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This is the all-new GMC Sierra. A truck whose blueprint read: Engineer with

engines ever and the.first automatic 4-wheel drive system on a pickup® To the




a vengeance. Thoroughly redesigned, the Sierra offers nothing less than the most powerful Vortec V8

1% who ask more from a truck, look no further. Call 1-800-GMC-8782 or go to www.sierra99. gme.com. Do oz;lelthing. Doit well™
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1. You'd guess it 1s. But you'd be wrong,

2, Pergo laminate. Far more durable and
easy to live with.

3. New pattern, yes. And lots of less visible
improvements.

4. Easy to keep new-looking without
working your arms ott.

5. Yes, a 15-year Wall-To-Wall Warranty.

6. Wear-through, stains, fading, water
damage —about as “wall-to-wall” as 1t gets.
7. Sweep or, if you're in an ambitious
mood, damp mop.

8. With a call to 1-800-33-PERGO, ext. 1069,
Or a Visit t0 WWW.pergo.com.

9. Store locations and a free book full of
design 1deas.

10. Tons of suggestions. But, ot course,
nothing’s carved 1n stone.

IFIPERGO

The revolutionary laminate floor
from Sweden.



Advertisement

Give your child
the best stavt W life

isher-Price® welcomes your child to the
good life, with toys that encourage
learning and imagination, play tips for
guidance, and a sweepstakes that can
help pay for college.

Playing, leavuing, and growing

Toy time is more than just fun time. In addition to
entertaining your child, the right toys encourage
developing motor and social skills—and your

child's imagination. Fisher-Price toys are created
with your child’'s changing needs in mind. They're
designed to nurture creativity. Foster motor
skills. Enrich imagination. And, most of all,
they're designed to be a whole lot of fun.

Tips that teach amd a
sweepstakes that educates

The play tips from Fisher-Price featured here can

help you select the right toys to enhance your
child's developmental level. And
the Best Start In Life Sweepstakes
encourages learning and growth,
with $25,000 for your child's
education or five home technology
packages valued at $1,000 each.

Fisher-Price caw help
?vou vaise a child who
oves to learn

In October 1999, Fisher-Price will be
the exclusive advertising partner for
a special issue of PARENTING
Magazine. The “Raise an Eager
Learner” issue will offer you guid-
ance and advice on nurturing a love of
learning in your child.

Fisher-Price’

Magic Castle will be-available Fall 1999

WLES: NO PURCHASE NECESSARY. 1) To enter, hand print your name, comple




PLAY TIPS

positive vole wmodels
Toys based on positive role models
encourage children to discover
non-violent ways to meet
challenges and problems.

Make-believe activity gives
children the opportunity to
explore their world and develop
their creative thinking abilities.

Advertisement

Euter the BEST START IN
LIFE SWEEPSTAKES to win a

$25,000

Savings Bond

To enter the Fisher-Price/PARENTING Best Start In Life
Sweepstakes, refer to this Fisher-Price Play Tips ad and similar
ads in PARENTING Magazine, select issues of 7ime Magazine or
This Old House Magazine in April, May, and June/July. Read the
play tips featured in the ads and send us one tip you feel is
important to you and your child. All entries must be received by
June 15th, 1999. Mail your entry on a 3"x 5" card to: Fisher-
Price/PARENTING Best Start In Life Sweepstakes, PARENTING
Magazine, 1325 Avenue of the Americas, New York, NY 10019.
Enter via the Internet at www.parenttime.com/fpcontest or
www.fisher-price.com.

The Grand Prize winner and family will be featured in a special
ad in the "Raise an Eager Learner" issue of PARENTING in October
1999, Participants will have the chance to win:

| Gvama Prize
$25,000 SAVINGS BOND FOR YOUR
CHILD's EDUCATION

S Fivst Prizes

A HOME TECHNOLOGY PACKAGE VALVED
AT $1,000

25 Second Prizes
$100 FISHER-PRICE SHOPPING SPREE

It's & great age fov

www.fishev-price.com

Euter the Best Stavt In Life Sweepstakes at www.paventtime.com/fpcontest
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Ready

for some

inspiration?

Take a tour, find the supplier, scan back issues,
order a video—do it all at pbs.org/thisoldhouse

Our new online House features every
modern convenience:

¢ Take a virtual tour of The Current House
* Explore Other Houses from previous show projects
¢ See what's In the Works

» View show schedules, in-depth descriptions
and more in About the Series

¢ Find the products, suppliers, and services used in our show
in the searchable Resource Directory

. Search past issues of This Old House Magazine
e Enter your old house in our Home Renovation Contest

* Post a question, or share your experiences with other
This Old House fans on the Bulletin Board
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®

The sky keeps

Escape. Serenity. Relaxation. The 1999 Toyota 4Runner Limited puts them all well within your reach.

its true color a secret,

With features like a leather-trimmed interior, a CD sound system as well as more than a dozen

and only shares it with those

new refinements, you might actually find the journey to be as rewarding as the destination.

who climb the mountain.

4Ruimer

TOYOTA } o\/or’qdav}

1-800-GO-TOYOTA ¢ www.toyota.com
©1998 Toyota Motor Sales, U.S.A,, Inc. Buckle Up! Do it for those who love you. Toyota reminds you to Tread Lightly!®



PASCAL BLANCON, JASON SCHMIDT. CHAIRS ON COVER, COURTESY OF SMITH & HAWKEN.

PHOTOS, TOP: ERIC PIASECKI; BOTTOM, FROM LEFT: DAVID ALBANESE,

VISIT THIS OLD HOUSE ONLINE AT JUNE 1999

www.thisoldhouse.org

Check out Tom Silva’s
essential tool kit and the
coolest cordless cutters.
By CurTis RIsT P. 108

special sec

features
La Dolce Vita, Key West Style 82

A sleek Italian kitchen spices up This Old House’s Florida project, a traditional conch cottage. By JoserH D’AGNESE

Dream House: Great Panes 94

Demystifying the complex process of choosing the right windows for your house. BY Jack McCLINTOCK

French Connection 102

A Dallas couple loved their Colonial and their swimming pool, but had no way to get from one to the other. The
solution: double doors that lighten up the dining room and create a bridge to a new deck. By RoMyY POKORNY

A Stroll Through Madison Heights 119

A Pasadena, California, neighborhood remains tantalizingly unchanged since the 1920s. BY PETER JENSEN

Sublime Stone 126

Craftsman Josh Billig stacks and sculpts soft limestone into structures that last a lifetime. By Jack McCLINTOCK

Poster: Padlocks 133

Elegant or chunky, looped shackles guard what must be kept and bar what must be kept out. By PETER JENSEN

CALIFORNIA DREAMING, P. 119 FRENCH OPEN, P. 102 EYE ON THE WORLD, P. 94

cover Leon and Molly Banowetz throw open their new French doors to enjoy a spring evening in Dallas.
See story, p. 102. Photograph by Pascal Blancon. Styling by Amy Wiener.

{Continwed on page 12)
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Dear Home | epot:

It all started innocently enough. A while back, I came

in for some supplies and
advice on retiling a b

athroom. But pretty soon, things got out of control.

Here’s what [ mean.

bigger, so finally, I went and bought my own tile saw — which

me pick out and learn to use. Once I'd invested in that, I thought,
not do this for a living?”

Russ helped
“Hey, why

SoIdid. Thanks to The Home Depot —

a mild-mannered medical transcriptionist to a thriving entrepreneur. Home

Improvements, sure, but who knew you guys were into expanding horizons too?
So, thanks for everything — couldn’t have done it without you.

and Russ in particular — I've gone from

Paulette Jett
(wts We Auas st

Wi Qe
witot 1 file san
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“Think boats. If teak can survive
the sea, it’'s good enough for
your backyard.”

—Norm Abram

HAVE A SEAT, P.71

departments

Outtakes Behind the scenes at This Old House

25
House Calls With Steve Fixing bathroom traffic jams 33
38

Ask Norm old wires, ugly pipes, and yankee thrift

The Details Natural outdoor furniture 71

columns
Finances Winter Cash From Summer Stock 43

Adding a fireplace turns a beach house into a year-around rental.
By MICHAEL SHAPIRO

Upkeep Mending Fences 47
Undo damage to pickets and posts caused by storms, rot, and string trimmers.
By JosepH HURST-WAjszCczuK

Luxuries BeSt Ce“al‘s 53
Reverence for the grape inspires some people to build shrines to their wines.
By HoPE REEVES

Preservation ReSCUing_I_he Ranch 57
A team of volunteers restores bistoric log cabins out in Big Sky country.
By LAURA FISHER KAISER

Technology Clean Machine 63
High-powered central vacuum systems make a dull chore almost fun.

; 4 By CURTIS RIST

FENCE FIX-UP, P. 47 By Design Maki!lg_a SplaSh 67

Clever landscaping turns plain-Jane swimming pools into natural wonders.
By CurTis RIsT

AXING ELOQUENT, P.57

plus Contributors 14 Letters 18 Letter From This Old House 79 Directory 138
TV Listings 138 Classics Program Guide 140 Save This Old House 158

HOUSE THERAPY, P.33

PHOTOS, CLOCKWISE FROM TOP: MICHAEL GRIMM. WAYNE GOUTERMONT, JOHN KERNICK, JOHN BLAISE.
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Gordon and Dorsey Campbell, Cardmembers since 1992
We trust you had fun on your recent trip to Pago Pago, courtesy of the
Membership Rewards® program. Remember, you can also redeem your points
for jewelry, clothing, even garden stuff. Or save them for a rainy day, since
they have no expiration date. American Express. Use it ritually.

To enroll in the Membership Rewards program, or to apply for
the Card, call 1 800 AXP EARN or visit americanexpress.com
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This month, photographer JOE
YUTKINS’ assignments for This
Old House seemed to acquire
a special motif: tight spaces
and Tom Silva. Yutkins shot
workers as they installed
shelves and cabinets in the
Silva Brothers’ jobsite van, for
Outtakes (page 25), and also
aimed his camera at the ven-
erable T.O.H. contractor lay-
ing stucco in a wine cellar for
“Best Cellars™ (page 53). “There was really no room for
setting up lights in the wine cellar,” Yutkins recalls. “Then I
thought “Why dress it up with illumination like a glamour shot
anyway? The reality is, Tom has to work in low light.’” A fre-
quent contributor to T.O.H., Yutkins was responsible for a
close-up of a workman’s hands that appeared in the Sep-
tember/October 1998 issue and earned the magazine a 1999
Merit Award from the Society of Publication Designers.

HOPE REEVES, an associate editor at
This Old House and the writer of the
monthly Luxuries column, has
explored such high-life indulgences as
wine cellars (“Best Cellars,” page 53)
and butler’s pantries (“Butler’s
Pantry,” April 1999). “I don’t think
I could collect enough wine for a cel-
lar myself. And I’d never even thought
about butler’s pantries before I did the
story,” says Reeves. “I can’t afford
these luxuries right now. But if and
when I can, I'll know how to build
them.” Before joining the staff of the
magazine, Reeves spent two years in
the U.S. Virgin Islands, where she worked as an Associated
Press stringer and a staff writer for The Avis, St. Croix’s daily
newspaper. She now lives in Brooklyn, New York.

“I could go back there every
weekend,” T.O.H. senior edi-
tor LAURA FISHER KAISER says
of the OTO Dude Ranch
(“Rescuing the Ranch,” page
57), outside Gardiner, Mon-
tana. Kaiser spent a week at
the no-frills camp, helping to
restore early-20th-century log
cabins as part of the U.S. For-
est Service’s first Heritage
Expedition for the public.
Along the way, she learned some building basics (how to han-
dle a chain saw) and esoterica (why hewn logs last longer).
“Working on a structure that’s built to last was a great expe-
rience,” says Kaiser. “My fellow campers and I liked it so much
that we actually started complaining that there were too many
breaks. Now I really understand why Norm and Tom love
what they do.” Kaiser recently took her new skills to Hawaii’s
Kalaupapa National Park, where she volunteered on a historic
preservation project. —Rebecca Reisner
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This Old House

Be sure to join us every week
on your local PBS station.
Check local listings. www.pbs.org

[IHouse

This Old House is produced for PBS by WGBH Boston.

has a solid foundation...

Harﬂware INSURANCE 4

In September, 1979, This Old House debuted on PBS and began a how-to home
revolution. Now, in our 20th season, thanks to lots of hard work, unflagging
professionalism and a dedication to superior craftsmanship, This Old House has
become the highest-rated home improvement series on television.

We at This Old House couldn't have done it without the ongoing support
provided by our national sponsors, State Farm Insurance Companies,
Ace Hardware Corporation and The Minwax and Krylon Brands. Many thanks.
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which kid doesn’t get a three-point seatbelt.

able seats, and dramatically increased  off a block away from school. Discovery comes with a four-y
cargo space. On top of everything else, the new 50,000-mile warranty

Aside from all these revolutionary = MSRP of 8347757

ges, the stvle and comfort that ( ' So for more information, visit us at

have characterized Land Rovers for www.Best4dx4.LandRover.com or call
more than 50 vears remain. With fe: 1-800-FINE 4WD.
tures like dual climate controls, heated y With all that the ext inary
power mir and optional rear L sy s 7 new Land Rover D ery Series I1
headphone controls, vou can be sure ve . TN e offers, you might sav we've got things
vour kids won't make vou drop them ' = = completely buckled up.
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Floored by

the Site

| jumped when |

saw the photo of

the T.O.H. Water-

town house’s

master suite on

page 83 [“Water-

town Finale,”

March 1999]. Our
house, built in 1906, has the same upstairs
floorboards, made of gorgeous red-orange
flame-patterned wood. Can you tell me what
kind of wood it is and what kind of stain or
finish was used?

Evan Jonnson, Edgewater, N.J.

The floor is made of beart pine (also known
as longleaf pine) with three coats of oil-based
polyurethane including a satin-finish top
coat, according to project flooring-contractor
Patrick Hunt of Hunt Hardwood Floors Inc.
in Lexington, Massachusetts. “Ever since the
18th century, beart pine has been in demand
because of its durability and the rich, reddish
patina it develops with time,” Hunt says.

“Today the tree is endangered, and it’s
common to reclaim the wood from old build-
ings and river bottoms.”

Woodn’t it Be Nice
As a contractor, | always find useful informa-
tion packed between the covers of every issue
of your magazine. | am writing to commend
you on the article about Jack Sobon [“Tree
Framer,” March 1999]. It would be fun to par-
ticipate in a project involving that style of con-
struction. But the outstanding message was
that customers deserve more than textured
drywall and manufactured lumber. As Sobon
put it, “People are starved for romance, for
texture, for something real.” | hope to see
more articles showing the possibilities of
homes built with careful craftsmanship and a
willingness to display the character and charm
of natural materials.

RonN ScHwernz, Fairfield, la.

Northern Exposure

I notice that, when discussing historic houses
in New England or other parts of the North,
you never use phrases like “built with monies

S

earned through shipping of slaves,” “goods
produced by slave labor,” “sustained with
monies earned by use of bond servants,” or
“sustained by monies earned through the
labor of children in factories.” Why, then, do
you feel compelled when describing Southern
homes like Monticello [“Mighty Monticello,”
November/December 1997] and Melrose
[“Classical Grandeur,” March 1999] to continu-
ally dwell on phrases such as “built by slave
labor,” “supported by slave labor,” and “built
and maintained by slaves”? Please devote
your coverage to the architecture and interiors
of houses, not to the social conditions of other
times that we all deplore.

DeLoRes KARTER, Knoxville, Tenn.

Open-Drawer Policy
Years ago, a home owner on This Old House
did not want kitchen base-cabinets, only large
drawers. Her idea seemed so practical that |
remembered it when | designed my own
kitchen nine years ago. Never once have |
regretted choosing the drawers. Why haven't
cabinet builders picked up on this idea?

EpiTH G. MONTGOMERY, Ashland, Ore.

PHOTO: PASCAL BLANCON.
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This Old House host Steve Thomas replies:
Cabinets are the default choice for ground-
level storage because they cost less and hold
more. But that doesn’t mean home owners
should feel restricted by convention. T.O.H.
project bouses bave featured kitchen styles
ranging from Shaker traditional to Italian

e always bappy to con-
sider new ideas. When discussing a renova
tion pro

home owners should feel free to trot out

minimalist, and we
ct with designers and contractors,

their own thoughts on how to make the
kitchen best fit their needs. And I think that
drawers instead of base cabinets are a great
idea, because they eliminate the need to
bend and reach in awkwardly. Another
alternative: Build base cabinets with shal-
low slide-out shelves behind doors. By the
way, if you want to see a room that really
all the rules, check out “The Kitch
of the Future” on page 33 in the March

1999 issue of This Old House.

brea

La Dolce Casa
This photograph is of my grandfather’s child-
hood home in Davoli Marina, Calabria, Italy.

Standing next to the house are, from left to
right, my cousin Pino (the current owner), my
grandfather Tony, and me. | was using a tripod
for the photo, so it’s hard to see my This Old
House T-shirt. Original construction of the
house began in 1925, when Grandpa was
only 7. He told me how the masons sent him
into the fields to collect rocks with which to
build. Everything is concrete or stone in this
part of Italy—they don't use wood (sorry,
Norm). At first, the house was just two rooms
upstairs for sleeping and two rooms down-
stairs for crop storage. Several remodeling
jobs have taken place over the years. The old
and new parts of the house contrast sharply

S

now, but my cousin assures me he is going to
finish the entire building in white stucco. In
case you're wondering about the barrels: The
room behind us is a wine cellar, and we were
getting ready to make a new batch of wine.
Tony Procorio, Syracuse, N.Y.

Playing the Thump Card

Just a mild rebuttal of “Revisionism Run

Amok?" [Letters, January/February 1999] by

Maureen Pendergast of Winnipeg, Canada.

She stated that England was not “thumped”

in the War of 1812. | don't think the English

troops that survived the one-sided Battle of

New Orleans would have agreed with her.

(P.S. Love your magazine and P.B.S. show.)
Don EarLy, Defiance, Ohio

punch list

definition: a list of items incorrectly done or remaining to be

finished on a construction job

* The phone number for Key West project house owner
4-7687.
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house 95 percent
complete, but no
garage or sunroom
(the room between
garage and house).
At the end of the
summer of 1998,
we had a garage,
and the sunroom is
nearly finished.
Having previously
lived in an old Victo-
rian, we understand
renovation projects

Salt (Box) of the Earth

We were excited to see the spring 1998 This
Old House special collector's edition
dedicated to the Milton, Massachusetts,
project; the home’s style is similar to that of
our own house. These pictures show our
Milton project. We purchased 16 acres on
the edge of Milton, lllinois, in August of 1997,
and broke ground for our salt box house.
Working evenings and weekends, we were
able to move in seven months later with the

and how trying they
can be. Building a new home, although chal-
lenging, doesn’t compare to the effort
involved in remodeling an older home.
Bos anp KarLa De VRies, Pittsfield, Jll.

Puny Premium

Michael Shapiro’s article about title insur-
ance [“The Deed Is Done (Or Is 1t?),” April
1999] mentions a $66 premium for a policy.
Later on, First American Title's spokesman
gives a usual cost estimate of “$3 to $5 dol-

lars per $1,000” of the sale price. Either the
subject property sold for approximately
$15,000 or there was a misprint.

DoucLas K. Francis, Vienna, Va.

“The $3-to-$5-per-$1,000 rate quoted is a
national average,” says author and real
estate attorney Michael Shapiro. “In some
states—particularly in New England—
lower, ‘negotiated’ rates are available for
inexpensive houses.” The Bethel, Maine,
house in question cost only $33,000 and
qualified for one of those special rates.

Equal Say for Equal Work
| am a faithful reader of This Old House,
and | have a suggestion. In the April 1999
issue, you refer to an unnamed contractor
you assume will be a “he” and an unnamed
structural engineer presumed to be a “he.”
I'm not asking you to do it every time, but
please throw in “she” the plumber or “she”
the contractor now and then—they really
do exist out here. And it would make a
difference to your female readers.

KATHLEEN SMmITH, Los Angeles, Calif.

INTRODUCING THE ULTIMATE IN SUPPORT

OUR SEALY POSTUREPEDIC® CROWN JEWEL® SLEEP SYSTEM NOW FEATURES THE RATHER REVOLUTIONARY

DUAL SUPPORT SYSTEM.™ THIS EXCLUSIVE TECHNOLOGY REPRESENTS YEARS OF INNOVATI

RESULTING IN A NEW DIMENSION OF SUPPORT, NOT JUST FOR THE BACK, BUT FOR THE WHOLE BODY.

THE SYSTEM IS FURTHER ENHANCED WITH THE ACCOMMODATING CONVENIENCE OF THE

REDUCED-HEIGHT DESIGN OF THE MICROTEK™ FOUNDATION, OUR MOST DURABLE FOUNDATION

EVER. TOGETHER, THEY CREATE A UNIQUE SYNERGY BETWEEN BED AND BODY FOR A SLEEP 5YS

anatomy as function

UNSURPASSED IN TOTAL SUPPORT. FOR A DEALER NEAR YOU, CALL

o 1-800-95-SEALY OR VISIT WWW.SEALY.COM.



Do-lt-Himself Project

After reading the article “A Designer’s Own
Kitchen” in the December 1998 issue, | felt
the need to write and show you “before and
after” photos of the kitchen my husband,
Ron, designed and remodeled for us. He is a

carpenter by trade and, after doing projects
for customers all day, worked on this project
at night and on weekends. The results are in
the photos—our own “designer” kitchen!
PauLa McNair, Magnolia, Mass.

Off the Wall
In reference to the “A Restful Room” story
on page 33 of April 1999's This Old House: |
would hate to have to go into that bathroom
every morning and see that horrendous
wallpaper. It's awful. Surely they could have
come up with another pattern that truly is
restful, yet bright.

MILDRED SCHNIEDERMUYER, Jennings, Mo.

Double Take

Last fall, we completed a lengthy remodel
and addition to our 1960s U-shaped ranch
house. Imagine my surprise when | opened
this April's issue of This Old House to see
the remodeled master bath pictured in “A
Restful Room.” It is nearly a duplicate of our
new master bath, even down to the stained
cabinets, glass knobs, and tile floor laid out
on the diagonal. The same style works as

well in the Hurds’ 105-year-old Victorian as
it does in our California ranch.
Juuia WoolLey, Watsonville, Ohio

Normxploitation?

We received our first issue of This Old
House, and we love it. However, | am con-
cerned about one thing. You revealed that a
writer, Gerri Hirshey, has confessed her
admiration and lust for Norm Abram [“Aw,
Shucks,” Outtakes, March 1999]. This is the
very thing that Norm's serious fans have
long worried about. Up until this point, we
have had Norm to ourselves, and we liked it
that way. Now that Ms. Hirshey has revealed
her innermost feelings, we may be forced to
deal with Norm groupies—a detriment to
him as well as his regular fans.

Thank you for the excellent magazine.
Although this was my first issue, it certainly
won’t be the last.

RiTa Krason, Marion, Va.
Address mail to: Letters, This Oid House magazine, 1185
Avenue of the Americas, New York, NY 10036. Please include
your full name, address, and daytime phone number.

Published letters will be edited for clarity and length and
may be used in other media.




Tahiti Blue Salmon Mousse Rich Mustard Allure Bok Choy

=y

Tea N Cream Tender Pink Bread Pudding Flirtation Litfle Boy Blue

Have yow tried Banana Split
and Bok Chaoy in the Bedroom?

lake Placid Peter Pan Limesicle Glint O’ Gold Banana Split

Calfskin Lobster Bisque Shrimpy Cactus Flower Pineapple Fluff

Or Cactus Flower in the kitchen? The names we give Ace Royal Paints

are just the first indication of what they can do for your walls.
And when you consider durability, one coat coverage

and quality that guarantees your satisfaction,

it isn't surprising that there’s one name that's

always been a household word.

Available exclusively at A‘OE&MWM

www.acehardware.com

Colors may vary slightly from actual paint colors
©1998 Ace Hardware Corporation



THE MORAL TALE OF A LAMP S
$OURNET, [N WHICH SIMPLE
FUNCTION IS TRANSFORMED;
THROUGH DESIGN AND CRAFTS-
MANSHIP;, INTO ENDURING,
AGELESS, SOLID BRASS BEAUTT.

gy Jane Houston

|\ Complete with illustrations partraying
' allegorical fignres of desigh light, and time:

London:
Michael Grals France Street
1818

TIMELESS CRAFTSMANSHIP 1-800-566 8 BALDW
-1986. IN

A Masco Company
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i 7 7 OLYMPUS
' AN Focus On Life

©1999 Olympus America Inc.

Introducing the beautifully designed, technologically advanced 4 Z0OM75.

= Some eyes have all the fun. Especially the ones behind this 28-75mm zoom lens. Not only does the ultra-compact
. Zoom 75 have all-weather construction, it's also jam-packed with features. Like five intelligent variable-power
flash options. Precision optics. And an ultra-compact, ergonomic design, which allows it to be cradled in your hand-
and over one eye - perfectly. So, it's easy to see why one of your eyes could start to feel a little, well, left out.

3_) In USA call 1-B00-6-CAMERA or write Olympus America Inc., 2 Corporate Center Drive, Melville, NY 11747, In Canada; Carsen Group, Inc., Toronto. hitp:/A | com
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ILLUSTRATION: JOE CIARDIELLO.

OUTTAKES

BE HIND UHWE §SCENES AT THILS QLD HOUSE

THIS OLD HOUSE PROJECT HOUSES ALWAYS ATTRACT ONLOOKERS. BUT IN KEY WEST, FLORIDA, NORM
ABRAM WAS SURPRISED WHEN HE STEPPED OUT ON THE PORCH OF MICHAEL MILLER AND HELEN
COLLEY’S COTTAGE TO FIND HIMSELF BEING GAWKED AT BY 64 TOURISTS RATTLING BY IN A TROL-

LEY KNOWN AS THE CONCH TRAIN. HISTORIC TOURS OF AMERICA,
TRAINING GROUND wHiIcH OPERATES THE POPULAR SIGHT-SEEING EXCURSION, RECENTLY

ADDED THE FLEMING STREET HOUSE TO THE 90-MINUTE LOOP
AROUND TOWN. “THERE’S BEEN A LOT OF HUSTLE AND BUSTLE AROUND THE HOUSE,” SAYS COM-
PANY SPOKESPERSON PIPER SMITH. “PEOPLE WANT TO BE ABLE TO GO HOME AND TELL THEIR FRIENDS

THEY SAW THE SHOW’S HOUSE—EVEN IF THEY JUST CAUGHT APPLIANCES BEING DELIVERED.”
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REWIND: DESERT SPRING

Elizabeth Meigs, left, and her cousin Anry swim upstream at This Old House’s Tucson project house.
Compared to conventional ones, flume pools use little water—important for desert dwellers.

TWO YEARS AGO, JIM AND
COLLEEN MEIGS, THE
OWNERS OF THIS OLD
HOUSE’S TUCSON, ARI-
ZONA, PROJECT HOUSE,
INSTALLED AN 8-BY-15-
FOOT “ENDLESS” POOL IN
THE BACKYARD OF THEIR
1930 PUEBLO REVIVAL
HOME. MANY READERS
HAVE WRITTEN IN TO FIND
OUT MORE ABOUT THE
POOL, WHOSE CURRENT
CAN BE ADJUSTED FROM
MEANDERING TO SWIFT
WITH THE FLIP OF A
SWITCH. A PROPULSION
SYSTEM CREATES THE
DEEP CURRENT, ENABLING

USERS TO STAY IN PLACE

AS THEY SWIM, PRACTICE CALISTHENICS, OR RUN WITH A WET-VEST. ALTHOUGH AT FIRST COLLEEN

HAD TO TALK JIM INTO GETTING THE 2,500-GALLON POOL, HE’S AMORTIZED IT THE MOST, HAV-

ING BREASTSTROKED AND CRAWLED ALMOST 200 MILES SINCE ITS INSTALLATION. FOR MORE INFOR-

MATION, TURN TO THE DIRECTORY ON PAGE 135.

A PINCH OF PLASTERBOARD

On the Key West project house, the crew recently came up short when
working on a kitchen wall. All they needed was a single sheet of plas-
terboard—but not one was to be found on the island. And the next ship-
ment wasn’t for a week. “We’re 126 miles and 42 bridges away from
the mainland,” says one of the carpenters. “There are only two lum-
beryards here, so supply and demand sometimes becomes an issue.” But
the job couldn’t wait; Steve and Norm were scheduled to shoot scenes
in the kitchen the following day. So the workmen improvised, launch-
ing a predawn raid at the jobsite of one of architect Michael Miller’s
clients and “borrowing” the needed piece. The kitchen turned out great,
and Michael adjusted his fee for the other client, so everybody was happy.

TOP PHOTO: MICHAEL LLEWELLYN: BOTTOM: PASCAL BLANCON.



create.

Every so often something comes along ®
that has a way of bringing ideas to Ther m adur
life. And makes you more talented. Even a touch more daring. Something that
says go abead, improvise a little. You've got all the help in the world. Thermador.
Let it spark your imagination. 1-800-656-9226 www.thermador.com



YOU CAN TAKE IT WITH YOU

NORM’S WORKSHOP MAY BE THE ENVY OF WOOD-
WORKERS EVERYWHERE, BUT TOM SILVA’S VER-
SION—A VAN AND TRAILER MEASURING 43 FEET
FROM BUMPER TO BUMPER—HAS TURNED THE

T.0.H. CONTRACTOR INTO A TACTICAL STRIKE FORCE

ON RENOVATION PROJECTS AROUND BOSTON.

Tom Silva stows away bis tools
RECENTLY, HE OUTFITTED THE TRAILER WITH in his new mobile workshop.

PAINTED STEEL SHELVES, DRAWERS, AND HANGERS

TO KEEP HIS “STUFF” IN ORDER. “THIS WAY, I’VE

GOT ALL | COULD EVER NEED RIGHT ON THE WORK

SITE, FROM THE TINIEST LUG NUT TO MY FULL-SIZED

GENERATOR,” HE SAYS. “MY DAD ALWAYS SAID,
His trailer doubles as a

Silva Brothers billboard. ‘BRING IT WITH YOU, AND YOU WON’T SPEND ALL DAY

RUNNING AROUND WASTING TIME.”” TOM’S OLD SYSTEM—DUMP EVERYTHING

IN THE PICKUP AND HOPE FOR THE BEST—MAKES HIM ESPECIALLY FOND OF

THE DRAWERS. “THEY ALLOW ME ACCESS TO ALL MY TOOLS WITHOUT CLIMB-
ING IN,” HE SAYS WHILE OPENING AND CLOSING THE DRAWERS LIKE A KID
WITH A NEW TOY. “WHEN YOU’RE OLD LIKE ME, THAT’S A BIG DEAL.”

Inside the trailer; every piece of equipment has its place. i

PHOTOS: JOE YUTKINS,



Reliabilt Doors
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Want to join a revolution? Against burnt meals?
Uncontrollable results? And worn-out excuses?

Well, then. Here's your invitation. Presenting the Weber®
Summit® Series. We started with the legendary performance
of our Genesis® Gas Grills and proceeded to build a line of grills
that perform better than anything on the market today.

How so? They feature superior engineering. Excellent con-
struction. And exceptional guarantees. You see, we've come to
realize over the past half-century that making a great grill is much
more than taking a kitchen stove and moving it outdoors.

For starters, it has to withstand the whims of Mother

Nature. So we begin with the finest grade of U.S. steel and

every square inch of cooking space heats evenly. And
with our unique Crossover® Ignition System, you'll always
get a fast start with the push of a single button.

Now, we hope you won't think we sell used grills, but
before you fire up your Summit for the first time, we beat
you to it. Each igniter, manifold/gas valve assembly and
burner is fire-tested in our factory before shipping. With
everything you have to worry about when hosting a dinner
party, the last thing should be whether or not the roast is
done on both ends.

Ultimately, a grill of this caliber should simplify your life,
not complicate it. That's why you'll find restaurant-grade

GRILLING SHOULD BE A JOY. NOT A TEST OF YOUR NERVES:

robot-weld it together for Rock of Gibraltar stability. It's
also why we make the work surfaces, condiment holders
and hood handles out of stainless steel. And to ensure our
grill hoods will never rust, fade or peel, we fire a porcelain-
enamel finish on at 1600°F. The ordinary enamel used by
most grill manufacturers looks good new but quickly breaks
down and burns off.

