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The Steinberg Pavilon Y
at the Perry-Mansfield School of Dance = .«
Steamboat Springs, Colorado - %-

“Whether you're looking at the
pavilion, or out from it, you should
believe the structure has grown out
of the woods that surround it.

To echo the look of the trees, we
cut standing dead timbers from
the site and used them for our
posts and beams. Then we added
asymmetrical divided lights near
the ceiling to emulate leaves and
smaller branches.

Now, the dancers can feel as
if they were moving through
the forest itself”

JOE PATRICK ROBBINS
Architect
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Always the Leading Residential

Design Software and Now...
Version 14
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ARCHITECTURAL DESIGN SOFTWARE

for a free trial version 1-800-248-0164
www.softplan.com
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s :: lifetime material warranty

Atlantic Premium Shutters” :: Innovation Born from Original Thinking”

We innovate for a living. That's why each
Atlantic Premium Shutter is handcrafted
using modern materials with old world
craftsmanship to deliver the authentic
beauty and performance you can rely on
when specifying shutters. Atlantic Premium
Shutters provides the most comprehensive
line of operable composite shutters available
today for discerning architects and custom
builders. We innovate for a living and
manufacture products that will remain beau-

tiful for years to come. Innovate today.

me]apC
@

uUpP

Innovative Exterior Products™
Circle no. 303
www.theTapcoGroup.com

ROOFING :: SIDING :: SHUTTERS :: SIDING COMPONENTS :: TOOL SYSTEMS :: EGRESS SYSTEMS :: TRIM :: STONE VENEER
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1SO 9001 Registration Status

= implementation nine months ahead of schedule
with IAPMO R&T Registration Services

First in Fast, Trusted Certification

Boost your company's competitive edge with
a certified quality management system like
ISO 9001:2000. As a universally recognized
validation of consistent business practices,
ISO 9001:2000 provides companies with the
stability and infrastructure needed to ensure
continuous growth.

1-877-4-MY-I1SO-1 - WWW.ISOIAPMORT.ORG
5001 EAST PHILADELPHIA STREET » ONTARIO, CALIFORNIA 91761 ~ USA
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Each Detail Crafted By Hand,
Every Element In Architectural Harmony.

From the smallest detail to more expansive projects, this is the next level of custom crafted
aesthetics living in Architectural Harmony™ To see how we smoothly complement your thinking
and specifications, please visit designerdoors.com or call 1 800 241 0525.

DESIGNER DOORS'
[ﬂm]m] ARCHITECTURAL ##s% HARMONY™
GARAGE DOORS ENTRANCEWAYS SHUTTERS GATES

ectural Harmony is a trademark of Designer Doors, Inc. Circle no. 309
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WHIRLPOOL
CORPORATION
LAUNCHES THE
SUSTAINABLE
KITCHEN

Mark R. Johnson, FAIA, CKD, AIBD

Step inside the Sustainable Kitchen.
It’s not only the newest offering from
the Whirlpool Corporation Digital
Green™ Portfolio, but also a state-of-
the-art project featured in the new
Green Kitchen Collection at the
Google® 3D Warehouse.

‘While this project
certainly showcases
‘Whirlpool Corporation
leadership in energy-
and water-saving
appliances, it’s designed
to do so much more.
The Sustainable
Kitchen is a prototype,

entertaining island.

CONTINUING EDUCATION

See all our continuing education courses at a
new web address: y.com/whirlpool.
Choose from these tog

* re:Source Sustainable Design + Build
Network - Video Podcasts

= Environmental Considerations when
Specifying Appliances

» The SketchUp Show Series —
Video Podcasts

20 Working with CAD

#21 Design a Kitchen in 20 Minutes
#22 Import Appliances and Images for
the Laundry Room
#23 Remodel a Garage

#24 Design an Outdoor Kitchen

* Principles of Universal Design

* Trends in Kitchen Design

The Sustainable Kitchen’s cooking/

Kitchen.

market-ready
solution spanning
all product categories specified in the
kitchen and laundry space, including
lighting, cabinetry, countertops, flooring
and more.

| It’s also a model of
collaboration. We worked
with several manufacturers to
| create a beautiful, sustainable
solution from which architects,
" designers, builders and
remodelers can learn and glean
ideas for their own projects.

If you missed the Sustainable Kitchen
at the International Builders Show® or
the ATA National Convention and
Design Exposition in Boston, not to
worry. We've created a place you can
visit virtually. It all starts by going to
insideadvantage.com/digitalgreen. Once
you're there, click the Sustainable
Kitchen to see the following: a Photo
Gallery and a 3D model in Google®
SketchUp™ available for download.

Further, if you're interested in earning
continuing education credits, click
through to watch a new re:Source
Network episode featuring a tour of the

Google® SketchUp™
3D model of Sustainable

SUSTAINABLE |
kitchen with its lead |
designer, Marsha Lynn.

There is also 2 new episode of
The Sketchup Show, episode #47,
where Google® SketchUp™ expert
Mike Tadros takes you through a
tutorial on designing in 3D using the
Sustainable Kitchen as a case study.

To take your explorations deeper
still, visit the Green Kitchen Collection
at google.sketchup.com/3dwarehouse.
The collection is not only home to the
Sustainable
Kitchen 3D
model, but
also 3D
kitchen

models found

[ — ST

The re:Source Network offers
engaging video.

in sustainable
homes
designed by leading architects and
designers. These include Alan Mascord,
Michelle Kaufmann and Resolution 4:
Axchitecture, as well as university teams
who competed in the U.S. Department
of Energy’s 2007 Solar Decathlon.

Again, insideadvantage.com/digitalgreen is
your starting point for sustainable design
solutions for the kitchen and laundry.
Check it out and let me know what you
think at mark johnson@whirlpool.com.

2
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Mark R. Johnson, FAIA, CKD, AIBD
Senior Manager, Architecture and Design Marketing

insideadvantage.com

© 2008 Whirlpool Corporation. All rights reserved. ® Registered trademark / TM trademark of Whirlpool, U.S.A.



Isn‘t it we Jerful when you can
delight your clients?

And yourself?

KitchenAid® Architect® Series Ii appliance suite

| SE

In that spirit, our portfolio of home appliance brands is renowned for helping you satisfy
the most discerning of clients. Both those who seek sophistication in the kitchen, laundry,
outdoors and beyond. And those who desire inspired ways to save energy, conserve
water and support clean indoor air.

Whirlpool Corporation. Working together to make a sustainable difference. 800.253.3977.

Insideadvantage.com.

SUSTAINABL |

Enercy | Warter | Inpoor AR QuaLiTy
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You want bigger windows, smaller wall sections and the freedom to put a door
right where you want it. The engineer wants enough room for the shearwalls
needed to make the design work. Fortunately Simpson Strong-Tie® has the answer:
the Steel Strong-Wall® shearwall. It provides the strength you need in widths as
small as 12", helping eliminate the need for larger walls. Your search for design
flexibility doesn’t have to end with structural considerations, it just needs to start
with Simpson Strong-Tie.

For mare information see the Strong-Wall® Shearwalls catalog, visit www.strongtie.com

or call (800) 999-5099.

Circle no. 26

©2008 Simpson Strong-Tie Company Inc. SW08-A
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Architect Bruce Tolar had worked
on Shannon & Cynthia Strunk’s
Mississippi coastal home three
years before Hurricane Katrina
gutted it just weeks before com-
pletion. Bruce and the Strunk’s
started over in a very tough
situation. He was delighted by the
quality and whole-home design
consistency of Woodharbor

Doors & Cabinetry.

For the highest level of design,
Woodharbor offers you
beautifully crafted custom
Doors, Cabinetry and Millwork
that complement each other
perfectly. Visit our website’s
Architects page for more photos
and details of the Strunk project
and other project profiles and

product specifications.

www.woodharbor.com

“WOODHARBOR

Leers (€O binelry

i Ac o d néme é@[ o / 4

“ Typically you would have to hire a

custom door and cabinet builder to
achieve the level of quality Ive'seen

in the product delivered by \Voodharbor.
There are other companies that hit
the mark in certain areas, but not as

a whole package. ??

- Architect Bruce Tolar, PA.
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from the editor

vacation from reality

are second homes worth their cost to us and the environment?

by s. claire conroy

his is our annual
. vacation home issue
—one we particularly
look forward to every
w0 year. There’s some-
thing different, or should
be, about a house designed
from the ground up as an
escape from the routine
and complexity of every-
day life. The best vacation
homes subtly pare down the
program to find the sweet
spot of utility and delight.
They minimize extraneous
space and maximize our
interactions with the out-
doors and each other.

