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Casa Familia
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Green resources. From start to finish.

Discover how our resources are helping design and

building professionals make a sustainable difference

at all phases of the process. Get connected to our

green collaboration success stories to inspire your

own projects through Profiles in Sustainability at \
insideadvantage.com/profiles. SUSTANAR, £

EnerGY i WATER INDOOR AIR QuALITY

BRegistered trademark//TM Trademark of Whirlpool, U.S.A,, KitchenAid, U.S.A. Jenn-Air, U.S.A. or Maytag Corporation or its related companies. ©2010. All rights reserved. All other trademarks are owned by their respective companies.
Casa Familia: Design by Kevin deFreitas Architects,




Add some extra punch to your homes

Residential — Beautifully designed and carefully crafted, our
garage doors add style to any home. With the widest selection

i of door styles, colors, materials and
features in the industry, your design
options are virtually unlimited..

- And Wayne-Dalton doors pack a
whole lot of punch. We offer a wide
variety of insulated energy-efficient
options, a broad range of safety

features, and windload-rated and

impact resistant models to ensure that
your customers will enjoy their doors for
years to come.

Design Center — Visualization will help your customers see
exactly how a beautiful new Wayne-Dalton garage door will
enhance the look of their home. Go to www.\Wayne-Dalton.
com/DesignCenter and start upselling today.

Genie® Openers — Two powerful brands—
Wayne-Dalton and Genie®—have joined forces
to offer great doors and great openers for a
system approach unmatched in the industry.

-

Manufacturing and distribution — \We have facilities in each
major region of the country for short lead times.

1-800-676-7794 www.Wayne-Dalton.com

Go to http://resarch.hotims.com for more info

lifes front door’




For more than 25 years we've been perfecting high-performance custom liftslides and folding doors for
large exterior openings up to 16" tall and 60" wide. The Weiland liftslide story begins with design: beautifully
detailed and crafted, smooth and quiet operation on a flush track, countless configurations for seamless
indoor/outdoor living. Founded on the principles of precision and quality, our dedication to excellence
continues today and is demonstrated in the beauty of our craft. What can we build for you?

weiland

Sliding Doors and Windows, Inc.

LIFTSLIDES | BIFOLDS | WINDOWS | IMPACT RATINGS
2601 Industry Street, Oceanside, California 92054. weilandslidingdoors.com. 760.722.8828

Go to http://resarch.hotims.com for more info




SoftPlan: The most advanced residential
design software and the only one with free
technical support and no annual fees.

"After years of using AutoCAD® | switched to SoftPlan in
2008. | was able to produce 3d renderings on my very first
project! I'm so glad | made the switch. SoftPlan has made
me, a designer, look great and my clients are happy to see
their home in 3d before | finish the construction drawings.
Highly recommended!!"

Gary Collier, Albany, GA

Thomas Roman Architect

Easy to learn, easy to use

Create construction documents quickly
Import and export AutoCAD® files
Complete control of line weights & fonts
3D renderings, photorealistic or stylized

Version 14

ARCHITECTURAL DESIGN SOFTWARE
Free Demonstration & Trial
1-800-248-0164 or www.softplan.com

Try SoftPlan studio: free, 3D web based design tool.

www.softplanstudio.com

Go to http://resarch.hotims.com for more info
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Rheem Tankless Water Heaters are a perfect way to bring comfort and efficiency to life in your homes. Its small, space-saving design makes it

easy to recover storage space while still being powerful enough to supply all the hot water a busy family needs. And because it's ENERGY STAR*

qualified and backed by Rheem reliability, you can be sure you're providing the best value in your homes — and that makes all the difference

Contact your Rheem distributor or contractor today, or visit Rheem.com/architectadvantage to learn more.

/e

TAX
CREDIT
. - - It's/ Rheem'
Go to http://resarch.hotims.com for more info
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The strongest laminated strand
lumber on the market, LP® SolidStart®
LSL delivers superior performance
over traditional lumber. Ideal as a
cost-competitive alternative to LVL,
it's also the best value on the market.
‘While superior strength makes

LP SolidStart LSL the smart choice
for beams and headers, consistent
performance helps kitchen, bath and
tall entry walls start straight and stay
straight. Free of knots, splits and voids,
LP SolidStart LSL is backed by

a Lifetime Limited Warranty.
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ANDERSEN. MORE TOOLS TO BUILD YOUR VISION.