Another thing that shouldn’t happen with a gas grill is
uncontrollable flare-ups. That's why we eliminated the lava
rocks and ceramic briquettes traditionally used in gas grills and
replaced them with our stainless steel Flavorizer® bars. (Flare-
ups happen when fats collect in the porous surface of lava
rocks, catch fire and then burn out of control.) On a Summit,
juices and fats fall instead onto precisely angled bars, where

they vaporize and create smoke to give food a real barbecue

stainless steel tool holders, warming racks and cooking
grates guaranteed for years of cooking. A stainless steel
hood handle that stays cool to the touch. And an optional
heavy-duty 14,000 BTU side burner that easily handles side
dishes even in windy weather.

Putting a grill together should be no problem, either.
Virtually factory-assembled, all it takes is eight bolts to
attach the Summit’s work tables to the cart. We do our job
in the factory, so you don’t have to on the patio.

Once you buy a grill, many manufacturers feel their
job is done. Not so at Weber. From our grilling tips
hotline, 1-800-GRILL-OUT, to our customer service line,
1-800-446-1071, you'll find people dedicated to keeping
you in front of your grill, instead of reading a trouble-

shooting guide. And of course, a Summit grill wouldn't be

flavor. Other manufacturers may try to copy our
patented system with less-expensive, perforated
metal plates, but that's all it is. A cheap copy.

A grill should also be versatile enough to
handle anything from hamburgers
for two to prime rib for 20. Not
to mention cook directly or
indirectly; smoke slowly or sear
quickly. So under the Flavorizer bars, we put

four to six stainless steel burners. This way

a Weber without our famous guarantees: the
unprecedented 45-day money-back guarantee
and 25-year limited warranty.

To learn more (and yes, there is more), please call
1-888-33-SUMMIIT (1-888-337-8664) in
the U.S. or Canada for a complimentary
copy of our comprehensive Summit

video and brochure. Or visit our

World Wide Web site at ;m
www.weberbbg.com. B Bedis




It hurts. To pay thousands of dollars for what you think is the best on the market,
only to bring it home and have it fail. To pay for computers that reject
software; refrigerators that refuse to make ice; CD players that spurn CDs.
We know. We've bought these products, too. That's why when our
competitors are busy making garbage disposals, refrigerators

and furnaces, we're busy making one thing. Grills. Fact is, we've
been at it a long time. (For almost half a century.) And along the way

we picked up a few things. Like the fact that grills should heat evenly.

THE WRONG BUILT-IN GRILL CAN MAKE THE BEST
COOK FEEL LIKE A, WELL, YOU KNOW.

Start every time. Last for at least a generation.
Thus, the basic philosophy behind the Summit®
Built-in Grill. You see, at Weber?® we feel that a
built-in grill should work as hard and last as
long as the bricks or stones in the island
surrounding it.

So we build it to the highest standards in the
industry. Ours. (For a quick overview of the Summit
Series Grills, kindly turn back the page.) And then
we stand behind it with a seven-year limited
warranty on parts that take a real beating, like
Flavorizer® Bars and cooking grates. And a 25-year
limited warranty on all cast aluminum parts. After
all, why should you make a serious commitment to
a built-in grill that doesn’t make one to you?

Interested? We certainly hope s0.To learn more,
please call 1-888-33-SUMMIT(1-888-337-8664)
in the U.S. or Canada for your complimentary
Built-in Grill brochure. This comprehensive guide
takes you through every step of custom design-

ing the perfect built-in grill for you. Or visit us at

| ! h J our World Wide Web site at
el mﬂ El‘ www.weberbbg.com.




HOUSE CALLOWITH STEVE

Mapping out a solution to bathroom traffic jams

BY STEVE THOMAS

herlock Holmes might call
this chapter of House Calls “The Case of the Hidden
Agenda.” Even though we were at Mark and Tema
Silk’s West Hartford, Connecticut, home to discuss
revamping their family bathroom, the conversation
kept veering mysteriously off to other areas entirely:
the attic, the study, the master bedroom. It wasn't
until almost the end of my visit that [ understood why.

When the Silks and their three sons—ages 6, 10,
and 14—relocated to New England from Decatur,
Georgia, three years ago, they had had it with the
South’s faux Colonials. They wanted a house that was genuinely old. After a whirlwind recon-
naissance mission up North, they came upon a charming Federalist Revival with Italianate details.
The front half was built in the 1870s and a rear addition in the early part of this century, result-
ing in a series of connected rooms that go from formal (in front) to funky (in back). The house
needed some tender loving care, but it was “love at first sight,” says Tema.

To get warmed up for our session of makeover therapy, we began downstairs in an area ren-
ovated in 1998 by wife-and-husband designer-builder team Lindsey Karl and Michael Cannon.
The new space includes a mudroom, breakfast area, kitchen, and full bath. The design is crisp and

Got a problematic kitchen or bath? Tell This Old House host Steve Thomas. He’ll visit a reader’s house in every
issue to help work out a renovation plan. Send details—including photos, budget, and time frame—to “House
Calls With Steve,” This Old House magazine, 1185 Avenue of the Americas, 27th floor, New York, NY 10036.

PHOTOGRAPHS BY JOHN KERNICK

Top: Steve Thomas consults with
Mark and Tema Silk about upgrad-
ing the family bathroom. BOTTOM:
The Silks’ long-term renovation pos-
sibilities for their Federalist Revival
house include adding a master bath-
room and remodeling the attic.
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HOUSE CALLSWITH STEVE

straightforward, the work-
manship first-rate and, best of
all, the job was accomplished
on time and within budget.
With that successful experience
behind them, the Silks were
ready to resolve the house’s
next major trouble spot: a hall-
way bath upstairs.

There are actually two
bathrooms upstairs. One sits
off the youngest son’s bedroom
and is pegged exclusively for
him. The master bedroom has
no bathroom, so Mark and
Tema must share the centrally
located hall bath with their
other two sons.

This antiquated bathroom does have a few Victorian-era charms,
including a pedestal sink, medicine cabinet, and claw-foot tub. (Tema
loves the tub; the boys don’t, referring to it as “that old thing.”) The
flimsy metal shower stall, however, is inadequate and out of place.
Despite two double-hung windows, the room has poor ventilation,
spawning a tenacious field of mildew on the ceiling. Tema even found
a large mushroom growing next to the shower one morning.

The Silks and I talked through three options: 1) Split this bath-

FLOOR PLAN

The Silks want to minimize plumbing changes, so the main
structural improvement will be to scrap the old shower stall
for a new tiled bathtub and shower. A linen closet and stor-
age unit will replace the claw-foot tub, which the kids never
appreciated and is slated to go into a future master bathroom.

BEFORE

34

LEFT: Despite the bathroont’s 9'-foot ceilings and abundant natural light, an old shower stall and poor ventila-
tion have led to excessive mildew. RIGHT: The cramped tub and toilet arvangement throws off the roont’s proportion.

room into two, one with a bath, the other with a shower; 2) con-
vert the closet in the current master bedroom into a narrow bath-
room tucked under the attic stairs; 3) turn the bedroom with the en
suite bath into the master bedroom. But in each scenario, solving
one problem created a host of new ones, ultimately leaving one room
or another shortchanged.

We decided that the best solution would be to redo the upstairs
bath for the kids and create a new master bath for the parents.

ILLUSTRATION: NIGK STANUS.



THIS IS STEEP.

JEEP CHEROKEE SPORT

Jeep Cherokee Sport, the 4x4 that's become
synonymous with off-road travel, can take on the
most challenging of obstacles—from the highest
mountain peak to the tightest budget.

Because only the rugged Cherokee combines leg-
endary capability with remarkable value. Especially
when you consider that Cherokee comes with the
most four-wheel drive choices in its class” Plus air

conditoning, power windows and locks, and Remote
Keyless Entry, all at no extra charge.

So let the legendary Jeep Cherokee Sport take
you to the top of the steepest mountain with a price
that’s surprisingly down to earth. To find out more,
contact us at www.jeep.com or 1-800-925-]EEP.

Jeep

THERE'S ONLY ONE

*Comparison of engine, transmission, and drivetrain choices. Class: Wards Middle Sport Utility. Jeep is a registered trademark of DaimlerChrysler
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HOUSE CALLSWITH STEVE

But where? I wandered down the hall to a sunny anteroom that’s at
the front of the house and serves as Mark’s office away from Trin-
ity College, where he’s director of the Center for the Study of Reli-
gious and Public Life. “Why not turn this anteroom into the master
bath?” I asked, pointing out that they could move the room’s door-
way from the hall to an adjacent bedroom.

Mark seemed hesitant. As their eldest son now occupies that bed-
room, they’d have to switch rooms with him. But I sensed there was
another issue. That’s when he revealed his hidden agenda. For him,
a home office is a necessity. Sure, he didn’t relish sharing the old
bathroom with the kids, but he was willing to live with the situa-
tion as long as he could have a room of his own. If his second-floor
study were to be changed into a bathroom, they would then have
to consider the only other available real estate in the house: the attic.

We proceeded up a steep staircase. The dark, low-ceilinged space
was used—as most attics are—to store stuff. Unfinished, with small
windows and no insulation, electricity, heat, or ventilation, it’s blaz-
ing in summer and freezing in winter. But to Mark it had vast
possibilities: a splendidly isolated master bedroom and bath, a
computer room for the boys, a
writer’s garret for himself, and
perhaps even one for Tema, an
adjunct psychology professor at
St. Joseph College.

IDEAS NOTEBOOK

a basic renovation for a “reasonable” figure. [ wasn’t so sure,
remembering a similar space [ renovated in an 1846 Greek Revival
that my wife and I once owned. Attic spaces are tough to make
over. I suspected the cost of bringing this one up to code might
far exceed the Silks’ $15,000 budget.

But at least Mark’s need for a study was finally on the project
priority list. This made him more open to turning his study into the
master bath and his son’s bedroom into a master bedroom.

Tema said that the reason she and Mark hadn’t taken that
bedroom in the first place was that they were afraid the street
noise would disturb them. “Weather-stripping and a good set
of storm windows will knock the sound down,” I assured her.
While they’re at it, [ suggested, the fireplace—yes, the room
has one—could be made to function again, and the closet space
reconfigured more efficiently. This strategy would disrupt the
existing floor plan the least—and leave enough money to do a
modest renovation of the kids’ bathroom. Down the line, they
could revisit turning the attic into a study.

As we crowded into the bedroom, the talking stopped all at once;

we looked at each other, surprised.
“I guess we’ve solved the

problem,” I said, “and we’re stand-
ing in the new master bedroom.”
“Funny,” Tema mused, “when

Cannon joined us and in
answer to his client’s hopeful
question about cost, half-heart-
edly said something about doing

The cosmetic makeover for the hall bath-
room includes a fresh color scheme, new
wainscoting, and a tile floor. The pedestal

we first bought the house, Mark
and I liked this room the best.
Now we’ve come back to where
we started.” &

sink will stay where it is but will be fitted

COLOR SCHEME

The boys’ bathroom will be repainted in vari-
ations of blue. The darkest hue will be used as
an accent on, for example, the radiator. The
medium shade will go on the walls and the
lightest will trim a set of new transom windows
designed to facilitate cross ventilation.

&

with a retro faucet and han-
dles. The goal is a sense of
historical continuity. “We want
to honor the age of the
house,” Tema says. “We find
all the new stuff really unap-
pealing but don’t mind new
stuff that looks old.”

FIXTURES

Reproduction Victorian faucets—although
with a pewter finish—uwill refurbish the old
pedestal sink and bring an old-fashioned sen-
sibility to the new bathtub and shower.

FLOOR TILE

The Silk family will replace the ballway bath-
room’s vinyl floor with colorful mosaic tiles.
The trick is deciding on a border pattern that
fits in with the house’s vintage and new palette.
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Introducing
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ASK NORM

“There’s no need to bother with a roof

that isn’t bothering you.’

KEEP THE HEAT

Here’s a problem we’ve been trying to
solve for 17 years. Our two old stone fire-
places use house air for combustion and
pull too much heat out of the house. We
want to use an outside air supply but
have been told by “experts”—stonema-
sons, chimney sweeps, fireplace dealers,
and installers—to put in a fireplace insert.
But that also uses house air. You are our
last hope. (Talk about pressure!)
LaNIE AND SAM GOLDSTEIN,
New City, N.Y.

Pressure? Not if you’ve been able to wait 17 years. I’d recom-
mend a fireplace insert, too, with glass doors to minimize the
outflow of house air. If you don’t want any inside air going
up the flue, you could install an external vent through the back
of the fireplace. However, cutting an opening through fieldstone
will be a long, bard job, and you’'ll still need glass doors to force
the fire to draw air through the vent.

PIPE GRIPE

We need advice on covering radiators and the vertical steam pipes
running between floors. We like their heat but not their looks.
MARIA STEWART, Baltimore, Md.

The radiators can hide behind simple enclosures with full-
width openings at the bottom and the top for air circula-
tion. Enclosures can be custom- or ready-made of metal,
which conducts heat well, or with an MDF frame and
punched metal grille. Cover pipes in the corners of a room
with a stud-and-drywall box, or chase; bide those next to
windows bebind heat-tolerant curtains.

YANKEE THRIFT
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I’ve seen episodes of This Old House showing beautiful old
floors with high-quality wood surrounding a patch of cheaper
stuff that is meant to be covered by an area rug. Now I'm look-
ing to install a pre-finished manufactured floor and [ won-
der whether I can do the same thing beneath mzy area rug After
all, can’t we have good old Yankee ingenuity in the 1990s?
LAWRENCE LOEWY, Coram, N.Y.

Yes, we can. All it takes is a layer of plywood or Homasote
where the rug will go. Two things to keep in mind: 1) With

floating floors, you need to leave an
expansion gap around the perimeter of
the room. 2) This approach limits dec-
orating options, and may affect the
resale value of your house.

PANEL DISCUSSION

Your response regarding “hideous pan-
eling” in a log house caught my eye, and
I'd like to add a word of warning: Not
all paneling is created equal. Every once
in a while, original paneling will turn up
and, when it does, it can be more wor-
thy of display than the logs themselves.
[ once worked on an 1846 log cabin with solid-poplar pan-
eling 14 inches wide.

CHARLES J. WiLLiAMS, Louisville, Ky.

Good point, but original solid-wood paneling is so rare in
log cabins, there’s little risk of mistaking it for junk panel-
ing, which comes in 4x8 sheets and is so thin it buckles eas-
ily. Other giveaways: vertical scoring (an attempt to provide
texture and hide joints) and a cheap surface of wood veneer
or of paper with an unconvincing wood-grain print.

SHOCKING DEVELOPMENT

My wife and I purchased a 102-year-old Victorian during its
centennial year, and now we're settling into a maintenance pro-
gram. We have already replaced the coal-fired boiler with a
high-efficiency natural-gas unit. We’d like to re-roof, but that’s
just an aesthetic notion—the roof is in good shape. So now
we're looking at the electrical service. We have two 60-amp
fuse boxes and want to upgrade to 200 amps with breakers.
What should I look for as an indication that the wiring in
the house needs to be replaced? Also, the woodwork has never
been painted, and we really like the deep red patina the fin-
ish has taken on, but not its wrinkles. Is there anything we can
do to smooth them out and save the finish?

Max D. STERRETT, Greensburg, Ind.

Good job on separating the important work from mere cos-
metics; there’s no need to bother with a roof that isn’t both-
ering you. If your finish is wrinkled, you either have varnish,
which will bave to be stripped, or shellac, which can sometimes
be rubbed smooth with alcobol. Your wiring shouldn’t be much
of a problem, even if it’s the old-fashioned knob-and-tube type.
It doesn’t need replacing unless it’s been so heavily overloaded
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that the insulation falls apart in your hand. Electrical con-
tractor Allen Gallant applauds your move to 200-amp service
(“Welcome to the 20th century,” be says). He suggests putting
new wiring in the kitchen and laundry room for the heavy-
load appliances, and to any outlet within 6 feet of a tub or
basin. These outlets can then get ground-fault protection, which
be calls “the best invention of the last 50 years.”

IN SEARCH OF SALVAGE

My friend is building a house and would like to incorpo-
rate some old architectural details into it, so we’re planning
a trip to New England to look for
salvage yards. Can you provide
me with some names?

Martt HOrM, Cranford, N.]J.

These vyards aren’t hidden:
They’re often tourist attractions
whose names are mentioned in
guidebooks and brochures or
available through local cham-
bers of commerce. But I have to
say, just because it’s New Eng-
land, you shouldn’t expect a
trove of pristine artifacts. The
best stock is snapped up in a
flash, and the rest is often poorly
stored or damaged by none-too-
gentle removal. And if you happen upon a fabulous find,
it probably won’t be cheap. Yard operators are real horse
traders: You see a dinged-up, paint-covered old mantelpiece;
they see the focal point of your living room, and charge you
what they think you’re good for. Dressing down won’t fool
them; they know who’s local and who is, as New Englan-
ders say, “from away.” I don’t mean to sound like some
cranky Yankee protecting bis sources—This Old House
encourages reuse of old material—but I do want you to be
realistic. My advice: Pack a picnic, take your time, and enjoy
the bunt, whether you find anything or not.

BIG PLANS

My cat and I have a new old house, a 120-year-old two-story
shingled Victorian with a square tower for a third floor. It’s
beautiful but sadly neglected. I've begun working with an
architect and, unskilled but willing, I plan to participate in
all phases of the renovation. Here’s my wish list: Rebuild most
of the porches. Repoint the mortar, repair the sill, and shore
up beams from the Yankee cellar and crawl space. Replace
the current heating system with a gas-fired, hot-water base-
board system. Tear down the porch/mudroom and replace it
with a one-car garage, with workshop and storage areas.
Expand the kitchen. Redesign the first-floor bath and laun-
dry. Add a second-floor bath and a third-floor half bath. Tear
down the second-floor walls and redesign the floor plan to
provide two bedrooms and closet space. Remove both chim-
neys, converting one to a dumbwaiter. Paint exterior trim,
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level the sidewalks, landscape the grounds, and add herb and
vegetable gardens. Breathe an enormous sigh of relief and sat-
isfaction, then move in. What do you think?

STEPHANIE ANN CARR, Ocean Grove, N.].

That must be some cat, if you need all that house for the two
of you. But it sounds as if you have a rewarding project here.
I notice you don’t say much about infrastructure. Before pro-
ceeding, be sure your roof and plumbing don’t hold any sur-
prises, and move sill repairs and shoring up beams to the top
of your job list: You want to work on a sound structure.
Indoors, it’s a good idea to update
from the ground up—such as install
new heating, plumbing, and wiring—
and do the finish work from the top
down. This way, you don’t have con-
tractors dragging their stuff through
your finished rooms. It’s good that
you’re working with an architect, but
I’d recommend that you compare bis
estimate with your contractor’s. If the
two aren’t close, you need to settle
that issue early.

I think it’s great that you want to
become involved in the renovation,
but I urge you to be realistic about
what you can do. No offense, but
during a full-bore renovation, when
lots of jobs are going simultaneously, unskilled labor seldom
saves money and often wastes some by getting in the way of
skilled tradesmen. Creating a beautiful, productive berb and
vegetable garden might be a better place to apply yourself.
It sounds much more appealing to me.

LONG-DISTANCE REMODEL

My wife and I just bought a circa 1795 Colonial in Townshend,
Vermont. Although the house has been updated, we would like
to remodel. Can you recommend craftsmen of various trades,
including carpentry, heating, roofing, windows, etc.?
STEPHAN A. VELAZQUEZ, Denver, Colo.

If I gave out all the veferrals 'm asked for I wouldn’t have time
to eat, let alone work. And it wouldn’t be fair. Craftsmen I
know and respect would get so many calls they’d have to
unplug the phone. Meanmwhile, fine craftsmen Pve never met
would be ignored just because I hadn’t recommended them.

Whether you do a renovation blitz or spread the job over
many months (so you can pitch in and build some sweat
equity), yow’ll need a good general contractor to handle
scheduling. He or she should be able to find the special-
ized tradesmen you desire and to oversee their work.

Send questions to Ask Norm, This Old House magazine,
1185 Avenue of the Americas, 27th floor, New York, NY 10036.
Include a complete address and daytime phone number,
Published letters will be edited for clarity and length and may be used in other media.
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Winter Cash
From Summer Stock

Making vacation homes pay in the off-season

ver the past 30 years, Michael Braverman has bought and
sold 15 houses in the Hamptons, which are among the most fashionable summertime vacation destinations
on Long Island, New York. With their white-sand beaches and quaint villages, East, West-, and South-
hampton draw huge warm-weather crowds, and Braverman has long made good money from renters who
lease from Memorial Day to Labor Day. But during the winter, when the sun worshippers were gone, Braver-
man’s rental income would always plummet. Tired of riding a financial yo-yo, he started looking for ways
to reel in more off-season revenue and, after some trial and error, found them in
blazing fireplaces and well-decorated rooms.

“Everyone who rents in the winter wants a fireplace,” says Braverman, who now makes
sure that fireplaces are burning whenever prospective tenants visit. “I learned to put
away personal effects,” he adds, “I take down pictures of the relatives, get rid of clutter to make a house seem
bigger, and put a potted geranium on the table.” What Braverman calls his “prop tricks™ have made the difference:
Now warm, airy, and inviting, his houses rent well even during eastern Long Island’s cold, desolate winters.

For people who own—or dream of owning—a vacation house, rental income can make the difference between
affordability and impossibility. And as Braverman found, there may be a strong potential for increasing the take
during the off-season with smart marketing or even some simple remodeling that gives a house year-round appeal.

Leslie Kopp has been selling houses in Bethany Beach, Delaware, for more than 10 years and has seen the

BY MICHAEL SHAPIRO

ILLUSTRATION BY JASON SCHNEIDER
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rental season steadily expand. “Week-
end rentals have extended the busy
June-to-September period deep into the
winter months,” she says. One of
Kopp’s off-season strategies is to attract
group get-togethers such as “Big Chill”
reunions of schoolmates. But she’s also
seen how the right renovations can
boost rental income. While most newer
houses already have fireplaces and can
be lived in comfortably all year, Kopp
says that owners are also winterizing |
older houses. “Floors, walls, and pipes |
are being insulated, and double-pane
windows are replacing single-pane
units,” she says. Kopp also suggests installing prefab gas fire-
places in a hearthless house. “They require lighter, less expensive
chimneys than wood-burners do,” she says

Colleen Cooper, a broker in Lake Tahoe, says the houses she rents
in summer and winter were often tenantless all spring and fall—
until she started promoting the area as a year-round destination. She
makes sure to sell the “Tahoe charm” her houses embody with their
A-frame architecture, pine paneling, and river-rock fireplaces.
Hot tubs are also a great selling point. “Even if you haven’t worked
up a sweat out on the trails, there’s nothing like jumping into a
hot tub surrounded by beautiful scenery,” she says.

Renting in the
off-season takes
more work, but it

can produce

decent money

To entice renters during the winter
off-season into historical vacation homes
in Santa Fe, New Mexico, Charles Payn-
ter markets amenities more commonly
available in five-star hotels. “Like house
rentals in many parts of Europe and
Mexico, we provide daily maid and valet
service, grocery shopping, help with
reservations for dinner, ski school, or
horseback riding, and a continental
breakfast,” Paynter says. Besides those
perks, he’s always made sure to buy
houses that had strong architectural and
historical appeal: “They’re all built out
of adobe, and some are 100 years old.”
But like Cooper, Paynter also markets his vacation houses to peo-
ple who normally wouldn’t be interested in them. In the New Mex-
ico winter, the slow tourist season coincides with the period in which
the state legislature meets. “Many brokers rent to legislators and lob-
byists looking for something bigger than a hotel room.”

Home owners who already live in prime vacation areas can take
advantage of the opposite opportunity: their house’s rental poten-
tial during the high season. David and Helena Sullivan have been
doing just that for four years with their farmhouse in Stowe, Ver-
mont. When skiers swarm during winter holidays, they rent their
place for peak-season rates. “A lot of residents do it,” says David.

o
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“We’ve visited relatives in New York and taken our sons to win-
ter sports camps in Sweden, all paid for by the rental income.”
He also promotes the area’s off-season attractions by showing skiers
how much there is to do after the snow melts. If they like the area,
he reasons, they might want to come back for hiking, biking, canoe-
ing and other activities. “I put out a packet of brochures in the
kitchen and provide day passes to state parks,” he says.

Sullivan, who builds reproductions of traditional-style houses,
also notes a trend toward reconfiguring large houses to create a rental
unit within a primary residence. That way the owners don’t have

Tenants and Taxes

Under the ever-watchful eyes of the Internal Revenue Service, renting out a vacation house
requires careful accounting of income and expenses and a precise understanding of which
deductions are and aren't allowed. The L.LR.S.’s definition of a house as either a personal
dwelling or a rental unit determines whether expenses and depreciation can be deducted.
The L.R.S. says an owner can't claim expense deductions if the house is used for
personal purposes for more than either fourteen days or ten percent of the total days it is
rented to others, whichever is greater. “Personal” use includes rental by anyone for less
than fair market value and any arrangement that lets the owner live in a part of the house.
There are enough other nuances and subdefinitions in the LR.S. rule book to prove why
we need tax accountants, but if a house clears all the applicable hurdles, then rental
expenses and depreciation can be deducted. In some cases, those write-offs can exceed
rental income, but when a tax-code detail forbids that, excess expenses and depreciation
aren't necessarily lost. They can be carried over and used to whittle down next year's take.

il

To locate the retailer nearest you, call 1-800-US-STAIN ext. 399.

to vacate for tenants and can still charge top rent while being around
to keep an eye on things. “Some people rent out the downstairs
and live upstairs, while others divide their house down the middle,”
he says. Some townships may require special permits to subdivide
one-family homes into two-family rentals, so a visit to Town Hall
is a sensible precaution before becoming a live-in landlord.
Compared to high-season renting, getting people to come dur-
ing other times of the year can take more work. But, even though
rates are usually lower because of reduced demand, there is still
decent money to be made. David Sullivan says that off-season
rates in Stowe are just slightly lower
than they are during prime time;
Charles Paynter says his prices don’t
really fall much at all. Colleen Cooper’s
Lake Tahoe rentals take a bigger hit,
dropping from $500 a night in winter
and summer to just $200 through
spring and fall, but she still finds the
income worth the effort. Michael
Braverman says that in the Hamptons—
decidedly unfashionable during the off-
that rented for

season—a house

$10,000 a month in July or August will
fetch only $2,000 in November. Yet
even at the lower rate, the added
income still fattens the bottom line. &

Wialter & Diebilie Thomas
2 coats of Cabot 1 1996,
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Mending Fences

Don’t let a fallen tree or unstoppable rot stump you. Fixing
damaged pickets, posts, and rails won’t take much time or toil

O

BY JOSEPH HURST-WAJSZCZUK

ABOVE: A fierce ice storm sent a tall
maple crashing down onto a new
picket fence. LEFT: Once the tree was
removed, the fence was made good as
new in just a couple of hours.

ike Sludock wasn’t
expecting to revisit this fence anytime
soon. But less than a year after installing
an acre’s worth of pickets and posts
around a new Cape in Westport, Con-
necticut, he’s back for a little fence doc-
toring in the aftermath of a natural
disaster. An early-spring ice storm
uprooted an 80-year-old sugar maple,
which crushed an eight-foot section, split
open two posts and messed up the neigh-
bor’s yard. After the men from the tree
service reduced the trunk to short rounds
and the branches to a truckload of chips,
it was up to Sludock to heal the gash
in an otherwise unblemished run of
white-stained cedar.

A fallen tree is a dramatic agent of
fence destruction, but rot, animals, and
even weed whackers are the more com-
mon enemies, says Sludock, who installs
fences for Massachusetts-based Walpole

Woodworkers. Home owners often discover thart, after years of solid service,
the inexorable process of decay (which can be slowed, if not stopped; see “Post
Prescriptions”) has turned their fence posts wobbly and their rails weak. But what-
ever causes a fence’s demise, fixing the flaws is a simple endeavor.

As Sludock assesses the damage, his partner, Danny King, separates the bro-
ken rails and pickets from the splintered posts. Then Sludock rocks a post back and
forth to widen the hole, which allows him to yank out the 6-foot-long 6x6 with lit-
tle effort. After clearing away the damaged goods, King stretches a mason’s line
across the gap to guide him in placing the new posts. When the tree fell, it knocked
the whole section out of alignment, he says, “and you can’t trust the holes.” To plant

PHOTOGRAPHS BY JOHN BLAISE
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To extract a damaged post from its
hole, Mike Sludock pulls and pushes
the cedar 6x6 to loosen the soil.

e Mg

After the fallen maple was sawed up
and hauled away, Danny King
removes the shattered fence section.

the new posts, Sludock has to
widen the 32-inch-deep-by-10-
inch-wide holes, which he does
with a shovel and an ingenious
tool called a Seymour digger.
It has a shovel blade that pivots perpendicular to the handle and
makes easy work of lifting loose dirt and rocks. As he works, Slu-
dock is careful to dump the soil onto a canvas drop cloth: “It keeps
the dirt from messing up the grass or the garden,” he says.

In a new fence installation, the next step would be to plumb
and set one post before putting up the replacement section, but
a mid-run repair requires a little rule-bending. “Oversizing the
postholes gives us the wiggle-room we need to insert the rails into
the mortises in the posts,” says Sludock. The horizontal rails turn
out to be a tad long but, after King saws Y2-inch off each end, they
clear the posts and slide into the rectangular mortises. Fence
sections with longer rails might require even more hole widen-
ing to work them in between the posts. If the rails are fastened
to the face of the posts rather than mortised in, the new posts can
be set as soon as they’re in the ground.

Post Prescriptions

With one end stuck in the ground, fence posts inevitably succumb to the microbes that
destroy wood. But there are ways to slow rot to a crawl, such as choosing the right wood.
Bob Booth, project manager of Walpole Woodworkers’ fence division, uses only cedar

ABOVE: It takes two to set and plumb a post:
While Sludock tamps the soil and keeps an
eye on the level, Danny King shovels on
more dirt, RIGHT: The key tools of this
trade include, from left to right, a tamper,
a digging rod, and a Seymour digger.

For the final act on this job, Sludock holds one of the 6x6s against
the mason’s line, plumbing it with a 2-foot level, while King shov-
els small amounts of dirt into the hole. With every other shovelful,
Sludock packs the dirt tightly around the post with a steel tamper.
As the hole fills, he sights down the fence line to check the alignment
of the new section. The posts appear to
be leaning out, so he tamps a little more
on one side of the postholes to bring the
section back in line. While Sludock
prefers the straight soil method of stiff-
ening a post in the ground, T,0.H, land-
scaper Roger Cook swears by gravel. I
put it underneath and down the sides,”

50

because of its rot resistance. “It can last 25 years or more,” he says. Home owners can
further strengthen cedar’s rot-resistance by brushing on a preservative such as copper
napthenate. And after a post is set, the dirt around it should slope away to divert water.
Size matters, too: Instead of the 4x4s used to anchor most fences, Walpole uses 6x6s.

Contrary to what many believe, setting a post in concrete does not ensure longer life.
As the wood dries, it shrinks from the concrete, creating gaps for water that promotes
rot. Oddly enough, another threat to post longevity comes from string trimmers, which
are notorious for gnawing away at posts like nylon-toothed beavers. The best defense?
Mulch or stone, says T.0.H. landscaper Roger Cook. “It's the best way to keep grass and
weeds away from the wood,” he adds. “Putting stone or mulch around a post also makes
it more mower-proof, especially when you have one of those big yard tractors.”

he says. “It locks in the post, improves
drainage, and helps the wood stay drier.”

By midday, the job is nearly complete.
With white stain and brush in hand, Slu-
dock inspects the new section and
touches it up wherever necessary. As King
replaces the post caps and the last trim
boards, Sludock is pleased to see the
replacement blend in with its neighbors.
Assuming it doesn’t meet up with another
maple, this fence shouldn’t require any
more house calls for years. a
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Best Cellars

Creating a good home for fine wine

BY HOPE REEVES

ndrzej Rojek devel-
oped a taste for wine as a teenager. Raised in Poland,
he traveled with his father to Italy at 14 and to
France at 16, visiting as many vineyards as they
could squeeze into a summer’s holiday. “My father
was a real connoisseur,” Rojek says. “He loved to
taste wine and wanted to teach me the same
appreciation.” Rojek moved to the United States
in 1981, went to school, and began his collection
nine years later, starting with a gift for his son.
“I bought a bottle of 1983 Margaux because that
was the year Marcin was born,” Rojek says.
“It will be here for him when he turns 21.”
“Here” is the wine cellar in the basement of
Rojek’s Brooklyn, New York, brownstone, where
he safeguards Marcin’s
inheritance—as well as his
own 1,600-bottle collec-
tion. The basement, with
its arched doorways, brick
walls, and bluestone floor,
felt like an 18th-century
cellar even before con-
struction began. Says Rojek: “We built a wall and outfitted the space with the

ABOVE: All a young wine

redwood racks, but everything else is original.” Everything structural, that is. wants is a cool, dark, damp
He added a wine-friendly climate-control system, foil-faced fiberglass insu- place to gracefully age. But
lation in the ceiling and walls, and the polyethylene vapor barrier to maintain people want more ro-
ideal conditions day and night. The cellar is even equipped with an alarm. mance. The pasnted brick
“No, not for the police,” says Rojek with a laugh. “It’s for us—so we can save dreliuisys, Tol BUPREA
? - = racks, and rough bluestone

the wine if the cooling machine breaks down.” floors like those in Andrzej
That'’s the way oenophiles talk about it, as if wine were a beloved child rather Rojek’s basement wine cel-
than a bottle of fermenting juice. Indeed, children have a lot in common with lar help achieve the effect.