“The Shack” (Green
Piece, page 21) follows this
formula almost to an extreme.
And for that reason, it’s
captured the attention
and imagination of quite
a few design editors and
architects. Just one room,
elevated off the ground and
removed from the power
grid and public water supply,
the house occupies a tiny
fraction of architect/owner
Jeffery Broadhurst’s 27
acres of countryside near
Washington, D.C. A garage
door opens the single room
to a deck almost as big
as the house. There’s a
rain barrel for an outdoor
shower, a wood stove
for cooking and heating,
and cross-ventilation for
cooling. It’s like camping,

residential architect / july 2008

without having to sleep on
the ground. The structure

is shelter reduced to basic
necessities. The pleasure

is in the site itself—the
bucolic location and the dis-
connection from the hustle
and bustle of modern life.

Many vacation homes
used to be this simple. A
hunting cabin in the woods;
a summer cottage on the
beach. Maybe, if you were
lucky, there was propane for
cooking and heating, a well
for water, and electricity.

But, over the course of
years and accelerated by the
housing boom, our expecta-
tions of what a vacation home
should look like and how it
should live have changed.
We’ve come to think of
these places truly as second
homes, meant to contain
all of the conveniences,
distractions, and luxuries of
our primary residences. And
so our guests won’t intrude
upon our idylls, we’ve
added suites for them, with
dedicated bedrooms and
bathrooms. We don’t even
need to know they’re there.

But what’s fun about
that? If the only difference
between your getaway
home and your city house is
the view, why consume the
carbon to get there?

Which brings me to the
next consideration: sustain-
ability. Certainly, the
overblown second home is

not a practical model for
a resource-strained future.
And what about the “not-
so-big” vacation retreat?
We show The Shack in our
Green Piece department as
an example of sustainable
design. But we don’t delve
into the question of whether
a vacation house should
ever earn full (or even partial)
credit as a green building.
By definition, a second
house is more than you
need. You consume more
land, resources, and energy
than you need to in building
and maintaining it. And you
expend more energy than
you need to in traveling
back and forth to stay there.
Yes, a vacation home is
undeniably excessive. No
one needs one, and yet most
of us want one. They fill a

Mark Robert Halper

special longing in our souls
for a slower pace and a closer
relationship with family,
friends, and the natural world.
In a way, vacation places
like The Shack may serve
an important role in driving
awareness of the environ-
ment and its fragilities.

The experience of life
distilled to its essentials
by these simple buildings
may inspire us to trim the
excesses we find elsewhere
in our world. If they can
do that, perhaps they’1l
justify their existence. If
not, these interludes of still-
ness in our hectic lives are
just another debt we’ll owe
to the future. ra

Comments? E-mail: S.
Claire Conroy at cconroy
@hanleywood.com.

www.residentialarchitect.com 11
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Shown with Designer Series Railing
components in Woadland Brown.

Introducing the new Trex Artisan Series Railing?’

Re-engineered to give your customers exactly what they want. Everything.

Trex Artisan Series Railing has been completely redesigned for unprecedented versatility and value. The modular
system now fits a variety of balusters, top rails and accessories — for maximum design flexibility.’ And our innovative
baluster spacer lets you easily install square, round, turned or architectural balusters. So you can create

virtually any style your clients can dream up. To learn more, call 1-800-BUY-TREX ext. 6348 or visit trex.com.
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Circle no. 81 How outdoor living should feel. trex.com
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exercise your right to write.

timeless ideas
B must commend you

on your November/

December 2007 edito-

rial (“Pitched Battle,”

page 13). As an interior
designer for more than 30
years, [ have experienced
the same bias working
with architects who believe
there’s no room for creative
interpretation or inspiration
from the past. It’s always a
battle. “Organically” is the
biggest cop-out of all, as
it has no reality other than
for animal shelters, and we
all know we wouldn’t live
that way.

I have lived in a Mission
home in Wyoming; a Victo-
rian in Denver; a Craftsman
in Laguna Beach, Calif.;
and now a mid-century
modern, also in Laguna
Beach, and I can only say
each experience was worth
the insights derived from
the “living” in each space.

Wes A. Hageman, ASID, CID

B was so enthused by your
November/December
2007 editorial that I had
to write to express my
support.

I’'m a graduate student of
architecture at the University
of Utah. In my studies, I’ve
been bombarded with the
traditional anti-Classicism
you wrote about. It seems
that the required courses

residential architect / july 2008

in architectural history are
good for little but the filling
of time between your other
classes. If the utter lack of
attention paid to the endur-
ing architecture of the past
weren’t bad enough, then the
despondence that one feels
after getting a thrashing in

a juried crit for having
attempted to extract the
symbolism, virtues, and
beauty of “historical archi-
tecture” in a studio project
should be a clear sign to avoid
such “derivative” work.

I often wonder why the
early modernist era had
such an overhauling effect
on architecture, its study,
and its practice. We have
much to gain by studying
as much of the built envi-
ronment as we can. There
are countless examples of
superlative architecture
from the past that can offer
us the inspiration we seek in
our contemporary buildings.
That includes structures
from 50, 150, and even
1,500 years ago. This inspi-
ration is what I believe to be
the catalyst in developing
stylistic tenets that then lead
to architectural movements.
Whether the movement
was a success or not is of
little real consequence; it is
the action—the striving for
improvement—that leaves a
lasting presence.

I sincerely hope your edi-
torial influences a few of my

professors and helps them to
see the virtues of what has
come before us. There are
reasons why we admire the
architecture of the ancient
world and the modern
world: when there are ideas
of improvement, inspiration,
integrity, valor, and great-
ness in a civilization, they
tend to show that greatness
in the form of architecture.

Teran Mitchell

rational thinking
our July 2007
editorial (“Con-
fessions of a
Production Home
Buyer,” page 13)
and the Letters page that
followed it tie very well
into the subject of sustain-
ability and “environmentally
friendly” design. One letter
writer’s example, a large
prefabricated house, made
no mention of how well
the property fits the natural
environment in which it
was deposited—after being
trucked hundreds of miles,
no less. I wonder if the issue
of “minimal construction
waste” remains relevant
when the potential exists that
the next owner will view
only the land as valuable.
Your situation, on the
contrary, had well-informed

importantly, site orientation
in an effort to maximize all
the natural qualities of the
relationship of the structure
on the land and the environ-
ment’s effect on you, the
occupants. I will venture

to guess that your home,
because it was planned well,
will be much more sustain-
able than most. Why didn’t
its planners have the sense
to design in the character?
Whatever the reason, it
gives you the opportunity
to better personalize your
built environment. A good
understanding of a true
design style will likely
create a historical sense of
classic quality, which will
also extend the probability
that your structure will last
a lifetime.

All in all, this whole
sustainability debate just
proves that rationalization is
the greatest human desire.

Ron Ritzer
R.G. Ritzer & Associates
Wisconsin

redlines

The photographer of the
portrait on page 59 of the -
April 2008 issue was mis-
identified. The photo should
have been attributed to Joe
Budd. We regret the error.

design. Its planning consid-
g g P . g . Letters may be edited for
ered neighboring residences, .
. . clarity and length.
historical context, and, most
www.residentialarchitect.com 13
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PowerruL BRANDS © INNOVATIVE ProbucTts ®© CONSUMER INSIGHT ® TARGETED SERVICES

In a world telling you to “Build green!” Whirlpool Corporation
has a fresher, more supportive approach.

Join us in leading the way, starting with our sustainable
home appliance solutions that save energy, conserve water and
support clean, healthy indoor air.

From kitchen, to laundry, to HVAC and beyond, no one
offers you more appliances that are ENERGY STAR® qualified.

Or more ways to partner with education, resources and programs
designed to make green building practical—and sustainable
thinking second nature.

Insideadvantage.com. 1.800.253.3977.
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Communication Solutions Audio Video Solutions Entry Solutions Vacuum Solutions Security Solutions

There’s an easier way
to relax at work. |

The Linear Builder Program is packed with solutions that make building easier and lunch hours longer. From secure access
controllers to home audio systems, Linear creates technologically advanced homes while maintaining the flexibility to customize
projects for every need and budget. With an equally versatile rebate program that grows with your business, the Builder Program
guarantees security, communication, and safety with the dependability of the Linear name.

Visit us at linearcorp.com/builder or call 1-877-456-5130.

Circle no. 208
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Looking to create

Continu]ng education CREATE A LASTING IMPRESSION
courses? ON YOUR NEXT PORCH PROJECT

Do you have existing
coursework?

Hanley Wood
University
can help.

Hanley Wood offers full-
service CEU management,
whether advertisers have
existing coursework or not.

