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Our new Ultimate Replacement Casement was built from good ideas, many of which came from our
research with architects. You wanted design flexibility: we answered with a high-performance casement that's

available in larger sizes (up to 40"x 92"), meets egress at small sizes, can replicate a double hung and more.

We gave it the industry's sturdiest hardware and an exclusive new wash mode, so it can be cleaned from inside.

Visit www.MarvinCasement.com or call 1-800-236-9690 for a free Ultimate Replacement Casement brochure.

MARVIN &:

Windows and Doors
Built around you
Circle no. 217




We don’t know where you get your inspiration,
but we get ours from you.

The New Marvin Ultimate
Replacement Casement Window
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INTRODUCING A
RE:SOURCE FOR
THE DESIGN
COMMUNITY.

Mark R. Johnson, FAIA, CKD, AIBD

Whirlpool Corporation is
committed to providing the design
community with relevant and

useful tools that promote sustainable
design. One exciting new offering is
an online network called re:Source. From
the creators of the popular video series,
“The Sketchup Show,” this new network
is devoted to residential sustainable design

[Ssourc

sponsor of re:Source, we're excited to lead

and building.
As a network

this endeavor that blends technology,
sustainability and education.

As its name communicates, re:Source
is designed to be a ready supply of
information relevant to the process

CONTINUING EDUCATION
Whirlpool mvites you to participate in
re:Source. This new online network is
an interaction with many layers. You
can explore the network of educational

content, download 3D models of

products, discuss topics on community

forums, and share the re:Source story on
social networks. The online community
can take the story or the education and
put them anywhere they want, and
interact in a multitude of other ways.
See it at resourcemedia.tv and let me

know your thoughts at

mark.johnson@whirlpool.com.

The Kevin deFreitas sustainable home featured in re:Source
includes KitchenAid® Architect® Series 11 appliances.”

of designing and
building sustainable
homes. Monthly
episodes
introduce
problems that need
sustainable solutions. Each
program identifies and defines a
problem, discusses real-world options,
and highlights the impact of making a
sustainable choice. Episodes are presented
in the form
of case
studies,
expert
interviews,
educational
modules and
installation
tips.

Exterior view of

the Kevin
deFreitas home.*

The first episode, which premiered at
the 2008 International Builders’ Show,*
is an in-depth case study of a sustainable
home designed by California architect
Kevin deFreitas, AIA. Online visitors are
treated to a tour of the LEED*-qualified

S THE INSIDE ADVANTAGE”

=
Whirlpool

'CORPORATION

SUSTAINABLE
home and an

insightful interview with

Mr. deFreitas. The episode

also features learnings from a
SketchUp™ model of the home
that includes products from
Whirlpool Corporation’s Green
Appliance Collection found at
the Google® 3D Warehouse.

Behind the launch of re:Source

is a team of passionate educators
known as School. You'll find their
re:Source network 1s infusec
with knowledge,
inspiration and
technologies

to communicate
valuable ideas and
information. Watch re:Source
videos online, participate in an
ongoing discussion about sustainability,
and download 3D models of featured
case studies and building products via
the Google® 3D Warehouse.

We invite you to explore the full
potential of re:Source.You can view
the free episodes at resourcemedia.tv,

or access them via the iTunes" Store,
YouTube, Facebook, MySpace and
industry websites.

Mark R. Johnson, FAIA, CKD, AIBD
Senior Manager, Architecture and Design Marketi

[
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© 2008 Whirlpool Corporation. All rights reserved. @ Registered trademark / TM trademark of Whirlpool, U.S.A.
Google SketchUp Pro is a trademark of Google, Inc. U.S.A. *Photo credit: David Harrison, Harrison Photography.




Isn't it wonderful when you can
delight your clients?

And yourself?

KitchenAid® Architect” Series Il appliance suite

In that spirit, our portfolio of home appliance brands is renowned for helping you satisfy
the most discerning of clients. Both those who seek sophistication in the kitchen, laundry,
outdoors and beyond. And those who desire inspired ways to save energy, conserve
water and support clean indoor air.

Whirlpool Corporation. Working together to make a sustainable difference. 800.253.3977.

Insideadvantage.com.
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In a world telling you to “Build green!” Whirlpool Corporation has a fresher, more supportive approach.

Join us in leading the way, starting with our sustainable home appliance solutions that save energy,
conserve water and support clean, healthy indoor air.