Window Studio® software takes the vision 3D and beyond.

Andersen® Window Studio® software is a powerful, stand-alone tool that allows
you to select, specify and design window and door schemes with Andersen®
products, then generate 2D elevations, plans, details or 3D models to use in
your CAD or BIM design. So whatever the vision, Andersen can help bring it to
life. To learn more about Window Studio® software, visit andersendifferent.com.

ENERE\‘STAR WINDOWS+*DOORS
AWARD A
oFr r n

PARTNER OF THE YEAR ®

See us in a different light.”

“ENERGY STAR" is a registered trademark of the U.S. Environmental Protection Agency. “Andersen” and all other marks where denoted are
trademarks of Andersen Corporation. ©2010 Andersen Corporation. All rights reserved.
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Every home theater has a
lot going on behind the scenes

i
R
Revel® e Revel”
In-wall 130 Ultima Salon 2 Ultima Salon 2
el |
l ’ i o
\ i Revel-
| — Ultima \7

No where is the principle “form follows function” more applicable

than in the construction of today’s modern home theater.

At Harman, we craft products that strive to not only mimic the
cinema experience but, ultimately, stir the soul. Yet, none of that is
possible without the collaboration between builders and architects

like yourself and your nearest Harman home theater professional. : -
d ¢ - To find a Harman home theater professional near you, visit
Together, we can help your clients revel in the form of their new

space and delight in the function. Harman HomETheate r. COm

3 . o= i Go to http://resarch.hotims.com for more info
THRTRES I & @%f'_nson gxicon ©2010 Harman HARMAN




from the editor

have we overbuilt even our most basic tract house?

by s. claire conroy

y mother
wrote
. about
: & housing
from the early 1950s in
Tennessee until the new
millennium in Washington,
D.C. She covered mid-
century modern housing in
its heyday, much of it done
by local heroes—such as
Bruce McCarty and Felder
Weeks in Knoxville, and
Charles Goodman and Don
Lethbridge in D.C.

The most vivid period
in my memory of her work
was the 1970s. Then, she
was writing about an amaz-
ing number of experiments
in housing for The Wash-
ington Post—from foam
homes and rammed earth to
geodesics and yurts—and,
of course, solar and other
energy-savers. Back then,
modern subdivision houses
were actually designed,
built, and bought.

All that bounty and buzz
was happening within a
relatively small envelope.
In the *70s, the average
American house topped
out at 1,700 square feet.
And, as architects who do
remodeling work nowadays
know, many of those houses
were quite “lightly built”—
to use the polite term.

Even great cars were
lightly built back then,

residential architect / september -

with few required safety
components. The famed
BMW 2002 cost less than
$5,000 and weighed just
2,200 pounds. Its present-
day successor, the 3 series
sedan, is double the weight
and a foot longer. It’s laden
with safety features—and
runs upward of $40,000
with just a few options.
Houses today are suffer-
ing similar bloat. Although
our average family size
dropped from 3.1 in 1970
to 2.6 in 2007, our houses
expanded to more than
2,500 square feet and
they’re built on an average
lot of more than 17,000
square feet, according to
the U.S. Census Bureau.
Another study estimates
that developed land for
single-family homes nearly
doubled in cost from 1985
to 2008 in 46 metropolitan
areas. During the same
stretch, construction costs
per square foot rose 30 per-
cent. It’s true that today’s

" houses are more feature-

full—with more levels,
fireplaces, bathrooms, and
garage stalls as standard
offerings. But pile on all
the new codes and zoning
requirements, and our hous-
ing is saddled with some
staggering imbedded costs.
Even without the insanity
of financial bubbles.

Some of our current pre-
dicament stems from con-

october 2010

sumer expectations. Why
do all houses now have to
have granite counters? And
stainless steel appliances
the size of small aircraft?
And why are these worth
more to home buyers than
paying architects adequate-
ly for their services? They
no longer have tolerance for
the humble finishes we all
lived with for years—lam-
inate, linoleum, vinyl. In-
deed, a frightening number
of people would opt to live
in a lackluster tract house,
as long as inside it they
could find the floor plan
and finishes they crave. No
wonder home equity is at
its lowest level since 1985.
For the most part, we do
build better, safer houses
these days, but we’ve also

the unsustainable american dream

Mark Robert Halper

burdened them with un-
sustainable appurtenances
and impossible densities.
Based on predictions from
Harvard University’s Joint
Center for Housing Studies,
we’ll see an exponential
increase in housing needs
in the next 10 to 15 years,
but we’ll find them in the
areas of affordable hous-
ing, single households, and
accessible dwellings—areas
we’ve sorely neglected
while chasing the fertile,
agile wealthy. Maybe we
need to reacquaint our-
selves with the *70s way of
building. Once more with
feeling—and a touch more
durability, please.