From creation to implementation to
management to marketing, Hanley
Wood is the only partner you need

e

tinuing education programs. _ : e { v

LY
Sy

to introduce architects to your con- : s : 5, « ‘
&

»

Manufacturer Benefits e ’
Increase Brand Awareness

Generate Sales Leads
Highlight New Products Correcﬂ'f‘orch is a historically accurate tongue and groove
TR L composite porch board that creates a lasting impression.
stablish Your Compan ' ; :
as an l‘ndustgy Leadgr : Our low-maintenance porch flooring offers an authentic
look that is environmentally friendly, yet so durable that

Extend Brand PET :
it will last for generations.

Diversify Your Marketing
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home front

news from the leading edge of residential design.

reading list

Summer vacations provide a welcome retreat from everyday Books, $40). Photographer

responsibilities and routines. And if you’re lucky, they also Brian Vanden Brink and
carve out a little time to escape into a good book. We’ve sifted writer Bruce Snider, a senior
through a bumper crop of recent design tomes and chosen our editor at residential architect’s

favorites, with the hope that our picks will help you plan your sister magazine CustoMm HOME,

own poolside reading. collaborated on this beautiful, informative look at

Spending time outdoors is an essential aspect of summer, and  seaside residences. The 20 selected projects, complete with floor

few 20th-century designers did more to explore the concept of and site plans, range from the rugged Bay of Fundy house by Julie

g N\ al fresco living than Cliff May. Snow, FAIA, to an original Eichler home in Belvedere, Calif. For

His irrepressible spirit is more dwellings by the water, open up Erika Rosenfeld’s Building

showcased in Cliff May ~ With Light in the Pacific Northwest: The Houses of Thomas L.

and the Modern Ranch Bosworth, Architect (ORO Editions, $75), a monograph on the

House (Rizzoli, $60), by sensitive and site-specific houses of Thomas L. Bosworth, FAIA.

Photos: George Brown Daniel P. Gregory. The well- Peter Q. Bohlin, FAIA,

organized book mixes biographical information on May with wrote the book’s affectionate

' Architecture™

and radical methods for blending indoors and out. Stunning _ chO0

case studies on some of his best houses, highlighting his clever foreword, and architect

Max Jacobson supplied a

18

photography by Joe Fletcher emphasizes the natural color palettes

May favored. And a foreword by film producer and architecture

buff Joel Silver introduces Gregory’s engaging prose.
Additional summer-friendly fare fills At Home by the Sea:

Houses Designed for Living at the Water’s Edge (Down East

www.residentialarchitect.com

thoughtful introduction.
Those taking a road trip

this summer will enjoy The

National Park Architecture

Sourcebook (Princeton
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Architectural Press, $40), a handy guide

to buildings of interest in every corner of the
country, by Harvey H. Kaiser. And for another
take on historic structures, check out Adam Mornement
and Simon Holloway’s Corrugated Iron: Building on

the Frontier (W.W. Norton & Co., $60), which examines the

past and continued relevance of corrugated metal buildings.—meghan drueding

Julius Shulman:
Palm Springs
by Michael Stern
and Alan Hess
(Rizzoli, $55)

Green Building Products,

3rd Edition: The GreenSpec Guide
to Residential Building Materials
edited by Alex Wilson and

Mark Piepkorn

(BuildingGreen and New Society
Publishers, $37.95)

Suburban Transformations
by Paul Lukez
(Princeton Architectural Press, $40)

Block by Block: Jane Jacobs
and the Future of New York
essays by Paul Goldberger, Karrie
Jacobs, Allison Arieff, and more
(Princeton Architectural Press,
$17.95)

Get Your House Right: Architectural
Elements to Use & Avoid

by Marianne Cusato and Ben Pentreath
(Sterling Publishing Co., $29.95)

Biophilic Design: The Theory,
Science, and Practice of Bringing
Buildings to Life

edited by Stephen R. Kellert, Judith H.
Heerwagen, and Martin L. Mador
(John Wiley & Sons, $75)

Earth Architecture: From Ancient
to Modern

by William N. Morgan, FAIA
(University Press of Florida, $34.95)
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save the date

home delivery: fabricating the
modern dwelling

Jjuly 20—october 20
the museum of modern art, new york city

Architects from Cambridge, Mass.; Dornbirn,
Austria; London; Munich, Germany; New
York City; and Philadelphia have designed—
and are building—five operable, prefabricated
houses in the museum’s vacant west lot. An
interactive Web site and panel discussions
with the participating architects document
their progress. Once the exhibit opens, visitors
can get an up-close look at the completed homes
and learn about the past, present, and future
of prefab housing inside the gallery. Shown:
Richard and Su Rogers’ Zip-Up Enclosures
(1968-1971). For more details, visit www.moma
homedelivery.org or www.moma.org, or call
212.708.9400.

Courtesy Rogers Stirk Harbour + Pz
ongoing

The Glass Experience, through September 1,
Museum of Science and Industry, www.msi
chicago.org; Room for Thought: Alexander
Hahn and Yves Netzhammer, through October
5, San Francisco Museum of Modern Art,
www.sfmoma.org; A Beautiful Nothing: The
Architecture of Edward A. Killingsworth,
through October 12, University Art Museum,
University of California, Santa Barbara,
www.uam.ucsb.edu.

For up-to-date, comprehensive calendar
listings, go to www.residentialarchitect.com.
—shelley d. hutchins

www.residentialarchitect.com 19



We don't know where you get your inspiration, but we get ours from you.

The New Marvin Ultimate Replacement Casement Window

Our new Ultimate Replacement Casement was built from good
ideas, many of which came from our research with architects. You wanted
design flexibility: we answered with a high-performance casement that's
available in larger sizes (up to 40"x 92"), meets egress at small sizes, can

replicate a double hung and more. We gave it the industry's sturdiest
hardware and an exclusive new wash mode, so it can be cleaned from inside.
Visit www.MarvinCasement.com or call 1-800-236-9690 for

afree Ultimate Replacement Casement brochure.

MARVIN &

Windows and Doors

Built around you:
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green piece

above 1t all

passively green in west virginia.

he size of a house is often inversely proportional to

its sustainability. As proof, the U.S. Green Building
Council’s LEED program has a home size credit that’s
friendliest to abodes of a smaller footprint. The Shack
at Hinkle Farm passes this litmus test with just its diminutive
square footage, but there are more green strategies here than
meet the eye.

Located on 27 acres in the mountains of Upper Tract, W.V.
(about 160 miles from Washington, D.C.), the 196-square-foot
retreat is the work of Jeffery Broadhurst, AIA, who wanted a
simple weekend retreat for himself, his wife, and their daughter.
“The question was, What is the cheapest, simplest thing I can
do that is a step up from tent camping?” the principal of Rockville,
Md.-based Broadhurst Architects explains.

His straightforward solution is a structure with a 10-foot-by-
14-foot main room and two 4-foot closets. Simple in form, the
house is clad in locally milled pine board-and-batten siding and
topped with a utilitarian metal roof exposed to the interior. “I
wanted to be respectful of the area’s agricultural buildings—
they’re only what they need to be,” Broadhurst says of his choices.
Indeed. The house is uninsulated and totally off the grid, relying
on five oil lamps for light, a wood stove for heat, and rainwater
collection for an outdoor shower. It sits elevated on wooden
posts that allow breezes to circulate, and small windows on
the northwest elevation promote cooling cross-ventilation

The pared-down, off-
the-grid “Shack” has
a water-distribution
system comprised of a
tank beneath the floor
and a hand-powered
bilge pump. Hot water
pumps from a 3-gallon
tank by the wood stove.

Photos: Anice Hoachlander/HDPhoto

inside. A garage door fronting the southeastern side means the The “Shack” is just enough steps up from camping to
homeowners can enjoy the wide-open meadow or use the large  provide a great escape from civilization and the primitive
deck and its removable canvas shade for outdoor living. world.—nigel f. maynard

residential architect / july 2008 www.residentialarchitect.com 21



green pieces

smarter choices for the future.

sustainable spa

Methven’s Satinjet Tahi shower system is kind to the planet,

as well as to the user. An outsized overhead fixture delivers

a waterfall spray of 3,000 droplets per second, but only
consumes 2.3 gallons of water per minute. The hand shower
uses even less water and has a massage option. Modular
components include a textured footrest and an adjustable

shelf. Methven USA, 800.975.5409; www.satinjet.com.