PHOTOGRAPHS BY ERIC PIASECKI



An undercounter wine fridge isn’t meant for aging fine
wine but, for temporary storage in a kitchen or wet bar,

fine young wines (not to be confused
with those that are ready-to-drink).
Both mature best in a stable environ-
ment after years of patient dedication
and, sometimes, when you've had a
bit too much of them, both can give
you a headache. But if you attend to
their needs, they’ll reward your efforts.

When it comes to raising wines (not
kids), those needs are basic: a temper-
ature between 50 and 60 degrees
Fahrenheit (warmth destroys flavor
and accelerates aging), a humidity level
between 60 and 70 percent (so the
corks stay swollen), and near-darkness
(sunlight can “cook” the wine and
make it unfit for anything but salad
dressing). In other words, the ideal cel-
lar should be just like a dank cave.
Experts warn against makeshift solu-
tions for collections that need aging:
Refrigerators are too cold, too dry, and
shake the bottles—vibration can also
rob a wine of flavor—and racks in a
closet are too warm and too dry.
“Wine isn’t like soda or beer,” says

it sure beats lots of trips down to the cellar. This unit has Ka{thlec.n BUI]_rlt:r, f()llnd(:|“()f the Fine
tinted glass to block light and three temperature zones: Wine Line, a Scottsdale, Arizona-based
one for reds, one for whites, and one for sparkling wines. distributor of wine paraphernalia.

“You can ruin a wonderful bottle sim-
ply by storing it in the wrong place.”

Bonner makes a business out of turning ordinary domestic spaces—garages, spare rooms, coat

closets, you name it—into wine cellars. She first insulates the room with R-19 fiberglass batts
before laying down a 6-mil polyethylene vapor barrier. Over the barrier goes humidity-resis-
tant green board. After the door is tightly weather-stripped, Bonner installs the all-important cool-
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ing unit, which removes less humidity than
standard air-conditioning. In drier climates, a
bowl of water on the cellar floor may be nec-
essary to keep the space damp enough. Luck-
ily for Andrzej Rojek, his basement needs no
such assistance. “I can practically feel the mois-
ture,” says Rojek. “It’s wonderful.”
Although 15-year-old Marcin is still too
young to actually sample the bottled legacy
waiting for him in the basement, his father
is making every effort to cultivate a third-
generation wine connoisseur. “He’s just in
the beginning stages,” says the elder Rojek.
“But he can already tell the difference
between a Bordeaux and a Burgundy.” m

Clamped to a countertop, an “uncorking
machine,” popular in restaurants and bars, makes
short work of stubborn stoppers. One swing of
the tool’s binged bandle impales the cork; on
the backswing, the cork is pulled out and ejected.

Scott Wilson had dreamed of his
own wine cellar ever since he took
a wine appreciation course at Cor-
nell University’s Hotel School five
years ago. Last year, having
amassed some 300 bottles, he was
ready to break ground—except he
didn’t have any ground to break. So,
Wilson convinced his parents to
donate a corner of their 150-year-
old barn in Lexington, Massachu-
setts, and quickly hired This Old
House contractor Tom Silva to turn
it into a neo-Tuscan treasure.

Tom first put down a 10-inch
base of washed stone, covered it
with plastic sheeting, and hired
mason Lenny Belliveau to lay a
brick floor and build an arched
brick doorway. Tom then framed,
Sheet-rocked and foam-insulated
the 10-by-16-foot room. To give it
a rustic feel, he fastened beams to
the ceiling and applied a rough
coat of veneer plaster to walls and
ceiling, above. “l wanted it to look
like it’s always been here,” he
says. Finally, he put in the cooling
system (to hold temperatures to a
cavelike 55 degrees) and sealed
the archway with a heavy door
that slams shut like a bank vault.
Total cost for the project, includ-
ing enough wood racks to hold
1,500 bottles: approximately
$10,000. “This cellar will be full in
no time,” says an enthusiastic
Wilson. “Soon I'll be looking for
space to put in another one.”

S JOE YUTKING: MICHAEL GRIMM
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ToP: Former wrangler
and OTO founder Dick
Randall, standing near
the main lodge’s fire-
place, entertains guests
with yarns of cowboys
and grizzlies. BELOW:
Historic preservation
specialist Bernie Weis-
gerber demonstrates how
to notch a “green stick,”
a replacement log for the
ranch’s guest cabins.

Rescuing the Ranch

Volunteers restore historic log cabins in the Montana wilderness

BY LAURA FISHER KAISER

brace myself against the inside of a lurching buckboard pulled by a plod-
ding pair of massive English draft horses. The road is rough, the springs are stiff, my butt hurts, and
still I can’t believe my luck. Yesterday, I was home, sweltering in the bustle of New York City. Now in true
19th-century style, I'm heading into the cool hill country of Montana, just north of Yellowstone. With each
jounce of the wagon, each breath of sagebrush-scented air, each glimpse of jagged peaks etched against
an azure-blue sky, the grip of workaday life loosens and
I fall under the spell of this spectacular landscape.

Joining me on this ride are two women and four men,
aged 30 to 60, volunteers in a special Heritage Expedition
trip organized by the U.S. Forest Service. We’ve traded our
keyboard-tapping white-collar jobs for a week of hard labor
restoring the historic OTO Dude Ranch. Never mind that
I barely know an ax from a shingling hatchet—by week’s
end, this city slicker will be shingling roofs, notching logs,
and swinging an adze as well as any good ol’ gal.

As the wagon passes under an aspen-twig OTO sign,
we get our first glance of the ranch: a sprawling main lodge
and 10 rustic guest cabins nestled in a clearing berween the
banks of twin creeks. Dick Randall, a former stagecoach
driver, founded the OTO in 1912. He made it an exclusive
playground for tycoons and adventurers willing to pay $60
a week for the privilege of living like wranglers. Randall
promised his guests—including Teddy Roosevelt—that
they’d “come out dudes and leave cowboys.” Many of
them returned year after year to repeat this transforma-
tion. “If, after you've spent a month on a Montana ranch,
riding horseback every day and living outdoors, and you
don’t feel better,” Randall said, “you don’t need a doctor,
you need an undertaker and there’s no hope for you.”

Randall died in 1957, and the ranch was abandoned
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to vandals and the elements. The Forest Service took over the crum-

bling buildings in 1991, but it wasn’t until last year that they enlisted
paying volunteers to rescue the OTO. When all the work is done, the
public will be able to rent the cabins or stay in the eight-room main
lodge and learn the ways of the old West, just as Randall intended.

We all climb down from the buckboard and meet expedition
leader Bernie Weisgerber, a historic preservation specialist with the
Forest Service and an occasional guest on This Old House. Look-
ing like a cross between Indiana Jones and Kris Kringle, with
his white whiskers, wire-rim glasses, suspenders, and Aussie hat,
he gives us the tour. The main lodge, stripped but intact, has an
ugly asphalt shingle roof. The cabins list like boats on a beach,
their cedar shingle roofs weather-beaten and rotted. In some spots,
only moss seems to be keeping out the rain.

Weisgerber flips open a knife and pokes at the logs. In several
spots, the blade sinks to its hilt. He shakes his head. “Looks like we’re
going to need to replace some sill logs and a spandrel or two,” he
says in a John Wayne-style drawl. Seeing our blank looks, he explains
that sill logs are the cabin’s base and that spandrels are notched
logs lying across them. “If you look under here, you can see why these
cabins are in such pitiful shape—there’s no foundation.” We all look.
The only thing supporting the logs are a few rock piers.

Half the group heads over to attack the roof on another cabin;
the rest of us work on the sill. With hands and shovels, we dig a
trench beside the rotted log. Grunting and straining, we push
and pull until one boulder and then another comes clear. Someone
rushes in to prop up the structure with screw jacks and cribbing.
We wrestle out the crumbling log, and everyone cheers.

Generally speaking, Weisgerber’s not a fan of power tools; noth-
ing is as sweet to his ears as the sound of crosscut saws and ham-
mers. But on occasion, he concedes, a little “chain-saw
maintenance” is unavoidable. After a lesson on how to handle
the snarling tool, I haul off and trim the end of a replacement log—
“green sticks,” Weisgerber calls them. When I'm done, I feel like
I could tame the whole frontier by myself.

By the end of each day, we’re caked with dirt, sweat, and pine
needles. Like horses to the barn, we fairly trot toward the out-
door showers. A diesel engine, cranking out an astonishing 700,000
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LEFT: Dave York leads a luggage-packing mule team under the ranch’s
sign. Randall said the letters “OTO” represent two wagon wheels and
an axle—the skeleton of a settler’s wagon he once found nearby.

b -4 - i

To put the cabin back on a firm footing, volunteers dig out a punky log.

A fresh cedar-shingle roof stands ready for a snowy Montana winter.

PHOTOS: WAYNE GOUTERMONT.
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In a clearing not far
from the main lodge,
OTO volunteers camyp
out under the big Mon-
tana sky. The deluxe
accommodations
include hot shou

Btus, heats water from the creek and blasts it out eight spigots at once. There’s something deca-
dent about lathering up under the open sky, and we’re tempted to stand there for hours letting the
water cascade over our throbbing muscles. Following dinner and songs around the campfire, we head
for our tents. Once the last flashlight is out, I lie entombed in a darkness so complete that, were it not
for the buffalo grass rustling in the breeze, I'd think I were in a sensory deprivation tank.

After a couple of days on the sill log team, I move over to the roofing crew. The roof has already
been stripped and resheathed in plywood, so we get some simple instruction on how to lay
shingles. On the roof, shingling hatchets in hand, we run the first few courses tentatively. Then
we settle into a hypnotic rhythm, instinctively grabbing the fragrant slices of red cedar, fitting
them so the butts line up and the joints don’t, and whacking the nails home. ’'m almost sorry
when we reach the top. Then I look over at the asphalt-covered roof on the main lodge. Some day,
I think, we’ll tackle that monster.

One day melts into another and, by the end
of the week, everyone has kicked into over-
drive. Maybe it’s the “tonic of this invigorat-
ing air,” as an old OTO brochure puts it, but
we don’t want to leave; there’s so much left
to be done. We do have a pang of regret over
the breaks we’ve taken to go whitewater raft-
ing, horseback riding, and sightseeing in Yel-
lowstone (OK, so it wasn’t all work), and we
promise each other to return next summer and
every summer after that until the OTO is fin-
ished—and once again piano music wafts from
the main lodge on summer nights. By then, we
sure won’t be arriving as dudes anymore, but
we’ll be leaving as preservationists. &

Sy "

The volunteers and forest rangers take a break on
the front steps of the OTO Ranch’s main lodge.

WANT TO VOLUNTEER?
Heritage Expeditions, which
organizes the OTO Dude Ranch
project, is a hands-on volunteer
program run by the U.S. Forest
Service. The 1999 schedule
includes trips to Indian rock art
sites along the Columbia River, a
horse-training camp in Montana,
and a potential archaeological
excavation along Mississippi
River flood plains in lllinois.
Prices start at $200 per week. (A
session at the OTO costs $950.)
Another Forest Service program,
Passport in Time (PIT), also

offers no-fee, learn-by-doing
adventures focused on archaeo-
logical surveys or preservation
work, such as documenting pet-
roglyphs in Alaska, excavating a
Chinese mining camp in Idaho,
or surveying and recording infor-
mation on the ghost town of
Aurora, Nevada.

—Nicole Galland

PHOTOS: WAYNF GOUTFRMONT
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Clean Machine

High-powered central vacuum systems make light work of a dull chore

BY CURTIS RIST

andi Klatt always
thought her 94-year-old brick Victorian
came close to perfection, but its two
flights of stairs made cleaning some-
thing of a curse. “I tried for years to
find a housekeeper,” says Klatt. “But

as soon as they realized they’d have to
haul a vacuum cleaner up and down all
day, they’d head straight out the door.”
Klatt and her husband, Paul, toyed briefly
with the idea of buying a vacuum for each
floor of their Denver home, “bur the idea
of owning three machines seemed ridiculous.”

So they decided to install a whole-house vac-

uum, an appliance that sucks dirt through hidden
2-inch pipes down to a 12-gallon canister in the basement.
Now, instead of maneuvering a heavy, noisy portable, they simply plug a lightweight, 30-foot hose into
special wall outlets, which automarically starts the vac’s two motors. The system has a 185-cubic-feet-per-
minute capacity—two to three times that of a portable—and no dust-spreading exhaust. “We love it,”
says Paul Klatt, “and I never expected to say that about a vacuum cleaner.”

The idea of using in-wall plumbing to clean houses goes back to the 1850s in Sweden, where horse-pow-
ered fans created the suction. Eventually, horses were replaced by servants who either pumped giant bel-
lows or, in later years, pedaled stationary bicycles. Even when electric motors arrived at the turn of the century,
these systems were only within reach of wealthy magnates like Henry Ford and George Eastman. Then portable
vacuum cleaners hit the market in the 1920s, and their whole-house cousins were left in the dust.

But central vacuums weren’t forgotten entirely. Frank Lloyd Wright, impressed by their clutter-free
convenience, specified them in a number of his later designs. The systems became more affordable in the
late 1950s when plastic pipe began to replace copper, but they didn’t really come into their own until the
1990s, when growing house sizes and concerns about indoor air quality coincided with improved fil-

ILLUSTRATION BY GARY HOVLAND
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tration, more powerful motors and more effective vac attachments.

In Canada and Scandinavia, most new houses are plumbed for central vacs, yet in this country
they remain something of a novelty, in part because of their steep initial cost: The Klatts paid about
$1,500 for their system, including installation. On the other hand, it comes with a 6-year war-
ranty; for most portables, it’s only one year.
“You're dealing with a bigger motor, which
lasts a lot longer than the smaller ones in ‘

portable machines,” says Peter Pavlick of “When | install a central
Ametek, wh1clh malkes most of the central-vac- vacuum, | always put a
uum motors in this country. .

But big motors create some unexpected hose outlet in the
problems. “You have to be careful because arage s | n
things you don’t expect will go right down 9 9 0 peop,,e S
it,” says Grant Olewiler of M. D. Manu- clean their cars.
facturing in Bakersfield, California. “I've

had people vacuuming out a bird cage get

Tom SiLva Savs:

Crumbs swept into the mouth of a power S e ,
dustpan (which is mounted flush with the too close to the bird.” In addition to the occasional “shredded tweet,” there are numerous tales

floor) disappear at the touch of a button. of kids trying to clean things—water out of a toilet, a broken jar of jelly—that damage the
unit. (Their parents should have gotten an optional wet-vac attach-
ment that stops glop from reaching the pipes.)

Finally, there’s the issue of noise. “If you’re standing next to the
motor, it can sound like a jet taking off,” says Jim Nigg, who
installed the Klatts’ system. Their model is engineered to be quiet;
mufflers can be added to others if necessary. At the nozzle end,
however, noise is minimal in all cases. The Klatts’ old portable used
to send their yellow Lab into hysterics, but now Sandi can vacuum
around the sleeping dog without waking it.

Most people think central vacs are only for new houses, but they
can be retrofitted to older residences, as the Klatts can attest. “With
these babies, where there’s a wall, there’s a way,” says Nigg. He and
his work crew spent one long workday snaking about 100 feet of PVC
pipe through walls, mounting the hose outlet covers, and connect-
ing the low-voltage wires that signal the motors when to start and
stop. The canister itself took only 20 minutes to hang on the basement
wall. Then Nigg simply plugged its cord into an electric outlet.

“I worried about the house being torn apart during the
installation, but except in one closet wall where the pipe shows,
there really wasn’t any damage at all,” says Sandi. Now she can
clean two flights of stairs at a time. Maintenance on the unit is min-
imal—Nigg recommends disposing of the paper filter bag every six
months and changing the motor brushes every three years.
A soft cloth sock protects woodwork as Although she’s still looking for domestic help, her new housekeeper won’t necessarily have
the bose is dragged from room to room. to vacuum: “I’'m actually having fun doing it myself,” she says. &

Filter Feeders

In the world of central vacuums, there are three ways to collect the dirt: Spin the air in the canister so that the dirt falls
to the bottom and the dust exhausts outside the house (the cyclonic types); put inverted filters at the top of the
canister to snag dust but allow dirt to drop down; or suck dirt and dust into a disposable paper bag (right),
much like a portable vacuum. Machines with inverted filters or bags can exhaust either outside or in.

One place you don’t want dirt to collect is inside a central-vac motor; even the so-called filterless
cyclonics come with screens or filters to protect their motors from dust. “Before buying any system, take
a close look at how easy it is to remove and clean all the filters.” says Peter Pavlick of Ametek, a motor
manufacturer. “If you don’t keep them clean, the motors will burn out sooner.”
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A Splash of Style

A swimming pool that’s low on looks can be filled with natural beauty

BY CURTIS RIST

backyard pool
can be the perfect antidote to a
hot summer day, but when the
old swimming hole shows its age
or falls short on style, it can
throw cold water on an other-
wise lyrical landscape. More
often than not, in-ground pools
are sterile looking, and their
peculiar aqua tint, hard rectan-
gular shape, and stark con-
crete edging make them
more appropriate for the
local Y than for a beautiful
yard. “They're great for
cooling off, but they can be
really, really hideous,” says
Madison, Connecticut-based
architect Duo Dickinson.

Yet just like a cookie-
cutter tract house, a less-
than-handsome pool can be
renovated and turned into something far lovelier. Pool design goes through fashions, and today the
aqua-and-concrete look is as dated as an Esther Williams movie. Instead, designers are turning
to what they call naturalistic design—making a pool look more like a man-made pond, with
stone edging and a darker, more alluring glimmer to the water. And while pools may seem utterly
monolithic and untouchable, they’re actually quite malleable. A predictable rectangular shape
can be changed by knocking out and rebuilding walls, steps can be added or enlarged to make them
more gracious and accessible, and decorative edging can replace plain concrete. “A pool is basi-
cally just a hole in the ground,” says Dickinson. “It’s not hard to spruce it up by getting rid of
all those *50s materials and putting in *90s materials.”

Along with working on the pool itself, improving the overall scene can also include changing the
landscaping or even adding a fountain that trickles gently into the pool like a stream or miniature
waterfall. “Wherever possible, I try to make the pool look like a part of nature,” say architect Robert
A.M. Stern. But he cautions against getting carried away and compromising a pool’s functional-
ity. “If you want to swim laps, you'll have a hard time doing that in a pool shaped like an amoeba,

Although structurally sound,
the owners of this pool in
Fullerton, California, felt
that it “didn’t have enough

»

atmosphere,” says Bruce
Riley, a local pool designer.
They wanted to give it a fresh
look, so Riley replaced the
plain concrete coping and
deck around the pool’s edge
with concrete that was tinted
and textured to resemble
stone—a makeover that took
about a month. “It’s not a
natural material, but it sure
looks that way,” be says.
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When the owners of this pool in
Tucson, Arizona, called in land-
scape designer Carl Ragel, they
told bim they wanted “big boul-
ders, like a canyon,” be says. His
first step was to tear out one of the
walls and move it in a couple of
feet, which reduced the pool’s size by about 25 percent. Then he built a
beated spa, lined everything with a pebbled finish, and ringed the edge with
rocks chosen to create the look of a desert oasis.

with a waterfall dumping on your head,” he says. Stern prefers
to work with swimmable geometric shapes and subtle colors and
is especially fond of tinting the walls gray, so that the water “looks
inviting; it has the color of a clear brook.” For the deck—the walk-
way that surrounds the pool—Stern opts for natural materials such
as bluestone, slate, or even grass growing up to the edge.

Changes such as these can easily be incorporated into exist-
ing pools, especially ones made of concrete rather than those with
vinyl or fiberglass liners, which would have to be completely
replaced. Pool experts say the most popular makeover involves
painting the walls and floor either white (which creates a
Caribbean-blue color when it reflects the sky), black (for a pond-
like murkiness), or the gray that Stern prefers (for a more subdued
blue). Another popular finish involves applying a layer of pebble-
encrusted cement, which is durable as well as good-looking.

For Greenwich, Connecticut, landscape architect John Geiger, a
typical renovation includes sandblasting the pool and changing the
color either with paint or tinted cement, then replacing the band of
tiles that ring the inside of the pool at the water level. “There are hun-
dreds of possibilities here, from ceramic to stone,” he says. “It’s
like a kitchen backsplash; you can do just about anything with it.”

Most older pools contain a prefabricated concrete edging, which
is called coping and is often characterized by an upward-tilting bull-
nose. “There’s nothing on earth that makes a pool look more dated,”
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says Geiger. He routinely chisels out the concrete and replaces it
with brick, bluestone, or granite, which he names as the three most
popular edgings. For continuity, the same material can be used on
the decks. Geiger adds that, although renovations such as these might
cost between $10,000 and $30,000 for an average-sized pool, “they
don’t cost anywhere near as much as starting over, and you'll still
get something that looks like a brand-new pool.”

To go beyond cosmetic changes, designers manipulate the shape
of a pool by jackhammering out a straight wall to give it a bow or
by excavating adjacent ground to create a heated spa. They might also
add broad, shallow steps along an entire side for people who want
to cool off without taking the full plunge. At that point, however, it’s
wise to look at the economics. “If you get into major reworking, you
may not be saving much by preserving the old pool,” says Geiger. “You
might be better off ripping out the whole thing and starting over again.
But for anything less ambitious, renovation is the way to go.” &

Less Work, More Play

Taking care of a pool once required a pool boy and a vat of

chlorine, or a high tolerance for pea-green water. Now, new

technology has made pools more self-maintaining than ever
with systems that can be retrofitted:

* Built-in cleaning: Jets located in benches, steps, and the floor
of the pool circulate water while automatic skimmers filter
out debris. Say good-bye to handheld nets and vacuums.

« Sophisticated water purifiers: These keep the water clean and
clear without large amounts of eye-irritating chlorine. Some
systems kill bacteria and algae with a combination of ozone
and bromine. Others extract small amounts of chlorine from
sodium chloride, common table salt. Says Vance Gillette of
Teledyne Laars, a pool equipment manufacturer in Novato,
California, “It's very user-friendly, and it's all monitored by
computer so you can basically forget about it.”
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uses different front and rear tire treads, and compounds, to

meet the unique wear requirements of pickup trucks and

sport utilities. You get rotation-free, even wear throughout the
life of your tires. You also get the wet traction of an Aquatred,
for peace of mind in just about any weather. So for Wrangler

durability and hassle-free maintenance, just remember

Wrangler RF-A. Visit our website at: www.goodyear.com.

Goodyear. Number One in tires.



Pretty Tough

Nothing combines beauty and durability like Armstrong Impact™ Laminate Flooring.
‘ Incredibly resistant to gouges and dents, it’s easy to clean, retains its gloss even in high
traffic areas, and is backed by a 15-year warranty. We stock Armstong Laminate Flooring in American Oak,
Honey Oak and Ivory Oak finishes every day at a guaranteed low price, and we have six other colors
available through our Special Order service. We'll even arrange to have it installed for you! So when you
want a floor that’s pretty and tough choose Armstrong Laminate.

LOWES s Fl00rs &

For the Lowe’s nearest you, call 1-800-44LOWES or visit us on the World Wide Web at www.lowes.com

Lawa's™ Homa Centers, Inc. 1995 Lowe's” is a registered trademark of LF corporation
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the details

BY ROMY POKORNY

The quintessential lawn chair can take many

HAVE A SEAT

forms—an Adirondack-style rocker, a

romantic English garden settee, a slatted recliner—but
when made of materials that evoke nature, it extends an
invitation to reside outside for a while and decompress
from workaday stress. To withstand the elements,
furniture must be solidly constructed of stalwart materials.
But weather-resistant doesn’t have to mean clunky. From hand-crafted

rusticity to sculpted elegance, these chairs display timeless style as they

blend harmoniously into any outdoor setting.

A woven machiche-
wood deck chair from
Mexico, left, and a wavy
teak chaise with rope-
suspended slats, above,
conform to the spine like
soothing hammocks.
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the details

havea seat

Bamboo-tied bent branches form
legs and back of a primitive perch.

An unpretentious and simply crafted teak
chair weathers to a respectable gray.

Horizontal back slats rvedefine an
Adirondack-style lounge in pine.

Faux sea-grass camouflages a Refined enough for indoor use, this teak Glossy urethane shields a painted
sculpted aluminum frame. dining chair still endures sun and rain. mahogany rocker from summer squalls.

As someone who's made a lot of furniture,
NORM This Old House master carpenter Norm
Abram knows which woods work best
S AY'S | outdoors. He's fond of teak—even though
its preternatural hardness “completely
knocks the edge off my planer knives.”
Redwood, cedar, and cypress are also on his short list because they resist rot

and insects. “Think boats,” says Norm. “Traditionally they have a lot of teak. If
it can survive the sea, it's good enough for your backyard.”

PHOTOS: MICHAEL GRIMM.
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We're not a car company. Car companies make SUV's
you're afraid to take off-road. SUV's you're ashamed
to even get dirty. Obviously, that can't be said about
the 1999 Isuzu Trooper. It has a terrain-sensing,
Torque-on-Demand®4-wheel drive system. And it has
ABS brakes that even work in four-wheel drive. In
other words, it's the kind of SUV a company thinks

up when they don't waste time thinking about cars.

= JCNY. -y S

Go farther.

Inc.“Go farther™ s & trademark of American tsuzu Motoes Ine. Torque-On-Bemand 15 a registered trademark of Borg-Warnes Aiomiotive, In 800 726 2700/ www.gﬂfﬂﬂhef. com



the details

Rustic
Romance

Bent willow twigs dictate the
hoop-shaped silhouettes of
two club chairs. Each natu-
rally finished piece has its own
down-to-earth personality—
the antithesis of mass-pro-
duced lawn furniture—and
makes a porch all the more
welcoming. INSET: Despite the
ubiquitousness of plastic and
aluminum outdoor furniture,
an armchair handcrafted of
hickory branches proves that
the pioneer spirit can be eter-
nally chic. Collectors covet
versions from the 1930s that
have a brass tag on the back
leg identifying the chair’s place
of origin: “Martinsville, Ind.”

Cedar Celebration fenyearsago, when former advertis-
ing executive Marvin Davis needed kitchen cabinets for his retreat in Wood-
stock, New York, he called on local craftsman Bob O’Leary, right. Sharing a
love for the eastern red cedar that grows throughout the Catskills, they began
a business producing rustic outdoor furniture, eventually making pieces for
historic Hudson River sites and Disney World. Reminiscent of 19th-century
English and European designs, the chairs are not only picturesque but also
strong. O'Leary uses newly cut trees; as the wood dries, it shrinks and seals
in galvanized steel fasteners. The natural curves of the branches and twigs
mean that each chair is unique. “When people ask if our pieces are one of a
kind, 1 laugh and tell them, ‘They’re trees—no two are alike.’ ”

PHOTOS: RUSTIC CHAIRS, ANDRE BARANOWSKI; CRAFTSMEN: JOHN KERNICK.
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Because plastic pink flamingos

can't fly south for the winter.
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er's-in yourway, Rubbermaid has the
container to put it away. Our deck boxes are

excellentspace makers for-the deck, patio
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— ~ You just hought’é a home.
hing you should update?
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Before you tackle the paint job, the
kitchen, or the plumbing, the first thing you
should update is your life insurance coverage.

After all, with a bigger and more expen-
sive home, you may need to increase your
life coverage.

So give your State Farm agent a quick call.

And then, roll up your sleeves.

State Farm Understands Life:

State Farm Life Insurance Company (Not licensed in NY or WI) * State Farm Life and Accident Assurance Company (Licensed in NY and WI)
Home Offices: Bloomington, IL * www.statefarm.com



Buffington Fine Arts, LTD
824 W. 57th Street
New York, NY 10021

Gentlemen:

I regret to inform you that I must return Van Gogh's 'Sunflowers'
painting you sold me last week.

While it's a beautiful piece, capturing the emotional irony found in
the painter's later works, I find it clashes with the mood set by
:I my Casablanca Stealth® ceiling fan.

Please refund my $3,315,000.00 at your earliest convenience.

Sincerely,

it 10 Hidod

Lindy White-Kinlaw

To learn more about all 256 styles of the world’s finest ceiling fan, call 888-227-2178 for your ]ﬂsﬁBI*LAN )¢
nearest Casablanca dealer or to receive a brochure. Or visit us at www.casablancafanco.com. 4 i :

" FAN COMPANY
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GETTING TO KNOW YOU

he first day of shooting a new
season of This Old House—the inaugural episode of which airs in
September on PBS—is never relaxed. We’re usually still feeling our way,
careering from one location to another to cover a variety of segments,
and getting each scene just right means more rehearsal than usual.
Inevitably, executive producer and director Russ Morash grows exas-
perated enough to bark, “You’re killing me, fellas!™ And so it goes.
This time, however, we had the added pressure of a fresh face on
the set: This Old House magazine’s new editor in chief, Donna Sapolin.
Hers is the delicate task of translating the sensibility of This Old House,
the TV show, into the magazine you’re holding—a job made all the
trickier by our method of production, which we call “guerrilla tele-
vision.” Unlike most television productions, we use a very small crew,
travel with minimal equipment, and forgo makeup, scripts,

Teleprompters, and cue cards—all in an effort to follow the jobsite action as faithfully as possible. This Old House host Steve
Communication among us is often in the form of mutually understood grunts, nods, grimaces, Thomas and master carpenter
raised eyebrows, and cryptic expressions. Watching us shoot can be a bit like watching golf— Norm Abram talk shop with

T.O.H. magazine’s new edi-

fascinating if you’re a golfer but otherwise often boring. tor in chief. Donna Sapolin,

Donna, however, seemed as at home around the set as Tiger Woods at Augusta National.
No doubt that’s due in part to her career path, which is atypical for a magazine editor. Her
first job out of Cornell University was producing documentaries about the revitalization of historic towns, including the mill
and whaling communities of Fall River and New Bedford, Massachusetts. Then, she scouted locations and coordinated film pro-
ductions that ranged from commercials to Children’s Television Workshop programs. In 1986, she jumped to magazines,
eventually becoming senior editor of design, arts, and collecting at Metropolitan Home. After working as design editor at
Food & Wine, and as editor in chief of Country Accents, Vegetarian Times, and Country Journal, she feels she’s come home.
“This Old House ties together all my key interests,” she says. “Especially the idea of giving new life to old things.”

Keeping the past alive while improving on it is what This Old House is all about. The mission of combining the best of
traditional craftsmanship with new technology is as important today as it was when Russ started the show in 1979—only today
we have the advantage of telling our stories in print as well as on the small screen. Both media have their limitations and pos-
sibilities. What makes a good television segment does not necessarily work as a magazine article and vice versa. But the show
and the magazine have the same goal: to make you feel like you’re part of the adventure—and part of the family.

So from all of us at This Old House: Welcome aboard, Donna. You'll be happy to know that after “You’re killing me, fellas,”
Russ has another favorite expression you might find useful: “Have some fun with it!”—Steve Thomas

PHOTOGRAPH BY JOE YUTKINS
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REAR CHILD SEAT ANCHORS.
ANTI-LOCK BRAKES.
TIRE INFLATION MONITOR.
DAYTIME RUNNING LAMPS.
CATCHER’S MITT SEATS.
REMOTE KEYLESS ENTRY.

It’s your primary concern.
And no other car in its class stacks up this well’



Introducing
the 2000 LeSabre.

Re-engineered to be

safer than ever.