Comments? E-mail
cconroy @hanleywood.com.

www.residentialarchitect.com




NATURAL
ALLIES

N

&
| Aized  viEld

9 2ZI'8%
L6 XSIXHE

2VANN

S AlZ6s bIcii

;

oSl
Tag'J

T Amywy

-

wpin popuog

m
o}
-

WS
S
™
X
N
\.
&
=

04 NOILVINSNI 11V ALISNIQ HOIH

I'm always on the lookout for new, more sustainable ways to design
and build. That's why | specify EcoBatt® Insulation from Knauf for
my projects.

Knauf EcoBatt Glasswool gives me the same optimal performance as

all their insulation, but it's more sustainable...thanks to its abundant

and renewable raw materials, high post-consumer recycled content .

and ECOSE® Technology. with ECOSE .

Knauf’s revolutionary new ECOSE Technology is a binder with a
lower embodied energy. It is based on rapidly renewable bio-based
materials—eliminating the non-renewable petroleum-based chemicals For more information call(800) 8254434 ext. 8300
such as phenol, formaldehyde and acrylics found in traditional fiber
glass insulation.

or visit us online af www.knaufinsulation.us

With my focus on sustainable building, EcoBatt Insulation is the

KNAUFINSULATION

it} Hime fo save enerqy
3y

Go to http://resarch.hotims.com for more info
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By Georgetown Door and Window Co., Inc.
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86 {7’2’(12‘1{1‘«[ ™ in Georgetown Door Lite®s
Showcase Your Style™ promotion by best
incorporating the Georgetown Door Lite®
on your next project. See website for details!

georgetowndoorlite.com

Additional products available

at www.georgetowndoor.com JELD’WEN

£ )
Georgetown Door and Window Co., Inc. WIRDBWE DOORS (/J o7t //( DD(TRS
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news from the leading edge of residential design.

An angular dormer becomes the focal point of
the project’s front elevation. Works Partner-
ship Architecture designed the Ridgefield,
Wash., home with input from developer/
builder Tamarack Homes.

Ly

first floor second floor

www.residentialarchitect.com

making tracts

Like many architects, Bill Neburka and
Carrie Strickland Schilling, AIA, dislike
the notion that good design is an exclu-
sive luxury. “We kind of bristle at the
idea that architecture only exists at $300
a square foot,” says Neburka, co-princi-
pal (with Schilling) of Portland, Ore.—
based Works Partnership Architecture.
So when local builder/developer Ryan
Zygar of Tamarack Homes approached
the pair about designing a modern,
moderately priced spec house in a sub-
division 25 miles outside Portland, they
sprung into action.

Zygar wanted to challenge himself
and his staff to build a different kind
of house for the same cost, in the same
amount of time, and using the same
materials and techniques as a standard
production home. “I had always won-

dered, “Why can’t you capture modern

residential architect / september -

architecture at a price?’” he says. For
their part, Neburka and Schilling were
eager to see whether they could work
within an existing system of building
and budgeting and still achieve their
desired design quality. Used to creating
custom homes, they found they had to
adjust their drawings to dovetail with
typical production building methods. “It
was a great education for us, understand-
ing how these houses get built,” Neburka
says. Adds Schilling, “It’s fast, inexpen-
sive, and efficient.”

The final product took 70 days from
start to finish, including design time.
While that figure fell slightly above
the target the participants had set, they
feel confident that next time they’d be
able to streamline the process using the
knowledge they gained here. Completed

in July, the 1,904-square-foot home

october 2010



features an upside-down floor plan, with
the main living spaces and master suite
above a garage, two bedrooms, and an

entry hall. Neburka and Schilling pulled

apart the second floor to create a private \ o The architects placed
e the home’s public

spaces on the second
floor, to better take
i \ , advantage of a
inside out and see what was possible for R 490-square-foot,
3 upper-level courtyard.
This arrangement
allows sunlight and

- ; g = s breezes deep into the
The courtyard also provides the interior ] = | i | interior spaces.

courtyard. “We wanted to turn the house

making exterior space,” Neburka says.

rooms with extra opportunities for natu-

ral light and cross-ventilation.