29 www.residentialarchitect.com

skin tight

Stone Forest is known for kitchen and bath products carved from

granite, basalt, and other rugged materials. Now the Santa Fe, N.M.-
based company is exploring something altogether different: bamboo.
One of its first offerings is the Moso, a vessel sink measuring 19
inches wide and 4 inches high. Made from bamboo’s hard outer
skin, which is then laminated, the sink is both lightweight and
durable, the maker says. A wood sealer and wax ensure water

resistance. Stone Forest, 888.682.2987; www.stoneforest.com.

nu options

Nu Green has earned a Chain-
of-Custody certificate from
the Forest Stewardship
Council, signifying that

its raw materials were
handled in an eco-friendly
manner from forest to end product.
The formaldehyde-free particleboard
is manufactured by Uniboard Canada
of Laval, Quebec, using 100 percent recycled
postindustrial wood fiber and moisture-resistant glue.
Uniboard Canada, 800.263.5240; www.uniboard.com.

—unigel f. maynard and shelley d. hutchins
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AT AAMA, WE GO THROUGH A LOT OF TROUBLE TO MAKE SURE YOU DON'T HAVE TO.
At the American Architectural Manufacturers Association, we're serious about window and door quality. In fact, our certification shows that
awindow or door’s design has passed tough independent tests for resistance to air leakage, water penetration and wind pressure. What's
ygm ﬁafﬂﬁsaﬁm Program manufacturers submit to two surprise plant inspections a year as part of the program’s quality assurance
1 Wn@ﬂm that the mdtwis you specify, when installed properly, mateh the quality of the sample product tested. When we
we're not blowing a lot of hot air. To learn more, call 847-303-5664 or go to aamanet.org/certification. And, don't

mwnmlfy are AAMA certified by visiting the Certified Products Directory on our website.
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k+b studio

kitchen:
ahead of the curve

e clients for this seaside vacation home in Kirkkonummi,
inland, wanted a kitchen that was practical, elegant, and
‘out of the way. But they didn’t want the room cut off from
~ tHe amazing views of the site’s rocky headland.
~ Architects Pekka Helin and Mariitta Helineva came to
the rescue, placing a galley-style kitchen near the center of
the boomerang-shaped floor plan. “It has a different hierarchy
than kitchens in our other residences,” Helineva acknowledges,
but that’s what the clients wanted—a kitchen that “fades
away in the background.”

To that end, the duo designed the
space to follow the curve of the home’s
rear exterior wall, using the curve to
conceal appliances and prep areas and to
direct attention to the seascape beyond
its borders. The room’s placement just
inside the main entry also facilitates
quick dispersal of groceries—an important
program point for “very orderly” home-
owners, Helineva explains.

The look may be quiet, but the design
certainly isn’t bashful. Cast-in-place
concrete on the exterior wall and ceiling
collaborate with the exposed wood
framework to “create a receptive surface
for the play of light,” says Helineva. A
pale gray glaze minimizes the concrete’s
heaviness. Brushed aluminum cabinet
and drawer fronts also help lighten the
mood, and thick oak countertops, window
casings, and floors add warmth.

A bold, stainless steel range hood
hangs mere inches from the wall and
ceiling to create a sculptural effect—yet
another nod to the tastes and habits of
the homeowners, who collect art as a
hobby. To keep the focus on the hood,
the architects omitted upper cabinets in
favor of lower cabinets that continue
along the wall into the dining space, to
function as furniture. Rolling shutters
close off the countertop between the fridge and ovens to
minimize clutter and keep the space at its simple, sleek best.
project continued on page 26

24 www.residentialarchitect.com residential architect / july 2008



Pale colors, ample
glazing, and an open
plan generate bright, airy
spaces that mitigate the
rocky terrain and rough
weather outside.

architect: Helin&Co Architects, Helsinki,
Finland

general contractor: Kreuto Oy, Helsinki

resources: bathroom faucets, toilet, and
sinks: ILBAGNOALESSI; kitchen appliances:
Gaggenau; kitchen cabinets: Bulthaup Corp.;
shower: Hansgrohe

Photos: Michael Perimutter

residential architect / july 2008 www.residentialarchitect.com 25
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bath:
rock harbor

/The design goals for the master suite ran
/ eounter to those of the discreet kitchen.
A free-flowing bedroom—with floor-
© té-ceiling glass overlooking the Baltic
- Sea—segues directly into the bathing and
living areas. “Bedroom and bath are one,”
Helineva says of the open layout. “The
only thing we did was group places where
there’s water and enclose the toilet.”
Helineva’s modesty belies the strategic
design choices and simple, yet rich material
palette she and Helin used to bring it all
together. The site’s dramatic views are
reflected in twin mirrors above the sinks
just behind the bed, creating the illusion
of additional space. The feeling of open-
ness is further preserved by tucking
storage in oak cabinets beneath the
double vanity in the dressing area and a
built-in headboard in the sleeping area.
Helineva describes the site—and,
in fact, the entire country—as one big
rock, so granite was a natural choice for both exterior  a soothing contrast to the pale, textured concrete

Photos: Michael Perimutter

and interior finishes. The countertops, backsplash, walls and ceiling. According to Helineva, the earthy
and shower walls are composed of polished black finishes were speced in thick, heavy proportions to
granite. A smaller, striped granite tile covers the wet-  anchor the light-filled soaring spaces and to encourage
area floors, then continues into the foyer. As in the a feeling of shelter from the harsh terrain just beyond
kitchen, smooth oak millwork and flooring provide the glass.—shelley d. hutchins

The architects
enclosed the toilet
(see plan, far right)
in a separate
room between the
master suite and
the home’s main
entry, making it
easily accessible
to residents and
guests.

FN
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Option

#537

Far From Ordinary

Every project is different, so using the same window or door for each project won't do.
You need options. Who better to provide you with those options than Kolbe? With virtually
endless options, like custom shapes that incorporate dramatic curves and unique divided
lite patterns, Kolbe windows will take you far from the ordinary to design something

extraordinary. For more information visit www.kolbe-kolbe.com or call 1.800.955.8177.
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InSpire™ Roofing :: Innovation Born from Original Thinking™

We innovate for a living. That’s why InSpire
Roofing delivers optimum performance and
style that you can rely on when specifying
products that are authentic and environ-
mentally responsible. Find out why InSpire
is fast becoming the roofing material of
choice for the most discerning Architect.
We innovate for a living and manufacture
products that will work hard for years to

come. Innovate today.
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GROUP

Innovative Exterior Products™
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www.theTapcoGroup.com
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house proud

what architects learn about their profession and themselves by designing their own abode.

by cheryl weber

rank Harmon, FAIA,
first got the inspira-
tion to design his
house when he was
living and working in
England. He and his wife,
Judy, a landscape architect,
fell in love with the famous
English manor gardens
and dreamed of designing
a house and garden that
belonged together. On
returning to Raleigh, N.C.,
in the 1980s, they bought
a lot near North Carolina
State University and spent
a year negotiating a design
befitting their young family.
“It was the first time we
worked together directly
on such a thing,” Harmon
recalls. “We designed it 13
times and built No. 10.”
Harmon’s desire was not
so much to bolster his five-
year-old practice by showing
off his design skills as it
was, as he puts it, to create
a “wonderful place to wake
up in every morning.” And
yet, directly or indirectly, an
architect’s home amounts
to both a personal and a
public expression of artistic
sensibilities. If people are
endlessly curious about how
their neighbors live, they
are even more intrigued by
what architects build for
themselves. Think of Frank
Gehry, FAIA’s deconstruc-
tivist Santa Monica, Calif.,

residential architect / july 2008

home. Or the Glass House
that Philip Johnson designed
for his own use—perhaps
his best-known work. On
a grander scale, there’s
Monticello, where Thomas
Jefferson’s quirky inventive-
ness is still a popular draw.
Designing a personal
dwelling gives architects the
rare opportunity to explore
their ideas of what a house
should be, to experiment
with materials, and to test

their vision in everyday life.
What’s more, they have only
themselves to please. “By far
it’s the best thing any archi-
tect can do,” Harmon says.
“It’s elemental in the pleas-
ures and rewards it brings,
and it’s the first statement
we make about ourselves
and what we believe in.”

“to try things that clients
would never agree to. That
was the case for Mark
MclInturff, FAIA, back in
1978, when he bought four
contiguous houses in various
states of disrepair. Over
time he renovated and sold
one house, combined two
as his own, and made the
last one into the office he
occupies today. He did
much of the construction

continued on page 30

calling card
For many architects, building
their own house is a chance

www.residentialarchitect.com
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“[designing your own house is]

v 4

elemental in the pleasures and

rewards it brings, and it’s the first

statement we make about ourselves

and what we believe in.”

work himself. “When I
finished my house, I used
to say that people should
never hire an architect who
isn’t living in a house of
his or her own design and
didn’t build it,” he says. “I
knew it shortened the list of
competitors, but I thought
there was something real to
that idea.” Without regard
for resale value, he did some
unorthodox things, like
locating an open bath in the
bedroom and creating 10 dif-
ferent floor levels, including
a five-level office.