No other full-size car offers front Catcher’s Mitt" seats? which help rei
head motion in low-speed rear collisions. And child seat tether ancl
which attach your child’s safety seat more securely to the vehi

Get all the details on our free CD

Visit www.lesabre.com or call 1-800-4A-BUI

2000 LESABRE BY BUICK sy

BM 51999 GM Corp. All rights reserved. Buick and LeSabre are registered trademarks of GM Corp. Buckle up, America! ‘Based an R.L Polk large sedan segment. Excludes other GM vehicles,




TV PROJECT

KEY WEST STYLE




Installers Jobn Mele and Mike Speer unpack a kitchen-in-a-box. |

The morning sun blazed down on Key West, Florida, as
Michael Miller surveyed his cluttered back porch. For
weeks the porch had served as a staging area for the ren-
ovation of Miller’s 19th-century conch cottage, This Old
House’s winter project house. But on this day, the table saw,
trash cans, sawhorses, and toolboxes had been shunted aside
to make room for Miller’s new kitchen. Or, more precisely, 25
cardboard boxes containing parts for 18 Italian-made modular
components—assembly required. Miller shook his head, relieved

that he didn’t have to take this on. John Mele and Mike Speer, two




T With the black granite tile floor
- finally laid, Michael Miller;under
“~Managua’s supervision, makes a

* r meal to celebrate the new kitchen.
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installers dispatched from the manufacturer’s Manhattan
showroom, were already unpacking their tools and
extending their tape measures. “I guess you guys will
figure it out,” Miller said.

Key West is an island, which means that everything—
from pickles to putty knives—is floated, flown, or dri-
ven in from someplace else. Yert sailing an entire kitchen
across the Atlantic is unusual even for the Conch Repub-
lic. But paging through a European kitchen catalog, Miller
and his wife, artist and retail consultant Helen Colley, were
intrigued by the combination of cherrywood veneer, stain-
less steel, and glass cabinetry that characterized the com-
pany’s wares. The warm but ultra-streamlined look
radiated that quintessential Italian sensibility—la dolce
vita (the good life)—and seemed like a perfect fit for this
balmy, laid-back tip of Florida.

“Kitchens in Key West tend be quite informal,” says
Miller. “In many houses the kitchen’s in the living room
separated only by a counter.” When Miller and Colley
bought their property, they knew they wanted to get rid of
the open kitchen because it blocked the view of the back-
yard. There was a more practical reason as well. “I wanted
an enclosed kitchen because I didn’t want to be able to see
dirty dishes from the living room,”says Colley.

To achieve her goal, the couple converted a side porch
into a galley-shaped
space, complete with a
casement window over
the sink, French doors

Helen Colley, flanked by kitchen
installers Mike Speer and John
: Mele, inspects the opening for the
leading onto the back hood and sites the placement of
porch, and niches for the cabinets before they’re hung.
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major appliances. They also closed up a porch on the other side of the house to cre-
ate a dining area. A lantern-ceilinged great room took up the center.
With the rough spaces carved out, it was time to fit the kitchen. As Mele and
Speer pulled a cabinet with frosted glass drawers out of a box, Colley looked
impressed. “Mmm,” she said. “It is beautiful, What do you think, Managua?” The
couple’s honey-colored German shepherd-Chow sniffed and then licked the glass.
Mele wiped away the drool. “Oh, well,” said Colley. “At least glass is easy to clean.”
Under the cabinets’ handsome facade was a carefully engineered system of
hardware. Instead of being screwed into the wall, the uppers were hung on a slen-
der aluminum bar, then raised or lowered with a leveling device mounted inside.
Lower cabinets were supported by legs that can be adjusted up or down as
duty calls. T.O.H. host Steve Thomas was
especially raken with the way the drawer-
RIGHT: Mele inserts the last cherry-veneer
drawer before topping the work area with
a coral-granite counter. BOTTOM: It was the
one ever need see those ugly tracks. glass-fronted drawers that belped convince
The company’s Italian designers Colley to order the kitchen from Italy.

pride themselves on creating stylish, effi-

fronts can be removed for easy cleaning and
with the drawers’ hidden gliding system. No

cient kitchens in six basic styles.
Although the components are modular,
they can be custom-fitted to specific
dimensions. Whereas Italians tend to
respect the conceptual integrity behind
a particular line and wouldn’t dream of
marrying one style with another,
Americans think nothing of exercising
their individualism by ordering elements
a la carte and mixing different looks.
Colley and Miller were no exception,
choosing cherrywood drawers from one
line, frosted glass drawers from another,
and thick, satin-stainless-steel sculptural
handles from yet another. They added
wire-glass windows, a coral-granite
countertop, and a floor composed of
black granite tiles.

“Even though we have a traditional
house, we thought this blend of styles
was the right way to go,” says Miller. “I
thought, “This is just good art.””

And highly functional too. This
kitchen would make it easy to whip up
a feast of locally caught dolphin (the
fish, not Flipper) and carry the food out
to guests on the back porch. When an
architect friend would visit, he'd enjoy
using the kitchen’s built-in wok. With a
4!/-foot-wide aisle, the kitchen would
allow all three of them to pull together
a dinner without feeling cramped.

Of course, Colley and Miller had to
satiate their appetites for wonderful
repasts and high style with visions of
things to come. During construction, the
couple camped out on the second
floor—sans kitchen and hot water.
Occasionally they grabbed something

to microwave out of a refrigerator in
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The gods were known to streak across the heavens on chariots of pure fire.

Here’'s the two-door model.

from the heavens. Capable of igniting
the road with a simple push of a pedal.
Inspiring and humbling to any mortal
fortunate enough to hold the reins. Look
at it. Sit inside it, Begin to understand
what it is like to wield such power. Yes,
lucky human. Your fire chariot is waiting.

Most cars you compare to the competition.
But only a rare few can be compared
to myth. Presenting the new Audi TT.
The sports car in its absolute form.
A force of nature with a gear shift.
The TT’s taut, mercurial body contains
what can easily be described as fire

Call 1-800-FOR-AUDI or visit us at: www.audiusa.com for more information. MSRP of 2000 Audi TT Coupe is $30,500 not including dealer prep., destination charge, taxes, license. Model shown is



$31,500. Actual dealer price may vary. "Audi* and the four rings emblem are regi d trad ks and "TT" is a trademark of AUDI AG. ©1998 Audi of America, Inc. AUO




“Even though we have a traditiona
| thought, ‘This is just good art
says Michael Miller.

~ollev O ted one St
a contemporary chrome spre
the house’s marriage of old

the downstairs hallway. More often, they ate out, sometimes combining chores with a quick bite. Two blocks away, is the neighborhood
laundry, Duds *n’ Suds, where patrons dump their clothes in the wash and relax with a beer and a little something to eat.

A working kitchen would end the nomadic lifestyle. But it wouldn’t be easy getting there. Achieving the look of the catalog required
the same precision as installing conventional cabinetry. Maybe more. The trickiest part was making sure that all the cabinets were per-
fectly aligned. Along the way, the usual construction glitches popped up. On the kitchen’s west wall, the niche was 107 inches wide; Mele
and Speer needed 108, minimum. Soon, carpenters received an unusual directive: Ub, can you guys move these walls back an inch? As
tradesmen stripped plasterboard and shaved down studs, Mele and Speer tackled the east wall. The cabinets and the plans were in
centimeters; the installers think most comfortably in inches. Before long, the men were spewing metric conversions, gesturing wildly, mut-
tering, and shaking their heads. Mute the sound, and the action resembled a haggling scene in an Italian market.

The scene continued for six days. Then the kitchen was finished. And gleaming. Sitting on the back porch, Colley mused about favorite
dishes she and Miller couldn’t wait to prepare. Cold and hot soups. Carrot salad. Fresh fish grilled on the new cooktop. Rack of lamb.
Fettuccini. Coming from this kitchen, pasta was bound to be delizioso. &

20



HEY, SOMEONE HAS TO
HAVE THE BEST-LLOOKING HOUSE
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Your Sherwin-Williams store can make your house look great, and /eeep it that way. Our exterior paints are
guaranteea’ not to M:ster, pee}, or fane for up to 20years’ So for a greaf—]oolefng exterior that | stand up to
time and stand out in your nefg}il:orizooc}, come to Sherwin-Williams foclay. 16 locate the store nearest you,
call 1-800-4-SHERWIN (1-800—474-3704), or visit us at wa'zt'.s/wrwin-wi”fams.com.

Maize — SW2338 Devon Cream — SW2447

Wilmington — SW2254 Sea Moss — SW2300

ASK HOW. ASK NOW. ASK SHERWIN-WILLIAMS™

*Ses store for details.
©1899 The Sherwin-Williams Company.



An Italian-designed kitchen consists of modular elements that com-

{ Ed

ou must see this machine!™ yells Luca Spinelli, frantically

waving his hand, inside his family’s highly automated furniture factory in northern Italy. “It’s very cool! Watch!”
A 9-by-12-foot piece of medium-density fiberboard (MDF) rolls down conveyers, straight toward Spinelli. As it
proceeds, its left edge is neatly smeared with glue, covered with a cherrywood veneer strip, and sealed with heat from

a blindingly hot lamp. Just as it reaches
the end of the line, the board is spun
around and fed through the machine in
the other direction. This time, a 2-mil-
limeter-thick veneer strip is applied to
its other edge. And yes, it is very cool.
Welcome to industria mobili—the
modern factory that made the kitchen
in This Old House’s project in Key West,
Florida. From the outside, the facility—
designed by Venetian-trained architect
Paolo Piva, known for hip furniture—
could be mistaken for a modern art
museum. Except the cavernous space
hums and buzzes as robotic machines and
workmen clad in green lab coats create
not only kitchens but also elegant closets
and furniture. Production here is not
unlike that in other MDF factories
around the world. But this stuff isn’t
headed for discount stores. Those are real
strips of cherry, beech, maple, and wal-
nut the machines are applying—not

At a factory in Brianza, Italy, a modern-day cadrega (chair maker) uses com-
puterized equipment to produce sheets of cherrywood-veneered fiberboard.

photo-laminates. The result: high-end furniture that looks like it’s solid wood.

For over a century, Milanese nobles fleeing the heat of the city relaxed in “La Brianza,” as this region of Lombardy
province is referred to informally. They patronized chair makers, or cadreghe, who transformed lumber from local
forests into lovely pieces. The tradition continues to this day. When Spinelli’s grandfather and great-uncle founded
the firm back in 1942, they crafted Chippendale-style chairs. Today, his company—and its competitors that dot the
hilly landscape—have transformed Brianza into one of the three major furniture-making regions in Italy.

bine a variety of materials and streamlined style for efficiency.

92

Everything starts with a pencil in the hands of designers. Many are
Italian architects who adhere strictly to the modern Milanese edict:
sleek, functional, simple—and bellissimo. Typical customers, says mar-
keting manager Viviana Caslini, are sophisticated newlyweds on a
budget. “In Italy today, young couples who are just starting out don’t
have much space,” she says. “They need pieces that do a lot. And they
want it to look artistic.”

In the factory, descendants of the original cadreghe use computers,
but their knowledge of wood and furniture is vast, and their pride
is nearly palpable. “When I was younger I used to build furniture
by hand,” says 60-year-old Giuseppe Travascia. “It took a lot of effort.
But now that 'm older, I want to do something less strenuous.” With
that, he slips on a pair of crisp white gloves, selects a square of 220-
grit sandpaper, and resumes sanding the edges of a piece of furniture.
Later, someone asks him to describe his job. “Sono artigiano,” he
replies. “I'm an artisan.”—Joseph D’Agnese

PHOTOS: MARCO MELLONI,



It's not like the rest.

The new Clad Ultimate Double Hung. Clean, traditional lines.
An all-wood interior. No unsightly vinyl jamb liners. Over 100 design changes,
in fact. Including our exclusive, integrated sash tracking and locking system
for easier opening, closing and cleaning. Presenting the Clad Ultimate
Double Hung from Marvin Windows and Doors. It's truly one of a kind.

MARVIN ¢ -
For a free product brochure, call 1-800-268-7644. L\‘ In Canada, 1- 263-6161 www.marvin.com

Windows and Doors

1049906A Made for you.
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dreamhouse | windows

EIGHT-OVER-EIGHT
DOUBLE-HUNG | 4
UNDER A FOUR-LITE -
TRANSOM

FOUR-OVER-TWO FRENCH DOORS

i

DOUBLE-HUNG WITH DIAMOND-PANE UPPER SASH

SIX-OVER-TWO DOUBLE-HUNG

The right windows give a house strong character and distinctive style

A window’s most important functional element may be the glass, casements—just about anything else would look wrong. But it’s dif-
but it’s the least important design feature, because it disappears.  ferent at the T.O.H. Dream House in Wilton, Connecticut, where a
What really distinguishes a window is its shape, size, and con- rambling two-story—looking as though it grew addition by addi-
struction—all of which determine its appropriateness for a given  tion over the decades—demands a wide variety of windows.

house style. A Greek Revival, for instance, requires tall, double- “Shingle Style is really a mix of styles: Queen Anne, Colonial,
or triple-hung units; a Prairie-style should have horizontal bands of ~ Craftsman,” says Gary Brewer, project architect for the Robert A.M.

BY JACK McCLINTOCK



DIAMOND-PANE GARAGE-DOOR LITES

\ e

HALF-LITE BACK DOOR WITH DIAMOND-PANE SIDELITE

[

BULL'S-EYE

PALLADIAN DOUBLE-HUNG
FLANKED BY THREE-PANE
SIDELITES

P A N

Stern-designed Dream House. “It’s the mutt of architecture.” The
goal, he says, is for all the elements—including several kinds of
windows—to create an informal, faintly whimsical look. Choosing
the right windows, he adds, whether for a complicated house like the
one in Wilton or for a modest renovation, is one of the more chal-
lenging steps in the design process. “There are many things to think

about,” Brewer says. He starts by developing a furniture plan for each
room because, he says, the placement of chairs, sofas, tables, beds,
and other pieces affects all the sill heights and window sizes and loca-
tions. He also considers the site, the views it affords, the owners’ pref-
erences, the sun’s position in each season, and whether there’s a covered
porch or wide overhang outside. Appearance is one of the last things

PHOTOGRAPHS BY JASON SCHMIDT

FOUR-OVER-TWO DOUBLE-HUNGS IN A BAY



dreamhouse

to think about, but it’s the crown-
ing touch. “People think, “You look
through windows, not at them,’” says Brewer. But the opposite is true:
Windows—frames, muntins, mullions, casings, sash and all—are crit-
ical to the success of a house’s exterior and interior design.

The Dream House’s mix of windows and glass-paned doors
includes an abundance of double-hung units—six-over-sixes and
six-over-twos, eight-over-eights, four-over-twos, and some with
diamond-panes—a few fixed ovals with spoked and weblike
muntins, arched Palladians flanked by ornamental columns, and
several 10- and 15-pane French doors, some topped by transoms.
They look almost randomly placed, but there’s a reason behind
every choice Brewer and Stern made.

The most appealing view from the house is to the south, down
the slope to the meadow, which is why the main porch, the liv-
ing room, and dining room all face that way. Each of those rooms
is octagonal, and every angled corner adds another facet in which
to mount a double-hung six-over-six. The north side of this wing,
which faces the circular driveway, features the same style. But at
the main entry, the windows change, becoming expensive, showy,
diamond-pane panels that flank the front door and fulfill another
function: catching the eye and lending a greater sense of formal-
ity to one part of the house over another.

Upstairs, in the master bedroom and bath,
more six-over-sixes let in ample light and
serve as important design elements, set in a

STOPPING WIND AND WEATHER

“A new window is only as good as its
installation,” says T.0.H. contractor Tom
Silva. “You can’t just take the window out
of the box and slap it into the opening.”
Without the proper preparations and fin-
ishing touches, a window stands vulnera-
ble to its chief enemy—water—and the
warping and rot it brings. But blocking

pair beneath a gambrel, or mounted solo in dormers overlook-
ing the driveway, one of which is adorned with classical brack-
ets and a pediment. On another wall, French doors open out to
a balcony that faces toward that great view.

The master also sports the house’s most dramatic window, placed
on a west wall where it will be seen by everyone coming up the
driveway. An elaborately detailed Palladian topped by a keystone arch
and a bracketed entablature, it has colonnettes and a pair of fixed
windows on either side. “This is the most expensive window,” Brewer
says. “It’s very complicated but a good place to spend the money
because it looks really special as you approach the house.” It also
makes sense from the inside, he adds, by providing a nicely framed
sunset view. The Palladian’s dominance is challenged only by the stun-
ning tower beside it. Punctuated with two pairs of French doors,
banded just below the eaves with a ring of 10-pane fixed windows,
the tower is to Brewer the “star of the house.”

In the wing that houses the family room, kitchen, and garage
downstairs, and more bedrooms upstairs, all the windows are
simpler six-over-twos. Besides visually uniting the rooms of this
wing, the windows’ two-pane lower sash provide a clearer view
from sitting height. So far, it all makes Shingle Style sense. But
what’s the point of the seemingly dinky oval windows? “These
had to be located in a space where
you’ll be passing through, where they
can give you a quick look to the out-
side,” Brewer says. Between the stair
hall and living room lurks a little
vestibule, a transition zone where two
oval windows sit on either side of some
French doors, giving the space just the
right sense of Shingle Style whimsy.

Generally, windows don’t surprise;
their nature is more modest. They must
be well proportioned within them-
selves—height to width—as well as in
relation to one another, the walls they
penetrate, and the house’s overall scale.

moisture adds only a few steps to an
installation, says Tom, while extending a
window’s life by decades. “Two hundred
years from now, somebody will be glad you
did it right.” Here’s how Tom does it:

* Paint the window frame and the rough
framing with an oil-based primer.

« Staple a 9-inch-wide strip of tar paper
or fiber-reinforced polyethylene to the
exterior sheathing around the opening.

* Put the frame into the opening, and
make sure it's square, level, and plumb.

. -slide the sash to make sure they
run freely up and down the channels. If
they don’t, re-square the frame.

» Use rustproof screws—not nails—to fasten the window frame to

the header, studs, and sill.

s Install an aluminum, lead, or copper cap along the top of the win-

dow; don’t rely solely on caulk.

ABOVE: Fortunately for carpenter Phil
Whipple, heavy sash can be removed to
ease the window frame installation. BELOW:
After fastening the frames, Whipple
replaces the sash in just seconds.

And there are certain traditions that are
so well established as to be virtually invi-
olable. Greek Revival windows tend to
be tall—sometimes dropping clear to the
floor—and narrow to echo the style’s
high ceilings. A long band of clerestories
emphasizes the horizontality of a Prairie-
style house. The windows of an Arts and
Crafts house will be smaller squares or
rectangles and might have leaded or
stained glass in keeping with the Arts
and Crafts philosophy of honoring the
handmade. Generally, Brewer says, the
windows of classical houses—Georgian,
Federal, Greek Revival—are simple,

straightforward, and regular, while more fanciful fen-

estration is found in fussier, busier styles like Victo-

rian, Mediterranean, and Shingle Style. The choice isn’t

always easy, Brewer says, but when it’s right, whatever

» Caulk the seam where the frame meets the sheathing. Inside, caulk
the gap between the frame and rough framing (to stop air leakage).

the style of the house, there’s nothing like the perfect set
of windows to improve your view of the world. &

PHOTOS: JOHN GRUEN.



Makes you wanna
go outside and play.

And we've got just what you need to get started. Over 10,000 of the toughest, most powerful lawn
and garden tools you can find. All the best brands at the guaranteed low price. Everything you need
to turn your yard into a playground. So stop by The Home Depot today and let the games begin.
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“A box with a roof on it, and deadly dull windows.” That was
architect Gary Brewer's assessment of the plain-faced Colonial
shown below. His challenge: Use new windows and other ele-
ments to create two very different, decidedly attractive facades
and give the house character and curb appeal. “It has simple
bones and no detail, but you could still turn it into something.”

In one of Brewer's
scenarios, he replaced
the first floor’'s mean
little windows with
wider, taller six-over-six
double-hungs, setting
them over painted
wood panels to
increase their apparent
size and adding shut-
ters for color, texture,

Bigger windows—and
more of them—embell-

ished with shutters, |
flower boxes, raised pan- |
els, and a classic entry |
porch with benches and |
columns offer one way |
to enliven a drab house. |

i

and charm. For greater appeal, he put window boxes upstairs and
changed the garage doors. To cap the facade and tie it together, a
white-painted frieze-board runs above the second-floor windows
just below the eave. But the facade still lacked focus, so Brewer
created an entry porch with a pair of columns, an entablature, and
built-in benches. The elegant entryway casts the new windows
sedately into the background but still allows everything to work
together to create architectural distinction.

Brewer applied the same principles in his second, less expen-
sive version of the same house, designing a more modest entry-
way embellished with pilasters and a fanlight. He arranged the
first-floor windows in groups on either side of the doorway, each
a trio of double-hungs tied together visually with a wrap-around
casing and matching mullions between each unit. Windows need-
n't stand alone, says Brewer, and look better in groups. And
indoors, double- and triple-wide window groups deliver another
benefit: much more light.

Less ambitious but no
less effective is a
makeover that relies on
two trios of double-
hungs on the first floor

and on dressing up the
doorway with a fanlight
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Sometimes you forget the milk.
Sometimes you forget the bread.
Sometimes you forget the store altogether.

With every corner you're lost in the stability of the Concorde LXi’s cab-forward
architecture and low-speed traction control, not to mention the sound of its 225
hp V6. For more information, call 1.800.CHRYSLER or visit www.chryslercars.com.

The new 1999 Chrysler Concorde. LX starting at $22,190. LXi as shown, $26,010:

snuso v GHRYOLER CONCORDE




dreamhouse | update

Even before the last windows and doors
were installed, Dream House builder-
owner Walter Cromwell had the heat on
day and night. He needed to dry out his
very wet house, or drywaller Peter Garre
couldn’t do his job. Fresh lumber
shrinks as it looses moisture, which can
create a nightmare of cracked seams for
a Sheetrocker who shows up too early.

When the wood was dry enough,
Garre’s crew quickly put up some 30
tons of %&-inch gypsum board. Then the
men started a whirlwind of mudding,
taping, and sanding. Once again, the
Dream House was transformed, its
ruddy lumber hidden forever behind
gray-white planes that reveal the true
shape of each room.

As the Sheetrockers finish their work,
Carlos Silva, hardwood floor installer,
stands in the dining room, sharpening
his pencil to a very fine point. Silva and
his son, Geider, work in a zero-tolerance
trade. Between the planks they lay, there
can be no gaps, only tight seams, and
the Silvas have done just that, covering
all but the perimeter of the eight-sided
room with white oak 1x3s.

Now comes the tough part, the bor-
der. It's a traditional detail—strips of
oak, accented with inch-wide strips of
walnut—but it slows work to a crawl
because, at each of the eight corners,
Carlos must determine the precise cut-
ting angle. He draws fine cut lines with
his ever-sharp pencil, adjusts his chop
saw, slices through a piece of oak and
tests the fit. When it's right, the ends
butt tightly and almost disappear. “Look
nice?” Silva asks a visitor. But he barely
needs a reply, for in his smile he clearly
knows the answer. —Joe Carter

MNEXT ISSUE:

MODERN MECHANICALS

Down in the basement and up in the rafters,
the twin hearts of the Dream House’s heat-
ing and cooling systems will quietly and
efficiently deliver year-round comfort.
Behind walls and ceilings, a thick blanket of
insulation blocks hear loss in winter and
heat gain in summer. Find out how these
state-of-the-art systems and materials
improve the way this and any house works.
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ABOVE: A mechanical arm moves the 96-
pound sheets through any available
opening. RIGHT: Installing the sheets, |
however, requires sheer muscle power as, -
from right to left, Vince McVay and Peter
Garre bold while Tim Grady fastens.

TOP LEFT: The thump of a rubber-faced mallet echoes through
the house as Geider Silva whacks the floor nailer while
bis father arranges the white-oak strips. LEFT: Carlos cuts
the corners to make the octagon that mirrors the room’s
shape. ABOVE: After much trial and error to find the right
angle, Carlos taps in a perfectly fitted border strip.

PHOTOS: TOP, JOHN KERNICK; BOTTOM, JASON SCHMIDT.
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- especially when plans call for pricey, traditional solid surfacing. To avert catastrophe, implement
these actions immediately if victim turns red, gasps repeatedly or cannot make intelligent sounds:

Stand behind Placing
victim and AT Wilsonart® SSV™
place your N[ W) \7 47 Solid Surfacing
arms around ' brochure
him or her. \ 4 firmly in
your hand,
position it
so victim can
see it easily.

Calmly and (S ¢ Repeat until
soothingly, i objections
explain that are expelled
SSV provides - and victim
all the prestige, \] (G \ is breathing
looks and \ , N normally.
performance of -

solid surfacing,

but costs 30%

less than

the leading

brand.

We used new technology to make SSV slimmer and

lighter than traditional solid surfacing. It's offered in

fashionable solid colors and stone-like patterns. And it
Install a A comes with a ten year installed transferable limited
beautiful, W - A - ; warranty. When it comes to premium countertop
durable SSV ™ = : 3 . surfaces, SSV is truly a breath of fresh air.

Solid Surfacing - AT L Y m

counterto, SEE L o

and enjoy a . P WILSONART

breathtaking B, s ;

room without A ; :

a breathtaking 8 ; Z For your free SSV brochure, and the

budget. name of the dealer nearest you, call
. 1-800-710-8846, ext. 589, or visit our

web site at www.wilsonart.com.







FRENCHconnections

Outdoor Living Gets Twice as Nice
with New Double Doors and a Deck

BY ROMY POKORNY PHOTOGRAPHY BY MICHAEL MANUEL

dvertising can be a glamorous business,

but Molly and Leon Banowetz know its downside. As owners of a graphic

design firm in Dallas, Texas, they tolerate long hours, demanding clients,

and high-pressure deadlines to produce logos, ads, and TV spots. So

when the workday’s done, they seek refuge in their house. It’s their escape
hatch, their place to spread out, kick back, and have fun.

When they bought the 1930 brick-and-clapboard Colonial four years

ago, after a casual two-month search, it was a big step up from the
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“We had this beautiful view of the pool,
but getting to it wasn’t easy.”
—L_EQN BANOWETZ

Wture window in the dining room, inset, offered
leasant view of the backyard but no way to enjoy
the evening breeze. And seen from the outside, above,
the glass sheet looked like a gaping hole in the wall.



cramped 1950s ranch house they had been living in. Their new residence
had 3,000 square feet—plenty of room for their two dogs, two cats, and
collections of plastic whistles, wooden crucifixes, and glass vases. It had a great
location in Dallas’ comfortable Lakewood neighborhood. And, best of all,
it had a backyard with a swimming pool where they could hang out, cook out,
and entertain. Says Molly, “We stepped a few inches
into that dining room, took one look at the pool and
said: “This is it. This is the perfect house.””

But a short time after they bought it, some less-
than-perfect features came to light. For one thing,
two bulky air-conditioning units sat outside the
kitchen window, interfering with the view and filling the backyard with noise.
To get from the kitchen to the small back deck at the opposite end of the
house, the couple had to go through the dining room, living room, and
sunroom. And the dining room was dominated by a picture window with
a beautiful view of the pool, but offered no way to get there. Worst of all, the
kitchen storm door opened onto a narrow, concrete back stoop. Every time
they carried in an armload of groceries or took trays of of food out to the
pool, they were fumbling awkwardly with the screen door. |

Leon quickly conceived a solution: Build a new deck and replace the kitchen |
and dining room windows with French doors. “I really wanted to open up
the back of this house and also make it more functional,” he says. For Molly,
though, the need to revamp wasn’t so obvious. “I was afraid a deck would
look too massive,” she admits. She was also reluctant to lose any more green
space, since the pool already takes up much of the yard. But once her hus-
band started sketching out his dream, Molly agreed to go ahead.

After moving the air-conditioning compressors to the side of the house,
the Banowetzes turned to Douglas Travis to install
the doors. Travis, a Dallas contractor known for
his high-quality work on traditional houses, assigned
carpenters Barry Joyner and Keith Erwin to do the
door installation and mason Johnny Garcia to remove
and replace the brick. Over the course of four weeks,
Joyner and Erwin methodically took out the old windows, cut the wall down
to where the deck would be, and bolted an angle-iron lintel to the header to
support the brick. They put a three-stud sandwich on either side of the rough
opening, then shimmed the jamb against it. The doors themselves were hung
in a day. While the carpenters applied the inside trim, Garcia rewove the
brick back to the exterior molding. When all the painting and trim work
was done, bronze weather-stripping was tacked to the jambs and threshold.
Last of all, Leon had the back stoop sledgehammered to smithereens.

“In a good renovation, you shouldn’t be able to tell where the old stops
and the new starts,” Travis says. “The key to this job was centering the doors
and trimming them out so they would look like they’d been there all along.”
Because of their direct southern exposure, the doors need some form of shel-
ter: “French doors on a house with no roof overhang will wear out fast from :
sun and rain,” Travis says. “I suggested that they put in an awning, unless
they want to be repainting constantly.”

With the doors in place and the stoop gone, Leon
asked his older brother Steve to help him build the new
deck. “I bought him a plane ticket and talked him into
coming down from Iowa to help us,” Leon says. Steve,
an experienced builder, ordered the pressure-treated
lumber and, in the summer of 1996, the brothers went to work. “The hardest
part of the job was working in the blazing heat,” Leon says. “We’d start at seven
a.m. each day, jump in the pool in the afternoon to cool off, then quit around
eight p.m. and have a cold beer and some laughs.”

But when the work was done five days later, Leon wasn’t satisfied. “ Suddenly

With the windows gone and the rough
opening framed, carpenter Keith Erwin
prepares to put in the new door jamb.

After sawing into the mortar joints with
his circular saw, mason Johnny Garcia
tooths out the brick with a chisel.

For the doors to fit snugly into the jamb,
Erwin takes care to shim it level and
plumb before screwing it in place.




i the old deck looked really bad,” he says. “I suggested to Steve that we resur-
i face it, and he looked at me like I was crazy.” All the same, the two of them
i went ahead and spent an extra week prying off the old deck boards and screw-
ing on fresh ones. After they replaced the railings and lattice,
the original deck blended in seamlessly.
Black strips of building felt stop The first real test of decks and doors came that fall when
water from getting between the the Banowetzes hosted a charity bash for 150 people. “Some
sheathing and the framing. ; :
people were standing on the new deck, looking down at the
pool,” says Leon. “Other guests were milling around in the
yard eating paella and drinking margaritas. Everyone roamed in and out
of the house easily. It was a lot of fun.”

“This was a great investment,” Leon says, reflecting on his $19,000
remodel. “It has totally changed the way we live. We eat outside more, and
on weekends, if it’s nice, we leave the doors open all day. Now the first thing
visitors want to do is walk right into the backyard.”

And the skeptical Molly? “I love it,” she says with a grin. &

TOM SILVA TALKS FRENCH (DOORS, THAT I8S)
After installing a few hundred French doors over the years, This Old
House contractor Tom Silva knows how to make the process easier and
the outcome better. Here's how he does it.

* When widening any wall opening, he always beefs up or replaces the

header bearing the weight of the wall above.

= Tom takes care to frame the rough opening plumb and level, which
helps speed the installation of the door jamb. In general,

Tom positions the framing so it’s 2 inches wider and about

2% inches higher than the door size. That leaves him

enough wiggle room to adjust the jamb.

« Doors won't fit in a jamb that’s racked (out of square). To

correct racking, Tom measures diagonally from corner to
corner and moves the jamb until both diagonals are the same length.

* Doors won’t swing right if a jamb is out of plumb or twisted. A plumb
bob or level will find plumb, but to prevent twist, all Tom needs are
four nails and some string. He tacks a nail into each corner and
makes a taut “X” across the opening with the string. Then, after one
jamb is plumbed, he simply adjusts the opposite jamb until the strings
just touch, which indicates both doors will be on the same plane.

* Once the jamb is set, shims hold it tight to the framing. Tom places
them at each hinge location and at the top and bottom of the side
jambs. But he never fastens shims at the center of the head jamb. (If
he did, and the header sagged even slightly, the doors would bind.)
Instead, he levels the head jamb with temporary shims and nails the
jamb to the header, taking care to miss the shims. Then he knocks
the shims out. Now if the header ever droops, the jamb can be made
level again by tapping the nails with a hammer.

* Weatherproofing starts as soon as the rough opening is
framed and proceeds with each step of installation. Before

Five days after he started, the jambs go in, Tom lays a self-sealing rubber or bitumen

fﬁ ﬁﬁbﬁes:ﬁzsﬁ;?g sheet across the bottom of the rough opening and runs it 3

inches up the studs. And before the siding goes on, he

nails 8-inch strips of 15- or 30-pound builder’s felt (called
splines) over the exposed studs and sheathing. He runs metal flash-
ing over the outside trim to stop water from sneaking in.

« Siliconized latex caulk, applied before the siding is installed, seals the
doors’ perimeter. Tom also puts a bead of polyurethane or butyl rubber

| beneath the threshold, to block any water that might creep under it.

