slate & Copper Sales Coipany Q
For All Your Copper Needs And More

201-203 German St. ¢ Erie, PA 16507
Ph.:(814)455-7430 » Fax: (267)200-0800  www.slateandcopper.com|.=

Circle no. 408

ebuildNEWPRODUCTNEWS

Sign up for ebuild's New Product Ne

Looklng for New Products'?

s E-mail Newslette
a brweekly roundup of the mdustry s

most innovative new products and tools.

For advertisers who want to reach thousands of
building pros who already subscribe,contact Paul
Tourbaf, 202.729.3629 or ptourbaf@hanieywood.com

Sign up today! ( “www.ebuild.c com )

ebuild

{E PROFESSIONAL'
T BORDING rnonucrs bl
/

\
|
\
[
|
1'
|

www.residentialarchitect.com
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16 different
CAD Blocks

Available on (D or online
www.dryerbox.com

Y | I
Finest selection of 1 wm

contemporary FIRE BY DESIGN
European wood and{ =
gas fireplaces ’

and stoves.

Over 1 MILLION installed
22 gauge aluminized steel
Gain 5 feet of duct run

Rais & Wittus Inc.
PO Box 120
Pound Ridge NY 10576
T.914.764.5679
F.914.764.0465
www.wittus.com

Circle no. 410

ZRT OPEN :
= FAN|

}\ Simply the

- Best Bath
Exhaust
Solution

The established leader in
ventilation innovation,
) American ALDES
inroduces
VentZone Systems.
i De3|gtne fot_rI utse
with remote ventilator
ZRT fans, the Model ZRT Series
zone registers control the fan AND
ventilation ONLY where it is needed.
This saves energy and simultaneously
increases pinpoint ventilation,
all with super-quiet performance.

PATENT PENDING

ALDES

&l

T 3 s 8 FE 52

: : i 3 e

S - i ili CALL: 1-800-255-7749 -

: ~ " Modular Stainless Steel Railing Systems — Bl Ioft Bdt e g

g www.atlantisrail.com - (800) 541-6829 . E visit: www.americanaldes.com S

o www.ventzone.com 5
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closet & storage systems

JLC FieELbp GUIDE

TO RESIDENTIAL CONSTRUCTION

Foundations « Framing « Roofing « Exteriors

JLC FIELD GUIDE

A Manual of Best Practice

Experience

; - » ’
The JLC Field Guide is the ultimate the Artisan Touch

visual guide for construction pros. ]
, ) ) Sophisticated Design,
It's comprehensive quick-reference Exceptional Craftsmanship, Natural Warmth
manual techniques, and practical Inspiring Stvle Throush Wood
& i ds AR O

rules for building a sound structure
and durable exterior shell.

This authoritative masterwork is from | e Sheil s b . s
Thia Jotital of Elght Constrotion, ! rchitectural Doors, Shoji Screens, Lighting & Mirrors. Handcrafted in the USA
the leading how-to magazine for ] Call for full-line catalog: Tel: 800-634-3268 or visit www.cherrytreedesign.com/ra.html

residential builders and remodelers.
The last word on construction

Circle no. 414

details and techniques, this book
belongs on every jobsite in
America, including yours!

386 pages, 440 detailed diagrams
Spiral bound with heavy-duty covers

Satisfaction Guaranteed

ORDER NOW!
www.jlcbooks.com
(800) 859-3669
JLC Books PO Box 933467
Atlanta, GA 31193-3467

Sales tax required on shipments to CA, NY (applicable rate),
DC (5%), GA (4%), IL, TX (6.25%), VA (4.56%), VT (6%).

hanley®wood
JLCBooks m
HNBFG For information on Builder Direct Sales Contact: g
Connie Alexander « 918-627-6222 « www. ]ayrambo. com 3
e \ l " 4 5
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AMERI-CAD 95 888-596-6525 www.visionrez.com/Trial Request
American Housing Conference 101*, 107 — — www.americanhousingconf.com
Andersen Windows & Doors -~ 26-29 6 — www.andersenwindows.com/LowE4
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BuilderJobs.com* 52 — 202-729-3622 www.builderjobs.com
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Seiho International 100 48 800-248-0030 www.seiho.com

Simpson Strong-Tie 10 26 800-999-5099 Wwww.strongtie.com
Sherwin-Williams 43 20 800-542-5979 www.sherwin-williams.com
Simonton Windows 20-21 319 800-SIMONTON www.simonton.com
 SMART VENT. 94 44 877-441-8368 www.smartvent.com

SoftPlan 4 79 800-248-0164 www.softplan.com
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TimberTech 40 293 800-307-7780 www.timbertech.com
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* Issue mailed in regional editions.