The Ridgefield, Wash., house was

featured in the local Parade of Homes
and even won the program’s “Outstand-
ing Architecture” award. It’s currently for

sale, priced at $327,000. Zygar, Neburka,

and Schilling hope to work together on
more iterations of their prototype as soon
as the housing market improves. Visit

tracthouse.tumblr.com for more informa-

tion on the project.—meghan drueding B . ) Lo e . X ‘ Lo
Photos: Chris Hodney

residential architect / september - october 2010 www.residentialarchitect.com 15




home front

domestic agenda

erhaps no other room in the
house has been influenced
quite so directly by the past
century’s social, economic,
and political changes as the kitchen.
Counterspace: Design and the Mod-
ern Kitchen, a new exhibition at
New York’s Museum of Modern Art
(MoMA), surveys
key moments in the
perpetual redesign
of the kitchen since
the early 1900s,
in the context of
evolving ideologies
and technologies.
Highlighting dif-
ferent perspectives
on applying new
innovations within
the domestic sphere, Counterspace ex-
amines the myriad ways kitchen design
reflects—and sometimes shapes—social
values and agendas, our relationships
with technology and food, and our atti-
tudes about family life and the domestic
role of women.

Three sections focus on major design
moments in the 20th century that influ-
enced the kitchen’s evolution, beginning :

5 p 5 German architect Mar-
with pre-war arf:hltect.s concepts of 1 ; grete Schiitte-Linotzky’s
the modern, rational kitchen; followed i . , by . ; 1926-27 Frankfurt
by the post-war emphasis on consumer ! 3 = Kitchen (above) and Italian
choice and leisure; and ending with con- | 3 g — ;abi_r:jetry’ rr;a;arggascture.ar
temporary artistic critiques of modern | g SRICED
kitcﬁenazsign. A selegtion of kitchen el s g

! . Kitchen Unit (left) are
objects and gadgets, along with photog- e complemented by a variety
raphy, film, prints, drawings, and paint- 4 of kitchenware, such as
ings, augment each section. MoMA’s Tupper Corp.’s 1954 poly-
Counterspace runs through March 14, ethylene: tumblers (far (ef).
2011.—stephani . miller

Integral to Counterspace,

Photos: Courtesy the Museum of Modern Art

www.residentialarchitect.com residential architect / september - october 2010
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exploring the delicate tension between art and service. symposium highlights
As we emerge from the darkest days of the recession, most architects feel lucky * Annual housing tour
to still have a firm to call their own. Whether you have clients in hand or continue
to pursue prospects, it's essential that you understand how your practice can
best deliver on its promise. There can be no one-size-fits-all approach these days. * Special design charrette: The New Shotgun House
Each new client requires a di.ffer.ent strategy{ to engage, sewicq, and satisfy. And « NEW—Earn an entire year's worth of AIA/CES credits
new more than ever, they all insist upon a higher level of attention and a stronger
Smhasis on value. Added to the mix is the silent partner everyone must address
with every project: Mother Earth.

* 2010 residential architect | eadership Awards Luncheon

at Reinvention!

Is it still possible to answer clients’ greater expectations while still creating work X
that challenges your mind, heart, and soul? The seventh annual Reinvention rengter tOday
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home front

Courtesy Parsons the New School for Design

passive powerhouse

he 2011 Solar Decathlon will
= reach beyond the National
Mall in Washington, D.C.,

"= as students from Parsons the
New School for Design, Milano the
New School for Management, and
Stevens Institute of Technology will
develop not one, but two Passive
House—certified homes next year:
one that will be judged in the bien-
nial competition, and one that will be
constructed in the city’s Deanwood
neighborhood. “We wanted our proj-
ect to show how our single-family
house could be easily adapted in an
urban context, which is a more sus-
tainable framework for solar energy
due to the density of inhabitants,”
says Laura Briggs, lead faculty on
the Empowerhouse project and as-
sistant professor and chairwoman of
sustainable architecture at Parsons.

Deanwood residents, during

design charrettes with the students,
requested workshops on energy is-
sues that will start this fall. After the
competition, the structures will be
combined to create a semi-detached,
two-family home for local residents,
who will help with the construction.
Consuming up to 90 percent less
energy for heating and cooling, the
project also will feature water conser-
vation and stormwater management
systems, daylighting, and a green
roof and garden. Architects from
Zavos Architecture+Design of Fred-
erick, Md.—the architect of record—
and members from D.C.’s Habitat for
Humanity will take training courses
in Passive House principles.