From kitchen, to laundry, to HVAC and beyond, no one offers you more appliances that are
ENERGY STAR® qualified. Or more ways to partner with education, resources and programs designed to
make green building practical—and sustainable thinking second nature.

Insideadvantage.com. 1.800.253.3977.
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ConcreteTech, Inc.

Need it yesterday?

IAPMO Evaluation Service can put
you ahead of schedule today.

Offering lower prices and faster,

more flexible service than other providers,
IAPMO ES is the smart choice for your company’s
building product evaluation needs.

Choose the evaluation agency preferred by
building officials everywhere: IAPMO ES.

Call or visit us online today for more information
on fast, professional service from IAPMO ES.
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Introducing Trex Escapes” decking.

Unmatched performance. Unrivaled beauty. Unmistakably Trex.
No other brand of PVC decking can match the beauty and durability of Trex Escapes. The latest addition to our

industry-leading suite of products, Escapes offers superior stain and mold resistance, unbeatable scratch resistance,
the most natural-looking wood grain pattern, and a palette of deep, rich colors that no other brand can achieve.

Escapes. It's more than just PVC decking. It's Trex. To learn more, call 1-800-BUY-TREX ext. 634.8 or visit trex.com.

How outdoor living should feel.

Circle no. 81 trex.com

Trex Escapes in Acorn
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Course Features

Instant Certification

Fun and Interactive

Multi-Sensory Stimulation

Pausing and Saving Tests

Real-Time Feedback and Test-Grading
Multiple Course Management and Trackin



A new sidewall defense from Knauf Insulation.

Knauf Perimeter Plus™ Blow-In-Blanket® System protects your reputation and
your bottom line. This specially-engineered fiber glass insulation provides
maximum thermal performance—up to an R-15 in 2x4 and an R-23 in 2x6
construction—at a low installed cost. And since Perimeter Plus doesn't settle,

its thermal performance isn’t compromised over the life of the home.

Perimeter Plus blows fast and clean to keep installers productive and on
schedule. It thoroughly fills gaps in wall cavities and easily takes on tight

corners and hard to reach areas around pipes, electrical wires and fixtures.

From our premium batts to the new GREENGUARD-Certified Perimeter Plus
Blow-in-Blanket System, Knauf Insulation has you covered...with protection

you can count on.

Perimeter Plus™ is a trademark of Knauf Insulation GmbH.
Blow-In-Blanket® System is a registered trademark of Blow In Blanket, LLC. Circle no. 82
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or visit us online www.KnaufInsulation.com
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We take shearwall solutions
#l to new heights.

L

Our new Strong-Wall® shearwall solutions for balloon framing and

2 story applications are two of the only solutions supported by full
scale cyclic testing. Developed for engineered designs, as well as
prescriptive wall bracing applications, our Strong-Wall solutions
take various design factors into consideration — including foundation
anchorage. And check out our new Strong-Wall Shearwalls catalog,
for consolidated product and technical information, including
structural and installation details to ensure faster, simplified
installation. Let Simpson’s cost effective shearwall solutions take
your projects to new heights.

For more information visit us at www.strongtie.com
or call 1 800 999-5099.  Circle no. 26

©2008 Simpson Strong-Tie Company Inc. SWBLDRSTCK08
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from the editor

let there be light

natural light, that is—from all directions.

by s. claire conroy

n these winter days,
when darkness still
comes early, I return
home from work to find
all the lights in my house
blazing. My family thinks if
the sun has set outside, then
it’s time to use every avail-
able watt to illuminate the
interior of the house. I, on
the other hand, believe
ambient light inside the
house should follow the
circadian rhythm of the day.
Quiet in the morning, peak
in the early afternoon hours,
quiet again in the evening—
adding task lighting when
and where appropriate.
There are a number
of reasons why I should
prevail in my preference,
least of all the satisfaction
of getting my own way.
First of all, this lighting
plan saves energy. Natural
illumination bears the largest
burden for brightening
the interior, followed by
downlights on their energy-
conserving dimmed setting.
Second, this strategy better
matches the cycle of nature
we have too quickly aban-
doned in our embrace of
all things technological. In
my opinion, it feels oddly
uncivilized to pretend late
into the evening that it’s
still high noon. Is it any
wonder our children are still
bouncing around the house

like barbarians at 8 p.m.,
when every room is on full
alert? Our easy access to
energy and to bulbs that
promise 100 watts for 25
have trained us that lighting
has two settings: on or off.
On is for when we’re in the
room; off is for when we
leave it (if we remember to
flip the switch).