Onice the door is in, new bricks
are rewoven over the exposed
sheathing and sill.
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The Quiet Types

_ It’s always the quiet types that surprise you. Take our line of Shop Vac® Wet/Dry Vacs,
a perfect combination of quiet operation and surprising power. Available from 6 gallon
to 22 gallon sizes, varying horsepowers and on-board accessory attachments, these Wet/Dry Vacs are
just part of the incredible selection you'll find in Lowe’s Tool Department. Whether
you’re a contractor or a do-it-yourselfer, you’ll find everything you need for all your
projects at Lowe’s.

LOWE'S ShopVac

Home Improvement Warehouse

For the Lowe’s nearest you, call 1-800-44LOWES or visit us on the World Wide Web at www.lowes.com

FLowe's® Home Centers, Inc. 1868 Lowe's" is a of LF
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TOM SILVA PHOT

| SPECIAL SECTION / TOOL GUIDE |

—TOM SILVA’S ESSENTIALS —

Even as a youth, T.O.H. contractor Tom Silva had a taste for tools—his
father’s. While Dad was off building houses, Tom prowled the shop and
helped himself. “First, | took a screwdriver, then a chisel,” he says. “My
father couldn’t understand where all his tools were going, until one day
he saw my toolbox, stuffed.” Forty years later, Tom is still collecting
tools, except now he pays for them. “There’s always something | want
to pick up,” Tom says. “To tell you the truth, that’s half the fun of my job.”

Tom’s ever-growing trove, which now fills four trucks, a shop, a trailer,
a garage, and part of his basement, is beyond most people’s needs, so
we asked him to pick just the essentials: the tools a home owner should
have for basic repairs and improvements. Tom’s kit consists of simple,
versatile hand and power tools that are readily available at hardware stores
and home centers. And they won’t bust the
budget if, like Tom, you begin with the basics
and add piecemeal, as new projects
crop up. But like Tom, you may find it hard to
stop. “Sometimes | think | have everything

| need,” Tom says, “but | never do.”

BY CURTIS RIST STILL-LIFES BY ERIC PIASECKI







TOM’S TOP FORTY

1) Three-piece chisel set (-, %-, and 1-inch)
2) 2-foot bar clamp
3) Ten-point crosscut saw
4) Hacksaw
5) Caulk gun
6) 14-inch pipe wrench
7) Five-screwdriver set (Phillips and straight-slot)
8) Utility knife
9) Wire stripper
10) 2-foot level
11) Flashlight
12) Canvas tool carrier
13) Sliding T-bevel
14) Nut driver set
15) 7Vs-inch circular saw
16) 50-foot 12-gauge extension cord
17) Cat’s paw
18) Pry bar
19) Spring clamps
20) Bench plane
21) Pipe clamp
22) Water-pump pliers
23) 8-inch adjustable wrench
24) Linesman's pliers
25) Locking pliers
26) Needlenose pliers
27) Framing square
28) Safety Gear: glasses, earmuffs, and face mask
29) 16-inch combination square
30) ¥%-inch variable-speed reversible drill
31) Leather tool-belt
32) 25-foot tape measure
33) Torpedo level
34) Allen wrench set
35) Nail sets
36) 16-ounce hammer
37) Low-angle block plane
38) 150/300-watt painter’s light
39) 12-piece socket-wrench set

40) Chalk line with chalk (in yellow container)




| SPECIAL SECTION / TOOL GUIDE |

—CORDLESS CUTTERS—

When Tom Silva climbs a ladder to cut siding and trim, the last thing
he wants is a cord to snag, slice, or trip over. “| feel a lot better up there
with a cordless saw,” he says. That’s quite a change. Cordless saws
never had enough oomph for Tom’s taste; now he owns three. They are
part of a new generation of battery-powered tools—including hedge
trimmers, planers, even chain saws—muscling into the domain of their
corded and gas-powered brethren. “We’re trying to cut the cord on
everything,” says Jim Griffin of Makita USA. Compared to the first cord-
less crop, these tools have more efficient motors, faster chargers (wait-
ing time is an hour or less), and bigger, higher-voltage batteries. Even

so, Tom hasn’t put away his corded saws yet: Cordless-saw blades are

too thin to handle stacks of framing
lumber, and even the biggest battery pack
runs down eventually. That’s why Tom always
keeps an extra one in the charger. “When a

battery dies, | just slip in the spare.”

BY CURTIS RIST STILL LIFES BY ERIC PIASECKI

TOM SILVA PHOTO: JOE YUTKINS.

112




THE ®@BLACK & DECKER WIZARD ROTARY TOOL

If you're looking for power, look no further.

- The Wizard has 25% more torque than other high-speed rotary tools.

also offers superior design for better control, and a full line of accessories,

BUILT BY

= © PBIACKSIER



FOR THE SHOP Cord-free power tools are the essence of portability. Haul them to the
garden to frame a shed, to the woods to build a tree house, and out

to the property line to fix a fence.

Reciprocating Saw
An 18-volt battery
delivers the power needed
for demolition work.

CORDLESS TOOLS

Circular Saw
This 7"-pound model
has a 6%z-inch blade, big
enough to make a 45-
degree cut through a 2x4 .

Jigsaw
With its 12-volt nickel-cadmium battery,
this tool can cut 70 feet of plywood on
one charge. When any nicad is spent,
take it to a collection center so its toxic
insides can be recycled.




There are two ways
to find a stud.

STUDSENSOR PRO
4.0

0
0
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Only one works. StudSensor — The original and only electronic stud

finder. For more than 15 years, it has been the tool for locating studs and

ZIRCOI\.-

joists behind drywall, plywood, paneling and flooring. Advanced electronics A HIGHER FORM OF TOOLS

and easy one-touch operation allow StudSensor to see through walls up to
1'/z inches deep and pinpoint the stud center. No guesswork. No unsightly

http://www.zircon.com

holes. No mistakes. Find studs the right way, with StudSensor from Zircon. d e TG
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Mulching Lawn Mower

After an overnight charge, the

24-volt battery has the juice to
cut 's acre.

Hedge Trimmer
With no extension cord
in the way, it shears
bushes as handily as a
Jedi light saber.

String Trimmer
A 12-volt battery packs
enough power for a half-
hour run time.







Visit your local
Ni-Cd battery
recycling center:

ACE

Hardware

U
SEARS
® TARGET
WAL*MART

|4

eyelbithe s
Ni-Cd rechargeable batteries
from your power tools

After all the sanding. drilling and sawing is done. it’s time to check your

batteries — because sooner or later your Ni-Cd rechargeable batteries will no

5 longer hold their charge. But please. don’t throw them away. Recycle them!
Just like plastic, glass, aluminum or old newspapers.

Just look for the recycling seal on your battery packs.

I1 the scal is on it. we recycle it! Take your spent

Ni-Cd rechargeables to any of the stores listed or

call 1-800-8-BATTERY for the location nearest ;,

to you. You will make a huge difference in ?75 \

preserving our environment. Thank you.

Ploase Recycle Ni-Cd Batteries . il g - T e
feown prodacis 5w For more information about Ni-Cd

. Call

rechargeable battery recycling. visit

\\'\\'\\‘I'I)I'C.(Jr:._.!‘

Rechargeable Battery Recycling Corporation (RBRC) is a non-profit, public

mission is to be the international leader in the environmentally-safe col portation and
recycling of rechargeable batteries. Nickel-Cadmium (Ni-Cd) rechargeable batteries can be found
in power tools, cordless and cellular phones, and remote control toys. Any of the
following stores also recycl -Cd rechargeable batt in the US—Ameritech, Batteries Plus,
BellSouth Cellular, The Car Phone Store, Cellular Circuit City, Orchard Supply, and RadioShack;

in Canada—Astral Photo Images, Battery Plus, Black's Photography, Future Shop, Authorized Motorola
Dealers, Personal Edge/Centre du Rasoir and RadioShack Canada.




ﬂSmr‘e: signs on an ald-\siyk lamppost mark the
beart of Madison Heigh rbadgga where most
of the neighborhood’s first houses were built.
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ll !A STROLL THROUGH |
MADISON HEIGHTS

A neighborhood filled with some of America’s best
architecture, and people determined to preserve it

BY PETER JENSEN PHOTOGRAPHY BY DAVID ALBANESE




® Most front doors in the
o2 @ Heights open on welcom-

ing porches and porticoes.
At-a bouse on Oakland
Avenue the entry incor-
porates a Neoclassical
pediment and colimns.

ightseers trolling for interesting architecture and lush gar-
dens drive slowly through Madison Heights, some barely
cracking 5 miles per hour as they drift by a large Crafts-
man bungalow next to a tall Colonial Revival not far from
a striking West Coast prairie-style. Drawn to block after
shady block of remarkable houses, they roll along with
windows down, tires faintly crunching over fallen camphor leaves.

Residents glance up occasionally from their weekend rose trim-
ming and porch painting, bemused by the tennis-match pantomime
of drivers and passengers turning their heads this way and that. Peo-
ple in Madison Heights are used to the attention.

The Heights has long attracted house gawkers, as have other
neighborhoods in and around Pasadena. A town of 140,000 nestled
in the San Gabriel River valley just 12 freeway miles from Los Ange-
les, Pasadena may be the most looky-loo’d city in America, and for
good reason. Sizable chunks of its residential areas—most of them
born in a frenzied building boom in the early 1900s—are tanta-
lizingly unchanged and unfailingly well kept, making the Heights
a rich portrait of Craftsman-era architecture.

“Pasadena is the second oldest town in Los Angeles County,”
says Sid Tyler, a Madison Avenue resident for 30 years and a
city councilman for two. “Our little community goes ballistic when
someone proposes a development here or even nearby that might
change our way of life.”
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ABOVE: Their kids have grown, but the owners of a bungalow
on South Madison still keep their rope swing. Says one, “It’s for
the neighborhood kids; we know them all.” BELOW: The Breen fam-
ily often turns its front yard into an impromptu baseball field.

Qutside Madison Heights’s unofficial borders, there is ample
evidence of developments that would rile Tyler and his neighbors:
apartment houses. Many old houses have fallen to these multifamily
monsters and, if developers had their way, the teardowns would never
end. But resistance from neighborhood and civic organizations has
helped preserve much of Pasadena’s architectural wealth.

Pride of place has long been the norm in Pasadena. When the
city unveiled its famed New Year’s Day Rose Parade in 1890, the
wonder of roses blooming in mid-winter caught the attention of
well-to-do Midwesterners and Easterners. Resort hotels flourished.
Many visitors, including tycoons William Wrigley, Jr., David Gam-
ble, and Henry Huntington, made it their winter home. In awe of
Pasadena’s mild Mediterranean climate and horticultural won-
ders as well as its siting at the foot of the snow-capped San Gabriel
Mountains, they stayed, they built, and they planted.

Many of the grandest houses went up on the banks of the
Arroyo Seco, and well-heeled owners embraced the straightforward
elegance of the new Craftsman movement in house design. The
work of local architects Charles and Henry Greene was a sensa-
tion, especially Gamble House, now restored and run as a museum
replete with most of its original furnishings.

Middle-class professionals tended to settle in what was then
Pasadena’s east side in more affordable neighborhoods like Madi-
son Heights, a mile or so south of the city center. Henry Hunt-



Riding the rail, Brian and
Kevin Ulmer bang out at
their house, one of the féew
with original shiplap sid-
ing. The foundation cob-
blestones were hauled from
a dry riverbed nearby.

ington’s sprawling Big Red Car electric railway system zipped them
into town or down to South Pasadena or east to Monrovia, Azusa,
Glendora, Claremont, and Cucamonga.

Plotted in 1903, the first 63 lots in the Heights sold quickly.
Times were good in the years before and even during the Grear War,
and most of the neighborhood’s first houses went up between 1909
and 1920. Eventually, surrounding homesteads and ranches gave
way to about a thousand houses atop the plateau that gave the
Heights its slight elevation and half of its name.

The area’s picture-perfect quaintness had true ralent behind it.
Builders showcasing their more affordable work gave the Heights
rich style but no ostentation. Pasadena Heritage, a preservation
group that sponsors house tours and has completed detailed sur-
veys of Madison Heights, writes that almost every one of Pasadena’s
famed designers did work here, including Reginald Johnson, Wal-
lace Neff, Sylvanus Marston, and others: Roehrig, Easton, Heine-
man, Blick, Hunt & Grey, Greene & Greene. Today their creations
have made the neighborhood popular with the film industry, with
some houses commanding $10,000 per day rental fees as well as
payoffs to surrounding houses for putting up with the inconve-
nience. But, says Russ Thyret, a five-year resident and president of
the Madison Heights Neighborhood Association, the downside
is an invasion of equipment trucks, portable bathrooms, and RV
dressing rooms. Many neighbors are sick of it.

ABOVE: David Johnston and bis son, Mare, live a few blocks away
from the Heights but love coming here to bike beneath arching cam-
phors. BELOW: Many Heights bungalows incorporate chaletlike
details such as a gable-end facade and wide-board porch balusters.

The intimate, Hometown America feel that moviemakers love
is partly due to the Heights’s compact lots. Most measure 50 to
80 feet wide and 90 to 130 feet deep and lend the streets a regu-
lar cadence of vintage houses. Equally attractive are the porches
that add a welcoming warmth to house fronts and give owners
a way to enjoy the climate and hail their neighbors. Like a sepia
photograph from long ago, street after street evokes a nostalgia
for a simpler, more neighborly past that few really knew but that—
in a time of increasing isolation—draws people in search of com-
munity. “We use the porch every day,” says Jeff Ellis, who lives in
a 1913 airplane-style bungalow on Alpine Street. “We’re out there
in the evening when everyone walks by.”

The mail carriers walk here, too, freely cutting across front
yards to speed their deliveries. When the metallic slap of a mail-
box lid momentarily turns Betsey Tyler’s attention from her visi-
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Neon pigs and chickens scamper
down the sign at Gus’s Bar B 0,
a nearby eatery and gathering
place where the sauce bas been
thick and rich for 52 years.




tor, her expression and slight nod of the head say, “Right on
time.” She steps outside to fetch a few letters from the porch of
the 4,400-square-foot bungalow she and Sid have owned since
1969. The house was built for Thaddeus and Caroline Jones in
1909 for the then-hefty sum of $7,200, and the Tylers are
only the third owners. “Most of us have put down roots,”
she says. Community fetes, sometimes held on the Tylers’ big
corner-lot lawn, draw a mix of 30- to 80-something home-
owners. Easter egg hunts take over an entire street’s-worth of
gardens. “For Sale™ signs are rare: “We don’t get a lot of list-
ings,” says local real estate agent Lu Gordon. One Mediter-
ranean beauty came on the market recently at $770,000 and
had seven higher offers the first day. Even at prices like that,
buyers are often younger couples with kids who fully expect to
drop another $200,000 into a remodel.

But while the well-preserved houses, tidy lawns, and sense
of community are the result of a persistent pride of both own-
ership and neighborhood, another of the Heights’s attributes—
its relatively quiet streets, compared to the traffic streaming
down nearby boulevards—comes from a fierce activism. “We
watchdog anything concerning traffic,” says Thyret. “We helped
elect Sid Tyler because he lives here and we felt he’d be on
our side. I think he’s done a good job.” A recent development
plan to put shops and a seven-theater multiplex on the corner  Madison. “Other parts of the city have magnificent homes, but you
of Lake and California would have added 10,000 car and truck  don’t see people spilling out into their yards or walking across the

trips a day through the Heights, says street with a casserole. But it happens here.”
Thyret. But the association and other civic Two blocks away, a couple pushing a
groups sued the city and won a major con- ABOVE: Encompassing little more than a double stroller approaches. On a corner,
cession: elimination of the theaters. quarter square mile, Madison Heights sits a father and son stop their bikes, eyeing a
Thyret and many others don’t hesitate to Ao o el Mol iR d climbi And y her slow-

7 ’ ; stretches along Colorado Boulevard. BoT- EOISLLUMDING oL And yOr suatict SO

put in the hours needed to keep the Heights TOM LEFT: The Fair Oaks Pharmacy has moving car takes the tour through the
the way they found it. And their dedication been in business since 1915. BELOW RIGHT: slanting late-afternoon sunlight. The day
runs deeper than a mere self-interest in pre- A 207-acre botanical garden filled with slips into porch time, as Madison Heights

specimens and sculptures surrounds the

serving real estate values. “People are warm 4
& P mansion Henry Huntington built in 1911.

here,” says Russ as he walks south along

eases quietly, watchfully, toward the end
of its first century. m
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Win $15,000 to Turn
Everything Around
Your Yard Green.

INCLUDING YOUR NEIGHBORS.

One grand prize winner gets $15,000 cash and a trip for two
to the Disney Institute Gardening Program in Orlando, Florida.

Enter online at hgtv.com or send a hand-printed postcard
with your name, address and telephone number to:

GARDENSTAKES GIVEAWAY - PO. Box 52685 - KnoxviLLe, TN 37950.

Entries must be postmarked by June 14 and received by June 21, 1999.

-IN TO HOME & GARDEN TELEVISION FOR GREAT GARDENING IDEAS!

presented by: also sponsored by:

- ETHAN Preen

EN
gcﬁwmavgvﬂmm i TERMINIX
Family of Companies Trez
The DECK of a Lifetime ,M‘W

No Purchase Necessary. Open only to residents of the U.S. and its territories and possessions and commonwealths (excluding Puerto Rico). Entrants must be 18 years of age or
older. Obtain complete official rules at www.hgtv.com or mail a self-addressed stamped envelope to: HGTV Gardenstakes Giveaway Rules Request, P.O. Box 53313, Knoxville, TN
37950. Sweepstakes ends June 14, 1999. Mailed entries must be postmarked by that date and received by June 21, 1999. Sponsors not responsible for incorrect entry information,
human or printing errors or technical malfunctions, or late, lost, mechanically reproduced, illegible or postage due mail. Winners will be selected in a random drawing. Judges
decisions are final, Each winner must sign affidavit of eligibility and release of liability and publicity. Odds of winning depend upon the number of eligible entries received. Sweepstakes
not open to employees and their immediate families of HGTV, Johnson & Johnson, Eddie Bauer, PREEN, TERMINIX, TREX Decks and Ethan Allen. Prizes: One (1) Grand Prize
consists of $15,000 in cash, a trip for two (2) to the Disney Institute Gardening Experience in Orlando, Florida (including 4 Disney Institute Gardening Programs and $400 spending
money) and an Ethan Allen Home & Garden Patio Chair and Ottoman. All elements of prizes shall be determined solely by HGTV. Certain restrictions apply. ARV: $20,138. HGTV
can substitute or change any prize with a prize of equal or greater value if prize is unavailable at time of award. Taxes are the sole responsibility of Winners. Name of winners available
at www.hgtv.com or by mailing a self-addressed stamped envelope to: HGTV Gardenstakes Giveaway Sweepstakes Winners List Reguest, P.O. Box 53313, Knoxville, TN 37950.
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Josh Billig takes a break
on an oolite wall he
built for a garden
in  Coconut Grove,
Florida. OPPOSITE: After
the stonemason finishes
a job, bome owners will

often find a “mudhead,”

.a concrete face, peering

out from a carefully



- ‘L=,"“;‘:"‘ Billig considers this gated ?
% < coral rock wall on a Miami |
L estate one of bis best efforts.
Its graceful arch makes no-
torists crane thetr necks ad- !
. miringly when driving by. i
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“| feel like a little kid building a fort,” says stonemason Josh Billig. He’s crouching in a
pool of Miami sunshine at the foot of a rambling old Mediterranean-Revival mansion’s stone
stairway, chipping away at a hunk of coral rock with a loosely held hatchet. Occasionally, he
gazes out at Biscayne Bay, or up past the royal palms—he’s a longtime bird-watcher—to observe

an osprey wheeling against the blue sky or a flock of green parrots fly-
ing by. “I used to see old e like this as a kid and think I’d have
one someday.” He chuckles at his early naiveté, fitting a stone into
place. “But now I work in them every day and I probably spend more
time on estates by working in them than if I lived in one.”

Billig is wearing a hard hat and a T-shirt that bears the com-
pany name in big letters: ROCKERS. And he’s rocking. That is,
repairing the damage Hurricane Andrew did seven years ago to
the 1922 Stone House at the historic Deering Estate. Probably
fewer than a dozen people do what Billig does for a living: turn-
ing cream-and-caramel-colored “coral rock™ (which is actually
a kind of limestone geologists call oolite) into artful, solid, lasting

structures. Black Bahamian craftsmen brought the technique to
Florida decades ago, and some of the most charming houses in
Coral Gables and Coconut Grove—the older, fancier neighbor-
hoods of Miami—are built of coral rock. In the 1920s, workers
beat the soft stone walls with chains and sprayed them with cow
manure to make them look old and promote moss growth, thereby
endowing them with instant pedigree.

On the Deering job, Billig, his installer Gregg Mulvihill, and their
helpers on the rock pile—known to them as Rock Beach—have just
finished rocking up two enormous three-story chimneys in which
squared-off chunks of oolite form a tight-jointed pattern. They moved
on to the stairs, where Billig uses keystone quarried in Key Largo that’s




been cut to reveal fossilized coral animals on its surface. On the wall
beside the stairs, Billig is laying rough chunks of oolite veneer hori-
zontally with wide, almost random joints, trying to match the house’s
original, haphazard workmanship.

“It’s not very pretty, but it’s historically accurate,” he says with a
shrug. “On a restoration like this, you have to discover the old tech-
nique and then try to match it.” He looks pained—no proud stone-
mason likes a loose joint.

For Billig, this is an unusual job. It’s all veneer work, and his true
passion is long-lasting structural masonry—shaping whole walls,
window frames, stairways, waterfalls, pool borders, and arches of ;
solid stone. Once, he built a handsome 2-foor-high wall that, through : /04
no fault of his, turned out to be 6 inches over a property line. “They [ s
paid us to take it out and rebuild it, but we found it hard to break {
down our own wall,” he says. He brought in day laborers with heavy
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sledges but finally he had to resort to shattering it with jackhammers.
Billig’s own world was split apart in 1974,

4 M when he was 16 and his 17-year-old sister, Amy,
RICHT: Billig chops ;

; ek disappeared from a Coconut Grove street cor-
choice chunks of oolite PP 4 ¥

from bis rock pile. ner. His mother searched desperately for her,

BELOW: Using saws pursuing anonymous tips that led her to rough

and grinders, Billig bars and motorcycle gangs across America. But
ycle gang

bullnosed the keystone
top of an umbrella
table made of oolite.

Amy was never found.

After Amy’s disappearance, Josh dropped
out of high school and became “more and more
antisocial,” he says. “My whole life was in dis-
array.” Yet he continued to attend Boy Scout meetings and go camp-
ing every month, earning 31 merit badges and becoming an Eagle
Scout. “It’s probably what kept me anchored,” he says, and laughs.
“The guys from that troop are now all doctors and lawyers. I see them and they say, ‘Oh, wow, I wish I could do what
youdo..." And I know there’s a mix of honesty and stretch in there. But I get to be out here”—he gestures at the palm trees
and bluc-green bay—*while they’re inside under their fluorescent lights.”

At 18, he was working as a carpenter’s helper when his boss asked if anyone wanted to try building a wall out in front
of the jobsite. As a boy Billig had dreamt of becoming a homesteader, buying a plot of land and learning how to build,
grow, and repair everything for himself. He thought, why not? It’s a new skill for the homestead—and headed for the rock
pile. He learned to cut the soft stone the traditional way (with an ax or hatchet) and how to construct a two-faced wall
tied together with the rubble and mortar inside. Building it felt good.
Passing drivers stopped and asked for his phone number. He bought
a truck and went into business doing stonework.

But it was a good ten years before he considered himself a stone-
mason. Not that his work wasn't fine. The people who hired him
were rich and demanding, “so right away I was into high-grade
projects, and I had to learn fast,” he says. One of his first jobs was
to erect a pair of columns with square-cut stones and tight joints
that were wide at the bottom and tapered toward the top. “They
came out perfect, as if a professional had made them. So I got a big
head and the confidence to make my own style.” That style, refined
over the succeeding years, is tight-jointed and smooth-faced, dif-
ferent from the rougher, traditional method of coral-rock building
but respectful of both it and the material. “In the old days, they
used to lay rocks down more. It was more a stacked look,” Billig
says. “We stand "em up and show more face.” He calls it webwork,
because of the way the joints spread in a cobweblike network.

Coral-rock work is still a primitive trade. Occasionally, on a big
job like this, Billig uses an electric wet saw with a spinning 20-inch-
diameter silicon carbide- or diamond-rimmed blade, or a handheld
power saw with a diamond blade. But mostly, his tools are like
those of a wood carver: a heavy ax to chop boulders into workable
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slabs, a hatchet for final shaping, wheelbarrow, trowel. Unlike
the granite of the North, coral rock is soft, especially when it first
emerges from the ground. It’s lighter than granite and can be han-
dled in larger pieces. Whereas granite must be broken with a ham-
mer, oolite can be “shaved” with a hatchet or smoothed by rubbing
it on a sidewalk. And mortar tactics differ too. In the cold North,
mortar must be made to be weaker than the stone, so that in freez-
ing weather the mortar will crack rather than the stone. In that way,
joints are easy to clean out and repoint periodically. Not much atten-
tion is given to mortar in Miami, because frost is rare.

For 10 years, operating without employees or insurance, Billig
built and learned. With every job he took away a valuable lesson:
that shaping the bottom of each stone in a certain way ensures that
it falls inward should the mortar lose its bond, or that the small,
pale scorpions lurking in the crannies of old rock walls have a
nastier sting than the big black ones. And although he has stretched
the boundaries of his art form, he adheres to certain ageless truths.

“The rules have been around for thousands of years—like wet-
ting your rock, or else it sucks the moisture out of the mortar before
it has a chance to bond and makes it crack—and there’s no use
trying to reinvent them,” he says. “It’s not always your choice
how to do things.”

Billig mastered these lessons, but his career path wasn’t carved
in stone. Occasionally, he drifted away to wair tables or work as sec-
ond mate on a freighter to Hairti. He bought ten acres in the Ever-
glades for the homestead he’d always wanted. He watched birds.
But he always came back ro stonework. “Most people have one skill
and if they're lucky, they find it,” he says.

He had an occasional partner, a gifted craftsman who simply
could not compromise his standards. “He’s never done anything
that wasn’t really beautiful,” Billig says. “But I couldn’t use him on
a job like the Deering estate, he works too slowly and he couldn’t
bring himself to match the bad craftsmanship.” Billig himself,
although always a fine craftsman, lacked that passion until the day

lawn furniture with oolite and key-
« stone, then mounted the table and

o the ensemble appears
to be sprouting from a cliff.
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In his left hand, Billig holds oolite, the material he works with most. The proletarian stone, which
underlies all of Miami, consists of millions of tiny spherical sand grains held together by a natural
cement—the calcareous spheres resemble tiny eggs and so are called ooids. He gets his material
free from cemeteries. Grave diggers extract it from the earth when they dig a hole and Billig
hauls it off. Real coral rock, seen in Billig’s right hand, contains fossilized remains of animals,
which are visible on its cut surface. The rock (known as keystone, once it’s cut and polished) is
found in the Upper Florida Keys, which, 125,000 years ago, were a living coral reef. The embed-
ded fossils make the stone a much sought-after—and expensive—building material.

he talked with a sculptor who piqued his curiosity—and his professional pride. “I realized I wanted
to learn more about stone. | wanted to know marble from granite.”

He began taking vacations organized around rock investigations: to Georgia, North Carolina,
Tennessee, Nova Scotia, and Vancouver. “I visited every quarry and mine along the way.” He became
a rock hound, “looking with my jeweler’s loupe to see a piece of garnet in a chunk of granite.” He
haunted antiquarian bookshops and bought any tome on masonry, gems, or geology, “trying to
get an all-encompassing look at stone,”

Now people ask him about stone. His rock collection fills cartons. Show him a piece of oolite and he can probably tell you what
part of Dade County it came from. “It’s useful if I need to match a piece,” he says. “It’s like playing detective.” The county archaeolo-
gist called him for advice on whether the Miami Circle—a newly discovered archaeological feature consisting of a circular pattern of holes
in the bedrock at the mouth of the Miami River—could be cut out from a downtown building site and moved. Billig said it could and
was willing to do the job. But when archaeologists decided the circle may have been a sacred site of the now-vanished Tequesta
Indians, he declined. The resulting publicity helped launch a preservation campaign in a city not often known for such sensitivity.

When Billig’s band of rockers arrive on a jobsite and establish Rock Beach, his urge is to build, not to break. He and Mulvihill lay
up the stone, and for as long as the job lasts—hours, days, weeks—the helpers are hunched over the boulders, men on a rock pile,
shaping stone with an ax. “You can’t find a harder job than mason’s helper,” Billig says. “A guy wants a job, you give him an extra-large
T-shirt and say, ‘Here, fill this out.”” He laughs. An
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astrologer told him he’s providing an outlet for his helpers
to work off their karmic debrt.

“I feel lucky,” Billig says, “to have been in the same
place 20 years and see the walls I built and show them
to my daughter.” His walls are all over South Florida.
When actor Andy Garcia tore down his Key Biscayne
house to build a new one, he kept the wall Billig built.
The stonemason also erected a 100-foot-long, 4-foot-
high stone wall with a hand-cut stone cap. He rebuilt
stone balusters at a county park that had survived for
more than 50 years before Hurricane Andrew toppled
them. He reconstructed a 1,000-foot-long stone seawall
that took most of a winter, so chilly (for Florida) that
“we worked with bonfires and stood in the bay in rub-
ber boots—but it came out so beautiful.”

He laughs. “I know, I got an ego problem. Every little
wall is a monument to me.”

Billig, at a career cusp, may have to choose his
future. His reputarion is spreading, and he’s tempted
to let the business grow. “I like not being a slave to the
ax all day,” he says. But Rockers’ fame is based on
his own personal gifts, and it’s rockwork he’s devoted
to, not paperwork.

Still, he can’t always avoid the goad of artistic
ambition. “I started out building these little stone walls
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in front of people’s houses every two weeks, and it’s Billiv retre
. . . (=3

taken me 20 years to get where I can do a big job like of concret

this and feel confident,” he says. “Next [ may see a mil- b devising a naturalistic curvec
lion-dollar job and not be intimidated. Maybe someday , pattern for each tread to com- |
Plido acathedral” '@ plement the line of the stair.
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Whether you're trying to revive a patch of brown grass
or grow some yellow squash, your local Ace dealer
has all the advice and products you need to
get started from the ground up.

Including Ace Brand lawn and garden supplies

with a complete satisfaction guarantee.

Ace is the Place on the Net @ www.acehardware.com
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We would like to thank the following

companies whose products are being
used in the 7his Old House magazine

Dream House.

1 Ace Hardware is the place with the helpful
hardware folks! Ace is also the place for top quality
Ace Royal Paints and Ace Brand products, exceptional
service and competitive pricing.

2 Broan’s new Rangemaster® 64000 series has the
high performance hoods with the professional look you
want, in the sizes that are right for any kitchen.

3 Cabot has been committed to manufacturing
premium-quality wood care products for virtually
every interior and exterior application. For more
information abour Cabot’s timeless and unique products,

call 800-US-STAIN, ext. 399.
4 California Closets provides a complete range of

quality closet, pantry, garage, home office and other
storage solutions custom designed to simplify your life.
Call 800-336-9175 or visit us at www.calclosets.com.

5 Cedar Shake and Shingle Bureau is the source for
information on application, wind and hail resistance,
insulation values, fire retardant and preservative treated
shake and shingle products. Call 604-462-8961 or

www.cedarbureau.org.

6 The Ford F-150, America’s best selling pickup for 20
years, is Built Ford Tough. Visit our web site to request
a catalog at www.ford.com or call 800-258-FORD.

7 Generac I electrical generators are designed with the
homeowner in mind to provide reliable emergency
power to your home, automatically. Power ranges; 5,000
to 25,000 warts; operate on natural gas, or LP.

8 Harden Furniture has provided high-quality
heirloom furniture for your home since 1844. Our
free 16-page color brochure provides a rich sampling
of solid wood furniture and upholstery available in a
variety of styles and finishes.

9 Jenn-Air offers kitchen appliances under four
banners: the sleek Expressions” collection; the
high-performance Pro-style™ line; the stylish
Designer line and the stunning Blue Creek™ line.
Call 800-JENN-AIR or visit www.jennair.com.
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10 Johns Manville ComfortTherm™, a poly-encapsulated
insulation product, is high-performance with less
dust and itching. The poly-wrap system puts
a barrier around the fiber-glass insulation for greater
handling and comfort.

11 The JVC HM-DSR 100 is the world’s first D-VHS
VCR with integrated satellite receiver. Record digital

video directly from satellite and playback all regular
VHS tapes.

12 Kohler Co.’s new Fairfax™ kitchen faucet features
elegant styling, ceramic valving and single-control
operation at a remarkably affordable price.