Construction for both houses will
begin in the spring, with completion
slated for the end of 2011. For more
information, visit parsit.parsons.
edu.—jennifer lash

An early design
concept shows one
possibility for the
project’s exterior,
but the design is not
yet final. The two
houses ultimately
will be joined at the
Deanwood site (left)

' |! in Washington, D.C.
p—

cultivating al
fresco creativity

~ andscape architects struggle
* with some of the same creative
tensions as architects do: where
to find design inspiration, how
to get out of a compositional
rut, how to cultivate sensitivity to
a site’s unique characteristics. W.
Gary Smith’s new book, From Art
to Landscape: Unleashing Creativ-
ity in Garden Design (Timber Press,
$39.95), is a lively, colorful look at
how he channels his inner artist.

Smith—known for his work on
botanical and public gardens such as
Longwood Gardens
in Kennett Square,

Pa., Winterthur in

Delaware, and the

Lady Bird Johnson

Wildflower Center

children’s garden

in Austin, Texas—

devotes the first part

of the book to developing the artist’s
eye. One fascinating chapter explains
how he builds a visual vocabulary
by abstracting the patterns in nature:
radial, mosaic, serpentine, and so on.
Part two explains how these ideas
have shaped his practice. In one
example, 325 bundled grasses, set
upright in a naturalistic drift pattern,
bring random order to a sprawling
rock garden.

“I want to be in a garden where |
stop and say, ‘Wow, what made them
do that? What made them put those
things together?”” he writes. “If 'm
having that kind of response, [ know
I’m in a garden where my own cre-
ative spirit has been engaged.”

With this latest release, architects
can compare notes, perhaps find
new ways to loosen the muse, or just
enjoy the abstract artistry of Smith’s
lyrical gardens, sketches, plans, and
paintings.—cheryl weber, leed ap
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Smart Design Starts By Digging Deep.

ClimateMaster Geothermal Heating & Cooling saves money while adding value.

Create a better design that homeowners will appreciate — include a geothermal heat
pump system from ClimateMaster in the plans. Using the earth’s stable temperatures
to heat and cool homes, geothermal offers a clean, renewable energy source
with no flame, fumes or noisy outside units. Your clients can save up to 80% on
their monthly energy bills, and each geothermal system qualifies for 30% federal
tax credit. Start creating smarter, sustainable designs

with a system from the leader in geothermal heating

and cooling — ClimateMaster. Call 877477-7844 or

visit climatemaster.com for more information today. A 158 Inckatrie, . Compony (NYSE: XU)

Geothermal Heat Pump Systems

Go to http://resarch.hotims.com for more info
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green piece

hudson river school

dennis wedlick, aia, designs a passive house in new york’s scenic river valley.

w hile most
architects
- | have heard
U theterm
“passive house” over the
past few years, many still
aren’t sure exactly what it
means. New York—based
Dennis Wedlick, AIA,
wants to change that. The
architect and his team at
Dennis Wedlick Architect

first floor

(DWA) are finishing up the
Hudson Passive Project, a
spec home in New York’s
Hudson Valley that they
hope will create a wider
understanding of passive
house design. “For me,
it’s been a revelation,”
Wedlick says. “This is
really quite simple and
fundamental and obvious.”
The passive house con-
cept, which originated in
Germany, entails lowering
heating costs by up to 90
percent through a rigorous
set of steps that includes

residential architect / september -

passive solar design,
superinsulation, high-
performance windows, and
carefully calculated thermal
bridging. “It’s just keep-
ing the house thermally
isolated from the swings of
temperature, minimizing
infiltration, and maximizing
insulation,” Wedlick says.
Working with developer
Frank Sciame, builder Bill
Stratton, building sci-
ence consultant the Levy
Partnership, and the New
York State Energy Research
and Development Author-
ity (NYSERDA), DWA
has designed a house that
meets both passive house
requirements and its own
high standards for beauty
and livability. In a nod
to the rural setting, the
1,650-square-foot residence
features a timber-frame
structure and local stone
cladding. SIPs walls and
ceilings and triple-paned
glass windows ensure an
airtight building envelope.
The house is slated for
completion in October,
when it will be open for
tours. Hard costs are run-
ning about $200 to $250
per square foot; the sale
price of $595,000 includes
the 7-acre lot. Funding
was a collaborative effort.
DWA and NYSERDA paid
for the research and design
process, while Stratton
backed the construction

october 2010

and Sciame provided a
discount on the land. “The
point of the Hudson passive
house project is to raise
awareness of the passive
house model for architects,
builders, and developers,”
says Wedlick, who is study-
ing to become a certified
passive house consultant.
“It’s meant to be a kind of
industry-wide knowledge
effort.”—meghan drueding