Why have we forgotten
the basics of good lighting?
Formerly cheap and plenti-
ful energy is one cause.
Another very important
contributor is the dumbing
down of design in our work-
places and our new houses.
Just as we’ve unlearned
everything we knew about
natural ventilation since air
conditioning was invented,
we’ve also jettisoned
important wisdom about
natural illumination. If we’re
lucky, we have an office with
one window to the outside,
and our new house has a
window wall on one side of
the family room. One expo-
sure. Even with full sun, you
need to turn on lights to
reduce the glare and shadows
cast by this single source of
daylight. And what happens
to that natural light source
when the sun shifts from the
eastern sky to the western?
More lights flipped on.

We turn on all these
lights to feel balanced,
centered in our space. But if
our natural light were more

residential architect / march 2008

evenly dispersed—from a
minimum of two sources
and preferably three—we
wouldn’t need to drain the
grid to lift our spirits. That
infusion of daylight would
fill our primal reservoirs
and, come nighttime, we’d
find ourselves ready to
soften the hues.

In many ways, green
design—the theme of this
issue—means a return to
basics. We shouldn’t fix
with energy-consuming
technology what we can
achieve with solar orientation
and good floor planning.

It’s not as easy as it sounds
when we’re talking about
tight sites with problems of
proximity to and privacy
from adjacent neighbors.
And it’s even more difficult
if the structure is a multi-

Mark Robert Halper

unit, multifamily building.
There are inherent econo-
mies to housing people in
denser envelopes. Already,
the building type is a green
move. But it can forsake
much of those savings if
it requires more energy to
illuminate because of single
exposures or to ventilate
because air cannot naturally
circulate.

As architect Allison
Ewing, AIA, LEED AP,
of Hays + Ewing Design
Studio says, we can’t just
add a “green roof toupee”
to a building and call it
sustainable. Let nature do
the work for you, while she
still can.

Comments? E-mail: S.
Claire Conroy at cconroy
@hanleywood.com.

www.residentialarchitect.com 13
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VWe tThe people

MAY 15-17 BOSTON Register online at www.aiaconvention.com

* Earn all the learning units you need over four days

* Participate in dozens of seminars on subjects as diverse as improving
profitability, sustainable design, and building information modeling

» Tour Boston with its incredible variety of contemporary and historic architecture

+ Immerse yourself in this year’s theme, We The People, which will
explore the power of architecture on behalf of all people and society

* Visit more than 800 exhibitors and discover new products and services
that can enhance your next project

Register by April 4 and save! Circle no. 377



Build Extra Living Space—For Less

America’s finest new homes are built on Superior
foundations. Maybe it’s because we’re the leader

in residential precast foundation systems. Or maybe
it’s because our high-strength precast concrete
foundation systems are created in a factory-controlled
environment with built-in insulation. Or maybe,

like you, homeowners just prefer warm, dry basements
guaranteed.* Whatever the reason, over 75,000 of
America’s finest new homes are built on Superior Walls.
Maybe it’s time you found out why.

Call for your FREE DVD today!

Superior In Every Way.
Guar

TR
@

anteed.

uperior Walls

The Founpation OF
EVERY SUPERIOR NEw HoME

1-800-452-WALLS
superiorwalls

Circle no. 361

*See the limited warranty. Contact your local Superior Walls representative for details.
Superior Walls of America franchises are independently owned and operated.




home front

news from the leading edge of residential design.

16

hot prospect

The Miller/Hull Partnership of Seattle is
known for rigorously designed and executed
custom homes and condo buildings, but
Safari Drive, a sustainable mixed-use
development in Scottsdale, Ariz., marks

its maiden voyage as master planner and

il
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Photos: Courtesy The Miller|Hull Partnership

architect. “We typically do one-building
solutions,” says partner Craig Curtis, FAIA,
LEED AP. “It’s very exciting for us.”

A partnership between Vanguard City
Home and The Wolff Co., Safari is a
resort-style 14-acre project comprising
retail, hotel, office space, and residential.