13 KraftMaid Cabinetry offers superior cabinetry,
with an extensive selection of styles, wood species,
finishes and convenience features - all at a price that

fits your budget. Call 800-571-1990.

14 Lennox Hearth Products is the manufacturer of
Direct and B-Vent Fireplaces with a variety of
options, including louvered or flush face models,
upgrade log sets and decorative brass trim accessories.

15 Lennox Heating and Cooling gives you one less
thing to worry about for comfortable and efficient

heating and cooling. For more information, call
800-9-LENNOX or visit www.lennox.com.

16 Marvin Windows & Doors allow you to
express yourself in any size, function or style. Call

800-399-6649 for a free catalog.
17 Maytag Series 10 Gas Water Heaters provide

superior water heating performance and legendary
Maytag dependability. Covered by 10-year tank
warranty and equipped with money-saving Jetforce™
Self-Cleaning feature.

18 Weber’s Summit® Series 450 features an enclosed
storage area and stainless steel Flavorizer® Bars that
eliminate flare-ups. Call 1-888-33-SUMMIT or visit

www.weberbbq.com.

19 Wilsonart® Flooring Idea Book—see how beautiful
laminate flooring can be throughout your home, with

40 plank and tile designs coordinated to Wilsonart
Laminate and SSV™ Solid Surfacing.

20 Wilsonart® SSV™ Solid Surfacing performs like
traditional solid surfacing but costs 25-45% less.
Available in 32 colors, SSV is fully renewable and
repairable. For free literature, call 800-710-8846.
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® WJSU, Sun, 6:30 a.m. @ KGTV, Sun. 11:30 a.m. WGTY, Th. 8:30 pum., = WKM], Fri, 7:30 p.m. WMV, Sar, 2:30 pm.
DEMOPOLIS SAN FRANCISCO Sat. 5:30 p.m., Sun. 7 pam. ANA WEKPC, Sun. § p.m. & WWTVAYWUE, Sun. 10:30 am.
WIIQ, Thu. 8:30 p.m., Sat. 8 p.m, KQED, Sat. 5 p.m. WPBA, Mon. 8 pum., Wed. 2 p.im., uoou:umu ® WAVE, Sat. 6:30 a.m. DETROIT
e ® KPIX, Sun. 5 am. Sat, 6 ponn. ; f IIL?:IL']'”‘ Wpam., MADISONVILLE WTVS, Tha, 8:30 pm.,
WDIQ, Thu, 8:30 p.m.,, Sar. 8 p.m. SAN JOSE ® WXIA, Sar, § a.m. and . I WEKMA, Sun. 5 p.m. Fri. 1 a.m., Sat. 10 a.m,
FLORENCE KTEH, Sat. 3 pam., 2:30 p.m. “m % MOREHEAD ® WDIV, Sat. 6:30 a.m.
WFIQ, This. 8:30 p.ii., Sat. § pom. Sun. 4:30 pm. CHATSWORTH it m" el WKMR, Sun. 5 p.m. EAST LANSING
5 . q
HUNTSVILLE SAN MATEO ek i  WFIE, Sun. 6 am. MURRAY bl e i
WHIQ, Thu. 8:30 p.m., Sat. 8 p.m. KCSM, Tues. 6:30 p.mi, SRRl S D FORT WATRE WEMU, Sun. 5 p.m. at. 1:30 p.m., Sun. § pm.
© WYLE, Sat. 5 pm. Sun. 10 a.m. mwoco B WEWA, Sat. 10 a.m. OWENSBORO FLINT
LOUISYILLE SANTA BARBARA , Thu. 8:30 p.m., ® WHE. Sun. 6 a.m. WKOH, Sun. 4 p.m, WFUM, Thu. 9:30 pm., Sar. 1:30
® KSBY. Sar. 5:30 p.m., Sun. 7 pm., pm.
WGIQ, The. 8:30 pam., SBY; Sun. 6 a1 OWENTON
gt CoOLOMBUS INDIANAPOLIS s ® WEYI, Sun. 10:30 a.m.
. §:30 pm. COLORADO WISP, Tha. 8:30 pan. WFY, Sat. 10 a.m., Sun. 6 p.m. WKON, Sun.:5 pum. A
MOBILE BOULDER LD i S e ® WALV, Sat. 9:30 a.m. PADUCAH WGVU, Tho, 830 pm.
® WALA, Sat. 5 a.m. KBDI, Wed. 3:30 a,m. and 5:30 e @ WTHR, Sun. 6:30 a.m. WKPLD, Sun. 5 pam. Sai 10 am.
gl;}.fnhn. 8:30 p.m., pm., Sat, §:30 p.m., Sun. 4 pn. WA’CSM Thu. 830 pm MERRILLYILLE @ WDKA, Sun. 11 am. ® WLLA, Sar. 2:30 pun.
P COLORADD SPRINGS S a0 S e e WYIN, Thu. 7 pan., Sun. 3:30 p.m. PIKEVILLE i
mms E e ® KRDO, Sun, 11:30 am. R, MUNCIE WKPL, Sun. 5 p.m, WGVK, Thu, 8:30 pan.,
, Thu. B, m., Sat. m. E
P P DENVER  WMAZ, Sac. 1 pn. WIPE, Sun. 4:30 p.m. SOMERSET Sar. 10 am.
MO "‘”““ KRMA, Sat. 2 pm. Sun. S30pam. pgrune SOUTH BEND WKSO, Sun. 5 pn. e
WCIQ, Thu. 8:30 pam., Sar. § p.m. ® KONG, Sun. 1 am. WABW, Thu. 8:30 pm.. @ WBND, Sun. 7:30 a.m. LOUISIANA ® WILX, Sat. 6 a.m.
ALASKA GRAND JUNCTION Sar. 5:30 p.mi, Sun. § p.m. WRIT, Wed. 7 pro, 5ot 2 pion. ALEXANDRIA MANISTEE
RN @ KJCT, Sar. 1 pum. PRI TERRE HAUTE KLPA, Sun. 10 .m. WOCMW, Sat. 2:30 pm.
KAKM, Mon. 6 p.m., PUEBLO WVAN, Thu. 8:30 p.m., ® WTWO, Sun. & a.m. AR ROUGE MARQUETTE
Thas. 8:30 p.m., Sar. 8:30 a.m. KT5C, Thu, 7:30 p.m., Sar, 5:30 p.m., Sun. 7 pam. VINCENNES KLPB. Sun. 10 a.m WNMU, Sar. 1:30 p.m.
® KIMO, Sun. 3 230 Ea A i
0, Sun. 3 p.m. Saz, 2:30 p.m. ® WTOC, Sar. 2 am. WVUT, Sat. 12:30 p.m. ® KWBJ, Sun. 3 pm. MOUNT PLEASANT
FMREANKS CONNECTICUT WAYCROSS 1OWA LAFAYETTE WCMU, Sa. 2:30 pm.
iu&(':r':';: :_sm.,;‘:.r_ $am. . WXGA, Th, 8:30 pm., R KLPB, Sun. 10 a.m. UNIVERSITY CENTER
3 P WEDW, Thu, 11:30 pam., Fri. noon, SAE% 30 gk Sn 7 pune ® KWWL, Sun, 10 a.m. LAKE CHARLES WUCM, Tue. 12:30 p.m.,
1UNEAD Sar. 7 pn., Sun, 10:30 am. WRENS KLTL, Sun. 10 a.m, Sun. 5 p.m.
KTOO, Fri. § pm., Sar. 8 am. WCES, Thu. 8:30 p.m., COUNCIL uum_
i HARTFORD : KBIN, Fri, 6:30 pom., Sat. 1:30 pm. MONROE MINNESOTA
® KJUD, Sun. 3 p.m. = Sat, 5:30 p.m., Sun. 7 p.m.
WEDH, Thu: 11:30 p.m., Fri. noon, DAVENPORT KLETM, Sun. 10 a.m. APPLETON
ARIZONA ia;;l{&m;‘mn. 10:30 am. HAWAI KQCT, Tue, 7 p.m., HEW ORLEANS KSMN, Sat. 12:30 p.m., Thu. 8 pam.
PHOENIX . Sar. 6:30 am. HONOLULY Sar. 5:30 pum. WYES, Sar. 8:30 a.m. KWOCM, Sar. 12:30 p.m.,
KAET, Thu, 2 pm. and 7:30 p.m., NEW HAYEN KHET, Sar. 7:30 a.m, ® WQAD, Sun. 11 a.m, ® WVUE, Sar. 6 am. Thu. 8 pm.
Sat. 10 a.m. and § pm. WEDY, Thu, 11:30 p.m., Fri. noon, ® KHNL, Sat. 4:30 p.m. DES MOINES SHREVEPORT AUSTIN
@ KNXV, Sun. 10 am. Sat. 7 pam., Sun. 10:30 a.m. WAILUKU KDIN, Fri. 6:30 p.m., KLTS, San. 10 a.m, KSMQ, Thu. 7 pam.,
TUCsON NORWICH KMEB, Sat. 7:30 am. Sat, 1:30 p.m. ® KTES, Sun. 6:30 a.m. Sar. 12:30 p.m.
KUAS, Sat. 11 a.m. and 6:30 p.m. WEDN, Thu. 11:30 p.m., Fri. noon, ® WHO, Sar. § am.,
KUAT, Sar. 11 a.m. and 6:30 p.m. Sat. 7 pam., Sun. 10:30 am. IDAHO Sim. nooa MAINE s
® KTTU. Sac. 9 BANGOR KAWE, Thu. 7:30 p.m,,
i s DISTRICT OF COLUMBIA i FORT DODGE R R 3 Sat. 12:30 pm.
T T KAID, Sun. 4:30 p.m. KTIN, Fri. 6:30 Sat. 1:30.pum, MEB, Sat. 1:30 p.m,
ARKANSAS WETh, O ® KTRV, Sun. 6:30 a.m. g BRAINERD
TR ® WRC, Sun. 5:30 w.m. SRR IOWACITY o KAWB, Thu. 7:30 pim.,
KETG, Sat. 12:30 p.m. and 1:30 p.m. COEMR D ALENE KIIN, Fri. 6:30 pnm., Sat. 1:30 p.m. AR Sar. 12:30 p.m.
KCDT, Sun, 3:30 p.m. LEWISTON DULUTH
By DA MosCow KYI:’C:: 6:30 pm, RED el g WDSE, Sat. 6:30 p.m
KAFT, Sat. 12:30 p.m. BONITA SPRINGS KUID, Sun. 3:30 p.m. Sar, 130 pam, PORTLAND S i
JONESBORO ! WGCU, Sar. 12 pam., 12:30 pom,, POCATELLO RED OAK WMEA, Sat. 1:30 p.m.
KTE], Sar. 12:30 p.m. Sat. 1:30 pm., Sun. § pm. KISU, Sun. 4:30 p.m e ® WPXT, Sun. 8:30 a.m. Q:C;L‘BTHS“ i
» i 77 KHIN, Fri. 6: Ty . T _
LITTLE ROCK DAYTONA BEACH ) & © WXBL, Sun. 6 a.m. ik Sl
TWIN FALLS Sar. 1:30 pam. e
KETS, Sat. 12:30 p.m. WCEU, Tue. 8 p.m., ; PRESQUE ISLE . HNEAPOR &S
KIPT, Sun. 4:30 pm. SIOUX CITY o KTCA, Wed
® KTHY, Sun. 10:30 am. Sar. 5:30 p.m. WMEM, Sar. 1:30 p.m, €A, . 7:30 pam..
KSIN, Fri. 6:30 p.m., Sar. 1:30 p.m. LT Sav, 6:30 pom.
MOUNTAIN VIEW FORT MYERS BLLINOIS MARYLAND ® KSTP, S, 630
KEMV, Sat. 12:30 p.m, ® WTVE, Sar. 5:30 a.m. CARBONDALE WATERLOO SR L
- s 1% KRIN, Fri, 6:30 pm., ANNAPOLIS ® KSAX, Sat. 6:30 a.m.
i WSIU, Th, 7 puns., Fri. 12:30 pum.,
CALIFORNIA . Sat. 1:30 pam. WAPE SuE 4530 im ® KRWE, Sar. 6:30 am.
WUFT, Sat. 9:30 a.m., Sar. 12:30 pam. At S0
':"'EME'T" 55 1:30 pm. CHAMPAIGN/URBANA Sia b, MISSISSIPPI
A ‘_::VL b, ® WCJB, Sar. 2 pim. © WAND, Fri. 5:30 a.m. SUNKER HILL BALTIMORE BILOXI
e JACKSONVILLE WILL, Thu. 7:30 p.m., KOOD, Thu. 7 pam., ""M?j'g"- A0 WMAH, Sat. 6:30 p.m.
cHico © WJXT, Sat. 4:30 am, Sun. 3:30 p.m. Sar. 12:30 p.m. s:nwm I s BOONEVILLE
® KRCR, Sun. 3 pm. WJCT, Sat. noon CHARLESTON e < HE L0 8. WMAE, Sar, 6:30 pm.
¥ wea 70 v ety ESHE TR iy TP ekt R
il L] WLRN, Sun. 10 am. CHICAGO Sar. 12:30 pam. i w"; = B Ms WMAL, Sat, 6:30 pam,
il . B W " . B3 Lm.
® KAEF, Sun. § pm. WPBT, Sar. 11 a.m, TTW, Tue. 7:30 pm., TOPEKA COLUMBUS/TUPELD
® WBZL, Sar. 4:30 a.m. Thu, 1:30 am. @ KSNT, Sat. 6 am. HASERSTONR ® WCBI, Fri. 5:30 a.m.
iz ORLANDO © WFLD, Sun. 11:30 a.m. KTWU, Sar. 9:30 a.m. SVNEE, 2 20 e
® KFSN, Fri. § am. Sun, 6:30 p.m. GREENWOOD
KVPT, Sat. %:30 a.m, Sus. 7 pam @ WKCF, Sar. 4 a.m. JACKSONVILLE WICHITA WMAO, Saz. 6:30 p.m.
Skt R WMFE, Sat, 9 am. and | p.m., WSEC, Thu. 10 p.m., KPTS, Sat. 10 a.m. GAKLAND
HUNTINGTON BEACH Sun. 9 am. Sun. 1:30 pm. Sl 0, WGPT, Sar, 4:30 p.m.. WMI:\: .
KOCE, 5ar. 4:30 p.m., Tues. § p.m. PENSACOLA MACOMB © KSNW, Sar, 8:30 am. Sun. 6:30 p.m. ™, at. 6:30 pam.
LOS ANGELES WSRE, Sar. 12:30 p.m. WMEC, Thu. 10 p.m., SALISBURY MERIDIAN
KCET, Sat. 5:30 pum. e S 130 o, KENTUCKY WCPE, Sat. 4:30 pan., WMAW, Sat. 6:30 p.m.
® KABC, Sun. 6 a.m. SARASOTA MOLINE ASHLAND Sun. 6:30 pm. MISSISSIPPI STATE
MONTEREY/SALINAS ® WWSB, Sun, 11:30 a.m. WQPT, Tue. 7 pn., Sat. 5:30 pun. WKAS, Sun. § pm. MASSACHUSETTS WMAB, Sar. 6:30 p.m.
® KCBA, Sun. §:30 a.m. i e oLNEY '?Klf;“:“ﬁ' OXFORD
PALM SPRINGS WESU, Sar. 1:30 p.m. WUSL, Thu. 7 pm., Fri. 12:30 pum., wm% T:‘:- ; "':”- WGBH, Thu. 8 p.m., Sar. 5:30 pum. WMAV, Sar. 6:30 p.m.
® KPSP, Sun. § am. and 6 pin. Sar. 12:30 pm. e i WGBX, Sun. 9 a.m. MISSOURI
REDDING TAMPA PEORIA ® WEKO, Sun. 6:30 am, ks, in. 10wk, coLUMBIA
KIXE, Sat. 10:30 a.m. WEDU, Sat. 11:30 a.n. ® WTVP, Fri. 5:30 a.m,, covisicton SPRINGFIELD ® KRCG, Sun. 5 am.
ROHNERT PARK WUSF, Wed. 9 p.m,, Sun. 5:30 p.m. Sar. 12:30 p.m., vib WGBY, Thu. § p.m., Sat. 5:30 p.m.
KRCB, Sun, 7:30 pan., Wed. ioon © WTVT, Sar. 6 am. © WHOI, Fri. 5:30 am. S 10N
I 3l Pl SR Y ELIZABETHTOWN MICHIGAN ® KOAM, Saz. 5 am.
SACRAMENTO WEST PALM BEACH QuINCY WKZT, Sun. 5 pm e KOZJ, Sar. 12:30 pm.
KVIE, Thu. 8 p.m., Sar. §:30 a.m. @ WITV, Sun. 6 a.m,, WQEC, Thu. 10 p.m., A )
12:30 pam. Sun. 1:30 p.m. HAZARD WCML, Sar. 2:30 p.m.
WKHA, Sun. § p.m.
#CHECK YOUR LOCAL LISTINGS.
National underwriters on PBS are: State Farm  [(srame rasm The Minwax m Ace
Insurance & Hardware
Companies Krylon Brands Company .
138 sl Hardware




UCC TotalHome" can help you bulld

and furmsh your dream home.
B
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s Save a fortune 1nstead Q_ﬁ_,_,,-,,.

_~——-spending one! " * s

N I Jo markupl No-middleman! No klddmg‘ It doesn’t get any bettcr. thd-ﬂ* o
3 me are limitless. The savings are astomldmg The convenience is :

AN unheatabl(. It’s all in one location near you! For information and a free
video, call 1-800-343-9038, or visit our web site at www,ucctotalhome.com,

ﬁ‘o al Home

1 for vour ho
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IDEAL CHOICE HOMES HAVE

hidden value uNDER EACH ROOF...

Can you spot all the ways you’ll save?

Simply put,
cpaL

Ideal Choice ,/ "%
Homes are built better £
to save you more. With highefficency
heating and air condifioning equipment, leak-
proof duct systems and airtight construction,

|deal Choice Homes are built fo exceed state
Alirtight

building codes. And that means extra savings
construction.

for you.

Save up to 30% in energy costs. The

More thermal-resistant

quality construction and superior building
insulation.

techniques of an Ideal Choice Home could

save you up fo 30% or more in energy costs

over the average home each year. That includes
‘ 5% off your total monthly electric bill because
'k \ Ideal Choice Homes are so efficient.
, i
|

Quality you can count on; savings you can see.

.
- i .' Il Vi It's the Ideal Choice.

IDEAL CHOICE

For a list of approved builders

Call 1-800-327-8704

www.cplc.com




THIS SUMMER take a coo
family ADVENTURE.

High atop Virginias Blue Ridge Mountains, Wintergreen Resort is a perfect place for families to
experience all the wonders of Summer. Our award winning childrens programs include learning
encounters at Nature Camp, Kids in Action and Junior Explorers. The whole family can enjoy
horseback riding, swimming and canoeing tn our cool 70-85 degree mountaintop weather. Theres 45
championship holes of golf, tennts, hiking, mountain biking and the new Wintergarden Spa and Fitness

Center. Call 1-800-266-24944 or your Travel Agent to ask L
. : 1 - aw
about our Family Package. Because, while most vacations only W“'ltemfeen Resort

last a _ﬁ’u’ ()a_y.;, the visiond Qf Wffi'm‘c’f:green will last a [{fc’h}ne. Virginia's Premier Blue Ridge Mountain Resort

WINTERGREEN, VIRGINIA * CALL 800-266-2444 FOR INFORMATION VIRGINIA
www. WintergreenResort.com I_BOFallﬁ
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When Degas Lost His Eyesight,
He Gave Up Painting For Sculpting.

Losing his eyesight late in
life, did not deter the great
French artist Degas from
being a part of the arts. He
turned his talent to sculpture
and allowed his mind and his
hands to create his master-
pieces. Degas is a wonderful
role model to all those who
will not let a disability stop
E them.

For people with visual dis-
abilities, Arts Access has
audio describers at selected
performances to transmit a live narration (via tiny headphones) of
the stage setting and action, so a visually impaired person can “see”
the performance.

Everyone has the legal right to participate in the arts. Call Arts
Access for more information. This service is just one part of our mis-
sion to make the arts accessible to people with visual, hearing, and
mobility disabilities.

Making the arts accessible to everyone. 919-833-9919 AN

Sponsored by The AdClub Of The Triangle, Sharper Images, Inc.

ACCESS

2RAL/M4



KANSAS CITY PORTALES WILLISTON ERIE LEXINGTON-MARTIN MARION
KCPT, Thu. 7 pm., Sat. 12:30 pm. KENW, Wed. 10:30 pm., KWSE, Th. 7 pum., Sat. 6 pm. WQLN, Sat. 6:30 p.m. WLJT, Thu, 9:30 pm, WMSY, Fri. 11 pm,
® KMBLC, Sar. 6:30 a.m. Sar. 4 pm. ® WIET, Sat. 6:30 am. Sar. 12:30 p.m. Sat. 1:30 p.m.
ST. LOUIS o & WFXP, Sun. 6:30 a.m.
NEW YORK MEMPHIS NORFOLK
; AKRON
;i’rc.wgd. 12:30 p.m., Sat. 6:30 WEAD; Sat. 10530 2m. HARRISBURG WENO, Thu, 7 pam., Sat. 9:30 a.m. WHRO, Sar. 8:30 a.o. and 2 p.m.
et T ® WXXA, Fri. 1:30 a.m,, and 5 p.m., Sun. 4 p.m. ;’:‘I‘:‘T:L.-.LTW ® WPTY, Sar. § am. ® WVEC, Sat. 7:30 a.m.
KTVL, Sar. 3 L1l -3 am a p-m. MASHVILLE HORTON
SEDALIA Sug. 104 ATHENS ® WGAL, Sun. 11:30 am. WDCN, Sar. 4:30 pan, WSEN, Fri 11 pim
KMOS, Sar, 12:30 pam. BINGHAMTON WOUB, Sar. § p.m. HNSTOWN . » " e &
WEKG, Sar. 8 .m., Sun. 7 pm. Joi WKRN, Sat. 5:30 a.m. Sar. 1:30 p.m.
SPRINGFIELD ® WBNG, Sar. 630 BOWLING GREEN @ WATM, Sun. 10:30 a.m. ® WKAG, Sun. 10a.m. RICHMOND
. % iz ® WBKO, Sun. 6:30 a.m.
KOZK, Sat. 12:30 p.m. 5 SRE Aot PHILADELPHIA TRI-CITIES WCVE, Sat. 8:30 a.m.
® KSPR, Sat. 6 a.m. mwwm SCaR \Imm.l o o WHYY, Sar. 11 a.m. and 6 pm., ® WKPT/WAPK, Sat. 10:30 a.m. WCVW, Fri. 8:30 pan.
ey S & 5 2 Son: 7 pm. . Sat.6
MONTANA wN .7 pm. VR, Sht. 6 450
® WIES,B.S‘ST 6P 7 CAMBRIDGE ® WTXF Sar. 5 a.m. TEXAS AOANOKE
BILLINGS Lk WOUC, Sat. § pam, PITTSBURGH AMARILLO ;
® KULR/KYUS, Sun. 9:30 am. ELMIRA . KACY, Sac. 12:30 WL B ra
2 3 CINCINNAT @ KDKA, Fri, 5:30 a.m. 3 e P Sat. 1:30 pan.
sozEMAN WyYDe WCET, Thu. § p.m., WQED, Sar. § pam. ® KCPN, Sat. 10 a.m. ® WSLS, Sar, 6:30 a.m
KUSM, Wed. 11:30 p.m., LONG ISLAND Sat. 9 am. and 6 p.m. WQEX, Sar. § p.m. AUSTIN ¥ :
Sar. 11:30 am. WLIW, Sar. 10:30 am., Sun. § p.m. ® WCPO, Sun. 9:30 a.m, . KLRU, Sat. § p.m. WASHINGTON
MISSOULA HEW YORK CITY CLEVELAND WVIA, Thu. § pum. ® KTBC, Sat. 7:30 am. CENTRALIA
KUFM, Wed. 11:30 pum.. WNET, Sat. 6:30 p.n. WVIZ, Sar. 1 p.m,, Sar, § pom. and 5:30 pan. ® KVC, Sun. § am. KCKA, Thu. 7 pan.,
Sat. 11:30 a.m, ® WCBS, Sun. 7:30 aum, Sun. 12:30 p.m. UNIVERSITY PARK BEAUMONT Sat. 12:30 pum. and 5:30 pum.
HORWOOD ® WEWS, Sun. 6 a.m. WPSX, Sar. 9 am. and ® KBMT, Sat. 5:30 a.m. PULLMAN
it VNPI, Sat. 10:30 a.m. COLUMBUS $:30 pumi,, Sun. 4:30 pm, COLLEGE STATION KWSU, Mon. 7:30 pum.,
WOSU, Thu. 8 p.m., Sar. 4:30 4 Wed. 7:30 a.m., Sar. 2
NETV, Sat. 10 am. and 5:30 p.m, PLATTSBURGH bt ; - Sar. 4:30 p.m. WILKES-BARRE KAMU, Sat. 12:30 p.m., Mon, 10 ki RLL Py
BASSETT WCFE, Sun. 11:30 a.m. + St 9:30 a.m. ® WILE, Sun, 10 2.m, p.m., Wed. 2 pam. RICHLAND
KTNW, Thu. 7 pm.,
NETV, $at, 10 am. and $:30 pun. ROCHESTER ORITON CORFUS CHEISTE : D
L WXXL Sac. 10:30 a.m., Sun. 5:30 WPTD, Thu. § pum,, Sar. 9:30 a.m. RHODE ISLAMD KEDT, Sar. 12:30 pm. and 10 p.m. Sat. 2 p.m., Sun. 4:30 pan.
NETV, Sat. 10 nd $: pom. ® WHIO, Sar. 5:30 a.m. PROVIDENCE ® KRIS, Sar. 11:30 a.m. SEATTLE
y A am; and 5:30 p.m. ® WHEC, Sun. 6 a.m. OXFORD WSBE, Tue. 8:30 p.m., Sun. 6 p.m. DALLAS/FORT WORTH KCTS, Sun. § pam.
LEXINGTON SCHENECTADY WPTO, Mon. 7:30 pm. ® WLNE. Thu. 1:30 am. KERA, Sat. 9 a.n., 630 p.m. ® KIRO, Sun. noon
KLNE, Sar. 10 3.m. and 5:30 p.m. WMHT, Sar, 10:30 a.m. Sun. 12:30 p.m. SOUTH CAROLINA ® KDFI, Sun. 10:30 a.m. SPOKANE
LINCOLN WMH(Q, Sun. 9:30 a.m. PORTSMOUTH ALLENDALE EL PASO KSPS, Sar. 9:30 am.,
NETV, Sar. 10 a.m. and 3:30 p.m. SYRACUSE WPBO, Thu. 8 p.m., Sar. 4:30 p.m, WEBA, Sat. 4 pam. KCOS, Sat. § pm. Sun, 5:30 pm.
@ KHAS, Sar. 5 pm. WCNY, Sar. 10:30 a.m. ToLEDO ———— HARLINGEN R R
MERRIMAN © WSTM, Sun. § a.m. WGTE, Thu. § pm 2 TACOMA
S 10 e o 530 s, . 8 pum., WIWJ, Sat. 4 pm. KMBH, Sar, 12:30 p.m.
NETV, Sar. 30 p WATERTOWN Sat. 1 pm., Sun. 1 p.m. ® KVEO, Sun. 6 a.m. KBTC, Thu. 7 p.m.,
NORFOLK. WNPE, Sat. 10:30 a.m. ® WTVG, Sun. 7 am. CHARLESTON Sat. 12:30 p.m. and §:30 pm.
! ’ ? : ® WCSC, Sat. 5:30 am. SHSION
NETV, Sat. 10 am. and 5:30 p.m. WHEELING (W.Y.) % YAKIMA
NORTH CAROLINA Y WITY, Saz. 4 p.m. KUHT, San. 1130 a.0n.
HORTH PLATTE ® WIRF* Eh ® KTRK, Sun. 11 am. KYVE, Sun. S p.o.
NETV, Sar. 10 a.m. and 5:30 pm. ASHEVILLE YOUNGSTOWN
ol WUNE, Sar. 5:30 p.m., Sun. 9 a.m. WNED, Sar. 10:30 aum, and § pm, ® WLTX, Sat. 5:30 a.m. mnc\crsq e WEST VIRGINIA
ATA T WRLK, Sar. 4 NCT, Sar. 12:30 p.m., Sun, 9:
® WOWT, Fri. § am.. CHAPEL HILL Sun, 4 pan, i S R
Sun. 6 a.m, WUNC, Sat. 5:30 p.m., Sun. 9 am. @ WEM], Sun. 10 a.m, CoumAY o WSWE, Sar. 1:30 pm.
NETV, Sat. 10 a.m. and 530 p.m. CHARLOTTE TR WHMG, Sor. 4 poi. R BLUEFIELD
o ® WAXN, Sun. 12:30 p.m. FLORENCE/MYRTLE BEACH e ® WOAY*
S WSOC S CHEYENNE WIPM, Sat, 4 pan. o o iR CHARLESTON
LAS VEGAS WTVL, Thu. 8 pm., Sat. § pm., KWET, Sat. 9:30 a.m. ® WPDE, Sun. 7 a.m. £, ® WCHS, Sun. 6 a.m.
KLVX, Sar. 9 a.m. and 12:30 p.m., Sun. 11 a.m. and 12:30 p.m. GREENYILLE O0ESA HUNTINGTON
Sun. 7 p.m. WUNG, Sat. $:30 pm., Sun. 9am.  EUFAULA WNTV, Sat. 4 pam KOCY, Sy 12:30 pam. WPBY, §
® KTNV, Sun. §:30 a.m. sl i LD
4 COLUMBIA KOET, Sa. 9:30 a.m. GREENWOOD SAN ANTONIO MORGANTOWN
RENO WUND, Sat. §:30 pan., and 12:30 p.m. WNEH, Sar. 4 pun. e WNPB, Sat. 1:30
KNPB, Sar. 10:30 a.m., Thu. 8 pm. OKLAHOMA CITY PO HILL TYLER w, . 1:30 pam.
Sun. § : EELING
p n. n:sm = GREENSBOROD KETA, Sar, 9:30 a.m. and WNSG, Sat. 4 pm, ® KLPN, Sar. 10 a.m. ® WIRF*
S SRS ® WGHP, Sat. 6:30 a.m. 12:30 pm. SPARTANBURE WACO
NEW HAMPSHIRE GREENVALLE ® KPSG, Sar. :30 am. WRET, Sat 4 pam. KCTF, Mon. 12:30 p.m., WISCONSIN
DURHAM WUNK, Sat. 5:30 p.m., Sun. 9 am. TuLsa A s::, £:30 pm. GREEN BAY
WENH, Thu. £:30 pm., ® WLOS, Sat. 7 am. KOED, Sar. 9:30 a.m. SLERY, S tioan and WPNE, Wed. 7:30 pan.,
WRJIA, Sar. 4
Sun. 10 am. JACKSONYILLE and 12:30 p.m. ki 12:30 p.m. Sun, 4 pm.
KEENE WUNM, Sat. 5:30 pom., Sun, 9 a.m. o e e SOUTH DAKOTA UTAH ® WERV, Sun. 5:30 2.m,
WEKW, Thu. 8:30 p.m., LINVILLE OREGON ABERDEEN PROVO LA CROSSE
Sun. 10 a.m. WUNE, Sat. 5:30 p.m., Sun, 9 a.m. BEND KDSD, Sat. 4 p.m. KBYU, Sat. 9:30 am., WHLA, Wed. 7:30 p.m.,
LITTLETOH LUMBERTON KOAB, Thu. 8 pam, BROOKINGS Wed. 11 pm, Sun, 4 p.m.
WLED, Thu. 8:30 p.m., WUNU, Sat. 5:30 pm.; Sun; 9 am. Sa. § pam. KESD, Sat. 4 p.m. SALT LAKE CITY @ WEAU, Suii: % ax.
Sun, 10 2.m, AALEIGH CORVALLIS EAGLE BUTTE KUED, $ar. § a.m. and § p.m. HADISON
MANCHESTER ® WTVD, Sun. 630 am KOAC, Thu. § pm., KPSD, Sat. 4 pm. ® KTVX, Sun. 11 am. WHA, Wed. 7:30 p.m., Sun. 4 piam.
©® WMUR, Sat. 6 am. Y . Sat. 5 pm. oWy S WELar Sl am,
ROANOKE RAPIDS VERMONT ® WKOW, Sun. 6 a.m.
NEW JERSEY WUNE, Sat. 5:30 p.m., Sun. 9 a.m. EUGENE KQSD, Sar. 4 p.m. BURLINGTON ERARE
g?.;':} 8 pm., w!nrm . WETK, Thu. 8 p.m., WHWC, Wed. 7:30 pm.,
WNJS, Thu. 8 p.m., Sat. 8 pm., WUN]J, Sat. 5:30 p.m., Sun. 9 a.m. P K.\HR.-Sun o KZ5D, Sar. 4 pm. Sar. 11 a.m. Sun, 4 p.m.
Sun. 3:30 p.m. WINSTON-SALEM ] PIERRE ® WCAX, Sun, 8:30 a.m. MILWAUKEE
MONTCLAIR WUNL, Sar. 5:30 p.m., Sun. 9 a.m. KFTS. Tha. § KTSD, Sar. 4 pm. RUTLAND WMVS, Thu. 7:30 p.m.,
WNJN. Th. § pm., Sar. ol SARG i L RAPID CITY WVER, Thu. § pm. Sat. $:30 3.0,
8 pm., Sun. 5:30 pm. i o KBHE, Sar. 4 p.m. Sat. 11 am. ® WTM], Sun. 6 a.m.
MOSWICK BISMARCK GRANDE ® KCLO, Sar. 4 NSBURY FALLS
NEW, KBME, Thu. 7 p.m., Sat. 6 p.m, KTVR, Thu. 8 p.m., R R Jo L
WNJB, Th. § p.m., Sat. § pm,, SIOUX FALLS WVTE, Thu, § p.m,, WLEF, Wed, 7:30 pam., Sun. 4 pam.
Sar. 5§ pam. s pam., P
Sun. 5:30 pm. wm KCSD, Sar. 4 pm, Sar. 11 am. WAUSAU
7 p.m., Sat. 6 p.m. MEDFORD ® KELO WINDSOR WHR,
ELLENDALE 2y KSYS, Thu. 8 pm,, Y p M, Wed. 7:30 p.m.,
WONJT, The. 8 p.m., Sar. 8§ pam., 1030 . VERMILLION WVTA, Tha. § p.m,, Sun. 4 p.m.
Sun. 5:30 pum. KJRE, Thu. 7 p.m., Sar. 6 p.m. ° KUSD, Sar. 4 p.m. Sat. 11 a.m. ® WIFW, Sun. 10:30 a.m.
KOBUKOTI, Sun. 4 p.m. Lo
NEW MEXI00 KEME, Thu. 7 pam., Sar. 6 pam. m SEER DitiNG
ALBUQUERQUE @ WDAY, Sun, 6:30 a.m. . Thu. 8 pm., CHATTANOOGA CHARLOTTESYILLE RIVERTON
KNME, Sun. 7 a.m. and 10 a.m., ® WDAZ, Sun. 6:30 am. Sat. 5 pam. ® WDNN, Sar. 11 am. WHT], Sat. 8:30 a.m. KCWC, Sar. § pm.
Thu. 7 pam. SR Eolis ® KATU. Sar. 5:30 am., WTCL, Sar. 1:30 pam. FALLS CHURCH
® KOB, Sun. 6:30 a.m. Sun. 12:30 p.m, :
KGEE Thit. 7 i ok p COOKEVILLE WNVT, Sar. 2:30 pan.
LAS CRUCES MINOT PENNSYLVANIA WCTE, Sar, 12:30 p.m. HARRISONBURG
KRWG, Sat. 11:30 am. FSRE; Thi 7 pii St 6 pam ALLENTOWN KNOXVILLE WVPT, Sar. 1:30 pm.
WLVT, Fri. 7:30 pm.. WKOP, Sar. 1:30 p.m. WVPY, Sar. 1:30 p.m.
Sar. 12:30 p.m, WSJK, Sar. 1:30 p.m.
® WATE, Sar. 5:30 a.m.
#*CHECK YOUR LOCAL LISTINGS.
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When the Paints Go Marching In
Newly expanded, the Acton house finds room to make a fashion statement
BY REBECCA REISNER

Located next to a 50-acre truck farm, the Acton, Massachusetts, pro-
ject house (shown before the renovation, with Sima Maitland in front)
was built as a saltbox in 1710 and tured into a Colonial-style in 1850.