Early on, the project
jump-started his practice
as people began to see it
published. Television anchor
Charles Gibson toured it
live on “Good Morning
America.” HGTV picked it
up as well. It even appeared
on the cover of Metropolitan
Home. “The houses were
instrumental in helping to
establish my reputation,”
Mclnturff says. “You’re
giving people an intimate
look at yourself. It gave
clients more insight into who
I am—and a higher comfort
level.” Although he’s been
working on the property for
30 years, he no longer gives
clients tours. But what does
show, when they come to
the compound, is an overall

—frank harmon, faia

sense of his work. Last spring
McInturff built a steel-
framed “flying screened
porch” that’s 30 feet above
ground and reached from the
house over a 60-foot-long
bridge. “If you compare this
office environment—a bunch
of houses in the treetops—to
a downtown office, it’s a dif-
ferent world,” he says. “It’s
a much warmer, engaging
environment, and the buildings
become business cards.”
Mark Hutker, AIA, uses
his four-year-old Falmouth,
Mass., home as a business
card too. He brings clients
by to demonstrate that
scrappy materials such as
concrete floors, exposed
engineered floor joists, and
acid-etched steel can be both
warm and visually exciting.
This is the second house
that Hutker has designed
for his family, and its forms
and materials reference the
outbuildings of a neighbor-
ing horse farm. The idea
was to include a chill-out
space that would become the
destination of choice for his
teenage children and their
friends. But it was also to
work out some design frus-
tration. “When I’m working
with a client, I'm thinking
about solving their daily life
continued on page 32



OUR FLAME, YOUR FIRE.

Bring your clients’ culinary fantasies to life in a Thermador Masterpiece kitchen. Powerful cooktops featuring advanced

Star® Burners fire the imagination. Sleek ventilation with electronic controls clears the air and clarifies possibilities.
Spacious, state-of-the-art wall ovens featuring the largest capacity on the market accommodate the most daring ventures.

In a Thermador kitchen, inspiration is always on the menu.
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patterns in the context of a
specific site,” he says. “You
imbue the design with as
many interesting and artful
ideas as you can, but you’re
not in decision-making
mode. That’s the difference

in the paradigm.”

Hutker has always liked
the vibe of a just-framed
house, because one can see
how the building is working
to protect its inhabitants.

In addition to exposing the

floor joists and using vertical
cedar siding inside and out,
he painted the lateral steel
beams safety-orange. After
the staircase’s steel stringers
were laser-cut and the rough
edges ground down, Hutker

ully desior
ifully design
Inclinator® elevators are individually

designed and hand-crafted. This elevator
perfectly matches the design and finish

of the room’s wainscoting.

Install in new home or add to existing
home. This machine roomless elevator

takes up less space.

Our all new Inclinator® LX features
the most advanced home elevator
technology. The patented gearless
traction motor provides a super
smooth, virtually noiseless ride.

INCLINATOR

www.inclinator.com * 800-343-9007 Dept. 77
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liked the rough-hewn look
so much that he decided to
finish it with a clear sealer
rather than paint over the
discolored grinding marks.
“Can you imagine calling the
clients and saying, ‘Let’s
keep this’? You sense that
someone has touched it and
cared for it. There are few
architects who get to work
on the purely artistic level.
Designing your own house
is the chance to say, ‘This
is what I’d do if I got the
opportunity.’”

Todd Walker, AIA,
co-founder of Memphis,
Tenn.-based Archimania,
agrees. “If you can’t do
something noteworthy
for yourself, you have no
one to blame,” he says.

In 2000 Walker built his
Harbor Town house, close
to downtown Memphis, to
show people what could

be done on a tight budget
and a difficult site. He also
wanted to demonstrate that
a modern house can fit right
into a neighborhood infused
with history. “We were doing
some residential work that
was just one degree out

of the norm,” he says of

his fledgling firm. “They
weren’t projects we could
hang our hat on.”

Although building new
can be prohibitive for a young
architect, professional skills
provide the much-needed
leverage. Walker got a good
deal on the lot, not only
because it was perceived
as difficult to build on, but
because he convinced the
developer that he could
show the public how a steep
slope could become an asset.

continued on page 34



homes are better

with power

GUARDIAN

by Generac Power Systems, Inc.

Set yourself apart from the competition. Build every home generator ready.

Ensure your new homeowner has the backup power needed for
protection during a power outage. Guardian automatic standby
generators provide peace of mind 24/7. From a broad range of sizes
to our GenReady™ load center, the opportunity to offer Guardian
products means security for your customers and more profits for you.

1-888-GENERAC ¢ guardiangenerators.com

Learn more on becoming a Builder Alliance Partner. Find out how to Jump Start your Guardian generator product offering and
receive a $200 voucher with your first generator purchase. Visit builder.generac.com or call 800.526.2871.
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Ignoring the advice of
local Realtors to include a
two-car garage, he built a
one-bay detached garage
that lent a cottage feel. Not
only was it less expensive
to frame as a separate
structure, it added value by
freeing up space for a patio
on the small plot and mini-
mizing the house’s scale.
Walker was rewarded
with a handful of design
awards and national media
attention. The project
immediately generated new
work with private clients
and another developer. His
business partner, Barry
Alan Yoakum, ATA, LEED
AP, recently built a house
in the neighborhood, too,
and the pair is considering
building new homes for

themselves every five years
to diversify their portfolio.
“It’s as important for the
firm as it is for us person-
ally,” Walker says. “We’re
intrigued by the idea

that you can build a little
portfolio of houses you’ve
designed for yourself. That
doesn’t mean your work
for clients can’t evolve, but
this accentuates what you
do and adds some diversity.
You get a lot of respect
from clients when they

see what you’ve done for
yourself. It adds something
that’s hard for other archi-
tects to compete with.”

living and working

For startup firms with no

built work to show, a house
continued on page 36

turning the tables

veryone has heard that doctors are the

worst patients. But how do architects fare as

clients? Surprisingly well, at least for Dennis

Wedlick, AIA. When the time came to add
110 square feet to the 800-square-foot weekend house
he designed for himself and his life partner, Curtis
DeVito, in 1988, he didn’t hesitate to hand off the job
to Hoboken, N.J., architect Jennifer Marsh, AIA, LEED
AP. “In my practice I learned the importance of giving
the whole family equal time, building upon disparate
goals to get something unique,” Wedlick explains. “I
felt the best way to accommodate the things on both of
our wish lists was to put my money where my mouth
was and hire an architect.”

Marsh is the wife of one of Wedlick’s longtime
employees, and her design talents were well-established.
In choosing her, he also sensed she was confident
enough to give honest feedback, yet lacked an ego
that would get in the way of listening. Throughout,
the two stayed true to their respective roles. Marsh

continued on page 36

double the view,

One Fire Ribbon, two rooms
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The Fire Ribbon See Thru

: g
SPARK

modern fires

www.sparkfires.com p 866.938.3846

Circle no. 204




First there was wood.
Then composites.
Now there’s AZEK Deck.

Our decks go equally well with \'
red wine, BBQ sauce or ketchup. o=

AZEK Deck, the #1 brand of stain resistant decking, is a superior decking option that i "r X
is refining - and redefining - the very notion of building a deck. Engineered with ‘

Procell® Technology, AZEK Deck virtually eliminates the shortfalls associated ' |y = '
with wood and composite decking so you can forget the stain problems .' -

that are common with the leading decking products.

Built to withstand a houseful of household objects, homeowners can
actually live on their AZEK Deck. Spilled wine, fruit punch, even
hamburger grease are no match for AZEK DecK's stain resistance,

And since it’s scratch resistant, you won't have to worry about

scuffs during installation and AZEK Deck will keep looking

great for years.

AZEK Building Products has more than 20 years of
experience in cellular pvc manufacturing. We
make AZEK Trim, the #1 brand of trim, and
AZEK Moulding. And now, we're bringing
our leadership and innovation to
AZEK Deck.

To see why AZEK Deck is the
solid cholce for bullding a
better deck, visit azek.com ,\j‘_ v
or call 877-ASK-AZEK. .
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of one’s own design can
be the fast track to new
business. And having an
office on site reinforces

an architect’s presence in
the community. Those are
the benefits that husband-
and-wife team Christopher
Hays, AIA, LEED AP, and
Allison Ewing, AIA, LEED
AP, were counting on when
they built their house and
the adjacent Hays + Ewing
Design Studio near down-
town Charlottesville, Va.