Renderings: Courtesy Dennis Wedlick Architect

The Hudson Passive Project’s
insulated foundation, passive
solar design, and tight building
envelope will combine to keep
it at a comfortable temperature
year-round. Wedlick and his
staff drew its overall form and
massing from barns and other
rural buildings near its site in
Claverack, N.Y.

www.residentialarchitect.com 21




green pieces

smarter choices for the future.

refuse reused

Sending waste to the landfill is, well, a
waste, so the manufacturer uses locally
sourced recycled materials to produce its
Debris series of tiles. The products are
made using baghouse dust collected from
local glass recyclers, granite dust from a
quarry, and the spent abrasives from wa-

ter pipe cleaning. Tiles contain more than maximum green
62 percent recycled content and come in o o
112 colors. Fireclay Tile, 408.275.1182; Consisting of modular planted panels, the EasyGreen Living Wall

www.fireclaytile.com.

System can expeditiously create a green wall inside or outside the

home. The recyclable panels, which can be planted and replanted
if necessary, feature angled cells that hold soil and plants in place
while creating maximum green surface area. The 4-inch-deep
panels are mountable on a stand-alone frame or directly to the wall
surface, and they are easily removed and reinstalled as needed.

ELT, 866.306.7773; www.eltlivingwalls.com.

hybrid heat

Voltex is a hybrid electric water heater that integrates heat
pump technology to make it more than twice as efficient as
a standard tank. The unit operates like an air conditioner in
reverse, pulling heat from the surrounding air and transfer-
ring it to the tank. It costs about $200 per year to oper-

ate, the company says. A.O. Smith, 414.359.4000; www.
aosmith.com.

continued on page 24
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Not all art is made
TO HANG IN GALLERIES.

o

m Like fine art, we create exceptional windows and doors to be on exhibit daily. |
8. (Craftsmanship still lives at JELD-WEN whether it's for the interior or exterior. After all, g
discerning customers are looking for extraordinary artistry that does more than complement a home; |
it completes it. Learn more. Click www.jeld-wen.com/12219. Visit a JELD-WEN dealer. \
RELIABILITY for real life JELD WEN - 1

WINDOWS & DOORS 412 Walnut Chappo Radius Casement t

Go to http://resarch.hotims.com for more info ©2010 JELD-WEN, inc ]



green pieces

hidden assets

The manufacturer known for bringing us the dual-flush
toilet now adds a European sensibility to its lineup
with the Invisi Series II. Available as a wall-hung or
smart move wall-faced unit, the product employs tank and flushing
mechanisms hidden inside the walls between the studs,
GE’s new Energy Smart 9-watt LED bulb which frees up floor space in small bathrooms. Both
options flush with 0.8 gallons or 1.28 gallons of water.
looks almost like an incandescent rep]ace- Caroma USA, 800.605.4218; www.caromausa.com.

ment product, but it has heat-reducing fins
that distribute light like a traditional 40-watt
product. The bulb has a life span of more than
25,000 hours (or 17 years based on four hours
of daily use), which is 25 times longer than

a 40-watt incandescent or halogen bulb and
more than three times longer than a standard
compact fluorescent, the company says. It
costs $40 to $50. GE Appliances & Lighting,

800.435.4448; www.ge.com.

groove thing

In addition to interior flooring, bamboo ap-
parently is good for outdoors, too. BamDeck

is an 8-foot-long bamboo deck board that its
manufacturer says is comparable to ipe. Dense,
strong, and durable, it’s also rapidly renewable,
the company adds. Free of urea-formaldehyde
glues, the boards assemble with a groove-and-
groove hidden fastening system. Cali Bamboo,
888.788.2254; www.calibamboo.com.