Week 12 (June 5-6)
As the crew continues work on Sima
and Terry Maitland’s 1710 Colonial in
Acton, Massachusetts, workers turn
their attention from the new ell to the
original part of the house. Tom Silva
tests an old-fashioned gutter he has
made for the front porch, and Norm
Abram checks out a new way of
protecting against heat loss: spraying
on rapidly expanding insulation.
Watch and learn: \Working with
steel studs.
Resources: /entilation chutes
(recycled plastic): Pro Vent, ADO
Products, 21800 129th Avenue North,
Rogers, MN 55374; 800-666-8191.
Electrician: Paul J. Kennedy Jr.
Electrical Contracting, 20 West St.,
Methuen, MA 01844; 978-686-5819.
Spray-in insulation: Insealation, leynene
Inc., 5805 Whittle Rd., Unit 110,
Mississauga, Ontario, Canada L4Z2J1;
800-758-7325. Scaffolding: Lynn
Ladder & Scaffolding Co. Inc., 220 S.
Common St., West Lynn, MA 01905;
781-598-6010. Paint: Alkyd primer, the
Glidden Co., 925 Euclid Ave.,
Cleveland, OH 44115; 800-221-4100.
Painter: George Hourihan,
Interior/Exterior Painting, 258
Fletcher Rd., Woburn, MA 01801;
782-932-9743.

Week 13 (June 12-13)
On the west side of the house, Terry
Maitland caulks battered clapboards.
Working on the north side, painter
George Hourihan discusses his strategy
for contending with nail holes, and also
debuts the pumpkin-colored pigment
the Maitlands have chosen. Up on the
roof, mason Lenny Belliveau gives
pointers on scaffolding safety. In search

of an appropriate design for the front
entrance of the house, Norm and
architect Chris Dallmus take a scouting
drive around Acton and experience a
little déja vu. Then Norm hits the road
again, to check out the prices on
antique architectural salvage at a New
Hampshire lumberyard.

Watch and learn: Rebuilding a
chimney.

Resources: Paint: Ultra exterior latex
gloss, Glidden (see week 12). Mason:
Lenny's Masonry Contracting, 60
Great Rd., Stow, MA 01775, Bricks:
Morin Red Range Waterstruck, Morin
Brick Co., Danville, ME; supplied by
Spaulding Brick Co. Inc., 120
Middlesex Ave., Box 9117,
Somerville, MA 02145-9117,
617-666-3200. Architect: Design
Associates Inc., 432 Columbia

St., Cambridge, MA 02141, 617-
661-9082. Local historian: Anne
Forbes, 25 Martin St., Acton, MA
01720; 978-263-2227,

Week 14 (June 19-20)
With the exterior painting finished,
the crew turns its attention to the
interior—and the underground. In
a hole in the yard, a propane tank
is installed. Richard Trethewey
puts in a flexible chimney-flue liner.
Armed with a new jig, Norm drills
holes for the rear door's lockset.
The Ferrante brothers use a
diamond-bladed wet saw to cut
slate tiles for the house's
mudroom and half bathroom.
Watch and learn: Finishing
drywall seams with a vacuum
sander.

Resources: Propane tank:
Suburban Propane, 100 Cedar

Hill St., Marlboro, MA 01725; 508-481-
1000. Wallboard: Domtar Gypsum,
Domtar Industries Inc., Lockport, NY:
716-434-8881; supplied by Dana
Wallboard Supply Inc., 8 Cummings
Rd., Tyngsboro, MA 01879; 978-
649-4000. Wallboard installers and
plasterers: Larco Drywall and
Plastering, 477 Trull Bd., Tewksbury,
MA 01876; 978-851-6440. Vacuum
sander and cylindrical-lock boring jig:
Porter-Cable Corp., Box 2468, 4825
Jackson Highway 45 North, Jackson,
TN 38302-2468; 800-487-8665.
Stainless-steel flue liner: Z-Flex Inc., 20
Commerce Park North, Bedford, NH
03110; 800-654-5600. Exterior wood
door: Georgia-Pacific Corp., 133
Peachtree St., N.E., Atlanta, GA 30303;
800-284-5347. Brass lockset: Baldwin
Hardware Corp., 841 E. Wyomissing
Blvd., Reading, PA 19612; 610-777-
7811, Tiles: Red and copper Indian
slate, Shep Brown Associates Inc., 24
Cummings Park, Woburn, MA 01801,
781-935-8080. Tiling contractor:
Ferrante Tile Co. Inc., 9 Charlemont St.,
Medford, MA 02081; 781-396-6327.
Wet saw: MK Diamond Products Inc.,
1315 Storm Parkway, Torrance, CA
90501; 800-421-5830.

Week 15 (June 26-27)
Salvaged antique wide-pine floorboards
make an appearance in the Acton
kitchen. With high hopes, Terry Maitland
and Steve Thomas take down a plaster
ceiling but find a not-so-nice surprise.
This Old House drops in on the New
Yankee Workshop, where Norm and
Tom are following the project architect's
detailed plan for a historically accurate
front entrance for the Acton project.
Watch and learn: Installing a
lightning-protection system.
Resources: \Wood flooring installer:
Hosking Floor Refinishing, 456 Lincoln

I
\
\

x\

I

i

“The renovation process was so in-
tense,” recalls Terry Maitland, “that
we came to feel as though there had
never been a time in our lives when
we weren’t working on the house.”

Rd., Walpole, MA 02081; 508-668-
8315. Salvaged wood flooring:
Northfields Restorations Inc., Route 1,
Hampton Falls, NH 03844; 603-926-
5383. Shellac sealer: William Zinsser &
Co. Inc., 173 Belmont Dr., Somerset,
NJ 08875-1285; 732-469-8100.
Double-drum sander: Performax
Products Inc., 12257 Nicollet Avenue
South, Burnsville, MN 55337; 612-
895-9922, Slate: Shep Brown
Associates (see week 14). Entryway
design: Design Associates (see week
13). Lightning protection installers:
Boston Lightning Rod Co., 1201 East
St., Dedham, MA 02026; 781-326-
2807, Lightning protection equipment:
East Coast Lightning Equipment Inc.,
24 Lanson Dr., Winsted, CT 06098;
860-379-9072,

Everyone agreed about the need for the new ell, which doubled the house’s space.
But the paint color the Maitlands chose—after seeing it on a historic house in
nearby Bedford—provoked a minor controversy among the crew members. “After
the paint job, some of us called the house the ‘great pumpkin,’” says Steve Thomas.
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CEDAR SHAKE & SHINGLE BUREAU

AcCE BRAND PRODUCTS

Of all the product brand names in the
industry, one stands above all others for
quality, value and selection—Ace Brand.
Visit www.acehardware.com or see the
helpful hardware folks at your local Ace
Hardware store.

BROAN 1

Solitaire Ultra Silent® bath fans offer the
industry’s lowest sound levels from the
leader in home ventilation. Call 800-
692-7626 or visit us at www.broan.com.

CABOT 2

For over a century, Cabot has been
committed to manufacturing premium-
quality wood care products for virtually
every interior and exterior application.
Call 800-US-STAIN, ext. 399.

CALIFORNIA CLOSETS 3

California Closets provides a complete
range of quality closet, pantry, garage,
home office and other storage solutions
custom designed to simplify your life.
Call 888-336-9702 or visit us at
www.calclosets.com.

CEDAR SHAKE & SHINGLE BUREAU 4

CERTI-label, the highest quality available.
For information on application, wind and
hail resistance, insulation values, fire
retardant and preservative treated products,
call 604-462-8961 or www.cedarbureau.org,

Forp F-150

America’s best-selling pickup for 20 years,
is Built Ford Tough. Visit our website to
request a catalog at www.ford.com or call
800-258-FORD.

GENERAC II 5
Generac designed the GENERAC II with
the homeowner in mind, providing reliable
automatic emergency power to your home.
Visit us at www.generac.com.

HARDEN FURNITURE 6

Providing high-quality heirloom furniture
for your home since 1844. Our free

color brochure provides a rich sampling of
solid wood furniture and upholstery
available in a variety of styles and finishes.

NN JENN-AIR

M|

Johns Manville

JVEC
KOHLER

KrafcMaid

LENNOX

MARVIN<&

Windows snd Doors

LY MAYTAG

2 Weber

The Legend Lives On

ey
WILSONART

INTERNAT I ONAL

JENN-AIR

Jenn-Air appliances offer the styles,
performance and fearures great cooks
prefer. Free, call 800-JENN-AIR.

JoHNS MANVILLE 8 7

ComfortTherm™ poly-encapsulated batts
and rolls produce high insulating
performance with less dust and itching
during installation. ComfortTherm™ is
available for wall, sound control and
under floor applications.

JvC 8
The JVC HM-DSR 100 is the world’s first
D-VHS VCR with integrated satellite
receiver. Record digital video directly from
satellite and playback all regular VHS tapes.

KoHLer Co. 9
BATH & KITCHEN IDEAS is a complete
set of full-color catalogs covering baths,
showers, toilets and biderts, faucets and
more. Call 800-4-KOHLER, Ext. SCé, or
visit www.kohlerco.com. $8.00.

KRAFTMAID CABINETRY, INC. 10

Free brochures with design ideas,
intelligent planning tips and quality
construction standards.

LENNOX 1 11

For all your home heating and cooling
needs, call 800-9-LENNOX for a local
Lennox dealer near you, or visit
www.DaveLennox.com.

MARVIN WINDOWS AND DOORS 12

If you want windows thar allow you to
express yourself in any size, function or
style, call 800-399-6649 for a free cartalog.

MAYTAG WATER HEATERS 13

Self-Cleaning Maytag water heaters are
available with 10-year or 8-year rank
warranties and provide maximum hot
water output to meet the needs of any family.

WEBER SUMMIT SERIES 14

Send for a complete set of product
brochures, manufacturer’s suggested retail
prices and register for the “Grill Out Times”
newsletter. Visit www.weberbbg.com.

WILSONART : 15
Wilsonart® Flooring offers high style and
easy maintenance. Wilsonart® SSV™ Solid
Surfacing performs like traditional solid
surfacing, but costs 25-45% less. Visit
www.wilsonart.com or call 800-710-8846.
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PHONE 800-424-0055 cail toli-free

and give our operator the codes of your choice.

FAX 413-637-4343

Fax the attached card with your choices circled.
MAIL Fill out the postage-paid card and mail.

HOME/BUILDING PRODUCTS

ACE

Hardware

AcEe RoyAL PaINTS 16

Ace manufactures an entire line of paint,
stains, finishes, enamels and specialty
products. Visit www.acehardware.com
or see the helpful hardware folks ar your
local Ace Hardware store,

THE FLooD COMPANY 17

Restore and protect your deck and other
exterior wood with quality wood care
products from The Flood Company. Call
800-321-3444. Free.

Lowe's HOME IMPROVEMENT
WAREHOUSE 18

From lawn and garden to paint and
appliances, Lowe’s is your source for any
home improvement project. Call
800-44-LOWE'’S for the Lowe’s nearest
you or visit www.lowes.com.

RBRC 19

RBRC, a non-profit public service
organization, promotes and administers
Ni-Cd rechargeable battery recycling in
communities, businesses and government
agencies. Call 800-8-BATTERY or visit
www.rbrc.org for more information.

RUBBERMAID 20

Great ideas that will help organize every
area of your home. Rubbermaid’s “1,001
Solutions for Better Living”. $1 while
supplies last.

SEARS HOME CENTRAL™ 21

For home improvement projects, appliance
repair and a whole houseful of services
performed by trained specialists, call
someone you know. 800-4-MY-HOME
(800-469-4663).

THE QUIKRETE COMPANIES 22

Quikrete products make it easy to
successfully build and repair with
concrete. For more information and free
D-I-Y project advice, call 800-282-5828.

AUTOMOTIVE

2000 LESABRE BY BUICK &

PEACE OF MIND

MONTE CARLO Z34
Genuine Chevrolet = =

SILVERADO

e

GOODFYEAR

SIERRA

 GMC

Do one thing. Do it well.

% “1Suzu
T il o Go farther.

TOYOTA | cve rv]daq

2000 LESABRE By Buick 23

Introducing the new 2000 LeSabre-giving
you more peace of mind than ever before.
For more information call 800-4A-BUICK
or visit www.lesabre.com.

Aupi 24

The Audi A6. Can one car change the way
you look at all cars? For more information
visit us at www.audiusa.com.

CHEVROLET MONTE CARLO 25

For information regarding the sophisticated
performance of the Chevrolet Monte
Carlo, call 800-950-2438 or visit
www.chevrolet.com/car.

CHEVY SILVERADO 26

The new Chevy Silverado, Motor
Trend’s “Truck of the Year.” With the
most powerful V8 available in any
pickup. Silverado. The Truck. From
Chevrolet. Call 877-THE TRUCK or

visit us ar www.chevrolet.com/silverado.

GOODYEAR TIRE & RusBer Co. 27

No matter what you drive, Goodyear

offers a range of performance and value
that’s second to none. Send in for a free
Pocket Guide or call 800-GOODYEAR.

GMC SIERRA 28

The all-new Sierra by GMC lets you take to
the road with confidence and provides you
with the power you need to get the job
done. For more informartion, call
800-GMC-8782 or www.sierra99.gme.com.

Isuzu 29

Specialized worldwide builders of
adventure machines. For information call
800-726-2700 or visit www.isuzu.com.

ToyoTa 4RUNNER 30

Toyota 4Runner invites you to the great
outdoors. Answer the call. For more
information about Toyota and the ‘99
4Runner, call 800-GO-TOYOTA or visit
WWW.toyota.com.

WINDOWS AND DOORS

VELUX

ROOF WINDOWS
AND SKYLIGHTS

VELUX =~ 31

Create light-filled, spacious interiors for
your new home or remodeling projects
with VELUX roof windows and skylights.
Free color guide provides ways to
brighten your home with natural light.
Write or call toll-free 800-283-2831.
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The Future of Money

(Frishies)

ALPO

For the way it's made®

IHIPERGO

ADELTA

WOODWORKING MACHINERY

(%) Husqgvarna

Tough Name. Tough Equipment™

CRAFTSMAN

A HIGHER FORM OF TOOLS

Thermador

FINANCIAL/TRAVEL

MASTERCARD 32

MasterCard Vacations™ offers great prices
on superior vacation packages and cruises.
Speak to an expert travel consultant today.
Call 800-458-8055.

LIFESTYLE

ALrO COMPLETE 33

Introducing new Alpo Complete. Now with
natural fiber for improved digestion plus
anti-oxidant vitamin protection for a long
and healthy life. Visit www.friskypet.com or
call 800-551-7392.

LANDS” END DIRECT MERCHANTS 34

Shopping online beats standing in line.
Visit us at www.landsend.com, or call for
a free catalog 800-308-4554.

KITCHEN AND BATH
KitchenAid

KITCHENAID® 35

For more information , call 800-422-1230,
or visit us at www.KitchenAid.com.

THERMADOR 36

Learn why Thermador has become the
brand of choice for so many discriminating
cooking enthusiasts. Please call
800-656-9226 for a free color brochure.

PERGO LAMINATE FLOORING 37

Pergo, the #1 selling laminate floor in the
world combines beauty, unsurpassed
durability and ease of maintenance.
44-page brochure full of room scenes and
design samples. $2.00

TOOLS/EQUIPMENT

DertA TooLs 38

A complete line of woodworking
machinery for home shops, building trades
and industry, call 800-438-2486 or
www.deltawoodworking.com/delta.

HUSQVARNA 39

For lawn and garden equipment the pros
use, send for a free catalog compliments of
Husqvarna. Call 800-HUSKY-62 or visit
www.husgvarna.com.

SEARS - CRAFTSMAN TOOLS 40

Craftsman tools are available ar Sears

and Sears Hardware Stores or call
800-377-7414, 24 hours a day, seven days a
week to order your free copy of the
*Craftsman Power and Hand Tool” caralog.

ZIRCON CORPORATION 41

Makers of truly amazing tools like the
StudSensor that save you time, money and
errors. Call 800-245-9265.
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AA-ABBINGDON AFFILIATES, INC.

The Original Tin Ceilings & Walls
ACORN MANUFACTURING

A Decorative Hardware Source
A.FE. SCHWERD MANUFACTURING CoO,

Wood Columns
ALBaNY WOODWORKS

Antigue Heart Pine Flooring & More
BatHs FroM THE Past, Inc,

Elegance in Porcelain and Brass
CINDER WHIT & COMPANY

Porches, Stairways, Wood Turnings
CrassiC GUTTER SYSTEMS

“Olde World” Style Gutters & Downspouts

ENDLESS PooLs
Swim At Home
F & S MANUFACTURING

Concrete Construction Tube Footing Forms
g

GoORILLA GLUE
Bonds Wood, Stone, Metal & More
GRANVILLE MFG. QUARTERSAWN CLAPBOARD
Siding, Trim, Flooring & Roofing
HARDWARE BATH & MORE
Your Source For Hardware
HERITAGE VINYL
Maintenance-Free Vinyl
KODIAK

Environmentally Safe Pressure-Treated Wood

LinpaL CEDAR HOMES
Custom Designed Cedar Homes
NU-WaL
Restoration Products
REjuveNATION Lampe & Fixture Co.
Lighting Fixtures
RENOVATOR’S SupPLY
Renovation Supplies Catalog
RIDGLASS ROOFING PrODUCTS, INC.
Crush Proof Your Gutters
SALTER INDUSTRIES
Spiral Stair Kits
SOUTHERN WooD FLOOR
Hardwoods & Floors
SPACEPAK
Central Air - Anywhere
SPIRAL STAIRS OF AMERICA
Spiral Stairs
STADLER
Radiant Heating & Snowmelting
STAIRWAYS, INC.
Stairways
SUNPORCH STRUCTURES, INC.
Convertible Sunroom
TIMBERLANE WOODCRAFTERS
Handcrafted Shutters
THE IRON SHOP
Spiral Stair Kits
THos. MOSER CABINETMAKERS
Cabinets, Furniture
Toto USA

XYPEX CHEMICAL CORPORATION
Concrete Waterproofing Made Easy
YESTERTEC

718-258-8333

800-835-0121

412-766-6322

504-567-1155

800-697-3871

800-527-9064

616-382-2700

800-732-8660

800-934-0393

800-966-3458

802-767-4747

800-760-3278

800-473-3623

800-K-Koniak

800-426-0536

800-247-3932

888-343-8548

800-659-0203

800-341-9917

610-631-1360

888-488-PINE

413-564-5530

800-422-3700

800-370-3122

800-231-0793

WWW.SUNPORCH.COM/HSE

800-250-2221

800-523-7427

800-708-9703

800-350-8686 Exr. 957
High-Performance Toilets and Lavatories

888-443-7922

WWW, YESTERTEC.COM

Manufacturers of Kitchen Workstation Furniture
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OUTTAKES HOUSE CALLS WITH STEVE MENDING FENCES
pp. 25-28 pp. 33-36 pp. 47-50
Welders: Welch Welding | [@rzowmsse | Architects: Architecture Walpole Woodworkers,

Company, 162 Middle-
sex St., Chelmsford, MA,
01863; 978-251-8726.
Van Equipment: Weather
Guard Van Storage Equipment and
Knaack Jobsite Storage Equipment
from the Knaack Manufacturing
Company, 420 East Terra Cotta
Avenue, Crystal Lake, IL 60014; 815-
459-6020; www.weatherguard.com
or www.knaack.com. Endless Pools,
Inc., 200 E. Dutton Mill Rd., Aston,
PA 19014; 800-732-8660; www.end-
lesspools.com.

WGBH Educational Foundation does not
endorse any product or service mentioned
or advertised in this magazine.

Works, the Karl and
Cannon Partnership, 14
Vanderbilt Rd., West

Hartford, CT 06119;

860- 519 5568. Paint: Pittsburgh
Paints, 1 PPG Place, Pittsburgh, PA
15272; 800-441-9695. Fixtures:
Waterworks, 70 Backus Avenue, Dan-
bury, CT 06810; 800-927-2120.
Tiles: Ann Sacks, 8120 N.W. 33rd
Drive, Portland, OR 97211-2018;
503-287-8807.

Walpole, MA; 800-343-
6948.

BEST CELLARS
p. 53-54

Wine accessories: U-Line
undercounter storage,
$895, and Dion profes-
sional uncorking
machine, $149.95, from

ASK NORM
pp. 38-40

Fireplace vents: Ver-A-
Vent, American Energy
Systems, Inc., Hutchin-
son, MN; 800-495-
3196. Air-A-Lator,

WATER BEADS ON
DECKS ARE FINE.

OF COURSE, YOU’RE NOT
PLANNING TOWALK ON IT
EVER AGAIN, ARE YOU?

Any waxy sealant on a deck will make water bead.
f Onfy prof)fem is, the coating scuﬁs nght oﬁ( when you

Bernard Dalsim
Manufacturing Co.,
Bloomington, MN;
800-729-9505. Metal
Radiator Enclosures:
Monarch, Carlstadt,
NJ; 201-507-5551;
www.monarchrad.com.
Arsco Manufacturing
Company, Cincin-
nati, OH; 800-543-
7040;
www.arscomfg.com.
Wooden Radiator
Enclosures: Wooden

walk on it or scoot ﬁll’m‘tul’e
around. That's u.ﬁly the
fongest--"astfng protection is

kind you get )(rom Flood's
CWE-UV. o leam more, call
the wood care experts. |
1-800-321 -3444

HOW WOOD SHOULD BE TREATED™

©1999 The Flood Co. www.floodco.com  Se habla espasiol.
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penetrating protection. The &

Radiator Cabinet
Co., Chicago, IL;
800-817-9110. True
Finish Woodworking,
Inc., Garden City,
NY; 800-695-8040.

Geerlings & Wade; 800-782-9463;
www.geerwade.com. The Fine Wine
Line; 888-330-6371. Wine racks:
Kedco Wine Storage Systems, Farm-
ingdale, NY; 516-454-7800. Cellar

' design: DiDonno Associates

Architects, 694 10th Street, Brooklyn,
NY 11215; 718-788-2751. Interior

design: Gosia Rojek Interiors, Brook-
lyn, NY; 718-802-0722.

RESCUING THE RANCH
ppl 57'60

OTO Project: Lynne
Sholty, Ninemile Ranger
Station, 20325 Remount
Rd., Huson, MT 59846;
406-626-5201. Other
Heritage Expeditions: Jill Osborn, PIT
National Coordinator, 1249 S. Vin-
nell Way, Boise, Idaho 83709; 208-
373-4162. Passport in Time:
Clearinghouse, Box 31315, Tucson,
AZ 85751-1315; 800-281-9176. A
newsletter, PIT Traveler, lists the
programs.




CLEAN MACHINE

pp. 63-64

Installur Jim Nigg, (“{.ntml Vacuum; Arvada,
> CO; 800-861-8001. System: MD Manufacturing;
¢+ | Bakersfield, CA; 800-525-2055.

A SPLASH OF STYLE

PP. 67-68

son, CT; 203

A.M. Stern, New York, NY:

Pools: Rock Formations, Orange, CA; 714-282-
8285. Natural Pools & Gardens, Tucson, AZ;
520-323-2627. Architects: Duo Dickinson, Madi-
-245-0405. John Geiger & Associ-
ates, Greenwich, CT; 203-245-0405. Robert
212-967-5100.

THE DETAILS
pp. 71-74

TX; 800-717
Smith & H.m ken; 800-
776-3336. Patio
Umbrella: Albrella, $119,
Home Depot.White rocker: $2,850,
Weatherend, Rockland, ME; 800-456-
6483. Adirondack-style chair: Kenneb-
unkport, 25509, $293, Summer
Classics, Pelham, AL; 205-663-1688.
Machiche: $1275, Del Greco & Com-
pany, New York, NY; 212-688-5310.
Teak garden chair: Braintree 1BRA,
$439, Barlow Tyrie, Moorestown, NJ;
800-451-7467. Bamboo-tied: 23570,
$195, Sundance, Salt Lake City, UT;
800-422-2770. Faux sea grass arm-
chair: 2730-2000, $899, Brown Jordan
Collection, El Monte, CA; 626-443-
8971. Chelsea Table: G5679, $2135,
Smith & Hawken. Club chair: willow
with redwood finish, $880, La Lune
Collection, Milwaukee, WI; 414-263-
5300. Hickory armchair: Old Hickory

Teak dining chair: 9207, $860, Sutherland, Dallas,
7-8325. Teak chaise: G603506, $950,

©1999 The Flood Co.

CHOOSE YOUR
COLOR CAREFULLY.

BECAUSE IT’S
NOT GOING
ANYWHERE FOR
QUITE SOME TIME.

Flood Semi-Transparent Deck & Siding Stain comes
in 8 i‘».‘auf{fu-’ prc-ma'xcc] colors and 27 u‘m!afcrﬁn"
custom colors. Colors that are ?xmrmu‘e.mf not to faafe

or p;ef rf'rr 3 Years on d’ul am 5 years on -;an3

In fmt rmf,?mj lasts !’on}er
than Flood. So be sure to
pr':.‘i* a color you rcﬂf?y, rmf:"y
like. To learn more, call the
wood care experts.

1-.800-321-3444.

i

IV

HOW WOOD SHOULD BE TREATED.™

waw. floodco.com

Se¢ habla cipal’:ug.

4 /

Five winters. Five summers.
Five years of ice, rain and
blistering heat. Guaranteed.

Bose® 151" speakers are
engineered to provide real
audio performance out-
doors. From a scorching
140° to a frigid -22°. They
even survived salt fog test-
ing 66% longer than the
Marine Industry Standard.

And they come with a five-

year warranty. Bose sound.

Worry -free reliability.

1-800-444-BOSE Ext.723

www.bose.com/en723

./ /7 =

Better sound through research.
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Contractors already know QUIKRETE?® 5000 is a lot stronger than regular concrete. Now e

you know, too. And since it also sets up faster, your job is finished quicker. So whether u“lKRETE L%
you're pouring a slab or driveway, use what the pros use. QUIKRETE 5000 High Early Strength Concrete Mix. Available
at home center and hardware stores nationwide. For more information, visit www.quikrete.com or call 1-800-282-5828.

© 1998 The QUIKRETE Companies. QUIKRETE" is the registered trademark of The QUIKRETE® Companies, Atlanta, GA 30329, and Associated Licensed Manufacturers.

Furniture Co., Shelbyville, IN; 800-
232-2275; also available from Ralph
Kylloe Rustic Design, Lake George,

NY; 518-696-4100. Cedar chair: $450,

Romancing the Woods, Woodstock,
NY; 914-246-6976.

KEY WEST STYLE
pp. 82-92

Cabinets: Poliform, Architects &
Designers Building, 150 East 58th
Street, New York, NY 10155; 212-

355-5444 or 888-765-4367. Installer:

Mele Contracting, 442 14th St.,

Brooklyn, NY 11215; 718-852-5081.

Appliances: Dishwasher, range, and
wok by Thermador, 800-656-9226;
Refrigerator by Sub-Zero, 800-222-
7820. Fixtures/fittings: Sinks, faucet,
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| hot water and soap dispenser by
Franke, 800-626-5771. Kitchen tools
and cookware: The Restaurant Store,
Key West, FL; 800-469-7510;
www.keywestchef.com; e-mail ther-
estuarantstore@prodigy.net.
Architect: Michael Miller Architecture
& Design, 517 Duval St., Key West,
[ FL 33040; 305-294-7687. Designer:
Ingrid Bernhardt, 804-254-9548.

GREAT PANES
pp. 94-100

Architect: Robert A.M. Stern Archi-
tects, New York, NY; 212-967-5100.
Builder: Walter Cromwell Jr., Country
Club Homes Inc., New Canaan, CT;
203-966-5550. Windows: Marvin

| Windows & Doors; 800-328-0268.

| Drywall: Premier; 203-778-8848.

Flooring: Zoltan European Floors;
203-790-4926.

FRENCH CONNECTION
pp. 102-107

Contractor: Travis & Travis Inc.,
Dallas TX; 214-358-4308.

TOM SILVA’S ESSENTIALS
pp. 109-116

Shop: Reciprocating saw,
=1 DW937, $310, DeWalt;
| 800-433-9258. Jigsaw,
g -"-,fi 4330DWA, Makita; 800-
462-5482. Circular saw,
C6DC, $41s Hitachi; 800-598-6657.




Yard: Mower, CMM1000, $399,
Black & Decker; 800-544-6986.
String trimmer 150r, $99, Ryobi;
800-345-8746. Shrubber, DS600,
$43, Black & Decker.

A STROLL THROUGH

pp. 119-123
Thanks to: Peggy Park
Bernal; Tania Rizzo,
Pasadena Historical
Museum; Sue Mossman
and Sheree Sampson,
Pasadena Heritage Sid Tyler; Russ
and Pam Thyret, Madison Heights
Neighborhood Assoc.