A PERFECTRAIR:

CEDAR SIDING & ROOFING

Real Cedar siding and roofing are the perfect combination. After all they have so much in common. They both
have unsurpassed natural beauty and centuries of proven performance unmatched by any man made alternative.
And they offer natural durability, longevity and the highest insulation value which helps reduce your energy costs.

The vlersa.tility of Western Red Cedar means you can choose from a variety of styles to suit your taste. In fact,

* you aré only limited by your own imagination. Homeowners around the world prefer Western Red Cedar to add
distinction and prestige to their project. Whether remodeling or building your dream home, Real Cedar siding
and roofing are a classic touch that you'll appreciate for a lifetime. A

So don't settle for the ordinz‘:try: Partner with Real Cedar siding and roofing. Call us at 1-866-778-9096 or visit
~ our website to get started. '

B.C. SHAKE & SHINGLE ASSOCIATION

bcshakeshingle.com

realcedar.org
" Circle no. 366
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“Miami [above]. It’s an ever-changing place both physically
and socially.”

—Dennis Wedlick, AIA, Dennis Wedlick Architect,
New York City

Stock photos (clockwise from top): Courtesy Rhode Island Tourism Division; Nova Scotia
Department of Tourism, Culture and Heritage; and Greater Miami Convention & Visitors Bureau

116

end quotes

what’s your favorite

“We go to the Cinque Terre, a set of five little
fishing villages on the northern Italian coastline
connected only by footpaths and trains. Vernazza,
the village where we stay, has beautiful little
pastel stucco buildings stuck onto the sides of
the mountain, wonderful food, and a wonderful
beach culture.”

—Michaela Mahady, AIA, SALA Architects,

Stillwater, Minn.

“Every year we go to
Block Island [shown

at left], which is about
14 miles off Montauk
Point, N.Y., and part of
Rhode Island. It’s a
teeny, laid-back island
that people describe

as the way Nantucket
used to be 30 or 40
years ago.”

—Paul Masi, AIA,
Bates Masi Architects,
Sag Harbor, N.Y.

“I’m fascinated by rail travel, so it would have to be

www.residentialarchitect.com

Architecture, Blue Hill, Maine

Portland, Maine, to San Francisco.”

my sketchbook, my backpack, and a train ticket from

—Eric Reinholdt, Elliott Elliott Norelius

“Nova Scotia [above]. Quiet. Not crowded. Hasn’t changed in
200 years. Clean air and water. Perfect weather. Perfect sailing.
Reserved, polite people. Beautiful scenery.”

—Brad Lynch, Brininstool + Lynch, Chicago

—edited by nigel f. maynard
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It’s the original shingle with th&WOOd shake look. The sculpted edges, the
staggered lines, and the depth of a patented triple-layer thickness. It has to be Presidential
Shake™ TL Ultimate — the original, fifst-o :its~k]'nd shingle that replicates the look of
real wood shakes. And as much as 30% thicker for durability thats unparalleled. For
incredible dimension that will showcase your homes like no other; it’s in a class all its
own. To learn more, call 800-233-8990, or go to www.certainlged.com.

“Certairleed B

Quality made certain. Satisfaction guaranteed.™

3 Circle no. 56
ROOFING » SIDING « WINDOWS « INSULATION o FENCE e DECKING  RAILING  FOUNDATIONS ¢ PIPE




Tower above the ordinary. Energize your home designs
from the ground up with Weather Shield. Consider the
window combination presented here featuring
Weather Shield double-hung windows with arched

transoms offering a synergy of structure and style.

Bend conventions to the will of your imagination. &

Demand Better. Compromise Nothing. Get more of

F @ ; g
everything you could possibly want in windows and doors. want More ::’ Wel I‘ROU nded Th | N l(l ﬂg

Visit us online at weathershield.com/RA

1-800-477-6808 Weather Shield® Premium Windows and Doors

leather Shield Mfg., Inc.

Circle no. 25