—Dby nigel f. maynard

www.residentialarchitect.com residential architect / september - october 2010
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Simpson Strong-Tie has nearly doubled its offering of Strong Frame™ ordinary
moment frames. By adding a new 16' tall column and 14", 18’ and 20" wide beams,
you not only have 368 frame configurations to choose from, but more design flexibility
for larger openings, wider interior clear spans and retrofit solutions. And because our
frames are pre-engineered, you spend minutes choosing a frame rather than hours
designing one. Contractors also appreciate our weld-free, 100% bolted installation.

Expand your options even further with a Custom Strong Frame™
made to order. And download our new Strong Frame Selector
software and catalog. For more information visit
www.strongtie.com/strongframe or call (800) 999-5099.

to http://resarch.hotims.com for more info

PAND your frame
of reference.

2010 Simpson Strong-Tie Company Ing. SF10-A




| earn to Build Smart
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Meet the demands of the changing energy landscape. The Propane Education & Research
Council (PERC) is constantly developing new AlA- and NAHB-approved training courses. These free
continuing-education courses cover topics that include tankless water heaters, community propane tank
systems, underground propane tanks, hydronic radiant heating, propane in outdoor applications, residential
heating analysis, and enhanced energy systems.

New courses: Coming soon:

e Propane-Enhanced Solar Water Heating

e Specifying Propane Stand-by Generators —

¢ Residential Energy Performance Upgrades: An
Energy, Economic, and Environmental Analysis

Installation and Value Considerations

¢ Retrofitting Homes from Heating Oil to Propane:
Efficiency, Economic, and Environmental Benefits

Next-Generation Tankless Water Heaters
Incorporate Condensing Technology and
Ultra-Efficiency

Propane. A

Train Right.

Build Better.

e Compliance with New Model Energy Codes &
Standards - A Propane Perspective

[0 PROPANE
education & research
COUNCIL

Go to http://resarch.hotims.com for more info




Vinyl framed windows engineered to achieve high-40's STC ratings.
For low-rise residential and light commercial applications.
For more information, or to get straight answers for current projects in planning
visit us today at www.silent-guard.com

Go to http:#/resarch.hotims.com for more info



UNLIKE WOOD AND COMPOSITES, AZEK DECK® RESISTS STAINS, SCRATCHES, AND MOLD.
When you use AZEK Deck to transform your customer’s outdoor living space, you get lasting peace of

mind. Ranked #1 in quality by Builder magazine, AZEK Deck products are easy to install and are resistant
to the elements — not to mention callbacks and complaints. In other words, it’s a builder’s best friend.

Go to http://resarch.hotims.com for more info Deck | Porch | Rail | Trim | Moulding | azek.com
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all cooped up

the latest design opportunity for architects? shelter for the feathered ones.

by cheryl weber, leed ap

B + hen architect
" | Michael
Viveiros,
AIA, built
a house for his family
10 years ago, he added
a second house, next to
the garden, for his Rhode
Island Reds. The chickens
probably were the first
ever to live in a house
recognized by the Ameri-
can Institute of Architects
(AIA), as it won a People’s
Choice Award from AIA
Rhode Island. The prop-
erty has since sold, and
Viveiros is designing an-
other coop to complement
his new house. This one
will be two stories tall and
built into a hillside, with a
garden shed upstairs.

“I like playing with
forms typical of farm
buildings, and things that
are simple and handmade,”
says Viveiros, a principal
at Durkee, Brown, Viveiros
& Werenfels Architects in
Providence, R.1. “We deal so
much with technology that
when it comes to relaxing,
I like things at the opposite
end of that spectrum.”

The appeal of hand
work, and a push-back from
the chain-store lifestyle,
may help explain the
current surge in backyard
agriculture. Over the past
few years, homeowners of

residential architect / september -

all stripes—rural, urban,
suburban—have begun
raising chickens, growing
blueberries, and keeping
bees for honey. Many are
inspired by Michael Pol-
lan’s book, The Omnivore’s
Dilemma, an exposé of the
commercial food chain,
and by Barbara Kingsolver,
whose best-selling memoir,
Animal, Vegetable, Miracle,
chronicled her family’s
yearlong effort to live off
the food they raised in their
backyard. New Urbanist
Andrés Duany, FAIA, has
been pushing hard in this
direction, too, advocat-

ing lifestyle communities
with an agrarian ethic and
declaring agriculture “the
new golf.”

the cultivated coop

Long before the loca-
vore movement took root,
of course, there was Mar-
tha Stewart, crowing about
her Araucana chickens
and their decorator-ready,
bluish-green eggs. A recent
Martha Stewart Show
segment featured a tour of
the tidy coops—designed
by Stewart herself—on her
New York estate.