AMERICAN CRAFTSMAN
pp. 126-131

Masons: Rockers, 305-447-1231.

THE POSTER: LOCKS
p. 133

&X ) Railroad lock: 390A21,
$47, McMaster-Carr !
Supply Co.; 732-329- '
3200. Tubular combina- |
tion: 1523D, $12, Master
Lock Co.; 414-444-2800. Rust proof:
380T, $15, Master Lock. Safety lock-
out: 1105, $10.50, American Lock:
800-323-4568. Extra wide adjustable
shackle: 830634, $30, Kryptonite
Corporation; 781-828-6655. Discus:
24/70, $21, Abus Lock Co.; 800-352-
2287. Heavy duty cable: 810315,
$355, Kryptonite. Hitch pin:
66850A41, $17, McMaster-Carr. |
Interchangeable core: 8512, $14, Wil- |
son Bohannan Co.; 800-382-3639. |

| $19.50, Master Lock. Extra-long

SHOOTS STAPLES &
DRIVES NAILS

High Performance
Solid State Circuitry

Trigger Safety Lock

Flush Front Gets
into Tight Corners

10 Foot Cord

All-Steel
Channel & Track

High Carbon Heat-
Treated Working Parts

Patented Jam-
Proof Mechanism

One Year Limited
Contractor's Warranty

ETF50PBN™

PROFESSIONAL

The powerful ETF50PBN Electric

Staple and Nail Gun shoots

6 different size staples: 1/4", 5/16", 3/8",
1/2",17/32" Ceiltile and 9/16". It also
drives a 5/8" nail.

One heavy duty versatile tool lets you do
thousands of jobs from installing insulation and
carpeting to trimming a door or building a toy.
The dual purpose Professional ETF50PBN is available
wherever fine tools are sold.

sA===Z -

£ 1998 ARROW FASTENER CO., INC

PLANT

HECHO EN E.U.A.

ARROW FASTENER COMPANY,
ARROW FASTENER (UK.} LTD.
JARDEL DISTRIBUTORS, INC.

71 MAYHILL STREET, SADDLE ER!
CLAY ROAD, CROYDON, 5

In-body combination: 175DLHHM, SAVE THIS OLD HOUSE

viaster.| p. 158
shackle: 517D, $6, Master Lock. —

Laminated steel with bumper: 15DPF,
$20, Master Lock. Meter: 412, $12,
Wilson Bohannan. Shrouded: 5300,
$28, American Lock. Brass straight-
shackle: 605DAT, $9.50, Master
Lock. Puck: 2010, $37, American
Lock. Thin cable: 13255A32, $17.50,
McMaster-Carr. Lock-out hasp: 420,
$4, Master Lock. Round: 700, $26,
American Lock.

Historic Relocation: Tom
Canavan, Rt. 2, 81H,
Selbyville, DE; 302-436-

[ PRODUCT NUMBERS, AND AVAILABILITY MAY
CHANGE AT ANY TIME.
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Full Top-To-Bottom Wall Area Screens!
O QWIK® window/screen change system O Do-it-yourselt kit,
no contractors needed O Meets building codes for snow & wind
loads O Unique Climate Control System 0 No extras, comes com-
plete 0 Buy factory direct & save O America’s #1 value since 1974,

Send $2 for Color Catalogue, Prices, or
Visit our Web Site:

%\\ / www.sunporch.com/hse

5- SunPorch® Structures Inc.

“npmh P.O. Box 368, Dept. HSE
Westport, CT 06881-0368

for Woomranm. Con
. Sueellvmstallatinn .

3 -lower Jatior, COSts

“« Np concrete mess

: -IIIIWIIZ“ thick

| is visanle during
iIrllyg ofwoDL ’llnmin!l

A naﬁlﬂeﬂ syslem

- 1-.“‘51—-. fs
STADLER L‘umnrannn 3 Alred l‘.lrl:le Benmm mn 01730 781 21)'5'%‘22
wwwstanlerl:mn com
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Quartersawn

Clapboard Siding
& Building Materials
Including Wide Pine and
Hardwood Floooring In /’(ZTIH:’?‘J‘!H}")

Quartersawing produces with Nature
a vertical grain clapboard:

* Twists and warps less

* Wears more evenly

* Bonds paint and stain better

Also featuring...

Cabots Factory Finish™
Exterior Pre-Finish for
all types of wood siding.
Allows priming or finishing
prior to installation
with 15 year warranty:

* Crack, peel and flake resistant

* Washable

* Non- yellowing

» No chalk washdown

* Paint film will not erode

Granville Manufacturing Co.

» Established 1857 S 5 -
Py Roy 15 Crisville, Vermant 05747 Call for our free catalog: 1-800-708-9703

Call, wril-;-o-r f_ax for Free Brochure THOS, ;MOSER

Tel: 802-767-4747 + Fax: 802-767-3107 - Q
CA fAK
E-Mail: woodsiding@madriver.com BINEIMAKERS

i : 4s Freeport, Maine » New York, NY * San Francisco, CA
Web Site: www.woodsiding.com ecp o rancisco

www.thosmoser.co
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With the Unico System, you can fit
high performance air comtort into your
old house without affecting aesthetics or
architectural integrity.

The system’s flexible mini-ducts fit
behind walls and ceilings, virtually
eliminating the need for soffits. The
Unico System is unquestionably the finest
new air comfort system for old houses

For complete intormation on the
Unico System, call 1-800-527-0896 or
visit Unico on the worldwide web at
www.unicosystem.com

{A(){)in_q Air Conditioning Doesn’t Have To Tear It Apart. }
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Wood Turnings for Porches & Stairways

o Stock or Custom Designs » Authentic Replications « Prompt Quality Service «
«Porch Posts « Balusters « Newels « Spindles « Finials « Handrail e
*Lengths To 12 Feet » Free Brochuree
1-800-527-9064 Fax 701-642-4204
E-Mail: info@cinderwhit.com
Website: www.cinderwhit.com

SpacePak Comfort Systems.
Not seen in fine homes
everywhere,

At SpacePak, our best feature is “hard to find.” That'’s
because our cooling and heating systems are designed
to blend effortlessly into your home’s decor to deliver

quiet, whole house comfort. The secret to our thirty year success is flexible 2"
tubing that feeds through walls and ceilings. All you see are small, round outlets
the size of a music CD. There’s no remodeling. No redecorating. Just a home as

comfortable to live in as it looks.

To see what you’ve been missing, contact SpacePak at 413.564.5530 or

SPACE PAC

SpacePak. Central Air — Anywhere.

www.spacepak.com.

u Forged
\S Iron

Exclusively by ACORN
P.O. Box 31
Mansfield, MA 02048
800-835-0121

‘ The Best Value in
Spiral Stairs

Buy Factory Direct
¢ Job Delivery Coast to Coast
® Save 30% to 50%
® Quick Ship on Stock Stairs
® Free Enclosed Tread Ends

¢ Diameters 3'6" to 7
® Oak Treads & H: mdr'nl

CALL NOW
FREE BROCHURE
800-368-8280 or 610-631-1360
PO. Box 183, Eagleville, PA 19408

Salter Industries




TOGLHOX (/ﬁn s

Christmas
and
classical
music

skillfully A Toolhox Christmas

“ :
crafted l‘{" - o e
1 . E ]

O " ]
. L3 _ gl
on your e

50 per order. CF
Dealer ingu

GRUSH PROOF
YOUR GUTTERS

neatly into any gutter to
prevent ladder damage
and provide a secure

access point to your roof, &

Installs in minutes for a lifetime of service.

= 1-800-341-9917
Shipped anywhere in the US. Available in Black or White. $19.95
Guttersaver 3441 South Willow, Fresno, CA 93725

Create your
own private
world of comfort
and elegance
with the new
Renovator's
Supply Catalog.

Including our
reproduction
fixtures, lighting

& hardware, we
have more than
2000 ways to
dress up your
home, inside
and out. So
relax, take a
deep breath and
! dive in!

For a Free
Catalog!
1-800-659-0203
Ask for Dept. 2481.

Renovators, P.O. 2525, Dept. 2481, Conway, NH 03818

3999999
other
parts.

Fixanything around the house.
We have over four million parts
and accessories in stock for:

«Kitchen & laundryappliances
«Power tools

«Lawn & garden equipment
*Home electronics

*Owners manuals

Parts from over 400 manufac-
turers shipped directly to you.

1-800-684-5943

Order 7 days a week, 6a.m.to11 pm, CST

SEARS
HomeCentral

PartsDirect

wwwsears.com/partsdirect

©1999 Sears, Roebuck and Co
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Swim at
Home'"

Traditional
Elegam:e

gﬁ_ g
Lasting Beauty

Maintenance Free Vinyl

g Dt [y
. | A Treadmill

For Swimmers!

Swim or exercise
against a smooth
current adjustable
to any speed in a

" unique pool measur-

= ing only 8 x 15
Enjoy the fun and
convenience of the
world's best exercise
at home year round.
Ideal for swimming,
water aerobics and
rehabilitation.
Compact size makes
the dream of pool
ownership practical
in small spaces. The
Endless Pool™ is
simple to maintain
economical to run,
and easy to install
inside or outdoors.
New system reduces
chlorine use by 90%.

Free Video!
Call 800-233-0741,
Ext. 570

Visit our web site at
www.endlesspools.com
_ or write Endless Pools, Inc.
i 200 E Dutton Mill Rd
. Dept. 570
Aston, PA 19014

=SA

ENDLESS POOLS"

¢/ No Painting
¢/ No Staining
¢/ No Splinters
v/ No Worry

Heritage
Q/in}}[ Products

For your nearest authorized
Heritage Dealer Call:

1-800-473-3623

Lifetime

Warranty

| Free -
Brochure

Spiral Stairs of America

800-422

-3700

SHUTTER

s
+ Painting Services Available

Call Tor your 16-page color catalog

TIMBERLANE WOODCRAFTERS, INC.
(800) 250-2221
fax (215) h16-0 53
W umbtr! oDd.cnm
I‘J Wissalyis 'I: A
nrth Wl

"Craftsmanship that meets dn test of time"




Fmal]y, A Kitchen for the Rest of Us!

Its Furniture! And it makes a great kitchen for your
old house. But what you don' see is the real story.
Two ovens, a refrigerator, a dishwasher and many
small appliances are completely concealed in this
kitchen featuring our U.L. Listed Kitchen Workstation
Furniture. Our classically styled collection of
heirloom quality pieces blends the convenience of
todays hi-tech kitchens with the look from an age
that valued simplicity and function. It's an old idea,
with an exciting new twist. No other company does
what we do! Use our extensive catalog to create
each unique piece. The possibilities are endless!
Available Nationwide. Brochure available.
610-838-1194 www.yestertec.com

=

We Can Solve Your Paint Removal Problems! N

The Most Effective, Efficient and Ecologically
Safe Paint Stripping System Available
» Strips one square foot of paint in 15 seconds,

* Retrieves stripped debris into vacuum systems.
Can also be used for lead paint removal.,

\_ (401) 942.7855 1.800.932.5872 e = )

* Eliminates the need for chemicals, sandblasting or heat removal.

SANDER VAC?

Dust-free sanding
indoor and out.

AMERICAN-INTERNATIONAL TOOL IND., INC.
129-B Fletcher Avenue, Cranston, Rl 02920

Free Brochure

e pER-p P

Steel « Aluminum = Wood
Brass - Stainless
ANY SIZE

Shipped in a
Complete Unit or Kit

Stock for Fast Shipping

Phone 713-680-3110
Toll Free 1-800-231-0793
Fax 1-713-680-2571

www.stairwaysinc.com

_CTAIRWAYS ..

/I“\ 4166 Pinemont

Houston, TX 77018

Up To

S0% OFF

JADO ¢« ROBERN
MINKA « QUOIZEL
KWC « FRANKE
PERIOD BRASS
KICHLER « GROHE
ST. THOMAS

H. \‘\S\ * PORCHER
HARRINGTON BRASS
JACUZZI - OMNIA
BALDWIN « PHYLRICH
and MORE...

HARDWARE,

BATH ¢>MORE...
1.800.319. 6451

FREE BROCHURE
www.h-bh-m.com

Trim piece
“snaps” into
place.

Now it's a snap to screen or
rescreen a porch! No more
staples, rusty nails, sagging
screens or painting. Screen
Tight's new porch screening
system makes it faster and
easier than ever to screen in
your porch, deck or other
covered area.

ATwo widths: 1 1/2" & 31/2”
for 2x4 and 4x4 framing.

A Screen rolls into base strip
with spline and screen roller.
A Cap snaps on to base
serving as a trim piece.

A Affordable, average cost
per porch is usually less

than $180.00.

A Available at home centers,
lumberyards and hardware
stores everywhere.

800-768-7325

SCREEN
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THE ORIGINAL
TIN CEILINGS

n{.

— .
AL ASASUAS R AL AL 30 A
——————

B 32 Patterns in 2'x2' lay-in, 2'x4’, 2'x8' nail-up

B Steel, White, Brass & Copper-plated, Chrome

B Stainless steel for kitchen backsplashes E
B 13 Cornice styles = Pre-cut miters

B Send $1 for brochure @
B Call for technical assistance

gp aa-abbingdon affiliates inc.

Dept. TOH, 2149 Utca Ave., Bkiyn,, New York 11234
(718) 258-8333 « Fax: (718) 338-2739 « www.abbingdon.com

PLAN YOUR
DREAM HOME.

Whatever your vision of a dream
home is, Lindal Cedar Homes can
bring it to life. Our experienced dealers
will help you every step of the way.
Start making your dream come true.
Call for the name of a dealer near you.

Order our Planbook for $11.95 plus $3 s&ch.

A Lindal

www.lindal.com

PO. Box 24426, Dept. MP-6, Seaude, WA, USA 98124

Baths From The Past Collection
Fine Quality Victorian & Traditional Plumbing Products
— —— ‘_IH’-"'---.E:. :
' Call for FREE
brochures & information
80 pages color catalog
$5 refundable with purchase
SINKS * TUBS * ACCESSORIES

CHOOSE |
FROM

Baths From The Past
! By Besco Plumbing Sales
DESIGNERS AND MANUFACTURERS
83 E. WATER ST, ROCKLAND, MA 02370
_ 1-800-697-3871 + 1-781-871-8530
Call for best price | Fax:1-781-871-8533

Radiant

UNDERFLOOR

Heating

We make it as
simple as it looks.

mdiamec underfloor radiant heating
ystems are more than comfortable
and energy efficient. They're adaptable
and affordable too. They install easily,
make use of any fuel, and cost less
than other heating systems.

And underfloor radiant heat
preserves the aesthetics of any home
because the components are hidden
within the flooring system.

Out-of-sight comfort
for your restoration
or reproduction.

Installs easily in conventional
and concrete flooring, ﬁ
Call for our free brochure.

Box 1111, Lyndonville, VT 05851
(800)451-7593 « (802)626-5564 * FAX (802)626-8045 * www.radiantec.com
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Restore Cracked Plaster Walls & Ceilings

Easy One Day Applications
=\apor Barrier *Cost Effective 1 Day Application *Remove No Trim

HOW TO USE THE NU-WAL® SYSTEM:

1.Cut frherglass

2. Apply saturantto 3. Apply rberglass 4. Trim excess mat

mat 2" longer area to be mat to wet where wall
than height. covered. surface. meets ceiling.
/

5. Trim mat at 6. Trim mat at 7.Apply second 8. Apply 1st coat of
outlets, coat of saturant  saturant to
switches, etc. 1o wet mat. adjacent area.

9. Apply mat to 10.Cut down center 11.Remove mat  12.Apply 2nd coat

2nd area, over- of overlap (both  strips on both of saturant
lapping by 1°. layers). sides of cut. (include seam)
— Make Walls & Ceilings Like New!
INSTRUCTION

oo SPECIFICATION CHEMICALS INC.

824 Keeler Street « Boone, 1A S00:
B00-247-3932

AVAILABLE

o  email: sales@spec-chem.com
onling: hitpfiwww.spec-chem.com

The Toughest Glue
on Planet Earth’

Longest Shelf Life & Working Time. Bonds Wood,
Stone, Metal, Ceramics, Plastics and More!

Toll Free: 1-800-966-3458 « www.gorillaglue.com
Lutz File & Tool Co. » 3929 Virginia Ave., Cincinnati OH 45227

A partion of every sale is donated to Koko and The Gorilla Foundation.

THE ONLY TIME TESTED AND PROVEN POLYURETHANE

WOOD FLOORS

Antique longleaf
heart pine rescued
from 18th and 15th
century buildings.

walls, stairs and
cabinet stock. Call
for details, literature.

(888)-488-PINE

www.southernwoodfloors.com

For 3'6" Diameter
11-Riser Kit F.0.B
PA

eDiameters 3 6" to 70"

*Kits or Welded Units

All kits available in any floor-to-floor height and BOCA/UBC code models.

$1575

For 4'0" Diameter

For 40" Diameter
11-Riser Kit F.0.B
Broomall, PA

ant scroll wread €0gs

*Diamelers 4'0" to 6'0"
*Weight Saving Cast Aluminum

Made in the U.S.A.

*Diameters 4'0" to 6'0"
*All Oak Construction

Call for the FREE 32 page color catalog:
1-800-523-7427 gx. ToH9

]

1

1 Name i

or visit our Web Site at hup://www.theironshop.com : Add |
Showroom/Warehouse Locations: P C S 7i E

Broomall, PA  (610) 544-7100 | Houston, TX (713) 789-0648 1 =% Sl K i
Ontario, CA(909) 605-1000 | Chicago, L (847) 952-9010 | i ?{ml (DUdThe Iron Shop, Dept. TOH99, Box 547, !
Sarasota, L (941) 923-1479 | Stamford, CT (203) 3258466 L300 Reed Rd., Broomall, PA 19008. Bl ol

The Leading Manufacturer of
Spiral Stair Kits™

! ch please send me the FREE 32 page color catalog:

THE IRON SHOP

——
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Ne“er SI‘WW n z.
Undersold
Period!

All 15t Quality Name “

820”

Plas take an exr.ra

grand 5I|n""
and W fallpaper!

For our Michigan Shoppers!
Visit our FACTORY SHOWROOM
OUTLET in Plymaouth, Michigan!
DPEN 7 DAYS A WEEK:
Blind and Wallpaper Factory  Weekdays 7am-1am E

Sat & Sun Bam-12 midnight ESi
1-800-735-5300 "
NS nueino (2= 90 Days Same as Cash!
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CLASSIC GUTTER SYSTEMS

g\ For all your half-round needs

*+ Up to 26' shipped
nationally

= Buy direct

* Heavy duty copper

5 styles of
cast facia
brackets

EHotise

MAGAZINE

FIRMNESS
CONTROLS

BT E |

——"
=

=4

W
#

. PUT A DRESSER UNDER ANY BED.TRY THE
I .'.' WORLD'S BEST ADJUSTABLE MATTRESS
30 DAY IN-HOME TRIAL - SHIPS BY UPS

300-782-4325
‘www.ultimatebed.com

125 STYLES
« Any Wood
« Any Size
» Any Color
FREE CATALOG

Ciro Coppa

1231 Paraiso Ave.
San Pedro, CA 90731

Handmade Colonial
Lighting
* Post Lantems « Wall Lantems
« Chandeliers » Sconces
« Hand Forged Hardware
Handmade Colonial Reproductions in
"l)|)|>l'[ * Brass « fron « Tin

Lighting by
Hammerworks

www. hammerworks.com

Custom Blacksmithing
& Licghiing
Send §5 for 2 Full-Color Camalogs 1o

6 Fremont St., Dej

118 Main St TOH
Worcester, MA 01603, (508) 755-3434

Meredith, NH 03253
(603) 2797352

(310) 548-4142

R | www.coppawoodworking.com,

Lighting Fixtures

1033p - 25" high
POSTLIGHT

Catalog 53

508+ 869+« 5
80 STILES RD., BOYLSTON, MA 01505
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WOOD IDEA
207-587-4832
2158 Bacon Rd.
Megcer, ME 04957

- R E-PEWTER
COATINGS FOR ALL SURFACES
FAUX FINISHES
ANTIQUE PATINAS
GREEN-BLUE-BROWN-BLACK
FREE BROCHURE 800-882-7004

i |epla:e Cranesfetc. I | ocks.

Catalogs $5. Fax 828-665-8303 ‘———d

KAYNE & SON CUSTOM HARDWARE
100 Daniel Ridge Rd (TOH)
Candler, NC 28715 828-667-8868

Patio doors,too!
Decorative gnds Easy
inexpensive, removable
New Panes Creations
44799 Fermn Cnrc1e
Temecula, CA 9259
(800) 382- 7563

FREE Literature [$12 Lat WWW.Newpanes.com
Yo SR MICRO-CABIN PLANS |
us Bunk o

I 4 \ ONLY ™59 _""%29

I “FREE CATALOG WITH aaanl
Great hunting retreat/ Sat

I i - gs\‘o:‘:wmbms co:tage:v:amg

I* M — ummmm soos?um'

mm ﬁacﬁc.zoemsnnmmwo
e e e e e s ol

pOST&“EEAM b

VERMONT F'RAMES
P0O.Box 100T Hmesbut‘gNT 05461‘v

Send for free brochurs -\ y
800-545-6290- WWW. Sover.het/~foam

WOODEN )
FLOOR
GRATES
2"x10" to 20"x 32"
3 floor models and baseboard model
unfinished or prefinished
send $2.00 for catalog and receive a $5 coupon fo:

RATE VENTS

9502 Linder Ave. * Crystal Lake, IL 60014

(am]

. RADIATOR
STEELENCLOSURES

FOR HOMES, OFFICES, CHURCHES, INSTITUTIONS

BUY FACTORY DIRECT & SAVE » EASY TO ASSEMBLE
MANY STYLES & COLORS » BAKED ENAMEL FINISH

Send *1.00 for Brochures. Refundable with Order.

MONARCH o on

P.O. BOX 326,111 KERO RD., CARLSTADT, NJ 07072
(201)507-5551

\_ (815) 459-4304 : J
Need some SQUEAK-RELIEF ©
come visit our new web site @ WWW.

squeakyfloor.com
or call for a free brochure
1-800-343-6129
ATCI consumer Products, Troy, Ml 48098
* All-Sreef = Nrpe
consmcion Custom Cellar Doors  swciure
— By STEELWAY
Long or Short...
Nammow or Wide..
Flar or Angled ..
“Fully- : -E
P i Any Size...Only $479 ;:;’Jf
www.cellardoors.com  (800)368-8393 (610) 828-7608 fax
Hand Edge Lippin SR |
Held gp pp 9 & "s 3
radius: 2
Shaper fiush planing $399 }gwmave
' hardwood & _ e
laminate
edges up to
g 2-1/4" thick

WwWW.VIRUTEX.COM®800-868-9663*FAX:212-989-1777

Goddard Spiral Stairs

Custom built; available in steel or wood;
interior and exterior styles available.
Wholesale prices and brochure.
GODDARD MANUFACTURING

Box 502 Dept. TOH, LOGAN KS 67646
785-689-4341




ANTIQUE LUMBER
Anmiaue HeaRT PINE, old growth, recycled timbers. Finish
flooring stair treads, millwork. Northeast Millwork, Rl
401/624-8117.

SEBASTIAN'S SPECIALTY HARDWOODS - Reclaimed Antique
Heart Pine, Douglas Fir, Hardwoods. Flooring, Posts,
Beams, Boards Expertly Milled. Ship Anywhere From
SW Wisconsin. 608-734-3157.

Texas Anmiaue HearT PINE flooring, cabinet stock and
dimensional lumber. Expert milling from high grade, hand
selected timbers. Since 1979. Wiar Its WoRTH, Inc.
512-328-8837.
BATH ACCESSORIES
Ovensizep SHower CurTain LINERS in white or clear.
Call 1-800-390-4777 for sizes and pricing.
BOOKS & PUBLICATIONS

Save Money Comparing Construction Quality.
Extremely informative free information.
www.acriticaleye.com 1-800-221-8778.

CARPET / PADS / FLOORING
800-789-9784 Carpet and Rugs. All major brands. 5%
over cost! American Carpet Brokers.

Buy Smanrt First quality, warranted carpet, vinyl, hardwood,
ceramic, laminate flooring and area rugs. Dalton's largest
outlet. Family owned and operated for 26 years.
Guaranteed low prices. Free samples. Ship anywhere.
Call Carpets of Dalton toll free 1-888-514-7446.

CaRPET BARN - Buy all major brands at wholesale. Largest
selection of berbers in stock. 800-345-0478.

CaRPET PaD like Grandma had! Wonderful wool. No dyes,
glues. 800/881-9665.

CarpeT, ViNvyL & Harowoob FLooring true wholesale
prices. Carpet Express “America’s Floor Store”
1-800-922-5582 Dalton, GA.

CarpET, ViNYL, Woob, Ruas. For 25 Years. The Top
Brands. The Lowest Prices. West Carpet, Daiton, GA
800-338-6124.
CONCRETE STAIN
Kemiko™ Concrete Floor Stain. Unique. Easy. Old or
new concrete. 1-888-633-0344, www.kemikostone.com
DO-IT-YOURSELF
CaBINeT KiTs - Reapy To AssemsLe EasiLy. Premium
quality, European design Cabinetry. Complete kits shipped
factory direct. Free brochure. Phone: 970-241-6608,
Fax 970-241-6608, www.cabinetkits.com
FINANCIAL
Too Many BiLLs? Free, Easy Debt Consolidation. One
monthly payment-reduced up to 50%! Genus Credit
Management-Nonprofit 1-800-299-6778 (12086).
FURNITURE
PorcH Swinas, NC crafted. Any length.
Bankston Swing 1-800-YO-SWING (967-9464).
www.micropublishing.com/bankston
HEATING / AIR CONDITIONING
Need a compact Heating & A/C unit? The Suburban
Dynaline is the answer! web site: http://www.dlii.com
INVENTIONS
INvVENTORS - FREE INFORMATION Packace For development
and patent assistance on your product or idea, call
Davison: 1-B00-677-6382. Proven Design Results.
MILLWORK / CARPENTRY
ARCHITECTURAL MiLuwork To Seec. Mouldings, paneling,
cabinetry, windows, doors milled, matched, replaced.
A.G. Sharp Lumber, 1-800-745-2596.
PRESERVATION / RESTORATION
100 Year Anmique Heartwoop Pine for Unigue “Designer”
Flooring, Counter Tops & Beams. Re-sawn and milled
to your specifications by North Country Craftsmen.
Please call Patty or Tom Schauer @(315) 688-2181 or
fax (315) 688-2180. e-mail: ThomSchar@aol.com
WEATHERVANES
WeaTHERVANES AND CuPoLAs - 50% Off. America's Largest
Selection. Free Catalogue 1-800-724-2548,

800-283-6038

4042 Highway 42 » P.O. Box 206
Tocust Grove, GA

4"to 12” Pine F hmm:cg

www.authenticpinefloors.com

\!i

MAGJ'-ZII’\.F

ANTHON

5 WOODPRODUCTS
§ 3
€2 2 Ul
Gable Trim Porch Posts
Fretwork Newel Posts
Brackets

Balusters _
Finials

1999

Corbels
1979

Box 1081-T0 Hillsboro TX 76645
1-800-969-2181

Itusrated Catalog Avalable- H‘Et' %

cﬂ’[y!eu Stairs

Spiral, Straight, and
Curved Stairs

ALL Sizes & Styles
Steel, Wood, Aluminum
Custom & Stock Kits

Free Brochures &
Factory Assistance

1-800-431-2155 ext. TOH99H:
http://www.mylen.com

WIRELESS DRIVEWAY ALARM

A bell rings in your house
anytime someone walks or
drives into your place.

- Free Literature -
DAKOTA ALERT, INC.
BOX 130, ELK POINT, SD 57025
605-356-2772

This DUMBWAITER
is specially designed
for two and three
floor residential
applications.

* MICA cabinet.

= Custom sized.

* Installed by any
experienced
craftsman.

Call for catalogs &
technical assistance.

Ultimate Die Corporation

Tampa, FL 813-620-8847

Call Susan BoucHeR or ANN Tracey, Media People, Inc.,
1-B00-542-5585, 1-860-542-5535, Fax: 1-860-542-6904

Weekdays 7:00 a.m. to 12:00 midnight
Sal. & Sun. 8:00 a.m. to 10:00 p.m,

FAX: 1-800-214-3929
400 GALLERIA #400 » SOUTHFIELD, M) 48034
BLIND &
WALLPAPER FACTORY,

Distinctive wood
finials in
classic profiles

gates, fenceposts,
balustrades...

Custom services
available

Send $1.00
for a brochure

BOSTON TURNING WORKS
617 924-4747 phone I
‘ 617 924-4949 fax

120 EIm Street, Watertown, MA 02472 !
S| £ o T e M

TESHELDON
» SHELDON SLATE PRODUCTS CO.. INC

EEML. 4 T Sheldon Slate is a family owned
: = business with four g{‘nn'mtions
of experience. We mine and
manufacture our slate products
from our own quarries. The
range of colors will compliment
any kitchen or bath. Our slate
is heat resistant, non-porous
and non-fading. It has a polished/

Call for the names of honed finish and is very low
your nearest dealers aintenance. We can help vou
Monson, ME 04464 ign and build a custom sink,
(207) 997-3615 countertop or vanity, or you can
Middle Granville, NY 12849 yse your imagination. Custom
(518) 642-1280 inquiries are handled through

Fax: 207-997-2966 our Monson, Maine division.

Be a home
inspector!

Professional-level

< home study. Make more
- money and be more in-
| dependent as a home

inspector. Join a boom- I

ing industry! For your
) free career literature, l
o send or call 24 hours a day. l

C Il now: 800-223-4542

I School of Home Inspection, DE’I‘JI. PPG41l
Li’t'[)]. 130 Technology Pky., Norcross, GA 30092
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BY MEGHAN ANDERSON

Camden, Delaware

Growing up in Camden, Delaware, in
the 1930s, David Buckson often
admired the imposing Greek Revival
mansion known as the Hunn Jenkins
House. Though he never dreamed he
would own it, when the house came
on the market in 1974, he snapped
it up. Buckson and his family “lived
in every corner of it” but, now that
the kids are grown and he’s retired, he
and his wife want to sell the land for
development and give the house to
anyone willing to move it.

Built by a wealthy Quaker farmer
around 1850, the three-story 9,460-
square-foot structure has 22 rooms,
including eight light-filled bedrooms,
six working fireplaces, carved marble
mantels, and 14-foot ceilings adorned
with classic built-up crown moldings.
The Bucksons have kept the house in
good repair and been careful to pre-
serve many original details.

Tom Canavan, a local preserva-
tionist, says it would be very costly
to move the 72-feet-deep-by-45-feet-
wide house in one piece. His alterna-
tive: Section the house into panels and
pieces, transport them on flatbed
trucks to a new location, and then
reassemble them with new plumbing,
wiring, and plaster. “At $48 per square
foot and $1.60 per mile,” says
Canavan, “it’s a small price to pay to
preserve an amazing piece of history.”

CONTACT

Mrs. David Buckson The well-proportioned facade of the Hunn Jenkins House is sided with wood carved to look like
Camden, Delaware stonework. Plaster brackets and original swag-and-bow stenciling decorate the entryway,
302-697-9274 bottom left. In the dining room, a paneled overmantel surrounds the fireplace, bottom right.

If you know of a house that should be saved, please write to: Save This Old House,1185 Avenue of the Americas, 27th floor, New York, NY 10036.

Tris Ouo House (ISSN 1086-2633) is published monthly, except for the January/February and July/August issues, by Time Publishing Ventures, Inc., 1185 Avenue of the Americas, New York, NY 10036 (GST R: 127109858).
Canada Post International Publications Mail (Canadian Distribution) Sales Agreement No. 0669261 GST #R127109858. Principal office: Rockefeller Center, New York, NY 10020-1393 (212-522-9463). Jim Nelson, Chairman
and President; Joseph A. Ripp, Treasurer; Robert E. McCarthy, Secrerary. © 1999 Time Publishing Ventures, Inc. Vol. 4, No. 5. All rights reserved. Reproduction in whole or in part without permission is prohibited. Periodicals postage
paid ar New York, NY, and addirional mailing offices. Postmaster: Send address changes to Tvis Op Housg, P.O. Box 830781, Birmingham, AL 35283-0781; R00-898-7237. Subscriprion price: 1 year, $19.95, Tris OLp House
and the Tais Oup House Window are registered trademarks of the WGBH Educarional Foundarion. Used with permission. Printed in the U.S.A.
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PHOTOS: TOM WOLFF.