“Chris felt the house would
give a certain gravitas to
our work,” says Ewing,
who left the Charlottesville
firm of William McDonough
+ Partners a year and a half
after her husband did to

took Wedlick’s rough sketches to the next level and
explored alternate ideas, drawing at least 20 iterations
of a stair that had to be shoehorned in place. Another
potentially tense design puzzle was a window that was
rebuilt three times for the sake of 2 inches each way.
Throughout the process, Wedlick never overstepped
his bounds as a client. “It was nice for Dennis to be
able to react to things objectively because he wasn’t
trying to figure them out,” Marsh says. “And I could
diffuse any tension between him and the contractor and
absorb the emotional part of the process. It’s always
emotional, no matter how seasoned an architect is.”

Being on the receiving end of that support validated
Wedlick’s belief about the unsung value of architects:
how important it is to be a partner who will help
clients realize their dreams, who will assure them that
everything will be OK when they’re afraid it won’t
be, and who will provide a sounding board when they
chase after things that aren’t fully thought-out. “I have
a lot more appreciation for the crap part of my job,”
he says. “It’s not easy listening to someone get really
nervous and worrying about how they’ll pay for the
project. What I learned firsthand was that it’s worth
every penny to have someone do that for me. And it
made me realize again the importance of how details
are executed. If I was starting to lose some of that
appreciation, I regained it by going through this.”

The addition has become a marketing piece, but not
in the physical way one would imagine. Says Wedlick:
“When I give a sales pitch to a client, I say, ‘Just to
let you know, I hired my own architect.” That has
a huge impact on people. Lawyers hire lawyers,
and it’s a resounding statement that it’s worth the

investment.”—c.w.
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—todd walker, aia

open their joint practice.
By then their reputation
had gotten traction from
the house’s awards and
appearances in national
publications, including The
Washington Post.

“We use the house quite
a bit to take clients on tour
if it’s appropriate to their
project,” Ewing explains.
“It’s really helpful having
clients feel comfortable
about what we’ll do for
them, even if what they
want is quite different.”
Before they built it, the
couple had moved 13
times in 11 years and never
owned a home. Although
Ewing says they did a pretty
good job of anticipating
the needs of a growing
family, they are thinking
of extending the second
floor over the double-height
living room to provide more
recreational and guest space
upstairs. “The studio was
supposed to be the guest
room, but Chris won’t give
it up,” she says.

Matthew G. Trzebia-
towski, AIA, co-founder of
blank studio, also timed his
business launch to coincide
with the completion of
his Phoenix residence and
office. It was a strategic
move that he began plotting
during architecture school
and while employed at
other firms. With its rusted

continued on page 38



world’s most energy
efficient ventilating
fans.

Why install an ordinary bathroom fan, when you can instill trust and confidence in your customers with

Panasonic WhisperGreen, the only series of ventilation fans in North America with energy stingy DC motors.
Panasanic’s WhisperGreen DC motor models offer the highest CFM/Watt, recognized by ENERGY STAR
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steel exterior, lime-green
balcony, and position high
in the air, the house is hard
to miss. Beneath is the
studio, which has a separate
entrance. (For more on this
project, residential archi-
tect’s Project of the Year,
see page 29 in the May
2008 issue.) Managing the
construction boosted his
hands-on confidence. “I had
built enough other projects
as senior architect to know
how the process works, but
there’s nothing like having
all the responsibility your-
self,” Trzebiatowski says.
“It was an amazing learning
tool—and the best way 1
could think of to do some
experimental things to push
the practice forward, like
trying out details that don’t
get full warranty from a
manufacturer or installer.”
The unusual structure
attracted attention even
while it was being built.
A film crew documented the
construction process for
“Desert Lifestyles TV,”
a local cable show. That
airing produced a domino
effect, including a house
commission from the
show’s producer, and by
launch time, blank studio
had several projects lined
up. “All the work we’ve
gotten has come from
people driving by, seeing
the house published, or
seeing the awards on our
Web site,” Trzebiatowski
says. “As a new studio, we
don’t have a lot of built
work to show, and there’s
nothing better than walk-
ing someone through a
real project, letting them
touch the materials and

of to do some experimental things
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understand the spaces you
can create. It also helps us
be selective in the clients
we take on. In our climate,
we have a lot of requests
for Tuscan Mediterranean
things, and we’re not
interested in entertaining
that, so it’s important to
put out there what you’re
about.” And the evolution
continues. The effort was
so gratifying that Trzebia-
towski says he is ready to
flip and go again.

Gerard Damiani, AIA,
NCARB, and Debbie
Battistone, studio d’ARC
architects, were thinking
similar thoughts when they
built a new live/work space
on Pittsburgh’s South Side.
(For more on this project,
see pages 22 and 64 in the
June 2008 issue.) But they
were trying to make a point
about sustainability and
community. The married
couple had previously
designed live/work quarters
for themselves in a his-
toric building. By building
new, they wanted to show
potential clients how urban
streetscapes can be revital-

ized by filling in empty lots.

Another factor in infill’s
favor is that loft develop-
ments, by comparison, are
often false starts when they
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E".’gj}f\"f YA ;g x«xz;»‘;/g ‘5
pgest way 1 Couia i

practice forwe
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fail zoning requirements

or don’t generate enough
interest. “We’ve done a
number of lofts and were
always very interested in
having clients build on infill
lots,” Damiani says. “They
asked what it cost, and we
didn’t know because we
hadn’t done one.”

The couple purchased
their lot in 1999 and started
construction in 2001, when
the weak economy brought
all their other projects to
a halt. Damiani served as
construction manager and
part-time carpenter on the
building, which reinterprets
traditional Pittsburgh row
houses with exterior
materials such as Cor-Ten
steel, mahogany, and asphalt
shingles. In addition to
attracting new clients, the
venture has given them
confidence to try out specu-
lative development. “We
don’t have any desire to
leave this place, but there’s
always that interest in doing
another project,” Damiani
says. Meanwhile, they’re
hoping the option they’ve
placed on a second lot pans
out. With only themselves
as clients, it will be another
chance to leave their call-
ing card in the community
where they practice. r=
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ebuild is the destination for construction pros searching
for information about building products. ebuild is a source
of unbiased coverage of new products, trends and news.
Pros visit ebuild to learn how to do their jobs faster, safer
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STAINLESS STEEL RAILING SYSTEMS

Free

Our new

60th Anniversary Catalog

is free and comes filled

with photos and complete
details on all of our Feeney
Architectural Products:
CableRail™ cable assemblies,

f DesignRail™ railing systems,
CableTrellis™ kits, Stal.ok® rods,
and Lightline® canopies. Just
give us a call, 1-800-888-2418.
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4 Easy

Easy to install.
Easy to maintain.
Easy on the eyes.

Lightline® canopy

kits are simple to
assemble and effortless
to maintain. They come in
a variety of eye-catching
styles with stainless steel
support arms, acrylic visor
panes, and integrated rain
gutters. And the patented
Click-Lock feature makes
installations a breeze.

Free catalog, 1-800-888-2418

visit www.feeneyarchitectural.com
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Finally, flush mount speakers that live up fo the name. Sonance sets the new standard of performance and aesthetics with
Sonance Architeciural Series™, the first line of completely flangeless, perfecily flush in-wall and in-ceiling speakers, providing the ;
perfect complement to high-end trimless light fixtures. So make Sonance Architectural Series part of your next design. It's the

SONANCE"

one speaker that combines legendary performance with award-winning style. From the one specker company that is passionate 5

about changing the way the world looks at audio.

To learn more about integrating audio with architecture, visit www.sonance.com/facelift
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Boca Grande, the home above, and its Follansbee roof were directly in the path of Hurricane Charley.
The storm had given way to a week of clear blue Florida skies, so we thought it was about time to call our customer.
“Everybody okay?” “Yes, we were up North at the time. But a couple of our neighbors got hit pretty hard.” “Hows the roof ?*
“Perfect. Like the day it was installed. No damage, no leaks.” So we talked about golf and fishing instead.

Learn more about this project at follansbeeroofing.com/BocaGrande.

Follansbee — for those who demand the very best.
Call or visit Follansbee online today to learn more.

800.624.6906 follansbeeroofing.com

RYTIR

Earn 1-hour AIA learning credit online today. Visit follansbeeroofing.com
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by cheryl weber

eric cobb’s focus is on structure,
simplicity, and surprise.