Phase I, currently under construction,

www.residentialarchitect.com

consists of seven three- to five-
story buildings with underground
parking. “Once the cars were gone,
we were free to create whatever
[above-ground] atmosphere we
wanted,” Curtis says.

Miller/Hull’s four-phase plan
stresses outdoor living and pedes-
trian circulation, emphasizing the
interstitial spaces as much as the
structures. It calls for a variety
of parks, trails, courtyards, and
outdoor public art.

Phase I includes 95 units of
flats, townhouse-style units, and
live/work lofts ranging from 900
to 2,300 square feet. ”Almost every
unit will be unique,” Curtis says,
and will feature floor-to-ceiling glass,
concrete floors, and 100 to 1,900 square
feet of outdoor space. The buildings will

have undulating skins to create shade

pockets that reduce heat gain; additional

shading techniques will protect individual
units from the harsh climate and western
exposure as well. The architects also

worked with mechanical engineers to

residential architect / march 2008



green horizon

hose who design high-end custom
homes often dream of bringing their
skills to a wider audience. For Olson
Sundberg Kundig Allen Architects,
this notion is no longer a fantasy. The
Seattle-based firm has signed on to design
the homes for Horizon at Semiahmoo, a
second-home community in Semiahmoo,
Wash. “The scale and diversity of this is
new to us,” says partner Scott Allen, AIA.

The firm has designed nine different
model homes (two are shown at right), each
with sustainable elements such as green roofs,
rain gardens, and passive solar orientation.
Seventy-four homesites are currently for sale, with a second phase slated to enter
the market later this year. Along with the single-family residences, Horizon will
eventually include retail space, condominiums, and townhouses.

Allen calls the community’s architecture “Pacific Contemporary” and says the
goal is to have every house attain the equivalent of either LEED Silver or the area’s
Built Green status. “To us, the attraction was the chance to do something consistent
Miller|Hull wrapped Safari Drive’s buildings in and with a high level of control,” he explains. “We also wanted to see how far we

insulated concrete blocks and low-maintenance could push sustainable strategies.”—meghan drueding
materials such as stucco, weathered steel,

and exposed concrete.

studio/216

brewing up
community

ike Miller|Hull, Lake/
Flato Architects has
widened its scope of
work to include master
planning. One such
project, Pearl Brewery,
is currently under way
along the banks of the
San Antonio River, just a mile and a half from the firm’s offices.
Lake/Flato and developer Silver Ventures agreed housing would play a key part

Courtesy Silver Ventures

design an evaporative tower to cool outdoor spaces. in the project, which adapts a former brewery into a mixed-use village. The firm’s
master plan dictates that the historic structures on the site—some more than 100 years
Phase I is scheduled to be completed by the old—undergo restoration, while newer warehouse buildings are transformed. (The
Can Recycle Building, above, with design concept by Lake/Flato and architecture
2nd of the summer, and Phase II will likely begin by Durand-Hollis Rupe Architects, is an example of the latter strategy.) “The point
was to keep the site kind of gritty,” says principal David Lake, FAIA. Old brewing
mid-year. Units are priced from $699,000 to $2.2 vats will harvest rainwater, and a large array of PV panels will collect solar energy.
A handful of other designers are also involved in Pearl Brewery, including Lake/
nillion.—nigel f. maynard Flato progenitor Ford Powell & Carson and Moule & Polyzoides.—m.d.

‘esidential architect / march 2008 www.residentialarchitect.com 17



home front

perspective
city green

«n obert F. Fox Jr., AIA, LEED AP, is no
newcomer to green design. First at

| Fox & Fowle Architects and now at
= Cook+Fox Architects in New York
City, he’s devoted his career to creating
spaces that respect the environment.
Among other projects, he and firm co-
founder Richard A. Cook, AIA, are currently
working on the Bank of America Tower at
One Bryant Park, which is going for LEED
Platinum certification. He spoke recently
with residential architect:

What is the relationship
between sustainability
and high-rise residential
buildings?

“Clearly our footprint on
our planet is going to be
greatly decreased if we
can house more people

in greener buildings. Generally, high-rise
buildings are in an urban environment where
there’s mass transit. These are the kinds of
things we will have to move toward if we
are to have any kind of balance with nature.
This has to come—the building requirements
have to change. We cannot continue to treat
our environment as poorly as we have.”

Gunther Intelmann

What residential high-rise building
systems or technologies are you particularly
excited about?