As livestock go, chick-
ens have become the
local-food symbol, since
they’re legal in an increas-
ing number of U.S. cities.
And for most urbanites, a
standard shack won’t do.

october 2010

Matt Deschler

The nest box of this Se-

attle coop, designed by Allan
Farkas, offers room for three
chickens to lay eggs. A small
entryway leads to the roost
box, which has adjustable
rods, a heater, and a hinged
panel so waste can be cleaned
from the outside. The bar grate
lid keeps out birds of prey, and
chicken wire extends beneath
the cage to deter raccoons.

After moving into their
new Seattle home, clients
of architect Allan Farkas,
AIA, requested a coop to
go with it. It’s set under
an overhang on the terrace
outside a guest room, so
they can see the birds up
close. The 6-foot-tall cage’s
fine stainless steel grating
continued on page 30
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green outdoors

matches the grating on the
main house’s entry bridge.
The roost box is cement
board, painted green like
the residence’s stucco, and
stained cedar nesting boxes

echo the home’s rainscreen.

The client, a landscape
designer, “has vegetables
and wanted to add chickens
to the mix,” says Farkas, a
partner at Eggleston | Far-
kas Architects. “She would
have been embarrassed to
have something that didn’t
go with the house.”

Rhode Island architect
James Estes, AIA, placed
his hand-built coop next to
the vegetable garden, so he
can scoop the bird drop-
pings directly into compost
bins. “We put the chickens
as far from the house as
we could so we wouldn’t
hear them in the morning,”
he says. “We let them run
around in the yard all day
and coop them up at night.”
The coop’s shed roof
faces south for solar gain in
winter, and the rough-sawn
eastern white pine and
rafter tail details tie in with
the house. He also elevated
the coop, making it easier
to reach in and clean.

While hens are a
hardy bunch, they’re easily
stressed, so practicality is
as critical as appearance.
Falaah Jones, an environ-
mental educator at Seattle
Tilth, says each bird needs
6 square feet of vertical
or horizontal space and
a snug, draft-free home.
Also required: a protected
outdoor run, with wire

covering the top and dug 6
inches into the ground in
an L shape to discourage
digging predators.
Nesting boxes should
be tucked away from the
commotion and allow ac-
cess from the outside for
gathering eggs. You also
need a door big enough
to maneuver in to clean
the pen. “In my coop I
included a slide-out board
beneath the roosting bars
that you can scrape off ev-
ery morning,” says Jones,
who has four hens, one

www.residentialarchitect.com

more than Seattle allows.
“The roosting bars should
be higher than the nesting
boxes, because they’ll try
to go to the highest spot.”
Estes’ roosting rods are all
on the same level to keep
the birds from fighting for
the highest perch.
Viveiros’ barn-red coop,
like the house’s trim, was
designed to be seen from
across the garden, behind a
low stone wall. “Older out-
buildings had good propor-
tions,” he says. “So much
continued on page 32
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A hinged panel opens from the
outside for easy egg collec-
tion. The coop’s green cement
board, bar grating, and stained
cedar echo the house’s colors
and materials (bottom right).

A drawing by architect Allan
Farkas shows the plan for his
Seattle clients’ coop.
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You Design Beautiful Buildings. We Protect them.

Grace lce & Water Shield HT’s innovative, patented adhesive chemistry delivers the optimal balance
between 240°F thermal stability and best in class adhesion. Grace Ice & Water Shield HT's balanced
chemistry delivers a complete high temperature roofing solution with no compromises.

The design flexibility you need. The waterproofing performance you trust.

Ice & Water Shield

Go to http://resarch.hotims.com for more info

graceconstruction.com




green outdoors

of making a wonderful little
outbuilding is about scale.”

town and country
New York City architect
Dennis Wedlick, AIA, who
maintains a rural satellite
in upstate New York, notes
that on a country prop-
erty, where there are open
views, an accessory build-
ing can look quite different
from the house. But in a
suburban or urban setting,
it should blend with the
neighborhood’s scale and
aesthetics. Otherwise, tiny,
closely spaced buildings
can look like a Disney
farm. “Farm aesthetics
generally went with larger
properties; if you try to
downsize that it can feel
contrived,” Wedlick says.
Where spa