For a 19-year-old college sophomore, exploring Florence, Italy, alone while your
father attends a medical conference is a thrilling prospect. But for Eric Cobb, AIA,
the trip would turn out to be more than just an adventure. With a genetic predisposition
split between his sculptor mother and his physician father, Cobb had been leaning
toward a career in the sciences until he set foot inside the Basilica di Santa Maria
del Fiore. As he navigated the looping stair inside the massive octagonal dome, the
experience “blew my mind,” as he describes it. He was climbing inside the space

between the inner and outer masonry shells, which
work together structurally to create the span. “This

wasn’t art layered on columns, carvings on doors, or
gratuitous ornament,” he says. “This was real; this
was it. Not to equate ourselves with Brunelleschi, but
I like to think it’s a value that is core to our work.”
How the art of building is expressed in its structure
is more or less what Cobb has been interested in ever
since. So it’s fortuitous that, after graduate school at
Columbia University, he ended up back in Seattle—
where he grew up, and where he is often asked to
design for rugged sites that force powerful structural
solutions. His houses respond to the topology of the
land while engaging it lightly. They’re often thrust
Brian Smale  Over a steep slope or wetland and rotated toward a

chosen view—and not always the predictable one.
Materials are abstract, durable, readily available, and
exposed for what they are. Cobb routinely urges clients
to invest more in the bones of the structure and less
on extravagant finishes.

A recent example of this approach is Milepost 9,
perched above a busy freight train route and the
panoramic Puget Sound. The house rests on the
foundation of an old beach house, but Cobb positioned

Eric Cobb

www.residentialarchitect.com residential architect / july 2008
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Photos: Chris Eden/Eden Arts

Eric Cobb views Puget Sound from atop BonV (opposite, top and
bottom)—three townhouses whose spaces are defined by structural
slabs, CMU shear walls, and structural steel and glass. Each unit has
a street-level flex space sized for parking. At Milepost 9, Cobb econo-
mized by building on an existing house foundation and using wood
framing with steel members inserted into selected framing pieces.

www.residentialarchitect.com
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its multitiered volumes over the swooping hillside with a series of shifting, hard-
edged overhangs. The house is clad in low-maintenance galvanized metal and colorful
cementitious board, which align aesthetically with the boxcars passing below. An
aluminum-and-fiberglass entry bridge spans the natural gap between the house and
the street. “That site is just loaded with these contrasts of softness and hardness,”
Cobb explains. “Twenty trains a day plow by the house. There’s a directness and
brutality that the site could hold, and we wanted the house to reflect that.”

The client, Frank Firmani, is a builder who shares Cobb’s penchant for straight-
forward solutions and honest, hard-working materials.
“Eric understood the vertical axis really well,” he
says. “Some architects’ work has buried complexity—
it looks simple but costs a fortune to build. I was
impressed with Eric’s ability to design with a certain
cleanness of logic.”

eliminating excess

Although this house was not inexpensive to build,
Cobb is ever mindful of the responsibility to focus the
investment where it counts. His first solo commission—
a retirement house for his Depression-era parents—
was a lasting lesson in architecture’s relationship to
necessity. Cobb was in New York City working for
Smith-Miller + Hawkinson Architects in 1994 when
he began designing his folks” house in Seattle. And
he was shocked when the cost estimate came in 100
percent over budget. “My father was close to retire-
ment age, so there was no new financing coming in,”

Situated on a double urban
lot, the Eaton Residence’s
three volumes relate to

Cobb says. “Basically I needed to move there and exterior courtyards and
build it myself.” Puget Sound views. The
That is, in fact, how he got back to Seattle and set floating box contains bed-

up a practice. But, meanwhile, by hiring a construction roBiis; living spates are
below. A slot in the concrete

manager to help round up inexpensive subcontractors wall enclosing the lower
and spending every day on site, he was able to turn terrace (left) enables a
the budget constraints into an exercise in originality. That experience made crystal surprise waterfall.
clear the folly of obsessing over details without a reality check on how much they
cost. “When you’re forced to decide between perfection but building only half a
house, and relaxing some performance expectation—go with a B- sub and work
it to see if you can pull it off—you take a hard look at economy at a very micro
level,” he says. Yet that directness is part of his DNA, and as the practice has
grown along with the amount of money clients bring to the table, the continuing
challenge is to maintain simplicity and economy.
That’s why Cobb views vacation homes as a creative luxury. They typically
don’t have huge budgets, so they can be cleverly compact. What’s more, their

44 www.residentialarchitect.com residential architect / july 2008
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difficult sites make the case for
investment in the structure, and
clients are more willing to try
unusual solutions. Second homes
raise other issues, too, like how

to avoid the obvious response to
the big view. “We try to convince
clients that the views of a project
are not just the views out over its
landscape,” Cobb says. “The house
can be viewed from outside—
back into, through, over, and under it.” For example, at a Lopez
Island cabin on Puget Sound, the house rotates south to the
subtler view—a pristine wetland where all the grasses and reeds
are exactly the same height. The water is visible to the left, and
galvanized steel pipe columns loft the house above the floodplain.
That move also made room for water-catchment basins—and
light and transparency—under the house.

“Working with challenging sites, whether they are spectacular
vacation properties or urban, makes us respond in a unique way,”
Cobb says. “One of the most difficult things for us to deal with
now would be a huge, easy
site with no tooth. That, for us,
would require a very different
way of tackling the beast, where it’s not about Goncrete block walls organize the
the logic of a structural solution.” Tobias Residence, designed for

While custom homes will always be at the PERIET WIJE D e EiF a1 MR A

. X a loftlike house. The 2,200-square-
core of Cobb’s nine-person practice, he has foot top floor has virtually no interior

recently added multifamily to the mix. On the walls, thanks to a light-industrial
boards is the 12-unit West Newton Residential, steel-and-concrete framing system
where tall precast concrete walls organize the on a simple grid, with wood flooring

site and provide the structure, insulation, fire i vl il

[ protection, and interior finish in one power-
> : w ful move. Construction has just concluded on
;mm ,.ft:m ,,m*“ BonV, three Fownhouses on c.oncrete pilings
Photos: Paul Warchol Photography  sunk 50 feet into a steep hillside. Stout concrete
floors transfer the lateral loads to the foundation, eliminating the need for steel
moment frames and allowing for larger expanses of glass.
Eric Stelter, president of Seattle-based Flip Builders, which developed both projects,
was so impressed that he commissioned Cobb to design his own home. “Here in
Seattle we have a lot of architects who draw neat stuff but are hard to work with,”
he says. “Eric is passionate, smart, and rigorous and has the ability to not just draw
something, but to get people excited. It makes working with him a lot of fun.” ra
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AGENDA AT-A-GLANCE

Monday, December 8
House Tour
Visit Austin’s architectural finest

Welcome Reception

Tuesday, December 9

Keynote Address
“Shelter and Delight”

Panel Discussion

Changing the Paradigm:

New Delivery Methods and Prototypes
for Residential Design

Panel Discussion

Reinventing the Pattern Book:

Can New Architect-Designed House
Plans Improve the Mass-Market House?

Leadership Awards Luncheon

Roundtable Discussions

® Developing Your Own Multifamily Building

¢ |s Modular Really More Affordable?
¢ The Perfectly Balanced Practice

Panel Discussion
Shelter Lab: Budget-Saving Secrets
from Architects’ Own Houses

Reception

Wedﬁésday, December 10
Panel Discussion

Oh, Say Can You LLC? Successful Business

Models for Innovative Residential Practice

Special Summit

Can Green and Affordable Coexist?
Sustainable and Attainable Design
for the Client Next Door

CORA Convenes

register today
reinventionconf.com



Invisible Speakers. Incredible Sound.

no grates, no grills, no covers

Onsia is a revolutionary new flat
‘panel speaker that achieves
completely invisible installation in
any new or existing drywall
surface, transforming the entire
wall or ceiling into a sound source.

These speakers now make it
possible for builders, architects,
designers and remodelers to create
audio solutions without
compromising the interior design
of modern living spaces.

Invisible never sounded so good.

Www.onsiaideas.com

800.434.3750
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Easy to install. Fits any space. Matches any décor.
With the Unico System’s design flexibility, it is ideal
for historical remodels and renovations. Unico’s
small-duct heating and cooling solution remaves 30%
more relative humidity than traditional systems without
compromising the design and décor of your project.

Your comfort begins at www.unicosystem.com

The|Unico|System’

Small-Duct Central Heating
& Air Conditioning
800-527-0896
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plywood perfected

Many an architect dreams of creating beauty from humble materials. But making it happen
is another matter, one that requires great skill and patience. And an understanding client
doesn’t hurt. San Francisco architect Nick Noyes, ATA, had all three factors in his favor
when designing this weekend house in Healdsburg, Calif. His clients, landscape designer
Alexis Woods and wine producer Daniel Donahoe, requested that he use materials from a
plywood factory owned by Woods’ family. The resulting plywood-lined interior walls
take on an abstract, aquatic quality, with ribbons of darker and lighter shades forming
‘mesmerizing patterns throughout the space. “They had low-key aspirations,” Noyes
says. “The plywood was in keeping with that idea.”