“The new central air delivery systems. Fresh
air is taken in, filtered, and delivered to all
of the apartments so residents don’t have to
have units that go through the wall, which
are bad architecturally and mechanically.
The system does add expense. It requires
fresh-air units on the roof and both vertical and
horizontal ducts, so there’s more engineering

Fox emphasizes the need
to locate high-rises near
mass transit. The Lucida,
by his firm, will offer New
York City residents such
proximity and the satisfac-
tion of LEED certification.

and more construc-
tion. But tenants feel
noticeably better and
healthier. How can you
ignore the opportunity
to provide a healthy
environment for the
people in the building?”

If you could tell other
high-rise architects to
take one green step, what would it be?

“I would tell them to look at opportunities
to save water. There are lots of opportunities
to do that.”

dbox

What will high-rises be like 20 years
from now?

“In 20 years, all buildings are going to have
to be producing their own energy through
renewable sources and hopefully through
some advanced technology.”—m.d.

save the date

southern exposure: contem-
porary regional architecture
through june 8

virginia center for architecture,
richmond, va.

Architects must consider regional culture, climate, and landscape if they hope
to create contemporary buildings that are inviting, as well as environmentally
responsible. This exhibition illustrates how Southern projects in a variety of
genres ably blend with their sites while incorporating details tailored to

Richard Leo Johnson

continuing exhibits

Norwegian Wood, through April 18, AIA San Francisco Gallery, www
.aiasf.org/Programs/Gallery.htm; The Green House: New Directions
in Sustainable Architecture and Design, through May 4, Morris
Museum, www.morrismuseum.org; Lessons from Bernard Rudofsky,
through June 8, The Getty Center, www.getty.edu; Thomas Hope:

Regency Designer, March 21-June 22, Victoria and Albert Museum,

www.vam.ac.uk; Gulf Coast Green 2008, April 3-6, Reliant Park,
Houston, www.gulfcoastgreen.org; Alternative Building Materials

& Design Expo, April 25-26, Santa Monica Civic Auditorium, www
.altbuildexpo.com; Greening Rooftops for Sustainable Communities,

geography and climate. Models, renderings, and photographs portray work by

April 30-May 2, Baltimore, www.greenroofs.org.

such regional architects as Frank Harmon, FAIA, whose Low-Country Residence
in Mount Pleasant, S.C., is shown here. For details, call 804.644.3041 or go to
www.virginiaarchitecture.org/vca_index.jsp.

For up-to-date, comprehensive calendar listings, go to www.residential
architect.com.—shelley d. hutchins
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The people who live in it will come and go,
but your name is on it forever.

We make DuPont™ Tyvek® Weatherization Systems for builders who put quality and their reputations first. After all, it's professionals
like you who have made us the industry leader for over 25 years. And you're why we continue to develop innovative products, systems
and services like the DuPont™ Tyvek® Certified Installer Program and the DuPont™ Tyvek® Specialist Network that supports you on

and off the site. DuPont™ Tyvek® Weatherization Systems — they're all about building a better home and keeping you in business for
generations td come. For more detailed info, visit construction.tyvek.com

DuPont™ Tyvek® HomeWrap® e StuccoWrap® ® DrainWrap™ e ThermaWrap™ e AtticWrap™ e Wrap Caps © Tape

DuPont™ Flashing Systems ® DuPont \Weatherization Sealant

© 2007 DuPont. Al rights reserved. The DuPont Oval Logo, DuPont™ Tyvek® Tyvek® HomeWrap® Tyvek® StuccoWrap® Tyvek® DrainWrap™ Tyvek® ThermaWrap™ and T k
Tyvek™ AtticWrap™ are registered trademarks or trademarks of E. I. du Pont de Nemours and Company or its affiliates. yve .
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Finally! Affordable and expandabl
~ wireless lighting control!

| mation systems. vith o
install or configure your own system:

» Up to 200 devices » 100 scenes P 50 timed events
P Many options: dimmers, keypads, lamp modules, tabletop
keypads, car remotes & more.

i
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CENTRALITE

LIGHTING CONTROL SOLUTIONS

Contact us at 877.466.5483 or www.centralite.com
©2008 Centralite Systems, Inc. All rights reserved.

Launch PAK
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CUSTOM STAINLESS STEEL & COPPER BATHS/SPAS
¢ A