Not just any plywood would do. Workers at the factory pulled out the most inter-
esting pieces over a period of a year or so,
setting them aside for Woods and Donahoe.
Then Noyes and builder Brian Horick worked
together to make sure the joints between the
panels would line up with the window and door
joints, in order to avoid a haphazard effect.
The plywood’s end grain frames openings
from room to room. “It’s all very considered,”
Noyes explains. Glossy white trim and
ceilings provide a crisp counterpoint to the
plywood’s roughness.

The home’s straightforward, L-shaped layout
catalyzes its casual style. A one-story wing
with an open plan functions as a window-
lined gathering space. “It almost feels like an
old schoolhouse,” Noyes says. The private
rooms occupy the other, two-level wing. Both
volumes are housed within a pair of pitched-
roof forms based loosely on local barns and
farmhouses. Overhangs and cross-ventilation
keep the interiors cool during summer, as does
a west-facing sunscreen made of old grapevine
stakes from the surrounding vineyard.—m.d.

50 www.residentialarchitect.com

three site-loving
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in-humility.

project: Healdsburg Residence,
Healdsburg, Calif.

architect: Nick Noyes
Architecture, San Francisco
general contractor:

Horick Builders, Petaluma, Calif.
landscape designer:

Alexis Woods Landscape Design,
San Francisco

color consultant:

Helen Eging Color Consultant,
Healdsburg

cabinetmaker: Shaum Sinawi,
San Francisco

project size: 2,264 square feet
site size: 40 acres
construction cost: Withheld
photography: Cesar Rubio
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second floor

first floor

The building’s simple,
mustard-hued forms
neatly intersect at a
right angle. Buffed pine
floor planks come from
the same family-owned
factory as the patterned
plywood wall panels.
And clean-lined fabric
light fixtures add a
modern touch.

www.residentialarchitect.com 51
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methow madness

After decades of designing retreats in Washington’s Methow Valley, Ray and Mary
Johnston, FAIA, decided it was time to do a place of their own. “We designed a cabin
here 20 years ago for a client who invited us to use it often, and we did,” laughs Ray
Johnston, AIA. After finding the right site, the architects and their two kids camped on
it for years—always moving the tent around to find the best spot. Waiting was worth it.
The cabin rests on a rise nestled in rolling hills and faces vistas of the expansive valley,
it eponymous river, and the Cascade mountains. “Having studied the site’s microclimates

means the house impacts solar conditions in a good way,” Johnston adds,

Tall windows frame views of earth
and sky, letting the compact
cabin live beyond its walls.
Expansive overhangs shade the
abundant glazing and protect the
porch from heavy snowfalls.

52 www.residentialarchitect.com

“so now we
can have a vegetable garden.”

Keeping that camping vibe was key in
designing the 1,200-square-foot house. A
full-length veranda adds 400 square feet
of al fresco living, and a frost-free outdoor
shower gets used year-round. The cabin’s
original footprint was intended to be even
smaller, but a last-minute loft addition
made way for more sleeping berths and
a second bathroom. The extra space is a
big draw for the couple’s 20-something
son and daughter, who often bring friends
along. “We had 10 people here for New
Year’s, and everyone was comfortable,”
Johnston says

The loft also generates intimate spaces
on both levels, providing a dropped ceiling
over the couple’s sleeping nook as a counterpoint to the vaulted
living areas. Similarly purposeful contrasts abound in material
choices. Bamboo plywood applied in an oversized running-bond
pattern is a slick foil to industrial web joists supporting the roof.
Outside, rough-hewn log columns hold up a deep overhang and
add a rustic touch to metal mesh shades and steel-framed glazing.
Even the veranda decking changes from smooth cedar planks to
raw concrete as it steps down to meet the rocky terrain.

Having worked and played for years in the Methow, as locals
call it, it’s no wonder the Johnstons struck just the right balance
between roughing it and relaxing in style.—s.d.h.

project: Twisp Cabin,

Twisp, Wash.

architect: Johnston Architects,
Seattle

general contractor:

Tim Anderson Construction,
Winthrop, Wash.

project size: 1,200 square feet
site size: 11 acres
construction cost: $150 per
square foot

photography: Will Austin
Photography
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remote control

Architect and prefab purveyor Geoffrey Warner, AIA, says most of the requests for his
modern, modular weeHouses are for use as vacation homes. It’s no secret that clients often
feel freer to experiment with style and program in second homes, says the principal

of St. Paul, Minn.-based Alchemy Architects. “The desire to get things done quickly

is also a factor,” he adds. These drivers were front and center when Warner’s client
commissioned him to produce a 504-square-foot weeHouse on 30,000 acres in Marfa,
Texas. “The town is remote and the supply of labor is limited,” the architect explains,
making the situation ideal for a prefabrication solution.

Built in a factory in Utah, the house
arrived 100 percent complete in two
modules: a 36-foot-by-14-foot main
volume—containing a large living/kitchen/
sleeping area and a bathroom—and a
4-foot-by-14-foot outdoor shed. Warner
oriented the house on an east-west axis to
maximize views and light, but he designed
a south-facing shading element to cut down
on heat gain from the floor-to-ceiling glass.

Despite its seemingly simple design,
the house “ended up being a fairly
custom project,” Warner says. The client
opted for fiber-cement siding and chose
bamboo floors and walls, high-end
fixtures, name-brand windows, IKEA
cabinets, and solid-surface counters.

A split-wall air conditioner provides
cooling, and an on-demand tank heater
takes care of in-floor radiant heat and hot
water needs. A planned solar array will
provide electricity.

The house is petite by any measure,
but generous outdoor deck areas expand
the living outside. Says Warner: “The
landscape is the square footage. This is
the calling card for the idea that you can
live elegantly in a small space.”—n.f.m.
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project: Marfa weeHouse,
Marfa, Texas

architect: Alchemy Architects,
St. Paul, Minn.

factory builder: Irontown
Homes, Provo, Utah

general contractor:

Fine Lines, Alpine, Texas
project size: 504 square feet
(conditioned space)

site size: 30,000 acres
construction cost: $280 per
square foot (excluding site work)
photography: Scott Ervin/
Alchemy Architects
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Inspired by a Donald Judd sculpture park nearby, Geoffrey Warner
designed this modular house (part of a planned prefab compound)
to fit into its site. The structure is lined in bamboo and clad in
fiber-cement siding, painted with metal filing-laced oxide paint for
a Cor-Ten steel look.

www.residentialarchitect.com




The new color of home audio.

The Essentia E6G from NuVo is the perfect complement
to any home.

Designed for form, function, and efficiency, the Essentia E6G is the first
whole home audio system to earn the ENERGY STAR®.
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top choice

has metal become
the gold standard in
residential roofing?

by nigel f. maynard

P or as long as anyone
y can remember, metal
has been the preferred
roofing choice for

@ outbuildings and
barns, but its popularity
among architects and green
building advocates is pro-
pelling the material toward
coveted status for residential
roofing applications as well.
Performance and aesthetic
reasons are driving its ascent.

“We prefer [metal]
because of its ability to keep
out the weather,” says Frank
Harmon, FAIA, principal
of Raleigh, N.C.-based
Frank Harmon Architect.
“If you look at the buildings
particular to our area, they
are almost always covered
with a metal roof.”
Tim Carlander, principal

of Seattle’s Vandeventer
+ Carlander Architects,
echoes Harmon’s praise.
“We’ve used metal on a
number of projects over the
years,” he explains. “We
looked for a material that
has a crisp, contemporary
aesthetic, and a metal roof
with a standing seam meets
the criteria. Plus, the stuff
lasts forever.”

proven metal
Whether you practice
traditional, vernacular, or
contemporary architecture,
metal is versatile enough to
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fit your needs. Other attrac-
tive and durable roofing
options are plentiful, but
architects who use metal
regularly say it offers the
best of all worlds, not only
because it’s good-looking
and long-lasting, but also
because it’s lightweight and
fire-resistant. The Metal
Roofing Alliance (MRA) in
Belfair, Wash., says, for
example, that a metal roof
will last up to three times
longer than a traditional
asphalt roof. It’s often made
from recycled materials—
100 percent, in some cases—
and can itself be recycled.
There was a time when
a basic corrugated metal
roof would likely corrode in
10 years or less (especially
in seaside applications or
in rain-prone areas), but
technology advances have
beefed up performance.
Today, metal roofs are made
with alloys and feature
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